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REQUEST FOR RECONSIDERATION AFTER FINAL ACTION DENIED

 

Issue date:  May 13, 2024

Applicant’s request for reconsideration is denied.  See 37 C.F.R. §2.63(b)(3).  The trademark 
examining attorney has carefully reviewed applicant’s request and determined the request did not:  (1) 
raise a new issue, (2) resolve all the outstanding issue(s), (3) provide any new or compelling evidence 
with regard to the outstanding issue(s), or (4) present analysis and arguments that were persuasive or 
shed new light on the outstanding issue(s).  TMEP §§715.03(a)(ii)(B), 715.04(a).  
 
Accordingly, the following requirement(s) and/or refusal(s) made final in the Office action dated 
October 17, 2023 are maintained and continued: 
 

Section 2(d) Refusal – Likelihood Of Confusion•
 
See TMEP §§715.03(a)(ii)(B), 715.04(a).  
 
SECTION 2(d) REFUSAL – LIKELIHOOD OF CONFUSION 
 
Registration of the applied-for mark was refused because of a likelihood of confusion with the mark in 
U.S. Registration No. 5811972 (NIGHTINGALE BENEFITS). Trademark Act Section 2(d), 15 U.S.C. 
§1052(d); see TMEP §§1207.01 et seq. See the previously attached registration.
 
Applicant’s mark is "NIGHTINGALE" (in standard character form) for "real estate investment 
services" in Class 36. 
 
Registrant’s mark is "NIGHTINGALE BENEFITS" (in standard character form) for "mortgage 
financing services for nurses and healthcare professionals" in Class 36.
 
Trademark Act Section 2(d) bars registration of an applied-for mark that is so similar to a registered 
mark that it is likely consumers would be confused, mistaken, or deceived as to the commercial source 
of the goods and/or services of the parties. See 15 U.S.C. §1052(d). Likelihood of confusion is 
determined on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours 
& Co., 476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973) (called the “du Pont factors”). In re 



i.am.symbolic, llc, 866 F.3d 1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir. 2017). Any evidence of 
record related to those factors need be considered; however, “not all of the DuPont factors are relevant 
or of similar weight in every case.” In re Guild Mortg. Co., 912 F.3d 1376, 1379, 129 USPQ2d 1160, 
1162 (Fed. Cir. 2019) (quoting In re Dixie Rests., Inc., 105 F.3d 1405, 1406, 41 USPQ2d 1531, 1533 
(Fed. Cir. 1997)).
 
Although not all du Pont factors may be relevant, there are generally two key considerations in any 
likelihood of confusion analysis: (1) the similarities between the compared marks and (2) the 
relatedness of the compared goods and/or services. See In re i.am.symbolic, llc, 866 F.3d at 1322, 123 
USPQ2d at 1747 (quoting Herbko Int’l, Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1164-65, 64 
USPQ2d 1375, 1380 (Fed. Cir. 2002)); Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d 
1098, 1103, 192 USPQ 24, 29 (C.C.P.A. 1976) (“The fundamental inquiry mandated by [Section] 2(d) 
goes to the cumulative effect of differences in the essential characteristics of the goods [or services] and 
differences in the marks.”); TMEP §1207.01.
 
Similarity of the Marks
 
Applicant’s mark is "NIGHTINGALE" in standard character form.  Registrant's mark is 
"NIGHTINGALE BENEFITS" in standard character form. The dominant element of registrant's mark, 
"NIGHTINGALE", creates a confusingly similar commercial impression with the applied-for mark 
because a consumer would likely believe "NIGHTINGALE" and "NIGHTINGALE BENEFITS" refer 
to the same source. Applicant has not submitted any arguments nor evidence arguing against the 
similarities of the parties' marks. 
 
Marks are compared in their entireties for similarities in appearance, sound, connotation, and 
commercial impression. Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 
110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin 
Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP 
§1207.01(b)-(b)(v). “Similarity in any one of these elements may be sufficient to find the marks 
confusingly similar.” In re Inn at St. John’s, LLC, 126 USPQ2d 1742, 1746 (TTAB 2018) (citing In re 
Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)), aff’d per curiam, 777 F. App’x 516, 2019 BL 343921 
(Fed. Cir. 2019); TMEP §1207.01(b).
 
When comparing marks, “[t]he proper test is not a side-by-side comparison of the marks, but instead 
whether the marks are sufficiently similar in terms of their commercial impression such that 
[consumers] who encounter the marks would be likely to assume a connection between the parties.” 
Cai v. Diamond Hong, Inc., 901 F.3d 1367, 1373, 127 USPQ2d 1797, 1801 (Fed. Cir. 2018) (quoting 
Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1368, 101 USPQ2d 1713, 1721 (Fed. Cir. 
2012)); TMEP §1207.01(b). The proper focus is on the recollection of the average purchaser, who 
retains a general rather than specific impression of trademarks. In re Ox Paperboard, LLC, 2020 
USPQ2d 10878, at *4 (TTAB 2020) (citing In re Bay State Brewing Co., 117 USPQ2d 1958, 1960 
(TTAB 2016)); In re Inn at St. John’s, LLC, 126 USPQ2d 1742, 1746 (TTAB 2018); TMEP 
§1207.01(b); see In re St. Helena Hosp., 774 F.3d 747, 750-51, 113 USPQ2d 1082, 1085 (Fed. Cir. 
2014).
 
Although marks are compared in their entireties, the "NIGHTINGALE" term in the registrant's mark is 
more significant or dominant in creating a commercial impression.  See In re Viterra Inc., 671 F.3d 
1358, 1362, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012); In re Nat’l Data Corp., 753 F.2d 1056, 1058, 
224 USPQ 749, 751 (Fed. Cir. 1985); TMEP §1207.01(b)(viii), (c)(ii).  Disclaimed matter that is 



descriptive of or generic for a party’s goods and/or services is typically less significant or less dominant 
when comparing marks.  See In re Detroit Athletic Co., 903 F.3d 1297, 1305, 128 USPQ2d 1047, 1050 
(Fed. Cir. 2018) (citing In re Dixie Rests., Inc., 105 F.3d 1405, 1407, 41 USPQ2d 1531, 1533-34 (Fed. 
Cir. 1997)); Made in Nature, LLC v. Pharmavite LLC, 2022 USPQ2d 557, at *41 (TTAB 2022); TMEP 
§1207.01(b)(viii), (c)(ii). 
 
The previously attached registration shows the term “BENEFITS” in the registered mark is merely 
descriptive of or generic for registrant’s mortgage financing services. Also, the online dictionary 
evidence from Merriam-Webster attached to this Action defines "BENEFIT" as something that helps 
you, such as financial help in time of sickness, old age, or unemployment, a payment or service 
provided for under an annuity, pension plan, or insurance policy, and/or a service (such as health 
insurance) or right (as to take vacation time) provided by an employer in addition to wages or 
salary. See the attached evidence. Thus, this wording is less significant in terms of affecting the mark’s 
commercial impression, and renders the wording “NIGHTINGALE” the more dominant element of the 
registered mark. Moreover, consumers are generally more inclined to focus on the first word, prefix, or 
syllable in any trademark or service mark. See Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin 
Maison Fondee En 1772, 396 F.3d 1369, 1372, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005) (finding 
similarity between VEUVE ROYALE and two VEUVE CLICQUOT marks in part because “VEUVE . 
. . remains a ‘prominent feature’ as the first word in the mark and the first word to appear on the 
label”); Century 21 Real Estate Corp. v. Century Life of Am., 970 F.2d 874, 876, 23 USPQ2d 1698, 
1700 (Fed Cir. 1992) (finding similarity between CENTURY 21 and CENTURY LIFE OF AMERICA 
in part because “consumers must first notice th[e] identical lead word”); see also In re Detroit Athletic 
Co., 903 F.3d 1297, 1303, 128 USPQ2d 1047, 1049 (Fed. Cir. 2018) (finding “the identity of the 
marks’ two initial words is particularly significant because consumers typically notice those words 
first”). 
 
Here, the marks are confusingly similar because applicant's entire mark is incorporated within the 
registrant's mark. Incorporating the entirety of one mark within another does not obviate the similarity 
between the compared marks, as in the present case, nor does it overcome a likelihood of confusion 
under Section 2(d). See Wella Corp. v. Cal. Concept Corp., 558 F.2d 1019, 1022, 194 USPQ 419, 422 
(C.C.P.A. 1977) (holding CALIFORNIA CONCEPT and surfer design and CONCEPT confusingly 
similar); Coca-Cola Bottling Co. v. Jos. E. Seagram & Sons, Inc., 526 F.2d 556, 557, 188 USPQ 105, 
106 (C.C.P.A. 1975) (holding BENGAL LANCER and design and BENGAL confusingly 
similar); Double Coin Holdings, Ltd. v. Tru Dev., 2019 USPQ2d 377409, at *6-7 (TTAB 2019) 
(holding ROAD WARRIOR and WARRIOR (stylized) confusingly similar); In re Mr. Recipe, 
LLC, 118 USPQ2d 1084, 1090 (TTAB 2016) (holding JAWS DEVOUR YOUR HUNGER and JAWS 
confusingly similar); TMEP §1207.01(b)(iii). In the present case, the marks are identical in part. 
 
Furthermore, marks may be confusingly similar in appearance where similar terms or phrases or similar 
parts of terms or phrases appear in the compared marks and create a similar overall commercial 
impression. See Crocker Nat’l Bank v. Canadian Imperial Bank of Commerce, 228 USPQ 689, 690-91 
(TTAB 1986), aff’d sub nom. Canadian Imperial Bank of Commerce v. Wells Fargo Bank, Nat’l Ass’n, 
811 F.2d 1490, 1495, 1 USPQ2d 1813, 1817 (Fed. Cir. 1987) (holding COMMCASH and 
COMMUNICASH confusingly similar); In re Corning Glass Works, 229 USPQ 65, 66 (TTAB 1985) 
(holding CONFIRM and CONFIRMCELLS confusingly similar); In re Pellerin Milnor Corp., 221 
USPQ 558, 560 (TTAB 1983) (holding MILTRON and MILLTRONICS confusingly similar); TMEP 
§1207.01(b)(ii)-(iii). 
 
Therefore, applicant’s mark, NIGHTINGALE, creates a confusingly similar commercial impression 



with the registered mark because a consumer would likely believe NIGHTINGALE and 
NIGHTINGALE BENEFITS refer to the same source.
 
Relatedness of the Services
 
In this case, applicant's "real estate investment services" are closely related to registrant’s "mortgage 
financing services for nurses and healthcare professionals" in Class 36.  
 
The two documents titled, "Declaration of Wei Huang," ("the signed Declarations") submitted with the 
applicant's Response dated September 25, 2023 and Request for Reconsideration dated November 3, 
2023 feature a numbered list of arguments and statements signed by an individual identified as the 
president of applicant's company. Both the arguments presented in the form of a numbered list in the 
signed Declarations and in the text-field of the Response and Request for Reconsideration have been 
addressed below and found to be insufficient to overcome the refusal under Section 2(d). Specifically, 
the applicant's assertions that confusion is unlikely because the services at issue are different, the 
parties' target audiences are different, and that consumers will be able to differentiate between the real 
estate investment services and real estate mortgage services because the choice of investing in real 
estate involves a high degree of consumers care are unpersuasive for reasons discussed below.  
 
Applicant's argument that confusion is not likely because the services at issue are different is 
unpersuasive. As previously discussed, the fact that the services of the parties differ is not controlling in 
determining likelihood of confusion. The issue is not likelihood of confusion between particular 
services, but likelihood of confusion as to the source or sponsorship of those goods and/or services. In 
re Majestic Distilling Co., 315 F.3d 1311, 1316, 65 USPQ2d 1201, 1205 (Fed. Cir. 2003); In re Shell 
Oil Co., 992 F.2d 1204, 1208, 26 USPQ2d 1687, 1689 (Fed. Cir. 1993); TMEP §1207.01.  
 
The services are compared to determine whether they are similar, commercially related, or travel in the 
same trade channels. See Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369-71, 101 
USPQ2d 1713, 1722-23 (Fed. Cir. 2012); Herbko Int’l, Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1165, 
64 USPQ2d 1375, 1381 (Fed. Cir. 2002); TMEP §§1207.01, 1207.01(a)(vi). The compared goods 
and/or services need not be identical or even competitive to find a likelihood of confusion.  See On-line 
Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475 (Fed. Cir. 2000); Recot, 
Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed. Cir. 2000); TMEP §1207.01(a)(i).  
They need only be “related in some manner and/or if the circumstances surrounding their marketing are 
such that they could give rise to the mistaken belief that [the goods and/or services] emanate from the 
same source.”  Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369, 101 USPQ2d 1713, 
1722 (Fed. Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83 USPQ2d 1715, 1724 (TTAB 2007)); 
TMEP §1207.01(a)(i); see Made in Nature, LLC v. Pharmavite LLC, 2022 USPQ2d 557, at *44 (TTAB 
2022) (quoting In re Jump Designs LLC, 80 USPQ2d 1370, 1374 (TTAB 2006)). 
 
In addition to the previously attached Internet evidence from Matthews, WSFS Bank, and PGIM, the 
evidence consisting of webpage screenshots from Cooper Pacific, Truist Bank, HSBC, JP Morgan, 
PGIM and Well Fargo establishes that the same entity commonly provides both applicant's broadly 
defined real estate investment services as well as mortgage financing solutions, markets the services 
under the same mark, and provides the services through the same trade channels. See the previously 
attached evidence from Matthews, WSFS Bank, and PGIM; and see the attached evidence from Cooper 
Pacific, Truist Bank, HSBC, JP Morgan, PGIM and Well Fargo. Also, the previously attached evidence 
from Finance Strategist and Rent Own Sell New York demonstrates that financing is one stage of real 
estate investing and thus is closely related to real estate investment services. See the previously 



attached evidence. Thus, applicant’s and registrant’s services are considered related for likelihood of 
confusion purposes.  See, e.g., In re Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1202-04 (TTAB 2009); 
In re Toshiba Med. Sys. Corp., 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).
 
The trademark examining attorney also previously attached a representative sample of evidence from 
the USPTO’s X-Search database consisting of a number of third-party marks registered for use in 
connection with the same or similar goods and/or services as those of both applicant and registrant in 
this case. This evidence shows that the services listed therein, namely, real estate investment services 
and mortgage financing services, are of a kind that may emanate from a single source under a single 
mark. See In re I-Coat Co., 126 USPQ2d 1730, 1737 (TTAB 2018) (citing In re Infinity Broad. Corp., 
60 USPQ2d 1214, 1217-18 (TTAB 2001); In re Albert Trostel & Sons Co., 29 USPQ2d 1783, 1785-86 
(TTAB 1993); In re Mucky Duck Mustard Co., 6 USPQ2d 1467, 1470 n.6 (TTAB 1988)); TMEP 
§1207.01(d)(iii). See U.S. Reg. Nos. 6487246 (THE PURSUIT OF OUTPERFORMANCE); 6774635 
& 6772920 (BUILDAHOMELOAN.COM); 6730512 (CREAPROP); 7177955 
(SOBANKABLE); 5338659 (DPMARTONE CAPITAL); 6100005 (BROOKVIEW INVESTOR 
RESIDENTIAL); 5731148 (BROOKVIEW FINANCIAL); 2903702 (COUNTRYWIDE 
FINANCIAL); 5323674 (WE ARE REALTY);  6284280 (BROOKVIEW RESIDENTIAL); 7079014 
(EVERY WAY HOME); 7075751 (LIQUIDHOME); 6100006 (BROOKVIEW 
COMMERCIAL); 6590154 (HOMELIGHT); and see also attached 6129276 (THE CABRAL GROUP 
REALTY). 
 
Determining likelihood of confusion is based on the description of the services stated in the application 
and registration at issue, not on extrinsic evidence of actual use.  See In re Detroit Athletic Co., 903 
F.3d 1297, 1307, 128 USPQ2d 1047, 1052 (Fed. Cir. 2018) (citing In re i.am.symbolic, llc, 866 F.3d 
1315, 1325, 123 USPQ2d 1744, 1749 (Fed. Cir. 2017)).  Despite applicant's argument that the parties' 
services at issue would be marketed to different consumers, here applicant's real estate investment 
services have no restrictions as to nature, type, channels of trade, or classes of purchasers and are 
“presumed to travel in the same channels of trade to the same class of purchasers” as registrant's 
mortgage financing services.  In re Viterra Inc., 671 F.3d 1358, 1362, 101 USPQ2d 1905, 1908 (Fed. 
Cir. 2012) (quoting Hewlett-Packard Co. v. Packard Press, Inc., 281 F.3d 1261, 1268, 62 USPQ2d 
1001, 1005 (Fed. Cir. 2002)); Made in Nature, LLC v. Pharmavite LLC, 2022 USPQ2d 557, at *49.  
Thus, applicant’s and registrant’s services are related.
 
Moreover, the fact that purchasers are sophisticated or knowledgeable in a particular field does not 
necessarily mean that they are sophisticated or knowledgeable in the field of trademarks or immune 
from source confusion. TMEP §1207.01(d)(vii); see, e.g., Stone Lion Capital Partners, LP v. Lion 
Capital LLP, 746 F.3d. 1317, 1325, 110 USPQ2d 1157, 1163-64 (Fed. Cir. 2014); Top Tobacco LP v. 
N. Atl. Operating Co., 101 USPQ2d 1163, 1170 (TTAB 2011). Further, where the purchasers consist of 
both professionals and the public, the standard of care for purchasing the goods is that of the least 
sophisticated potential purchaser. In re FCA US LLC, 126 USPQ2d 1214, 1222 (TTAB 2018) (citing 
Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d. at 1325, 110 USPQ2d at 1163), aff’d 
per curiam, 777 F. App’x 516, 2019 BL 375518 (Fed. Cir. 2019).
 
The overriding concern is not only to prevent buyer confusion as to the source of the services, but to 
protect the registrant from adverse commercial impact due to use of a similar mark by a newcomer. See 
In re Shell Oil Co., 992 F.2d 1204, 1208, 26 USPQ2d 1687, 1690 (Fed. Cir. 1993). Therefore, any 
doubt regarding a likelihood of confusion determination is resolved in favor of the registrant. TMEP 
§1207.01(d)(i); see Hewlett-Packard Co. v. Packard Press, Inc., 281 F.3d 1261, 1265, 62 USPQ2d 
1001, 1003 (Fed. Cir. 2002); In re Hyper Shoppes (Ohio), Inc., 837 F.2d 463, 464-65, 6 USPQ2d 1025, 



1026 (Fed. Cir. 1988).
 
Thus, a likelihood of confusion exists because the marks create a confusingly similar commercial 
impression and the goods and/or services at issue are closely related.  Accordingly, applicant’s mark 
is refused registration under Section 2(d) of the Trademark Act. 
 
If applicant has already filed an appeal with the Trademark Trial and Appeal Board, the Board will 
be notified to resume the appeal.  See TMEP §715.04(a).  
 
If applicant has not filed an appeal and time remains in the response period for the final Office 
action, applicant has the remainder of that time to (1) file another request for reconsideration that 
complies with and/or overcomes any outstanding final requirement(s) and/or refusal(s), and/or (2) file a 
notice of appeal to the Board.  TMEP §715.03(a)(ii)(B).

 

/Kierra MacDougall/
Kierra MacDougall
Examining Attorney 
LO126--LAW OFFICE 126
(571) 272-5185
Kierra.MacDougall@uspto.gov

 

https://teas.uspto.gov/office/rfr/
https://estta.uspto.gov/
https://estta.uspto.gov/
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Word Mark THE CABRAL GROUP REALTY

Goods/Services

IC 036 US 100 102 101
Mortgage banking; Mortgage brokerage; Mortgage financing services; 
Mortgage lending; Mortgage refinancing; Real estate agency services; Real 
estate brokerage; Real estate consultancy; Real estate consultation; Real estate 
escrow services; Real estate financing services; Real estate funds investment 
services; Real estate insurance underwriting services; Real estate investment 
services; Real estate management consultation; Real estate management of 
vacation homes; Real estate management services; Real estate procurement for 
others; Real estate services, namely, leasing and management for others of 
residential condominiums located within hotel developments; Real estate 
services, namely, property management services for condominium associations, 
homeowner associations and apartment buildings; Real estate services, namely, 
rental, brokerage, leasing and management of commercial property, offices and 
office space; Real estate title insurance underwriting services; Real estate 
valuations; Appraisal of real estate; Banking consultation; Commercial and 
residential real estate agency services; Consumer credit consultation; Credit 
consultation; Debt management consultation; Financial consultation; Financial 
consulting in the field of real estate note brokerage; Financial services, namely, 
real estate note brokerage; Financing of real estate development projects; 
Insurance consultancy; Insurance underwriting consultation; Investment 
consultation; Providing information in the field of real estate; Residential real 
estate agency services.

Register PRINCIPAL

Serial Number 88771840

Filing Date 2020-01-24T00:00:00

Original Filing Basis 1a

Current Filing Basis 1a

Publication Date 2020-06-02



Registration Number 6129276

Date Registered 2020-08-18

Owner
(REGISTRANT) CABRAL GROUP REALTY INC (CORPORATION; 
FLORIDA, USA); 8249 NW 36 St Suite 112, Doral, FLORIDA 33166, 
UNITED STATES

Type of Mark SERVICE MARK

Mark Drawing Code (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

Design Code 250125, 260126, 261701, 261705

Description of Mark

The color(s) Black and turquoise is/are claimed as a feature of the mark.•
The mark consists of a black filigree design at the top center of the image, 
directly beneath which lies two parallel turquoise lines arranged horizontally 
across the center of the image, with the word "THE" in a stylized black 
uppercase font placed in the center of the upper line and the word 
"REALTY" placed in the same stylized font in the center of the lower line. 
Between the lines lies the words "CABRAL GROUP" in a stylized black font 
in all uppercase letters. Together the literal elements form the combined 
phrase "THE CABRAL GROUP REALTY" in two stylized black fonts. The 
color white merely represents background and is not claimed as a feature of 
the mark.

•

Disclaimer "GROUP REALTY"

Live Dead Indicator LIVE

Status REGISTERED

Attorney of Record Antonio E. Regojo

 
 

 May 13, 2024 9:17 AM Print: 



United States Patent and Trademark Office (USPTO)

USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued  
on May 13, 2024 for  

U.S. Trademark Application Serial No. 97693542

A USPTO examining attorney has reviewed your trademark application and issued an Office 
action.  You must respond to this Office action to avoid your application abandoning.  Follow 
the steps below.  

(1)  Read the Office action.  This email is NOT the Office action.  

(2)  Respond to the Office action by the deadline using the Trademark Electronic Application 
System (TEAS) or the Electronic System for Trademark Trials and Appeals (ESTTA), as 
appropriate.  Your response and/or appeal must be received by the USPTO on or before 11:59 
p.m. Eastern Time of the last day of the response deadline.  Otherwise, your application will 
be abandoned.  See the Office action itself regarding how to respond.  

(3)  Direct general questions about using USPTO electronic forms, the USPTO website, the 
application process, the status of your application, and whether there are outstanding deadlines 
to the Trademark Assistance Center (TAC).  

After reading the Office action, address any question(s) regarding the specific content to the 
USPTO examining attorney identified in the Office action.  

GENERAL GUIDANCE
Check the status of your application periodically in the Trademark Status & 
Document Retrieval (TSDR) database to avoid missing critical deadlines.  

•

Update your correspondence email address to ensure you receive important USPTO 
notices about your application.  

•

Beware of trademark-related scams.  Protect yourself from people and companies that 
may try to take financial advantage of you.  Private companies may call you and pretend 
to be the USPTO or may send you communications that resemble official USPTO 
documents to trick you.  We will never request your credit card number or social security 
number over the phone.  Verify the correspondence originated from us by using your 
serial number in our database, TSDR, to confirm that it appears under the “Documents” 
tab, or contact the Trademark Assistance Center.  

•

http://tsdr.uspto.gov/documentviewer?caseId=sn97693542&docId=RRD20240513
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/apply/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn97693542&docId=RRD20240513
http://tsdr.uspto.gov/documentviewer?caseId=sn97693542&docId=RRD20240513
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect
http://tsdr.uspto.gov/documentviewer?caseId=sn97693542&docId=RRD20240513
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center


Hiring a U.S.-licensed attorney.  If you do not have an attorney and are not required to 
have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney 
specializing in trademark law to help guide you through the registration process.  The 
USPTO examining attorney is not your attorney and cannot give you legal advice, but 
rather works for and represents the USPTO in trademark matters.  

•

 

https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney

