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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIALAND APPEAL BOARD

In the matter of:

Reg. No. 5059928

Mark: CM
Class: 09
CM Games OU
Opposer, TTAB Cancellation No. 92084440
V.
Cheetah Mobile Inc
Respondent.

PETITIONER’S OPPOSITION TO RESPONDENT’S MOTION TO DISMISS
PETITIONER’S PETITION FOR CANCELLATION

Petitioner CM Games OU (“CM” or “Petitioner”) submits the following opposition to
Respondent Cheetah Mobile Inc.’s (“Cheetah” or ‘“Respondent”) Motion to Dismiss
(“Respondent’s Motion”) Petitioner’s Petition for Cancellation (the “Petition”). 1 TTABVUE; 4
TTABVUE. Petitioner’s Opposition is based on the following Memorandum of Points and
Authorities, the supporting declaration of Petitioner’s counsel Benjamin Ashurov (“Ashurov
Decl.”), and such other items of record in this action referenced hereinbelow.

MEMORANDUM OF POINTS AND AUTHORITIES

For the reasons discussed below, Respondent’s Motion should be DENIED.

I. INTRODUCTION

The Petition asserts against Respondent two claims of fraud on the USPTO. The first claim
arises out of Respondent’s allegedly fraudulent statement of use. The second claim arises out of

Respondent’s allegedly fraudulent Section 15 Declaration. Respondent’s Motion asks the Board



to dismiss the Petition because, according to Respondent, (1) Petitioner lacks standing; and (2)
Petitioner’s two fraud claims are insufficiently pleaded and fail as a matter of law. 4 TTABVUE,
passim. As discussed below, Respondent’s Motion should be denied in full. CM has standing to
bring this action, and CM’s two fraud claims are well-pleaded under Tivombly, Igbal, and FRCP
9(b). Many of the arguments in Respondent’s Motion address the merits of CM’s claims, and not
whether CM’s claims should be dismissed at the pleadings stage. For these reasons, and for the
reasons discussed below, Petitioner respectfully asks the Board to DENY Respondent’s Motion.

II. FACTUAL AND PROCEDURAL BACKGROUND

Petitioner is a leading gaming software company that provides online gaming applications,
game software development services, and related goods and services. Since around the time of
Petitioner’s founding in 2010, Petitioner has used the marks CM and CM GAMES, among others,
in connection with all of Petitioner’s goods and services. Additional background information about
Petitioner and its trademark registrations and applications are found in paras. 1-11 of the Petition.
1 TTABVUE 1-3.

Like Petitioner, Respondent is also a software company that provides gaming software and
other types of software. Petitioner contends that Respondent is a serial filer of frivolous documents
with the USPTO, including fraudulent trademark applications, statements of use, and renewal
submissions. Since 2014, Respondent has filed approximately 177 trademark applications. Of
those, 119 are now dead. Ashurov Decl. § 2, Ex. A. With respect to CM-formative applications

alone, Respondent has filed 44 such applications, 26 are now dead.! Id. § 3, Ex. B.

! Petitioner believes that many, if not all of the trademark registrations Respondent was ultimately
able to obtain, including the ‘928 Registration at issue in this action, were likely the product of
fraudulent statements of use.



The parties are presently involved in two other TTAB proceedings: Consolidated TTAB
Opposition Nos. 91266875 and 91266873 (collectively, the “Consolidated TTAB Oppositions”).
1d. 4| 4. In these Consolidated TTAB Opposition Proceedings, Petitioner is opposing Respondent’s
application for the very same CM-formative mark that is the subject of the ‘928 Registration at
issue in this action, on grounds of likelihood of confusion, lack of bona fide intent to use, and fraud
on the USPTO. Id. As part of Respondent’s affirmative defenses in the Consolidated TTAB
Oppositions, Respondent invoked the ‘928 Registration as a basis for the affirmative defenses of
laches and prior similar registration. /d., Ex. C.

During discovery in the Consolidated TTAB Opposition Proceedings, Petitioner
discovered that Respondent appeared to have little to no evidence supporting a bona fide intent to
use the applied-for marks in connection with all of the goods and services recited in those
applications. Accordingly, Petitioner filed a motion, later granted by the Board, adding claims of
lack of bona fide intent to use and fraud on the USPTO. /d. q 5.

Petitioner also learned during discovery in the Consolidated TTAB Oppositions that
Respondent’s CM and design mark that is the subject of this cancellation action, as well as the
Consolidated TTAB Oppositions, appears not have been used by Respondent in connection with
all of the goods and services recited in the ‘928 Registration. Id. q 6. This is despite the fact that
Respondent represented to the USPTO under oath when it filed its Statement of Use in connection
with the ‘928 Registration that Respondent was using the subject mark in connection with all of
the goods and services identified in Respondent’s Statement of Use. Id. § 7, Ex. D. Based on
Respondent’s discovery responses and document productions in the Consolidated TTAB
Opposition, Petitioner concluded that the statement of use Respondent filed in support of the ‘928

Registration was likely fraudulent. /d. q 8.



While the Consolidated Opposition Proceedings have been pending, the ‘928 Registration
came due for its renewal filings. On October 15, 2022, Respondent filed a Combined Section 8 &
15 Declaration in support of Respondent’s request to renew the ‘928 Registration. /d. 4 9, Ex. E.
Respondent’s post-registration renewal filings were refused due to lacking specimens and were
also selected for an audit. /d. § 10, Ex. F. In response to the audit, Respondent removed numerous
goods and services from its registration, including Class 35 and 42 in their entirety because, by
its own admission, it did not have sufficient proof of use in connection with those audited goods
and services. Id. 4 11, Ex. G; 4 TTABVUE 5 (admitting deletion of goods and services, after the
USPTO’s audit, for which Respondent could not provide a specimen). In other words,
Respondent’s false statements were caught by the USPTO’s audit, and the audit is likely the only
reason that Respondent removed from its Combined Section 8 and 15 Declaration goods and
services, in fact entire classes, that Respondent was not offering in connection with Respondent’s
subject CM and design mark. This is despite the fact that before the audit, Respondent represented
to the USPTO that it was in fact using Respondent’s CM and design mar in connection with all of
the goods and services recited in the ‘928 Registration. Id., Ex. E, at 6-8. But for the audit,
Respondent’s false renewal filings would have been accepted and Respondent’s unduly broad
registration would have been allowed to continue to exist despite its overbreadth. /d.

While the audit provided Registrant with an opportunity to cure some false statements
Respondent made in its Combined Section 8 and 15 Declaration, namely, false statements relating
to Respondent’s ongoing use of the mark for goods and services that were not being offered by
Respondent in connection with the subject mark, Respondent failed to cure certain other false
statements, namely, that the mark which is the subject of the ‘928 Registration is not the subject

of any pending legal proceedings. /d., Ex. E. As discussed above, the very same CM and design



mark is also the subject of the Consolidated TTAB Oppositions, involving overlapping goods and
services. Nevertheless, to achieve incontestability status for the ‘928 Registration, Respondent
falsely told the Board that the mark in the ‘928 Registration is not the subject of any ongoing legal
proceedings. /d.

Petitioner contends that the foregoing actions by Respondent have resulted in two allegedly
fraudulent filings by Respondent in connection with the ‘928 Registration: (1) a false statement of
use, and (2) a false Section 15 Declaration. After the USPTO’s audit of the ‘928 Registration was
completed, Petitioner filed the Petition in order to challenge the validity of the ‘928 Registration
in view of Respondent’s allegedly fraudulent filings.

III. LEGAL STANDARD (MOTIONS TO DISMISS)

To state a claim upon which relief can be granted, a party must sufficiently allege facts that,
if proven, establish (1) its entitlement to a statutory cause of action, and (2) a valid ground for
cancelling registration of the mark. See Lipton Indus., Inc. v. Ralston Purina Co., 670 F.2d 1024,
213 USPQ 185, 187 (CCPA 1982). The claim need only be “‘plausible on its face,”” Ashcroft v.
Igbal, 556 U.S. 662, 678 (2009) (quoting Bell Atl. Corp. v. Twombly, 550 U.S. 544, 570 (2007)),
and “[t]he elements [thereof] should be stated concisely and directly, and include enough detail to
give the defendant fair notice,” Fair Indigo LLC v. Style Conscience, 85 USPQ2d 1536, 1538
(TTAB 2007) (citing Fed. R. Civ. P. 8(e)(1)) (other citation omitted). “The purpose of a Rule
12(b)(6) motion is to challenge ‘the legal theory of the complaint, not the sufficiency of any
evidence that might be adduced’ and ‘to eliminate actions that are fatally flawed in their legal
premises and destined to fail.”” Id. (quoting Advanced Cardiovascular Sys., Inc. v. SciMed Life
Sys., Inc., 988 F.2d 1157, 26 USPQ2d 1038, 1041 (Fed. Cir. 1993)).

IV.  ARGUMENT



Respondent’s Motion should be denied for the following reasons:

a. CM Has Standing to Bring the Petition

Proof of standing is intended only to ensure that the plaintiff has a real interest in the matter,
and is not a mere intermeddler. Syngenta Crop Prot., Inc. v. Bio-Chek, LLC, 90 USPQ2d 1112,
1118 n.8 (TTAB 2009) (citing Ritchie v. Simpson, 170 F.3d 1092, 50 USPQ2d 1023, 1025-26 (Fed.
Cir. 1999).

Respondent’s assertion that Petitioner has no “real interest” in this action other than to
“harass” Respondent has no basis in reality. Indeed, standing is easily satisfied here. Respondent
has asserted the subject registration as part of its affirmative defenses in the Consolidated TTAB
Oppositions. Ashurov Decl. q 4, Ex. C at 11-12 (Respondent asserting affirmative defenses of
laches and prior similar registration, based in part on the ‘928 Registration). Respondent’s
invocation of the ‘928 Registration in the Consolidated TTAB Oppositions alone gives Respondent
standing to challenge the validity of the ‘928 Registration because it provides Petitioner with a
“real interest” and a “direct personal stake” in the outcome of this action. By seeking to preclude
Petitioner from challenging the validity of the ‘928 Registration, while raising its registration status
as part of Respondent’s affirmative defenses, Respondent seeks to use the ‘928 Registration as
both a shield and a sword. Precluding Petitioner from challenging the ‘928 Registration would
prejudice Petitioner.

Moreover, Petitioner’s allegations that Respondent’s CM-formative mark is comprised of
the same literal element used in Petitioner’s CM-formative marks, and that Petitioner has seniority
further confer standing for Petitioner to bring the Petition. See e.g., Giersch v. Scripps Networks,
Inc., 90 USPQ2d 1020, 1022 (TTAB 2009) (“Petitioner has established his common-law rights in

the mark ..., and has thereby established his standing to bring this proceeding.”).



b. CM’S Fraud Claims Are Well-Pleaded Under 7wombly and Igbal

In addition to challenging Petitioner’s standing, Respondent’s Motion also seeks dismissal
of the two fraud claims asserted in the Petition. Respondent’s arguments are flawed and
unpersuasive. First, Respondent relies on an outdated legal standard for fraud by ignoring recent
precedent holding that reckless disregard is enough to satisfy the intent element of a fraud claim.
4 TTABVUE 11 (arguing fraud requires actual bad faith intent), Chutter, Inc. v. Great Management
Group, LLC and Chutter, Inc. v. Great Concepts, LLC, 2021 USPQ2d 1001 (TTAB 2021)
(precedential) (holding that that reckless disregard for the truth is sufficient for proving fraud).
Second, Respondent improperly appeals to the merits of Petitioner’s fraud claims. See e.g. 4
TTABVUE 13. Third, a review of the Petition shows Petitioner has pleaded sufficient facts in
support of its two fraud claims. Moreover, the intent element of fraud can be alleged generally.
Eclectic Props. E., Ltd. Liab. Co. v. Marcus & Millichap Co., 751 F.3d 990, 995 n.5 (9th Cir. 2014)
(“Rule 9(b) requires that circumstances constituting fraud must be alleged with particularity but
allows fraudulent intent to be alleged generally.”) (internal citation and quotation omitted). If
forced to amend, Petitioner certainly could provide additional facts. However, the facts already
pleaded by Petitioner meet the requirements of Rule 9(b), and Igbal and Twombly.

i. Petitioner’s Claim 1 (Fraud Based Upon Respondent’s False
Statement Of Use) Is Well Pleaded

In support of Petitioner’s First Claim of fraud, rooted in Respondent’s false statement of
use, Petitioner alleges as follows: Respondent’s Statement of Use contained knowingly false
statements because Respondent falsely and knowingly represented to the USPTO that it was using
Respondent’s CM and design mark in connection with all of the goods and services identified in
the statement of use, when in fact, as of the filing date of Respondent’s statement of use,

Respondent was not using the mark in connection with all of the recited goods and services,



including having no use in connection with computer software for developing and operating cloud
computer networks and applications; computer software platforms, for cloud computing networks
and applications for use in database management and electronic storage of data; computer software
used for providing search engine services; the USPTO relied on Respondent’s false statement of
use when it issued the ‘928 Registration to Respondent; and but-for Respondent’s false statements,
the USPTO would not have issued the ‘928 Registration to Respondent in connection with all of
the goods and services recited in Respondent’s statement of use. 1| TTABVUE 3-4, 6-7. These
allegations are sufficient to state a valid claim for fraud on the USPTO. See Chutter, Inc. v. Great
Mgmt. Grp., LLC, 2021 USPQ2d 1001, at *26-27 (TTAB 2021).

ii. Petitioner’s Claim 2 (Based Upon Respondent’s False Section 15
Declaration) Is Well Pleaded

In support of Petitioner’s Second Claim of fraud, rooted in Respondent’s false Section 15
Declaration, Petitioner alleges as follows: Respondent’s Section 15 declaration was false because
the mark which is the subject of the ‘928 registration was as of the time of Respondent’s Section
15 declaration and to this day remains the subject of another TTAB proceeding, TTAB Opposition
No. 91266875; Respondent failed to inform the USPTO that the very same mark registered in the
‘028 registration was the subject of an ongoing legal proceeding, TTAB Opposition No. 91266875,
involving many of the same goods and services recited in the ‘928 registration; Respondent’s
statement was made with knowledge of its falsity, including because Respondent was perfectly
aware of the nature of TTAB Opposition No. 91266875, and the fact that it involves the same mark
and many of the same goods and services of the ‘928 registration; Respondent was or should have
been aware of the falsity of Respondent’s declaration; Respondent’s false statements were made
with the intention that the USPTO rely on them in order to renew Respondent’s ‘928 registration

and to make it incontestable; The USPTO relied on Respondent’s false statements when it accepted



Respondent’s Section 8 and 15 submissions; Respondent’s false statements were made with
knowledge of their falsity or with reckless disregard for their truth, and were made for the purpose
of deceiving or inducing the USPTO to act in reliance upon such false statements by renewing the
‘928 registration and making it incontestable; But-for Respondent’s knowingly false or recklessly
false statements made to the USPTO in connection with Respondent’s Section 8 and 15 filings, the
USPTO would not have accepted Respondent’s Section 8 and 15 filings. 1| TTABVUE 4-5, 7-8.
These allegations are sufficient to state a valid claim for fraud on the USPTO. See Chutter, 2021
USPQ2d 1001, at *26-27.

iii. Respondent’s Other Arguments Fail

Respondent’s Motion repeatedly seeks to make merit-based arguments. See e.g., 4
TTABVUE 16 (Respondent arguing Petitioner’s first fraud claim should be dismissed because
“Petitioner has failed to show [not allege] Cheetah Mobile’s August 5, 2016 Statement of Use was
false”) (emphasis added); id. at 13 (Respondent arguing Respondent’s statement that the subject
mark of the ‘928 Registration is not currently involved in any proceedings is technically true
because the Consolidated TTAB Oppositions, which involves the same mark, involves
Respondent’s wholly owned subsidiary and not Respondent). Arguments that go to the merits are
improper in connection with a motion to dismiss. Kalos v. United States, 87 Fed. Cl. 230, 240
(2009) (A motion to dismiss for failure to state a claim tests the sufficiency of a complaint, not the
accuracy of the pleaded facts.)

Aside from the fact that these types of arguments improperly go to the merits, Respondent’s
reliance on the fact that the Consolidated TTAB Oppositions involve Respondent’s wholly owned
subsidiary, and not Respondent, is unavailing because Respondent still exercises control over its

wholly owned subsidiary and the CM and design mark at issue in the Consolidated TTAB



Oppositions is still the same mark as the mark registered in connection with the ‘928 Registration.
Moreover, Respondent is also actually part of the Consolidated TTAB Oppositions because it is
the applicant of one of the applications (Respondent’s application for the mark CM GAMES) at
issue in the Consolidated TTAB Oppositions.

Respondent also argues that its statement in the Section 15 Declaration that Respondent’s
CM and design mark is not the subject of any pending legal proceedings is not false because “the
Registration was not subject to any pending legal proceedings is completely true.” 4 TTABVUE
13 (emphasis added). This argument is flawed. Respondent did not state in its Section 15
Declaration that the registration is not part of any legal proceeding, rather Respondent stated that
the mark which is the subject of the ‘928 Registration, and any ownership rights relating thereto,
are not involved in any legal proceedings, including before the USPTO. Petitioner alleges this
statement was false because the mark which is the subject of the registration is also involved in
the Consolidated TTAB Oppositions and relates to Registrant’s rights in the same mark that is the
subject of the ‘928 Registration and covers at least some overlapping goods. 1 TTABVUE 8.

Relying on Great Concepts, Respondent also argues that a fraudulent Section 15
Declaration cannot support the cancellation of the ‘928 Registration. 4 TTABVUE 14. While
partially correct, Respondent’s reliance on Great Concepts is misplaced. While the Great Concepts
court held that cancellation of a trademark registration is not an available remedy as a consequence
of filing of a fraudulent incontestability declaration, it also held as follows: “We do not, however,
think our opinion means that committing fraud in connection with obtaining incontestability
becomes a costless offense . . . the Board can remove the mark's incontestability status.” Great
Concepts, LLC v. Chutter, Inc., 90 F.4th 1333, 1343 (Fed. Cir. 2023). The Great Concepts court

further held that “[1]oss of incontestable status is not nothing; it means that, if challenged, a mark

10



owner will have a harder time preserving the validity of its registered mark™; and that “[m]ore
importantly, nothing in this opinion should be read to mean that the Board is powerless to address
fraud, including fraud committed solely in conjunction with the filing of a Section 15 declaration.”
Id. at 1343.

While the Great Concepts court did not define the available remedies available as a result
of a fraudulent incontestability declaration, it indicated loss of incontestability status is one such
remedy. /d. In line with reasoning of the Great Concepts decision, Petitioner has requested as a
remedy that the incontestable status of the ‘928 Registration be revoked.? 1 TTABVUE 8.

V. CONCLUSION

For the foregoing reasons, Petitioner respectfully requests that the Board DENY
Respondent’s Motion. In the event the Board grants any of the relief requested in Respondent’s
Motion, Petitioner respectfully requests an opportunity to amend its Petition in conformance with

any future order issued by the Board with respect to Respondent’s Motion.

Dated: April 9, 2024 KB ASH

/Benjamin Ashurov/
Benjamin Ashurov
Attorneys for Petitioner

CERTIFICATE OF SERVICE

I hereby certify that a true and complete copy of the foregoing document has been served
as of the date identified below by forwarding said copy to counsel via email to:

JIE (LISA) LI
GREENBERG TRAURIG, LLP

2 Given the recency of the Great Concepts decision, and that the implications and impacts to the
controlling law may still not be fully settled, Petitioner also requested as a remedy the cancellation
of the ‘928 Registration.
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4 EMBARCADERO CENTER SUITE 3000

SAN FRANCISCO, CA 94111

UNITED STATES

gtipmail@gtlaw.com, lil@gtlaw.com, sudent@gtlaw.com
Phone: 415-655-1300

Signature: /Benjamin Ashurov/
Benjamin Ashurov
Dated: April 9, 2024
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the matter of:

Reg. No. 5059928

Mark: CM
Class: 09
CM Games OU
Opposer, TTAB Cancellation No. 92084440
V.
Cheetah Mobile Inc
Respondent.

DECLARATION OF BENJAMIN ASHUROV IN SUPPORT OF OPPOSER’S OPPOSITION TO
RESPONDENT’S MOTION TO DISMISS PETITIONER’S PETITON FOR CANCELIATION

I, Benjamin Ashurov, am over the age of 18 and I declare as follows:

1. I am an attorney with KB Ash, Opposer’s attorney of record in these TTAB
proceedings. I make this declaration in support of CM’s opposition to Respondent’s Motion to
Dismiss Petitioner’s Petition for Cancellation. The facts, circumstances, information, and
documentary evidence stated and provided herein are all known to me personally.

2. Attached hereto as Exhibit A is a true and correct copy of TESS search results I
conducted on April 9, 2024.

3. Attached hereto as Exhibit B is a true and correct copy of an excerpt from
Respondent’s interrogatory responses in Consolidated TTAB Opposition Nos. 91266875 and

91266873, served on February 12, 2024.



4. The parties are presently involved in two other TTAB proceedings: Consolidated
TTAB Opposition Nos. 91266875 and 91266873 (collectively, the “Consolidated TTAB Opposition
Proceedings”). In these Consolidated TTAB Opposition Proceedings, Petitioner is opposing
Respondent’s application for the very same CM-formative mark that is the subject of the ‘928
Registration at issue in this action, on grounds of likelihood of confusion, lack of bona fide intent to
use, and fraud on the USPTO. As part of Respondent’s affirmative defenses in the Consolidated TTAB
Opposition Proceedings, Respondent invoked the ‘928 Registration as a basis for the affirmative
defenses of laches and prior similar registration. Attached hereto as Exhibit C is a true and correct
copy of Respondent’s Answer and Affirmative Defenses in the Consolidated Opposition Proceedings.

5. During discovery in the Consolidated TTAB Opposition Proceedings, Petitioner
discovered that Respondent appeared to have little to no evidence supporting a bona fide intent to
use the applied-for marks in connection with all of the goods and services recited in those
applications. Accordingly, Petitioner filed a motion, later granted by the Board, adding claims of lack
of bona fide intent to use and fraud on the USPTO.

6. Petitioner also learned during discovery in the Consolidated TTAB Oppositions, that
Respondent’s CM and design mark that is the subject of this cancellation action, as well as the
Consolidated TTAB Oppositions, appears not have been used by Respondent in connection with all
of the goods and services recited in the ‘928 Registration.

7. Attached as Exhibit D is a true and correct copy of the Statement of Use filed by

Respondent in support of the ‘928 Registration, downloaded from TESS on April 9, 2024.



8. Based on Respondent’s discovery responses and document productions in the
Consolidated TTAB Opposition, Petitioner concluded that the statement of use Respondent filed in
support of the ‘928 Registration was likely fraudulent.

9. Attached as Exhibit E is a true and correct copy of the Combined Section 8 and 15
Declaration filed by Respondent in support of the renewal of ‘928 Registration, downloaded from
TESS on April 9, 2024.

10. Attached as Exhibit F is a true and correct copy of an office action and audit issued
by the USPTO connection with the Combined Section 8 and 15 Declaration filed by Respondent in
support of the renewal of ‘928 Registration, downloaded from TESS on April 9, 2024.

11. Attached as Exhibit G is a true and correct copy of Respondent’s response to the
office action and audit issued by the USPTO connection with the Combined Section 8 and 15
Declaration filed by Respondent in support of the renewal of ‘928 Registration, downloaded from
TESS on April 9, 2024.

/17

I DECLARE UNDER THE LAWS OF THE UNITED STATES THAT THE FOREGOING STATEMENTS
ARE TRUE AND CORRECT TO THE BEST OF MY KNOWLEDGE.

/Benjamin Ashurov/

Name: Benjamin Ashurov
Date: April 9, 2024
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matters of:

Sr. No. 86402678
Mark: CM GAME
Class: 09

Sr. No. 88669670
Mark: CM & Design ( <27 )

Class: 09
Creative Mobile, OU
Opposer, Consolidated Opposition Nos.
V. 91266873 and 91266875

Cheetah Mobile Inc.; Cheetah Mobile
Singapore Pte. Ltd.

Applicants.

CHEETAH MOBILE, INC. AND CHEETAH MOBILE SINGAPORE PTE. LTD.’S
OBJECTIONS AND ANSWERS TO
OPPOSER’S SECOND SET OF INTERROGATORIES

In accordance with Rule 33 of the Federal Rules of Civil Procedure, and Rules 2.116 and
2.120 of the Trademark Rules of Practice, Cheetah Mobile, Inc. and Cheetah Mobile Singapore Pte.
Ltd. (“Applicants”), object to and answer Creative Mobile, OU’s (“Opposer”’) Second Set of

Interrogatories as follows.

OBJECTIONS AND ANSWERS TO INTERROGATORIES

INTERROGATORY NO. 36: Identify all facts and documents supporting Applicant’s allegations
in paragraph no. 4 of Applicant’s Counterclaim.

ANSWER TO INTERROGATORY NO. 36: Applicants object to this Interrogatory as

1



Opposer’s registration of U.S. Trademark Application Sr. No. 97635242,
ANSWER TO INTERROGATORY NO. 47: Applicants object to this Interrogatory as it
is vague and ambiguous as to how Applicants have allegedly “refused” to provide a consent
for Sr. No. 97635242 (CM GAMES in Class 41); requires Applicants to assume facts not
in evidence, namely, that Applicants have “refused” to provide such a consent when said
application was filed in October 2022, months after the parties’ last settlement talks broke
down in April 2022. Therefore, Applicants could not consent when Opposer has never
included said application in its request for consent and refused to let Applicants keep their
prior trademark applications for, and the right to use, the CM & Design and CM GAME
marks. Applicants also object to the extent this Interrogatory seeks information protected
by the attorney-client privilege or work product doctrine.

Subject to and without waiving these objections, Applicants respond as follows:

Cheetah Mobile Inc. has a pending application for CM GAME, SN 86402678, and is not
agreeable to Opposer’s registration of CM GAMES when Opposer has refused to let
Applicants keep their prior trademark applications for, and the right to use, the CM &
Design and CM GAME marks.

INTERROGATORY NO. 48: Identify, by serial number each U.S. trademark application filed

by Applicant or any of Applicant’s agents.
ANSWER TO INTERROGATORY NO. 48: Applicants object to this Interrogatory as
calling for each U.S. trademark application filed by Applicants or any of Applicant’s agents
is overly broad, unduly burdensome, not relevant and disproportionate to the needs of the
case; no time frame is specified; and such information is equally available to Opposer as it

is publicly available on the USPTO website.

12



Subject to and without waiving these objections, Applicants respond as follows:
Applicants refer Opposer to the list of CM-formative applications filed between January
2014 and October 2019 by Applicants as well as Cheetah Mobile America, Inc., a subsidiary
of Cheetah Mobile, Inc., in Applicants’ Answers to Opposer’s Amended Notices of

Opposition and set forth below:

r‘ Ni‘i:;il?lr ‘ Nl?lfl%).er ‘ Mark Live/Dead
1 [88669670 | cM LIVE
2 88416872 (5930944  |CM TRANSLATOR LLIVE
3 87230694 | FREE CM DEAD
4 87493687  [5479123 M LIVE
5 87230691  [5476373  [FREE CM LIVE
6 (87106687 | 'CM CLOUD 'DEAD
7 87042541 | 'CM ROBOT LIVE
3 86402678 | 'CM GAME LIVE
9 (86402695 | 'CM LOTTERY 'DEAD
10/86402707 | 'CM NEWS DEAD
1186402138  [5486818  |CM FILE MANAGER LIVE
12/86226965 | 'CM PLAY DEAD
1386226347 | 'CM BROWSER 'DEAD
14/86305925 | 'CM BACKUP DEAD
15/86402713 | 'CM PAY DEAD
16/86402710 | 'CM OFFERS DEAD
1786402732 | 'CM VIDEO 'DEAD
18/86402728 | 'CM STORAGE DEAD
19/86402718 | 'CM PHOTO DEAD
20[86705557 | 'CM SPEED BOOSTER 'DEAD
21/86402730 | 'CM TRAVEL DEAD
2286402721 | 'CM STICKERS DEAD
2386402720 | 'CM SHOPPING DEAD
24/86402698 | 'CM MALL DEAD
25/86402691 | 'CM LOCAL DEAD
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26 86402705
27 86402289
28 186402223
2986402103
3086705577
3186532386
3286980002
33186977143
3486967106
3586861562
36 86601941
3786422136
38 /86305923
39 186305901
40 86263557

41 86172577

42186532381
4386227089
44186172481

5056339
4848068
5018133
5017547
4921939
4991089
4788502
4788501
5059928

4679885

4693350

CM MUSIC

CM DEALS

CM CLOUD
CM BOOKS

CM S-KEY

CM SNAPBUY
CM BROWSER
CM BATTERY
CM APPCLONE
CM SWIPE

CM TRANSFER
CM LAUNCHER
CM BACKUP
CM LOCKER
CM

CM (CLEANMASTER)

SECURITY
CM SNAPBUY
CM BATTERY
CM SECURITY

DEAD
DEAD
DEAD
DEAD
DEAD
DEAD
LIVE
LIVE
LIVE
LIVE
LIVE
LIVE
LIVE
LIVE
LIVE

LIVE

DEAD
DEAD
LIVE

INTERROGATORY NO. 49: Identify by serial number, each U.S. trademark application filed

by Applicant or any of Applicant’s agents that currently has a “dead” status.

ANSWER TO INTERROGATORY NO. 49: Applicants object to this Interrogatory as

calling for each referenced U.S. trademark application is overly broad, unduly burdensome,

not relevant and disproportionate to the needs of the case; no time frame is specified; and

such information is equally available to Opposer as it is publicly available on the USPTO

website.

Subject to and without waiving these objections, Applicants respond as follows:

Applicants refer Opposer to the list of CM-formative applications (which includes
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the needs of the case. Applicants also object to this Interrogatory to the extent information
regarding Opposer’s ceased use of its old Gray, Orange and White CM & Design Mark is
within Opposer’s control and possession rather than that of Applicants. Applicants also
object to the extent this Interrogatory seeks information protected by the attorney-client
privilege or work product doctrine.

Subject to and without waiving these objections, Applicants respond as follows:
Based on extensive online searching and review of the archived images of Opposer’s
homepage website creative-mobile.com and now cm.games.com from an independent

digital archive Wayback Machine at https://web.archive.org/, there is no evidence of use of

the old Gray, Orange and White CM & Design Mark on Opposer’s homepages in the United
States in interstate commerce from February 2015 and onward, nor is there any evidence of
use of the mark on Class 42 “computer software development” services. See Answers to
Interrogatory Nos. 36 and 38-40 above too. In addition, Applicants submit that whatever
use of the Gray, Orange and White CM & Design Mark can be found online now is
Opposer’s attempt to resume use after its abandonment of the mark in light of Applicants’

nonuse counterclaim.

Dated: February 12, 2024 Respectfully Submitted,

[ie (Lisa) Li/

Jie (Lisa) Li

GREENBERG TRAURIG, LLP
101 Second Street, Suite 2200
San Francisco, CA 94105
Phone: 415-655-1255

Fax: 415-707-2010

Email: lil@gtlaw.com,
GTIPmail@gtlaw.com

Attorney for Applicants
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CERTIFICATE OF SERVICE

I hereby certify that a true and complete copy of the foregoing document has been served

on February 12, 2024, by forwarding said copy to counsel via email to:

Benjamin Ashurov

2603 Camino Ramon, Suite 200
San Ramon, CA 94582
Bashurov(@kb-ash.com
415.754.9346

/lrene Zulueta/
Irene Zulueta
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Creative Mobile, OU, Opposition No.: 91266873
Mark: CM GAME

Opposer/ Counterclaim Serial No.: 86402678

)
)
)

Respondent )
) Counterclaim

V. ) Reg. No.: 5742344
)
Cheetah Mobile Inc., ; CIDLJ
) ) Mark:
Applicant/
Counterclaimant

[PROPOSED] ANSWER AND AFFIRMATIVE DEFENSES TO

OPPOSER’S SECOND AMENDED NOTICE OF OPPOSITION AND

COUNTERCLAIM FOR CANCELLATION OF REGISTRATION NO. 5742344

Applicant Cheetah Mobile Inc. (““Applicant’) answers the allegations in the Third Amended
Notice of Opposition as follows with paragraph numbers corresponding to the paragraph numbers
in the Third Amended Notice of Opposition:

1. Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 1, and on that basis denies each and every
allegation thereof.

2. Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 2, and on that basis denies each and every
allegation thereof.

3. Applicant admits that Creative Mobile has developed and published digital games

but denies the remaining allegations in Paragraph 3.



4. Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 4, and on that basis denies each and every
allegation thereof.

5. Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 5, and on that basis denies each and every
allegation thereof.

6.  Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 6, and on that basis denies each and every
allegation thereof.

7.  Applicant denies the allegation that “To protect its rights in the CM mark as it
relates to game software” and admits the remaining allegations in Paragraph 7.

8.  Applicant admits the allegations in Paragraph 8.

9.  Applicant admits the allegations in Paragraph 9.

10. Applicant admits that its applications for a stylized CM mark (U.S. Appl. Serial
No. 88669670) and the word mark CM GAME (U.S. Appl. Serial No. 86402678) were cited
against Creative Mobile’s pending U.S. Application Serial No. 88948072 for the standalone
word mark “CM” as the Examining Attorney deemed that the latter was likely to cause confusion
with Applicant’s stylized CM and CM GAME marks, but denies the remaining allegations in
Paragraph 10.

11. Applicant admits the allegations in Paragraph 11.

12.  Applicant admits the allegations in Paragraph 12.

13.  Applicant admits the allegations in Paragraph 13.

14. Applicant admits the allegations in Paragraph 14.



15. Applicant admits the allegations in Paragraph 15.
16. Applicant admits the allegations in Paragraph 16.
17. Applicant admits the allegations in Paragraph 17.
18. Applicant admits the allegations in Paragraph 18.
19. Applicant admits the allegations in Paragraph 19.

CLAIM 1
Likelihood of Confusion Under 15 U.S.C. 1052(d)

20. Applicant admits and denies the allegations incorporated in Paragraph 20 as it
responds to the corresponding paragraphs above.

21. Applicant denies each and every allegation in Paragraph 21.

22. Applicant denies each and every allegation in Paragraph 22.

23. Applicant denies each and every allegation in Paragraph 23.

24. Applicant denies each and every allegation in Paragraph 24.

25. Applicant denies each and every allegation in Paragraph 25.

26. Applicant denies each and every allegation in Paragraph 26.

27. Applicant is without sufficient knowledge or information upon which to form a
belief as to the truth of the allegations in Paragraph 27, and on that basis denies each and every
allegation thereof.

28. Applicant denies each and every allegation in Paragraph 28.

29. Applicant denies each and every allegation in Paragraph 29.

30. Applicant denies each and every allegation in Paragraph 30.

31. Applicant denies each and every allegation in Paragraph 31.



CLAIM 2
Deceptive Misdescriptiveness Under Section 2(e)(1)

32. Applicant admits and denies the allegations incorporated in Paragraph 32 as it
responds to the corresponding paragraphs above.

33. Applicant admits the allegations in Paragraph 33.

34. Applicant admits that the word “GAME” was disclaimed in the Opposed
Application, but denies the remaining allegations in Paragraph 34.

35. Applicant admits the allegations in Paragraph 35.

36. Applicant denies each and every allegation in Paragraph 36.

37. Applicant denies each and every allegation in Paragraph 37.

38. Applicant denies each and every allegation in Paragraph 38.

39. Applicant denies each and every allegation in Paragraph 39.

CLAIM 3
Lack of Bona Fide Intent to Use Under 15 U.S.C. 1051(b)

40. Applicant admits and denies the allegations in Paragraph 40 as consistent with the
admissions and denials in the foregoing corresponding paragraphs.

41. Applicant admits the allegations in Paragraph 41.

42. Applicant admits the allegations in Paragraph 42.

43. Applicant denies each and every allegation in Paragraph 43 and further responds
that Opposer has mischaracterized its discovery responses.

44. Applicant denies each and every allegation in Paragraph 44 and further responds
that Opposer has mischaracterized its discovery responses.

45. Applicant denies each and every allegation in Paragraph 45.

46. Applicant denies each and every allegation in Paragraph 46.



CLAIM 4
Fraud on the USPTO

47. Applicant admits and denies the allegations in Paragraph 47 as consistent with the
admissions and denials in the foregoing corresponding paragraphs.

48. Applicant denies each and every allegation in Paragraph 48.

49. Applicant admits that as part of the Opposed Application, Applicant declared that
it had “a bona fide intention to use or use through the applicant’s related company or licensee
the mark in commerce on or in connection with the goods/services in the application” but denies
the remaining allegations in Paragraph 49.

50. Applicant denies each and every allegation in Paragraph 50.

51. Applicant admits that its CEO knew of its product offerings and future plans related
to its intent to use the CM GAME mark in connection with the goods and services identified in
the Opposed Application, but denies the remaining allegations in Paragraph 51.

52. Applicant denies each and every allegation in Paragraph 52.

53. Applicant denies each and every allegation in Paragraph 53.

54. Applicant denies each and every allegation in Paragraph 54.

55. Applicant denies each and every allegation in Paragraph 55.

56. Applicant admits that the Opposed Application was approved for publication but
denies the remaining allegations in Paragraph 56.

57. Applicant denies each and every allegation in Paragraph 57.

58. Applicant denies each and every allegation in Paragraph 58.

59. Applicant denies each and every allegation in Paragraph 59.



AFFIRMATIVE DEFENSES

BACKGROUND FACTS
60. Applicant is the owner of U.S. Trademark Application Serial No. 86402678 (the
“Opposed Application”) for the mark, CM GAME (“Applicant’s Mark™), covering the following
Class 9 goods as amended:
Computer antivirus software; computer security and privacy
software; computer software for the creation of firewalls; computer
software for use in browsing the Internet; computer software for
system cleaning and optimization; computer software for
developing and operating cloud computer networks and
applications; computer software platforms for operating, accessing,
and maintaining cloud computing networks; computer applications
software for desktop computers, mobile phones, portable media
players, handheld computers, wearable electronic devices, namely,
software for use in database management and maintenance of
electronic data; computer software used for providing search engine

services; computer software for use in testing and evaluating the
function of mobile devices and computers.

™[]

61. Opposer filed U.S. Application Serial No. 85459202 for CM & Design
(the “Gray, Orange, and White CM & Design Mark™) on October 28, 2011 in Class 42 for
“Computer software development in the field of mobile game applications,” and this application
matured to registration on May 7, 2019, U.S. Reg. No. 5742344 (“Opposer’s Registration”).
Opposer’s Registration includes an alleged first use date of August 30, 2010, and a description
of the mark as “The color(s) gray, orange, and white is/are claimed as a feature of the mark.
The mark consists of the literal element “CM " in white and gray color, and three vertical orange
and white bars drawn in the space present in the middle of the letter “C”. The background is
not a feature of the mark.”

62. However, during the eight years between the filing of U.S. Appl. Serial No.

85459202 for the Gray, Orange, and White CM & Design Mark on October 28, 2011 and the



eventual registration of the mark on May 7, 2019, Opposer discontinued use of the Gray, Orange

0
B
Bl

and White CM & Design Mark . Applicant learned through discovery in this

opposition that Opposer switched to a new font and design in early 2015 and later

adopted a new white and blue CM & design , completely abandoning the Gray,
Orange, and White CM & Design Mark.

63. Opposer filed pending U.S. Application Serial No. 88948072 for the standalone
“CM” word mark on June 4, 2020 in Class 9 for “Downloadable game software, excluding use
in the taxi, car service, ride sharing, ride hailing, and transportation industries,” claiming a first
use date of October 28, 2011 (“Opposer’s Application”). The specimen of use Opposer
submitted with this application nowhere shows the use of a standalone “CM” word mark. It
only shows the Gray, Orange and White CM & Design Mark that is the subject of Opposer’s
Registration. (A true and correct copy of the specimen submitted with Opposer’s Application
attached as Exhibit A.) The Examining Attorney rejected the specimen “because the specimen
is merely a photocopy of the drawing or a depiction of the applied-for mark and does not show
the applied-for mark as actually used in commerce with the goods and/or services in International
Class(es) 009.” The Examining Attorney also rejected the specimen because Opposer’s
specimen had neither an access date or URL (“[a]ny webpage printout or screenshot submitted
as a specimen, whether for goods or services, must include the webpage’s URL and the date it
was accessed or printed. 37 C.F.R. §2.56(¢c)”). (A true and correct copy of the Office Action

issued September 8, 2020 against Opposer’s Application is attached as Exhibit B.) Therefore,

Opposer’s purported specimen for Opposer’s Application failed to establish a first use date that



is earlier than the Opposed Application for the word mark CM GAME. Therefore, Opposer
cannot rely on its Opposer’s Application as one of the bases for filing this opposition because it
lacks priority. Further, Opposer has never used the standalone “CM" word mark in commerce
in the U.S. in connection with the services in the Opposer's Application.

64. The Opposed Application for CM GAME, U.S. Application Serial No. 86402678,
was cited as a prior pending application against Opposer’s Application. Opposer filed
Opposition No. 91266873 against Applicant’s application and requested suspension of
Opposer’s Application on March 10, 2021.

65. Between October 28, 2011 and June 4, 2020, Opposer did not file any US
applications for either “CM” or “CM”-formative marks.

66. Between January 2014 and October 2019, Applicant and its subsidiaries Cheetah
Mobile Singapore Pte. Ltd. and Cheetah Mobile America, Inc., (together, “Cheetah”), filed the

following 44 “CM GAME” and “CM”-formative applications (“Cheetah Applications”):

Serial Number Reg. Number Mark Live/Dead
1 88669670 CM LIVE
2 88416872 5930944 CM TRANSLATOR LIVE
3 87230694 FREE CM DEAD
4 87493687 5479123 CM logo LIVE
5 87230691 5476373 FREE CM LIVE
6 87106687 CM CLOUD DEAD
7 87042541 CM ROBOT LIVE
8 86402678 CM GAME LIVE
9 86402695 CM LOTTERY DEAD
10 86402707 CM NEWS DEAD
11 86402138 5486818 CM FILE MANAGER LIVE
12 86226965 CM PLAY DEAD
13 86226347 CM BROWSER DEAD
14 86305925 CM BACKUP DEAD


https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.1
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.1
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.2
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.2
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.2
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.2
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.3
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.3
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.3
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.4
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.4
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.4
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.4
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.5
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.5
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.5
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.5
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.6
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.6
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.6
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.7
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.7
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.7
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.8
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.8
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.8
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.9
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.9
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.9
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.10
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.10
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.10
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.11
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.11
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.11
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.11
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.12
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.12
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.12
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.13
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.13
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.13
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.14
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.14
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.14

15

16
17

18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44

formative registrations were issued to Cheetah (“Cheetah Registrations”):

86402713

86402710
86402732

86402728
86402718
86705557
86402730
86402721
86402720
86402698
86402691
86402705
86402289
86402223
86402103
86705577
86532386
86980002
86977143
86967106
86861562
86601941
86422136
86305923
86305901
86263557
86172577
86532381
86227089
86172481

67. Between January 2015 and December 2019, the following 15 “CM” and “CM”-

5056339
4848068
5018133
5017547
4921939
4991089
4788502
4788501
5059928
4679885

4693350

CM PAY DEAD
CM OFFERS DEAD
CM VIDEO DEAD
CM STORAGE DEAD
CM PHOTO DEAD
CM SPEED BOOSTER DEAD
CM TRAVEL DEAD
CM STICKERS DEAD
CM SHOPPING DEAD
CM MALL DEAD
CM LOCAL DEAD
CM MUSIC DEAD
CM DEALS DEAD
CM CLOUD DEAD
CM BOOKS DEAD
CM S-KEY DEAD
CM SNAPBUY DEAD
CM BROWSER LIVE
CM BATTERY LIVE
CM APPCLONE LIVE
CM SWIPE LIVE
CM TRANSFER LIVE
CM LAUNCHER LIVE
CM BACKUP LIVE
CM LOCKER LIVE
CM (stylized) LIVE
CM (CLEANMASTER) SECURITY LIVE
CM SNAPBUY DEAD
CM BATTERY DEAD
CM SECURITY LIVE


https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.15
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.15
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.15
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.16
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.16
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.16
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.17
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https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.17
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https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.18
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https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.20
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.20
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.21
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https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.23
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.23
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.23
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.24
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https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.24
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.25
https://tmsearch.uspto.gov/bin/showfield?f=doc&state=4805%3A9n6nki.7.25
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Mark Registration| Registration Owner Classes
Date No.

1. CM (CLEANMASTER) | 1/27/2015 4679885  |Cheetah Mobile America, 9

SECURITY Inc.

2. CM SECURITY 2/24/2015 4693350  |Cheetah Mobile America, 9,42
Inc.

3. CM BROWSER 10/4/2016 5056339  |Cheetah Mobile America, 9
Inc.

4. CM BATTERY 11/3/2015 4848068 |Cheetah Mobile America, 9
Inc.

5. CM (stylized) 10/11/2016 5059928  |Cheetah Mobile, Inc. 9,35,42

6. CM LOCKER 8/11/2015 4788501  |Cheetah Mobile, Inc. 9

7. CM BACKUP 8/11/2015 4788502  |Cheetah Mobile, Inc. 9

8. CM FILE MANAGER 6/5/2018 5486818  |Cheetah Mobile, Inc. 9

9. CM LAUNCHER 7/5/2016 4991089  |Cheetah Mobile, Inc. 9

10. CM TRANSFER 3/22/2016 4921939  |Cheetah Mobile, Inc. 9

11. CM SWIPE 8/9/2016 5017547  |Cheetah Mobile, Inc. 9

12. CM APPCLONE 8/9/2016 5018133  |Cheetah Mobile, Inc. 9

13. CM logo 5/29/2018 5479123  |Cheetah Mobile, Inc. 9

14. CM TRANSLATOR 12/10/2019 5930944  |Cheetah Mobile Singapore 9
Pte. Ltd.

68. To the extent that Opposer’s Registration was cited against any of Cheetah

Applications, including the Opposed Application, such citations were successfully overcome by
Applicant and the applications proceeded to publication and registration.

69. Opposer did not oppose any of the Cheetah Applications filed between January
2014 and October 2019 (with the exception of the two opposition actions filed in December
2020), including Cheetah Application No. 86263557 for the stylized CM mark that matured into
prior Registration No. 5059928.

70.  Opposer has not filed a cancellation action against any of the Cheetah Registrations
issued between January 2015 and December 2019, including prior Registration No. 5059928.

71.  Opposer and Cheetah have peacefully co-existed for more than seven years, and

there have been no instances of consumer confusion between the parties’ respective CM and

CM- formative marks.
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72. “CM” is a very common trademark term and there is a plethora of “CM” marks
peacefully coexisting in Class 9 and other classes on the U.S. Principal Register and being used
in U.S. commerce. Many of these marks are owned by companies for which “CM” stands for
the initials of the company’s name. No one owner has exclusive rights to the “CM” mark in the
U.S., and Opposer knows that it does not and cannot have exclusive rights to the standalone
“CM” word mark in the U.S.

73. Cheetah has invested considerable time, effort, and resources to advertise, promote,
and protect its Opposed Application and its family of CM marks in the U.S. and has, as a result,
garnered valuable recognition, brand awareness and goodwill in the marks all of which will be
irreparably damaged if Opposer prevails in this opposition action.

74. The fact that Opposer did not challenge the Cheetah Applications or the Cheetah
Registrations led Cheetah to believe that Opposer had no reason or intention to challenge the
Opposed Application.

75. The filing of this Opposition was to harass and extort a consent letter from
Applicant to help Opposer overcome a 2(d) refusal against its pending Opposer’s Application
for the standalone “CM” word mark, not because there is a legitimate claim of likelihood of
confusion between the parties’ respective marks.

FIRST AFFIRMATIVE DEFENSE
LACHES, ESTOPPEL, ACQUIESCENCE AND WAIVER

76.  Applicant incorporates the foregoing paragraphs 1 — 75 as if fully set forth herein.
77. Opposer’s claims are barred by the doctrine of Laches because Opposer did not
oppose any of Cheetah Applications or move to cancel Cheetah Registrations filed or issued

between January 2015 and December 2019, including prior Registration No. 5059928, but now
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opposes the Opposed Application. Such an undue and unreasonable delay by Opposer in
asserting its rights to its CM mark has caused and will cause prejudice to Applicant.

78. Opposer’s claims are barred by the doctrine of Estoppel because, by not opposing
or moving to cancel Cheetah Registrations issued between January 2015 and December 2019,
including prior Registration No. 5059928, Opposer engaged in misleading conduct in leading
Applicant to reasonably infer that trademark rights would not be asserted against the Opposed
Application. Applicant relied on Opposer’s conduct and, due to such reliance, Applicant will be
materially prejudiced if Opposer’s delayed assertion of rights is permitted against the Opposed
Application.

79. Opposer’s claims are barred by the doctrine of Acquiescence because Opposer did
not object to Applicant’s use, applications or registrations of any “CM” or CM-formative marks
in the Cheetah Applications and Cheetah Registration for years, the delay in asserting any right
or claim against the Applicant is not excusable, and the delay has caused and will cause Applicant
undue prejudice.

80. Opposer’s claims are barred by the doctrine of Waiver because Opposer
intentionally relinquished its right to oppose any Cheetah Applications or move to cancel any
Cheetah Registrations issued between January 2015 and December 2019, including Applicant’s
prior Registration No. 5059928, leading Applicant to believe that registration of the Opposed
Application would not be challenged either.

SECOND AFFIRMATIVE DEFENSE
SIMILAR MARKS

81. Applicant incorporates the foregoing paragraphs 1- 80 as if fully set forth herein.

12



82. Opposer has not opposed or sought to cancel any other CM or CM-formative marks
owned by others on the U.S. Principal Register in Class 9 or Class 42, and thus has no basis for
opposing Cheetah’s Application either.

THIRD AFFIRMATIVE DEFENSE
UNCLEAN HANDS

83. Applicant incorporates the foregoing paragraphs 1-82 as if fully set forth herein.

84. Opposer’s claims are barred by the doctrine of Unclean Hands because it is using
Opposer’s Registration as the basis of this opposition knowing that the Gray, Orange and White
CM & Design Mark that is the subject of Opposer’s Registration is no longer in use, as registered,
in commerce in the U.S. in connection with the services in the application, and was not in such
use as registered at the time this opposition was filed, and thus is not a legitimate basis for this
opposition.

85. Opposer’s claims are also barred by the doctrine of Unclean Hands because it is
also using Opposer’s Application as the basis of this opposition knowing that there is no use in
commerce in the U.S. in connection with the services in the application of the standalone “CM”
word mark that is the subject of Opposer’s Application, and that there never has been any such
use despite a claimed first use date of October 28, 2011, and thus Opposer’s Application is not
a legitimate basis for this opposition.

86. Opposer’s claim are also barred by the doctrine of Unclean Hands because Opposer,
knowing that it had no use in commerce in the U.S. of the standalone “CM” word mark that is
the subject of Opposer’s Application in connection with the services in the application at the
time it filed the application on June 4, 2020, submitted a specimen with the application that does
not show use of a standalone “CM” work mark in commerce in the U.S. in connection with the

services in the application at the time of the filing of Opposer’s Application, but rather depicts

13



the Gray, Orange and White CM & Design Mark that is the subject of Opposer’s Registration,
and thus Opposer’s Application is not a legitimate basis for this opposition. The filing of this
Opposition was to harass and extort a consent letter from Applicant to help Opposer overcome
a 2(d) refusal against its pending Opposer’s Application for the standalone “CM” word mark,
not because there is a legitimate claim of likelihood of confusion between the parties’ respective

marks.

COUNTERCLAIM FOR CANCELLATION OF REGISTRATION NO. 5742344

Cheetah Mobile, Inc. (“Applicant/Counterclaimant”), a Cayman Islands corporation with
a principal business address at Hui Tong Times Square No. 8, Yaojiayuan Rd., Beijing, China,

believes that it will be damaged by the continued presence on the Register of Registration No.

m
[ 3]
B

5742344 for the Gray, Orange and White CM & Design Mark, | (“Opposer’s
Registration”), owned by Creative Mobile OU (“Opposer/Counterclaim Respondent”), and thus
hereby petitions to cancel Opposer’s Registration as follows:

1. Applicant/Counterclaimant incorporates the foregoing paragraphs 1 — 86 of its Answer
and Affirmative Defenses to the Third Amended Notice of Opposition as if fully set forth herein.

2. Cheetah is the owner of the various CM and CM-formative marks set forth in the
foregoing paragraphs 60, 66, and 67.

3. Opposer’s Registration includes a first use date of August 30, 2010, and a description of
the mark as “The color(s) gray, orange, and white is/are claimed as a feature of the mark. The
mark consists of the literal element “CM” in white and gray color, and three vertical orange and
white bars drawn in the space present in the middle of the letter “C”. The background is not a

feature of the mark.”
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4. ABANDONMENT AND NON-USE. During the eight years between the filing of U.S.

Appl. Serial No. 85459202 for the Gray, Orange and White CM & Design Mark on October 28,
2011 and the eventual registration of the mark on May 7, 2019, Opposer/Counterclaim
Respondent discontinued use of the Gray, Orange and White CM & Design Mark as registered for
all the services in the registration starting in early 2015 and for at least three consecutive years
before the filing of this Counterclaim or, alternately, for a period of non-use less than three years
with an intent not to resume use, and thereby abandoned the mark within the meaning of Section
45 of the United States Trademark Act of 1946, as amended, U.S.C. § 1127.

5. Given that Opposer’s Registration has been abandoned by Opposer/Counterclaim
Respondent, Opposer’s Registration is subject to cancellation under Section 14 of the United States
Trademark Act of 1946, as amended, U.S.C. § 1064.

WHEREFORE, Cheetah Mobile Inc. requests that the instant opposition be dismissed, the
counterclaim for cancellation be sustained, and U.S. Application Serial No. 86402678 for CM
GAME be allowed.

Dated: July 28, 2023 Respectfully submitted,
GREENBERG TRAURIG, LLP

By: __/slJie (Lisa) Li

Jie (Lisa) Li

Attorney for Applicant
CHEETAH MOBILE INC.
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number.

PTO Form 1§ (Rev 09/2005)

OMB No. 06t Exp 10/31/2017)

Trademark/Service Mark Statement of Use
(15 U.S.C. Section 1051(d))

The table below presents the data as entered.

SERIAL NUMBER 86263557

LAW OFFICE ASSIGNED LAW OFFICE 103

EXTENSION OF USE NO

MARK SECTION

MARK FILE NAME http://tmng-al.uspto.gov/resting2/api/img/86263557/1arge
LITERAL ELEMENT CM

STANDARD CHARACTERS NO

USPTO-GENERATED IMAGE NO

OWNER SECTION

NAME Cheetah Mobile Inc.

STREET PO Box 309, Ugland House, S. Church St.
CITY Grand Cayman

ZIP/POSTAL CODE

COUNTRY

KY1-1104

Cayman Islands

GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS

CURRENT IDENTIFICATION

009

House mark for a line of computer security and privacy software; house mark for a
line of computer antivirus software; house mark for a line of utilities software;
computer software for the creation of firewall; computer software for use in browsing
the Internet; house mark for a line of computer software for system cleaning and
optimization; computer software for developing and operating cloud computer
networks and applications; computer software platforms for cloud computing
networks and applications for use in database management and electronic storage of
data; computer software used for providing search engine services; house mark for a
line of computer software for use in testing and evaluating the function of mobile
devices and computers

GOODS OR SERVICES KEEP ALL LISTED

FIRST USE ANYWHERE DATE 05/08/2014

FIRST USE IN COMMERCE DATE 05/08/2014

SPECIMEN FILE NAME(S)
ORIGINAL PDF FILE SPN0-3898774-20160805140557218096 . CM__ CheetahMobile class 9 use.pdf
g‘l’)l;‘;’ef)““ PDF FILE(S) \TICRS\EXPORTI6\IMAGEOUT16\862\635\86263557\xmI23\SOU0002.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0003.JPG



../SPN0-3898774-20160805140557218096_._CM___CheetahMobile_class_9_use.pdf
../SOU0002.JPG
../SOU0003.JPG

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(3 pages)

SPECIMEN DESCRIPTION

INTERNATIONAL CLASS

CURRENT IDENTIFICATION

GOODS OR SERVICES

FIRST USE ANYWHERE DATE

FIRST USE IN COMMERCE DATE

SPECIMEN FILE NAME(S)
ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(2 pages)

SPECIMEN DESCRIPTION

INTERNATIONAL CLASS

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0004.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0005.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0006.JPG

WTICRS\EXPORT16\MMAGEOUT16\862\635\86263557\xmI23\SOU0007.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0008.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0009.JPG

SPNO0-3898774-20160805140557218096_. CM_logo_class_9 use.pdf

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0010.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0011.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0012.JPG

Specimen 1 are screenshots from Applicant's homepage where a number of software
applications as identified in the application are listed under the category "Products”
and are marketed in association with Applicant's mark. For example, after a user
clicks on the software titled "CM Security", he/she is directed to Google Play Store
where the user can download a copy of the software application. Additional printouts
from Google Play Store further demonstrate Applicant's other software products
marketed in association with the mark are available for download by users. Specimen
2 is a screenshot of Applicant's software marketed on Google Play Store in
association with the mark. Users can download directly by clicking on Install.

035

Advertising and marketing services, namely, promoting the brands, goods, and
services of others; Dissemination of advertising and marketing information for others
via the Internet; Online advertising services for others, namely, connecting
advertising resource on internet web sites to others; Advertising and marketing
services provided by means of online marketing communications, namely, social
media, search engine marketing, internet marketing, mobile marketing; Development,
operation and administration of online platforms as means for advertising of the
goods and services of others; Consultation services in the field of advertising via the
Internet

KEEP ALL LISTED
05/08/2014
05/08/2014

SPN1-3898774-20160805140557218096_. CM logo_class 35 use.pdf

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0013.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0014.JPG

screenshots of Applicant's website where a user may create an account and log in to
utilize the advertising services as identified in the application that Applicant offers in
association with the mark

042

Computer services, namely, cloud hosting provider services; consulting services in
the field of cloud computing; computer security services, namely, enforcing,
restricting and controlling access privileges of users of computing resources for
cloud, mobile or network resources based on assigned credentials; computer services,
namely, providing search engines for obtaining data on a global computer network;


../SOU0004.JPG
../SOU0005.JPG
../SOU0006.JPG
../SOU0007.JPG
../SOU0008.JPG
../SOU0009.JPG
../SPN0-3898774-20160805140557218096_._CM_logo_class_9_use.pdf
../SOU0010.JPG
../SOU0011.JPG
../SOU0012.JPG
../SPN1-3898774-20160805140557218096_._CM_logo_class_35_use.pdf
../SOU0013.JPG
../SOU0014.JPG

CURRENT IDENTIFICATION

GOODS OR SERVICES

FIRST USE ANYWHERE DATE

FIRST USE IN COMMERCE DATE

SPECIMEN FILE NAME(S)
ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(3 pages)

SPECIMEN DESCRIPTION

REQUEST TO DIVIDE

PAYMENT SECTION

NUMBER OF CLASSES IN USE

SUBTOTAL AMOUNT [ALLEGATION OF

USE FEE]

TOTAL AMOUNT

SIGNATURE SECTION
ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

SIGNATORY'S NAME
SIGNATORY'S POSITION
FILING INFORMATION

SUBMIT DATE

TEAS STAMP

computer services, namely, on-line scanning, detecting, quarantining and eliminating
of viruses and unauthorized data and programs on computers and electronic devices;
providing an on-line network environment that features technology that enables users
to share data; computer software design, computer programming, and maintenance of
computer software; computer software consulting; computer services, namely,
hosting on-line platform for generating, aggregating, and disseminating information
about products and services of others

KEEP ALL LISTED
05/18/2014
05/18/2014

SPN2-3898774-20160805140557218096_._Cm_logo_class_42_use.pdf

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0015.JPG

SPN2-3898774-20160805140557218096_. CM___CheetahMobile class 42 use.pdf

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0016.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0017.JPG

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0018.JPG

Specimen 1 contains a printout from Applicant's web-based portal
www.cheetahmedialink.com where users may create an account and log in to utilize
services identified in the application and shown to be offered in association with the
mark. Specimen 2 are screenshots from Applicant's website ori.cmcm.com where a
user may create an account and log in to utilize the various web-based services as
identified in the application that Applicant offers in association with the mark

NO

300

300

hw_3898774-140557218 . signed SOU_Cheetah.pdf

WTICRS\EXPORT16MMAGEOUT16\862\635\86263557\xm123\SOU0019.JPG

Tao Lin

Director of Intellectual Property

Fri Aug 05 14:23:41 EDT 2016

USPTO/SOU-XX.XX.X.XX-2016
0805142341367284-86263557
-55031ca2192d386df60551d4
c6b2bd0f78f65c1608b16b611
b5e072d2{8e1f91a-CC-357-2
0160805140557218096


../SPN2-3898774-20160805140557218096_._Cm_logo_class_42_use.pdf
../SOU0015.JPG
../SPN2-3898774-20160805140557218096_._CM___CheetahMobile_class_42_use.pdf
../SOU0016.JPG
../SOU0017.JPG
../SOU0018.JPG
../hw_3898774-140557218_._signed_SOU_Cheetah.pdf
../SOU0019.JPG




Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number.

Trademark/Service Mark Statement of Use
(15 U.S.C. Section 1051(d))

To the Commissioner for Trademarks:
MARK: CM (Stylized and/or with Design, see http://tmng-al.uspto.gov/resting2/api/img/86263557/1arge)
SERIAL NUMBER: 86263557

The applicant, Cheetah Mobile Inc., having an address of
PO Box 309, Ugland House, S. Church St.
Grand Cayman, KY1-1104
Cayman Islands

is submitting the following allegation of use information:

For International Class 009:

Current identification: House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software;
house mark for a line of utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet;
house mark for a line of computer software for system cleaning and optimization; computer software for developing and operating cloud
computer networks and applications; computer software platforms for cloud computing networks and applications for use in database
management and electronic storage of data; computer software used for providing search engine services; house mark for a line of computer
software for use in testing and evaluating the function of mobile devices and computers

The mark is in use in commerce on or in connection with all of the goods/services, or to indicate membership in the collective organization listed
in the application or Notice of Allowance or as subsequently modified for this specific class.

The mark was first used by the applicant, or the applicant's related company, licensee, or predecessor in interest at least as early as 05/08/2014,
and first used in commerce at least as early as 05/08/2014, and is now in use in such commerce. The applicant is submitting one specimen for the
class showing the mark as used in commerce on or in connection with any item in the class, consisting of a(n) Specimen 1 are screenshots from
Applicant's homepage where a number of software applications as identified in the application are listed under the category "Products" and are
marketed in association with Applicant's mark. For example, after a user clicks on the software titled "CM Security", he/she is directed to Google
Play Store where the user can download a copy of the software application. Additional printouts from Google Play Store further demonstrate
Applicant's other software products marketed in association with the mark are available for download by users. Specimen 2 is a screenshot of
Applicant's software marketed on Google Play Store in association with the mark. Users can download directly by clicking on Install..

Original PDF file:

SPN0-3898774-20160805140557218096_._ CM___CheetahMobile_class_9_use.pdf
Converted PDF file(s) (8 pages)

Specimen Filel

Specimen File2

Specimen File3

Specimen File4

Specimen File5

Specimen File6

Specimen File7

Specimen File8
Original PDF file:

SPN0-3898774-20160805140557218096_._CM_logo_class_9 use.pdf
Converted PDF file(s) (3 pages)

Specimen Filel

Specimen File2

Specimen File3

For International Class 035:
Current identification: Advertising and marketing services, namely, promoting the brands, goods, and services of others; Dissemination of


../SPN0-3898774-20160805140557218096_._CM___CheetahMobile_class_9_use.pdf
../SOU0002.JPG
../SOU0003.JPG
../SOU0004.JPG
../SOU0005.JPG
../SOU0006.JPG
../SOU0007.JPG
../SOU0008.JPG
../SOU0009.JPG
../SPN0-3898774-20160805140557218096_._CM_logo_class_9_use.pdf
../SOU0010.JPG
../SOU0011.JPG
../SOU0012.JPG

advertising and marketing information for others via the Internet; Online advertising services for others, namely, connecting advertising resource
on internet web sites to others; Advertising and marketing services provided by means of online marketing communications, namely, social
media, search engine marketing, internet marketing, mobile marketing; Development, operation and administration of online platforms as means
for advertising of the goods and services of others; Consultation services in the field of advertising via the Internet

The mark is in use in commerce on or in connection with all of the goods/services, or to indicate membership in the collective organization listed
in the application or Notice of Allowance or as subsequently modified for this specific class.

The mark was first used by the applicant, or the applicant's related company, licensee, or predecessor in interest at least as early as 05/08/2014,
and first used in commerce at least as early as 05/08/2014, and is now in use in such commerce. The applicant is submitting one specimen for the
class showing the mark as used in commerce on or in connection with any item in the class, consisting of a(n) screenshots of Applicant's website
where a user may create an account and log in to utilize the advertising services as identified in the application that Applicant offers in
association with the mark.

Original PDF file:
SPN1-3898774-20160805140557218096_._CM_logo_class_35_use.pdf
Converted PDF file(s) (2 pages)

Specimen Filel

Specimen File2

For International Class 042:

Current identification: Computer services, namely, cloud hosting provider services; consulting services in the field of cloud computing; computer
security services, namely, enforcing, restricting and controlling access privileges of users of computing resources for cloud, mobile or network
resources based on assigned credentials; computer services, namely, providing search engines for obtaining data on a global computer network;
computer services, namely, on-line scanning, detecting, quarantining and eliminating of viruses and unauthorized data and programs on
computers and electronic devices; providing an on-line network environment that features technology that enables users to share data; computer
software design, computer programming, and maintenance of computer software; computer software consulting; computer services, namely,
hosting on-line platform for generating, aggregating, and disseminating information about products and services of others

The mark is in use in commerce on or in connection with all of the goods/services, or to indicate membership in the collective organization listed
in the application or Notice of Allowance or as subsequently modified for this specific class.

The mark was first used by the applicant, or the applicant's related company, licensee, or predecessor in interest at least as early as 05/18/2014,
and first used in commerce at least as early as 05/18/2014, and is now in use in such commerce. The applicant is submitting one specimen for the
class showing the mark as used in commerce on or in connection with any item in the class, consisting of a(n) Specimen 1 contains a printout
from Applicant's web-based portal www.cheetahmedialink.com where users may create an account and log in to utilize services identified in the
application and shown to be offered in association with the mark. Specimen 2 are screenshots from Applicant's website ori.cmcm.com where a
user may create an account and log in to utilize the various web-based services as identified in the application that Applicant offers in association
with the mark.

Original PDF file:
SPN2-3898774-20160805140557218096_._Cm_logo_class_42_use.pdf

Converted PDF file(s) (1 page)

Specimen Filel

Original PDF file:

SPN2-3898774-20160805140557218096_._ CM___CheetahMobile_class_42_use.pdf
Converted PDF file(s) (3 pages)

Specimen Filel

Specimen File2

Specimen File3

The applicant is not filing a Request to Divide with this Allegation of Use form.

A fee payment in the amount of $300 will be submitted with the form, representing payment for the allegation of use for 3 classes.

Declaration


../SPN1-3898774-20160805140557218096_._CM_logo_class_35_use.pdf
../SOU0013.JPG
../SOU0014.JPG
../SPN2-3898774-20160805140557218096_._Cm_logo_class_42_use.pdf
../SOU0015.JPG
../SPN2-3898774-20160805140557218096_._CM___CheetahMobile_class_42_use.pdf
../SOU0016.JPG
../SOU0017.JPG
../SOU0018.JPG

Original PDF file:
hw_3898774-140557218 . signed_SOU_Cheetah.pdf
Converted PDF file(s) (1 page)

Signature Filel

Signatory's Name: Tao Lin
Signatory's Position: Director of Intellectual Property

RAM Sale Number: 86263557
RAM Accounting Date: 08/08/2016

Serial Number: 86263557

Internet Transmission Date: Fri Aug 05 14:23:41 EDT 2016

TEAS Stamp: USPTO/SOU-XX.XX.X.XX-2016080514234136728
4-86263557-55031ca2192d386df60551d4c6b2b
dOf78f65c1608b16b611b5e072d2f8e1f91a-CC-
357-20160805140557218096


../hw_3898774-140557218_._signed_SOU_Cheetah.pdf
../SOU0019.JPG
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PTO- 1583
Approved for use through 01/31/2025. OMB 0651-0055

U.S. Patent and Trademark Office; U.S. DEPARTMENT OF COMMERCE

Under the Paperwork Reduction Act of 1995, no persons are required to respond to a collection of information unless it contains a valid OMB control number

Combined Declaration of Use and Incontestability under Sections 8 & 15

The table below presents the data as entered.

REGISTRATION NUMBER
REGISTRATION DATE
SERIAL NUMBER

MARK SECTION

MARK

ATTORNEY INFORMATION (current)

NAME

ATTORNEY BAR MEMBERSHIP NUMBER

YEAR OF ADMISSION

U.S. STATE/ COMMONWEALTH/ TERRITORY

FIRM NAME

STREET

CITY

STATE

POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

PHONE

FAX

EMAIL

ATTORNEY INFORMATION (proposed)

NAME

ATTORNEY BAR MEMBERSHIP NUMBER

YEAR OF ADMISSION

U.S. STATE/ COMMONWEALTH/ TERRITORY

FIRM NAME

STREET

CITY

STATE

POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

5059928
10/11/2016
86263557

CM (stylized and/or with design, see mark)

Jie (Lisa) Li
NOT SPECIFIED
NOT SPECIFIED

NOT SPECIFIED

Greenberg Traurig, LLP

4 Embarcadero Center Suite 3000
San Francisco

California

94111
United States

415 655 1300
415707 2010
GTIPMAIL@GTLAW.COM

Jie (Lisa) Li

XXX

XXXX

XX

Greenberg Traurig, LLP

101 Second Street, Suite 2200
San Francisco

California

94105

United States


https://tmng-al.uspto.gov/resting2/api/img/86263557/large

EMAIL

lil@gtlaw.com

CORRESPONDENCE INFORMATION (current)

NAME

PRIMARY EMAIL ADDRESS FOR
CORRESPONDENCE

SECONDARY EMAIL ADDRESS(ES) (COURTESY
COPIES)

Jie (Lisa) Li

GTIPMAIL@GTLAW.COM

lil@gtlaw.com

CORRESPONDENCE INFORMATION (proposed)

NAME

PRIMARY EMAIL ADDRESS FOR
CORRESPONDENCE

SECONDARY EMAIL ADDRESS(ES) (COURTESY
COPIES)

Jie (Lisa) Li
lil@gtlaw.com

gtipmail@gtlaw.com; lil@gtlaw.com; lanej@gtlaw.com;
zuluetai@gtlaw.com

DOMESTIC REPRESENTATIVE INFORMATION (current)

NAME

PHONE

FAX

EMAIL

Jie (Lisa) Li

415 655 1300

415707 2010
GTIPMAIL@GTLAW.COM

DOMESTIC REPRESENTATIVE INFORMATION (proposed)

NAME

FIRM NAME
STREET

CITY

STATE
POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

EMAIL

GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS

GOODS OR SERVICES

SPECIMEN FILE NAME(S)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

Jie (Lisa) Li

Greenberg Traurig, LLP

101 Second Street, Suite 2200
San Francisco

California

94105
United States

lil@gtlaw.com

009

House mark for a line of computer security and privacy software; house
mark for a line of computer antivirus software; house mark for a line of
utilities software; computer software for the creation of firewall; computer
software for use in browsing the Internet; house mark for a line of computer
software for system cleaning and optimization; computer software for
developing and operating cloud computer networks and applications;
computer software platforms for cloud computing networks and
applications for use in database management and electronic storage of data;
computer software used for providing search engine services; house mark
for a line of computer software for use in testing and evaluating the function
of mobile devices and computers

SPNO0-671649711-2022100714 0034996492 . Class 9_Spec imen.pdf

\TICRS\EXPORT18\IMAGEOUT 18\862\635\86263557\xml2\
8150002.JPG



../SPN0-671649711-20221007140034996492_._Class_9_Specimen.pdf
../8150002.JPG
../8150002.JPG

SPECIMEN DESCRIPTION
WEBPAGE URL
WEBPAGE DATE OF ACCESS

INTERNATIONAL CLASS

GOODS OR SERVICES

SPECIMEN FILE NAME(S)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

SPECIMEN DESCRIPTION
WEBPAGE URL

WEBPAGE DATE OF ACCESS

INTERNATIONAL CLASS

GOODS OR SERVICES

SPECIMEN FILE NAME(S)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(6 pages)

screenshots showing use of the mark for the goods
None Provided

None Provided

035

Advertising and marketing services, namely, promoting the brands, goods,
and services of others; Dissemination of advertising and marketing
information for others via the Internet; Online advertising services for
others, namely, connecting advertising resource on internet web sites to
others; Advertising and marketing services provided by means of online
marketing communications, namely, social media, search engine marketing,
internet marketing, mobile marketing; Development, operation and
administration of online platforms as means for advertising of the goods and
services of others; Consultation services in the field of advertising via the
Internet

SPN1-671649711-2022100714 0034996492 . CM_Logo_Clas
s 35 Renewal.pdf

WTICRS\EXPORTIS8\IMAGEOUT 18\862\635\86263557\xml2\
8150003.JPG

web printout showing use of the mark in connection with the services
None Provided

None Provided
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Computer services, namely, cloud hosting provider services; consulting
services in the field of cloud computing; computer security services,
namely, enforcing, restricting and controlling access privileges of users of
computing resources for cloud, mobile or network resources based on
assigned credentials; computer services, namely, providing search engines
for obtaining data on a global computer network; computer services,
namely, on-line scanning, detecting, quarantining and eliminating of viruses
and unauthorized data and programs on computers and electronic devices;
providing an on-line network environment that features technology that
enables users to share data; computer software design, computer
programming, and maintenance of computer software; computer software
consulting; computer services, namely, hosting on-line platform for
generating, aggregating, and disseminating information about products and
services of others

SPN2-671649711-2022100714 0034996492 . CM_Logo_Clas
s 42 Renewal.pdf

WTICRS\EXPORT18\IMAGEOUT 18\862\635\86263557\xml2\
8150004.JPG

WTICRS\EXPORT18\IMAGEOUT 18\862\635\86263557\xml2\
8150005.JPG

\TICRS\EXPORT18\IMAGEOUT 18\862\635\86263557\xml2\
8150006.JPG

\TICRS\EXPORT18\IMAGEOUT 18\862\635\86263557\xmI2\
8150007.JPG



../SPN1-671649711-20221007140034996492_._CM_Logo_Class_35_Renewal.pdf
../SPN1-671649711-20221007140034996492_._CM_Logo_Class_35_Renewal.pdf
../8150003.JPG
../8150003.JPG
../SPN2-671649711-20221007140034996492_._CM_Logo_Class_42_Renewal.pdf
../SPN2-671649711-20221007140034996492_._CM_Logo_Class_42_Renewal.pdf
../8150004.JPG
../8150004.JPG
../8150005.JPG
../8150005.JPG
../8150006.JPG
../8150006.JPG
../8150007.JPG
../8150007.JPG

SPECIMEN DESCRIPTION
WEBPAGE URL
WEBPAGE DATE OF ACCESS
OWNER SECTION (current)
NAME
MAILING ADDRESS
CITY
Z1P/POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

OWNER SECTION (proposed)
NAME

MAILING ADDRESS

CITY

ZIP/POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

EMAIL
*DOMICILE
LEGAL ENTITY SECTION (current)

TYPE

STATE/COUNTRY/REGION/JURISDICTION/U.S.

TERRITORY WHERE LEGALLY ORGANIZED
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Combined Declaration of Use and Incontestability under Sections 8 & 15
To the Commissioner for Trademarks:

REGISTRATION NUMBER: 5059928
REGISTRATION DATE: 10/11/2016

MARK: (Stylized and/or with Design, CM (see, mark))

Current: The owner, Cheetah Mobile Inc. a(n) exempted company, legally organized under the laws of Cayman Islands, having an address of
PO Box 309, Ugland House, S. Church St.
Grand Cayman, KY1-1104
Cayman Islands

Proposed: The owner, Cheetah Mobile Inc., exempted company legally organized under the laws of Cayman Islands, having an address of
PO Box 309, Ugland House, S. Church St.
Grand Cayman, KY1-1104
Cayman Islands
XXXX
Domiciled at: Not Provided
is filing a Combined Declaration of Use and Incontestability under Sections 8 & 15.

For International Class 009, the mark is in use in commerce on or in connection with all of the goods/all of the services, or to indicate
membership in the collective membership organization, listed in the existing registration for this specific class: House mark for a line of
computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line of utilities software;
computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line of computer software for
system cleaning and optimization; computer software for developing and operating cloud computer networks and applications; computer
software platforms for cloud computing networks and applications for use in database management and electronic storage of data; computer
software used for providing search engine services; house mark for a line of computer software for use in testing and evaluating the function of
mobile devices and computers; and the mark has been continuously used in commerce for five (5) consecutive years after the date of registration,
or the date of publication under Section 12(c), and is still in use in commerce on or in connection with all goods/all services, or to indicate
membership in the collective membership organization, listed in the existing registration for this class. Also, no final decision adverse to the
owner's claim of ownership of such mark for those goods/services, or to indicate membership in the collective membership organization, exists,
or to the owner's right to register the same or to keep the same on the register; and, no proceeding involving said rights pending and not disposed
of in either the U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one(or more) specimen(s) for this class showing the mark as used in commerce on or in connection with any item in this
class, consisting of a(n) screenshots showing use of the mark for the goods.

Original PDF file:
SPNO0-671649711-2022100714 0034996492 . Class_9 Spec imen.pdf
Converted PDF file(s) (1 page)

Specimen Filel

Webpage URL: None Provided

Webpage Date of Access: None Provided

For International Class 035, the mark is in use in commerce on or in connection with all of the goods/all of the services, or to indicate
membership in the collective membership organization, listed in the existing registration for this specific class: Advertising and marketing
services, namely, promoting the brands, goods, and services of others; Dissemination of advertising and marketing information for others via the
Internet; Online advertising services for others, namely, connecting advertising resource on internet web sites to others; Advertising and
marketing services provided by means of online marketing communications, namely, social media, search engine marketing, internet marketing,
mobile marketing; Development, operation and administration of online platforms as means for advertising of the goods and services of others;
Consultation services in the field of advertising via the Internet; and the mark has been continuously used in commerce for five (5) consecutive
years after the date of registration, or the date of publication under Section 12(c), and is still in use in commerce on or in connection with all
goods/all services, or to indicate membership in the collective membership organization, listed in the existing registration for this class. Also, no
final decision adverse to the owner's claim of ownership of such mark for those goods/services, or to indicate membership in the collective


javascript:onclick=NewWD('https://tmng-al.uspto.gov/resting2/api/img/86263557/large')
../SPN0-671649711-20221007140034996492_._Class_9_Specimen.pdf
../8150002.JPG

membership organization, exists, or to the owner's right to register the same or to keep the same on the register; and, no proceeding involving
said rights pending and not disposed of in either the U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one(or more) specimen(s) for this class showing the mark as used in commerce on or in connection with any item in this
class, consisting of a(n) web printout showing use of the mark in connection with the services.

Original PDF file:
SPN1-671649711-2022100714 0034996492 . CM_lLogo_Clas s_35_Renewal.pdf
Converted PDF file(s) (1 page)

Specimen Filel

Webpage URL: None Provided

Webpage Date of Access: None Provided

For International Class 042, the mark is in use in commerce on or in connection with all of the goods/all of the services, or to indicate
membership in the collective membership organization, listed in the existing registration for this specific class: Computer services, namely, cloud
hosting provider services; consulting services in the field of cloud computing; computer security services, namely, enforcing, restricting and
controlling access privileges of users of computing resources for cloud, mobile or network resources based on assigned credentials; computer
services, namely, providing search engines for obtaining data on a global computer network; computer services, namely, on-line scanning,
detecting, quarantining and eliminating of viruses and unauthorized data and programs on computers and electronic devices; providing an on-line
network environment that features technology that enables users to share data; computer software design, computer programming, and
maintenance of computer software; computer software consulting; computer services, namely, hosting on-line platform for generating,
aggregating, and disseminating information about products and services of others; and the mark has been continuously used in commerce for five
(5) consecutive years after the date of registration, or the date of publication under Section 12(c), and is still in use in commerce on or in
connection with all goods/all services, or to indicate membership in the collective membership organization, listed in the existing registration for
this class. Also, no final decision adverse to the owner's claim of ownership of such mark for those goods/services, or to indicate membership in
the collective membership organization, exists, or to the owner's right to register the same or to keep the same on the register; and, no proceeding
involving said rights pending and not disposed of in either the U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one(or more) specimen(s) for this class showing the mark as used in commerce on or in connection with any item in this
class, consisting of a(n) web printout showing use of the mark in connection with the services.

Original PDF file:

SPN2-671649711-2022100714 0034996492 . CM_Logo_Clas s 42 Renewal.pdf
Converted PDF file(s) (6 pages)

Specimen Filel

Specimen File2

Specimen File3

Specimen File4

Specimen File5

Specimen File6

Webpage URL: None Provided
Webpage Date of Access: None Provided
The owner's/holder's current attorney information: Jie (Lisa) Li. Jie (Lisa) Li of Greenberg Traurig, LLP, is located at

4 Embarcadero Center Suite 3000
San Francisco, California 94111
United States
The phone number is 415 655 1300.
The fax number is 415 707 2010.
The email address is GTIPMAIL@GTLAW.COM

The owner's/holder's proposed attorney information: Jie (Lisa) Li. Jie (Lisa) Li of Greenberg Traurig, LLP, is a member of the XX bar, admitted
to the bar in XXXX, bar membership no. XXX, is located at

101 Second Street, Suite 2200
San Francisco, California 94105
United States
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The email address is lil@gtlaw.com

Jie (Lisa) Li submitted the following statement: The attorney of record is an active member in good standing of the bar of the highest court of a
U.S. state, the District of Columbia, or any U.S. Commonwealth or territory.

The current domestic representative's information: Jie (Lisa) Li.
The phone number is 415 655 1300.

The fax number is 415 707 2010.

The email address is GTIPMAIL@GTLAW.COM

The proposed domestic representative's information: Jie (Lisa) Li. Jie (Lisa) Li of Greenberg Traurig, LLP, is appointed as owner's/holder's
representative upon whom notice or process in the proceedings affecting the mark may be served. Jie (Lisa) Li is located at

101 Second Street, Suite 2200
San Francisco, California 94105
United States

The email address is lil@gtlaw.com

Correspondence Information (current):
Jie (Lisa) Li
PRIMARY EMAIL FOR CORRESPONDENCE: GTIPMAIL@GTLAW.COM
SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES): lil@gtlaw.com

Correspondence Information (proposed):

Jie (Lisa) Li

PRIMARY EMAIL FOR CORRESPONDENCE: lil@gtlaw.com

SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES): gtipmail@gtlaw.com; lil@gtlaw.com; lanej@gtlaw.com;
zuluetai@gtlaw.com

Requirement for Email and Electronic Filing: I understand that a valid email address must be maintained by the owner/holder and the
owner's/holder's attorney, if appointed, and that all official trademark correspondence must be submitted via the Trademark Electronic
Application System (TEAS).

A fee payment in the amount of $1275 will be submitted with the form, representing payment for 3 class(es), plus any additional grace period
fee, if necessary.

Declaration

Original PDF file:
hw_671649711-130740496 . 2022-10-10.pdf
Converted PDF file(s) (1 page)

Signature Filel

Signatory's Name: Sheng Fu

Signatory's Position: CEO

Signature method: Handwritten

Mailing Address (current):
Greenberg Traurig, LLP
4 Embarcadero Center Suite 3000
San Francisco, California 94111

Mailing Address (proposed):
Greenberg Traurig, LLP
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101 Second Street, Suite 2200
San Francisco, California 94105

Serial Number: 86263557

Internet Transmission Date: Mon Oct 10 13:11:20 ET 2022

TEAS Stamp: USPTO/S08N15-XX.XXX.XX.XX-20221010131120
861682-5059928-800cff246856df311de852a3b
fbcf3aaecbb36e8eeeal33calfc7c6234ec9fbc37
1-DA-11203025-20221010130740496616



Screenshots from Apple App Store showing the mark ROLLING SKY being used in connection with goods
in Class 9, namely, downloadable computer game app.

'l T-Mobile LTE ** 9:14 AM
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Cheetah Technology
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Stay tuned for more surprises and bonuses!

Wed love to hear your precious feedback and
suggestions. Please contact us:
rollingskyfeedback@conew.com

Business Cooperation:

Cheetah Mobile is now sincerely looking to
cooperate with all the amazing mobile game
developers globally and achieve mutual success!
We are looking forward to your excellent games!
Contact us on: cheetahgames@cmcm.com

Privacy Policy: http://www.cmcm.com/protocol/
site/privacy.html

Cheetah Technology Corporation Limited >
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8/26/22, 1:30 PM

<=

cheetahmobile

Al Solutions

Smart Service Robot Family

Smart Receptionist Robot

i

GreetBot

Cheetah Mobile's flagship receptionist robot, GreetBot, is capable of free
conversation, shopping guidance, real-time inquiry, navigation, remote control
and other smart functions. Embedded with OrionStar's proprietary Robot OS and
Voice OS, GreetBot can be customized for more than 20 scenarios, including
hotels, hospitals, libraries, banks, shopping malls, tourist centers, convention and

exhibition halls, airports and public transportation hubs.

HomeBot

A light-weight service robot designed for nimble deployment in home
environments like senior and assisted living facilities, HomeBot is remotely
controlled by video calls. It is a smart personal assistant that can greet guests
and provide guided tours. Beyond home environments, its "1+N" telepresence
capability also increases efficiency for real estate video tours, offices, hospitality

management and other scenarios.

EngageBot

Designed for high-traffic retail scenarios like shopping malls, the eye-catching
EngageBot doubles as an interactive advertising platform and information desk.
Combining Al, voice technology, full-perception facial recognition, an embedded
indoor navigation system and a 27-inch touch screen, the EngageBot not only
talks to customers but also helps them find discounts, new products and store
locations. Additionally, it intelligently recommends relevant brands, stores,

products and coupons to meet customers' needs.

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 1/6
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Al Solutions

temperature measurement with zero contact to minimize the risk of cross-
infection. It completes 5 contactless temperature reads per second with an
accuracy of £0.3°C and works 24/7 with an automatic alarm system. Patrolling or
stationary, ThermoBot is perfect for high-traffic areas such as hospitals, public

transit centers and office buildings.

Smart Delivery Robot

::

Restaurant Service Robot: Lucki

Need to deliver meals and attract customers? This robot does both. With an
adjustable open tray design, this robot is capable of autonomous walking, precise
navigation, intelligent obstacle avoidance, customer engagement, voice
interaction and multi-machine collaboration. Delivering meals at peak hours and
promoting business in between, this robot delivers up to 600 trays per day,

reducing labor costs and increasing efficiency by 2-3 times of manual delivery.

Hotel Delivery Robot: Sky

Elevate your delivery game with Sky, a compact delivery robot that rides elevators
autonomously to provide VIP service to your guests or tenants. Designed for
high-density scenarios like hotels and office buildings, Sky verifies staff's ID via
facial recognition in milliseconds, calls the elevator, notifies the recipient, and
returns to the charging dock once the delivery is completed. Sky also supports

multi-stop delivery on a single trip.

High-Volume Delivery Robot: Max

Meet Max, an ultra-large-capacity delivery robot that maximizes your delivery
efficiency. Its sturdy, closed storage design holds a cargo maximum of 158 liters
and 30 kg (66 Ibs). Max automatically optimizes delivery routes, supports multi-
stop delivery, and avoids pedestrians and obstacles. It can be quickly deployed in

karaoke bars (KTV), hospitals and office environments.

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 2/6
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Al Solutions

cheetahmobile
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Six-Axis Robotic Arm

The six-axis consumer-grade robotic arm can perform a variety of complex,
customized tasks, such as food preparation and bar tending with no user
programming required, making it the ultimate cost-effective solution to evolve
your business. The robotic arm combines the Arm Ul intelligent teaching system,
remote background monitoring system, rich artificial intelligence API and

minimalistic design.

Robotic Coffee Master

The Robotic Coffee Master simulates master-level brewing techniques as
complex as curves and spirals with millimeter-level stability and accuracy (reset
error £ 0.1mm), thanks to 3,000 hours of Al learning, 30,000 hours of robotic arm
testing and machine vision training. Space-saving and high-performing, the
humanoid robot barista only takes up 3 square meters of space and can
flawlessly make up to 1,000 cups of pour-over coffee every day, with each cup

brewed to perfection.

Voice Service Robots

@

©

Cheetah Voice Assistant

Driven by Cheetah Mobile's signature Al software, Cheetah Voice Assistant
intelligently manages user's calls by answering missed or undesired calls and
forwarding call conversations via a mobile app or WeChat. Available in different
real-person voices, Cheetah Voice Assistant can hold fluent conversations and

respond to different queries naturally.

Smart Customer Service

Cheetah Mobile's Smart Customer Service is an Al-driven voice interaction

system that provides an efficient and seamless customer service experience. It

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 3/6
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Shopping Mall Robot Interactive Marketing
Network

Specially designed for shopping malls, Cheetah Mobile's Robot Interactive

Marketing Network is an industry-leading marketing initiative based on human-

robot interactions. Doubling as a coupon center and intelligent information desk,
Cheetah Mobile's shopping mall robots attract customers, display advertisements,
issue location-specific coupons, provide shopping guides and find store locations.
Leveraging voice interaction and Al technologies, the shopping mall robots can
integrate celebrity and entertainment marketing campaigns to amplify partner
promotions and build strong brand recognition, creating a memorable consumer
experience. To date, more than 12,000 Cheetah Mobile service robots are

serving over 1,200 shopping malls in 41 Chinese cities.

Smart Education

Cheetah Mobile's Smart Education program is designed to nurture specialized

talent in the Al service robot industry. Leveraging its cutting-edge Al technology

and robot portfolio, the program provides both schools and companies with a
comprehensive curriculum, teaching environment, qualification certification,

teacher training and other services.

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 416
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Al Solutions

CheetahTALK

Powered by OrionStar and Microsoft-developed technologies, CheetahTALK
offers users clear, accurate voice translations for 20 different languages with the
push of a button. This translator is the ideal companion for visiting foreign
countries, business travel or simply learning a new language. It has a compact
design and the battery lasts 180 days in standby mode, or 24 hours with

continuous use.

CheetahTALK Plus

A powerful upgrade of CheetahTALK, CheetahTALK Plus displays real-time
translations for 32 languages on its 1.54" display screen. It also offers instant
offline translation for English, Chinese, Japanese and Korean, providing users a
handy device for travel. Lightweight and portable, CheetahTALK Plus lasts 50
days in standby mode and supports two hours of continuous use between

charges.

Robot Ecosystem

A
cﬂ";o‘f-
s’

mRmMAmEY

Robot Rental System

Let the Cheetah Mobile robot family help with your next event. Best for exhibitions
and corporate meetings, our robots can provide your guests with contactless,

prompt service, and create an elevated atmosphere.

Cheetah Certified Robot Solution Expert (CCRSE)

Issued by Cheetah Mobile and OrionStar, the Cheetah Certified Robot Solution
Expert (CCSRSE) is the service robot industry's first talent certificate. CCSRSE

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 5/6
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+ Robot Ecosystem Partner Program

Cheetah Mobile launched the Robot Ecosystem Partner Program to advance the
smart service robot industry. The program provides partners with training support,

technology and marketing to help them develop innovative solutions and

business best practices.

https:/imww.cmcm.com/en/ai-business#aiServiceRobot 6/6



Declaration

Read the following statements before signing. Acknowledge the statements by signing below.

-

Unless the owner has specifically claimed excusable nonuse, the mark is in use in commerce on or in
connection with the goods/services or to indicate membership in the collective membership arganization
identified above, as evidenced by the attached specimen(s).

-

Unless the owner has specifically claimed excusable nonuse, the specimen(s) shows the mark as currently
used in commerce on or in connection with the gocds/services/collective membership organization.

The mark has been in continuous use in commerce for five consecutive years after the date of registration,
or the date of publication under 15 U.S.C. § 1062(c), and is still in use in commerce on or in connection with
all goods/services, or to indicate membership in the collective membership organization, listed in the
existing registration.

.

There has been no final decision adverse to the owner's claim of ownership of such mark for such
goods/services, or to indicate membership in the collective membership organization, or to the owner's
right to register the same or to keep the same on the register.

-

There is no proceeding involving said rights pending and not finally disposed of either in the United States
Patent and Trademark Office or in a court.

To the best of the signatory's knowledge, information, and belief, formed after an inquiry reasonable under
the circumstances, the allegations and other factual contentions made above have evidentiary support.

.

The signatory being warned that willful false statements and the like are punishable by fine or
imprisonment, or both, under 18 U.S.C. § 1001, and that such wiliful false statements and the like may
jeopardize the validity of this submission and the registration, declares that all statements made of his/her
own knowledge are true and all statements made on information and belief are believed to be true.

Signature Section
Signature:

Date:_ 10-10-2022 /
Signatory's Name: Sheng’F'u
Signatory's Position: CEO
NOTE TO APPLICANT: When filed as part of the electronic form (i.e, scanned and attached as an image file), the
signature page must include both the signature information and the declaration language. Do not include the
entire application, but do ensure that the declaration language actually appears; a signature by itself wilt not be
acceptable. If, due to browser limitations, the declaration language appears on a previous page when printed, you
must "merge" the declaration and signature block onto a single page prior to signing, so that the one complete
page can be scanned to create an acceptable image file. It is recommended that you copy-and-paste the entire
text form into another document, manipulate the spacing there to move the declaration and signature section to a
separate page, and then print this new version of the text form to send to the signatory.




ROUTING SHEET TO POST REGISTRATION (PRU) Registration Number: 5059928

Serial Number: 86263557

RAM Accounting Date: 20221011 Total Fees: $1275

RAM Sale Number: 5059928

Note: Process in accordance with Post Registration Standard Operating Procedure (SOP)

Transaction Fee Transaction Fee per Number Number of Total

Code Date Class of Classes Classes Paid Fee
§8 affidavit 7205 20221010 $225 3 3 8675
§15 affidavit 7208 20221010 $200 3 3 $600

Physical Location: MADCD- NO PHYSICAL FILE
Lost Case Flag: False
In TICRS (AM-FLG-IN-TICRS): True

Transaction Date: 20221010
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To: Cheetah Mobile Inc. (lil@gtlaw.com;gtipmail @gtlaw.com:lil@gtlaw.com:lanej@gtlaw.com;
zuluetai@gtlaw.com)

Subject: U.S. Trademark Registration No. 5059928 - CM - N/A
Sent: December 01, 2022 05:04:08 PM

Sent As: prg@uspto.gov

Attachments:

United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Owner’s Trademark Registration

U.S. Registration No. 5059928
Mark: CM
Correspondence Address:

Jie (Lisa) Li

Greenberg Traurig, LLP

101 Second Street, Suite 2200

San Francisco CA 94105
Owner: Cheetah Mobile Inc.
Reference/Docket No. N/A
Correspondence Email Address:

lil@gtlaw.com;gtipmail @gtlaw.com;lil@gtlaw.com;lanej@gtlaw.com;
zuluetai@gtlaw.com

OFFICE ACTION

The USPTO must receive the owner’s response to this letter within the time period specified below. Respond using the Trademark
Electronic Application System (TEAS). A link to the appropriate TEAS response form appears below.

Issue date: December 1, 2022

The Sections 8 & 15 Combined Affidavit submitted on October 10, 2022, cannot be accepted or acknowledged for the reasons set forth below.

Domicile Address Required

All post registration filings must include the owner’s/holder’s domicile address, and domicile dictates whether an owner/holder is required to
have an attorney who is an active member in good standing of the bar of the highest court of a U.S. state or territory represent the owner/holder at
the USPTO. See 37 C.F.R. §§2.2(0)-(p), 2.11(a), 2.189; TMEP §601.

An individual owner’s/holder’s domicile is the place a person resides and intends to be the person’s principal home. See 37 C.F.R. §2.2(0);
TMEP §601.01. A juristic entity owner’s/holder’s domicile is the principal place of business, i.e., headquarters, where a juristic entity’s senior
executives or officers ordinarily direct and control the entity’s activities. 37 C.F.R. §2.2(p); TMEP §601.01. An owner/holder whose domicile
is located outside of the United States or its territories is foreign-domiciled and must be represented at the USPTO by a U.S.-licensed attorney
qualified to practice before the USPTO under 37 C.F.R. §11.14. 37 C.F.R. §2.11(a); TMEP §601.01(a).

The post registration filing lists the owner/holder as a juristic entity and specifies the owner’s/holder’s domicile as a post office box instead of a
street address. In most cases, a post office box, a mail forwarding service, an address that is listed as “c/0” or in “care of” another party’s
address, or an address that is not a street address is not acceptable as a domicile address because it does not identify the location of the
owner’s/holder’s headquarters where the entity’s senior executives or officers ordinarily direct and control the entity’s activities. See 37
C.F.R. §§2.2(0)-(p), 2.189; TMEP §601.01. Thus, the owner/holder must provide its domicile street address. See 37 C.F.R. §2.189.
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Alternatively, an owner/holder may demonstrate that the listed address is, in fact, the owner’s/holder’s domicile. TMEP §601.01(b)(1).

If the owner/holder wants to hide its domicile address from public view because of privacy or other concerns, the owner/holder must have a
mailing address that can be made public and differs from its domicile address. In this case, the owner/holder must follow the steps below in the
correct order to ensure the domicile address will be hidden.

In the Response to Post-Registration Office Action form:

(1) Answer “Yes” to the wizard question asking, “Do you need to update the owner’s/holder’s mailing address, email address,
phone or fax number?” and click “Continue;”

2) On the “Owner Information” page, if the previously provided mailing address has changed, the owner/holder must enter its new
mailing address in the “Mailing Address” field, which will be publicly viewable;

3) On the “Owner Information” page, uncheck the box next to “Domicile Address” and enter the new domicile address in the text
box immediately below the checkbox.

The owner/holder may demonstrate that the address listed in the post registration filing is, in fact, the owner’s/holder’s domicile by providing
documentation to support the owner’s/holder’s domicile address or provide a detailed explanation that the owner/holder has no fixed physical
address.

To provide documentation to support the owner’s/holder’s domicile address, the owner/holder should provide the most recent
documentation showing that the address is the owner’s/holder’s business headquarters, for example one of the following: (1) the most recent
final annual or quarterly report or other similar report; or (2) a current, valid signed rental, lease, or mortgage agreement for office space. TMEP
§601.01(b)-(b)(1); see 37 C.F.R. §2.11(b). Submitted documentation must show the name, listed domicile address, and the date of the document
but should redact other personal and financial information.

To provide a detailed explanation that the owner/holder has no fixed physical address, if the owner/holder has no physical headquarters
where its senior executives or officers ordinarily direct and control the business (e.g., because business is conducted virtually), the owner/holder

should state for the record that the owner/holder has no fixed physical address and provide a detailed explanation of the circumstances.

Specimen Unacceptable (Class 9)

The specimen submitted with the Section 8 Affidavit is unacceptable because it shows the mark used on or in connection with goods and/or
services that are different from those identified in the registration. See In re Capp Enterprises, Inc., 32 USPQ2d 1855 (Comm’r Pats. 1993).

Specifically, the specimen shows use for a downloadable computer game. The goods in the registration in class 9 comprise the following:

“House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line of
utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line of
computer software for system cleaning and optimization; computer software for developing and operating cloud computer networks and
applications; computer software platforms for cloud computing networks and applications for use in database management and electronic storage
of data; computer software used for providing search engine services; house mark for a line of computer software for use in testing and
evaluating the function of mobile devices and computers.” The specimen must be used on or in connection with the goods and/or services listed
in the registration. TMEP §1604.12(a).

The owner may respond by submitting:

(1) A substitute specimen showing current use of the registered mark in commerce for each class of goods and/or services specified in the
registration; and

(2) The following statement, verified with an affidavit or signed declaration under 37 C.F.R. §2.20: “The substitute specimen was in
use in commerce during the relevant period for filing the 6-year Section 8.” 37 C.F.R. §2.161(a)(7); TMEP §1604.12(c).

Examples of specimens. Electronic specimens may be an image, such as a photograph or scanned copy, of the physical specimen. Specimens
for goods include an image of (1) the actual goods bearing the mark; (2) labels or tags shown attached to the goods or including informational
matter that typically appears on a tag or label in use in commerce for these types of goods; (3) an actual container or packaging for the goods
bearing the mark; or (4) a point-of-sale display showing the mark directly associated with the goods. See 37 C.F.R. §2.56(b)(1), (c); TMEP
§904.03(a)-(m). A webpage specimen submitted as a display associated with the goods must show the mark in association with a picture or
textual description of the goods and include information necessary for ordering the goods. See 37 C.F.R. §2.56(b)(1), (c); TMEP §904.03(i).

Any webpage printout or screenshot submitted as a specimen, whether for goods or services, must include the webpage’s URL and the date it
was accessed or printed. 37 C.F.R. §2.56(c).


https://teas.uspto.gov/office/trs/

Registration Selected for Audit

The USPTO has randomly selected this registration for audit to determine whether the mark is in use with all of the goods and/or services
identified in the affidavit or declaration of use submitted to maintain the registration. The USPTO performs random audits of U.S. trademark
registrations to assess and promote the accuracy and integrity of the trademark register. See 37 C.F.R. §§2.161(b), 7.37(b).

Detailed information regarding the audit program is provided on the Post Registration Audit Program webpage. Please note that registration
owners/holders are expected to have conducted a reasonable inquiry to confirm use of their marks in commerce (or excusable nonuse) with all
goods and services they include in the Section 8 or 71 affidavit or declaration submitted to maintain the registration. See 15 U.S.C. §§1058(b),
1141k(b). If the owner/holder does not submit acceptable proof of use of the mark for the goods and/or services selected for audit, the affidavit
or declaration of use cannot be accepted. The owner/holder may delete goods or services from the registration for which proof of use cannot be
provided in response to the audit, but must pay a $250 per class fee each time goods or services, or entire classes, are deleted. See 37 C.F.R.
§§2.6(a)(12)(ii), 2.161(c), 7.6(a)(6)(iv), 7.37(c).

The owner/holder must take one of the following actions to satisfy the requirements of the audit:

(1) Submit proof of use of the registered mark for the two additional goods and/or services per class specified below and submit a
statement verifying the proof of use.

The following goods and/or services have been selected for audit.

Class 9:
house mark for a line of computer antivirus software

computer software used for providing search engine services

Class 35:
Advertising and marketing services provided by means of online marketing communications, namely, search engine marketing

Consultation services in the field of advertising via the Internet

Class 42:
Computer services, namely, cloud hosting provider services

computer services, namely, providing search engines for obtaining data on a global computer network

Examples of proof of use. Proof of use must demonstrate current use of the mark in commerce with the good(s) and/or in the sale or
advertising of the service(s) selected for audit. In particular, proof of use is evidence that clearly shows how you are using your mark
in commerce on the specific audited good(s) or service(s). It may be an actual image, such as a photograph, scanned copy, or screen
capture, of the physical item. Acceptable proof of use for goods includes the mark shown on the actual goods or their packaging, or
displays associated with the actual goods at their point of sale. See 37 C.F.R. §2.56(b)(1), (c); see TMEP §904.03(a)-(m). Tags or
labels must be shown affixed to the goods or must consist of actual tags or labels that identify the specific goods on which they are
used and include informational matter that typically appears on a tag or label in use in commerce for these types of goods. Similarly,
packaging must show or identify the goods therein. A webpage submitted as a display associated with the goods must show the mark
in association with a picture or textual description of the goods and include information necessary for ordering the goods. See
2.56(b)(1), (c); see TMEP §904.03(i). Acceptable proof of use for services includes signs, photographs, brochures, website printouts,
or advertisements that show the mark used in the actual sale or advertising of the services. See 37 C.F.R. §2.56(b)(2), (c); see TMEP
§1301.04(a), (h)(iv)(C). Any webpage printout or screenshot submitted as proof of use, whether for goods or services, must include
the webpage’s URL and the date it was accessed or printed. See 37 C.F.R. §2.56(c).

Instructions for submitting proof of use. Clearly label or describe which good(s) and/or service(s) selected for audit is supported by
each item submitted as proof of use. See 37 C.F.R. §§2.161(b), 7.37(b). In addition, if the submission includes multiple pages, please
identify the relevant page numbers for the audited good(s) and/or service(s).

Instructions for submitting statement verifying proof of use. To provide the required verification in the electronic Response to
Post-Registration Office action form, check the box located at the bottom of each class for which proof of use is provided to
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automatically populate the below required statement, and sign the declaration at the end of the form.

The owner/holder was using the mark in commerce on or in connection with the goods and/or services identified in the
registration for which use of the mark in commerce is claimed, as evidenced by the submitted proof of use, during the relevant
period for filing the affidavit of use.

OR

(2) Delete audited (and all other) goods and/or services for which proof of use of the registered mark cannot be provided and/or for

which use cannot be confirmed and pay the required deletion fee and submit proof of use with a verified statement for any
remaining goods and/or services in the audited class(es).

If the owner/holder cannot provide proof of current use of the mark in commerce for the audited goods or services and any remaining
goods and/or services listed in the audited class(es) in the affidavit or declaration submitted to maintain the registration, the owner/holder
must delete those goods and/or services and submit a fee of $250 for each class in which goods and/or services are being deleted. 37
C.F.R. §§2.6(a)(12)(ii), 2.161(c), 7.6(a)(6)(iv), 7.37(c). If all goods and/or services for which the owner/holder cannot provide acceptable
proof of use in the audited class(es) are deleted, the required deletion fee is paid, and only goods and/or services for which acceptable
proof of use is provided remain in the audited class(es), the audit will conclude.

WARNING: A second Office action requiring proof of use for all remaining goods and/or services in the audited class(es) for which
acceptable proof of use is not of record will issue if the owner/holder responds to this action by deleting any audited goods and/or
services and not also providing proof of use showing current use of the mark in commerce with all remaining goods and/or services listed
in the audited class(es) in the affidavit or declaration of use submitted to maintain the registration. See the instructions in option (1)
above for submitting proof of use and the statement verifying proof of use.

Please note, if an additional Office action(s) is required because acceptable proof of use is not provided, and a subsequent response(s)
includes a request to delete goods and/or services, the 3250 fee for each class is incurred with each such request, even if the fee was paid
for a previous deletion in the same class. See 37 C.F.R. §§2.161(c), 7.37(c).

RESPONSE TIME DEADLINE: A complete response must be received within 6 months from the issuance date of this Office action. The
owner must respond to all inquiries set forth in this Office action to avoid cancellation of the registration. If a response is not received, the
registration will be cancelled in its entirety. 37 C.F.R. §2.163(b)-(c); TMEP §1604.16.

DEFICIENCY SURCHARGE REQUIRED: The owner must submit a $100 deficiency surcharge with its response to this Office action. 37
C.FR. §§2.6, 2.164(a)(1); TMEP §1604.17(a).

How to respond. Click to file a Response to Post-Registration Office action.

Direct questions about this Office action to the Post Registration staff member below.

/Sara Anne Helmers/

Sara Helmers (she/her)
Trademark Examining Attorney
Law Office 130

571-270-3639
Sara.Helmers@uspto.gov

RESPONSE GUIDANCE

¢ Response must be received by the USPTO before midnight Eastern Time of the last day of the response period. TEAS maintenance or
unforeseen circumstances could affect an owner’s ability to timely respond.
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o Responses signed by an unauthorized party are not accepted or processed. If the owner does not have an attorney, the response must be
signed by the individual owner, all joint owners, or someone with legal authority to bind a juristic owner. If the owner has an attorney, the
response must be signed by the attorney.

e If needed, find contact information for the supervisor of the office or unit listed in the signature block.
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To: Cheetah Mobile Inc. (lil@gtlaw.com:gtipmail@gtlaw.com:lil@gtlaw.com:lanej@gtlaw.com;
zuluetai@gtlaw.com)

Subject: U.S. Trademark Registration No. 5059928 - CM - N/A
Sent: December 01, 2022 05:04:08 PM

Sent As: prg@uspto.gov

Attachments:

United States Patent and Trademark Office (USPTO)
USPTO OFFICIAL NOTICE

Office action (Official Letter) or Notice has issued
on 12/01/2022 for
U.S. Trademark Application Ser./Registration No. 5059928

A USPTO staff member has reviewed your trademark document and issued an Office action or notice. You may be required to respond to this
Office action or notice. Follow the steps below.

(1) Read the Office action or notice. This email is NOT the Office action or notice.

(2) Respond to the Office action or notice, if a response is required. Respond by the deadline using the Trademark Electronic Application
System (TEAS). Your response must be received by the USPTO on or before 11:59 p.m. Eastern Time of the last day of the response period.
Otherwise, your application may be abandoned or registration may be cancelled and/or expired and/or your document rejected. See the Office
action or notice itself regarding how to respond.

(3) Direct general questions about using USPTO electronic forms, the USPTO website, the application or registration maintenance process, the
status of your application or registration, and whether there are outstanding deadlines to the Trademark Assistance Center (TAC).

After reading the Office action or notice, address any question(s) regarding the specific content to the USPTO staff member identified in the
Office action or notice.

GENERAL GUIDANCE

Check the status of your application or registration periodically in the Trademark Status & Document Retrieval (TSDR) database to
avoid missing critical deadlines.

Update your correspondence email address to ensure you receive important USPTO notices about your application or registration.

Beware of trademark-related scams. Protect yourself from people and companies that may try to take financial advantage of you. Private
companies may call you and pretend to be the USPTO or may send you communications that resemble official USPTO documents to trick
you. We will never request your credit card number or social security number over the phone. And all official USPTO correspondence will
only be emailed from the domain "@uspto.gov." Verify the correspondence originated from us by using your application serial number or
registration number in our database, TSDR, to confirm that it appears under the "Documents" tab, or contact the Trademark Assistance
Center.

Hiring a U.S.-licensed attorney. If you do not have an attorney and are not required to have one under the trademark rules, we encourage
you to hire a U.S.-licensed attorney specializing in trademark law to help guide you through the registration or registration maintenance
process.
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Approved for use through 01/31/2025. OMB 0651-0055

U.S. Patent and Trademark Office; U.S. DEPARTMENT OF COMMERCE
Under the Paperwork Reduction Act of 1995, no persons are required to respond to a collection of information unless it contains a valid OMB control number

Response To Office Action for Post-Registration Matters

The table below presents the data as entered.

Input Field

SERIAL NUMBER
REGISTRATION NUMBER

RESPONSE TYPE

86263557
5059928

Response to Office Action for Combined Declaration of Use and Incontestability
under Sections 8 & 15.

MARK SECTION

MARK FILE NAME
LITERAL ELEMENT
STANDARD CHARACTERS
USPTO-GENERATED IMAGE

OWNER SECTION (current)

https://tmng-al.uspto.gov/resting2/api/img/86263557/large

NAME

MAILING ADDRESS

CITY

ZIP/POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S. TERRITORY

EMAIL

Cheetah Mobile Inc.

PO Box 309, Ugland House, S. Church St.
Grand Cayman

KY1-1104

Cayman Islands

XXXX

OWNER SECTION (proposed)

NAME

MAILING ADDRESS

CITY

ZIP/POSTAL CODE
COUNTRY/REGION/JURISDICTION/U.S. TERRITORY
EMAIL

OWNER DOMICILE ADDRESS(NEW)
*ADDRESS

*CITY

*STATE
(Required for U.S. applicants)

*COUNTRY/REGION/JURISDICTION/U.S. TERRITORY

*ZIP/POSTAL CODE
(Required for U.S. and certain international addresses)

Cheetah Mobile Inc.

PO Box 309, Ugland House, S. Church St.
Grand Cayman

KY1-1104

Cayman Islands

XXXX

XXXX
XXXX

XXXX
XXXX

XXXX

LEGAL ENTITY SECTION (current)



TYPE exempted company

STATE/COUNTRY/REGION/JURISDICTION/U.S.

TERRITORY WHERE LEGALLY ORGANIZED Cayman Islands

LEGAL ENTITY SECTION (proposed)
TYPE exempted company

STATE/COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY WHERE LEGALLY ORGANIZED

GOODS AND/OR SERVICES SECTION (009) (current)

Cayman Islands

INTERNATIONAL CLASS 009
IDENTIFICATION

House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line
of utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line
of computer software for system cleaning and optimization; computer software for developing and operating cloud computer networks and
applications; computer software platforms for cloud computing networks and applications for use in database management and electronic
storage of data; computer software used for providing search engine services; house mark for a line of computer software for use in testing and
evaluating the function of mobile devices and computers

GOODS AND/OR SERVICES SECTION (009) (proposed)

INTERNATIONAL CLASS 009

House mark for a line of computer security and privacy software; house mark for a
line of computer antivirus software; house mark for a line of utilities software;
computer software for the creation of firewall; computer software for use in

TRACKED TEXT IDENTIFICATION

5 €O Pt a t .

mark for a line of computer software for use in testing and evaluating the function of
mobile devices and computers

MODIFIED IDENTIFICATION

House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line
of utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line
of computer software for system cleaning and optimization; house mark for a line of computer software for use in testing and evaluating the
function of mobile devices and computers

SPECIMEN FILE NAME(S)

SPU0-26016474802345078276 Saflcbb4f43-2023053116413

ORIGINAL PDF FILE 6355542_._Security Master -__1_AntiVirus__Privacy _Protection_App.pdf

(CS‘:}:gVe'j)RTED PDF FILE(S) \TICRS\EXPORT 8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0002.ipg
\TICRS\EXPORTI8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0003.ipg
\TICRS\EXPORTI8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0004.ipg
\TICRS\EXPORTI8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0005.ipg
\TICRS\EXPORTI8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0006.ipg

SPECIMEN DESCRIPTION web printout showing house mark for a line of computer antivirus software

WEBPAGE URL None Provided

WEBPAGE DATE OF ACCESS None Provided

GOODS AND/OR SERVICES SECTION (035)(class deleted)

INTERNATIONAL CLASS


../SPU0-260164748023450782765af1cbb4f43-20230531164136355542_._Security_Master_-__1_AntiVirus___Privacy_Protection_App.pdf
../SPU0-260164748023450782765af1cbb4f43-20230531164136355542_._Security_Master_-__1_AntiVirus___Privacy_Protection_App.pdf
../TRS0002.jpg
../TRS0003.jpg
../TRS0004.jpg
../TRS0005.jpg
../TRS0006.jpg

INTERNATIONAL CLASS 035
DELETE ENTIRE CLASS

GOODS AND/OR SERVICES SECTION (042)(class deleted)

INTERNATIONAL CLASS 042

DELETE ENTIRE CLASS

""The substitute (or new, or originally submitted, if appropriate) specimen(s)
was/were in use in commerce during the relevant period for filing the current

STATEMENT FOR PROPOSED GOODS/SERVICES declaration of use'' OR '"The attached specimen is a true copy of the specimen
that was originally submitted with the declaration of use' [for an illegible
specimen].

PROOF OF USE SUBMISSIONS

House mark for a line of computer security and privacy software; house mark for a
line of computer antivirus software; house mark for a line of utilities software;
computer software for the creation of firewall; computer software for use in

CLASS 009 . .
browsing the Internet; house mark for a line of computer software for system
cleaning and optimization; house mark for a line of computer software for use in
testing and evaluating the function of mobile devices and computers

PROOF OF USE INFO Proof of use provided.

PROOF OF USE INFORMATION

AUDITED GOODS AND/OR SERVICES house mark for a line of computer antivirus software
DESCRIPTION web printout showing house mark for a line of computer antivirus software
ORIGINAL PDF FILE UI0-260164748023450782765 af1cbb4f43-20230531164136
355542 . Security Master - 1 AntiVirus  Privacy Protection App.pdf
(CS(::;";)RTED AUPTEE) \TICRS\EXPORTI8IMAGEOUT 18\862\635\86263557\xml4\ TRS0007.ipg
WTICRS\EXPORTIS\IMAGEOUT 18\862\635\86263557\xm14\ TRS0008.jpg
WTICRS\EXPORTIS\IMAGEOUT 18\862\635\86263557\xm14\ TRS0009.jpg
WTICRS\EXPORTI18\IMAGEOUT 18\862\635\86263557\xml4\ TRS0010.jpg
WTICRS\EXPORTIS8\IMAGEOUT 18\862\635\86263557\xml4\ TRS0011.jpg
The owner/holder was using the mark in commerce on or in connection with the
LRI goods and/or services identified in the registration for which use of the mark in

commerce is claimed, as evidenced by the submitted proof of use, during the
relevant period for filing the current declaration of use.

CORRESPONDENCE INFORMATION
NAME Jie (Lisa) Li
PRIMARY EMAIL ADDRESS FOR CORRESPONDENCE li]@ gtlaw.com

SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES) | gtipmail@gtlaw.com; lil@gtlaw.com; lanej@gtlaw.com; zuluetai@gtlaw.com

PAYMENT SECTION

Deleting goods and/or services, and/or classes after submission 250
and prior to acceptance of a section 8 affidavit, per class

NUMBER OF CLASSES 3

CORRECTING A DEFICIENCY IN A SECTION 8 100
AFFIDAVIT FEE PER APPLICATION

NUMBER OF CLASSES 1


../UI0-260164748023450782765af1cbb4f43-20230531164136355542_._Security_Master_-__1_AntiVirus___Privacy_Protection_App.pdf
../UI0-260164748023450782765af1cbb4f43-20230531164136355542_._Security_Master_-__1_AntiVirus___Privacy_Protection_App.pdf
../TRS0007.jpg
../TRS0008.jpg
../TRS0009.jpg
../TRS0010.jpg
../TRS0011.jpg

TOTAL FEES DUE 850

DECLARATION SIGNATURE /Jie Li/

SIGNATORY'S NAME Jie (Lisa) Li

SIGNATORY'S POSITION Attorney of record, California bar member
SIGNATORY'S PHONE NUMBER 415.655.1255

DATE SIGNED 06/01/2023

SIGNATURE METHOD Sent to third party for signature
RESPONSE SIGNATURE /Jie Li/

SIGNATORY'S NAME Jie (Lisa) Li

SIGNATORY'S POSITION Attorney of Record

DATE SIGNED 06/01/2023

ROLE OF AUTHORIZED SIGNATORY
SIGNATURE METHOD Sent to third party for signature
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TEAS STAMP

Response To Office Action for Post-Registration Matters
To the Commissioner for Trademarks:

Registration no. 5059928 CM (Stylized and/or with Design, see https://tmng-al.uspto.gov /resting2/api/img/8626355 7/large) has been amended
as follows:
RESPONSE TYPE Response to Office Action for Combined Declaration of Use and Incontestability under Sections 8 & 15.

CLASSIFICATION AND LISTING OF GOODS/SERVICES

The owner/holder hereby deletes the following class of goods/services from the application.

Class 035 for Advertising and marketing services, namely, promoting the brands, goods, and services of others; Dissemination of advertising and
marketing information for others via the Internet; Online advertising services for others, namely, connecting advertising resource on internet web
sites to others; Advertising and marketing services provided by means of online marketing communications, namely, social media, search engine
marketing, internet marketing, mobile marketing; Development, operation and administration of online platforms as means for advertising of the
goods and services of others; Consultation services in the field of advertising via the Internet

The owner/holder hereby deletes the following class of goods/services from the application.
Class 042 for Computer services, namely, cloud hosting provider services; consulting services in the field of cloud computing; computer security



services, namely, enforcing, restricting and controlling access privileges of users of computing resources for cloud, mobile or network resources
based on assigned credentials; computer services, namely, providing search engines for obtaining data on a global computer network; computer
services, namely, on-line scanning, detecting, quarantining and eliminating of viruses and unauthorized data and programs on computers and
electronic devices; providing an on-line network environment that features technology that enables users to share data; computer software design,
computer programming, and maintenance of computer software; computer software consulting; computer services, namely, hosting on-line
platform for generating, aggregating, and disseminating information about products and services of others

The owner/holder proposes to amend the following:
Current: Class 009

House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line of
utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line of
computer software for system cleaning and optimization; computer software for developing and operating cloud computer networks and
applications; computer software platforms for cloud computing networks and applications for use in database management and electronic storage
of data; computer software used for providing search engine services; house mark for a line of computer software for use in testing and
evaluating the function of mobile devices and computers

Proposed: Class 009
Tracked Text Identification:

House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line of
utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line of
computer software for system cleaning and optimization; A g8 att 3

evaluating the function of mobile devices and computers

Modified Identification:

House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark for a line of
utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for a line of
computer software for system cleaning and optimization; house mark for a line of computer software for use in testing and evaluating the
function of mobile devices and computers

The owner/holder hereby submits one(or more) specimen(s) for Class 009. The specimen(s) submitted consists of web printout showing house
mark for a line of computer antivirus software.

Original PDF file:

SPU0-26016474802345078276 Saflcbb4f43-2023053116413 6355542 . Security Master - 1 AntiVirus _ Privacy Protection App.pdf
Converted PDF file(s) ( 5 pages) Specimen FilelSpecimen File2Specimen File3Specimen File4Specimen File5

Webpage URL: None Provided
Webpage Date of Access: None Provided

Statement for proposed goods/services: ''The substitute (or new, or originally submitted, if appropriate) specimen(s) was/were in use in
commerce during the relevant period for filing the current declaration of use' OR '"The attached specimen is a true copy of the
specimen that was originally submitted with the declaration of use' [for an illegible specimen].

PROOF OF USE SUBMISSIONS

Class 009: House mark for a line of computer security and privacy software; house mark for a line of computer antivirus software; house mark
for a line of utilities software; computer software for the creation of firewall; computer software for use in browsing the Internet; house mark for
a line of computer software for system cleaning and optimization; house mark for a line of computer software for use in testing and evaluating
the function of mobile devices and computers

Proof of Use Information: Proof of use provided.

PROOF OF USE INFORMATION
Audited Goods and/or Services: house mark for a line of computer antivirus software
Description: web printout showing house mark for a line of computer antivirus software


../SPU0-260164748023450782765af1cbb4f43-20230531164136355542_._Security_Master_-__1_AntiVirus___Privacy_Protection_App.pdf
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Original PDF file:
UI0-260164748023450782765 aflcbb4f43-20230531164136 355542 . Security Master - 1 _AntiVirus___Privacy Protection_App.pdf
Converted PDF file(s) ( 5 pages) Proof of Use File-1Proof of Use File-2Proof of Use File-3Proof of Use File-4Proof of Use File-5

The owner/holder was using the mark in commerce on or in connection with the goods and/or services identified in the registration for which use
of the mark in commerce is claimed, as evidenced by the submitted proof of use, during the relevant period for filing the current declaration of
use.

OWNER/HOLDER AND/OR ENTITY INFORMATION
The owner/holder proposes to amend the following:

Current: Cheetah Mobile Inc. a(n) exempted company, legally organized under the laws of Cayman Islands, having an address of
PO Box 309, Ugland House, S. Church St.
Grand Cayman, KY1-1104
Cayman Islands
Email Address: XXXX

Proposed: Cheetah Mobile Inc., exempted company legally organized under the laws of Cayman Islands, having an address of
PO Box 309, Ugland House, S. Church St.
Grand Cayman, KY1-1104
Cayman Islands
Email Address: XXXX

and a domicile address of

XXXX
XXXX, XXXX XXXX
XXXX

Correspondence Information

Jie (Lisa) Li

PRIMARY EMAIL FOR CORRESPONDENCE: lil@gtlaw.com

SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES): gtipmail@gtlaw.com; lil@gtlaw.com; lanej@gtlaw.com;
zuluetai@gtlaw.com

Requirement for Email and Electronic Filing: I understand that a valid email address must be maintained by the owner/holder and the
owner's/holder's attorney, if appointed, and that all official trademark correspondence must be submitted via the Trademark Electronic
Application System (TEAS).

FEE(S)
Fee(s) in the amount of $850 is being submitted.

Declaration

To the best of the signatory's knowledge, information, and belief, formed after an inquiry reasonable under the circumstances, the allegations and
other factual contentions made above have evidentiary support.

The signatory being warned that willful false statements and the like are punishable by fine or imprisonment, or both, under 18 U.S.C. § 1001,
and that such willful false statements and the like may jeopardize the validity of this submission and the registration, declares that all statements
made of his/her own knowledge are true and all statements made on information and belief are believed to be true.

SIGNATURE(S)
Signature: /Jie Li/  Date: 06/01/2023

Signatory's Name: Jie (Lisa) Li
Signatory's Position: Attorney of record, California bar member
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Signatory's Phone Number: 415.655.1255
Signature method: Sent to third party for signature

Signature: /Jie Li/  Date: 06/01/2023

Signatory's Name: Jie (Lisa) Li

Signatory's Position: Attorney of Record
Signature method: Sent to third party for signature

Mailing Address: Jie (Lisa) Li
Greenberg Traurig, LLP

101 Second Street, Suite 2200

San Francisco, California 94105
Mailing Address: Jie (Lisa) Li

Greenberg Traurig, LLP

101 Second Street, Suite 2200

San Francisco, California 94105

PAYMENT: 5059928
PAYMENT DATE: 06/01/2023

Serial Number: 86263557

Internet Transmission Date: Thu Jun 01 13:36:37 ET 2023

TEAS Stamp: USPTO/TRS-XXXX: XXX XXXX: XXXX:XXXX:XXXX:X
XXX:XXXX-20230601133637845214-5059928-85
0d3b9e127619¢c32e5afe6c642de656b69d4367fc
465af78fab251657a3f442cd-DA-36375511-202

30531164136355542
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cheetahmobile

Security Master - #1 AntiVirus & Privacy Protection App

Official Notice: You can install the latest version of the app by clicking 'Download APK'. Please allow permissions If

https:/imww.cmcm.com/en/cm-security

there are security reminders

SECURITY MASTER

#1 AntiVirus & Privacy Protection

@ Download APK

The highest rated
Security App 47

Protect over 500 million

phones globally. 0
100% virus & malware



5/31/23, 12:41 PM

= ol

cheetahmobile

Security Master - #1 AntiVirus & Privacy Protection App

Official Notice: You can install the latest version of the app by clicking 'Download APK'. Please allow permissions If

there are security reminders

https:/imww.cmcm.com/en/cm-security

Intelligent
Diagnosis

Keep phone safe and optimized

Detect your phone status and provides
suitable solution, including Anti-virus, Junk
Clean, Phone Boost, CPU Cooler.
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SafeConnect

Protect personal information
leak through online activities
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Security Master - #1 AntiVirus & Privacy Protection App

Official Notice: You can install the latest version of the app by clicking 'Download APK'. Please allow permissions If

there are security reminders

Intruder alert !

https:/imww.cmcm.com/en/cm-security

AppLock

Protect phone privacy from
snoopers

Customized lock to protect whatever you
care and further identify intruders for you.
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