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July14-18,2016

Miami Swim Week

March15-18, 2017
Fall/Winter

FUNKSHION.COM
FASHIONWEEKMIAMIBEACH.COM
SWIMFASHIONWEEK.COM
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MIAMI SWIM WEEK 2019 NUMBERS:

Age of Altendees

18 Primary Segmentation: 25 10

41 % Male 59 % Female

75 % Millenials & Content Creators

$75K Median HHI

Engaged Digital & Social Community

170K+ Users on Paraiso Digital & Social Platforms

25M+ Paraiso Ambassador Program Reach

500M+ Social Media Impressions

1.2 Billion Media Impressions

Source: MBVCA & Burrellestuce Media Measurement Services
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Forbes

In 2021, Miami will be recognized globally as the launching pad for swimwear and swim

fashion. More to the point, Paraiso Miami Swim Week is essential to the survival of the

industry overall. Briefly, it is a multi-platform gathering that enhances relationship building,

new design — while connecting buyers and suppliers to make that Miami Sizzle translate

into a swimwear sales for a market segmentation humming to the tune of 18.85 billion

dollars - all the way to the bank. And according to Statista Reseach Department, this markét
alue will reach a value of 29.1 billion U.S. dollars by 2025. Now that’s a-lot of Miamj
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Home > VIP SHOW TICKETS DC & MIAMI 2020

~ | VIP SHOW TICKETS DC &
MIAMI 2020

$225.00- $150.00

Select an option *

Quantity *

1 Add to Cart

Description
! VIPTICKETS ARE ON SALE FOR BOTH DC SWIM
WEEK & MIAMI SWIM WEEK FASHION SHOWS

VIPTICKETS ARE LIMITED

MAIMI SWIM WEEK
JULY 11TH - 5PM - VIP RECEPTION & RED CARPET
3 WINE BAR TICKETS.
PREFERRED VIP SEATING
ACCESS TO ALL SHOWS AND APFTER PARTIES

DC SWIM WEEK

AUGUST - 6:30PM - VIP RECEPTION & RED CARPET
OPEN WINE BAR

PREFERRED VIP SEATING

ACCESS TO ALL SHOWS

- Miami Swim Week 2021 Press Kit.pdf (page 7 of 19)

SUMMER
EVENT
EXPERIENCE

Boxy CHARM BACKSTAGE
AND FRONT OF HOUSE
BEAUTY ACTIVATION

PRESENTATION AND COCKTAIL PARTY FOR FREEBELLA | BAES AND BIKINIS RUNWAY
SWIMWEAR AT KASKADES ROOFTOP SHOW

MONDAY SWIMWEAR
RUNWAY SHOW

e S - ¥
r w
SOBE ROOFTOP INFLUENCER SPORTS ILLUSTRATED 1 WALGREENS ROOFTOP MELISSA SHOES MiamI SWiM WEEK
FiTNEss 1 ass Ry XTEND RARRF Rinway Qunw QuinFarE FuenT HOT-AS-HELL RUNWAY SHOW Arvimrian |
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July14-18,2016

Miami Swim Week

March15-18,2017
Fall/Winter

FUNKSHION.COM
FASHIONWEEKMIAMIBEACH.COM
SWIMFASHIONWEEK.COM
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MIAMI SWIM WEEK 2019 NUMBERS:

Age of Attendees

IRESES M Primary Segmentation: 25 10

41 % Male

59 % Female

75 % Millenials & Content Creators

$§75K Median HHI

Engaged Digital & Social Community
170K+ Users on Paraiso Digital & Social Platforms
25M+ Paraiso Ambassador Program Reach

500M+ Social Media Impressions

1.2 Billion Media Impressions

Source: MBVCA & Burrellesuce Media Measurement Services
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Forbes

In 2021, Miami will be recognized globally as the launching pad for swimwear and swim

fashion. More to the point, Paraiso Miami Swim Week is essential to the survival of the

industry overall. Briefly, it is a multi-platform gathering that enhances relationship building,

new design — while connecting buyers and suppliers to make that Miami Sizzle translate

into a swimwear sales for a market segmentation humming to the tune of 18.85 billion

dollars - all the way to the bank. And according to Statista Reseach Department, this markét
alue will reach a value of 29.1 billion U.S. dollars by 2025. Now that’s a-lot of Miamj
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~ | VIP SHOW TICKETS DC &
MIAMI 2020

$225.60- $150.00

Select an option *

Quantity *

1 Add to Cart

Description
’  VIPTICKETS ARE ON SALE FOR BOTH DC SWIM
WEEK & MIAMI SWIM WEEK FASHION SHOWS.

VIP TICKETS ARE LIMITED

A MAIMI SWIM WEEK

uf JULY 11TH - SPM - VIP RECEPTION & RED CARPET
3 WINE BAR TICKETS.

PREFERRED VIP SEATING

ACCESS TO ALL SHOWS AND APFTER PARTIES

DC SWIM WEEK

AUGUST - 6:30PM - VIP RECEPTION & RED CARPET
OPEN WINE BAR

PREFERRED VIP SEATING

ACCESS TO ALL SHOWS
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Eited States of Amp,,

Enited States Patent and Trabemark Office [a

SWIM FASHION WEEK

Reg_ No. 5’888’123 Funkshion Productions LLC (FLORIDA LIMITED LIABILITY COMPANY)
1825 West Ave #8

Registered Oct. 22, 2019Miami Beach, FLORIDA 33139

Int. C| 41 CLASS 41: Entertainment in the nature of fashion shows
. FIRST USE 6-1-2008; IN COMMERCE 6-1-2008
Service Mark

o _ THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY
Principal Register PARTICULAR FONT STYLE, SIZE OR COLOR

No claim is made to the exclusive right to use the following apart from the mark as sh
"FASHION WEEK"

SEC.2(F)

SER. NO. 87-877,233, FILED 04-14-2018

Porta b

Director of the United States
Patent and Trademark Office



& C @& tsdr.uspto.gov/#caseNumber=87877233&caseType=SERIAL_NO&searchType=statusSearch M s % 0O :

Status results found

STATUS DOCUMENTS MAINTENANCE @) & Download ~ uxw Print Preview

Generated on: This page was generated by TSDR on 2023-05-03 10:50:11 EDT

Mark: SWIM FASHION WEEK

SWIM FASHION WEEK

US Serial Number: 87877233 Application Filing Date: Apr. 14, 2018
US Registration Number: 5888123 Registration Date: Oct. 22, 2019
Filed as TEAS Plus: Yes Currently TEAS Plus: Yes

Register: Principal
Mark Type: Service Mark

TM5 Common Status . - LIVE/REGISTRATION/Issued and Active

Descriptor:
The trademark application has been registered with the Office.

Status: Registered. The registration date is used to determine when post-registration maintenance documents are due.
Status Date: Oct. 22, 2019
Publication Date: Aug. 06, 2019
a Mark Information v Expand Al
-~ Goods and Services
- Basis Information (Case Level)

» Current Owner(s) Information

Owner Name: Funkshion Productions LLC

Owner Address: 1825 west ave #8
Miami Beach, FLORIDA UNITED STATES 33139

Legal Entity Type: LIMITED LIABILITY COMPANY State or Country Where FLORIDA
Organized:

- Attorney/Correspondence Information

~ Prosecution History

= TM Staff and Location Information

- Assignment Abstract Of Title Information - Click to Load

= Proceedings - Click to Load

Download Adobe Reader

If you are the applicant or the applicant's attorney and have questions about this file, please contact the Trademark Assistance Center
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& = @ & tmsearch.uspto.gov/bin/gate.exe?f=doc&state=4801:wmpxey.3.1 e M % *» 0O E :

United States Patent and Trademark Office

Home Site Index Search FAQ Glossary Contacts eBusiness eBiz alerts News

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed May 3 04:07:22 EDT 2023

[ Logout | Please logout when you are done to release system resources allocated for you.

Record 1 out of 1
E E E ( Use the "Back" button of the Internet Browser to return to TESS)

Miami Swim Fashion Week

Word Mark MIAMI SWIM FASHION WEEK

Goods and Services IC 041. US 100 101 107. G & S: Entertainment services in the nature of development, creation, production and post-production services of multimedia entertainment content; Entertainment services in the nature of development, creation, production, distribution,
and post-production of fashion shows and presentations; Entertainment in the nature of fashion shows. FIRST USE: 20080318. FIRST USE IN COMMERCE: 20150120

Standard Characters

Claimed

Mark Drawing Code  (4) STANDARD CHARACTER MARK

Serial Number 90743813

Filing Date May 30, 2021

Current Basis 1A

Original Filing Basis 1A

Owner (APPLICANT) Funkshion Productions LLC LIMITED LIABILITY COMPANY FLORIDA 161 Crandon Blvd #419 Key Biscayne FLORIDA 33149
Attorney of Record  Jaime Rich Vining

Disclaimer NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "MIAMI WEEK" APART FROM THE MARK AS SHOWN
Type of Mark SERVICE MARK

Register PRINCIPAL

Live/Dead Indicator  LIVE

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY



T OF COMMERCE
nersons are required to respond to a collection of information unless it contains a valid OMB control numbe

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number; 90743813
Filing Date: 05/30/2021

NOTE: Data fields with the' are mandatory under TEAS Plus. The wording "(if applicable)" appears where the field is only mandatol
under the facts of the particular application.

The table below presents the data as entered.

TEAS Plus YES
MARK INFORMATION

*MARK Miami Swim Fashion Week
*STANDARD CHARACTERS YES
USPTO-GENERATED IMAGE YES
LITERAL ELEMENT Miami Swim Fashion Week

The mark consists of standard characters, without claim to any

*MARK STATEMENT . ;
particular font style, size, or color.

REGISTER Principal
APPLICANT INFORMATION

*OWNER OF MARK Funkshion Productions LLC
*MAILING ADDRESS 161 Crandon Blvd #419
*CITY Key Biscayne

SRS Florida

(Required for U.S. applicants)
*COUNTRY/REGION/JURISDICTION/U.S. TERRITORY United States

*ZIP/POSTAL CODE

(Required for U.S. and certain international addresses) 33149

PHONE 305-607-4918

*EMAIL ADDRESS XXXX

WEBSITE ADDRESS swimfashionweek.com

LEGAL ENTITY INFORMATION

*TYPE LIMITED LIABILITY COMPANY
* STATE/COUNTRY/REGION/JURISDICTION/U.S. TERRITORY Florida

WHERE LEGALLY ORGANIZED
GOODS AND/OR SERVICES AND BASIS INFORMATION

*INTERNATIONAL CLASS 041



*IDENTIFICATION

*FILING BASIS
FIRST USE ANYWHERE DATE
FIRST USE IN COMMERCE DATE

SPECIMEN FILE NAME(S)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(1 page)

SPECIMEN DESCRIPTION

WEBPAGE URL
WEBPAGE DATE OF ACCESS

ADDITIONAL STATEMENTS SECTION

*TRANSLATION
(if applicable)

*TRANSLITERATION
(if applicable)

*CLAIMED PRIOR REGISTRATION
(if applicable)

*CONSENT (NAME/LIKENESS)
(if applicable)

*CONCURRENT USE CLAIM
(if applicable)

DISCLAIMER

CORRESPONDENCE INFORMATION

NAME

PRIMARY EMAIL ADDRESS FOR CORRESPONDENCE
SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES)
FEE INFORMATION

APPLICATION FILING OPTION

NUMBER OF CLASSES

APPLICATION FOR REGISTRATION PER CLASS

Entertainment services in the nature of development, creation,
production and post-production services of multimedia
entertainment content; Entertainment services in the nature of
development, creation, production, distribution, and post-
production offashion shows and presentation€Entertainmern
tin the nature of fashion shows

SECTION 1(a)
At least as early as 03/18/2008
At least as early as 01/20/2015

SPE0-66135164145-20210530 142103559875 . Montoya_20
15.pdf

\TICRS\EXPORT18\IMAGEOUT
18\907\438\90743813\xml1\ FTK0003.JPG

SPE0-66135164145-20210530 142103559875 . social _med
ia_collage 2015.pdf

\TICRS\EXPORT18\IMAGEOUT
18\907\438\90743813\xml1\ FTK0004.JPG

Montoya 2015 is the invitation to the show held during our
Miami Swim Fashion Week. Second is the social media pcsts
and usage. We also received a Principal 2F registration for
trademark SWIM FASHION WEEK.

None Provided

None Provided

No claim is made to the exclusive right to use Miami Week
apart from the mark as shown.

Funkshion Productions LLC
sale@funkshion.com

info@creativewebstudio.com

TEAS Plus
1
250



*TOTAL FEES DUE

*TOTAL FEES PAID
SIGNATURE INFORMATION
* SIGNATURE

* SIGNATORY'S NAME

* SIGNATORY'S POSITION
SIGNATORY'S PHONE NUMBER

* DATE SIGNED

SIGNATURE METHOD

250
250

/Aleksandar Stojanovic/
Aleksandar Stojanovic

owner

305-607-4918

05/30/2021

Signed directly within the form



Trademark/Service Mark Application, Principal Register
TEAS Plus Application

Serial Number: 90743813
Filing Date: 05/30/2021
To the Commissioner for Trademarks:

MARK: Miami Swim Fashion Week (Standard Charactersrsas)
The literal element of the mark consists of Miami Swim Fashion Week. The mark consists of standard characters, without claim to any
font style, size, or color.
The applicant, Funkshion Productions LLC, a limited liability company legally organized under the laws of Florida, having an address «
161 Crandon Blvd #419
Key Biscayne, Florida 33149
United States
305-607-4918(phone)
XXXX

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principa
established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table.

International Class 041: Entertainment services in the nature of development, creation, production and post-production services of m
entertainment content; Entertainment services in the nature of development, creation, production, distribution, and post-production of
shows and presentations; Entertainment in the nature of fashion shows

Use in Commerce: The applicant is using the mark in commerce on or in connection with the identified goods/services. The applicant
will later submit, one specimen as a JPG/PDF image file showing the mark as used in commerce on or in connection with any item in
listed goods/services, regardless of whether the mark itself is in the standard character format or is a stylized or design mark. The spe
file may be in color, and the image must be in color if color is being claimed as a feature of the mark.

In International Class 041, the mark was first used by the applicant or the applicant's related company or licensee predecessor in intel
as early as 03/18/2008, and first used in commerce at least as early as 01/20/2015, and is now in use in such commerce. The applica
submitting one(or more) specimen(s) showing the mark as used in commerce on or in connection with any item in the class of listed
goods/services, consisting of a(n) Montoya 2015 is the invitation to the show held during our Miami Swim Fashion Week. Second is tt
media posts and usage. We also received a Principal 2F registration for trademark SWIM FASHION WEEK..

Original PDF file:

SPE0-66135164145-20210530 142103559875 . Montoya 20 15.pdf

Converted PDF file(s)(1 page)

Specimen Filel

Original PDF file:

SPE0-66135164145-20210530 142103559875 . social media collage 2015.pdf
Converted PDF file(s)(1 page)

Specimen Filel

Webpage URL: None Provided
Webpage Date of Access: None Provided

Disclaimer
No claim is made to the exclusive right to use Miami Week apart from the mark as shown.

For informational purposes only, applicant's website address is: swimfashionweek.com
The applicant's current Correspondence Information:



Funkshion Productions LLC

PRIMARY EMAIL FOR CORRESPONDENCE: sale@funkshion.com
SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES): info@creativewebstudio.com

Requirement for Email and Electronic Filing: | understand that a valid email address must be maintained by the applicant owner/holde
the applicant owner's/holder's attorney, if appointed, and that all official trademark correspondence must be submitted via the Tradem
Electronic Application System (TEAS).

A fee payment in the amount of $250 has been submitted with the application, representing payment for 1 class(es).

Declaration

Basis:
If the applicant is filing the application based on use in commerce under 15 U.S.C. & 1051(a):

e The signatory believes that the applicant is the owner of the trademark/service mark sought to be registered,;

« The mark is in use in commerce and was in use in commerce as of the filing date of the application on or in connection v
goods/services in the application;

« The specimen(s) shows the mark as used on or in connection with the goods/services in the application and was used o
connection with the goods/services in the application as of the application filing date; and

« To the best of the signatory's knowledge and belief, the facts recited in the application are accurate.

And/Or
If the applicant is filing the application based on an intent to use the mark in commerce under 15 U.S.C. o 1051(b), & 1126(d),
and/or o 1126(e):

« The signatory believes that the applicant is entitled to use the mark in commerce;

« The applicant has a bona fide intention to use the mark in commerce and had a bona fide intention to use the mark in cc
of the application filing date on or in connection with the goods/services in the application; and

e To the best of the signatory's knowledge and belief, the facts recited in the application are accurate.

To the best of the signatory's knowledge and belief, no other persons, except, if applicable, concurrent users, have the right tc
mark in commerce, either in the identical form or in such near resemblance as to be likely, when used on or in connection witt
goods/services of such other persons, to cause confusion or mistake, or to deceive.

To the best of the signatory's knowledge, information, and belief, formed after an inquiry reasonable under the circumstances,
allegations and other factual contentions made above have evidentiary support.

The signatory being warned that willful false statements and the like are punishable by fine or imprisonment, or both, under 1¢
1001, and that such willful false statements and the like may jeopardize the validity of the application or submission or any reg
resulting therefrom, declares that all statements made of his/her own knowledge are true and all statements made on informal
belief are believed to be true.

Declaration Signature

Signature: /Aleksandar Stojanovic/ Date: 05/30/2021
Signatory's Name: Aleksandar Stojanovic

Signatory's Position: owner

Signatory's Phone Number: 305-607-4918

Signature method: Signed directly within the form
Payment Sale Number: 90743813

Payment Accounting Date: 06/01/2021

Serial Number: 90743813

Internet Transmission Date: Sun May 30 15:00:55 ET 2021

TEAS Stamp: USPTO/FTK-XX. XXX.XXX.XXX-202105301500554
89528-90743813-780534361dbech256fa33bbb7
5e6d678779ef08a9d71377f309f33a7387¢c-CC-0
0541454-20210530142103559875



Miami Swim Fashion Week



' MIAMI SWIM FASHION WEEK
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FRIDAY JULY 17th, 2005
8:00PM
__@SLSSOUTHBEACH .

'PRODUCED BY FUNKSHION
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< > C & tsdr.uspto.gov/#caseNumber=90743813&caseType=SERIAL_NO&searchType=statusSearch M % * O E :

SEARCH MULTI-SEARCH @

US Serial, Registration, or Reference No. v 90743813

Status results found

STATUS DOCUMENTS o ¥ Download « j=n Print Preview

Generated on: This page was generated by TSDR on 2023-05-03 10:56:25 EDT

Mark: MIAMI SWIM FASHION WEEK

Miami Swim Fashion Week

US Serial Number: 90743813 Application Filing Date: May 30, 2021
Filed as TEAS Plus: Yes Currently TEAS Plus: Yes
Register: Principal
Mark Type: Service Mark

TMS5 Common Status LIVE/APPLICATION/Under Examination

Descriptor:
The trademark application has been accepted by the Office (has met the minimum

g requirements) and that this application has been assigned to an examiner.

Status: An Office action suspending further action on the application has been sent (issued) to the applicant. To view all documents in this file,
click on the Trademark Document Retrieval link at the top of this page.

Status Date: Apr. 05, 2023

~ Mark Information

~ Goods and Services
~ Basis Information (Case Level)
~ Current Owner(s) Information
Owner Name: Funkshion Productions LLC

Owner Address: 161 Crandon Blvd #419
Key Biscayne, FLORIDA UNITED STATES 33149

Legal Entity Type: LIMITED LIABILITY COMPANY State or Country Where FLORIDA
Organized:

~ Attorney/Correspondence Information

~ Prosecution History

~ TM Staff and Location Information

- Assignment Abstract Of Title Information - Click to Load
~ Proceedings - Click to Load

Download Adobe Reader
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MIAMI SWIM WEEK

Word Mark
Goods and Services

Standard Characters
Claimed

Mark Drawing Code
Serial Number
Filing Date

Current Basis
Original Filing Basis
Owner

Attorney of Record
Type of Mark
Register

Live/Dead Indicator

MIAMI SWIM WEEK

IC 041. US 100 101 107. G & S: Entertainment services in the nature of development, creation, production and post-production services of multimedia entertainment content; Entertainment in the nature of fashion shows. FIRST USE: 20090301. FIRST USE
IN COMMERCE: 20090601

(4) STANDARD CHARACTER MARK

90744864

May 31, 2021

1A

1A

(APPLICANT) Funkshion Productions LIMITED LIABILITY COMPANY FLORIDA 161 Crandon Blvd #419 Key Biscayne FLORIDA 33149
Jaime Rich Vining

SERVICE MARK

PRINCIPAL

LIVE

FirsT Doc | PREV Doc | Next Doc | Last Dot
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T OF COMMERCE

nersons are required to respond to a collection of information unless it contains a valid OMB control numbe

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 90744864
Filing Date: 05/31/2021

NOTE: Data fields with the' are mandatory under TEAS Plus. The wording "(if applicable)" appears where the field is only mandatol

under the facts of the particular application.

The table below presents the data as entered.

TEAS Plus

MARK INFORMATION
*MARK

*STANDARD CHARACTERS
USPTO-GENERATED IMAGE

LITERAL ELEMENT

*MARK STATEMENT

REGISTER

APPLICANT INFORMATION
*OWNER OF MARK

*MAILING ADDRESS

*CITY

*STATE
(Required for U.S. applicants)

*COUNTRY/REGION/JURISDICTION/U.S. TERRITORY

*ZIP/POSTAL CODE
(Required for U.S. and certain international addresses)

PHONE

*EMAIL ADDRESS

WEBSITE ADDRESS

LEGAL ENTITY INFORMATION

*TYPE

* STATE/COUNTRY/REGION/JURISDICTION/U.S. TERRITORY

WHERE LEGALLY ORGANIZED

GOODS AND/OR SERVICES AND BASIS INFORMATION

*INTERNATIONAL CLASS

YES

MIAMI SWIM WEEK

YES
YES
MIAMI SWIM WEEK

The mark consists of standard characters, without claim to any
particular font style, size, or color.

Principal

Funkshion Productions
161 Crandon Blvd #419

Key Biscayne
Florida
United States
33149

305-607-4918
XXXX

funkshion.miami

LIMITED LIABILITY COMPANY

Florida

041



Entertainment services in the nature of development, creation,
production and post-production services of multimedia

*|DENTIFICATION . . ) ‘
entertainment content; Entertainment in the nature of fashion

shows
*FILING BASIS SECTION 1(a)
FIRST USE ANYWHERE DATE At least as early as 03/01/2009
FIRST USE IN COMMERCE DATE At least as early as 06/01/2009

SPECIMEN FILE NAME(S)
SPE0-66135164145-20210531 152633063125 . 2013 Overa

ORIGINAL PDF FILE

II_Recap.pdf
CONVERTED PDF FILE(S) \TICRS\EXPORT18\IMAGEOUT
(15 pages) 18\907\448\90744864\xml1\ FTK0003.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0004.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0005.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0006.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0007.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xmlI1\ FTK0008.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0009.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0010.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0011.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0012.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0013.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0014.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0015.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0016.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0017.JPG

SPE0-66135164145-20210531 152633063125 . Funk book_

ORIGINAL PDF FILE

Fin.pdf
CONVERTED PDF FILE(S) WTICRS\EXPORT18\IMAGEOUT
(37 pages) 18\907\448\90744864\xml1\ FTK0018.JPG

WTICRS\EXPORT18\IMAGEOUT




18\907\448\90744864\xml1\ FTK0019.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0020.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0021.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0022.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0023.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0024.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0025.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0026.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0027.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0028.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0029.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0030.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xmlI1\ FTK0031.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xmlI1\ FTK0032.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0033.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0034.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0035.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0036.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0037.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0038.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0039.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0040.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0041.JPG




SPECIMEN DESCRIPTION

WEBPAGE URL
WEBPAGE DATE OF ACCESS

ADDITIONAL STATEMENTS INFORMATION

*TRANSLATION
(if applicable)

*TRANSLITERATION
(if applicable)

*CLAIMED PRIOR REGISTRATION
(if applicable)

*CONSENT (NAME/LIKENESS)
(if applicable)

*CONCURRENT USE CLAIM
(if applicable)

CORRESPONDENCE INFORMATION
NAME

PRIMARY EMAIL ADDRESS FOR CORRESPONDENCE

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0042.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0043.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0044.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0045.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0046.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0047.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0048.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0049.JPG

WTICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0050.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0051.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0052.JPG

\TICRS\EXPORT18\IMAGEOUT
18\907\448\90744864\xml1\ FTK0053.JPG

\TICRS\EXPORT18\IMAGEQOUT
18\907\448\90744864\xml1\ FTK0054.JPG

Book published in 2011 that on page 33 shows the first use of
the mark. Second specimen is recap of event at Soho House
using the mark as well.

None Provided

None Provided

Funkshion Productions

sale@funkshion.com



SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES) NOT PROVIDED

FEE INFORMATION

APPLICATION FILING OPTION TEAS Plus
NUMBER OF CLASSES 1
APPLICATION FOR REGISTRATION PER CLASS 250
*TOTAL FEES DUE 250
*TOTAL FEES PAID 250

SIGNATURE INFORMATION

* SIGNATURE /aleksandar Stojanovic/
* SIGNATORY'S NAME Aleksandar Stojanovic
* SIGNATORY'S POSITION owner

SIGNATORY'S PHONE NUMBER 305-607-4918

* DATE SIGNED 05/31/2021

SIGNATURE METHOD Signed directly within the form



Trademark/Service Mark Application, Principal Register
TEAS Plus Application

Serial Number: 90744864
Filing Date: 05/31/2021
To the Commissioner for Trademarks:

MARK: MIAMI SWIM WEEK (Standard Characters, semrk)
The literal element of the mark consists of MIAMI SWIM WEEK. The mark consists of standard characters, without claim to any partic
style, size, or color.
The applicant, Funkshion Productions, a limited liability company legally organized under the laws of Florida, having an address of
161 Crandon Blvd #419
Key Biscayne, Florida 33149
United States
305-607-4918(phone)
XXXX

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principa
established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table.
International Class 041: Entertainment services in the nature of development, creation, production and post-production services of m
entertainment content; Entertainment in the nature of fashion shows

Use in Commerce: The applicant is using the mark in commerce on or in connection with the identified goods/services. The applicant
will later submit, one specimen as a JPG/PDF image file showing the mark as used in commerce on or in connection with any item in
listed goods/services, regardless of whether the mark itself is in the standard character format or is a stylized or design mark. The spe
file may be in color, and the image must be in color if color is being claimed as a feature of the mark.

In International Class 041, the mark was first used by the applicant or the applicant's related company or licensee predecessor in intel
as early as 03/01/2009, and first used in commerce at least as early as 06/01/2009, and is now in use in such commerce. The applica
submitting one(or more) specimen(s) showing the mark as used in commerce on or in connection with any item in the class of listed
goods/services, consisting of a(n) Book published in 2011 that on page 33 shows the first use of the mark. Second specimen is recap
Soho House using the mark as well..

Original PDF file:
SPE0-66135164145-20210531 152633063125 . 2013 Overall_Recap.pdf
Converted PDF file(s)(15 pages)
Specimen Filel

Specimen File2

Specimen File3

Specimen File4

Specimen File5

Specimen File6

Specimen File7

Specimen File8

Specimen File9

Specimen File10

Specimen Filell

Specimen File12

Specimen Filel3

Specimen Filel4

Specimen Filel5




Original PDF file:
SPE0-66135164145-20210531 152633063125 . Funk book Fin.pdf
Converted PDF file(s)(37 pages)
Specimen Filel
Specimen File2
Specimen File3
Specimen File4
Specimen File5
Specimen File6
Specimen File7
Specimen File8
Specimen File9
Specimen File10
Specimen Filell
Specimen File12
Specimen Filel3
Specimen File1l4
Specimen Filel5
Specimen Filel6
Specimen Filel7
Specimen File18
Specimen File19
Specimen File20
Specimen File21
Specimen File22
Specimen File23
Specimen File24
Specimen File25
Specimen File26
Specimen File27
Specimen File28
Specimen File29
Specimen File30
Specimen File31
Specimen File32
Specimen File33
Specimen File34
Specimen File35
Specimen File36
Specimen File37

Webpage URL: None Provided
Webpage Date of Access: None Provided

For informational purposes only, applicant's website address is: funkshion.miami
The applicant's current Correspondence Information:

Funkshion Productions

PRIMARY EMAIL FOR CORRESPONDENCE: sale@funkshion.com
SECONDARY EMAIL ADDRESS(ES) (COURTESY COPIES): NOT PROVIDED

Requirement for Email and Electronic Filing: | understand that a valid email address must be maintained by the applicant owner/holde
the applicant owner's/holder's attorney, if appointed, and that all official trademark correspondence must be submitted via the Tradem
Electronic Application System (TEAS).

A fee payment in the amount of $250 has been submitted with the application, representing payment for 1 class(es).

Declaration



Basis:
If the applicant is filing the application based on use in commerce under 15 U.S.C. & 1051(a):

« The signatory believes that the applicant is the owner of the trademark/service mark sought to be registered,;

« The mark is in use in commerce and was in use in commerce as of the filing date of the application on or in connection v
goods/services in the application;

« The specimen(s) shows the mark as used on or in connection with the goods/services in the application and was used o
connection with the goods/services in the application as of the application filing date; and

e To the best of the signatory's knowledge and belief, the facts recited in the application are accurate.

And/Or
If the applicant is filing the application based on an intent to use the mark in commerce under 15 U.S.C. o 1051(b), & 1126(d),
and/or o 1126(e):

« The signatory believes that the applicant is entitled to use the mark in commerce;

« The applicant has a bona fide intention to use the mark in commerce and had a bona fide intention to use the mark in cc
of the application filing date on or in connection with the goods/services in the application; and

« To the best of the signatory's knowledge and belief, the facts recited in the application are accurate.

To the best of the signatory's knowledge and belief, no other persons, except, if applicable, concurrent users, have the right tc
mark in commerce, either in the identical form or in such near resemblance as to be likely, when used on or in connection witt
goods/services of such other persons, to cause confusion or mistake, or to deceive.

To the best of the signatory's knowledge, information, and belief, formed after an inquiry reasonable under the circumstances,
allegations and other factual contentions made above have evidentiary support.

The signatory being warned that willful false statements and the like are punishable by fine or imprisonment, or both, under 1€
1001, and that such willful false statements and the like may jeopardize the validity of the application or submission or any reg
resulting therefrom, declares that all statements made of his/her own knowledge are true and all statements made on informat
belief are believed to be true.

Declaration Signature

Signature: /aleksandar Stojanovic/ Date: 05/31/2021
Signatory's Name: Aleksandar Stojanovic

Signatory's Position: owner

Signatory's Phone Number: 305-607-4918

Signature method: Signed directly within the form
Payment Sale Number: 90744864

Payment Accounting Date: 05/31/2021

Serial Number: 90744864

Internet Transmission Date: Mon May 31 15:50:04 ET 2021
TEAS Stamp: USPTO/FTK-XX.XXX.XXX.XXX-202105311550043
04091-90744864-780c8df2de7fda4alf81663b7
e41f343af93e633fffb916128ad22a469c768312
b-CC-50024144-20210531152633063125



MIAMI SWIM WEEK



MiamiSwim Week July 2013 Recap
FUNKSHION

Chloe




2013 PROGRAM OVERVIEW

The 2013 Miami Swim Week Program was a multi-tiered activation that brought together national
partners with the most sought after niche brands. Funkshion worked in collaboration with Soho Beach
House and our marketing partners to concept and execute a program that provided participants the
opportunity for international exposure and association with renowned global brands.

Events and programs included:

International Blogger Program with Brazilian, Spanish and British bloggers

A 3 Day Style Lounge with FORD Models

Power Breakfast Hosted by Flywheel Sports, Gee Beauty, and Gilt Groupe's Alexandra Wilkis Wilson
Runway Shows with Chloe, Wildfox and Style Saves featuring designers from CABANA

Intermix Lunch hosted by model Ines Rivero

Trina Turk Pop-up Shop

ASOS Pool Party

Bal Harbour Shops Dinner

Custom in-store blogger activation in Bal Harbour Shops boutique’s including Chanel and RogerVivier




INTERNATIONAL BLOGGER PROGRAM

Funkshion worked with IN+ADDITION to secure four international bloggers, Camilla Coutinho, Gala
Gonzalez, Thassia Naves, and Katrina Judd to experience an array of hand selected brands and invite their
audience to engage via social media and digital channels.

Funkshion also worked with Soho Beach House, Bal Harbour Shops and individual partners to organize a
personalized and memorable schedule of events, ensuring each experience was extraordinary through
special presentations, unique activities, and gifting.




INTERNATIONAL BLOGGER PROGRAM

Camilla Coutinho

Thassia Naves

Blog:
www.garotasestupidas.com.br
Uniques per month: 3,000,000
Page views per month: 7,500,000
Twitter: @gestupidas

Followers: 97,800

Instagram: @garotasestupidas
Followers: 648,000

Facebook: 479.339 likes

Blog:
www.blogdathassia.com.br

Uniques per month: 760,415
Pages views per month: 5,645,000
Twitter: @thassianaves
Followers: 45,700

Instagram: @thassianaves
Followers: 962,000

Facebook: 345,910 likes

Gala Gonzalez

Blog:

www.amlul.com

Uniques per month: 1,000,000
Page views per week: 15,000
Twitter: @galagonzalez
Followers: 75,800

Instagram: @galagonzalez
Followers: 207,000

Facebook: 59,669 likes

Katrina Judd

Blog:

wwwistyle-trail.com
Unigues per month: 5,000
Twitter: @_StyleTrail
Followers: 627

Instagram: @_StyleTrail
Followers: 2,963
Facebook: likes: 163



INTERNATIONAL BLOGGER PROGRAM: POSTS

Thassia Naves:

http://www.blogdathassia.com.br/br/20 | 3/0//1 5/miami-swim-week-thassiaemmiami/
http://www.blogdathassia.com.br/br/20 | 3/07/20/get-the-look-miami- |/
http//www.blogdathassia.com.br/br/2013/07/2 1 /get-the-look-miami-2/
http://www.blogdathassia.com.br/br/20 1 3/07/24/get-the-look-miami-3/
http://www.blogdathassia.com.br/br/20 | 3/07//23/jantardesfile-chloe-look/

Gala Gonzalez:

http//www.amlul.com/20 | 3/07/miami-day | .html#more

http//www.amlul.com/20 | 3/07/look-of-day2 //7-intermix-lunch.htm!
http//www.amlul.com/20 | 3/07/miami-day2.html

http//www.amlul.com/20 | 3/08/miami-day3.ntmI’m=
http://www.amlul.com/2013/08/look-of-day280-beige-saint-laurent.ntm!
http//www.amlul.com/20 | 3/08/look-of-day28 | -yellow-and-blue.html
http://elle.abril.com.br/materia/dicas-espertas-da-blogueira-gala-gonzalez-para-curtir-miami

Camilla Coutinho:
http://www.garotasestupidas.com/trends-em-miami/
http://www.garotasestupidas.com/passeio-no-bal-harbour-shops/
http://www.garotasestupidas.com/look-do-dia-colorida-em-mia/

Katrina Judd:
http://style-trail.com/destination-miami/
http://style-trail.com/bal-beautiful/




STYLE LOUNGE

In celebration of Miami Swim Week in Miami Beach, Soho Beach House played host to a FORD Beauty &
Style Lounge. One of the property’s exclusive Beach | suites transformed into an oasis where models,
designers, stylist, editors and fashion influencers could relax, recharge and refresh their Summer looks.
Guests were treated to a variety of treatments, music, cocktails, bites, mixology and other experiences
making the FORD lounge the chicest place to hang out during Swim Week. This invite only lounge at the
exclusive Soho Beach House was truly THE destination for fashion insiders.
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BEAUTY & FITNESS PARTNERS

Funkshion conceptualized a Power Breakfast at Soho Beach House during its Miami Swim Week to
showcase the fusion of beauty and wellness in the swim arena. As a headlining host, Gee Beauty partnered
with Flywheel and Gilt Groupe to create an event that emphasized beauty, wellness, and entrepreneurship.
Notable attendees including media, international bloggers, and tastemakers, participated in a FlyBarre class
and then received Gee beauty treatments. Guests had the opportunity to compliment their health and
beauty experiences with inspirational messages from Natalie and Celene Gee, Alexandra Wilkis Wilson (co-
founder of Gilt Groupe), and Ashli Katz (master instructor at Flywheel).

Funkshion also worked with Schick to maximize brand visibility throughout Swim Week by incorporating
the brand into several events including a June pre-event, a partnership with Style Saves, inclusion in the
Power Breakfast, editor gifting and more.




THE RUNWAY

Soho Beach House served as the premier location forjmany of of the top swim brands showing at Miami
Swim Week. As a partner; Funkshion worked with CABANA SWIM and Style Saves, Chloe and Wildfox
to bring their vision to life on a 100 ft Runway over Soho House's main floor pool. Attending guests were
treated to welcome cocktails and bites as they were escorted to their seats to watch the week’s most
highly anticipated shows. Editors from all over the world attended along with celebrities and supermodels,
Kourtney Kardashian, Ines Rivero and more. As a partner; Funkshion worked closely with all participating
brands on logo inclusion, run of show, set-up, partners as well as assisting with management on-site prior
and during the shows.




POP-UP SHOPS

To leverage all of the fashionistas flocking to Soho House throughout the week, Funkshion worked with

hand-selected partners to create an intimate and private shopping destination where members could
refresh their summer wardrobes without leaving the House.

Participants including Intermix, Trina Turk and Nic del Mar were provided with a dedicated space with
rolling racks and a table to both sell current product and create excitement about upcoming collections.To

entice members and drive traffic, Soho House promoted these shops on House Seven and through
personal outreach to members.
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FUNKSHION: The Home of Miami Swim Week

(Miami Beach, FL) B With less than two
months away from the 2016 Miami
Swim Week, Funkshion is pleased to
announce their exceptional progress.
This July 1 5™ 20" Funkshion will be
the only Swim Week option giving you
access to a custom runway show tent
on the beach at Collins Park.

The state of the art tent will be erected

between 21% and 22" streets on

Collins Avenue, offering you the
opportunity to showcase your collection on a 700 long runway, with options for customizable
backdrop, seating and entrance. Additionally, Funkshion is building unique, bridged runways
in four Miami Beach hotels: The Setai, Soho Beach House, SLS South Beach and
Thompson Hotel. Sponsors of this seasonOg-unkshion events will include Peroni, jetBlue
and Nespresso , in addition to VCA Miami Beach.

The schedule is close to being filled, with only a few time slots remaining. Confirmed
designers for this yearOs Swim Week includd_uli Fama, Acacia, 6 Shore Road, Maaiji,
Liliana Montoya, Rob and Lulu, Dijana Swimwear, Sinesia Karol and Tori Praver to name
a few. Additionally, Funkshion will assist Mara Hoffman with production and installation at
Casa Casuarina . Peroni will also host an emerging designers show presented by FGI and
VCA, in addition to special shows and presentations hosted by Maxim Magazine and Style
Saves.

We are also proud to announce a partnership with our PR firm, The Eighth Floor
Communications . With offices in New York, Miami and Barcelona, their team has access to
over 1000 national and international media outlets, buyers, stylists, bloggers, influencers and
celebrities.

For more information and a full calendar of Miami Swim Week shows please visit
www.funkshion.com. For any questions, please donOt hesitate to reach out to us at
info@funkshion.com

|
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About Funkshion

FUNKSHION productions is a company that among other aspects of production, specializes in
fashion show and fashion presentation concept, production and execution. We have gained
notoriety, working with the world's most notable brands and providing an intelligent, innovative and
most of all creative way for designers to showcase their collections to media,
celebrities, international buyers, and style makers. List of our clients includes names like Lanvin,
Chloe, Yves Saint Laurent, Versace, Missoni, BCBG Max Azria, Diesel, Tommy Hilfiger,
Moschino, Nicole Miller, La Perla and many more.

it

Press Contact
The Eighth Floor
Jade Unser
ju@ideason8.com
212.561.5488

|
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