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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

FUNKSHION PRODUCTIONS,
Registration No.: 6,914,634

Petitioner, v Registration Date: November 29, 2022
Mark: MIAMI SWIM WEEK

DCSW GROUP, Registrant.

Cancellation No.: 92081190

I, Mohamed Uzair , declare as follows:

1. Iam the owner of DCSW GROUP (“Registrant”) .

!Q

I am over the age of 18 years of age, have personal knowledge of the facts and statements
contained in this declaration, and I declare under the penalty of perjury that the following

is true and correct.

This Declaration is being submitted in support of Registrant’s position in the cancellation

)

proceeding against U.S. Reg. No. 6,914,634 (the “‘634 Reg.”) for the mark MIAMI
SWIM WEEK (“Registrant’s Mark™), registered by Registrant DCSW Group

(“Registrant™).
Registrant Mark

4. Registrant is the owner of the U.S. Reg. No. 6,914,634 for Registrant’s Mark MIAMI
SWIM WEEK®, which registration issued on the Supplemental Register on November
29.2022. MIAMI SWIM WEEK® is registered in connection with “Entertainment
services in the nature of development, creation, production and post-production services
of multimedia entertainment content,” in International Class 41.”. A true and correct copy
of the ‘634 Reg. is attached hereto as Exhibit 1.

5. Registrant has continuously and substantially exclusively used the MIAMI SWIM
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WEEK® mark in commerce since at least as early as October 2020. A true and correct

copy of is attached hereto as Exhibit 2.

Registrant has spent a considerable amount of resources, time, and effort marketing and
promoting its MIAMI SWIM WEEK® Marks in the fashion industry.
Registrant has also been awarded the Key to the City of Miami Beach. A true and

correct copy of the City of Miami Beach Proclamations is attached hereto as Exhibit 3.

Petitioner Mark

According to the TESS records of the United States Patent and Trademark Office
(*USPTQ"), Petitioner’s U.S. Trademark Reg. No. 5,888,123 for the mark SWIM
FASHION WEEK®; is registered in connection with “Entertainment in the nature of
fashion shows,” in International Class 41. The . 5,888,123 Reg. identifies Petitioner’s first
use of the mark as June 1, 2008 in connection with “Entertainment in the nature of fashion
shows,”. A true and correct copy of U.S. Trademark Reg. No. 5,888,123, with excerpts
from TESS showing the current status, is attached hereto as Exhibit 4.

Petitioner also owns U.S. Trademark Application Serial Nos. (i) 90/743,813 for MIAMI
SWIM FASHION WEEK, filed in connection with “Entertainment services in the nature of
development, creation, production and post-production services of multimedia
entertainment content; Entertainment services in the nature of development, creation,
production, distribution, and post-production of fashion shows and presentations;
Entertainment in the nature of fashion shows,” in International Class 41; and (ii) 90/744,864
for MIAMI SWIM WEEK, filed in connection with “Entertainment services in the nature of
development, creation, production and post-production services of multimedia

entertainment content; Entertainment in the nature of fashion shows,” in International Class




True and correct copies of U.S. Trademark Application Serial Nos. 90/743,813 and
90/744,864, with excerpts from TESS showing the current status, are attached hereto as
Exhibit.5.
10. Pctitioner and Respondent are not sole competitors in the fashion and event production
industry. Petitioner is a production company. Mercedes Benz created a fashion week
concept and called it “Fashion Week Miami Swim™ or “Swim Fashion Week” . Mercedes
Benz pulled out of the Miami Market, allowing several producers to produce events under
Miami Swim Week. A true and correct copy of the evidence is attached hereto as Exhibit 6.
11. Similarly to other productions companies, Petitioner has been associated with the mark
MIAMI SWIM WEEK as one of the producers of the event. Thus, the use of the words
MIAMI SWIM WEEK by several production companies demonstrate there is no clear
association between Petitioner and the mark.

12. Furthermore, the words MIAMI SWIM WEEK have been used by several production

companies, and are not associated with Petitioner exclusively.

I declare under penalty of perjury under the laws of the United States and the State of Florida that

the foregoing is true and correct.

DATED: June 8, 2024

Mohamed Uzair
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Reg. No. 6,914,634

cb States of Ampy,

WUnited States Patent and Trabemark Office

Miami Swim Week

Swim Week Shows

Registered Nov. 29, 2022 Mohamed Uzair

Int. Cl.: 41

Service Mark

3855 La playa Blvd
Miami, FLORIDA 33139

Itg

DCSW Group (FLORIDA LIMITED LIABILITY COMPANY), DBA Miami

CLASS 41: Entertainment services in the nature of development, creation, production
Supplemental Register and post-production services of multimedia entertainment content

FIRST USE 10-31-2020; IN COMMERCE 10-31-2020

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO

ANY PARTICULAR FONT STYLE, SIZE OR COLOR

No claim is made to the exclusive right to use the following apart from the mark as

shown: "SWIM WEEK"

SER.NO. 90-719,707, FILED P R. 05-18-2021; AM. S R. 08-02-2022

Kotwwine 1@% Vidal_

Director of the United States
Patent and Trademark Office




REQUIREMENTS TO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

* First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th
years after the registration date. See 15 US.C. §§1058, 1141k. If the declaration is accepted, the
registration will continue in force for the remainder of the ten-year period, calculated from the registration

date, unless cancelled by an order of the Commissioner for Trademarks or a federal court.

« Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an Application
for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

* You must file a Declaration of Use (or Excusable Nonuse) and an Applicaﬁon for Renewal
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with the
payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use (or
Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO). The
time periods for filing are based on the U.S. registration date (not the international registration date). The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally
issued registrations. See 15 U.S.C. §§1058, 1141k. However, owners of international registrations do not file
renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying international
registration at the International Bureau of the World Intellectual Property Organization, under Article 7 of the
Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the date of the
international registration. See 15 U.S.C. §1141j. For more information and renewal forms for the international
registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online at

http://Wwww.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.
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THE SHOWS

DCSW Group LLC
100 NW 6 St, #200
Miami, FL 33136
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Miami Swim Week 2022 b The Show Agreement

This Show Agreement (0Agreement() effective as of late January 30th, 2022, is entered
into by and between DCSW Group LLC doing business as Miami Swim Week™

s e s s s -

RECITALS

WHEREAS: The producer wishes to produce Runway Fashion Shows as part of
Miami Swim Week in Miami, FL in July of 2022 at SLS South Beach known as
0The Shows0

WHEREAS: Designer wishes to conduct a Fashion Runway Show at the Main
Stage at Miami Swim Week, 2022.

WHEREAS: Producer agrees to provide the Designer with a non-exclusive license
to conduct their show at the official Miami Swim Week 2022 which shall be within
the terms and provisions hereof, NOW THEREFORE for good and valuable
consideration, the sufficiency of which is hereby acknowledged, the parties agree
as follows.

1. Show License: Subject to the terms of this agreement, Producer hereby grants to
Designer a license to conduct the A Fashion Show as part of the main event at Miami
Swim Week, 2022. July 13st - July18t- 2022 known as the ODates0

DCSW DESIG 1ER CO ! TRACT PAGE 2
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2. Producer Obligations: Producer shall comply and is responsible for the

subsequent requirements, with the following caveats BEEEEEE.
* Runway set up and Press area

* Hair & Make-Up Product and Services: will be provided by Producer and that
no other beauty products and services are permitted

» Back of House Staff: Backstage director, Show Director

* Front of House Staff: Check In/Setup/Seating/Ushers

* Rolling racks, backstage furniture and hangers are provided

» Casting calls and Models are provided

- B¥EE.. looks per designer

* PR outreach and PRE/POST press releases for the entire show

* Show Video and Images are provided to the designer (1080p MP4 and center
runway photos high resolution digital images from our in-house production team.

* Lighting, DJ, Sound, Audio/Video System, Runway seating and Reception area
set up

» Branded designer web page on DCSW website

* Social media mentions leading up to the shows and 6 months post shows
* Multi-camera Livestream production

* Invitations (buyers, influencers, Media, and Bloggers)

* Hotel Block b Special Room rates for participating Designers

» Content lounge Access for Designers

» Designer Access to all Miami Swim Week events by DCSW

* Gift bag inclusion for Designers

» Backstage interview access

. Special BEE. Guests

DCSW DESIG 1ER CO ! TRACT PAGE 3
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* URL link for the Show Livestream

3. Designer Obligations Designer MUST comply and is responsible for the
subsequent requirements: va‘{/

* Provide the music to the designer b Must be License Free and copyright
license should include for Music rights for commercial use coordinator with
tracks/music requests at least 3 weeks prior to event and must approve.

* Provide Logo in PNG transparent format for LED Wall Logo behind runway
(3 weeks prior to the shows)

* Provide Logo and all necessary artwork and text for Press Release and pre-
Event marketing materials at least 60 days prior to Event date.

» Provide clothes, robes, and Shoes (not necessary if the models are walking
barefoot)

« Provide list of Staff (0Staff List0) who will be assisting Designer backstage
day of Event. Staff List must be submitted at least seven (14) days prior to
Event. Designers can place up to five (3) individuals on their Staff List who
will be provided with proper credentials for Event. Changes to the Staff List
without proper notice and approval are prohibited and will result in a request
to remove said individuals from the Designers time allotted space during
the Event.

» Designer must be loaded in and ready on time for their Event and is
expected to follow Call Sheets (3 hrs prior to show time)

« Designer is responsible for ensuring Designerls guests arrive on time

» Designer is not permitted to add seats, remove seats, or change seating
chart

» Designer must show all original designs. Producer will not be held liable in
the case original designs are not shown. Designer is liable for all damages
in the case Designer original collections are not shown

 Designerls reasonable effort to promote and mention 0Miami Swim Week
@miamiswimweekshows and @dswimweekofficial #DCSW
#Miamiswimwimweek on all social media outlets

DCSW DESIG 'ER COI TRACT PAGE 4
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» Designer must pick up their garments after the show. If shipping option is
exercised, Designer should provide a return shipping label

« Designer must be present at the Fitting date July 12" or July 13t 9:00am -
5:00pm

4. Event License Fees

4.1 Designer shall pay Producer a Show FEE equal to the amount listed per Schedule
0A0. The amount listed per Schedule 0C0 is due upon execution of this Agreement.

4.2 Designeris inclusion in the Event is not guaranteed until executed Agreement and
full payment is received or

4.3Designer will not be part of any advertisements or campaigns until all specified
materials are received. The full amount must be paid by the due date or Producer
shall have the right, to be exercised at its sole discretion, to cancel the Designeris
Fashion Show and keep 100% of the deposit per event

5. Event
5.1. Producer and Designer agree to a Fashion Show at Mami Swim Week 2022

5.2 Producer is solely responsible for the content and production of the Event.
Designer agrees that Producer, is not responsible, and will not be liable to Designer,
for delays in the schedule of the Event, including without limitation, any delays which
result in Designeris Fashion Show not commencing at the scheduled time.

5.3 Designer will appoint and designate one production person to work with Producer,
on aspects pertaining to the production of the Designerls Fashion Show.

5.4 Designer agrees that they will not charge admission to the Event or the Designeris
Fashion Show and will comply with all the procedures and policies of the Event as
outlined in this Agreement and others as may be additionally imposed by Producer.
Designer will not, without prior written permission of Producer, use the Producerfs, the
Eventls or the Venuels name, trademark, service mark, or logo, in any advertisement,
publicity, in-store promotion, or in any other manner whatsoever other than to indicate
that Producer is producing the Event. All multi- media content produced at the events
reserve to the producers Copyright material

5.5 Grant of Rights to Producer: Designer grants to Producer, the right to use
Designerls name and logo in connection with the Event, to publicize the fact that the
Designer (and any designers showing under Designerls auspices) has or will have
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conducted a Fashion Show as part of the Event and in connection with the creation,
distribution, exhibition and/or promotion of Recordings of Designeris Fashion Show,
in whole or in part, for distribution in print and electronic media as a representation of
the Fashion Show or the Event. Designer understands that Producer, and Event, will
capture images of and record, the Event, including Designeris runway show
(collectively the 0Recordings() and will have perpetuity over the use, distribution,
promotion or exhibition of the Recordings in whole or in part of any media now known
or hereinafter invented. Producer is the copyright owner of its Recordings. Producer
anticipates that Recordings of the Event, in whole or in part, may be distributed as
follows; through Produceris website, all forms of television (including high definition,
or closed-circuit television or video screens), broadband internet and mobile phone.
Producer agrees however that it will not use, or grant the use of, the Recordings for
the endorsement of any product or service other than the promotion of Producer (in
connection with the Event), the Event, or the Recordings. Highlight Recordings of the
Event may be displayed by Event Sponsors, including on Event Sponsor websites.

5.6 Qualified Photographers: Designer acknowledges and agrees that all
videographers, photographers or others recording or photographing the Event,
including personnel engaged or invited by the Designer (the 0Photographers(), must
be reviewed and qualified by Producer, and receive credentials from Producer, in
order to access the Event. Photographers must be included on Designeris Staff List.
Designer is permitted a max of 1 Photographer to cover the show.

5.7 Limits on Distribution: Designer further understands that the Photographers, as a
condition of access, must obtain credentials requiring written permission from
Producer, to use or license third parties to use Recordings of Designeris Services
taken in the Venue other than for video news releases, news coverage of the Event
or the private use of Designer (such as for Designeris promotional sales and marketing
materials, and in- store/in-office display in Designeris showrooms or retail outlets).
Designer agrees to advise media representatives and to place the usage restrictions
on any credentials or communication for Photographers, which Designer distributes in
connection with Designerls Services.

5.8 Clearance of Third Party Rights: Designer represents and warrants that (i) it has
or will obtain all rights necessary for the conduct of its Fashion Show and for the
display, and promotion, of the Recordings as a representation of the Fashion Show:
and (ii) use the Producer or its licenses of the Recordings as a representation of the
Fashion Show as herein contemplated will not infringe upon or violate the rights of any
third party.

6. Sponsors
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6.1 Designer acknowledges that Producer enters into agreements with various
sponsors of each Event (the 0Event Sponsor(s)(). Designer agrees that Event Sponsor
signage, logos, advertising messages, publicity and other promotional materials
(0OEvent Sponsor Materialsd) may be displayed in the lobby, backstage, on any video
screen, and in other areas at the Venue, in accordance with the terms agreed upon
between Producer, and each Sponsor. Designer may not cover up or block view of
any Event Sponsor materials in the venue.

6.2 Designer further agrees to allow Sponsors to provide products in all gift bags
based upon the approval of Producer, or each Event. Competitors of Sponsors in the
exclusive categories of Sponsors will not have exposure at each Event without the
prior written approval of Producer. Furthermore, Designer is not allowed to place items
in gift bags that would compete with any Sponsors of Event.

6.3 Designer must submit written request for any additional sponsors for individual
Designerls Fashion Show for review by Producer to be included in each event. all
sponsors must be approved by Producer. .

7. Indemnity

7.1 Except for claims for which Producer, indemnifies Designer under Paragraph 7.2
hereof, Designer will indemnify, defend and hold Producer, and its respective officers,
employees, agents and contractors harmless from liabilities, loss or expense,
including attorneyls fees, arising out of any breach of any provision, representation or
warranty of this Show Agreement or any injury to any person or damage to any
property arising at, during or in connection with Designeris Fashion show, Designeris
or any of its officers, employees, agents, contractors, guests and third parties
negligence or willful misconduct. The parties will look first to Designeris insurance and
terms under Paragraph 8 related to all claims arising from Event.

7.2 Producer, will indemnify, defend and hold Designer and its respective officers,
employees, agents and contractors harmless from all liabilities, loss or expense,
including attorneyls fees, resulting from any injury to any person or damage to any
property which solely arises from Produceris negligence and willful misconduct at,
during or in connection with the Event.

7.3 The provisions of this Paragraph 7 will survive the termination or expiration of this
License Agreement.

8. Force Majeure/ Cancellation/Termination.

8.1 If Producer, is prevented from or interfered with in any manner whatsoever in fully
performing its agreements (including its ability to conduct all or a portion of each
Event) hereunder, by reason of any present or future law, regulation or order, act of
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God, earthquake, flood, fire, epidemic, accident, explosion, casualty, labor
controversy (including but not limited to threatened or actually lockout, boycott or
strike), riot, civil disturbance, war or armed conflict, act or threat of terrorism, delay of
a common carrier, inability without fault on Producer, part to obtain sufficient goods or
services required in the conduct of its business; or by reason of any other cause or
causes of any similar nature (all of the foregoing being herein referred to as an levent
of force majeure(), then Produceris obligation hereunder will be suspended as often
as any such event of force majeure occurs and during such occurrences, Producerls
nonperformance will not be deemed a breach of this Agreement.

8.2 Producer shall have the right at any time, effective immediately upon delivery of
written notice to Designer, to terminate Designeris rights and benefits if all or a portion
of each Event is not held or cancelled for any reason by Producer, or if Designer is in
breach of this Agreement. If Designeris Fashion Show is: (i) cancelled by Producer in
advance of Event Venue construction or COVID-19 Epidemic, then Producer, will
return the paid monies towards the show : (ii) cancelled by Designer, Designer will
lose full credit (iii) cancelled by Producer, after Venue construction, then Producer will
return the Non- Refundable Deposit or entire fee if Designer is in breach of this
Agreement Producer, will be entitled to retain the Non- Refundable Deposit or entire
fee. The producer shall formulate back-up and contingency plans to address any
delays due to disruptions caused by COVID-19 outbreak in the Services. In
furtherance of the foregoing, in the event of a re-schedule date, the producer agrees
to use the same degree of care to restore the services as the producer would use to
restore similar services for itself. In the event of re-scheduled dates, the producer shall
provide the designer with reasonable advance notice. (at least 45 days prior to the
original event date) Back up plans and the subsidiaries have established, and put in
place, commercially reasonable contingency plans to address included but not limited
to original (show) date chance or venue change, and otherwise attend to in a timely
fashion any and all problems that may occur.

9. Rules and Restrictions Producer, and its staff work on a completely closed set. At
no time will access be allowed to anyone other than a Producer employee, behind
stage before, during, or after Event, unless prior written arrangements have been
made. This is to minimize the risk of theft and damages along with the respect and
safety of all models, agents, and affiliates of event. Although Producer, will have
control over the production each Event, the rules and regulations of the Venue and
local authorities may override decisions made by the Producer during the production.
Producer will not be held responsible for any actions taken by such authorities.

10. Confidentiality This document contains confidential information, which may also
be privileged, and intended only for the use of the parties addressed within. The copy,
use, disclosure of terms, or distribution of this document or any information contained
within, is strictly prohibited.
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11. Miscellaneous

11.1 This Agreement constitutes that the entire agreement between the parties with
respect to the subject matter hereof and may not be assigned by either party without
the other(s prior written consent.

11.2 This Agreement shall be interpreted in accordance with the laws of the State of
Florida USA, applicable to agreements executed and to be wholly performed therein.
The parties agree and consent that the jurisdiction and venue of all matters relating to
this Agreement will be vested exclusively in the federal, state and local courts within
the State of Florida. This Agreement contains the entire understanding of the parties
relating to its subject matter.

11.3 0Acknowledgement of Exclusivityd. The Designer agrees that there are no
contracts, restrictions or other matters which would interfere with their ability to
discharge their obligations under this agreement. If, while performing their duties and
responsibilities under this agreement, the Designer becomes aware of any potential
or actual conflict between their interests and those of the Producer, then the Designer
shall immediately inform the Producer. Where the Producer forms the view that such
a conflict does or could exist, they may direct the Designer to take action(s) to resolve
that conflict, and the Designer shall comply with that instruction.

11.4 Producer provides blanket marketing and Public relations services for the entire
event. (Customized marketing and Public relation services additional services
available additional cost

Exhibit A

Preshow Marketing & Preplanning (included on Pro, Silver and Gold packages) ‘/

e Unique URL on DCSW website
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e Social media mentions (static & Story posts) Instagram & Facebook platforms
e Dedicated designer asset manager

e Show director assistance planning the show

e Model casting

e |nvitations (buyers, influencers, media and bloggers)

e Custom LED wall Graphics

e Livestream promotional links

Show Productions

e 16, 20 or 30 sorted agency models

e State of the art Runway production (outdoor over the pool, Lighting and LED
wall display)

e Beauty team with backstage creative director, stylists and dressers

e Styling products tools

e Staff (ushers, security and helpers)

e Multi camera live edited livestream

e 5 guests and friends and family discounted tickets

e Backstage set up (rolling racks, hangers, chairs, refreshments)

e Dj/ live entertainments

e Invitations to Miami Swim Week opening event, industry events and after
parties

e Red carpet and designer interviews

e Invitations - Buyers, industry influencers and media

e Gift bag item inclusion

e Insurance coverage

Post Shows Deliverables/Assets

e Branded edited Video

e License free shows images

e Social media recap

e Press and shows recap

e Multimedia asset distribution to press (Photo and video)
e Retailer database

e Getty Image syndicate and distribution

Marketing Promotion and Branding (included in the Gold Package only)

e Logo added to the Eco Friendly co-branded tote bag
e Custom invitation and printed Materials

e Pre and post press release

e Email blast to the Miami Swim Week network

e Branded after party with signage
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On behalf of Producer:

Signature: MW Name: Moh Ducis

TO)TY)ETE

Title: Executive Director Date:

On behalf of Designer:

;%p 1 )" . /0010(

Signature: Name:

—122 34536547377
Title: Date:
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State of Florida

Department of State

| certify from the records of this office that MIAMI SWIM WEEK is a
Fictitious Name registered with the Department of State on April 16,
2021.

The Registration Number of this Fictitious Name is G21000052581.
| further certify that said Fictitious Name Registration is active.
| further certify that this office began filing Fictitious Name

Registrations on January 1, 1991, pursuant to Section 865.09, Florida
Statutes.

Given under my hand and the Great Seal of
Florida, at Tallahassee, the Capital, this the
Seventeenth day of April, 2021

o hfee

Secretary of State
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k® The Shows
e Report 2020, 2021, 2022

Miami Swim Wee
Investment /Expens

Actual
$2,008,000.00

venue/production Actual
senwe Rental (Shows + Hammock + Satelte events) $400,000.00
Production Costs $450,000.00
reniais $150,000.00
Total $1,000,000.00
B pea
DCSW Team $120,000.00
Contractors $65,000.00
St $15,000.00
$25,000.00

- $16,000.00
$241,000.00

Seqni

Jennone

Total

T e Actal
$15,000.00

Food & Baverage

Hotel Stay
$45,000.00
Transpot2tion
$35,000.00
Total
$95,000.00




Column1

Columnl

Columnl

$0.00

Talent (models, Dj, Hosts, performers) $165,000.00
Print & signage $55,000.00
City Permits/Services $40,000.00
Total $260,000.00
Public Rlations $110,000.00
Technology $50,000.00
Marketing $125,000.00
Total $285,000.00
Programming $32,000.00
Total $32,000.00
Office Rental $75,000.00
Software (web) $12,000.00
Total $95,000.00

Actual2

$0.00

$0.00

Actual2

$0.00

Actual2

$0.00
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PROCLAMATION

THE CITY OF MIAMI BEACH

WHEREAS

» Ll I} U 2 ) J «
won cotketons O 1 1 lux kel 45 mapasne o pool deck with an exclus
\ { ey 1 t Visami b wall be ot © i B h aned w0l
host 5O turrway shows and inpesan lesrds iode guents, ond

WHEREAS n addinon, brand activor
by DCSW will ber held at Hyde
Marangani Miami (WW] lriom Wly éth <1 1th; ard

WHEREAS Miami Swar

reqranmning throughoin Miami Senim VWeeh Hnowes

Booch. Villn Contenia, Casa Faena, gnd | sl

n Weak Shows by DCSW is a driving fores in the foshior hnology Ixx<e

s experiantiol evenls, fiode and promotion for intlepundent dengnets Oy
championing sustainability duting live events. They are implementing several techncd

solptions lor the betterment of the fashien Indusley and you will get a ghmpse of

our exclusive sman lechnology callaborations during Swim Week, ond

WHEREAS With exclusive porinerships with Stumersionk, Goty images, Amazon video ond Hulu

They cre able to bring attention 1o millions of audiences arcund the world: Tha produc
jiences oround he

tion team will livestream all shows recHinme in 4k io millions { o
worid in real fims; and

WHEREAS Micmi Swim Week Shovs by DCSW wouldn | be complete withcot some calebity

sightings from the Front tow and the Ped cerpel. Al Miami Swirn Weel, e finercry s

naver locking and afier & day of shows, there is an abundance of pories o <
and
WHEREAS Miami Swim week Shows by DCSW hove taoken o majcr step In pioneering ond
sdopting sustainable practices by not only suppering ecofoshion designers bul also
conducting business all things woslatres. Thark you for Hosling your moin event in
South Beach and bringing mare culture ‘end foshicn 1o Miami Beach

NOW THEREFORE, DO WE, s Mayor and Commissioner, of the Ciry of iomi Beoch, heteby procianm Joly
g-Jly 11, 2021 as

MIAMI (BEACH] SWIM WEEK

in the City of Miomi Beoch

y IV AL

Dan Gelber

MAYOR

COMMISSIONER




WHEREAS

WHEREAS

WHEREAS

NOW THEREF
proclaim

in ihe Cily of Mia

oFFICE

PROCLAMATION

THI

ORE, DO WE, as Mayor and
July 14 =July 2

MIAMI (BEACH) SWIM WEEK

CITY OF MIAMI BEACH

cl Miomy . W,
Yt h‘lnlllkswr‘.gl;x 'SI:\JI: »;m:h B returning July 14 — 21 10 SLS Soumn
ERnaTChad RAtN Hot 2023 swim and resort-wear collections on the
audience. The .0',, 10lal's exoansive posl deck with an exclusiva VIP
Beach ond icial Migmi Swim week hub will ba al SLS South

d will host S0 cunyway shows and in-person lifestyle tfrade

events; and
mzml‘:g;:;n/;}ek is 0 driving force inthe tashion fechnology space
; s exparentiol! events, trade and promotion for
independent designers by champloning sustainabllity during five
events, They are implamentng several technology-solutions lér the
betterment of tha tashion industry and you will {)él a glimpse of our
exclusive smart technology collaberations durning Swim Week; and
I‘.".mnn Swim Week wouldn't be complete without some celebrity
sightings from the front row and the red carpat. At MiamiSwirm week
the itinerary is never lacking and after a day of shows, there iy.an
abundance of parlies to attend; and
major step In pioneenng and
nly ’.Upporling eco-fashion
aste-free. Thank
e

week has taken o
practices by not o
ucting business all things w

Miami Swim
event in South Beach and bringing Mo

adopting susiainable
designers but also condi
you for hosting your main
culture and fashion 10 Miami Beach.

Commissioners of the City of Miami Beach, hereby

1, 2022 as

mi Beach.

LryRosen Gon. alez

g

AND (DMMIS‘SION

MAYOR
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Eited States of Anyp,

United States Patent and Trabemark Office tt&

SWIM FASHION WEEK

Reg. No. 5,888,123
Registered Oct. 22, 2019
Int. Cl.: 41

Service Mark

Principal Register

Potn b

Director of the United States
Patent and Trademark Office

Funkshion Productions LLC (FLORIDA LIMITED LIABILITY COMPANY)
1825 West Ave #8
Miami Beach, FLORIDA 33139

CLASS 41: Entertainment in the nature of fashion shows
FIRST USE 6-1-2008; IN COMMERCE 6-1-2008

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY
PARTICULAR FONT STYLE, SIZE OR COLOR

No claim is made to the exclusive right to use the following apart from the mark as shown:
"FASHION WEEK"

SEC.2(F)

SER. NO. 87-877,233, FILED 04-14-2018



REQUIREMENTS TO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

o First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th
years after the registration date. See 15 U.S.C. §81058, 1141k. If the declaration is accepted, the
registration will continue in force for the remainder of the ten-year period, calculated from the registration
date, unless cancelled by an order of the Commissioner for Trademarks or a federal court.

o Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an Application
for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

e You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with
the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use
(or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO).
The time periods for filing are based on the U.S. registration date (not the international registration date). The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for
nationally issued registrations. See 15 U.S.C. §81058, 1141k. However, owners of international registrations
do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying
international registration at the International Bureau of the World Intellectual Property Organization, under
Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the
date of the international registration. See 15 U.S.C. 81141j. For more information and renewal forms for the
international registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online at h
ttp://www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.

Page: 2 of 2/ RN # 5888123
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Side - 1

NOTICE OF ABANDONMENT
MAILING DATE: Nov 22, 2016

The trademark application identified below was abandoned in full because a response to the Office Action mailed on Apr 26, 2016 was not received
within the 6-month response period.

If the delay in filing a response was unintentional, you may file a petition to revive the application with a fee. If the abandonment of this application
was due to USPTO error, you may file a request for reinstatement. Please note that a petition to revive or request for reinstatement must be
received within two months from the mailing date of this notice.

For additional information, go to http://www.uspto.gov/teas/petinfo.htm. If you are unable to get the information you need from the website, call the
Trademark Assistance Center at 1-800-786-9199.

SERIAL NUMBER: 86649559

MARK: MIAMI SWIM FASHION WEEK

OWNER: FUNKSHION

Side - 2

UNITED STATES PATENT AND TRADEMARK OFFICE

COMMISSIONER FOR TRADEMARKS FIRST-CLASS MAIL
P.O. BOX 1451 U.S POSTAGE
ALEXANDRIA, VA 22313-1451 PAID

FUNKSHION

Funkshion

1900 Purdy Ave Apt 715

Miami Beach , FL 33139-1417



To: Jaime Rich Vining(trademarks@friedlandvining.com)

— U.S. Trademark Application Serial No. 90743813 - MIAMI SWIM FASHION
Subject: WEEK

Sent: April 05, 2023 10:31:33 AM EDT
Sent As:  tmng.notices@uspto.gov

Attachments

United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Applicant’s Trademark Application

U.S. Application Serial No. 90743813

Mark: MIAMI SWIM FASHION WEEK

Correspondence Address:

Jaime Rich Vining

161 Crandon Blvd #419

Key Biscayne FL 33149 UNITED STATES

Applicant: Funkshion Productions LLC
Reference/Docket No. N/A

Correspondence Email Address: trademarks@friedlandvining.com

SUSPENSION NOTICE
No Response Required

Issue date: April 5, 2023

The application is suspended for the reason(s) specified below. See 37 C.F.R. §2.67; TMEP 88716 et
seq.

Application suspended until legal proceeding(s) involving the applied-for mark is resolved. The
legal proceeding(s) below involves (1) a registered mark that conflicts with applicant’s mark under
Trademark Act Section 2(d), (2) a mark in a pending application(s) that could conflict with applicant’s
mark under Section 2(d) if it registers, and/or (3) the registrability of applicant’s mark. 15 U.S.C.
81052; see 37 C.F.R. §2.83; TMEP 88716.02(a), (c)-(d), 1208 et seq. Because the outcome of this
proceeding(s) could directly affect whether applicant’s mark can register, action on this application is
suspended until the proceeding(s) is resolved. See 37 C.F.R. 82.67; TMEP 88716.02(a), (c)-(d).

Cancellation No(s). 92081190


mailto:trademarks@friedlandvining.com
mailto:tmng.notices@uspto.gov

Refusal(s) and/or requirement(s) resolved and maintained and continued. The following refusal(s)
and/or requirement(s) is/are maintained and continued:

 Section 2d Refusal based on US Reg Nos. 5552850 and 6914634.
 Section 2e2 Refusal

See id. These refusal(s) and/or requirement(s) will be made final once this application is removed from
suspension, unless a new issue arises. See TMEP §716.01.

Suspension process. The USPTO will periodically check this application to determine if it should
remain suspended. See TMEP 8716.04. As needed, the trademark examining attorney will issue a
letter to applicant to inquire about the status of the reason for the suspension. TMEP §716.05.

No response required. Applicant may file a response, but is not required to do so.

/Deborah Lobo/

Deborah Lobo

Examining Attorney
LO130--LAW OFFICE 130
(571) 272-3263
Deborah.Lobo@USPTO.GOV


https://teas.uspto.gov/rsi/rsi

United States Patent and Trademark Office (USPTO)
USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued
on April 5, 2023 for
U.S. Trademark Application Serial No. 90743813

A USPTO examining attorney has reviewed your trademark application and issued an Office
action. You may be required to respond to this Office action. Follow the steps below.

(1) Read the Office action. This email is NOT the Office action.

(2) Respond to the Office action, if a response is required. Respond by deadline using the
Trademark Electronic Application System (TEAS). Your response must be received by the
USPTO on or before 11:59 p.m. Eastern Time of the last day of the response period.
Otherwise, your application will be abandoned. See the Office action itself regarding how to
respond.

(3) Direct general questions about using USPTO electronic forms, the USPTO website, the
application process, the status of your application, and whether there are outstanding deadlines
to the Trademark Assistance Center (TAC).

After reading the Office action, address any question(s) regarding the specific content to the
USPTO examining attorney identified in the Office action.

GENERAL GUIDANCE

» Check the status of your application periodically in the Trademark Status &
Document Retrieval (TSDR) database to avoid missing critical deadlines.

» Update your correspondence email addressto ensure you receive important USPTO
notices about your application.

» Beware of trademark-related scams. Protect yourself from people and companies that
may try to take financial advantage of you. Private companies may call you and pretend
to be the USPTO or may send you communications that resemble official USPTO
documents to trick you. We will never request your credit card number or social security
number over the phone. Verify the correspondence originated from us by using your
Serial Number in our database, TSDR, to confirm that it appears under the “Documents”
tab, or contact the Trademark Assistance Center.

» Hiring a U.S.-licensed attorney. If you do not have an attorney and are not required to



http://tsdr.uspto.gov/documentviewer?caseId=sn90743813&docId=SUSLT20230405
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademarks
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks-application-process/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn90743813&docId=SUSLT20230405
http://tsdr.uspto.gov/documentviewer?caseId=sn90743813&docId=SUSLT20230405
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect/scam-awareness
http://tsdr.uspto.gov/documentviewer?caseId=sn90743813&docId=SUSLT20230405
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
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have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney
specializing in trademark law to help guide you through the registration process. The
USPTO examining attorney is not your attorney and cannot give you legal advice, but
rather works for and represents the USPTO in trademark matters.



To: Jaime Rich Vining(sale@funkshion.com)

Subject: U.S. Trademark Application Serial No. 90744864 - MIAMI SWIM WEEK
Sent: September 06, 2022 11:35:05 AM EDT

Sent As:  tmng.notices@uspto.gov

Attachments

United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Applicant’s Trademark Application

U.S. Application Serial No. 90744864

Mark: MIAMI SWIM WEEK

Correspondence Address:

Funkshion Productions

161 Crandon Blvd #419

Key Biscayne FL 33149 UNITED STATES

Applicant: Funkshion Productions
Reference/Docket No. N/A

Correspondence Email Address: sale@funkshion.com

SUSPENSION NOTICE
No Response Required

Issue date: September 06, 2022

The application is suspended for the reason(s) specified below. See 37 C.F.R. §2.67; TMEP 88716 et
seq.

USPTO database searched; prior-filed potentially conflicting pending application(s) found. The
trademark examining attorney searched the USPTO database of registered and pending marks and
found no conflicting registered marks that would bar registration under Trademark Act Section
2(d). 15 U.S.C. 81052(d); TMEP §704.02. However, a mark(s) in a prior-filed pending application(s)
may bar registration of applicant's mark.

The pending application(s) below has an earlier filing date or effective filing date than applicant's


mailto:sale@funkshion.com
mailto:tmng.notices@uspto.gov

application. If the mark in the application(s) below registers, the USPTO may refuse registration of
applicant's mark under Section 2(d) because of a likelihood of confusion with the registered
mark(s). 15 U.S.C. §1052(d); see 37 C.F.R. §2.83; TMEP 8§1208.02(c). Action on this application is
suspended until the prior-filed application(s) below either registers or abandons. 37 C.F.R.
82.83(c). Information relevant to the application(s) below was sent previously.

- U.S. Application Serial No(s). 90719707

Refusal(s) and/or requirement(s) resolved and maintained and continued. The following refusal(s)
and/or requirement(s) is/are maintained and continued:

e Specimen Refusal ;
» Gepgraphic Refusal.

See id. These refusal(s) and/or requirement(s) will be made final once this application is removed from
suspension, unless a new issue arises. See TMEP §716.01.

Suspension process. The USPTO will periodically check this application to determine if it should
remain suspended. See TMEP 8716.04. As needed, the trademark examining attorney will issue a
letter to applicant to inquire about the status of the reason for the suspension. TMEP §716.05.

No response required. Applicant may file a response, but is not required to do so.

/Susan Leslie DuBois/
(571) 272-9154
susan.dubois@uspto.gov


https://teas.uspto.gov/rsi/rsi

United States Patent and Trademark Office (USPTO)
USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued
on September 06, 2022 for
U.S. Trademark Application Serial No. 90744864

A USPTO examining attorney has reviewed your trademark application and issued an Office
action. You may be required to respond to this Office action. Follow the steps below.

(1) Read the Office action. This email is NOT the Office action.

(2) Respond to the Office action, if a response is required. Respond by deadline using the
Trademark Electronic Application System (TEAS). Your response must be received by the
USPTO on or before 11:59 p.m. Eastern Time of the last day of the response period.
Otherwise, your application will be abandoned. See the Office action itself regarding how to
respond.

(3) Direct general questions about using USPTO electronic forms, the USPTO website, the
application process, the status of your application, and whether there are outstanding deadlines
to the Trademark Assistance Center (TAC).

After reading the Office action, address any question(s) regarding the specific content to the
USPTO examining attorney identified in the Office action.

GENERAL GUIDANCE

» Check the status of your application periodically in the Trademark Status &
Document Retrieval (TSDR) database to avoid missing critical deadlines.

» Update your correspondence email address to ensure you receive important USPTO
notices about your application.

» Beware of trademark-related scams. Protect yourself from people and companies that
may try to take financial advantage of you. Private companies may call you and pretend
to be the USPTO or may send you communications that resemble official USPTO
documents to trick you. We will never request your credit card number or social security
number over the phone. And all official USPTO correspondence will only be emailed
from the domain “@uspto.gov.” Verify the correspondence originated from us by using
your Serial Number in our database, TSDR, to confirm that it appears under the
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“Documents” tab, or contact the Trademark Assistance Center.

Hiring a U.S.-licensed attorney. If you do not have an attorney and are not required to
have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney
specializing in trademark law to help guide you through the registration process. The
USPTO examining attorney is not your attorney and cannot give you legal advice, but
rather works for and represents the USPTO in trademark matters.
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EXHIBIT 6



Mercedes-Benz Fashion
Week Swim Show in Miami

Mercedes-Benz Fashion Week Swim Show in Miami

ALL PHOTOS



javascript:;
javascript:;
javascript:;

ususs [snon [srue



https://newyorkstyleguide.com/banner_ads?sid=9&bsa_pro_id=84&bsa_pro_url=1
https://newyorkstyleguide.com/type/gallery/
https://newyorkstyleguide.com/designers/
https://newyorkstyleguide.com/fashion/
https://newyorkstyleguide.com/style/
https://newyorkstyleguide.com/author/new-york-style-guide/

“HAMMOCK” RETURNS FOR MIAMI SWIM WEEK 2016

WITH A VIBRANT RUNWAY SHOW AND PREMIER LUXURY LIFESTYLE
TRADE SHOW!

On Friday, July 15t Hammock hosted an opening night party and runway show at the WET pool lounge.
The show featured a variety of luxury brands as they unveiled their latest collections across the runway.
Drawing nearly 1,000 fashion-elite attendees each year, Hammock is renowned for showcasing designer
swimwear brands in beautiful hotel suites rather than crowded spaces. With over 80 featured brands,

Hammock provides access to more designers and categories, more space and more events.

An extension of the previous Salon Allure trade show, Hammock returned to Swim Week 2016 for its
seventh year, with more creative exhibition spaces, sell-out suites and brand-new events during Swim
Week. Recognized as Swim Week's premiere luxury lifestyle show, the much anticipated Hammock is
taking place July 16t - 18t at the W South Beach Hotel & Residence.

A departure from the traditional trade show, Hammock features a variety of domestic and international
swim, resort and accessory brands as they showcase their 2017 designs in private studios, suites and a

gorgeous ballroom space.

This year's brand highlights include Revel Rey (A new brand launching this July featuring hand-painted
prints); Elena Makri (former Editor In Chief of Vogue Greece's gorgeous new swimwear and accessories
brand); Katama Swim (A new men’s brand created by male model Garrett Neff); Robyn Lawley (A plus
sized brand that recently made the cover of Sports lllustrated); Swim With Mi(A German handmade
swimwear brand sure to be a favorite for editors and buyers alike); Pain de Sucre (A 30-year-old French
brand launching for the first time in the U.S. market; L'Agent by Agent Provocateur (A lingerie and
swimwear diffusion line designed by actress Penelope Cruz and dancer sister Monica Cruz alongside the
creative direction of Agent Provocateur’s Sarah Shotton)and Futah (An exquisite new towel brand), to

name a few.

Additional notable brands to be featured at Hammock include: Allerton, Amaio Swim, A.Marie Jewelry,
Anouk Grewal, Athena Swimwear, BASK Hand Loomed Textiles, Banago, Basta Surf, BELOW WATERS,
Biliblond, Beach Bunny, BOUND by bond-eye, Capittana, Citrine, EG LUX, Ella Moss, Electric Picks, ELENA
MAKRI MYKONOS, Erika Pena, Feather & Find, Futah,Gallabia, Gillia, GYPSEA, Gypsy Soul, HAH, Honey
Luna, House of Au+Ora, INDAH, indieSWIM, Indie + Wild, Issa de’ Mar, Juana de Arco, K BLU, Kai Lani
Swimwear, Kanaloa, KAOHS, KATAMA, Kay & Elle, KOVEY, L'Agent by Agent Provocateur, LEE + LANI, Love
Haus Lingerie, Lume Swimwear, LUXE by Lisa Vogel, Mauricio Alpizar, MLO Jewelry, Muchacho, Muse by



Rimo, Nautica, Next, NiMo With Love, Nirvanic Swim, Pain de Sucre, Reef, Robyn Lawley, REVEL REY SWIM,
SALT SWIMWEAR, Sand by Saya, Sapia Kang, Sea Reinas, Sea Star Beachwear,Shore, SOAH, So De Mel
Swim, Splendid, Sukigi, SUNDRESS, SWIM WITH M, Tavik and Tribal E.

For the latest updates on Hammock events, designers, and other creative happenings, please visit

www.hammockshow.com or www.facebook.com/hammockshow.
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MIAMI SWIM WEEK SCHEDULE POWERED BY ART HEARTS
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FASHION

SWIM/RESORT 19/20 MIAMI SWIM RESORT JULY 11th - 16th 2019
JULY 11TH

FAENA FORUM 3300 COLLINS AVE
MIAMI BEACH, FL 33140

FAENA FORUM 3300 COLLINS AVE

MIAMI BEACH, FL 33140

6:00PM DOORS OPEN / COCKTAILS & ART

7:00PM RUNWAY

- LILIANA MONTOYA

- CA-RIO-CA SUNGA CO.



- VANITY COUTURE

8:00PM COCKTAILS & ART

9:00PM RUNWAY
- VICHI SWIM
- NASH BEACH

- AQUA BLU SWIM

JULY 12TH

FAENA FORUM 3300 COLLINS AVE
MIAMI BEACH, FL 33140

6PM DOORS OPEN / COCKTAILS & ART

7PM RUNWAY
- ORPHIC LONDON
-JOSEPH & ALEXANDER

- ASHERAH SWIM

7:30PM COCKTAILS & ART

8:30PM RUNWAY


https://newyorkstyleguide.com/vichi-swim-at-miami-swim-week-art-hearts-fashion-ss2019/

- SQUAD
- SAUVAGE SWIM

- CHAVEZ INC.

9:00PM COCKTAILS & ART

10PM RUNWAY
- IVY SWIMWEAR

- LOUNGE UNDERWEAR

JULY 13TH

FAENA FORUM 3300 COLLINS AVE
MIAMI BEACH, FL 33140

6PM DOORS OPEN / COCKTAILS & ART

7PM RUNWAY
- LUXE ISLE
- ARGYLE GRANT

- OMG SWIMWEAR

8:00PM COCKTAILS & ART


https://jsquadclothing.com/

SURPRISE PRESENTATION

9:00PM RUNWAY “EVENING WITH SAKS”
- VILEBREQUIN
- PatBO

- Surprise Presentation

10:00PM VIP EVENT PRESENTED BY SAKS / GOLDEN TICKET HOLDERS & KEY TO SWIM WEEK VIP / MUST
HAVE GOLDEN TICKET TO ATTEND

JULY 14TH

FAENA FORUM 3300 COLLINS AVE
MIAMI BEACH, FL 33140

6PM DOORS OPEN / COCKTAILS & ART

7PM RUNWAY
- WAIKIKI SWIM
- PAS JALOU SWIMWEAR

- FERNANDO ALBERTO ATELIER

7:30PM COCKTAILS & ART



8:30PM RUNWAY
- ARTESY ATELIER
- 209 MARE

- BFYNE

9:00PM COCKTAILS & ART

10:00PM RUNWAY
- SURF GYPSY

- LILA NIKOLE

11:00 PM SWIM WEEK GALA @ ET1EVEN

29 NE 11TH ST. MIAMI FL 33132

(SURPRISE PERFORMER #1 ANNOUNCED JEREMIH)

JULY 15TH

FAENA FORUM 3300 COLLINS AVE
MIAMI BEACH, FL 33140

6PM DOORS OPEN / COCKTAILS & ART

7:00PM RUNWAY



- JACQUE DESIGN SWIM
- SANGUEL KATAK

- CARMEN STEFFENS

8:00PM COCKTAILS & ART

9:00PM RUNWAY
- MISTER TRIPLE X

- BLACK TAPE PROJECT

JULY 16TH

SAKS FIFTH AVENUE
BRICKELL CITY CENTRE

6:30PM COCKTAILS & SHOPPING
7:30PM RUNWAY & SHOPPING
8:30PM VIP AFTER PARTY

INVITE ONLY
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