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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
 
ESTATE OF RUTH C. BISIGNANO, 
by and through its administrator, Fred 
Huntsman, 

 
Petitioner,   

vs. 
 
EXILE BREWING COMPANY, LLC, 

 
Registrant. 
 

 
Cancellation No.  
  
 
PETITION TO CANCEL 
REGISTRATION 
 
 
Registration No. 6,292,054  
 

 
INTRODUCTION 

1. Petitioner Estate of Ruth C. Bisignano respectfully requests the 

cancellation of Registration No. 6,292,054 (the “ ’054 Registration”) for the name 

RUTHIE registered by Exile Brewing Company, LLC (“Exile”).  The mark RUTHIE 

falsely suggests a connection with Ruth C. Bisignano—a famous bartender from Des 

Moines, Iowa who went by the personal and professional name of “Ruthie”—and is 

void for fraud on the U.S. Patent and Trademark Office. 

THE PARTIES AND THE SUBJECT REGISTRATION 

2. This petition is for cancellation of Class 32 (U.S. Classes 45, 46, and 48) 

of the ’054 Registration registered by Exile, a limited liability company having an 

address at 1514 Walnut Street, Des Moines, Iowa, 50209.  A true and correct copy of 

the ’054 Registration is attached as Exhibit A.  
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3. Ruth C. Bisignano (“Ruthie” or “Ruthie Bisignano”) is a deceased person, 

and this action is brought by her estate—the Estate of Ruth C. Bisignano (“Estate”)—

through its administrator, Fred Huntsman. 

4. The Estate is the exclusive owner of those rights in and to Ruthie 

Bisignano’s name, persona, likeness, and other indicia of identity. 

5. Ruthie’s Estate has a real and personal interest in the outcome of the 

case beyond that of the general public and that real and personal interest includes, 

but is not limited to, the following:   

a. the Estate is being damaged, and will continue to be damaged, by the 

continued registration of the ’054 Registration for the mark RUTHIE;  

b. the RUTHIE mark falsely suggests a connection with Ruthie who is 

generally recognized as a famous Iowa bartender;  

c. Exile’s use of the RUTHIE mark on its beer, whiskey, and other products 

injures the reputation of Ruthie;  

d. Exile’s use of the RUTHIE mark on its beer, whiskey, and other products 

dilutes the rights of the Estate in the name of Ruthie; 

e. the RUTHIE mark harms the Estate’s proprietary, economic, and 

charitable interests of the Estate by, among other things, freezing the 

Estate out of proprietary, economic, and charitable opportunities arising 

from the use of Ruthie’s name, image, and likeness. 

6. As grounds for cancellation, the Estate alleges as follows:  
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FACTS 

Ruthie Bisignano 

7. Ruthie Bisignano was a famous bartender from Des Moines who went 

by the personal and professional name of “Ruthie.” 

8. From 1950 to 1971, Ruthie owned and operated a bar called Ruthie’s 

Lounge in Des Moines, Iowa. 

9. Ruthie became famous, statewide, nationally, and internationally, for 

her bar trick of filling two pint glasses while balancing them on her breasts and 

serving them without ever touching them with her hands.   

10. Two examples of Ruthie performing her famous trick are shown here:  
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11. The story of Ruthie and her unique serving style appeared in national 

newspapers, international newspapers, seventeen magazines, and the military 

newspaper Stars and Stripes. 

12. Ruthie’s serving skill attracted significant numbers of patrons who 

traveled across the country for the opportunity to see her in person. 

a. For example, Cecil B. DeMille, the most commercially successful 

producer-director in Hollywood history, came to see her twice. 

b. A former political and legislative reporter at The Des Moines Register 

once recalled that he never needed to suggest to out-of-towners where 

they could find “a memorable entertainment spot in Des Moines” 

because Ruthie and her bar were known nationally. 

13. Ruthie is credited with giving a new meaning to the expression “beer 

bust” at the time beer was the only alcoholic beverage that Iowa bars could legally 

sell. 
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14. Signs on Ruthie’s tavern’s walls instructed patrons to “Ask for the well 

balanced beer.” 

15. Ruthie was also savvy businesswoman who knew how to leverage the 

commercial value of her identity. 

a. Ruthie, for example, charged almost three times as much for drinks at 

her bar than elsewhere in town due to her unique serving style, fame, 

and notoriety. 

b. She also sold photographs of herself for $1 for the photograph itself, $2 

with her autograph, and $3 if she wrote “some thing cute on it.” 

c. Ruthie was featured in a Vue magazine in a four-page layout for which 

it was reported she received $600 per page. 

16. Ruthie was also famous for being charged and acquitted of indecency—

as a result of performing her serving trick—multiple times in 1953. 

17. Another aspect to her famous persona was her reputation as a sassy, 

tough, quick witted, independent, and confident business operator, bartender, and 

woman. 

18. In 1971, Ruthie sold Ruthie’s Lounge and closed the door on her 

bartending and tavern-operating days. 

19. Thereafter, she lived a relatively quiet life with her husband, Frank 

Bisignano, until her death in 1993. 

20. Nevertheless, Ruthie remained famous for her beer-pouring talent after 

she retired from the tavern business and even after her death. 
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Exile 

21. Registrant Exile is a restaurant and brewing company based in Des 

Moines, Iowa. 

22. In order to give its brews “personality,” Exile named them after women. 

23. Exile features a flagship beer called  “Ruthie,” with which Exile uses the 

’054 Registration. 

24. The “Ruthie” beer is named after Ruthie. 

25. Exile’s co-founder, co-owner, and CEO learned about Ruthie in a book 

written by Bill Bryson titled “The Life and Times of Thunderbolt Kid,” which recounts 

the story of Ruthie Bisignano. 

26. At all times material, Defendant’s production, promotion, advertising, 

selling, and commercial distribution of or for the “Ruthie” beer featured Ruthie 

Bisignano’s name, identity, or persona. 

27. Exile used Ruthie’s name, identity, and persona for its beer because it 

felt that Ruthie’s name, identity, and persona communicated the beer’s 

characteristics to consumers.   For example, Exile’s co-founder and CEO has stated, 

“We pair the beer with the style of people.  Ruthie [Bisignano] had this mass appeal.  

And this beer is not light bodied; it’s got body and character and flavor to it.” 

28. Exile has stated that its “Ruthie” beer was inspired by Ruthie. 

29. Exile’s statement that its “Ruthie” beer was inspired by Ruthie is true.  

30. Exile has stated that Ruthie is a Des Moines original.  

31. Exile’s statement that Ruthie is a Des Moines original is true.  
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32. Exile has stated that Ruthie is Iowa’s iconic bartender.   

33. Exile’s statement that Ruthie is Iowa’s iconic bartender is true.   

34. Exile has stated that Ruthie became a staple in the 1950’s bar scene. 

35. Exile’s statement that Ruthie became a staple in the 1950’s bar scene is 

true. 

36. Exile has stated that the tips Ruthie made were so exorbitant that the 

Internal Revenue Service tried to impose a burlesque tax on her. 

37. Exile’s statement that the tips Ruthie made were so exorbitant that the 

Internal Revenue Service tried to impose a burlesque tax on her is true. 

38. Exile has stated that Ruthie’s unique serving style became so renowned 

a Hollywood star advised her to raise her prices and soon she was selling beer for 

three times the standard rate. 

39. Exile’s statement that Ruthie’s unique serving style became so 

renowned a Hollywood star advised her to raise her prices and soon she was selling 

beer for three times the standard rate is true. 

40. Exile has stated that while all others would charge 17 cents for a bottle 

of beer, Ruthie was able to sell bottles of beer for 50 cents a piece.  

41. Exile’s statement that while all others would charge 17 cents for a bottle 

of beer, Ruthie was able to sell bottles of beer for 50 cents a piece is true.  

42. Exile has stated that there were signs on the wall of Ruthie’s bar stating, 

“Ask for the well-balanced beer.”  
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43. Exile’s statement that there were signs on the wall of Ruthie’s bar 

stating, “Ask for the well-balanced beer,” is true.   

44. Exile has stated that Ruthie was famous on a national level.  

45. Exile’s statement that Ruthie was famous on a national level is true. 

46. Exile has stated that Exile always knew Ruthie was famous on a 

national level. 

47. Exile’s statement that it always knew Ruthie was famous on a national 

level is true. 

48. Exile has stated that Ruthie was famous on an international scale. 

49. Exile’s statement that Ruthie was famous on an international scale is 

true. 

50. Exile describes the “Ruthie” beer as “the well balanced beer” and the 

“world’s best balanced beer,” which is a reference to the signage in Ruthie’s Lounge 

instructing patrons to “Ask for the well balanced beer.” 

51. The following is a depiction of Ruthie and an exemplar of Exile’s original 

logo for its “Ruthie” branded products: 

 



9 
 

52. Exile has referred to Ruthie as one of its “Exile girls,” an example of 

which is shown here:  

 

53. Exile subsequently changed its original “Ruthie” logo.  The image below 

is the Exile’s current logo as depicted on the specimen Exile submitted with its 

trademark application materials: 

 

54. Exile continues to use the specimen, or a substantially similar version 

of the specimen, shown in Paragraph 53 on its “Ruthie” product labels. 
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55. Exile also uses the RUTHIE mark in connection with Ruthie’s life 

stories.  For example, Exile’s products bearing the RUTHIE mark contain the 

following statements about Ruthie’s life: 

a. The label on Exile’s “Ruthie” products has stated: “In 1953, 23 year old 
Ruthie opened her Lounge in Des Moines.  Her unique serving style 
became so renowned a Hollywood star advised her to raise her prices 
and soon she was selling beer for three times the standard rate.  Not all 
were amused by her talent as she was raided by officers and charged 
with an obscene act, then pursued by the IRS for a burlesque tax.  Ruthie 
defended herself and solidified her legendary status.” 
 

b. The label on Defendant’s “Ruthie” beer can has stated: “A Des Moines 
original, Ruthie became a staple in the 1950’s bar scene. The tips she 
made were so exorbitant that they tried to impose a burlesque tax on 
her. This beer is a tribute to the finest woman to ever serve a beer.” 
 

c. The label on Defendant’s “Ruthie” beer bottle has stated: “This smooth 
gold lager is quite grand. The most balanced beer in all the land, 
inspired by Iowa’s iconic bartender. Behold, it’s Ruthie in all her 
splendor.” 

 
d. The label on Defendant’s “Ruthie” beer bottle has stated: “A Des Moines 

original. Ask for the well balanced beer.”  
 
56. Exile’s “Ruthie” product packaging and labels currently contains the 

following QR code: 
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57. The QR code shown in Paragraph 56 is encoded to link Exile’s “Ruthie’ 

products to a Vice.com story about Ruthie’s life in connection with Exile’s use of 

Ruthie’s identity on its “Ruthie” products, which is available at the following link: 

https://www.vice.com/en/article/9ke777/how-a-busty-beer-balancing-bar-owner-

became-a-feminist-icon-in-1950s-iowa (last accessed March 2, 2022). 

58. Exile has also made Ruthie into doll-like figurine for its beer-tap handle, 

shown below, the design of which is such that Ruthie’s body is grabbed when a 

customer orders a “Ruthie” beer: 

 

59. As recently as January 9, 2022, Exile threw a “birthday party” for 

Ruthie on what would have been Ruthie’s 95th birthday.  The birthday party included 

a “Ruthie” birthday cake, a “Ruthie” photobooth, and a rendition of “Happy Birthday” 

to Ruthie sung by Exile employees and its customers.   

https://www.vice.com/en/article/9ke777/how-a-busty-beer-balancing-bar-owner-became-a-feminist-icon-in-1950s-iowa
https://www.vice.com/en/article/9ke777/how-a-busty-beer-balancing-bar-owner-became-a-feminist-icon-in-1950s-iowa
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60. Exile frequently uses Ruthie’s name, image, likeness, and other indicia 

of identity on in its advertising and marketing materials, particularly its social media 

marketing.  One example is as follows:  

 

61. Exile engages in the production, marketing, sale, and distribution of 

“Ruthie” beer and merchandise in the Midwest and has recently expanded into an 

international market. 

62. During prosecution of the ’054 Registration, Exile did not disclose to the 

trademark examiner that the proposed mark “RUTHIE” referred to Ruthie 

Bisignano, who is a real person.  

63. During prosecution of the ’054 Registration, Exile did not disclose to the 

trademark examiner that Exile did not have the Estate’s authorization to use 

Ruthie’s name in connection with Exile’s goods or services.  
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The Litigation in Iowa State District Court 

64. On June 1, 2020, while Exile’s application for the ’054 Registration was 

being prosecuted, a lawsuit was filed on behalf of the estate of Ruthie’s late husband, 

Frank, against Exile arising from Exile’s use of Ruthie’s name, image, likeness, and 

other indicia of identity on its products.  Ruthie’s Estate was added as a plaintiff by 

Court Order on October 19, 2020.  The lawsuit is Estate of Ruth C. Bisignano et al. 

v. Exile Brewing Co., LLC, Case No. CVCV060249, and is pending in the Iowa District 

Court in and for Polk County (hereafter, the “Litigation”). 

65. In the Litigation, the Estate asserts common law and statutory claims, 

including but not limited to appropriation of Ruthie’s right of publicity and false 

association/endorsement, based on Exile’s unauthorized use of Ruthie’s name, image, 

likeness, and other indicia of identity in connection with the advertising and sale of 

Exile’s lager-style beer. 

66. Exile did not disclose to the USPTO the Litigation or the claims asserted 

therein by the Estate at any time throughout the prosecution of the ’054 Registration.  

67. In the Litigation, Exile’s legal counsel stated to the district court the 

following during the hearing on Exile’s Motion to Dismiss:   

The only other thing I would mention is that, again, a lot of the 
arguments, like the probate, it's come to our attention that, in fact, 
Ruthie Bisignano, according to the public record in the probate court 
action, did have an estate open for her. That's why we think it's 
important that it be brought in her name so maybe potential defenses 
related to pass these rights. 

 
 . . . .  
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So the real party of interest, that would be the primary reason why we 
want -- well, first of all, the law requires that this right is personal to 
Ruthie and it should be brought in her estate and by the administrator 
of her estate. 

 
68. Exile’s legal counsel had actual and apparent authority to make the 

statements set forth in Paragraph 67 on behalf of Exile.  

69. The statement made by Exile’s legal counsel in Paragraph 67 is true.  

70. Exile has made statements in the Litigation further establishing the 

harm to the Estate of continued registration of the RUTHIE mark and the false 

connection that establish grounds for cancellation by, inter alia, claiming that it 

purchased Ruthie’s name, likeness, and other indicia of identity by obtaining the 

RUTHIE mark.   

71. For example, Exile, through its attorney Kristina Kamler, has stated the 

following in legal pleadings to the Iowa District Court for Polk County:  

a.  Exile “purchas[ed] through trademark registration” Ruthie’s name and 

likeness.  

b. Exile “is a good faith purchaser for value” of Ruthie’s name and likeness 

by obtaining the RUTHIE mark. 

c. “Exile continues to be a good faith purchaser for value due to its 

trademark registration for ‘RUTHIE’ such that the action cannot be 

maintained against Exile under this statute.” 

d. “. . . Exile filed a trademark application with the US PTO.  In doing so, 

Exile sought consent to use Ruthie’s name and likeness in association 

with its products and services from the federal government.” 



15 
 

72. At the time Attorney Kamler made the statements set forth in 

Paragraph 71, Attorney Kamler knew that 15 U.S.C. § 1052(a) does not permit 

registration of a mark that consists of or comprises matter which falsely suggests a 

connection with a person, living or dead. 

73. At the time Attorney Kamler made the statements set forth in 

Paragraph 71, Exile knew and understood that 15 U.S.C. § 1052(a) does not permit 

registration of a mark that falsely suggests a connection with a person, living or dead. 

74. Attorney Kamler, as an agent for Exile, had actual and apparent 

authority to make the statements set forth in Paragraph 71 on behalf of Exile. 

75. In addition to the allegations set forth above, as Exile is relying on the 

’054 Registration to support its defenses and to claim ownership of Ruthie’s name, 

image, likeness, persona, and other indicia of identity in the Estate’s Litigation 

against Exile, the ’054 Registration is also causing damage and injury to the Estate 

because the Estate is actively having to defend against unmeritorious defenses, legal 

assertions, and claims of ownership pertaining to Ruthie’s name, image, likeness, 

persona and other indicia of identity based on the ’054 Registration. 

76. In addition to the allegations set forth above, as Exile is relying on the 

’054 Registration to claim ownership of Ruthie’s name, image, likeness, persona, and 

other indicia of identity in the Litigation, Exile has removed any genuine dispute 

about the false suggestion of a connection between the ’054 Registration and Ruthie 

Bisignano. 
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FIRST CLAIM FOR RELIEF 
The “RUTHIE” Mark Creates a False Association With Ruthie Bisignano, A 

Deceased Person 

77. The Estate repeats and realleges each and every allegation set forth in 

above as if fully set forth herein. 

78. The TTAB is empowered to order cancellation of registered marks that 

falsely suggest a connection with “persons, living or dead” pursuant to 15 U.S.C. §§ 

1052(a), 1064. 

79. Ruthie Bisignano is a deceased person within the meaning of 15 U.S.C. 

§ 1052(a). 

80. The ’054 Registration is the same as, or close approximation of, the name 

used by Ruthie Bisignano.  

81. The ’054 Registration is recognized as the same as, or close 

approximation of, the name used by Ruthie Bisignano. 

82. The ’054 Registration points uniquely and unmistakably to Ruthie 

Bisignano.  

83. Ruthie Bisignano is not connected with any goods, services, or activities 

of Exile in connection with the ’054 Registration.  

84. The fame or reputation of Ruthie Bisignano is such that, when the mark 

in the ’054 Registration is used with Exile’s goods or services, a connection with Exile 

is presumed.  

85. Accordingly, the ’054 Registration should be cancelled.  Alternatively, 

the ‘054 Registration should be transferred to the Estate under Section 18 of the 

Trademark Act of 1947, 15 U.S.C. § 1068.  
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86. Continued registration of the ’054 Registration will result in damage to 

Petitioner under the provisions of Section 2(a) of the U.S. Trademark Act, 15 U.S.C. 

§ 1052(a), pursuant to the allegations stated above.  

WHEREFORE, the Estate requests that the present Petition for Cancellation 

be sustained and Registration No. 6,292,054 be cancelled.  Alternatively, the Estate 

requests that the present Petition for Cancellation be sustained and Registration No. 

6,292,054 be transferred to the Estate under Section 18 of the Trademark Act of 1947, 

15 U.S.C. § 1068. 

SECOND CLAIM FOR RELIEF 
The “RUTHIE” Mark is Void for Fraud on the U.S. Patent and Trademark Office 

87. The Estate repeats and realleges each and every allegation set forth in 

above as if fully set forth herein. 

88. The Estate seeks to cancel the ’054 Registration on the ground that, on 

information and belief, it was obtained as a result of knowingly false statements 

about the RUTHIE mark, which were made with the intent to deceive the USPTO 

and constitute fraud on the USPTO. 

89. During prosecution of the ’054 Registration, Exile deliberately concealed 

from the USPTO the material fact that the proposed mark “RUTHIE” pointed 

uniquely and unmistakably to Ruthie Bisignano.  

90. Exile concealed the fact that the proposed mark “RUTHIE” pointed 

uniquely and unmistakably to Ruthie Bisignano with the intent to deceive the 

USPTO and constitutes fraud on the USPTO. 
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91. During prosecution of the ’054 Registration, Exile deliberately concealed 

from the USPTO the material fact that Exile did not have the Estate’s permission to 

use Ruthie’s name in connection with Exile’s goods or services.  

92. Exile concealed the fact that Exile did not have the Estate’s permission 

to use Ruthie’s name in connection with Exile’s goods or services with the intent to 

deceive the USPTO and constitutes fraud on the USPTO. 

93. During prosecution of the ’054 Registration, Exile falsely represented 

that it had the right to use the name “Ruthie” in connection with its goods and 

services, even though Exile’s use of the name “Ruthie” comprising the ’054 

Registration pointed uniquely and unmistakably to Ruthie Bisignano. 

94. Exile falsely represented that it had the right to use the name “Ruthie” 

in connection with its goods and services with the intent to deceive the USPTO and 

constitutes fraud on the USPTO.  

95. During prosecution of the ’054 Registration, Exile falsely represented 

that the Estate did not have the right to use the name “Ruthie,” even though Exile’s 

use of the name “Ruthie” comprising the ’054 Registration pointed uniquely and 

unmistakably to Ruthie Bisignano. 

96. Exile falsely represented that the Estate did not have the right to use 

the name “Ruthie” with the intent to deceive the USPTO and constitutes fraud on the 

USPTO. 

97. As stated in Paragraph 55, many of Exile’s “Ruthie” product labels 

contain stories about Ruthie’s life.  Below are three such specimens: 
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“A DES MOINES ORIGINAL, 
RUTHIE BECAME A STAPLE 
IN THE 1950S BAR SCENE.  
HER TIPS WERE SO 
EXORBITANT THAT THEY 
TRIED TO IMPOSE A 
BURLESQUE TAX ON HER, 
LEADING TO NATIONAL 
FAME AND ALL CHARGES 
BEING DROPPED.  OUR 
CLASSIC LAGER IS A 
TRIBUTE TO THE FINEST 
WOMAN TO EVER SERVE A 
BEER.” 

“In 1953, 23 year old Ruthie 
opened her Lounge in Des 
Moines.  Her unique serving style 
became so renowned a Hollywood 
star advised her raise her prices 
and soon she was selling beer for 
three times the standard rate.  
Not all were amused by her talent 
as she was raided by officers and 
charged with an obscene act, then 
pursued by the IRS for a 
burlesque tax.  Ruthie defended 
herself and solidified her 
legendary status. . . .” 
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98. Although there are multiple specimens that incorporate Ruthie’s real-

life story, Exile submitted the following specimen with its application to the USPTO 

for the RUTHIE: 

 

99. Exile submitted the specimen depicted in Paragraph 98 with the intent 

to deceive the USPTO. 

100. After the Litigation was filed and Exile’s Motion to Dismiss in the 

Litigation was denied in its entirety, Exile exchanged a series of emails with its 

Litigation counsel and trademark counsel to develop and carry out what Exile called 

its “Trademark Strategy.” 

101. As a part of Exile’s Trademark Strategy, Exile intended to, and did in 

fact, deceive the UPSTO and such intentional deception included, but is not limited 

to, the following: 

a. falsely representing Exile had the right to use the name “Ruthie” with 

its goods and services even though Exile’s use of the name “Ruthie” 

pointed uniquely and unmistakably to Ruthie Bisignano; 
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b. falsely representing that the Estate lacked the rights to Ruthie’s name 

and likeness even though Exile’s use of the name “Ruthie” pointed 

uniquely and unmistakably to Ruthie Bisignano; 

c. concealing the material fact that the name “Ruthie” comprising the ’054 

Registration pointed uniquely and unmistakably to Ruthie Bisignano; 

d. concealing the material fact that the Litigation had been filed in which 

the Estate was prosecuting claims pertaining to Exile’s unauthorized 

use of Ruthie’s name, image, likeness, persona, and other indicia of 

identity;  

e. concealing the material fact that the Estate had been reopened in 

probate proceedings in the Iowa District Court for Polk County and had 

claimed its rights to Ruthie’s name, image, likeness, persona, and other 

indicia of identity; and 

f. failing to correct prior false and material statements and concealments 

pertaining to the RUTHIE mark after the Estate instituted the 

Litigation.  

102. Exile’s Trademark Strategy also included, but was not limited to, 

deliberately concealing Exile’s trademark reconsideration submissions from the 

Estate in the Litigation until after the USPTO registered the RUTHIE mark, thereby 

further demonstrating Exile’s intent to deceive. 

103. For example, in email dated December 30, 2020, Exile’s co-founder and 

CEO expressed his hope that the RUTHIE mark application would “slip[] by,” stating: 
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104. The statements made by Exile, by and through its legal counsel, that 

Exile’s trademark application for the RUTHIE mark “sought consent to use Ruthie’s 

name and likeness in association with its products and services from the federal 

government” and that Exile “purchas[ed] through trademark registration” Ruthie’s 

name and likeness, as referenced in Paragraph 71, also demonstrates that Exile  

intended to deceive the USPTO in an ill-fated attempt gain an upper hand in the 

Litigation as a part of its Trademark Strategy. 

105. For the reasons set forth above, Exile is not entitled to the ’054 

Registration. 

106. Continued registration of the ’054 Registration will result in damage to 

Petitioner under the provisions of Section 2(a) of the U.S. Trademark Act, 15 U.S.C. 

§ 1052(a), pursuant to the allegations stated above. 
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WHEREFORE, the Estate requests that the present Petition for Cancellation 

be sustained and Registration No. 6,292,054 be cancelled.  Alternatively, the Estate 

requests that the present Petition for Cancellation be sustained and Registration No. 

6,292,054 be transferred to the Estate under Section 18 of the Trademark Act of 1947, 

15 U.S.C. § 1068.  

 

Dated: March 3, 2022   Respectfully submitted, 

By:  /s/ Scott M. Wadding  
Scott M. Wadding 
Matthew G. Sease 
SEASE & WADDING 
104 Southwest Fourth Street, Suite A 
Des Moines, Iowa 50309 
Telephone:  (515) 883-2222 

       Facsimile:  (515) 883-2233 
       swadding@seasewadding.com 

msease@seasewadding.com 
 
Counsel for Petitioner  
THE  ESTATE OF RUTH C. 
BISIGNANO  
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I hereby declare that the foregoing document has been filed via the Electronic 
System for Trademark Trials and Appeals (ESTTA) this 3rd day of March, 2022. 
 

/s/ Scott M. Wadding  



Reg. No. 6,292,054

Registered Mar. 16, 2021

Int. Cl.: 32

Trademark

Principal Register

Exile Brewing Company, LLC  (IOWA LIMITED LIABILITY COMPANY) 

1514 Walnut Street 

Des Moines, IOWA 50309

CLASS 32: Beer

FIRST USE 11-1-2012; IN COMMERCE 11-1-2012

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO 

ANY PARTICULAR FONT STYLE, SIZE OR COLOR

SER. NO. 88-714,910, FILED 12-04-2019

Exhibit A
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE 

DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten  Years* 

What and When to File:

First Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th 

years after the registration date.  See 15 U.S.C. §§1058, 1141k.  If the declaration is accepted, the 

registration will continue in force for the remainder of the ten-year period, calculated from the registration 

date, unless cancelled by an order of the Commissioner for Trademarks or a federal court.

•

Second Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) and an Application 

for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

•

Requirements in Successive Ten-Year Periods* 

What and When to File:

You must file a Declaration of Use (or Excusable Nonuse)  and  an  Application for Renewal 

between every 9th and 10th-year period, calculated from the registration date.*

•

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with the 

payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS:  The holder of an international registration with an

extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use (or

Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO). The

time periods for filing are based on the U.S. registration date (not the international registration date).  The

deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally

issued registrations.  See 15 U.S.C. §§1058, 1141k.  However, owners of international registrations do not file

renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying international

registration at the International Bureau of the  World Intellectual Property Organization, under Article 7 of the

Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the date of the

international registration.  See 15 U.S.C. §1141j.  For more information and renewal forms for the international

registration, see http://www.wipo.int/madrid/en/.

NOTE:  Fees and requirements for maintaining registrations are subject to change.  Please check the 

USPTO website for further information.  With the exception of renewal applications for registered 

extensions of protection, you can file the registration maintenance documents referenced above online at 

http://www.uspto.gov.

NOTE:  A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark 

owners/holders who authorize e-mail communication and maintain a current e-mail address with the 

USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark 

Electronic  Application System (TEAS) Correspondence  Address and Change of Owner  Address Forms 

available at http://www.uspto.gov.


