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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of:
Mark: CAMERA COPTERS & DESIGN
Serial: 5,440,864
________________________________
Schiebel Industries, AG
Petitioner,
Opposition No. 92071596
v.
Camera Copters, Inc.
Registrant.
________________________________/

PETITIONER’S MOTION TO EXCLUDE ANY EVIDENCE OF
RESPONDENT RELATING TO PURPORTED DEFENSES NOT
PLEADED IN ANSWER

INTRODUCTION
Petitioner Schiebel Industries (“Schiebel” or “Petitioner”) files this Motion to
strike and preclude Respondent from asserting any evidence relating to purported
defenses which Respondent failed to plead in its Answer to the Petition For
Cancellation. Respondent’s Answer recited only general denials, but in its Notice
of Reliance served after close of discovery and during the trial phase disclosed new
{00683377 }
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allegations presenting purported defenses of abandonment, Morehouse defense,
descriptiveness of Petitioner’s mark and priority asserting dates earlier than
pleaded in its Registration. Respondent also produced new documents not
produced during discovery. Because Respondent failed to plead these defenses in
its Answer, Petitioner was not given proper notice of any of these new defenses.
Petitioner conducted its discovery, and presented its trial evidence in reliance that
Respondent did not raise any defenses. Respondent’s newly disclosed defenses
should be stricken, and any evidence including newly produced documents and
related testimony should be stricken, because no defenses were pleaded in
Respondent’s Answer.

STATEMENT OF FACTS
1. In its Petition for Cancellation (Exhibit A), Petitioner Schiebel alleged,
among other things, that Respondent Camera Copter’s Registration in class
12 (for CAMER COPTERS & Design) should be cancelled due to
Petitioner’s prior use of CAMCOPTER for class 12 goods recited in the
Registration.

2. In Respondent’s Answer file July 26, 2019 (Exhibit B), Respondent
responded with only general denials.
{00683377 }
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3. In its Initial Disclosures served October 4, 2019 (Exhibit C), Respondent
failed to disclose any affirmative defenses, but merely provided
identification of its principal Paul Barth as having knowledge of relevant
information, and categories of assertedly relevant documents.

4. Petitioner based its discovery requests on Respondent’s Answer and Initial
Disclosures, relying on the absence of any affirmative defenses by
Respondent in its Answer.

5. During the discovery period, Petitioner served Interrogatories, Document
Requests and Request For Admissions on Respondent, seeking among other
things the date of first use of the involved mark CAMERA COPTERS &
Design. Copies of Respondent’s responses are attached as follows:
Respondent’s Response to Interrogatories (Exhibit D)
Respondent’s Response to Document Requests (Exhibit E)
Respondent’s Response to Request For Admission (Exhibit F)
Respondent’s Response to Interrogatories Set 2 (Exhibit G)
Notably, none of these Responses alleged a date of first use of the involved
mark CAMERA COPTERS & Design prior to March 15, 2015.
{00683377 }
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6. Interrogatory No. 20 sought identification of all documents which
Respondent would use in its testimony period at trial. Of all the documents
produced by Respondent during the discovery period, none purported to
show a date of first use of the involved CAMERA COPTERS & Design
mark in class 12 prior to March 15, 2015.

7. On November 16, 2020, Respondent served purported expert reports
(Exhibit H) which, as understood by Petitioner, alleged that Petitioner’s
goods in class 12 created a likelihood of confusion with Respondent’s goods
in class 12.

8. The discovery period closed on February 14, 2021.

9. On March 15, 2021, Respondent filed a Motion to Dismiss Petitioner’s
Petition (Exhibit I) in which it alleged, among other things, facts which
purported to constitute a Morehouse defense.

10.The TTAB issued a decision on Respondent’s Motion to Dismiss on August
2, 2021 (Exhibit J) denying Respondent’s Motion, and which specifically
found that Respondent’s allegations in its Motion to Dismiss purported to be
{00683377 }
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a Morehouse defense, which would not be considered because Respondent
failed to plead a Morehouse defense in its Answer.

11.During the trial period which commenced on September 25, 2021, Petitioner
filed and served Declarations of three witnesses which presented evidence of
its prior use of its mark, relying on Respondent’s responses and admissions
in discovery that it had not used the involved mark CAMERA COPTERS &
Design in class 12 prior to March 15, 2015.

12.Respondent filed a Notice of Reliance on November 9 and 10, 2021
(Exhibits K & L), in which it disclosed new allegations which Petitioner has
categorized into the following purported defenses as indicated in parentheses
added by Petitioner:

1. Petitioner Schiebel never policed its CAMCOPTER mark
(Abandonment due to alleged failure to police);

2. Petitioner Schiebel’s mark CAMCOPTER is so descriptive that it is
incapable of distinguishing its unmanned helicopters from those of
anyone else and that is why Petitioner Schiebel refers to its
{00683377 }
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unmanned helicopters as CAMCOPTER S-100 and not
CAMCOPTER per se. Petitioner alleged that Petitioner Schiebel
never used the mark CAMCOPTER per se, but instead
CAMCOPTER S-100 (Genericness/Descriptiveness);

3. Respondent Camera Copters alleges that aerial filming and
photography services (in class 41) and unmanned helicopters goods
(in class 12) are the same thing, and that Respondent’s evidence of
services should be considered as a prior use in class 12 goods
(Morehouse defense)

4. Respondent Camera Copters alleges that it has sold helicopters under
the CAMERA COPTERS mark since 2003 (predating the stated date
of first use in the Registration by some 12 years)(Priority);

5. Respondent Camera Copters alleges that Petitioner Schiebel never
used the CAMCOPTER mark in US commerce, based on allegations
of Schiebel’s lack of advertising of the CAMCOPTER unmanned
helicopters for the US market (Priority).

{00683377 }

6

None of these purported defenses 1-5 were pleaded in Respondent’s
Answer, which contained only general denials.

13.Respondent in its Notice of Reliance provided new documents not earlier
produced allegedly in support of its purported defenses 1-5 above.

14.On November 21, 2021 Petitioner sent Respondent’s counsel an email
(Exhibit M) objecting to Respondent’s Notice of Reliance as raising new
purported defenses not identified in its Answer, stating that Petitioner would
not try these purported defenses either by express or implied consent and
requesting Respondent to withdraw these purported defenses and any newly
produced documents. Petitioner cited TBMP Section 311.02(c), entitled
Unpleaded Affirmative Defenses in support if its position.

15.Respondent’s counsel responded to Petitioner’s email, stating that
Respondent had the right to represent any evidence it desired to “rebut”
Petitioner’s evidence during trial. Petitioner advised Respondent that it not
agree with Respondent’s position.

{00683377 }

7

16.In an attempt to resolve the matter, respective counsel held a telephone call
on December 10, 2021, to discuss Petitioner’s request, and Respondent’s
position. Petitioner maintained its position that the new purported defenses
should be withdrawn, and the newly produced documents should be stricken.
Respondent disagreed and asserted that it had controlling authority
permitting Respondent to maintain the late disclosed defenses. Petitioner’s
counsel agreed to review any supporting authority that Respondent’s counsel
wanted to cite in support of its position, if submitted by December 14, 2021.
Petitioner received an email from Respondent’s counsel on December 14,
2021, with two cited cases, which it reviewed, and concluded that they did
not support Respondent’s position. Petitioner’s counsel advised
Respondent’s counsel that the two cases did not support Respondent’s
position in an email dated December 14, 2021, and explained why the two
cited cases were not relevant. Petitioner did not receive any further
communication from Respondent’s counsel on this issue.

17.Petitioner sent an email to Interlocutory Attorney Mr. Richard Kim on
December 16, 2021 seeking a telephone hearing to resolve this issue. Mr.
Kim responded, advising that Petitioner should file a written motion if it
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wished to have the issue decided. Accordingly, Petitioner prepared the
present Motion.

Petitioner seeks a ruling before its rebuttal trial period so Petitioner can obtain
confirmation of its understanding that it need not address Respondent’s new
purported defenses on the merits in its rebuttal case, or in its trial brief.

ARGUMENT

As stated in TBMP Section 311.02(c), entitled “Unpleaded Affirmative Defenses:”

“an unpleaded defense cannot be relied upon by the defendant unless the
defendant’s pleading is amended (or deemed amended), pursuant to Fed. R.
Civ. P. 15(a) or 15(b), to assert the matter. “

Thus, any defense of Respondent must be clearly pleaded in its Answer in order to
place the Petitioner on notice. The reason is that Petitioner must have notice so
that it can properly conduct discovery and plan its case based on the issues raised
by the pleadings. H.D. Lee Co. v. Maidenform Inc., 87 USPQ2d 1715, 1720

{00683377 }
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(TTAB 2008) (the reason for requiring an affirmative defense to be pleaded is to
give the plaintiff notice of the defense and an opportunity to respond).

Respondent’s purported defense based on the Morehouse case (defense 3 above)
has already been ruled by the TTAB, in its Decision dated August 2, 2021 (Exhibit
I) that it would not be considered in this proceeding because Respondent failed to
plead a Morehouse defense in its Answer.

Respondent’s purported defenses of abandonment due to alleged failure of
Petitioner to police its mark (defense 1 above), and alleged
genericness/descriptiveness due to an allegation that Petitioner has not used
CAMCOPTER alone, instead using CAMCOPTER (defense 2 above), are also
affirmative defenses, which should have been pleaded but were not. Respondent’s
allegations essentially assert that Petitioner has no proprietary rights in
CAMCOPTER alone which would entitle Petitioner to maintain its case. Such a
defense must be pleaded. Chicago Corp. v. North American Chicago Corp., 20
USPQ2d 1715, 1717 n.5 (TTAB 1991) (defense that opposer lacks proprietary
rights in its common law mark raised for first time in final brief was neither
pleaded nor tried).

{00683377 }
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Similarly, Respondent’s purported affirmative defense of an earlier priority date
than its March 15, 2015 priority date (defenses 4 and 5 above) should have been
pleaded to place Petitioner on notice. Respondent failed to allege any earlier
priority date in its Answer. Moreover, Respondent also failed to identify any date
of use earlier than March 15, 2015 in its discovery responses. It is now too late to
assert an earlier priority date because none was alleged as an affirmative defense in
its Answer, and than what Respondent has committed to in its discovery responses.
The TTAB has ruled in prior cases that late assertions of earlier priority should not
be considered. See Omega SA (Omega AG) (Omega Ltd.) v. Alpha Phi Omega,
118 USPQ2d 1289, 1291 n.2 (TTAB 2016) (unpleaded prior registration defense
not considered on summary judgment); Productos Lacteos Tocumbo S.A. de C.V.
v. Paleteria La Michoacana, Inc., 98 USPQ2d 1921, 1926 (TTAB 2011)
(unpleaded affirmative defenses of prior registration defense and tacking not
considered), aff’d 188 F. Supp. 3d 22 (D.D.C. 2016), aff’d, 743 F. App’x 457, 128
USPQ2d 1172 (D.C. Cir. 2018); H.D. Lee Co. v. Maidenform Inc., 87 USPQ2d
1715, 1720 (TTAB 2008) (defense of tacking must be pleaded to put opposer on
notice of new matter that applicant is placing at issue).

Respondent in its discovery responses appears to allege that it used CAMERA
COPTERS starting at an earlier date, but did not allege an earlier date for
{00683377 }
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CAMERA COPTERS & DESIGN. What is at issue in this proceeding is
Respondent’s Registration in class 12 for CAMERA COPTERS & Design, not a
different alleged mark CAMERA COPTERS. Respondent was required to
disclaim CAMERA COPTERS apart from the mark as shown in order to obtain
allowance of the Registration at issue in class 12. Any allegation of an earlier use
for CAMERA COPTERS is not relevant and not at issue in this proceeding.

Because Respondent failed to allege any of the purported defenses in its Answer,
Petitioner was not given notice of these purported defenses, and conducted its
discovery, and based its strategy, management resources and budget based on the
issues framed by the pleadings. To permit Respondent to raise the purported
defenses at this late stage would be contrary to TBMP Section 311.02(c), the
controlling caselaw, and would be manifestly unfair and unduly prejudicial to
Petitioner.

The late produced documents should likewise be stricken from this proceeding
because Respondent intended to use them in connection with its late purported
affirmative defenses. Had Respondent pleaded the affirmative defenses, Petitioner
would have sought appropriate discovery requests specific to those affirmative
defenses which would have obligated Respondent to produce the documents during
{00683377 }
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the discovery period. Respondent, having failed to put Petitioner on notice, should
not now be allowed to rely on any late produced documents.

Petitioner also seeks to exclude use by Respondent of its purported expert reports
(Exhibit H) for any purpose other than to support a likelihood of confusion
between Petitioner’s and Respondent’s goods in class 12. Any other use, such as
to assert a Morehouse defense, should not be permitted because the Morehouse
defense was not pleaded in Respondent’s Answer.

CONCLUSION
For the forgoing reasons, Petitioner seeks a ruling that Respondent’s alleged
affirmative defenses recited as follows be stricken, and that any late produced
documents should also be stricken:

1. Petitioner Schiebel never policed its CAMCOPTER mark
(Abandonment due to alleged failure to police);

2. Petitioner Schiebel’s mark CAMCOPTER is so descriptive that it is
incapable of distinguishing its unmanned helicopters from those of
anyone else and that is why Petitioner Schiebel refers to its
{00683377 }
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unmanned helicopters as CAMCOPTER S-100 and not
CAMCOPTER per se. Petitioner alleged that Petitioner Schiebel
never used the mark CAMCOPTER per se, but instead
CAMCOPTER S-100 (Genericness/Descriptiveness);

3. Respondent Camera Copters alleges that aerial filming and
photography services (in class 41) and unmanned helicopters goods
(in class 12) are the same thing, and that Respondent’s evidence of
services should be considered as a prior use in class 12 goods
(Morehouse defense)

4. Respondent Camera Copters alleges that it has sold helicopters under
the CAMERA COPTERS mark since 2003 (predating the stated date
of first use in the Registration by some 12 years)(Priority);

5. Respondent Camera Copters alleges that Petitioner Schiebel never
used the CAMCOPTER mark in US commerce, based on allegations
of Schiebel’s lack of advertising of the CAMCOPTER unmanned
helicopters for the US market (Priority).

{00683377 }
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Petitioner also seeks a ruling that Respondent’s purported expert reports cannot be
used for any purpose other than to support a likelihood of confusion between
Petitioner’s goods in class 12 and Respondent’s goods in class 12 using the
involved mark CAMERA COPTERS & DESIGN.

Respectfully submitted,
Dated: December 22, 2021

/Jonathan Myers/____
Jonathan Myers
Peter J. Phillips
Attorneys for Cancellation Petitioner

LUCAS & MERCANTI, LLP
30 Broad Street, 21st Floor
New York, NY 10004
Phone (212) 661-8000
Fax (212) 661-8002
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15

Certificate of Service
I hereby certify that a true and correct copy of PETITIONER’S MOTION TO
EXCLUDE ANY EVIDENCE OF RESPONDENT RELATING TO
PURPORTED DEFENSES NOT PLEADED IN ANSWER, together with
supporting documentary evidence, have been served via Electronic Mail on the
counsel of record identified below.
Lillian Taylor Stajnbaher, Esq.
legal@lilliant.com

Date: December 22, 2021
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By: _/Jonathan Myers/______________
Jonathan Myers
LUCAS & MERCANTI, LLP
30 Broad Street
21st Floor
New York, NY 10004
Phone (212) 661-8000
Fax (212) 661-8002
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EXHIBIT A

Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number:
Filing date:

ESTTA982884
06/24/2019

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Petition for Cancellation
Notice is hereby given that the following party has filed a petition to cancel the registration indicated below.

Petitioner Information
Name

Schiebel Industries AG

Entity

joint stock company

Address

112 Margareten Street
Vienna, A-1050
AUSTRIA

Attorney information

JONATHAN MYERS
LUCAS & MERCANTI, LLP
30 BROAD STREET
21st floor
NEW YORK, NY 10004
UNITED STATES
info@lmiplaw.com, JMmail@lmiplaw.com, lberrios@lmiplaw.com
2126618000

Citizenship

Austria

Registration Subject to Cancellation
Registration No.

5440864

Registration date

Registrant

CAMERA COPTERS, INC.
14532 SW 129 ST, HANGAR 1W
TAMIAMI AIRPORT, FL 33186
UNITED STATES

04/10/2018

Goods/Services Subject to Cancellation
Class 009. First Use: 1997/06/15 First Use In Commerce: 1997/06/15
All goods and services in the class are subject to cancellation, namely: Cameras and camera mounts
for aerial photography and filming
Class 012. First Use: 2016/08/04 First Use In Commerce: 2016/08/04
All goods and services in the class are subject to cancellation, namely: Drones and structural parts
therefor, Unmanned aerial vehicles (UAVs)

Grounds for Cancellation
Priority and likelihood of confusion

Trademark Act Sections 14(1) and 2(d)

Abandonment

Trademark Act Section 14(3)

Mark Cited by Petitioner as Basis for Cancellation
U.S. Application

87820467

Application Date

03/05/2018

No.
Registration Date

NONE

Word Mark

CAMCOPTER

Foreign Priority
Date

NONE

Design Mark

Description of
Mark

NONE

Goods/Services

Class 012. First use: First Use: 2009/10/12 First Use In Commerce: 2009/10/12
APPARATUS FOR MOTION BY AIR, NAMELY, HELICOPTERS; APPARATUS
FOR MOTION BY AIR, NAMELY, UNMANNED HELICOPTERS; APPARATUS
FOR MOTION BY AIR, NAMELY, UNMANNED HELICOPTERS SELLING FOR
BETWEEN 4.5 AND 7 MILLION DOLLARS, SOLD MAINLY TO THE MILITARY
AUTHORITIES

Attachments

87820467#TMSN.png( bytes )
RIPJ-1032 Cancellation Petition.pdf(180628 bytes )

Signature

/jonathan myers/

Name

JONATHAN MYERS

Date

06/24/2019

EXHIBIT B

Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number:
Filing date:

Proceeding

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
92071596

Party

Defendant
Camera Copters, Inc.

Correspondence
Address

Submission

CAMERA COPTERS INC
14532 SW 129 ST HANGAR 1W
TAMIAMI AIRPORT, FL 33186
UNITED STATES
no email provided
no phone number provided
Answer

Filer's Name

Sarah M. Stemer

Filer's email

trademarks@patentusa.com, sstemer@patentusa.com

Signature

/Sarah M. Stemer/

Date

07/26/2019

Attachments

Camera Copters - Answer to Cancellation.pdf(192734 bytes )

ESTTA990524
07/26/2019

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the matter of:
Mark: CAMERA COPTERS
Serial: 5,440,864
________________________________
Schiebel Industries, AG
Petitioner,
v.

Opposition No. 92071596

Camera Copters, Inc.
Registrant.
________________________________/
REGISTRANT’S ANSWER TO PETITION FOR CANCELLATION
Registrant, Camera Copters, Inc., by and through its undersigned counsel, hereby files its
Answer to Petition for Cancellation filed by Petitioner, Schiebel Industries, AG, and states as
follows:
1. Registrant admits the allegations contained in Paragraph 1 of the Petition for
Cancellation.
2. Registrant admits the allegations contained in Paragraph 2 of the Petition for
Cancellation.
3. Registrant lacks knowledge or information sufficient to form a belief about the truth of
the allegations in Paragraph 3 of the Petition for Cancellation and therefore denies the
allegations therein.
4. Registrant denies the allegations in Paragraph 4 of the Petition for Cancellation.

5. Registrant denies the allegations in Paragraph 5 of the Petition for Cancellation.
6. Registrant lacks knowledge or information sufficient to form a belief about the truth of
the allegations in Paragraph 6 of the Petition for Cancellation and therefore denies the
allegations therein.
7. Registrant lacks knowledge or information sufficient to form a belief about the truth of
the allegations in Paragraph 7 of the Petition for Cancellation and therefore denies the
allegations therein.
8. Registrant lacks knowledge or information sufficient to form a belief about the truth of
the allegations in Paragraph 8 of the Petition for Cancellation and therefore denies the
allegations therein.
9. Registrant denies the allegations in Paragraph 9 of the Petition for Cancellation.
10. Registrant denies the allegations in Paragraph 10 of the Petition for Cancellation.
11. Registrant denies the allegations in Paragraph 11 of the Petition for Cancellation.
12. Registrant denies the allegations in Paragraph 12 of the Petition for Cancellation.

Respectfully Submitted,
LERNER GREENBERG STEMER LLP
Attorneys for Registrant
2445 Hollywood Boulevard
Hollywood, Florida 33022
(954) 925-1100 Telephone
sstemer@patentusa.com
By: /s/_Sarah M. Stemer, Esq. ______
Sarah M. Stemer, Esq.
Florida Bar No. 87595

CERTIFICATE OF SERVICE
I HEREBY CERTIFY that on this 26th day of June, 2019, a true copy of the foregoing
document was provided, via Electronic Mail to all counsel of record identified below.
Jonathan Myers, Esq.
Lucas and Mercanti, LLP
30 Broad Street
21st Floor
New York, NY
info@lmiplaw.com
jmyers@lmiplaw.com

By: /s/ Sarah M. Stemer, Esq.____
Sarah M. Stemer, Esq.

EXHIBIT C

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of:
Mark: CAMERA COPTERS
Serial: 5,440,864
________________________________
Schiebel Industries, AG
Petitioner,
Opposition No. 92071596
v.
Camera Copters, Inc.
Registrant.

________________________________/

REGISTRANT’S RULE 26(a)(1) INITIAL DISCLOSURES
Registrant, Camera Copters, Inc., (hereinafter “Registrant”), by and through
undersigned counsel, hereby serves its Initial Disclosures required by Rule 26(a)(1) of the
Federal Rules of Civil Procedure, 37 CFR § 2.120(a)(3).
A. Registrant, pursuant to Rule 26(a)(1)(A)(i), discloses the following individuals
currently known to Registrant from whom information may be relied upon in order to
support its claims or defenses, unless solely for impeachment. Applicant reserves the
right to amend this list upon identification of other individuals through discovery or
development of the issues.

1. Mr. Paul Barth
Owner of Registrant Company
14532 SW 129 St., Hangar 1W, Tamiami Airport
Miami, Florida 33186
Mr. Barth possesses information regarding history and development of the
mark, as well as use of the mark.
1

B. Registrant pursuant to Rule 26(a)(1)(A)(ii) discloses the following documents,
tangible things and electronically stored information currently in Registrant’s custody,
control or possession that it may use to support its claims or defenses, unless solely
for impeachment. Registrant reserves the right to amend this list upon identification of
other documents and things through discovery or development of the issues.
1. Documents and things showing Registrant’s use of the mark at issue.
2. Documents and things showing that Registrant’s development of the mark and
goods.
3. Documents and things showing Registrant’s use and application or registration of the
mark cited.
4. Documents relating to the prosecution of the application that resulted in the
Registration.

Dated: October 4, 2019
LERNER GREENBERG STEMER LLP
Attorneys for Opposer
2445 Hollywood Boulevard
Hollywood, Florida 33022
(954) 925-1100 Telephone
sstemer@patentusa.com

By:

/s/_Sarah M. Stemer, Esq. ______
Sarah M. Stemer, Esq.
Florida Bar Member
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CERTIFICATE OF SERVICE
I HEREBY CERTIFY that on this 4th day of October, 2019, a true copy of the
foregoing document was provided, via Electronic Mail to pro se defendants identified below.
Jonathan Myers
jmyers@lmiplaw.com
By:

/s/ Sarah M. Stemer, Esq.
Sarah M. Stemer, Esq.
Florida Bar Number: 87595
LERNER GREENBERG STEMER LLP
Attorneys for Opposer
2445 Hollywood Boulevard
Hollywood, Florida 33022
(954) 925-1100 Telephone
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EXHIBIT D

EXHIBIT E

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the matter of:
Mark: CAMERA COPTERS
Serial: 5,440,864
________________________________
Schiebel Industries, AG
Petitioner,

Opposition No. 92071596

v.
Camera Copters, Inc.
Registrant.
________________________________/

REGISTRANT’S RESPONSES TO
PETITIONER’S REQUEST FOR PROUCTION OF DOCUMENTS AND THINGS

1. A specimen of each advertisement by Registrant for the sale of goods under Registrant's
Mark.
RESPONSE: Registrant’s relevant goods are marketed on their web page and through word of
mouth. Please see information on its web page. http://cameracopters.com/home.htm. Registrant
also serves herewith photographs from its store, showing the mark on signage as well as
photographs of the goods with the mark affixed thereto. The photos contain metadata, indicating
that the photographs were made in 2017. Registrant reserves the right to supplement these
responses as information or documents become available.

2. A specimen of each item of promotional material of Registrant, other than an advertisement,
in which Registrant's Mark appears.

RESPONSE: Registrant’s relevant goods are marketed on their web page and through word of
mouth. Please see information on its web page. http://cameracopters.com/home.htm. Registrant
also serves herewith photographs from its store, showing the mark on signage as well as
photographs of the goods with the mark affixed thereto. The photos contain metadata, indicating
that the photographs were made in 2017. Registrant reserves the right to supplement these
responses as information or documents become available.

3. A sample of each label, hang tag, emblem, applique, transfer, decalcomania, wrapper, sign,
package, box, container, advertisement, promotional literature, point-of-sale display,
letterhead, memorandum, or other thing or document which has been sold, published,
broadcast, disseminated, distributed, or used in connection with Registrant's Goods in the
United States, by or on behalf of Registrant, bearing any mark which constitutes, includes or
incorporates Registrant's Mark.
RESPONSE: Registrant serves herewith photographs from its store, showing the mark on
signage as well as photographs of the goods with the mark affixed thereto. The photos contain
metadata, indicating that the photographs were made in 2017. Registrant reserves the right to
supplement these responses as information or documents become available.

4. All documents other than those called for in Request nos. 1 and 2 above, which mention, refer,
or relate to the promotion or use in commerce of Registrant's Mark.
RESPONSE: No additional documents other than those responsive to other Requests.
Registrant reserves the right to supplement these responses as information or documents become
available.

5. All documents which mention, refer to or reflect Registrant's earliest use for Registrant 's
Goods, the earliest date on which Registrant intends to rely in these proceedings to establish
priority of usage in US commerce with respect to Registrant's Mark for Registrant's Goods, in
particular, (1) cameras and camera mounts for aerial photography and filming (hereinafter RG
CL 9) and (2) drones and structural parts therefor, unmanned aerial vehicles (UAVs)

(hereinafter RG CL 12).
RESPONSE: Registrant serves herewith photographs from its store, showing the mark on
signage as well as photographs of the goods with the mark affixed thereto. The photos contain
metadata, indicating that the photographs were made in 2017. Registrant also serves herewith
invoices from various dates which evidences sales of the goods in question under the mark.
Registrant reserves the right to supplement these responses as information or documents become
available.

6. If Registrant is required to file with the Securities and Exchange Commission any report,
copies of such reports from Registrant's earliest use date to the present.
RESPONSE: None, not applicable.

7. All documents regarding or comprising any assignment or transfer of Registrant's Mark for
RG CL 9 and RG CL 12, or negotiations leading to any such assignment.
RESPONSE: None, not applicable.

8. All documents regarding or comprising any agreements or licenses involving Registrant's
Mark for RG CL 9 and RG CL 12, or negotiations leading to said agreements and licenses.
RESPONSE: None, not applicable.

9. All documents regarding or comprising any opposition, cancellation, or infringement actions
involving Registrant's Mark for RG CL 9 and RG CL 12, including all documents relating to
the outcome of such actions.
RESPONSE: None, not applicable.

10. All documents regarding any disputes Registrant has had with any others concerning the right

to use or register Registrant's Mark for RG CL 9 and RG CL 12, including any marks asserted
to be similar thereto.
RESPONSE: None, not applicable.

11. All documents regarding the geographical territory(ies) in the United States in which
Registrant has advertised, sold or distributed any RG CL 9 and RG CL 12 under Registrant's
Mark, and the years of such advertising, sales or distribution. All documents regarding
Registrant's continuous use by advertising, sale or distribution of any RG CL 9 and RG CL
12 under Registrant's Mark, and the periods of such use in its advertising, sales or distribution
of such goods.
RESPONSE: Registrant serves herewith photographs from its store, showing the mark on
signage as well as photographs of the goods with the mark affixed thereto. The photos contain
metadata, indicating that the photographs were made in 2017. Registrant also serves herewith
invoices from various dates which evidences sales of the goods in question under the mark.
Registrant reserves the right to supplement these responses as information or documents become
available.

12. All documents regarding any meetings or discussions regarding the decision to file an
application for federal registration of Registrant's Mark for RG CL 9 and RG CL 12.
RESPONSE: All of the documents or information responsive to this request would be subject to
attorney-client privilege.

13. All documents regarding any communication of reservation or disapproval regarding the use
of Registrant's Mark for RG CL 9 and RG CL 12.
RESPONSE: All of the documents or information responsive to this request would be subject to
attorney-client privilege.

14. All documents regarding any communication of reservation or disapproval regarding the
decision to file an application for federal registration of Registrant's Mark for RG CL 9 and
RG CL 12.
RESPONSE: All of the documents or information responsive to this request would be subject to
attorney-client privilege.

15. All documents describing when and the circumstances under which Registrant first became
aware of Petitioner's Mark and all documents describing Registrant's thoughts, concerns and
reactions to learning of Petitioner's Mark.
RESPONSE: Registrant has no documents related to this Request, but responds with
information in its Responses to Interrogatories. Respondent only learned of Petitioner’s Mark
after Petitioner filed this Petition for Cancellation.

16. All documents created by or for Registrant regarding the existence or enforceability of
Petitioner's Mark.
RESPONSE: Registrant has no documents related to this Request, but responds with
information in its Responses to Interrogatories. Respondent only learned of Petitioner’s Mark
after Petitioner filed this Petition for Cancellation. Evidence created by or for Registrant of this
nature after the filing of the Petition for Cancellation would be subject to attorney-client
privilege.

17.All documents regarding the classes of customers who buy or use RG CL 9 and RG CL 12
sold under Registrant's Mark.
RESPONSE: Registrant also serves herewith invoices from various dates which shows
customers of the goods in question sold under the mark. Registrant reserves the right to
supplement these responses as information or documents become available.

18.All documents regarding the channels of distribution and trade through which RG CL 9 and
RG CL 12 sold or distributed in connection with Registrant's Mark reach ultimate consumers.
RESPONSE: Registrant also serves herewith invoices from various dates which shows
customers of the goods in question sold under the mark. Registrant reserves the right to
supplement these responses as information or documents become available.

19.All documents regarding the media through which RG CL 9 and RG CL 12 sold or distributed
in connection with Registrant's Mark are advertised.
RESPONSE: Registrant also serves herewith invoices from various dates which shows
customers of the goods in question sold under the mark. Registrant reserves the right to
supplement these responses as information or documents become available.

20.All documents regarding all types of RG CL 9 and RG CL 12 sold or distributed by
Registrant in connection with Registrant's Mark.
RESPONSE: Registrant serves herewith photographs of the goods in question. Registrant
reserves the right to supplement these responses as information or documents become available.

21.All documents and photographs regarding all types of RG CL 9 and RG CL 12 manufactured
in connection with Registrant's Mark by entities other than Registrant, including, but not
limited to, the manner in which Registrant controls (a) the use of Registrant's Mark by each
such entity, and (b) the nature and the quality of the goods sold thereunder by each such
entity.
RESPONSE: None. Registrant is the manufacturer and the distributor.

22. All documents regarding correspondence relating to Registrant's Mark, between Registrant
and any manufacturer of RG CL 9 and RG CL 12 used in connection with Registrant's Mark.
RESPONSE: None. Registrant is the manufacturer and the distributor.

23.All documents regarding the annual volume of sales or distribution for each variety of RG
CL 9 and RG CL 12 (in dollars and by quantity) for each year these goods were sold or
distributed in connection with Registrant's Mark.
RESPONSE: Sales are shown on the invoices served herewith. Registrant reserves the right to
supplement these responses as information or documents become available.

24.All documents regarding the amount of royalties and/or license fees Registrant has received
for the sale or distribution of any RG CL 9 and RG CL 12 by others in connection with
Registrant's Mark.
RESPONSE: None, not applicable.

25.All documents regarding any RG CL 9 and RG CL 12 bearing Registrant's Mark relating to
either the sale of Registrant's Goods per se or to the distribution of Registrant's Goods for the
purpose of promoting or carrying out the sale or distribution of goods and services sold by
Registrant other than RG CL 9 and RG CL 12.
RESPONSE: None. Registrant reserves the right to supplement these responses as information
or documents become available.

26.All documents and things which Registrant will offer in evidence during this cancellation
proceeding.
RESPONSE: Registrant serves herewith photographs from its store, showing the mark on
signage as well as photographs of the goods with the mark affixed thereto. The photos contain
metadata, indicating that the photographs were made in 2017. Registrant also serves herewith
invoices from various dates which evidences sales of the goods in question under the mark.
Registrant reserves the right to supplement these responses as information or documents become
available.

27. All documents regarding any survey (formal or informal) performed by or for Registrant, or
on Registrant's Mark for RG CL 9 and RG CL 12.
RESPONSE: None, not applicable. No surveys were conducted. Registrant reserves the right to
supplement these responses as information or documents become available, or if surveys are
conducted.

28.All documents, not elsewhere produced in response to these Requests for Production of
Documents regarding Petitioner or Petitioner's Mark.
RESPONSE: None. Registrant reserves the right to supplement these responses as information
or documents become available.

29.Documents sufficient to identify all RG CL 9 and RG CL 12, offered for sale by Registrant in
the United States.
RESPONSE: Registrant services herewith photographs of the goods in question. Registrant
reserves the right to supplement these responses as information or documents become available.

30.All documents not already provided relating to use in interstate commerce of Registrant's
Mark for, on, or in connection with RG CL 9 and RG CL 12.
RESPONSE: No additional documents but Registrant reserves the right to supplement these
responses as information or documents become available.

31.All documents regarding any search, investigation or legal opinion regarding the registrability
of Registrant's Mark for RG CL 9 and RG CL 12, or whether Registrant's Mark might
infringe the trademark rights of others.
RESPONSE: All such documents are subject to attorney-client privilege.

32. All documents regarding any past, present or future plans to expand use of Registrant's Mark
for RG CL 9 and RG CL12 to other kinds of goods.
RESPONSE: No such documents available, but Registrant reserves the right to supplement
these responses as information or documents become available.

33.All documents relating to the creation, design, meaning or interpretation of Registrant's Mark
for RG CL 9 and RG CL12.
RESPONSE: No such documents available, but Registrant reserves the right to supplement
these responses as information or documents become available.

34.Representative photographs of Registrant's RG CL 9 and RG CL 12 bearing Registrant's mark
for each of the years starting with Registrant's earliest use date through 2019.
RESPONSE: Served herewith. Registrant reserves the right to supplement these responses as
information or documents become available.

35.All documents used to answer, referred to in, or identified in, Petitioner's First Set of
Interrogatories.
RESPONSE: Served herewith.

36. All documents identified in Registrant's Initial Disclosures.
RESPONSE: Served herewith.

By: /s/ Sarah M. Stemer, Esq.____
Sarah M. Stemer, Esq.
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EXHIBIT F

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
CAMERA COPTERS, INC.,
Respondent

RESPONDENT'S RESPONSE TO REQUESTS FOR ADMISSIONS

1. Registrant has not produced any documents evidencing any sales of cameras for aerial
photography or filming which bear the mark Camera Copters & Design prior to January 1, 2016.
Response 1: Registrant provided documents to Attorney Sarah Werner in 2019.
Registrant is not now absolutely certain whether he was aware of a request to produce
documents evidencing its sales of cameras, is not now absolutely certain what was within
the documents it provided, and is not now certain what Attorney Werner produced.
Registrant does not recall seeing answers and/or responses previously provided. Further,
not all of Registrant’s provided documents were returned to him upon Ms. Werner’s
withdrawal from representation. Thus, Registrant cannot be certain what was previously
produced.
Nowithstanding, Registrant vaguely recalls that long prior to January 1, 2016, it sold
cameras for aerial photography under the Camera Copters brand not bearing the mark
Camera Copters and Design, thus upon belief, admits it sold no camera bearing the mark
Camera Copters & Design prior to January 1, 2016.
2. Registrant has not produced any documents evidencing any sales of camera mounts for aerial
photography or filming which bear the mark Camera Copters & Design prior to January 1, 2016.
Response 2: provided documents to Attorney Sarah Werner in 2019. Registrant is not
now absolutely certain whether he was aware of a request to produce documents
evidencing its sales of cameras, is not now absolutely certain what was within the
documents it provided, and is not now certain what Attorney Werner produced.
Registrant does not recall seeing answers and/or responses previously provided. Further,
not all of Registrant’s provided documents were returned to him upon Ms. Werner’s

withdrawal from representation. Thus, Registrant cannot be certain what was previously
produced.
Notwithstanding, since the 1990’s Registrant has purchased and resold brackets,

mounts and camera accessories under the brand Cameras Copters, and was renting
branded brackets, mounts and camera accessories under the brand Cameras
Copters. Thus, Registrant admits that it has not produced any documents evidencing
any sales of camera mounts for aerial photography or filming which bear the mark
Camera Copters & Design prior to January 1, 2016.
3. Registrant has not sold any cameras for aerial photography or filming which bear the mark
Camera Copters & Design prior to January 1, 2016.
Response 3: Nowithstanding, Registrant vaguely recalls that long prior to January 1,
2016, it sold cameras for aerial photography under the Camera Copters brand not bearing
the mark Camera Copters and Design, thus upon belief, admits it sold no camera bearing
the mark Camera Copters & Design prior to January 1, 2016.

4. Registrant has not sold any camera mounts for aerial photography or filming which bear the mark
Camera Copters & Design prior to January 1, 2016.
Response 4: Registrant recalls having purchased and resold brackets, mounts and

camera accessories under the brand Cameras Copters, and recalls renting Cameras
Copters and design branded brackets, mounts and camera accessories. Thus,
Registrant admits that it has not sold camera mounts for aerial photography or filming
which bear the mark Camera Copters & Design prior to January 1, 2016.

5. Registrant has not produced any documents evidencing any sales of drones or structural parts
therefor which bear the mark Camera Copters & Design prior to January 1, 2016.
Response 5: Admitted.

6. Registrant has not produced any documents evidencing any sales of unmanned aerial vehicles
(UAVs) which bear the mark Camera Copters & Design prior to January 1, 2016.
Response 6: Admitted.

7. Registrant has not sold any drones or structural parts therefor which bear the mark Camera
Copters & Design prior to January 1, 2016.

EXHIBIT G

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
CAMERA COPTERS, INC.,
Respondent

RESPONDENT'S RESPONSE TO INTERROGATORIES SET TWO

INTERROGATORY NO. 22
If the response to any Request For Admission Nos. 1-8 is anything other than an
unqualified affirmative,
Subpart (i) state the reason why the response is an unqualified affirmative,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 22.
Registrant provided documents to Attorney Sarah Werner in 2019. Registrant is not now
absolutely certain whether he was aware of a request to produce documents evidencing
its sales of cameras, is not now absolutely certain what was within the documents it
provided, and is not now certain what Attorney Werner produced. Registrant does not
recall seeing answers and/or responses previously provided. Further, not all of
Registrant’s provided documents were returned to him upon Ms. Werner’s withdrawal
from representation. Thus, Registrant cannot be certain what was previously produced;
and further,
Respondant seeks to avoid misleading with its Responses Requests for Admission, as the
suggestion that the provision of goods for sale with Camera Copters, Inc. as a source, or
the lease of CAMERA COPTERS (with design) branded goods prior January 1, 2016 is
not trademark usage would be erroneous;
and further,

Registrant
vaguely recalls having sold cameras prior to January 1, 2016,
clearly recalls having sold brackets, mounts and camera accessories prior to
January 1, 2016, from Camera Copters as a source, and
clearly recalls having rented CAMERA COPTERS branded brackets, mounts

and camera accessories prior to January 1, 2016.

Subpart (ii) identify any documents relating to such reason
RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 22.

Registrant’s best recollection is that there will be no documents relating to the
sale of cameras;
and further,
that archives of purchase orders, invoices and receipts reflect Camera Copters,
Inc. sales and rentals of brackets, mounts and camera accessories, some of which
were branded with the CAMERA COPTERS (with design) mark.

Subpart (iii) identify the persons having knowledge of the subject matter of

the response.
RESPONSE TO SUBPART (iii) to INTERROGATORY NO. 22.

Paul Barth, CEO of Camera Copters, has knowledge of the subject matter of these
responses.

INTERROGATORY NO. 23
If the response to Request For Admission No. 9 is anything other than an
unqualified affirmative,
(i) state the reason why the response is an unqualified affirmative,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 23.
Registrant denies Interrogatory No. 23 because it is untrue.

(ii) identify any documents relating to such reason, and

RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 23.
Registrant’s archives of purchase orders, invoices, receipts and associated documents,
relate to the reason for the denial of Interrogatory No. 23.

(iii) identify the persons having knowledge of the subject matter of the
response.
RESPONSE TO SUBPART (iii) to INTERROGATORY NO. 23.
Registrant has knowledge of the subject matter of this response.

INTERROGATORY NO. 25
If the response to Request For Admission No. 11 is anything other than an
unqualified affirmative,
(i) state the reason why the response is an unqualified affirmative,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 25.

Since around the late 2000’s or early 2010’s, Registrant has fielded many
questions from confused questioners regarding the entry of Applicant’s
Unmanned Vehicle, particularly because Applicant was already an indirect
competitor with Registrant in the film industry in the European market, and
because Applicant entered into the US aero-defense industry marketplace, an
industry to which Registrant had already been providing related services.
(i)

identify any documents relating to such reason
RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 25.

Documents relating to the reason for denying Request for Admission No. 11 are
purchase orders, invoices, receipts, and associated documents, including the 1999
certification by “remanufacturer [CAMERA COPTERS]” on Hughes/McDonald
Douglas Helicopter System, submitted in support of Registrant’s trademark
applications.

//
//
//

(iii) identify the persons having knowledge of the subject matter of the response.
RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 25.
Person having knowledge of the subject matter of this response include but are not limited to Paul
Barth and his Attorney,

I, Paul Barth, CEO of Camera Copters, Inc., do hereby declare under penalty of
perjury under the laws of the United States of America that the foregoing is true an
correct, except as to that matter submitted upon information and belief, and as to
that matter, I am informed and do believe it to be true and correct.

Dated: December 21, 2020
Paul Barth, CEO
For CAMERA COPTERS, INC.,
Registrant

Certificate of Service:
I hereby certify that a true and complete copy of the foregoing Request for Admissions has been served
on Scheibel Indusries AG by forwarding said copy on November 14, 2020, via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: December 21, 2020

/Lillian Taylor Štajnbaher/LTHS/122120/

Lillian Taylor Štajnbaher, Esq.

EXHIBIT H

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
CAMERA COPTERS, INC.,
Respondent.
EXPERT DISCLOSURES
Respondent discloses Paul Morris, and Laverne Dalley as Expert Witnesses in the instant matter.
By copy of the accompanying Exhibits A through G, incorporated by this reference as if fully set forth
herein, provided are:
(i) a complete statement of all opinions witnesses will express and basis and reasons for them;
(ii) the facts or data considered by the witnesses in forming their opinions;
(iii) exhibits that will be used to summarize or support the opinions formed; and
(iv) the witnesses’ qualifications, including publications authored in the previous 10 years.
Neither of Respondent’s Experts Witnesses have testified as an expert at trial or by deposition during the
previous 4 years.
Mr. Morris’s compensation is at the rate of $150/hour. Ms. Dalley’s compensation is at a flat fee of
$2,390 for survey analysis, audience sampling, dissemination, response analysis, and report and
presentation; and hourly rate of $160/hour, or $550 for ½ day or 3.5 hours for testimony.

Dated: November 16, 2020

/Lillian Taylor Štajnbaher/LTHS/111620/

Lillian Taylor Štajnbaher, Esq.
Cal State Bar No. 126753
LILLIAN TAYLOR ARTIST SERVICES
2630 W Broward Blvd, #203-434
Fort Lauderdale, FL 33312
Legal@LillianT.com
954-319-3153
For CAMERA COPTERS, INC.,
Respondent

CERTIFICATE OF SERVICE
I hereby certify that a true and complete copy of the Respondent’s Expert Disclosures have been served
on Scheibel Industries AG by forwarding said copy on November 16, 2020, via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: November 16, 2020

/Lillian Taylor Štajnbaher/LTHS/111620/

Lillian Taylor Štajnbaher, Esq.

Professional History
Paul Morris is a visual communications specialist with a singular vision who has been a
prominent professional in the media photography ﬁeld for more than three decades, and
has become a well-respected ﬁgure in the South Florida creative community. He
established a Miami studio in the good old days of the nineteen eighties shooting for
advertising and corporate clients. Currently, Paul specializes in aerial photography and
shoots architecture for some of the largest and best-known developers throughout Florida
and the US. He is also known for corporate and advertising work for multi-national
corporations, ad agencies and design ﬁrms and works on editorial assignments for many
well-known publications.
Paul actively produces images for stock photo libraries and personal ﬁne art images for
print shows and sale. In addition, He continues to explore new avenues of photographic
creativity, shooting remote locales in Britain, Europe and China as well as The Great Smoky
Mountains, Florida’s Everglades and other American treasures closer to home.
In today's world of contemporary art photography Paul is pushing the boundaries of the
photographic medium by combining classic techniques of photographic traditional with
advanced technologies to create one-of-a-kind photographic works for a new century.

Business Experience
Since opening his ﬁrst studio Paul has been deeply involved in the business of media
photography. Having designed and managed four studio facilities he knows that part of
the business inside and out. As a founding member of Sharpshooters Premium Stock
Photos in the late eighties Paul learned the ins and outs of the stock photography
business, and in two thousand and two founded Miami Stock Photos to better serve a
small group of Miami Photographers looking for an alternative way to sell their work. Paul
serves on various business related boards and consults on media industry issues with
companies, governments, and associations. He works with several universities and trade
schools as an advisor and adjunct professor to help provide a real-world perspective to
their curriculum. He also works as a career consultant for individuals working in
photography and conducts private digital photography seminars.

Associations and Afﬁliations
From the very beginning of Paul’s career he has been deeply involved with the
photographic community at large as an advocate for photographers rights, business
practices and ethics. He joined ASMP (American Society of Media Photographers) in the
early eighties after the South Florida Chapter ﬁrst formed and became a director, program
chairman, president and just about every other board position. During his tenure with

Paul Morris - PO Box 184 - Mount Dora, FL

- 32756 - www.morphoto.com

ASMP he directed and produced numerous programs and projects. Notable projects
include the ﬁrst chapter web site, lecture and business practices programming, and the
Picture South Florida documentary project. This project was one of the ﬁrst “Day in The
Life” projects and focused on South Florida. He is a founder and director of “The Print
Exchange”, ﬁne art print group. This group was formed from local photographers to share
their ﬁne art photography and culminated in a group print show. Other associations include
AIGA (American Institute of Graphic Artists), EP (Editorial Photographers) and worked as a
consultant on the creation of the Plus Registry for stock photography. Paul maintains
ongoing relationships and dialogue with International photography trade groups from other
countries such as the Chinese Photographers Association.

Fine Art and Exhibits
Paul is a master of ﬁne art print making both in the traditional darkroom with traditional
processes and digital print output. In conjunction with various arts groups he has
curetted, designed, produced and shown in numerous ﬁne-art photography and
contemporary art exhibitions over the past thirty plus years. A few notable examples
include the Light up Miami group photography exhibition at the Bacardi Gallery, ASMP Las
Olas group photography exhibition, and a group photography exhibition at the Invitation of
the Chinese Photographers Association that was shown at the Duyun International
Photographic Expo, in South Central China. Paul’s work can be seen in museum and
private collections and he continues to produce solo exhibitions for gallery shows at
diverse locations throughout the world.

Partial Client List
Burger King Corporation
GE Power Corporation
HCA Healthcare
Investment News
King Ranch and its subsidiaries
Miami Dade Transit
Ofﬁce Depot Corporation
Post Buckley Schuh & Jernigan engineers
Perry Ellis International
Ryder Systems
Scotia Bank
Sugar Cane Growers Cooperative of Florida
Sony Corporation
Trump International
University of Miami
Wachovia
and many more.
Paul has created high-end advertising images for the developers of: Fisher Island, Cipriani,
Saint Regis, Bimini Bay Resort, Blue, Jade, The Continuum, The Four Seasons, City Place,
360 by Lennar, Ocean I, II, and III and Hamptons South to name just a few.

Education
1973 – Graduate, Miramar High School, Miramar, Florida
1976 – Graduate, Art Institute of Fort Lauderdale, Florida.
1977 to 1983 – Apprentice to photographers working with prominent local, national and
international studios producing photography for media and advertising clients such as
Coca Cola and British Airways.
Ongoing – yearly conferences and trade seminars.

Business Experience
•

1984 – Founded Paul Morris Photography, Miami, Florida. Responsible for all
aspects of the business.

•

1986 – Founding Member and contributing photographer to Sharpshooters
Premium Stock Photos, Miami, Florida.

•

1993 – Founder and President of Morphoto Incorporated, Miami, Florida.
Director of Morphoto Inc., responsibilities include directing all aspects of
estimating costs and production of photographs, motion images and marketing
activities pertinent to the business.

•

1993 – Opened Studio 301 in the Miami Design District, Miami, Florida.
Responsible for directing the design and construction of the studio facility and
management throughout its occupancy.

•

1999 – Contributing photographer to Corbis Media, Seattle, Washington

•

2001 – Founder and President, 12345 West Dixie, Studio and Gallery, North
Miami, Florida. Director of 12345 West Dixie LLC., responsible for acquisition of
the property, design and renovation, maintenance and general operations of the
facility.

•

2002 – Founder, Vice President and contributor to Miami Stock Photos, Miami,
Florida. Director of Miami Stock Photos Inc., technical director in charge of web
site design and operations, contributing photographer relations and sales
fulﬁllment.

•

2002 to present – Director, North Miami Business Development Board, North
Miami, Florida. Responsibilities include directing RFP’s for creation of a branding
program and general business development activities.

•

2004 to present – Professional advisory board for The Art Institute of Fort
Lauderdale.

•

2005 to 2009 – Adjunct professor Miami Ad School, teaching business
practices, lighting and digital imaging, Miami Beach, Florida. Designed and

administered a series of twelve-week courses on advanced lighting, digital
imaging and business practices.
•

2006 – Consultant for the creation of the Picture Licensing Universal System
(PLUS), a web based licensing system for standardizing image licensing.
Assisted in the creation of the data matrix for the image-licensing program.

•

2008 – Chairman, North Miami Business Development Board, North Miami,
Florida. Overseeing the board and interfacing with the North Miami CRA and
other North Miami governmental departments.

•

2009 to present – Adjunct Professor, Barry University, business practices and
lighting, Miami Shores, Florida. Design and administer a series of 4 hour courses
on advanced lighting and business practices.

•

2009 – Expert witness, copyright infringement cases, John B. Ostrow, P.A.

•

2009 to 2011 - Guest Speaker, Barry University. Lectures on lighting for
photography and the the business of commercial photography.

•

2014 to 2018 - Founding partner and Managing DirectorMiami Aerial provides
low level aerials using UAV's and traditional aircraft for stills and motion. and
traditional aircraft for a wide variety of industries including advertising, real
estate, development, leisure, industrial, and broadcast media.

Associations and Afﬁliations
•

1983 to present – Member, American Society of Media Photographers. ASMP is
the leading trade association for photographers who photograph primarily for
publication, promotes photographers' rights, educates photographers in better
business practices, and is an advocate for copyright issues of image creators.

•

1992 to 2009 – Director, American Society of Media Photographers, South
Florida Chapter. Responsibilities include creation and launch of the ﬁrst chapter
web site.

•

1986 to 1988 - Director, Picture South Florida, documentary book project. This
project was one of the ﬁrst “Day in The Life” projects and focused on South
Florida. A book and a half-hour news documentary was produced from the
project.

•

1995 to 1999 – Director, The Print Exchange, ﬁne art print group. This group
was formed from local photographers to share their ﬁne art photography and
culminated in a group print show.

•

1995 to 1997 – Program Chairman, American Society of Media Photographers,
South Florida Chapter. Responsibilities include scheduling and production of
chapter programs and seminars.

•

1997 to 1999 – President, American Society of Media Photographers, South
Florida Chapter. Responsibilities include overseeing of chapter activities,
programming, and interfacing with other groups and governmental entities.

•

1998 to 2008 – Member, American Institute of Graphic Artists. AIGA is the
oldest and largest professional membership organization for design.

•

1999 to 2008 – Member, Stock Artist Alliance. SAA is the only trade association
focused exclusively on the business of stock photography and image licensing
issues.

•

2000 to present – Member, Editorial Photographers. EP is a non-proﬁt
organization dedicated to improving the health and proﬁtability of editorial
photography.

Exhibits
•

1989 – Picture South Florida, group photography exhibition, Historical Museum
of South Florida, Miami

•

1989 – Historical Time Capsule, contributing photographer, Historical Museum of
South Florida, Miami

•

1991 – Top of The Town, solo photography exhibition, Ameriﬁrst bank lobby,
Downtown Miami

•

1992 – Light up Miami, group photography exhibition, Bacardi Gallery, Miami
Florida

•

1994 – Intimate Landscapes of The Smokie Mountains, solo photography
exhibition, Studio 301, Miami Florida

•

1995 - Intimate Landscapes of The Smokie Mountains, solo photography
exhibition, Pallas Photographic, Miami, Florida

•

1996 - ASMP Las Olas group photography exhibition.

•

1999 – The Print Exchange, group photography exhibition, Studio 301, Miami,
Florida

•

2004 – Produced and participated in a group photography exhibition at the
Invitation of the Chinese Photographers Association. Duyun International
Photographic Expo, Duyun, South Central China.

•

2005 - China Pano’s, 12345 West Dixie, solo photography exhibition.

•

2006 - Borders Gallery group photography exhibition

•

2006 – Lomo toy camera series, 12345 West Dixie, solo photography exhibition.

•

2007 – Stones, 12345 West Dixie, solo photography exhibition.

•

2007 – Resurrection, 12345 West Dixie, solo photography exhibition.

•

2008 – Curated and produced ASMP Save The Children, group photography and
auction, Miami Design District

•

2008 – Heart Gallery group photography exhibition, Miami Art Central

•

2009 – Find us Here, group photography exhibition, Luna Star Café, North Miami

•

2009 – Curated and produced group photography exhibition, Miami design
district, Basel art week

•

2009 – 5 minutes of Fame lecture and presentation, Museum of Contemporary
Art (MOCA), North Miami, FL

•

2010 – Curated and produced Alternative Realities contemporary art exhibition,
12345 West Dixie

•

2010 – Curated and produced, The Green Force contemporary art exhibition,
12345 West Dixie

Collectors
Pauls work is in the collections of: The Historical Museum of South Florida, Devine and
Goodman law ﬁrm, Bacardi Corp, Post Buckley Shuh and Jernigan engineers, Tom Sullivan Miami Beach, Gayle Hargrove - Houston TX, Dr. Richard Lippincott - Little Rock Arkansas,
Bob Levite – Miami, Ray Kogan - Washington DC, and Randy Burman – Miami, to name a
few.

Additional Information
Since the beginning of my career I have been a principal organizer and produced many
seminars and conferences relating to the business practices and rights issues of media
photography.
My company and studio participates in an on-going program for the mentoring of students
and up-coming photographers through internships with local universities and trade
schools.
I maintain ongoing relationships and dialogue with International photography trade groups
from other countries such as the Chinese Photographers Association.
I have mastered the art of print making both in the traditional darkroom with traditional
processes and digital print output.
In conjunction with various arts groups I have designed and produced numerous ﬁne-art
photography and contemporary art exhibitions over the past thirty years.
I maintain an open door policy for consulting on business and rights issues pertaining to
media photography and have contact with my pears on a weekly basis.

If you need clariﬁcation or further information about anything contained in this document
please feel free to make contact.

Paul Morris web site and blog posts:
•

http://morphoto.com/

•

http://morphoto.com/random-shots

•

https://morphoto.photoshelter.com/gallery/Random-Shots-November2016/G0000oM3ioQsX0ug/

•

https://morphoto.photoshelter.com/gallery/Above-Manhattan/G0000Gq.MhA7mSvY/

Aerial Photography 2020
11-12-2020
Prepared by Paul Morris, President and Managing Director of Morphoto Inc.
Morphoto Inc., commercial photography contractors became aerial
photography specialists in the early to mid 1990s and continuing to the
present day. In my capacity as president, managing director and chief
photographer we produce professional photography and video for marketing
and advertising media of all kinds. The images are used by high-end real
estate developers, boat manufacturers, cruise lines, engineering ﬁrms and
government entities.
Around 2005 digital camera technology started to take over the photography
world. Soon after that clients began to request images that are captured
digitally to streamline their production workﬂow that had become increasingly
digitally based. The perception that shooting digitally is cheeper, faster, better
and easier accelerated the the shift to all digital photography in commercial
production.
The use of automation in digital camera technologies greatly lowers the barrier
to creating professional-quality photography and video. Cameras of all kinds
produced since the beginning of the digital revolution include automation
settings that can produce high-quality images without having any knowledge
of photography. This automation has progressed to such a level that the value
of photographic services has greatly diminished.
Until the early 2000s aerial photography and video was produced almost
exclusively using traditional aircraft, mainly helicopters. The maneuverability
and ability to hover in one place make the helicopter an indispensable tool for
capturing speciﬁc angles and views of our client subjects. Much like
commercial photography, the digital technologies revolution also greatly
impacted aerial photography production with the introduction of robotics,
speciﬁcally Unmanned Aerial Vehicles (UAV) (1). UAVs were the domain of the
military until 2006 when the Federal Aviation Administration (FAA) was
petitioned by private industries and recognized the potential for non-military,

Paul Morris - PO Box 184 - Mount Dora, FL

- 32756 - www.morphoto.com

commercial drone applications. At that point they issued the ﬁrst commercial
drone permits (2). These permits lifted some of the limitations placed on
consumer drones and opened up new possibilities for companies and
professionals who wanted to use drones in assorted business ventures. The
permitting process has been updated several times since the ﬁrst issuance and
today’s process is relatively simple with a written test that includes basic
aviation knowledge and practices. If successfully completed the petitioner will
receive a UAV pilot license issued by the FAA. No other live ﬂight tests or
experience testing is required. This makes the barrier to entry in the drone
industry similar to that of photography producers as previously mentioned.
At Morphoto, with the popularity of UAVs rapidly growing, we would get daily
requests for low-cost drone aerials. We recognized the potential for the use of
aerial drones to carry a camera system that enables production of still photos
and video from perspectives that were previously not possible, or very difﬁcult
with a traditional helicopter. So, in 2012 I founded Miami Aerial, LLC (3), a UAV
drone services company. The company was created to make drone services
available to compliment the aerial photography we produced using traditional
helicopters. The ability to be able to include drone services in conjunction with
the use of traditional helicopters gave us an edge in the marketplace. Miami
Aerial designed and built heavy lift drones to carry high-quality camera
systems at a time before manufacturers were creating affordable solutions for
users. Competition in the UAV manufacturing industry has progressed to a
level where a $900 drone system is capable of producing excellent quality
images and video with little knowledge of how to ﬂy an aircraft.
During my time at Miami Aerial we collaborated with Camera Copters on
drone manufacturing and producing photography and video for commercial
clients using both aerial drones and traditional helicopters. Camera Copters
has an extensive reputation and brand identity in the ﬁlm and media
production industry. The Camera Copters brand represents professional, highquality aerial platforms and technicians for producing commercial and
entertainment media, land surveys and for development industries. As a US
based company Camera Copters could be easily confused in the marketplace
with a similarly named brand that includes “Cam Copter” in their name and
may cause commercial harm to the long established Camera Copters brand
and trademark. A casual viewer seeing the brand name Cam Copter or
Camera Copter may be confused and think they are the same company.

Resources:
(1) - Brief History of Drone Technology: https://www.digitaltrends.com/cooltech/history-of-drones/

(2) - FAA Become a Drone Pilot: https://www.faa.gov/uas/
commercial_operators/become_a_drone_pilot/

(3) - Miami Aerial still exists and can be found at: www.miamiaerial.com
The Association for Unmanned Vehicle Systems International (AUVSI)
Conventions and industry news: https://www.auvsi.org/
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LaVerne Daley
Leader/Strategist/Speaker

CONTACT INFO

laverne@lbrand.global

www.lbrand.global

954-451-4254(Cell)

Award-Winning Business Strategist, sought-after Speaker and Community
Leader with over 20 years’ experience guiding market expansionstrategies
for corporations & non-profits from 0 to 100m+ revenues. LaVerne and her
L Global team help leaders realign to vision, meet and exceed revenue goals
through executive coaching and consulting services in public relations,
sales/marketing/branding, strategic planning, client service training,
infrastructure reorganization, strategic partnering and human capital
management including board development.
Throughout her career, LaVerne has guided market strategies for both start-up
and established entities across multiple industries. As a top performing
executive at local and global organizations, she led cross functional teams to
record setting sales, service & profitability goals while personally securing
contracts in technology, consumer products, manufacturing, film, fashion,
retail, legal, pharmaceutical, accounting/finance sectors.
LaVerne is passionate about helping organizations build their global brands. She
strongly believes people who are optimally engaged in work/life choices serve as
the ultimate revenue drivers for their organizations. Her innovative methodologies
have resulted in numerous personal and team awards including 5 Peak Performance
Awards, Individual Awards for Highest Revenue Production, and Outstanding Service
Excellence awards. Recent accolades include recognition in Florida’s Sun Sentinel
Legacy Magazine as one of South Florida’s 50 Most Powerful & Influential Black
Business Leaders of 2018 .
She is a sought-after Subject Matter Expert, Speaker and Consultant in
marketing/sales development, engagement, leadership, client
servicing/development, communication, human capital management and
strategic planning. Her Growth Strategies Consulting, Executive Coaching,
Branding Your Life, No Borders L Global enterprise, is dedicated to delivering
best in class solutions and service, worldwide.
In addition to career accomplishments, LaVerne remains dedicated to
many charitable activities including United Way/Mission United, Kiwanis
Club, 211 Broward, Chapman Partnership For Homeless (S. FL), Network
for Teaching Entrepreneurship, Miami VFA’s (Veteran Film Awards),
National Sales Network, Cystic Fibrosis and the Sickle Cell Foundation,
serving as Board Chair, Member, Speaker, Advisor and Volunteer. She
serves on the Advisory Board for Keiser University - Fort Lauderdale and
Palm Beach campuses-and has led multiple panel discussions/seminars
for each location.
LaVerne’s lifelong passion for The Arts is summarized in her frequent
comment, Art is LIFE . She is instrumental in development, strategy and
distribution of film, fashion, art and music related projects for global audiences

LaVerne Daley
Leader/Strategist/Speaker

LaVerne Daley
Leader/Strategist/Speaker
Recent Speaking Commitments:
Miami Dolphins Hiring Event - Chair, Speaker, LIVE Commercial Appearance - 2 years
Human Resource Association Broward County - Guest Speaker
United Way Broward/Mission United - Chair/Speaker - 4 years
Keiser University- Speaker/Panelist- 4 years
Keiser University/Fort Lauderdale - Speaker/Panelist - 3 years
Brown Mackie College - Faculty Trainer/Facilitator
NAAAHR - Professional Branding - Panelist,Speaker - 3 years
United Way Tocqueville Society - Panelist/Speaker
Greater Miami Chamber - Panelist/Speaker
Beacon Council Regional Business Forum - Panelist/Speaker, Livestreamed
Homestead Air Force Base “hadow Day - Chair, Speaker
National Urban League Annual Conference - Moderator, Employer Panel
Nova University Student SHRM - Speaker - 2 years
HRABC - Panel Moderator
Miami Web Fest - Chair - Strategist, Speaker
South Florida Book Fair- Moderator

Speaker Topics:
1.
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3.
4.
5.
6.
7.

Strategic Planning
Sales
Marketing
Engagement & Revenue
Branding
Strategic Partnerships
Leadership

8.
9.
10.
11.
12.
13.

Innovation & Revenue
Personal Branding
Millennial leaders
Entrepreneurship
Board Development
Networking

Community Matters
We are passionate about community service because we know service builds strong local
communities leading to positive global impact. We take ownership of our immediate
footprint by working paper free whenever possible. We donate time and resources to
reduce hunger in local communities and schools. We donate time to mentor
professionals. We serve those who have served. CEO, LaVerne Daley serves as Board
Advisor, Committee Lead, Facilitator & Mentor.

LaVerne Daley
Leader/Strategist/Speaker

Business Executive Award

Recognition/Awards/Speaker Clips
Miami Dolphins (NFL Team) Event Commercial

Awards Ceremony
LaVerne Daley, Film Festival Board Chair/Chief Strategist, 2018
LaVerne Daley Strategist Award, 2018

IN THE NEWS
South Florida's Most Powerful & Influential
Expert of The Week
CONTACT INFO

laverne@lbrand.global

www.lbrand.global

954-451-4254(Cell)

LAVERNE DALEY
International Strategist/Speaker
Award-Winning Business Strategist, sought-after Speaker and Community Leader with over 20
years’ experience guiding market expansion strategies for corporations & non-profits from 0 to
100m+ revenues. LaVerne and her L Global team help leaders realign to vision, meet and exceed
revenue goals through executive coaching and consulting services in public relations,
sales/marketing/branding, strategic planning, client service training, infrastructure reorganization,
strategic partnering and human capital management including board development.

Throughout her career, LaVerne has guided market strategies for both start-up and established
entities across multiple industries. As a top performing executive at local and global organizations,
she led cross functional teams to record setting sales, service & profitability goals while personally
securing contracts in technology, consumer products, manufacturing, film, fashion, retail, legal,
pharmaceutical, accounting/finance sectors.

LaVerne is passionate about helping organizations build their global brands. She strongly believes
people who are optimally engaged in work/life choices serve as the ultimate revenue drivers for
their organizations. Her innovative marketing, leadership, strategic partnering, performance
measurements, board engagement and branding methodologies have resulted in numerous
personal and team awards including 5 Peak Performance Awards, Individual Awards for Highest
Revenue Production, and Outstanding Service Excellence awards. Recent accolades include
recognition in Florida’s Sun Sentinel Legacy Magazine as one of “South Florida’s 50 Most Powerful
& Influential Black Business Leaders of 2018”.

She is a sought-after Subject Matter Expert, Speaker and Consultant in marketing/sales
development, engagement, leadership, client servicing/development, communication, human
capital management and strategic planning. Her Growth Strategies Consulting, Executive
Coaching, Branding “Your Life, No Borders” L Global enterprise, is dedicated to delivering best in
class solutions and service, worldwide.

In addition to career accomplishments, LaVerne remains dedicated to many charitable activities
including United Way/Mission United, Kiwanis Club, 211 Broward, Chapman Partnership For
Homeless (S. FL), Network for Teaching Entrepreneurship, Miami VFA’s (Veteran Film Awards),
National Sales Network, Cystic Fibrosis and the Sickle Cell Foundation, serving as Board Chair,
Member, Speaker, Advisor and Volunteer. She serves on the Advisory Board for Keiser University –
Fort Lauderdale and Palm Beach campuses-and has led multiple panel discussions/seminars for
each location.

LaVerne’s lifelong passion for The Arts is summarized in her frequent comment, “Art is LIFE”. She is
instrumental in development, strategy and distribution of film, fashion, art and music related
projects for global audiences.
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Human Resource Association Broward County – Guest Speaker
United Way Broward/Mission United – Chair/Speaker – 4 years
Keiser University/Palm Beach – Speaker – 4 years
Keiser University/Fort Lauderdale – Speaker/Panelist – 3 years
Brown Mackie College – Faculty Trainer/Facilitator
NAAAHR – Professional Branding – Panelist,Speaker – 3 years
United Way Tocqueville Society – Panelist/Speaker
Greater Miami Chamber – Panelist/Speaker
Beacon Council Regional Business Forum – Panelist/Speaker, Livestreamed
Homestead Air Force Base “Shadow Day” – Chair, Speaker
National Urban League Annual Conference – Moderator, Employer Panel
Nova University Student SHRM – Speaker – 2 years
HRABC – Panel Moderator
Miami Web Fest – Chair – Strategist, Speaker
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Strategic Planning
Sales
Marketing
Engagement & Revenue
Branding
Strategic Partnerships
Leadership
Innovation & Revenue
Personal Branding
Millennial leaders
Entrepreneurship
Board Development
Networking

CAMERA COPTERS ANALYSIS

Executive Summary:
Brand identity, brand recognition and brand ownership are established by companies or
organizations but ultimately the identification of brands is driven by the consumer across all
industries, but especially in niche industries. This element of consumer appeal is known to
significantly affect customer loyalty and individual buying decisions.
Unmanned Aerial Systems (UAS) also called DRONES is a niche, rapidly growing industry.
CAMERA COPTERS, an established aerial photography and aerial filming (manned and
unmanned) company, shows via in-depth survey analyses that they have established consumer
brand recognition and brand name loyalty in the US Market based on many years of ongoing
service. CAM COPTER, a separate company also operating in the UAS/DRONES industry, by
selling industry related products or services, seeks to expand its overseas operations to the US
market.
Introduction:
L Global LLC, a third-party business/marketing strategy consulting firm, led by CEO LaVerne
Daley, an award-winning business expert was contracted to conduct brand name analyses using
her direct knowledge and experience, team input (sample group), survey industry data collection
tools and proprietary software.
Background: CAMERA COPTERS, a US company based in Miami, FL offers the following
services:
Film and Video Production
Drone Aerial Photography and Film
Camera Mounts & Systems
Aerial Coordination & Preproduction
Location Scouting
Purposes: This purpose of this analysis is to establish that if 2 separate companies-1 named
CAMERA COPTERS and the other named CAM COPTER, were to operate in the same industry
(unmanned aerial systems/DRONES), in the United States, customer confusion potentially
leading to business reputation issues and revenue loss would be the likely result for CAMERA
COPTERS.
Limitations: Given the specificity of questions and the results, in this case, we do not believe
survey limitations have any significant impact on results or analysis.

Questions:
Linked report details 7 questions, 271 responses by gender, age ranges, regions within the US,
income, types of devices used (apple, android or otherwise)
https://www.surveymonkey.com/results/SM-VKFDVZG67/
A separate survey to DRONES industry professionals only so far has 8 results.
Methods: Analysis techniques used were
1) Carefully worded questions with 1 slightly ambiguous question as a benchmark
2) Response breakdown/buying patterns
Sample: L Global’s office intern, a film industry strategic partner and an administrative support
staff served as a sample group.

Results: Our findings are as follows:
a. The general public is completely aware of DRONES (unmanned aerial systems) and its
purpose.
Question 1- Across all age groups 84% answered, “YES”
b. The brand name CAMERA COPTERS is identified with operating, selling or renting
DRONES.
c. The name CAM COPTER is identified as affiliated with CAMERA COPTER by an
overwhelming majority of respondents.
Questions 3-7 “YES” responses ranged from 70-78% per question.
Recommendations:
We recommend that as long as CAMERA COPTERS continues in the UAS/DRONES industry,
CAM COPTER should not be allowed to operate under the name CAM COPTER within the
United States.
Summary:
Our work shows that similarities in brand identity as close as we see here with CAMERA
COPTERS and CAM COPTER should be avoided.
References: See link to survey above.
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CAMERA COPTER SURVEY/TRENDS
QUESTION SUMMARIES

DATA TRENDS

INDIVIDUAL RESPONSES

All Pages 

Q1



Have you noticed or heard of a trend in aerial ﬁlming or
aerial photography toward the use of DRONES (also called
Unmanned Aerial Systems or UAS), instead of the use of
helicopters or airplanes?
Answered: 271

Skipped: 0

Yes

No

0%

10%

20%

30%

40%

50%

60%

70%

80%

90% 100%
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Yes

84.87%

230

No

15.50%

42

Total Respondents: 271

Q2



Based on the name, would it surprise you to learn that a
company called CAMERA COPTERS is in the business of
operating, renting and/or selling DRONES/UAS?
Answered: 271

Skipped: 0

Yes

Share Link

https://www.surveymonkey.com/results/SMCOPY

Share

Tweet

Share
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No

https://www.surveymonkey.com/results/SM-VKFDVZG67/
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93
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178

Total Respondents: 271

Q3



If you saw an advertisement for a company called CAM
COPTER and another ad for a company called CAMERA
COPTERS, both oﬀering DRONES/UAS services OR
products, would you wonder if they are aﬃliated?
Answered: 271

Skipped: 0
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TOTAL
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Q4



If you saw separate ads for DRONES or related
products/services, by a company called CAM COPTER and
by a company called CAMERA COPTERS, would you
wonder if they are the same company?
Answered: 247

Skipped: 24

I might
11/14/2020 6:12 PM

https://www.surveymonkey.com/results/SM-VKFDVZG67/

Page 2 of 8

New Audience Survey - Responses | SurveyMonkey

11/16/20, 9)01 PM

Yes
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i do not know how popular drone companies are
11/14/2020 5:33 PM

Yes
11/14/2020 5:33 PM

yes

Q5



Based solely on the name, would you wonder if a company
called CAM COPTER is a part of, or a subsidiary of
CAMERA COPTERS, or vice versa?
Answered: 271

Skipped: 0
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Based solely on the name, would you wonder if CAM
COPTER is somehow endorsed by CAMERA COPTERS or
vice versa?
Answered: 271

Skipped: 0
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Would you identify a product/service labeled CAM
COPTER as either the brand of, or sold by CAMERA
COPTERS or vice versa?
Answered: 271

Skipped: 0
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Age
Answered: 271
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Household Income
Answered: 271
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Region
Answered: 265
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EXHIBIT I

Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number:
Filing date:

Proceeding

ESTTA1120589
03/15/2021

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
92071596

Party

Defendant
Camera Copters, Inc.

Correspondence
Address

LILLIAN TAYLOR STAJNBAHER
LILLIAN TAYLOR ARTIST SERVICES
2630 W BROWARD BLVD
#203-434
FORT LAUDERDALE, FL 33312
UNITED STATES
Primary Email: Legal@LillianT.com
Secondary Email(s): lil.taylor.esq@gmail.com
954-319-3153

Submission

Other Motions/Submissions

Filer's Name

Lillian Taylor Stajnbaher

Filer's email

Lil.taylor.esq@gmail.com, Legal@lilliant.com

Signature

/Lillian Taylor Stajnbaher/031521/

Date

03/15/2021

Attachments

CameraCoptersMootBrief.pdf(115096 bytes )
CameraCopterMootBriefExhibitA.pdf(350861 bytes )
exh B camcopters is competitor.pdf(24426 bytes )
Ex C Aerial filming Helicopter Drone.pdf(58737 bytes )
Ex d Aerial filming Helicopter Drone.pdf(3138753 bytes )
ExEAerial filming Helicopter Drone.pdf(5047978 bytes )
Ex f Aerial filming Helicopter Drone Drones From Flying TV.pdf(3184654 bytes )
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,
v.
CAMERA COPTERS, INC.,

Opposition No. 92071596
Mark: CAMERA COPTERS

MOTION TO DISMISS
FOR MOOTNESS

Respondent.

Registrant, who is Respondent, hereby requests dismissal with prejudice of the instant petition on the basis
of mootness, there being no matter in controversy that would allow the Board to award Applicant Schiebel
the redress it seeks, to be allowed to register the CAMCOPTERS mark, for selling drones.

Article III [of the US Constitution limits] “federal-court jurisdiction to actual cases or
controversies.” Raines v. Byrd, 521 U.S. 811, 818 (1997) (quoting Simon v. E. Ky. Welfare Rights
Org., 426 U.S. 26, 37 (1976)). [F]ederal courts may exercise their authority “only in the last resort,
and as a necessity in the determination of real, earnest and vital controversy” between parties. Chi.
& Grand Trunk R. Co. v. Wellman, 143 U.S. 339, 345 (1892); see also Allen v. Wright, 468 U.S.
737, 752 (1984). “If a dispute is not a proper case or controversy, the courts have no business
deciding it, or expounding the law in the course of doing so.”
DaimlerChrysler Corp. v. Cuno, 547 U.S. 332, 341 (2006).
A core Article III principle is the concept of mootness. “Throughout the litigation, the party seeking
relief must have suffered, or be threatened with, an actual injury traceable to the defendant and
likely to be redressed by a favorable judicial decision.” United States v. Juvenile Male, 564 U.S.
932, 936 (2011) (per curiam) (Emphasis added).
New York State Rifle & Pistol Association, Inc. v. City Of New
York 140 S.Ct. 1525 at 1533.

Trademark Act Section 2(d) bars registration of applied-for mark CAMCOPTERS, as it is too similar to
the registered mark CAMERA COPTERS, US Trademark Registration No. 5066702. Over the past 20
years, the Registrant Camera Copter, Inc. has become very well-known among major motion picture and
television producers and studios (and other industries) for the services of flying helicopters, the associated

camera work, and for being a source from which to rent aerial photography equipment. The long and hardearned CAMERA COPTERS trademark thus resulted in Registration No. 5066702, for the services,
Aerial filming and photography services; Rental of photographic equipment for aerial filming and
photography, namely, aerial camera mounts, air-born booms and platforms for cameras.
Without question, CAMCOPTERS is confusingly similar to CAMERA COPTERS.
1) That the marks are visually similar is clear and apparent, CAMCOPTERS being a contraction
of CAMERA COPTERS.
2) The phonetically similarity as between CAMERA COPTERS and CAMCOPTERS is also
striking, people frequently glottalizing the “era” in the word “camera.”
3) The connotation of CAMERA COPTERS as opposed to CAMCOPTERS causes a high degree
of confusion, CAM meaning CAMERA and COPTERS traditionally meaning helicopters, and
more recently meaning either helicopters or drones.
In addition to similarity of the marks, the relatedness of the goods and services compounds with a
cumulative impact resulting in such a high degree of similarity that likelihood of confusion is not only
likely, but has occurred.

That the commercial impression as between CAMERA COPTERS and CAMCOPTERS is not only likely
to, but has caused confusion, is established by the fact that when CAMCOPTERS was introduced to the
marketplace in Europe, associates of the owner and CEO of Camera Copters, Inc., frequently asked if
CAMCOPTERS was a version of, related to, an expression of, or expansion of CAMERA COPTERS,
demonstrating actual instances of confusion. (Attached hereto and incorporated by this reference as Exhibit
A is a true and correct copy of RESPONDENT'S RESPONSE TO INTERROGATORIES SET TWO,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 25, in pertinent part.) This confusion was a
natural result if not expected, Applicant’s goods and services and those of Registrant travelling in the same
trade channels of commerce and being commercially related. In fact, but for geographic separation, the
parties are direct competitors. Attached hereto and incorporated by this reference as Exhibit B is a true and
correct copy of an abstract of International Registration. No. 877734 for CAMCOPTER in favor of

Applicant, for “cinematographic and video cameras, helicopters, film production, video production, and
aerial photography,” in pertinent part. Likewise, Registrant has been a service provider to the military
“defense” industry for more than a decade, (Attached hereto and incorporated by this reference as Exhibit
A is a true and correct copy of RESPONDENT'S RESPONSE TO INTERROGATORIES SET TWO,
RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 25, in pertinent part.), and was recently added
to Lockheed Martin’s list of preferred vendors.

Also well-known and weighing heavily is a fact entitled to judicial notice, that aerial photography services
have shifted toward and incorporate the much less expensive use of drones rather than helicopters.
“While helicopters have been a prime means of capturing elevated footage for decades, the use
of drones as a legitimate aerial filming method has only been legal since 2014. Since then, many
film producers have jumped on board with this seemingly cost-effective means of attaining
breathtaking shots from a bird’s eye view. https://helicopterexpress.com/blog/helicopter-vs-dronecinematography.
The introduction of drones to the commercial market in 2014 spurred a debate as to whether they
would replace helicopters in aerial cinematography altogether. Drones can reach new heights, carry
cinema-grade cameras, and are even more maneuverable than helicopters.”
https://www.getvermeer.com/drones-vs-helicopters-which-to-use-for r-aerial-shots/.
See also true and correct copies of service offerings from aerial cinematography providers who shifted from
utilizing helicopters to drones, or added the use of drones, attached hereto and incorporated by this reference
as Exhibits C through O.

In summary, those factors in In re E. I. DuPont DeNemours & Co., 476 F. 2d 1357, (1973) weighing in
favor of a finding of likelihood of confusion sufficient to preclude the success of Petitioner’s application
include:
(1) Similarity in appearance, sound, connotation, and commercial impression
(2) Similarity in nature of goods and services in a registration and in connection with prior use of
a mark
(3) Similarity of likely-to-continue channels of trade

(4) Actual confusion
(5) Market interface between the parties
(6) Good will in related business
(7) Substantial potential for continuing confusion.
These facts among “other established fact probative of the effect of use” (Ibid.) nearly require that
Petitioner’s pursuit of the CAMCOPTER mark must be viewed as a bad faith attempt by a foreign entity to
abuse US trademark laws to unfairly and deceptively muscle in on a U.S. company’s well-established good
will, in violation of Federal Trade Commission Act prohibitions. Attached hereto and incorporated by this
reference as Exhibit P is a true and correct copy of an article, distributed in the U.S., in which Schiebel
reveals its expansion of the CAMCOPTERS mark into nonmilitary applications.

U.S. Trademark Registration No. 5066702, being an absolutely bar from a legal right to crush competition
in avoidance of fair trade principals and rules of law, being protection from usurpation of the good will
developed in the CAMERA COPTERS trademark, and being protection from consumer confusion as to the
source of goods and services, the instant matter can result in no redress or relief that will in any way effect
a change in legal rights between the parties.

This purported controversy being moot, Registrant requests dismissal of the instant Petition.
Respectfully submitted this 15th day of March, 2021

/Lillian Taylor Štajnbaher/LTHS/031521/

by Lillian Taylor Štajnbaher, Esq.
Lillian Taylor Artist Services
Attorney for Camera Copters, Inc.
California State Bar No. 126753
2630 W Broward Blvd #203434
Fort Lauderdale, Florida 33312
954-319-3153
Legal@LillianT.com

CERTIFICATE OF SERVICE
I hereby certify that a true and complete copy of the Motion to Dismiss for Mootness has been served on
Schiebel Industries AG by forwarding said copy on March 15, 2021, via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: March 15, 2021

/Lillian Taylor Štajnbaher/LTHS/031521/

Lillian Taylor Štajnbaher, Esq.

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
CAMERA COPTERS, INC.,
Respondent

RESPONDENT'S RESPONSE TO INTERROGATORIES SET TWO

INTERROGATORY NO. 22
If the response to any Request For Admission Nos. 1-8 is anything other than an
unqualified affirmative,
Subpart (i) state the reason why the response is an unqualified affirmative,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 22.
Registrant provided documents to Attorney Sarah Werner in 2019. Registrant is not now
absolutely certain whether he was aware of a request to produce documents evidencing
its sales of cameras, is not now absolutely certain what was within the documents it
provided, and is not now certain what Attorney Werner produced. Registrant does not
recall seeing answers and/or responses previously provided. Further, not all of
Registrant’s provided documents were returned to him upon Ms. Werner’s withdrawal
from representation. Thus, Registrant cannot be certain what was previously produced;
and further,
Respondant seeks to avoid misleading with its Responses Requests for Admission, as the
suggestion that the provision of goods for sale with Camera Copters, Inc. as a source, or
the lease of CAMERA COPTERS (with design) branded goods prior January 1, 2016 is
not trademark usage would be erroneous;
and further,

RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 23.
Registrant’s archives of purchase orders, invoices, receipts and associated documents,
relate to the reason for the denial of Interrogatory No. 23.

(iii) identify the persons having knowledge of the subject matter of the
response.
RESPONSE TO SUBPART (iii) to INTERROGATORY NO. 23.
Registrant has knowledge of the subject matter of this response.

INTERROGATORY NO. 25
If the response to Request For Admission No. 11 is anything other than an
unqualified affirmative,
(i) state the reason why the response is an unqualified affirmative,
RESPONSE TO SUBPART (i) to INTERROGATORY NO. 25.

Since around the late 2000’s or early 2010’s, Registrant has fielded many
questions from confused questioners regarding the entry of Applicant’s
Unmanned Vehicle, particularly because Applicant was already an indirect
competitor with Registrant in the film industry in the European market, and
because Applicant entered into the US aero-defense industry marketplace, an
industry to which Registrant had already been providing related services.
(i)

identify any documents relating to such reason
RESPONSE TO SUBPART (ii) to INTERROGATORY NO. 25.

Documents relating to the reason for denying Request for Admission No. 11 are
purchase orders, invoices, receipts, and associated documents, including the 1999
certification by “remanufacturer [CAMERA COPTERS]” on Hughes/McDonald
Douglas Helicopter System, submitted in support of Registrant’s trademark
applications.

//
//
//

EUIPO Trademark
002209351 - CAMCOPTER

002209351 - CAMCOPTER
(151)
(210)
(220)
(270)
(180)
(541)
(550)
(550)
(731)

Status: Registered (2002-10-22)
Date of the registration
2002-09-05
Serial number of the application
002209351
Date of iling of the application
2001-05-02
Language(s) of the application
de
Expected expiration date of the registration/renewal
2021-05-02
Reproduction of the mark where the mark is represented in standard characters
CAMCOPTER
Indication relating to the nature or kind of mark
Individual
Indication relating to the nature or kind of mark
Word
Name and address of the applicant

(740) Name and address of the representative

(521) Indication to the effect that the mark has acquired distinctiveness through use in trade
false
(511) The International Classiication of Goods and Services for the Purposes of the Registration of Marks (Nice
Classiication) and the list of goods and services classiied according thereto
7

Motors and engines, in particular for apparatus for locomotion by air.

9

Photographic, cinematographic and video cameras.

12 Apparatus for locomotion by air, in particular helicopters.
41 Film production, video production.
42 Aerial photography.

https://www3.wipo.int/branddb/en/showData.jsp?ID=EMTM.002209351
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Aerial Drone Cinematography | Drone Filming Services

 (937) 272-5952

 perfectperspectives@gmail.com
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NEED TO HIRE A HOLLYWOOD
CALIBER DRONE TEAM FOR AERIAL
CINEMATOGRAPHY SERVICES? LOOK NO
https://perfectperspectivesaerial.com/services/aerial-drone-cinematography/
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FURTHER!
Whenever Pro-Quality Drone Aerial Cinematography or Helicopter Aerial
Pictures/Video Services are needed in the Midwest, we are the answer.
Perfect Perspectives has Drone Aerial Cinematography ﬂight teams located
in the following cities to better serve all your Midwest (Ohio, Indiana,
Kentucky) Drone Aerial Imaging and Photography needs –
Cincinnati – Cleveland – Columbus – Dayton – Louisville – Indianapolis

WE OFFER ALL THE FOLLOWING FOR DRONE
AERIAL CINEMATOGRAPHY SERVICES
The Midwest’s Most Experienced Flight Team (PIC/CAM
OP/FOCUS/VO)
The Best Gear/Cameras Currently Available
2 Fully Redundant Flight Systems
Portable Power For a Full Days Production
Director’s Monitoring
Wireless Follow-Focus
DJI Inspire 2 X7 or Heavy Lift with RED or ARRI
15 Year Perfect Safety Rating
FAA Airspace Authorizations & Night Waiver

LET US ELEVATE YOUR BRAND!
CONTACT US TODAY!
Call (937)272-5952
Name (required)

https://perfectperspectivesaerial.com/services/aerial-drone-cinematography/
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Home
Crew
Services
Aerial Equipment
Tracking Vehicles
Drones
News & Press
Showreel
Helicopter
Drones
All
Contact

Aerial Filming Equipment
Take your production to the highest level with our state-of-the-art aerial ﬁlming equipment and expert crews.
Our cutting edge, top-quality kit will deliver the versatility and power you need to achieve the right shots and aerial sequences for your production.
Flexible choice of camera payloads - ARRI, Red, Sony, Panavision. Lens options from Angenieux, Zeiss, Canon, ARRI & Fujinon
'Cerberus' - The original 3 Camera Array
'Typhon' - 6 Camera Array
LiDAR integrated large Format VFX systm for the Shotover K1
360 Aerial Arrays

All available from our custom designed 8,000 Sq Ft hangar headquarters near London, and worldwide.

https://www.helicopterfilm.tv/aerial-aerial-equipment
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Key Areas

Helicopters
We operate our a ﬂeet of Airbus Helicopters - AS355 Twin and AS350 Single helicopters in the UK & Europe. In addition to our trusted and reliable network of partners
across the globe.

Camera Mounts
An extensive inventory of gyro-stabilised equipment means all your speciﬁc needs are catered for on a wide range of aircraft

Cameras
Our systems can take practically any currently available camera and lenses. From broadcast HD to Alexa65 and IMAX, there are very few exceptions to what we can use.

Research & Development
We can offer EASA Part-21J design and manufacture facilities in-house. From a small part to a whole assembly

Which Aerial Filming Equipment Works for You ?
Working with your technical and creative teams, we tailor our equipment to meet the demands of your ﬁlming
requirements and schedule.
https://www.helicopterfilm.tv/aerial-aerial-equipment
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We have a broad range of professional cameras, including ARRI ALEXA Mini, AMIRA, ALEXA-65, ARRI LF, RED Dragon/Weapon, Monstro, IMAX & SONY Venice, along
with the latest stabilised system technology, such as the NSI SuperG2, StabC Compact, SHOTOVER F1, G1 & K1 and Cineﬂex/GSS, designed to work with a range of
helicopters and the stabilised systems, and for our UAV/Drones.
We also have unique multi-array camera systems based on our Shotover K1. We can offer 3 or 6 camera array with Alexa or Red, in portrait or lanscape modes, and now have an
integrated LiDAR/Red Monstro solution for simultaneous scanning plate capture for VFX.
We also work directly with equipment manufacturers on the research and development of new systems to help you get even better results.
Although all our equipment is state-of-the-art, it is only as good as the crew operating it - and our teams of camera operators, technicians and pilots are some of the absolute best
in the business.

Helicopters
Whether you need picture ships or camera platforms, we can secure the best possible aerial shots with our range of helicopters, accomplished pilots and camera crews; all
backed by more than 20 years’ aviation and aerial ﬁlming experience.
Along with our own ﬂeet of Airbus Helicopters, we have a global network of some of the world’s most reputable helicopter & aircraft operators, which means you’ll get the
right helicopter tailored to the needs of your production, wherever in the world your production takes us.

Aircraft
Helicopter Film Services are now one of only two companies in the world who own and operate the NSI Vectorvision periscope & nose camera for the Lear Jet. We operate a
specially modiﬁed Lear 35A capable of speeds of 400 mph and is famous for its role to shoot commercials with the lengendary Concorde for British Airways. In the USA we
work with our partners, Wolfe Air Aviation, based in California. We are constantly developing new ﬁxed-wing platforms, so watch this space.

Drone
We are probably the only full service aerial ﬁlming company to offer both drone and helicopter ﬁlming services. This gives us the unique ability to give the customer an
unbiased view on which is the best equipment for the job, and appraise you of the pros and cons of each. We are proud to offer some of the best drone equipment available from a small Mavic on a reccé, through Inspire Pro right the way up to 20Kg, 42Kg and even 80kg Ultra Heavy-lift drones capable of carrying the Alexa 65 (and the IMAX
version!) or even ﬁlm cameras.
Our drone crews are some of the most experienced in the world, with our drones having clocked up over 1,000 hours of ﬂight time and our Chief UAV Pilot is also a CAA
Approved NQE Instructor/Examiner at our Commercial UAV Academy.

Above all, whatever the equipment or method, we will get the shot and keep safety paramount!

https://www.helicopterfilm.tv/aerial-aerial-equipment
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Information Downloads
NSI Super-G II 5 Axis Open
5 Axis stabilised, large aerial system for any camera/lens package
Download (214.88KB)

FLIR LEO 400/1000 SP/IR Dual Sensor FOR SALE
2 Axis stabilised, surveillance system with Infrared & Visual
Download (94.98KB)

WESCAM FX36 4 Axis 35mm/UHD FOR SALE
4 Axis gyro-stabilised system for 35mm ﬁlm or UHD Red or Alexa
Download (643.83KB)

NSI Stab-C Compact 5 Axis Open
5 Axis stabilised, lighter system for aerial/vehicle/rail/boat. Any camera/lens package
Download (712.56KB)

CINEFLEX V14 HD 5 Axis
5 Axis stabilised system with Sony 950/2500 & Canon zooms
Download (380.12KB)

SHOTOVER U1 UAS DRONE
Shotover U1 Super-heavy lift UAS with G1 stabilised gimbal
Download (B)

Aerigon IA3
Heavy Lift Drone - 12 Motor
Download (158.88KB)

Vectorvision
Lear-Jet based Perscope Camera system
Download (554.73KB)

SHOTOVER F1
6 Axis Stabilised platform for 4K, 6K, 8K packages
Download (267.75KB)

SHOTOVER U1 UAS DRONE
Shotover U1 Super-heavy lift UAS with G1 stabilised gimbal
Download (B)

We would love to be involved in your next production...
If you have a question or just need a little advice on getting the best equipment for your aerial shoot, don’t hesitate to contact us.
Get in touch today

https://www.helicopterfilm.tv/aerial-aerial-equipment
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Get in touch
HFS
Hangar M
Denham Aerodrome
Hangar Road
Uxbridge
London UB9 5DF
info@helicopterﬁlm.tv
+44 (0)1895 833365

Quick links
IMDb LinkedIn Twitter Facebook Vimeo Instagram

Copyright 2021 HFS Group
Site by
Privacy PolicyTerms and Conditions

https://www.helicopterfilm.tv/aerial-aerial-equipment
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COVID-19: Safety Procedures

 (858) 505-5650

Translate this page

 (858) 505-5650

Translate this page
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Aerial Filming
&
Cinematography
Corporate Helicopters provides
complete aerial cinematography
services for movies and television.
Beneﬁt from the experience and
conﬁdence comes from hundreds
of successful productions in ﬁlm,
TV and commercials.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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! Videos

" Contact us

Hundreds of productions in ﬁlm, TV
& commercials.
Complete aerial cinematography services for movies, television &
sporting events. Contact us.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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" Contact

Corporate Helicopters RED Aerial Footage
from Corporate Helicopters

01:49

Aerial cinematography experience
Over the past 25+ years, Corporate Helicopters and Ivor Shier have amassed
Hollywood credits across multiple camera systems.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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Experience: 25+ years

Experience: A long list o

Corporate Helicopters has over 25 years of experience
ﬂying a variety of diﬀerent camera mounts in various
situations.

Titanic. Master and Commander
Helicopters has provided aerial cin
coordination for some of the bigges
history. See this list of aerial ﬁlmin
ﬁlm, television, special events and



Learn more about aerial ﬁlming & stunts.



Contact us.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/



Check out these production cred



Contact us.
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Experience: Multiple camera
systems

Experience & skill: Ivor S

Corporate Helicopters has vast experience with highlysophisticated, externally mounted gyro-stabilized
camera systems and equipment from Cineﬂex,

Looking for one of the most skilled

Pictorvision, Gyron, Spacecam and Tyler Mounts, and a
wide range of cameras from HD Cameras such as the
RED Epic and the Arri Alexa, to 3D and experimental
cameras.

aerial photography helicopters pilots
Ivor Shier is the man you want for
earned a reputation for delivering
cinematography by working closel
and Directors to provide the exact
want.



Check out this RED Epic Camera System.



See cameras & mounts.



View Ivor’s IMDb page.



Contact us.



View these credits.



Contact us.
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Aerial ﬁlming specialty services

SAG pilots, stunt pilots, aerial coordinators & ground support crew

Aerial stunts
Corporate Helicopters works
closely with stunt professionals for
Hollywood ﬁlms, commercials,

28197 Angel Mounta…

Aerial ﬁlmi
drones too
Corporate Hel
partnered with

sporting events, music videos, and
https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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more.


Learn more about aerial
ﬁlming & stunts.



Contact us.

Aerial ﬁlming for real
estate
Sometimes, aerial ﬁlming is the
only way to properly show the
grandeur and scale of a property.
Corporate Helicopters provides
Hollywood-grade aerial ﬁlming for
real estate agents that want their

provide you w
worlds for you
Drones for low

ﬁlming, and fu
for aerial cinem


Learn mor
ﬁlming by d



Contact us

listings to have video with true
gravitas.


Learn more or see more
videos.



Contact us.

" Contact

Watch some
video reels.
From feature ﬁlms and
documentaries to television shows
and sporting events… check out
https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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some of these video highlights.


Watch videos & demo reels.



Contact us.

" Contact

Aerial Filming FAQs
What is
the best
time to
take a
helicopter
tour?

Do I need
a
reservation
for a
helicopter
charter?

How are
helicopters
used for
aerial
ﬁlming?

Why are
helicopters
ideal for
ﬂights in
Mexico?

More reasons to choose Corporate Helic
Full-service. Experience. Safety. Technology.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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!


Complete Aerial Services

Production Exper

Corporate Helicopters provides you with an extensive

Corporate Helicopters has p

ﬂeet of camera and story helicopters, skilled SAG
pilots, stunt pilots, aerial coordinators, and ground

cinematography and coordinati
biggest and best ﬁlms i

support crews.

#

$

Safety

Camera System

Corporate Helicopters operates under a sophisticated,
company-wide Safety Management System. Passenger
safety is the number one priority.

Gyro-stabilized camera systems a
Cineﬂex, Pictorvision, Gyron, Sp
Mounts. RED Epic, Arri Alexa, 3D
cameras.

" Contact

Aerial Footage of International Boat Races in 2013 - San Francisco Ba
from Corporate Helicopters

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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Latest posts for Aerial Filming:
See all posts.

Helicopters to
Ensenada to
Support the
2020 SCORE
Baja 1000
Corporate Helicopters
recently ﬂew in to Ensenada
Airport, Baja Mexico to
support the racers of the
2020 SCORE Baja 1000.

Live
Entertainment
for the Crew of
Blue Planet Live
Last April while working on
Blue Planet Live for the BBC,
Corporate Helicopters pilots
Ivor Shier and Larry Welk
entertained the crew during
dinner.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/

Big waves:
Helicopters for
the Todos
Santos
Challenge

Dem
Helic
Fligh
Shot
Cam

On Sunday, January 17th,

Recen

Corporate Helicopters

Helicop

provided helicopter support

ﬂy som

for the 2016 Todos Santos

new S

Challenge, a surf competition

moun
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Read more 

Read more 

held in 30-40 foot waves.

Ivor d
comp

Todos Santos is a small

weigh

island 9 miles oﬀ the coast of
Ensenada, known for a big

Read m

wave break called “Killers”.
Read more 

Testimonials
See all testimonials.

As a producer, I’ve relied on the bulletproof

The hosts and crew thank you f

team at Corporate Helicopters for very
challenging shoots. Ivor and his team have
always delivered above and beyond the call of
duty. They are my go-to team for ﬁlm

involvement in the “Human Cata
with athlete Scott Smith in Perr
Wescam shots were a great add
show!

production, and if you’re looking for a fun ride,
even for tourism or a special date, these are
your guys. Absolutely ﬁve-star in every way. You
get what you pay for, believe me, and
safety/professionalism are key with this stellar

Nick Perlmuter

team.



You guys are the best!
Alisa E.

https://www.corporatehelicopters.com/helicopter-services/aerial-filming/
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highest quality and
the best value.

Helicopter

Read more.

Towing A
Plane
December
30, 2020

LastMinute
Emergen
Wedding
Proposal
Plans
December
29, 2020
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HELICOPTER AERIALS

LONDON AERIALS

HIGH SPEED AERIALS

AIRCRAFT COORDINATION

DRONE AERIALS

CONTACT

Worldwide helicopter and drone aerial 0lming since 2003
WHY CHOOSE US

https://www.flyingtv.co.uk/
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Why Choose FlyingTV
15 years of creative aerials experience, from live sport and documentaries to drama and features
cinematography.

Our History

The Team

London Filming

Flying TV was founded in 2003

Experience is everything.

London is the most exciting

by broadcaster Mike Smith, an
established radio & TV

When you work with us at
Flying TV, you'll be working with

place for shooting aerials and

presenter and keen helicopter

the very best. Our principal

whilst drones remain extremely
restricted here, helicopters

pilot. Mike's main goal at the
outset was to make the process

DOP has been with us since day

enjoy enormous freedom. It's a

one and has more than 6000
hours of aerial shooting

constantly changing set, with
new buildings and structures

experience. Her expertise is

appearing every year. It's also

what makes the diﬀerence
between a good shoot and a

the most intense location with
so many shot opportunities -

great shoot. Our ﬁlming pilots

this also makes it the most fun.
With more than 4000 hours of

one aim - to make aerial ﬁlming

are all hand picked for their skill
and ability to work as a part of

safer, more eﬃcient and less

a creative team.

of aerial ﬁlming simpler and
more aﬀordable, using the
latest camera technology and
stabilised mounts married to
modern and reliable single
engine helicopters. A goal with

expensive. An ethos that
continues to drive us today

experience in this environment,
we know just how to get the
best out of your budget.

with continual investment in
the latest technology.

https://www.flyingtv.co.uk/
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Our Technology
Aircraft

Drones

Cameras

Whilst other aerial ﬁlming

Whilst helicopters remain the

Our GSS Cinema Pro is the best

companies will quote for a twin

most suitable aircraft for most

in stabilised aerial ﬁlming

engine helicopter by default,
Flying TV's USP is our two single

tasks, drones have the ability to
pull the viewer in with intimate,

technology, oﬀering greater

engine Robinson R44

close range/wide angle shots.

ﬂexibility over other systems
such as Shotover. We shoot on

helicopters. Just as reliable. Just
as safe. But less expensive.

We oﬀer compact 4K drones

Arri Alexa Mini, Red DSMC2

Which means great cost

that can even travel with us in
the helicopter for dual platform

Helium, Canon C300 MKII and
Sony P50 with other cameras

savings for productions. We

projects - and larger Freeﬂy Alta

also available. Our lenses

operate a twin engine Squirrel
where required and also oﬀer

8 drones for higher end work.
All from a company with

include the Angenieux Optimo
25-250/44-440, Canon CN-E

the amazing DA42 ﬁxed wing

experience and a proven track

14.5-60, CN-E 20x50 and CJ45.

high speed aeroplane. The only
UK company to do so.

record.

https://www.flyingtv.co.uk/
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01753 413444
© 2021 · FlyingTV

https://www.flyingtv.co.uk/
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Heliphoto provides aerial photography and video to Los
Angeles, Southern CA and beyond
(https://www.heliphoto.net/)

Helicopter (https://www.heliphoto.net/services/aerial-assignment/) Airplane
(https://www.heliphoto.net/services/drone-heli-plane/) Drone
(https://www.heliphoto.net/services/drones/)

om/sibylleallgaier/)

https://www.heliphoto.net/

Aerial photos and video by LA based photographer, custom aerials from helicopters, drones or airplanes, well
established aerial photography company, aerial stock photo library of Southern California CA, air images of the Los
Angeles Area, Hollywood, Orange County, San Diego, vertical imagery, drone photos and video, small UAS regulations,
ﬁlming with drones UAVs, architectural photography assignments, WBE, web directory for aerial shooters worldwide.

Copyright

(https://www.heliphoto.net/copy
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choppershoot
770 posts

4

Search

Follow

38.8k followers

759 following

CHOPPERSHOOT
Broadcasting & Media Production Company
Helicopter & Drones filming company. Alta8 | Inspire 2 | FPV |
Tracking Vehicle in UAE
www.choppershoot.com

Drone Light

ALTA 8

POSTS

https://www.instagram.com/choppershoot/?hl=en

Inspire 2

IGTV

TAGGED
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NOW OFFERING COVID-19 DRONE DISINFECTING SERVICES
English
CLICK HERE FOR MORE INFORMATION
HOME DRONE SERVICES

BLOG ABOUT MÉXICO

CINEMATIC FPV PROJECTS

CONTACT

!"

!"

Helicopter Aerial
Filming
https://lyftedmedia.com/helicopter-aerial-filming/
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LYFTED MEDIA ALSO PROVIDES AFFORDABLE PROFESSIONAL
AERIAL CINEMATOGRAPHY VIA FULL SIZE HELICOPTER. LYFTED
MEDIA'S BELL JET RANGER WITH SAG PILOT AND
CINEMATOGRAPHER CAN CAPTURE BREATHTAKING AERIAL
CINEMATOGRAPHY FOR YOUR NEXT PROJECT. NYC BASED WE FLY
UNDER FAA AUTHORIZATION IN CONTROLLED AIRSPACE. WE
PROVIDE A FULLY GYRO-STABILIZED CAMERA SYSTEM AND SONY
F55 4K CAMERA WITH $25M INSURANCE. CONTACT US TODAY FOR
A QUOTE!

CONTACT US

ABOUT CONNECT

https://lyftedmedia.com/helicopter-aerial-filming/
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+1 (757) 478-3312 • SALES@LYFTEDMEDIA.COM

BOOK NOW

# !
© 2021 Lyfted Media | Website Managed By A Digital Marketing Consultant

https://lyftedmedia.com/helicopter-aerial-filming/
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HOME

AERIAL FILMING

EQUIPMENT
CREDITS
AERIAL FILMING

REELS

EQUIPMENT
CREDITS
REELS
GALLERY
BLOG
CONTACT

MARZANO FILMS AERIAL PHOTOGRAPHY &
DRONE FILMING COMPANY UK
https://www.marzanofilms.com/

SHOWREEL

Black Panther
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Black Panther

HIGHLY EXPERIENCED AERIAL
PHOTOGRAPHY AND DRONE FILMING COMPANY UK AND
WORLD-WIDE.
Marzano Films operate across the UK and world-wide using stateof-the-art gyro-stabilized systems for helicopter, aeroplanes, UAS
drones, tracking vehicles and handheld rigs.
We have the most advanced technology in HD microwave links and
radio communications for air-to-ground and ground-to-air
communications. Our ﬁlming crew pros are all highly skilled, very
experienced and at home on any ﬁlm set anywhere in the world. All
our pilots, both full sized and drone, have thousands of hours ﬂying
experience.
Our full sized helicopter camera mounts include the award
winning Eclipse XLHD for almost any camera and lens combination
up to Imax with a 1000' magazine. It can also carry our 6 x Red
Weapon 8k array for ultra high resolution vfx plate photography.
Our miniEclipse utilizes many of the smaller digital cameras such as
the Red Weapon and Alexa Mini but unlike other gimbals in it's size
and weight class, it can also carry very large zoom lenses such as
the Angeniuex Optimo 28:340. The lightweight Cineﬂex Media V14
remains the worlds most popular stabilized system for High
Deﬁnition TV work.
Our extensive range of drone ﬁlming equipment includes the heavy
lift Alta 8 and Movi pro units which can ﬂy a wide range of camera
and lens combinations. With the Shotover U1 and G1 super heavy
lift option we can ﬂy an Alexa 65 or even an Arri 435 with a 400' ﬁlm
load. Our state-of-the-art drone mounted Lidar and
photogrammetry solutions provide VFX departments and
commercial enterprises with unparralled 3d mapping technology.

01:53

Showreel 201

03:24

Drone Showre

We are fully insured and CAA approved for both day and night
commercial drone operations in congested areas.
https://www.marzanofilms.com/
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FLEET
Our fleet of helicopters and extensive portfolio of aerial
camera systems is the most advanced in the onshore
aviation services market. We have the right solution for you.

AIRCRAFT
(/FLEET/AIRCRAFT)

CAMERAS
(/FLEET/CAMERAS)

EUROCOPTER AS350
https://www.pdgaviationservices.com/fleet
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EUROCOPTER AS355

EUROCOPTER AS365

https://www.pdgaviationservices.com/fleet
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EUROCOPTER EC135 T2+

VULCANAIR P68 TC

https://www.pdgaviationservices.com/fleet

Page 3 of 6

PDG Aviation Services | Helicopters for Charter, Survey & Aerial Film

3/3/21, 6(04 PM

AVAILABLE THROUGH OUR STRATEGIC PARTNERS

KAMAN K-MAX K-1200 HEAVY LIFT AIRCRAFT

EUROCOPTER AS332 C SUPER PUMA HEAVY LIFT AIRCRAFT

DJI M200 UNMANNED AERIAL VEHICLE
https://www.pdgaviationservices.com/fleet
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CONTACT (/CONTACT)

VACANCIES (/VACANCIES)
INVERNESS (/CONTACT?LOCATION=INVERNESS)
GLASGOW (/CONTACT?LOCATION=GLASGOW)
BIRMINGHAM (/CONTACT?LOCATION=BIRMINGHAM)
DUBLIN (/CONTACT?LOCATION=DUBLIN)

https://www.pdgaviationservices.com/fleet

Page 5 of 6

PDG Aviation Services | Helicopters for Charter, Survey & Aerial Film

Sitemap (/sitemap)

https://www.pdgaviationservices.com/fleet

3/3/21, 6(04 PM

Privacy Policy (/privacy-policy)
Terms & Conditions (/terms-conditions)
PLM Dollar Group Ltd Registered in Scotland No.157532
Designed by Art Department (http://www.artdepartment.co.uk)

Page 6 of 6

Sky Tech One - Aerial Photography & Videography - Aerial Imaging and animation

3/3/21, 6(28 PM

Sky Tech One is a multi-award-winning video production
and 3D rendering company in New York City focusing on
real estate development and documentary film. We use
drones, helicopters, and stabilized cameras to create
innovative and engaging media. We are FAA Part 107
licensed, fully insured and are available for travel
worldwide.

https://www.skytechone.com/
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 800 897 7637



3/3/21, 6(07 PM





WITH LOCATIONS IN TEXAS & VIRGINIA

Aerial Drone Photography
Services
Whether drone or a manned helicopter, our
team will provide powerful aerial images you
need.

https://www.matthewandcompany.com/aerial-cinematography/
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Europe at Ease With Eyes in the Sky
By Nicola Clark
Nov. 22, 2013

GROSSMITTEL, Austria — Deep within a secluded Austrian military training ground here, an odd, sharkshaped machine hovered just above a stand of windswept pines.
Guided by the keystrokes and joystick commands of a pair of pilots in a nearby trailer, the unmanned
helicopter, about the size of a large motorcycle, traced a precise path, aiming its high-deﬁnition camera over
an expanse of grassland. The throbbing of its main rotor seemed to go unnoticed by the wild deer that roam
the site, where the Austro-Hungarian army ﬁrst experimented with missiles two centuries ago.
Despite the military setting for the demonstration ﬂight, this ﬂying drone — called a Camcopter S-100 — is not
meant for monitoring combat zones or tracking terrorists. Instead, its Austrian maker, Schiebel Aircraft, is
ﬁnding a market among civilian customers in industries like oil and gas, electric utilities, mining, shipping and
agriculture. Schiebel is one of more than 400 small and midsize European companies developing new types of
unmanned aerial vehicles, or U.A.V.'s, most of them for civilian uses. It has sold more than 150 of its drones to
customers worldwide.
Perhaps surprisingly, given the stigma of military drones and European sensitivities to electronic surveillance
— not to mention serious safety concerns — European aviation ofﬁcials so far seem less likely to impede
development of the civilian drone industry than regulators in the United States.
In Washington, the Federal Aviation Administration has effectively grounded development of commercial
drones, pending the planned publication of rules expected early next year for licensing them and integrating
them into civilian airspace starting in 2015.
While the European Union is also trying to map out such rules, individual countries are taking their own
approaches to civilian U.A.V.'s, in many cases even encouraging their development. That is a reason that
nearly 1,000 unmanned vehicles are currently authorized to ﬂy commercially in and around a dozen European
countries. They are led by Britain, France and Germany, which have also provided funding for research and
have, as in the case of Austria and Schiebel, made military facilities available to companies for ﬂight testing.
“Five years ago, everybody was convinced that defense was going to be 80 percent or more of the market” for
remotely piloted aerial systems, said Chris Day, a top engineer at Schiebel, which will produce about three
dozen Camcopter drones this year at a factory in nearby Wiener Neustadt. “I have a fair amount of conﬁdence
today that within the next ﬁve years, civil will overtake the military in terms of new users.”

The rush to develop the technology, however, has also raised safety concerns, particularly in light of some
recent, well-publicized accidents. Last spring, a U.A.V. being used to ﬁlm parts of an episode of the British
television show “The X Factor” lost control while ﬂying over central London and tumbled into the Thames.
Two years ago, a surveillance drone used by the police in Merseyside, in northwest England, crashed during a
training mission and was not replaced.
Schiebel’s drones, for example, sell for $3 million to $4 million, depending on the type of cameras or sensors
they carry, a lot less than the $10 million or more for weaponized drones for the military. And some of the new
civilian drones being developed by others are designed to sell for $100,000 or less.
The declining cost and widening availability of sophisticated components like high-deﬁnition cameras and
infrared sensors continues to lower the business barriers for smaller companies looking to break into an
international market — a ﬁeld that analysts and industry groups say could reach more than $11 billion a year
by 2025 and might create as many as 100,000 highly skilled jobs worldwide over the next decade.
An estimated one-third of all new U.A.V. systems in development are being made in Europe. Of those, about 80
percent are being developed either exclusively or primarily for civilian purposes, according to UVS
International, an independent consulting ﬁrm in Paris.
“The whole thing is being driven by the nonmilitary applications,” said Peter van Blyenburgh, president of
UVS International. “There’s been a huge profusion of small companies coming out of the woodwork.”
The burst of activity in Europe comes as a similar-size crop of American start-ups — equally eager to market
their remote-controlled wares — face new regulatory hurdles at home.
As American aviation ofﬁcials review proposals to create as many as a half-dozen commercial U.A.V. test sites
in the country, their decision has been delayed by privacy groups, who worry about the potential for drones to
eavesdrop on the public in all sorts of new ways, not to mention the safety hazards posed by new swarms of
ﬂying hardware.
European regulators, too, are devising a uniform set of guidelines for the safe operation of unmanned systems
in their skies, as well as rules governing the use of the data they collect. In June, the European Commission,
the Brussels-based administrative arm of the European Union, published a “road map” that aims to gradually
open the skies of the 28-member bloc to remotely piloted aircraft starting in 2016.
But unlike the United States, where Congress and the F.A.A. are the ultimate arbiters of what types of vehicles
are allowed to ﬂy and where, the reach of Brussels has been limited. Drones weighing less than 150 kilograms,
or about 330 pounds, are not subject to oversight by the European Aviation Safety Agency; individual member
states have been free to set their own rules and authorization procedures. Most of the U.A.V.'s now ﬂying in
Europe weigh less than 70 pounds — no bigger than a large microwave oven — and ﬂy at altitudes below 1,000
feet, well away from urban areas and airports used by conventional aircraft.
Schiebel, founded 60 years ago as a maker of mine and metal detectors, began experimenting with U.A.V.
technology in the mid-1990s but did not sell its ﬁrst Camcopter, which weighs 242 pounds, until 2005. The
company now employs 200 people.

Mr. Day, 54, joined the company a year ago, after three decades in the British military and later at the Thales
Group of France, working on large unmanned systems like the Watchkeeper, which is used by the British
military for surveillance and intelligence gathering.

A worker in the Camcopter plant. The craft is ﬁnding buyers in sectors like oil and gas,
utilities, mining, shipping and agriculture. Akos Stiller for The New York Times

Schiebel’s ﬁrst paying customers were governments and militaries in the Middle East, which use the drones
for surveillance and patrolling borders, harbors and territorial waters. Schiebel has since diversiﬁed, with just
30 percent of new business coming from such clients. Schiebel’s civilian customers include large farmers in
Brazil, the Russian Coast Guard, and Transpower, the state-owned operator of New Zealand’s electricity grid.
The company is still trying to ﬁnd buyers in Europe, though. Mr. Day conceded that the relatively high cost of
its machines still put such technology out of reach for many smaller users.
“For them, the cost has to be signiﬁcantly lower than a manned aircraft alternative,” he said. “Otherwise,
there’s no market.”
Seeking to develop that low-cost niche, Cyberhawk Innovations, based in Livingston, Scotland, started in 2008
as an aerial inspection and surveying company specializing in the oil and gas industries.
The company uses a souped-up version of the same multirotor drones favored by hobbyist ﬂiers, selling them
for $15,000 to $30,000 each to perform scheduled monitoring of offshore oil and gas platforms for leaks and
structural problems — work that has typically been done by human inspectors rappelling by rope from
towering derricks. About 50 percent of the company’s clients are in Europe, including energy giants like BP,
Shell, Statoil and Total.

Malcolm Connolly, Cyberhawk’s 34-year-old founder and a former rope-access rig inspector, said he had been
inspired by seeing remote-controlled submarines used to inspect the underwater platform structures. “It is a
natural idea after you see that,” he said. “The biggest driver is industrial safety. The other is saving money.”
Because certain parts of an oil or gas platform must be shut down during inspections, any time spent ofﬂine
involves lost revenue.
By deploying a U.A.V., Cyberhawk can reduce a weeklong shutdown to just three or four days, Mr. Connolly
said, potentially saving his clients tens of millions of dollars.
Industry executives and analysts said the applications offered by companies like Schiebel and Cyberhawk
represent the easy, early targets for up-and-coming U.A.V. companies. But a recent European Commission
study said the technology had the potential to create new markets “in the same way the iPad created an
entirely new and unpredicted market for mobile data services.”
Of course, mobile devices do not ﬂy around overhead the way drones do, which is why critics are less
enthusiastic.
Chris Cole, an activist who runs the website Drone Wars UK, said the reliability of even the most mature
U.A.V. systems operating in war zones was unacceptably low for use in Europe’s crowded civilian skies. He
said Drone Wars had veriﬁed more than 100 crashes since 2008 of large combat and reconnaissance drones,
like the General Atomics Predator or the Northrop Grumman Global Hawk, from an active military ﬂeet of
about 6,000 U.A.V.'s.
“The smaller ones crash so often it’s even harder to track,” Mr. Cole said.
European ofﬁcials also acknowledged that so far there has been little public debate about the effects on
privacy and civil liberties of so many new platforms for aerial data and image gathering. But it may still be
ahead.
“It’s vital to gain public support and indeed the support of politicians,” Frank Brenner, the head of Eurocontrol,
the Brussels-based agency that coordinates air trafﬁc management across the region, told an industry
conference in Cologne, Germany, last month. “I receive letters from the public that make me believe there will
be a big wave of public concern ahead of us.”
Sophie in’t Veld, a Dutch member of the European Parliament and vice chairwoman of its committee on civil
liberties, justice and home affairs, said new civilian drone applications were developing so quickly that
legislators were struggling to keep up.
“Data protection rules are meant to be technology neutral and context neutral, so in that sense normal,
existing rules should apply,” Ms. in’t Veld said. “The unanswered question is, can they be properly applied and
enforced across these new platforms?”
Mr. Day at Schiebel said he understood Europeans’ unease. The region’s civilian drone industry is partly to
blame for its “quiescence,” he said, in the face of opposition from “a small community that are growing ever
more vocal.”

But the bigger worry might be market demand. He looked out at Schiebel’s gleaming hangar, ﬁlled with a halfdozen Camcopters in various stages of completion, all destined for customers abroad.
Despite the ﬂurry of new European players in the civilian drone market, Mr. Day said he was doubtful there
would be sufﬁcient domestic demand in the coming years to sustain them all.
“We still have to earn our spurs,” Mr. Day said. “But for now, we’ll have to earn them overseas.”
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U NITED STATES PATENT AND TRADEMARK O FFICE
Trademark Trial and Appeal Board
P.O. Box 1451
Alexandria, VA 22313-1451
General Contact Number: 571-272-8500
General Email: TTABInfo@uspto.gov
kb
August 2, 2021
Cancellation No. 92071596
Schiebel Industries AG
v.
Camera Copters, Inc.
By the Trademark Trial and Appeal Board:
This proceeding comes before the Board on Respondent’s construed motion for
judgment on the pleadings, and on Petitioner’s motion to strike Respondent’s reply
in support of that motion. Both motions are fully briefed.
The Board has considered the parties’ briefs, but addresses the record only to the
extent necessary to set forth the Board’s analysis and findings, and does not repeat
or address all of the parties’ arguments. Guess? IP Holder LP v. Knowluxe LLC, 116
USPQ2d 2018, 2019 (TTAB 2015). For purposes of this order, the Board presumes
the parties’ familiarity with the pleadings, and the arguments submitted in
connection with the subject motions.

Cancellation No. 92071596

I.

Background

Respondent owns Registration No. 5440864 for the mark CAMERA COPTERS
and Design as shown below:1

The mark is registered in connection with “[c]ameras and camera mounts for aerial
photography and filming” in International Class 9, “[a]erial filming and photography
services; Rental of photographic equipment for aerial filming and photography,
namely, aerial cameras and mounts, air-born booms and platforms for cameras,
helicopters, drones, and unmanned aerial vehicles (UAV)” in International Class 41,
and “[d]rones and structural parts therefor, Unmanned aerial vehicles (UAVs)” in
International Class 12. Respondent alleged first use and first use in commerce as of
June 15, 1997 as to the goods and services in Classes 9 and 41, and first use and first
use in commerce as of August 4, 2016 as to the goods in Class 12. The registration
issued on April 10, 2018.
On June 24, 2019, Petitioner filed a petition to cancel Respondent’s registration
in Classes 9 and 12. 1 TTABVUE. Petitioner asserted likelihood of confusion and
abandonment as to Class 12, and abandonment as to Class 9. Id. at 4-6. In support of
its entitlement to a statutory cause of action and likelihood of confusion claim,

1

The underlying application, Serial No. 86774278, was filed on September 30, 2015. The
description of the mark states, “[t]he mark consists of the words ‘CAMERA COPTERS’ in a
white italicized bold font. There is a design of a film strip in white above and below the word
‘CAMERA’ on a black background. The wording ‘COPTERS’ is inside a red rectangle. The
entire mark is on a black background.” The colors red, black, and white are claimed as
features of the mark.
2

Cancellation No. 92071596

Petitioner alleged that it owns pending application Serial No. 87820467 for the mark
CAMCOPTER for “[a]pparatus for motion by air, namely, helicopters; apparatus for
motion by air, namely, unmanned helicopters; apparatus for motion by air, namely,
unmanned helicopters selling for between 4.5 and 7 million dollars, sold mai nly to
the military authorities” in Class 12,2 and that the Examining Attorney had refused
to register Petitioner’s mark due to a likelihood of confusion with Respondent’s
involved registration. Id. Petitioner also alleged common law rights in its mark due
to its use of the mark in connection with helicopters, and particularly unmanned
helicopters, since October 12, 2009. Id. at 4.
Respondent filed an answer on July 26, 2019 wherein it denied the salient
allegations of Petitioner’s petition to cancel and asserted no affirmative defenses. 4
TTABVUE.
On March 15, 2021, Respondent filed a paper titled “Motion to Dismiss for
Mootness.” 20 TTABVUE. Petitioner filed a response, 21 TTABVUE, and Respondent
filed a reply, 22 TTABVUE.
Petitioner then filed a motion to strike Respondent’s reply because it raised new
issues that Petitioner argues should have been raised in Respondent’s main motion
to dismiss. 23 TTABVUE. Respondent filed a response to Petitioner’s motion to strike,
24 TTABVUE, and Petitioner filed a reply. 25 TTABVUE.

Petitioner’s application was filed on March 5, 2018 pursuant to Trademark Act Section 1(b),
15 U.S.C. § 1051(b). On February 21, 2019, Petitioner filed an amendment to allege use, and
alleged first use and first use in commerce as of October 12, 2009.
2

3
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II.

Petitioner’s Motion to Strike

The Board first considers Petitioner’s motion to strike Respondent’s reply brief.
Petitioner argues that the reply brief is improper because it raises arguments that
should have been raised in Respondent’s motion to dismiss. 23 TTABVUE. In
response, Respondent contends that its reply properly addresses Petitioner’s
contentions made in its response. 24 TTABVUE.
When a moving brief, an opposition brief, or a reply brief on a motion has been
regularly filed, the Board generally will not strike the brief, or any portion thereof,
upon motion by an adverse party that simply objects to the contents thereof. See
TRADEMARK TRIAL AND APPEAL BOARD MANUAL OF PROCEDURE (“TBMP”) § 517 (2021).
Rather, any objections that an adverse party may have to the contents of such a brief
will be considered by the Board in its determination of the original motion, and any
portions of the brief that are found by the Board to be improper will be disregarded.
See id. Accordingly, Petitioner’s motion to strike Respondent’s reply brief is denied.3
III.

Respondent’s Construed Motion for Judgment on the Pleadings

As a procedural matter, while Respondent’s motion is titled “Motion to Dismiss
for Mootness,” it was filed well after the filing of Respondent’s answer to the petition
for cancellation, and incorporates arguments and exhibits outside the pleadings. See
20 TTABVUE.
When a motion for failure to state a claim upon which relief can be granted is filed
after an answer, but prior to trial, the motion may be construed as a motion for
Nonetheless, for the reasons discussed infra, Respondent’s exhibits, including those
attached to its reply, are not considered.

3
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judgment on the pleadings. See Fed. R. Civ. P. 12(h)(2); DAK Indus. Inc. v. Daiichi
Kosho Co., 35 USPQ2d 1434, 1436 (TTAB 1995); Western Worldwide Enters. Group
Inc. v. Qinqdao Brewery, 17 USPQ2d 1137, 1139 (TTAB 1990).
Alternatively, if matters outside the pleading are submitted and not excluded by
the Board, the motion will be treated as one for summary judgment under Fed. R.
Civ. P. 56. See Fed R. Civ. P. 12(d); TBMP § 504.03. Ordinarily, the parties to the
proceeding will be notified that the motion is being treated as a motion for summary
judgment, and they will be given a reasonable opportunity to present all material
made pertinent to such a motion by Fed. R. Civ. P. 56. See Fed R. Civ. P. 12(d); Selva
& Sons, Inc. v. Nina Footwear, Inc., 705 F.2d 1316, 217 USPQ 641, 646 (Fed. Cir.
1983). See also TBMP § 504.03.
In this case, Petitioner did not respond to Respondent’s motion as if it were one
for summary judgment. See 21 TTABVUE. See also Selva & Sons, 217 USPQ at 646
(where the nonmoving party’s memorandum “show[ed] that it expected that only
threshold matters, not the ultimate merits, were going to be decided ,” it was improper
to treat the motion as one for summary judgment and “decide the merits of the case
in a finally dispositive manner.”). In view thereof, the Board construes Respondent’s
motion as one for judgment on the pleadings. See id.; TBMP § 504.03 and authorities
cited therein. In doing so, the Board excludes all materials outside the pleadings, and
does not consider them in determining the sufficiency of the allegations set forth in
Petitioner’s petition to cancel. See Dak Indus., 35 USPQ2d at 1436.

5
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A.

Legal Standard

If a defendant files a motion for judgment on the pleadings under Fed. R. Civ. P.
12(c) that is based on the assertion that the pleading fails to state a claim for which
relief may be granted, as in this case, the standard for adjudicating the motion is
same as that of a motion filed under Fed. R. Civ. P. 12(b)(6). See Western Worldwide,
17 USPQ2d at 1139.
Accordingly, the Board shall consider whether Petitioner has alleged such facts as
would, if proven at trial or on summary judgment, show that Petitioner is entitled to
petition to cancel the registration and that a statutory ground exists for such
cancellation. Cunningham v. Laser Golf Corp., 222 F.3d 943, 55 USPQ2d 1842, 1844
(Fed. Cir. 2000). Specifically, a complaint “must contain sufficient factual matter,
accepted as true, to ‘state a claim to relief that is plausible on its face.’” Ashcroft v.
Iqbal, 556 U.S. 662, 678 (2009) (quoting Bell Atlantic Corp. v. Twombly, 550 U.S. 544,
570 (2007)). A claim has facial plausibility when the plaintiff pleads factual content
that allows the court to draw a reasonable inference that the defendant is liable for
the misconduct alleged. See Twombly, 550 U.S. at 556-57. However, the plausibility
standard does not require that a plaintiff set forth detailed factual allegations. Id.
Rather, a plaintiff need only allege “enough factual matter … to suggest that a claim
is plausible” and “raise a right to relief above the speculative level.” Totes-Isotoner
Corp. v. U.S., 594 F.3d 1346, 1354 (Fed. Cir. 2010).
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“For purposes of determining the motion, all of [Petitioner’s] well-pleaded
allegations must be accepted as true, and the [claims] must be construed in the light
most favorable to [Petitioner].” Petroleos Mexicanos v. Intermix SA, 97 USPQ2d 1403,
1404-1405 (TTAB 2010).
B.

Analysis and Decision

Respondent argues that there is no “no matter in controversy that would allow the
Board to award [Petitioner] the redress it seeks, [which is] to be allowed to register
the CAMCOPTERS [sic] mark, for selling drones.” 20 TTABVUE 2. Respondent
contends that even if Petitioner succeeded in cancelling Registration No. 5440864,
Petitioner’s pleaded mark would nonetheless be barred from registration by its
similarity to the standard character mark CAMERA COPTERS (Reg. No. 5066702),
registered by Respondent in connection with “[a]erial filming and photography
services; Rental of photographic equipment for aerial filming and photography,
namely, aerial camera mounts, air-born booms and platforms for cameras.” Id. at 24.
In response, Petitioner argues that it has only petitioned to cancel the goods in
Classes 9 and 12 of Respondent’s registration and not the services in Class 41, and
that its allegations are sufficient to support its entitlement to a statutory cause of
action and claims for cancellation as to the goods in those classes. 21 TTABVUE.
Petitioner further argues that the Examining Attorney examining its application
found that only Class 12 of Respondent’s registration was a bar to Petitioner’s
registration under Trademark Act Section 2(d). Id. at 4.

7
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In reply, Respondent argues that Petitioner is attempting to use this Board
proceeding to determine broader questions of infringement or unfair competition,
which are beyond the Board’s jurisdiction. 22 TTABVUE 5-7. Respondent also raises
an unrelated argument: that Petitioner is judicially estopped from arguing priority
over the CAMERA COPTERS mark by virtue of statements it made in prosecuting
its now-abandoned Registration No. 3174370. 22 TTABVUE 2.
1. Unpleaded Affirmative Defenses Not Considered
Initially, Respondent’s argument concerning its alleged ownership of Registration
No. 5066702 appears to assert a Morehouse defense,4 while its argument concerning
Petitioner’s alleged admissions made in connection with Registration No. 3174370
appears to raise an estoppel defense. 5 Neither affirmative defense is pleaded in

4

The Morehouse defense is an equitable affirmative defense available in situations where a
registrant already owns a registration for the same (or substantially similar) mark and goods
or services, and which registration has not been challenged. It is based on the theory that a
plaintiff cannot be injured by a later registration because there already exists a similar
registration and, therefore, an additional registration for the same or substantially similar
mark and goods or services can no more injure the plaintiff than the prior registration.
Morehouse Mfg. Corp. v. J. Strickland & Co., 407 F.2d 881, 160 USPQ 715 (CCPA 1969). The
Morehouse defense requires the identified goods or services of the respective parties to be
“identical, substantially the same, or so related so as to represent in law a distinction without
a difference.” La Fara Importing Co. v. F. Lli de Cecco, 8 USPQ2d 1143, 1147 (TTAB 1988)
(spaghetti sauce and alimentary pastes not substantially the same goods); see also Pamex
Foods, Inc. v. Clover Club Foods Co., 201 USPQ 308, 314 (TTAB 1978) (even though the
products in the application and prior registration are Mexican-style food products, the
description of goods in the application represents such an expanded line of merchandise that
the goods are not substantially identical).
5

The Board has consistently held that a plaintiff is not bound by a position taken during
prosecution of the party’s application. See, e.g., Anthony’s Pizza & Pasta Int’l Inc. v. Anthony’s
Pizza Holding Co., 95 USPQ2d 1271, 1281 (TTAB 2009) (“The doctrine of ‘file wrapper
estoppel’ does not apply in trademark cases.”) (citing Giant Food, Inc. v. Standard Terry
Mills, Inc., 229 USPQ 955, 963 (TTAB 1986)); Watercare Corp. v. Midwesco-Enterprise, 171
USPQ 696, 700 (TTAB 1971).
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Respondent’s answer. See 4 TTABVUE. Accordingly, the Board gives these
arguments and defenses no consideration. See Omega SA (Omega AG) (Omega Ltd.)
v. Alpha Phi Omega, 118 USPQ2d 1289, 1291 n.2, 1292 (TTAB 2016); Productos
Lacteos Tocumbo S.A. de C.V. v. Paleteria La Michoacana, Inc., 98 USPQ2d 1921,
1926 (TTAB 2011) (“Mere denial by respondent of petitioner’s allegation of priority of
use is sufficient to put petitioner on notice that it must prove petitioner’s pleaded
priority, but it is not sufficient to put petitioner on notice that any priority petitioner
will attempt to prove will have to predate the priority that respondent will attempt
to prove through tacking, or that respondent is relying on the prior registration.”).
See also TBMP § 311.02(b) and (c) and authorities cited therein.
2. Entitlement to a Statutory Cause of Action
To sufficiently plead entitlement to a statutory cause of action, 6 Petitioner must
allege (i) that cancellation of the registration is within the zone of interests protected
by the statute and (ii) that it has a reasonable belief of damage proximately caused
by registration of the mark. See Peterson v. Awshucks SC, LLC, 2020 USPQ2d
509515, at *5 (TTAB 2020). See also Corcamore, LLC v. SFM, LLC, 978 F.3d 1298,
2020 USPQ2d 11277, at *6-7 (Fed. Cir. Oct. 27, 2020); Australian Therapeutic
Supplies Pty. Ltd. v. Naked TM, LLC, 965 F.3d 1370, 2020 USPQ2d 10837 at *3 (Fed.
Cir. 2020); Empresa Cubana Del Tabaco v. Gen. Cigar Co., 753 F.3d 1270,

6

Board decisions have previously analyzed the requirements of Sections 13 and 14 of the
Trademark Act, 15 U.S.C. §§ 1063-64, under the rubric of “standing.” Despite the change in
nomenclature, our prior decisions and those of the Federal Circuit interpreting Section 13
and 14 remain applicable. See Spanishtown Enters., Inc. v. Transcend Resources, Inc., 2020
USPQ2d 11388, at *2 (TTAB 2020).
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111 USPQ2d 1058 (Fed. Cir. 2014); Coach Servs., Inc. v. Triumph Learning LLC, 668
F.3d 1356, 101 USPQ2d 1713, 1727 (Fed. Cir. 2012); Ritchie v. Simpson, 170 F.3d
1092, 50 USPQ2d 1023, 1025 (Fed. Cir. 1999).7
The Board finds that Petitioner has adequately pleaded its entitlement to a
statutory cause of action by pleading that Respondent’s involved registration was
cited as a bar to Petitioner’s registration of its mark CAMCOPTER under Trademark
Act Section 2(d), 15 U.S.C. § 1052(d). See Empresa Cubana, 111 USPQ2d at 1062
(“Because the USPTO refused Cubatabaco’s registration based on a likelihood of
confusion with General Cigar’s Registrations, Cubatabaco has a real interest in
cancelling the Registrations and a reasonable belief that the Registrations blocking
its application are causing it damage.”); ShutEmDown Sports Inc. v. Lacy, 102
USPQ2d 1036, 1041 (TTAB 2012). Petitioner has also pleaded that it has common
law rights in the mark CAMCOPTER in connection with helicopters that predate
Respondent’s common law rights in connection with the goods identified in Class 12
of its registration. See Giersch v. Scripps Networks Inc., 90 USPQ2d 1020, 1022
(TTAB 2009). Further, once a party has shown entitlement to a statutory cause of
action on one ground, it may assert any other ground in the proceeding. See Hole In
1 Drinks, Inc. v. Michael Lajtay, 2020 USPQ2d 10020, at *3 (TTAB 2020).

In contrast to cases brought under Article III of the Constitution, “case” and “controversy”
restrictions for standing do not apply to matters before administrative agencies and boards,
including the Trademark Trial and Appeal Board. Coach Servs., Inc. v. Triumph Learning
LLC, 668 F.3d 1356, 101 USPQ2d 1713, 1727 (Fed. Cir. 2012). Instead, “standing,” which is
now referred to as “entitlement to a statutory cause of action,” is conferred by statute. Id.;
Corcamore, 2020 USPQ2d 11277, at *6-7.
7
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3. Likelihood of Confusion
In order to adequately plead likelihood of confusion, Petitioner need only allege it
has priority of use and that the Respondent’s mark so resembles Petitioner’s mark as
to be likely to cause confusion. See Lanham Act Section 2(d), 15 U.S.C. § 1052(d); Otto
Roth & Co. v. Universal Foods Corp., 640 F.2d 1317, 209 USPQ 40 (CCPA 1981).
Petitioner has alleged likelihood of confusion only with respect to the goods
identified in Class 12 of Respondent’s registration. See 1 TTABVUE 4. The Board
finds that Petitioner’s allegations sufficiently allege priority, inasmuch as Petitioner
alleges that it has used the mark CAMCOPTER in connection with helicopters, and
particularly unmanned helicopters, since before Respondent’s alleged date of first use
of its registered mark in connection with the goods identified in Class 12 of the
registration. See 1 TTABVUE 4-5. In addition, the Board finds that Petitioner has
sufficiently pleaded likelihood of confusion with the goods in Class 12 of Respondent’s
registration, namely “[d]rones and structural parts therefor, Unmanned aerial
vehicles (UAVs).” See id.
To the extent Respondent argues that Petitioner’s likelihood of confusion claim is
futile because Petitioner conceded that it does not have priority as to the services
identified in Class 41 of Respondent’s registration, the Board notes that Petitioner
has only asserted likelihood of confusion with respect to the goods in Class 12.
Whether Petitioner will be able to prove its well-pleaded trademark claims is a matter
for trial or summary judgment and is not relevant to the Board’s assessment of the
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legal sufficiency of the petition for cancellation. Guess? IP Holder, 116 USPQ2d at
2019.
Further, to the extent Respondent argues that the Board has no jurisdiction to
decide priority based on common law rights, “the Board has the authority to
determine prior rights arising from common law usage within the context of
adjudicating Section 2(d) claims.” Diaz v. Servicios De Franquicia Pardo’s S.A.C., 83
USPQ2d 1321, 1321 (TTAB 2007). See also 15 U.S.C. § 1052(d); TBMP §
309.03(c)(2)(A) and authorities cited therein.
4. Abandonment
Although Respondent does not challenge the sufficiency of Petitioner’s
abandonment claim, for the sake of completeness the Board sua sponte reviews this
claim. To properly plead abandonment, Petitioner must plead that Respondent is not
using the mark with the registered goods and services in Classes 9 and 12, and has
intent not to resume such use. 15 U.S.C. § 1127; Lewis Silkin LLP v. Firebrand LLC,
129 USPQ2d 1015, 1018, 1020 (TTAB 2018); ShutEmDown Sports, 102 USPQ2d at
1042. Nonuse for three consecutive years shall be prima facie evidence of
abandonment. Id.
The Board finds that Petitioner has sufficiently pleaded that Respondent
abandoned its mark with respect to the goods in Classes 9 and 12 by pleading that
Respondent has discontinued use of its registered mark in connection with these
goods for at least three years. 1 TTABVUE 5. See Lewis Silkin, 129 USPQ2d at 1018.
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5. Summary
For the foregoing reasons, Petitioner has pleaded sufficient factual allegations
that, if proven, would establish Petitioner’s entitlement to a statutory cause of action
and its claims of likelihood of confusion as to the goods in Class 12, and abandonment
as to the goods in Classes 9 and 12.
The Board further notes that Respondent has denied all the salient allegations of
the petition to cancel, and that accordingly there are no undisputed facts that could
sustain a judgment on the pleadings. See Scotch Whisky Ass’n v. U.S. Distilled Prods.
Co., 13 USPQ2d 1711, 1713 n.1 (TTAB 1989) (“In view of the denials in the answer,
the motion for judgment on the pleadings is denied.”).
Accordingly, Respondent’s construed motion for judgment on the pleadings is
denied.
IV.

Trial Dates Reset

Pursuant to Trademark Rule 2.127(d), when any party timely files a potentially
dispositive motion, including, but not limited to, a motion to dismiss, a motion for
judgment on the pleadings, or a motion for summary judgment, the case is suspended
by the Trademark Trial and Appeal Board with respect to all matters not germane to
the motion. 37 C.F.R. § 2.127(d).
In view thereof, the remaining trial dates are reset as follows:
Plaintiff's Pretrial Disclosures Due

9/10/2021

Plaintiff's 30-day Trial Period Ends

10/25/2021

Defendant's Pretrial Disclosures Due

11/9/2021

Defendant's 30-day Trial Period Ends

12/24/2021

Plaintiff's Rebuttal Disclosures Due
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Plaintiff's 15-day Rebuttal Period Ends

2/7/2022

Plaintiff's Opening Brief Due

4/8/2022

Defendant's Brief Due

5/8/2022

Plaintiff's Reply Brief Due
Request for Oral Hearing (optional) Due

5/23/2022
6/2/2022

Generally, the Federal Rules of Evidence apply to Board trials. Trial testimony is
taken and introduced out of the presence of the Board during the assigned testimony
periods. The parties may stipulate to a wide variety of matters, and many
requirements relevant to the trial phase of Board proceedings are set forth in
Trademark Rules 2.121 through 2.125, 37 C.F.R. §§ 2.121-2.125. These include
pretrial disclosures, the manner and timing of taking testimony, matters in evidence,
and the procedures for submitting and serving testimony and other evidence,
including affidavits, declarations, deposition transcripts and stipulated evidence.
Trial briefs shall be submitted in accordance with Trademark Rules 2.128(a) and (b),
37 C.F.R. §§ 2.128(a) and (b). Oral argument at final hearing will be scheduled only
upon the timely submission of a separate notice as allowed by Trademark Rule
2.129(a), 37 C.F.R. § 2.129(a).
TIPS FOR FILING EVIDENCE, TESTIMONY, OR LARGE DOCUMENTS
The Board requires each submission to meet the following criteria before it will be
considered: 1) pages must be legible and easily read on a computer screen; 2) page
orientation should be determined by its ease of viewing relevant text or evidence, for
example, there should be no sideways or upside-down pages; 3) pages must appear in
their proper order; 4) depositions and exhibits must be clearly labeled and numbered
– use separator pages between exhibits and clearly label each exhibit using sequential
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letters or numbers; and 5) the entire submission should be text-searchable.
Additionally, submissions must be compliant with Trademark Rules 2.119 and 2.126.
Submissions failing to meet all of the criteria above may require re -filing. Note:
Parties are strongly encouraged to check the entire document before filing. 8 The
Board will not extend or reset proceeding schedule dates or other deadlines to allow
time to re-file documents. For more tips and helpful filing information, please visit
the ESTTA help webpage.

8

To facilitate accuracy, ESTTA provides thumbnails to view each page before submitting.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
NOTICE OF RELIANCE
CAMERA COPTERS, INC.,
Respondent.

Registrant comes pursuant to TMEP 704.02, with its Notice of Reliance.
The below documents will be relied upon to establish the date of first use of the CAMERA
COPTERS mark for goods and services in the industry of aerial photography.
CCI-1

Camera Copters, Inc., Articles of incorporation

CCI-2

CAMERACOPTERS.com website archive

CCI-3a, b, &c 2 invoices and letter to Florida Department of Transportation
CCI-4a & b

Cover and page from a CAMERA COPTER/AIRBORNE VIDEO SERVICES
joint venture catalogue

CCI-5

2007 email RQP directed to CC

The below documents will be relied upon to establish the date of first use of the CAMERA
COPTERS mark in commerce for geomapping,

The below documents will be relied upon to establish that CAMERA COPTERS has priority and
continued use of the mark to do business with the U.S. government, including as a U.S. military
contractor.
CCI-29

Remanufacture of Hughes Model H369D for US DOT

CCI-27

2010 RFP re NASA

CCI-28

confirm bid acceptance of bid from DHS, 2014

The below documents will be relied upon to show aggressive use of CAMERA COPTERS in
marketing, advertising, and in actual use in commerce for goods and services that created
priority ownership in the mark, which use has been continuous
CCI-6

camera copters film strip, 2010

CCI-7

camera copters helicopter hauler, 2012 website

CCI-8

camera copters hauler - large image

CCI-9

camera copters film strip at POS of helicopters - airport hanger - 2015 or 16

CCI-10

camera copters website May 2019

CCI-11

shop now, camera copters, current

CCI-12

copy of ad in directories and magazines

The below documents will be relied upon to show that Paul Barth became renowned if not
famous, utilizing the CAMERA COPTERS brand.
CCI-13

IMBd credits

CCI-37a, b, c Markee Magazine article, 2008, and background about magazine
CCI-36

SAG card

CCI-38

airborne public safety association membership

The below documents will be relied upon for rebuttal, establishing that Schiebel has no
evidence of policing its mark; that it did not have exclusive of the mark for UAV within the US;
and to supplement evidence that it did not have first use of the mark in the US for goods and
services in the field of aerial photography.
CCI-14

milsat magazine article

CCI-15

PRNewswire, from MUNDUS AIRGROIP &
Airstar Camcopter aerial photography UAV division

CCI-16

mundus website archive

CCI-17

Mundus groupannual report

CCI-18

Airdrone use of CAMCOPTER BY AIRDRONE

CCI-19

Mundus group website archive

CCI-20

Index from Nevada Secretary of State Corporate directory

The below documents will be relied upon to establish that Registrant will be damaged by loss of
protection from its trademark registration, as Applicant’s use of CAMCOPTER in Registrant’s
industry will cause confusion in the marketplace, and erode the value of the CAMERA COPTERS’
approximately 25 years of good will.
CCI-21

Survey results and expert opinion from Laverne Dalley of L Global

CCI-22 & 23

Websites reflecting developments in aerial photography in the film
and commercial industries

The below documents will be relied upon to establish that not only is CAMCOPTER without
priority for helicopters fitted with camera gimbles for aerial photography, but that it is without
priority over CAMERA COPTERS for in the goods and services commonly understood by the
general public to be drones, needing no fuel, and no pilots license to operate by hobbyist.
CCI-25

Part 107 of U.S. Fed Aviation Regs (FAR) "Small unmanned aircaft rule"

CCI-26

Applicant's website

The below documents will be relied upon to establish that CAMERA COPTERS policed its mark.
CCI-30

Cease and desist MembersFirst video production - attached

CCI-31

Cease and desist, Tumblr - attached

The below documents will be relied upon to establish that “S” or “S-100” or “Schiebel” added to
CAMCOPTER is the distinctive material in the applicant’s common law trademark, and that
CAMCOPTER by itself is so wholly and completely descriptive that it cannot by itself acquire
distinctiveness.
CCI-32 Search engine results for Camcopter
CCI-33 Amazon.com search results for Camcopters

CCI-34 "related search" from search engine results for Camcopter
CCI-35 New Atlas Article dated 8/12/09: “Boeing to market S-100 Camcopter"

Paul Barth will testify to establish the following:
Mr. Barth will testify, authenticating many of the records here stated as to be relied upon.
Mr. Barth will testify, that the mark CAMERA COPTERS in relationship to helicopters with
cameras has priority trademark use in the United States, and that his sale of helicopters has
continued since 2003, uninterrupted.
Mr. Barth will testify that he developed extensive recognition utilizing the CAMERA COPTERS
mark, being a member of the multiple unions and associations, including the Airborne Public
Safety Association; Aircraft Owner and Pilots Association; Motion Picture Pilots Association,
National Tactical Officers Association, and SAG as a stunt pilot and pilot actor since 1994.
Mr. Barth will testify about his extensive marketing campaign of CAMERA COPTERS with the
film strip motif, which use began in 2003; having driven his branded hospitality RV while hauling
copters in the branded trailer across the United States multiple times per year for over 10
years, in association with the promotion of multiple famous personalities and events.
Mr. Barth will testify about the scope of industries in which he has operated with the CAMERA
COPTERS brand.
Mr. Barth will testify about his regular and routine practice of policing of his brand both verbally
and in writing; about recollection of inquiries whether a new company CAMCOPTERS was
related beginning in or around 2009-10; and that he did not approach Schiebel about
CAMCOPTERS regarding infringement, as the company did not appear to gain any traction.
Mr. Barth will testify that during his regular monitoring of the internet for competing uses of
the CAMERA COPTERS mark, he noticed prolific use of camcopters as a genus of hobbyist
drones until after the petition was filed, and that he saw no high ranking references to
Schiebel's Camcopters S-100 until well after petition was filed.
Mr. Barth will testify that since the filing of proof of use CAMERA COPTERS for drones, he has
maintained a continued intention to utilize the mark for drones, never had any intention of
abandoning that use, but as a “one man band”, has not the resources of time to move all
aspects of his business forward in rapid cadence; that his best business judgment required him
to attend to other CAMERA COPTERS business, before aggressively tackling a miscalculation
regarding the price point that the market would bear for the CAMERA COPTER drone; and that
he has and continues to make progress on developing his drone business.

Mr. Barth will testify to the extensive published articles regarding CAMERA COPTERS, including
one of two industry publications here included, featuring a photo of Paul and the CAMERA
COPTERS hauler taken at the Ponderosa Ranch.

Paul Morris will testify as an expert witness regarding the following:
Mr. Morris will testify regarding his credentials as an expert in the aerial photography industry.
Mr. Morris will testify that Paul Barth and CAMERA COPTERS are synonymous, and both famous
in the US film and commerial industries.
Mr. Morris will testify regarding the film industry and aerial photography moving toward
incorporating drones with FAA rule modification in 2006.
Mr. Morris will testify regarding his recollection of conversations with Paul Barth, who raised
concerns regarding risk of confusion once CAMCOPTERS began encroaching on Paul's business.
Mr. Morris will testify that there will be confusion between CAMCOPTER and CAMERA COPTERS
if the former is allowed to provide commercial drone services in the U.S., beyond its military
purposes.
Mr. Morris will also testify that CAMCOPTER is not well-known, if at all, within the U.S. aerial
photography industry.

Laverne Dalley, an international branding expert, will testify as follows:
Ms. Dalley will testify in support of her expert witness report and the survey she conducted and
relied upon in forming her opinion.

The below document will be relied upon as evidence that CAMCOPTERS had not acquired
distinctiveness in the U.S. prior to Registrant’s September 30, 2015 filing date for the
registration at issue, whereas Mr. Barth and CAMERA COPTERS were recognized as
authoritative.
CCI-39

Markee Magazine article on UAV's for film, 2014,

Respectfully submitted,

Dated: November 9, 2021

/Lillian Taylor Štajnbaher/LTHS/110921/

Lillian Taylor Štajnbaher, Esq.
Cal State Bar No. 126753
LILLIAN TAYLOR ARTIST SERVICES
2630 W Broward Blvd, #203-434
Fort Lauderdale, FL 33312
Legal@LillianT.com
954-319-3153
For CAMERA COPTERS, INC.,
Respondent

CERTIFICATE OF SERVICE
I hereby certify that a true and complete copy of the Respondent’s NOTICE OF RELIANCE, and
Exhibits AA1, AA2 and AA3 have been served on Scheibel Industries AG by forwarding said copy on
November 9, 2021, via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: November 9, 2021

/Lillian Taylor Štajnbaher/LTHS/110921/

Lillian Taylor Štajnbaher, Esq.

The Wayback Machine - https://web.archive.org/web/20100731081927/http://www.cameracopters.com:80/equip.htm

The Wayback Machine - https://web.archive.org/web/20080510121102/http://www.mundusgroupinc.com/
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Mundus Group Inc.
announces
breakthroughs in new
VTOL folding wing
design.

The Mundus Group, Inc. (MNDS) is an advanced aerospace technology
consortium providing patented Vertical Take Off and Landing (VTOL)
technology for experimental aircraft and Unmanned Air Vehicles (UAV) since
1990 through its fully owned VTOL division, Roadable Aircraft International
(RAI).
Mundus is at the cutting edge of jet turbine-ducted fan technology and fuses
a state of the art design engineering and prototype facility with computer
assisted auto flight technologies, Remote Controlled (RC) and composite
technologies industry segments. From US Navy co-developed UAVs for
aerial observation and environmental testing to advanced VTOL aerospace
technology for civilian and military uses, Mundus Group, Inc. is developing
revolutionary products with global potential for change that offers economic
protection and growth opportunities for investors.
The Mundus Group's, Roadable Aircraft International is a Delaware
Corporation formed in January 2000. However the conception of a small
vertical takeoff and landing VTOL vehicle has long been under research and
development by RAI’s founders.
The Mundus Group feels the time is right for the acceptance of a dual mode
vehicle, an alternative transportation that would ease traffic congestion and
make commuting much faster and easier. RAI has an innovative approach to
a lift and control system for a vertical take off and landing dual mode vehicle.

"We are using 16 counter-rotating propellers within a completely enclosed
carbon-fiber composite ducted fan, powered by a 425-horse power jet turbine
engine. We are spearheading a new industry in the transportation business.
The ducted fan vehicles will be the first compact VTOL capable of 125-200
mph".
Josef Obermeier Mundus CEO/President
RAI’s goal is to develop and market the world's first commercially successful
vertical take off and landing flying vehicle. It will be able to take off without a
runway, and as it nears its destination, be able to land on a small space such
as a helipad, roof or roadside, and then driven on existing roads to the final
destination.
History In The Making
The first "flying car" prototype was displayed at the Discovery Channel
Invention Convention in San Francisco in 1993 and won "First Place and
Best Invention of the Year".
The second prototype and a 3/4 scale UAV were built to test the flight
controls and remote controllability under a US NAVY Cooperative Research
Development Agreement at Naval Warfare Center Weapons Division, Point
Mugu, CA between 2001 and 2004.
RAI was the only private company ever to have an operational presence at
the Navy's secret version of "Seal Works".
US Navy sponsored RAI VTOL Patents and provided patent attorneys under
co-development agreement.
Parts production and the infrastructure for development and testing are
already underway for the third and fourth prototypes. These vehicles will look
and drive like cars and fly like helicopters without the exposed propellers. As
designed, the vehicles will be fast, convenient and relatively inexpensive to
operate and maintain.
Use of Newly Developed Technology
Although both aircraft and automobile technologies are well established, they
have never successfully been merged. Increases in design technology have
made the rapid design and production of new concepts possible. Although
competing firms exist in the design stage, no firm has yet reached the
market. As a result, Roadable Aircraft and it's parent company, the Mundus
Group will be in a position to emerge as an initial market leader.
Newly Developing Industry
Although the conventional helicopter industry is mature in many major
markets, the market for VTOL Ducted Fan Aircraft is presently untapped.
Although helicopters and small aircraft are established products with
somewhat saturated markets, "VTOL Cruisers" produced by Mundus will be
at the forefront of a new hybrid industry dedicated to providing an

economically feasible alternative means of transportation.
Long Term Opportunities
As the need for alternative transportation increases and public awareness
increases, Mundus will be in an excellent position to become the market
leader. As sales increase over time and competition emerges, the company
will be well positioned to use information acquired during production and
sales, to continually improve its product to better suit the need of its
customers.
Home I Contact Us I Investor I RAI Video I Management I Civilian Uses I Military Uses I Press Release
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The Wayback Machine - https://web.archive.org/web/20090531101206/http://www.airdroneinc.com:80/photography_packages.htm
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Aerial Photography
Photography Packages

AirStar Aerial Photography Packages
CamCopter Basic Camera choice of photography options with real time High Definition video link.
CamCopter 360 degree VariScope with real time control with high-speed movie camera with advanced optics and telescopic lens options.
CamCopter XTreme offers the professional photographer all of the special effects options including GPS pin point accuracy control and
location designator, dual camera independent 360 degree coordination of simultaneous stereoscopic camera images for 3D IMAX type
formats, 2 hour autonomous or manual controlled flight, programmable aerial sequences pre orchestrated from a set of professionally
designed, aerial flight patterns that are scalable in real time and provide easy flight pattern repetition for practicing difficult coordinated
film shots.

Television and News Production Studio Contracts
We have also developed and built UAV CamCopters for Television studios:
ABC

Nestle, Baby Ruth TV

CBS

"Skeeter" Feature Film

NBC

L.A. Times Trailer with Jean Claude Van Damme

WB

Perrier Mineral Water TV Commercial

FOX

Cognac TV Commercial
St.Ides Beer TV Commercial

Along with the development and building, we have also trained many
of the mentioned organizations and companies in flying techniques,
application specific flying, self-sufficient mechanical and trouble
shooting techniques.

Titleist Golf Ball TV Commercial
Reebok TV Commercial
Alfa Romeo TV Commercial
Lancaster Cosmetics TV Commercial
Lincoln-Mercury TV Commercial

AirStar Film and Commercial Credits

"Deadly Enemies" FOX TV Feature film

Television, movie and music videos: Partial list of AirStarUAV

VTech TV Commercial

CamCopter filming credits;

Force For Beer TV Commercial Mexico
Ice T Music Video Los Angeles

R.Kelly Rap Music Video
FM Rocks Los Angeles

Snoop Dog Music Video Los Angeles
Renault Cars TV Commercial

Melissa Ethridge Music Video

Smile Films

Barb Wire Feature film for Lava Films

Red Man Music Video

Propaganda Films

Sean Puff Daddy Combs Music Video

Colorado Lottery TV commercial

DORO Music Video Berlin Germany

"Gettysburg" Feature Film

"A Parrot Tale” DreamWorks

Honda Civic TV commercial

Commercial

Los Angeles

Centel TV Commercial

Anti Drug Commercial Germany

and the list goes on...

Palladium TV Commercial France
Honda TV Commercial Austria

Air Drone Inc, Air Intel Systems and Roadable Aircraft Inc are fully owned subsidiaries of the Mundus Group Inc.
www.mundusgroupinc.com
www.roadableaircraftinc.com
www.airdroneinc.com
www.airintelsys.com
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INTRODUCTION
Schiebel’s CAMCOPTER ® S-100 Unmanned Air System (UAS) is a proven
capability for military and civilian applications. The Vertical Takeoff and Landing
(VTOL) UAS needs no prepared area or supporting launch or recovery
equipment. It operates day and night, under adverse weather conditions, with a
range out to 200 km, both on land and at sea. The S-100 navigates
automatically via pre-programmed GPS waypoints or can be operated directly
with a pilot control unit. Missions are planned and controlled via a simple pointand-click graphical user interface. High-definition payload imagery is transmitted
to the control station in real time. Using "fly-by-wire" technology controlled by

redundant flight computers, the UAV can complete its mission automatically in
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© 1997 - 2021 Schiebel Corporation. All Rights Reserved.
Purchase Conditions and Terms and
Cookie Policy under which this service is provided to you.
CAMCOPTER ® is a registered trademark of the Schiebel Corporation.

EXHIBIT L

Trademark Trial and Appeal Board Electronic Filing System. https://estta.uspto.gov
ESTTA Tracking number:
Filing date:

Proceeding

ESTTA1171718
11/10/2021

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
92071596

Party

Defendant
Camera Copters, Inc.

Correspondence
Address

LILLIAN TAYLOR STAJNBAHER
LILLIAN TAYLOR ARTIST SERVICES
2630 W BROWARD BLVD
#203-434
FORT LAUDERDALE, FL 33312
UNITED STATES
Primary Email: Legal@LillianT.com
Secondary Email(s): lil.taylor.esq@gmail.com
954-319-3153

Submission

Other Motions/Submissions

Filer's Name

Lillian Taylor Stajnbaher

Filer's email

lil.taylor.esq@gmail.com, legal@lilliant.com

Signature

/lilliantaylorstajnbaher/lths/111021/

Date

11/10/2021
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Lillian Taylor <lil.taylor.esq@gmail.com>

Thanks for contacting us.
1 message
Apple Support <AppleSupport@email.apple.com>
To: lil.taylor.esq@gmail.com

Wed, Nov 10, 2021 at 4:09 PM

Thanks for contacting us.
Thanks for contacting Apple Support. If you need more help later, you can open the
case below or start a new support request online.
Case ID: 101542953413
Open this case
Sincerely,
Apple Support

Get help online

Join the conversation

Visit Apple Support to learn more about
your product, download software
updates, and much more.

Find and share solutions with Apple
users around the world.

TM and copyright © 2021
All Rights Reserved | Privacy Policy | Support

This message was sent to you from an email address that does not accept incoming messages.
Any replies to this message will not be read. If you have questions, please visit support.apple.com/contact.

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,
v.
CAMERA COPTERS, INC.,

Opposition No. 92071596
Mark: CAMERA COPTERS

MOTION FOR LEAVE TO FILE
NOTICE OF RELIANCE

Respondent.

Registrant come timely pursuant to TMEP 704.02, attempting to file its Notice of Reliance. For reasons
as yet not determined, PDF files being renamed and copied to comply with filing rules became corrupted,
creating internal duplicates, and containing unidentified matter exploding their sizes exponentially. Most
associated documents were unable to be uploaded through ESTTA.
Respondent today worked with Apple technical support, and was able to recreate and resave most of the
files. The same have been provided to Petitioner, who has graciously agreed to a one day leave to file the
documents.
Respondent, with the evidence attached hereto of the technical support sought, and copies of the
Amended Notice of Reliance, requests the Board exercise its discretion to permit a one day extension of
time, due to extraordinary circumstances, pursuant to 37 C.F.R. 2.121 (TBMP 703.01(c)).

Respectfully submitted,

Dated: November 10, 2021

/Lillian Taylor Štajnbaher/LTHS/111021/

Lillian Taylor Štajnbaher, Esq.
Cal State Bar No. 126753
LILLIAN TAYLOR ARTIST SERVICES
2630 W Broward Blvd, #203-434
Fort Lauderdale, FL 33312
Legal@LillianT.com
954-319-3153
For CAMERA COPTERS, INC.,
Respondent

CERTIFICATE OF SERVICE
I hereby certify that a true and complete copy of the Respondent’s Motion for Leave to File NOTICE OF
RELIANCE, has been served on Scheibel Industries AG by forwarding said copy on November 10, 2021,
via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: November 10, 2021

/Lillian Taylor Štajnbaher/LTHS/111021/

Lillian Taylor Štajnbaher, Esq.

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Schiebel Industries AG
Petitioner,

Opposition No. 92071596
Mark: CAMERA COPTERS

v.
AMENDED NOTICE OF RELIANCE
CAMERA COPTERS, INC.,
Respondent.

Registrant comes pursuant to TMEP 704.02, with its Notice of Reliance.
The below documents will be relied upon to establish the date of first use of the CAMERA
COPTERS mark for goods and services in the industry of aerial photography and geomapping.

CCI-1

Camera Copters, Inc., Articles of incorporation

CCI-2

CAMERACOPTERS.com website archive

CCI-3a, b, &c 2 invoices and letter to Florida Department of Transportation
CCI-4a & b

Cover and page from a CAMERA COPTER/AIRBORNE VIDEO SERVICES
joint venture catalogue

The below documents will be relied upon to establish that CAMERA COPTERS has priority and
continued use of the mark to do business with the U.S. government, including as a U.S. military
contractor.

CCI-29

Remanufacture of Hughes Model H369D for US DOT

CCI-27

2010 RFP re NASA

CCI-28

confirm bid acceptance of bid from DHS, 2014

The below documents will be relied upon to show aggressive use of CAMERA COPTERS in
marketing, advertising, and in actual use in commerce for goods and services that created
priority ownership in the mark, which use has been continuous.

CCI-6

camera copters film strip, 2010

CCI-8

camera copters hauler - large image

CCI-9

camera copters film strip at POS of helicopters - airport hangar - 2015 or 16

CCI-10

camera copters website May 2019

CCI-11

shop now, camera copters, current

CCI-12

copy of ad in directories and magazines

The below documents will be relied upon to show that Paul Barth became renowned if not
famous, utilizing the CAMERA COPTERS brand.

CCI-13

IMBd credits

CCI-37a, b, c Markee Magazine article, 2008, and background about magazine
CCI-36

SAG card

CCI-38

Airborne Public Safety Association membership

The below documents will be relied upon for rebuttal, establishing that Schiebel has no
evidence of policing its mark; that it did not have exclusive of the mark for UAV within the US;
and to supplement evidence that it did not have first use of the mark in the US for goods and
services in the field of aerial photography.

CCI-15

PRNewswire, from MUNDUS AIRGROIP &
Airstar Camcopter aerial photography UAV division

CCI-16

mundus website archive

CCI-17

Mundus groupannual report

CCI-19

Mundus group website archive

CCI-20

Index from Nevada Secretary of State Corporate directory

The below documents will be relied upon to establish that Registrant will be damaged by loss of
protection from its trademark registration, as Applicant’s use of CAMCOPTER in Registrant’s
industry will cause confusion in the marketplace, and erode the value of the CAMERA COPTERS’
approximately 25 years of good will.

CCI-21

Survey results and expert opinion from Laverne Dalley of L Global

CCI-22 & 23

Websites reflecting developments in aerial photography in the film
and commercial industries

The below documents will be relied upon to establish that not only is CAMCOPTER without
priority for helicopters fitted with camera gimbles for aerial photography, but that it is without
priority over CAMERA COPTERS for in the goods and services commonly understood by the
general public to be drones, needing no fuel, and no pilots license to operate by hobbyist.

CCI-25

Part 107 of U.S. Fed Aviation Regs (FAR) "Small unmanned aircaft rule"

CCI-26

Applicant's website

The below documents will be relied upon to establish that CAMERA COPTERS policed its mark.
CCI-30

Cease and desist MembersFirst video production - attached

CCI-31

Cease and desist, Tumblr - attached

The below documents will be relied upon to establish that “S” or “S-100” or “Schiebel” added to
CAMCOPTER is the distinctive material in the applicant’s common law trademark, and that
CAMCOPTER by itself is so wholly and completely descriptive that it cannot by itself acquire
distinctiveness.

CCI-32 Search engine results for Camcopter
CCI-33 Amazon.com search results for Camcopters
CCI-34 "related search" from search engine results for Camcopter
CCI-35 New Atlas Article dated 8/12/09: “Boeing to market S-100 Camcopter"

Paul Barth will testify to establish the following:
Mr. Barth will testify, authenticating many of the records here stated as to be relied upon.
Mr. Barth will testify, that the mark CAMERA COPTERS in relationship to helicopters with
cameras has priority trademark use in the United States, and that his sale of helicopters has
continued since 2003, uninterrupted.
Mr. Barth will testify that he developed extensive recognition utilizing the CAMERA COPTERS
mark, being a member of the multiple unions and associations, including the Airborne Public
Safety Association; Aircraft Owner and Pilots Association; Motion Picture Pilots Association,
National Tactical Officers Association, and SAG as a stunt pilot and pilot actor since 1994.

Mr. Barth will testify about his extensive marketing campaign of CAMERA COPTERS with the
film strip motif, which use began in 2003; having driven his branded hospitality RV while hauling
copters in the branded trailer across the United States multiple times per year for over 10
years, in association with the promotion of multiple famous personalities and events.
Mr. Barth will testify about the scope of industries in which he has operated with the CAMERA
COPTERS brand.
Mr. Barth will testify about his regular and routine practice of policing of his brand both verbally
and in writing; about recollection of inquiries whether a new company CAMCOPTERS was
related beginning in or around 2009-10; and that he did not approach Schiebel about
CAMCOPTERS regarding infringement, as the company did not appear to gain any traction.
Mr. Barth will testify that during his regular monitoring of the internet for competing uses of
the CAMERA COPTERS mark, he noticed prolific use of camcopters as a genus of hobbyist
drones until after the petition was filed, and that he saw no high ranking references to
Schiebel's CAMCOPTERS S-100 until well after petition was filed.
Mr. Barth will testify that since the filing of proof of use CAMERA COPTERS for drones, he has
maintained a continued intention to utilize the mark for drones, never had any intention of
abandoning that use, but as a “one man band”, has not the resources of time to move all
aspects of his business forward in rapid cadence; that his best business judgment required him
to attend to other CAMERA COPTERS business, before aggressively tackling a miscalculation
regarding the price point that the market would bear for the CAMERA COPTER drone; and that
he has and continues to make progress on developing his drone business.

Mr. Barth will testify to the extensive published articles regarding CAMERA COPTERS, including
one of two industry publications here included, featuring a photo of Paul and the CAMERA
COPTERS hauler taken at the Ponderosa Ranch.
Paul Morris will testify as an expert witness regarding the following:
Mr. Morris will testify regarding his credentials as an expert in the aerial photography industry.
Mr. Morris will testify that Paul Barth and CAMERA COPTERS are synonymous, and both famous
in the US film and commercial industries.
Mr. Morris will testify regarding the film industry and aerial photography moving toward
incorporating drones with FAA rule modification in 2006.
Mr. Morris will testify regarding his recollection of conversations with Paul Barth, who raised
concerns regarding risk of confusion once CAMCOPTERS began encroaching on Paul's business.
Mr. Morris will testify that there will be confusion between CAMCOPTER and CAMERA COPTERS
if the former is allowed to provide commercial drone services in the U.S., beyond its military
purposes.
Mr. Morris will also testify that CAMCOPTER is not well-known, if at all, within the U.S. aerial
photography industry.

Laverne Dalley, an international branding expert, will testify as follows:
Ms. Dalley will testify in support of her expert witness report and the survey she conducted and
relied upon in forming her opinion.

The below document will be relied upon as evidence that CAMCOPTERS had not acquired
distinctiveness in the U.S. prior to Registrant’s September 30, 2015 filing date for the
registration at issue, whereas Mr. Barth and CAMERA COPTERS were recognized as
authoritative.
CCI-39

Markee Magazine article on UAV's for film, 2014,
Respectfully submitted,

Dated: November 10, 2021

/Lillian Taylor Štajnbaher/LTHS/111021/

Lillian Taylor Štajnbaher, Esq.
Cal State Bar No. 126753
LILLIAN TAYLOR ARTIST SERVICES
2630 W Broward Blvd, #203-434
Fort Lauderdale, FL 33312
Legal@LillianT.com
954-319-3153
For CAMERA COPTERS, INC.,
Respondent

CERTIFICATE OF SERVICE
I hereby certify that a true and complete copy of the Respondent’s NOTICE OF RELIANCE has been
served on Scheibel Industries AG by forwarding said copy on November 10, 2021, via email to:
Jonathan Myers, Esq.
Lucas & Mercanti LLP
30 Broad Street, 21st Floor
New York, NY 10004
Info@Lmiplaw.com
Jmmail@Lmiplaw.com
Lberrios@Lmiplaw.com

Dated: November 10, 2021

/Lillian Taylor Štajnbaher/LTHS/111021/

Lillian Taylor Štajnbaher, Esq.

The Wayback Machine - https://web.archive.org/web/19991128160546/http://cameracopters.com:80/

Photo Gallery

Paul Barth - SAG Pilot
Specializing In:
Motion Picture Filming
TV, Video, & Stills
Marine Watercraft Photography
Aerial Coordinator & Productions

The Wayback Machine - https://web.archive.org/web/20100731081927/http://www.cameracopters.com:80/equip.htm
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Sort by Year - Latest Movies and TV Shows With
Paul Barth
Refine

See titles to watch instantly, titles you haven't rated, etc

Job Types

Feature Film (36)
TV Episode (24)
TV Series (11)
Video (5)
TV Movie (3)
Short Film (1)
TV Mini-Series (1)
TV Special (1)

Movies or TV
Genres
Keywords
IMDb Rating
Instant Watch Options
In Theaters
On TV
Release Year

1 to 50 of 82 titles | Next »

Sort by:
Year

View:

1. Black Widow (2021)
PG-13 | 134 min | Action, Adventure, Sci-Fi

6.8

Rate this

67 Metascore

Natasha Romanoff confronts the darker parts of her ledger when
a dangerous conspiracy with ties to her past arises.
Director: Cate Shortland | Stars: Scarlett Johansson, Florence Pugh, David
Harbour, Rachel Weisz
Votes: 268,979

2. All My Life (2020)
PG-13 | 91 min | Drama, Romance

6.3

Rate this

39 Metascore

A couple's wedding plans are thrown off course when the groom
is diagnosed with liver cancer.
Director: Marc Meyers | Stars: Jessica Rothe, Harry Shum Jr., Marielle Scott,
Chrissie Fit
Votes: 3,066

3. Succession (2018– )
TV-MA | 60 min | Drama

8.7

Rate this

The Roy family is known for controlling the biggest media and
entertainment company in the world. However, their world
changes when their father steps down from the company.
Stars: Nicholas Braun, Brian Cox, Kieran Culkin, Peter Friedman
Votes: 77,183

4. A Gift of Wings: The Pilots of Sebring (2018)
8 min | Short
Rate this

This short documentary profiles the human side of Aerobatic
pilots and the never ending chase to be the best pilot you can
and the friends you make in the process.
Director: Ted Snow | Stars: Foster Bachschmidt, Shaun Brautigan, Don
Hartmann, Jean Pemoulie

5. Divorce (2016–2019)
Episode:

Alone Again, Naturally (2018)

TV-MA | 33 min | Comedy, Drama

8.0

Rate this

Robert and Jackie move toward a new step in their real-estate
business. Frances faces the fallout of a successful opening at her
gallery, and enlists Robert's help with a home-repair ... See full
summary »
Director: Adam Bernstein | Stars: Sarah Jessica Parker, Thomas Haden
Church, Molly Shannon, Talia Balsam
Votes: 131

6. Succession (2018– )
Episode: Celebration (2018)
TV-MA | 65 min | Drama

7.9

Rate this

Media magnate Logan Roy shocks his family with a stunning
announcement on his 80th birthday. The news shatters his son
Kendall, the heir apparent who's in the midst of negotiating the
purchase of digital-media venture.
Director: Adam McKay | Stars: Hiam Abbass, Nicholas Braun, Brian Cox,
Kieran Culkin
Votes: 3,098

7. Divorce (2016–2019)
TV-MA | 30 min | Comedy, Drama

6.8

Rate this

A couple goes through a long, drawn-out divorce.
Stars: Sarah Jessica Parker, Thomas Haden Church, Molly Shannon, Talia
Balsam
Votes: 7,108

8. Self/less (2015)
PG-13 | 117 min | Action, Mystery, Sci-Fi

6.5

Rate this

34 Metascore

A dying real estate mogul transfers his consciousness into a
healthy young body, but soon finds that neither the procedure
nor the company that performed it are quite what they seem.
Director: Tarsem Singh | Stars: Ryan Reynolds, Natalie Martinez, Matthew
Goode, Ben Kingsley
Votes: 95,556 | Gross: $12.28M

9. X-Men: Days of Future Past (2014)
PG-13 | 132 min | Action, Adventure, Sci-Fi

7.9

Rate this

75 Metascore

The X-Men send Wolverine to the past in a desperate effort to
change history and prevent an event that results in doom for
both humans and mutants.
Director: Bryan Singer | Stars: Patrick Stewart, Ian McKellen, Hugh Jackman,
James McAvoy
Votes: 682,623 | Gross: $233.92M

10. The Other Woman (2014)
PG-13 | 109 min | Comedy, Romance

6.0

Rate this

39 Metascore

After discovering her boyfriend is married, Carly soon meets the
wife he's been betraying. And when yet another love affair is
discovered, all three women team up to plot revenge on the
three-timing S.O.B.
Director: Nick Cassavetes | Stars: Cameron Diaz, Leslie Mann, Kate Upton,
Nikolaj Coster-Waldau
Votes: 135,760 | Gross: $83.91M

11. The Loft (2014)
R | 108 min | Mystery, Romance, Thriller

6.3

Rate this

24 Metascore

Five married guys secretly share a penthouse loft in the city
where they can carry out hidden affairs. But the fantasy becomes
a nightmare, when they discover the dead body of a woman in
the loft one of the group must be involved.
Director: Erik Van Looy | Stars: Karl Urban, James Marsden, Wentworth
Miller, Eric Stonestreet
Votes: 54,410 | Gross: $5.98M

12. American Heist (2014)
R | 94 min | Action, Crime, Drama

5.0

Rate this

23 Metascore

James owes his life to his older brother, Frankie after taking the
rap for a crime they committed together. While Frankie served
time, James worked to turn his life around, got a steady job and
began courting his former girlfriend Emily. Now, Frankie is
released and back on the streets with no money and no place to
go.
Director: Sarik Andreasyan | Stars: Hayden Christensen, Earl Minor, Adrien
Brody, Jordana Brewster
Votes: 16,763

13. The Bag Man (I) (2014)
R | 108 min | Action, Crime, Drama

5.2

Rate this

28 Metascore

A criminal bides his time at a seedy motel, waiting for his boss
after killing several men and making away with a mystery bag.
Director: David Grovic | Stars: John Cusack, Rebecca Da Costa, Robert De
Niro, Crispin Glover
Votes: 16,777 | Gross: $0.05M

14. The Wolf of Wall Street (2013)
R | 180 min | Biography, Comedy, Crime

8.2

Rate this

75 Metascore

Based on the true story of Jordan Belfort, from his rise to a
wealthy stock-broker living the high life to his fall involving
crime, corruption and the federal government.
Director: Martin Scorsese | Stars: Leonardo DiCaprio, Jonah Hill, Margot
Robbie, Matthew McConaughey
Votes: 1,278,968 | Gross: $116.90M

15. Man of Steel (2013)
PG-13 | 143 min | Action, Adventure, Sci-Fi

7.0

Rate this

55 Metascore

An alien child is evacuated from his dying world and sent to Earth
to live among humans. His peace is threatened, when other
survivors of his home planet invade Earth.
Director: Zack Snyder | Stars: Henry Cavill, Amy Adams, Michael Shannon,
Diane Lane
Votes: 733,951 | Gross: $291.05M

16. The Following (2013–2015)
TV-14 | 43 min | Crime, Drama, Horror

7.4

Rate this

A brilliant and charismatic, yet psychotic serial killer
communicates with other active serial killers and activates a cult
of believers following his every command.
Stars: Kevin Bacon, James Purefoy, Shawn Ashmore, Valorie Curry
Votes: 85,596

17. Homefront (I) (2013)
R | 100 min | Action, Crime, Thriller

6.5

Rate this

40 Metascore

A former DEA agent moves his family to a quiet town, where he
soon tangles with a local meth druglord.
Director: Gary Fleder | Stars: Jason Statham, James Franco, Winona Ryder,
Kate Bosworth
Votes: 115,901 | Gross: $20.16M

18. The Unknown Known (2013)
PG-13 | 103 min | Documentary, Biography, History

7.1

Rate this

69 Metascore

Former United States Secretary of Defense, Donald Rumsfeld,
discusses his career in Washington D.C. from his days as a
congressman in the early 1960s to planning the invasion of Iraq
in 2003.
Director: Errol Morris | Stars: Donald Rumsfeld, Errol Morris
Votes: 4,089 | Gross: $0.28M

19. Strong Characters, Legendary Roles (2013 Video)
26 min | Short

6.6

Rate this

Explore the legendary roles of Superman canon and how they
have evolved in this new iteration of the Superman story.
Stars: Geoff Johns, Zack Snyder, David S. Goyer, Alex McDowell
Votes: 37

20. Making Waves TV (2013– )
30 min | Adventure
Rate this

Add a Plot
Stars: Jeff Doyle, Sarah Ridgway

21. Making Waves TV (2013– )
Episode:

3 Boats & Miami: Miami (2013)

Adventure
Rate this

Jeff tests two million dollars worth of Formula boats in Biscayne
National Park, freestyles with a Jetski Champion, eats dangerous
lion fish on Boca Chita Key and motors to Stiltsville. Jeff wakesurfs with a pro... and a seaplane?
Director: Jack Gorton | Star: Jeff Doyle

22. Burn Notice (2007–2013)
Episode: Down Range (2013)
TV-PG | 43 min | Action, Crime, Drama

8.4

Rate this

Sam and Jesse head to the Dominican Republic to help with
Michael's undercover mission. Fiona must help Maddie take care
of a bookie attempting to collect on a debt.
Director: Scott Peters | Stars: Jeffrey Donovan, Gabrielle Anwar, Coby Bell,
Bruce Campbell
Votes: 303

23. Making Waves TV (2013– )
Episode:

Islamorada Hangout: Islamorada, Florida

(2013)
Adventure
Rate this

Jeff takes to the skies with a 3-time national hang gliding
Champion Zac Majors before going kiteboarding in Whale Harbor
off the coast of Islamorada. He then sets a course for Lighthouse
... See full summary »
Director: Jack Gorton | Star: Jeff Doyle

24. The Following (2013–2015)
Episode: Love Hurts (2013)
TV-14 | 43 min | Crime, Drama, Horror

7.4

Rate this

Joe calls Ryan and asks him how much pain one man can stand.
One of Joe's followers, Amanda Porter, has a plan to reunite him
with his wife Claire and a stranger with the same name is soon ...
See full summary »
Directors: Adam Davidson, Marcos Siega | Stars: Kevin Bacon, Natalie Zea,
Annie Parisse, Shawn Ashmore
Votes: 1,042

25. Making Waves TV (2013– )
Episode:

Pigeon Diving: Pigeon Key (2013)

Adventure
Rate this

Jeff dives in at Sombrero reef with Brownie's Third Lung and
Halcyon dive vehicles. He explores Belzona Marine's factory
where they build our dive boat, and then it's off to Pigeon Key to
... See full summary »
Director: Jack Gorton | Stars: Jeff Doyle, Sarah Ridgway

26. The Following (2013–2015)
Episode: Pilot (2013)
TV-14 | 46 min | Crime, Drama, Horror

8.4

Rate this

In the series premiere episode, FBI Agent Ryan Hardy is called
out of retirement to track down serial killer Joe Carroll who's
escaped from prison.
Director: Marcos Siega | Stars: Kevin Bacon, Jeananne Goossen, Natalie Zea,
Shawn Ashmore
Votes: 2,325

27. The Following (2013–2015)
Episode: The Poet's Fire (2013)
TV-14 | 44 min | Crime, Drama, Horror

7.6

Rate this

Ryan's belief that that Joe Carroll has more acolytes than the six
they have so far identified is proved correct when a street
performer - wearing an Edgar Allan Poe mask - sets a man on ...
See full summary »
Director: Liz Friedlander | Stars: Kevin Bacon, Natalie Zea, Annie Parisse,
Shawn Ashmore
Votes: 1,327

28. Revolution (2012–2014)
Episode: The Stand (2013)
TV-14 | 43 min | Action, Adventure, Drama

8.0

Rate this

Miles leads the rebels out of Philadelphia and away from Monroe's
machine guns. Rachel is forced to leave Charlie and Danny again
as she provides power to the rebels.
Director: Steve Boyum | Stars: Billy Burke, Tracy Spiridakos, Giancarlo
Esposito, Zak Orth
Votes: 888

29. Lawless (2012)
R | 116 min | Crime, Drama

7.3

Rate this

58 Metascore

Set in Depression-era Franklin County, Virginia, a trio of
bootlegging brothers are threatened by a new special deputy and
other authorities angling for a cut of their profits.
Director: John Hillcoat | Stars: Tom Hardy, Shia LaBeouf, Guy Pearce, Jason
Clarke
Votes: 235,601 | Gross: $37.40M

30. Revolution (2012–2014)
TV-14 | 43 min | Action, Adventure, Drama

6.7

Rate this

Fifteen years after a permanent global blackout, a group of
revolutionaries seeks to drive out an occupying force posing as
the United States Government.
Stars: Billy Burke, Tracy Spiridakos, Giancarlo Esposito, Zak Orth
Votes: 82,312

31. Parental Guidance (2012)
PG | 105 min | Comedy, Family

6.0

Rate this

36 Metascore

Artie and Diane agree to look after their three grandkids when
their type-A helicopter parents need to leave town for work.
Problems arise when the kids' 21st-century behavior collides with
Artie and Diane's old-school methods.
Director: Andy Fickman | Stars: Billy Crystal, Bette Midler, Marisa Tomei,
Tom Everett Scott
Votes: 25,528 | Gross: $77.27M

32. Revolution (2012–2014)
Episode:

Nobody's Fault But Mine (2012)

TV-14 | 43 min | Action, Adventure, Drama

8.2

Rate this

Miles and Monroe meet face to face. Charlie is conflicted by a
shocking discovery. Rachel tests Monroe's patience.
Director: Frederick E.O. Toye | Stars: Billy Burke, Tracy Spiridakos, Giancarlo
Esposito, Zak Orth
Votes: 920

33. Texas Killing Fields (2011)
R | 105 min | Crime, Drama, History

5.7

Rate this

49 Metascore

In the Texas bayous, a local homicide detective teams up with a
cop from New York City to investigate a series of unsolved
murders.
Director: Ami Canaan Mann | Stars: Sam Worthington, Jeffrey Dean Morgan,
Chloë Grace Moretz, Jessica Chastain
Votes: 19,695 | Gross: $0.05M

34. A Little Bit of Heaven (2011)
PG-13 | 106 min | Comedy, Drama, Fantasy

6.3

Rate this

14 Metascore

An irreverent young woman who uses her humor to prevent
matters from getting serious has a life-changing visit with her
doctor.
Director: Nicole Kassell | Stars: Kate Hudson, Gael García Bernal, Kathy
Bates, Peter Dinklage
Votes: 28,378 | Gross: $0.01M

35. South Beach Classics (2011– )
60 min | Reality-TV

6.1

Rate this

Husband and wife business partners Ted and Robin Vernon, along
with the eclectic crew they've affectionately dubbed 'the
gargoyles', buy, sell, trade and exchange some of the most
unique classic automobiles on the market.
Stars: Ted Vernon, Robin Vernon, Marcus Ameneiro, Lucy Clarkson-Demeo
Votes: 95

36. WWII Flying Ace: Robert L. Scott (2011)
History
Rate this

Best known as author of the book, God is My Co-Pilot and for his
World War II air combat service, Robert L. Scott captured the
attention of a nation in desperate need of a hero. Challenged ...
See full summary »
Director: David Druckenmiller | Stars: Robert Oliver Norris, George Robinson

37. South Beach Classics (2011– )
Episode: Holding Down the Fort (2011)
TV-PG | 22 min | Reality-TV
Rate this

Ted goes to a car corral in search of new stock. Back home,
things get heated when Robin tries to bargain with a frustrated
seller. Ted gets a new toy.
Directors: James Buchanan, Ves D'Elia | Stars: Robin Vernon, Ted Vernon

38. South Beach Classics (2011– )
Episode: Old Dog, New Tricks (2011)
TV-PG | 22 min | Reality-TV
Rate this

Ted tries to keeps his head -- and find a bargain -- at the Zephyr
Hills car auction. While he's away, Robin spends to try to spruce
up the shop, and gets a local artist to give a Ford Galaxie a
unique paint job.
Directors: James Buchanan, Ves D'Elia | Stars: Robin Vernon, Ted Vernon

39. South Beach Classics (2011– )
Episode: Tough Customers (2011)
TV-PG | 22 min | Reality-TV
Rate this

It's not always easy on the job. Seller's remorse gets out of hand
-- and the police get involved. Another customer has second
thoughts about a 70' Chevelle; Ted meets his match in a fellow
dealer.
Directors: James Buchanan, Ves D'Elia | Stars: Robin Vernon, Ted Vernon

40. Jonah Hex (2010)
PG-13 | 81 min | Action, Drama, Fantasy

4.7

Rate this

33 Metascore

The U.S. military makes a scarred bounty hunter with warrants
on his own head an offer he cannot refuse: in exchange for his
freedom, he must stop a terrorist who is ready to unleash Hell on
Earth.
Director: Jimmy Hayward | Stars: Josh Brolin, Megan Fox, John Malkovich,
Michael Fassbender
Votes: 57,374 | Gross: $10.54M

41. Wild Things: Foursome (2010 Video)
R | 92 min | Crime, Drama, Mystery

4.5

Rate this

A murdered hotel millionaire's son finds himself tangled up in a
game of seduction and murder after a raunchy night with three
beautiful women.
Director: Andy Hurst | Stars: Jillian Murray, Marnette Patterson, Ashley
Parker Angel, John Schneider
Votes: 2,994

42. Wildfire: The Arabian Heart (2010)
PG | 88 min | Action, Comedy, Drama

4.1

Rate this

A city girl on a family journey meets the love of her life and a
horse called Wildfire.
Director: Michael Vincent | Stars: Willa Townsend, Alex Bartlett, Gary David
Keast, Tucker Garborg
Votes: 85

43. 12 Rounds (2009)
PG-13 | 108 min | Action, Crime, Thriller

5.6

Rate this

38 Metascore

Detective Danny Fisher discovers his girlfriend has been
kidnapped by an ex-con tied to Fisher's past, and he'll have to
successfully complete 12 challenges in order to secure her safe
release.
Director: Renny Harlin | Stars: John Cena, Ashley Scott, Aidan Gillen, Steve
Harris
Votes: 28,330 | Gross: $12.23M

44. The Yellow Handkerchief (2008)
PG-13 | 102 min | Adventure, Drama, Romance

6.7

Rate this

62 Metascore

A road trip through Louisiana transforms three strangers who
were originally brought together by their respective feelings of
loneliness.
Director: Udayan Prasad | Stars: William Hurt, Maria Bello, Kristen Stewart,
Eddie Redmayne
Votes: 8,446 | Gross: $0.32M

45. Burn Notice (2007–2013)
TV-PG | 44 min | Action, Crime, Drama

7.9

Rate this

A spy recently disavowed by the U.S. government uses his
special ops training to help others in trouble.
Stars: Jeffrey Donovan, Gabrielle Anwar, Bruce Campbell, Sharon Gless
Votes: 71,217

46. Reno 911! Miami (2007)
R | 84 min | Comedy, Crime

5.9

Rate this

47 Metascore

A rag-tag team of Reno cops are called in to save the day after a
terrorist attack disrupts a national police convention in Miami
Beach during spring break. Based on the Comedy Central series.
Director: Robert Ben Garant | Stars: Thomas Lennon, Robert Ben Garant,
Kerri Kenney, Lennie Loftin
Votes: 26,877 | Gross: $20.34M

47. Shoot Down (2007)
PG-13 | 85 min | Documentary

5.7

Rate this

Excellent documentary describing events leading up to the
February 1996 shoot down by Cuban Air Force Migs of 2 U.S.
registered Cessna 337 aircraft operated by the Cuban exile
organization Brothers To The Rescue based in Miami, USA.
Director: Cristina Khuly | Stars: Roberto Escobar, Marlene Alejandre-Triana,
Leonel Morejon Almagro, Francisco Angones
Votes: 64 | Gross: $0.05M

48. Darkon (2006)
Not Rated | 93 min | Documentary, Fantasy

6.7

Rate this

Skip Lipman, a suburban stay at home dad, embarks on an epic
quest to topple a mighty empire in a full-contact Live Action Role
Playing Game known as Darkon.
Directors: Luke Meyer, Andrew Neel | Stars: Skip Lipman, Kenyon Wells,
Daniel McArthur, Rebecca Thurmond
Votes: 1,061

49. Blindsided (2006)
65 min | Documentary

6.9

Rate this

Add a Plot
Director: Talia Osteen | Stars: Jared Hara, Mark Hara, Audra Hara, Joe Hara
Votes: 32

50. Wild Things: Diamonds in the Rough (2005 Video)
R | 87 min | Crime, Drama, Mystery

4.5

Rate this

Two young women will stop at nothing for one to gain a $4
million inheritance of two priceless diamonds, while two
detectives try to thwart their plans, but find complications
abound.
Director: Jay Lowi | Stars: Serah D'Laine, Brad Johnson, Michael Mantell,
Sandra McCoy
Votes: 4,836
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MUNDUS GROUP INC COM USD0.01 : Mundus and Airstar
CamCopter Aerial Photography Releases New Details on UAV
Division Including Arnold Schwarzenegger's Action Footage and
George Lucas's Light Magic

» More Indexe

05/28/2009 | 08:46pm EST
LAS VEGAS, May 28 /PRNewswire-FirstCall/ -- Mundus Group, Inc. (Pink Sheets: MNDP) and AirStar announced today the recent formation of UAV Aerial Photography division. Mundus Group and AirStar CamCopter Aerial Photography have created panoramic views for
100s movies, commercials, infomercials and advertisements. When George Lucas's Industrial Light Magic, a division of Lucas Digital Ltd.
needed some tight, high-speed aerial footage for his Nissan Super Bowl commercial, they called for the Mundus AirStar CamCopter. The
commercial was broadcast during the 2004 Super Bowl Football game and was viewed by more than 1 billion people worldwide. It gave

My Watchlist

audiences an exciting "bird's eye view" that only CamCopter could provide. When Arnold Schwarzenegger needed impossible extreme

- Empty top list

action footage of an explosion of vehicles moving inside of a tunnel he called for Mundus AirStar's CamCopter.

- Empty flop list

Following its plan to maximize the commercial technological potential of its patented state of the art VTOL UAV Drone technology, The

» Create your

Company has formed the Aerial Photography division to serve lucrative commercial markets including:
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Mundus and AirStar builds the world's most high tech, hi performance UAV drones for civilian and government uses and educates and
trains operators to become flight control experts who are confident and able to maintain, operate and execute specific tasks and demon-

Tech

strate remote controlled
performance ranging from simple aerial photography to extreme RC aerial acrobatics which are the foundations necessary to be able to
contract their services to specific areas of business anywhere in the world.
Mundus and Airstar have a series of new and exciting events they look to unveil to the market.

Healthcare

» More Top / F

About Airstar: Airstar International, Inc. (AirStar) began in 1988 with the design and manufacturing of cutting edge remote controlled UAV
helicopters for the US Navy, US Army and Northrop Grumman. AirStar's amazing aerial photography achieved world notoriety in Hollywood's Movie industry with Schwarzenegger and George Lucas productions, which grew into UAV aerial surveillance systems for government agencies and UAVaerial delivery systems for Environmental Protection Agency compliance.
AirStar has been an innovator and world leader in Unmanned Air Vehicles and Remote Controlled Vertical Take Off and Landing technology for over 20 years in the design, engineering, development, production and sales of cutting edge remote controlled (RC) unmanned air
vehicles (UAVs) for international government and civilian surveillance services, US military, fire and rescue departments as well as aerial
photography and laboratory / product data testing.
About Mundus Group:
Mundus is a growing diversified holding company comprised of subsidiaries within complimentary industry segments. From State of the
Art, RC Remote Controlled Unmanned UAV Air Vehicles for aerial camera movie production and environmental testing to advanced VTOL
aerospace technology for civilian and military uses, Mundus Group, Inc. is developing broad product and service offerings to provide economic protection and growth opportunities for investors. At its core the Mundus Group is an aerospace Technologies Consortium providing patented UAV VTOL technology fusing Computer assisted auto flight and composite technologies.
Air Drone, is a new company dedicated to the cutting edge of VTOL UAVs. Air Drone's parent company, the Mundus Group announced
the strategic partnership with Airstar co-developer will be co-building the next generation of UAV s under the Mundus Group's new divisions, Air Drone Inc and as a dedicated aerial surveillance system and service provider for military and government agencies.
Pictured at http://www.airdroneinc.com/surveillance.htm show AirStar RAI co developed, built and flight tested UAV. This UAV was Air

Top / Flop
EXPEDIA
BOOKING
TRIP.COM
MERCAD
QUALCOMM,

Drone's first prototype and was completed while engaged in a 3 year CRADA, Cooperative Research and Development Agreement with
the US NAVY at Point Mugu Naval Air base, California between 2001 and 2004, which ultimately culminated in a US patent for RAI's
VTOL Flying Car using 16 counter-rotating propellers within a ducted fan enclosure.
As a Parent Holding company, Mundus Group functions from the perspective of a design-engineering firm. This is the nucleolus that di-

REGENER
DOCUSIG
CITRIX SYST
ZOOM VID
MODERN

rects what acquisitions are made and creates strategic alliances, develops proprietary technology and patents that bring the expertise and
create the real value for the Mundus Group. The Company expects to retain the strong management teams in each business unit, capitalizing on their local knowledge of competitors and operating climate, along with their loyal customer relationships.
Tech

This press release contains statements, which may constitute 'forward-looking statements' within the meaning of the Securities Act of
1933 and the Securities Exchange Act of 1934, as amended by the Private Securities Litigation Reform Act of 1995. Prospective investors
are cautioned that any such forward-looking statements are not guarantees of future performance and involve risks and uncertainties, and

Healthcare

that actual results may differ materially from those contemplated by such forward-looking statements. Important factors currently known to

» More Top / F

management that could cause actual results to differ materially from those in forward-statements include fluctuation of operating results,
the ability to compete successfully and the ability to complete before-mentioned transactions. The company undertakes no obligation to

Currency / Forex

update or revise forward-looking statements to reflect changed assumptions, the occurrence of unanticipated events or changes to future
operating results.

Mundus Group, Inc.
Josef Obermeier, President
Phone: 1-805-416-5030
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Mundus Group Inc.
announces
breakthroughs in new
VTOL folding wing
design.

The Mundus Group, Inc. (MNDS) is an advanced aerospace technology
consortium providing patented Vertical Take Off and Landing (VTOL)
technology for experimental aircraft and Unmanned Air Vehicles (UAV) since
1990 through its fully owned VTOL division, Roadable Aircraft International
(RAI).
Mundus is at the cutting edge of jet turbine-ducted fan technology and fuses
a state of the art design engineering and prototype facility with computer
assisted auto flight technologies, Remote Controlled (RC) and composite
technologies industry segments. From US Navy co-developed UAVs for
aerial observation and environmental testing to advanced VTOL aerospace
technology for civilian and military uses, Mundus Group, Inc. is developing
revolutionary products with global potential for change that offers economic
protection and growth opportunities for investors.
The Mundus Group's, Roadable Aircraft International is a Delaware
Corporation formed in January 2000. However the conception of a small
vertical takeoff and landing VTOL vehicle has long been under research and
development by RAI’s founders.
The Mundus Group feels the time is right for the acceptance of a dual mode
vehicle, an alternative transportation that would ease traffic congestion and
make commuting much faster and easier. RAI has an innovative approach to
a lift and control system for a vertical take off and landing dual mode vehicle.

"We are using 16 counter-rotating propellers within a completely enclosed
carbon-fiber composite ducted fan, powered by a 425-horse power jet turbine
engine. We are spearheading a new industry in the transportation business.
The ducted fan vehicles will be the first compact VTOL capable of 125-200
mph".
Josef Obermeier Mundus CEO/President
RAI’s goal is to develop and market the world's first commercially successful
vertical take off and landing flying vehicle. It will be able to take off without a
runway, and as it nears its destination, be able to land on a small space such
as a helipad, roof or roadside, and then driven on existing roads to the final
destination.
History In The Making
The first "flying car" prototype was displayed at the Discovery Channel
Invention Convention in San Francisco in 1993 and won "First Place and
Best Invention of the Year".
The second prototype and a 3/4 scale UAV were built to test the flight
controls and remote controllability under a US NAVY Cooperative Research
Development Agreement at Naval Warfare Center Weapons Division, Point
Mugu, CA between 2001 and 2004.
RAI was the only private company ever to have an operational presence at
the Navy's secret version of "Seal Works".
US Navy sponsored RAI VTOL Patents and provided patent attorneys under
co-development agreement.
Parts production and the infrastructure for development and testing are
already underway for the third and fourth prototypes. These vehicles will look
and drive like cars and fly like helicopters without the exposed propellers. As
designed, the vehicles will be fast, convenient and relatively inexpensive to
operate and maintain.
Use of Newly Developed Technology
Although both aircraft and automobile technologies are well established, they
have never successfully been merged. Increases in design technology have
made the rapid design and production of new concepts possible. Although
competing firms exist in the design stage, no firm has yet reached the
market. As a result, Roadable Aircraft and it's parent company, the Mundus
Group will be in a position to emerge as an initial market leader.
Newly Developing Industry
Although the conventional helicopter industry is mature in many major
markets, the market for VTOL Ducted Fan Aircraft is presently untapped.
Although helicopters and small aircraft are established products with
somewhat saturated markets, "VTOL Cruisers" produced by Mundus will be
at the forefront of a new hybrid industry dedicated to providing an

economically feasible alternative means of transportation.
Long Term Opportunities
As the need for alternative transportation increases and public awareness
increases, Mundus will be in an excellent position to become the market
leader. As sales increase over time and competition emerges, the company
will be well positioned to use information acquired during production and
sales, to continually improve its product to better suit the need of its
customers.
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A.

General Issuer Information

Item I.

The exact name of the issuer and its predecessor

Current name is Mundus Group, Inc. (MNDP)
Item II.

The address of the issuer’s principal executive offices.
3540 W. Sahara Ave #1255
Las Vegas, NV 89102-5816
Tel: (805)-416-5030
Facsimile: (805) 426-8888
www.mundusgroupinc.com

Item III.

The jurisdiction and date of incorporation.

Incorporated in Nevada, September 1, 1992
Part B

Share Structure and Issuance History

Item IV.
1.

Item V.

The exact title and class of securities outstanding.
Common Stock
(a) CUSIP number is 626137202
(b) Ticker: MNDP

Par or stated value and description of the security.

A. Par value of Common Stock is $.001
B. Common or Preferred Stock.
1.

Common Equity:

Dividend
Dividends will be payable when, as and if declared by our Board of Directors. No dividends will accrue unless
declared by our Board of Directors.
Voting Rights
Each stockholder shall have one vote for each share of stock entitled to vote held of record by such stockholder
a proportionate vote for each fractional share so held, unless otherwise provided in the Certificate of
Incorporation. Each stockholder of record entitled to vote at a meeting of stockholders, or to express consent or
dissent to corporate action in writing without a meeting, may vote or express such consent or dissent in person
or may authorize another person or persons to vote or act for him by written proxy executed by the stockholder
or his authorized agent and delivered to the secretary of the Corporation. A duly executed proxy shall be
irrevocable if it states that it is irrevocable and if, and only as long as, it is coupled with an interest sufficient in

law to support an irrevocable power. No proxy shall be voted or acted upon after three years from the date of its
execution, unless the proxy expressly provides for a longer period.
Preemption Rights
Holders of the Common Stock will not be entitled to preemptive rights.

2.

Other Material rights of Common or Preferred Shareholders

3.

Describe any provision in issuer’s charter or by-laws that would delay, defer or prevent a
change in control of the Issuer.

None.

None.

Item VI.
The number of shares or total amount of securities outstanding for each class of securities
authorized.
As of 1/31/09 there are:
200,000,000 common shares authorized
7,553,302 common shares outstanding
1,638 shares in the float
0 beneficial shareholders
831 shareholders of record
20,000,000 preferred shares authorized
0 preferred shares outstanding

Part C

Business Information

Item VII.

The name and address of the transfer agent

Transfer Online, Inc.
317 SW Alder Street
Portland, OR 97204
Phone (503.227.2950)
Fax (503.227.6874)
Registered under the Exchange Act
Item VIII.

The nature of the issuer’s business

A. Business Development
1.
2.

Form of organization: Corporation
Year of Incorporation: 1992

3.
4.
5.
6.
7.
8.
9.

Fiscal year end date: Jan 31
MNDP has not been in bankruptcy, receivership or any similar proceeding.
There has been no material change in ownership in any significant amount of assets.
There has been no default in any note, loan, lease or other indebtedness arrangement.
There has been no recent change of control.
There has been no increase of same calls of outstanding equity.
The Issuer performed a 100-1 reverse split on October 28, 2008. The Issuer recapitalized on
January 20, 2009, authorizing 200 million authorized shares.
10. The Issuer has not encountered any delisting from any securities exchange or deletion from the
OTC Bulletin Board
11. There are no current legal proceedings against the Issuer.
B. Business of Issuer
MUNDUS GROUP, INC. is a Nevada corporation formed on September 1, 1992. We had no
operations until recently, when we acquired Roadable Aircraft International and their two prototypes of
the Vertical Take-Off and Landing Flying Car (the “VTOL Flying Car”) in order to carry out further
research and development on the prototypes, with a view to commercially market several models of the
VTOL Flying Car.
1.

SIC code is 3721

2.

The Issuer is currently a developmental stage Issuer as described under Footnote 172 of Rule 144,
promoting and developing an assigned patent.

3.

The Issuer is not a Shell Issuer under Rule 405 of the Securities Act

4.

The Issuer has no parent Issuer. The Issuer has no one wholly owned subsidiary.

5.

The effect of existing or probable governmental regulations on the business.
The FAA and DOT have rules and regulations that may affect the business of RAI. RAI will
design the VTOL Flying Cars to meet all US DOT standards for automobiles. The VTOL Flying
Cars will initially be classified as experimental aircraft to comply with FAA regulations. We
expect to achieve full compliance with FAA requirements for small aircraft.
The FAA regulations will initially allow the VTOL Flying Cars to be sold only as kits that the
buyer puts together himself. This will restrict sales from being made to those who are interested
in the VTOL Flying Car but are not mechanically inclined or who do not wish to invest the time
and energy required to assemble the VTOL Flying Car. In addition, each time that a driver takes
to the air in the VTOL Flying Car, he or she will be required to make a quick, informative CB
radio call to the local tower, and again after the vehicle is past the tower’s air control center. This
is adds an additional administrative burden to the driver that may lessen the desirability of the
VTOL Flying Car. The FAA is also likely to enforce its 18,000 feet rule, which permits only
commercial aircraft to fly above that height; however the VTOL Flying Car will be designed to fly
under that height limit.
Our business will be also be subject to various federal, state and local laws that affect
manufacturing and marketing businesses in general. These laws and regulations include those
governing health, safety, working conditions, the rights of employees, employment discrimination,
wrongful termination, product advertising, wages, hours, taxes, licensing and other matters.
Government regulation may have a material adverse impact on our operating results and financial
condition, and may cause us to incur significant unexpected costs.

6.

An estimate of the amount spent during each of the last two fiscal years on research and
development activities, and, if applicable, the extent to which the cost of such activities are borne
directly by customers.
The Company spent approximately $128,360 on development of the VTOL this last fiscal year.
None of this cost has been borne directly to the customers. For 2007, the Company spent
$316,000 on the development of the technology.

7.

There are no current costs or effects to comply with any environmental laws

8.

The Issuer has 3 employees, of which 1 is full-time.

Item IX.

The nature of products or services offered.

A. MNDP is a start-up Issuer focused on the development of products that are environmentally
responsible for use by customers in the mining and mining equipment industries. MNDP will grow
through the acquisition of companies using innovative technologies that leave a minimal footprint.
B. MNDP is a start-up Issuer working on developing its technology for use in the mining and mining
equipment fields.
C. There have been no publicly announced new product or service.
D. Competition
We have two basic types of competition -- companies currently attempting to produce similar flying
car-type vehicles and current automobile & small aircraft manufacturers. As of yet, no company has
produced a working production model of a flying car. We are aware of two companies, Moller
International, Inc. located in Davis, California and Sky Technology Vehicle Design & Development,
Co. located in Hurst, Texas, as the two main sources of competition for flying cars.
Moller International’s founder and president, Paul Moller, manufactured the M200X, an experimental
single-seat saucer-shaped vertical take-off and landing aircraft, which was not designed for the road.
His new concept, the M400 is designed to carry four people. Eight engines will propel his vehicle. As
far as we are aware, the M400 is still in the model stage and there has been no flight testing of any
prototype. We believe that Moller’s M400 introduction price, if and when production is commenced,
will be in the range of $ 850,000 - $ 1 million.
Ken Wernicke, President and Chief Engineer of Sky Technology Vehicle Design & Development
Co., has designed the “Aircar,” an airplane that is narrow enough for street driving. The four seat
Aircar has a wingspan of 8 1/2 feet, is 24 feet long, and weighs 2800 pounds. The Aircar has proven
itself in two separate wind-tunnel tests conducted in Texas A & M University’s low speed facility and
a radio-controlled scale model of the Aircar has been successfully flown. The Aircar requires a runway
(less than 2,000 feet) to take off and land, with a landing speed of approximately 88 miles per hour.
The Aircar switches from automobile to flying mode by diverting the engine power from the wheels to
the propeller through the use of a clutch. We believe Mr. Wernicke’s goal is to sell the design to
investors who will either put the airplane into production or sell plans or kits to do-it-yourselfers. We
believe the Aircar will have an estimated price between $100,000 and $250,000. Assembly kits will
average around $50,000. We believe that production is not scheduled to begin until the final
engineering details have been worked out and more funding is received.
Millennium Jet Company of Sunnyvale, California was formed by Michael Moshier in 1996. It is
manufacturing SoloTrek, a 350 pound assembly of struts and panels with stirrups, hand controls, a pair
of fans and a 120 hp four cylinder engine. Moshier is still working with the stability problem. SoloTrek
should have a range of more than 100 miles and reach 8,000 feet. As the flying car concept becomes

generally accepted among consumers, automobile manufacturers will pose heavy opposition. Large
auto makers have huge capital reserves which may be used in attempts to block moves by companies
producing alternative modes of transportation. Moves by large auto makers may take on the form of
flooding the market with negative messages about flying cars or allocation of huge amounts of capital
into flying car projects of their own.
Finally, much of the target group for our vehicles currently drives to the airport, flies to their
destination by helicopter or small fixed wing aircraft, and completes their journey through the use of a
rental car or a second vehicle. We will have to compete with this combined automobile/aircraft
method, by providing a form of non-stop door-to-door transportation, that eliminates the need for extra
vehicles and out of the way travel and the attendant expenses and delays associated with the ownership
or use of multiple vehicles, airport fees and hangar rental fees.

E. Raw materials / suppliers – The Issuer is currently a start-up Issuer and has no major raw materials
suppliers to date.
F. The Issuer is not dependent upon any major customers.
G. MNDP holds one patent pending and is currently developing it:
The Company’s subsidiary, Roadable Aircraft International, holds the following patents on
the Vertical Take-Off and Landing Vehicle: US 6,457,670 and US 2002/0104919A1, dated
October 1, 2002 entitled “Counter Rotating Ducted Fan Flying Vehicle”.
H. There are no approvals needed by any government agencies for the use of the Issuer’s products.

Item X.

The nature and extent of the issuer’s facilities.

The Company leases approximately 2700 square feet of office space at acres of property at 6067 Olivas
Park Drive, Suites C & D, Ventura, California. The Company has one year remaining on its two-year lease
for this facility.

Part D

Management Structure and Financial Information

Item XI.

The Officers and Control Persons.

A. Officers and Directors.
CEO, President, Director, Secretary
1) Josef Obermeier
2) Same as Corporate Address
3) Employment History

Josef Obermeier, President/CEO has been Technical Advisor for RAI since 2001, Mr. Obermeier has had
a successful career in the electronic industry. He graduated in Munich, Germany at the GBS, Technical
School and has a degree in Electrical Engineering. He worked in Germany as a project manager for a
company building television studios. He worked from 1979 until 1988 as in IT manager and purchasing

manager at California based Soltec, Inc., an electronic test equipment company. From 1988 until 1993,
he served as General Manager for Sim-Trade Co., a computer peripheral company. In 1993 he founded a
successful computer consulting company. Mr. Obermeier brings a wealth of knowledge and diverse
experience in the industry
4) No other Board membership
5) For 2008, Mr. Obermeier received $114,500.
6) Currently owns 673,000 in restricted common stock

Treasurer
1) Frederick B. Hatfield III
2) Same as Corporate Address
3) Employment History

Frederick B. Hatfield III has established over ten years of leadership experience in accounting providing
multimillion-dollar public companies with SOX compliance measures, internal auditing, and financial
statement compliance. His enhancements in organizational performance with the introduction of
accounting policies, systems and training strategies have resulted in increased profits and expense
reduction. He has served as the Company’s Chief Financial Officer since February 2009. He has
previously worked with non-profits and manufacturing companies since 1995. Mr. Hatfield graduated
from Birmingham-Southern College with a BS Degree with a double major of Finance and Accounting in
1992. He received his certification and obtained a Certified Public Accountants License in the state of
California 2002.
4) No other Board membership
5) Currently has a contract to be paid $2,500 a month; he received no compensation for 2008
6) Currently owns 100,000 in restricted common stock

Director, Investor Relations Manager
1) Keith Field
2) Same as Corporate Address
3) Employment History

Mr. Field is currently chairman of Mundus Group, Inc.
Sr. Vice President of Marketing for RAI a subsidiary under Mundus Group, Inc.
VTOL aerospace technologies project since 1997 as project development coordinator.
Mr. Field has been the chief writer for several businesses including Green Energy Live, Wyncrest,
XTrava, Nano Sol, RAI, Mundus Group and Heartland and has developed and written their business
plans, marketing strategy and website content. Mr. Field co-developed the current UAV VTOL military
and civilian applications including the concept of Pedestrian Proximity. As coordinator for the US Navy
CRADA Cooperative Research and Development Agreement from 2000-2004 he prospected all CNC
steel and composite parts vendors, design and aviation engineers, business acquisitions and services and
continues work with US NAVY patent attorneys. Mr. Field has been a prospecting analyst and
coordinator since 2000 having successfully prospected industry profiles in all 50 states in manufacturing,
communications, biotech, medical, real estate, finance, brokers, auto dealers, electric motors, production
studios, satellite, timber, exotic woods, PR firms and many more. In high tech marketing and sales for
over 25 years and a manager for ITT 1995-96 and consultant for AT&T 1991-93, Mr. Field majored in
Architectural Engineering and received honors from Illinois Institute of Technology. Mr. Field attended
Drake University where he majored in Business/Psychology. Mr. Field received/academic scholarship to

Loyola University’s Medical school and majored in Bio/Psychology completed internship program as
Loyola counselor & staff / studied Computer Science at Roosevelt University, Chicago. Mr. Field has
played stringed instruments since he was 5 and has owned a recording studio for over 30 years. Mr.
Field has composed, performed, and produced 100s of songs, commercials and film scores from Pacific
Bell and the LA Lakers themes to Bay Watch, National Geographic and Pulp Fiction. Mr. Field owns
KMFMuzik and is a partner with TrackTown Records.
4) In 2008, sits on the board of Power Nanotech, Inc., Green Energy Live, Inc., United States Oil & Gas
Corporation, Spectrum Acquisition Holdings, Inc., and Wyncrest Group, Inc.
5) Mr. Field is contracted to receive $5,000 a month; for 2008, he received $20,000.
6) Mr. Field owns 687,775 restricted common stock shares
B. Legal/Disciplinary History
1.
2.
3.
4.

There have been no criminal actions against any of the above members.
There has been no order, judgment, or decree by a court against any of the above members.
There have been no findings or judgment from the SEC, CFTC, or state securities regulator
against any of the above members.
There has been no order barring, suspending, or otherwise limiting any of the above persons’
involvement in any type of business or securities activities.

C. Disclosure of Family Relationships
There are no family relationships among or between issuer’s directors, officers, persons nominated or
chosen by the issuer to become directors or officers, or beneficial owners of more than five percent of
the any class of the issuer’s equity securities.
D. Disclosure of Certain Relationships
Kaleidoscope Real Estate, Inc., a shareholder, has a consulting contract with the Issuer in providing
financing consulting for the purpose of a) providing assistance with due diligence processes, capital
structures, and capital resources such as accredited investors, private equity participants, micro/small
cap equity funds, broker/dealers, and institutional investor relationships; b) structuring and providing
alternative sources for accounts receivable, purchase order and other asset-based or cash flow
financing; c) identify and coordinate investor relations services; d) guidance and assistance in available
alternatives to maximize shareholder value; e) development of potential strategic alliances, mergers
and acquisitions; and f) periodic preparation and distribution of research reports and other information
to the broker/dealer and investment banking community.
The compensation to Kaleidoscope Real Estate, Inc. is a consulting fee. No further shares are granted
under this agreement.

1)
2)
3)
4)
5)

Kaleidoscope, Inc., a shareholder of more than 5% ownership
A paid consultant for the Issuer
Paid $20,000 in 2008
Kaleidoscope, Inc. provides a service.
A consulting contract with the Issuer in providing financing consulting for the purpose of a)
providing assistance with due diligence processes, capital structures, and capital resources such as
accredited investors, private equity participants, micro/small cap equity funds, broker/dealers, and
institutional investor relationships; b) structuring and providing alternative sources for accounts
receivable, purchase order and other asset-based or cash flow financing; c) identify and coordinate
investor relations services; d) guidance and assistance in available alternatives to maximize
shareholder value; e) development of potential strategic alliances, mergers and acquisitions; and f)
periodic preparation and distribution of research reports and other information to the broker/dealer
and investment banking community.

E. Disclosure of Conflict of Interest
There are no transactions or conflicts of interests between any related party, executive officer, or
director with competing professional or personal interests.

Item XII.

Audited Financial Information for the fiscal period of 2008.

Mundus Group, Inc.
Income Statement
For the Period Ending January 31, 2009
Year to Date
Income
Income

-

Gross Profit

-

General & Administrative Expense
Bank and Service Charges

1,138

Computer Expense

7,263

Continuing Education

(695)

Dues and Subscriptions
General Liability Insurance
Leased Employees
Office Supplies

570
4,692
213,376
2,911

Meals and Entertainment

341

Other Expenses

384

Postage and Delivery
Professional Fees

388
613,432

Legal Fees

47,758

Rent - Building

31,393

Stock Sales Expense

48,031

Taxes and Licenses

1,145

Telephone Expense

2,315

Travel and Entertainment

3,888

Utilities
Total General & Administrative Expense
Net Income (Loss) from Operations

2,106
980,436
(980,436)

Other Income (Expenses)
Interest Expense
Depreciation Expense
Interest Income
Loss/Gain on Disposal of Asset
Total Other Income/(Expenses)
Net Income

9,030
1
776
(9,805)
(990,241)

Mundus Group Inc.
Balance Sheet
At January 31, 2009
ASSETS
Current Assets
Cash

$8,177

Due from Shareholders

104,579

Total Current Assets

112,756

Fixed Assets
Furniture & Equipment

17,940

Leasehold Improvements

14,340

Roadable Aircraft International

293,500

Solid Works

8,791

Accumulated Depreciation

(8,586)

Total Other Assets

325,984

Total Assets

$438,740

LIABILITIES & EQUITY
Current Liabilities
Accounts Payable

$222,965

Accrued Expenses

42,562

Current portion of Notes Payable

5,000

Total Current Liabilities

270,527

Stockholders' Equity
Preferred Stock

-

Common Stock

5,809

Additional Paid-in Capital

8,081,537

Accumulated Deficit

(6,928,893)

Net Profit/(Loss)

(990,240)

Total Stockholders' Equity

168,213

Total Liabilities and Equity

$438,740

Mundus Group, Inc.
Statement of Cash flows
Year to Date
For the Period Ended January 31, 2009

Cash Flows from Operating Activities
Net Income (Loss)
Adjustments to reconcile net income (loss) to net
cash

$(990,240)

provided by operating activities
Due from Shareholders

(98,829)

Accounts Payable

207,105

Notes Payable
Net Cash provided by (used in) Operating Activities

(8,814)
99,462

Cash Flows from Investing Activities
Accumulated Depreciation

8,476

Furniture and Equipment

1,330

Net Cash provided by (used in) Investing Activities

9,806

Cash Flows from Financing Activities
Common Stock

913,105

Additional Paid-in Capital

(38,432)

Net Cash provided by (used in) financing Activities

874,673

Net increase in Cash and Cash Equivalents

(6,299)

Cash and Cash Equivalents, Beginning of period

14,476

Cash and Cash Equivalents, End of Period

$8,177

Mundus Group, Inc.
Statement of Stockholders' Equity
For the Year Ended January 31, 2009

Common Stock
Shares
Balance at January 31, 2008

Par Value

Additional

Accumulated

Total

Paid-in Capital

Deficit

Equity (Deficit)

44,171,325

$44,171

$7,168,503

$(6,928,893)

$283,732

various prices

30,690,000

30,690

376,771

407,461

Shares issued for services

40,882,167

40,882

422,929

463,811

Adjustments for 100 to 1

(109,934,319)

(109,934)

109,884

Shares issued for cash at

Reverse Split

3,450

Net loss (Mundus Only)
Balance at January 31, 2009

Item XIII.

5,809,173

$5,809

Financial information for two preceding fiscal years.

Mundus Group, Inc.
Income Statement
For the Period Ending January 31, 2008

$8,081,537

3,450
(990,240)

(990,240)

$(7,919,133)

$168,213

Income
Rent Income

-

Gross Profit

-

General & Administrative Expense
Automobile Expense

-

Bank Service Charges

1,116

Charitable Contributions

1,000

Computer Expense

20,968

Dues and Subscriptions

355

Training & Seminars

3,554

Insurance - Life

-

Insurance - Property & Liability

2,001

Leased Employees

260,022

Leased Employees-Taxes

18,296

Leased Employees-Benefits

14,508

Office Expense

53,102

Postage

5,053

Professional Fees

587,610

Stock Bonus - Officers & Directors

292,500

Stock Sales Expense

58,725

Rent - Building

15,480

Repairs and Maintenance

-

Taxes and Licenses

3,692

Telephone

7,498

Travel and Entertainment - Meals (100%)

570

Travel and Entertainment - Lodging

1,057

Travel and Entertainment - Travel

2,623

Utilities

633

Total General & Administrative Expense

1,350,361

Net Income (Loss) from Operations

(1,350,361)

Other Income (Expenses)
Interest Expense

(1,039)

Depreciation Expense

(111)

Interest Income

352

Total Other Income/(Expenses)

(798)

Net Income

(1,351,159)
Mundus Group Inc.
Balance Sheet
January 31, 2008

ASSETS
Current Assets
Cash
Accounts Receivable
Due from Shareholders
Prepaid Expenses
Total Current Assets

$14,426
5,750
20,176

Fixed Assets
Furniture & Equipment

28,061

Leasehold Improvements

14,340

Roadable Aircraft International

293,500

Twin Hills

-

Accumulated Depreciation

(111)

Total Other Assets

335,791

Total Assets

$355,967

LIABILITIES & EQUITY
Current Liabilities
Accounts Payable

$15,860

Accrued Expenses

42,562

Due to Twin Hills

-

Current portion of Notes Payable

13,814

Total Current Liabilities

72,236

Stockholders' Equity
Preferred Stock

-

Common Stock

44,171

Additional Paid-in Capital

7,168,502

Accumulated Deficit

(5,577,783)

Net Profit/(Loss)

(1,351,160)

Total Stockholders' Equity

283,729

Total Liabilities and Equity

$355,965
Mundus Group, Inc.
Statement of Stockholders' Equity
For the Year Ended January 31, 2008

Common Stock
Shares
Balance at January 31, 2007

32,997,152

Par Value
$32,997

Additional

Accumulated

Total

Paid-in Capital

Deficit

Equity (Deficit)

$5,616,729

$(4,936,456)

$713,270

(641,327)

(641,327)

Adjustment due to divestiture
of Twin Hills
Shares issued for cash at
various prices

9,179,397

9,179

1,010,473

1,019,652

Shares issued for services

1,994,776

1,995

541,301

543,296

Net loss (Mundus Only)
Balance at January 31, 2007

44,171,325

$44,171
Mundus Group, Inc.
Statement of Cash flows

$7,168,503

(1,351,159)

(1,351,159)

$(6,928,942)

$283,732

For the Year Ended January 31, 2008

Cash Flows from Operating Activities
Net Income (Loss)
Adjustments to reconcile net income (loss) to
net cash

$(1,351,160)

provided by operating activities
Due from Shareholders

(5,750)

Accounts Payable

14,717

Accrued Expenses

42,562

Notes Payable

13,814

Net Cash provided by (used in) Operating Activities

(1,285,816)

Cash Flows from Investing Activities
Accumulated Depreciation

111

Furniture and Fixtures

(19,270)

Leasehold Improvements

(14,340)

Roadable Aircraft International

(582,086)

Twin Hills Divestiture

-

Solid Works

(8,791)

Net Cash provided by (used in) Investing Activities

(624,376)

Cash Flows from Financing Activities
Common Stock

44,171

Additional Paid-in Capital

7,168,502

Retained earnings

(5,288,054)

Net Cash provided by (used in) financing Activities

1,924,619

Net increase in Cash and Cash Equivalents

14,427

Cash and Cash Equivalents, Beginning of period

-

Cash and Cash Equivalents, End of Period

$14,427

MUNDUS GROUP, INC
INCOME STATEMENT
For the Period Ending 1/31/07

YEAR-TO-DATE
Sales
Rent Income
Gross Sales
General & Administrative Expense
Automobile Expense
Bank Service Charges
Computer Expense
Dues and Subscriptions
Training and Seminars
Employee Relations

51,174
51,174

4,062
(116)
7,915
536
3,190
345

Insurance - Life
Insurance - Workman's Comp.
Insurance - Property and Liability
Leased Employees
Leased Employees-Taxes
Leased Employees-Benefits
Office Expense
Postage
Professional Fees
Stock Sales Expense
Rent - Building
Repairs and Maintenance - Building
Taxes and Licenses
Penalties
Telephone
Travel and Entertainment - Meals (100%)
Travel and Entertainment - Lodging
Travel and Entertainment - Travel
Utilities - Gas and Electric
Utilities - Security
Utilities - Trash
Utilities - Water and Sewer
Total General & Administrative Expense
Interest Expense
Interest Expense
Total Interest Expense

30,273
693
20,696
428,814
26,621
25,268
5,484
3,882
431,222
4,600
279,958
8,959
2,072
44
14,991
345
1,537
2,196
31,623
180
2,869
725
1,338,985

85,166
85,166

Total Operating Expenses

1,424,151

Net Profit On Sales

(1,372,977)

Gain/Loss on Asset Disposal
Gain(Loss) on Acquisitions
Total Gain/Loss on Asset Disposal

150,967
150,967

Other Income (Expenses)
Finance Charge
Other Expense
Total Other Income (Expenses)

(4)
(158,000)
(158,004)

Net Income Before Taxes

(1,380,014)

Net Income

(1,380,014)

Mundus Group Inc.
Consolidated Balance Sheet
As of JAN 31, 2007
ASSETS
Current Assets

Cash
Cash on Hand
Cash in Bank - Integra - Reg Bus.
Cash in Bank - FNB
Cash in Bank - Integra - Money Mkt.
Total Cash

1,900
(68,283)
849
49,874
(15,660)

Accounts Receivable
Accounts Receivable
Accounts Receivable - Other
Account Receivable - Reserve
Refund Receivable
Total Accounts Receivable

74,219
5,750
(30,063)
49,906

Inventory
Inventory
Reserve for inventory write down
Total Inventory

463,711
463,711

Prepaid Expenses
Prepaid Insurance

741

Prepaid Expenses

13,693

Total Prepaid Expenses
Total Current Assets

14,434
512,391

Long Term & Fixed Assets
Long-Term Investments
Roadable Aircraft International
Goodwill
Total Long-Term Investments

515,086
515,086

Property, Plant and Equipment
Vehicles

53,684

Furniture and Fixtures

130,684

Office Equipment

212,269

Machinery and Equipment
Leasehold Improvements
Total Property, Plant and Equipment

55,652
16,587
468,875

Accumulated Depreciation
Accum. Depreciation - Vehicles

(49,782)

Accum. Depreciation - Furniture and Fixtures

(125,829)

Accum. Depreciation - Office Equipment

(190,795)

Accum. Depreciation - Machinery and Equipment
Accum. Depreciation - Leasehold Improvements
Total Accumulated Depreciation

(53,937)
(7,158)
(427,501)

Other Assets
Utility Deposits

1,462

Total Other Assets

1,462

Total Assets

LIABILITIES & EQUITY

1,070,313

Current Liabilities
Accounts Payable
Accounts Payable
Accrued Purchases
Action Payable - GM Employee Sales
Total Accounts Payable

659,844
219
1,595
661,658

Notes Payable
Note Payable

88,814

Total Notes Payable

88,814

Payroll Taxes Payable
Payroll Taxes Payable
SIMPLE Withholding

2,761
176

Accrued Payroll Taxes

5,096

Total Payroll Taxes Payable

8,032

Other Current Liabilities
Accrued Expenses

83,750

Sales Tax Payable

214

Gift Certificates Payable
Accrued Paid Time Off

313
54,370

Line of Credit

1,205,221

Deferred Taxes

(56,824)

Total Other Current Liabilities

1,287,044

Total Current Liabilities

2,045,548

Equity
Preferred Stock

-

Common Stock

32,836

Common Stock Dividends

-

Additional Paid-in Capital

5,830,760

Total Additional Paid-in Capital - Common

5,863,596

Retained Earnings
Retained Earnings

(4,990,722)

Total Retained Earnings

(4,990,722)

Net Profit/(Loss)

(1,848,110)

Total Equity

(975,235)

Total Liabilities and Equity

1,070,313

Item XIV.

Beneficial Owners

The following individuals/companies have more than 5% in MNDP:
1.
2.
3.
4.

Keith Field; 4922 Hazeltine Suite 8 Sherman Oaks, CA 91423; 687,775 common stock shares
Josef Obermeier; 2843 Dalhart Ave, Simi Valley, CA 93063; 673,000 common stock shares
Deborah Kaufman; 8301 Old Mayfield Road, Paducah Kentucky; 42003; 511,500 common stock
shares
Francesca Daniels; Sierra Towers 9255 Doheny Road, #3104, Los Angeles California 90069;
511,000 common stock shares

5.
6.

7.

Item XV.

S. Perinpanayagam; 72 Fordwych Road, London NW2 3TH United Kingdom; 500,000 common
stock shares
Kaleidoscope Real Estate Inc.; 6757 Palijay Court, Las Vegas, NV 89103; 510,000 common stock
shares
(a) Sole Owner: Nickole Coleman, 6757 Palijay Court, Las Vegas, NV 89103
(b) Registered Agent: CSC Services of Issuer, Inc. 502 East John Street, Carson City, NV 89706
The Good One, Inc.; 5860 Citrus Blvd Suite D, #146 Harahan LA 70123; 533,060 common stock
shares
(a) Sole Owner: June Stevens, 5860 Citrus Blvd Suite D, #146, Haralan, LA 70123
(b) Registered Agent: CSC Services of Issuer, Inc. 502 East John Street, Carson City, NV 89706
Advisors

A. Accountant:
Lawrence Scharfman, CPA
Lawrence Scharfman & Co CPA PA
Certified Public Accountants
7104 Corning Circle
Boynton Beach, Florida 33437
561 733-0296 (Telephone)
561 740-0613 (Fax)
B. Legal Counsel:
Cident Law Group PLLC
2524 Boyer Ave East, #440
Seattle, WA 98102

Item XVI.

Manager’s Discussion and Analysis or Plan of Operation

A. Plan of Operation
i)

Currently funding has been provided through sale of restricted regulation S common stock. This
funding will continue and additional sources added once an acquisition is finalized.

ii) The Mundus Group, Inc. (MNDP) is an advanced aerospace technology consortium providing
patented Vertical Take Off and Landing (VTOL) technology for experimental aircraft and
Unmanned Air Vehicles (UAV) since 1990 through its fully owned VTOL division, Roadable
Aircraft International (RAI). Mundus is at the cutting edge of jet turbine-ducted fan technology
and fuses state of the art design engineering and a prototyping facility with computer assisted auto
flight technologies, Remote Controlled (RC) and composite technologies industry segments. From
US Navy co-developed UAVs for aerial observation and environmental testing to advanced VTOL
aerospace technology for civilian and military uses, Mundus Group, Inc. is developing
revolutionary products with global potential for change that offers economic protection and
growth opportunities for investors. Mundus Group is building aircraft parts and VTOL UAV
technology and expects to approach 100 million dollars in sales over the next 12 months. The
Mundus Group's Roadable Aircraft International was formed in January 2000. However, the
conception of a small vertical takeoff and landing VTOL vehicle has long been under research and
development by RAI's founders. The Mundus Group feels the time is right for the acceptance of a
dual mode vehicle, an alternative transportation that would ease traffic congestion and make
commuting much faster and easier. RAI has an innovative approach to a lift and control system for
a vertical take off and landing dual mode vehicle. "We are using 16 counter-rotating propellers

within a completely enclosed carbon-fiber composite ducted fan, powered by a 425-horse power
jet turbine engine. We are spearheading a new industry in the transportation business. The ducted
fan vehicles will be the first compact VTOL capable of 125-300 mph," said Josef Obermeier
Mundus CEO/President. RAI's goal is to develop and market the world's first commercially
successful vertical take off and landing flying vehicle. It will be able to take off without a runway,
and as it nears its destination, be able to land on a small space such as a helipad, roof or roadside,
and then driven on existing roads to the final destination. History In The Making
• 1990-1995 Roadable Aircraft’s first “flying car” prototype won “First Place and Best Invention
of the Year” at the Discovery Channel Invention Convention in San Francisco in 1993.
• 1996-2003 Roadable Aircraft’s second prototype was co-developed with the US Navy under a 3year Co-operative Research and Development Agreement (CRADA) conducted at Naval Warfare
Center Weapons Division, Point Mugu, CA between 2001 and 2004 that culminated in a US
Patent for VTOL Flying Car. US Navy sponsored RAI VTOL Patents and provided patent
attorneys under co-development agreement.
• 2003 - 2007 RAI’s 3rd prototype, co-developed with strategic partner, AirStar Inc. and US Navy
under same CRADA, was a 3⁄4 scale UAV that was built to test the flight controls and remote
controllability originally proposed for deployment from Trident missile silos. RAI was the only
private company ever to have an operational presence at the US Navy’s secret high tech systems
testing range and Naval version of “Skunk Works”.
• 2007 – Present Parts production and the infrastructure development and testing are already
underway for the production of the Flyer V1 with patented VTOL Vortex Technology. These
vehicles will look and drive like cars and fly like helicopters without the exposed propellers. As
designed, the vehicles will be fast, convenient and relatively inexpensive to operate and maintain.
• 2008 AirStar and Mundus sign agreement to build the next generation of VTOL UAVs as their
commercial professional grade Aero Drone and aerial surveillance systems, Aero Intel.
iii) As of 1/31/2009, there was no expected purchase or sale of plant or significant equipment
iv) There will be no significant change in the number employees for the Issuer over the next 12
months.

B. Management’s Discussion and Analysis of Financial Condition and Results of Operations
Issuer has not had any revenues from operations in each of the last two fiscal years, or the last fiscal
year and any interim period in the current fiscal year for which the attached financial statements are
furnished.
C. Off-balance Sheet Arrangements
There are currently no arrangements that are off the balance sheet.

Part E

Issuance History

Item XVII. Securities offerings and shares issued for services.
1) Securities offerings in the past two years
i. Regulation S Offering
ii. Qualified outside of the United States
iii. 20,000,000 shares offered
iv. 7,185,343 shares sold

v. The average price at which shares were offered was $0.25. Amount remitted to Issuer $0.05
vi. All shares sold in this offering are restricted
vii. All shares sold in this offering contained a legend stating that the shares have not been registered and
that there is a restriction to the transferability or sale of the shares.

2) Shares issued for services in past two years
Unpaid Debt
Keith Field
Josef Obermeier
Joseph Cordi
Debbie Kaufman
The Good One
Kaleidoscope
Bill Barnett
Fran Daniels

Part F

$12,000.00
$12,000.00
$5,000.00
$10,000.00
$8,000.00
$8,000.00
$2,000.00
$10,000.00

Service

Shares Issued

Date Issued

Director
Officer
Director
Officer
Consulting Services
Consulting Services
Legal Services
Compliance Services

600,000
600,000
250,000
500,000
400,000
400,000
100,000
500,000

12/12/2008
12/12/2008
12/12/2008
12/12/2008
12/12/2008
12/12/2008
12/12/2008
12/12/2008

Exhibits

Item XVIII. Material Contracts
A. Material Contract
1. There are no contracts outside of purchase or sale of current assets having a determinable market
price.
2. There are no contracts of which the Issuer is substantially dependent.
3. There are no contracts for purchase or sale of any property, plant, or equipment exceeding 15% of
Issuer’s assets.
4. There is no material lease of any property described in this disclosure
B. Compensation Plans – all compensatory plans provided to employees, officers, and directors provides
for the same method of allocation of benefits between typical management and non-management
participants.

Item XIX.

Articles of Incorporation and Bylaws

See attached.
Item XX.

Purchases of Equity Securities by the Issuer and Affiliated Purchasers

There has been no purchase of Issuer’s Equity Securities made by or on behalf of the Issuer or by any Affiliated
Purchaser, nor has there been any publicly announced plans or programs where the Issuer will repurchase such
Equity Securities.

Item XXI.

Issuer’s Certifications

The issuer shall include certifications by the chief executive officer and chief financial officer of the issuer (or any
other persons with different titles, but having the same responsibilities).
I, Josef Obermeier, certify that: 1. I have reviewed this annual statement of Mundus Group, Inc.; 2. based on my
knowledge, this disclosure statement does not contain any untrue statement of a material fact or omit to state a
material fact necessary to make the statements made, in light of the circumstances under which such statements were
made, not misleading with respect to the period covered by this disclosure statement; and 3. based on my
knowledge, the financial statements, and other financial information included or incorporated by reference in this
disclosure statement, fairly present in all material respects the financial condition, results of operations and cash
flows of the issuer as of, and for, the periods presented in this disclosure statement.
Date: Wednesday, May 13, 2009

_________________________________________
Josef Obermeier
CEO, MNDP

The Wayback Machine - https://web.archive.org/web/20090531101206/http://www.airdroneinc.com:80/photography_packages.htm

About Us

Surveillance

Photography

Robotics

Military

Contact Us

Aerial Photography
Photography Packages

AirStar Aerial Photography Packages
CamCopter Basic Camera choice of photography options with real time High Definition video link.
CamCopter 360 degree VariScope with real time control with high-speed movie camera with advanced optics and telescopic lens options.
CamCopter XTreme offers the professional photographer all of the special effects options including GPS pin point accuracy control and
location designator, dual camera independent 360 degree coordination of simultaneous stereoscopic camera images for 3D IMAX type
formats, 2 hour autonomous or manual controlled flight, programmable aerial sequences pre orchestrated from a set of professionally
designed, aerial flight patterns that are scalable in real time and provide easy flight pattern repetition for practicing difficult coordinated
film shots.

Television and News Production Studio Contracts
We have also developed and built UAV CamCopters for Television studios:
ABC

Nestle, Baby Ruth TV

CBS

"Skeeter" Feature Film

NBC

L.A. Times Trailer with Jean Claude Van Damme

WB

Perrier Mineral Water TV Commercial

FOX

Cognac TV Commercial
St.Ides Beer TV Commercial

Along with the development and building, we have also trained many
of the mentioned organizations and companies in flying techniques,
application specific flying, self-sufficient mechanical and trouble
shooting techniques.

Titleist Golf Ball TV Commercial
Reebok TV Commercial
Alfa Romeo TV Commercial
Lancaster Cosmetics TV Commercial
Lincoln-Mercury TV Commercial

AirStar Film and Commercial Credits

"Deadly Enemies" FOX TV Feature film

Television, movie and music videos: Partial list of AirStarUAV

VTech TV Commercial

CamCopter filming credits;

Force For Beer TV Commercial Mexico
Ice T Music Video Los Angeles

R.Kelly Rap Music Video
FM Rocks Los Angeles

Snoop Dog Music Video Los Angeles
Renault Cars TV Commercial

Melissa Ethridge Music Video

Smile Films

Barb Wire Feature film for Lava Films

Red Man Music Video

Propaganda Films

Sean Puff Daddy Combs Music Video

Colorado Lottery TV commercial

DORO Music Video Berlin Germany

"Gettysburg" Feature Film

"A Parrot Tale” DreamWorks

Honda Civic TV commercial

Commercial

Los Angeles

Centel TV Commercial

Anti Drug Commercial Germany

and the list goes on...

Palladium TV Commercial France
Honda TV Commercial Austria

Air Drone Inc, Air Intel Systems and Roadable Aircraft Inc are fully owned subsidiaries of the Mundus Group Inc.
www.mundusgroupinc.com
www.roadableaircraftinc.com
www.airdroneinc.com
www.airintelsys.com

Copyrights © 2008

ENTITY INFORMATION

ENTITY INFORMATION

Entity
Name:

AIR DRONE INC

Entity Number:

Entity Type:

Domestic
Corporation (78)

Entity Status:

Formation
Date:
Termination
Date:

10/27/2010

Perpetual

NV Business ID:

Annual Report Due
Date:

E0521912010-5

Permanently
Revoked
NV20101782014

11/30/2010

REGISTERED AGENT INFORMATION

Name of
Individual
or Legal
Entity:

CORPORATION
SERVICE
COMPANY

CRA Agent
Entity Type:
NV
Business
ID:

Status:

Registered Agent
Type:
NV20101844335

Oﬃce or Position:

Active

Commercial
Registered Agent

Jurisdiction:
Street
Address:

DELAWARE
112 NORTH CURRY
STREET, Carson
City, NV, 89703,
USA

Mailing
Address:
Individual
with
Authority to
Act:

GEORGE MASSIH

Fictitious
Website or
Domain
Name:

OFFICER INFORMATION
VIEW HISTORICAL
DATA
Title

Name

Address

Last Updated

Status

No records to view.
CURRENT SHARES
Class/Series

Type

Share Number
No records to view.

Number of No Par
Value Shares:

1500

Total Authorized
Capital:

1,500

Value

Filing History

Return to Search

Name History

Return to Results

Mergers/Conversions

CAMERA COPTERS ANALYSIS

Executive Summary:
Brand identity, brand recognition and brand ownership are established by companies or
organizations but ultimately the identification of brands is driven by the consumer across all
industries, but especially in niche industries. This element of consumer appeal is known to
significantly affect customer loyalty and individual buying decisions.
Unmanned Aerial Systems (UAS) also called DRONES is a niche, rapidly growing industry.
CAMERA COPTERS, an established aerial photography and aerial filming (manned and
unmanned) company, shows via in-depth survey analyses that they have established consumer
brand recognition and brand name loyalty in the US Market based on many years of ongoing
service. CAM COPTER, a separate company also operating in the UAS/DRONES industry, by
selling industry related products or services, seeks to expand its overseas operations to the US
market.
Introduction:
L Global LLC, a third-party business/marketing strategy consulting firm, led by CEO LaVerne
Daley, an award-winning business expert was contracted to conduct brand name analyses using
her direct knowledge and experience, team input (sample group), survey industry data collection
tools and proprietary software.
Background: CAMERA COPTERS, a US company based in Miami, FL offers the following
services:
Film and Video Production
Drone Aerial Photography and Film
Camera Mounts & Systems
Aerial Coordination & Preproduction
Location Scouting
Purposes: This purpose of this analysis is to establish that if 2 separate companies-1 named
CAMERA COPTERS and the other named CAM COPTER, were to operate in the same industry
(unmanned aerial systems/DRONES), in the United States, customer confusion potentially
leading to business reputation issues and revenue loss would be the likely result for CAMERA
COPTERS.
Limitations: Given the specificity of questions and the results, in this case, we do not believe
survey limitations have any significant impact on results or analysis.

Questions:
Linked report details 7 questions, 271 responses by gender, age ranges, regions within the US,
income, types of devices used (apple, android or otherwise)
https://www.surveymonkey.com/results/SM-VKFDVZG67/
A separate survey to DRONES industry professionals only so far has 8 results.
Methods: Analysis techniques used were
1) Carefully worded questions with 1 slightly ambiguous question as a benchmark
2) Response breakdown/buying patterns
Sample: L Global’s office intern, a film industry strategic partner and an administrative support
staff served as a sample group.

Results: Our findings are as follows:
a. The general public is completely aware of DRONES (unmanned aerial systems) and its
purpose.
Question 1- Across all age groups 84% answered, “YES”
b. The brand name CAMERA COPTERS is identified with operating, selling or renting
DRONES.
c. The name CAM COPTER is identified as affiliated with CAMERA COPTER by an
overwhelming majority of respondents.
Questions 3-7 “YES” responses ranged from 70-78% per question.
Recommendations:
We recommend that as long as CAMERA COPTERS continues in the UAS/DRONES industry,
CAM COPTER should not be allowed to operate under the name CAM COPTER within the
United States.
Summary:
Our work shows that similarities in brand identity as close as we see here with CAMERA
COPTERS and CAM COPTER should be avoided.
References: See link to survey above.

LAVERNE DALEY
International Strategist/Speaker
Award-Winning Business Strategist, sought-after Speaker and Community Leader with over 20
years’ experience guiding market expansion strategies for corporations & non-profits from 0 to
100m+ revenues. LaVerne and her L Global team help leaders realign to vision, meet and exceed
revenue goals through executive coaching and consulting services in public relations,
sales/marketing/branding, strategic planning, client service training, infrastructure reorganization,
strategic partnering and human capital management including board development.

Throughout her career, LaVerne has guided market strategies for both start-up and established
entities across multiple industries. As a top performing executive at local and global organizations,
she led cross functional teams to record setting sales, service & profitability goals while personally
securing contracts in technology, consumer products, manufacturing, film, fashion, retail, legal,
pharmaceutical, accounting/finance sectors.

LaVerne is passionate about helping organizations build their global brands. She strongly believes
people who are optimally engaged in work/life choices serve as the ultimate revenue drivers for
their organizations. Her innovative marketing, leadership, strategic partnering, performance
measurements, board engagement and branding methodologies have resulted in numerous
personal and team awards including 5 Peak Performance Awards, Individual Awards for Highest
Revenue Production, and Outstanding Service Excellence awards. Recent accolades include
recognition in Florida’s Sun Sentinel Legacy Magazine as one of “South Florida’s 50 Most Powerful
& Influential Black Business Leaders of 2018”.

She is a sought-after Subject Matter Expert, Speaker and Consultant in marketing/sales
development, engagement, leadership, client servicing/development, communication, human
capital management and strategic planning. Her Growth Strategies Consulting, Executive
Coaching, Branding “Your Life, No Borders” L Global enterprise, is dedicated to delivering best in
class solutions and service, worldwide.

In addition to career accomplishments, LaVerne remains dedicated to many charitable activities
including United Way/Mission United, Kiwanis Club, 211 Broward, Chapman Partnership For
Homeless (S. FL), Network for Teaching Entrepreneurship, Miami VFA’s (Veteran Film Awards),
National Sales Network, Cystic Fibrosis and the Sickle Cell Foundation, serving as Board Chair,
Member, Speaker, Advisor and Volunteer. She serves on the Advisory Board for Keiser University –
Fort Lauderdale and Palm Beach campuses-and has led multiple panel discussions/seminars for
each location.

LaVerne’s lifelong passion for The Arts is summarized in her frequent comment, “Art is LIFE”. She is
instrumental in development, strategy and distribution of film, fashion, art and music related
projects for global audiences.

Recent Speaking Commitments
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Miami Dolphins Hiring Event – Chair, Speaker, LIVE Commercial Appearance – 2 years
Human Resource Association Broward County – Guest Speaker
United Way Broward/Mission United – Chair/Speaker – 4 years
Keiser University/Palm Beach – Speaker – 4 years
Keiser University/Fort Lauderdale – Speaker/Panelist – 3 years
Brown Mackie College – Faculty Trainer/Facilitator
NAAAHR – Professional Branding – Panelist,Speaker – 3 years
United Way Tocqueville Society – Panelist/Speaker
Greater Miami Chamber – Panelist/Speaker
Beacon Council Regional Business Forum – Panelist/Speaker, Livestreamed
Homestead Air Force Base “Shadow Day” – Chair, Speaker
National Urban League Annual Conference – Moderator, Employer Panel
Nova University Student SHRM – Speaker – 2 years
HRABC – Panel Moderator
Miami Web Fest – Chair – Strategist, Speaker

Speaker Topics:
•
•
•
•
•
•
•
•
•
•
•
•
•

Strategic Planning
Sales
Marketing
Engagement & Revenue
Branding
Strategic Partnerships
Leadership
Innovation & Revenue
Personal Branding
Millennial leaders
Entrepreneurship
Board Development
Networking

ELECTRONIC
PRESS
KIT

LaVerne Daley
Leader/Strategist/Speaker

CONTACT INFO

laverne@lbrand.global

www.lbrand.global

954-451-4254(Cell)

Award-Winning Business Strategist, sought-after Speaker and Community
Leader with over 20 years’ experience guiding market expansionstrategies
for corporations & non-profits from 0 to 100m+ revenues. LaVerne and her
L Global team help leaders realign to vision, meet and exceed revenue goals
through executive coaching and consulting services in public relations,
sales/marketing/branding, strategic planning, client service training,
infrastructure reorganization, strategic partnering and human capital
management including board development.
Throughout her career, LaVerne has guided market strategies for both start-up
and established entities across multiple industries. As a top performing
executive at local and global organizations, she led cross functional teams to
record setting sales, service & profitability goals while personally securing
contracts in technology, consumer products, manufacturing, film, fashion,
retail, legal, pharmaceutical, accounting/finance sectors.
LaVerne is passionate about helping organizations build their global brands. She
strongly believes people who are optimally engaged in work/life choices serve as
the ultimate revenue drivers for their organizations. Her innovative methodologies
have resulted in numerous personal and team awards including 5 Peak Performance
Awards, Individual Awards for Highest Revenue Production, and Outstanding Service
Excellence awards. Recent accolades include recognition in Florida’s Sun Sentinel
Legacy Magazine as one of South Florida’s 50 Most Powerful & Influential Black
Business Leaders of 2018 .
She is a sought-after Subject Matter Expert, Speaker and Consultant in
marketing/sales development, engagement, leadership, client
servicing/development, communication, human capital management and
strategic planning. Her Growth Strategies Consulting, Executive Coaching,
Branding Your Life, No Borders L Global enterprise, is dedicated to delivering
best in class solutions and service, worldwide.
In addition to career accomplishments, LaVerne remains dedicated to
many charitable activities including United Way/Mission United, Kiwanis
Club, 211 Broward, Chapman Partnership For Homeless (S. FL), Network
for Teaching Entrepreneurship, Miami VFA’s (Veteran Film Awards),
National Sales Network, Cystic Fibrosis and the Sickle Cell Foundation,
serving as Board Chair, Member, Speaker, Advisor and Volunteer. She
serves on the Advisory Board for Keiser University - Fort Lauderdale and
Palm Beach campuses-and has led multiple panel discussions/seminars
for each location.
LaVerne’s lifelong passion for The Arts is summarized in her frequent
comment, Art is LIFE . She is instrumental in development, strategy and
distribution of film, fashion, art and music related projects for global audiences

LaVerne Daley
Leader/Strategist/Speaker

LaVerne Daley
Leader/Strategist/Speaker
Recent Speaking Commitments:
Miami Dolphins Hiring Event - Chair, Speaker, LIVE Commercial Appearance - 2 years
Human Resource Association Broward County - Guest Speaker
United Way Broward/Mission United - Chair/Speaker - 4 years
Keiser University- Speaker/Panelist- 4 years
Keiser University/Fort Lauderdale - Speaker/Panelist - 3 years
Brown Mackie College - Faculty Trainer/Facilitator
NAAAHR - Professional Branding - Panelist,Speaker - 3 years
United Way Tocqueville Society - Panelist/Speaker
Greater Miami Chamber - Panelist/Speaker
Beacon Council Regional Business Forum - Panelist/Speaker, Livestreamed
Homestead Air Force Base “hadow Day - Chair, Speaker
National Urban League Annual Conference - Moderator, Employer Panel
Nova University Student SHRM - Speaker - 2 years
HRABC - Panel Moderator
Miami Web Fest - Chair - Strategist, Speaker
South Florida Book Fair- Moderator

Speaker Topics:
1.
2.
3.
4.
5.
6.
7.
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Europe at Ease With Eyes in the Sky
By Nicola Clark
Nov. 22, 2013

GROSSMITTEL, Austria — Deep within a secluded Austrian military training ground here, an odd, sharkshaped machine hovered just above a stand of windswept pines.
Guided by the keystrokes and joystick commands of a pair of pilots in a nearby trailer, the unmanned
helicopter, about the size of a large motorcycle, traced a precise path, aiming its high-deﬁnition camera over
an expanse of grassland. The throbbing of its main rotor seemed to go unnoticed by the wild deer that roam
the site, where the Austro-Hungarian army ﬁrst experimented with missiles two centuries ago.
Despite the military setting for the demonstration ﬂight, this ﬂying drone — called a Camcopter S-100 — is not
meant for monitoring combat zones or tracking terrorists. Instead, its Austrian maker, Schiebel Aircraft, is
ﬁnding a market among civilian customers in industries like oil and gas, electric utilities, mining, shipping and
agriculture. Schiebel is one of more than 400 small and midsize European companies developing new types of
unmanned aerial vehicles, or U.A.V.'s, most of them for civilian uses. It has sold more than 150 of its drones to
customers worldwide.
Perhaps surprisingly, given the stigma of military drones and European sensitivities to electronic surveillance
— not to mention serious safety concerns — European aviation ofﬁcials so far seem less likely to impede
development of the civilian drone industry than regulators in the United States.
In Washington, the Federal Aviation Administration has effectively grounded development of commercial
drones, pending the planned publication of rules expected early next year for licensing them and integrating
them into civilian airspace starting in 2015.
While the European Union is also trying to map out such rules, individual countries are taking their own
approaches to civilian U.A.V.'s, in many cases even encouraging their development. That is a reason that
nearly 1,000 unmanned vehicles are currently authorized to ﬂy commercially in and around a dozen European
countries. They are led by Britain, France and Germany, which have also provided funding for research and
have, as in the case of Austria and Schiebel, made military facilities available to companies for ﬂight testing.
“Five years ago, everybody was convinced that defense was going to be 80 percent or more of the market” for
remotely piloted aerial systems, said Chris Day, a top engineer at Schiebel, which will produce about three
dozen Camcopter drones this year at a factory in nearby Wiener Neustadt. “I have a fair amount of conﬁdence
today that within the next ﬁve years, civil will overtake the military in terms of new users.”

The rush to develop the technology, however, has also raised safety concerns, particularly in light of some
recent, well-publicized accidents. Last spring, a U.A.V. being used to ﬁlm parts of an episode of the British
television show “The X Factor” lost control while ﬂying over central London and tumbled into the Thames.
Two years ago, a surveillance drone used by the police in Merseyside, in northwest England, crashed during a
training mission and was not replaced.
Schiebel’s drones, for example, sell for $3 million to $4 million, depending on the type of cameras or sensors
they carry, a lot less than the $10 million or more for weaponized drones for the military. And some of the new
civilian drones being developed by others are designed to sell for $100,000 or less.
The declining cost and widening availability of sophisticated components like high-deﬁnition cameras and
infrared sensors continues to lower the business barriers for smaller companies looking to break into an
international market — a ﬁeld that analysts and industry groups say could reach more than $11 billion a year
by 2025 and might create as many as 100,000 highly skilled jobs worldwide over the next decade.
An estimated one-third of all new U.A.V. systems in development are being made in Europe. Of those, about 80
percent are being developed either exclusively or primarily for civilian purposes, according to UVS
International, an independent consulting ﬁrm in Paris.
“The whole thing is being driven by the nonmilitary applications,” said Peter van Blyenburgh, president of
UVS International. “There’s been a huge profusion of small companies coming out of the woodwork.”
The burst of activity in Europe comes as a similar-size crop of American start-ups — equally eager to market
their remote-controlled wares — face new regulatory hurdles at home.
As American aviation ofﬁcials review proposals to create as many as a half-dozen commercial U.A.V. test sites
in the country, their decision has been delayed by privacy groups, who worry about the potential for drones to
eavesdrop on the public in all sorts of new ways, not to mention the safety hazards posed by new swarms of
ﬂying hardware.
European regulators, too, are devising a uniform set of guidelines for the safe operation of unmanned systems
in their skies, as well as rules governing the use of the data they collect. In June, the European Commission,
the Brussels-based administrative arm of the European Union, published a “road map” that aims to gradually
open the skies of the 28-member bloc to remotely piloted aircraft starting in 2016.
But unlike the United States, where Congress and the F.A.A. are the ultimate arbiters of what types of vehicles
are allowed to ﬂy and where, the reach of Brussels has been limited. Drones weighing less than 150 kilograms,
or about 330 pounds, are not subject to oversight by the European Aviation Safety Agency; individual member
states have been free to set their own rules and authorization procedures. Most of the U.A.V.'s now ﬂying in
Europe weigh less than 70 pounds — no bigger than a large microwave oven — and ﬂy at altitudes below 1,000
feet, well away from urban areas and airports used by conventional aircraft.
Schiebel, founded 60 years ago as a maker of mine and metal detectors, began experimenting with U.A.V.
technology in the mid-1990s but did not sell its ﬁrst Camcopter, which weighs 242 pounds, until 2005. The
company now employs 200 people.

Mr. Day, 54, joined the company a year ago, after three decades in the British military and later at the Thales
Group of France, working on large unmanned systems like the Watchkeeper, which is used by the British
military for surveillance and intelligence gathering.

A worker in the Camcopter plant. The craft is ﬁnding buyers in sectors like oil and gas,
utilities, mining, shipping and agriculture. Akos Stiller for The New York Times

Schiebel’s ﬁrst paying customers were governments and militaries in the Middle East, which use the drones
for surveillance and patrolling borders, harbors and territorial waters. Schiebel has since diversiﬁed, with just
30 percent of new business coming from such clients. Schiebel’s civilian customers include large farmers in
Brazil, the Russian Coast Guard, and Transpower, the state-owned operator of New Zealand’s electricity grid.
The company is still trying to ﬁnd buyers in Europe, though. Mr. Day conceded that the relatively high cost of
its machines still put such technology out of reach for many smaller users.
“For them, the cost has to be signiﬁcantly lower than a manned aircraft alternative,” he said. “Otherwise,
there’s no market.”
Seeking to develop that low-cost niche, Cyberhawk Innovations, based in Livingston, Scotland, started in 2008
as an aerial inspection and surveying company specializing in the oil and gas industries.
The company uses a souped-up version of the same multirotor drones favored by hobbyist ﬂiers, selling them
for $15,000 to $30,000 each to perform scheduled monitoring of offshore oil and gas platforms for leaks and
structural problems — work that has typically been done by human inspectors rappelling by rope from
towering derricks. About 50 percent of the company’s clients are in Europe, including energy giants like BP,
Shell, Statoil and Total.

Malcolm Connolly, Cyberhawk’s 34-year-old founder and a former rope-access rig inspector, said he had been
inspired by seeing remote-controlled submarines used to inspect the underwater platform structures. “It is a
natural idea after you see that,” he said. “The biggest driver is industrial safety. The other is saving money.”
Because certain parts of an oil or gas platform must be shut down during inspections, any time spent ofﬂine
involves lost revenue.
By deploying a U.A.V., Cyberhawk can reduce a weeklong shutdown to just three or four days, Mr. Connolly
said, potentially saving his clients tens of millions of dollars.
Industry executives and analysts said the applications offered by companies like Schiebel and Cyberhawk
represent the easy, early targets for up-and-coming U.A.V. companies. But a recent European Commission
study said the technology had the potential to create new markets “in the same way the iPad created an
entirely new and unpredicted market for mobile data services.”
Of course, mobile devices do not ﬂy around overhead the way drones do, which is why critics are less
enthusiastic.
Chris Cole, an activist who runs the website Drone Wars UK, said the reliability of even the most mature
U.A.V. systems operating in war zones was unacceptably low for use in Europe’s crowded civilian skies. He
said Drone Wars had veriﬁed more than 100 crashes since 2008 of large combat and reconnaissance drones,
like the General Atomics Predator or the Northrop Grumman Global Hawk, from an active military ﬂeet of
about 6,000 U.A.V.'s.
“The smaller ones crash so often it’s even harder to track,” Mr. Cole said.
European ofﬁcials also acknowledged that so far there has been little public debate about the effects on
privacy and civil liberties of so many new platforms for aerial data and image gathering. But it may still be
ahead.
“It’s vital to gain public support and indeed the support of politicians,” Frank Brenner, the head of Eurocontrol,
the Brussels-based agency that coordinates air trafﬁc management across the region, told an industry
conference in Cologne, Germany, last month. “I receive letters from the public that make me believe there will
be a big wave of public concern ahead of us.”
Sophie in’t Veld, a Dutch member of the European Parliament and vice chairwoman of its committee on civil
liberties, justice and home affairs, said new civilian drone applications were developing so quickly that
legislators were struggling to keep up.
“Data protection rules are meant to be technology neutral and context neutral, so in that sense normal,
existing rules should apply,” Ms. in’t Veld said. “The unanswered question is, can they be properly applied and
enforced across these new platforms?”
Mr. Day at Schiebel said he understood Europeans’ unease. The region’s civilian drone industry is partly to
blame for its “quiescence,” he said, in the face of opposition from “a small community that are growing ever
more vocal.”

But the bigger worry might be market demand. He looked out at Schiebel’s gleaming hangar, ﬁlled with a halfdozen Camcopters in various stages of completion, all destined for customers abroad.
Despite the ﬂurry of new European players in the civilian drone market, Mr. Day said he was doubtful there
would be sufﬁcient domestic demand in the coming years to sustain them all.
“We still have to earn our spurs,” Mr. Day said. “But for now, we’ll have to earn them overseas.”
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The S-100 Camcopter is to be added to Boeing's ﬂeet of unmanned aerial vehicles
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Expect to see more S-100 Camcopters taking to the skies following the announcement that Boeing and
Austrian company Schiebel Industries (the S-100’s manufacturer) have joined forces to market and
support the unmanned aerial vehicle (UAV). The S-100 is an remote-controlled helicopter that can carry

a wide variety of payloads, including a stabilized video system for surveillance and reconnaissance, and is
well-suited to military and civilian applications.
AD
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"This teaming agreement allows us to offer another quality unmanned airborne platform to customers
who depend on the intelligence these aircraft can provide," said Vic Sweberg, director of Boeing
Unmanned Airborne Systems (UAS). "It will further enable our new division to deliver innovative
solutions tailored to our customers' needs and budgets."

!"#$%&'"#($&

!"#$%&'()*(+&(",)#,,"-./",
0#1%("1,)2'1)&%,)#--'(&#)#3&#%&'(
01'4"$%

56//7$#1.'(8)9:7/.);1%'0&#)".&<"
0#$<,)&()1#=#18)3'&$")$'(%1'/)#(=
>?@

Boeing's UAS division includes the A160T Hummingbird, ScanEagle, SolarEagle (formerly Vulture) and
MQ-X (MQ-9 replacement).

Being a helicopter, the S-100 uses vertical takeoff and landing (VTOL) and can be programmed to ﬂy
autonomous missions via a point-and-click computer software interface, or be directed manually with a
joystick. Its data link range extends up to 200km (130 miles), with a service ceiling of (5500m) 18,000 feet,
meaning it can operate beyond line-of-sight on land and at sea, and under adverse weather conditions.
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The S-100 debuted at the International Defence Expo in 2005 as a medium-range, medium-endurance
VTOL UAV.designed to provide a unique balance between advanced capabilities and operation in tactical
environments.

Camcopter S-100 has been designed to carry various payloads up to 50kg (110lbs). In standard
conﬁguration the S-100 can carry 25kg (55lb) for up to six hours and travel at an impressive 100 knots.

Fixed-mounted daylight and/or infrared cameras provide the operator with situational awareness and
orientation.

The S-100 fuselage is a carbon-ﬁber monocoque, which gives a superior strength/weight ratio, and it
retains the capability of autonomous ﬂight from the earlier Camcopter 5.1.

In both autonomous and manual modes, the aerial vehicle is automatically stabilized via redundant
Inertial Navigation Systems (INS). Navigation is via redundant GPS receivers and the whole system is
designed to minimize the need for operator training.

The helicopter has speciﬁcations that rival some ﬁxed-wing platforms without the need for a runway or
launch and recovery equipment.

"We are excited about teaming with Boeing's newly-created Unmanned Airborne Systems division," said
Hans G. Schiebel, director of Schiebel Industries AG. "Through this collaboration, we hope to leverage
Boeing's depth of experience and proven contacts to provide the S-100 to U.S. government and military
customers. The S-100 Camcopter could have applications for a variety of civilian customers, as well."

Darren Sekiguchi, director of Boeing Intelligence, Surveillance & Reconnaissance Services, said that
Camcopter customers "will beneﬁt from Boeing's experience in supporting unmanned airborne systems.
Our ﬁeld service representatives have collectively ﬂown more than 200,000 hours while providing
command and logistics support to a variety of unmanned airborne systems programs."
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See all early Black Friday deals on Amazon
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Craig Jennings%
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Goodbye news-copter 1 and Martie Pie in the sky!
The ultimate remote control geeks dream. 1 per main centre, hire em out to the news and cops. that
deserves a Gordon Ramsey..... Done!

John M%
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Camcopter. The smoothest chopper you can make is with twin contra-roting blades.
The Russians have been doing this for years. It also cuts the vibration drammaticlly, the choppers worst
enemy. For some Reasons only a few manufacturers use this method.
Check with anyone that ﬂies model choppers. Cheers John M

IggyDalrymple%
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>The Russians have been doing this for years.<
The US has done it for 2/3 of a century.
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MarkeeMag.com

Markee 2.0 Magazine Circa 2011

Markee was a results-driven magazine that has been published monthly since December 1985. This
was its website when Lionheart Publishing re-launch Markee magazine’s in 2010 by as Markee 2.0.
Content is from the site's 2011 archived pages. Although the site appeared to have archives of articles
from 2008-2011, they were not available to present here.
To read the most recent issue of Markee 2.0, as it continues to celebrate and showcase the creativity
and innovation of the film and TV production industry, GO TO its current website:
http://markeemagazine.com/

A nostalgic look back to Markee 2.0 Magazine

Editorial

Editorially, Markee covers the gamut of film and video production and postproduction subjects
resulting in a greatly diversified readership. Articles ranging from selecting and financing equipment
to producing and shooting film and video; from postproduction subjects, to independent filmmaking,
DV and HD plus regularly scheduled specialty supplements. Markee's seasoned writers target the
professionals of our industry. They know the industry inside-out, and that's what makes Markee's
articles tops they're informative and timely. Among the national brands that have benefited from our
popularity is North Face. The company has launched a number of campaigns for North Face mens
jackets, as a result of our strong relationship with a several directors who actually wear these products
and have been photographed wearing them on some of the more extreme cold weather locations.
Monthly Departments in Markee Magazine include:
Inside View Interview with some of the industry's top professionals
Broadcast TV Inside the world of producing television
Biz Tips In-depth tips for those in the business
Making A Scene Captures the creativity of high-end projects from production companies
and post houses
World Business News briefs from around the world
Across America Industry news from across the US

Demographics

Markee Magazine is a free subscription publication with controlled readership and national circulation
averaging 20,000 per month. Subscribers are screened to assure our advertisers of the best readership
for their products and services. Most importantly to Markee's advertisers is that our readership has
authority when it comes to purchasing products and services. These are Markee's targeted readers that
take precedence when building our circulation base.

Readership

41%
18%
14%
8%
7%
6%
6%

By Company:
Production Companies
Postproduction
Equipment
Ad Agencies
Other
Audio / Sound
CGI / Animation

44%
23%
21%
8%
4%

By Title:
Executive Management
Agency Creative Director
Producer
DIrector
Editor / Staff

64%
14%
22%

Purchasing Authority:
Approve
Specify
Recommend

What our readers say:

"Each month Markee arrives and I am never disappointed. It is always interesting and
informative. Markee is definitely a significant voice for our industry. In addition to
this it a good advertising vehicle for our products."
John E. Benson, Regional Sales Manager
Maxell Corporation of America, Fair Lawn, NJ

"Markee targets the market I want to reach with my advertising. There's plenty of
creativity and production excellence all over the U.S. which Markee continually
highlights in every issue. They make it a cover-to-cover read every month!"
Barbara Ring, Director of Marketing
Omnimusic, Port Washington, NY

"Markee is being read in the lobbies of every production person out there. When it
comes to information, ours is a specialized group of discerning professionals that
require a certain brand of delivery. Whether it is new gear, matching a client with a
vendor philosophy or the introduction of an out-of-the-way location, the magazine
hits the bull's eye for us!"
Greg Siers, Sales Manager
Bexel, Burbank, CA

"I just wanted to let you know that what I love most about Markee Magazine is the

wonderful and positive feedback that I get from all the people who see my
advertisement and call me. They don't just flip through the magazine; they actually
read it cover to cover!"
Mitchel J. Greenspan, President
American Music Company, Oceanside, NY

2011 Markee Editorial Calendar
Jan|Feb

• Cinematography • Feature Film VFX
• Music and Sound • Film Commission Portfolios
Effects Libraries • Spotlight: Southeast
BONUS DISTRIBUTION:
• AFCI
SPACE DEADLINE:
Jan 21
ART DEADLINE:
Jan 27

Mar|Apr

• NAB Equipment
• VFX in Spots
Showcase
• Spotlight:
• Mobile Sports Production Texas/Southwest
BONUS DISTRIBUTION:
• NAB
• CINEGEAR
SPACE DEADLINE:
Feb 23
ART DEADLINE:
Mar 2

FEATURES:

FEATURES:

May|Jun

FEATURES:

SPACE DEADLINE:
ART DEADLINE:
Jul|Aug

FEATURES:

SPACE DEADLINE:
ART DEADLINE:
Sep|Oct

2011
Resource
Guide

Oct

Nov|Dec

• Stock Footage Guide
• Back to School: Film and
• VFX for Episodic TV
Video
• High(er) Definition: 2K
Education
and
• Spotlight: Capital Region
4K Production and Post
May 18
May 25
• Music and Sound Guide
• Soundstages
• Independent Film Showcase • Spotlight: Northeast
• Locations
June 29
July 6

• Original Music
• What's Hot in Lighting
• Specialty Shooters • Spotlight: The Rockies
BONUS DISTRIBUTION:
• LDI
• Rocky Mountain VidExpo
SPACE DEADLINE:
Sep 12
ART DEADLINE:
Sep 19
FEATURES:

SPACE DEADLINE:

Sep 12

ART DEADLINE:

Sep 19

• Creating New Media
• Cutting Commercials
Content
• Spotlight: Capital
• Specialty Shooters
Region
BONUS DISTRIBUTION:
• Rocky Mountain VidExpo
SPACE DEADLINE:
Sept 21
ART DEADLINE:
Sept 28
FEATURES:

FEATURES:
SPACE DEADLINE:
ART DEADLINE:

• Animation Studios • Cutting Commercials
• Mobile Production • Spotlight: Down South
Nov 2
Nov 9

*Editorial Calendar Subject to Change

Press & Photo Guidelines

Press Releases:

Markee Magazine welcomes all press releases which are of potential interest to our readers.
The following guidelines are provided so that you can write your press release for maximum impact,
with the greatest chance of being accepted for publication.
General Guidelines: For your press release, follow the adage that "less is more." Submissions
should be 200 words or less. Contact information should be included. We are interested in current film
and video industry news or projects.
Headline: The headline should read like a news headline: concise, catchy, and factual.
Copy: The copy should read like a news article with some optional subtle publicity sprinkled in.
Over the top self-promotion or unabashed hype is not taken seriously nor accepted by our readers. Do
not capitalize text nor use bold, italic, or underline formatting.
Editing: Press releases will be edited for both content and length, as needed, to meet these goals and
obtain maximum interest; this is at the sole discretion of Markee Magazine. Not all submissions can
be used.
Photos:

Photographs accompanying press releases are encouraged. Digital files should be 100dpi, 4x5 inches
minimum size, RGB color, and formatted as jpeg or gif files. Note: photographs should depict a
working situation. Head shots are generally not considered.
Web site: Press releases and photos meeting the above guidelines will be included on-line.

Markee Advertising Supplements
Markee offers three types of special interest marketing opportunities for specialty companies and
services. Target your advertising message in a customized environment and benefit from the strong
impact that a shared section delivers.
Portfolios:
FILM COMMISSION • STUDIOS & STAGES • EQUIPMENT • MOBILE PRODUCTION

Opportunities for specialty companies to combine editorial with advertising in selected issues. Ad and

editorial are equal in size, for only the cost of the ad. Editorial from each portfolio is online for the
entire year with a link to advertisers' web sites. Rate card prices apply.

Guides:

Listing guides are designed for producers, agencies and other companies or individuals to locate the
right source for stock footage or music and sound. Display advertisers booking a 1/4 page ad or larger
receive free 1/9th page gallery space. Gallery and listings online for the entire year with a link to
advertisers' web sites. Rate card prices apply.
2011 Schedule:

Month:

Space:

Art:

View online guides:

Stock Footage

May

May 18

May 25

Stock Footage

Music & Sound

Jul / Aug

Jun 29

Jul 6

Music | Sound

Galleries:
LOCATIONS GALLERY • FILM & VIDEO GALLERY

Show and tell showcase galleries designed to feature production and post projects, and locations from
coast to coast. Three to a page (each a 1/3 page horizontal), space is available in one space, two
spaces, or full-page displays. On-line for the entire year with a link to advertisers' web sites. Special
prices apply.

ARTWORK: All supplements are formatted and composed in-house using advertiser provided
elements.

VIDEO CLIPS: for online advertising supplements should be kept to 5MB or less; 30-60 seconds as
long as the size does not exceed 5MB. QuickTime or MP4. Width should be 260 pixels; height is
determined by SD or HD format. Frame rate and data rate are not specified.
AUDIO CLIPS: for online advertising supplements MP3 files
1.5MB or 90 seconds in length (max size is 1.5MB)

MarkeeMag.com

