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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Application Serial No. 98629151
Mark: I BINYAH & Design

Viacom International Inc., Opposition No.:
Opposer,
V.
Saltwata Films LLC,
Applicant.
NOTICE OF OPPOSITION

Viacom International Inc., a corporation duly organized and existing under the laws of the
State of Delaware with a principal place of business at 1515 Broadway, New York, New York
10036 (“Viacom” or “Opposer”), believes that it will be damaged by the registration of the
trademark I BINYAH & Design, the mark of U.S. Application Serial No. 98629151 (the
“Application”), and hereby opposes same. As grounds for the opposition, Viacom alleges as
follows:
FACTS

Viacom’s Marks and Business

1. Viacom is a subsidiary of Paramount Skydance Corporation (“Paramount”), a
global media and entertainment company with legendary brands including Paramount Pictures,
Paramount Television, CBS Network, CBS News, CBS Sports, CBS Studios, Nickelodeon,
MTYV, BET, Comedy Central, Showtime, Paramount+, Pluto TV, and Skydance's Animation,

Film, Television, Interactive/Games, and Sports divisions.
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2. Viacom is a global entertainment company that owns leading brands and well-
known networks such as MTV, Nickelodeon, BET, CMT, Comedy Central, and VHI, and
comprises one of the largest portfolios of ad-supported cable networks in the United States.

3. Viacom operates the number-one entertainment brand for kids, Nickelodeon
(“Nickelodeon™). Nickelodeon, launched in 1979 and now going into its 47 year, is one of the
most globally recognized and widely distributed multimedia entertainment brands for kids and
families. The brand includes television programming and production in the United States and
around the world, plus consumer products, digital, location-based experiences, publishing and
feature films.

4. The Nickelodeon television network has been the number-one-rated advertising-
supported basic cable network for nearly 30 consecutive years.

5. Nick Jr., Nicktoons, TeenNick and Nick at Nite are prominent television
channels and/or segments related to the world-renowned Nickelodeon family of television
programming services (Nickelodeon, Nick Jr., Nicktoons, TeenNick, and Nick at Nite,
collectively, the “Nickelodeon Channels”). Programming aired on the Nickelodeon Channels
reaches approximately 355 million households worldwide.

6. Viacom is the owner of rights to the children’s television series GULLAH
GULLAH ISLAND (the “Series’), which showcased the Gullah Geechee culture and educated
young viewers on life, culture and how to get along with each other through whimsical songs
and play. The Series premiered on the Nick Jr. channel in 1994 and ran for five seasons and
continues to air on Paramount+ and other partners’ networks worldwide including on Amazon
Prime, Apple TV, and other streaming services.

7. The Series featured a prominent fictional yellow polliwog puppet character,

Binyah Binyah, who helped to facilitate lessons on friendship, sharing, and imaginative play:
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8. The Series, and particularly the Binyah Binyah character and trademark, have
enjoyed exceptional success and have become well-known to the public. In fact, the popularity
of the Binyah Binyah character led to a 1998 spin-off television series titled BINY AH
BINYAH! which aired on the Nickelodeon Channels, numerous children’s storybooks
including Binyah Binyah Hide-and-Seek! (1997) by Joanne Barkan and Binyah Binyah's Big
Backyard (1997) by Keith Suranna, and home video releases including titles such as Binyah's
Surprise and Adventures with Binyah Binyah,

9. On November 30, 1999, the USPTO issued U.S. Trademark Registration No.
2296789 for the BINYAH BINYAH! trademark, which Viacom used in connection with its spin-
off series as well as related merchandise including without limitation, toys and apparel.

10.  The loyalty that the Series and the Binyah Binyah character cemented in the
1990’s has persisted over the years, and the Series and the Binyah Binyah character are
promoted and/or continue to be the subject of social media posts across numerous platforms
including YouTube, Instagram, and TikTok. The Series also continues to receive unsolicited
media attention from outside sources, particularly as the Series celebrated its 30™ anniversary in

October of 2024; see, Exhibit A.



11. As a result of the above, the Binyah Binyah character and trademark has
acquired recognition as relating to the Series and pointing uniquely and unmistakably to Viacom.

Applicant’s Mark

12. Upon information and belief, Saltwata Films LLC (“Applicant”) is a limited
liability company organized under the laws of South Carolina, having an address at 209
Whitehall Avenue, Georgetown, South Carolina 29440.

13. Upon information and belief, Applicant is a production company founded by
Simeon Daise, the actor who played the role of Simeon Alston in Viacom’s Series.

14, Simeon, as well as Simeon’s real-life mother and father, Natalie and Ron Daise
who also starred in Viacom’s Series in the roles of Natalie and Ron Alston, had a prior working
relationship with Viacom.

15. On or about July 2, 2024, Applicant filed the Application pursuant to Section 1(b)

of the Lanham Act, 15 U.S.C. § 1051(b) to register the mark TB M\’W\ (I BINYAH & Design)
(“Applicant’s Mark”) for use in connection with “Clothing, namely, shirts and short-sleeved
shirts” in International Class 25 (“Applicant’s Goods™).

16. On or about August 12, 2025, the Application was published for opposition in the
Official Trademark Gazette.

17. Viacom filed timely requests for extensions of time to oppose the Application
before the Trademark Trial and Appeal Board (the “Board’’) which were granted and extended

Viacom’s deadline to oppose the Application to February 8, 2026.



COUNT1I
FALSE SUGGESTION OF CONNECTION

18. Viacom repeats and realleges each and every allegation set forth in the above
paragraphs.
19. Viacom has long been recognized as the owner and producer of the Series and all

elements and fictional characters within the Series, including in particular, the Binyah Binyah
character and trademark.

20. The Binyah Binyah character and trademark are specifically linked to Opposer.

21. Relevant consumers, the public at large, and unsolicited media all associate the
Binyah Binyah character and trademark with Viacom and the Series.

22. Applicant’s Mark is nearly identical to and creates the same or similar commercial
impression as Viacom’s Binyah Binyah character and trademark.

23. In November of 2024, one month following the 30™ anniversary of Viacom’s
Series, Applicant released a collection of apparel featuring Applicant’s Mark; see, Exhibit B.

24. Applicant promoted Applicant’s Goods on its social media page as a “limited-
edition hoodie, rocking the iconic Binyah Binyah,” (emphasis added), see, Exhibit C.

25. Applicant adopted Applicant’s Mark with the intention of capitalizing on the
media attention and nostalgia of Viacom’s Series and its Binyah Binyah character and trademark
on the Series’ anniversary to promote the sale of Applicant’s Goods.

26. Viacom is not connected in any way with Applicant’s Goods featuring Applicant’s
Mark.

27. Due to the recognition of Viacom, the Series, and the Binyah Binyah character
and trademark, when Applicant’s Mark is used in commerce, a connection with Viacom will be

presumed by the public.



28. Thus, registration of Applicant’s Mark is likely to cause confusion, mistake, or
deception as to the source of Applicant’s Goods in violation Section 2(a) of the Lanham Act, 15

U.S.C. § 1052(a).

COUNTII
FRAUD

29. Viacom repeats and realleges each and every allegation set forth in the above
paragraphs.

30. Applicant’s Application filed with the USPTO on July 2, 2024 contained a
standard declaration as to the truth of the statements in the Application, including that “the
applicant is the owner of the trademark/service mark to be sought.”

31. Upon information and belief, particularly given Applicant’s relationship with
Viacom and its role in the Series, Applicant is aware of Viacom’s ownership and rights in and to
the Series, the Binyah Binyah character and trademark.

32. Upon information and belief, Applicant made false statements as to the ownership
of Applicant’s Mark with the intent to procure a registration to which Applicant is not entitled,
and Applicant was successful in procuring favorable examination and publication of the
Application.

33. Upon information and belief, Applicant’s false statements were made knowingly

and fraudulently.



WHEREFORE, based upon the foregoing, registration of Applicant’s Mark is likely to
cause injury and damage to Viacom and Viacom requests that the registration of Applicant’s

Mark be denied and that this Opposition against the Application be sustained.

Date: New York, New York
February 9, 2026

Respectfully submitted,
Viacom International Inc.
Opposer

By: /Christine Sun/
Christine Sun, Esq.
Attorney for Opposer
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‘Let’s all go to Gullah Gullah Island!’: the

groundbreaking TV show that affirmed
Black kids

The Nick Jr series encouraged cultural preservation of the
Gullah Geechee, descendants of formerly enslaved people
in South Carolina

O Binyah Binyah the pollywog sings songs with Ron and Natalie Daise during an appearance in Minnesota, circa
1996. Photograph: Star Tribune/Getty Images

Adria R Walker
Mon 23 Dec 2024 07.00 EST

Thirty years ago, Ron and Natalie Daise and their children, Sara and Simeon,
beckoned TV viewers: “Come and let’s play together in the bright sunny
weather. Let’s all go to Gullah Gullah Island!”

The theme song marked the beginning of every episode of Gullah Gullah
Island, a musical children’s television show, based upon an idealized version
of the Daise family, that ran on Nick Jr for five seasons from 1994 to 2000. As
the family sang in the introduction scene, images of curious hogs, frolicking
children, Binyah Binyah - a large, yellow anthropomorphic polliwog who
served as the family’s playful companion - and other characters danced
across the screen.

The show, heralded for its depiction of a Black, specifically Gullah Geechee,
family won multiple accolades including several NAACP Image awards, an
Emmy and a Parents’ Choice award. But its impact was most felt by the

https://www.theguardian.com/news/2024/dec/23/gullah-gullah-island-geechee-tv-show

1/6



2/6/26, 10:19 AM

‘Let’s all go to Gullah Gullah Island!’: the groundbreaking TV show that affirmed Black kids | Gullah Geechee | The Guardian

children who grew up being transported to the magical Gullah Gullah Island,
a fictional re-imagining of Saint Helena Island, South Carolina, one of the
major islands in the Gullah Geechee corridor. The show was one of a kind in
its teachings, encouraging tolerance and cultural preservation in the process.

Hais

O The cast and crew of Gullah Gullah Island, circa 1996. Photograph: Courtesy of Ron Daise

The Gullah Geechee people are the descendants of Africans who were
enslaved on the Sea Island cotton plantations along the south-eastern coast
of the US, spanning from North Carolina to Florida. Though their labor has
been largely obfuscated, the Gullah Geechee are inextricably linked to the
foundation and wealth of the US, as they cultivated and harvested the rice,
cotton and indigo that made the region and country wealthy.

Because the plantations on which the Gullah Geechee were enslaved were
isolated from the rest of the country, the Gullah Geechee were able to create
and maintain a distinct culture, including an English-based creole language
that their descendants still speak today.

Presented by Ron and Natalie, the Gullah Gullah Island series was not an
anthropological or documentary presentation of Gullah Geechee culture at
large. Instead, it shone a light on one specific Gullah Geechee family living
and learning in their community. In one episode, for example, Natalie goes
to the Charleston market to sell her dolls, which are adorned in vibrant
dresses and matching gele, a west African headdress, and to buy sweetgrass
baskets, a Gullah Geechee craft.

As in other children’s shows, Gullah
Gullah Island also taught standard
educational skills like counting. In
the Charleston market episode, for
instance, the characters James and
Marisol count quarters in a song
about what the family will buy at the
market. But it mainly gave children
an early entry point into learning
more about Gullah heritage and
history. Binyah Binyah, for example,
may have been some viewers’ first
Gullah phrase. Binyah, or “been
here”, means someone who is native
to a place.

https://www.theguardian.com/news/2024/dec/23/gullah-gullah-island-geechee-tv-show
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. g, In the decades since the show’s first
: airing, Ron and Natalie said, young
adults of all races and backgrounds
have reached out to them, telling
them about how pivotal the show
was in their lives. Some older adults
have told the family that they were
able to experience a second
childhood through the series. Others
have stopped Natalie and Ron in
airports to tell them that they would
skip classes as college students to
watch Gullah Gullah Island.

“Whatever careers, professions or
mindsets that they have now in their
adult lives were formed by their
viewing us or people who looked like
O Ron and Natalie Daise, circa 1998. us who looked like themselves, and
Photograph: Courtesy of Ron Daise have shaped and guided them,” Ron

said. Natalie echoed this sentiment:
“There were millions of people to whom we were Auntie Natalie and Uncle
Ron, or that virtual parent. ... And it’s been really affirming, this large
community of people reaching out to us and saying: ‘Wow, I was three, I was
four, I was five - and you were my mama, you were my uncle.”

‘Itintrigued them and still does’

The initial idea for the show began on St Helena Island. Natalie recalled the
Daises “eating cold chicken out of a bucket” with the producer Maria Perez-
Brown, the actor Laurence Fishburne and the novelist Gloria Naylor, who
had bought a house on the island because her novel, Mama Day, had been
based on the community. The book was being optioned for a film that Perez-
Brown would produce. At a certain point, Natalie said, Perez-Brown turned
to the Daises and remarked: “Maybe we can do a show about you guys.”

For Ron, the show was “an exciting way of advancing” what he and Natalie
had already been doing. In 1986, Ron’s first book, Reminiscences of Sea
Island Heritage, was published and the couple developed a multimedia
production, Sea Island Montages, shortly thereafter. The following year, the
couple adapted Sea Island Montages into a traveling show, giving them a way
to promote Gullah Geechee culture, then known as Sea Island culture, on the
road at schools, festivals, conferences and other events across the country.
“Many people who had never heard of Gullah Geechee culture [were]
introduced to it, and they, in their own times, found out more,” Ron said. “It
intrigued them and still does.”

https://www.theguardian.com/news/2024/dec/23/gullah-gullah-island-geechee-tv-show
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O Ron and Natalie Daise, circa 1995. Photograph: Courtesy of Ron Daise

While researching for Sea Island Heritage, Ron interviewed elders he had
grown up with on St Helena Island, and included songs and spirituals he had
sung as a child. Gullah Gullah Island maintained this practice of basing
elements of the show on the Daise’s actual community. Every episode of
Gullah Gullah Island had a segment that was filmed with the Daise’s
neighbors and family. The local high school band, parks and beaches all
made appearances, further adding to the texture of the real Gullah world.

“[The producers] really made an effort. They would ask us about the
language and they would ask us about aspects of the culture,” Natalie said.
They presented it “in such a way that little people could pick it up, but also
in an authentic way. It was as honest and true as it could be for our audience,
which actually turned out to be much bigger than [just] little people.”

A magic place to escape to

The Daises did not realize how significant the 30th anniversary of Gullah
Gullah Island was. If their children hadn’t mentioned it to them, Ron said,
they probably would have just had a nice dinner on 24 October this year and
called it a day. Sara and Simeon, who are now in their 30s and appeared on
the show as kids (Simeon was a baby), really drove home the importance of
the anniversary.

“I’'m really grateful to live long enough to be the kind of elder who gets to see
the seeds that you planted and say: ‘Oh, well, look at that,” Natalie said.
“You know, everybody doesn’t get to see: ‘Wow, I did this thing - we did this
thing - and it was important.”

Gullah Gullah Island offered viewers
alook into a Black family that was
affirming and guiding. The show was
formed around the family’s normal
interactions, with producers
following the relatives around,
seeing how they interacted with
each other, their environment and
the people in their community. Any
conflict was resolved by the end of
an episode - as a means to convey
communication and togetherness -
and punctuated by a song.

“Having this television family that
sings all the time, that’s what we

https://www.theguardian.com/news/2024/dec/23/gullah-gullah-island-geechee-tv-show
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really did and still do,” said Ron.
“There’s just activity and fun
throughout the day.” Those real-life
depictions also extended to the way
the Daises “interacted with our
children and Gullah Gullah Island
community children. In real life, we
listen to them because we value
their thoughts.”

The show gave kids “a magic place
they could escape to”, Sara said,
though that did lead to some
awkward interactions growing up.
People who watched the show
“thought that when they saw us in
real life, that is exactly who we were
supposed to be”, she said with a
laugh. “That had its own interesting
O Ron, Simeon, Natalie, Vanessa Baden, James ~ Challenges to navigate, to be like:
Coleman and Shaina Freeman with Binyah ‘Oh, y’all think that I'm going to
Binyah (Philip Garci_a), circa 1994. Photograph: dance with this frog in real life and
Courtesy of Ron Daise R R

sing in front of you. That’s not
accurate.”

But however tricky it may have been for the Daise children growing up, the
show left an indelible mark on American culture. Now, 30 years later, the
Daise family is once again inviting viewers into their home. In October, they
released the trailer for Gullah Gullah: The Portal, a new series that
reimagines the cult classic, in which Simeon, along with viewers, returns
home to Gullah Gullah Island.

Gullah Gullah: The Portal was created by Simeon and inspired in part by his
sister’s article, The South Is a Portal, which re-imagines the South Carolina
low country as a portal that fuses Gullah Geechee and Indigenous
knowledge. The show is slated to be released in late 2025. In the trailer, over
a montage of images from the original Gullah Gullah Island, Natalie says to
Simeon in a voiceover: “I always wanted you to remember where you came
from.”

Remembering has always been central to the family’s work, and they
continue to depict and explore Gullah Geechee culture in their creative
endeavors today. Ron, who also owns the online bakery Mr Ron’s
Gullahlicious Pound Cakes, has written several Gullah Geechee books,
including Raptors in the Ricelands, a book about a fictional Gullah Geechee
community, that was released earlier this year. Natalie, who is also a visual
artist, still performs with Ron.

Sara, a griot who gives keynotes on gender and Gullah Geechee culture, has
also written a forthcoming book Sankofa Shadow Work: Diaries of a
Diasporic Diviner, which uses memoir, public history, conjure and fabulation
to “follow the southern journey of a queer Black diviner, griot and
gatekeeper”. And Simeon, an actor who has appeared on the series All
American, Snowfall and the Bobby Brown Story, is also a writer and director
who promotes Gullah Geechee culture using his platform.

“I’d like to think that our family business is sankofa: [the Ghanaian concept
of] going back and pulling from the past what we need for the future,”
Natalie said. “In all of our work, we center the culture, and we honor the
ancestors.”

More on this story

https://www.theguardian.com/news/2024/dec/23/gullah-gullah-island-geechee-tv-show
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‘Not everybody spoke posh’  Jean Marsh, co-creator of Stephen Graham: the

in Jane Austen’s era, says 1970s TV hit Upstairs, ‘working-class, mixed-race
top producer Downstairs, dies aged 90 kid’ who cares deeply
about the work
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A The wait is OVER! &

The | BINYAH Collection pre-order link just dropped! ¥ Hoodies, sweatshirts & mugs
inspired by Gullah Gullah: The Portal are here.

® Pre-orders close next Sunday—don't miss out!
Click the link to shop now: gullahgullahtheportal.net/merch
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Thank you, Kaitlan Collins, for your courage and for remembering the survivors.

Shame on those who don't ask.
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notjustanyho > Mitch McConnell 13h

Fun fact 1: Mitch McConnell made sure Democratic Gov, Andy Beshear, is barred
from appointing a replacement senator of his choosing in the event of a vacancy.
He can only choose from nominations from the GOP if McConnell vacates.

Fun fact 2: In the event that a senator is incapacitated but not dead, there are no
provisions to remove said senator, so there is technically no vacancy.

Conclusion: | don’t wish for the death of Mitch McConnell. | hope he lives for the
rest of his term &
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Whether intentional, or not...the Trump admin is causing people who once
supported law enforcement officers...to hate them all. That's how human
cognition works. It takes the lazy/easy path. It's not "right" or "wrong,"...it's
default cognitive processing. The consequences will undermine everything.

Qi1 Q1 Qs ¥

Log in to see more replies. Log in

© 2026 Threads Terms Privacy Policy Consumer Health Privacy Policy Cookies Policy Report a problem

https://www.threads.com/@gullahgullahtheportal/post/DCfOPp_gGze

(oo )

2/2



2/4/26, 2:08 PM Instagram

gullahgullahtheportal « Follow
Original audio

gullahgullahtheportal Alright, y'all! “I Binyah” is
coming through in hoodie form, and we know
you're ready to snag one!

We're making sure the site can handle all the love
y'all are about to bring before we drop the link.
So, hold tight just a little longer!

This limited-edition hoodie, rocking the iconic
Binyah Binyah, is coming soon, and trust me,
you're gonna want in. When they're gone, they're
gone-gone.

w1 Tag a friend who needs to be on this with you,
and stay close for updates by subscribing to the
e-mail list!

#LinkInBio ¢

#|Binyah #GullahGullahThePortal
#GullahGullah30

Edited - 64w

“ 1trve_love BENYA BENYA POLLYWOG!!!! o
22w Reply
cooklikeapro1990 So awesome! | also wish I'd o

known about this sooner, too! &

© Qv W

3,555 likes
Qctoher 28. 2024

4

https://www.instagram.com/p/DBrchr3yIBS/



