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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer information

Name Viacom International Inc.

Granted to date
of previous ex-
tension

02/08/2026

Address 1515 BROADWAY, 34TH FLOOR
NEW YORK, NY 10036
UNITED STATES

Attorney informa-
tion

MALLORY LEVITT
PARAMOUNT GLOBAL LAW
1515 BROADWAY, 34TH FLOOR
NEW YORK, NY 10036
UNITED STATES
Primary email: trademarks@paramount.com
Secondary email(s): christine.sun@paramount.com
212-975-4321

Docket no. GULLAH Dispute

Applicant information

Application no. 98629151 Publication date 08/12/2025

Opposition filing
date

02/09/2026 Opposition period
ends

02/08/2026

Applicant Saltwata Films LLC
209 WHITEHALL AVENUE
GEORGETOWN, SC 29440
United States

Goods/services affected by opposition

Class 025. First Use: None First Use In Commerce: None
All goods and services in the class are opposed, namely: Clothing, namely, shirts and short-sleeved
shirts

Grounds for opposition

False suggestion of a connection with persons,
living or dead, institutions, beliefs, or national
symbols

Trademark Act Section 2(a)

Fraud on the USPTO In re Bose Corp., 580 F.3d 1240, 91 USPQ2d
1938 (Fed. Cir. 2009)

Mark cited by opposer as basis for opposition

https://estta.uspto.gov


U.S. application/ registration
no.

NONE Application date NONE

Register NONE

Registration date NONE

Mark BINYAH BINYAH

Goods/services Entertainment services in the nature of a television series featuring
musical, live action entertainment; apparel; toys

Attachments NOO - I BINYAH.pdf(497277 bytes )
Exhibit A.pdf(1865289 bytes )
Exhibit B.pdf(887972 bytes )
Exhibit C.pdf(873498 bytes )
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE  
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD  

 
In the matter of Application Serial No. 98629151 
Mark: I BINYAH & Design 

 
 

Opposition No.: 
 
 
 
 
 
 
 
 
 

 
 

NOTICE OF OPPOSITION 

Viacom International Inc., a corporation duly organized and existing under the laws of the 

State of Delaware with a principal place of business at 1515 Broadway, New York, New York 

10036 (“Viacom” or “Opposer”), believes that it will be damaged by the registration of the 

trademark I BINYAH & Design, the mark of U.S. Application Serial No. 98629151 (the 

“Application”), and hereby opposes same. As grounds for the opposition, Viacom alleges as 

follows: 

FACTS  

Viacom’s Marks and Business 

1. Viacom is a subsidiary of Paramount Skydance Corporation (“Paramount”), a 

global media and entertainment company with legendary brands including Paramount Pictures, 

Paramount Television, CBS Network, CBS News, CBS Sports, CBS Studios, Nickelodeon, 

MTV, BET, Comedy Central, Showtime, Paramount+, Pluto TV, and Skydance's Animation, 

Film, Television, Interactive/Games, and Sports divisions.  

 
Viacom International Inc., 
 
                                                  Opposer,  
 
                                                  v.  
Saltwata Films LLC, 
    
                                                  Applicant. 
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2. Viacom is a global entertainment company that owns leading brands and well-

known networks such as MTV, Nickelodeon, BET, CMT, Comedy Central, and VH1, and 

comprises one of the largest portfolios of ad-supported cable networks in the United States. 

3. Viacom operates the number-one entertainment brand for kids, Nickelodeon 

(“Nickelodeon”). Nickelodeon, launched in 1979 and now going into its 47th year, is one of the 

most globally recognized and widely distributed multimedia entertainment brands for kids and 

families. The brand includes television programming and production in the United States and 

around the world, plus consumer products, digital, location-based experiences, publishing and 

feature films.  

4. The Nickelodeon television network has been the number-one-rated advertising-

supported basic cable network for nearly 30 consecutive years.    

5. Nick Jr., Nicktoons, TeenNick and Nick at Nite are prominent television 

channels and/or segments related to the world-renowned Nickelodeon family of television 

programming services (Nickelodeon, Nick Jr., Nicktoons, TeenNick, and Nick at Nite, 

collectively, the “Nickelodeon Channels”). Programming aired on the Nickelodeon Channels 

reaches approximately 355 million households worldwide.  

6. Viacom is the owner of rights to the children’s television series GULLAH 

GULLAH ISLAND (the “Series”), which showcased the Gullah Geechee culture and educated 

young viewers on life, culture and how to get along with each other through whimsical songs 

and play.  The Series premiered on the Nick Jr. channel in 1994 and ran for five seasons and 

continues to air on Paramount+ and other partners’ networks worldwide including on Amazon 

Prime, Apple TV, and other streaming services. 

7. The Series featured a prominent fictional yellow polliwog puppet character, 

Binyah Binyah, who helped to facilitate lessons on friendship, sharing, and imaginative play: 
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. 

8. The Series, and particularly the Binyah Binyah character and trademark, have 

enjoyed exceptional success and have become well-known to the public.  In fact, the popularity 

of the Binyah Binyah character led to a 1998 spin-off television series titled BINYAH 

BINYAH! which aired on the Nickelodeon Channels, numerous children’s storybooks 

including Binyah Binyah Hide-and-Seek! (1997) by Joanne Barkan and Binyah Binyah's Big 

Backyard (1997) by Keith Suranna, and home video releases including titles such as Binyah's 

Surprise and Adventures with Binyah Binyah,  

9. On November 30, 1999, the USPTO issued U.S. Trademark Registration No. 

2296789 for the BINYAH BINYAH! trademark, which Viacom used in connection with its spin-

off series as well as related merchandise including without limitation, toys and apparel.  

10. The loyalty that the Series and the Binyah Binyah character cemented in the 

1990’s has persisted over the years, and the Series and the Binyah Binyah character are 

promoted and/or continue to be the subject of social media posts across numerous platforms 

including YouTube, Instagram, and TikTok. The Series also continues to receive unsolicited 

media attention from outside sources, particularly as the Series celebrated its 30th anniversary in 

October of 2024; see, Exhibit A.  
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11. As a result of the above, the Binyah Binyah character and trademark has 

acquired recognition as relating to the Series and pointing uniquely and unmistakably to Viacom.  

Applicant’s Mark 

12. Upon information and belief, Saltwata Films LLC (“Applicant”) is a limited 

liability company organized under the laws of South Carolina, having an address at 209 

Whitehall Avenue, Georgetown, South Carolina 29440.  

13. Upon information and belief, Applicant is a production company founded by 

Simeon Daise, the actor who played the role of Simeon Alston in Viacom’s Series.   

14. Simeon, as well as Simeon’s real-life mother and father, Natalie and Ron Daise 

who also starred in Viacom’s Series in the roles of Natalie and Ron Alston, had a prior working 

relationship with Viacom.   

15. On or about July 2, 2024, Applicant filed the Application pursuant to Section 1(b) 

of the Lanham Act, 15 U.S.C. § 1051(b) to register the mark  (I BINYAH & Design) 

(“Applicant’s Mark”) for use in connection with “Clothing, namely, shirts and short-sleeved 

shirts” in International Class 25 (“Applicant’s Goods”). 

16. On or about August 12, 2025, the Application was published for opposition in the 

Official Trademark Gazette.   

17. Viacom filed timely requests for extensions of time to oppose the Application 

before the Trademark Trial and Appeal Board (the “Board”) which were granted and extended 

Viacom’s deadline to oppose the Application to February 8, 2026.  
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COUNT I 
FALSE SUGGESTION OF CONNECTION 

 

18. Viacom repeats and realleges each and every allegation set forth in the above 

paragraphs.  

19. Viacom has long been recognized as the owner and producer of the Series and all 

elements and fictional characters within the Series, including in particular, the Binyah Binyah 

character and trademark.  

20. The Binyah Binyah character and trademark are specifically linked to Opposer. 

21. Relevant consumers, the public at large, and unsolicited media all associate the 

Binyah Binyah character and trademark with Viacom and the Series.  

22. Applicant’s Mark is nearly identical to and creates the same or similar commercial 

impression as Viacom’s Binyah Binyah character and trademark.  

23. In November of 2024, one month following the 30th anniversary of Viacom’s 

Series, Applicant released a collection of apparel featuring Applicant’s Mark; see, Exhibit B.  

24. Applicant promoted Applicant’s Goods on its social media page as a “limited-

edition hoodie, rocking the iconic Binyah Binyah,” (emphasis added), see, Exhibit C.  

25. Applicant adopted Applicant’s Mark with the intention of capitalizing on the 

media attention and nostalgia of Viacom’s Series and its Binyah Binyah character and trademark 

on the Series’ anniversary to promote the sale of Applicant’s Goods.  

26. Viacom is not connected in any way with Applicant’s Goods featuring Applicant’s 

Mark.  

27. Due to the recognition of Viacom, the Series, and the Binyah Binyah character 

and trademark, when Applicant’s Mark is used in commerce, a connection with Viacom will be 

presumed by the public.  
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28. Thus, registration of Applicant’s Mark is likely to cause confusion, mistake, or 

deception as to the source of Applicant’s Goods in violation Section 2(a) of the Lanham Act, 15 

U.S.C. § 1052(a).  

 

COUNT II 
FRAUD 

 

29. Viacom repeats and realleges each and every allegation set forth in the above 

paragraphs.  

30. Applicant’s Application filed with the USPTO on July 2, 2024 contained a 

standard declaration as to the truth of the statements in the Application, including that “the 

applicant is the owner of the trademark/service mark to be sought.”  

31. Upon information and belief, particularly given Applicant’s relationship with 

Viacom and its role in the Series, Applicant is aware of Viacom’s ownership and rights in and to 

the Series, the Binyah Binyah character and trademark.  

32. Upon information and belief, Applicant made false statements as to the ownership 

of Applicant’s Mark with the intent to procure a registration to which Applicant is not entitled, 

and Applicant was successful in procuring favorable examination and publication of the 

Application.  

33. Upon information and belief, Applicant’s false statements were made knowingly 

and fraudulently.  
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WHEREFORE, based upon the foregoing, registration of Applicant’s Mark is likely to 

cause injury and damage to Viacom and Viacom requests that the registration of Applicant’s 

Mark be denied and that this Opposition against the Application be sustained.  

 

Date:   New York, New York 

February 9, 2026 
 

Respectfully submitted, 
      Viacom International Inc.  
      Opposer 
       

By:       /Christine Sun/      
       Christine Sun, Esq. 
       Attorney for Opposer 




















