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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer information

Name Advance Magazine Publishers Inc.

Granted to date
of previous ex-
tension

04/12/2025

Address ONE WORLD TRADE CENTER
NEW YORK, NY 10007
UNITED STATES

Attorney informa-
tion

NATASA SACIRI
ADVANCE PUBLICATIONS INC. (ADVANCE)
ONE WORLD TRADE CENTER
NEW YORK, NY 10007
UNITED STATES
Primary email: nsaciri@advance.com
Secondary email(s): advance.docketing@iamstobbs.com,
egisolfi@advance.com, trademarks@advance.com
2122868328

Docket no. AMPI

Applicant information

Application no. 98603350 Publication date 02/11/2025

Opposition filing
date

04/01/2025 Opposition period
ends

04/12/2025

Applicant He, Qihui
MAPU TOWNSHIP, YUNXIAO,
NO.32, GAOCHE, QIAOTOU VILLAGE,
ZHANGZHOU CITY, FUJIAN, 363301
China

Goods/services affected by opposition

Class 025. First Use: None First Use In Commerce: None
All goods and services in the class are opposed, namely: Uniforms; Athletic apparel, namely, shirts,
pants, jackets, footwear, hats and caps, athletic uniforms; Athletic shorts; Athletic sweaters; Athletic
tights; Golf pants, shirts and skirts; Golf shorts; Gym shorts; Lounge pants; Shirts and short-sleeved
shirts; Tee-shirts; Training suits

Grounds for opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

Dilution by blurring Trademark Act Sections 2 and 43(c)

False suggestion of a connection with persons,
living or dead, institutions, beliefs, or national

Trademark Act Section 2(a)



symbols

Marks cited by opposer as basis for opposition

U.S. registration
no.

7056629 Application date 05/03/2021

Register Principal

Registration date 05/16/2023 Foreign priority
date

NONE

Word mark VOGUE

Design mark

Description of
mark

The mark consists of the word "VOGUE" in a stylized format.

Goods/services Class 025. First use: First Use: Dec 16, 2022 First Use In Commerce: Dec 16,
2022

Fitness apparel, namely, sports bras, yoga pants, bike shorts, tank tops, track
suits, windbreakers, jackets; blazers; pants; shorts; hats

U.S. registration
no.

2701928 Application date 09/24/2001

Register Principal

Registration date 04/01/2003 Foreign priority
date

NONE

Word mark VOGUE

Design mark

Description of
mark

Goods/services Class 025. First use: First Use: Jan 1, 1998 First Use In Commerce: Jan 1, 1998

clothing, namely, T-shirts [ and sweatshirts ]

U.S. registration
no.

5413137 Application date 07/24/2014

Register Principal

Registration date 02/27/2018 Foreign priority
date

NONE

Word mark VOGUE



Design mark

Description of
mark

The mark consists of the word "VOGUE" in uppercase letters in a stylized form.

Goods/services Class 025. First use: First Use: Aug 15, 2017 First Use In Commerce: Aug 15,
2017

Sweatshirts, hoodies, pajamas and shirts

U.S. registration
no.

6289836 Application date 11/30/2017

Register Principal

Registration date 03/09/2021 Foreign priority
date

NONE

Word mark VOGUE

Design mark

Description of
mark

The mark consists of a stylized format of the word "VOGUE".

Goods/services Class 025. First use: First Use: Nov 4, 2019 First Use In Commerce: Nov 4,
2019

Fitness apparel, namely, tops and bottoms; tops as clothing
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Signature /Natasa Saciri/

Name Natasa Saciri

Date 04/01/2025



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 

In the Matter of Application Serial No. 98603350 

For the mark: FORVOGUE 

 

Published: February 11, 2025 

 

– – – – – – – – – – – – – – – – – – – – – – – – – –  X  
 

Advance Magazine Publishers Inc., :   
 

  : Opposition No.  _____________________ 

 Opposer,  : 
 

 :   

v. :   
 

 :   

He, Qihui :   

 :   
 

 Applicant.  :   
 

– – – – – – – – – – – – – – – – – – – – – – – – – –  X   

 

NOTICE OF OPPOSITION 

 

1. Opposer, Advance Magazine Publishers Inc., a New York corporation having a 

place of business at One World Trade Center, New York, New York 10007, believes that it will 

be damaged by the issuance of a registration for the alleged mark FORVOGUE (“Applicant’s 

Mark”) for Uniforms; Athletic apparel, namely, shirts, pants, jackets, footwear, hats and caps, 

athletic uniforms; Athletic shorts; Athletic sweaters; Athletic tights; Golf pants, shirts and skirts; 

Golf shorts; Gym shorts; Lounge pants; Shirts and short-sleeved shirts; Tee-shirts; Training suits 

(“Applicant’s Goods”) in International Class 25, as identified in U.S. Trademark Application 

Serial No. 98603350 (the “Subject Application”). Opposer hereby opposes same pursuant to 

Section 13(a) of the Lanham Trademark Act of 1946 (“Lanham Act”), 15 U.S.C. § 1063(a). 

Opposer’s filing of this Notice of Opposition is timely under 37 C.F.R. § 2.101. The Subject 

Application published for opposition in the Official Gazette on February 11, 2025.  On March 6, 

2025 Applicant filed Request for 30-day Extension through ESTTA, which was approved on the 

same day This Notice of Opposition is filed on or before the April 12, 2025 deadline.  
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As grounds for opposition, Opposer alleges as follows: 

FACTUAL BACKGROUND 

A. Opposer and the VOGUE Marks. 

2. Opposer is a global media company. Through its subsidiary, Condé Nast, Opposer 

publishes such well-known publications as Vogue, Teen Vogue, Wired, GQ, Vanity Fair, Allure, 

and Glamour.  

3. Initially launched as a weekly newspaper in 1892 and published continuously since 

then, Opposer’s Vogue is global media brand that provides goods and services in connection with 

fashion, beauty, culture, living, and runway.  

4. Opposer’s Vogue is a leader and authority on defining the culture of fashion 

through not just its print and digital publications, but through videos, podcasts, social media 

engagement, sponsorships, membership programs, e-commerce, apparel, accessories, textiles, and 

related goods and services.  

5. Opposer’s Vogue has become the nation’s most widely recognized and revered 

fashion publication. The U.S. print and digital editions of Vogue magazine are read by over 27 

million people each month.  

6. Vogue has over 89 million followers in the United States on its social media pages. 

7. Opposer’s use of its “VOGUE” trademark and VOGUE-formative trademarks have 

also been extended to goods and services that are related to the goods identified in the Application 

opposed herein. 

8. Opposer owns an online retail store at https://shop.vogue.com where it is engaged 

in the business of selling apparel, bags and accessories under the VOGUE mark. The goods listed 

in the Application opposed herein are related to the goods sold by Opposer and which are covered 
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by Opposer’s various trademark registrations, including, but not limited to registrations shown in 

Paragraph 10 below. 

9. As a result of Opposer’s longstanding and continuous use of its “VOGUE” 

trademark for a wide range of goods and services, the popularity of Opposer’s goods and services 

offered in connection with its “VOGUE” mark, and its extensive advertising and promotion of 

products and services provided under its “VOGUE” mark, Opposer’s “VOGUE” mark has 

acquired substantial goodwill and reputation and has become a “famous” trademark. 

10. Opposer owns more than 90 active trademark registrations in the U.S. Patent and 

Trademark Office for marks than contain its “VOGUE” trademark. These registrations include 

registrations for the trademark “VOGUE” by itself and registrations for marks that combine 

Opposer’s “VOGUE” mark with other wording or that otherwise include Opposer’s “VOGUE” 

trademark as a root term. Some examples of Opposer’s registered marks are the following: 

“VOGUE”, “V VOGUE AND DESIGN” “TEEN VOGUE,” “VOGUE 100,” “VOGUEWORLD,” 

“GETTING READY WITH VOGUE,” “VOGUE PATTERNS,” “VOGUE VIP,” “VOGUE 

LIVING,”  “VOGUE  RUNWAY,”  “VOGUEWEDDINGS,”  “VOGUEKNITTING  LIVE,” 

“VOGUE ARCHIVE,” and “VOGUE” in several stylized/logo formats (collectively “VOGUE 

Marks”). Some examples of Opposer’s registered marks are the following:  

Mark Status/Key Dates Full Goods/Services 

 

 

 

RN: 7056629 

SN: 90979413 

Registered: May 16, 2023 

 

First Use: December 16, 2022 

Filed: May 3, 2021 

Register Type: Principal Register 

Int’l Class: 25 

 

Fitness apparel, namely, sports 

bras, yoga pants, bike shorts, 

tank tops, track suits, 

Mark Status/Key Dates Full Goods/Services 
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  windbreakers, jackets; blazers; 

pants; shorts; hats 

 

 

Registered: May 9, 2021 

 

First Use: November 4, 2019 

Filed: November 30, 2017 

Register Type: Principal Register 

Int’l Class: 25 

 

Fitness apparel, namely, tops 

and bottoms; tops as clothing RN: 6289836 

SN: 87983692 

 

 

 

RN: 5413137 

SN: 86346680 

Registered: February 27, 2018 

Section 8 & 15-Accepted and 

Acknowledged 

First Use: August 15, 2017 

Filed: July 24, 2014 

Register Type: Principal Register 

Int’l Class: 25 

 

Sweatshirts, hoodies, pajamas 

and shirts 

 

 

 

RN: 2701928 

SN: 76316168 

Registered: April 1, 2003 

Section 8 & 15-Accepted and 

Acknowledged 

First Use: January 1, 1998 

Filed: September 24, 2001 

Register Type: Principal Register 

Int’l Class: 25 

 

Sweatshirts, hoodies, pajamas 

and shirts 

Attached as Exhibit 1 are true and correct copies of the United States Patent and 

Trademark Office electronic database pages for the registrations listed above. 

11. Opposer’s VOGUE Marks are inherently distinctive.  

12. Relevant consumers are likely to assume that a mark incorporating the term 

VOGUE is associated with Opposer, given the long, widespread, and extensive use of the VOGUE 

Marks in connection with Opposer’s Goods and Services. 
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13. As a result of its widespread, continuous, and exclusive use of the VOGUE Marks 

to identify its goods and services and Opposer as their source, Opposer owns valid and subsisting 

federal statutory and common law rights to the VOGUE Marks. Registrations of VOGUE Marks 

serve as prima facie evidence of Opposer’s ownership of the listed marks and its exclusive right 

to use each of the marks. 

14. In addition, at least two of Opposer’s VOGUE registrations are incontestable as to 

all listed goods and services pursuant to Section 15 of the Lanham Act, 15 U.S.C. § 1065. 

Accordingly, such registrations are conclusive evidence of Opposer’s exclusive right to use the 

mark VOGUE in commerce or in connection with the goods stated in the registrations, as provided 

by Section 33(b) of the Lanham Act, 15 U.S.C. § 1115(b). 

B. Applicant and the Subject Application. 

15. Upon information and belief,  Qihui He is an individual with an address at Mapu 

Township, Yunxiao, No.32, Gaoche, Qiaotou Village, Zhangzhou City, Fujian, CHINA 363301.  

16. The Subject Application was filed on June 16, 2024 on an intent-to-use basis. 

17. Opposer’s VOGUE Marks have priority over the proposed mark because Opposer’s 

use of the VOGUE Marks predates the Subject Application’s filing date or any other date on which 

the Applicant may rely for purposes of priority. 

18. Through the Subject Application, Applicant seeks to register the purported mark 

FORVOGUE for “Uniforms; Athletic apparel, namely, shirts, pants, jackets, footwear, hats and 

caps, athletic uniforms; Athletic shorts; Athletic sweaters; Athletic tights; Golf pants, shirts and 

skirts; Golf shorts; Gym shorts; Lounge pants; Shirts and short-sleeved shirts; Tee-shirts; Training 

suits” in International Class 25. 

19. Opposer is not connected or affiliated with the Applicant, Applicant’s Goods, the 

Subject Application, or Applicant’s Mark. 



  6 

20. There is no relationship between Applicant and Opposer, and Opposer has never 

authorized or consented to Applicant’s use or application to register Applicant’s Mark. 

 

 COUNT I:  LIKELIHOOD OF CONFUSION 

15 U.S.C. § 1052(d) 

21. Opposer incorporates by reference the preceding paragraphs of this Notice of 

Opposition as if fully set forth herein. 

22. Applicant’s proposed mark FORVOGUE is confusingly similar to the VOGUE 

Marks.   

23. The marks are highly similar in appearance, connotation and sound.  Applicant’s 

Mark contains Opposer’s famous trademark “VOGUE”. The shared term “VOGUE” is the 

dominant word in Applicant’s Mark, which renders overall commercial impression similar to 

VOGUE Marks. The additional word “FOR” only adds a meaning and confusion that the 

Applicant’s Goods are made for Vogue. 

24. Applicant’s Goods are highly related to some of the VOGUE Marks’ Goods and 

Services.   

25. Consumers are likely to mistakenly believe that Applicant’s Goods come from the 

same source as Opposer’s Goods and Services. Especially since consumers are used to seeing 

Opposer using different words in combination with the VOGUE mark in connection with its goods 

and services. 

26. Opposer’s rights in the VOGUE Marks were established in connection with 

Opposer’s Goods and Services long prior to the filing of the Subject Application. 

27. Applicant’s use of the Applicant’s Mark for related goods as to Opposer’s Goods 

and services is likely to create the erroneous impression that Applicant’s goods originate from or 

are otherwise associated with Opposer, that Opposer is responsible for the Applicant’s goods, or 
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that Applicant’s goods are endorsed by or is in some way connected with Opposer, all to Opposer’s 

injury and harm. 

28. Registration of the Applicant’s Mark in connection with Applicant’s Goods is 

likely to cause confusion, cause mistake, or to deceive the public into the false belief that the goods 

offered by Applicant under the Applicant’s Mark come from or are otherwise sponsored by or 

connected with Opposer, in violation of Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d). 

29. By reason of the foregoing, Opposer will be damaged by the registration of the 

Applicant’s Mark to Applicant. 

COUNT II: DILUTION 

15 U.S.C. §1125(c) 

30. Opposer incorporates by reference the preceding paragraphs of this Notice of 

Opposition as if fully set forth herein. 

31. Through Opposer’s long use, considerable investment, and based upon the success 

of the products and services provided by Opposer under the VOGUE Marks, Opposer’s trademark 

has become famous for Opposer’s Goods and Services.  

32. Because Applicant’s mark is highly similar to the Opposer’s mark, its registration 

is likely to trade on the considerable goodwill associated therewith and dilute its distinctiveness.  

33. For the reasons stated above, Applicant’s application for registration and use of the 

mark shown in Application Serial No. 98603350 should be refused under Section 43(c) of the 

Trademark Act.  

34. If Applicant is granted a registration for the mark herein opposed, it would obtain 

thereby at least a prima facie exclusive right to use the mark. For all of the reasons discussed above, 

such registration would cause damage to Opposer. 
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COUNT III:  FALSE SUGGESTION OF CONNECTION OR AFFILIATION 

15 U.S.C. § 1052(a) 

35. Opposer incorporates by reference the preceding paragraphs of this Notice of 

Opposition as if fully set forth herein. 

36. The Applicant’s Mark contain Opposer’s mark VOGUE and is intended to be used 

in connection with furniture.  Opposer’s VOGUE Marks similarly include the term VOGUE alone 

or in combination with other words and are used in connection with related services and products 

and with products and services in fashion and design industry. 

37. Opposer’s Goods and Services may be advertised, marketed or publicized with 

Applicant’s goods or sold through the same channels. 

38. The relevant consumers of Applicant’s Goods are likely to recognize that the 

dominant term VOGUE in combination with another term in Applicant’s Mark points uniquely 

and unmistakably to Opposer, given the long, widespread, and extensive use of the VOGUE Marks 

in connection with Opposer’s Goods and Services, as set forth herein. 

39. The relevant consumers, when encountering the Applicant’s Mark, would presume 

a connection between Applicant and Opposer due to the high degree of similarity between the 

Applicant’s Mark and the VOGUE Marks, and due further to their use on related goods. 

40. On information and belief, Opposer does, and Applicant will, market and sell via 

the same trade channels, namely, online and physical retail stores. 

41. Opposer is not connected or affiliated with Applicant, Applicant’s Mark, 

Applicant’s Goods, or the Subject Application. 

42. Applicant’s Mark used in connection with Applicant’s Goods falsely suggests a 

connection or affiliation with Opposer in violation of Section 2(a) of the Lanham Act, and 

Applicant is therefore not entitled to registration of the Applicant’s Mark for Applicant’s Goods. 
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By reason of the foregoing, Opposer will be damaged by the registration of the Applicant’s 

Mark to Applicant. 

WHEREFORE, Opposer respectfully requests that registration of the mark applied for in 

U.S. Trademark Application Serial No. 98603350 for Uniforms; Athletic apparel, namely, shirts, 

pants, jackets, footwear, hats and caps, athletic uniforms; Athletic shorts; Athletic sweaters; 

Athletic tights; Golf pants, shirts and skirts; Golf shorts; Gym shorts; Lounge pants; Shirts and 

short-sleeved shirts; Tee-shirts; Training suits in International Class 25 be refused, and that this 

Opposition be sustained in Opposer’s favor. 

Opposer requests such other and further relief as the Board may deem just and proper.   



  10 

 

Date: April 1, 2025 Respectfully submitted, 

 

ADVANCE MAGAZINE PUBLISHERS, INC. 

 

 

     /s/ Natasa Saciri  

Eric Gisolfi 

Natasa Saciri 

One World Trade Center 

New York, New York 10007 

(212) 286-8246 

egisolfi@advance.com 

nsaciri@advance.com 
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