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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of U.S. Application Serial Nos. 98364411 and 98363643
S D

w0
Mark: and R
Date of Publication: September 3, 2024

PUMA SE,
Opposer,

V. Consolidated
Opposition No.

Sunday Red, LLC,

Applicant.

CONSOLIDATED NOTICE OF OPPOSITION

Opposer PUMA SE (“PUMA”) hereby opposes Sunday Red, LLC’s (“Applicant™) U.S.
Application Serial Nos. 98364411 and 98363643 (the “Challenged Applications”) for the marks
W IR,
(the “Tiger Logo™) and R (the “S D R Tiger Logo”), (collectively, the
“Challenged Marks”), both for eyewear, bags, golf towels, clothing, footwear, sports equipment,
and retail services therefor, because they will cause confusion as to the source, sponsorship,

association, or affiliation of those goods and services due to PUMA’s strong position in the

footwear, apparel, and sports industries, and because they will dilute the strength and fame of



PUMA’s marks. Believing that it will be damaged by the registration and continued use of the
Challenged Marks, PUMA opposes the Challenged Applications pursuant to Trademark Act
Section 13(a), 15 U.S.C. § 1063(a).

Consolidated proceedings are appropriate because the Challenged Applications cover
identical in-part marks, identical goods and services, and Opposer’s claims against the Challenged
Applications involve common questions of fact and law. TBMP § 305.01.

Allegations with respect to PUMA are based upon actual knowledge. All other allegations
are based upon information and belief. The grounds for opposition follow below.

PUMA, ITS LEAPING CAT LOGO, AND ITS LEAPING CAT REGISTRATIONS

1. PUMA is a Societas Europaea (joint stock company) organized under the laws of
Germany.

2. PUMA is located at Puma Way 1, Herzogenaurach, 91074, Germany.

3. PUMA is a leading provider of a variety of footwear, sportswear, leisurewear,

accessories, bags, eyewear, sports equipment, and other goods and services relating to sports,
fashion, and lifestyle.

4. Since its inception, PUMA’s identity as a brand has revolved around felines, both
in terms of words and imagery.

5. For decades, PUMA has provided a broad range of footwear, apparel, accessories,
equipment, and a variety of goods and services relating to sports, lifestyle, and fashion, in
connection with renditions of its famous trademarks featuring depictions of a leaping cat. A

representation of PUMA’s famous leaping cat mark appears below:



(hereinafter, the “Leaping Cat Logo™).

6. The Leaping Cat Logo was designed in 1967-1968 by German cartoonist Lutz
Backes. It was inspired by PUMA’s founder’s vision of a brand centered around a large cat
reflecting the same speed, endurance, and suppleness of an athlete. Attached as Exhibit A are true
and complete copies of the relevant pages of the book PUMA The Graphic Heritage discussing the

original design of the Leaping Cat Logo and below appears a portion of the same.

Atter two weeks, Backes came back with earned the designer millionsg
the first sketches, but they were based on the decades. }
I a panther, as there was no puma in the The leaping puma s
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7. Since then, PUMA has obtained exclusive rights in the Leaping Cat Logo, both

through common law and through federal trademark registration.



8. PUMA first used the Leaping Cat Logo in the United States over fifty (50) years
ago and has continuously and exclusively used the Leaping Cat Logo in the United States
thereafter.

9. PUMA has continuously used its Leaping Cat Logo in United States commerce in
connection with footwear and apparel since at least as early as 1969.

10. The image below, taken from a 1969 catalog of PUMA products distributed in the
United States, is a representative example of PUMA’s historic use of the Leaping Cat Logo in
connection with athletic footwear. A complete and accurate copy of relevant portions of this catalog

is attached as Exhibit B.

PHITA
American Foolal Shioes in Living Colors
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We continae to offer this fine 1480 shoe in colors, Please order eurly—allaw at Teast 10-14
weeks for delivery. Minimum order 24 pair of a color,

NO. 1430PC FOOTBALL SHOES IN BRIGHT SCHOOL COLORS

COLORS AVAILABLE: Scarlet, Kelly, Rayal, Gold, Orange, White, Marcan
School Price $19.50
List Price $26.00

NOTE: No 1480 PC solid white in stock.
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11. While its beginnings as a footwear company trace back to a small German town,
PUMA has evolved into a sportswear giant that provides specialized products for sports like soccer,
basketball, running, motorsports, and golf.

12. PUMA is one of the top five sportswear and apparel companies. Complete and
accurate screenshots of articles discussing PUMA’s position in the industry are attached as Exhibit
C.

13. As it has evolved, PUMA has expanded its use of the Leaping Cat Logo in

commerce in terms of the number of renditions of the mark PUMA uses. For example, the Leaping

&(

Cat Logo is used and registered in the following formats: as a standalone design ; In

combination with PUMA’s well-known PUMA wordmark Ill'“““ and ; and
FOREVER

in combination with other words or slogans like BETTER. , etc. Accordingly, the

Leaping Cat Logo is used in various renditions, beyond those mentioned in this pleading and
beyond those covered by PUMA’s asserted registrations in this proceeding.

14. Likewise, the goods and services mentioned in this pleading and listed in PUMA’s
asserted registrations in this proceeding are only representative examples of the wide variety of
goods and services with which the Leaping Cat Logo, and its various renditions, are used in
commerce.

15. PUMA has long used the Leaping Cat Logo with goods and services related to the

sport of golf, and as a result, consumers have come to associate the Leaping Cat Logo with such



goods and services. Complete and accurate screenshots of articles discussing PUMA’s position in
the golf industry are attached as Exhibit D.

16. PUMA even has a specialized online store, pumagolf.com, where it exclusively
offers for sale its golf products to consumers.

17. The images below, captured from PUMA’s online golf store, are representative
examples of PUMA’s use of the Leaping Cat Logo in connection with golf products, including golf
shoes, shirts, umbrellas, towels, and bags. Complete and accurate screen captures of these products,

and a few others, available for purchase on PUMA'’s online golf store are attached as Exhibit E.

18. PUMA’s golf products featuring the Leaping Cat Logo have been worn, endorsed,

or used by golf icons, including Rickie Fowler, Lexi Thompson, Justin Suh, and Gary Woodland.



19. PUMA’s recognition in the golf industry is, in part, due to PUMA’s continuous
involvement, sponsorships, promotions, and collaborations with various golf icons. For example,
PUMA celebrated the legendary golf icon Arnold Palmer through the PUMA x Arnold Palmer
Collection. A complete and accurate screen capture of PUMA x Arnold Palmer Collection products
available for purchase on PUMA'’s online golf store is attached as Exhibit F and portions thereof

appear below:

N @

PLAY BOLDLY

“You must play boldly to win.” Mr. Palmer wasn't afraid to push the boundaries on and off the course. The

PUMA x Arnold Palmer Collection captures the excellence of golf's global icon and embodies the essence of

Mr. Palmer's legacy.

20. In addition to golf products, PUMA has thousands of SKUs that feature the Leaping
Cat Logo.
21. PUMA uses the Leaping Cat Logo on footwear, apparel, bags, eyewear, accessories,

and sports equipment, as well as in connection with the sale of such products, including on tags,

labels, packaging, and in point-of-sale displays.



22. Footwear, sportswear, leisurewear, accessories, bags, eyewear, sports equipment,
and other goods and services relating to sports, fashion, and lifestyle offered under the Leaping
Cat Logo are popular products among U.S. consumers.

23. By way of its feline-evoking marks, such as its famous Leaping Cat Logo, United
States consumers have come to recognize PUMA as the source of quality footwear, sportswear,
leisurewear, accessories, bags, eyewear, sports equipment, and other goods and services relating
to sports, fashion, and lifestyle.

24. United States consumers are constantly and consistently exposed to PUMA and the
Leaping Cat Logo through PUMA’s products offerings, through notable athletes, sports teams,
artists, musicians, and celebrities wearing such products, as well as by way of PUMA’s promotion
of such products through sports, lifestyle, music, and fashion.

25. PUMA has used the Leaping Cat Logo on products that are available throughout
the United States through multiple sales channels, including department stores and their associated
websites, specialty stores, PUMA’s own brick and mortar retail stores, and PUMA’s own online
stores.

26. PUMA operates its own retail stores under the Leaping Cat Logo, where products
under the Leaping Cat Logo are sold, in more than three-quarters of U.S. states, with multiple
locations in some states.

27. Products bearing the Leaping Cat Logo are found in hundreds of physical retail
point of sale locations and online, including, for example: PUMA, Nordstrom, Macy’s, Saks 5%
Avenue, Neiman Marcus, Bloomingdales, Dick’s Sporting Goods, Famous Footwear, Champs,

DSW, TJ Maxx, Zappos, Amazon, Target, Walmart, Marshalls, Journeys, Footlocker, and Costco.



28. The United States version of PUMA’s website, us.puma.com, gets over one hundred
million visits on a yearly basis from customers browsing the many products featuring the Leaping
Cat Logo, as well as the webpage itself, which features the Leaping Cat Logo prominently and
numerous times.

29. PUMA'’s social media accounts and pages promote products featuring the Leaping
Cat Logo to millions of people, including by advertising products, promoting the brand, interacting
with customers, fans, and influencers, promoting third party media relevant to PUMA, and
connecting with its brand ambassadors. Every PUMA social media account prominently shows the
Leaping Cat Logo. These social media pages include: Facebook (over 22 million followers);
Instagram (over 13.1 million followers); X (over 1.9 million followers); TikTok (over 5 million
followers); YouTube (over 832,000 subscribers); and LinkedIn (over 1.3 million followers).

30. Each year, PUMA sells millions of units of products bearing the Leaping Cat Logo
in the United States.

31. PUMA’s annual sales in the United States of products sold in connection with the
Leaping Cat Logo amount to over one billion USD.

32. For decades, PUMA has extensively advertised and promoted the goods and
services offered in connection with the Leaping Cat Logo and has made substantial sales of athletic
and casual goods, including but not limited to apparel and footwear, bearing the Leaping Cat Logo.

33. PUMA’s products, including but not limited to apparel, footwear, and accessories
offered in connection with the Leaping Cat Logo, have been featured in countless consumer
publications and advertisements and have been endorsed, worn, and used by various athletes,

artists, musicians, celebrities, and other public figures.



34. PUMA has been involved in the footwear and sportswear industry in the United
States since the 1960s, and in that time, it has collaborated with and/or sponsored hundreds of
athletes, artists, musicians, celebrities, models, fashion designers, and influencers at the top of their
respective sport or industry. Through the years, in addition to its own fame as a global sportswear
company which has sold billions of dollars’ worth of products, its partners and collaborators have
further extended PUMA’s reach to audiences of sport superstars, major recording artists, and
fashion icons. PUMA’s partnerships, sponsorships, and collaborations through its ambassadors,
partners, and brand collaborators put the Leaping Cat Logo in front of consumers in every industry
and geographic location within the United States.

35.  In November 2023, in partnership with Formula 1 Las Vegas Grand Prix 2023 and
with famous musician ASAP Rocky, PUMA created a 90-second content takeover featured on the
Las Vegas Sphere, debuting a first-of-its-kind immersive human animation featuring ASAP Rocky
and the Leaping Cat Logo, and hosted various star-studded events to promote its brands. The
attached Exhibit G contains complete and accurate screenshots of articles and social media posts
highlighting PUMA’s partnership at Formula 1 Las Vegas Grand Prix 2023 and below appears a

portion of the same.
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36.

reputation with respect to the Leaping Cat Logo.

37.

PUMA has developed, at immense effort and expense, valuable goodwill and

In addition to its common law rights in the Leaping Cat Logo, PUMA owns the

following U.S. registrations (collectively, the “Leaping Cat Registrations”) that feature the famous

Leaping Cat Logo, among many other registrations not listed herein:

Trademark

Reg. No.

Registration
Date

Goods

N

N§

1354044

August 13,
1985

Class 18: General purpose carryall bags for
sports equipment, trunks and travelling
bags

Class 25: Clothing-namely, leisure shoes,
boots, house slippers, sports shoes, sports
and leisure clothing-namely, training suits,
shorts, sweaters, pullovers, t-shirts, tennis
wear, ski wear, leisure suits, all weather
suits, wind resistant jackets, slickers,
stockings, soccer socks, gloves, caps,
headbands, bathing trunks and bathing
suits

Class 28: Balls for Sports

:\(

1808837

December 7,
1993

Class 9: Eye glasses, [lenses] and frames,
[contact lenses,] stop watches, [altimeters
and pedometers and parts therefor,
computerized shoe units and parts therefor
for use in sports medical measurements]

Class 10: [Computerized shoe unit and
parts therefor for use in sports medical

measurements|

Class 14: Clocks and watches

Printouts from the U.S. Patent and Trademark Office’s TSDR database for the Leaping Cat

Registrations are attached as Exhibit H.
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38. The Leaping Cat Registrations have not been cancelled, are valid, are in full force
and effect, and are prima facie evidence of PUMA’s exclusive right to use in United States
commerce the Leaping Cat Logo and the marks in the Leaping Cat Registrations in connection
with the goods specified in the Leaping Cat Registrations, as well as with goods and services

related thereto.

39. The Leaping Cat Logo is an inherently distinctive mark.

40. The Leaping Cat Logo is a strong mark.

41. The Leaping Cat Logo is not a diluted mark.

42. The marks in the Leaping Cat Registrations are inherently distinctive marks.

43. The marks in the Leaping Cat Registrations are strong marks.

44. The marks in the Leaping Cat Registrations are not diluted marks.

45, Due to PUMA’s extensive distribution, sale, promotion, advertising, and public

recognition of goods and services offered in connection with the Leaping Cat Logo and the marks
in the Leaping Cat Registrations, as well as due to the quality of those goods and services, the
Leaping Cat Logo and the marks in the Leaping Cat Registrations have become well-known and
famous and are widely recognized in the United States as designating the source of quality athletic
and casual products, and other related goods and services, originating exclusively with PUMA.
46. As a result of the inherent distinctiveness and widespread use and promotion
throughout the United States, the Leaping Cat Logo and the marks in the Leaping Cat Registrations
are distinctive and famous marks within the meaning of Trademark Act Section 43(c), 15 U.S.C. §

1125(c).

12



APPLICANT., THE CHALLENGED APPLICATIONS. AND THE CHALLENGED

47.

48.

49.

50.

MARKS
Applicant is a Delaware limited liability company.
Applicant is located at 136 Calle de los Molinos, San Clemente, California 92672.
Applicant filed the Challenged Applications on January 18, 2024.

The Challenged Applications were both filed under a Trademark Act Section 1(b)

intent-to-use basis.

51.

The Challenged Applications were both published for opposition in the Trademark

Official Gazette on September 3, 2024.

52.

arc:

53.

As of the date of publication, the goods and services in the Challenged Applications

Class 9: Eyewear, eyeglasses, sunglasses, eyeglass frames, sunglass frames, cell
phone cases;

Class 18: Luggage, purses, wallets, bags for sports, handbags, umbrellas;

Class 24: Towels, golf towels;

Class 25: Clothing, namely shirts, shorts, pants, jackets, sweatshirts, sweatpants,
jogging pants, skirts, dresses, hoodies, sports jackets, polo shirts, golf shirts, golf

pants, footwear, headwear;

Class 28: Sports equipment, namely, golf clubs, golf club grips, golf balls, golf
gloves, golf tees, golf club head covers, golf bags, and golf club shafts; and

Class 35: Retail store services and online retail store services featuring apparel,
headwear, footwear, accessories, bags, golf equipment, golf accessories.

The images below, captured from Applicant’s online store are representative

examples of Applicant’s use of the Challenged Marks in connection with golf products in a similar

manner as PUMA. Complete and accurate screen captures of these products available for purchase

are attached as Exhibit I and portions thereof appear below:

13



54. PUMA filed thirty (30) day extensions to oppose the Challenged Applications on
October 2, 2024.

55. The Board granted PUMA’s thirty (30) day extensions to oppose.

56. PUMA filed additional sixty (60) day extensions to oppose the Challenged
Applications on November 1, 2024.

57. The Board granted PUMA’s sixty (60) day extensions to oppose.

58. Believing that it will be damaged by the registration of the Challenged Marks,
PUMA hereby timely opposes the Challenged Applications pursuant to Trademark Act Section

13(a), 15 U.S.C. § 1063(a).

14



ENTITLEMENT TO THE STATUTORY CAUSES OF ACTION

59. PUMA has collaborated with prominent athletes, celebrities, artists, and public
figures to promote its footwear, sportswear, leisurewear, accessories, sports equipment, and other
goods and services relating to sports, fashion, and lifestyle offered in connection with the Leaping
Cat Logo to consumers in the United States.

60. Through those efforts, coupled with PUMA’s rights in the Leaping Cat Logo arising
from common law and from the Leaping Cat Registrations, PUMA has built substantial goodwill
in the Leaping Cat Logo and in the marks in the Leaping Cat Registrations, and as such, PUMA’s
interests are within the zone of interests protected by statute.

61. Due to the confusing similarity of the marks and the closely related nature of the
goods and services of the parties, the registration and continued use of the Challenged Marks is
likely to cause consumer confusion as to the source or sponsorship of Applicant’s goods and
services or as to the affiliation or connection between Applicant and PUMA in violation of
Trademark Act Section 2(d), 15 U.S.C. § 1052(d).

62. Further, the registration and continued use of the Challenged Marks in connection
with Applicant’s goods and services will damage PUMA’s intellectual property and business
interests because it is likely to impair the distinctiveness, and cause dilution by blurring, of
PUMA’s famous Leaping Cat Logo and the marks in the Leaping Cat Registrations in violation of
Trademark Act Section 43(c), 15 U.S.C. § 1125(c).

COUNT I: LIKELIHOOD OF CONFUSION
Trademark Act Section 2(d), 15 U.S.C. § 1052(d)

63. PUMA repeats, re-alleges, and incorporates by reference the preceding paragraphs.
64. Registration of the Challenged Marks by Applicant in connection with Applicant’s
goods and services—which are identical, legally identical, or closely related to PUMA’s goods and

15



services—will result in irreparable damage and injury to PUMA in violation of Section 2(d) of the
Trademark Act, 15 U.S.C. § 1052(d), and cause consumer confusion.

65. PUMA first used the Leaping Cat Logo in the United States for its various lines of
products, including footwear, clothing, bags, and accessories, over half a century ago and has
continuously and exclusively used the Leaping Cat Logo in the United States since then.

66. PUMA has priority with respect to the marks at issue because PUMA used and
registered the Leaping Cat Logo and the marks in the Leaping Cat Registrations in the United
States long before Applicant filed the Challenged Applications or any other date on which

Applicant may seek to rely on for priority purposes.

67. The Challenged Marks consist of a design of a large feline in a leaping position.
68. The Tiger Logo consists solely of a design of a large feline in a leaping position.
69. The prominent element of the S D R Tiger Logo is a design of a large feline in a

leaping position.

70. The Leaping Cat Logo and the marks in the Leaping Cat Registrations consist solely
of a design of a large feline in a leaping position.

71. The Challenged Marks and the Leaping Cat Logo and the marks in the Leaping Cat
Registrations all consist of a design of a large feline in a leaping position.

72. The leaping feline design in the Challenged Marks is highly similar in appearance
to the leaping feline design in the Leaping Cat Logo and in the marks in the Leaping Cat
Registrations.

73. The Tiger Logo does not contain any other distinctive elements, such as wording,
that would help distinguish it from the Leaping Cat Logo and the marks in the Leaping Cat

Registrations.
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74. The Leaping Cat Logo and the marks in the Leaping Cat Registrations do not
contain any other distinctive elements, such as wording, that would help distinguish them from the
Challenged Marks.

75. The Challenged Marks convey or evoke a thought of a large cat.

76. The Leaping Cat Logo and the marks in the Leaping Cat Registrations convey or
evoke a thought of a large cat.

77. The Challenged Marks and the Leaping Cat Logo and the marks in the Leaping Cat
Registrations all convey or evoke a thought of a large cat.

78. The Challenged Applications do not contain any limitations as to the color in which
the Challenged Marks may be displayed, and as such, the Challenged Marks can be presumed to
be displayed in all possible colors, including in the same colors that the Leaping Cat Logo and the
marks in the Leaping Cat Registrations may be displayed.

79. The marks in the Leaping Cat Registrations do not contain any limitations as to the
color in which the mark may be displayed, and as such, they can be presumed to be displayed in
all possible colors—Ilike the Challenged Marks.

80. Because the Leaping Cat Logo and the marks in the Leaping Cat Registrations and
the Challenged Marks are each comprised of leaping felines, they will all convey a similar mental
impression in the minds of consumers, namely, that of a strong and fast animal in the cat family in
a springing movement. Thus, the Challenged Marks convey a highly similar overall commercial
impression as the Leaping Cat Logo and the marks in the Leaping Cat Registrations.

81. The goods listed in the Challenged Applications are identical, legally identical, or
related to the goods listed in the Leaping Cat Registrations and the goods and services with which

the Leaping Cat Logo is used in the marketplace.
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82. Neither the identifications in the Challenged Applications nor the identifications in
the Leaping Cat Registrations contain any limitations as to channels of trade, classes of consumers,
or purchasing conditions; thus, the goods of the parties are presumed to travel in the same channels
of trade and to be available to the same types and classes of consumers under the same purchasing
conditions.

83. Not only are the goods listed in the Challenged Applications identical or related to
the goods with which the Leaping Cat Logo is used, but Applicant presents the Challenged Marks
in the marketplace in a similar manner as PUMA presents its Leaping Cat Logo, as demonstrated
by the examples below. Complete and accurate screen captures of PUMA’s and Applicant’s
clothing and footwear presented in a similar manner are attached as Exhibit J and side-by-side

comparisons thereof appear below:

-~

" AR
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84. When U.S. consumers encounter the Challenged Marks in the marketplace in
connection with apparel, footwear, bags, accessories, and related goods and services, they are
likely to mistakenly believe that Applicant’s products emanate from PUMA or are otherwise
endorsed, sponsored, or approved by PUMA.

85. The Challenged Marks have caused consumer confusion as to the affiliation or
connection between Applicant and PUMA since Applicant announced its launch. And consumer

confusion continues to arise. Complete and accurate screen captures of articles and social media
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posts evidencing consumer confusion as to the connection between PUMA and Applicant are

attached as Exhibit K and portions thereof appear below:

Tiger Woods Launches ‘Sun Day Red’
in Los Angeles // Fans are Confused

F shed 1 menth ago on February 13, 2024
k& By Patrick Brennan

o We were promised 12th February for the Sun Day Red launch.

Tiger’s personal account on X had been drip feeding teasers of his new apparel line following

B

the split from Nike after 27 years. ‘A new day rises 2.12.24.

We also got ‘the vision remains the same’ tweet on February 611!, The steely glare that has

stared down so many competitors and eight footers down the stretch on Sunday as an

accompanying image.

The announcement took place at a limited invite event in the Los Angeles area in the dusk

hours of Monday evening, with Tiger answering a few questions at the presser.

I think the SDR logo is cool, although striking similarities to PUMA as it is quite literally, a big

cat. The fact that they chose to split it into three words is a tough one to negotiate, as simnly

X <« Post
Swale Golf

@ Home @swalegolf

We can all agree that it’s not as good as the iconic TW.
Q. Explore

While the logo of the tiger itself is pretty cool, the weird Sun Day Red tex
) Notifications is absolutely awful.
=]

T D For some reason | thought it looked like Puma’s logo. May just be the fact

“Mr. 72"
TRED TESTID TRUE My survey response: Puma did it better,
MYGOLFSPY
Thanks for the TM info!
Forums » @-
Member

Opinions Needed! Sun Day Red

Just_the_Chip

By GolfSpy APH -
% - m | feel like the Logo is too close to Slazenger and Puma, and other cat brands. They
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g Jonathan Bell « 3rd+ + Follow
Request services
1 « Edited « ®

Tiger Woods new golf and apparel brand will be named Sun Day Red (don't forget
the spaces!). According to Sun Day Red's official website, the word mark appears as
3 words for a simple reason: "there is a special power in 3's. Calling it Sun Day Red
was a fun way for us to create something completely different and unexpected.”

The logo design has 15 stripes (one for each of Tiger's major tournament wins) but

the company noted they would add stripes to the design if Woods' manages to
add to his majors haul before he retires. #branding #naming

SUN DAY R

8

ﬁ Amitha Kalaichandran (She/Her) « 3rd+ 1mo

o e BN e Ao
Like | Reply
86. Due to the confusing similarity of the marks and the identical, legally identical, or
closely related nature of the goods and services of the parties, consumer confusion is likely between
the Challenged Marks and the Leaping Cat Logo and the marks in the Leaping Cat Registrations
pursuant to Section 2(d) of the Trademark Act, 15 U.S.C. § 1052(d).
87. Trademark offices in other jurisdictions have rejected registration of Applicant’s
Tiger Logo as being likely to cause consumer confusion based on PUMA’s registrations featuring
the Leaping Cat Logo. For instance, the Moroccan Office of Industrial and Commercial Property
issued favorable decisions to PUMA’s oppositions of Applicant’s Tiger Logo, based on a finding
that Applicant’s Tiger Logo is confusingly similar with PUMA’s registrations featuring the Leaping

Cat Logo and on the notoriety of the Leaping Cat Logo. Similarly, the Mexican Institute of
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Industrial Property refused registration of Applicant’s Tiger Logo because it found it confusingly
similar to PUMA’s Mexican registrations featuring the Leaping Cat Logo.

88. This Board too should refuse registration of the Challenged Marks, as their
registration and continued use by Applicant in connection with Applicant’s goods and services in
the United States creates a likelihood of confusion and will result in irreparable damage and injury
to PUMA in violation of Section 2(d) of the Trademark Act, 15 U.S.C. § 1052(d).

COUNT II: DILUTION
Trademark Act Section 43(c), 15 U.S.C. § 1125(c)

89. PUMA repeats, re-alleges, and incorporates by reference the preceding paragraphs.

90. As a result of their conceptual strength and inherent distinctiveness, in addition to
PUMA’s widespread and substantially exclusive use and extensive promotion throughout the
United States, the Leaping Cat Logo and the marks in the Leaping Cat Registrations are distinctive,
strong, and famous marks within the meaning of Section 43(c) of the Trademark Act, 15 U.S.C. §
1125(c).

91. The Leaping Cat Logo and the marks in the Leaping Cat Registrations became
distinctive, strong, and famous prior to the filing date of the Challenged Applications.

92. The Leaping Cat Logo and the marks in the Leaping Cat Registrations have priority
with respect to the marks at issue because PUMA used and registered the Leaping Cat Logo and
the marks in the Leaping Cat Registrations, and such marks became famous, long before Applicant
filed the Challenged Applications or any other date on which Applicant may seek to rely on for
purposes of priority.

93. The Challenged Marks dilute the strength of the Leaping Cat Logo and the marks

in the Leaping Cat Registrations.
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94. The Challenged Marks dilute the fame of the Leaping Cat Logo and the marks in
the Leaping Cat Registrations.

95. The use and registration of the Challenged Marks, therefore, will blur the distinctive
quality of PUMA’s famous Leaping Cat Logo and of the marks in the Leaping Cat Registrations
in violation of Section 43(c) of the Trademark Act, 15 U.S.C. § 1125(c), and will decrease the
ability of the Leaping Cat Logo and the marks in the Leaping Cat Registrations to distinguish
PUMA'’s products and services from those of others. Accordingly, the Challenged Marks are not
entitled to registration.

WHEREFORE, PUMA believes and avers that it will be damaged by the registration of
the Challenged Marks, and as such, PUMA requests that the Challenged Applications be refused

registration and that this Opposition be sustained in PUMA’s favor.

Dated this 2nd day of January, 2025. By: /Xheneta Ademi/

QUARLES & BRADY LLP

James J. Aquilina
james.aquilina@quarles.com
Xheneta Ademi
xheneta.ademi@quarles.com
2020 K St., NW, Suite 400
Washington, DC 20006-5805
Tel.: 202-372-9600

Johanna M. Wilbert
johanna.wilbert@quarles.com

411 E. Wisconsin Ave., Suite 2400
Milwaukee, WI 53202

Tel.: 414-277-5000

Attorneys for Opposer, PUMA SE
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At the end of the 1960s, PUMA
started to produce the first PUMA textiles
under license. For this a new logo was
needed. Rudolf Dassler’s son Gerd called in
his former schoolmate Lutz Backes (*1938),
who was just starting out as a graphic artist
and caricaturist in Nuremberg, Rudolf sent
him to the nearest zoo to draw a puma.
After two weeks. Backes came back with
the first sketches, but they were based on
a panther, as there was no puma in the
zoo. After several revisions. Rudolf Dassler
approved the big new cat.

For his preferred design — the basic
shape of today’s logo — Backes was offered
a fee of either 600 deutsche marks or one

Brawing by Lutz Bacies of the
PUMA IGO0, Brownd 1067, and the
cortificate of the first tradarmsart
registration from 1868,

cent per preduct sold, As
tially only to be printed @
bags. Backes opted for the fiy
at the time was the equivals
monthly salaries. Although
additional pay several tim
3 ter calculations Shol
alternative form of payment
earned the designer million!
the decades.

The leaping puma scon
the symbol of the entire @
early years, details of thed
left out until it became the s
that, within a few years, wa
most recognizable logos in

BUNDESREPLIBLIE DEUTSEH

il
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DHER DIE EINTRAGUNG DES

BEUTICHET FATENTAMES
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Beconta

FORM-BILT VOLLEY BALLS
AND SOCCER BALLS

w%ﬁm

OLYMPIC MODEL

No. LVS FORM BILT VOLLEY BALL

® Top gunlity white leather
& |7 panel construction

DRM BILT SOCCER BALL
black and white
® Top grain leather panels molded fo special

® Leather panels cemented to specially formed (Ll“JIrD 1 School Price $15.00
: i 20 . . .
cofe School Price $9.00 ® Spatial HRit) List Price $20,00

® [ifficial size—weight List Price $12.50 ing

Mo. LVSX FORM BILT VOLLEY BALL Similar to above — popular priced Scheol Price $8,10
List Price $10.80

4
No. 4298 CHALLENGER
POLE VAULT AND HIGH JUMP STANDARDS

This fine piece of equipment has boen redesigned and im.
proved to give it more siobility, The buses have been ox-
tendad and strongthened, Here is one of the best and yet
maont popular priced combination kigh jump and vaulting
standards on the market.

A

diameter steel lubing
fi 5e with rubber caps permit

T b 66

nt Ior .qu. srhurl Jieniar m,m
and high schools School Price $87.00

SPORTS BECONTA SALESMEN

11z:| HarﬂulkI Plncc !n st, Calumbus, Ohio 43204 {614 270.3545
Eastern Ind uln(rr.;‘n and Newpo

Eastern Mich,, Wustum N.Y., O \'\rranm ﬂl

Goorge C. Dailiey
ft. 1 Box 221, Slumy lnuh Road, Waaverville, N. C. 28787 (704) 645.6031
Mo, Ga., Ashland, Ky., N. C., & C,, Noriheast Tenn,, West Vo, Wash., D, €.

Letay Danton
305 Comat Cova, Austin, Texes 78746 (512 261 2621
Taras (axcept El Paso, Texarkana, and Waoo)

Carmela Echevarmia
144 Janer St Rio Fledras, P. R
Puerto Rico

Jim Fitzpatrick
mO. soy?ua, Waco, Texas 76703 (817} PL 35085

E. E. Frazl
By B:]‘I’J.ﬂ].:ﬁ. Wacn, Texas 76703 (817) PL 35095
Beo

H. Gordon Gra
842 Dutlook Dr., Shawnea Mission, Kan. 56202 (13) CO 28308

Wastern Hl., lows, Kan, Ma., Mab. .

Frank N, H

T \Vh ik TP, 0. B 1 1208) Mamphis, Tann, J1LE (501) MU 55875
Ark,, Miss., Westarn Tenn, Texarkana, Tex

{Evansvilia and New .mnm,h Ky La

Franmk Hialt, Jr
%161 Rarlington Drive, Memphis, Tenn, 381 IE i‘!m) I62- 2691
Ky, Wastern Tenn,, Memphis, Miss., So. Esst Lu.

Aloc Meszaros
38 Jacobun Ave. Little Falls, M. J, 07424 (201). 266-3415
So. M. ¥, (ng. N, ¥, ©,, Westchaster and L, L), N, 1. E Pa., Md,, Dal.

C. O, Misgwander
9825 Dugree 5o, E| Mante Cafif. 91735 3133 701421
So, Calif,, Ariz,; So. Mew.

Johri de Pauli
95 Maintosh Dr., Rassmaunt, Minn, 55068 (617) 432:1635
5, v, Wisg., Na. Mich,, N, &, Minn,

Robart Ramsey
35 Roden Ave., Sausalito, Califormis 34965
Wazh,, Ore., idehe, Mant,, No, Calif, No. Nav.

Edwisrd Rog
o638 Bay R
PMew England tm.u

mikltan, Mass, U]?lﬁ{ﬁl?)lbﬂ 4007
Rl Conn,, Ma.,

or 6 hours,

- gua Baaumont 8t. Orwen By, Wiss, 06303 (h14) 4354695
tern |1l Westan it
i No. 4220 JUNIOR HIGH JUMP STANDARDS RESER s A A
» Welphted circular metal base StARN AL T o
G hts from 107 to 6°0° :aalzz 26th S, Tulsa, Okla, 74120 (912 NA2 1424
b :’“ﬂ"aiwh““'t rom 10" fo 6 Colo., N, M, Olta., £ Puso, Texay, Utah, Wyo
» Excalient for Grade Schools and Junior High
School Price $40.50
h it Pri €, H. Walch,
/‘ \ List Price $54.00 e T Birmingham, Als. 35215 (205 8332
A\ Aln, Fla., South snd West Ga,, Central Tenn.
P \\\
"‘\L__\-
- For golf, hunting, fishing, football, eross-country, ete, A new con.
\ cept that a repmreah.n fuel stich. One stick | "
= PACIFIC Mo ! Sehool Price $21.60 doz.

HAND WARMER |,

P

SPORTS BECONTA, INC.

JUST THE BEST OF EVERYTHING

50 Executive Blvd,, Elmsford, N. Y. 10523 @

Tatal 144 sticks)
School Price §12.00 doz. boxes

91 Park Lane: Brishane, Calif., 94005

Copyright SPORTS BECONTA INC. 1963 Catalog No. 47,

SPORTS

BECONT

(i
I

SPORTS BECONTA INC.

50 Execotive Blvd., Elmsford, M. Y. 10523
81 Park Lane: Brishane, Calil,, 94005




No, 1480P

® Uppers of top grade cowhide

* Foam padded tongue and insole
# Cushioned ankle collar

® White PUMALON sole
® Poly hex base cleats

» Outside counter Sizes 5.14 - - - =
# Sponge rubber arch support School Price $17.95
List Price $24.00

No, 1480N Sires 5-14
® Same as above only with nyl
steel tip cleats MAWIANYION o ehool Price $17.75

List Price $23.60

Mo, 1475M

= Full grain cowhide uppers

# Padded inscles

# Nylon steel tip "“shortie” cleats  Sizes 6-13

= White Pumalon sole School Price $14.95
List Price $20.00

No, 1475P .

® Same as above only with Paly hex base cleats
Sizes 6-13
School Price $15.00
List Price $20.20

They are THE BEST | The high quality performance of thess shoos under all playing
conditions — rain, mud, keat, cold —has proven that they are the finest athletic shoes
in this demanding field.

Special mud and water resistant Nylon soles for lighter woight—
Top quality leather uppers —PUMA form-fit last—improved howey rubber insoles,

-
Amer.can This fine football shoe has been [urther improved by adding an OUTSIDE
COUNTER to give a smoath fit at the heel and an ORTHOPEDIC SPONGE RUB-
Football Shoes """

No.ugopsﬁwms% o _ : - e No. 1480P “ic

* Same construction as 1480

® All new last and heavy duty sole

® True EE wide last Sizes 7-14

» Excellent for those heavy linemen Sehool Price $20.25
List Price $27.00

r
No, 1485K #& 1

® Uppers of top grade yellow back kangaroo

& Kangaroo & nylon lined &
* Cutside counter

* Foam insole and arch

School Price §24.95
List Price $33.20

We continue to offer this fine 1480 shoe in colars. Please arder early—allow at least 10-14
weeks for delivery. Minimum order 24 pair of a color.

e T NO. 1480PC FOOTBALL SHOES IN BRIGHT SCHOOL COLORS

Uppers top grade cowhide split

-
: Eﬁ".ﬂn"&ufiﬁis":ﬂﬁﬁfd lee COLORS AVAILABLE: Scarlet, Kelly, Royal, Gald, Orange, White, Maroon
b School Price $19.50
® Sponge arch support fdmﬁ Price $14.25 List Price $26.00
Ist Price $19.00 : =i
i NOTE: No 1480 PC solid white in stack.
AL PRICES SLIGHTLY HIGHER — ROCKY MOUNTAIN AREA AND WEST ALL PRICES SLIGHTLY HIGHER — ROCKY MOUNTAIN AREA AND WEST Paga ?
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Leading sportswear brands ranked by brand awareness in the United States in 2023

DOWNLOAD
k3
= PO I & xS I 5] l‘-'-ml & PPT I
Source
H k 90% -
o | - Show sources infarmation
. = Show publ infarmation
13 =+ Use Ask 5t 3 Research Service
Release date
" < e
Jovember 2023
Linuley Armon Region
Inited States
Survey time period
November 2023
Number of respondents
1,247 respondents
— P—

5 Method of interview
Callaway IE%
online Survey
MNow Era 5%
Supplementary notes
Hiisie 32% During the survey, the question was phrased as
el L Na v i knew thils hrand sven iF anli b
Mizuno 2T%

—

Age group

18 to 64 years

potdents Method of interview

anline survey

® Collapse statistic Supplementary notes

O Addivonal Information

Most well-known sportswear brands in the United States 2023

Published by Alexander Kunst, Jan 15, 2024

dll Nike (94%), adidas (9496) and Puma (93%) are the top three leading sportswear brands in the U.S,, based on brand awareness. Each one of these

sportswear manu =rs |s recognized by over 90 percent of internet respandents. With exactly rercent brand awareness, Reebok and jus

90 percent, Charnpion (88%) are following in fourth and fifth place

Read more

OTHER STATISTICS ON THE TOPIC

- Athletic for ar in the United States
___ APPAREL & SHOES [ APPAREL & SHOES
“II-I I Under Armour's net revenues worldwide from 2015 to 2023, by - Iml Revenue of the U.,5, athletic apparel and swimwear market, by
l I I region IIIH"“ segment
https://www.statista.com/statistics/1343534/most-well-known-sportswear-brands-in-the-united-states/#:~:text=Most%20well%2Dknown%20sportswear 1/3

%20brands%20in%20the%20United%20States%202023&text=Nike%20(94%25)%2C%20adidas%20(,U.S.%2C%20based%200n%20brand%20awareness
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@ Instant access to 1m statistics

2 Download in XLS, PDF & PNG format

9 Detailed references

Related reports: Available to download in PDF or PPTX format
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Activewear market in the

us.

"inone document: edited ant

Go to report

FURTHER REPORTS

@ Athletic footwear market in the US

L i 3 s ° . . ) f B2
Statista is a great source of knowledge, and prelty helpful to manage the daily riana - Raro

work.

Statistics on " Activewear market in the U.5."

Global overview The most important statistics
.S, marker all Leading sports and outdoor online shops in the United States 2023
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_~[§|1 Maost well-known sporiswear brands
Leading brands' U.5. sales
42 Nike brand prafile in the United States 2023

Consumer preferences 19 adidas brand profile in the United States 2023

4® Puma brand profile In the United States 2023

df U.S. consumers planned athleisure brands n 202:

i
1.5 Gen Z consumers planned athlelsure brancls in 20232

49 Leading consideratians when buying sporting goods in the United States 2021
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Statista Search
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Account.
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TopiO sportswear brands in the

world

By Tom Chapman

August 09, 2023 - 7 mins

Nike is perhaps the best known sportswear brands in the world. Picture: Nike

Adidas, Under Armour and Nike are just some of the
companies to feature as Business Chief takes a look at the
top 10 sportswear brands in the world

While sportswear companies may not reach the dizzy heights of energy
and technology giants when it comes to revenue, they represent some
of the most recognisable brands in the world.

These organisations remain at the heart of our favourite sports and are
continuing to appeal to new customers thanks to multi-million dollar
collaborations with celebrities like Rihanna and, most famously,
Michael Jordan.

Here, Business Chiel takes a look at the top 10 sportswear brands in the

world, ranked by their revenue in 2022,
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1. Nike

Revenue: US$46.71 billion

Walk down an average street in pretty much any corner of the world
and it's usually only a matter of time before you spot that famous Nike
Swoosh.

This American behemoth reported revenue in excess of US$45bn last

year, more than double that of its closest competitor, demonstrating its
frightening dominance of the market.

Nike has all the important bases covered, setting new trends,
producing the hottest new footwear and manufacturing jerseys for the
biggest sports teams in the world.

AWARD 2024

Marketing, including the well-known Just Do It’ advertising slogan, has
played a big part in its success, as have partnerships with a host of
sporting icons. Without Air Jordans, who knows whether Nike would
have become the global superpower it is today.

° A Journey To A Better Future | adidas _ ° -~

d\‘ﬂd‘l later Share

2.Adidas

Revenue: US$24.56bn

There remains a pretty huge gulf between Nike and Adidas in terms of
revenue, but the latter retains its title as the biggest sportswear brands
in Europe.

Adi and Rudolf Dassler had initially joined forces to create Dassler
Brothers Shoe Factory in 1924 but, with their relationship increasingly
under strain, they went their separate ways in the late-1940s to form
Adidas and Ruda respectively.

To this day, the headquarters of both Adidas and Puma remain in the

relatively small Bavarian town of Herzogenaurach, where the Dassler

duo grew up and formed their companies. =3 ¢ ]
https://businesschief.com/corporate-finance/top-10-sportswear-brands-in-the- worId 2/8
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Adidas is currently generating hundreds of millions of dollars by selling

its remaining inventory of Kanye West's Yeszy trainers, having ended its
collaboration with the controversial rapper.

Puma's headquarters in Bavaria, Germany. Picture: Puma

3.Puma

AWARD 2024

Revenue: US$7.48bn

Ruda's name was changed to Purna just a few months after being
formed by Rudolf Dassler.

Despite bringing in significantly less revenue than Adidas last year, the
organisation has enjoyed something of a resurgence in recent years
and remains a sportswear heavyweight.

Puma is this year celebrating its 75th anniversary and has pledged to
“celebrate its milestones in sports, culture and innovation with a series
of events’, elaborating on its ‘Forever Faster’ mantra.

Neymar, Usain Bolt and Lewis Hamilton are among its most notable
sponsored athletes, while footballing legends Pelé and Diego Maradona
famously wore Puma boots. Away from sport, Rihanna has worked with

-
o
&
a
=
.___;_
-

the brand as a women's creative director and global ambassador.

Revenue: US$7.06bn

With revenue surpassing USS$7bn, Lululemaon is the highest Canadian
entrant in the top 10.

Lululemon Athletica was launched in 1998 as a retailer of yoga wear —
leggings in particular — and continues to specialise in this area. :
https://businesschief.com/corporate-finance/top-10-sportswear-brands-in-the- worId 3/8
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However, it has expanded over the years to a wide range of athletic

apparel including running shoes and personal care products.

Lululemon prides itself on “setting the bar” in technical fabrics and
functional designs, working with yogis and athletes in a bid to
constantly improve.

$% Brderrmour | Grind Now. Glory Later. © »

Watch later  Share

Watch on (G YouTube

5. Under Armour

Revenue: US55.68bn

Inder Armour was founded back in 1996 by Kevin Plank, who was fresh
out playing football at the University of Maryland,

As the name suggests, Plank’s original idea was to create moisture-
soaking underlayers to be worn beneath sports jerseys and shorts. The
idea soon took off and was soon being replicated by more established
brands.

Today, Under Armour is producing apparel and accessories for a wide _ _
variety of sports including basketball, boxing and golf. I SRS DR CIMTRE. WDl

Plank stepped down from his role as CEC in 2019.

[ g
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New Balance is best known for its footwear. Picture: New Balance
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6. New Balance

Revenue: US$4.5bn

Known predominantly for its footwear, New Balance is the sixth-biggest
sportswear brand in the world based on revenue.

Shoes made by New Balance tend to be some of the best on the
market when it comes to quality and durability. The organisation
promises “unparalleled focus on craftsmanship” and the ongoing
popularity of its products suggests they are worth the hype.

|

Having started out in 1906 as a one-man operation, New Balance now
employs around 8,000 people across the globe.

Copy link

@ Hear the great aqdnurs- [ uuia Wm& D

i
7. Columbia

Revenue: US$3.42bn

Columbia Sportswear is best known for its range of high-quality
outdoor clothing and has grown over the last 80 years to become one

AWARD 2024

of the biggest names in this arena.

Together with its family of subsidiary brands Sorel, prina and Mountain
Hardwear, the organisation now employs around 10,000 people and
sells products in more than 100 nations.

Despite traditionally being aimed at customers seeking outdoor
escapades and adventures, Columbia's practical products have

become more fashionable and increasingly appeal to a mainstream

audience.

AWARD 2024
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Fila is known for its tennis attire. Picture: Fila

AWARD 20

8. Fila

Revenue: US$3.25bn

Filz is another company to have enjoyed a resurgence in recent years,

taking advantage of its retro appeal.

Originally founded in Italy, the Fila brand was acquired by Fila Korea in
2007 and is now based in the South Korean capital of Seoul.

Through its daring designs, Fila was responsible for the historic
introduction of colour to tennis courts in 1973 and has always taken
pride in creating bold and breathtaking products.

d ASICS | Fred Kerley | World Champion Sprinter & ~

Watch later Share

AWARD 2024

Watch on ([E8Youlube

AUSNESS DESIGN CINTRE LONDON

9. Asics
Revenue: US$2.82bn
Asics, headquartered in Kobe, Japan, is the top-ranking sportswear

label based outside of North America and has almost 2,000 stores
worldwide.

AWARD 2024

The company was originally called Onitsuka Tiger after its founder,
Kihachiro Onitsuka, who strongly believed sport had the power to
lift spirits, project positivity and propel whole communities forward.

It was renamed as Asics, which stands for ‘Anima Sana In Corpore Sano
or ‘'Sound Mind in a Sound Body/, an ethos which remains central to its
activities.

-~
Watch later  Share

== Reebok: Life Is Not a Spectator Sport ©

.

https://businesschief.com/orporate-finance/top-10-Sportswear-brands-in-the-world' o 6/8
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10. Reebok
Revenue: US$2.3bn
Yet another big name in American sportswear, Recbolk was actually

founded in the North of England in the late-1950s and used to feature
the Union Jack flag in its logo.

AWARD 2024

In 2005, the company was acquired by Adidas which opted to retain
the Reebok brand name due to its historic reputation, before later
selling it to the US-based Authentic Brands Group.

The Reebok Classic remains one of the most popular and recognisable

AWARD 20

shoes across all brands.

amsean

For more business insights, check out the latest edition of Susiness

Chief Middle East & Africa and be sure to follow us

on LinkedIn and Twitter,

You may also be interested in the Business Chief EMEA website.

Please also check out our upcoming event — Sustainability LIVE in BUSINESS DESIN CENTRE. LONDON

London on September 6-7, 2023.

=

BizClik is a global provider of B2B digital media platforms that cover
executive communities for CEQs, CFOs and CMOs, as well as leaders
in Sustainability, Procurement & Supply Chain, Technology & Al, Cyber,

AWARD 2024

FinTech & InsurTech. We also cover industries including Manufacturing,

Mining, Energy, EV, Construction, Healthcare and Food & Drink.

BizClik, based in London, Dubai and New York, offers services such as
content creation, advertising and sponsorship solutions, webinars and

events.
[ nike [ Pusia
SHARE

in ¥ § =

McKinsey’s eight lessons in
leadership for aspiring CEOs

-
!.E KPMG: The biggest challenges
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BusinessChief: Content Ssrite

The focus of Business Chief's Digital Community is to provide our users Magazine il'l Linkedin

with the Ultimate Digital Experience - an incredible digital magazine, a

world-class website, an award-winning newsletter service as well as Companies Editorial W Twitter

video reports, podcasts, blogs, webinars, white papers, research reports, Interviews Advertise

virtual events and a database second to none. € Facebook
Videos Press Releases

Events @ Instagram
Lists B3 YouTube

M Medium

Advertise with BizClik - UserAgreement - Privacy Policy
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PAUNNERS

Top 17 Sportswear Brands in 2023 — Who Makes the Cut?

JUMP TO: NIKE | ADIDAS | PUMA | LULULEMON | UNDER ABMOUR | NEW BALANCE | JORDAN |ASICS |COLUMBIA |EILA | CONVERSE | REEBOK

| RUSSELL ATHLETIC | ON | EREE PEOPLE | OQAKLEY |IJI TDOOR VOICES

AQUA BLUE RUNNING HANDS-FREE
DOG LEASH

$39 AT RUNNERS

ADD TO CART

RANGER ROUND BLACKOUT HAT

$75 AT RUNNERS $£39 AT RUNNERS
ADD TO CART ADD TO CART

This page may include affiliate links for the Amazon Associate program, which means the owner of this site will @arn money from any qualifying purchases you make

from clicking on an Amazon link.

https://www.runnersathletics.com/blogs/news/top-sportswear-brands 117
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Sportswear brands are everywhere these days.
They've grown to sccammadate athietes fram o wide range of spoits, lrom basketball to yoca to trail running and more.

But many of the top sportswear brands have also become popular for clothing items that people wear for reasons completely unrelated to sports. The rise of

athleisure brands made many of these companies some of the most popular clathing brands in the world - period.

The 17 Most Popular Sportswear Brands of 2023

The fallowing household names are the spartswear brands that held the top spots in 2023 based on worldwide sales.

Of course, you'll pruhrlhly also notice how prevalent many of these brands have become because of innovation, fashion, and overall comion

1. Nike

+ Worldwide Sales: $44.71 billion
* Operating Income: 54,84 billion
« NetiIncome: 546,05 billion

« Total Assets: $40.32 hilllon

» Total Equity: £15.28 billion

= Best Known For: Athlelic Shoes

+ Founder: Willlam Boweiman and Phil Kright
+ Founded: 1944

« Headquartered in: Beavertan, OF
+ Owned by: Nike. Inc

» Number of Employees: /9 100

« Website: hiip:

Nike is ienowned the world over as a sportswear brand, so it should come as no surprise that this famous company 15 at the top of our list.

First and foremost, Nike has consistently defivered innovative and high-quality products that cater to the evolving needs of athletes and fitness enthusiasts
¥ 3n-g I 1

but also people who just want a fashionable par of shoes (speaking of which. we'll cover the ever-farmous Air Jordans a bit later).

Thetr commitment to research and development allows tham to introduce cutting-edge technologies; such as Mike Air ¢ ening or Dn-FIT g, which

eihance pefarmance and comfot

And not enough can be saick about Nike's strategic marketing campaigns, which always feature iconic athletes and influential figures, These campaigns

effectively capture the attention of cansumers, reinforcing the brand’s aspirational and energetic image

Mare than maybe any other brand on the product - at least any sportswesr braned - just alsout everyone on the planet bas owned ot least one Nike product

https://www.runnersathletics.com/blogs/news/top-sportswear-brands 217
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adidas

« Worldwide Sales: 52271 Lillios

2. Adidas

= Operating Income: 5/05 millio

= Netincome: 3445 million
» Total Assets: 512 261 billion

= Total Equity: 55.638 billion

» Best Known For: Athletic Shose

= Founder: Adolf Dassler

* Founded: 1724

» Headquartered in: Herzogenawach, Bavaria, G my
» Owned by: Adicas Al
= Number of Employees: 41,401
» Wel i
\ | ther spor I it olably tion: Adic
Fi @t sular brand with an ¢ tlhy popular 1), Adidas | =]
1} ¥ 1 history « wuthitli T d athletes and teams, thereby establishing a sense of a
In tap of that, th npany ha 1 L phasized in for wring technol ]
Wheth | i 1als idas ha nstantly pu

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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« Worldwide Sales: 3%.513 billion

3. Puma

* Operating Ineome: 571968 millien

» Net Income: 3376.44 million

= Total Assets: S7.617 billion

» Total Equity: 52.855 billicn

« Best Known For: Athletic Shoes

» Founder: Rudolf Dasslar

« Founded: 1748

« Headquartered in: Herzogenawach, Bavana, Germany
= Owned by: Fuma Si

+ Number of Employees: 15.071

it o/ us puma cormfiusden

andd style in its proclucts,

In third place, Puma has bullt & strod The brand continuously strives 1o evalve,

ing performanc

mcorparating advanced technol rrmance while maintaining a fashionforward ae This approach has

resonated with athletes and fashion-conscious individuals alike.

Mare than almost any oth ar brand, Puma has successfully labaratians with high-prafile cele

r like Rihanna or

rities, designers, and infh

1 lewinicy t ant an y inte diverse markets, Whether it's n saer-known independent fashion labels Ki

» staay reb

Puma has become a setious contender in sportswear simply by teaming up with other notable names,

Sa, while Puma's b 5 4% 4 compa ces popular soecer shoes, the company has successfully found footholds in ather spants - from basketball

he larger world of fashion,

to skateboarding - a

But while there are a ton of reasons to add Puma products to your wardrobe, we love the brand for creating a fantastic alternative to Melin hat

€D lululemon

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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4. Lululemon Athletica

= Worldwide Sales: 38,11 billioy

+ Operating Income: $1.30 billic

« Net Income: $855 million

« Total Assets: 5541 1

= Total Equity: 33.15 bullion

« BestKnown For: Legging

« Founder: Chip Wilson

« Founded: 1998

« Headquartered in: Vancouver, British Columbia, Canada
+ Owned by: Lululemon Athletica, Inc

*» Number of Employees: 79 00

« Website: L

sght in 371 hillian

intil around 2011, when it b e
! 1 1Y AL oof
As tam thelr leggings, Lululemar v | far commitmier sting high-aua and techn A a Then
f icts are clesign ¢ | faksr ind | that ofter both pert ce and comiart QI i 11 wariow
it tiw
hi E of the reasans | JEinic ¥ hvy th FRar an cf milar prices for t t product lir
h T INLY
i ¥ 205 the id I &
fitr A ac)in
vatec with consumers seeking a holistic approach to their fitness joumaey, The
eflec phil
A if t ' nough, Lululemaon's st | | brar i I Larg | i re dem 1l hrowgh influ
af 1 |y | njac 1 i | reating a f yuther iy
\side fraom red le 15: Lululem ilsa t 1" | 1cf and runnim heir wi h ]
fer anye juality atl i tha e hertakbl
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UNDER ARMOUR

5. Under Armour

« Worldwide Sales: $5.683 billion

= Operating Income: $486.29 million
» NetIncome: 2360.06 million

= Total Assets: 54,971 hiflion

« Total Equity: 32,088 billion

= Best Known For: Athleticwea

« Founder: Kevin Plank

= Founded: 1994

+ Headquartered in: Baltimose, MD

« Owned by: Under Armoir, Inc
» Number of Employees: 14,400

* Websi bitpsfwww underarmaogr comdar

"We must protect this howse ™

These words introduced the warld to what is now one of the biggest sports brands on the planet

And aven 20 years ago, their intention was clearn: to daminate the world of athleticwear.

Since then, Under Armour

known for crea

Though the brand has branched out significantly since its arigins, it's still probably be 1 performance-driven apparel and gear for

athietes who play demanding sports. Ta this end, Under Armow products are designed to boost athletic performance by incorporating revolutionary

technologies, mosture-wicking labrics, and erganomic designs that cater to the needs of athletes across vanous sports.

But much like Puma, Under Armour has been extramealy smart abaut branching out to build its brand, Almost immediately, the company worked to form

strategic partnerships, éndarsements, and sponsorships, which have played a crucial rols in boosting its popularity.

Uinder Armour has

The brand has had endosements with athletes like Steph Curry and Jordan Spieth and even entire spors teams like Tottenham Hatspu

even collabarated with professional-wrestler-tumed-actar Dwayne “The Rock” Johnson on his

Like other brands on this ist, Under Armaour's focus on innovation and technology has baen a key drver of its popularity. The brand continuously invests in

research and development to deliver cutting-edge products that meet the evolving demands of athletes and anyone else who qust loves working out.

naAwna amnilAanana

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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6. New Balance

» Worldwide Sales: £5 1 hillisn

= BestKnown Fer: Running Shoes
#» Founder: William J. Riley

= Founded: 1704

» Headquartered in: Boston, MA
« Owned by: New Balance, Ine

» Number of Employees: 5,49/

Mew Balance has always been ded o producing high-quality athletic footwear and apparal has bean a key driver of its success, Thelr products are

known for their durability, comfort, and pertormance-enhancing features, making them the go-to choice for athletes and fitness lovers allke,

And

it's really been in recent years that New Balance transtformed from “shoes my dad loves” to the fayarite shoes of celebsities like Kendall Jenmer

Halley Bieber, and Jack Harlow, The brand has even fought its way into the NBA to ink endorsements with players like Zach Levine, Kawhi Leonard, and

Mo,

That's hecause, along with fashion, New Balance has established a reputation for innovation. The brand continues ta nvest in research and development,

introducing new technologies and materials to enhance athletic pedormancs, like their Eresh Foam cushionng o lightweight and bireathable fabrics,

y enjoyed newlound popularity, New Balance has also cultivated a sense of authenticity and

Thei cy hasn't hurt them, either. While they've

tanding pre

heritage thanks to a lang-s ance in the industry that dates back to 1704

J OB AN

7. Jordan Brand

* Worldwide Sales: £5 billion
« Operating Income: £4.6750

= Best Known For: The Ar Jordan Baskethall Shoe

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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» Founder: MNike, i

+ Founded: 1924

« Headquartered in: Beavert
« Owned by: Nike, Inc

= Website: i

Inlike Mew Balance, the Jardan Brand

The brand cansistently deliveis axcitin

ardan
fire it
And the Jordan nel does

I | it 18l has been
enthusiasm 1 ke

an, Oregon, USA

joidan
Jht g f product also o h
it th larclans” that the brand from a running
has ALWAYS been coal - just like its namesake.
¥ 1 high ali 1¥ 1 I 1 1 )
 designs, incar porating ambitiols teck nd materials tt .
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] baskett Hayers lke Russell Westbrac
L4 litva Tar Hel
Firvitere -eclit ' ! ar U llecti I red v
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3 world Ao !
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and Zion W as well a5 2
wclusivity and desirability, fusling

8. ASICS

« Worldwide Sales: 5.1.66 bl

* Operating Income: $279.6 million

*» Netincome: 152 million
« Total Assets: 33,14/ billio

= Total Equity: $1.333 billicr

+ Best Known For: Athletic Sh

« Founder: Kihachira Onitsy
» Founded: 1549

» Headguartered in: Kobe,

= Number of Employees: 11

Website: hitps://ww

tka

Owned by: ASICS Company

(814}

https://www.runnersathletics.com/biélgé/ne\'/'\'/s/t“bp-sportswear-brands
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sportswear brand o

ASICS has solidifi

to

NFIC Qesigns,

Renowned for its exceptional running shoes, ASICS continues to push the boundaries of athlatic tec ¢, mantfacturing footwear that offers superior

1al, a hallmark of the brand, absorbs shock and prov

camfart, sup t, and durak

sive fesl, enhancing parformance and

collaborations and endorser

kovic and Emma Cobum showe

And while ASICS is stil

yest known for its footwear, the brand has expanded its offerit anturing into apparel and accessones, The company's clothing

= and funct

ionality, utiliz eIgONCHTIC Ce and moisture-wickin brics to enhance 2

mance during wor

KOUES,

Will ASICS expand further in the tuture to find customerns in athlesurewesr like Nike, Adidas and Lululemean

Time will tell, but it seems likely that we'll continue te

& this brand climb: the rankings in years to come

, .
@ Golumbia

9. Columbia Sportswear

+ Worldwide Sales: 4

= Operating Income: £191,
» Netlncome: 51257 million
= Total Assets: $3 million

» Best Known For: Outdoor Clothing

» Founder: Paul Lamfrom
* Founded: 19358
» Headquartered in: Postland, OR

« Owned by: Columbia Sportswear Compary

Columibia Spior 3 Fantry e point as tha only sportswear brand that got its start by making invoads in the wearld of outdoor activities:

With a ric

varshest

la's pr

ptimal

EERTTEE apparal, footwear, a

s, theit products cater to a wide range of

running sh door activit

Renowned for this kind of innovative gear, Columba Sportswear has consister of o

such as Opni-Heat therial tef

sures supenor insulation and warmth witheut compromising breathab

5 B 1 rproot ection, keaping adventurers dry and comiortalbile.

Aumibia has als

oom large i i of outdoor sctivities, This includes mountaneer Ed Viestur's and

ultrarunner Thnothy |

S0, even though many customers elearly love Columbia Sportswear products for thair fashionable looks, these fashionable items are still rooted in

https://www.runnersathletics.com/blogs/news/top-sportswear-brands 9/17
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10. Fila

« Worldwide Sales: 33.21

» NetIncome: 525711 million
« Total Assets: 51,3 hillion

« Best Known For: Athletic Shoes

« Founded: 1911

+ Owned by: Fila Korea Lid
+ Number of Employees: £ 000

Filais

rich histary and enduring legacy

While the '90s

waid job o

i, Wa're big

Al the same time, Fila has been relati

i " L
ol its iconic Mindblower

Then, in 2017, Fils made head

Despite the

providing qus

idwide brand today, but it traces

= Operating Income: $325.4% million

= Founder: Ettore and Giansevero Fila

» Headquartered in: S=oul, South Korea

arigins back to 1917 in ltaly, Since then, it has solidified its position as a prominent

=LA

sportswear brand with 4

& and Grant Hill, the brand has continued to

uette, which bore a colorway resemblance 1o YEEZY's, generating considerable attention.

'O Fila

xopulanty a lew years

BI5, further elevating its brand i

back with the rerelease

 releases, as well. The brand's commitment to

https://www. runnersathletics.com/brégs/news/top-sportswear-brands
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CONVERSE

11. Converse

* Worldwide Sales: 52.3 billion

= Best Known For: Shoes

» Founder: Marguis Mills Conversa
+« Founded: 1908

s Headquartered in: Boston, MA

« Owned by: Nike

+ Number of Employees: 4 400

Website: hitps:/foww.convaise com/
i 1 |yt T nad at th refr l 3 r t 1
s ab 1o adapt | reinvent IF over "
ts beloved Chuck Tayl
1 sparts ¢
nsar promisin
i
wegh Conve k | ir the b { maintain flu i rougl i et th play 1 I
1 fthe Gal lhani € | (1" | 1] ki rma City Thunel
I ¥ ' 38 o) t | I I 3 I and intrody v A Is, th pe CX Crat

ind the Aeon Active TX, in collaboration with A-COLD 'WALL"®

Furthermore, Converse embarked on exciting collaborations with Rick Owens' DRKSHDW imprint, resulting in unique collections like Barmers, along with

partnerships with ather intér national desigrer s

rding, and stra

IReaeb

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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12. Reebok

= Worldwide Sales: 7.1 hillion

+ Operating Income: 5173 million
» Netincome: 515897 million

« Founder: JeH and Joe Faster

» Founded: 1958

+ Headquartered in
= Owned by: Authentic Brands Group
« Number of Employees: 9,102

eebolcom

anid

ebok successfully capitalized on the wave of nost

it throwugh the 90s, d

g Into its archive

ties and brands, Collaboratio

15 with influential 1 as Cardi B, Malson Marglela, Danai Gusira, and

Arianna G

ramd,

Reehok's retra madels, particularly the timeless sithousttas from Allen v

sneakar enthusis

aeking a touch of nostalgla. This positioning has salic

And while t

and may still not command the same type of awe that its nval Nike gamers, there's no denying that Reebok has beep a

flusnce for decades.

-ater to the footwear community with innowv

fition to its icome

weather. These unique armmitrrent

catenng o diver

consumar needs:

; Reebiok ha neglected its general releases. Timeless classics like the aimec

has also expanded it

and contempaorary style. Ree

ts alike.

i

snce nastalg nge ta include trail-ready

pnthus

e5 and outdoor

Reehiok is another brand - like A

innoyvation” is

S - that hasa't found the same kind of success in athlaisure that it has with footwear, but as we'v rardy seern,

& renccurnrig them with sportswear brands,

ok climbs this

Don't be surprised if Re tin the future by ap: ni its fashion sense and technology ta othar type

RUSSELL
ATHLETIC

11 Ruccall Athlatis
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Bary EMREIILAE i RRELEL LA

* Worldwide Sales: 51.4 hillion

+ Best Known For: Athletic Clathing
» Founder: BEcnjamin Russell

+ Founded: 1702

* Headquartered in: Bowling Green, KY
« Owned by: Barkshire Hathaway

+ Number of Employees: 1000

s Website: hitps:/Awww rissallatl

tirmel

tured 24 different colors, captining the essence of the Brand

| classic designs with

to choice for those s

/s history

with a log

LIS

scross all

« Worldwide Sales: $1.34 hillion

= Operating Income: $73.5 million

* NetIncome: 563.8 million

« Total Assets: 51,52 billioi

« Total Equity: $1.07 hillion

« Best Known For: Athletic Shoes

» Founders: Olivier Bernhard, David Alle
« Founded: 20110

» Headquartered in: 7urich, Switzerland
« Owned by: On Holding AG

* Number of Employees: 1,158

o Website: hitps://www.on-running.com

rancl, cesy

v become a tog

https://www.runnersathletics.com/blogs/news/top-sportswear-brands

v, whic

h teatures ¢

» the scene. |t's the second newest o

on hightweig

Mpany

i entire list.
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tends beyand the running community, too, Thanks to that CloudTec technology and soma remarkable designs,

¢, as well. It's becoming progr ively mare common to see ped

ons with renowned brands like Kith, Loewe, and notable publications have further elevated On's status and b

15. Free People

« Worldwide Sales: 3780.2 million

+ BestKnown For: Bohemian Apparel {Including Workout Clathes)
« Founder: Dick Hayne

» Founded: 1784

« Headquartered in: Austin, TX

= Owned by: Urban Outfitters

« Number of Employees: 511

Wh aphe | tl T brand mpany has become hugely popul thair very fashionable women's Frisw
F F pl o tra in 105 amaong athl wormen sesking sy i chu its 1n hemian-inspired fas ' Catering 20
t W I tran ! F ple has ' 3 well-know T " fask i try

:'-rl.:..._,-...|..-..Yf.--...-...,ll..- price tag, many customars find certain pieces 1o be worth the investment. op-rated ftems ke

DAKLEY
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16. Oakley, Inc

« Worldwide Sales: 3280 nillion

« Best Known For: Sunglasses

« Founder: lim Janmard

« Founded: 1975

» Headquartered in: Foothill Ranch, CA
= Owned by: Essilor Luxatiica

* Number of Employees: 900 employess

Wealkbci

Asa brand known for our own finning

In fact, we've even included them on our list of the best running sunglasses of 2023,
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S0, while many of us may always associate Oakley with thelr famous wraparound siyle, more and more

simply want to look the
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sought-after sunglasses companies in the world
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Outdoor
Voices

17. Outdoor Voices

« Worldwide Sales: 350 million
» Best Known Fer:

« Founder: [yler Haney

= Founded: 2013

» Headquartered in: Austin

+ Number of Employees: 105

i /

Within two years of its founding, Outdoor Voices was already bacoming known as the spodswear branid

https://www.runnersathletics.com/blogs/news/top-sportswear-brands
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Initially, the brand gained-attention tar its minimalist aesthetic, tocus on inclusivity, and the promotion of recreational activities over intense workouts.

Somewhat similar to what Lululeman has dene, Outdaor Voices encourages individuals 1o “da things” rather than just focus solely an intense workouts.
Daoing s has creatad a sense of community and fun around movement, By promaoting a balanced and joyful approach to exercise, the brand attracted an
extremely loyal fallowing,

But Outdoor Voices has also gained fans by placing a strong emphasis on guality and functionality, Their fabrics are known for their durability, comiort, and

maisture-wicking properties, ensuring that customers can move freely and comfortably during various activities.

There's no doulst about it the last coupls of years have been 1ough for Outdoar Vaices. The brand struggled financially bacause of order fullillment

problems and operational challengas, which led to numeraus layaffs and loadership shakeups.

But Qutdoor Voices continues to thrive. We recently highlighted one of their products when we covered the best workout leagings of 2023,

The Next Big Sportswear Brand?

We'd like to (humbly} submit ourselves!

In just a few short years, we're extremely proud of the many products we've designed, developed, and released. Pleate take a second to explore our inventory

and always feel free to contact us if you ever have any questions.

YOU MIGHT ALSO LIKE

THE 20+ BEST CLASSIC SUNGLASSES OF 2024 THE 17 BEST BUCKET HATS FOR MEN AND WOMEN
IN 2023

1 COMMENT

haichar ali

LEAVE A COMMENT

MName® it L

Plegse note, commaents necd ta be approved before they are published
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POST COMMENT

STAY CONNECTED WITH RUNNERS ATHLETICS ACCOUNT SUPPORT COMPANY

Returns & Refumds Abaut Us
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THE 25 BEST SPORTSWEAR
BRANDS IN THE WORLD

1 YEAR AGO IN STYLE
WORDS BY JUSTIN BLOCK

https://www.highsnobiety.com/p/best-sports-brands/ - 1/34



04/02/2024

When thinking about the best sports
brands, an old soccer expression comes
to mind: form is temporary, but class is
permanent. Popularity ebbs and flows,
but quality and legacy endure.

Availability, not exclusivity, is key to
sportswear brands financially. Limited
releases and exclusive collabs

might wind up in plenty of social
media feeds and add a new level of
cool to a sports brand, but those
sneakers usually don't end up in
everyone's closets. Yet, while
widespread availability and visibility do
equal cold, hard cash for sportswear
brands, exclusivity and

collaborations remain a form of soft
power every label wants to wield.

The hype that drives the high end of the
market and sends collectors and media
outlets such as ourselves into a

Sulwhasoo

frenzy is a means for sports brands to elevate their general releases
and everyday wear and keep profits ticking upwards. And it's
working. Market research firm Statista estimates the global sports
apparel market generated revenue of $178 billion in 2021 and it's

set to keep growing to $204 billion by 2023.

https://www.highsnobiety.com/p/best-sports-brands/
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But hype isn't the be-all and end-all. Heritage, product quality,
strong endorsement deals, and innovation are other spokes in the
wheel of what makes a sportswear brands great. lts something
those in charge know all too well, and a big reason as to why a lot
of brands have transitioned from the sports to lifestyle arena with
ease in recent times.

With athleisure arguably the dominant fashion trend of our time,
there’s money on the table, and these 23 sports brands aren’t about
to leave any change behind.

Scroll on to see, in no particular order, the best sports apparel
brands in the world.

HOKA

https://www.highsnobiety.com/p/best-sports-brands/ 3/34
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© HOKA ONE ONE

Collaborations with Engineered Garments and Moncler further
propelled the brand to a wider audience and even led to the reissue
of one of its best silhouettes, the Mafate.

SHOP HOKA

Salomon

U CAADIETV { ACIA TVDEWY
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With gorpcore on the rise Salomon was perfectly positioned to
become one of the biggest European sportswear brands. Its trail-
ready sneakers have become a hit due to its combination of
Ortholite insoles and Contagrip outsoles that create a comfy ride
regardless of the terrain. Compared to other brands one of
Salomon's best qualities is its signature color-blocking used on
sneakers in XT series.

Apart from recently celebrating its 75th anniversary, collabs with
COMME des GARCONS, BODEGA, and recently Maison Margiela

have ensured the French brand will remain a major player in the
sportswear industry and if the gorpcore trend continues, it may
soon move up to the top 5 slot.

SHOP SALOMON

New Balance

https://www.highsnobiety.com/p/best-sports-brands/
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© HIGHSNOBIETY / JULIEN TELL

Arguably no other brand has had a revival in recent years like New
Balance. Apart from teaming up with Teddy Santis of Aimé Leon
Dore for the brand's "MADE in USA" sub-line, New Balance has
been releasing hit after hit with coveted silhouettes like the 2002R,
550 and other general releases.

Though the target 'dad audience' still remains with the Boston-
based brand, new colorways, and revitalized models have placed it
at the forefront of the apparel and sneaker industry due to collabs
with Patta, Joe Freshgoods, and high-performance running
sneakers with Stone Island.

LoD BECAAL DAL ARIOC
>
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@© HIGHSNOBIETY / RICHIE DAVIS

A relative newcomer to the scene, On was founded in 2010 and has
managed to make a lot of noise in a short period of time. That has
been mainly due to its signature CloudTec" technology which
creates the distinctive holes in the sole units of its sneakers. The
cushioning technology makes for a comfortable ride while the
shoe's lightweight construction and energy-returning technologies
have made them a favorite for runners.

As well as offering reliable and quick running shoes, the label
has also been making a name for itself among casual sneaker
wearers, partly thanks to collaborations with the likes of Kith,
Loewe, and this very magazine.

L

l P L
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© HIGHSNOBIETY / THOMAS WELCH

Oakley sunglasses have become a serious flex in high fashion in
recent times. With sunglasses trends moving toward thinner, more
colorful frames, and bigger, more outlandish lenses, Oakley, with
its decades-deep archive of cycling shades, was ready for a
comeback. Collaborations with Vetements, Palace, and A-COLD-
WALL*'s Samuel Ross have put everyone on notice, making
Oakley, which also makes advanced sportswear, one of the most
desirable sunglasses companies in the world.

SHOP OAKLEY

adidas

https://www.highsnobiety.com/p/best-sports-brands/ 8/34
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© HIGHSNOBIETY / BRYAN LUNA

A sportswear giant long before athleisure was even a word, adidas
has remained an intrinsic of the sportswear industry. During 2022
we've seen a long list of high-profiled releases from the German
brand with collabs from Ivy Park, Bad Bunny, Gucci, and most
recently Balenciaga. Even designers like Darryl Brown and Sean
Wotherspoon put their twist on a few of the brand's signature
silhouettes.

It's clear the second-biggest athletic company in the world shows
no signs of slowing down and its recent collection with and wander
is a testament to the brand's ability to accommodate new ideas
that further merge innovation and fashion.

SHOP ADIDAS

ASICS

https://www.highsnobiety.com/p/best-sports-brands/
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https://www.highsnobiety.com/p/best-sports-brands/

© HIGHSNOBIETY / EVA AL DESNUDO

Few companies blend performance and design quite like ASICS.
Although mostly known for its impact in the running world with
cutting edge silhouettes like the Novablast or Meta Speed Sky, its
lifestyle models are widely renowned for its comfort. Pretty much
any model from the brands Gel series offer stability and cushioning
in a way that other brands don't, and with Kiko Kostandinov at the
creative helm the brand's long line of retro-runners are having a
resurgence. This year we've seen collabs from JJJJound, Ice
Studios, Awake NY, even Evisu chimed in to give its take on the
widely popular Gel-Lyte lll.

SHOP ASICS

Reebok

10/34
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© HIGHSNOBIETY / THOMAS WELCH

Another brand taking advantage of ‘90s nostalgia, one-time British
heritage sportswear label Reebok has dug into its vault and opened
it up to a slew of collaborators, including celebrities and

brands such as Cardi B, Maison Margiela and Rihanna.

https://www.highsnobiety.com/p/best-sports-brands/ 11/34
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With retro models from Allen lverson's question and answer series
providing young sneakerheads a chance at securing timeless
silhouettes Reebok has positioned itself as one of the best sports
brands in the world, As of recent Reebok continues to cater to the
footwear community with its release of the Beatnik, one of the few
slippers made for cold weather.

Along with the overhyped models, Reebok's general releases like
the Club C haven't lost a step and the brand now offers trail-ready

sneakers and marathon runners as well.

SHOP REEBOK

Puma

4 .
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© HIGHSNOBIETY / BRYAN LUNA

Over the course of 2021 Puma's sales rose by roughly 32% making
it one of the highest grossing years for the German sportswear
brand. Puma owes it success to its standard of delivering quality
products at a reasonable price compared to its competitors. Collabs
with Pokemon, MCM, and retailer Butter Goods helped solidify
Puma outside its heavy football foundation and though Neymar Jr.
remains as one of the brands biggest signed athletes younger
players in various sports are following suit.

Though modern iterations of its popular Suede silhouette and still
release every year, Puma's ability to remain true to its athletic
origins is the reason why it continues to be one of the top 5
sportswear brands in the world.

SHOP PUMA

Converse

https://www.highsnobiety.com/p/best-sports-brands/ ' i 13/34



04/02/2024

© HIGHSNOBIETY

Converse is one of the OG American sportswear brands that
continue to innovate over time. Founded in 1908, the brand grew to
acclaim with its widely celebrated Chuck Taylor silhouette that
underwent several reiterations over the last hundred years. Though
it's rare to see shoes transition between different sports, by adding
a vulcanized sole to a few of its silhouettes Converse has redefined
itself as a skate brand, sponsoring young pros like Louis Lopez,
Sage Elsesser, and 2019 Skater of the Year Milton Martinez. Though
the brand isn't as active in basketball as it once was it still
maintains an on-court presence with a few players like the Warriors
Draymond Green and OKC's Shai Gilgeous-Alexander.

https://www.highsnobiety.com/p/best-sports-brands/ ‘ " 14/34
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This year saw the release of two brand new models with A-COLD-
WALL*, the Sponge CX Crater and the Aeon Active CX as well as

new collabs with Rick Owens DRKSHDW imprint, Barriers and a
bunch of other international designers.

SHOP CONVERSE

Champion

© CHAMPION

Though the word staple gets thrown around a lot these days
perhaps no other company has been integral to athletic and
streetwear as much as Champion. If you're looking for quality
products that you can use in any sport, Champion has you covered.
If you're looking to start a streetwear brand and need new some
blanks to print on that comes with a seal (in the case logo) of
approval, Champion has got you covered. The list of accolades
under the now North-Carolina based brand is long from outfitting
the "Dream Team" at the 1992 Summer Olympics to inventing the
modern hooded pullover almost 90 years ago, Champion is as
good as it gets.

https://www.highsnobiety.com/p/best-sports-brands/
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Champion now serves the streetwear crowd, especially after
collaborations with Supreme, Vetements, OFF-WHITE, and KITH.
But it's also still for the everyman, with affordable prices,
widespread availability, and time-tested quality. "It's like having a
new brand with a hundred-year history," says Champion brand
ambassador Manny Martinez.

SHOP CHAMPION US

Diadora

https://www.highsnobiety.com/p/best-sports-brands/ 16/34
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© HIGHSNOBIETY / THOMAS WELCH

Although ltalian sportswear brand Diadora has been around since
1948, it remains an underground icon to soccer “casuals” and
European streetwear enthusiasts alike. Diadora was a hit in the "70s
and "80s, drawing in traveling soccer fans from the UK with its
luxurious tracksuits, colorful knitwear, and sleek sneakers. lcons
such as tennis legend Bjorn Borg and soccer greats Roberto Baggio
and Marco van Basten donned Diadora footwear, making the sports
brand a giant both on and off the field.

Today, Diadora’s Italian craftsmanship is paired with reinvented
styles from decades past and collaborations with Packer, END., and
even Highsnobiety. Its clothing takes styles from the most
dominant period in the company's history and brings them straight
into the modern athleisure fold. For anyone looking to add that

prestigious “Made in Italy” spirit to their sportswear wardrobe,
Diadora is a European OG.

SHOP DIADORA US

ellesse
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@ HIGHSNOBIETY / ROBERTO BRUNDO

ellesse, founded in 1959, changed sportswear forever by bringing
tailoring techniques to sporting apparel for the first time.

The ltalian brand (now owned by the British company Pentland),
first started out in ski-wear but has since gone on to establish itself
as a true sportswear force in Europe and beyond, having
announced its re-entry into the North American market with a
special Fall 2018 collection of apparel and footwear.

https://www.highsnobiety.com/p/best-sports-brands/ 18/34
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Once a favored brand of UK casuals in the '80s, these days, the
‘'semi-palla’ or ‘half-ball’ logo — which represented two tips of a
pair of skis and a section of a tennis ball — can be seen
widespread, worn proudly by everyone from ravers and
fashionistas to tennis players at Wimbledon.

Famously, Muhammad Ali was even a fan.

SHOP ELLESSE US

Fila
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© HIGHSNOBIETY / ASIA TYPEK

Fila rose to fame during the '90s after sponsorships with NBA
athletes Jerry Stackhouse and hall of famer Grant Hill. Though the
brand has been relatively quiet on the streetwear front it maintains
a strong relationship with key athletes in tennis. Founded in 1911 in
Italy, Fila now calls South Korea home and seen a rise in popularity
after rerelease of its Mindblower silhouette that beared a slight
colorway resemblance to YEEZY's. In 2019 mega group BTS
announced its partnership with the historic athletic company and
though folks are patiently waiting for new collections from the duo,
you can still tap the athletic brand for it budget-friendly releases.

SHOP FILA US

hummel
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© HUMMEL

While the majority of hummel's products are made through the
lens of soccer it also has transitioned in providing quality lifestyle
products as well. Its pieces range from parkas to tracksuits sporting
its catchy chevron logo. Founded during 1923 in Hamburg,
Germany the now Danish brand is mostly known for providing
football kits but recently the brand expanded its range to handball
where it serves as the proud sponsor of the International Handball
Federation.

Jordan Brand

4
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Puma Golf has been a leader in golf footwear and they are making strides

in 2023 early with the release of their new Ignite Elevate golf shoe.

This Elevate shoe will be an addition to the already popular Ignite family
by Puma. The shoe has been designed to add additional comfort,

functionality and stability into the spikeless shoe.

Puma has utilized Ignite Foam in the midsole which provides energy
return as you walk or swing. The EXOShell design that combines
engineered mesh uppers with TPU Film fused underneath aids in stability

while adding waterproof performance.




Puma Golf releases new Ignite Elevate golf shoe - $130. (Puma Golf)

Puma’s Pwrsaddle technology uses a lightweight TPU saddle to make the
shoe durable and comfortable. The new Ignite Elevate shoe also features

concentric traction that helps with grip on any surface.

“Our goal while designing and developing the Ignite Elevate was to
provide superior performance, comfort, and styling in a spikeless shoe,”
said Andrew Lawson, Senior PLM Footwear, Puma Golf. “The proven
technologies we’ve applied to the design guarantees the new Ignite

Elevate will raise anyone’s game.”




Puma Golf releases new Ignite Elevate golf shoe- $130. (Puma Golf)

Ignite Elevate is available in seven colorways in medium and wide widths.

See more equipment: Best drivers for 2024 | Best irons for 2024 | Best
putters for 2024 | Best golf balls for 2024

12/9/2024 1:55:21 PM

https://golfweek.usatoday.com/2023/02/01/puma-golf-ignite-elevate-golf-shoe/
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Written by Staff, PGATOUR.COM

This season on the PGA TOUR, look for PUMA Golf athletes Rickie Fowler, Gary Woodland,
Justin Suh and J.J. Spaun to be rocking some new footwear.

That's because PUMA has introduced the new PHANTOMCAT NITRO shoe. A culmination
of several years of development and testing among these athletes, the NITRO provides
golfers with greater explosiveness and power, along with increased comfort, flexibility and
rebound, on the golf course.

https://www.pgatour.com/article/news/equipment-report/2024/02/20/puma-golf-new-phantomcat-nitro-shoes-innovation-flexibility-explosiveness-to-course ~ 2/8
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A look at the new PUMA Golf PHANTOMCAT NITRO shoes. (Courtesy of PUMA Golf)

The PHANTOMCAT NITRO is our most advanced shoe to date,” said Senior PLM Footwear
of PUMA Golf Andrew Lawson. "The feedback we've received from our TOUR athletes has
been fantastic and | can’t wait for golfers to try this shoe.”

The PHANTOMCAT NITRO is made of sleek, full-grain leather offering a guaranteed one
year of water protection and is available in four different color selections. The shoe also
comes in a NITRO wide version.

https://www.pgatour.com/article/news/equipment-report/2024/02/20/puma-golf-new-phantomcat-nitro-shoes-innovation-flexibility-explosiveness-to-course ~ 3/8
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The color selection of the new PUMA Golf PHANTOMCAT NITRO shoes. (Courtesy of PUMA Golf)

With the release, PUMA elevates shoe technology to a completely new level.

With this shoe, PUMA debuts Flexspike cleat innovative technology. The Flexspikes are
figure-eight shaped and integrated into the shoe itself, which improves weight distribution
and traction by increasing the surface contact of the cleats with the ground, ultimately
strengthening grip and traction. The foot is able to maintain versatility through impact.

https://www.pgatour.com/article/news/equipment-report/2024/02/20/puma-golf-new-phantomcat-nitro-shoes-innovation-flexibility-explosiveness-to-course ~ 4/8



12/6/24, 11:21 AM PUMA Golf's new PHANTOMCAT NITRO an innovation to spike game - PGA TOUR

A closer look at Justin Suh wearing Flexspike cleat technology at the 2024 WM Phoenix Open.
(Orlando Ramirez/Getty Images)

The nitrogen-infused NITRO foam provides explosiveness through high rebound. The
shoe provides stability heel-to-toe with a molded heel and an anatomically shaped last
(which wards off any squished toes.

https://www.pgatour.com/article/news/equipment-report/2024/02/20/puma-golf-new-phantomcat-nitro-shoes-innovation-flexibility-explosiveness-to-course ~ 5/8
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A closer look at the new PUMA Golf PHANTOMCAT NITRO shoes. (Courtesy of PUMA Golf)

Price: $180

Available: Feb. 15

More on GolfWRX.com View All News >
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PUMA GOLF x QCG Collection

Dean DeCrescenzo April 4,2024 @ <50 Comments
f ¥ in=

Puma Golf has long been open to collaborations to provide golfers with unique, fashionable, and functional
apparel. They have an extensive catalog of collections like Puma x Palm Tree Crew, Puma x Arnold Palmer,
and Puma x Volition. Each release offers a different take on golf apparel with its own backstory. Today, Puma,
in partnership with Quiet Golf, introduces a new line of contemporary golf apparel tited PUMA GOLF x QCG
collection to commemorate the upcoming 2024 golf season. This collaborative venture aims to bring forth a
fresh perspective in golf fashion, integrating contemporary design elements into traditional golf apparel.




The latest PUMA GOLF x QGC collection features a wide range of modern styles, including premium cable
knit sweaters, half zips, crewneck sweatshirts, and graphic tees. It is designed for both men and women

golfers who want a sophisticated look that embodies the spirit of spring and summer golf.

“The culture of golf is evolving, and along with this evolution, styles are changing for the better,” said Mike

Diaz, Marketing Director of PUMA Golf. “Inspiration from different industries like fashion, street, and skate is
becoming more accepted on the course, and we found the ethos of Quiet Golf to be at the forefront of that
change. Partnering with a brand like QG allows us to offer a unique style that we see as a trend in golf that is
going to be around for a while.”

Puma’s apparel has been maturing for a while, and their latest collection continues the trend of moving away
from flashy and colorful designs that the brand was known for in the past. The PUMA GOLF x QGC collection
features a range of earthy tones, including warm white, paisley, navy, chocolate, grey, and forest green.

According to Puma, these colors are inspired by the shades that golfers typically encounter on the course,



such as the sand of a bunker or the green of a freshly cut fairway.

Below is a comprehensive list of all the items featured in the Puma x QCG Collection.

Polos:

PUMA x QGC Jacquard Paisley Polo (Deep Forest, Warm White) — $110

PUMA x QGC Sunday Stripe Polo (Warm White-Dark Night, Warm White-Deep Forest) — $110

PUMA x QGC Post Round Polo (Deep Forest, Warm White, Dark Night) — $110




Tees:

PUMA x QGC Modern Graphic Tee (Deep Forest, Warm White) — $50

PUMA x QGC Script Graphic Tee (Dark Night, Dark Chocolate) — $50

Layering:

PUMA x QGC Graphic Crewneck (Warm White, Dark Chocolate) — $140

PUMA x QGC Cable Knit Sweater (Warm White, Dark Night) — $160

PUMA x QGC Half Zip (Warm White, Dark Night) — $180




Bottoms:

PUMA x QGC Short (Deep Forest, Sedate Gray) — $100

PUMA x QGC Pant (Dark Chocolate, Sedate Gray) — $120

PUMA x QGC Rope Hat (Warm White-Deep Forest, Dark Night-Warm White) — $45

Shoes:

PUMA x QGC Avant (Puma White-Deep Forest-Lime Pow) — $180




Women:

PUMA x QGC Mock Neck (Deep Forest, Warm White) — $70

PUMA x QGC Relaxed Crop Polo — (Deep Forest, Warm White) — $100
PUMA x QGC Pleated Skirt (Deep Forest, Warm White) — $90

The all-new Puma x QGC collection is now available on pumagolf.com.

Go to discussion...

Follow: Like & Share 0 @ %ﬁ.

12/9/2024 10:38:47 AM

https://www.thehackersparadise.com/puma-golf-x-qcg-collection/




Rickie Fowler's INQ’Muma Golf Shirts -
Everything That He Is Wearing At
The US Open

Fowler's apparel at the US Open has been turning a few heads! Here's where you
can buy his look online

QOO © svuwsotmomy nowsite:

When you purchasa through links on our site, we may eam an affiliate commission. Here's how Il works.

(Image crodit: Gatly Images)
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Rickie Fowler has enjoyed a great return to form since working with former
coach Butch Harmon and, at the US Open, that couldn't be clearer, with the
American becoming the first player to ever shoot 62 at the US Open and,
following a hot start on the second day, he continued to lead early at Los
Angeles Country Club.

Throughout his career, Fowler has been known for his style, with the 34-
year-old seen wearing his Sunday orange oultfit regularly, as well as a
number of other eye-catching outfits as he climbed up the ranks of the PGA
Tour.

At the US Open, Fowler has been seen wearing yet more eye-catching
pieces, with Puma known for producing some of the best golf pole shirts on
the market. Here, we take a look at his apparel for the third men's Major of
the year.

Spansonid Links




Electrician: Turn Off Your Central Heating & Plug New
Mini Heater In

THURSDAY

(Image cradit: Gatty Images)

Puma Gamer Golf 1/4 Zip | $65 at Dick's Sporting
Goods

Fowler wore the Gamer Golf 1/4 Zip for his historic
round of 62, with the feat being matched by Xander
Schauffele just 30 minutes later

VIEW DEAL

Puma make some of the best golf guarter zips on the market, with Fowler
donning the Gamer Golf 1/4 Zip for his historic 62 at Los Angeles Country
Club.

LATEST VIDEOS FROM GOLFMONTHLY

Made from 94% polyester and 6% elastane, it has a soft 4-way stretch
construction that allows you to swing freely on a range of shots. What's
more, there is plenty of breathability available, with the zip allowing you to
control the temperature whilst you're out on the golf course.

FRIDAY




Fowler during the Second round of the 2023 US Cpan
{Imags cradil: Galty Images)

Puma Mattr Geo Polo Shirt | $61 at Golf Poser

Thie Mattr Geo Polo is now just 561 at Golf Paser, with
Fowler's full US Open wardrobe also available on the
site!

VIEW DEAL

Puma Mattr Geo Polo Shirt | $85 at PGA TOUR
Superstore

PGA TOUR Superstore provide users with an array of
the best golf apparel, with the Mattr Gec Polo now
available in a number of size options

For 2023, Puma have added to their Mattr range, with the polo offering
users a performance-based fabric that provides comfort in all conditions.
Not only is it moisture-wicking, but the fabric has a four-way stretch for
superb range of movement, with the print certainly making a statement on
the course.

Fowler first signed with Puma back in 2008 when he turned professional
and has also signed a couple of contract extensions to make sure he
remains one of the key figures wearing Puma golf gear. Being one of the
most recognized gelfers on the planet, he has enjoyed numerous
successes, such as the 2015 Players Championship.

GET THE GOLF MONTHLY NEWSLETTER

Subscribe to the Golf Monthly newsletter to stay up to date with all the
latest tour news, equipment news, reviews, head-to-heads and
buyer’s guides from our team of experienced experts.

| Contact me with news and offers from other Future brands

(7] Receive email from us on behalfl of our trusted pariners or sponsors

By submitting your information you agree 1o the Terms & Canditions-and Privacy Policy and are
aged 18 or ovar

As mentioned, Fowler was donning the Geo for Friday, with Puma's Mattr
range of clothing aiming to provide goifers with the ideal mixture of comfort,
style and performance to play better golf in. Mattr stands for materials,
technology and research and, throughout our previous testing of Mattr
polos, you can feel that it is premium, well designed clothing.

SATURDAY

Puma Mattr Love/H8 Golf Polo | $54 at Golf Poser
On moving day, Fowler will be donning the Love/H8
Golf Polo and, at Golf Poser, it is under $55

VIEW DEAL

Puma Mattr Love/H8 Golf Polo | $85 at PGA TOUR
Superstore

Grab Fowler's full look at the PGA TOUR Superstore,
with the Love/H8 Golf Polo just one of the many items
now available

VIEW DEAL

On moving day at the US Open, Fowler will be wearing the Mattr Love/H8
Golf Polo, which has a performance fit and lightweight feel, Featuring a
three-button placket, the print may divide opinion, but there's no denying



that it does look very premium.

Agaln, it has the Mattr fabric with a four-way stretch. It is also moisture-
wicking and quick drying, which is a perfect combination for the hot and
humid conditions. Lastly, there are small design elements on this polo,
such as the Puma logo on the back of the neck.

SUNDAY

; !;\ Puma Caddie Stripe Golf Polo | $39.99 at PGA

‘l TOUR Superstore
The orange look is regularly seen on Sunday and, for
the final round of the US Open, Fowier will be wearing

i
el

his traditional look

5

VIEW DEAL

On Sunday, you can expect to see Fowler's traditional orange look, albeit
unclear as to whether it will be the striped or the full orange polo. Either
way, you can expect to see some color at Los Angeles Country Club come
the final day.

So, what is the reason why he wears orange? Well, in an interview, the
American explained that: " | started doing that while | was in school.
Obviously, not many guys wear orange, so it was a way to be my own man
out there. A few of my Oklahoma state teammates wore the same colors,
so at the time, it was a bit of a bonding thing. But nobody really does that
on Tour. | like to think of it as my own little personal style. |'ve always
enjoyed having my own sense of style; it's just a fun way to stand out. It's
fun to wear what | want to wear and show off."

TOPICS

hing-that-he-is-wearing-at-the-us-open
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Covering the business of golf!

PUMA GOLF x ARNOLD PALMER COLLECTION OFFERS
ICONIC STYLES AND WOMEN'S FASHION

JULY 23,2024

HI-RES IMAGES: LINK



CARLSBAD, Calif. - When we think of iconic golf and legendary style, the first name that
comes to mind is The King, Arnold Palmer. Known as much for his exquisite taste as his iconic
golf legacy, nobody embodies the “star,” persona more than Arnie himself. To celebrate The
King's legacy, PUMA Golf is dropping a second PUMA Golf x Arnold Palmer Collection lineup
for 24.

Known for the phrase, “You must play boldly to win,” Mr. Palmer wasn't afraid to push
boundaries on and off the course, and The PUMA x Arnold Palmer Collection captures the
excellence of golf's global icon and embodies the essence of Mr. Palmer’s legacy. Designed to
celebrate Arnie’s massive impact on the game and its style evolution, the latest PUMA Golf x
Arnold Palmer Collection boasts fresh and sophisticated looks. The collection reflects
Palmer’s classic and timeless approach to golf fashion, combined with modern trends and

performance fabrics suited for the sport.

Most notably, for the first time, the collection now offers Women's apparel. More specifically,
the line consists of several signature items including Pique polos in navy or pink, a golf dress
in deep navy, a quarter-zip sweater in warm white, a track jacket in deep navy, a visor in
warm white and green, and golf shorts in warm white. Details like piped seams, custom rib



collars, and pale pink pop trims, add to the premium look of each item and ensure that those
who wear items from the AP Collection feel as stylish as Arnie in his prime.

The latest Arnold Palmer Collection will be available online and at retail 7/22/24.

For more information on the latest 2024 PUMA GOLF x Arnold Palmer Collection, visit

http://www.pumagolf.com

12/9/2024 2:31:23 PM

https://golfweek.usatoday.com/2023/02/01/puma-golf-ignite-elevate-golf-shoe/




EXHIBIT E
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Mens Womens Juniors Collections Accessories Tour Sale

Limited Edition -
PHANTOMCAT NITRO™ Fair
Isle Golf Shoes

W ek 3 Reviews

Groundbresking: Not ground-breaking PUMA's
PHANTOMCAT NITRO™ brings golf cleats into the future
with FLEXSPIKE technology
b,
Size Size Guide ¢
10 ‘ -5 ‘ 1.5
B
aTy 1 ADD TO CART
SPECS 4
DETAILS +
RETURNS & SHIPPING +

5
A
K

3

A

4

1/2/2025 9:04:04 AM

https://www.pumagolf.com/collections/phantomcat/products/phantomcat-nitro-fair-isle-golf-shoes




FREE SHIPPING OVER 560

Mens Womens Juniors Collections Accessories Tour Sale

Pure 2.0 Golf Polo

$55.00

4 interest-frea payments of $13.75 with Klome. Leam More

Upgrade your play. Upgrade your polo in 10+ colars,

Your game dssarves more than the ardinary. This

reimagined essential pola ers pure performance
with breathable, moisture-wicking, &-way stretch fabric
Play harder, play smarter, and stay comfortable all day
long with & polo crafted from 100% recycled materials

|excluding trims and decorations]

Color Deap W

te e
' 4B 2B 4B §

Size Guide &7

L XL AAL XL

431 FX1
oty 1
SPECS *
DETAILS i

RETURNS & SHIPPING +



FREE SHIPPING OVER $60

Mens Womens Juniors Collections Accessories Tour Sale

Golf Umbrella

$75.00

oty 1 ADD TO CART

SPECS 43
DETAILS I8
RETURNS & SHIPPING +

1/2/2025 9:05:34 AM https://www.pumagolf.com/products/puma-golf-umbrella




FREE SHIPPING OVER §60

Mens Womens Juniors Collections Accessories Tour Sale

Tri-Fold Golf Towel
%% Wk 5 Reviews

$20.00

Keep your clubs clean with aur Tri-Fold Golf Towel

ary 1 ADD T
SPECS +
DETAILS +

RETURNS & SHIPPING +

DETAILS = Super Absorbent

* Carabiner

® Care |nstructions: Machine wash cold. Do not iron. Hang dry only. Do not bleach




FREE SHIPPING OVER 5860

Mens Womens Juniors Collections Accessories Tour Sale

Golf Icon Bag

$65.00

4 interest-free payments of $16.25 with Klama. Lzam More

oy ADD TO CART

SPECS +
DETAILS +
RETURNS & SHIPPING +

1/2/2025 9:10:59 AM
https://www_pumagolf.com/collections/puma-accessories-travel-gear/products/golf-icon-bag
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ARNOLD PALMER COLLECTION

Women's AP Solid

[ vew ]
Hieland

HEW
AP Knit

L wew ]
AP Knit

Galf Jacke

Golf Hoodie

T4 Zip

Golt 1



$180.00

NEW J

Women's AP Pique
Golf Polg

0RS

$75.00

AP Pink Lemonade
Golf Pola

e dek k2 Reviews

.
- N

Women's AP Zip
Golt Sweater
1 COLOR

il 1 Review

$140.00

Wl Aok i 1 Review

£200.00

AP Citrus
Golt Polo

$90.00

AP MATTR Traditions
Golf Polo

sededekok 3 Reviews

$90.00

Limited Edition - Arnold Palmer AVANT

Spikeless
Golf Shoes

seoke ot ke k10 Reviews

£140.00

$180.00

AP MATTR Checkered
Golf Paolo
ok Aok k2 Reviews

$90.00

AP Jacquard
Golt 1/4 Zip

$120.00

$90.00

AP Floral
Golf Polo

dk kol 3 Reviews

£90.00

Women's AP
Golf Dress

ek W7o TT 1 Review

$150.00

AP Dad
Golf Cap

Yok ke 1 Review

$35.00

AP Corduroy
Golf Cap

i i 2 Reviews

$40.00




S—
AP Pleated Limited Edition - Arnold Palmer SLIPSTREAM Women's AP AP MATTR lced Tea

Golf Shorts G Spikeless Golf Visar Gotf Polo

LTOLORS Golf Shoes COLOR

1 COLOR
ke 7777 2 Reviews sk ok ke 3 Reviews
£90.00 kR Rk 2R $32.00 £90.00
$150.00
AP Zip Puma x Arnold Palmer Palmer P AP Ice Tea Tech Rope
Goll Jacket Golf Towel Cap
2 COLORS 2 COLORS
$150.00 £30.00 $40.00 $40.00
@ -
%
—— are
______,../ — . _’,
AP High Crown Tech Limited Edition - Arnold Palmer FUSION Boy's AP Palmer Tech AP Geo
Gaolf Visor Classic Spikeless Cap Golf Polo
DLORS Golf Shoes : COLORS
| COLOR
$40.00 $26.00 e $42.99
$120.00
& 4 ‘;k':'-
2 P
f’/ »
B ¢ —
‘., E <=
AP Jacquard Stripe API AP Dash Limited Edition - Arnold Palmer PHANTOMCAT
Golf Polo Performance T-Shirt Golf Polg NITRO™
2 COLORS 2 COLORS 1 COLOR Golf Shoes
COLOR
Feo-08 $62.99 FaTae 53149 568 562,99

260 $197.00




AP CLOUDSPUN Palmer's Place AP CLOUDSPUN Scorecard
Golf Polo Golf Polo

3508 $66.47 sarap $59.49

AP Umbrella Adjustable Plane

AP Circle Umbrella Snapback
Cap Cap

ses08 $24.4% savee $26.49

1/2/2025 11:28:45 AM

Limited Edition - Puma 0G 5lip-On Palmer
Collection Spikeless
Golf Shoes

stieee $64.99

Boy's APl Rope Tech
Cap

s2e08 51849

AP Floral Tech
Cap

2 COLORS

seien $27.99

AP Rope Leather Adjustable
Cap

s3ef $24 49

https://www.pumagolf.com/collection
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PUMA x Formula 1's newly appointed Creative Director celebrated his debut in style. The

PUMA x F1® partnership initiated their first capsule collection at their new pop-up shop,

designed by the musician, on November 17th at the FORMULA 1 LAS VEGAS GRAND PRIX
2023.

A highlight of the event, PUMA and ASAP Rocky created a 90-second content takeover
featured on the Las Vegas Sphere, debuting a first-of-its-kind immersive human

animation featuring Rocky himself.

https://vmagazine.com/article/aap-rocky-debuts-his-puma-x-f1-designed-pop-up-shop-at-the-las-vegas-grand-prix/ Page 1 of 4
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In line with the location, the pop-up shop commemorated the collection in a motor-
inspired atmosphere. Guests were offered the opportunity to shop the capsule, alongside
a unique customization facet and live airbrushing from renowned Canadian graffiti artist

Jessey Pacho, aka Phade.

lojo Korsh/BFA.com

It would not be an ASAP Rocky event without a guest appearance from his bae Rihanna,
along with Black Eyed Peas founder and music icon Will.i.am. Attendees also enjoyed
playful motor moments, stimulating music by DJ Franzen, and drinks from the Mercer &

Prince pop-up.

https://vmagazine.com/article/aap-rocky-debuts-his-puma-x-f1-designed-pop-up-shop-at-the-las-vegas-grand-prix/ Page 2 of 4
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Select items from the first drop of PUMA x F1® Designed by ASAP ROCKY are available to
shop at puma.com.
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Here Are the Best Menswear Looks at
the 2024 Golden Globes

The first awards show of the season kicked off in
serious style
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Jeremy Allen White Bares It All Starring
In Calvin Klein's Spring 2024 Campaign

All eyes are on 'The Bear’ star as he leaves little to
the imagination in the fashion house's latest look at

spring

VMAN

Digital Cover: Callum Turner is Ready for
More

Donning Valentino's Black Tie collection, the English
actor is ready to deck the halls with his latest film,
"The Boys in the Boat'

VMAN

Prada Presents Its Donna & Uomo $S24
Campaign With Troye Sivan, Harris
Dickinson, and Kelvin Harrison Jr.

The actors front the Italian fashion house's latest
visuals for your first look at spring
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Tough Tailoring

With the inevitable holiday dressing stress among
us, here's a rerninder that a classic silhouette is
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Here Are The Ten Actors We Want To
See Score Big During Awards Season

In their respective performances, each actor proved
why they should take home the gold
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Dazzle For The New Year Ahead

All the embellishment you need to shine your
brightest for your new years celebrations
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Rihanna and ASAP Rocky Make Surprise
Aprearcmce at Las Vegas Puma x F1
Collection Launch

The singer stepped out in d brown leather coat as her partner opted for pieces from the new collection

By Brenton Blanchal Publishud on Novamber 18, 2073 0):41PM EST (¢ %) (@ \

Rihanna is celebrating her partner's latest success!

less than a month after ASAP Rocky was revealed as the creative director
for PUMA's new parership with F1, the singer and her beau fraveled to
las Vegas and made a surprise appearance af the launch of the new

Puma x F1 collection.

The parents of two attended a pop-up event for Rocky's latest parinership
on Friday night, just in time for the Formula 1 Los Vegas Grand Prix
weekend.

For the ouling, Rihanna, 35, wore a long brown leather coat featuring
siylish pockets, which she paired with black pumps and plenty of
accessories, including silver earrings, necklaces and an anklet, The "Love on
the Brain” singer topped the look off with her hair slicked back into a cozy BE LOVE.
bun atop her head.

Rocky, 35, opted to rep his new collab while out in Vegas, The "Peso”
rapper, real name Rakim Mayers, wore a pair of neon Puma gloves, pants m

featuring the brand's logo, a gray jacket from the collab, an "ALLAH®

baseball cap and a pair of neen yellow shoes. PAN Dé RA

SUBSCRIBE



The outing in Vegas took place after Rihanna and Rocky stepped out in Los
Angeies separately last week alter the ropper appeared in court over

ossault charges,

During her oufing, Rihanna wore a light gray hoodie, dark gray jeans, o
camel coat and sported blonde hair for the outing ot San Vicente
Bungalows in West Hollywood. Her pariner was photographed wialking

down the street wearing all gray and some denim that same night.

During last Wednesday's criminal frial hearing, a court watched

surveillance video of an alleged incident involving Rocky and plaintiff ASAP [
I 3 Youlabe TV
Relli, who filed a civil suit for assault, battery and emotional distress against
3 oo ; . : MORE SPORTS, -
his former friend in 2022, Rocky Is alleged 1o have pointed a semi- GREAT VALUE, 1
automatic ]mndgun at Relli and fired more than onice, foﬂowlng a "heated PREMIUM

EXPERIENCE
™

it

discussion” In Hollywood, California, in November 2021

According to the Los Angeles Times, Rocky was arrested on April 20, 2022,

and released the same day, belore he pleaded not guilty to two counts of

with o firearm. He has denied all claims and is expected back in
court on MNowv. 20.
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Never miss a story — sign up for PEOPLE's free daily newsletter to stay
up-to-date on the best of what PEOPLE has to offer, from juicy celebrity
news to compelling human interest stories.

Saveral other celebrities have baen flocking to the Las Vegas Grand Prix
this weekend, including Brad Pitt, Ed Sheeran, Shaquille O'Neal, Pharrell

Williams and more.
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Mark:
US Serial Number: 73292728 Application Filing Jan. 12, 1981
Date:
US Registration 1354044 Registration Date: Aug. 13, 1985
Number:
Register: Principal
Mark Type: Trademark
TM5 Common Status LIVE/REGISTRATION/Issued and Active

Descriptor:
The trademark application has been registered with the Office.

Status: The registration has been renewed.
Status Date: May 12, 2015
Publication Date:Oct. 30, 1984

Mark Information

Mark Literal None
Elements:

Standard Character No
Claim:
Mark Drawing 2 - AN ILLUSTRATION DRAWING WITHOUT ANY WORDS(S)/ LETTER(S) /NUMBER(S)
Type:
Design Search 03.01.03 - Cats, large or wild, excluding lions and domestic cats; Cheetahs; Cougars; Jaguars; Leopard; Lynx; Ocelots; Panther;
Code(s): Puma; Tigers

03.01.21 - Stylized felines, including cats of any size
03.01.24 - Costumed felines and those with human attributes, including cats of all sizes

Foreign Information

Foreign 971,711 Foreign Oct. 14, 1977
Registration Registration Date:
Number:
Foreign GERMANY Foreign Expiration Oct. 14, 1987
Application/Registration Date:
Country:

Goods and Services

Note:
The following symbols indicate that the registrant/owner has amended the goods/services:

e Brackets [..] indicate deleted goods/services;
e Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and

e Asterisks *..* identify additional (new) wording in the goods/services.
For: General Purpose Carryall Bags for Sports Equipment, Trunks and Travelling Bags

International 018 - Primary Class U.S Class(es): 003
Class(es):

Class Status: ACTIVE

For: Clothing-Namely, Leisure Shoes, Boots, House Slippers, Sports Shoes, Sports and Leisure Clothing-Namely, Training Suits, Shorts,
Sweaters, Pullovers, T-Shirts, Tennis Wear, Ski Wear, Leisure Suits, All Weather Suits, Wind Resistant Jackets, Slickers, Stockings,



International
Class(es):

Class Status:

Soccer Socks, Gloves, Caps, Headbands, Bathing Trunks and Bathing Suits

025 - Primary Class U.S Class(es): 039

ACTIVE

For: Balls for Sports
International 028 - Primary Class U.S Class(es): 022
Class(es):
Class Status: ACTIVE
Basis Information (Case Level)
Filed Use: No Currently Use: No
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44D: No
Filed 44E: Yes Currently 44E: Yes
Filed 66A: No Currently 66A: No
Filed No Basis: No Currently No Basis: No
Current Owner(s) Information
Owner Name: PUMA SE
Owner Address: PUMA WAY 1

Legal Entity Type:

HERZOGENAURACH GERMANY 91074

EUROPEAN STOCK CORPORATION State or Country GERMANY

Where Organized:

Attorney/Correspondence Information

Attorney Name:

Attorney Primary
Email Address:

Correspondent
Name/Address:

Phone:

Correspondent e-

Attorney of Record
James J. Aquilina

Attorney Email Yes
Authorized:

tm-dept@quarles.com

Correspondent

James J. Aquilina
Quarles & Brady LLP
2020 K Street NW, Suite 400

Washington, DISTRICT OF COLUMBIA United States 20006
202-372-9600 Fax: 202-372-9599

Correspondent e- Yes
mail Authorized:

tm-dept@quarles.com julie.manz@quarles.com J

mail: ames.Aquilina@quarles.com
Domestic Representative - Not Found
Prosecution History
Date Description :lLonigztrﬁng

Aug. 13, 2024 COURTESY REMINDER - SEC. 8 (10-YR)/SEC. 9 E-MAILED

Apr. 30, 2024 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Apr. 30, 2024 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Apr. 30, 2024 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED

Jul. 21, 2022 APPLICANT/CORRESPONDENCE CHANGES (NON-RESPONSIVE) ENTERED

Jul. 21, 2022 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Jul. 21, 2022 TEAS WITHDRAWAL AS DOMESTIC REPRESENTATIVE RECEIVED

Jul. 21, 2022 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Jul. 21, 2022 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED

Jul. 21, 2022 TEAS CHANGE OF OWNER ADDRESS RECEIVED

Jun. 02, 2021 ASSIGNMENT OF OWNERSHIP NOT UPDATED AUTOMATICALLY

May 12, 2015

NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-MAILED



May 12, 2015 REGISTERED AND RENEWED (SECOND RENEWAL - 10 YRS)
May 12, 2015 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED
May 11, 2015 TEAS SECTION 8 & 9 RECEIVED

Sep. 18, 2012 NOTICE OF SUIT

Oct. 05, 2011 ASSIGNMENT OF OWNERSHIP NOT UPDATED AUTOMATICALLY
Mar. 22, 2007 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Mar. 22, 2007 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED
Jun. 10, 2005 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS)
Jun. 10, 2005 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED
Jun. 10, 2005 ASSIGNED TO PARALEGAL

Apr. 19, 2005 REGISTERED - COMBINED SECTION 8 (10-YR) & SEC. 9 FILED
Apr. 19, 2005 TEAS SECTION 8 & 9 RECEIVED

Mar. 18, 1991 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK.

Dec. 13, 1990 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Aug. 13, 1985 REGISTERED-PRINCIPAL REGISTER

Oct. 30, 1984 PUBLISHED FOR OPPOSITION

Aug. 30, 1984 NOTICE OF PUBLICATION

Jun. 26, 1984 REG. CANCELLED - RESTORED TO PENDENCY

Apr. 30, 1984 RESPONSE RECEIVED TO POST REG. ACTION

Feb. 28, 1984 POST REGISTRATION ACTION MAILED - SEC. 7

Oct. 31, 1983 SEC 7 REQUEST FILED

Apr. 05, 1983 REGISTERED-PRINCIPAL REGISTER

Jan. 11, 1983 PUBLISHED FOR OPPOSITION

Nov. 15, 1982 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 17, 1981 NON-FINAL ACTION MAILED

TM Staff and Location Information

TM Staff Information - None
File Location
Current Location: GENERIC WEB UPDATE Date in Location: May 12, 2015

Assignment Abstract Of Title Information

Summary
Total Assignments: 5 Registrant: Puma-Sportschuhfabriken Rudolf Dassler KG

Assignment 1 of 5

Conveyance: ASSIGNS THE ENTIRE INTEREST AND THE GOODWILL
Reel/Frame: 0554/0676 Pages: 4
Date Recorded: Feb. 26, 1987
Supporting No Supporting Documents Available

Documents:
Assignor
Name: PUMA-SPORTSCHUHFABRIKEN RUDOLF Execution Date: Jun. 25, 1986
DASSLER, KG
Legal Entity Type: LIMITED PARTNERSHIP State or Country GERMANY
Where Organized:
Assignee
Name: PUMA AG RUDOLF DASSLER SPORT
Legal Entity Type: CORPORATION State or Country GERMANY
Where Organized:
Address: HERZOGENAURACH NEAR NURNBERG, GERMANY
Correspondent

Correspondent NIMS, HOWES, ET AL.
Name:



Correspondent SUITE 3200
Address: 500 FIFTH AVE.
NEW YORK, NY 10110
Domestic Representative - Not Found
Assignment 2 of 5
Conveyance: ASSIGNS THE ENTIRE INTEREST AND THE GOODWILL
Reel/Frame: 0754/0428 Pages: 0

Date Recorded: Nov. 15, 1990

Supporting
Documents:

Name:

Legal Entity Type:

Name:

Legal Entity Type:

Address:

Correspondent
Name:

Correspondent
Address:

No Supporting Documents Available

Assignor

PUMA AG RUDOLF DASSLER SPORT Execution Date: Jul. 27, 1990

CORPORATION State or Country GERMANY
Where Organized:
Assignee
TRETORN AB
CORPORATION State or Country SWEDEN

Where Organized:
HELSINGBORG, SWEDEN
Correspondent
NIMS, HOWES, COLLISON & ISNER

SUITE 3200
500 FIFTH AVENUE
NEW YORK, NY 10110

Domestic Representative - Not Found

Assignment 3 of 5

Conveyance:
Reel/Frame:
Date Recorded:

Supporting
Documents:

Name:

Legal Entity Type:

Name:

Legal Entity Type:

Address:

Correspondent
Name:

Correspondent
Address:

Domestic
Representative
Name:

Domestic
Representative
Address:

ASSIGNS THE ENTIRE INTEREST
1353/0947
Aug. 01, 1995

Pages: 10

No Supporting Documents Available

Assignor
TRETORN AB Execution Date: Jul. 03, 1995
CORPORATION State or Country SWEDEN
Where Organized:
Assignee

PUMA AG RUDOLF DASSLER SPORT

CORPORATION State or Country GERMANY
Where Organized:
WURZBURGER STR. 13
HERZOGENAURACH, GERMANY D-91074
Correspondent

BERT A. COLLISON, ESQ.

NIMS, HOWES, COLLISON ET AL.
605 THIRD AVENUE

SUITE 3500

NEW YORK, NY 10158

Domestic Representative
NIMS, HOWES, COLLISON, HANSEN & LACKERT

650 THIRD AVENUE
SUITE 3500
NEW YORK, NY 10158




Assignment 4 of 5

Conveyance:
Reel/Frame:

Date Recorded:

CHANGE OF NAME AND LEGAL STATUS
4630/0958
Sep. 27, 2011

Pages: 12

Supporting assignment-tm-4630-0958.pdf
Documents:
Assignor
Name: PUMA AG RUDOLF DASSLER SPORT Execution Date: Jul. 25, 2011
Legal Entity Type: JOINT STOCK COMPANY State or Country GERMANY
Where Organized:
Assignee
Name: PUMA SE
Legal Entity Type: EUROPEAN STOCK CORPORATION State or Country NOT PROVIDED
Where Organized:
Address: PUMA WAY 1
HERZOGENAURACH, GERMANY 91074
Correspondent
Correspondent LYNN A. SULLIVAN, LEYDIG VOIT & MAYER
Name:
Correspondent TWO PRUDENTIAL PLAZA, 180 N. STETSON,
Address: SUITE 4900
CHICAGO, IL 60601
Domestic Representative
Domestic LYNN A. SULLIVAN
Representative
Name:
Domestic TWO PRUDENTIAL PLAZA, 180 N. STETSON,
Representative SUITE 4900
Address: CHICAGO, IL 60601
Assignment 5 of 5
Conveyance: CORRECTIVE ASSIGNMENT TO CORRECT THE ENTITY TYPE OF CONVEYING PARTY AND RECEIVING PARTY PREVIOUSLY
RECORDED ON REEL 004630 FRAME 0958. ASSIGNOR(S) HEREBY CONFIRMS THE CHANGE OF NAME AND LEGAL STATUS.
Reel/Frame: 7297/0076 Pages: 15

Date Recorded:

Supporting
Documents:

Name:

Legal Entity Type:

Name:

Legal Entity Type:

Address:

Correspondent
Name:

Correspondent
Address:

Domestic
Representative
Name:

Domestic

Mar. 26, 2021
assignment-tm-7297-0076.pdf

Assignor

PUMA AG RUDOLF DASSLER SPORT Execution Date: Jul. 25, 2011

CORPORATION State or Country GERMANY
Where Organized:
Assignee
PUMA SE_
SOCIETAS EUROPAE (SE) State or Country GERMANY
Where Organized:
PUMA WAY 1
HERZOGENAURACH, GERMANY 91074
Correspondent

ANNE E. NAFFZIGER

THE ATRIUM BUILDING, 1981 N. BROADWAY
SUITE 375
WALNUT CREEK, CA 94596

Domestic Representative
ANNE E. NAFFZIGER

THE ATRIUM BUILDING, 1981 N. BROADWAY



Representative SUITE 375
Address: WALNUT CREEK, CA 94596



Generated on: This page was generated by TSDR on 2025-01-02 15:29:09 EST

Mark:
US Serial Number: 73655576 Application Filing Apr. 16, 1987
Date:
US Registration 1808837 Registration Date: Dec. 07, 1993
Number:
Register: Principal
Mark Type: Trademark
TM5 Common Status LIVE/REGISTRATION/Issued and Active

Descriptor:
The trademark application has been registered with the Office.

Status: The registration has been renewed.
Status Date: Mar. 19, 2024
Publication Date:Mar. 16, 1993

Mark Information

Mark Literal None
Elements:

Standard Character No
Claim:
Mark Drawing 2 - AN ILLUSTRATION DRAWING WITHOUT ANY WORDS(S)/ LETTER(S) /NUMBER(S)
Type:
Design Search 03.01.03 - Cats, large or wild, excluding lions and domestic cats; Cheetahs; Cougars; Jaguars; Leopard; Lynx; Ocelots; Panther;
Code(s): Puma; Tigers
03.01.21 - Stylized felines, including cats of any size

Related Properties Information

Claimed Ownership 1039274, 1354044, 1399519, 1399332, 1405125 and others
of US
Registrations:

Foreign Information

Foreign 1047862 Foreign May 03, 1983
Registration Registration Date:
Number:
Foreign GERMANY Foreign Expiration Apr. 05, 2003
Application/Registration Date:
Country:

Goods and Services

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:
e Brackets [..] indicate deleted goods/services;
e Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
e Asterisks *..* identify additional (new) wording in the goods/services.

For: EYE GLASSES, [ LENSES ] AND FRAMES, [ CONTACT LENSES, | STOP WATCHES, [ ALTIMETERS AND PEDOMETERS AND
PARTS THEREFOR, COMPUTERIZED SHOE UNITS AND PARTS THEREFOR FOR USE IN SPORTS MEDICAL MEASUREMENTS

]
International 009 - Primary Class U.S Class(es): 021, 023, 026, 036, 038



Class(es):

Class Status:

For:

International
Class(es):

Class Status:

ACTIVE

[ COMPUTERIZED SHOE UNIT AND PARTS THEREFOR FOR USE IN SPORTS MEDICAL MEASUREMENTS ]

010 - Primary Class U.S Class(es): 026, 039, 044

SECTION 8 - CANCELLED

For: CLOCKS AND WATCHES
International 014 - Primary Class U.S Class(es): 027
Class(es):
Class Status: ACTIVE
Basis Information (Case Level)
Filed Use: No Currently Use: No
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44D: No
Filed 44E: Yes Currently 44E: Yes
Filed 66A: No Currently 66A: No
Filed No Basis: No Currently No Basis: No
Current Owner(s) Information
Owner Name: PUMA SE
Owner Address: PUMA WAY 1

Legal Entity Type:

HERZOGENAURACH GERMANY 91074

EUROPEAN STOCK CORPORATION State or Country GERMANY

Where Organized:

Attorney/Correspondence Information

Attorney Name:

Attorney Primary
Email Address:

Correspondent
Name/Address:

Phone:

Correspondent e-

Attorney of Record
James J. Aquilina Docket Number: 166755.00774

tm-dept@quarles.com

Attorney Email Yes

Authorized:
Correspondent
James J. Aquilina
Quarles & Brady LLP
2020 K Street NW, Suite 400
Washington, DISTRICT OF COLUMBIA United States 20006
202-372-9600 Fax: 202-372-9599

tm-dept@quarles.com julie.manz@quarles.com J Correspondent e- Yes

mail: ames.Aquilina@quarles.com mail Authorized:
Domestic Representative - Not Found
Prosecution History
Date Description rlLon:Engg

Apr. 30, 2024 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Apr. 30, 2024 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Apr. 30, 2024 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED

Mar. 19, 2024 NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-MAILED

Mar. 19, 2024 REGISTERED AND RENEWED (THIRD RENEWAL - 10 YRS)

Mar. 19, 2024 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Mar. 19, 2024 CASE ASSIGNED TO POST REGISTRATION PARALEGAL

Oct. 16, 2023 TEAS SECTION 8 & 9 RECEIVED

Dec. 07, 2022 COURTESY REMINDER - SEC. 8 (10-YR)/SEC. 9 E-MAILED



Jul. 21, 2022

Jul. 21, 2022

Jul. 21, 2022

Jul. 21, 2022

Jul. 21, 2022

Jul. 21, 2022

Jun. 02, 2021
Dec. 13,2013
Dec. 13,2013
Dec. 13,2013
Dec. 02, 2013
Dec. 13,2013
Dec. 02, 2013
Oct. 05, 2011

Sep. 11, 2007
Mar. 22, 2007
Mar. 22, 2007
Jan. 10, 2004
Jan. 10, 2004
Nov. 05, 2003
Apr. 11, 2000
Nov. 24, 1999
May 27, 1994
Apr. 01, 1994
Mar. 14, 1994
Dec. 07, 1993
Mar. 16, 1993
Feb. 12, 1993
Jan. 22, 1993
Nov. 03, 1992
Oct. 08, 1992
Oct. 07, 1992
Oct. 02, 1992
Jul. 08, 1992

Jul. 01, 1992

May 13, 1992
Mar. 23, 1992
Sep. 20, 1991
Feb. 05, 1988
Feb. 02, 1988
Dec. 28, 1987
Jun. 26, 1987
Jun. 24, 1987

APPLICANT/CORRESPONDENCE CHANGES (NON-RESPONSIVE) ENTERED
TEAS CHANGE OF CORRESPONDENCE RECEIVED

TEAS WITHDRAWAL AS DOMESTIC REPRESENTATIVE RECEIVED
ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED
TEAS CHANGE OF OWNER ADDRESS RECEIVED

ASSIGNMENT OF OWNERSHIP NOT UPDATED AUTOMATICALLY
NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-MAILED
REGISTERED AND RENEWED (SECOND RENEWAL - 10 YRS)
REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED
REGISTERED - COMBINED SECTION 8 (10-YR) & SEC. 9 FILED
CASE ASSIGNED TO POST REGISTRATION PARALEGAL

TEAS SECTION 8 & 9 RECEIVED

ASSIGNMENT OF OWNERSHIP NOT UPDATED AUTOMATICALLY
CASE FILE IN TICRS

ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED
REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS)
REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED
REGISTERED - COMBINED SECTION 8 (10-YR) & SEC. 9 FILED
REGISTERED - PARTIAL SEC. 8 (6-YR) ACCEPTED

REGISTERED - SEC. 8 (6-YR) FILED

CORRECTION UNDER SECTION 7 - PROCESSED

CORRECTION UNDER SECTION 7 - PROCESSED

SEC 7 REQUEST FILED

REGISTERED-PRINCIPAL REGISTER

PUBLISHED FOR OPPOSITION

NOTICE OF PUBLICATION

NOTICE OF PUBLICATION

PUBLISHED FOR OPPOSITION

NOTICE OF PUBLICATION

NOTICE OF PUBLICATION

NOTICE OF PUBLICATION

APPROVED FOR PUB - PRINCIPAL REGISTER
CORRESPONDENCE RECEIVED IN LAW OFFICE

FINAL REFUSAL MAILED

CORRESPONDENCE RECEIVED IN LAW OFFICE

NON-FINAL ACTION MAILED

LETTER OF SUSPENSION MAILED

EXAMINERS AMENDMENT MAILED

CORRESPONDENCE RECEIVED IN LAW OFFICE

NON-FINAL ACTION MAILED

ASSIGNED TO EXAMINER

TM Staff and Location Information

Current Location: GENERIC WEB UPDATE

TM Staff Information - None
File Location

Assignment Abstract Of Title Information

Summary

Total Assignments: 2

Assignment 1 of 2

Date in Location: Mar. 19, 2024

Registrant: PUMA AG RUDOLF DASSLER SPORT



Conveyance:
Reel/Frame:

Date Recorded:

CHANGE OF NAME AND LEGAL STATUS
4630/0958
Sep. 27, 2011

Pages: 12

Supporting assignment-tm-4630-0958.pdf
Documents:
Assignor
Name: PUMA AG RUDOLF DASSLER SPORT Execution Date: Jul. 25, 2011
Legal Entity Type: JOINT STOCK COMPANY State or Country GERMANY
Where Organized:
Assignee
Name: PUMA SE
Legal Entity Type: EUROPEAN STOCK CORPORATION State or Country NOT PROVIDED
Where Organized:
Address: PUMA WAY 1
HERZOGENAURACH, GERMANY 91074
Correspondent
Correspondent LYNN A. SULLIVAN, LEYDIG VOIT & MAYER
Name:
Correspondent TWO PRUDENTIAL PLAZA, 180 N. STETSON,
Address: SUITE 4900
CHICAGO, IL 60601
Domestic Representative
Domestic LYNN A. SULLIVAN
Representative
Name:
Domestic TWO PRUDENTIAL PLAZA, 180 N. STETSON,
Representative SUITE 4900
Address: CHICAGO, IL 60601
Assignment 2 of 2
Conveyance: CORRECTIVE ASSIGNMENT TO CORRECT THE ENTITY TYPE OF CONVEYING PARTY AND RECEIVING PARTY PREVIOUSLY
RECORDED ON REEL 004630 FRAME 0958. ASSIGNOR(S) HEREBY CONFIRMS THE CHANGE OF NAME AND LEGAL STATUS.
Reel/Frame: 7297/0076 Pages: 15

Date Recorded:

Supporting
Documents:

Name:

Legal Entity Type:

Name:

Legal Entity Type:

Address:

Correspondent
Name:

Correspondent
Address:

Domestic
Representative
Name:

Domestic
Representative
Address:

Mar. 26, 2021
assignment-tm-7297-0076.pdf

Assignor

PUMA AG RUDOLF DASSLER SPORT Execution Date: Jul. 25, 2011

CORPORATION State or Country GERMANY
Where Organized:
Assignee
PUMA SE_
SOCIETAS EUROPAE (SE) State or Country GERMANY
Where Organized:
PUMA WAY 1
HERZOGENAURACH, GERMANY 91074
Correspondent

ANNE E. NAFFZIGER

THE ATRIUM BUILDING, 1981 N. BROADWAY
SUITE 375
WALNUT CREEK, CA 94596

Domestic Representative
ANNE E. NAFFZIGER

THE ATRIUM BUILDING, 1981 N. BROADWAY
SUITE 375
WALNUT CREEK, CA 94596




Proceedings

Summary

Number of 14
Proceedings:

Type of Proceeding: Opposition

Proceeding 91266074 Filing Date: Nov 20, 2020
Number:
Status: Terminated Status Date: Feb 16, 2022
Interlocutory KEVIN G CRENNAN
Attorney:
Defendant

Name: Puma Energy International SA

Correspondent MATTHEW A. HOMYK
Address: BLANK ROME LLP
ONE LOGAN SQUARE
PHILADELPHIA PA UNITED STATES, 19103

Correspondent e- mhomyk@blankrome.com
mail:

Associated marks

Mark Application Status Serial Number nﬁﬁ:z:fﬁon
88736143
Plaintiff(s)
Name: Puma SE

Correspondent ANNE E. NAFFZIGER
Address: LEYDIG, VOIT & MAYER, LTD.
1981 N. BROADWAY, SUITE 375
WALNUT CREEK CA UNITED STATES , 94596

Correspondent e- anaffziger@leydig.com , kmigliorini@leydig.com , jcarrafiello@leydig.com
mail:

Associated marks

Registration

Mark Application Status Serial Number NIl

73655576 1808837
73647768 1458027
75085354 2062990
77242733 3796051
79094217 4095126
79207266 5445496
88357467 5883737
79260103 5993220
79256058 6166168
73292728 1354044
79196504 5238774
79070441 3750118

D 76413711 2734292

Prosecution History
Entry Number History Text Date Due Date

20 TERMINATED Feb 16, 2022

19 BD DECISION: OPP SUSTAINED Feb 16, 2022

18 W/DRAW OF APPLICATION Feb 15, 2022

17 EXTENSION OF TIME GRANTED Dec 08, 2021

16 D MOT FOR EXT W/ CONSENT Dec 07, 2021

15 EXTENSION OF TIME GRANTED Oct 20, 2021
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D MOT FOR EXT W/ CONSENT
EXTENSION OF TIME GRANTED
D MOT FOR EXT W/ CONSENT
EXTENSION OF TIME GRANTED
D MOT FOR EXT W/ CONSENT
EXTENSION OF TIME GRANTED
D MOT FOR EXT W/ CONSENT
EXTENSION OF TIME GRANTED
D MOT FOR EXT W/ CONSENT
EXTENSION OF TIME GRANTED
D MOT FOR EXT W/ CONSENT
INSTITUTED

NOTICE AND TRIAL DATES SENT; ANSWER DUE:

FILED AND FEE

Oct 20, 2021
Aug 09, 2021
Aug 09, 2021
Jun 13, 2021
Jun 13, 2021
Apr 01, 2021
Apr 01, 2021
Feb 10, 2021
Feb 10, 2021
Dec 16, 2020
Dec 15, 2020
Nov 20, 2020
Nov 20, 2020
Nov 20, 2020

Dec 30, 2020

Type of Proceeding: Opposition

Proceeding
Number:

Status:

Interlocutory
Attorney:

Name:

Correspondent
Address:

Correspondent e-
mail:

Associated marks

Mark

PCKPGON

Name:

Correspondent
Address:

Correspondent e-
mail:

Associated marks

N WA 0o

Mark

Entry Number

91246585

Terminated
MARY B MYLES

Chen Zhuoyan
CHEN ZHUOYAN

Filing Date: Feb 20, 2019

Status Date: May 29, 2019

Defendant

CENTER MEILONG RD, RMGHI #25F, TOWER A

SHENZHEN CHINA , 518000

TM@sellergrowth.com

Puma SE

ANNE E NAFFZIGER
LEYDIG VOIT & MAYER LTD
1981 N BROADWAY, SUITE 310

WALNUT CREEK CA UNITED STATES , 94596

anaffziger@leydig.com , kmigliorini@leydig.com

History Text
TERMINATED
BD DECISION: OPP SUSTAINED
NOTICE OF DEFAULT
INSTITUTED

Application Status

Plaintiff(s)

Application Status

Prosecution History

NOTICE AND TRIAL DATES SENT; ANSWER DUE:

Serial Number

88101743

Serial Number

73292728
73019649
79094217
73655576
79196504
79070441
76413711

Date
May 29, 2019
May 29, 2019
Apr 16, 2019
Feb 25, 2019
Feb 25, 2019

Registration
Number

Registration
Number

1354044
1039274
4095126
1808837
5238774
3750118
2734292

Due Date

Apr 06, 2019



FILED AND FEE Feb 20, 2019

Type of Proceeding: Opposition

Proceeding
Number:

Status:

Interlocutory
Attorney:

Name:

Correspondent
Address:

Correspondent e-
mail:

Associated marks
Mark

SONWPARD

Name:

Correspondent
Address:

Correspondent e-
mail:

Associated marks

91245528 Filing Date: Dec 27,2018

Terminated Status Date: Apr 11,2019
ANDREW P BAXLEY

Defendant
Shenzhen Yongletong Electronic Technology Co., Ltd.

OKSTECHNOLOGYCO LTD
1000EWOODFIELDRDSTE237
SCHAUMBURG IL UNITED STATES , 60173

haruise@163.com

Application Status Serial Number

87885842
Plaintiff(s)
PUMA SE

ANNE E NAFFZIGER

LEYDIG VOIT & MAYER LTD

1981 N BROADWAY, SUITE 310

WALNUT CREEK CA UNITED STATES , 94596

anaffziger@leydig.com , Ischaefer@leydig.com , kmigliorini@leydig.com

Registration
Number

Registration

Mark Application Status Serial Number Number
79094217 4095126
73655576 1808837
73292728 1354044
79070441 3750118
D 76413711 2734292
Prosecution History
Entry Number History Text Date Due Date
6 TERMINATED Apr 11,2019
5 BD DECISION: OPP SUSTAINED Apr 11,2019
4 NOTICE OF DEFAULT Feb 15, 2019
3 PENDING, INSTITUTED Dec 27,2018
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Dec 27,2018 Feb 05, 2019
1 FILED AND FEE Dec 27,2018
Type of Proceeding: Opposition
Proceeding 91244328 Filing Date: Oct 23, 2018
Number:
Status: Terminated Status Date: Dec 21, 2018
Interlocutory GEOFFREY MCNUTT
Attorney:
Defendant
Name: Pet Valu Canada Inc.
Correspondent CHRISTINA D FRANGIOSA
Address: ECKERT SEAMANS CHERIN & MELLOTT LLC

Correspondent e-
mail:

50 SOUTH 16TH ST 22ND FL
PHILADELPHIA PA UNITED STATES , 19102-2516

ipdocket@eckertseamans.com , rjacobsmeadway@eckertseamans.com , Icolflesh@eckertseamans.com




Associated marks

Registration
Number

Mark Application Status Serial Number
JUMP 87670609
Plaintiff(s)
Name: PUMA SE

Correspondent ANNE E NAFFZIGER
Address: LEYDIG VOIT & MAYER LTD
1981 N BROADWAY STE 310,
WALNUT CREEK CA UNITED STATES , 94596

Correspondent e- anaffziger@leydig.com , Ischaefer@leydig.com
mail:

Associated marks
Registration

Mark Application Status Serial Number Number

73292728 1354044
73019649 1039274
79070441 3750118

PUMA 73269236 1189406
73655576 1808837

PUMA 73537147 1399332

PUMA 77242923 3796052

PUMA 85479965 4463193
79094217 4095126
79196504 5238774

PUMA 79195974 5225486

D 76413711 2734292

Prosecution History
Entry Number History Text Date Due Date

8 TERMINATED Dec 21, 2018

7 BD DECISION: OPP DISMISSED W/O PREJ Dec 21, 2018

6 W/DRAW OF APPLICATION Dec 20, 2018

5 EXTENSION OF TIME GRANTED Dec 04, 2018

4 D MOT FOR EXT W/ CONSENT Nov 30, 2018

3 PENDING, INSTITUTED Oct 23, 2018

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Oct 23, 2018 Dec 02, 2018

1 FILED AND FEE Oct 23, 2018

Type of Proceeding: Opposition

Proceeding 91241962 Filing Date: Jun 22,2018
Number:
Status: Terminated Status Date: Oct 22, 2018
Interlocutory MIKE WEBSTER
Attorney:
Defendant

Name: AtrtistiCreation Ghost Gang LLC

Correspondent ARTISTICREATION GHOST GANG LLC
Address: 3632 MISSION MESA WAY
SAN DIEGO CA UNITED STATES, 92120

Correspondent e- munderwood@thebrandsuperb.com , munderwood@theartisticreation.com
mail:

Associated marks

o . Registration

Mark Application Status Serial Number Number
87638658

Plaintiff(s)

Name: PUMA



Correspondent ANNE E NAFFZIGER
Address: LEYDIG VOIT & MAYER LTD
1981 N BROADWAY, SUITE 310
WALNUT CREEK CA UNITED STATES , 94596

Correspondent e- anaffziger@leydig.com , Ischaefer@leydig.com
mail:

Associated marks
Registration

Mark Application Status Serial Number NIl

73292728 1354044
73019649 1039274
79070441 3750118

PUMA 73269236 1189406
73655576 1808837

PUMA 73537147 1399332

PUMA 77242923 3796052

PUMA 85479965 4463193
79094217 4095126
79196504 5238774

PUMA 79195974 5225486

Prosecution History
Entry Number History Text Date Due Date

6 TERMINATED Oct 22, 2018

5 BD DECISION: OPP SUSTAINED Oct 22, 2018

4 NOTICE OF DEFAULT Aug 29, 2018

3 PENDING, INSTITUTED Jun 22,2018

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 22,2018 Aug 01, 2018

1 FILED AND FEE Jun 22,2018

Type of Proceeding: Opposition

Proceeding 91241950 Filing Date: Jun 21, 2018
Number:
Status: Terminated Status Date: Oct 02, 2018
Interlocutory ANDREW P BAXLEY
Attorney:
Defendant

Name: EMMETT HARRELL

Correspondent BRIAN IGEL
Address: BELLIZIO + IGEL PLLC
305 MADISON AVENUE, 40TH FLOOR
NEW YORK NY UNITED STATES, 10165

Correspondent e- bigel@bilawfirm.com
mail:

Associated marks

Registration
Number

Mark Application Status Serial Number
NOIR SPORTS DISTRICT S 1954 - 68 NOIR CHAMPIONS 87529487
Plaintiff(s)
Name: PUMA SE

Correspondent Anne E. Naffziger
Address: LEYDIG, VOIT & MAYER, LTD.
1981 N. Broadway, Suite 310
Walnut Creek CA UNITED STATES , 94596

Correspondent e- anaffziger@leydig.com , Ischaefer@leydig.com
mail:

Associated marks

Registration

Mark Application Status Serial Number Number



73292728 1354044

73019649 1039274
79070441 3750118
PUMA 73269236 1189406
73655576 1808837
PUMA 73537147 1399332
PUMA 77242923 3796052
PUMA 85479965 4463193
79094217 4095126
79196504 5238774
PUMA 79195974 5225486
Prosecution History
Entry Number History Text Date Due Date
6 BD DECISION: OPP SUSTAINED Oct 02, 2018
5 TERMINATED Oct 02, 2018
4 NOTICE OF DEFAULT Aug 10, 2018
3 PENDING, INSTITUTED Jun 21,2018
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 21, 2018 Jul 31,2018
1 FILED AND FEE Jun 21, 2018
Type of Proceeding: Opposition
Proceeding 91240665 Filing Date: Apr 03, 2018
Number:
Status: Terminated Status Date: Dec 11, 2018
Interlocutory YONG OH (RICHARD) KIM
Attorney:
Defendant
Name: Philipp Plein
Correspondent STEPHEN H BEAN
Address: LEGENDS LAW GROUP PLLC
330 MAIN ST
KAYSVILLE UT UNITED STATES , 84037
Correspondent e- nwells@legendslaw.com , docket@legendslaw.com
mail:
Associated marks
Mark Application Status Serial Number nzgizt;ftion
79212809
p 79214430
Plaintiff(s)
Name: PUMA SE
Correspondent ANNE E NAFFZIGER
Address: LEYDIGVOIT & MAYER LTD
1981 N BROADWAY, SUITE 310
WALNUT CREEK CA UNITED STATES , 94596
Correspondent e- anaffziger@leydig.com, sligon@leydig.com
mail:
Associated marks
Mark Application Status Serial Number :sg:it;ftion
73292728 1354044
73019649 1039274
79070441 3750118
PUMA 73269236 1189406
73655576 1808837

PUMA 73537147 1399332



PUMA 77242923 3796052

PUMA 85479965 4463193
79094217 4095126
PUMA 79094216 4116734
79196504 5238774
PUMA 79195974 5225486
Prosecution History
Entry Number History Text Date Due Date
9 TERMINATED Dec 11,2018
8 BD DECISION: OPP DISMISSED W/ PREJ Dec 11,2018
7 W/DRAW OF OPPOSITION Dec 04, 2018
6 EXTENSION OF TIME GRANTED Nov 08, 2018
5 P MOT FOR EXT W/ CONSENT Nov 08, 2018
4 ANSWER May 21, 2018
3 PENDING, INSTITUTED Apr 16, 2018
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Apr 16, 2018 May 26, 2018
1 FILED AND FEE Apr 03, 2018

Type of Proceeding: Opposition

Proceeding 91238301 Filing Date: Dec 04, 2017
Number:
Status: Terminated Status Date: Mar 22, 2018
Interlocutory CHRISTEN M ENGLISH
Attorney:
Defendant

Name: Shenzhen Yu Xun Industrial Co., Ltd

Correspondent YUAN SHISHENG
Address: LONG HUA XIN QU, WEI DONG LONG KE JI DA SHA 1331-1332
SHENZHEN GUANGDONG CHINA , 518109

Correspondent e- 2162902550@qg.com , 914861658@qgqg.com
mail:

Associated marks
Registration

Mark Application Status Serial Number Number
AUGHEE 87283710
AUGHEE 87283715
AUCHEE 87454495
AUGHEE 87454499
Plaintiff(s)

Name: Puma SE

Correspondent ANNE E NAFFZIGER
Address: LEYDIG VOIT & MAYER LTD
1981 N BROADWAY, SUITE 310
WALNUT CREEK CA UNITED STATES , 94556

Correspondent e- anaffziger@leydig.com , saagaard@leydig.com
mail:

Associated marks
Registration

Mark Application Status Serial Number Number
73292728 1354044
73019649 1039274
79070441 3750118
PUMA 73269236 1189406
73655576 1808837
PUMA 73537147 1399332

PUMA 77242923 3796052



PUMA 85479965 4463193
79094217 4095126
PUMA 79094216 4116734
Prosecution History
Entry Number History Text Date Due Date
6 TERMINATED Mar 22, 2018
5 BD DECISION: SUSTAINED Mar 22, 2018
4 NOTICE OF DEFAULT Jan 31, 2018
3 PENDING, INSTITUTED Dec 12, 2017
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Dec 12, 2017 Jan 21,2018
1 FILED AND FEE Dec 04, 2017
Type of Proceeding: Opposition
Proceeding 91205796 Filing Date: Jun 27,2012
Number:
Status: Terminated Status Date: Jul 11,2012
Interlocutory MICHAEL B ADLIN
Attorney:
Defendant
Name: Shark Eyes, Inc.
Correspondent SHARK EYES INC
Address: SHARK EYES INC
2240 E WASHINGTON BLVD
LOS ANGELES CA UNITED STATES , 90021 3213
Correspondent e- sharkeyesinc@aol.com
mail:
Associated marks
Mark Application Status Serial Number :ﬁg:zt;:ltion
85456986
Plaintiff(s)
Name: PUMA S.E.
Correspondent LYNN A SULLIVAN
Address: LEYDIG VOIT MAYER LTD
TWO PRUDENTIAL PLAZA , 180 N STETSON AVE SUITE 4900
CHICAGO IL UNITED STATES , 60601
Correspondent e- |sullivan@leydig.com
mail:
Associated marks
Mark Application Status Serial Number nzg:f):?tion
73655576 1808837
PUMA 77242923 3796052
73019649 1039274
73292728 1354044
73647768 1458027
77242733 3796051
PUMA 73269046 1189319
PUMA 73269236 1189406
PUMA 73293742 1231918
D 76413711 2734292
D 76422721 2793921
79070441 3750118
Prosecution History
Entry Number History Text Date Due Date
TERMINATED Jul 11, 2012

BOARD'S DECISION: SUSTAINED Jul 11,2012



4 WITHDRAWAL OF APPLICATION Jun 28, 2012
3 PENDING, INSTITUTED Jun 27,2012
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 27,2012 Aug 06, 2012
1 FILED AND FEE Jun 27,2012

Type of Proceeding: Opposition

Proceeding 91204802 Filing Date: Apr 19, 2012
Number:
Status: Terminated Status Date: Aug 06, 2012
Interlocutory JENNIFER KRISP
Attorney:
Defendant

Name: Fairview Import Corporation

Correspondent GINO CHENG
Address: ORRICK HERRINGTON SUTCLIFFE LLP
2050 MAIN ST, STE 1100
IRVINE CA UNITED STATES , 92614-8255

Correspondent e- ipprosecution@orrick.com
mail:

Associated marks

Registration
Number

Mark Application Status Serial Number
SAMBA 85395764
Plaintiff(s)
Name: PUMA S.E.

Correspondent LYNN A SULLIVAN
Address: LEYDIG VOIT MAYER LTD
TWO PRUDENTIAL PLAZA, 180 N STETSON AVENUE
CHICAGO IL UNITED STATES , 60601

Correspondent e- |sullivan@leydig.com
mail:
Associated marks

Mark Application Status Serial Number el

Number

73655576 1808837

PUMA 77242923 3796052
73019649 1039274
73292728 1354044
73647768 1458027
77242733 3796051

PUMA 73269046 1189319

PUMA 73269236 1189406

PUMA 73293742 1231918

D 76413711 2734292

D 76422721 2793921
79070441 3750118

Prosecution History
Entry Number History Text Date Due Date

6 TERMINATED Aug 06, 2012

5 BOARD'S DECISION: SUSTAINED Aug 06, 2012

4 NOTICE OF DEFAULT Jun 13,2012

3 PENDING, INSTITUTED Apr 19, 2012

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Apr 19, 2012 May 29, 2012

1 FILED AND FEE Apr 19, 2012

Type of Proceeding: Opposition

Proceeding 91203079 Filing Date: Dec 21, 2011



Number:

Status: Terminated Status Date: Apr 10, 2012
Interlocutory ROBERT COGGINS
Attorney:
Defendant

Name: Tony Marterie & Associates

Correspondent H MICHAEL BRUCKER
Address: H MICHAEL BRUCKER LAW CORP
5855 DOYLE ST STE 110
EMERYVILLE CA UNITED STATES , 94608-2533

Correspondent e- michael@hmblawoffice.com
mail:

Associated marks
Registration

Mark Application Status Serial Number Number
SUPERBLAST 85319519
SUPERBLAST 85320119
Plaintiff(s)

Name: PUMA SE

Correspondent LYNN A SULLIVAN
Address: LEYDIG VOIT MAYER LTD
TWO PRUDENTIAL PLAZA, 180 N STETSON
CHICAGO IL UNITED STATES , 60601

Correspondent e- |sullivan@leydig.com
mail:

Associated marks

Mark Application Status Serial Number el

Number

73019649 1039274
73292728 1354044
73647768 1458027
73655576 1808837
77242733 3796051

PUMA 73269046 1189319

PUMA 73269236 1189406

PUMA 73293742 1231918

PUMA 77242923 3796052

D 76413711 2734292

D 76422721 2793921
79070441 3750118

Prosecution History
Entry Number History Text Date Due Date

7 TERMINATED Apr 10, 2012

6 BOARD'S DECISION: SUSTAINED Apr 10, 2012

5 BOARD'S DECISION: SUSTAINED Apr 10, 2012

4 NOTICE OF DEFAULT Feb 24, 2012

3 PENDING, INSTITUTED Dec 21, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Dec 21, 2011 Jan 30, 2012

1 FILED AND FEE Dec 21, 2011

Type of Proceeding: Opposition

Proceeding 91199627 Filing Date: May 02, 2011
Number:
Status: Terminated Status Date: Aug 17, 2011
Interlocutory ANN LINNEHAN VOGLER
Attorney:

Defendant



Name:

Correspondent
Address:

Correspondent e-
mail:

Associated marks

Frontier Fashion, Inc.

FRONTIER FASHION INC

C/O 3 TMC

PO BOX 1818

RANCHO CUCAMONGA CA UNITED STATES , 91729-1818

tmregistered@gmail.com

Registration

Mark Application Status Serial Number Number
85044290
Plaintiff(s)
Name: PUMA AG Rudolf Dassler Sport
Correspondent LYNN A SULLIVAN
Address: LEYDIG VOIT & MAYER LTD
TWO PRUDENTIAL PLAZA , 180 N STETSON
CHICAGO IL UNITED STATES , 60601
Correspondent e- |sullivan@leydig.com
mail:
Associated marks
Mark Application Status Serial Number :sg:it;ftion
73655576 1808837
73019649 1039274
73292728 1354044
73647768 1458027
79070441 3750118
PUMA 73269046 1189319
PUMA 73269236 1189406
PUMA 73293742 1231918
Prosecution History
Entry Number History Text Date Due Date
6 TERMINATED Aug 17, 2011
5 BOARD'S DECISION: SUSTAINED Aug 17, 2011
4 NOTICE OF DEFAULT Jun 29, 2011
3 PENDING, INSTITUTED May 02, 2011
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: May 02, 2011 Jun 11, 2011
1 FILED AND FEE May 02, 2011
Type of Proceeding: Opposition
Proceeding 91198473 Filing Date: Feb 03, 2011
Number:
Status: Terminated Status Date: May 19, 2011
Interlocutory JENNIFER KRISP
Attorney:
Defendant
Name: Neng Feng Wang
Correspondent C/O 3TMC
Address: PO BOX 1818

Correspondent e-
mail:

Associated marks

Mark

RANCHO CUCAMONGA CA UNITED STATES , 91729-1818

tmregistered@gmail.com

Application Status Serial Number

85060122
Plaintiff(s)

Registration
Number



Name:

Correspondent
Address:

PUMA AG Rudolf Dassler Sport

LYNN A SULLIVAN
LEYDIG VOIT & MAYER LTD

180 N STETSON , TWO PRUDENTIAL PLAZA SUITE 4900
CHICAGO IL UNITED STATES , 60601

Correspondent e- |sullivan@leydig.com
mail:

Associated marks

Mark Application Status

Serial Number

Registration

Number
79070441 3750118
73655576 1808837
73019649 1039274
73292728 1354044
73647768 1458027
77242733 3796051
PUMA 73269046 1189319
PUMA 73269236 1189406
PUMA 73293742 1231918
Prosecution History
Entry Number History Text Date Due Date
6 TERMINATED May 19, 2011
5 BOARD'S DECISION: SUSTAINED May 19, 2011
4 NOTICE OF DEFAULT Apr 04, 2011
3 PENDING, INSTITUTED Feb 03, 2011
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Feb 03, 2011 Mar 15, 2011
1 FILED AND FEE Feb 03, 2011
Type of Proceeding: Opposition
Proceeding 91186288 Filing Date: Sep 09, 2008
Number:
Status: Terminated Status Date: Apr 06, 2009
Interlocutory ANN LINNEHAN VOGLER
Attorney:
Defendant
Name: Chris Range
Correspondent Chris Range
Address: 2283 COLUMBIA RD
WESTLAKE OH UNITED STATES, 44145-4102
Correspondent e- orleans333@gmail.com
mail:
Associated marks
Mark Application Status Serial Number :sg:it;ftion
TIGER SHOCK 77336550
Plaintiff(s)
Name: PUMA AG Rudolf Dassler Sport
Correspondent Lynn A. Sullivan
Address: Leydig Voit & Mayer, Ltd.

Correspondent e-
mail:

Associated marks

Mark

Two Prudential Plaza, 180 N. Stetson Suite 4900
Chicago IL UNITED STATES, 60601

Isullivan@leydig.com

Application Status Serial Number

73019649
73292728

Registration
Number

1039274
1354044



PUMA
PUMA
PUMA
PUMA CELL
D
D
Prosecution History
Entry Number History Text
8 TERMINATED
7 BOARD'S DECISION: SUSTAINED
6 NOTICE OF DEFAULT
5 TRIAL DATES RESET
4 D'S AMENDMENT WO CONSENT
3 PENDING, INSTITUTED
2 NOTICE AND TRIAL DATES SENT; ANSWER DUE:
1 FILED AND FEE

73647768
73655576
75085354
73269046
73269236
73293742
75231992
76422721
76413711

Date
Apr 06, 2009
Apr 06, 2009
Mar 06, 2009
Dec 12, 2008
Oct 20, 2008
Sep 09, 2008
Sep 09, 2008
Sep 09, 2008

1458027
1808837
2062990
1189319
1189406
1231918
2176299
2793921
2734292

Due Date

Oct 19, 2008



EXHIBITI



SUN DAY RED

My Account Cart .

ABOUT

Pioneer Cypress LE

$275.00

A goll shoe 40,000,000 steps in the making, Bl fram the ground up with Tiger,
Avadsble N hwo Limied Edition ctlorweys.

COLOR:
SIZE:

Size Charl
MB/WaS Wi
Add to My Wishlist
Summary L

It has been estimated that Tigar has 1aken 40,0
course, The Sun Day Red Pione 5 fueled by the
uriguie insights only »with 40,000,000 15 Maijors and 82
caresr wins can bring, With Tager's direct input, Surn Day Red built the
Fioneer. Cypress from the ground up and from the inside out

30 gtepa-on the

One of Tiger's mpst
Bmm heel te foe drop,
force, while not sacrificing =i

tant requests was (hat the shoe features a skesk
iowing the galfer to leverage the power of ground
rt. A premium full grain waterproof leather
upper provides unmatched style and durability, while the Tiger Stripe
deboss treatment in the heel pays homage to Tiger's greainess. A golf
sho-is only as good as its At with thal i mind supple call skin leather &5

Tiger ia known to challenge any shat from any |
with a high-density TPU full ground contact plate with a 9-cleat
conbguration o delver suprems raction in all conditions.

The Details +
Care Information +
Pairs Well With

Dynam Classic Pant $165.00

COLOR:

Select Waist -
Salact Length w

3D Tour Cashmere Hoodie $375.00

COLOR:

Select Sze -

Cypress Fitted Full Vent  $50.00



Hat

COLOR:

Select Sze v
Sun Day Red x Vessel $1,100.00
Leather Sunday Il Stand

Bag

COLOR:

W-LLOOG htrni



My fec

Caarl . &
SUN DAY RED

FOOTWEAR MEN WOMEM ACCESSORIES FEATURED ABOUT

Delta PG Polo

£120.00

ErelMy Sien 5 Charl

il B MY Wishiisl

Summary

The Details
Gare Information

Pairs Wall With

Endless Stretch Pant $160.00

COLOR:

3D Tour Gashmere Hoodie $375.00

COLOR

Seloct Sl

Foam Mesh Hat $40.00
COLOR

Tour Leather Glove $45.00

COLOR




Q, Search My Acceunt

SUN DAY RED

FOOTWEAR MEN 'WOMEN AGCCESSORIES FEATURED ABOUT

Cypress Umbrella

$150.00

Rain or shine, this umbrnella =

your shisid in-the purauit of

COLOR:

Add 10 My Wishiist
‘ ) “

1o Wiseonsin va FedEx Economy: January 08-10, 2025

Golf Umbrella is an essential ally for golfers whio refusa to et
Feir pursuil of & greal round. Ane:
canopy of

han

The Details +




EXHIBITJ



FREE AND EASY RETURNS LEARN MORE

N’ New & Featured Women Men Kids Collaboarations Sport Sale

UP TO 60% OFF + EXTRA 30% OFF
SHOP NOW EXCLUSIONS APPLY
JE- NEWYEAR | 1

Q SEARCH

Home - Sale - Men'sSale - Clothing - BigCatMen's Logo Hoodie

1/2/2025 3:32:26 PM

Big Cat Logo

$34.99 $4500
Color

(1) Model is 510" tall and is wearing size M

UP TO 80% OFF + EXTRA 30% OFF WITH CODE: NEWYEAR

Size
s X5 5 M L XL WXL
SIZE BUIDE ¢

™ ADD TO CART

) ADD TO WISHLIST

(% Free returns on all qualifying orders.

Description
The classics never go out of style. When it comes to streetwear
stapies, PUMA’s got you covered

* Siyle: 672712_02

* Color: Puma White

READ MORE

Shipping and Returns

Free standard shipping on orders over $60 before tax, plus free

returns on all qualifying orders

https://us.puma.com/us/en/pd/big-cat-mens-logo-hoodie/672712?swatch=02



THE PIONEER CYPfE!

Q Search =i My Account  Cant @)

SUN DAY RED
FOOTWEAR MEN WOMEN ACCESSORIES FEATURED ABOUT
Luare Chain Stitch Hoadie
§135.00
A paria
Do 5 ane sokd out for
iho remainder ¢
“l

g TR, :Q" 207 297 @
&

Ve ?h R
')

Ack 10 My Wishilst

-
’
""',:'J(F' T The Detaits +
! I f
]
' CGare Information +
|
!
g '
4 Pairs Well With
@ Fermi 15 T-Shirt 50.00
COLOR:

Seloct S =5

Endiess Strefch Pant $160.00

GoLoR:
Seloc| Wais w
al -

Hibrid Lightweight Jogger $150.00

oLof;

Cypress Fitted Half Vlent  $50.00

Hat

COLOR:
Ay




"‘i Mew & Featured ‘Women Men Kids Collaborations Sport Sale Q SEARCH

Home - Women - Accessories - Essentials Running Cap

$20.00

Or 4 gayments of $5.00 by shemend or  Kioma.

Color

Puma Black

SOLD OUT

(3 Free returns on all gualifying orders.

Description

Take your trail running to the next tevel with the PUMA Ess Running
Cap: This lightweight and breathabte hat 1s designed to keep you cool

» Style- 023148_01
s Color: Puma Black

READ MORE

Shipping and Returns

Free standard shipping on orders over 440 before tax, plus free

returns on all qualifying orders

/31/2024 10:38:45 AM https://us.puma.com/us/en/pd/essentials-running-cap/0231




TR,

Q Search My

SUN DAY RED

Cart @ M =

FOOTWEAR MEN WOMEN AGCESSORIES FEATURED ABOUT

Cypress Fitted Full Vent Hat

$50.00

A ful-on periormance hat made for full-fime comiod,

COLOR:

SGE Size Chart

A to My Wishiist

+ 1o Wisoonsin vs FediEx Economy. January 08-10, 2025

Summary -

The Details o+
Fabric & Technology +
Care Information +
Pairs Well With

Cypress Fitted Half Vent  $50.00
Hat

COLoR:

Sedect Siza -

Luare Chain Stitch Hoodie $135.00

e PP 20
Iy X
é

Selact Size

R

fwew.sundayred. press-fitted-full-vs



Amagan Fashion

e
i




TR,
SUN DAY RED

Q. Search

Wy A

FOOTWEAR MEN WOMEN ACCESSORIES FEATURED ABOUT

sizE: Find My Sizo  Size Chart

et Yo By Wishiies

17 Wisconsin i FedEx Economy: January 05-10, 2026

The Datails +
Care Information +
Pairs Well With

7.5" Dynam Woven Short  $135.00

coLon:

Salor! Waist “

Foam Mesh Hat $00000

Tour Leather Glove $45.00



FREE SHIPPING OVER 560

Mens Womens Juniors Collections Accessories Tour Sale

12/31/2024 11:04:53 AM

https://www.pumagolf.com/products/slipstream-g-spikeless-golf-shoes?variant=4078994 1944393

SLIPSTREAM G Spikeless
Golf Shoes

Wi i k15 Reviews

$130.00
Originally for the Court, reimagined
SLIPSTREAM G ta

updates it making it

Color Puma White /

aTy 1 ADD TO CART

SPECS +
DETAILS 4
RETURNS & SHIPPING +



SUN DAY RED

My fccourt Cart . [ =

ABOUT

Pioneer Cypress

$250,00

A golf shoe 40,000,000 steps in the making, built from the ground up with Tigen
Avadable in thres core colonways,

COLOR:
SZE:

Slzg Chart
M7 IWES MEsIWE MES/ WD
M8/ WID5 MBS Wt MI0/W 115 MIDE/ W2
M M3 M1 M5
Acid fo My Wishiis]

Eatmanad cidivery 1o Wisconsin vin FedEx Economy: January D8-10, 2025

Summary —_

It has been estimated thal Tiger has taken 40,000,000 steps on the
course. The Sun Day Red Poneer Cypress golf shos =
UL Irsic rity someone with 40,000,000 st
cAneer Wi an bring, With Tiger’s direct input, Sun Day Red built the
Pioneer Cypress from the ground up and from the neide out

O of Tigar's most mmpartant reguests was that the shoe features a sheek
e heel 1o toe drop, afowing the golfer to leverage the power of ground
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3D Tour Cashmere Hoodie $375.00
COLOR:
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Course 5-Pocket Pant $160.00

COLOR:
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Cypress Fitted Full Vent  $50.00
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Care instructions Machine Wash
Origin Imported —
Sole material Palyurethang
Outer material Leather

About this item

+ NITRE £GAM
+ 1 Yaar Waterproal Full-Grain Leather
+ Flesspike Dutsale
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Q0O 24« 1.5K comments 735 shares

oY Like (D) Comment

Most relevant =

‘ Thomas Stoops
Can't wait to see it on shelves at my local Goodwill.
46w 229Q®

View all 32 replies

‘Q P Top fan
" Kim Zody Ruppert

Love it!

45w O
. Karl Marcellus Washington

| love it!

45w O
@ Bob Burch

Make Sundays Great Again

45w 1209

View 1 reply

e David Berger
| wish him luck on his new venture... as well as a new branding firm because this one



ain't cutting it.
46w 780

View all 12 replies

e._, Eugene Edwond Spaulding
~llove that Tiger is stepping out like this!! You take a risk in big decisions!! | will be

purchasing some of his own brands!! Wishing him nothing but success for he went
through in life and most of all his accomplishments!! e 1w0v

ASw 50).‘
G  Top fan

Rob Jae

| just think of Puma. | think "Big Cat" would go better

Abw 31 o

@ Weston Long
- Rob Jae slazenger

46w 20
12/31/2024 11:35:40 AM

https://www.facebook.com/100064457003699/posts/782013923957167/?mibextid=WC7FNe
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We can all agree that it’s not as good as the iconic TW.

While the logo of the tiger itself is pretty cool, the weird Sun Day Red text
is absolutely awful.

For some reason | thought it looked like Puma’s logo. May just be the fact
that it is a large cat. Yeah, that’s it.

B NUCLR GOLF & @NUCLRGOLF - Feb 12
E @@ sun DayRed — Tiger Woods & TaylorMade's new brand has officially
launched... Thoughts?

TR,
SUN DAY RED

7:51 PM - Feb 12, 2024 - 191 Views

Q =3 O A

[

Post your reply

Discover more

Sourced from across X

_%_ Swale Golf @swalegolf - Mar18
Some parting thoughts on Scottie’s ascending to god-like status, Brian

Harman (small but mighty), and the worst lipout in history.

The best tournament of 2024: The Players Recap

From swalegolf.eom

https://twitter.com/swalegolf/status/1757220895410577678
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— NEWS PODCASTS INSTRUCTION EQUIPMENT FANTASY OPINION TRAVEL

Tiger Woods Launches ‘Sun Day Red’
in Los Angeles // Fans are Confused

La Patrick Brennan

o We were promised 12th February for the Sun Day Red launch.

LIV GO

Tiger’s personal account on X had been drip feeding teasers of his new apparel line following i i B
the split from Nike after 27 years. ‘A new day rises 2.12.24. i the P

0 Could

We also got ‘the vision remains the same’ tweet on February 6'™M. The steely glare that has HEWS

stared down so many competitors and eight footers down the stretch on Sunday as an :":_';%
accompanying image. Comp

- EQuIPH
The announcement took place at a limited invite event in the Los Angeles area in the dusk m Testn

hours of Monday evening, with Tiger answering a few questions at the presser. Asses
r'q. e JUSTF
I think the SDR logo is cool, although striking similarities to PUMA as it is quite literally, a big ' Tito's
cat. The fact that they chose to split it into three words is a tough one to negotiate, as simply . Headh
. . o ' Donat
SR would still be clean enough. The promo video and accompany launch footage was cool, but Eaud
any video with a Tiger swing is going to succeed. — o

"%' Five N
Tiger Woods & X ) Keep
@TigerWoods - Follow -

It started with a passion. The passion of competing. Of
competing against ourselves. The field. The course. Life.
Out of that passion, @SunDayRed rises.

Start your journey with us: sundayred.com

https://golficity.com/sun-day-red-launch-tiger-woods/
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8:09 PM - Feb 12, 2024 ®
¥ 193K , Reply T, Share

Read 408 replies

The SunDay Red X account has a bio with the following text:

2024 SILVERADO 1500

Accept all challenges

Learn More _§

“Important info

1]
‘We're not for people who want to live a certain kind of lifestyle. We’re for people who

want to live a certain kind of life. We are Sun Day Red.’

Now, in terms of the apparel items — they have gloves, head covers, shoes, hats on offer. You
can expect to see Tiger wearing these throughout the season. The mock necks have made the
rounds on social media, as well as the hoodies.

Sunday Red has potential to expand into all kinds of products. The following list was gleaned

from the trademark application by TaylorMade Lifestyle Ventures earlier in the year.

https://golficity.com/sun-day-red-launch-tiger-woods/
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“Eyvewear, eveglasses, sunglasses, eyeglass frames, sunglass frames, cell phone cases,
Iuggage, purses, wallets, bags for sports, handbags, umbrellas, golf towels, clothing,
namely, shirts, shorts, pants, jackets, sweatshirts, sweatpants, joggers, skirts, dresses,
hoaodies, sports jackets, polos, golf shirts, golf pants; footwear; headwear, Sports
equipment, namely, golf clubs, golf club grips, golf balls, golf gloves, golf tees, golf club
head covers, golf bags, and golf club shafts.”

TaylorMade CEO David Abeles took the stage in LA, explaining that SunDay Red discussions
began a few years ago over coffee in St. Andrews.

The main issue with the SDR design is splitting Sunday into two words. A lot of people have
taken issue with the laziness shown — similar criticisms to the original font choice and designs
for a lot of LIV team logos. Abeles cited a ‘rule of three’ in life that applied here, marketing
instincts [ guess,

The red obviously points to his famous attire on Sundays, drawing inspiration from his
mother, Kutilda. Tiger said that he is in a transitioning phase of his life, and wanted a brand
that he is proud of going forward. He thanked the TaylorMade team for allowing such an
extension so that he could create his own brand that embodies him, and finished by saying it

was “inspiring.”

So, a quick summary:

. _ ; . ‘ Co
¢ Tiger has worn red all his life thanks to his mum’s inspiration for a ‘power colour’. It started as a

junior, then into Stanford, then as a pro on Sundays.

e There are 15 stripes on the Tiger in the logo, representing each of his major wins. He says if he
wins another, they’ll re-do the logo!

e Apparel available for purchase in America on May 15,
« A new look, same colour, new chapter in the wild life of Tiger Woods.

& Sun Dav Red by Tiser Woods | Coming May 2024 | Sun Dav Red

Co
Cover Image via PGA Tour &

RELATED TOPICS: #SUN DAY RED #TIGER WOODS #TOP #TRENDING

DON'T MISS UP NEXT

Tiger Woods Has a New Caddie This Genesis Invitational Notes: Tiger Gets a

Week at Riviera New Caddie, Hoffman Plays His Way In
After Snubbed by Woods

Co

Gh

Patrick Brennan

https://golficity.com/sun-day-red-launch-tiger-woods/ 3/5
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Patrick joined us in May 2022 with a strong passion for the game and a writing style to match. He is a good golfer,
originally from Cumbria in the UK, and now living in British Columbia, Canada. He focuses on writing opinion pieces
while keeping up to date with LIV Golf, Tour events and Major championships, providing good insights into the

professional game. His best golf memories are shooting 72 with a double on 18, running the Golf Society at
Lancaster University, and steering them to the first ever Varsity win against rivals York. His favorite club is his Scotty
Cameron Newport 2.0, and his favorite event is the Masters!

| |
N
o

Giv

$1 FOR THE FIRST 6§ MONTHS

Thoughtful reporting

for your daily -

decisions.

Subscribe Now
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/1 weelk
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FANTASY GOLF PREDICTIONS / 1 week ago

Viktor Hovland Is Not Happy with Jay

Monahan Fantasy Golf Sleeper Report - 2024

PLAYERS Championship EQUIPMENT / 1 week ago
REVIEW: Footloy Pro/SLX Golf Shoes
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Acrobat’s got it.
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Just_the_Chip
I feel like the Loge is too clase to Slazenger and Puma, and ather cat brands. They could've done something a little mare inspired.

As for the clothing, it will really depend on the quality and price point, Are they coming in at Travis Matthew, Malbon, Peter Millar prices? If they are, then the quality needs to be up there in regards to materials and perfermance, If the put
premium price, on bulk made in china quality and materials, then it's going to find itself on steep discount brand name shelves with other brands like Greg Norman Shark clothes.
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EXCLUSIVE: Legal battle revealed days after Tiger Woods
launches Sun Day Red apparel brand
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Ashok Lalla
@ashoklalla

Spot the similarities between Tiger Woods newly launched brand Sun
Day Red's logo & Puma and Slazenger's logos?

His 15-striped tiger logo is inspired by his name, while the stripes
represent the number of golf majors he has won.

Let's see which animal wins this round in court.

I T

Slazenger .

3:42 AM - Feb 21, 2024 - 169 Views
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https://twitter.com/ashoklalla/status/1760238588200165578
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Jonathan Bell = 3rd+ + Follow
Founder/CEO , WANT | Top5 Ranked Branding Agency in t
Request services

- Edited « ®
Tiger Woods new golf and apparel brand will be named Sun Day Red (don't forget
Jonathan Bell the spaces!). According to Sun Day Red's official website, the word mark appears as
TorsRanked 3 words for a simple reason: "there is a special power in 3's. Calling it Sun Day Red
n the US was a fun way for us to create something completely different and unexpected.”

D
T
=

’L
=

Branding Agency i
The logo design has 15 stripes (one for each of Tiger's major tournament wins) but
( + Follow ) the company noted they would add stripes to the design if Woods' manages to

add to his majors haul before he retires. #branding #naming

View full profile

SUN DAY RED

Linked[[ Linkedin Corporation © 2024

ol S 8 comments
Reactions
L2 e@QOeQL@ -

& Like &) Comment I_‘j Repost <« send

AP .
https://www.linkedin.com/posts/wantbranding_branding-naming-activity-7164337739738378241-oPzK/ 1/3
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Steve Cecil - 3rd+ 1mo eee
Namer, Verbal Branding Professional

plus, Birdies are often depicted in red on the leaderboard
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Like Reply
Brandy Brazell Obvintseva (She/Her) = 3rd+ 1ma ===
' Managing Partner @ Gallant | Editor, B2B Business Culture &t Brand Strate..,

The graphic mark is a travesty. i like the name. But gosh.

Like - € 1 | Reply 1 Reply

o Ingvild Ryggen Carstens « 3rd + W) s

Publisher & Managing Director

Brandy Brazell Obvintseva yes. Same reaction here!

Like Reply
a Amitha Kalaichandran (She/Her) « 3rd+ 1Mo ===
Public health, Pediatrics, & Integrative medicine-trained physician, writer, ...

Looks like the PUMA Group logo but..the skeleton version?!

Like Reply

Y Mark Gunnion « 3rd+ dw (edited) ===

Name Consultant & Freelance Namer; Award-Winning Screenwriter

Awesome. Best of luck with that spacing and capitalization.

Mark Gunnion (AKA DJ Junglebook)
Former Naming Manager, marchFIRST

I I ] marchFIRST
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Like - @ 1 | Reply

Q(uirino) Malandrino « 3rd+ Tmo ===
Brand counsel, advice, and answers

he always wore/wears a red shirt on Sun-day in tournaments

Like Reply 1 Reply

. Paul Gardner » 3rd + 1mo sss

e,

— Partner & Creative Director at TippingGardner

He's also notoriously cheap, which is probably why he didn't
spend any money on an agency to come up with a better name
and brand identity. Oh, and he didn't even make it to Sunday in
this weeks tournament!

Like Reply
. Gregory Lake = 3rd+ Tmag ==
_ 3 Private Equity Exits - CEO | President | Chief Sales Officer | Chief Marketin...
Brilliant
Like Reply
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