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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer information

Name LOUIS VUITTON MALLETIER

Entity sociAGtA® par actions Incorporated or FRANCE
simplifiA®e registered in

Address 2 RUE DU PONT NEUF
PARIS, 75001
FRANCE

Attorney informa- | SHELBY P. ROKITO

tion FROSS ZELNICK LEHRMAN & ZISSU, P.C.

151 WEST 42ND STREET, 17TH FLOOR

NEW YORK, NY 10036

UNITED STATES

Primary email: srokito@fzlz.com

Secondary email(s): jmargiotta@fzlz.com, ttabfiling@fzlz.com
212-813-5900

Docket no. LVT 2406697

Applicant information

Application no. 98123052 Publication date 05/28/2024
Opposition filing 06/26/2024 Opposition period | 06/27/2024
date ends

Applicant Luxury Venue 9 LLC

SUITE B8 PMB 1058

5830 W THUNDERBIRD RD
GLENDALE, AZ 85306
UNITED STATES

Goods/services affected by opposition

Class 041. First Use: None First Use In Commerce: None

All goods and services in the class are opposed, namely: Production of animated movies; Production
of animated television programs; Production of audio recording; Production of cable television pro-
grams; Production of film studies; Production of films; Production of lyric videos; Production of music;
Production of musical sound recording; Production of musical videos; Production of podcasts; Pro-
duction of radio and television programmes; Production of radio and television programs; Production
of sound and music video recordings; Production of sound recordings; Production of television pro-
grams; Production of video discs and tapes; Arranging and conducting of sports events; Arranging,
organizing, conducting, and hosting social entertainment events; Cinema studios; Consultation in the
field of special event planning for social entertainment purposes; Entertainment services in the nature
of development, creation, production and post-production services of multimedia entertainment con-
tent; Entertainment services in the nature of production of live events for parties and special events
for social entertainment purposes; Entertainment services, namely, custom art drawing for others,
provided by art galleries; Entertainment, namely, lighting production; Film production; Film studio ser-
vices; Film studios; Film and video production; Film and video production consulting services; Film




and video tape film production; Media production services, namely, video and film production; Motion
picture film production; Motion picture song production; Movie studio services; Multimedia entertain-
ment software production services; Music production services; Music video production; Musical event
booking agencies; Organization of events for cultural purposes; Organization of social entertainment
events; Organizing live mixed martial arts events and competitions; Providing audio or video studio
services; Providing collegiate athletic and sporting events; Providing current event news via a global
computer network; Providing information relating to sports and sporting events; Providing news in the
nature of current event reporting; Record production; Record master production; Recording studio
services; Recording studios; Rental of film production studios; Rental of lighting apparatus for movie
sets or film studios; Rental of lighting apparatus for theatrical sets or television studios; Rental of pho-
tography studios; Sound recording studios; Special event planning for social entertainment purposes;
Television show production; Video production; Video production services; Video editing services for
events; Video film production; Video tape film production; Videotape production

Grounds for opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

Dilution by blurring Trademark Act Sections 2 and 43(c)

Marks cited by opposer as basis for opposition

U.S. registration 0286345 Application date 04/29/1931
no.
Register Principal
Registration date | 08/25/1931 Foreign priority NONE
date
Word mark LV
Design mark
Description of NONE
mark
Goods/services Class 0083. First use: First Use: 1897 First Use In Commerce: 1897
TRUNKS, VALISES, TRAVELING BAGS, [ SATCHELS, ] HAT BOXES AND
SHOE BOXES USED FOR LUGGAGE, HAND BAGS, AND POCKETBOOKS
U.S. registration 1519828 Application date 05/06/1988
no.
Register Principal
Registration date | 01/10/1989 Foreign priority NONE
date
Word mark LV
Design mark
Description of NONE
mark




Goods/services

Class 018. First use: First Use: 1897 First Use In Commerce: 1925

TRUNKS, VALISES, TRAVELING BAGS, SATCHELS, HAT BOXES AND
SHOE BOXES USED FOR LUGGAGE, HAND BAGS, POCKETBOOKS

U.S. registration 1794905 Application date 03/12/1991

no.

Register Principal

Registration date | 09/28/1993 Foreign priority NONE
date

Word mark LV

Design mark

Description of
mark

NONE

Goods/services

Class 016. First use: First Use: None First Use In Commerce: None

[ travel goods catalogs, ] stationery, pads of stationery, calendars, indexes for
articles made for travellers, notebooks, [ envelopes; ] [ printed labels for luggage
and other travel goods and leather holders therefor, sold as a unit; ] [ writing pa-
per, ] [ paper or plastic bags for packaging, hat boxes, paper or cardboard
boxes, photographs, adhesives for stationery, ] office requisites in the nature of
writing pads, [ letter trays, paper cutters, letter openers, writing tablets, pencils, ]
pencil holders, [ fountain pens, ballpoint pens, ] pen cases, pencil cases, [ lead
holders, ballpoints for pens, ] nibs, nibs of gold, inkwells [, inkstands ] [ playing
cards]

Class 025. First use: First Use: None First Use In Commerce: None

clothing for men and women; namely belts, shawls, sashes, scarves; footwear
headgear

U.S. registration 1938808 Application date 01/06/1995

no.

Register Principal

Registration date | 11/28/1995 Foreign priority NONE
date

Word mark LV

Design mark

Description of
mark

NONE

Goods/services

Class 014. First use: First Use: 1910 First Use In Commerce: 1910
jewelry, watches and straps for wrist watches




Class 024. First use: First Use: 1901 First Use In Commerce: 1901

travel blankets made of textile

U.S. registration 2291907 Application date 05/23/1997

no.

Register Principal

Registration date | 11/16/1999 Foreign priority NONE
date

Word mark LV

Design mark

Description of NONE

mark

Goods/services

Class 034. First use: First Use: None First Use In Commerce: None

cigar and cigarette cases not of precious metal, [ cigar cutters, cigar and cigar-
ette holders not of precious metal, ] [ ashtrays not of precious metal for smokers,
cigar and cigarette lighters not of precious metal for smokers ]

U.S. registration 2361695 Application date 01/13/1999

no.

Register Principal

Registration date | 06/27/2000 Foreign priority NONE
date

Word mark LV

Design mark

Description of NONE

mark

Goods/services

Class 025. First use: First Use: 1896 First Use In Commerce: 1981

Clothing [ and underwear ], namely, sweaters, shirts, sweatshirts, polo shirts, t-
shirts, [ corsets, ] suits, waistcoats, raincoats, skirts, coats, pullovers, trousers,
dresses, jackets, shawls, stoles, [ sashes for wear, | scarves, neckties, pocket
squares, [ suspenders, ] pocket handkerchief squares for wear, [ braces, ]
gloves, ties, belts, [ stockings, tights, socks, bath robes, ] bathing suits, shoes,
boots and sandals, [ tips for footwear; ] hats [ and caps ]

U.S. registration 2909002 Application date 12/12/2001

no.

Register Principal

Registration date | 12/07/2004 Foreign priority NONE
date

Word mark LV




Design mark

Description of
mark

NONE

Goods/services

Class 009. First use: First Use: Oct 1999 First Use In Commerce: Oct 1999

Optical instruments and apparatus, namely, spectacles, eyeglasses, spectacle
cases

Class 024. First use: First Use: Oct 1999 First Use In Commerce: Oct 1999
[ Textiles and textile goods, namely, household linen, namely, bath linen ]

U.S. registration 5477535 Application date 11/26/2014

no.

Register Principal

Registration date | 05/29/2018 Foreign priority 10/16/2014
date

Word mark LV

Design mark

Description of
mark

The mark consists of the overlapping stylized letters "LV" inside a circular bor-
der.

Goods/services

Class 009. First use: First Use: None First Use In Commerce: None

Scientific, nautical, surveying, photographic, cinematographic, optical, weighing,
measuring, signaling, checking and supervision, life-saving and teaching appar-
atus and instruments, namely, life vests; apparatus for recording, transmission,
reproduction of sound or images, magnetic recording media, namely, blank
magnetic data carriers, blank sound recording disks; bags and cases for video
cameras or photographic apparatus; blank recordable CD-Rs, blank recordable
DVDs and other digital recording media, namely, blank digital storage media;
calculating machines, data processing equipment, computers and computer
equipment, namely, computer peripherals, computer keyboards, printers for use
for computers, mouse pads; computer software for downloading, publishing,
showing, displaying, labeling, blogging, and sharing electronic media or informa-
tion via the Internet or other communications networks in the fields of travel, lug-
gage, luxury goods, fashion, clothing, sports, sailing, and the arts; blank USB
sticks, electronic agendas, game software, recorded computer programs, for
downloading, displaying, and sharing electronic media or information via the In-
ternet or other communications networks in the fields of travel, luggage, luxury
goods, fashion, clothing, sports, sailing, and the arts; electronic publications,
namely, catalogs, books, brochures, pamphlets, and booklets in the fields of
travel, luggage, luxury goods, fashion, clothing, sports, sailing, and the arts
downloadable online or from the Internet; spectacles, sunglasses; spectacle
frames; spectacle lenses, contact lenses; cases for spectacles or for contact
lenses; signaling buoys, marker buoys in the nature of positioning buoys; tele-
phones, mobile telephones, smartphones, tablets computers, personal electron-




ic assistants (PDAs) and MP3 players; accessories for telephones, mobile tele-
phones, smartphones, tablet computers, PDAs, and MPS3 players, namely,
hands-free kits for telephones, batteries, covers and cases, protective covers in
the nature of facings; battery chargers, straps and lanyards for use with tele-
phones, mobile telephones, smartphones, tablet computers, PDAs, and MP3
players, earphones; bags and cases specially adapts for holding or carrying mo-
bile telephones and telephone equipment

Class 014. First use: First Use: None First Use In Commerce: None

Jewelry; fashion jewelry, especially precious or semi-precious stones, pearls,
rings, earrings, cuff links, bracelets, charms, brooches, necklaces, pendants,
key rings of precious metal, tie pins, medallions, jewelry rolls for travel; jewelry
boxes; trophies of precious metal; timepieces, watches, wristwatches, watch
straps, alarm clocks, stop watches, clock and watch making pendulums and
cases or presentation cases for timepieces

Class 018. First use: First Use: None First Use In Commerce: None

Boxes of leather or imitation leather; travel bags, travel sets, namely, leather
travel bags, trunks and suitcases, garment travel bags for footwear; unfitted van-
ity cases; backpacks, handbags; sports bags; evening bags, namely, clutch
bags, attachA®© cases and briefcases of leather; wallets, purses, card wallets,
key cases of leather; parasols, umbrellas

Class 025. First use: First Use: None First Use In Commerce: None

Clothing, namely, pullovers, vests, shirts, tee-shirts, trousers, jackets, suits,
coats, raincoats, overcoats, parkas, skirts, dresses; pajamas, house coats, night
shirts, dressing gowns; clothing accessories, namely, hats, caps, bonnets,
gloves, neckties, belts, leather belts, scarves, pocket squares, shawls, stock-
ings, socks, tights, suspenders, stoles; underwear, lingerie; bathing suits; foot-
wear, slippers, boots and half-boots

Class 041. First use: First Use: None First Use In Commerce: None

Educational, training, and entertainment services, namely, editing and publishing
of catalogs, newspapers, books, magazines and texts other than for advertising
in the field of travel, luggage, luxury goods, fashion, clothing, sports, and the
arts; sporting activities, namely, arranging and organization of sporting competi-
tions and of sailing contests; sporting and cultural activities, namely, sailing
races; organization of sporting competitions and of sailing contests; radio enter-
tainment, television show and film production; publishing of electronic publica-
tions, namely, on-line providing of electronic, non-downloadable publications;
cultural activities, namely, organization of events for cultural purposes; organiza-
tion of competitions for education or entertainment purposes, namely, sports
competitions; arranging and conducting of educational conferences and con-
gresses; educational services, namely, arranging and conducting of colloquiums
and seminars in the field of travel, luggage, luxury goods, fashion clothing,
sports, sailing, and the arts; educational services, namely, conducting educa-
tional conferences, congresses, seminars in the field of travel, luggage, luxury
goods, fashion clothing, sports, sailing, and the arts; organization of exhibitions
for cultural or educational purposes; arranging and conducting of concerts, spe-
cifically excluding concerts offered by or in nightclubs; museum services,
namely, providing museum facilities presentations and exhibitions; production of
fashion shows; entertainment information, information on education, information
on education in the field of training; organization of fashion shows for entertain-
ment purposes; photographic reporting; entertainment services in the nature of
production and distribution of multimedia entertainment contents, namely, pro-
grams and events provided through audio and video for broadcasting on a tele-
communications network including computer networks; photography, photo-
graphic reporting; publication of books, publication of texts other than advertising
texts, electronic publication of books and magazines online, writing of texts other
than advertising and publicity texts, publication of books and reviews
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

LOUIS VUITTON MALLETIER,
Opposer,

-against-

LUXURY VENUE 9 LLC,

Applicant.

NOTICE OF OPPOSITION

Louis Vuitton Malletier (“Opposer”), a société par actions simplifiée of France with its
principal place of business at 2, rue du Pont Neuf, 75001 Paris, France, believes that it will be
damaged by the issuance of a registration to Luxury Venue 9 LLC (“Applicant”) for the design

mark applied for in Application Serial No. 98/123,052 (the “Application”) and shown below:

(“Applicant’s Mark™). As grounds for this opposition, Opposer, by its attorneys Fross Zelnick
Lehrman & Zissu, P.C., alleges as follows:
A. Opposer and the LV Mark

1. Founded in Paris in 1854, Opposer is one of the premier luxury fashion houses in

the world. Originally the creator of custom-made luggage and trunks, today Opposer is well-
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known for its high-quality fashion goods, including but not limited to clothing, footwear, and
apparel, handbags, eyewear, jewelry, and other accessories.

2. For many decades, Opposer has used the mark Louis Vuitton, the mark LV, and
other LV-inclusive marks (collectively, the “L'V Mark”) in the United States in connection with a

wide variety of goods and services.

3. Today, the LV Mark is one of the most famous marks in the United States and in
the world.
4. The LV Mark has received extensive recognition in national and international

publications and news outlets and has been featured in editorials in high-circulation publications
such as Vogue, Elle, Harper’s Bazaar, Vanity Fair and The New York Times Magazine. In a
March 26, 2018 article, Vogue stated that “The interlocking L and V ... [has] become one of the
most recognizable marks in the world.” The article featured a slideshow dedicated to the LV
Mark’s fame as a result of its appearance in popular film and television shows as well as its
function as the inspiration for artists including Sylvie Fleury and Takashi Murakami.

5. For decades before the earliest date on which Applicant can rely, Opposer
extensively used and promoted the LV Mark in connection with clothing, shoes, accessories,
jewelry, bags, housewares, retail and online store services, and related goods and services.
Opposer has also used the LV Mark in commerce to refer to and identify Opposer. Through this
extensive promotion and use, and Opposer’s overwhelming commercial success, Opposer has
developed enormous goodwill in the LV Mark.

6. Long before any date upon which Applicant can rely, the LV Mark became

uniquely identified with Opposer and came to identify Opposer’s goods and services exclusively.
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7. Opposer is the owner of many federal registrations for the LV Mark covering a

wide variety of goods and services, including but not limited to the following:

Mark Reg. No. | Reg. Date Goods/Services
286,345% Aug. 25, IC 18: Trunks, valises, traveling bags, hat
1931 boxes and shoe boxes used for luggage, hand
bags, and pocketbooks
1,519,828* | Jan. 10, IC 18: Trunks, valises, traveling bags, satchels,
1989 hat boxes and shoe boxes used for luggage,
hand bags, pocketbooks
1,794,905* | Sep. 28, IC 16: stationery, pads of stationery, calendars,
1993 indexes for articles made for travellers,
notebooks, envelopes; writing paper, office
requisites in the nature of writing pads, pencil
holders, pen cases, pencil cases, nibs, nibs of
gold, inkwells, inkstands
IC 25: clothing for men and women; namely
belts, shawls, sashes, scarves; footwear
headgear
1,938,808* | Nov. 28, IC 14: jewelry, watches and straps for wrist
1995 watches
. IC 24: travel blankets made of textile
} —VJ 2,291,907* | Nov. 16, IC 34: cigar and cigarette cases not of precious
1999 metal
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Mark Reg. No. | Reg. Date Goods/Services
2,361,695* | Jun. 27, IC 25: Clothing, namely, sweaters, shirts,
2000 sweatshirts, polo shirts, t-shirts, suits,
waistcoats, raincoats, skirts, coats, pullovers,
trousers, dresses, jackets, shawls, stoles,
scarves, neckties, pocket squares, pocket
handkerchief squares for wear, gloves, ties,
belts, bathing suits, shoes, boots and sandals,
hats
2,909,002* | Dec. 07, IC 09: Optical instruments and apparatus,
2004 namely, spectacles, eyeglasses, spectacle cases
5,477,535 | May 29, IC 41: Educational, training, and entertainment
2018 services, namely, editing and publishing of

catalogs, newspapers, books, magazines and
texts other than for advertising in the field of
travel, luggage, luxury goods, fashion,
clothing, sports, and the arts; sporting
activities, namely, arranging and organization
of sporting competitions and of sailing
contests; sporting and cultural activities,
namely, sailing races; organization of sporting
competitions and of sailing contests; radio
entertainment, television show and film
production; publishing of electronic
publications, namely, on-line providing of
electronic, non-downloadable publications;
cultural activities, namely, organization of
events for cultural purposes; organization of
competitions for education or entertainment
purposes, namely, sports competitions;
arranging and conducting of educational
conferences and congresses; educational
services, namely, arranging and conducting of
colloquiums and seminars in the field of travel,
luggage, luxury goods, fashion clothing,
sports, sailing, and the arts; educational
services, namely, conducting educational
conferences, congresses, seminars in the field
of travel, luggage, luxury goods, fashion
clothing, sports, sailing, and the arts;

{F5388452.1 }




Mark Reg. No. | Reg. Date Goods/Services

organization of exhibitions for cultural or
educational purposes; arranging and
conducting of concerts, specifically excluding
concerts offered by or in nightclubs; museum
services, namely, providing museum facilities
presentations and exhibitions; production of
fashion shows; entertainment information,
information on education, information on
education in the field of training; organization
of fashion shows for entertainment purposes;
photographic reporting; entertainment services
in the nature of production and distribution of
multimedia entertainment contents, namely,
programs and events provided through audio
and video for broadcasting on a
telecommunications network including
computer networks; photography,
photographic reporting; publication of books,
publication of texts other than advertising
texts, electronic publication of books and
magazines online, writing of texts other than
advertising and publicity texts, publication of
books and reviews

8. The above-listed registrations are valid, subsisting, in full force and effect, and
constitute evidence of the validity of the registered marks and of Opposer’s exclusive right to use
the marks for the goods and services identified in the registrations. In addition, the registrations
identified with an asterisk (*) have become incontestable and therefore serve as conclusive
evidence of Opposer’s exclusive right to use the mark in commerce on or in connection with the
goods identified in the registrations as provided by Section 33(b) of the Lanham Act, 15 U.S.C.

§ 1115(b).
B. Applicant and the Application

0. According to the online records of the United States Patent and Trademark Office
(the “USPTO”), Applicant is an Arizona limited liability company with an address of Suite B8

PMB 1058, 5830 W Thunderbird Road, Glendale, Arizona 85306.
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10. According to the online records of the USPTO, on August 8, 2023, Applicant
filed the Application to register Applicant’s Mark in connection with “Production of animated
movies; Production of animated television programs; Production of audio recording; Production
of cable television programs; Production of film studies; Production of films; Production of lyric
videos; Production of music; Production of musical sound recording; Production of musical
videos; Production of podcasts; Production of radio and television programmes; Production of
radio and television programs; Production of sound and music video recordings; Production of
sound recordings; Production of television programs; Production of video discs and tapes;
Arranging and conducting of sports events; Arranging, organizing, conducting, and hosting
social entertainment events; Cinema studios; Consultation in the field of special event planning
for social entertainment purposes; Entertainment services in the nature of development, creation,
production and post-production services of multimedia entertainment content; Entertainment
services in the nature of production of live events for parties and special events for social
entertainment purposes; Entertainment services, namely, custom art drawing for others, provided
by art galleries; Entertainment, namely, lighting production; Film production; Film studio
services; Film studios; Film and video production; Film and video production consulting
services; Film and video tape film production; Media production services, namely, video and
film production; Motion picture film production; Motion picture song production; Movie studio
services; Multimedia entertainment software production services; Music production services;
Music video production; Musical event booking agencies; Organization of events for cultural
purposes; Organization of social entertainment events; Organizing live mixed martial arts events
and competitions; Providing audio or video studio services; Providing collegiate athletic and

sporting events; Providing current event news via a global computer network; Providing
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information relating to sports and sporting events; Providing news in the nature of current event
reporting; Record production; Record master production; Recording studio services; Recording
studios; Rental of film production studios; Rental of lighting apparatus for movie sets or film
studios; Rental of lighting apparatus for theatrical sets or television studios; Rental of
photography studios; Sound recording studios; Special event planning for social entertainment
purposes; Television show production; Video production; Video production services; Video
editing services for events; Video film production; Video tape film production; Videotape
production” in International Class 41. The Application was filed on an intent-to-use basis
pursuant to Section 1(b) of the Lanham Act, 15 U.S.C. § 1051(b).

11. Applicant filed the Application long after Opposer first registered and began
using and promoting its LV Mark for a wide variety of goods and services.

12. Applicant is not connected to Opposer in any way and has not been authorized by
Opposer to use Applicant’s Mark.

13. At the time that Applicant filed the Application, Applicant was on constructive
notice of Opposer’s prior and exclusive rights in the LV Mark by virtue of Opposer’s federal
registrations. See 15 U.S.C. § 1072.

14. Upon information and belief, at the time that Applicant filed the Application,
Applicant had actual knowledge of Opposer’s prior and exclusive rights in the LV Mark as a
result of Opposer’s extensive use and promotion of the LV Mark and the fame of the LV Mark
accruing from such use and promotion.

15. The registration of Applicant’s Mark is inconsistent with Opposer’s prior rights in
its LV Mark and inconsistent with Opposer’s statutory grant of exclusivity of use of its registered

mark and would harm, damage or destroy Opposer’s investment and goodwill in its mark.
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16. Opposer has standing to bring this opposition.

FIRST GROUND FOR RELIEF:
PRIORITY AND LIKELIHOOD OF CONFUSION UNDER 15 U.S.C. § 1052(d)

17. Opposer repeats paragraphs 1 through 16 above as if fully set forth herein.

18. Opposer’s rights in the LV Mark in the United States predate any date upon
which Applicant can rely for its claim of rights in Applicant’s Mark.

19. As shown in the example below, the prominent portion of Applicant’s Mark—a
stylized “LV” with the letters L and V overlapping—is nearly identical to Opposer’s registered
and prior-used stylized LV Mark, rendering the parties’ marks very similar in appearance, sound,
and commercial impression.

Applicant’s Mark Opposer’s Mark

20. The services identified in the Application are closely related to goods and
services offered by Opposer under the LV Mark and for which the LV Mark is registered.

21. Based on the strength and fame of the LV Mark, the similarity of the parties’
marks, the similarity of the parties’ goods and services, the breadth of goods and services upon
which the LV Mark has been used, and other factors, consumers are likely to be deceived into
falsely believing that the services offered by Applicant under Applicant’s Mark originate from or
are otherwise associated with or endorsed by Opposer, or that there is some relationship between
Applicant and Opposer or the services of Applicant and Opposer, all to Opposer’s injury and

harm.

{F5388452.1 } 8



22. The registration of Applicant’s Mark as applied for in the Application is likely to
cause confusion, to cause mistake, or to deceive the public into the false belief that the services
offered by Applicant under Applicant’s Mark come from or are otherwise sponsored by or
connected with Opposer, in violation of Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d).

23. As a result of the foregoing, registration to Applicant of Applicant’s Mark would
be inconsistent with Opposer’s prior exclusive rights in the LV Mark and would threaten to
destroy Opposer’s investment and goodwill in its LV Mark. Opposer therefore will be injured by
the registration of Applicant’s Mark.

SECOND GROUND FOR RELIEF:
DILUTION UNDER 15 U.S.C. § 1052(f)

24. Opposer repeats paragraphs 1 through 23 above as if fully set forth herein.

25. The LV Mark is distinctive, has been used in commerce and widely advertised
throughout the United States in connection with a wide variety of goods and services, and is the
subject of numerous federal trademark registrations, all of which issued prior to any date upon
which Applicant may rely.

26. The LV Mark is famous under the Lanham Act and is entitled to protection from
dilution.

27. Applicant filed the Application to register Applicant’s Mark after Opposer’s LV
Mark had become famous.

28. Applicant’s Mark suggests, calls to mind, creates the same mental impression as,
or otherwise reminds consumers of Opposer’s LV Mark, thereby creating a mental association
between Applicant’s Mark and Opposer’s LV Mark. As a result, the commercial value of

Opposer’s LV Mark is diminished.
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29. By virtue of the similarity between the mark shown in the Application and the
LV Mark, the registration of Applicant’s Mark would dilute and/or is likely to dilute Opposer’s
famous LV Mark by impairing the distinctiveness of Opposer’s LV Mark to identify exclusively
goods and services from Opposer in violation of Section 2(f) of the Lanham Act, 15 U.S.C.
§ 1052(f).

30. By reason of the foregoing, Opposer is likely to be harmed by the registration of
the Application.

THEREFORE, Opposer respectfully requests that this opposition be sustained and that
registration of Application’s Mark as applied for in the Application be refused in its entirety.

Dated: New York, New York FROSS ZELNICK LEHRMAN & ZISSU, P.C.
June 26, 2024

By: /s/John Margiotta
John P. Margiotta (jmargiotta@fzlz.com)
Shelby P. Rokito (srokito@fzlz.com)
151 West 42nd Street, 17th Floor
New York, New York 10036
Tel: (212) 813-5900

Attorneys for Opposer
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