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* All of our answers are in Red

INTERROGATORIES

1. Are You the owner of the GRANNY SMALLS mark? Yes

2. If You are not the owner of the GRANNY SMALLS mark, Describe the relationship
between You and the owner of the GRANNY SMALLS mark.

I am owner but not the official trademark

3. Describe the intent and purpose behind Your choosing the Mark, including any
inspiration or rationale for selecting the Mark. If the primary intent and purpose behind
choosing the Mark was its connection to the GRANNY SMALLS mark, Describe the
intent and purpose behind Your choosing the GRANNY SMALLS mark.

It was a record. More of the label, clothing brand, and merchandise

4. Describe Mark Dempsey’s involvement in selecting the Mark and, if applicable, the
GRANNY SMALLS name.

He’s a member

5. Describe Rapheal Robinson’s involvement in selecting the Mark and, if applicable, the
GRANNY SMALLS name.

I’'m the creative director and CEO

6. Identify anyone other than Mark Dempsey or Rapheal Robinson that was involved in
selecting the Mark and Describe their involvement.

Nicholas Sulaka, financial manager

7. Identify anyone other than Mark Dempsey or Rapheal Robinson that was involved in
selecting the name GRANNY SMALLS and Describe their involvement.

Nicholas Sulaka, financial manager

8. Describe Mark Dempsey’s roles and responsibilities in Your day-to-day operations.
Pick designs for merchandise, being an advisor day-to-day, and he was on the board

9. Describe Rapheal Robinson’s roles and responsibilities in Your day-to-day operations.

Content

10. Describe Your clearance process for the Mark, including any research You performed or



Not too much; that was just the name of the label;

11. If You sought a legal opinion regarding the Mark, what was the date of the opinion and
what Documents were created relating to the opinion?

No, besides right now

12. Describe Your awareness of Opposer’s GRAMMY® brand when You applied to register
the Mark.

Not aware in this capacity

13. Identify each musical artist that has appeared on a sound recording branded with the
Mark.

Pistol P, Bon, Lil Rap, Granny Smalls, Pierre, Time Freeze, and Youngin

14. Describe any inventory of goods You own or control branded with the Mark or any
portion of the Mark, including the common commercial name of the good, the quantity of
the good, and the physical location of the good.

T-shirts, hoodies, sweatsuits, jackets, coats, neck chains, socks, and lighters

15. Describe Your advertising strategies for Your Branded Goods.

Facebook, Instagram, YouTube

16. Describe Your promotional strategies for Your Branded Goods.

Facebook, Instagram, YouTube

17. If You have used the Mark in commerce on or in connection with any of the Class 9
Goods, what is Your date of first use in commerce?

March 2020

18. Identify any third-party public relations, advertising, marketing, social media, or search
engine optimization service providers You have engaged in relation to the Branded

Goods and Describe the services You have received from the service provider(s).
Facebook, Instagram, YouTube

19. Identify the Person(s) primarily responsible for advertising, marketing, and promotional



strategies for the Branded Goods.

Time Freeze

20. Identify the domain names You have registered incorporating the Mark or any portion of
the Mark.

No

21. Identify the social-networking accounts You own or control that are used in connection
with Your Branded Goods and Identify each Person that has access to each of these
accounts.

Linktree

22. Identify each music platform (e.g., Spotify, Apple Music, Amazon Music, etc.) on which
You offer any Branded Goods.

Spotify, Apple Music, YouTube, Tadial, Soundcloud

23. Identify each third-party broadcasting entity (online, television, terrestrial radio, or
satellite radio) You distribute Your sound recordings to.

Yes, 97.9 A Detroit radio station in the IHEARRADIO systems

24. Describe any efforts You have undertaken to solicit Your label to musical artists.

Just letting other people know to take a listen

25. Describe any efforts You have undertaken to solicit Your sound recordings to third-party
broadcasters, e-commerce platforms, and streaming platforms.

Promotions and Marketing with my partners or hiring outside companies

26. Describe any steps You have taken to distinguish the Mark from the GRAMMY® mark
in the minds of consumers, including, but not limited to branding, marketing, or
promotional strategies.

None, we never thought of Grammy was an active record brand

27. Describe each trademark dispute You have been involved in.
This is the first and only one

28. Describe any internal or external discussions You have had related to Opposer or the



GRAMMY® mark on or before September 13, 2023 (the date Opposer filed an extension
of time to oppose Application Serial No. 97549138).

No communication

29. Describe any instance You know of in which a member of the public inquired or
commented regarding the relationship between You and Opposer or Your affiliation with
the GRAMMY® brand.

No

30. Describe the steps You have taken to collect information responsive to these
interrogatories, including the names of the Persons from whom information was sought
(regardless of whether information was provided).

Talked to the members and artists

31. Describe the steps You have taken to collect documents responsive to Opposer’s First
Requests for Production of Documents, including the names of the Persons from whom
Documents were requested (regardless of whether Documents were provided).
Collected any documents we could (members)

32. Identify all Documents upon which You relied in answering these Interrogatories

None



CERTIFICATE OF SERVICE

| hereby certify that a true and complete copy of Notice of Appearance of Richard Sulaka as
attorney for Defendant/Respondent GRANNY THE LABEL, LLC was served on Joel R. Feldman and
Alexandra A. Holt by forwarding a copy on September 5, 2024, via email to: Joel R. Feldman and
Alexandra A. Holt, Attorneys for Opposer, 3333 Piedmont Road, NE, Suite 2500, email addresses:

joel.feldman@gtlaw.com and holta@gtlaw.com.

Mr. Richard Sulaka P-77193
Sulaka Law
39500 High Pointe Blvd Novi, MI 48375

rps@sulakalaw.com
(586) 801-3200

Kicﬂu\wl Sulaka

Signature of Attorney

Date: November 1, 2024
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