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The iconic bread brand is back on stare shelves this week, according to Flowers Foods (FLOJ, the

defunct Hostess for 5360 million.

Flowers said Wonder and other former Hostess brands like Merita and Home Pride would be

available throughout its delivery markets, which encompass rouphly 7T percent of the U5 ';E"z"." -;".}T" :"".'II."?:';""
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“We arg using the same recipes and paying close attention to guality and freshness” Keith
Aldredpe, Flowers’ vice president of marketing, said in a slatement,
TRENDING

Flowers alsa produces Tastykake spacks and Natura's Own bread h :
1 OHP searching for two missing
The news comes months alter a bankruptcy judpe approved the sale of Wonder, Twinkies and other teens
assets from Hostess Brands. 2 Palice identify victims from
deadly northwest ORC ...

Ferrmer Hostess shack brands like Twinkiss, Ho Hos and Ding Dongs were sold For 5410 million to a

! E AT _ 3 Nearby restaurant owner speaks
joint venture of private equity firms Apolle Global Management (APO) and Metropoulos & Co. out after deadly overnight ...
Twinkies resumel sales in July
4 Extras needed for movie filming in

Oklahoma

Hostess sespended production in November of last yvear, moving to liquidate after years of financial

distross and a fallure to reach a new contract with its bakers' union & Two OU students make history at
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7127/2017 Wonder Bread | Foodiggity

This Wonder Bread Ad Campaign Will Make You Yearn For A
Crustless PB&J

April 21,2014 by Chris Durso — Leave aComment

You probably haven't thought about Wonder Bread since mom stopped cutting the crusts off for you. So, it only makes
sense that the ubiquitous and polka-dotted bread would be vying for your attention again, with a certified awesome

ad campaign.

Brought to us by Wonder Bread Canada and The Hivein Toronto, the five ads use a clever combination of stop-

motion, synced with a voice-over of everyday life — reinforcing the theme of “The Greatest Thing Since...".

While watching the crusts get cut off a PB&J will make you feel all warm and nostalgic inside, the white bread is also
an effective apology tool, and a great food item to gossip over. Check out all of the ads below...

Food Advertising by

Wonder Bread Presents: MOVING OUT Foodiggity on Facebook

Featured Posts

Wonder Bread Presents: MAKING UP

Just Look At This Marge Simpson
Cake

http://www.foodiggity.com/tag/wonder-bread/
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Sushi Sneakers Are Perfect For
Dunking

Wonder Bread Presents: BFF

This Doritos Bag Will Actually
Play the ‘Guardians of the Galaxy
Vol. 2’ Soundtrack

Wonder Bread Presents: DAD JOKES

Tags

advertising d r'tbacon baking g
beer booze breakfast burger cake
candy cereal cheeseburger chocolate

coffee cookies cooking cupcakes

design dessert fashion food art

[via AdWeek] graphic design halloween howto ice cream

illustration japan McDonald's meat

Filed Under: Daily Links movies MUSIC oreos packaging painting

Tagged With: advertising, bread, commercials, wonder bread, youtube

photography pizza sculpture shop Star

wars sushi Video wine wtf youtube

Wonder Bread Woman

December 11,2013 by Chris Durso — Leave a Comment

This work by Foodiggity is licensed under a
Creative Commons Attribution-
NonCommercial-NoDerivs 3.0 Unported

License.

Food Advertising by

http://www.foodiggity.com/tag/wonder-bread/

FBB_OH00116




7127/2017 Wonder Bread | Foodiggity

Brought to us by cartoonist and animator, Louie del Carmen, Wonder Bread Woman combines the iconic female

superhero with everyone’s favorite white bread-like product.
And, how do you make Wonder Woman Bread? In a Wonder Woman Stand Mixer of course.

[link, via Neatoramal

Filed Under: Daily Links

Tagged With: art, illustration, superhero, wonder bread, wonder woman

Famous Figures Sculpted From Wonder Bread

July 10,2013 by Chris Durso — Leave aComment

http://www.foodiggity.com/tag/wonder-bread/

FBB_OH00116




7127/2017 Wonder Bread | Foodiggity

Andy Warhol
Artist Milena Korolczuk, recently took a fun break from her work in film and photography, and found a use for Wonder
Bread. Using the poor-man's Play-Doh, Korolczuk sculpted the heads of famous figures, including Andy Warhol, Jay-

Z, Plato, Abramovic¢, and Walt Disney.

Thankfully, the crusts are cut off in advance, so kids can enjoy some Wonder Bread art too. See more here.

Abramovi¢

http://www.foodiggity.com/tag/wonder-bread/
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Walt Disney

http://www.foodiggity.com/tag/wonder-bread/
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C.L.Strauss

Stonehenge

[link, via Colossal]

Filed Under: Daily Links
Tagged With: bread, food art, sculpture, wonder bread

TRENDING POSTS WHO, WHAT, WHERE?

Candy Alphabet Home Foodiggity is here to provide the
best in food culture, news,
About ; ;
The Top Ten Instant products, and other food-related
Noodles of All Time Contact nonsense.
The Breakfast Bowl Is A Privacy Policy
Cereal Bowl and Bong

Sho
Hybrid P
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Wonder Bread: The Most Famous White Bread - America Comes Alive

enter your search term

Welcome to America Comes Alive!, a site | created to share little-known stories of America's past. These stories are about
Americans - people just like you - who have made a difference and changed the course of history. Look around the site
and find what inspires you. Kate Kelly

Wonder Bread: The Most Famous White Bread

What we now know as Wonder Bread was first made by the Taggert Baking Company of Indianapolis. In 1921 the company was about to introduce its latest bread
and there had been blind advertisements in advance of the bread simply stating “Wonder” or “Wonder Coming Soon.” The only
information about the original loaf refers to its size (1.5 Ibs) but one would assume that the original bread was an early form of the

light white bread we associate with the name today.

Company vice president Elmer Cline was assigned to come up with a name and a logo for the new product. Cline happened to attend
the International Balloon Race at the Indianapolis Speedway while he was thinking about the project. The site of the clustered
colorful balloons filled him with wonder. He decided the perfect name for the bread was Wonder Bread with a design logo
reminiscent of the hot air balloons he watched floating high above him that day.

Wonder Bread Company Sold

In 1925 the Continental Baking Company bought Taggert and the bread recipe. They began selling the pre-sliced, pre-packaged bread in 1930, and in 1941 the
company announced they had come up with a new way to produce the bread. Articles mentioned the lightness of the bread the fact that the bread had no holes.

But in the 1940s nutritionists were beginning to spread the word that the process of creating white flour removed many of the
nutritional benefits of eating a wheat product. The government took on the cause and sponsored an effort to return some of the

nutrients to the bread (that’s where we got “enriched” bread).

That eventually led to the Wonder Bread commercial featuring “8 Ways to Build Strong Bodies.” By the 1960s, food scientists had

come up with additional elements and touted “12 ways to Build Strong Bodies.”

In 1995 Interstate Baking acquired the company but by 2004 they filed for bankruptcy. Today Wonder Bread is owned by Flower Foods, and in 2013 the company re-

introduced the bread to store shelves with an ad that was reminiscent of the original ad: “The Wonder is back.”

To read about the inventor of the first bread-slicing machine, click

onder-bread/

FBB_OH00116
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Wonder Bread: The Most Famous White Bread - America Comes Alive

CONTINUE READING

JOIN THE DISCUSSION

2 Thoughts On "Wonder Bread: The Most Famous White Bread”

MICHAEL GOODWIN

Hi there, please could you email me the recipe to make wonder bread, I'd like to try
October 15, 2014 at 3:33 am

make it at home.

Kate Kelly

Hi Michael,

October 15, 2014 at 7:53 am
Recipes like the one for Wonder Bread are proprietary so we are unlikely to know
exactly how it was made. Also factory baking would be a very different process.
However, | did find this website where people are recommending the “next best thing.”
You might read through and decide which one appeals to you. And if you find one you
love, come back and provide the link here. People would probably love to know! Thanks
for posting... and here’s the link:

enter your search term

onder-bread/ 2/2
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Wonder Years: Iconic bread celebrates 90th anniversary

Wonder Years: Iconic hread celebrates 90th anniversary

By Jim Hillibish
Posted May 27,2010 at 12:01 AM
Updated May 27, 2010 at 9:46 PM

Bread is a habit in the U.S.A. In many other countries, it’s a deeply rooted ritual. Bread has caused riots in France. It's a
religion in Greece, a symbol of Christ (both of them rise). In Germany, it’s a national treasure. And on and on. It
never got beyond routine here. Wonder Bread, which in its 90th year, gets blamed for that.

I asked Andy Baxter why he craves Wonder Bread. He probed his 5-year-old brain for a second, then countered with his own question:

“Why not?”

That sums up our adult view of bread, too. I asked three waitresses which sandwich bread is ordered most often.

“White, soft — Wonder.”

I asked my grocery’s baker.

“The ratio of Wonder Bread sales to our store-made is about five-to-one. We've counted on it for decades.”

As in Andy'’s case, this issue is more than cost. Generic white bread is approaching $2 a loaf, up about a dollar in five years. For store-baked, add $2 to that. For

artisanal, a lot more.

Andy likes Wonder because its blandness doesn’t separate him from his peanut butter and jelly. Its sugar content browns wonderfully, so to speak, in the toaster. Its

crust is hardly noticeable, so soft even babies chew it. You can pack it in a school lunch and it never dries out.
Big plus: Its front-loading of extra vitamins makes mom happy.
Reaching for the white bread is automatic. We've done it so long. Our mothers did it, and grandmothers.

Bread is a habit in the U.S.A. In many other countries, it's a deeply rooted ritual. Bread has caused riots in France. It’s a religion in Greece, a symbol of Christ (both of

them rise). In Germany, it’s a national treasure. And on and on.

It never got beyond routine here. Wonder Bread, which in its 90th year, gets blamed for that.

THE WONDER YEARS

The first Wonder ads appeared May 21, 1921, after Taggart Baking Co. in Indianapolis spent 1920 perfecting the quintessential American white bread.

Marketing whiz Elmer Cline named it after watching the International Balloon Races in Indianapolis. He was awestruck, and since then, balloons have been featured

on the Wonder packages. The company reinforces the image by sponsoring hot-air balloons at festivals.

Wonder went national in 1925 as Continental Baking ate up Taggart. Initial sales were nothing to wonder at. Sales were slow, just like the bread’s first motto, “It’s
Slo Baked.”

There was nothing separating the bread from its competitors. That ended in 1930 as Wonder was among the first sliced breads. Sales immediately accelerated.

‘Wonder in the 1930s became a target. Nutritionists warned that its flour-bleaching process, giving it its perfectly white uniformity, was stripping vitamins and

minerals.

In the 1940s, the company spearheaded a government drive to increase vitamins in foods to combat diseases including beriberi and pellagra. Enriched Wonder

became a selling point as Howdy Doody told the Peanut Gallery, “It builds strong bodies eight ways.”
By 1960, the marketing changed to “Helps build strong bodies 12 ways.”

THE UNWONDERFUL DAYS

The 1990s produced a shakeout of American commercial bread bakers. Continental was bought by Interstate Bakeries, maker of Wonder’s main competitor,

Millbrook “no holes” white bread. After an award of $121 million in a racial discrimination suit, Interstate went bankrupt, leaving Wonder without a baker.

The brand persisted, bought by Hostess. It currently is baked by three companies, Hostess Brands in the United States, George Weston Bakeries in Canada, and

Grupo Bimbo in Mexico.

‘WONDERFUL MARKETING

Kids have been the target for all of Wonder Bread’s 90 years. It was launched with balloons handed out in neighborhoods to children. Each contained a “letter to

mom” advertising the new bread.

The theme soon latched on to children’s health. In the 1930s, many children suffered diseases from lack of nutrition. Wonder Bread became “enriched” with vitamins

and minerals. It was a cheap way for families to increase their nutrition. The target diseases, pellagra and beriberi, almost disappeared.
Wonder then invented a process for no-holes bread. The dough is mixed and kneaded by machine, resulting in every loaf being exactly alike, nationwide.

‘WONDER MEDIA

http://www.waynesvilledailyguide.com/x991654527/Wonder-Years-lconic-bread-celebrates-90th-anniversary
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Wonder Years: Iconic bread celebrates 90th anniversary
The bread is celebrated and derided, often at the same time. Comics including Eddie Murphy square off on it. In the late 1980s, Wonder began sponsoring NASCAR
racing teams, first popularized by the film “Talladega Nights.”
The hit TV show “The Wonder Years” had a double meaning. Wonder recently scored a heady product placement, in Lady GaGa’s video “Telephone.”
The bread is immortalized in the childhood-reprising play “The Wonder Bread Years” touring 10 cities this year.

Wonder enters the iPhone revolution with the Sandwich Wonder-izer application. This “enables consumers to create unique sandwich combinations from 120

ingredients.” You then name your sandwich and upload it to Facebook.

All this has helped build Wonder Bread into a $250-million-a-year company with about 5 percent of the American daily-bread market.
WONDER WANDERLUST

Wonder responds to slow white-bread sales with new products based on nostalgia. The current lineup includes:
- Wonder Kids Bread: A super-soft whole-wheat fortified with vitamins.

- Wonder Classic White: As close to the original as possible, including the eight essential vitamins and minerals.
- Wonder Smartwhite: Actually, it's 100 percent whole wheat disguised as soft white to please the kids.

- Wonder Texas Toast: “Sliced thick for those who crave a bolder bread.”

- Wonder Buttermilk: Hints of creamy and tangy.

- Wonder Potato: Moist and fluffy, sweeter than the original.

‘WONDERFUL COST

‘Wonder Bread often sells at a premium to generic white, 60 cents or more per 20-ounce loaf. The bread may have a different price in each store, as it has no list

price. Generally, Wonder is around $2 a loaf.
‘WONDER MEMORABILIA

Over the years, Wonder has packaged sports, movie and rock-star cards in loaves, plus the memorable 1970s Wacky Paks stickers. The sports and entertainment

cards are going for a dollar or less (a dozen 1976 NFL cards is $12). If you saved the 1973-75 Wacky Packs, you have a goldmine at $350 or more.
Amazingly, there is money is in the bread bags marked with these offers. The Star Wars card wrapper is $10 while the cards are only 25 cents each.
A toy Barbie Doll Wonder Bread is $1.35, a wonder sandwich tin is 99 cents.

‘Wonder has taken forays into cookbooks. The 1929 Wonder Bread Pan Rolls Cookbook is $13.69. The latest Wonder Bread Cookbook appeared in 2007 at $12 (Ten
Speed Press). It features 50 recipes all made with the product including Pigs in a Wonder Blanket, Wonder Bread Balls and Wonder blintzes. It has been kindly

reviewed as “unexpected.”
THE WONDER FUTURE

Wonder Bread’s parent is responding to consumer demands for natural foods. In March, Nature’s Pride bread rolled out with no fructose, trans fats and artificial

flavorings and preservatives. The bread sells for up to $4.29 a loaf.
‘Wonder bread now offers whole-grain versions along with buttermilk and honey-wheat.

‘WONDER FRESHNESS
You can instantly tell what day the loaf was baked. Check the package tie:

BLUE: Monday
GREEN: Tuesday
ORANGE: Wednesday
RED: Thursday
WHITE: Friday
YELLOW: Saturday

WONDER NUTRITION

One slice of Wonder Classic White contains:

60 calories

2 grams protein
Daily nutritional allowances:

1 percent fat

6 percent sodium

4 percent carbohydrate
15 percent calcium

4 percent iron

6 percent folic acid

6 percent thiamin

4 percent each of riboflavin, Vitamin D and Niacin.

http://www.waynesvilledailyguide.com/x991654527/Wonder-Years-lconic-bread-celebrates-90th-anniversary
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7127/2017 Movie Gives Wonder Bread Exposure Worth $4.3 Million | News - AdAge

Sections Latest Editor's Picks Most Popular

Menu

Don't Miss Cannes Lions Women to Watch Agency Name Game TV Upfronts

Movie Gives Wonder Bread
Exposure Worth $4.3 Million

No Money Exchanged in 'Talladega Nights' Product-Placement Deal With Sony
Pictures

By . Published on August 07, 2006

NEW YORK (AdAge.com) -- When Interstate Bakeries Corp. agreed to a product-
placement deal with Sony Pictures to have its Wonder Bread brand incorporated
into a Will Ferrell movie, it did so with a handshake and a prayer.
Bankrupt baker
No money was exchanged, and the company --
currently in bankruptcy -- was hoping for some good
exposure. It got that and more on the opening
weekend of Mr. Ferrell's Nascar comedy, "Talladega
Nights: The Ballad of Ricky Bobby."
The Wonder Bread logo
appeared clear and in-focus Not only did the film earn an estimated $47 million
for 11 minutes, 32 seconds
during the film, which starred
Will Ferrell.

at the box office, but sponsorship measurement firm
Joyce Julius & Associates, Ann Arbor, Mich.,
estimates that Wonder Bread received $4.3 million
in exposure.

Intense exposure

According to research conducted by Joyce Julius, which specializes in
measuring the impact of sponsorships and promotions across all media, the
Wonder Bread logo appeared clear and in-focus for 11 minutes, 32 seconds
during the film. The brand was also mentioned by the actors on two occasions.

The opening-weekend exposure value for Wonder Bread was calculated by
comparing the estimated number of people who saw the film, along with the on-
screen time and mentions, to the cost of reaching the same size audience
through traditional advertising.
Most Popular
Main corporate sponsor
Wonder Bread is the main corporate sponsor for Mr. Ferrell's character, fictitious Coca-Cola Axes Coke Zero
Nascar driver Ricky Bobby. In the film, Wonder Bread had prominent for ‘Caca-Cola Zero Sugar
placements on Bobby's uniform, helmet and car hood, as well as crew member
uniforms. In real life, Wonder Bread is not a Nascar partner, nor does it endorse
any driver. Taco Bell and Lyft Test a Way
to Handle Late Night Cravings
Other brands enjoying significant product placement in the racing spoof Together
included Old Spice, Powerade, Applebee's and Perrier, the sponsor of Bobby's
racing nemesis, Jean Girard. Perrier received more than two minutes of in-focus

Nielsen Adds Hulu and
exposure worth a total of $894,000.

YouTube to TV Ratings, but
GRPs Won't Likely Follow
The $47 million earned by "Talledega Nights" was not only $15 million more

than most analysts predicted, but it was a 53% increase over Warner Bros.' "The

Dukes of Hazzard," the No. 1 film during the same weekend last year.

In this article:

http://adage.com/article/news/movie-bread-exposure-worth-4-3-million/110968/
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