Trademark Trial and Appeal Board Electronic Filing System. https://estta.uspto.gov
ESTTA Tracking number: ESTTA1206208

Filing date: 04/29/2022

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding no. 91268532

Party Defendant
Rasasvada, LLC

Correspondence STACY L WU

address LAW OFFICE OF STACY L WU PC

41 MADISON AVENUE 31ST FLOOR

NEW YORK, NY 10010

UNITED STATES

Primary email: swu@stacywulaw.com

Secondary email(s): silvia@stacywulaw.com, office@stacywulaw.com, docket-
ing@mertzel-law.com

347-305-0408

Submission Other Motions/Submissions

Filer's name Nancy J Mertzel

Filer's email docketing@mertzel-law.com

Signature /Nancy J Mertzel/

Date 04/29/2022

Attachments Rasasvada Bulky Documents.pdf(78311 bytes )

2022.01.28 Opposer's Response to Applicant's First Request for Admiss
ions.pdf(169670 bytes )

2022.01.28 Opposer's Response to Applicant's First Set of Interrogato
ries.pdf(166053 bytes )

RASA000195-RASA000199.pdf(1789813 bytes )
RASA000200-RASA000205.pdf(2127981 bytes )
RASA000206-RASA000210.pdf(5237438 bytes )
RASA000211-RASA000214.pdf(2591027 bytes )
RASASVADAO0001178.pdf(5387735 bytes )
RASASVADA0001209.pdf(2193206 bytes )
RASASVADA0001219.pdf(1029476 bytes )
RASASVADA0001223.pdf(3929699 bytes )
RASASVADAO0001257.pdf(5516258 bytes )
RASASVADA0001283.pdf(3395822 bytes )
RASASVADA0001294.pdf(1199768 bytes )



https://estta.uspto.gov

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

RASA VINEYARDS, LLC,

Opposer, Opposition No. 91268532
V.

Application No. 88/496,247
RASASVADA, LLC,

Applicant.

RASASVADA BULKY DOCUMENTS




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

RASA VINEYARDS, LLC,

Opposer, Opposition No. 91268532
V.

Application No88/496,247
RASASVADA, LLC,

Applicant.

EXHIBITS TO DECLARATION OF NANCY J. MERTZEL

PART 1IEXHIBITS1-18



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

RASA VINEYARDS, LLC,

Opposer, Opposition No. 91268532
V.

Application No. 88/496,247
RASASVADA, LLC,

Applicant.

EXHIBITS TO DECLARATION OF NANCY J. MERTZEL

PART IIEXHIBITHE3-21



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

RASA/INEYARDS, LLC,

Opposer, Opposition No. 91268532
V.

Application No. 88/496,247
RASASVADA, LLC,

Applicant.

EXHIBITS TO DECLARATION OF NANCY J. MERTZEL

PARTV:EXHIBIT&2-41



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TR IAL AND APPEAL BOARD

In the Matter of Application Serial No. 88/496,247
For the mark: RASASVADA
Published: February 2, 2021

______________________________ )e —_
Rasa Vingards, LLC,
OppositionNo.
Oppose, : 91268532
V.

Rasasvada, LLC,

Applicant.
______________________ —X—

OPPOSER’'S RESPONSE TO APPLICANT'SFIRST REQUEST FOR ADMISSIONS, 2d.

Pursuant to Rules 26 and 34 of the Fed@tdés of Civil Procedure and 37 C.F.R. 8
2.120, Opposer Rasa Vineyards, LLC (“Opposegdeby objects andsponds to Applicant

Rasasvada, LLC (“Applicant”)’s FirRRequest for Admissions as follows.

OPPOSER’S PRELIMINARY STATEMENT

Opposer has not completediitsestigation relating to th action, has not completed
discovery in this action, and has not compdgtesparation for ACR briefing. As discovery

proceeds, facts, information, evidence, documeamd things may be discovered that are not set
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forth in these responses, but that may haenlresponsive to Applicant’s discovery requests
(“Requests”). The following responseg d&rased on Opposer’s knowledge, information,
evidence, documents, or thindiscovered prior to service tiese responses. Furthermore,
these responses were prepared based on &pgpgsod-faith interpitation and understanding
of the individual Requests and aubject to correction for inadstent errors or omissions, if
any. If Applicant subsequély asserts an interpretation of amfythe Requests that differs from
Opposer’s present understandi@gpposer reserves the rightdopplement or modify its
responses herein. These responses are gitleout prejudice towsequent revision or
supplementation based upon anfpimation, evidence, and docunation that hesinafter may
be discovered.

To the extent that any Request seeks inftiondhat is protectelly the attorney-client
privilege and/or attorney worroduct doctrine, or any other digable privilege or immunity,

Opposer declines to prade such information.

GENERAL OBJECTIONS

In responding to this Request, Opposermeseall objections tating to admissibility,
the right to introduce in briefg evidence that is presentlgkinown to it or is discovered
subsequent to the date of this responsefladght to amend @upplement this response
without motion at any time.
Opposer lodges these additional objections:
1. Opposer objects to each of the definitiamsl Requests containing defined terms

to the extent they are inconsistent with the Federal Rules of Civil Procedure.
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2. Opposer objects to each Request for Adrois$d the extent that said Requests
call for revealing information proteatéy the attorney-client privilege.

3. Opposer objects to each Request to thengthat said Requests seek Opposer to
admit confidential business or trade secretrmfation. Opposer reserves the right to condition
the disclosure of responsive confidentiapooprietary informatioror trade secrets on each
parties’ signed agreement te@nfidentiality or protective ordeoverning the disclosure of any
such information.

4, Opposer objects to the instructions, digfims, and Requests of Applicant to the
extent they impose obligationsymand those required by the FeddRalles of Civil Procedure.

5. Except for explicit facts admitted hereimg admissions of any nature whatsoever
are implied or should be inferred frd@pposer’s response to these Requests.

6. Opposer objects to ApplicastRequests to the extent they seek information not
within Opposer’s possession, custody, or cont&ilbject to the rg®nses and objections to
these Requests, Opposer will admit or deny ordy itiformation withinits possession, custody,
or control located after reasable inquiry based on the iesuand needs of the case.

7. Opposer objects to each Request to therdxt purports to require Opposer to
search its facilities and inquitg Opposer’s employees otheaththose facilities and current
employees that would reasonably be expetd have responsive information.

8. Opposer objects to the scope of Reguests on the grounds that they are
overbroad and seek irrelevantdmation because they are unilied in time. Unless otherwise
indicated, Opposer will providesponses relating only to matte@ccurring since the creation

and use of Opposer’'s MatkRelevant Period").
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9. Opposer objects to Applicant’s defiion of the terms “You,” “Your,” and
“opposer” as exceeding the scope of discovery figthpursuant to Fed. R. Civ. P. 34 to the
extent that Applicant’s definitions requirgo@oser to admit or deny Requests on behalf of
persons or entities acting for on Opposer’s behalf.

10. Each response to an individual Requesuigject to all appropriate objections that
would require the exclusion of any statement am&d herein if the fiormation sought were
requested of a witness present &slifying in court, or of any atement contained herein if the
answer were given by said witnessll $\ich objections and grounds are reserved.

11. The foregoing objections anecorporated by referendeto each of Opposer’s
responses below. Any failure to repeat allmy part of the General Qextions in any specific
response shall not constitute a waiveothrer relinquishmendf such objection.

Subiject to the foregoing,@poser responds to the indivial Requests as follows:

RESPONSES TO ADMISSIONS

REQUEST NO. 1: Admit that Applicant’s Mark is natdentical to Opposer’s Mark.

RESPONSE:Opposer objects to this request as gnbus including as to the meaning of
“identical” and because ApplicastMark contains the entirety 6fpposer’s Mark. Subject to the
foregoing and General objections, Opposer adiinisthere are differees and similarities

between Applicant’s Marland Opposer’s Mark.

REQUEST NO. 2: Admit that there are differences in appearance between Applicant’'s Mark

and Opposer’s Mark.
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RESPONSE:Opposer objects to this request as ajubus including as to the meaning of
“differences in appearance” and because Applisaviark contains the entirety of Opposer’s
Mark. Subject to the foregoingnd General objections, Opposer adnthat there are differences

and similarities betweené¢happearance of Applicant’s Mark and Opposer’s Mark.

REQUEST NO. 3: Admit that there are differencessound between Applicant’'s Mark and

Opposer’s Mark.

RESPONSE:Opposer objects to this request as ajubus including as to the meaning of
“differences in sound” and because ApplicaiMark contains the entirety of Opposer’s Mark.
Subiject to the foregoing and General objecti@oser admits that there are differences and

similarities between thpronunciation of Applicant’8lark and Opposer’s Mark.

REQUEST NO. 4: Admit that there are differences ireamning between Applicant’s Mark and

Opposer’s Mark.

RESPONSE:Opposer objects to this request as ajubus including as to the meaning of
“differences in meaning” and because Applicailark contains the entirety of Opposer’s Mark.
Subject to the foregoing and General objecti@goser admits that there are differences and

similarities between the meaningAypplicant’s Mark and Opposer’s Mark.

REQUEST NO. 5: Admit that there are differencesdonnotation between Applicant’s Mark

and Opposer’s Mark.

RESPONSE:Opposer objects to this request as ajubus including as to the meaning of

“differences in connotation” and because Apgtits Mark contains the entirety of Opposer’s

113822082.1 0037658-00006



Mark. Subject to the foregoingnd General objections, Opposer adnthat there are differences

and similarities betweeneéhconnotation of Applicant’lark and Opposer’s Mark.

REQUEST NO. 6: Admit that there are differences in commercial impression between

Applicant’s Mark and Opposer’s Mark.

RESPONSE:Opposer objects to this request as ajubus including as to the meaning of
“differences in commercial impression” and besa Applicant’s Mark contains the entirety of

Opposer’s Mark. Subject to the fgang and General objections, denied.

REQUEST NO. 7: Admit that “rasa” is a Sanscrit word meaning “essence,” “taste” or “flavor,

literally “sap” or “juice.”

RESPONSE:Opposer objects to this request as ambigurmelading as to the term “meaning”.
Subiject to the foregoing and General objecti@oser admits that the term “rasa” may be
translated from Sanskrit tnglish as “essence” or “juice0pposer denies, to the extent implied

or intended, that the term “rasddes not have other meanings.

REQUEST NO. 8: Admit that “rasasvada” is a Sanscrit word meaning “appreciation,” “sipping

of juice,” or “perception of pleasure.”

RESPONSE:Opposer objects to this request as ambigurmelading as to the term “meaning”.
Subject to the foregoing and General objecti@goser admits that the term “rasasvada” may
be translated from Sanskrit to Eistl using the phrases statedhie request. Opposer denies, to

the extent implied or intended, that the térasasvada” does nbave other meanings.
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REQUEST NO. 9: Admit that the packaging for each©@pposer’s wines sold under Opposer’s

Mark always includes a product name for the wine.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “packaging”
and “product name.” Subject to the foregoargl General objections, Opposer admits that

Opposer’s wines sold under Opposer’s Mgekerally are named #ite product level.

REQUEST NO. 10:Admit that the labels for each Gfpposer’s wines sold under Opposer’s

Mark always feature the nanoéthe wine more promently than Opposer’'s Mark.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “labels,”
“feature,” and “name of the we.” Subject to the foregoirand General objections, Opposer
admits that bottles of wine sold under Oppts®ark generally inalde a product name on the

label of the bottle.

REQUEST NO. 11:Admit that Opposer has not sold, offered for sale or provided Applicant’s

Goods under Opposer’s Mark.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods” and as to the goods describedpplication Serial No. 88/496,247, including for
example “blended spirits.” Based on Opposenidarstanding of the terms used to describe

Applicant’s Goods and subject to thedgoing and General aajtions, admitted.

REQUEST NO. 12:Admit that Opposer has not sold, offered for sale or provided Applicant’s

Services in connection with Opposer’s Mark.
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RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Services” and as to the semcdescribed in Application B8&l No. 88/496,247, including for
example “alcohol and spirits dikéiry services.” Based on Oppaseunderstanding of the terms
used to describe Applicant’s Services and subject to the foregoth@eneral objections,

admitted.

REQUEST NO. 13:Admit that Opposer does not use OpgasMark in connection with

Applicant’s Goods.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods” and as to the goods describedpplication Serial No. 88/496,247, including for
example “blended spirits.” Based on Opposendarstanding of the terms used to describe

Applicant’s Goods and subject to thedgoing and General aajtions, admitted.

REQUEST NO. 14:Admit that Opposer does not use OpgasMark in connection with

Applicant’s Services.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Services” and as to the semscdescribed in Application B8&l No. 88/496,247, including for
example “alcohol and spirits dikéiry services.” Based on Oppa'seunderstanding of the terms
used to describe Applicant’s Services and subject to the foregoth@eneral objections,

admitted.

REQUEST NO. 15:Admit that Opposer has no preserarpto use Opposer’s Mark on

Applicant’s Goods.
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RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods” and as to the goods describedpplication Serial No. 88/496,247, including for
example “blended spirits.” Based on Opposendarstanding of the terms used to describe

Applicant’s Goods and subiject to tfeeegoing and General objections, denied.

REQUEST NO. 16:Admit that Opposer has no preserarpto use Opposer’s Mark in

connection with Applicant’s Services.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Services” and as to the semcdescribed in Application B8a&l No. 88/496,247, including for
example “alcohol and spirits dikéiry services.” Based on Oppaseunderstanding of the terms
used to describe Applicant’s Services and subject to the foregoth@eneral objections,

admitted.

REQUEST NO. 17:Admit that Opposer does not sell its wines directly to high end restaurants.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “sells []

directly.” Subject to the foregoirgnd General objections, denied.

REQUEST NO. 18:Admit that Opposer primarily sellssivines to terroir specific wine
enthusiasts who either purchdke wines during in person visi@pposer’s family run vineyard

in Washington State or whoijoOpposer’s wine club.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “primarily
sells” and because the requestginet reference any time peri&lbject to the foregoing and

General objections, denied.
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REQUEST NO. 19:Admit that Opposer’s target marketcisnnoisseurs of terroir specific wines

interested in ultra-premium wines fromdarn Washington andorthwestern Oregon.

RESPONSE:Opposer objects to this request as ayjnbus including as to the term “target
market,” “connoisseurs of terroir specific wirfeand “ultra-premium” and because the request
does not reference any time period. Subjetihécforegoing and Gered objections, Opposer
admits that Opposer offers and sells its goodissanvices under OppaseMark to customers
who are wine connoisseurs, but denies that Gafotarget marketansists only of such

customers.

REQUEST NO. 20:Admit that Opposer’s target markstindividuals over the age of 45.

RESPONSE:Opposer objects to this request as gyjnbus including as to the term “target
market” and because the request does not referany time period. Subject to the foregoing and
General objections, Opposer admits that Oppofers and sells its goods and services under
Opposer’'s Mark to customers oveetage of 45, but denies thapser’s target market consists

only of those customers.

REQUEST NO. 21:Admit that Opposer is not aware afyawine or liquor store that sells

Applicant’s Goods.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods,” including because Applicant appears tediing goods under Applicant’s Mark but not
the goods listed in Application Serial No. 886,247. Opposer objects that Opposer’'s awareness

of Applicant’s use of Applican$’ Mark is not relevat. Opposer objects that Applicant, not

10
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Opposer, knows whether Applicant is using Apalit's Mark in any wie or liquor store.
Subiject to the foregoing and General obgatd] Opposer admits that, to its knowledge,
Applicant is not currently usingpplicant’s Mark for the goods lied in Application Serial No.

88/496,24.

REQUEST NO. 22:Admit that Opposer is not aware afyabrick and mortar store that sells

both Applicant’s Goodand Opposer’s wines.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods,” including because Applicant appears tediing goods under Applicant’s Mark but not
the goods listed in Application Serial No. 886,247. Opposer objects that Opposer’'s awareness
of Applicant’s use of Applican$’ Mark is not relewat. Opposer objects that Applicant, not
Opposer, knows whether Applicant is using Apalit's Mark in any wie or liquor store.

Subiject to the foregoing and General obgatd] Opposer admits that, to its knowledge,

Applicant is not currently usingpplicant’s Mark for the goods lied in Application Serial No.

88/496,247.

REQUEST NO. 23:Admit that Opposer is not aware afiy online store that sells both

Applicant’s Goods and Opposer’s wines.

RESPONSE:Opposer objects to this request as ambigumtiading as to the term “Applicant’s
Goods,” including because Applicant appears tedieing goods under Applicant’s Mark but not
the goods listed in Application Serial No. 886,247. Opposer objects that Opposer’'s awareness
of Applicant’s use of Applican$’ Mark is not relevat. Opposer objects that Applicant, not

Opposer, knows whether Applicant is using Apaiit's Mark in any wie or liquor store.

11
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Subiject to the foregoing and General obgatd] Opposer admits that, to its knowledge,
Applicant is not currently usingpplicant’s Mark for the goods lied in Application Serial No.

88/496,247.

REQUEST NO. 24:Admit that Opposer is not aware of dpgverage distributor that distributes

both Applicant’s Goodand Opposer’s wines.

RESPONSE:Opposer objects to this request as ambigumelading as to the term “Applicant’s
Goods,” including because Applicant appears tediing goods under Applicant’s Mark but not
the goods listed in Application Serial No. 886,247. Opposer objects that Opposer’'s awareness
of Applicant’s use of Applican$’ Mark is not relewat. Opposer objects that Applicant, not
Opposer, knows whether Applicant is using Apalit's Mark in any wie or liquor store.

Subiject to the foregoing and General obgatd] Opposer admits that, to its knowledge,

Applicant is not currently usingpplicant’s Mark for the goods lied in Application Serial No.

88/496,247.

REQUEST NO. 25:Admit that consumers take care in di¥ag whether to purchase a wine as

opposed to a spirit, blended spigperitif, extract ospirituous liquor, oflavored tonic liquor.

RESPONSE:Opposer objects on the grourttlat this informations outside the personal
knowledge of the responding party. Opposer objectkis request as ambiguous including as to
the term “consumers take care.” Subject ®fttregoing and General jelstions and after a
reasonable inquiry, Opposer lacks informatorknowledge sufficient to respond to this

Request.

12
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REQUEST NO. 26:Admit that annual sales of wines saldder Opposer’s mark is less than

$500,000 for each of the past five (5) years.

RESPONSE:Denied.

REQUEST NO. 27:Admit that annual sales of wines saldder Opposer’s mark is less than

$750,000 for each of the past five (5) years.

RESPONSE:Denied.

REQUEST NO. 28:Admit that Opposer has expended less than $100,000 per year to purchase
print or online advertisements for Opposer's&g sold under Opposer’s Mark during each of

the past five (5) years.

RESPONSE:Opposer objects to this request as ambigumtlading as to ta term “print or

online advertisements.” Opposer objects to this retoae not related tang claim or defense in
this case, including because the goodwill in Gygpts Mark has developed through means other
than paid print or online advertisements. ®abjo the foregoingrad General objections,

admitted.

REQUEST NO. 29:Admit that Opposer has expended less than $250,000 per year to purchase
print or online advertisements for Opposer's&g sold under Opposer’s Mark during each of

the past five (5) years.

RESPONSE:Opposer objects to this request as ambigumzlading as to te term “print or
online advertisements.” Opposer objects to this retope not related tang claim or defense in

this case, including because the goodwill in Gygpts Mark has developed through means other

13
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than paid print or online advertisements. ®abjo the foregoingrad General objections,

admitted.

REQUEST NO. 30:Admit that Opposer is aware of &l.Trademark Registration No. 5628879
for the mark RASA for “bar services; restanirand catering services” owned by Rasa Indian

Grill LLC.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 31:Admit that Opposer is aware of &l. Trademark Registration No. 5504734
for the mark RASA (stylized) for “bar servicesstaurant and caterirsgrvices” owned by Rasa

Indian Grill LLC.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthis matter, including this Request.

REQUEST NO. 32:Admit that Opposer is aware of &l.Trademark Registration No. 5503408
for the mark RASA INDIAN GRILL for “bar seliges; restaurant and eging services” owned

by Rasa Indian Grill LLC.

RESPONSE:Opposer objects that this request doegeletr to any time p#d. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthis matter, including this Request.

14
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REQUEST NO. 33:Admit that Opposer is aware of &l. Trademark Registration No. 5735405
for the mark RASA for “lerbal food beverages; hot chocoldtet chocolate mixes; mixes in the
nature of concentrates, syrups or powders usétk preparation of tea based beverages;

oatmeal” owned by Adaptogens, PBC.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 34:Admit that Opposer is aware of &l. Trademark Registration No. 6511730

for the mark RASA for “creamers for baeages; coffee creamer” owned by Rasa, Inc.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 35:Admit that Opposer is aware of &l. Trademark Registration No. 87775998

for the mark RASA for “creamers for baages; coffee creamer” owned by Rasa, Inc.

RESPONSE:Opposer objects that this request doegeietr to any time p#d. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthis matter, including this Request.

REQUEST NO. 36:Admit that Opposer is aware of &l.Trademark Registration No. 2911371

for the mark RASA VEGAS for “restaurant ahdr services” owned by O.C. Seacrets, Inc.

15
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RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 37:Admit that Opposer is aware of &l.Trademark Registration No. 6464829
for the mark RASASVADA for hon-alcoholic water-based bevges; non-alcoholic distilled
spirits; fruit and vegetable based juices; juice based concentrates; non-alcoholic cocktails;
essences for making beverages in the natunewfalcoholic beverageall of the foregoing

excluding dietary supplements antbwinins” owned by Rasasvada, LLC.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 38:Admit that Opposer is aware of &l. Trademark Registration No. 6008414

for the mark RESA for “aleholic beverages exceptdre” owned by Riksha LLC.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthis matter, including this Request.

REQUEST NO. 39:Admit that Opposer is aware of &l.Trademark Registration No. 6357655

for the mark ROSA for “vodka; distéld spirits” owned by Manamira, LLC.

16
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RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 40:Admit that Opposer is aware of &l. Trademark Registration No. 4401560

for the mark ROSAor “ale” owned by 2323 N. Milwaukee LLC.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 41:Admit that Opposer is aware of &l.Trademark Registration No. 5041623

for the mark KING RASAFASSA for “beerdwned by Three Spirits Brewery, LLC.

RESPONSE:Opposer objects that this request doegeletr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 42:Admit that Opposer is aware of &l.Trademark Registration No. 5226189
for the mark RASA KOFFEE for ‘#rbal teas for medicinal purposesedicinal tea” and “coffee
substitutes; herb tea; herbal tea; vegetalgnans for use as coffee substitutes” owned by van

der Mersch, Lopa Kay.

RESPONSE:Opposer objects that this request doegeietr to any time p#d. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthis matter, including this Request.
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REQUEST NO. 43:Admit that Opposer is aware of &l. Trademark Registration No. 5004406
for the mark TABULARASA TOASTED PORTER for “beedwned by Second Chance Beer

Company, LLC.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Registration as a resulthig matter, including this Request.

REQUEST NO. 44:Admit that Opposer is aware of pendiddgs. Trademark Application Serial
No. 88060866 for the mark RASArftdietary supplement for eliminating toxins from the
intestinal tract; dietary supplemahdrinks in the nature ofitamin and mineral beverages;
dietary supplements for contralj cholesterol; herbal malaleancement capss; nutritional

supplement for eliminating toxins from tidestinal tract” owned by Kiran P Gunnam.

RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

U.S. Trademark Application as a resultlois matter, including this Request.

REQUEST NO. 45:Admit that Opposer is aware of pendidgS. Trademark Application Serial
No. 87863904 for the mark RASA TASTE LIFE for imeral, vitamin, or nuttionally enhanced
water for medical purposes; nutritionally fortdi®everages for medical purposes; nutritionally
fortified water for medical purposes; vitaminriehed sparkling water for medical purposes;
vitamin enriched water for medical purposest dbeauty beverages, namely, fruit juices and
energy drinks containing nutithal supplements; concentratesd powders used in the

preparation of energy drinks afrdit-flavored beverages; condeates, syrups or powders for
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making soft drinks or teflavored beverages; fruit juiteverages; non-alcoholic water-based
beverages; powders used in the preparatiorotdrgc sports drinks and sports beverages; water

beverages” owned by Carlsbad Naturals, LLC.

RESPONSE:Opposer objects that this request doegeiatr to any timgeriod. Subject to the
foregoing and General objection®pposer admits that it is nanwformed of the aforementioned

U.S. Trademark Application as a resulttlois matter, including this Request.

REQUEST NO. 46:Admit that Opposer is aware of the ugehe mark RASA for a restaurant

located at 25 West 8th Street, New York M§011 and its website located at www.rasanyc.com.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 47:Admit that Opposer is aware of the uge¢he mark RASA for a restaurant
chain with locations at 1247 First 8&t, SE, Washington, DC 20003, 485 K Street, NW,
Washington, DC 20001 and 2200 Crystal DriS&e F, Arlington, VA 22202 and its website

located at www.rasagrill.com.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 48:Admit that Opposer is aware of the uge¢he mark RASA for a restaurant

located at 209 Park Rd, Burlingame, CA 940t @s website locateat www.rasaindian.com.
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RESPONSE:Opposer objects that this request doegeifetr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 49:Admit that Opposer is aware the usdle mark RASA for a restaurant
located at 149 Main St., East GreeowiRI 02818 and its website located at

www.rasarestaurantri.com.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 50:Admit that Opposer is aware ofetluse of the mark RASASVADA for

CBD products available stww.rasasvadabotanics.com.

RESPONSE:Opposer objects that this request doegeietr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 51:Admit that Opposer is aware of thee of the mark RASA for coffee

alternative beverages avdila at www.wearerasa.com.

RESPONSE:Opposer objects that this request doegeietr to any timgeriod. Subject to the
foregoing and General objectio@pposer admits that it is nanformed of the aforementioned

mark as a result of this matter, including this Request.
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REQUEST NO. 52: Admit that Opposer is aware of theeusf the mark HOP RASA for a beer

offered by Laughing Sun Brewing and its wigéb$ocated at www.laughingsunbrewing.com.

RESPONSE:Opposer objects that this request doegeletr to any time p#od. Subject to the
foregoing and General objections, Opposer admatsitlis now informed of the aforementioned

mark as a result of this matter, including this Request.

REQUEST NO. 53:Admit that you have no documentsslhing actual confusion between

Applicant’s Mark and Opposer’s Mark.

RESPONSE:Opposer objects that this request doegefetr to any time péod and that this
request is ambiguous ingling as to “documents.” Opposer objects on the grounds that it seeks
information that is not relevatn the parties’ claims or defeass including because Applicant’s
application was filed intent tose and Opposer is not awanf any use by Applicant of

Applicant’s Mark for the goods arsrvices identified in the gplication. Further, Opposer’s
awareness of consumer confusdwes not reflect whether consentonfusion has occurred or

is likely to occur. Oppas objects to the extent this regtiealls for information protected by
attorney client privilegand/or the work product doctrinBubject to the foregoing and General

objections, admitted.

REQUEST NO. 54:Admit that you are aware of no factsemidence showing actual confusion

between Applicant’s Marland Opposer’s Mark.

RESPONSE:Opposer objects that this request doegeietr to any time péod and that this

request is ambiguous ingling as to “documents.” Opposer objects on the grounds that it seeks
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information that is not relevat the parties’ claims or defesss including because Applicant’s
application was filed intent tose and Opposer is not awanf any use by Applicant of
Applicant’s Mark for the goods arsrvices identified in the gplication. Further, Opposer’s
awareness of consumer confusdawes not reflect whether consentonfusion has occurred or
is likely to occur. Oppasr objects to the extent this regtiealls for information protected by
attorney client privilegeand/or the work product doctrinBubject to the foregoing and General

objections, admitted.

REQUEST NO. 55:Admit that Applicant’'s Mark and Oppess Mark have coexisted in the

marketplace since 2019.

RESPONSE:Opposer objects to this request as ambigumelading as to th term “coexist,”
since to Opposer’s knowledge Applicant’s webgit May 2020 stated that Applicant’s goods
promoted in connection withgplicant's Mark were describexs “Coming June 2020.” Opposer
objects on the grounds that it seaifermation that ishot relevant to thearties’ claims or
defenses, including because Appht's application was filed intent to use and Opposer is not
aware of any use by Applicant Applicant’s Mark for the goodsnal services identified in the

Application. Subject to the foregm and General obgtions, denied.

REQUEST NO. 56:Admit that at no time did any consumer state or otherwise express a belief

that Opposer is the sourceAyplicant’s goods or services.

RESPONSE:Opposer objects on the grourttlat this informations outside the personal

knowledge of the responding par8ubject to the foregoing and @eral objections and after a
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reasonable inquiry, Opposer lacks informatiorknowledge sufficient to respond to this

Request.

REQUEST NO. 57:Admit that at no time did any consumer state or otherwise express a belief

that Opposer is affiliated with Applicant or Ajpgant’s goods or services.

RESPONSE:Opposer objects on the grourttat this informations outside the personal
knowledge of the responding party. Subject wftiregoing and Generabjections and after a
reasonable inquiry, Opposer lacks informatiorknowledge sufficient to respond to this

Request.

REQUEST NO. 58:Admit that U.S. Trademark Registration No. 2570780 for OASIS for “wine
and champagne” coexists on the federal regisith U.S. Trademrk Registration No. 5773793

for OASIS VODKA (disclaiming “VOIXA”) for “distilled spirits.”

RESPONSE:Opposer objects that the request is ajabus including becauske registered
marks referenced in the request are not fully reproduced in the request, including for example
any coexistence agreement betwdenowners of the respectivegistrations. Subject to the

foregoing and General @ztions, admitted.

REQUEST NO. 59:Admit that U.S. Trademark Regration No. 1502410 for SIN ZIN and
Design for “zinfandel wines” coexists on the fealeegister with U.STrademark Registration
No. 4753175 for SIN VODKA ULTRA PREMIUM and Design (disclaiming “ULTRA

PREMIUM VODKA”) for “distilled spirits.”
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RESPONSE:Opposer objects that the request ibmmous including becae the registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, becaliseegistrations cover additional goods and/or
services, and because the terms of any cteexie agreement betwettre owners of the

respective registrations is noflexted. Subject to the foregoirmgd General objections, denied.

REQUEST NO. 60.: Admit that U.S. Trademark Bistration No. 1558360 for WOODBURY
for “wines and champagnes” coexists on the faldegister with U.STrademark Registration
No. 5342958 for WOODBURY BREWING COMPANY (disclaiming “BREWING

COMPANY™) for “beer makingand brewing services.”

RESPONSE:Opposer objects that the request is aabus including becauske registered
marks referenced in the request are not fully reproduced in the request, including for example
additional goods and/or servidesthe registrations, and anyexdastence agreement between the

owners of the respective regations. Subject to the foreggimnd General objections, admitted.

REQUEST NO. 61:Admit that U.S. Trademark Regration No. 2815135 for RENDEZVOUS
ROSE (disclaiming “ROSE”) for “bottled winefoexists on the federal register with U.S.

Trademark Registration No. 3530340 forMBEZVOUS for “distilled spirits.”

RESPONSE:Opposer objects that the request is abus including becauske registered
marks referenced in the request are not fully reproduced in the request, including for example
any coexistence agreement betwdenowners of the respectivegistrations. Subject to the

foregoing and Generabjections, admitted.

24

113822082.1 0037658-00006



REQUEST NO. 62:Admit that U.S. Trademark Regiation No. 3005743 for RC (stylized) for
“wine in general” coexists on the federal s#gr with U.S. Tradeark Registration No. 6112443

for RC DISTILLERY (disclaiming “DISTILLERY™) for “brandy.”

RESPONSE:Opposer objects that the request is ajabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, aadause the terms of any coexistence agreement
between the owners of the resipee registrations isot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 63:Admit that U.S. Trademark Regiation No. 3005743 for RC (stylized) for
“wine in general” coexists on the federal s#gr with U.S. Tradeark Registration No. 6112443

for RC DISTILLERY for “brandy.”

RESPONSE:Opposer objects that the request is ayjabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, aadause the terms of any coexistence agreement
between the owners of the resipee registrations isiot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 64:Admit that U.S. Trademark Restration No. 3070272 for ASPEN
MULLING SPICES for “spiced wine mix” coexists ahe federal register with U.S. Trademark

Registration No. 5771787 for ASPEN STAVE FINISHED for “distilled spirits.”

25

113822082.1 0037658-00006



RESPONSE:Opposer objects that the request is ayjabus including becauske registered
marks referenced in the request are not fdjyroduced in the requesicluding because the
registrations cover additional gooasd/or services, and becatise terms of any coexistence
agreement between the owners of the respediyistrations is not feected. Subject to the

foregoing and Generabjections, admitted.

REQUEST NO. 65:Admit that U.S. Trademark Regration No. 5066663 for ABC CORK
(disclaiming “CORK?”) for “wine making kits” cexists on the federal register with U.S.

Trademark Registration No. 893396 fBC (stylized) for “vodka.”

RESPONSE:Opposer objects that the request is aabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, becaliseegistrations cover additional goods and/or
services, and because the terms of any cteexie agreement betwettre owners of the

respective registrations is noflexted. Subject to the foregoirmgd General objections, denied.

REQUEST NO. 66:Admit that U.S. Trademark Restration No. 4330722 for NEW YORK
MALMSEY (disclaiming “MALMSEY”) for “madeirawine” coexists on the federal register

with U.S. Trademark Registration No. 4544201 for NEW YORK CLUB for “whiskey.”

RESPONSE:Opposer objects that the request is aabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them includes exclusions & description of goodsgbause the registrations

cover additional goods and/or sems, and because the termsny coexistence agreement

26

113822082.1 0037658-00006



between the owners of the resipee registrations isot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 67:Admit that U.S. Trademark Regration No. 5601580 for WHEELHOUSE
for “zinfandel wines” coexisten the federal register with.S. Trademark Registration

No. 4894709 for WHEEL HOUSE for “gin.”

RESPONSE:Opposer objects that the request is aabus including becauske registered
marks referenced in the request are not fdjyroduced in the requesicluding because the
terms of any coexistence agreement betweeowimers of the respecBwegistrations is not

reflected. Subject to the foregoiagd General objections, admitted.

REQUEST NO. 68:Admit that U.S. Trademark Restration No. 5138168 for SEVEN
PILLARS for “alcoholic beverages except beersnaly, wine” coexists on the federal register

with U.S. Trademark Registration No. 574181 $&VEN CROWN 7 (stylized) for “whiskey.”

RESPONSE:Opposer objects that the request is ajabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, aadause the terms of any coexistence agreement
between the owners of the resiee registrations isiot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 69:Admit that U.S. Trademark Regration No. 4956857 for TESORO DEL
SOL for “dessert wines” coexists on the fedieegister with U.STrademark Registration

No. 4576835 for TEMPLO DEL SOL fd’coffee-based liquers.”
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RESPONSE:Opposer objects that the request is ayjabus including becauske registered
marks referenced in the request are not fdjyroduced in the requesicluding because the
registrations cover additional gooasd/or services, and becatise terms of any coexistence
agreement between the owners of the respediyistrations is not feected. Subject to the

foregoing and Generabjections, admitted.

REQUEST NO. 70:Admit that U.S. Trademark Restration No. 2577751 for SLEEPY
HOLLOW VINEYARD (disclaiming “VINEYARD?”) for “red and white wine” coexists on the
federal register with U.S.rademark Registration N6650981 for SLEEPY FOX DISTILLERY

(disclaiming “DISTILLERY”) for “distilled spirits.”

RESPONSE:Opposer objects that the request is aabus including becauske registered
marks referenced in the request are not fdjyroduced in the requesicluding because the
registrations cover additional gooasd/or services, and becatise terms of any coexistence
agreement between the owners of the respediyistrations is not feected. Subject to the

foregoing and Generabjections, admitted.

REQUEST NO. 71:Admit that U.S. Trademark Restration No. 2693526 for ROCKY
RESERVE (disclaiming “RESERVE'pr “bottled wine” coexist®n the federal register with

U.S. Trademark Registration N&551009 for ROCKY TOP for “liquor.”

RESPONSE:Opposer objects that the request is abus including becauske registered
marks referenced in the request are not fdjyroduced in the requesicluding because the
terms of any coexistence agreement betweeowimers of the respecBwegistrations is not

reflected. Subject to the foregoiagd General objections, admitted.
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REQUEST NO. 72:Admit that U.S. Trademark Regration No. 3647246 for ROSA DE
ARGENTINA (stylized) (disclaiming “ARGENTINA”for “wines from Argentina” coexists on
the federal register with U.S. Tradark Registration No. 6296274 for ROSA VODKA

(disclaiming “VODKA") for “vodka.”

RESPONSE:Opposer objects that the request is ayjabus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, aadause the terms of any coexistence agreement
between the owners of the resipee registrations isot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 73:Admit that U.S. Trademark Restration No. 5042865 for MIGHTY
SWELL COCKTAILS (stylized) (disclaiming “OCKTAILS") for “alcoholic beverages
containing juice, namely, juice-infused wines sioldans” coexists on the federal register with

U.S. Trademark Registration No. 485698BSWELL for “distilled spirits.”

RESPONSE:Opposer objects that the request is abus including becauske registered
marks referenced in the request are not accuregplpduced in the request, including because
one or more of them is a design mark, aadause the terms of any coexistence agreement
between the owners of the resipee registrations isiot reflected. Subjetb the foregoing and

General objections, denied.

REQUEST NO. 74:Admit that Opposer is more concerredgbut Applicant’s use of the domain

name rasaspirit.com than itabout the registration of Applicis Mark for Applicant’'s Goods.
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RESPONSE:Opposer objects that the request is @mbus including as to the term “more
concerned” and as to the lackreference to any time ped. Opposer objects on the grounds
that it seeks information that is not relevemthe parties’ claims or defenses and not
proportional to the needs of this ea®pposer objects to the exterdttthis requess part of any
attempt to put any confidential settlement caimimations into theacord. Subject to the
foregoing and General objections, denied.

REQUEST NO. 75:Admit that Opposer is more conoed about Applicant’s use of the
Instagram handle @rasaspirit thais about the registration ofpplicant’s Mark for Applicant’s

Goods.

RESPONSE:Opposer objects that the request is @mbus including as to the term “more
concerned” and as to the lackreference to any time ped. Opposer objects on the grounds
that it seeks information that is not relevemthe parties’ claims or defenses and not
proportional to the needs of this ea®pposer objects to the exterdttthis requess part of any
attempt to put any confidential settlement caimimations into theacord. Subject to the

foregoing and General objections, denied.

[SIGNATURE PAGE FOLLOWS]
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Dated: January 28, 2022
Portlard, OR

By,

/s Elliott J. Williams/
Elliott J. Williams
Stoel Rives LLP
760 SW Ninth Avenue
Suite 3000
(503) 294-9571
elliott.willlams@stoel.com
Attorney for Opposer Rasa Vineyards, LLC
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CERTIFICATE OF SERVICE
| hereby certify that on JanuaPg, 2022, | caused a true andregat copy of the foregoing

OPPOSER’S RESPONSE TO APPLICAN'S FIRST REQUEST FOR ADMISSIONS to
be served by email upon the followiagiorneys of record for Applicant:

Stacy L Wu

swu@stacywulaw.com

office@stacywulaw.com

Xiaoyun Sun
silvia@stacywulaw.com

Nancy J. Mertzel
docketing@mertzel-law.com

/s Elliott J. Williams/
Elliott J. Williams
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TR IAL AND APPEAL BOARD

In the Matter of Application Serial No. 88/496,247
For the mark: RASASVADA
Published: February 2, 2021

______________________________ 3 —
Rasa Vingards, LLC,
OppositionNo.
Oppose, : 91268532

Rasasvada, LLC,

Applicant.
______________________________ )6 —_

OPPOSER’'S RESPONSE TO APPLICAN'S FIRST SET OF INTERROGATORIES

Pursuant to Rules 26 and 33 of the FedRtdés of Civil Procedure and 37 C.F.R. 8
2.120, Opposer Rasa Vineyards, LLC respondspigicant Rasasvada, LLC’s First Set of
Interrogatories as follows:

OPPOSER’'S PRELIMINARY STATEMENT

Opposer has not completedisestigation relating to th action, has not completed
discovery in this action, and has not compdgtesparation for ACR briefing. As discovery
proceeds, facts, information, evidence, documeamd things may be discovered that are not set
forth in these responses, but that may have besponsive to Applicant’s Interrogatories. The
following responses are based@pposer’s knowledge, inforrtian, evidence, documents, or
things discovered prior to service of thesgpenses. Furthermore, these responses were

prepared based on Opposer’s géaith interpretation and undganding of the individual
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Interrogatories and are subjéatcorrection for inadvertentm@rs or omissions, if any. If
Applicant subsequentlysaerts an interpretation of any oétimterrogatories that differs from
Opposer’s present understandi@gpposer reserves the rightdopplement or modify its
responses herein. These responses are gitleout prejudice towsequent revision or
supplementation based upon anfpimation, evidence, and docunation that hesinafter may
be discovered.

To the extent that any Interrogatory seekerimation that is practed by the attorney-
client privilege and/or attorney work product ttate, or any other agicable privilege or
immunity, Opposer declines to produce such information.

GENERAL OBJECTIONS

In responding to thesinterrogatories, Oppesreserves all objections relating to
admissibility, the right to introduce in briefingidence that is presentlynknown to it or is
discovered subsequent to the date of thigamse, and the right to amend or supplement this
response without motion at any time.

Opposer lodges these additional objections:

1. Opposer objects to each of the definitiamsl Interrogatories containing defined
terms to the extent they are inconsisteith the Federal Rules of Civil Procedure.

2. Opposer objects to each Interrogatory @ éltent such Interrogatories seek or
purport to seek responses basadnformation or knowledge notithin Opposer’s possession or
under its control.

3. Opposer objects to each Request to therdxhat said Interrogatories seek
information or knowledge protectdy the attorney-client privilege. No such information or

knowledge will be produced.
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4, Opposer objects to each Interrogatory togkkent that said Interrogatories seek
knowledge or information that constitute at@yrwork product. No such information or
knowledge will be produced. Any disclosure of such is inadvertent and is not a waiver of any
privilege or immunity.

5. Opposer objects to each Request to thengxbat said Requests seek proprietary
or confidential business or trade secret infation. Opposer reserves the right to condition the
disclosure of responsive confide or proprietary information drade secretsn each parties’
signed agreement to a confidentiality or protective order governing the disclosure of any such
information.

6. Opposer objects to the instructions, digfims, and Interrogatories of Applicant
to the extent they impose obligations beydmase required by the Federal Rules of Civil
Procedure.

7. Opposer objects to the definitions, instrags, and Interrogatas to the extent
they attempt to impose an oldifgpn on Opposer to request kredge or information from third
parties when such information and knoslde are equally accessible to Applicant.

8. Except for explicit facts admitted hereimg admissions of any nature whatsoever
are implied or should be inferrdégbm Opposer’s response to théiseerrogatories. The fact that
Opposer’s objects to any individual Interrogatehpuld not necessarily be taken to signify or
imply that information or knowledgeesponsive to such Interrogat@gtually exist or ever have
existed.

9. Opposer objects to Applicantisterrogatories to the extethey seek information
not within Opposer’s possession, custody, or contBaibject to the responses and objections to

these Interrogatories, Opposetlygrovide only that informabn and knowledge within its
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possession, custody, or control lochédter reasonable inquiry baksen the issues and needs of
the case.

10. Opposer objects to each Interrogatory ®éfxtent it purports to require Opposer
to search its facilitieand inquire of Opposeramployees other than those facilities and current
employees that would reasonablyéxgected to have responsiméormation in an effort to
provide all information and knowdigie that may be responsivethis Interrogatory. Opposer’s
responses will be based upon (i) a reasonable seffatilities and files that could reasonably
be expected to contain resporesinformation, includinghe use of appropriate search terms to
locate relevant electronicallyssted information (“ESI”), and i) inquiry of Opposer’s current
employees and/or representatives who cowddarably be expected possess responsive
information.

11. Opposer objects to Applicant’s detfioin of the terms “You,” “Your,” and
“opposer” as exceeding the scope of discovery figthpursuant to Fed. R. Civ. P. 34 to the
extent that Applicant’s definitions require Opposeprovide responses on behalf of persons or
entities acting for or o@pposer’s behalf. Opposer will produce non-privileggdrmation and
knowledge identified in response to Applicant’&sific Interrogatories belo to the extent that
such knowledge and information can be foim@pposer’s possession, custody, or control upon
a reasonable search.

12. Each response to an indiual Interrogatory is daject to all appropriate
objections that would require tleclusion of any statement comtad herein if the information
sought were requested of a withess present atifyiteg in court, or ofany statement contained

herein if the answer were givdy said witness. All such agtions and grounds are reserved.
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13.  The foregoing objections anecorporated by referendeto each of Opposer’s
responses below. Any failure to repeat allmy part of the General Qdxtions in any specific
response shall not constitute a waiveothrer relinquishmendf such objection.

Subiject to the foregoing, Oppasresponds to the individubldterrogatories as follows:
RESPONSES TO INTERROGATORIES
INTERROGATORY NO. 1: “Identify each officer of Opposer.”

RESPONSE: Subject to the foregoing General ©tiions, Opposer responds to the non-

objectionable portion of the terrogatory as follows:

1. Yashodhan “Billo” Naravane, MW. Winemaker and founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

2. Makrand “Pinto” Naravane. Managing partaed founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

INTERROGATORY NO. 2: “Identify all individuals employedietained or otherwise engaged

by Opposer who possess informati@levant to this matter.”

RESPONSE: Opposer objects on the grounds that deit@ng said individuals may require
legal analysis to determine redace and/or that is ambiguous whaipplicant considers
“relevant.” Subject to these a@gtions and the foregoing Genle@bjections, Opposer responds

to the non-objectionable portion tife interrogatory as follows:
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1. Yashodhan “Billo” Naravane, MW. Winemaker and founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

2. Makrand “Pinto” Naravane. Managing partaed founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

INTERROGATORY NO. 3: “Identify all goods ad services that Opposkas offered for sale,

sold, or provided in conngon with Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that this informationuallytavailable to
Applicant and is not tailored tclaim or defense at issuetinis matter. Subject to these
objections and the foregoing General Obmtsi, Opposer responds to the non-objectionable
portion of the interrogatory dsllows: Opposer’s goods andrsiees offered under Opposer’'s
Mark include, but are ridimited to, wines, wine-relateskervices such as tasting, pairing,
selection, mail-order clubs, amdne education, information andecation services the area of

wine.

INTERROGATORY NO. 4: “For each good or service that ybave offered, sold, or provided
under or in connection with Opposer’s Mark, stae date ranges of actual and planned use of
Opposer’s Mark in connection with the good or gayincluding the specifidate of first use or

intended first use of Opposer’s kkaor each god or service.”

RESPONSE: Opposer objects on the grounds that tii@mation sought ithis Interrogatory

is overbroad, overly burdensomepmduce, equally available &pplicant, and not reasonably
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calculated to elicit the discovery of admissieleédence related to aaiin or defense in the
present matter. Subject to tkesbjections and ehforegoing General Objections, Opposer

responds to the non-objectionable portdithe interrogatory as follows:

€ Opposer has used Opposer’'s Mark amntusly for Opposer’s goods and services,
including wines, wine-relateskervices such as tastingjnuag, selection, mail-order
clubs, and wine education, information and edion services in tharea of wine, since
on or about May 1, 2009. Opposepieparing to offer fortied wines and dessert wines

under Opposer’s Mark.

INTERROGATORY NO. 5: “For each good or service that ybave offered, sold, or provided
under or in connection with Opposer’s Mark, stag suggested or expected retail price of the

good or service.”

RESPONSE: Opposer objects on the grounds that tii@mation sought inthis Interrogatory
is overbroad, overly burdensomepmduce, equally available &pplicant, and not reasonably
calculated to elicit the discovery of admissieleédence related to aasin or defense in the
present matter. Subject to tkesbjections and éhforegoing General Objections, Opposer

responds to the non-objectionable portdithe interrogatory as follows:

€ Opposer has offered wine in connection viithposer’s Mark at a bad range of retail
pricing including from less than $20 updad including $115 per bottle of wine,
depending on the age and characteristics of kattle. Prices are expected to increase as
the wine ages and supply is reduced. Opploasmoffered wine-relatieservices such as

tasting, pairing, selection, mail-ordgubs, wine educain, and provisions of
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information and education indgharea of wine at a broachge of retail pricing including
from free (e.g. provision of infmation on Opposer’s website ar Opposer’s events) to

several hundreds of dollags.g. mail-order clubs).

INTERROGATORY NO. 6: “Describe the facts and circurastes concerning the conception,
creation, selection, and adoptiohOpposer’s Mark, includingithout limitation why Opposer
selected Opposer’'s Mark and amgymes which were considered bejected by Opposer in favor

of Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that it seeksrimation that is norelevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulijgtihese objections and the foregoing General

Objections, Opposer responds to the non-objedbienaortion of the interrogatory as follows:

Opposer selected the Mark “RASAfter a relative of the faowers, familiar with Sanskrit,
suggested it during the planning sta@f their business. Their undargding at the time was that
“rasa” can be translated as “essence” asd guice.” Additionally,the word represents a

connection to the founders’ family and heritage.

INTERROGATORY NO. 7: “Identify all persons \wo participated in or are responsible for the
conception, creation, selection, or adoptdi®pposer’'s Mark or the mark RASA

VINEYARDS.”

RESPONSE: Opposer objects on the grounds that it segksmation that ishot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not

proportional to the needs of this case. Opposgnédu objects on the grods that it is redundant
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with Interrogatory 2. Subject tvese objections aritle foregoing General Objections, Opposer

responds to the non-objectionable portdithe interrogatory as follows:

1. Yashodhan “Billo” Naravane, MW. Winemaker and founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

2. Makrand “Pinto” Naravane. Managing partaed founder/owner, Rasa Vineyards, LLC.
4122 Powerline Road

Walla Walla, WA 99362

INTERROGATORY NO. 8: “Describe the facts and circumstances concerning Opposer’s
change of its mark from R®A VINEYARDS to RASA incuding without limitation the
submission of a post-registrati amendment of Applicant’s Mafrom RASA VINEYARDS to

RASA.”

RESPONSE: Opposer objects on the grounds that it segksmation that ishot relevant to the
parties’ claims or defensesatithe requested informationpablicly available through sources
such as the USPTO and thereby equally accesslApplicant, and tit the request seeks
privileged information. Subject to these etijions and the foregayj General Objections,

Opposer responds to the non-objectionabléqroof the interrogatory as follows:

Opposer selected the Mark “RASAfter a relative of the faowers, familiar with Sanskrit,
suggested it during the planning sta@f their business. Their undargding at the time was that

“rasa” can be translated as “essence” aad guice.” Additionally,the word represents a
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connection to the founders’ family and heritage.

INTERROGATORY NO. 9: “Describe Opposer’s understandioigthe definition, meaning of,

or connotation of the terlRASA, including all cultural raanings and references.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulijgtihese objections and the foregoing General

Objections, Opposer responds to the non-objedbienaortion of the interrogatory as follows:

At the time of adoption, Opposs understanding wakat the word “Rasa” can be translated

from Sanskrit to English as “essence” and also “juice.”

INTERROGATORY NO. 10: “Describe the intended targatdience or type of consumer for
Opposer’s goods and services offit for sale or intended to béered for sale under or in
connection with Opposer’s Mark including, bt limited to, age, gender, socioeconomic

status, and geographic region.”

RESPONSE: Opposer objects on the grounds that it segksmation that ishot relevant to the
parties’ claims or defensesulject to these objections ane tforegoing General Objections,
Opposer responds to the non-objectionable porticgheointerrogatory afllows: The target
audience for goods and services offered for sailetended to be offered for sale with Opposer’s
Mark is of legal drinking age in their countoy residence or consumeh, without regard to

gender, socioeconomic siat or geographic region.
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INTERROGATORY NO. 11: “Describe all channels of tradhrough which Opposer has sold,
offered for sale, or intends to offer for sgl@ods or services under in connection with

Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulijgtihese objections and the foregoing General

Objections, Opposer responds to the non-objedbienaortion of the interrogatory as follows:
€ Opposer sells wine, offers wine for sadegd/or intends to offer wine for sale:

o Direct to consumer throughout the UnitStates, includindlew York, including

through Opposer’'s website, other onlgfeannels, wine clubsnd mail-order;

o To consumers throughout the Unite@t®s, including through events and
tastings, and other retail salpportunities as part @pposer’s normal course of

business in the State of Washington;

0 Through third-party distribion including to restaurds and retailers throughout

the United States, including New York.

INTERROGATORY NO. 12: “Describe each and every instance where Opposer is aware that
any consumer was confused, mkstia, or deceived as to thagin or sponsorship of any

products or services sold difered for sale undesr in connection with Applicant’s Mark.”

RESPONSE: Opposer objects on the grounds that it segksmation that isiot relevant to the

11
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parties’ claims or defenses, including becausplisant’s application was filed intent to use and
Opposer is not aware of any use by ApplicarApplicant’s Mark forthe goods and services
identified in the ApplicationFurther, Opposer’s awarenesscohsumer confsion does not
reflect whether consumer confusibas occurred or is likely tacour. Subject to these objections
and the foregoing General Objections, Opposgrards to the non-objectionable portion of the
interrogatory as follows: Opposer is not ently aware of consumers who were confused,
mistaken, or deceived regarding the Applicants asApplicant’s Markn connection with any

goods or services sold or offered by Applicant.

INTERROGATORY NO. 13: “Identify all agreements caerning Opposer’s Mark by date,
parties to the agreement, and gubject matter of the agreemencluding without limitation

oral and written agreements.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulijetihese objections and the foregoing General
Objections, Opposer responds to the non-objedbienaortion of the inteogatory as follows:

Opposer is not aware of any agmeents concerning Opposer’s Mark.

INTERROGATORY NO. 14: “Identify all printed materialsdmaring Opposer’s Mark that have
been, or are intended to be, pulbdid, broadcast, displayed or distited to Opposer’s customers

or to consumers.”

RESPONSE: Opposer objects on the grounds that it segksmation that ishot relevant to the
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parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of thiase. Furthermore, Applicant seekformation that is publicly
available, and therefore equally available ® plarties. Subject to these objections and the
foregoing General Objections, in accordance Witkderal Rule of Civil Procedure 33(d),
Opposer will produce documents from which the burden of deriving ortaisteg examples of

Opposer’s Mark is substantially thensafor Defendant as for Plaintiff.

INTERROGATORY NO. 15: “ Identify the geographic regioms which Opposer has or has
caused to be advertised, promoted, marketedagisg, distributed, offered for sale, or sold, or
plans or intends to advertisepprote, market, display, distributeffer for sale, or sell, either

directly or through others, any goods or servizeder or in connectiowith Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulijetihese objections and the foregoing General

Objections, Opposer responds to the non-objedbienaortion of the interrogatory as follows:

€ Opposer’s Mark is used on its own websitevadl as the websites of third party online
retailers who ship internatnally. Opposer thereby has adieed and marketed to all
geographic regions capable of connecting to the Internet. Additionally, Opposer’s goods
have been offered for sale under Opposer’skrtmconsumers iall 50 states and are

currently distributed to retailers and restausan eleven statesicluding New York.

INTERROGATORY NO. 16: “ State whether Opposer’s use@bposer’'s Mark has been
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interrupted for any period from May 1, 2009 to firesent, and describe in detail the duration

and reasons for such interruption.”

RESPONSE: Subiject to the foregoing Generalj€tiions, Opposer responds to the non-
objectionable portion of the interragay as follows: There haveebn no interruptions of use of

Opposer’'s Mark by Opposer since May 1, 2009.

INTERROGATORY NO. 17: “ Describe all past, currenth@ proposed marketing plans or
efforts concerning Opposer’s Maor any goods or servicesarketed or proposed to be

marketed under or in conrtean with Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Sulifetihese objections and the foregoing General
Objections, Opposer responds to the non-objedbienaortion of the interrogatory as follows:
Opposer markets the goods aavices associated withp@oser's Mark through word of
mouth, its website, its tasting room, through igaling relationships wh customers, through
online reviews of Opposer’s goodad services, by attendingdiustry events, by hosting events

in Washington as well as other states, timdugh digital and print advertisements.

INTERROGATORY NO. 18: “Identify and describe in detaihe date and circumstances of
when Opposer first became awaf Applicant’s use and appditton to register Applicant’s

Mark.”
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RESPONSE: Opposer objects to the extent Agpint’s Interrogatorgeeks privileged
information or communications. Subjecttt@se objections and the foregoing General
Objections, Opposer responds to the non-objedbier@ortion of the inteogatory as follows:
Opposer became aware of Applicant’s use amdiGgiion to registeApplicant’s Mark by the
citation of Opposer’s Mark against one or magpplecation of Applicant taegister other marks

of Applicant shortly before Opposer sent anded letter to Apptiant on or around June 1, 2020.

INTERROGATORY NO. 19: “Describe in detail all factand circumstances that support or
tend to negate Opposer’s allegations in thédéaof Opposition that the Applicant’s Mark is

likely to cause confusion with Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds to themixApplicant’s Interrogatory seeks
information protected bgttorney client privilege and/dne work product doctrine. Opposer
objects to the request as unduly burdensome, oathemd that the burderfi responding is not
proportional to the needs of this eascluding due to the phrase “describe in ilétaubject to
these objections and the foregoing Geh@igections, Opposer responds to the non-

objectionable portion of the terrogatory as follows:

First, the dominant feature ofpfdlicant’'s Mark, “Rasa,” is identat to Opposer’s Mark in sound,
appearance, meaning, and @lecommercial impressiorsee Stone Lion Capital Partners v.
Lion CapitalLLP, 746 F.3d 1317, 1337 (Fed. Cir. 201discussing importance of sound,
appearance, and meaning to detemsimilarity ofdisputed marks)Presto Products Inc. v.
Nice-Pak Products Inc9 U.S.P.Q.2d 1895, 1988 WL 252340 (T.1BA1988) (“[I]t is often the

first part of a mark which is most likely twe impressed upon the mind of a purchaser and
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remembered;” holding KID-WIPEE&onfusingly similar to KID SUFF both for baby wipes.).
Furthermore, Applicant frequentibbreviates its full Mark to “&sa” in social media, its web
presence, and other sources, which is identic@pposer’'s Mark (and also demonstrates that
“Rasa” is the dominant feature of Applicant’'s M Consumers are likely to be confused by

Applicant’s use of an identical mark whenngsthe abbreviation of gplicant’'s Mark “RASA.

Second, the Marks cover similand related goods and seesc¢thereby enhancing the
likelihood of confusion among stomers who might, for exanglfalsely assume that
Applicant’s Goods are from the same sowaséOpposer’s goods. Goods associated with
Opposer’'s Mark (wine) and the goods associatigl Applicant’'s Mark(“spirits; blended

spirits; apertifs with a distillg alcoholic liquor base, Extracts gpiritous liquors, flavored tonic
liquors™) are similar because they are consumed and purchased by similar customers for similar
reasons, such as celebration, recreation, ancateda, and fall under the same IC category (33)
of goods. A reasonably prudertrsumer would likely be con$ed about the relationship
between Opposer’s Mark and any goods assatiaith Applicant’'sMark, and may falsely
assume, for example, thatoduct’'s bearing Applicant®lark originate from Oppose€f. In re
Save Venice New York, In259 F.3d 1346, 1355, 59 U.S.P.Q.2d 1778 (Fed. Cir. 2001) (“The
related goods test measuresettter a reasonably prudennsomer would believe that non-
competitive but relategoods sold under similanarks derive from the same source, or are
affiliated with, connected with, or sponsoredtbg same trademark owrigrThe services used
with Applicant’'s Mark (“alcohol and spirits slillery services; brewing services, namely,
brewing of water-based beveragggijt and vegetable juice®ntaining non-alcoholic herbal and
floral extracts for others; presation of drink; rerdl of machines and apparatus for processing
beverages; treatment of masdsiin the nature of botanicptoducts; providing a website
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featuring news and information the field of craft brewing and slilling of alcohol and spirits;
all of the foregoing excluding farmation about dietary supmplents and vitamins”) are also

related to the goods (wine) asgied with Opposer’'s Mark.

Opposer’s Mark is strong because it is arbytsaith respect to Class 33 goods and because it has
amassed considerable goodwill by designatingthece of high-quality products since at least
2009.See Palm Bay Imports, Inc. v. Veuvie@ot Ponsardin Maison Fondee en 17326

F.3d 1369, 1372 (Fed. Cir. 2005) (“VEUVE is an a&ebly term as applied to champagne and
sparkling wine, and thus conceptually strongasademark.”). OpposerGoods have received
laudatory reviews in tpress, and Opposer has offedmoted, and sold its Goods in
connection with Opposer’s Masince at least 2009.0@sumers familiar with Opposer’s Mark

and associated goods may associate closely-dghatelucts that use a Mark that contains the
entirety of Opposer’'s Mark ith Opposer, resulting in Applicant improperly trading on the

goodwill established by Opposer.

Consumers are also likely to be confusedause “Rasa” is not the dominant commercial
impression of any other markrfolosely related goods suchalsohol or alcohol-related
beverages, and therefore consusnare not accustomed to diéntiating between Opposer’s
goods and goods by other using Opposer’s MafkPalm Bay Imports, Inc. v. Veuve Cliquot
Ponsardin Maison Fondee en 17386 F.3d 1369, 1373 (Fed. Cir. 2005) (finding that a single

third-party use failed tdemonstrate contilbning of the consuming public).

INTERROGATORY NO. 20: “Identify all third party uses ad mark that incorporates the term

RASA, in whole or irpart, known to Opposer.”
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RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case, inalgdbecause the requestiglimited in time and

space. Subject to these objens and the foregoing General Objections, Opposer responds to
the non-objectionable portion tife interrogatory as follow®pposer is not aware of anyone
else currently using the mark RASA or a coirigly similar variant thereof for alcoholic or
alcohol-related beverages r in the United Stdteasr to this Opposition, Opposer was generally
aware of businesses offering Asifood services and goods, coffaeliness, and/or software
that used the term “rasa” or variations therdgiplicant identified to Opposer a registration for
TABULA RASA TOASTED PORTERor beer. Opposer also was informed by Applicant of

third parties that incorporate “RASA” intofterent marks for diffegnt goods or services.

INTERROGATORY NO. 21: “Ildentify or describe any sueys, polls, searches, evaluations,
analyses, or other investigartis undertaken by Opposer or@pposer’s concerning any mark

incorporating the term RASA whole or in part.”

RESPONSE: Opposer objects to the extent thatltiterrogatory seeks privileged information.
Opposer objects on the grounds that it seeks infoom#tiat is not relevant to the parties’ claims
or defenses and that the bund# producing the informatiorosght is not proportional to the
needs of this case, including because the reéguaslimited in time and space. Opposer also
objects that the request is vague and ambiguiecisiding as to the phrase “by Opposer or on
Opposer’s.” Subject to these ebfions and the foregoing Genle@bjections, Opposer responds

to the non-objectionable portion tife interrogatory as follow€pposer is not aware of any
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non-privileged information rg®nsive to this request.

INTERROGATORY NO. 22: “Identify all documents and thgs referring to, relating to, or
comprising any challenges, incladji, but not limited to, federaburt actions, Trademark Trial
and Appeal Board oppositions and canceltetjand cease and desist letters, or any
communications by Opposer or a third party @nig the use or regrstion of any phrase,

service mark, trademark, or teadame incorporating the tefRASA in whole or in part.”

RESPONSE: Opposer objects to the extent thatltiterrogatory seeks privileged information.
Opposer objects on the grounds that it seeks infoomé#tiat is not relevant to the parties’ claims
or defenses and that the bund# producing the informatiorosght is not proportional to the
needs of this case. Opposer otgdbat this request overbroad, includingith respect to the
phrase “referring to, relatingtor comprising” and “communidahs by . . . a third party.”
Opposer further objects to the extent Applicegeks information thas already publicly
available, and therefore equally available fgpAcant. Subject to these objections and the
foregoing General Objections, Opposer resgdndhe non-objeainable portion of the
interrogatory as follows: Opposer sent a dedhietter to the apigant of TABULA RASA

WINES for wine, U.S. Serial No. 88/835569, which is now abandoned.

INTERROGATORY NO. 23: “Describe the nature ohg advertisements, promotional
materials, and marketing materials (foasyle, newspaper advertisements, magazine
advertisements, internet websitéelevision commercials, bifmgres), including by identifying

the specific media (for example, The Newrlk@imes, Time magazine, Google.com, CBS
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Network television) in which Opposer is usimgs used, or plans to use Opposer’s Mark.”

RESPONSE: Opposer objects on the grounds that it segksmation that isot relevant to the
parties’ claims or defenses and that thedbarof producing the infmation sought is not
proportional to the needs of this case. Oppas#ner objects to thextent Applicant seeks
information that is already publicly availabbnd therefore equally available to Applicant.
Subiject to these objections and the foregoing @é@@bjections, in acadance with Federal
Rule of Civil Procedure 33(d), Opposer wiloduce documents from which the burden of
deriving or ascertaining exampleémedia describing goods asdrvices under Opposer’'s Mark

is substantially the same fBrefendant as for Plaintiff.

INTERROGATORY NO. 24: “Ildentify each witness from whom Applicant intends to
introduce testimony in this proceeding and stlagesubstance of each witness’s anticipated

testimony.”

RESPONSE: Opposer objects to this request as aeme and outside trszope of discovery
permitted by the federal rules of procedanel the TTAB, including #h respect to “each
witness’s anticipatetestimony.” Subject to these objexts and to the foregoing General
Objections, Opposer responds to the non-objedbienaortion of the inteogatory as follows:

Billo Naravane may provide testimony regarding Opposer’s use of Opposer’s Mark.

INTERROGATORY NO. 25: “Identify all persons furnishingnformation for the responses to
these interrogatories desigmafithe number of each interragey for which such persons

furnished information.”
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RESPONSE:

Opposer objects on the grounds to the extgmiidant’s Interrogatory seeks information
protected by attorney client privilege andiloe work product doctrine. Subject to these
objections and the foregoing General Obatsi, Opposer responds to the non-objectionable
portion of the interrogatory as follows: Billo Naeme and Pinto Naravene furnished information

used in responding todke interrogatories.

Dated this 28th of January, 2022
By,

/s Elliott J. Williams/

Elliott J. Williams

Stoel Rives LLP

760 SW Ninth Avenue

Suite 3000

(503) 294-9571

elliott.williams@stoel.com

Attorney for Opposer Rasa Vineyards, LLC
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CERTIFICATE OF SERVICE

| hereby certify that on January 28, 20RRaused a true armbrrect copy oOPPOSER'’S
RESPONSE TO APPLICANT’'S FIRST SET OF INTERROGATORIES to be served by
email upon the following attorneys record for Applicant:

Stacy L Wu
swu@stacywulaw.com
office@stacywulaw.com

Xiaoyun Sun
silvia@stacywulaw.com

Nancy J. Mertzel
docketing@mertzel-law.com

/s Elliott J. Williams/
Elliott J. Williams
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2015 Fianchetto 2016 Creative SHOPPING SUMMARY
This Bordeaux blend ImIJU|SE
y comes from an extremely The blend for the 2016
I windy site. Consequently, Creative Impulse is 59%
the berries are very small, Cabernet Sauvignon and
thick skinned, and 41% Merlot, all from DuBrul There are currently
intensely flavored. Vineyard. no items in your cart.
Cases Produced: 128 Cases Produced: 95
Click Label Story to learn Click Label Story 1o learn
more about Fianchetto more about Creative Impulse
Price $115.00 Price $115.00
2016 in Order to form 2016 Principia
a more perfect Union Reserve Syrah
The 2016 Perfect Union has The 2016 Principia is ripe,
the unique combination of powerful, and concentrated
Hparess; oL and 96 Points - Owen Bargreen
harmony.
Cases Produced: 99
Cases Produced: 167
Click Label Story to learn
Click Label Story to learn R
more about Principia
more about in Order to form
Reserve Syrah
a more perfect Union
Price §115.00 Price $115.00
L av
2017 For the Love of 2017 Primus Inter
the Game Pares
100% Cabernet Sauvignon, 100% Grenache from “the
Wallula Vineyard, Horse Rocks District” area of Walla
Heaven Hills AVA Walla
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2017 For the Love of
the Game
100% Cabernet Sauvignon,

Wallula Vineyard, Horse
Heaven Hills AVA

96 Points - Owen Bargreen,
Vinous

Cases Produced: 89

Click Label Story to learn
more about For The Love of
The Game

Price $115.00

Qty

A

1

ADD TO CART

2017 QED
Convergence

The 2017 QED Convergence
is ripe and structured, with
supple tannins and racy
acidity.

Cases Produced: 134

Click Label Story to learn
more about QED
Convergence

Price $42.00

Qty

1

ADD TO CART

2017 Veritas Sequitur
Grenache/Syrah

From "the Rocks District" of
Walla Walla.

96 points - International
Wine Report

Cases Produced: 145

Click Label Story to learn
more about Veritas Sequitur

Price $115.00

2017 Primus Inter
Pares
100% Grenache from “the

Rocks District” area of Walla
Walla.

95 Points - International
Wine Report

Cases Produced: 95

Click Label Story to learn
more about primus inter
pares

Price $60.00

Qty

1

ADD TO CART

2017 Veritas Sequitur
Estate Syrah

The 2017 Veritas Sequitur is
an utterly breathtaking wine
— Syrah does not get any
better than this!

97 Points - Owen Bargreen,
Vinous

Cases Produced: 225

Click Label Story to learn
more about Veritas Sequitur

Price $115.00

Qty

1

ADD TO CART

2018 Plus One

100% Cabernet Sauvignon,
Kiona Vineyard, Red
Mountain

Cases produced: 126

Click Label Story to learn
more about Plus One
Cabernet Sauvignon

Price $115.00

Qty

1

ADD TO CART

RASA000197
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more about Veritas Sequitur

Price $115.00

Qty 1 ADD TO CART

2019 Dream Deferred

100% Chardonnay from
Frenchman Hills Vineyard,
Columbia Valley AVA

Cases Produced: 129

Click Label Story to learn
more about Dream Deferred

Price $60.00

Qty 1 ADD TO CART

2019 Tilting at
Windmills

Tilting at Windmills - An
homage to one of our

favorite wine regions: Priorat.

Where grace, power,
complexity, and downright
deliciousness come together!
This wine is a blend of 56%
Grenache, 25% Cabernet
Sauvignon, 19% Syrah.

Cases Produced: 110

Click Label Story to learn
more about Tilting at
Windmills

Price $75.00

Qty 1 ADD TO CART

2015 En Passant
Magnum

The 2015 is our first En

4 Passant that is a Bordeaux
Blend. This is entirely from
Firethorn Vineyard, one of
our favorites sites to work
with. Once again, we decided

" # 8% & "% $()

Price $115.00

Qty

1

ADD TO CART

2019 The Composer

Sourced from both Bacchus
and Dionysus Vineyards, The
Composer is a classically
styled Riesling showing
intense aromatics and a
linear palate shape.

Cases Produced: 98

Click Label Story to learn
more about The Composer

Price $30.00

Qty

1

ADD TO CART

2020 Occam's Razor
Pinot Gris

The 2020 Occam's Razor
Pinot Gris is a dry, skin
contact Pinot Gris from
Gamache Vineyard and
Frenchman Hills Vineyard in
the Columbia Valley AVA.

Cases Produced: 775

Click Label Story to learn
more about Occam's Razor.

Price $18.00

Qty

1

ADD TO CART

RASA000198
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Tilting at Windmills - An
homage to one of our
favorite wine regions: Priorat.
Where grace, power,
complexity, and downright
deliciousness come together!
This wine is a blend of 56%
Grenache, 25% Cabernet
Sauvignon, 19% Syrah.

Cases Produced: 110
Click Label Story to learn

more about Tilting at
Windmills

Price $75.00

1 ADD TO CART

2015 En Passant
Magnum

The 2015 is our first En
Passant that is a Bordeaux
Blend. This is entirely from
Firethorn Vineyard, one of
our favorites sites to work
with. Once again, we decided
to bottle the wine in
magnums only.

Magnums Produced: 250

Click Label Story to learn more
about En Passant

Price $150.00

1 ADD TO CART

4122 Powerline Road

509.252.0900 Walla Walla, WA 99362
Tastings by appointment.
Please email
info@rasavineyards.com.
" # % & % $( )

The 2020 Occam's Razor
Pinot Gris is a dry, skin
contact Pinot Gris from
Gamache Vineyard and
Frenchman Hills Vineyard in
the Columbia Valley AVA.

Cases Produced: 775

Click Label Story to learn
more about Occam's Razor.

Price $18.00

ADD TO CART

Qty 1

Hear it from us, not through
the grapevine. The most recent f
releases and news from Rasa
Vineyards:

Join the mailing list

RASA000199
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Current Releases Library Wine Humane

2009 QED

The 2009 QED offers
complex aromatics,
seductive texture,
concentrated mid-palate, and
a very long finish.

Cases Produced: 609

94 Points - International
Wine Report

Click Label Story to learn
more about QED
Convergence

Price $65.00

Qty 1 ADD TO CART

2010 in Order to form
a more perfect Union

The 2010 in Order to form a
more Perfect Union is a
blend of Cabernet
Sauvignon, Merlot, Cab
Franc from 5 different
vineyards.

Cases Produced: 303
94 Points - Wine Advocate

Click Label Story to learn
more about in Order to form
a more perfect Union

Price $115.00

Qty 1 ADD TO CART

11 NEN

# 0% %& ' (&(( (( %) *( +#!

2010 Creative
Impulse

The 2010 Creative Impulse is
a single vineyard wine. The
grapes come from DuBrul
Vineyard which we consider
to be one of the best
vineyards in the country. The
Creative Impulse is a blend
of 67.5% Cabernet
Sauvignon and 32.5%
Merlot.

SHOPPING SUMMARY

There are currently
no items in your cart.

Cases Produced: 240
94 Points - Wine Advocate

Click Label Story to learn
more about Creative Impulse

Price $115.00

ADD TO CART

2010 Principia
Reserve Syrah

The 2010 Principia Reserve
Syrah is 100% Syrah sourced
from Les Collines Vineyard
and Seven Hills Vineyard.

Cases Produced: 125

94 Points - International
Wine Report

Click Label Story to learn
more about Principia
Reserve Syrah

Price $115.00

ADD TO CART

2N1A Eiannhattn
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a more perfect Union

Price $115.00

1 ADD TO CART

2011 QED

The composition is 82%
Syrah (Les Collines, Seven
Hills, Funk, Upland), 10%
Mourvedre (Alder Ridge,
Monetie's), 4% Grenache
(Monette's), 4% Viognier (Les
Collines).

Cases Produced: 556
91 Points - Vinous Media

Click Label Story to learn
more about QED
Convergence

Price $65.00

i ADD TO CART

2014 Principia
Reserve Syrah

The 2014 Principia
resembles our 2007 Principia
in style and profile.

95 Points - International
Wine Report

Cases Produced: 88

Click Label Story to learn
more about Principia
Reserve Syrah

Price $115.00

1 ADD TO CART

2015 in Order to form
a more perfect Union
A blend of Cabernet
Sauvignon, Merlot and
Cabernet Franc, this wine
shows a vibrant deep ruby-

(&(C (C %) *( +#!

RESBIVE DYidil

Price $115.00

1 ADD TO CART

2014 Fianchetto

The XL vineyard
consistently produces
wines of intense
concentration and
structure like the 2014
Fianchetto. In 2014, the
Merlot from XL vineyard
achieved absolutely
perfect ripeness. So, itis
not a surprise that all of
our favorite blends for the
Fianchetto favored Merlot
as the dominant variety.

95 Points - International
Wine Report

Cases Produced: 88

Click Label Story to learn
more about Fianchetto

Price $115.00

1 ADD TO CART

2015 Creative
Impulse

The blend for the 2015
Creative Impulse is 72%
Cabernet Sauvignon and
28% Merlot, all from DuBrul
Vineyard.

94 Points - International
Wine Report

Cases Produced: 102

Click Label Story to learn
more about Creative Impulse

Price $115.00

1 ADD TO CART

2015 Principia
Reserve Syrah

Dense, dark purple color with
bouquet of ripe huckleberry,
blackberry, tar, bacon fat,
smoked game, violet,

RASA000202
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2015 in Order to form
a more perfect Union
A blend of Cabernet
Sauvignon, Merlot and
Cabernet Franc, this wine
shows a vibrant deep ruby-
purple color with complex
aromatics of cassis, gravel,
pencil lead, cedar, tobacco,
and dried sage.

94 Points - International
Wine Report

Cases Produced: 135

Click Label Story to learn
more about in Order to form
a more perfect Union

Price $115.00

Qty 1 ADD TO CART

2015 QED
Convergence

Reflective of the vintage, the
2015 QED is a voluptuous,
full-bodied, complex GSM
blend with a diverse bouquet,
a dense mid-palate, and a
very long finish.

94 Points - International
Wine Report

Case Produced: 151

Click Label Story to learn
more about QED
Convergence

Price $42.00

Qty 1 ADD TO CART

2017 QED Axiom of
Choice

100% Cabernet Franc;
Weinbau Vineyard, Firethorn
Vineyard, XL Vineyard;
Columbia Valley

Cases Produced: 145

Click Label Story to learn
more about QED Axiom of
Choice

P # 3 %& " (&(( (( %) *( +#!

2015 Principia
Reserve Syrah

Dense, dark purple color with
bouquet of ripe huckleberry,
blackberry, tar, bacon fat,
smoked game, violet,
smoldering incense, and
pain grille.

95 Points - International
Wine Report

Cases Produced: 76

Click Label Sotry to learn
more about Principia
Reserve Syrah

Price $115.00

1 ADD TO CART

2015 Veritas Sequitur
Estate Syrah

This wine has a dense, dark
purple color with a
compelling bouquet of black
plum, framboise, white
pepper, Asian spices,
garrigue, bacon fat, truffle,
black olive, stony minerality,
and forest floor.

96 Points - International
Wine Report

Cases Produced:135

Click Label Story to learn
more about Veritas Sequitur

Price $115.00

1 ADD TO CART

2018 Dream Deferred

100% Chardonnay from
Frenchman Hills Vineyard;
Wahluke Slope

Cases Produced: 212

93 points - International
Wine Report

Click Label Story to learn
more about Dream Deferred

RASA000203

*

>


https://rasavineyards.orderport.net/wines/Library-Wine
https://rasavineyards.orderport.net/wines/Library-Wine

Columbia Valley
Cases Produced: 145

Click Label Story to learn
more about QED Axiom of
Choice

Price $38.00

ADD TO CART

Qty 1

2018 QED Choice
Function

100% Cabemet Franc from
Weinbau Vineyard,

Firethorn Vineyard, and XL
Vineyard; Columbia Valley

93 points - International
Wine Report

Cases Produced: 152

Click Label Story to leam
more about QED Choice
Function

Price $38.00

ADD TO CART

2018 The Composer

Sourced from both Bacchus
and Dionysus Vineyards, The
Composer is a classically
styled Riesling showing
intense aromatics and a
linear palate shape.

Qty 1

93 points - International
Wine Report

Cases Produced: 104

Click Label Story to learn
more about The Composer

Price $30.00

ADD TO CART

Qty 1

# 0% %& ' (&(( (( %) *( +#!

Cases Produced: 212

93 points - International
Wine Report

Click Label Story to learn
more about Dream Deferred

Price $60.00

ADD TO CART

2018 QED Reductio ad
Absurdum

100% Syrah from Weinbau
Vineyard, Naravane Estate
Vineyard, Firethorn Vineyard,
and XL Vineyard; Columbia
Valley

93 points - International
Wine Report

Cases Produced: 120

Price $38.00

ADD TO CART

2018 Tilting at
Windmills

This wine is a blend of 54%
Grenache, 25% Syrah and
21% Cabernet Sauvignon all
from XL Vineyard in the
Walla Walla Valley.

94 points - International
Wine Report

Cases Produced: 102
Click Label Story to learn

more about Tilting at
Windmills

Price $75.00

ADD TO CART

RASA000204
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vVeImnoau vineyara,
Firethorn Vineyard, and XL
Vineyard; Columbia Valley

93 points - International
Wine Report

Cases Produced: 152
Click Label Story to leamn

more about QED Choice
Function

vineyara, Nnaravane csiale

Vineyard, Firethorn Vineyard,

and XL Vineyard; Columbia
Valley

93 points - International
Wine Report

Cases Produced: 120

Price $38.00

Price $38.00

Qy 1

ADD TO CART

Qty 1

ADD TO CART

2018 The Gomposer

Sourced from both Bacchus
and Dionysus Vineyards, The
Composer is a classically
styled Riesling showing
intense aromatics and a
linear palate shape.

93 points - International
Wine Report

Cases Produced: 104

Click Label Story to learn
more about The Composer

2018 Tilting at
Windmills

This wine is a blend of 54%
Grenache, 25% Syrah and
21% Cabernet Sauvignon all
from XL Vineyard in the
Walla Walla Valley.

94 points - International
Wine Report

Cases Produced: 102

Click Label Story to learn
more about Tilting at

Price $30.00

Qy 1

sales@rasavineyards.com
509.252.0900

" # % %& !

ADD TO CART

4122 Powerline Road
Walla Walla, WA 99362
Tastings by appointment.
Please email
info@rasavineyards.com.

(&(C (C %) *( +#!

Windmills
Price $75.00

ADD TO CART

Qty 1

Hear it from us, not through
the grapevine. The most recent f
releases and news from Rasa
Vineyards:

Join the mailing list

RASA000205
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Thank you for visiting our website. We are Billo and Pinto Naravane (left and right above). We founded
Rasa Vineyards with the goal of producing ultra-premium, terroir-specific wines. In our first year, we
made two wines: the 2007 Principia Reserve Syrah received a perfect rating from Review of WA Wines,
and the 2007 QED received 94 points from Wine Spectator. Now, in our fourteenth year, we are as
excited as ever to create the best wines in the world.

Our Story

Rasa Vineyards is the realization of our passion, vision
and commitment to create a world-class winery
focused on producing ultra-premium, terroir specific
wines from Eastern Washington and Northeastern
Oregon.

LEARN MORE

&E English
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Oregon.

LEARN MORE

Our Wines

With names like “Dream Deferred,” “Plus One,” and “in
Order to form a more perfect union”, we don't just
make great wine: we tell meaningful stories that help
create a bond between us and our supporters.

LEARN MORE

Our Vineyards

Eastern Washington and Northeastern Oregon is home
to some of the best vineyards in the world. From the
tannic, powerful wines from Red Mountain to the
ethereal wines from the newly minted The Rocks
District AVA, these vineyards produce exceptional,
distinctive wines.

LEARN MORE

& English -
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Shop

For wine information, Winemaker notes, reviews, and to

purchase please proceed to our store,

LEARN MORE

Wine Clubs

For questions relating to your
membership or to your order, please
email info@rasavineyards.com.
Join one of our Wine Clubs

#3 % & () * H)++ ++ (, -.

Mailing List

Hear it from us, not through the
grapevine. The most recent releases
and news from Rasa Vineyards:
Join the Mailing List

Tasting Appointments

We are open seven days a week by
appointment anly for parties 6 or less
(for larger groups, please email us). We
require our staff and guests to be fully
vaccinated and we require our guests to
wear face coverings when NOT seated in
the tasting room. To make an
appointment, please email
info@rasavineyards.com.
Please note: we will be closed for
tastings from December 16, 2021
through February 28, 2022.
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For wine information, Winemaker notes, reviews, and to
purchase please proceed to our store,

LEARN MORE
Wine Clubs Mailing List
For questions relating to your Hear it from us, not through the
membership or to your order, please grapevine. The most recent releases
email info@rasavineyards.com. and news from Rasa Vineyards:
Join one of our Wine Clubs Join the Mailing List

Tasting Appointments

We are open seven days a week by
appointment anly for parties 6 or less
(for larger groups, please email us). We
require our staff and guests to be fully
vaccinated and we require our guests to
wear face coverings when NOT seated in
the tasting rcom. To make an
appointment, please email
info@rasavineyards.com.

Please note: we will be closed for
tastings from December 16, 2021
through February 28, 2022.

© 2022 Rasa Vineyards | 4122 Powerline Road | Walla Walla, WA 99362

EE English -

#$°/.o&'()*.+)++++(,-./&$ 0 3
RASA000210


https://www.rasavineyards.com/
https://www.rasavineyards.com/

A PageVault —

" # $ % & ( )'))))) *1.$"
" # $ % & ( )'))))) *+ 8"
) 00 1

3* &1* 1+ &01

$ 5 3'16 7" &' '8 6 [*8 9/*# 6 ; 301 0/ !';<"$ 9
= # >0 ' *311 ' 7 301 0/
9 9/* 17 &* &1 '#

&(=;B1 1 A&=4*,1C 9

?7?

PDF REFERENCE #: 1ALDJUPTZq9sgdskeHBgK?7
RASA000211


https://www.rasavineyards.com/label-stories/
https://www.rasavineyards.com/label-stories/

LABEL STORIES

—

Label Stories

Before we started our winery, we had no experience in the wine business. So, when starting our winery, it
was evident that we needed to engage the customer on a more personal level, We needed to not just sell
wines but to tell authentic stories to help form a community around our winery. We decided on a multi-
brand marketing strategy — each brand telling a persconal story. These stories would help form a bond
between our customers and us; and the more personal the story, the more meaningful the bond.

We loosely define our label naming conventions this way: all wines made with Rhone varietals (Syrah,
Grenache, Mourvedre, Viognier) get Latinate and scientific names; all white wines (Riesling, Chardonnay)
get musical or poetic names,; and all wines made with Bordeaux varietals (Cabernet Sauvignon, Merlat,
Cabernet Frang, Petit Verdot) get whimsical names.

The labels, the stories, and the wines are part and parcel of what makes Rasa unigue. They are part and
parcel of experiencing our wines.

Our Wines

BORDEAUX BLENDS RHONE BLEND S WHITES

&E English
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Our Wines

BORDEAUX BLENDS RHONE BLENDS WHITES

Dream Deferred The Composer

Chardonnay We love Riesling, and we treat it
withthe ..

After my oldest boy turned 11,1

would make him ... T

Read Maore

VOX

POPULI1I

‘-4

Vox Populi

SYRAH

SIR VINEYARD:

WALLA WALLA

Veritas Sequitur

In 2007, we purchased 28 acres
of vineyard ...

Mourvedre is a late ripening,
finicky grape We ...

Read More Read More

The Lyricist

We were so happy with our first
Riesling, The ...

Read More

LOAD MORE

Wine Clubs

LU E S % & ())))) ) 8T

Mailing List

The Maestro

The 2011 growing season was
perfect for making a ...

Read More

&E English
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Mourvedre is a late ripening, In 2007, we purchased 28 acres

finicky grape We ... of vineyard ...
Read More Read More
Wine Clubs Mailing List
For questions relating to your Hear it from us, not through the
membership or to your order, please grapevine. The most recent releases
email info@rasavineyards.com. and news from Rasa Vineyards:
Join one of our Wine Clubs Join the Mailing List

Tasting Appointments

We are open seven days a week by
appointment only for parties 6 or less
(for larger groups, please email us). We
require our staff and guests to be fully
vaccinated and we require our guests to
wear face coverings when NOT seated in
the tasting rocom. To make an
appointment, please email
info@rasavineyards.com.

Please note: we will be closed for
tastings from December 16, 2021
through February 28, 2022.

© 2022 Rasa Vineyards | 4122 Powerline Road | Walla Walla, WA 99362
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The Best Non-Alcoholic Drinks

By Anna Perling

https://www.nytimes.com/wirecutter/reviews/best-non-alcoholic-drinks/
Updated December 8, 2021
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Photo: Michael Murtaughl

Save

An increasing array of exciting non-alcoholic beverage options—
balanced, complex drinks that you can sip and savor—are in line to
replace the Shirley Temple. We tried 24 different bottles to find the
most unique, mature, and delicious ones, and we made detailed
tasting notes to help you choose based on what you like. Whatever
your preferences, these drinks are foolproof to serve and stunning to
look at. Hundreds of beverages, from imitation spirits to near-beers to
simple seltzers, fall under the non-alcoholic umbrella. If we missed
one of your favorites, add suggestions to the comments section below.

An important note: Many of these drinks contain herbal extracts and
come with health warnings for people who are pregnant, who are
taking certain medications, or who have other medical concerns.
We've indicated which ones come with a health advisory, but be sure
to ask your doctor if you have questions before consuming any of
them.

RASASVADAO0001178
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Looking for something else?

The Best Tea Steeper

The Best Teas, According to Wirecutter's Obsessive Staff
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Read more from Kitchen
The research

. What makes a good non-alcoholic drink?
. Most drinkable

. More challenging options

. The rest

. Who this is for

. How we picked and tested

. What to look forward to

Sources

|
'What makes a good non-alcoholic drink?

A great non-alcoholic (NA) drink has all the elements of a great
alcoholic one. Taste is deeply personal, but there are key components
that make a drink feel balanced, namely a harmonious blend of
acidity, sweetness, bitterness, salinity, and water. These layers of
flavor play off of one another, blossoming as you sip or eat or lounge.
The drink excites your palate and challenges you to figure out what
exactly makes it so dang delicious, and why you can’t stop drinking it.

The trick is creating that nuance without using alcohol as a base.
Alcohol has a signature burn, difficult to replicate, that helps slow the
drinker down. Bitter, sour, or spicy flavors can achieve a similar effect.
All of the experts we spoke with highlighted bitterness as akey
element; Julia Bainbridge, author of Good Drinks: Alcohol-Free
Recipes for When You’re Not Drinking for Whatever Reason,
has reported on how most drinks incorporate it. John deBary, author
of Drink What You Want: The Subjective Guide to Making

RASASVADAO0001180



Objectively Delicious Cocktails and founder of Proteau, told me that
bitter flavors evoke a physiological response that tells us whatever
we’re consuming should be poisonous. This helps people pause while
drinking (it also stimulates appetite and digestion). “Bitterness is an
acquired taste,” deBary said. Alcohol has its own texture, too. In NA
drinks, added glycerin or thickeners such as xanthan gum can mimic
alcohol’s body (though many NA beverages we tried skipped these
additives).

A non-alcoholic drink should also feel mature. “Some of these
products are more complex, and have multiple notes that you can try
to pick apart,” said Bainbridge. “And that’s what helps me keep pace
with my friends who are drinking, say, whiskey. We can all linger over
our drinks now and mine can open up with time.” Some NA beverages
are sugary and fizzy like soda. There’s nothing wrong with that, but
you may find yourself chugging through those more quickly.

Bottled non-alcoholic beverages are made to be shelf stable when left
unopened, so they often lack the brightness of a just-made cocktail.
“Adding some freshness to it with your own ingredients is very
important,” said Han Suk Cho, a non-alcoholic bartender and founder
of Zero Proof Bevs. Cho recommends adding 51mple garnishes such as
fresh juice or herbs—a grapefruit wheel, a sprig of mint, a squirt of
lime.

Most drinkable

Delicate and refreshing

RASASVADAO001181
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Pentire Adrift (about $40)

For such a simple ingredient list, Pentire Adrift dazzles. We tasted
many savory drinks, but this one was uniquely light and crisp. It’s
subtly briny, and the verdant and citrusy notes—we tasted rosemary,
sage, juniper, pine, and lemon—complement the salinity. Clear, thin,
and lacking sugar, Adrift looks like water or a clear liquor. (Pentire
doesn’t call it an imitation gin as some other brands do, but it has
some characteristic gin flavors.) It stands up well on its own over ice.
When served with tonic, it’s a close dupe to a gin and tonic, and the
herbal flavors still sparkle. The chic, minimalist bottle makes it feel
extra fancy, like a nice bottle of liquor you’d display on a bar cart. We’d
choose this drink to revive us on steamy days. As corny as it sounds,
drinking it did make us feel as if a sea breeze were washing over us. An
extra perk: You don’t have to refrigerate this one.

Ingredients: water, British sea herb extract blend, lemon juice from
concentrate, natural flavors, malic acid, Cornish sea salt, potassium
sorbate

Serving suggestion: Serve 2 ounces over ice with a light tonic or
soda and garnish with citrus peel.

Health advisory: none
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Seedlip Garden 108 (about $30)

The fresh, green-tasting Seedlip Garden 108 is mild yet tantalizing. It
tastes similar to how it’s described: We picked up on notes of sugar
snap pea, hay, thyme, and mint, as well as Meyer lemon. It’s slightly
astringent and peppery, too, like a deli-pickle brine. Like all Seedlip
drinks, Garden 108 is clear and thin, but we thought its acidity gave it
some body, and we were pleasantly surprised by the long finish from
such a subtle drink. We thought Garden 108 had more layers of flavor
compared with the brand’s other options. You’re not meant to have a
Seedlip on its own (it’s the only option we tried with those explicit
instructions), yet Garden 108 was the only Seedlip flavor that we
thought stood up to a mixer. Although the company recommends
pairing with tonic or ginger ale, we enjoyed this one with seltzer, too.
Wirecutter senior editor Marguerite Preston, who tasted drinks for
this guide, compared it to “an elegant La Croix.” She said it would be
her preference to drink with dinner over some of the heavier, more
complex options we tried. Because Seedlip is fairly straightforward, we
think it’s a good starter for NA drinkers or a good option for layering
into your own cocktail creations.

All of Seedlip’s bottles are gorgeous, if a bit cumbersome to pour from.
We also appreciate that you don’t have to store these in the fridge. The
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company sells smaller bottles for people who want to try out flavors
before committing. It also sells Seedlip flavors bundled with mixers,
which would make an easy gift.

Ingredients: water, natural botanical distillates and extracts (peas,
hay, spearmint, rosemary, thyme, and hops), potassium sorbate, citric
acid

Serving suggestion: Serve 2 ounces over ice with tonic or ginger
beer and garnish with a sprig of rosemary.

IHealth adwsory' |Seedhp s drinks are less than 0.5% ABV (alcohol
by volume), which is about as much alcohol as in kombucha—very
little (and you’re not meant to drink them straight, anyway), but still a
residual amount if you are in recovery or can’t consume alcohol for
medical reasons. See Seedlip’s [FAQ page for more info.

Sweet and spicy

Photo: Michael Murtaugh
Three Spirit Livener (about $40)

Three Spirit's Livener is a zinger. It tastes like a chili-dusted
watermelon Jolly Rancher, and it made us feel alive—a rare and
welcome sensation these days. Sure, Livener has caffeine, which likely
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accounts for some of that effect. But of all the drinks we tried, Livener
best approximated the burning sensation of drinking alcohol. A tingly,
warming spiciness similar to that of Sichuan peppercorn builds at the
back of the throat and settles into the chest, yet this drink still tastes
juicy thanks to the fruity watermelon and strawberry flavors. Bottom
notes of herbal ginseng, earthy beet, and tart pomegranate round it
out. We loved sipping the dark pink Livener plain, and just a finger’s
width sated us. Bubbles from added tonic ratcheted up the tingling
sensation.

Three Spirit bottles are short and slender, but these drinks are
concentrated enough that a little goes a long way. We appreciate that
they don’t take up much shelf space and don’t need refrigeration. You
can order a smaller sample pack to taste them all, too.

Ingredients: filtered water, English beet sugar, watermelon
concentrate, pomegranate molasses, botanical extracts (hibiscus,
guava leaf, schisandra berry, Siberian and Panax ginseng,
concentrated aqueous extract of dried leaves of Ilex guayusa, green
tea including natural caffeine and L-Theanine), natural flavors, apple
cider vinegar, black carrot concentrate, tartaric acid, pectin, potassium

sorbate

Serving suggestion: Serve 2 ounces over ice with tonic.

Health advisory: Yes; see Three Spirit's FAQ page for more
information.
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Curious Elixir No. 2 ($35 for four)

Although we enjoyed Curious Elixir No. 2, we did not think it
resembled a margarita or a dark and stormy as promised. Instead, this
zippy drink tastes just like a funky pineapple juice—or tepache, a
fermented pineapple brew. With a creamy fizz and a viscous texture,
Curious Elixir No. 2 feels lush to drink. A hit of chili punches it up and
saves it from venturing into soda territory. We also tasted ginger,
anise, lime, and white pepper. The golden yellow color glows in a glass,
and we think this drink would work in all seasons since it’s tropical but
fiery. It isn’t as mind-bending as some other beverages we tried, but it
is delicious and approachable.

The dark bottles from Curious feel elevated compared with a can, and
we appreciate that these, like all the brand’s flavors, are ready to pour
and delicious on their own. They’d be perfect to bring to a party or a
picnic. Each bottle serves two, and the only downside is that you can’t
easily save half of your drink for another time.

Ingredients: carbonated filtered water; organic pineapple, lime, and
orange juice concentrates; organic extracts of ginger, jalapeno, ancho,
chili, damiana, rosemary, star anise; smoked sea salt, herbs and spices
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Serving suggestion: Serve over ice with a lime wheel and
(optionally) a salted rim.

Health advisory: Yes; see the product page/for more information.

Floral and herbal

RaSSSVaDa
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Rasasvada Rose Bergamot (about $65)\

We think the floral Rose Bergamot is the most accessible of the
Rasasvada flavors we tried. The rose aroma and flavor dominates the
drink, but the bittersweet bergamot and herbaceous lemongrass cut
through. I can’t help but associate strongly scented floral foods and
drinks with bath or beauty products, and the Rose Bergamot is no
different (here, I'm reminded of my rosewater facial toner). But the
elegantly layered flavors, lingering tartness, and lightly bitter tannins
help make this drink palatable. It’s a cloudy mauve color with a thin
texture, and it reminded us of tea. We enjoyed it spritzed for a subtler
rose taste.

The squat Rasasvada bottles fit neatly in the fridge and are easy to
pour. Note, though, that this drink was one of the most expensive
options we tried; you can ration it out to mix with seltzer or into
complex cocktails, but it may not feel worth the investment to some
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people. The company offers many recipes for experimenting with its
drinks (although its site is a pain to navigate), and it sells a sampler

pack with smaller, 375 ml bottles if you want to try all the flavors in

smaller doses.

Ingredients: purified water, schisandra berry, white ginseng, yuzu
peel, quince, hibiscus, grapefruit peel, rose petals, cinchona bark,
lemongrass, lime peel, orange peel, Angelica archangelica, rose
geranium essential oil (steam distilled), bergamot essential oil (steam

distilled)

Serving suggestion: Serve over ice with equal parts seltzer.

Health advisory: Yes; see Rasasvada’s FAQ page for more
information.

Photo: Michael Murtaugh|
Three Spirit Social Elixir (about $40)

The woodsy Three Spirit Social Elixir reminded us most of an amaro
or fortified wine. We tasted notes of mushroom, forest floor, red wine,
plum, sage, and yerba mate. Although the tea flavor was strong, it
faded as we drank. Social Elixir’s bracing bitterness lends itself to slow
sipping; taking a big swig may jolt your taste buds. Adding ginger ale
rounds out the drink with extra acid and sweetness. Social Elixir is a
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brickish red color and slightly cloudy, and it smells mustier than it
tastes. It’s lightly caffeinated, so keep that in mind—though it
resembles a digestif, you may not want to drink it before bed.

Ingredients: filtered water, agave nectar, botanical extracts (caraway
seed, damiana leaf, lion’s mane mushroom, yerba mate, passion
flower, tulsi, cacao bean, green tea), coconut vinegar, molasses, black
carrot concentrate, potassium sorbate, ascorbic acid, B3, B6, B7, and
Bi12

Serving suggestion: Serve 2 ounces over ice with ginger ale and

lime.

Health advisory: Yes; see Three Spirit’s FAQ page for more
information.

Bittersweet aperitifs

Photo: Michael Murtaughl |
For Bitter For Worse Eva’s Spritz (about $25)i

Of the spritzes we tried, For Bitter For Worse Eva’s Spritz tasted
closest to Aperol. Notes of rhubarb, orange, and chrysanthemum
shone. We detected a forward hit of sugar, perhaps from the monk
fruit (which serves as a sweetener). Clear orangey-pink and lightly
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effervescent, Eva’s Spritz was one of the most refreshing drinks we
had. We think it would be great on a hot day with chips or other salty
snacks. For Bitter For Worse’s tall bottles are perfect for sharing, and
they come with swing tops for resealing after you’ve removed the
metal bottle cap. It’s a nice touch, though we struggled to reseal the
caps (the company recommends using a spoon for leverage to push
down on the metal loop).

Ingredients: filtered water, rhubarb juice, white wine grape
concentrate, organic sweet orange peel, organic bitter orange, organic
beet root powder, organic gentian root, organic rhubarb root, organic
hibiscus, organic spices, non-GMO monk fruit, non-GMO citric acid,
organic hyssop, organic angelica root, organic roasted dandelion root

Serving suggestions: Serve chilled as is or on ice, garnished with an
orange wheel or rhubarb ribbon.

Health advisory: For Bitter For Worse drinks are less than 0.5%
ABYV (alcohol by volume), which is about as much alcohol as in
kombucha—very little, but still a residual amount if you are in
recovery or can’t consume alcohol for medical reasons. See the
company’s FAQ page for more information.

Photo: Michael Murtaugh
Curious Elixir No. 1 ($35 for four)
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Is the Elixir No. 1 a Negroni dupe? No, but it is bitingly bitter and just
sweet enough to make it feel like an adult beverage. It does taste like
amaro, accented with orange, cardamom, pomegranate, and fennel.
Curious Elixir No. 1 is acidic and vegetal, and it smells and tastes
slightly like tomato juice, too. It’s a cloudy pink with a light fizz that
feels fun to drink.

Ingredients: water, organic pomegranate and orange juice
concentrates, extracts of organic lemon peel, bitter orange, rhodiola
(400 mg), gentian, cardamom, and fennel

Serving suggestion: Serve over ice with an orange wheel.

Health advisory: Yes; see the product page for more information.

Photo: Michael Murtaugh|
Ghia (about $35)

For a straightforward, orangey aperitif, Ghia fits the bill. This drink
ticks all the boxes—citrus for acid, grape juice for sweetness, ginger for
spice, gentian for bitterness—but those flavors swallow the others on
the ingredients list. We still thought it was bright, well balanced, and
enjoyable, with a slightly thick juiciness and a cloudy coral color. The
ginger flavor isn’t as piquant as that of the fresh rhizome; it’s more like
the powdered spice. The flavor lightened up when we topped it with
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seltzer, and we think adding an herb or citrus garnish would further
enliven this drink. For anyone just starting out with NA beverages, this
drink would be a good entry point. The bottle and packaging are just
as enticing in real life as they are in the Instagram ads we’ve seen, with
a custom cardboard fold-out box and a real cork topped with a wooden
knob. This design makes Ghia stunning as a host gift, or just as a treat
for yourself.

Ingredients: water, Riesling white grape juice concentrate, gentian
root extract, yuzu juice, lemon balm extract, fig concentrate,
elderflower extract, acacia, orange peel extract, rosemary extract,
ginger extract, fruit and vegetable juice for color, potassium sorbate

Serving suggestion: Serve chilled as is, on ice, or spritzed.

Health advisory: Yes; see Ghia’s FAQ page for more information.

More challenging options
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I_Darkly fruity |

‘For Bitter For Worse The Saskatoon (about $25) ‘
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