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635 LAKERIDGE DRIVE
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AUBURN, CA 95603
UNITED STATES

Goods/Services Affected by Opposition

Class 030. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Chai tea; Coffee

Grounds for Opposition

Priority and likelihood of confusion

Trademark Act Section 2(d)

misdescriptive

The mark is primarily geographically deceptively

Trademark Act Section 2(e)(3)

Dilution by tarnishment

Trademark Act Sections 2 and 43(c)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 4851346 Application Date 04/16/2015

No.

Registration Date | 11/10/2015 Foreign Priority NONE
Date

Word Mark KEEP TAHOE BLUE

Design Mark

Description of
Mark

NONE

Goods/Services

Class 016. First use: First Use: 1966/01/00 First Use In Commerce: 1966/01/00

Publications, namely, books, maps, posters, newsletters, brochures, pamphlets
and calendars in the fields of environmental protection and conservation of nat-
ural resources; bumper stickers; paper banners

Class 025. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00
Clothing, namely, hats, visors, sweatshirts, t-shirts, aprons and shirts
Class 035. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00

Retail store services and online retailstore services featuring books, watches,
maps, posters, clothing, towels, key chains, plates, mugs and screen savers;
promoting public awareness of the need for environmental protection and con-
servation of natural resources

Class 036. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00
Charitable fund raising for environmental protection and conservation

U.S. Registration | 2831888 Application Date 10/16/2002

No.

Registration Date | 04/13/2004 Foreign Priority NONE
Date

Word Mark KEEP TAHOE BLUE

Design Mark

Description of
Mark

NONE

Goods/Services

Class 016. First use: First Use: 1966/01/00 First Use In Commerce: 1966/01/00

Publications, namely, books, maps, posters, newsletters, brochures, pamphlets
and calendars in environmental protectionand conservation of natural resources;
bumper stickers; paper banners

Class 025. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00

Clothing, namely, hats, visors, sweatshirts, t-shirts, aprons and shirts




Class 035. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00

Retail stores, mail order catalog services and online retailing of books, watches,
maps, posters, clothing, towels, keychains, plates, mugs and screen
savers;promoting public awareness of the need for environmental protection and
conservation of natural resources

Class 036. First use: First Use: 1996/01/00 First Use In Commerce: 1996/01/00
Charitable fund raising for environmental protection and conservation

U.S. Registration | 4698773 Application Date 06/02/2014

No.

Registration Date | 03/10/2015 Foreign Priority NONE
Date

Word Mark

KEEP TAHOE RED, WHITE AND BLUE

Design Mark

Description of
Mark

The mark consists of a stylized silhouette of Lake Tahoe filled in with a stylized
America flag pattern with red and white stripes and a blue upper left quarter
filled with sixteen white stars, all to the left of the white, capitalized text that
reads "KEEP TAHOE RED, WHITE AND BLUE", all against a blue background.

Goods/Services

Class 016. First use: First Use: 2005/00/00 First Use In Commerce: 2005/00/00
Stickers
Class 035. First use: First Use: 2013/07/04 First Use In Commerce: 2013/07/04

Charitable services,A namely, promoting public awareness of environmental
conservation

U.S. Registration | 6028082 Application Date 09/06/2019

No.

Registration Date | 04/07/2020 Foreign Priority NONE
Date

Word Mark TAHOE BLUE CREW

Design Mark

Description of
Mark

NONE

Goods/Services

Class 035. First use: First Use: 2018/09/00 First Use In Commerce: 2018/09/00

Association services, hamely, promotingpublic awareness of the environment,
water quality and clarity, and the removalof litter; Charitable services,
namely,promoting public awareness of volunteerprograms and community ser-
vice projectsto enhance the environment, water quality and clarity, and the re-
moval of litter

U.S. Application/ Registra- NONE Application Date NONE
tion No.

Registration Date NONE

Word Mark KEEP TAHOE BLUE; KEEP TAHOE BLUE and Design; KEEP

TAHOE BLUE formative marks; KEEP TAHOE RED, WHITE AND
BLUE; KEEP TAHOE RED, WHITE AND BLUE and design; TAHOE
BLUE CREW; KEEP TAHOE BLUE BUSINESSES; trade name and
domain name www.keeptahoeblue.org

Goods/Services

As specified in the attached NOTICE OF OPPOSITION.

Attachments

Notice of Opposition and Exs A-E.pdf(2464639 bytes )
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of
Application Serial No. 88/640,196
Filed October 3, 2019
For the mark TAHOE BLUE
Published in the Official Gazette on April 7, 2020

AND

Application Serial No. 88/640,181
Filed October 3, 2019
For the mark TAHOE BLUE CHAI
Published in the Official Gazette on April 14, 2020

League to Save Lake Tahoe,
Opposition No.
Opposer,
V.

Java Detour NorCal LLC,

Applicant.

NOTICE OF OPPOSITION

The League to Save Lake Tahoe (“Opposer” or “the League™), a California corporation
and 501(c)(3) nonprofit, having its principal place of business at 2608 Lake Tahoe Boulevard,
South Lake Tahoe, California 96150, believes that it will be damaged by the applications of Java
Detour NorCal LLC (“Java Detour” or “Applicant”) to register the TAHOE BLUE and TAHOE
BLUE CHAI designations through the applications Serial Nos. 88/640,196 and 88/640,181,
respectively (together, the “Opposed Applications”). The League hereby opposes each of the
intent-to-use applications, which are the subject of this consolidated Notice of Opposition.

As grounds for the Notice of Opposition, the League alleges as follows:
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The League to Save Lake Tahoe’s Trademark and Other Rights

1. For over 50 years, the League to Save Lake Tahoe has used marks such as KEEP
TAHOE BLUE® and the KEEP TAHOE BLUE® and Design mark, and further expanded its
use of these marks to other languages, and added other marks to its family of marks, such as
KEEP TAHOE RED, WHITE AND BLUE® and Design mark, and TAHOE BLUE CREW® in
conjunction with its advocacy, research, programs and fundraising for the environmental
protection of California’s Lake Tahoe and its surrounding environment.

2. The League and its marks are well-regarded and famous, and have become
associated exclusively with the League and its activities dedicated to the environmental
preservation of Lake Tahoe and its surrounding area.

3. In connection with the League’s services, the League offers has long offered and
sold under its KEEP TAHOE BLUE® marks “Keep Tahoe Blue” bumper stickers to support its
research, advocacy and programs. In 1997, the Los Angeles Times recognized KEEP TAHOE
BLUE® as the most common expression of support by residents of California and Nevada
towards the League’s efforts to preserve of Lake Tahoe. In 2013, the New York Times
characterized KEEP TAHOE BLUE® as a “well-known rallying cry,” representing the
preservation efforts of the League in and around Lake Tahoe. Millions of the KEEP TAHOE
BLUE® bumper stickers have been distributed for people to proudly display throughout the
United States and worldwide their support of the League’s efforts. True and correct copies of
examples of articles discussing the League and its KEEP TAHOE BLUE mark are attached
hereto as Exhibit A.

4. Under the KEEP TAHOE BLUE mark, the League, to support its environmental

goals for the Lake Tahoe area, has long offered and sold and continues to offer and sell in
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addition to bumper stickers, an array of products, such as reusable mugs, reusable drinkware,
drink openers, reusable and biodegradable drinking straws, reusable flatware, reusable and
biodegradable bags, apparel, hats, shirts and accessories, blankets, flags, athletic equipment,
magnets, photo cards, postcards, posters, ornaments, books, maps, and more.
5. The League owns a valid, federally registered trademark for the word mark,

KEEP TAHOE BLUE, Registration No. 4/851,346, which registered on November 10, 2015 for
use in connection with the following goods and services which have been in use since at least as
early as 1995 in International Classes 16, 25, 35, and 36:

Class 16: Publications, namely books, maps, posters, newsletters, brochures,

pamphlets, and calendars in the fields of environmental protection and

conservation of natural resources; bumper stickers; paper banners

Class 25: Clothing, namely hats, visors, sweatshirts, t-shirts, aprons, and shirts

Class 35: Retail store services and online retail store services featuring books,

watches, maps, posters, clothing, towels, key chains, plates, mugs, and screen

savers; promoting public awareness of the need for environmental protection and

conservation of natural resources

Class 36: Charitable fund raising for environmental protection and conservation.
A true and correct copy of the TSDR and Assign Status printout for this application is attached
hereto as Exhibit B.

6. The League owns a valid, federally registered trademark for KEEP TAHOE

BLUE with a stylized design of Lake Tahoe, Registration No. 2/831,888, which registered on
April 13, 2004 and has been maintained and renewed since issuance for use in connection with

the following goods and services in International Classes 16, 25, 35, and 36:
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Class 16: Publications, namely books, maps, posters, newsletters, brochures,

pamphlets, and calendars in the fields of environmental protection and

conservation of natural resources; bumper stickers; paper banners

Class 25: Clothing, namely hats, visors, sweatshirts, t-shirts, aprons, and shirts

Class 35: Retail store services and online retail store services featuring books,

watches, maps, posters, clothing, towels, key chains, plates, mugs, and screen

savers; promoting public awareness of the need for environmental protection and

conservation of natural resources

Class 36: Charitable fund raising for environmental protection and conservation.
A true and correct copy of the TSDR and Assign Status printout for this application is attached
hereto as Exhibit C. This registration has become incontestable.

7. The League owns a valid, federally registered trademark for KEEP TAHOE RED,
WHITE AND BLUE with a stylized design of Lake Tahoe, Registration No. 4/698,773, which
registered on March 10, 2015 for use in connection with the following goods and services in
International Classes 16 and 35:

Class 16: Stickers

Class 35: Charitable services, namely, promoting public awareness of environmental

conservation.

A true and correct copy of the TSDR and Assign Status printout for this application is attached
hereto as Exhibit D. This registration has become incontestable.

8. The League owns a valid, federally registered trademark for TAHOE BLUE
CREW, Registration No. 6/028,082, which registered on April 7, 2020 for use in connection with

the following goods and services in International Class 35:
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Class 35: Association services, namely, promoting public awareness of the
environment, water quality and clarity, and the removal of litter; Charitable
services, namely, promoting public awareness of volunteer programs and
community service projects to enhance the environment, water quality and clarity,
and the removal of litter.
A true and correct copy of the TSDR and Assign Status printout for this application is attached
hereto as Exhibit E.

0. The League has used the mark KEEP TAHOE BLUE in commerce at common
law for its goods and services since at least as early as 1996, and has used the domain name
keeptahoeblue.org in connection with developing, promoting, marketing, and/or offering its
goods and services. The League has also used the TAHOE BLUE CREW mark in commerce at
common law since at least 2018, among other marks including the words TAHOE BLUE.

10. Since at least as early as 1996, The League has expended much time and effort in
the development, marketing, promotion, and/or use of its KEEP TAHOE BLUE®, KEEP
TAHOE BLUE® and Design, other KEEP TAHOE BLUE formative marks, including KEEP
TAHOE RED, WHITE AND BLUE® and design, and KEEP TAHOE RED, WHITE AND

BLUE, its TAHOE BLUE CREW® mark, its domain name www.keeptahoeblue.org and its

trade name in connection with its array of goods and services.

11. The League also promotes on its website businesses where certain KEEP TAHOE
BLUE merchandise can be purchased to support the League. The list of businesses includes a
wide range of commercial establishments, including cafes, restaurants, breweries, grocery stores,
resorts and hotels. In addition, the League offers and sells merchandise from its bumper stickers

to its hats and clothing, to its water bottles, straws and drinkware on its website,
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www.keeptahoeblue.org, in order to support the work of the League under its KEEP TAHOE
BLUE® marks.

12.  In connection with its mission, the League also recognizes businesses who
support the League’s mission and activities. These “KEEP TAHOE BLUE BUSINESSES”
include, but are not limited to, Ernie’s Coffee Shop, The Free Bird espresso and chai bar, and
Azul Latin Kitchen. Such businesses make serious commitments to sustainable practices and
environmental protection, such as composting, using only reusable or compostable beverage and
food containers, using energy-efficient lighting and appliances, and sponsoring cleanup events in
the Tahoe area.

13.  Through its widespread recognition and long use, the KEEP TAHOE BLUE®
marks have become famous, well known, well regarded and an identifier of source of the League
and its goods and services. The KEEP TAHOE BLUE® mark has been used in connection with
the League’s services for over 50 years and has become exclusively associated with the League
and its services. Subsequently, for over 20 years, the KEEP TAHOE BLUE® marks have been
used on an array of goods and for the League’s retail services to support its cause. As a result of
its long use and substantial use, the KEEP TAHOE BLUE® marks has become well-known and
well-regarded and famous.

14. Since well before the October 3, 2019 filing date of the intent-to-use Opposed
Applications, the League has marketed, promoted and offered products and services through its
www.keeptahoeblue.org website, which use the KEEP TAHOE BLUE® trademark. Further,
well before the October 3, 2019 filing date of the intent-to-use Opposed Applications, the League
has offered services using the TAHOE BLUE CREW® mark, whether under common law or

otherwise.
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Applicant’s Intent-to-Use Trademark Applications

15. On October 3, 2019, Java Detour NorCal LLC, filed the intent-to-use Opposed
Applications for TAHOE BLUE, Serial No. 88/640,196, and TAHOE BLUE CHALI, Serial No.
88/640,181, with the word “chai” disclaimed. The Opposed Applications both cover “Chai tea;
Coffee,” in International Class 30.

16. The intent-to-use Opposed Application for TAHOE BLUE was published for
opposition in the Official Gazette on April 7, 2020, and the Opposed Application for TAHOE
BLUE CHAI was published on April 14, 2020. The League timely requested and received an
Extension of Time to Oppose the TAHOE BLUE application until August 5, 2020, as well as an
Extension of Time to Oppose the TAHOE BLUE CHALI application until August 12, 2020.
Thus, this Notice of Opposition is timely filed.

FIRST CAUSE OF ACTION
(Likelihood of Confusion)

17. The League incorporates by reference and realleges as though fully set forth
herein the allegations of paragraphs 1 through 16 of this Notice of Opposition.

18. On information and belief, the coffee and chai tea products identified in the
Opposed Applications directly relate to products and services that the League has long offered
and provided in connection with the services of the League under its federally registered KEEP
TAHOE BLUE® mark, KEEP TAHOE BLUE® and design mark, KEEP TAHOE RED,
WHITE AND BLUE® and design mark, the TAHOE BLUE CREW® mark and
keeptahoeblue.org domain name.

19. Further, on information and belief, the coffee and chai tea goods identified in the
Opposed Applications will be offered, promoted and/or are likely to be sold or offered for sale

through the same or overlapping channels of trade, will be used and/or are likely to be used by
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the same or overlapping type of users, and will be used and/or are likely to be directed to the
same or overlapping type of customers to whom the League markets, offers and sells its products
and services, and intends to market, promote and sell its products and services using its federally
registered KEEP TAHOE BLUE® mark, KEEP TAHOE BLUE® and design mark, KEEP
TAHOE RED, WHITE AND BLUE® and design mark, TAHOE BLUE CREW® mark and the
keeptahoeblue.org domain name and trade name, whether registered or at common law.

20. The Opposed Applications for TAHOE BLUE and TAHOE BLUE CHAI are
confusingly similar in sight, sound, meaning and/or overall commercial impression to the
League’s federally registered KEEP TAHOE BLUE® mark, KEEP TAHOE BLUE® and
Design mark, TAHOE BLUE CREW® mark, keeptahoeblue.org domain name and trade name.
The entirety of the applied-for-designations TAHOE BLUE are encapsulated in the League’s
KEEP TAHOE BLUE® mark, KEEP TAHOE BLUE® and design mark, TAHOE BLUE
CREW® mark, the keeptahoeblue.org domain name and trade name, and they are virtually
identical in terms of sight, sound and meaning.

21.  Further, the intent-to-use Opposed Applications on their faces are not limited in
any way as to the nature of the coffee and chai tea products and to whom they will be offered and
sold.

22. The TAHOE BLUE and TAHOE BLUE CHALI designations in the Opposed
Applications are likely to cause confusion, cause mistake, disparage or deceive by falsely
suggesting a connection with the League and the products and services for which the League
uses its KEEP TAHOE BLUE® mark, KEEP TAHOE BLUE® and design mark, KEEP TAHOE

RED, WHITE AND BLUE® and design mark, TAHOE BLUE CREW® mark and the
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keeptahoeblue.org domain name, when there is no such connection. The League has no
association whatsoever with Applicant.

23. The League believes the relevant public and the League will be damaged by
allowing the Opposed Applications to proceed to registration in violation of Section 2(d) of the
Lanham Act, 15 U.S.C. §1052(d). The League will suffer injury as a result of the trademark
confusion and false association that are likely to arise from registration unless the Opposed
Applications are denied.

SECOND CAUSE OF ACTION
(Geographically Misdescriptive and Geographically Deceptive)

24, The League incorporates by reference and realleges as though fully set forth
herein the allegations of paragraphs 1 through 23 of this Notice of Opposition.

25. The word “TAHOE” is the dominant portion of both intent-to-use Opposed
Applications, but there is no link to Tahoe evident from the intent-to-use applications. By
definition, “TAHOE” refers to the area surrounding Lake Tahoe and is a generally known
geographic place or location.

26. Applicant listed its address in the Opposed Applications as 635 Lakeridge Drive,
Auburn, California 95603. This address i1s an 88-mile drive from South Lake Tahoe.

27. Consumers are likely to believe that the goods sold by Applicant under the
TAHOE BLUE and TAHOE BLUE CHAI designations originate from or are somehow
associated or related to Tahoe. Yet, from the face of the Opposed Applications, there is no such
association that can rightfully be made. This misrepresentation of the source of Applicant’s
goods will likely be a significant factor in most consumers’ decisions. But such an association

has no basis in fact based on the record before the Trademark Office.
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28.  Accordingly, the Opposed Applications should be rejected due to the TAHOE
BLUE and TAHOE BLUE CHAI designations being primarily geographically misdescriptive
and deceptive in violation of Section 2(d) of the Lanham Act, 15 U.S.C. §1052(e).

THIRD CAUSE OF ACTION
(Dilution)

29. The League incorporates by reference and realleges as though fully set forth
herein the allegations of paragraphs 1 through 28 of this Notice of Opposition.

30. The League’s federally registered and valid trademark for KEEP TAHOE
BLUE® is a famous and distinctive mark, widely recognized by the general public as being
connected with the League and its advocacy, research, programs and efforts to preserve the Lake
Tahoe environment through conservation and the reduction of litter, including litter from single-
use plastics.

31. The League’s use of its mark KEEP TAHOE BLUE® began over 50 years before
the Applicant’s intent-to-use Opposed Applications for the designations TAHOE BLUE and
TAHOE BLUE CHAI. The wording TAHOE BLUE is fully included in the famous KEEP
TAHOE BLUE® mark.

32. The League believes it will be damaged by registration of the Opposed
Applications under Section 13 of the Lanham Act, 15 U.S.C. § 1063, because the Opposed
Applications are likely to dilute by tarnishment the League’s well-known and famous KEEP
TAHOE BLUE marks, in violation of Section 43(c) of the Lanham Act, 15 U.S.C. § 1125(c¢).
This is likely to dilute by tarnishment the League’s KEEP TAHOE BLUE® mark by harming its
reputation as being devoted to environmental protection and sustainability.

WHEREFORE, for each of these reasons, individually and combined, the League

respectfully requests that the intent-to-use applications Serial Nos. 88/640,196 and 88/640,181 be
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rejected, that no registration be issued thereon to Applicant, and that this opposition be sustained

in favor of The League to Save Lake Tahoe.

Dated: August 4, 2020 MORGAN, LEWIS & BOCKIUS LLP

By: /s/ Rochelle D. Alpert
Rochelle D. Alpert

Rochelle D. Alpert

Sharon Smith

Nina R. Dutta

Morgan, Lewis & Bockius LLP

One Market, Spear Street Tower

San Francisco, CA 94105

Telephone: (415) 442-1326

Facsimile: (415) 442-1001

Email: rochelle.alpert@morganlewis.com
sharon.smith@morganlewis.com
nina.dutta@morganlewis.com

Attorneys for Opposer
League to Save Lake Tahoe
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— fLos Angeles Times Q

ADVERTISEMENT

The Mirror That Is Lake Tahoe

By PETER H. KING

JULY 23,1997 | 12 AM

0O -

LAKE TAHOE — As I write this, in a room on the 15th floor of Harveys Resort, I can
look out the window and admire Lake Tahoe, “Lake of the Skies,” its indigo waters as
flat this day as a mirror. From the same window I also can see a billboard touting Bill
Cosby (“Join the Coz!”), and the start of a daily traffic jam that would make many a Los

Angeles commute seem almost fluid by comparison.

I can see hikers and bicyclists--short pants, tank tops, deep tans--bound for lakeside
trails and campsites, and gamblers--short pants, tank tops, pale skins--clutching chip
tubs as they wait for a tour bus on the shimmering asphalt below. I can see cattle
grazing in a pasture next to Caesars. In short, Lake Tahoe at a glance: “The Yosemite of

Lakes,” as the Interior secretary put it last week, but also Vegas with trees.

That the California-Nevada border cuts through the lake is but one sign of a split
personality. This is a place where T-shirt shacks crowd most every corner, but where
private cabins may be painted only in government-approved colors. Cars are said to be
slowly killing the lake, and the most common expression of concern is a “Keep Tahoe

Blue” bumper sticker.
And now, into this hodgepodge of tall pines and craps tables, comes President Clinton.

On Saturday he is to put the oratorical finish on the Tahoe Environmental Forum, an

extraordinary exploration of the lake by environmentalists, entrepreneurs, loggers,
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Cabinet officials, scientists, casino owners, cabin dwellers, and assorted California and

Nevada politicians.

ADVERTISEMENT

According to the White House, the forum is meant to celebrate how Tahoe’s factions
lately have worked together to protect a natural treasure, a model for the rest of the
nation in how ecology and economics can march forward as one. “We want it to look at
the successes,” said a White House aide, “to show what has come of the partnerships,
partnerships between the states, between business and environment, between public

and private.”

Not all the Tahoe leaders involved in the forum would agree: Rather, they see their
coming moment in the media sun as a chance to present the lake as an ecological

calamity in the making--to solicit federal help, either in terms of dollars or at least
leadership. In preparatory workshops over the past few months, they have painted

Tahoe black for wave after wave of top White House officials, and trailing reporters.

Environmentalists have described how auto emissions and soil erosion are turning the
lake’s famously clear blue waters a murky green. Timber experts have warned that dead
trees rotting throughout the forests could feed a horrendous fire. From the business

community have come complaints of a stagnant economy, overburdened by regulation.

Their campaign has led to some upside-down boosterism. On Sunday, for example,
National Guard helicopters flew visiting reporters and dignitaries over the lake.
Enthused U.S. Sen. Harry Reid (D-Nev.): “This is the best way for people to see what we

are talking about. From the air, you can see the dead trees, the traffic congestion. . .. “
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Tahoe organizers fret that Clinton will talk simply about the wonderful job they’re
doing. There is, however, something to that story line. No matter how far Tahoe has left
to travel on the road to restored beauty and community bliss, it nonetheless has come a
long way from its years of acrimony over such items as a proposed (circa 1964) lakeside

freeway and, conversely, the construction moratorium of the 1980s.

Now the builders talk of “in-fill” and “redevelopment,” paying homage to the economic
benefits of a blue lake, while the environmentalists preach “balance” and the need for a
tax base. No more do they pine for national park status; they’d settle for adequate

drainage and a workable bus system.

ADVERTISEMENT

“We’ve had to accept that the casino industry is here to stay,” said Rochelle Nason,
executive director of the League to Save Lake Tahoe. “We have had to accept that a
significant population is here to stay, that a number of subdivisions are slowly being
built out. The business community has had to accept that not all these subdivisions will

be built out, and that new subdivisions cannot be created.”

In this sense, as Clinton surely will point out Saturday, Lake Tahoe has embarked early
on a trail that the rest of California and the West inevitably must follow. As wishy-washy
as it sounds, there can be no more all-out victories in the shaping battles over land and
water, over what to preserve and where to build, over how blue the lake and how green
the economy. No side gets it all its way anymore. In the mirror that is Lake Tahoe,

gaudy, beautiful Tahoe, that fact is easy enough to see.

Peter H. King

Peter H. King was a California-based correspondent who reported from all corners of

the state, exploring its people, culture, past and politics, as well as the pressing issues of
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the day. Among other roles at The Times, he previously served as city editor and as a

columnist, writing the award-winning “On California” column for several years. A native

of Fresno, he attended Cal Poly San Luis Obispo.
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A Balancing Act Around Lake Tahoe

By Rick Lyman

Oct. 6,2013

SOUTH LAKE TAHOE, Calif. — Protecting this natural wonder, set in a mountain-ringed bowl 6,225 feet atop the Sierra Nevada, would
have been difficult enough. But its placement, straddling the California-Nevada border, brings the two states into play, with sometimes-
competing visions for the lake’s future.

For more than four decades, California and Nevada have worked to control development around Lake Tahoe. But that compact came close
to falling apart after legislators on the Nevada side chafed at the way environmental concerns dominated the discussion, especially after
the economic downturn battered Nevada’s casino economy.

Still, 12 years of negotiations resulted last December in a new development plan for the region that satisfied political leaders from both
states and some environmental groups, providing a pathway for more construction in town centers around the lake, a few taller buildings
and the possibility to expand some lakeside casinos, ski resorts and other facilities.

But it did not satisfy the Sierra Club, which believes the plan will open the door to much more development than proponents claim. Joined
by a few smaller environmental groups, like the Friends of the West Shore, the Sierra Club filed suit to overturn the deal.

“Everything now depends on our lawsuit,” said Laurel Ames, a co-chairwoman of the Tahoe Area Sierra Club’s conservation committee.
“All we want is that the lake be the first consideration when making development decisions.”

Joanne Marchetta, the executive director of the Tahoe Regional Planning Agency, which is part of the two-state compact and drew up the
new regional development plan, has a different interpretation. “We think the Sierra Club has been running a bit amok,” she said.

Proponents of the new plan, including the League to Save Lake Tahoe, an environmental group whose “Keep Tahoe Blue” slogan is a well-
known rallying cry here, say that the deal might not be perfect but that it keeps the compact alive. And the plan provides a way, they say,
for investors to buy dilapidated properties and make them more ecologically sound, without drastically increasing the number of housing
units around the lake.

Geoffrey Schladow of the Tahoe Environmental Research Center says the plan is worth a
try, if only to preserve the two-state compact over the lake. Jim Wilson/The New York Times

Opponents are not so sure. Sierra Club officials remain deeply suspicious that the new plan will provide openings for developers to
circumvent decades of environmental protection.

“We sat down and negotiated, and nobody got everything they wanted,” Ms. Marchetta said. “But we still have a small group of
disgruntled environmental advocates who didn’t get everything they want.”

A bill now on the desk of Gov. Jerry Brown of California would renew the compact with Nevada. He is expected to sign it any day. The new
development plan would then roll out unimpeded, unless the Sierra Club’s lawsuit is able to hobble it.
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At issue is the clarity of the lake, seen by all sides as the main barometer of the ecological health of the region. Runoff from surrounding
roads and other development had been chipping away at Tahoe’s clearness for decades.

“Clarity has been going down for about 40 years at a pretty steady rate,” said Geoffrey Schladow, the director of the Tahoe Environmental
Research Center. “For the last 8 to 10 years, there has been a flattening of that, which is a good thing. But it’s too early to say whether it’s
actually getting better yet.”

Impatient with the pace of the talks, Nevada legislators voted in 2011 to pull out of the compact in 2015, but said the state would reconsider
if California agreed to give more weight to economic concerns in future development decisions, among other demands.

It was under that threat that the agency finally passed its new development plan in December.

“It was absolutely crucial that the two-state compact be kept in place,” said Todd Ferrara, the deputy director for external affairs for the
California Natural Resources Agency. “And this outcome does that.”

The central issue, Ms. Marchetta said, was that the previous development plan had not been working.

Under that plan, buildings that predated the two-state compact, like many older motels and strip malls, could be upgraded only if the
owners added expensive environmental safeguards to manage runoff and restore crucial wetlands.

Many older properties predate the states’ compact and need environmental
upgrades. Jim Wilson/The New York Times

“People were not upgrading their properties, because the environmental requirements made it too expensive for the owners of small,
struggling properties,” Ms. Marchetta said. “So the old, environmentally unsound structures just stayed there.”

The new plan allows developers to buy such blighted properties and either refurbish them in an environmentally sound way or shift those
housing units to other parcels around the lake.

Ms. Ames believes the agency overstates the amount of blight and is skeptical that the plan would address it. “The plan is just too big,” she
said. “It doesn’t have the growth controls the old plan had.”

Yes, Ms. Marchetta said, the new plan would allow for more development and some taller buildings, but the end result would be about the
same number of housing units as now — and the new infrastructure would be more environmentally sound.

Darcie Goodman-Collins, the executive director of the League to Save Lake Tahoe, said her group decided to support the plan, not because
it is perfect, but because it will address some of the blight around the lake.

https://www.nytimes.com/2013/10/07/us/a-balancing-act-around-lake-tahoe.html 2/3


http://terc.ucdavis.edu/
http://www.nytimes.com/2013/01/14/us/california-and-nevada-update-tahoe-development-plan.html

5/12/2020 A Balancing Act Around Lake Tahoe - The New York Times

“We are not a national park,” Ms. Goodman-Collins said. “You have to work within the constraints of reality. And this should result in less
blight, less strip malls and less failing infrastructure.”

The Sierra Club, however, is not going along.
The league’s position is “naive,” Ms. Ames said. Developers are eager to expand ski resorts, casinos and other businesses.
“They’re just sitting out there, champing at the bit,” Ms. Ames said.

Mr. Schladow, whose research center monitors the lake’s ecosystem, believes the plan is worth a try, if only because the possible
alternative, a breakup of the two-state compact, is unthinkable.

“The lake is going to do what the lake is going to do,” Mr. Schladow said. “The water flows where the wind and the currents move it, and it
doesn’t know about a state line.”
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Bill Evers, SF environmentalist and attorney, dies at 90

By Sam Whiting Updated 6:44 pm PDT, Thursday, July 6, 2017

Bill Evers in 1998.

Bill Evers, a San Francisco attorney who co-founded the League to Save Lake Tahoe and served as head of the

Mayor’s Office of Economic Development under both George Moscone and Dianne Feinstein, has died.

Mr. Evers died June 28 at his home in Pacific Heights after a short illness. He was 90, and he had still been driving to work

at his law office on Van Ness Avenue.

During a long and distinguished career, Mr. Evers switched between private practice and public service. He was a partner in
law firms Pettit, Evers & Martin and Evers & Hendrikson, and was there at the start of the Planning and Conservation
League and People for Open Space, later renamed the Greenbelt Alliance. He also served a term as chairman of the San

Francisco Bay Conservation and Development Commission.
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An activist in eradicating urban blight, he chaired the Citizens Committee for Sign Improvement, which successfully

fought to get free-standing billboards removed from residential neighborhoods in San Francisco, in the 1960s.

Mr. Evers was involved in the opening of the Alpine Meadows ski area, which opened in 1961, and Boreal Ridge, which

opened in 1964.

“When you are super energetic and you live 9o years, you get a lot of stuff done,” said his son Elliot Evers, a San Francisco

investment banker. “He was a man of incredible integrity, curiosity and love.”

Willam Dohrmann Evers was born May 6, 1927, a fourth-generation Californian. On his mother’s side, the Dohrmann
family owned and operated the Emporium department store. His father, Albert John Evers, was a noted San Francisco
architect with the firm Ashley and Evers. Among his designs was the long-gone Hamm’s Brewery, noted for its twinkling sign

of a glass filling with golden beer.

Mr. Evers grew up in Ross and then his family moved to San Francisco, where he graduated from Lowell High School in

1945. He rowed crew for Yale, class of 1949, and graduated from Boalt Hall law school at UC Berkeley in 1952.

Mr. Evers soon took a position as a legal assistant with the Securities and Exchange Commission in Washington. While there
in 1957, Mr. Evers hit on his legacy idea during a dinner with Jim McClatchy, publisher of the Sacramento Bee. They
had both grown up spending summers on the west shore of Lake Tahoe and were concerned about development of its
shoreline.

By the end of the dinner, they had shaken hands to form the Tahoe Improvement and Conservation Association. Mr.

Evers returned to San Francisco to build the organization, which later became the League to Save Lake Tahoe.
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“In the late 1950s, Lake Tahoe was facing some of the most serious environmental threats in its history,” said league
President Darcie Goodman Collins. “Bill’s leadership helped turn the tide against those threats, and set our organization

on a path to continue protecting Tahoe for these past six decades.”

The league now has 6,000 members and an annual budget of $2.7 million. It is known far and wide for its “Keep Tahoe Blue”

bumper sticker campaign.

While building the league, Mr. Evers also helped form the firm Pettit, Evers & Martin, specializing in government work and

labor law. He was managing partner for 12 years, during which the firm grew from seven to 70 attorneys.

By the late 1970s, Mr. Evers was involved in public policy, and in 1977 he served as president of SPUR, the San Francisco
Bay Area Planning and Urban Research Association. A year later, Mayor Moscone tapped him to run his Office of

Economic Development, a post Mr. Evers kept under Mayor Feinstein after Moscone was assassinated in November 1978.

While at Yale, Mr. Evers had met Edwina Benington at a school mixer with Vassar. They were married while he was at
Boalt and they raised four children on Jackson Street in San Francisco. After 26 years of marriage, they divorced, and in 1978

Mr. Evers married Britte-Marie “Bittan” Emblad. In addition to his own four children he adopted her two.

Mr. Evers was a member of the Bohemian Club for 55 years, serving as camp captain of the Hill Billies, and also belonged
to the Pacific-Union Club. He ran daily for years. When he could no longer run, he rode a bike, and when he could no longer

ride, he took daily walks.

In his later years, he became involved in the Gladstone Institutes, a nonprofit medical research institution in San

Francisco. Mr. Evers was a founding member of the President’s Council and served as chair of the Stem Cell Science Team.

Survivors include his wife; sons Elliot of San Francisco, John of Santa Rosa and Will of San Francisco; daughter Anne

Hitz of Pacifica; and stepchildren Dr. Peter Emblad of Mill Valley and Marianne Emblad of San Francisco.

A memorial service will be private. Donations in his name may be made to the League to Save Lake Tahoe, Gladstone

Institutes or Roots of Peace.

Sam Whiting is a San Francisco Chronicle staff writer. Email: swhiting@sfchronicle.com Instagram: @sfchronicle_art
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Lake Tahoe's clarity improved dramatically over
past year

Credit: CCO Public Domain

The famed cobalt blue waters of Lake Tahoe became more clear last year, gaining 10 feet in
visibility from the year before, according to a new study released Thursday by scientists at the
University of California, Davis.

The jump is the largest annual improvement in water clarity at the iconic Sierra Nevada lake since
measurements began in 1968.

On average in 2018, a 10-inch white disk lowered from a research boat was visible 70.9 feet under
the surface. A year before, it could be seen at just 60.4 feet—the lowest level ever recorded.
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The reason for the huge loss of clarity in 2017, scientists said Thursday, was that heavy rains in the
winter of 2016-17 washed massive amounts of sand and mud that had built up during the five-year
drought into the lake. The big drop-off in the lake's clarity alarmed environmental groups, tourism

leaders and many Tahoe lovers.

"A lot of people last year were looking at the decline and saying 'lt's not working, Tahoe is not
getting better," said Geoffrey Schladow, a professor of engineering at UC Davis and director of the
Tahoe Environmental Research Center. "Many of us were saying it was a really extreme year in
2017. It was a massive end to a massive drought. There was a lot of new material coming into the
lake, and lots of new erosion. Now the lake has returned to being even better than it was. It's good
news."

In 2018, after a relatively mild winter, not as much sediment washed in, returning the lake to a more
normal pattern, he said.

Overall, the lake has a long way to go to recover its past ecological health.
In 1968, Tahoe's visibility was 102.4 feet.

After steady development that began in the 1920s and accelerated in the 1950s, Tahoe began to
lose its clarity because of erosion from construction, fertilizer from golf courses, loss of wetlands
that filter pollutants and other human disruptions.

Over the past 20 years, the state and federal government have spent hundreds of millions of
dollars restoring wetlands, tightening building rules and making other changes to try and stop the
1,645-foot deep lake—America's second-deepest, behind Crater Lake—from becoming a muddy
green mess of algae and silt.

That work, highlighted around the United States in commonly seen "Keep Tahoe Blue" bumper
stickers, has shown slow, but steady progress.

The five-year average of lake visibility—widely considered an indicator of the Lake Tahoe basin's
environmental health—is now 70.3 feet, an increase of almost a foot from the previous five-year
average.

Thursday's news drew cheers from environmentalists.

"We are thrilled," said Darcie Goodman Collins, CEO of the League to Save Lake Tahoe. "These

results encourage us to continue restoring critical habitat and improving our urban areas to keep
pollution from entering our lake."
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STATUS DOCUMENTS

Generated on:

MAINTENANCE

Back to Search E Print

This page was generated by TSDR on 2020-08-04 18:21:19 EDT

Mark: KEEP TAHOE BLUE

US Serial Number:

US Registration Number:
Register:

Mark Type:

TM5 Common Status Descriptor:

Status:
Status Date:

Publication Date:

~ Mark Information

Mark Literal Elements:
Standard Character Claim:
Mark Drawing Type:
Color(s) Claimed:

Design Search Code(s):

~ Goods and Services

Note:

KEEP
TAHOE
BLUE

78175177 Application Filing Date: Oct. 16, 2002

2831888 Registration Date: Apr. 13, 2004
Principal
Trademark, Service Mark

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

The registration has been renewed.
May 07, 2013

Jan. 20, 2004

- Collapse &

KEEP TAHOE BLUE

No

3 - AN ILLUSTRATION DRAWING WHICH INCLUDES WORD(S)/ LETTER(S)/NUMBER(S)
Color is not claimed as a feature of the mark.

06.03.04 - Lakes; Ponds

09.01.02 - Embroidery; Labels, clothing; Stitching, not on clothing pockets

26.03.21 - Ovals that are completely or partially shaded

26.03.28 - Miscellaneous designs with overall oval shape, including amoeba-like shapes and irregular ovals; Oval shape (miscellaneous overall shape)

The following symbols indicate that the registrant/owner has amended the goods/services:
o Brackets [..] indicate deleted goods/services;
« Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
o Asterisks *..* identify additional (new) wording in the goods/services.

For:

International Class(es):
Class Status:

Basis:

First Use:

For:

International Class(es):
Class Status:
Basis:

First Use:

For:

International Class(es):
Class Status:

Basis:

First Use:

For:

International Class(es):

Class Status:

https://tsdr.uspto.gov/#caseNumber=78175177&caseType=SERIAL_NO&searchType=statusSearch

Charitable fund raising for environmental protection and conservation
036 - Primary Class U.S Class(es): 100, 101, 102
ACTIVE

1(a)

Jan. 1996 Use in Commerce: Jan. 1996

Retail stores, mail order catalog services and online retailing of books, watches, maps, posters, clothing, towels, key chains, plates, mugs and screen savers; promoting
public awareness of the need for environmental protection and conservation of natural resources

035 - Primary Class U.S Class(es): 100, 101, 102
ACTIVE

1(a)

Jan. 1996 Use in Commerce: Jan. 1996

Clothing, namely, hats, visors, sweatshirts, t-shirts, aprons and shirts
025 - Primary Class U.S Class(es): 022, 039
ACTIVE

1(a)

Jan. 1996 Use in Commerce: Jan. 1996

Publications, namely, books, maps, posters, newsletters, brochures, pamphlets and calendars in environmental protection and conservation of natural resources; bumper
stickers; paper banners

016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Privacy - Terms

ACTIVE

12
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Basis:

First Use:

Trademark Status & Document Retrieval

1(a)

Jan. 1966

~ Basis Information (Case Level)

Filed Use:
Filed ITU:
Filed 44D:
Filed 44E:
Filed 66A:

Filed No Basis:

Yes

No

No

No

No

No

~ Current Owner(s) Information

Owner Name:

Owner Address:

Legal Entity Type:

League To Save Lake Tahoe

2608 Lake Tahoe Boulevard
South Lake Tahoe, CALIFORNIA UNITED STATES 96150

CORPORATION

~ Attorney/Correspondence Information

Attorney of Record
Attorney Name:
Attorney Primary Email Address:
Correspondent

Correspondent Name/Address:

Phone:

Correspondent e-mail:

Rochelle D. Alpert

ralpert@morganlewis.com

Rochelle D. Alpert

MORGAN, LEWIS & BOCKIUS LLP

ONE MARKET, SPEAR STREET TOWER

SAN FRANCISCO, CALIFORNIA UNITED STATES 94105

415-442-1326

ralpert@morganlewis.com

Domestic Representative - Not Found

~ Prosecution History

~ TM Staff and Location Information

TM Staff Information - None
File Location

Current Location:

GENERIC WEB UPDATE

~ Assignment Abstract Of Title Information - Click to Load

~ Proceedings - Click to Load

Use in Commerce:

Currently Use:
Currently ITU:
Currently 44E:
Currently 66A:

Currently No Basis:

State or Country Where Organized:

Docket Number:

Attorney Email Authorized:

Fax:

Correspondent e-mail Authorized:

Date in Location:

https://tsdr.uspto.gov/#caseNumber=78175177&caseType=SERIAL_NO&searchType=statusSearch

Jan. 1966

Yes
No
No
No

No

CALIFORNIA

097010.98.01

Yes

415-442-1001

Yes

May 07, 2013

Privacy - Terms

212
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Trademark Status & Document Retrieval

For assistance with TSDR, email teas@uspto.gov and include your serial number, the document you are looking for, and a screenshot of any error messages you have received.

STATUS DOCUMENTS

Generated on:

Mark: KEEP TAHOE RED, WHITE AND BLUE

US Serial Number:

US Registration Number:
Filed as TEAS Plus:
Register:

Mark Type:

TM5 Common Status Descriptor:

Status:
Status Date:

Publication Date:

~ Mark Information

Mark Literal Elements:
Standard Character Claim:
Mark Drawing Type:

Description of Mark:

Color Drawing:
Color(s) Claimed:
Disclaimer:

Design Search Code(s):

MAINTENANCE

Back to Search E Print

=

This page was generated by TSDR on 2020-08-04 18:22:23 EDT

KEEP

= TAHOE

RED, WHITE AND

BLUE

86298221 Application Filing Date: Jun. 02, 2014
4698773 Registration Date: Mar. 10, 2015
Yes Currently TEAS Plus: Yes

Principal

Trademark, Service Mark

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

A Sections 8 and 15 combined declaration has been accepted and acknowledged.
May 02, 2020

Dec. 23, 2014

a Collapse A

KEEP TAHOE RED, WHITE AND BLUE
No
3 - AN ILLUSTRATION DRAWING WHICH INCLUDES WORD(S)/ LETTER(S)/NUMBER(S)

The mark consists of a stylized silhouette of Lake Tahoe filled in with a stylized America flag pattern with red and white stripes and a blue upper left quarter filled with sixteen
white stars, all to the left of the white, capitalized text that reads "KEEP TAHOE RED, WHITE AND BLUE", all against a blue background.

Yes
The color(s) red, white, and blue is/are claimed as a feature of the mark.
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE DESIGN OF THE SHAPE OF LAKE TAHOE APART FROM THE MARK AS SHOWN

01.01.10 - Stars, three or more; Three or more stars
01.01.13 - Stars - multiple stars with five points
24.09.05 - Flags, American; American flags

~ Related Properties Information

Claimed Ownership of US 2831888

Registrations:

~ Goods and Services

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:
o Brackets [..] indicate deleted goods/services;
« Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and

o Asterisks *..* identify additional (new) wording in the goods/services.

For:

International Class(es):
Class Status:

Basis:

First Use:

For:

International Class(es):
Class Status:

Basis:

First Use:

Charitable services, namely, promoting public awareness of environmental conservation

035 - Primary Class U.S Class(es): 100, 101, 102
ACTIVE

1(a)

Jul. 04,2013 Use in Commerce: Jul. 04, 2013
Stickers

016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

~ Basis Information (Case Level)

Filed Use:

Filed ITU:

https://tsdr.uspto.gov/#caseNumber=86298221&caseType=SERIAL_NO&searchType=statusSearch

ACTIVE

1(a)

2005 Use in Commerce: 2005
Yes Currently Use: Yes
No Currently ITU: No

Privacy - Terms

12
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Filed 44D: No
Filed 44E: No
Filed 66A: No

Filed No Basis: No

~ Current Owner(s) Information

Owner Name: League to Save Lake Tahoe

Owner Address: 2608 Lake Tahoe Boulevard
South Lake Tahoe, CALIFORNIA UNITED STATES 96150

Legal Entity Type: CORPORATION

~ Attorney/Correspondence Information

Attorney of Record
Attorney Name: Rochelle D. Alpert
Attorney Primary Email Address: ralpert@morganlewis.com
Correspondent

Correspondent Name/Address: Rochelle D. Alpert
MORGAN, LEWIS & BOCKIUS LLP
One Market, Spear Street Tower, 5th FI.
Morgan Lewis
SAN FRANCISCO, CALIFORNIA UNITED STATES 94105

Phone: 415-442-1326
Correspondent e-mail: ralpert@morganlewis.com sftrademarks@morganlewis.com

Domestic Representative - Not Found
= Prosecution History

~ TM Staff and Location Information

TM Staff Information - None
File Location

Current Location: TMEG LAW OFFICE 102

» Assignment Abstract Of Title Information - Click to Load

~ Proceedings - Click to Load

Currently 44E: No

Currently 66A: No

Currently No Basis: No

State or Country Where Organized: CALIFORNIA

Docket Number: 097010-0102

Attorney Email Authorized: Yes

Fax: 415-442-1001

Correspondent e-mail Authorized: Yes

Date in Location: May 02, 2020

https://tsdr.uspto.gov/#caseNumber=86298221&caseType=SERIAL_NOG&searchType=statusSearch

Privacy - Terms
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Mark: TAHOE BLUE CREW

TAHOE BLUE CREW
US Serial Number: 88608018 Application Filing Date: Sep. 06, 2019
US Registration Number: 6028082 Registration Date: Apr. 07, 2020
Filed as TEAS Plus: Yes Currently TEAS Plus: Yes
Register: Principal
Mark Type: Service Mark
TM5 Common Status Descriptor: LIVE/REGISTRATION/Issued and Active
The trademark application has been registered with the Office.
Status: Registered. The registration date is used to determine when post-registration maintenance documents are due.
Status Date: Apr. 07, 2020
Publication Date: Jan. 21, 2020
- Mark Information a Callapze Al

Mark Literal Elements: TAHOE BLUE CREW
Standard Character Claim: Yes. The mark consists of standard characters without claim to any particular font style, size, or color.
Mark Drawing Type: 4 - STANDARD CHARACTER MARK

Disclaimer: "TAHOE"

~ Related Properties Information

Claimed Ownership of US 2831888, 4698773, 4851346
Registrations:

~ Goods and Services

Note:
The following symbols indicate that the registrant/owner has amended the goods/services:

« Brackets [..] indicate deleted goods/services;

« Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and

« Asterisks *..* identify additional (new) wording in the goods/services.

For: Association services, namely, promoting public awareness of the environment, water quality and clarity, and the removal of litter; Charitable services, namely, promoting
public awareness of volunteer programs and community service projects to enhance the environment, water quality and clarity, and the removal of litter
International Class(es): 035 - Primary Class U.S Class(es): 100, 101, 102
Class Status: ACTIVE
Basis: 1(a)

First Use: Sep. 2018 Use in Commerce: Sep. 2018

~ Basis Information (Case Level)

Filed Use: Yes Currently Use: Yes
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44E: No
Filed 44E: No Currently 66A: No
Filed 66A: No Currently No Basis: No

Filed No Basis: No

~ Current Owner(s) Information

Owner Name: League to Save Lake Tahoe

Owner Address: 2608 Lake Tahoe Boulevard
South Lake Tahoe, CALIFORNIA UNITED STATES 96150

Legal Entity Type: CORPORATION State or Country Where Organized: CALIFORNIA

~ Attorney/Correspondence Information

Privacy - Terms
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Attorney of Record
Attorney Name: Rochelle D. Alpert Docket Number: 097010.0102
Attorney Primary Email Address: rochelle.alpert@morganlewis.com Attorney Email Authorized: Yes
Correspondent

Correspondent Name/Address: ROCHELLE D. ALPERT
MORGAN, LEWIS & BOCKIUS LLP
ONE MARKET, SPEAR STREET TOWER, 5TH FL.
MORGAN LEWIS
SAN FRANCISCO, CALIFORNIA UNITED STATES 94105

Phone: 415-442-1326 Fax: 415 442-1001

Correspondent e-mail: rochelle.alpert@morganlewis.com Correspondent e-mail Authorized: Yes
sftrademarks@morganlewis.com

Domestic Representative - Not Found
= Prosecution History

~ TM Staff and Location Information

TM Staff Information - None
File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Apr. 07, 2020

~ Assignment Abstract Of Title Information - Click to Load

* Proceedings - Click to Load

Privacy - Terms
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