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Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Classic Media, LLC

Granted to Date
of previous ex-
tension

07/08/2020

Address 100 UNIVERSAL CITY PLAZA
UNIVERSAL CITY, CA 91608
UNITED STATES

Attorney informa-
tion

JOEL R. FELDMAN
GREENBERG TRAURIG, LLP
3333 PIEDMONT ROAD NE, SUITE 2500
ATLANTA, GA 30305
UNITED STATES
Primary Email: atltrademark@gtlaw.com
Secondary Email(s): joel@gtlaw.com
678-553-4778

Docket Number 065475.0134

Applicant Information

Application No. 87423256 Publication date 03/10/2020

Opposition Filing
Date

07/08/2020 Opposition Peri-
od Ends

07/08/2020

Applicant Casper Sleep Inc.
3 WORLD TRADE CENTER, 39 FLOOR
175 GREENWICH STREET
NEW YORK, NY 10007
UNITED STATES

Goods/Services Affected by Opposition

Class 009. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Computer hardware; computer networking
hardware; downloadable computer softwarefor mobile phones, tablets and other wireless devices,
namely, software for usein recording, viewing, storing, sharingand analyzing online audio and video;
downloadable computer software for use asan application programming interface (API); electric or
electronic sensors for motion, humidity, temperature, and lightfor sensing and monitoring sleep activ-
ity; downloadable computer software for wireless communication for voice, audio, video, and data
transmission; downloadable computer software for personal information management; computer
hardware and downloadable software for monitoring sleep and managing sleeping environments;
downloadable computer software for wireless data communication for receiving, processing, transmit-
ting and displaying information relating to sleep data, including motion, position, breathing, heart rate,
quality of sleep, hours slept; downloadable computer software for managing information regarding

http://estta.uspto.gov


tracking, compliance and motivation with a sleep schedule; multifunctional electronic devices for dis-
playing, measuring, and uploading to the Internet information relating to sleep data, including motion,
position, breathing, heart rate, quality of sleep, andhours slept; downloadable mobile applications for
sleep management, namely, software for monitoring and recording sleeppatterns and events that af-
fect sleep quality, generating soothing sounds and melodies to aid in sleep, and providing alarm clock
functions

Class 018. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Travel bags and baggage, travel cases,
grooming organizers for travel; luggage;handbags; toiletry cases sold empty; leather and textile shop-
ping bags; all-purpose sports bags; tote bags; attache cases; briefcase-type portfolios; briefcases;
purses; women's handbags; clutches; shoulder bags; make-up bags sold empty; suitcases; carry-on
luggage; travel kits sold empty; back packs; book bags; waistpacks; key cases; pocket wallets and
school bags; traveling trunks; garment bags for travel; hat boxes for travel not of paper or cardboard;
shoe bags for travel; umbrellas; animal carriers; credit card cases; business card cases; bill andcard
holders; checkbook holders; bags for campers; bags for climbers in the nature of all-purpose carrying
bags; rucksacks; haversacks; beach bags; hunters' game bags

Class 035. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Retail store services featuring computer
hardware; retail store services featuring computer networking hardware; retailstore services featuring
computer software for mobile phones, tablets and otherwireless devices, namely, software for use in
recording, viewing, storing, sharing and analyzing online audio and video; retail store services featur-
ing computer software for use as an application programming interface (API); retail store services
featuring electric or electronic sensors for motion, humidity, temperature, and light for sensing and
monitoring sleep activity; retail store services featuring computer software for wirelesscommunication
for audio, video, and data transmission; retail store services featuring computer software for personal
information management; retail store services featuring computer hardware and software for monitor-
ing sleep and managing sleeping environments; retail store services featuring computer software for
wireless data communication for receiving, processing, transmitting and displaying information relat-
ing to sleep data, including motion, position, breathing, heartrate, quality of sleep, hours slept; retail
store services featuring computer software for managing information regarding tracking, compliance
and motivation with a sleep schedule; retail store services featuring multifunctional electronicdevices
for displaying, measuring, and uploading to the Internet information relating to sleep data, including
motion, position, breathing, heart rate, qualityof sleep, and hours slept; retail storeservices featuring
downloadable mobile applications for sleep management, namely, software for monitoring and re-
cordingsleep patterns and events that affect sleep quality, generating soothing soundsand melodies
to aid in sleep, and providing alarm clock functions; retail storeservices featuring medical devices,
namely, electronic devices and software forsensing and monitoring activity, sleep and other health in-
dicators as they relate to sleep activity sold as a unit; retail store services featuring portable and
wearable medical apparatus for detecting physiological conditions, namely, sleep apnea and sleep
disorders in a person; retail store services featuring portable and wearable medical apparatus for de-
tecting rapid eye movement and other physiological conditions in a sleeping person indicative of
dreaming; retail store services featuring blood pressure monitors, heart monitors, pulse rate monit-
ors,oxygen monitors; retail store services featuring sleep monitors for measuring movement, breath-
ing, heart rate and sleeplevels; retail store services featuringrespiration monitors; retail store services
featuring travel bags and baggage, travel cases, grooming organizers for travel; retail store services
featuring luggage, handbags, toiletry cases sold empty, leather and textile shopping bags; retail store
services featuring all-purpose sports bags; retail store services featuring tote bags; retail store ser-
vicesfeaturing attache cases; retail store services featuring briefcase-type portfolios; retail store ser-
vices featuring briefcases; retail store services featuringmake-up bags sold empty; retail store ser-
vices featuring suitcases; retail store services featuring carry-on luggage; retail store services featur-
ing travel kits sold empty; retail store services featuring back packs; retail store servicesfeaturing
book bags; retail store services featuring waist packs; retail store services featuring key cases; retail
store services featuring pocket wallets andschool bags; retail store services featuring traveling trunks;
retail store services featuring garment bags for travel;retail store services featuring hat boxes for
travel; retail store services featuring shoe bags for travel; retail store services featuring umbrellas; re-
tail store services featuring animal carriers;retail store services featuring credit card cases; retail store
services featuring business card cases; retail store services featuring bill and card holders; retail
store services featuring checkbook holders; retail store services featuring bags for campers; retail
store services featuring bags for climbers; retail store services featuring rucksacks; retail store ser-



vices featuring haversacks; retail store services featuring beach bags; retail store services featuring
hunters' game bags; retail store services featuring furniture, namely, chairs, beds, ottomans, tables,
pillows, chair cushions, hassocks, lounge chairs, chaise lounges, beds for household pets, portable
beds for pets; retail store services featuring furniture, namely, sofas, sectionals, loveseats and indi-
vidual add-on pieces for expanding sectionals; retail storeservices featuring fitted fabric slipcovers for
furniture; retail store services featuring hammocks; retail store services featuring tents; retail store
services featuring tents for camping; retail store services featuring unfitted textilecovers for sofas,
sectionals, loveseats, chairs, beds, ottomans, tables, pillows, chair cushions, hassocks, lounge
chairs, chaise lounges, beds for household pets, and portable beds for pets; retail store services fea-
turing pillows, blankets, throws, and rugs for travelling; retail store services featuring sleeping bags in
the nature of sheeting; retail store services featuring sleeping bags for camping; retail store services
featuringsleeping bag liners; retail store services featuring sleeping bag pads and sleeping mats; re-
tail store services featuring outdoor blankets; retail store services featuring picnic blankets; retail
store services featuring camping pillows; retail store services featuring outdoor pillows

Class 038. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Telecommunication services, namely, elec-
tronic transmission of voice, video, messages and data; data transmission and reception services via
telecommunication means

Class 041. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Audio and video recording services

Class 042. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Electronic storage of electronic me-
dia,namely, images, text, audio, and video data; providing online non-downloadable software for re-
cording, viewing, storing, sharing and analyzing online audio andvideo; providing temporary use of
non-downloadable software for wireless communication for voice, audio, video, and data transmis-
sion; providing temporary use of non-downloadable software for personal information management;
providing temporary use of non-downloadable software for use as an application programming inter-
face (API); providing temporary use ofnon-downloadable software for monitoring sleep and managing
sleeping environments; computer services, namely, providingremote management of devices via
computer networks, wireless networks or the Internet; providing temporary use of non-downloadable
software for managing information regarding tracking, compliance andmotivation with a sleep sched-
ule; electronic storage services of electronic media such as images, text, and audio data

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration
No.

3023822 Application Date 02/28/2005

Registration Date 12/06/2005 Foreign Priority
Date

NONE

Word Mark CASPER



Design Mark

Description of
Mark

NONE

Goods/Services Class 009. First use: First Use: 1965/10/01 First Use In Commerce: 1965/10/01

[ Prerecorded video cassettes, prerecorded video tapes, ] prerecorded DVD's,
and prerecorded CD-Roms featuring live action and animated children's shows
and feature films; interactive multimedia software programs for entertainment
featuring video games; prerecorded compact discs[, prerecorded audio tapes,
prerecordedaudio cassettes, and phonograph records] featuring music; decorat-
ive magnets; sunglasses; screen saver and wallpaper software for mobile tele-
phones [ ; home computers ]

U.S. Registration
No.

1960832 Application Date 01/21/1994

Registration Date 03/05/1996 Foreign Priority
Date

NONE

Word Mark CASPER

Design Mark

Description of
Mark

NONE

Goods/Services Class 025. First use: First Use: 1995/05/01 First Use In Commerce: 1995/05/01

T-shirts, sweatshirts, sweatpants, sweatsuits, caps, pajamas, shorts,
trousers,hosiery, shoes, Halloween costumes and masks sold in connection
therewith, sleepwear

Attachments 78576492#TMSN.png( bytes )
Casper Notice of Opposition.pdf(472582 bytes )

Signature /jrf/

Name Joel R. Feldman

Date 07/08/2020
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 

In the Matter of Application Serial No. 87/423,256: CASPER 

Published in the Official Gazette on March 10, 2020 

  

 ) 

CLASSIC MEDIA, LLC, ) 

  ) 

Opposer, ) 

  ) 

v.  ) Opposition No. ____________ 

  ) 

CASPER SLEEP INC., ) 

  ) 

Applicant. ) 

  ) 

 

NOTICE OF OPPOSITION 

Classic Media, LLC (“Classic Media”), by and through its undersigned counsel, opposes 

Casper Sleep Inc.’s Application Serial No. 87/423,256 in International Classes 9, 18, 35, 38, 41, 

and 42 (the “Application”) because Classic Media will be damaged by the registration of the 

Application.  

The grounds for opposition are: 

BACKGROUND 

1. Applicant seeks to register the standard character mark CASPER in 11 classes, 

including the following: 

a. in International Class 9 for, inter alia, downloadable computer software for 

mobile phones, tablets and other wireless devices, namely, software for use in 

recording, viewing, storing, sharing, and analyzing online audio and video; 

downloadable computer software for wireless communication for voice, audio, 

video and data transmission (the “Class 9 Goods”); 
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b. in International Class 18 for travel bags and baggage, travel cases, grooming 

organizers for travel; luggage; handbags; toiletry cases sold empty; leather and 

textile shopping bags; all-purpose sports bags; tote bags; attache cases; 

briefcase-type portfolios; briefcases; purses; women’s handbags; clutches; 

shoulder bags; make-up bags sold empty; suitcases; carry-on luggage; travel 

kits sold empty; back packs; book bags; waist packs; key cases; pocket wallets 

and school bags; traveling trunks; garment bags for travel; hat boxes for travel 

not of paper or cardboard; shoe bags for travel; umbrellas; animal carriers; 

credit card cases; business card cases; bill and card holders; checkbook 

holders; bags for campers; bags for climbers in the nature of all-purpose 

carrying bags; rucksacks; haversacks; beach bags; hunters’ game bags (the 

“Class 18 Goods”); 

c. in International Class 35 for, inter alia, retail store services featuring 

computer software for mobile phones, tablets and other wireless devices, 

namely, software for use in recording, viewing, storing, sharing and analyzing 

online audio and video; retail store services featuring travel bags and baggage, 

travel cases, grooming organizers for travel; retail store services featuring 

luggage, handbags, toiletry cases sold empty, leather and textile shopping 

bags; retail store services featuring all-purpose sports bags; retail store 

services featuring tote bags; retail store services featuring attache cases; retail 

store services featuring briefcase-type portfolios; retail store services featuring 

briefcases; retail store services featuring make-up bags sold empty; retail store 

services featuring suitcases; retail store services featuring carry-on luggage; 
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retail store services featuring travel kits sold empty; retail store services 

featuring back packs; retail store services featuring book bags; retail store 

services featuring waist packs; retail store services featuring key cases; retail 

store services featuring pocket wallets and school bags; retail store services 

featuring traveling trunks; retail store services featuring garment bags for 

travel; retail store services featuring hat boxes for travel; retail store services 

featuring shoe bags for travel; retail store services featuring umbrellas; retail 

store services featuring animal carriers; retail store services featuring credit 

card cases; retail store services featuring business card cases; retail store 

services featuring bill and card holders; retail store services featuring 

checkbook holders; retail store services featuring bags for campers; retail store 

services featuring bags for climbers; retail store services featuring rucksacks; 

retail store services featuring haversacks; retail store services featuring beach 

bags; retail store services featuring hunters’ game bags (the “Class 35 

Services”); 

d. in International Class 38 for telecommunication services, namely, electronic 

transmission of voice, video, messages and data; data transmission and 

reception services via telecommunication means (the “Class 38 Services”); 

e. in International Class 41 for audio and video recording services (the “Class 41 

Services”); and 

f. in International Class 42 for, inter alia, electronic storage of electronic media, 

namely, images, text, audio, and video data; providing online non-

downloadable software for recording, viewing, storing, sharing and analyzing 
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online audio and video; providing temporary use of non-downloadable 

software for wireless communication for voice, audio, video, and data 

transmission; electronic storage services of electronic media such as images, 

text, and audio data 

(collectively, the “Applied-For Goods and Services”). 

2. Applicant filed the Application on April 24, 2017, based on Applicant’s alleged 

bona fide intent to use the applied-for mark in commerce for, inter alia, the Applied-For Goods 

and Services. 

CLASSIC MEDIA’S CASPER THE FRIENDLY GHOST 

ENTERTAINMENT PROPERTY 

3. Casper the Friendly Ghost is an iconic entertainment property created in the 1930s 

and popularized through numerous comic book series, animated theatrical films, television series, 

home videos, and the 1995 blockbuster live-action feature film Casper, produced by the 

legendary Stephen Spielberg. 

4. The association of products with the Casper the Friendly Ghost entertainment 

property is highly desirable, as evidenced by the number of commercial tie-ins to the 1995 film, 

including (but not limited to) Comfort Inn hotels, Pepsi soft drinks, Pizza Hut restaurants, and 

Kellogg’s Corn Flakes cereal. 

5. The commercial value of association with the Casper the Friendly Ghost 

entertainment property remains high, as evidenced in one recent example by the title character’s 

licensed appearance in a GEICO insurance commercial, which began airing in 2019. 

6. The Casper the Friendly Ghost entertainment property has been featured on a 

wide variety of licensed goods, including (but not limited to) aprons, bags, bandages, calendars, 

ceramic ornaments, children’s watches, clothing, greeting cards, headwear, insulated beverage 
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containers, jewelry, keychains, lunchboxes, mousepads, mugs, nightlights, pens, skateboards, 

stickers, sunglasses, toys, and video games. 

CLASSIC MEDIA’S USE AND REGISTRATION OF THE CASPER MARK 

7. Opposer Classic Media is a Delaware limited liability company with a business 

address of 100 Universal City Plaza, Universal City, CA 91068. 

8. Since 1965, Classic Media and its predecessor in interest have used the CASPER 

mark in connection with recorded entertainment media, including (but not limited to) audiovisual 

works, audio works, video games, and other entertainment software. 

9. Classic Media owns U.S. Reg. No. 3,023,822 for CASPER in International Class 

9 for prerecorded DVDs and prerecorded CD-ROMs featuring live action and animated 

children’s shows and feature films; interactive multimedia software programs for entertainment 

featuring video games; prerecorded compact discs featuring music; decorative magnets; 

sunglasses; screen saver and wallpaper software for mobile telephones (TSDR record attached at 

Exhibit 1). 

10. Since at least as early as 1995, Classic Media and its predecessor in interest have 

used the CASPER mark in connection with clothing, shoes, and Halloween costumes. 

11. Classic Media owns U.S. Reg. No. 1,960,832 for CASPER in International Class 

25 for T-shirts, sweatshirts, sweatpants, sweatsuits, caps, pajamas, shorts, trousers, hosiery, shoes, 

Halloween costumes and masks sold in connection therewith, sleepwear (TSDR record attached 

at Exhibit 2). 

12. Since at least as early as October 20, 2008, Classic Media has continuously 

operated a CASPER-branded online retail souvenir store and gift shop within the Zazzle 

platform at http://www.zazzle.com/casper and/or https://www.zazzle.com/store/casper.  The 

http://www.zazzle.com/casper
https://www.zazzle.com/store/casper
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online retail souvenir store and gift shop features a wide variety of CASPER-branded souvenir 

goods and gifts, including (but not limited to) aprons, buttons, calendars, ceramic ornaments, 

greeting cards, hats, jewelry, keychains, magnets, mousepads, mugs, skateboards, stickers, 

sweatshirts, tote bags, and t-shirts. 

13. Based on its longstanding use of the CASPER mark for online retail souvenir 

store and gift shop services, Classic Media owns common-law rights in the CASPER mark for 

these services. 

COUNT I 

PRIORITY AND LIKELIHOOD OF CONFUSION 

14. Classic Media’s rights in the CASPER mark predate Applicant’s filing date for 

the Application. 

15. Applicant’s applied-for mark is identical to Classic Media’s CASPER mark. 

16. Applicant’s applied-for Class 9 Goods, Class 41 Services, and Class 42 Services, 

which contain no restriction in function, purpose, field of use, content, or subject matter, are 

commonly used to create, edit, store, view, share, and transfer recorded entertainment media, and 

are therefore closely related to Classic Media’s CASPER-branded International Class 9 goods 

identified in U.S. Reg. No. 3,023,822. 

17. Applicant’s applied-for Class 38 Services commonly originate from the same 

source as the recorded entertainment media transmitted via such services, and are therefore 

closely related to Classic Media’s CASPER-branded International Class 9 goods identified in 

U.S. Reg. No. 3,023,822. 

18. Applicant’s applied-for Class 18 Goods commonly originate from the same 

source as clothing, headwear, and footwear, and are therefore closely related to Classic Media’s 

CASPER-branded International Class 25 goods identified in U.S. Reg. No. 1,960,832. 
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19. Applicant’s applied-for Class 35 Services feature computer software and a wide 

variety of common souvenir and gift products, and are therefore closely related to Classic 

Media’s CASPER-branded International Class 9 goods identified in U.S. Reg. No. 3,023,822 and 

Classic Media’s CASPER-branded online retail souvenir store and gift shop services. 

20. Applicant’s Applied-For Goods and Services are not within the zone of natural 

expansion of Applicant’s mattresses and other sleep-related furniture. 

21. Applicant’s use and registration of the applied-for mark is likely to cause 

confusion, mistake, and deception as to the source of Applicant’s Applied-For Goods and 

Services within the meaning of 15 U.S.C. §§ 1114 and 1125(a). 

22. Applicant’s use and registration of the applied-for mark will injure and damage 

Classic Media and the goodwill and reputation symbolized by Classic Media’s CASPER mark 

within the meaning of 15 U.S.C. § 1063(a). 

23. Based on the identity of Applicant’s and Classic Media’s CASPER marks and the 

relatedness of Applicant’s Applied-For Goods and Services and Classic Media’s CASPER-

branded goods and services, the public is likely to incorrectly believe that Applicant’s Applied-

For Goods and Services branded with the applied-for CASPER mark are connected to Classic 

Media.  This confusion will cause irreparable damage to Classic Media. 

24. The Application should not be allowed under 15 U.S.C. § 1052(d), because the 

applied-for mark resembles a mark previously used in the U.S. by Classic Media and is likely to 

cause confusion, mistake, or to deceive. 

CONCLUSION 

25. Classic Media respectfully requests that this opposition be sustained and 

Application Serial No. 87/423,256 be refused registration. 

  



8 

 

Date: July 8, 2020 

Respectfully submitted, 

GREENBERG TRAURIG, LLP 

 

Joel R. Feldman 

Sabina A. Vayner 

Alexandra A. Holt 

 

Terminus 200 

3333 Piedmont Road, NE 

Suite 2500 

Atlanta, GA 30305 

Phone: (678) 553-4778 

Fax: (678) 553-4779 

 

Attorneys for Opposer 

Classic Media, LLC 
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STATUS DOCUMENTS MAINTENANCE Back to Search Print

For assistance with TSDR, email teas@uspto.gov and include your serial number, the document you are looking for, and a screenshot of any error
messages you have received.

Generated on: This page was generated by TSDR on 2020-07-08 18:13:38 EDT

Mark: CASPER

US Serial Number: 78576492 Application Filing Date: Feb. 28, 2005

US Registration Number: 3023822 Registration Date: Dec. 06, 2005

Register: Principal

Mark Type: Trademark

TM5 Common Status
Descriptor:

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

Status: The registration has been renewed.

Status Date: Feb. 18, 2016

Publication Date: Sep. 13, 2005

Mark Information

Related Properties Information

Goods and Services

Basis Information (Case Level)

 

Mark Literal Elements: CASPER

Standard Character Claim: Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing Type: 4 - STANDARD CHARACTER MARK

Claimed Ownership of US
Registrations:

2072222

Note:
The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: [ Prerecorded video cassettes, prerecorded video tapes, ] prerecorded DVD's, and prerecorded CD-Roms featuring live action and animated
children's shows and feature films; interactive multimedia software programs for entertainment featuring video games; prerecorded compact
discs [, prerecorded audio tapes, prerecorded audio cassettes, and phonograph records ] featuring music; decorative magnets; sunglasses;
screen saver and wallpaper software for mobile telephones [ ; home computers ]

International Class(es): 009 - Primary Class U.S Class(es): 021, 023, 026, 036, 038

Class Status: ACTIVE

Basis: 1(a)

First Use: Oct. 01, 1965 Use in Commerce: Oct. 01, 1965

Privacy - Terms
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javascript:;
javascript:;
mailto:teas@uspto.gov
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javascript:;
https://www.google.com/intl/en/policies/privacy/
https://www.google.com/intl/en/policies/terms/


Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

Filed Use: Yes Currently Use: Yes

Filed ITU: No Currently ITU: No

Filed 44D: No Currently 44E: No

Filed 44E: No Currently 66A: No

Filed 66A: No Currently No Basis: No

Filed No Basis: No

Owner Name: CLASSIC MEDIA, LLC

Owner Address: 85 FIFTH AVE. 6TH FL.
NEW YORK, NEW YORK UNITED STATES 10003

Legal Entity Type: LIMITED LIABILITY COMPANY State or Country Where
Organized:

DELAWARE

Attorney of Record

Attorney Name: Monique Joe

Attorney Primary Email
Address:

monique.joe@dreamworks.com Attorney Email Authorized: Yes

Correspondent

Correspondent
Name/Address:

Monique Joe
DreamWorks Animation L.L.C.
100 Universal City Plaza
Bldg. 1280 (6th Floor)
Universal City, CALIFORNIA UNITED STATES 91608

Phone: 818-777-2698

Correspondent e-mail: docketing@nbcuni.com
gernez.owens@nbcuni.com

Correspondent e-mail
Authorized:

Yes

Domestic Representative - Not Found

Date Description Proceeding Number

Mar. 15, 2018 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Jul. 30, 2016 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Jul. 30, 2016 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED

Feb. 18, 2016 NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-MAILED

Feb. 18, 2016 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 75184

Feb. 18, 2016 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED 75184

Feb. 17, 2016 CASE ASSIGNED TO POST REGISTRATION PARALEGAL 75184

Dec. 03, 2015 TEAS SECTION 8 & 9 RECEIVED

Mar. 31, 2012 NOTICE OF ACCEPTANCE OF SEC. 8 & 15 - E-MAILED

Mar. 31, 2012 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 68502

Mar. 30, 2012 CASE ASSIGNED TO POST REGISTRATION PARALEGAL 68502

Feb. 28, 2012 TEAS SECTION 8 & 15 RECEIVED

May 12, 2010 AUTOMATIC UPDATE OF ASSIGNMENT OF OWNERSHIP

Sep. 28, 2009 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Dec. 06, 2005 REGISTERED-PRINCIPAL REGISTER

Sep. 13, 2005 PUBLISHED FOR OPPOSITION

Aug. 24, 2005 NOTICE OF PUBLICATION

Aug. 03, 2005 LAW OFFICE PUBLICATION REVIEW COMPLETED 76532 Privacy - Terms
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TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Jul. 22, 2005 ASSIGNED TO LIE 76532

Jul. 20, 2005 APPROVED FOR PUB - PRINCIPAL REGISTER

Jul. 20, 2005 EXAMINER'S AMENDMENT ENTERED 76537

Jul. 18, 2005 EXAMINERS AMENDMENT E-MAILED 6328

Jul. 18, 2005 EXAMINERS AMENDMENT -WRITTEN 74290

Jul. 13, 2005 ASSIGNED TO EXAMINER 74290

Mar. 07, 2005 NEW APPLICATION ENTERED IN TRAM

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Feb. 18, 2016

Proceedings - Click to Load

Privacy - Terms
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https://www.google.com/intl/en/policies/terms/


Exhibit 2  



STATUS DOCUMENTS MAINTENANCE Back to Search Print

For assistance with TSDR, email teas@uspto.gov and include your serial number, the document you are looking for, and a screenshot of any error
messages you have received.

Generated on: This page was generated by TSDR on 2020-07-08 18:24:56 EDT

Mark: CASPER

US Serial Number: 74482072 Application Filing Date: Jan. 21, 1994

US Registration Number: 1960832 Registration Date: Mar. 05, 1996

Register: Principal

Mark Type: Trademark

TM5 Common Status
Descriptor:

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

Status: The registration has been renewed.

Status Date: Mar. 07, 2016

Publication Date: Jan. 24, 1995 Notice of Allowance Date: Apr. 18, 1995

No Image exists for this case.

Mark Information

Related Properties Information

Goods and Services

Basis Information (Case Level)

 

Mark Literal Elements: CASPER

Standard Character Claim: No

Mark Drawing Type: 1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Claimed Ownership of US
Registrations:

0722258, 0756105, 0756109, 0794827, 1722258

Note:
The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: T-shirts, sweatshirts, sweatpants, sweatsuits, caps, pajamas, shorts, trousers, hosiery, shoes, Halloween costumes and masks sold in
connection therewith, sleepwear

International Class(es): 025 - Primary Class U.S Class(es): 022, 039

Class Status: ACTIVE

Basis: 1(a)

First Use: May 01, 1995 Use in Commerce: May 01, 1995

Filed Use: No Currently Use: Yes

Filed ITU: Yes Currently ITU: No

Filed 44D: No Currently 44E: No

Filed 44E: No Currently 66A: No Privacy - Terms
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Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

Filed 66A: No Currently No Basis: No

Filed No Basis: No

Owner Name: CLASSIC MEDIA, LLC

Owner Address: 85 FIFTH AVE. 6TH FL.
NEW YORK, NEW YORK UNITED STATES 10003

Legal Entity Type: LIMITED LIABILITY COMPANY State or Country Where
Organized:

DELAWARE

Attorney of Record

Attorney Name: Monique Joe

Attorney Primary Email
Address:

monique.joe@dreamworks.com Attorney Email Authorized: Yes

Correspondent

Correspondent
Name/Address:

Monique Cheng Joe
DreamWorks Animation L.L.C.
100 Universal City Plaza
Bldg. 1280 (6th Floor)
Universal City, CALIFORNIA UNITED STATES 91608

Phone: 818-777-2698

Correspondent e-mail: docketing@nbcuni.com
gernez.owens@nbcuni.com

Correspondent e-mail
Authorized:

Yes

Domestic Representative - Not Found

Date Description Proceeding Number

Mar. 15, 2018 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Jul. 30, 2016 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED

Jul. 30, 2016 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED

Mar. 07, 2016 NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-MAILED

Mar. 07, 2016 REGISTERED AND RENEWED (SECOND RENEWAL - 10 YRS) 76293

Mar. 07, 2016 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED 76293

Mar. 03, 2016 TEAS SECTION 8 & 9 RECEIVED

Mar. 05, 2015 COURTESY REMINDER - SEC. 8 (10-YR)/SEC. 9 E-MAILED

May 12, 2010 AUTOMATIC UPDATE OF ASSIGNMENT OF OWNERSHIP

Sep. 28, 2009 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Aug. 16, 2006 CASE FILE IN TICRS

Jul. 10, 2006 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 76293

Jul. 10, 2006 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Jul. 08, 2006 ASSIGNED TO PARALEGAL 76293

Mar. 13, 2006 REGISTERED - COMBINED SECTION 8 (10-YR) & SEC. 9 FILED

Mar. 13, 2006 TEAS SECTION 8 & 9 RECEIVED

Jun. 22, 2004 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Jun. 22, 2004 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Aug. 05, 2003 TEAS CHANGE OF CORRESPONDENCE RECEIVED

Feb. 13, 2002 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK.

Dec. 18, 2001 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Mar. 05, 1996 REGISTERED-PRINCIPAL REGISTER Privacy - Terms
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TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Dec. 15, 1995 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

Dec. 04, 1995 STATEMENT OF USE PROCESSING COMPLETE

Dec. 04, 1995 EXTENSION 1 GRANTED

Oct. 12, 1995 USE AMENDMENT FILED

Oct. 12, 1995 EXTENSION 1 FILED

Apr. 18, 1995 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jan. 24, 1995 PUBLISHED FOR OPPOSITION

Dec. 23, 1994 NOTICE OF PUBLICATION

Jul. 14, 1994 APPROVED FOR PUB - PRINCIPAL REGISTER

Jul. 11, 1994 ASSIGNED TO EXAMINER 59548

Jun. 24, 1994 ASSIGNED TO EXAMINER 59851

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Mar. 07, 2016

Proceedings - Click to Load
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