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Gregg Sulkin - AX Change

New week, mew announcement! Very proud to be part.of the new Armani Exchange campaign released taday! @armaniexchange #Axchange--

Gregg Sulkin



https://en.tubefollow.com/greggsulkin/1292103309259566876/
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Gregg Sulkin
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Fall forward” - Denzed Washmgter
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A|X Taps Emerging Talents for Fall Ads

Eliot Sumner, Gregg Sulkin, Jay Alvarrez and Shiomit Malka are the new faces of the
brand.

By Alessandra Turro anJuly 11,2016
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Howard Siver, Purveyor of
Luxury and Niche Fobrics, Dies

YOUNG GUNS: & X armuant Exchangs has tapped four emerging talenis from
different fields for its fall 2016 advertisine campaizn, debuting in Intemational titles
ard online on Monday.

shot by Riccardo Vimercati. the ads feature British musician Eliot Sumner, daughter
of 3ting and Trudi= Stvler; up-and-coming English actor Gregs Sulking American
Blmmiaker and social media personality Jay Alvarrez, and Shlomir Malka, an up-and-

coming Isracli fashion medeal.

With the energeric siteets of Mew York a5 a backdrop, the campalgn channels the

relaxead, voung spirlt of the label, according to Armani.
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HOME / 8|X ARMAN| EXCHANGE . FROM AMERICS T THE WORLL, THE STORY GF CONTEMPURARY URBAN STYLE
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COOKIES.
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A|X ARMANI EXCHANGE.
FROM AMERICA TO THE.

-
the refined and unique style of the Armani
warld with a modern sensibil ity, for a The AX story began in the United States inthe Nineties. The Srand was
oreated within the Armani world, frem which it has inherited its essentiality,
develeping however its own unique-and clear-cut identity, specifically for its
the Armani elegance but with a pop accent target market: a young, modern and infermal consumer; weho fives in cult
at an affocrdakle price. cities like New Yark, Milan, Landor and Tokyo. The range made its debut

with a ‘basic’ collection of fundamental garmenis and accessories, proposed

young, urban, casusl consumer; leoking for

in innovative designs, 1o reflect the understated sophistication and energy of
a new generation.

Year after year, AlX transformed in-step with the evolution of the latest
litestyle trends and modes of expression, becoming increasingly more glebal.
Taday, Al is the symbol of & reinvented "aty style!, wherethe modem,
creative and “ali-digital’ spitit of the metropelitan youth meets withi 1talian
taste and creatvity, Armani's sartorial neritage and culture, to creats new
and ariginal cambinations.

Young, urban, calorful, bold snd accessible. This is AX style, which translates
into an eyewear collection with a strong persenality, proposed in two distinet
segmetts to satisfy the needs of the different wearers.

® Foraver Young evokes the most well-known A style with-balanced
shape options, classic loge executions and more subtle colors, which
appeals 1oa wider consumer base reprasenting 1he metrapolitan sirest
chic audience looking for a catchy and sasy-to-wear style

® Urban Attitude is @ completely innovative take on urban style that also
stands out in detsils and marked lago. It is charscterized for its bold
color combinatlons and shapes, specifically designed for a young,
trendy, non-conformist consumer, who likes te experimant with
audscious shepes and colorful pop accents,

AXs 2016 Fall/Wintar communication campaign expresses the authentic
Style of the brand, repressrted by four yaung but already affirmed stars
from the world of fashionand sodal media: British actor, Gregg Sulkin;
American surfer, photogragher and social media star Jay Alvarrez; British
musigian and Sting ard Trudie Styler's daughter, Eliot Sunimer, and, finally,
Israeli model, Shlomit Malka. In the pictures: shet in New York by Riccardo
Vimercatl, the four young celebiltles wear AJX eyeglasses and sunplassas and
take-te the streets of the Big Appla, in a laid-back and playful atmaspheare,
enhanced by the trames that perfectly capture the bald and urban sttitude

af the brand.

@ VISTT ARMAN| EXCHANGE WEBSITE =



http://www.luxottica.com/en/ax-armani-exchange-america-world-story-contemporary-urban-style
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Sting’s Daughter Is An Englishwoman In NEWSLETTER

New York For Armani Exchange

PosmOOn Juty 12

After releasing a8 model-fronted ads last season, Armani Exchange has now
expanded its focus on more diversely talented youngsters for the brand’s
fall/winter 2016 campaign

MOST POPULAR

1 Lacoste and Bruno Mars Introduce
the Ricky Regal Collection

This trove acca 1 thie afficial statement, demonstrates A Dechanas's 2 10 Skincare Products to Follow
“understanding of the diversity of modarm men and women, and how they want Christian Bale’s Morning Routine
to drass.” In “American Psycho™

w

Toachieve that, lhe brand picks [our young indwiduals whiose passions and 10 Shades of Robert Downey Jr.
Interssts are as diverss as thelr parsonal styles
4 Simone Rocha x H&M: See The
The aldest of the group 1s Dot Sussner (25), an ltaly-born English rusiciarn Campalgn And The Pleces We
Seimnet, in case you didr’t know, i dlsc the dadghier 67500y Love
5 Dlor Homme Eau de Tollette feat.

Robert Pattinson

SN, T
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Elot Sumpner

Iining Surmner are Englich actor Gragg Sulldn 024, Américan filrmmaker-rum-

extrerne athlete Jay Alvarrez (21} and Israell mode! Shlcrmit Malka (22).

Gregg Sufkm
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Shitimit Malka and Gragy Sulkin ‘

Protographer Riccarde Vimercati captured thé images in New York City, and our
t reaction upoen seeing Surmner’s picture abave was to hum her rathers
*Enaglishman m Mew York” to ourselves. In all seriousness, though, by

ancouraging the four yourgsters to simply be themselies in front of the camers,
Wirnercatl has produced a campaign that gives off a
style” and shioweased Armani Exhange’s viersatility st the sametime |

of genuine streat |

The campaign was unveiled for tha first time last Monday in maedlia and online.

SHARE THIS ARTICLE

TAGEED INzArman Exchange, Eliot Suminor

Subon, ey, Alvarioz, snomit Malka
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ELIOT SUMNER, JAY ALVARREZ, AND MORE STAR IN

ARMANI EXCHANGE FALL CAMPAIGN

HiitTE by 2aige Reddinger i

Almiant Exchdnge debiuted s Fall 2006 ad carmipaign with a hanaful of fip 20-something #yTs Indluding Ellot Sumner,

Gregg Sulkin, Jay Alvarrez, anc Shlomit Malka. Shot by Riccardo Vimercati in daw York City, th= campaiga
celebrates style and individuality By highlighting urban lifestyle

sumner, the dausiwer of Sting anid Trudle Styler, (5.3 25-yearald Eqglis!

s@io album “informaten” dabuted In january of this year. Sulkin i a 24.year-sld English films cerning
out thisvearand (s currently flming one-due aut next year called Status Update, B=achy blonde Alvarrez isa.21-vear-oid
filmmaker, diractpr, and Sxireme athiste from Sawall, Whise Setreme sports videns (gond [noks have garmered fim an

eRormous-fan base and £ 2 milllen Instdgram followers) A con

while ridin inflatable dolphin that f;

Matka, who was discoverel w

Iy el mode g fulfilling her mancatoey militEry service in s coribial englnesnng.urlt,
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Armani Exchange Unveils Its New
Advertising Campaign For Fall 2016

Archives

Select Manth ~

iriaving warld

To reflect this. Giorgio Armani chesea:group af some of the most talented young

individuzsls with diverse backgrounds, 1o bring individuzlism and personality imte shatp

relief forthe new Arman) Exchange campaign released July 17,2016, Shot by Ricearde

Vimercatl, the campeign captures the 2nergy and style that lies 2t the root of Armani

Exchange by

Eliot Sumner, 25, Enaglish musician, born in Pisz (italy)

Gregg sulking 24, English actor, born in London

lay 21, W& filmmaker, directar and axtreme sthlete, born In Hawal

167
ez,

shilormit Malka, 22, |sraell rriadel, Born In Tel Aviv

Taken in the streets of New York City, the place that stands Tor every vital globa

metropalis on the planet, the youths in front of the lens clearly Tesl relaxed and at home

with their look perfectly mziching the ethos of the collzetion. The images convey the

tyle; authentic and natural

Sense of genuire street's

Arman| Exchan y of innovation and In d=sign terms i3 3380

utility =nd quelity, abways having been nfluenced by the [festyle of those whowear it

This-campaign cemanstrates that Armani Exchangs Nas at s very core an



https://www.marienela.net/armani-exchange-unveils-new-advertising-campaign-fall-2016/

Giorgio Armani S.p.A. v
U E RS AHOTEY T T M * 6 BPEEEiaoh Rio 9152485 OPP_01104
Wherever they may be in the world, ang whatever thelr own particular perspactive on

style. Armani exchange provides them with a youthrul, viorant. urban take on

rortemporary dressi
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Iris van Herpen Fall 2014
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Mari Davis

=

A Renalssance wornan, Marl Davis began her careeras a sofiware developer but due 1o 3 twist of fate shebecamea
fashion editer In Marienzla, she fus=d her twe great Ioves - hooks and fashion Mari Davis is the Founder and Publlisher of
FashionWindaws and its former Editer-In-Chlef Yéu ean contact her at mari.davis@fashisnwindews.net
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Cara Delevingne Fronts A]X Armani
Exchange Fall Campaign

Giorgio Armani also tapped DJ Martin Garrix and Chinese singer and actor Li Yifeng
for the ads photographed by Sabine Villard. .

By Luisa Zargarii on July 17,2017
' flwlt|o]+

|
BUSINESS | MEEHA

ESSENTIALIST |

— TODAYSMUSTREAD —

Howard Siiver, Punveyor of
Luxury and Niche Fabrics, Dies |

AIX SCRABBLE: The AlX Armani Exchange campaign for fall dovetails with Giorsio
Armanizresrganization of kisbrand’s portfolio and the relaunch of the voung

streerwear tabel.

Thedesign=r tapped Sabine Villard to photozraph the new AX Armani Exchenge
campaign fer fall-winter 201718, fronted by Entich actress, model and one of
Instasram's queens Cara Delsvingns=, flanked by the Dutch 21-vear-cld top D) Martin
Garrix, Images of tha Chinesse singer and actor Li Yifeng will b= 1olled out in China

and the Asia-Pacific resion.

“Feor this campaign, Lwanted three faces capable of recounting the individualist A

spirit in-a novel, unconventional wav. Three different and surprising individuals, all

craative and free in their expression and whom I wanted to envelop in Armant style,”
said Giorzio Armani. "Cetz Delevingne is an brrevetent, chameleon like character @wwd
Iritsr prating dlffarent assthatics and phillosophiss: Martln Garlx, who s eapable bf

making masicwith musie, and Li Yifeng, a multifaceted talent whe speaks to s vast

audience: AlX s Armani style in its most metropolitan, fiee self fust ke my thiee

teatimoniaie.”
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Cara Delevingne in the AJX Armani Exchange campaign for fall Sabine Villord

The campaign is meant to be playful and disruptive, leveraging Delevingne's strong
and irreverent personality and the trifecta’s trendsetting ways and appeal toa
yvounger audience — reflecting the brand’s target. Incldentally, there s no sign of

Delevingne's well-documented close shave.

In the bold black-and-white images, the letters A and X of the brand’s logo are
dizazzemblad and used as props such a2 magnifying glasses. vinyl records, rubber
balls, pirate patches and lisht bulbs.

Martin Garrix in the AIX Armani Exchange campaign for fall Sabine Villard

As reported in February, the Milan-based designer revealed his decision to cease the
Armani Collezioni and Armani Jeans, blending and consolidaring them in his three
labels - Giorgic Armani, Empotio Armani and AlX Armani Exchange - starting with
the gpring-surmmer 2018 season, 28 the fashlon compeny undergoes an [nternal

OPP_01107
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“There was too much confusion with 2o many colleetions,” sald the deslgner back

then. “Times have changed, and we have to evolve™”

Al¥ Arymanl Exehange was launched in 1991, the zames vezr it opened its first rerail

store in Manharttan's-SoHor AKX Armani Exchange was-a ploneer in online

communlteationand eralling launching lis armanisxchange.cam gite In 1985and

adding online sales in 1997,

I 2014 Avmanl unveflsd ambltlons plans to'tiin hig
alobal It

DNA Isstrongly Armani” The designer unvelled the stistegyas he revealad he had

AlX Armanl Excharige hirard

into “the first atian fast- fechion brand rargetinga voung customer whose

acquired the remaining 50 percent of AlX that he did not already own. Armani raised

hieat-Tado e D5 Snrmeed ek woinrve it T TSR e T p B s

AlX Armani Exchange was lsunched in 1991, the sams vear it cpaned its frstretail
store in Manhattan's SoHo. AR Armani Exchange was a pionesr in enlins
communieation and retziling, Iaunching [t armanisxchanges com site in 1995 and

adding online sales in 1997,

= oturn his AN Aymant Exchange brand
ohal Iralian fast-fashlon brand targeting & voung customer whose

v Aarmant " The designer unvelled the streregy gs he revaaled he had
acquited the remainineg 30 percant of AX that he did not alveady owrl. Armani raised
Btz stake In the A Avman] Fxchangeveriture with Como Holdlggs Tno. to S0 percent
atthe end of 2008, The venture with Come Holdings Ine., called Presidio Holdings
Lid.. with Thristina Ong and het huskand, Ong Beng Seng, Armani's longrime
business partrniers and the licensees of the AlX Armani Exchange brand, was signed in

20085, and has helped boost warldwide tevenues of the AR brand.
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Li Yifeng in the AX Armani Exchange ads for fall Sabine Villard
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Cara Delevingne back at A/X Armani

Exchange for SS18 campaign

ritish aetress and model Cara Delevingne stars in the spring summer 2008 camystizn lor
Giorgio Aemani's whan-chic A N Ao Exchanee line, She is joined Dy DU Martin CGaevis

alel Chinese singer and aciress Li Yileng

For the second consecutive season, AN Armani Bxchange has signed up lashion eon and actress
Cara Delevingne to showesse new picces [rom its casual comemporary line, The "Suicile Suad”
andl "Naderfan wnd the Ciiy of a Thousand Plers" scae is photographied Tnan aeid deseret Lindseape

by Satbine Vil for this fun and guivky campaizn.

The three Faces of the eampaign — shot i colore and o black and white — play with sapersizod
versions ol overviliy ohjeets, all Teaturing the collection logo, These inelide onsized tives, an ik

staanify andl o heart.

The ands Teature new pieces rom the NN Armian Exehange line for spring summer 201080 Hichlights

include sportswear-inspired leweings and maxd T-shirts, as well as Dagey pants, shinoy jeans and o
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Alter taking a break from lashion for a while to concentrate on her movie career: Cara Delevingne is
now a brand ambassador for several labels. including Dior Beautd, Jimmy Choo and Burborry.
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Cara Delevingne to star in AX Armani
Exchange ad campaign

ritishesupermoce] Carsr Delevinane will seae i the aese Agramn Wineer 200718 adverising
Erch R eapalgn loe AN Armani Lxchange, together with Dacche DL Maetin Garvis anld Chinese

actor=inger LiYilong,

 :

Ly

The outsitle-the-hox photoshoot Ty Sabine Villaad makes for o ceommd-hreaking campaign. which
will leive a planetary echo also thanks to its choice of brand ambassadors: British supermodel and
detress Cara Delovingne. 21, with her onevgy and strong, mischiovous porsonality: Duteh DO Martio
Grarrix. 2L regirded as the world number one in his Geld: and popolar Chinese setor sinper Li

Yileng, S0 tooodd an Asta=Pacilie dimension.
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wy all conpeer with avoung cient e and wea perleet, diveetional e or the AX giveer with Their

lree spivit steeet=aetive attitide sl exprpssive, Tronie urhan il

e-MilanoUnica Connect

Milano Unica j2vé edition | from February, 24

#Unitedtobellnique | Spring / Summer 2022
Textile and Accessory Collection for apparel

to léarn more e.milanounieait | milanouniea it

The AN bratud Ts wholly owned by Gioveio Avmani <inee 2001 hoving previously been jointly owne
(e AX| [ 15 whaolly Ll ( \u 20011 g Iy bieen jointly ul
wthe Balian sy label and Come Holdings: the Sisgaporenn compamy swliich helil AN's

by the Bralian lusuey fabiel and € Holdies. the Singaporen pamy which held AN
preocluetion and international disteilniion lieenee simee 1491,
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A|X Armani Exchange, Martin Garrix Team
Up in Milan
Fans will have the opportunity to meet the Dutch DJ on June 29.

Flwltiol+

By Martine Cervern onJune 21, 2018

ESSENTIALIST

TODAY'S MUST READ

- ' Ny
_: f-"t v

Howard Silver, Purveyor of
Luxury and Nichs Fabrics, Dies

aTEE SN G 8 GEmESIgr

HOP ON THE ARMANI TRAM: &[X Armanl Exchange is launching a retai] initiative
in Milan in partnershipwith the fameus Duteh DJ, record producsr and musician

Martin Garrix.

Fromn June 23 to 28, a branded Milanese historical tiam equipped with a shopping
comer will move around the city stopping In the centel Piazza Castello area for tvo
hours & day, from 5to 7 par.

Customesrs will be invited ta hop on the tram and purchase a special selection of
pisces from the label’s lineup. A dedicated photo booth will be installed, as well, and

cllents will be asked to take pictutes of them wearing the brand’s signeture ganments.

The lzbel will gelect 30 chots from among the most creative images, offeting the
winning customers the chance to mest Ganix in personon Juns 23 aliead of the
musician’s concart in Milan that night.

The L2-vear-old Garrix has been a face of the brand since 1017, whenhe appearedin

Al® 2 rman] Exchange's first ad campaign after Giorgin Armani had reve=aled the

rectganization of his brands portfolio, Tha artist frovited the campaisn alongeide

medel Cara Delevingne,

In 2017, the designer unvellad plansto pease the Armani Collezioni and Armari Jeans
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spring.

Az paitof the same rechuffle aimed at streamlining the collecdons, Armaniis also
merzing (s Avmani Junior kid's wear collection into the Emiporic Armeni label,
Established in 1982, the Aymani Junicr lne, forboys and givls aged 0 to 16, will be

sold under the Emporio tag starting with the fall collzction.
w® . TVEN Empanafmoni  Qergefrmarn
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Martin Garrix Stars In Armani
Exchange Fall/Winter Eyewear
Campaign

zrﬂ;-hsh:;d Nov 13,2017 |TH o HE‘ - ‘ l;_ﬁ:-l;illg-%osraﬂﬂiﬁt o

HF Pavilion Gaming Desktop,
NVIDIA GeForce GTX 1630 Super,
Intel Core i3-10100, 8 GB DDR4
RAM, 256 GB PCle NVMe 53D,
Windows 10 Home, USB Mouse and
Keyboard, Compact Tower Design
(TGO1-1022, 2020)

$599.00

| ™ Buyon Amazon

Martin Garnix continues his partnership with Armani Exchange with the recent
announcemant of the Fall/Wirmer 2077 Armani Exchange Eyewear Campaign,

To help promate the new AX Sungtasses line, Martin Garrix Is decked out in jeans,

a black t=shirt, and a clean looking jacket. Although the viden is only 16 seconds iBUYPOWER Gaming PC Computer
long, fans can see the playful side of Martin Garrix's demeanar in the new ad video Desktop Trace 4 9310 (AMD Ryzen
- . 5 3600 3.6GHZ, AMD Radeon RX
campaign 5500 KT 4GB, 8GE DDR4 RAM,
240GB SSD, Wi-Fi Ready, Windows
Check olt the videos for the new Fall/Winter campaign as well as the new line of Y Hoke)
sunglasses here. $829.00

= Buyon Amazon

Armani Exchange Fall/Winter

Eyewear Campaign TRENDING

Cosmic Gaie To
World Premiere New
Single 'Blame’ On

—  Exclusive Digital
Event This Weekend
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Related: EDM Clothing Through The EDM Sauce Store

In this articla: Armnanl Exchange, A3
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Paris Hilton Returns To Dance With
Electric Polar Bears For Energy Filled
Single “Melting"
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Paris Hilton Returns
To Dance With
Electric Polar Bears
For Energy Filled
Single "Melting"
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Martin Garrix Looks Sharp In New Campaign
Video for Armani Exchange Eyewear

Karlie Fowsall il ) EDM Nows, Fashi |

=30 a ‘

ddDoodvoeos

Martin Garrix confinugs his campaign #s the official face of Armani Exchange a&nd this lims around he's
looking photoshoot fresh forthe fallwinter 2017 eyewsar collection.

Styled in classic jgans and g simple, black t-shurt with 3 fashion-forward jacket, all eyes are on Garnx as
he rocks some sernously sick shades.and kller frames in the new promo video: The Dil's playtul fun
loving nature shines through the ad below. and it's great fo see ne's nol taking his modeling career oo
SEriously

Allhough the sizzle promo video only lasts about 16 secands, thal's just enough bme for Garriz 1o work
his stuff. See e Amani Exchange falllwinter 2017 eyewssr collaction videe batow, and another exciting
campagn video featuring Martin Garix below

To cap his style, check out lhe new 8% Sunglasses line (shop hiere)l

Martin Garrix For Armani Exchange
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AlX Armani | Fall 2018 Ad Campaign
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New energy, Infectious spontanelty, sulpise. For AlX Anmani Exchange, the AW2018/19 campaign fealures stars from
difterent industry backgrounds, wha highlight fhe spint of the brand. Salah Marlay, the 1% year old daughtar of Lauryn
Hill and Rohan Marley is making a name for herself in her own right in the fashion indusiry; Mariin Ganic the Dutch DJ
and producer, one of the warld's top periormers in his field; Li Yifeng, Chinese singer and actor, who mesmernises his
audience; and _. Glorgio Amnani himaelf, who decided to take partin this series of high-impact shats
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The electric chargs of youth is unstoppable: The neen and vibrant colours of five energy ficod and animate the inside of
& historic bullding in Milan. overwhelming every single suiface —just ke the posiive force of ALK, launched 27 years
aga, which rewrntes the codas of politan fashion, infroducing the values of the Armani world to a younger
audience. And #'s Giorgio Armani himself, with his smile, who ensures the fransfer of these values.
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Ciorgio Armani explains: 'For this campaign, | chose model Selah Marey, and decided to renew our collaboration with =
musician Martln Ganlx and acior Li Yifeng. Thiee veisatBe alents. apable of speaking 1o thel peers P e
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And than thare's me, rap ing tha i logue bah the Armiani world and new ganerafions, in pursuit

of a free, casual and arealive style.’ The AlX Anmani Exchange adverlising was phutographed by By Kidd
and fiimad by Francasce Meneghini
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Nylon Magazine

Will Peliz x Armani Exchange

E»:

Source: anmaniExchangs.com
Published; September 2017

view B §

All people in this adveriorial.

- Groomer

ARMANI EXCHANGE

In this picture: ' Will Pettz

Credits for this piciure: Corey Tuttle (Groomer)

View the complete story on armaniexchange.com
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Street scenery, ‘90s vibes, and a special technical cap-
sule: A|X Armani Exchange Autumn/Winter 2020/2021

AlXArnani Exchiangs the youthifil label created by isonfe lafian gesignel Giorglo Anvani, retimedto 2020 Pl m-
magmes Uemo fastion g to prasent the men's and women s autumsAvinier 202002027 collectrons. Fittt Ugmo s the
most mportart Infermnzional event for mensaear and men accessores coliections and for ihe faunch of new men

fashren prajects

@pitimmagine:comi, Credits to: Francaste Cuazzelll

In line with the AlX Armani Exchangs's DNA; street scenery-and "#0s vibes pravided the strangest inspirafions for the

new callection, The brand continues 1o capture the heritage of the Aman luxury brand through a modem sensibility

Mew tor this year was the AlX Fark Pop imagery and colours biend tegather with 3. firm ‘U mspiration n this dy
naniic space: where visiters, after cressing a labyrinth of LED lights; explorea the vaned world of AX Aman Ex-

changs, 2s well 35 2ccess the vidso arcade games

The colleciun fealures ull-over prints and graphics with lopo tape. witl paltterned costs and dre: or women and

baggy volumes with spornty detalis in white, blzck, blue and orange on trousers, jackets ana noodies: for man,
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Tne collection aiso ncludas the seriss Hzck 0 the years: hooded sweatshirts, bombarjackets and t-=hins insoired by

the advertisine campaigns of the ‘S0s that helped to creats the wisual lanauage of AJX.

A Armman Exchangs unvelled the specsl Pitti capsule collections for manand wemsan, in red.and black rechnical
fabnc, and 1n blue denim-sfect with flugrescent ime deiaills and logo paiches

[ he Armar Exchangs Sorirg summer 2020 campaign was shot in Los Angeles by Simen Eeles The campaign stars
Dylan Jagger Les, Will Feliz, Gailin Russo and Bloom Twins. The faces of Armani ExchangeSoring Summer 20200
take the streets of LA as they put their bold attitude on dispiay among the metropobs’ Buidings and rooftaps
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