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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
AMERICAN AIRLINES, INC.,
Opposer,

v.

HSP EPI ACQUISITION, LLC,
Applicant.

)
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)
)
)
)
)
)
)
)
)
)
)
)

Opposition No. 91251601
U.S. Serial No. 88/417283
U.S. Serial No. 88/417301

OPPOSER AMERICAN AIRLINES, INC.’S BRIEF IN SUPPORT OF ITS MOTION (1)
IN OPPOSITION TO APPLICANT’S MOTION FOR SUMMARY JUDGMENT AND (2)
IN SUPPORT OF OPPOSER’S CROSS-MOTION FOR SUMMARY JUDGMENT
I.

INTRODUCTION

Opposer American Airlines, Inc., (“Opposer” or “American”), by and through its attorneys,
hereby respectfully submits this combined brief in opposition to Applicant’s Motion for Summary
Judgment (“Applicant’s Motion”) and in support of Opposer’s Cross-Motion for Summary
Judgment. As detailed herein, there are no genuine disputes regarding material facts with respect
to the affirmative defenses raised in Applicant’s Motion. Therefore, Opposer is entitled to
summary judgment in connection with Applicant’s affirmative defenses.
II.

BACKGROUND
a. Opposer’s AADVANTAGE Marks and the AADVANTAGE Program

American is the largest air carrier in the world in terms of traffic, passenger fleet size, and
operating revenues, and has a reputation in the United States and internationally as a premier
airline. (Ex. 1, McAlexander Decl. ¶ 6). Prior to the COVID-19 pandemic, together with its

affiliates, American served over 365 destinations in over fifty countries, with nearly 6,500 daily
flights. (Id.) In 1981, American was the first airline to launch a loyalty program to reward frequent
travelers with privileges such as free upgrades, discounted tickets, and frequent flyer miles under
the name “AAdvantage” (pronounced “advantage”). The AAdvantage® program quickly became
a model awards and loyalty program for American’s competitors. (Id. ¶ 7). The AAdvantage®
program is currently the largest loyalty program of its kind and has had over 100 million members
around the world, over 50 million of whom are recently active. (Id. ¶ 8). For almost 40 years,
American has used the AADVANTAGE Marks in connection with loyalty programs, discount
programs, incentive awards programs, among other travel-related goods and services in interstate
commerce. (Id.; see also Dkt. 1 ¶ 5).
Over the years, the AAdvantage® program has grown into an extensive loyalty awards
program with a variety of ways to earn and redeem AAdvantage® miles. (Ex. 1 ¶ 9). Today, there
are over 1,000 ways to earn miles through American and its partners including through co-branded
credit cards, car rentals, hotel stays, restaurants, retail shops, and more. (Id.) For example, through
co-branded credit cards, offered through Citibank and Barclays, cardholders benefit from a vast
array of incentives and perks, and ways to earn accelerated AAdvantage® miles including on
expenditures at restaurants (e.g., double AAdvantage® miles for every $1 spent on dining at
restaurants). (Id. ¶ 10). In 2019 alone, more than 30 percent of all AAdvantage® miles were earned
through American’s co-branded credit cards, and this number has jumped to more than 60 percent
during the ongoing COVID-19 pandemic. (Id.)
Further, in terms of dining and restaurant spending specifically, there are several platforms
through which AAdvantage® members can earn AAdvantage® miles, including American’s
eShopping platform, which has over 950 online partner stores. (Id. ¶ 13). American’s eShopping
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platform allows AAdvantage® members to earn accelerated miles for purchases on dining,
including through Restaurant.com, and earn miles for purchases on gift cards for numerous
restaurants. (Id.) Annually, AAdvantage® members earn an average of 3,238 miles through
American’s eShopping platform. (Id.)
From 2008 until March 2020, Points.com was another outlet that offered AAdvantage®
members the opportunity to convert AAdvantage® miles into gift cards for a wide range of
retailers and restaurants. (Id. ¶ 14). Over one billion AAdvantage® miles were redeemed through
Points.com in 2019. (Id.)
American currently has a partnership with Vinesse Wines that offers AAdvantage®
members 2,000 AAdvantage® miles with every initial wine shipment and 3,000 AAdvantage®
miles with every second shipment. (Id. ¶ 15). AAdvantage® members making purchases through
Vinesse Wines spend an average of over $150 per transaction. (Id.)
American’s SimplyMiles platform offers AAdvantage® members the chance to earn
accelerated miles (i.e., 250 miles on a purchase of $75 or more) on retail and restaurant purchases,
including those at LongHorn Steakhouse, Olive Garden, and The Capital Grille, after linking their
co-branded credit card. (Id. ¶ 16).
AAdvantage® Dining is yet another way for AAdvantage® members to earn
AAdvantage® miles through money spent on dining and restaurants. (Id. ¶ 17). Since 2002, the
AAdvantage® program has continuously offered dining rewards and used a plate-and-silverware
logo, as shown below, in connection with its AAdvantage® Dining program. (Id.)
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AAdvantage® members can link their credit or debit card to earn double or more miles on each
$1 spent at restaurants across the country. (Id.) AAdvantage® Dining offers additional perks to
new members, including 1,000 bonus miles when spending $25 in their first 30 days, and Citi® /
AAdvantage® Platinum Select® cardholders earn double miles on top of the miles earned by
AAdvantage® Dining members when spending at participating restaurants. (Id.) In recent years,
total mileage revenue for AAdvantage® dining-related products, including shopping,
SimplyMiles, AAdvantage® Dining, and Vinesse Wines, was over $5 million and accounted for
over six percent of AAdvantage® membership’s spending. (Id.)
Because American’s AAdvantage® program is partnered with entities across numerous
industries, consumers are likely to encounter the AADVANTAGE Marks and the AAdvantage®
program throughout various facets of everyday life, whether they are traveling, renting a car,
hailing a taxi or ride share service, purchasing food, booking or checking into a hotel, and/or using
their co-branded credit or debit card to pay for everyday purchases. American and its third-party
partners have invested in significant marketing and sales activities to promote the AAdvantage®
program and have collectively spent over $100 million annually in worldwide advertising
initiatives to develop the fame, reputation, and goodwill of American’s AAdvantage® brand, both
generally and in the travel sector including dining. (Id. ¶ 18). As a result, American’s customers
and potential customers, as well as the general public, have come to recognize the
AADVANTAGE Marks and associate the AADVANTAGE Marks with a loyalty program that
includes travel and dining-related awards and incentives. (Id. ¶ 21).
b. Applicant’s Applications to Register the DINING ADVANTAGE
Marks and the Parties Prior Agreements
On May 6, 2019, Applicant filed Application Serial Nos. 88/417,283 (the “‘283
Application”) and 88/417,301 (the “‘301 Application”) to register the marks DINING

4

ADVANTAGE & Design and DINING ADVANTAGE BY ENTERTAINMENT & Design, both
for use in association with “Non-magnetically encoded printed coupon and discount cards all
which entitle the holder to receive discounts on dining, hotel accommodations, consumer
merchandise, travel, movies, sports, theater, and other leisure activities sold separately or as part
of a unit” in International Class 16 and “Advertising and promotional services, namely, promoting
the goods and services of others through the distribution of coupons, and discount offers which
entitle the holder to receive discounts on dining, hotel accommodations, consumer merchandise,
travel, movies, sports, theater and other leisure activities; Providing advertising service through
the distribution of advertisements, coupons and discount offers for display on Internet, namely, in
websites, e-mails and multimedia messages; Providing via on-line computer services a
membership program entitling the participants to receive discounts on dining, hotel
accommodations, consumer merchandise, travel, movies, sports, theater and other leisure
activities, and providing in connection therewith an on-line directory of information about the
discount program and participating businesses” in International Class 35 (collectively, the
“Opposed Marks”). (See Ex. 2, TSDR Record). The Opposed Marks published for opposition on
September 10, 2019. (Id.)
Opposer commenced the instant proceeding 30 days later, on October 10, 2019, based upon
the grounds that the Opposed Marks are confusingly similar to the AADVANTAGE Marks in
regard to the overall appearance, sound, connotation, and commercial meaning in addition to the
fact that Applicant’s applied-for goods and services overlap with and exist in the same channels
of trade as Opposer’s AADVANTAGE Marks. (See Dkt. 1 ¶¶ 12-15). Opposer further asserted
that Applicant is contractually estopped from registration of the Opposed Marks based upon a
series of agreements related to the AADVANTAGE Marks between Opposer, Applicant’s wholly-
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owned subsidiary, Entertainment Publications, Inc. (“Entertainment”), and Entertainment’s prior
parent company, CUC International, Inc. (“Prior Agreements”) (Id. ¶ 11; Dkt. 16 Ex. K). Pursuant
to those agreements, Entertainment, on behalf of itself and its successors, expressly agreed “in
perpetuity thereafter . . . not to use or allow to be used the mark ‘Dining Advantage’ in association
with the provision of frequent flyer miles or points, air travel awards, upgrades or other air travel
benefits.” (Dkt. 1 ¶ 11; Dkt. 16 Ex. K).
III.

LEGAL STANDARD

Summary judgment should be awarded when the movant shows that there is no genuine
dispute as to any material fact and the movant is entitled to judgment as a matter of law. See FED.
R. CIV. P. 56; TBMP § 528.01. A disputed fact is a material fact where, under the applicable laws,
it may affect the outcome of the case. Anderson v. Liberty Lobby, Inc., 477 U.S. 242, 248 (1986).
The moving party bears the burden of establishing the assertion that a material fact cannot
be genuinely disputed, see FED. R. CIV. P. 56(c)(1); Celetox Corp. v. Catrett, 477 U.S. 317, 32223 (1986), by citing to particular evidence in the record or showing that the materials cited fail to
establish the presence of a genuine dispute, or that the non-moving party cannot produce
admissible evidence in support of such fact(s). FED. R. CIV. P. 56(c)(1)-(2).
The evidence must be viewed in a light favorable to the non-movant and all justifiable
inferences are to be drawn in its favor. Anderson, 477 U.S. at 255. While the non-moving party is
not required to present its complete case in response to a motion for summary judgment to defeat
the motion, the non-movant must present sufficient evidence to show an evidentiary conflict as to
the material fact in dispute. See Armco, Inc. v. Cyclops Corp., 791 F.2d 147, 149 (Fed. Cir. 1986).
Here, Applicant’s Motion should be denied, and Opposer’s Cross-Motion should be
granted, because the evidence and the record demonstrate as a matter of law that (1) Opposer has
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standing in the instant proceeding, (2) Applicant does not have a Morehouse laches defense, (3)
Applicant does not have a laches defense, (4) Applicant’s affirmative defense of unclean hands
fails, and (5) Applicant’s defense of equitable estoppel fails.
IV.

ARGUMENT
a. Opposer Has Standing (Fifth Affirmative Defense)

Applicant asserts that Opposer does not have standing. (See Dkt. 16 at 14-17). The Federal
Circuit, however, has established a liberal threshold for determining standing. Armida Winery Inc.
v. Cuban, LLC, No. 92065105, 2018 TTAB LEXIS 295, at *23-24 (TTAB Aug. 1, 2018).
Specifically, standing to oppose an applied-for mark requires (1) a “real interest” in the proceeding,
and (2) a reasonable basis for a belief in damages. Ritchie v. Simpson, 50 USPQ2d 1023, 1028-29
(Fed. Cir. 1999); Armida Winery, 2018 TTAB LEXIS 295 at *23-24. Indeed, it has consistently
been held that evidence a plaintiff uses a similar mark on the same or related goods or services is
sufficient to establish that plaintiff has a real interest, a personal stake, in the outcome of the
proceeding. Threshold.TV, Inc. v. Metronome Enters., Inc., 96 USPQ2d 1031, 1036 (TTAB 2010).
As discussed above, Opposer owns both registered and common law rights in marks
incorporating the term AADVANTAGE. (See Section II(a) supra; Dkt. 1 ¶ 5). Opposer’s federal
registrations are prima facie evidence of validity of these marks as well as Opposer’s ownership
and exclusive right to use these marks in connection with the identified services. See 15 U.S.C. §
1057(b). Opposer’s right to use many of the above marks is incontestable pursuant to 15 U.S.C. §
1065. Opposer’s rights predate Applicant’s application dates of the Opposed Marks. Indeed, since
1981, Opposer has continuously used, is now using, and intends to continue using the
AADVANTAGE Marks. (See Dkt. 1 ¶¶ 3-5).
The goods and services provided by Opposer include loyalty programs, discount programs,
incentive award programs, transportation services, and travel-related goods and services, which
7

are the same or closely related to the goods and services for which Applicant seeks to register the
Opposed Marks. For example, the Opposed Marks cover “Providing via on-line computer services
a membership program entitling the participants to receive discounts on dining, hotel
accommodations, consumer merchandise, travel,” which are services that overlap directly with
Opposer’s services. (See Section II(b) supra; Dkt. 1 ¶ 13). For this reason, Opposer has a
reasonable basis for its belief in damages.
For nearly 40 years, Opposer has provided its AAdvantage loyalty program and extensively
used the trademark AADVANTAGE along with other words and designs in connection with
various loyalty and discount programs. (See generally Ex. 1). Opposer’s AADVANTAGE Marks
are strong and have achieved a substantial level of consumer recognition as a result of Opposer’s
long-standing use of the marks in association with air transportation of passengers, cargo and
freight, and providing reservation services for air transportation, cruises and vacations. As such,
the AADVANTAGE Marks are inherently distinctive and have acquired fame among the
consuming public. Thus, Opposer has become well known and has developed its reputation and
goodwill under the AADVANTAGE Marks. Opposer therefore has a reasonable basis to assert
that it will be damaged by the registration of the Opposed Marks on the grounds that the Opposed
Marks resemble the AADVANTAGE Marks and in turn when applied to the goods and services
set forth in the Opposed Marks are likely to cause confusion, mistake or deception to the
consuming public. (Dkt. 1 ¶¶ 12, 14).
Further, contrary to Applicant’s arguments, the parties’ Prior Agreements do not deprive
Opposer of standing. To the contrary, Applicant contracted away its rights in perpetuity to register
the Opposed Marks at least in connection with “the provision of frequent flyer miles or points, air
travel awards, upgrades or other air travel benefits.” (Dkt. 16 Ex. K). Based on the Opposed Marks’
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goods and services, which reference discounts on travel and therefore broadly encompass frequent
flyer miles or points, air travel awards, upgrades or other air travel benefits, the Opposed Marks
are in direct conflict with the parties’ Prior Agreements and violate Opposer’s express rights under
those agreements. (See Ex. 2) (listing applied-for goods and services including “[a]dvertising and
promotional services, namely, promoting the goods and services of others through the distribution
of coupons, and discount offers which entitle the holder to receive discounts on … travel,”
“[p]roviding via on-line computer services a membership program entitling the participants to
receive discounts on … travel … and providing in connection therewith an on-line directory of
information about the discount program and participating businesses,” and “[n]on-magnetically
encoded printed coupon and discount cards all which entitle the holder to receive discounts on …
travel … sold separately or as part of a unit”) (emphasis added). Thus, the parties’ Prior
Agreements, and Applicant’s breach of those agreements, supports yet another basis for Opposer’s
real interest in and reasonable belief in damages in connection with this proceeding.
Applicant specifically asserts that it “merely agreed not to use Dining Advantage® in
association with the provision of miles, points, awards, or benefits,” but “did not agree to restrict
the use of the [sic] Dining Advantage® from any discounts.” (Dkt. 16 at 23). Applicant cites to
Section 4(d) of the parties’ 1994 Agreement, see id. Ex. K, in support of this assertion, yet
conveniently ignores the context of the referenced provision.
Section 4(d) of the 1994 Agreement refers to an exception of the Section 4 “Exclusivity”
provision and is a time-limited clause in which Applicant agreed that it would not “directly or
through arrangements with restaurants provide frequent flier miles or points, air travel awards,
upgrades or other air travel benefits with any other frequent flyer program or air carrier in
conjunction with restaurant dining in the U.S. from the date hereof through and including
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November 30, 1995” and “thereafter, until the termination or expiration of this Agreement will
not provide frequent flyer miles or points, air travel awards, upgrades, or other air travel benefits
(a) in conjunction with restaurant dining in the U.S. or publicly announce or promote any of the
foregoing without first providing American with a minimum of ninety (90) days prior written
notification.” (Id.) (emphasis added). In the context of Section 4, it is clear that the Section 4(d)
exception Applicant refers to is limited in time, is no longer effective, and is therefore
distinguishable from the restrictions set out in the Section 17 “Intellectual Property” provision of
the 1994 Agreement, which expressly states that it will apply in perpetuity. (Id.) (emphasis added).
The parties’ 1996 Agreement, which incorporates the 1994 Agreement, is similarly timelimited and further defined as a “non-exclusive arrangement” indicating that the 1996 Agreement
did not extend the life of the 1994 Section 4 Exclusivity provision. (Id.) (stating “[t]he agreement
between the parties shall be for one year . . . American agrees to participate under this nonexclusive arrangement”). In short, when viewed in context, it is clear that the time limited
exceptions in Section 4 have no bearing on Section 17 of the parties’ 1994 Agreement addressing
use restrictions of the Dining Advantage mark, nor the parties’ intention that such restrictions were
meant to apply in perpetuity. As such, Applicant’s Section 4(d) argument is misplaced and does
not affect Opposer’s standing in this proceeding.
Opposer has a real interest in this proceeding, and therefore has standing, based on its
undisputed ownership of various AADVANTAGE registrations, its common law rights in the
AADVANTAGE Marks, and Applicant’s breach of the parties’ Prior Agreements based on the
Opposed Marks. For the aforementioned reasons, there are no disputed material facts regarding
Opposer’s standing in the instant proceeding and summary judgment should be granted in
Opposer’s favor as to Applicant’s Fifth Affirmative Defense.
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b. Applicant Does Not Have a Morehouse Laches Defense (Second
Affirmative Defense)
Applicant argues that Applicant’s Registration Nos. 1,608,460 (the “‘460 Registration”)
and 4,286,631 (the “‘631 Registration,” and, collectively with the ‘460 Registration, the “Prior
Dining Advantage Registrations”) provide a basis for a Morehouse defense. (Dkt. 16 at 18-20). A
Morehouse defense requires that Applicant already own a substantially similar mark for
substantially similar goods and/or services, such that the later registration would cause no added
injury. See O-M Bread, Inc. v. U.S. Olympic Comm., 65 F.3d 933, 937-38 (Fed. Cir. 1995);
Morehouse Mfg. Corp. v. J. Strickland & Co., 160 USPQ 715, 717 (CCPA 1969). Stated
differently, for the purpose of the Morehouse laches defense, the prior mark(s) and the proposed
mark(s) must be “‘substantially identical,’ meaning that they are either literally identical or legally
equivalent.” Mag Instrument, Inc. v. Brinkmann Corp., 96 USPQ2d 1701, 1711 (TTAB 2010),
aff’d unpublished, Nos. 2011-1052, -1053, 2011 U.S. App. LEXIS 22673 (Fed. Cir. Nov. 9, 2011).
“[N]o part of the mark can be ignored in comparing the marks as a whole.” O-M Bread, 65 F.3d
at 937 (internal citation omitted). The Morehouse defense is inapplicable as a matter of law when
the prior registration and applied for mark have an identical literal element and are directed to
essentially the same goods or services, but one of the two marks includes a significant figurative
element that is not present in the other. See Citadel Fed. Credit Union v. KCG IP Holdings LLC,
No. 92055228, 2013 TTAB LEXIS 380, at *7-9 (TTAB 2013).
As an initial matter, the Prior Dining Advantage Registrations are each significantly
different from the Opposed Marks in overall appearance, sound and commercial impression. The
‘460 Registration is a standard character mark for DINING ADVANTAGE, and the ‘631
Registration is a standard character mark for DININGADVANTAGE.COM. The Opposed Marks,
shown below, add stylization and non-trivial design elements of a fork and knife in the center of
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two concentric circles, to the left of the literal element, and the ‘301 Application further adds the
“BY ENTERTAINMENT” house mark, none which are present in either of the Prior Dining
Advantage Registrations.

(See Ex. 2). Notably, although Applicant has just recently added such stylization, Opposer has
continuously offered dining rewards and used a plate-and-silverware logo, as shown below, in
connection with its AAdvantage Dining program, since as early as 2002. (See Section II(a) supra;
Ex. 1 ¶ 17; Ex. 1A).

Applicant’s new design elements impact the overall connotation and impression of the
marks and indisputably distinguish them from the Prior Dining Advantage Registrations. See
Citadel, 2013 TTAB LEXIS 380 at *7-9 (finding the design elements of respondent’s earlier mark
a “significant portion of the mark which presents a bold impression” different from the standard
character mark and thus not essentially the same); Vanderbilt Univ. v. Vanderbilt Mortg. & Fin.,
Inc., No. 91183673, 2010 TTAB LEXIS 207, at *8-9 (TTAB 2010) (finding registered and
applied-for marks not substantially identical based on design elements creating a different
commercial impression). The facts of this case are virtually identical to Citadel. In that case, the
respondent asserted that a cancellation against the standard character mark CITADEL was
precluded by its prior incontestable registration for the below figurative mark:
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Citadel, 2013 TTAB LEXIS 380 at *2, 6. The Board found that the figurative element of the above
mark presented “a bold impression not present in standard character mark” and was “not merely a
small difference which requires ‘careful inspection to detect.’” Id. at *7-8 (internal quotations
omitted). Accordingly, the Board found as a matter of law that the respondent's earlier and later
marks were not essentially the same and that the Morehouse defense was unavailable to the
respondent. Id. at *9.
Like the respondent in Citadel, Applicant’s earlier and later marks contain several
differences that are not merely small differences which require careful inspection to detect. First,

the Opposed Marks include the

figurative element, which creates a bold impression that is

not present in either of the Prior Dining Advantage Marks. The ‘301 Application further adds the
“BY ENTERTAINMENT” and

house marks. Indeed, Applicant states in its Motion that the

Opposed Marks are “even less similar to Opposer’s marks than the Prior DA Marks,” see Dkt. 16
at 18, and therefore even Applicant concedes that there are significant differences between the
Prior Dining Advantage Registration and the Opposed Marks. For at least these reasons, the Prior
Dining Advantage Registrations are not substantially similar to the Opposed Marks and cannot
provide the basis for the Morehouse laches defense, compare Dkt. 16 Ex. F, with Ex. 2. See O-M
Bread, 65 F.3d at 937-38.
In addition, the services specified in the ‘460 Registration, namely, “Promoting the goods
and services of others through the distribution of discount cards and coupons for restaurants” in
International Class 35 (See Dkt. 16 Ex. F) are a significantly narrower set of services than those
recited in the Opposed Marks—critically omitting any services pertaining to travel discounts—
13

and also completely lack any class 16 goods. The Morehouse defense is therefore not available
with respect to the ‘460 Registration for that additional reason.
The ‘631 Registration likewise has significant additional differences from the Opposed
Marks. The addition of “.COM” to the “DININGADVANTAGE” text creates a different sound
and commercial impression such that the ‘631 Registration and the Opposed Marks cannot be
considered “substantially similar.” See O-M Bread, 65 F.3d at 938-39 (finding prior registration
for OLYMPIC was not a defense with respect to OLYMPIC KIDS); Mag Instrument, 96 USPQ2d
at 1711-12 (finding MAGNUM MAX not substantially the same as MAGNUM MAXFIRE);
Universal City Studios LLP v. Valen Brost, No. 91153683, 2003 TTAB LEXIS 520, at *10-12
(TTAB 2003) (finding UNIVERSAL TOYS and UNIVERSAL GAMES do not “create the same,
continuing commercial impression” and thus are not substantially similar such that the Morehouse
defense applies).
Based on the existing differences between the Prior Dining Advantage Registrations and
the Opposed Marks, the marks are not substantially similar, and the Morehouse laches defense
does not apply. Because there are no disputable material facts based on the existing evidence,
Applicant’s defense is legally insufficient and summary judgment should be granted in Opposer’s
favor as to Applicant’s Second Affirmative Defense.
c. Applicant Has Failed to Show Laches
Applicant has not pled an affirmative defense of laches in general (see Dkt. 9 at 8-12) and
therefore may not obtain summary judgment on an affirmative defense that has not been pleaded.
See Omega SA v. Alpha Phi Omega, 118 USPQ2d 1289, 1291 n.2 (TTAB 2016) (citing Bausch &
Lomb Inc. v. Karl Storz GmbH & Co. KG, 87 USPQ2d 1526, 1528 n.3 (TTAB 2008)); Drive
Trademark Holdings LP v. Inofin & Mark Walsh, 83 USPQ2d 1433, 1437 n.12 (TTAB 2007);

14

TBMP § 528.07(a). To the extent Applicant now attempts to argue laches in its Motion (see Dkt.
16 at 20 (“Entertainment is entitled to registration of the New DA Marks under the Morehouse,
doctrines of laches, acquiescence and estoppel …”)), Applicant has failed to present any evidence
of laches, and there is no dispute of material fact that Applicant lacks a valid laches defense. 1
It is well established that the laches defense is “severely limited in an opposition
proceeding as it is triggered only by the date the mark is published for opposition—not by the date
of knowledge of use.” See Nat’l Cable Television Ass’n v. Am. Cinema Editors, Inc., 937 F.2d
1572, 1580-82 (Fed. Cir. 1991); Cards Against Humanity, LLC v. Vampire Squid Cards, LLC, No.
91225576, 2017 TTAB LEXIS 359, at *16-17, 20 (TTAB 2017); Barbara’s Bakery, Inc. v.
Landesman, 82 USPQ2d 1283, 1292 n.14 (TTAB 2007) (the defense of laches is not generally
available in an opposition proceeding).
Specifically, laches requires Applicant prove that: (1) the plaintiff unreasonably delayed in
asserting its rights against the defendant, and (2) the defendant suffered material prejudice that is
attributable to the plaintiff’s unreasonable delay. See Bridgestone/Firestone Research, Inc. v. Auto.
Club de l’Ouest de la France, 245 F.3d 1359, 1361 (Fed. Cir. 2001); Lincoln Logs Ltd. v. Lincoln
Pre-Cut Log Homes, Inc., 971 F.2d 732, 734 (Fed. Cir. 1992); TBMP § 311.02(b).
Here, Applicant has failed to argue that Opposer unreasonably delayed in asserting its
rights by promptly filing the instant proceeding. Indeed, the Opposed Marks published on
September 10, 2019 (see Ex. 2), and Opposer timely filed this proceeding within 30 days later on
October 10, 2019. (See Dkt. 1). Thus, Opposer asserted its rights within the timeframe specifically
set out under the applicable rules, which alone supports the fact that there has been no unreasonable

1

Applicant primarily addresses the doctrine of laches in connection with its Morehouse laches defense. However,
based on Applicant’s tendency to conflate various affirmative defenses, and Applicant’s failure to cite to specific
evidence in its Argument section, Opposer addresses this defense.
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delay. See TBMP § 306.01. Because Applicant has failed to show any unreasonable delay, any
argument made that Applicant suffered material prejudice based on Opposer’s delay automatically
fails. In sum, while Applicant may have attempted to argue laches in its Motion, Applicant failed
to prove the elements required because there is no evidence to support laches. As a result, there is
no dispute of material fact in regard to this defense, and the Board should grant summary judgment
in favor of Opposer
d. Applicant Has Failed to Show Unclean Hands (Third Affirmative
Defense)
Applicant asserts that it is entitled to summary judgment because Opposer has come to the
Board with unclean hands. (See Dkt. 16 at 20). In particular, Applicant argues that Opposer’s
Notice of Opposition is “intentionally misleading” and has not been “frank and fair” with the
Board. (Id. at 21). Applicant states that Opposer has failed to disclose details regarding the parties’
history and that Opposer’s omissions suggest an ultimate goal of misusing trademarks for
anticompetitive purposes. (Id. at 22). However, Applicant’s attempts to argue unclean hands based
upon the information contained, or not contained, in Opposer’s Notice of Opposition signals
Applicant’s misunderstanding of the doctrine and in turn that Applicant’s unclean hands defense
is legally insufficient.
The unclean hands doctrine generally supports the notion that “he who comes into equity
must come with clean hands” and thus those seeking equity “shall have acted fairly and without
fraud or deceit as to the controversy in issue.” Precision Instrument Mfg. Co. v. Auto. Maint. Mach.
Co., 324 U.S. 806, 814-15 (1945) (emphasis added); see also Highmark, Inc. v. UPMC Health
Plan, Inc., 276 F3d 160, 174 (3d Cir. 2001) (“The equitable doctrine of unclean hands applies
when a party seeking relief has committed an unconscionable act immediately related to the equity
the party seeks in respect to the [proceeding].”); Performance Unlimited, Inc. v. Questar
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Publishers, Inc., 52 F.3d 1373, 1383 (6th Cir. 1995) (“The doctrine of unclean hands requires that
the alleged misconduct on the party of the plaintiff relate directly to the transaction about which
the plaintiff has made a complaint.”); Gidatex v. Campaniello Imports, Ltd., 82 F. Supp. 2d 126,
131-32 (S.D.N.Y. 1999) (finding that failure to fulfill contract between plaintiff and defendant is
not related to plaintiff’s acquisition of use of the trademark at issue); Russian Kurier, Inc. v.
Russian Am. Kurier, Inc., 899 F. Supp. 1204, 1211 (S.D.N.Y. 1995) (finding that plaintiff’s illegal
copying and publication of other’s words do “not render it subject to the defense of unclean hands
because it is collateral to the issue of trademark infringement that is here disputed”). Moreover,
bad intent is integral to the unclean hands defense. Wells Fargo & Co v. Stagecoach Props., Inc.,
685 F.2d 302, 308 (9th Cir. 1982).
In the context of TTAB proceedings, the unclean hands doctrine has been asserted in
connection with illegal conduct, fraud, misuse of a trademark registration symbol,
misrepresentation regarding the source of quality of a product on which a mark is used, and
debasement of goods. See, e.g., Hornblower & Weeks, Inc. v. Hornblower & Weeks, Inc., No.
110,043, 2001 TTAB LEXIS 562, at *19-20 (TTAB 2001) (citing 3 J. GILSON TRADEMARK
PROTECTION & PRACTICE § 8.12[13] (1999)) (“Assertion of the defense of unclean hands, though
often based on allegations of fraud, misrepresentation of source, or violation of antitrust laws, ‘may
result from any imaginable immoral or illegal conduct.’”). However, Applicant’s unclean hands
allegations set forth a laundry list of actions, and non-actions, regarding the parties’ Prior
Agreements and marks that are not directly at issue in this proceeding. (See Dkt. 16 at 22-23).
Moreover, the agreements that are at issue were clearly disclosed to the Board at the
commencement of this proceeding. (Dkt. 1 ¶ 11; Dkt. 16 Ex. K). Simply put, the majority of
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occurrences Applicant references are tangential to the marks at issue and therefore do not support
Applicant’s unclean hands affirmative defense. See Gidatex, 82 F. Supp. 2d at 131-32.
Further, Applicant’s baseless arguments that Opposer’s “omissions suggest it is attempting
to misuse [] trademarks for anticompetitive purposes” seems to argue that Opposer’s filing of this
Opposition is somehow improper. Yet, such allegations also fail to support Applicant’s unclean
hands defense. See Theatrical Stage Emps. Union Local No. 2 of the Int’l Alliance of Theatrical
Stage Emps. v. Eaves, No. 92055242, 2017 TTAB LEXIS 54, at *44-45 (TTAB 2017) (citing 6
MCCARTHY ON TRADEMARKS & UNFAIR COMPETITION, § 31:51 (4th ed., 2016 update))
(“allegedly unfair or improper filing of a trademark infringement lawsuit cannot itself constitute a
basis for an unclean hands defense to that lawsuit.”).
Finally, Applicant’s argument that Opposer has misrepresented the parties’ history is
disconnected not only from the reality of the parties’ interactions to date, but also from what is
required in a Notice of Opposition. Opposer has fulfilled its obligations by including the detail
required to give Applicant fair notice of the basis of each claim. See Johnson v. City of Shelby, 574
U.S. 10, 11 (2014) (per curiam) (plaintiff’s “[h]aving informed the city of the factual basis for their
complaint, they were required to do no more to stave off threshold dismissal for want of an
adequate statement of their claim”); Fair Indigo LLC v. Style Conscience, 85 USPQ2d 1536, 1538
(TTAB 2007) (elements of each claim should be stated concisely and directly, and include enough
detail to give the defendant fair notice); TBMP § 309.03(a)(2). The Board’s very institution of this
proceeding is evidence that Opposer had satisfied its pleading requirements. (See generally Dkt.
1; see also Dkt. 8 at 2-3). Opposer is not required to recite ad nauseum the background of the
parties’ prior dealings in its Notice of Opposition. Indeed, it is Applicant that makes
misrepresentations when it asserts that Opposer has not been forthright regarding the parties’ prior
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interactions because, again, Opposer specifically identified the parties’ prior agreements in its
Notice of Opposition (see Dkt. 1 ¶ 11), and nothing in the Notice of Opposition is false.
Nevertheless, this proceeding is still in its early stages, and discovery and Opposer’s investigation
remain ongoing. It is disingenuous for Applicant to assert that Opposer has intentionally misled
the Board when the parties have barely had the opportunity to develop the facts and record in this
proceeding.
For the aforementioned reasons, Applicant has failed to provide any evidence showing that
Opposer had the intent to mislead the Board in regard to the parties’ history. More importantly,
Applicant’s accusations pertain to the information included in Opposer’s Notice of Opposition,
which does not provide a proper basis for an unclean hands defense. Accordingly, Applicant’s
unclean hands defense fails as a matter of law, and summary judgment should be granted in
Opposer’s favor.
e. Applicant Has Failed to Show Equitable Estoppel (First Affirmative
Defense)
Applicant asserts that it should be granted summary judgment on its equitable estoppel
defense, yet Applicant again fails to provide specific support for any of the equitable estoppel
elements. (See generally Dkt. 16 at 20-24). Applicant blends its unclean hands and equitable
estoppel arguments, and thus much of what purports to be Applicant’s equitable estoppel argument
is simply directed toward the parties’ prior agreements and interactions and is not relevant to
equitable estoppel. (See id.). Moreover, rather than providing concrete evidence, Applicant makes
conclusory remarks regarding the apparent prejudice it has suffered based on Opposer’s alleged
actions. (See id. at 24). Applicant’s barebones argument, devoid of supporting evidence, is not
enough to support summary judgment in Applicant’s favor. Applicant has failed to provide the
requisite evidence because there is none.
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The doctrine of equitable estoppel requires Applicant to show (1) misleading conduct,
which may include not only statements and action but silence and inaction, leading another to
reasonably infer that rights will not be asserted against it, (2) reliance upon this conduct, and (3)
due to this reliance, material prejudice if the delayed assertion of such rights is permitted. See
Lincoln, 971 F.2d at 734; Panda Travel, Inc. v. Resort Option Enters., Inc., 94 USPQ2d 1789,
1797-98 (TTAB 2009). In an opposition proceeding, the defense of equitable estoppel must be
linked to Applicant’s registration of its mark, not Applicant’s use of its mark. See id.; see also
Panda Travel, 94 USPQ2d at 1797; Bausch & Lomb Inc. v. Karl Storz GmbH & Co. KG, 87
USPQ2d 1526, 1531 (TTAB 2008) (“Conduct which occurs prior to the publication of the
application for opposition generally cannot support a finding of equitable estoppel.”).
Here, as to misleading conduct, Applicant argues that Opposer has engaged in such conduct
with respect to its representations in its Notice of Opposition. (Dkt. 16 at 21) (stating “[t]he
Opposition is intentionally misleading and not in the least ‘frank and fair with the Board.’”).
However, as discussed in Section IV(d) supra, Opposer has satisfied its obligations in its Notice
of Opposition. More importantly, this proceeding is still in its infancy, and thus Applicant cannot
sincerely argue that Opposer has intentionally withheld information when Opposer has hardly had
the opportunity to develop the record prior to Applicant bringing its Motion.
With respect to Applicant’s reliance on Opposer’s actions, or non-actions, Applicant again
fails to identify specific actions it took—or evidence supporting those actions—showing its
reliance. The most information that Applicant provides on this point is that it allegedly expended
“substantial funds in marketing on the Dining Advantage marks in reliance on the Dining Contract,
Opposer’s lack of opposition, and lack of consumer confusion.” (Dkt. 16 at 24). Yet, again, acts
and/or conduct before publication of the application at issue cannot be considered in connection
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with Applicant’s equitable estoppel defense. See Bausch & Lomb, 87 USPQ2d at 1531. Thus,
Applicant’s discussion of reliance on Opposer’s actions prior to publication of the Opposed Marks
is not germane to its equitable estoppel defense in the context of this proceeding. However, even
if it was, the only existing evidence Applicant has provided does not prove reliance as it fails to
delineate Applicant’s expenditure specifically attributable to the Opposed Marks, as opposed to
more generalized advertising and marketing expenditures made in furtherance of its overall
business. (Dkt. 16 Ex. B, Answer to Interrogatory No. 9 at 9-10) (stating that Applicant’s “financial
marketing records are not coded for Applicant Marks”).
Next, Applicant argues that it has and will suffer material prejudice based on the below
points, although Applicant has not provided supporting evidence. For example:

(See Dkt. 16 at 24). Opposer has already addressed Applicant’s first alleged basis of prejudice
above. As to Applicant’s second alleged basis for prejudice, there is no evidence demonstrating
that Applicant has suffered any economic harm based on the registration delay of the Opposed
Marks—and even if it did, the mere fact that registration of the Opposed Marks has been delayed
because Opposer filed an opposition is not “prejudice” for purposes of equitable estoppel.
Applicant has not provided any evidence of financial expenditure or economic harm that stems
specifically from the instant proceeding and/or the delay in registration of the Opposed Marks. (Id.
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Ex. B, Answer to Interrogatory No. 9 at 9-10) (stating that Applicant’s “financial marketing
records are not coded for Applicant Marks”). Regarding Applicant’s third alleged basis for
prejudice concerning alleged costs that Applicant has spent defending the instant proceeding,
Applicant again fails to provide any evidence at all of what Applicant has spent. Regardless,
defending oneself against actionable claims is not prejudicial. As to Applicant’s alleged fourth
basis of prejudice related to the unavailability of evidence and witnesses per Opposer’s written
discovery responses, Applicant’s allegations are baseless. Opposer has provided fulsome
responses to the discovery requests that Applicant served. Any suggestion that witnesses are
lacking is also without merit. Specifically, Applicant asked for detailed information in its
interrogatories regarding former employees of Opposer. (Id. Ex. L, Answer to Interrogatory No. 2
at 6). Opposer accurately answered that information regarding the former employees is no longer
in Opposer’s possession, custody or control. (Id.). Meanwhile, Applicant has not served additional
interrogatories requesting information about current employees of Opposer that may have relevant
information or knowledge (although Opposer made such a disclosure in any event in its Initial
Disclosures and interrogatory answers, see id. Exs. I & L), and Applicant has not yet sought to
depose a Rule 30(b)(6) witness. If Applicant serves additional interrogatories regarding individuals
with knowledge, or a notice of Rule 30(b)(6) deposition, Opposer will make such information and
witness(es) available and will be prepared to respond fully and accurately. This proceeding is in
its early stages and discovery remains ongoing. Applicant’s argument that it has suffered prejudice
based upon a lack of evidence and/or availability of witnesses is both disingenuous and premature.
Based on Applicant’s assertions and the corresponding evidence, or lack thereof, regarding
its equitable estoppel defense, Applicant fails to show the existence of (1) misleading conduct that
led Applicant to believe that rights would not be asserted against it, (2) reliance upon such conduct,
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and (3) material prejudice due to such reliance. Simply put, Applicant’s arguments fail because
there is no evidence in support of equitable estoppel. As a result, there is no dispute of material
fact relating to this defense and summary judgment should be granted in Opposer’s favor that
Applicant may not rely upon this defense.
V.

CONCLUSION

In light of the foregoing, Opposer respectfully requests that the Board deny Applicant’s
Motion and grant Opposer’s Cross-Motion for Summary Judgment with respect to Applicant’s
First, Second, Third, and Fifth Affirmative Defenses, as well as the defense of laches.

Dated: October 29, 2020
Respectfully submitted,
/s/ Eric J. Maiers
Eric J. Maiers
Maja E. Sherman
GREENBERG TRAURIG LLP
77 West Wacker Drive, Suite 3100
Chicago, Illinois 60601
(312) 456-1036
Attorneys for Opposer American
Airlines, Inc.
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This is to certify that a copy of the attached OPPOSER AMERICAN AIRLINES, INC.’S
BRIEF IN SUPPORT OF ITS MOTION (1) IN OPPOSITION TO APPLICANT’S MOTION
FOR SUMMARY JUDGMENT AND (2) IN SUPPORT OF OPPOSER’S CROSS-MOTION
FOR SUMMARY JUDGMENT was served on Applicant’s counsel of record on October 29, 2020
via electronic mail, addressed to:

Gail M. O’Brien
General Counsel
HSP EPI Acquisition, LLC dba Entertainment
1401 Crooks Road, Suite 150
Troy, MI 48084
gobrien@entertainment.com

/s/ Eric J. Maiers
Eric J. Maiers

Attorney for Opposer American Airlines,
Inc.

24

EXHIBIT 1

Exhibit 1A

10/28/2020

Think of the AAdvantage Dining™
program when choosing a restaurant for
your next get-together with family or
friends. Whether it’s burgers after the
game or a five-course dinner on the
town, you’ll earn up to 10 miles for
every dollar you spend at more than
8,800 AAdvantage Dining restaurants.
Keep track of
your dining miles online.
Create an online dining profile now at
aa.idine.com to personalize your dining
web
site. That way you can keep track of all
your past dining rewards, enroll new
credit cards, edit your membership
information and more. You’ll also
become eligible to earn 500 BONUS
MILES!

AAdvantage Dining

Just personalize your dining web site by
creating an online profile, then dine out
three times between 10/15/02 and
12/31/02. You’ll earn
500 Bonus Miles in addition to up to
10 miles for every dollar you spend!
for restaurants near your home,
office or travel destination at aa.idine.com
With so many restaurants to choose from
–— and new ones joining daily –— you’ll
want to check back often. Then just pick a
restaurant and pay your bill with a credit
card you’ve registered with the
AAdvantage Dining program … you’ll
earn miles for every delicious bite.
Imagine, you can earn 75 miles for an
appetizer, 250 miles for an entrée, 60
miles for dessert, and even 95 miles for
the tax and tip … then use your miles for
a weekend getaway with your friends or a
fun family vacation!
You're already a member...
create an online profile, choose a
restaurant, and go out and eat! (If you've
already created a profile just go out and
dine.)
If you have any questions about the
AAdvantage Dining program, please
email aa@idine.com or call 1-800-4795981.

https://www.aa.com/content/images/eSummary/emails/OctPush/AA_September_member_500miles.htm
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Exhibit 1B

10/27/2020

AAdvantage − AAdvantage program − American Airlines

Home

Log in »

Plan Travel

�

Home

>

English

Search AA.com®

Travel Information AAdvantage

�

AAdvantage® program

AAdvantage® program

� Elite status updates for 2021

We’re making changes designed to meet your needs and provide the elite benefits you want.
Read about the changes »

�
�

AAdvantage

�

Earn miles

�

Redeem miles

�

Elite status

Log in / Join

In the best loyalty program
The possibilities are endless
As a member of the AAdvantage® program, you'll earn miles when you fly on
American, oneworld® and other participating airlines, as well as over 1,000
partners. Then, you can use your miles for:
■ Flights to nearly 1,000 destinations worldwide
■ Upgrades
https://www.aa.com/i18n/aadvantage-program/aadvantage-program.jsp?anchorLocation=DirectURL&title=aadvantage
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AAdvantage − AAdvantage program − American Airlines

■ Vacations, car rentals and hotels
■ Other retail products

Not a member? Join now »

Earn miles
We make it easy to earn miles when you fly or when you engage with any of our partners.

Fly to earn miles
Earn miles when you fly with
American, oneworld® and other
participating airlines.
Partner airlines »
Earn extra miles »
Request missing flight miles »

Earn miles with
partners

Buy, transfer or gift
miles

There are over 1,000 ways to earn
miles with our partners – from car
rentals and hotel stays, to dining out
and using credit cards.

Don't wait any longer for that trip
you've been longing to take. Buy the
miles you need and be on your way.
Buy, gift or transfer miles

Earn miles »

�

Partner offers »
Request missing partner miles »

Use your miles
Flight awards

Upgrades

Hotels, cars and more

With AAnytime® Awards there are no
blackout dates and if a seat is
available, you can book it with miles.
And if your travel plans are flexible,
MileSAAver and Web Special awards
are available for fewer miles.

Use your miles to upgrade to First or
Business on American and select
partner airlines. You can use your
miles for yourself or for anyone else!

Redeem your miles for hotel stays,
rental cars, vacation packages and
other retail products.

Flight award chart »

Award travel »

�
Vacation packages �
Car/hotel awards

Admirals Club® membership

»

Book award travel »

https://www.aa.com/i18n/aadvantage-program/aadvantage-program.jsp?anchorLocation=DirectURL&title=aadvantage
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Earn 50,000 bonus miles after qualifying
purchases with the Citi® / AAdvantage®
Platinum Select® card
Plus, enjoy your first checked bag free on domestic American Airlines itineraries and a
$125 American Airlines Flight Discount after you spend $20,000 or more in purchases
during your cardmembership year and renew your card.
Learn more

�

Already a cardholder? Learn more about your card’ s benefits »

Discover the perks of elite status
The more you travel the more you earn –
upgrades, bonus miles, airport privileges and
more
Qualify for Executive Platinum, Platinum Pro, Platinum or Gold status with a
combination of Elite Qualifying Dollars (EQDs) and Elite Qualifying Miles
(EQMs) or Elite Qualifying Segments (EQSs). When you fly with us or
participating partner airlines, your travel will count toward elite status
qualification.
Elite status benefits »
Qualify for elite status »

The oneworld® alliance: More destinations around the
globe
oneworld® offers convenient service on the world's leading airlines across nearly 1,000 destinations worldwide. And as
an AAdvantage® member, when you travel on oneworld® airlines, your eligible activity will count toward AAdvantage®
elite status qualification. Plus, enjoy:
■ Smooth transfers between partner airlines
■ Earning and redeeming miles across the oneworld® alliance
■ Recognition of AAdvantage® elite status across all member airlines
https://www.aa.com/i18n/aadvantage-program/aadvantage-program.jsp?anchorLocation=DirectURL&title=aadvantage
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Learn more about the benefits of the oneworld® alliance »

You may also like...
AAdvantage® program updates »
AAdvantage® terms and conditions »
AAdvantage® FAQs »
Admirals Club® »

� Back to top
Help

About American

Extras

Contact American

About us

Business programs

Receipts and refunds

Careers

Gift cards

FAQs

Investor relations

Agency reference

Newsroom

Cargo

Legal, privacy, copyright

�

Bag and optional fees
Customer service and

�
�

�

�

American Airlines credit card
Trip insurance
CoBrowse

Environmental, social and
governance

contingency plans

Combating human trafficking

Conditions of carriage

Browser compatibility
Web accessibility

� Link opens in new window. Site may not meet accessibility guidelines. AA.com

®

https://www.aa.com/i18n/aadvantage-program/aadvantage-program.jsp?anchorLocation=DirectURL&title=aadvantage
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Retail and dining − AAdvantage program − American Airlines

Home

Log in »

Plan Travel

�

Home

>

AAdvantage program

>

English

Search AA.com®

Travel Information AAdvantage

Earn miles

>

�

Retail and dining

Retail and dining

Discover our partners
AAdvantage eShopping
Mall »

FTD »

Sprint »

Vinesse Wines »

Points.com »

Vivid Seats »

AAdvantage Dining
Program »

AAdvantage eShopping Mall
Earn miles every time you shop at the eShopping Mall
With over 850 retailers to choose from, bonus mile offers, exclusive deals, and seasonal
specials earning miles has never been simpler.
■ Visit the AAdvantage eShopping mall
■ Enroll with your AAdvantage number and create an account
■ Shop and earn miles

Start shopping today

�

https://www.aa.com/i18n/aadvantage-program/miles/partners/retail-and-dining.jsp#diningprogram
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� Terms and conditions

Retail and dining − AAdvantage program − American Airlines

The AAdvantage Dining Program
Earn up to 5 miles for every $1 you spend
Register up to 6 credit cards to the AAdvantage Dining Program and earn bonus miles
each time you pay a bill. New members that sign up and dine will receive a new member
bonus. Here's how:
■ Register your credit card and dine = 1 mile per $1
■ Register your credit card and subscribe to emails = 3 miles per $1
■ Dine 12 or more times and become a VIP member = 5 miles per $1

Sign up now

�

� Terms and conditions
FTD
Earn up to 30 miles for every dollar you spend at FTD.*
Plus, if you’re an AAdvantage Executive Platinum, Platinum Pro, Platinum or Gold
member, you earn an extra 100 miles on each order.
Order online or call 800-SEND – FTD
*Exceptions apply. See site for details.

Shop online now

�

� Terms and conditions
Sprint
https://www.aa.com/i18n/aadvantage-program/miles/partners/retail-and-dining.jsp#diningprogram
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Retail and dining − AAdvantage program − American Airlines

Earn up to 25,000 miles when you activate a new
Sprint account
Switch to Sprint and earn up to 25,000 AAdvantage® miles your first year with Unlimited
Plus or Premium. And, after your first year, earn 5,000 AAdvantage® miles annually for
being a loyal Sprint customer.
Visit www.sprint.com/AAdvantage

�

� Terms and conditions
Points.com
Track points and miles
If you are a member of AAdvantage as well as hotel loyalty programs, with Points, you
can track your balances in one place.
Learn more about Points.com

�

� Terms and conditions
Vinesse Wines
Earn 5,000 miles with American Cellars
Enjoy six delicious wines for only $6.99 per bottle plus 1¢ shipping. Plus, you’ll also earn
5 miles per $1 spent on all future wines.
Order online or call 800-823-5527
Learn more about Vinesse Wines

�

https://www.aa.com/i18n/aadvantage-program/miles/partners/retail-and-dining.jsp#diningprogram
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� Terms and conditions
Vivid Seats

Earn 3+ miles per dollar on all ticket purchases
Experience the best live events. You’ll also earn 3+ miles per $1 spent on all sports,
concerts and theater ticket purchases.
Browse events now

�

� Terms & Conditions
You may also like...
Financial and business »
Home and health »
Specialty »

� Back to top
Help

About American

Extras

Contact American

About us

Business programs

Receipts and refunds

Careers

Gift cards

FAQs

Investor relations

Agency reference

Newsroom

Cargo

Legal, privacy, copyright

�

Bag and optional fees
Customer service and

�
�

�

�

American Airlines credit card
Trip insurance
CoBrowse

Environmental, social and
governance

contingency plans

Combating human trafficking

Conditions of carriage

Browser compatibility

https://www.aa.com/i18n/aadvantage-program/miles/partners/retail-and-dining.jsp#diningprogram
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Web accessibility

� Link opens in new window. Site may not meet accessibility guidelines. AA.com

®

https://www.aa.com/i18n/aadvantage-program/miles/partners/retail-and-dining.jsp#diningprogram
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Hotels − AAdvantage program − American Airlines

Home

Log in »

Plan Travel

�

Home

>

AAdvantage program

>

Earn miles

English

Search AA.com®

Travel Information AAdvantage
>

�

Hotels

Hotels

Earn miles with our partners
Stay in your favorite hotels and earn American Airlines AAdvantage® miles at the same time. Provide your AAdvantage
number at check-in to earn miles.
Featured hotels »
Hotel partners »

Convert your hotel points to miles
Need more miles for that trip you're planning to take? Convert your hotel points into miles and redeem them for award
travel on American Airlines.
Convert hotel points to miles »

Featured hotels

� Hyatt Hotels and Resorts
Earn 500 miles each stay
■ Park Hyatt

■ Hyatt Regency

■ Andaz

■ Grand Hyatt

■ Hyatt

■ Alila

https://www.aa.com/i18n/aadvantage-program/miles/partners/hotels.jsp

■ Hyatt Centric
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■ The Unbound

Collection by Hyatt
■ Hyatt Place

Hyatt

■ Hyatt House

■ Thompson Hotels

■ Hyatt Ziva

■ Two Roads Hospitality

■ Hyatt Zilara

■ Joie de Vivre

■ Destination Hotels

�

Elite members earn more with World of Hyatt.
Elite offers »

� Marriott Bonvoy
Earn 2 miles for every $1 you spend on all qualifying charges
Choose 'miles' as your earning preference and American Airlines as your preferred airline. Enter your
AAdvantage® number.
■ AC Hotels by Marriott® *

■ Gaylord Hotels®

■ The Luxury Collection®

■ Aloft® *

■ JW Marriott®

■ The Ritz-Carlton®

■ Autograph Collection®

■ Le Meridien®

■ Sheraton®

■ Courtyard by Marriott® *

■ Marriott Executive Apartments® *

■ St. Regis®

■ Delta Hotels by Marriott™

■ Marriott Hotels®

■ SpringHill Suites by Marriott® *

■ Design Hotels™

■ Marriott Vacation Club

■ TownePlace Suites by Marriott® *

■ EDITION®

■ MOXY® Hotels*

■ Tribute Portfolio®

■ Element by Westin® *

■ Protea Hotels by Marriott® *

■ W® Hotels

■ Fairfield® by Marriott*

■ Renaissance® Hotels

■ Westin®

■ Four Points® by Sheraton*

■ Residence Inn by Marriott® *

*Earn 1 mile for every $1 you spend
Marriott Bonvoy

�

� InterContinental Hotels
Earn 2 miles for every $1 you spend on all qualifying room rates
Choose American Airlines as your earning preference.
■ Candlewood Suites*

■ Hotel Indigo

■ Staybridge Suites*

■ Holiday Inn

■ Crowne Plaza Hotels & Resorts

■ EVEN

■ Holiday Inn Express

■ InterContinental Hotels &

Resorts
*Earn 1 mile for every $1 you spend on all qualifying room rates
InterContinental Hotels

�

https://www.aa.com/i18n/aadvantage-program/miles/partners/hotels.jsp
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� Rocketmiles

Earn up to 10,000 miles each night
Rocketmiles

�

� American Airlines Hotels
Earn up to 10,000 miles per night
American Airlines Hotels

�

Hotel partners

� PointsHound
Earn up to 10,000 miles each night at over 300,000 hotels worldwide
PointsHound

�

� Wyndham Hotels and Resorts
Earn up to 2 miles for every $1 spent on all qualifying stays
■ Blue and Gold Wyndham Rewards Members earn 1 mile for every $1 spent on a qualifying stay.
■ Platinum and Diamond Wyndham Rewards Members earn 2 miles for every $1 spent on a qualifying stay.

Choose American Airlines AAdvantage® as your earning preference.
■ AmericInn® by Wyndham

■ Hawthorn Suites® by Wyndham

■ Baymont® by Wyndham

■ Howard Johnson® by Wyndham

■ Days Inn® by Wyndham

■ Microtel® by Wyndham

■ Dazzler®

by Wyndham (LATAM ■ Ramada® by Wyndham

only)

■ Super 8® by Wyndham

■ Dolce Hotels and Resorts® by

Wyndham

■ Trademark Collection® by

Wyndham

■ Travelodge® by Wyndham (North

America only)
■ TRYP® by Wyndham
■ Wingate® by Wyndham
■ Wyndham Garden®
■ Wyndham Grand®
■ Wyndham®

■ Esplendor® Boutique Hotels by

Wyndham (LATAM only)
Wyndham Hotels

�

https://www.aa.com/i18n/aadvantage-program/miles/partners/hotels.jsp
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� Terms and conditions
You may also like...
Redeem miles for hotel stays »
Book awards »
More ways to earn miles »

� Back to top
Help

About American

Extras

Contact American

About us

Business programs

Receipts and refunds

Careers

Gift cards

FAQs

Investor relations

Agency reference

Newsroom

Cargo

Legal, privacy, copyright

�

Bag and optional fees
Customer service and

�
�

�

�

American Airlines credit card
Trip insurance
CoBrowse

Environmental, social and
governance

contingency plans

Combating human trafficking

Conditions of carriage

Browser compatibility
Web accessibility

� Link opens in new window. Site may not meet accessibility guidelines. AA.com

®

https://www.aa.com/i18n/aadvantage-program/miles/partners/hotels.jsp
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EXHIBIT 2

Generated on: This page was generated by TSDR on 2020-10-29 11:00:57 EDT
Mark: DINING ADVANTAGE

US Serial Number: 88417283

Application Filing May 06, 2019
Date:

Filed as TEAS RF: Yes

Currently TEAS RF: Yes

Register: Principal
Mark Type: Trademark, Service Mark
TM5 Common Status
Descriptor:

LIVE/APPLICATION/Opposition Pending
The pending trademark application has been examined by the Office and was
published for opposition, at which time one or more oppositions were filed but
they have not yet been decided.

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.
Status Date: Oct. 15, 2019
Publication Date: Sep. 10, 2019

Mark Information
Mark Literal DINING ADVANTAGE
Elements:
Standard Character No
Claim:
Mark Drawing 3 - AN ILLUSTRATION DRAWING WHICH INCLUDES WORD(S)/ LETTER(S)/NUMBER(S)
Type:
Description of The mark consists of a fork and knife in the center of a thin circle all inside a larger, thicker circle to the left of the wording "DINING
Mark: ADVANTAGE".
Color(s) Claimed: Color is not claimed as a feature of the mark.
Disclaimer: "DINING"
Design Search 11.01.02 - Knives, table (without pointed ends); Table knives (without pointed ends); Kitchen (electric), table
Code(s): 11.01.03 - Forks
26.01.17 - Concentric circles, two; Two concentric circles; Circles, two concentric

Related Properties Information
Claimed Ownership 1608460, 4286631
of US
Registrations:

Goods and Services
Note:
The following symbols indicate that the registrant/owner has amended the goods/services:
Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.
For: Non-magnetically encoded printed coupon and discount cards all which entitle the holder to receive discounts on dining, hotel
accommodations, consumer merchandise, travel, movies, sports, theater, and other leisure activities sold separately or as part of a unit
International 016 - Primary Class
Class(es):

U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE
Basis: 1(b)
For: Advertising and promotional services, namely, promoting the goods and services of others through the distribution of coupons, and
discount offers which entitle the holder to receive discounts on dining, hotel accommodations, consumer merchandise, travel, movies,

sports, theater and other leisure activities; Providing advertising service through the distribution of advertisements, coupons and
discount offers for display on Internet, namely, in websites, e-mails and multimedia messages; Providing via on-line computer services
a membership program entitling the participants to receive discounts on dining, hotel accommodations, consumer merchandise, travel,
movies, sports, theater and other leisure activities, and providing in connection therewith an on-line directory of information about the
discount program and participating businesses
International 035 - Primary Class
Class(es):

U.S Class(es): 100, 101, 102

Class Status: ACTIVE
Basis: 1(b)

Basis Information (Case Level)
Filed Use: No

Currently Use: No

Filed ITU: Yes

Currently ITU: Yes

Filed 44D: No

Currently 44E: No

Filed 44E: No

Currently 66A: No

Filed 66A: No

Currently No Basis: No

Filed No Basis: No

Current Owner(s) Information
Owner Name: HSP EPI ACQUISITION, LLC
Owner Address: 1401 Crooks Road, Suite 150
Troy, MICHIGAN UNITED STATES 48084
Legal Entity Type: LIMITED LIABILITY COMPANY

State or Country DELAWARE
Where Organized:

Attorney/Correspondence Information
Attorney of Record
Docket Number: 235585-DADES
Attorney Primary trademark@honigman.com
Email Address:

Attorney Email Yes
Authorized:
Correspondent

Correspondent GAIL M O BRIEN
Name/Address: HSP EPI ACQUISITION LLC DBA ENTERTAINMENT
1401 CROOKS ROAD, SUITE 150
TROY, MICHIGAN UNITED STATES 48084
Phone: 248-404-1048
Domestic Representative - Not Found

Prosecution History
Date

Description

Oct. 15, 2019

OPPOSITION INSTITUTED NO. 999999

Oct. 10, 2019

OPPOSITION PAPERS RECEIVED AT TTAB

Sep. 10, 2019

OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Sep. 10, 2019

PUBLISHED FOR OPPOSITION

Aug. 21, 2019

NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Proceeding
Number
251601

Aug. 05, 2019

ASSIGNED TO LIE

Jul. 25, 2019

APPROVED FOR PUB - PRINCIPAL REGISTER

70633

Jul. 25, 2019

EXAMINER'S AMENDMENT ENTERED

88888

Jul. 25, 2019

NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED

6328

Jul. 25, 2019

EXAMINERS AMENDMENT E-MAILED

6328

Jul. 25, 2019

EXAMINERS AMENDMENT -WRITTEN

88579

Jul. 18, 2019

ASSIGNED TO EXAMINER

88579

May 22, 2019

NOTICE OF DESIGN SEARCH CODE E-MAILED

May 21, 2019

NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 09, 2019

NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information
TM Staff Information
TM Attorney: CANTONE, KERI H

Law Office LAW OFFICE 104
Assigned:
File Location

Current Location: PUBLICATION AND ISSUE SECTION

Date in Location: Aug. 08, 2019

Proceedings
Summary
Number of 1
Proceedings:

Type of Proceeding: Opposition
Proceeding 91251601
Number:

Filing Date: Oct 10, 2019

Status: Suspended

Status Date: Jun 23, 2020

Interlocutory GEOFFREY MCNUTT
Attorney:
Defendant
Name: HSP EPI Acquisition, LLC
Correspondent GAIL M O BRIEN
Address: HSP EPI ACQUISITION LLC DBA ENTERTAINMENT
1401 CROOKS ROAD, SUITE 150
TROY MI UNITED STATES , 48084
Correspondent e- gobrien@entertainment.com
mail:
Associated marks
Mark

Serial
Number

Application Status

DINING ADVANTAGE

Opposition Pending

88417283

DINING ADVANTAGE BY ENTERTAINMENT

Opposition Pending

88417301

Registration
Number

Plaintiff(s)
Name: American Airlines, Inc.
Correspondent ERIC J MAIERS
Address: GREENBERG TRAURIG LLP
77 WEST WACKER DRIVE, SUITE 3100
CHICAGO IL UNITED STATES , 60601
Correspondent e- chiipmail@gtlaw.com , maierse@gtlaw.com , shermanm@gtlaw.com
mail:
Associated marks
Mark

Serial
Number

Application Status

Registration
Number

AADVANTAGE

REGISTERED AND RENEWED

73316780

1228737

AADVANTAGE

Cancelled - Section 8

75011112

2006172

AADVANTAGE

REGISTERED AND RENEWED

75300447

2187483

AADVANTAGE

Registered

86489030

4897372

AADVANTAGE

Registered

87601683

5640441

AADVANTAGE EXECUTIVE PLATINUM

Registered

87601761

5730804

AADVANTAGE GOLD

Registered

87601718

5559147

AMERICAN AIRLINES AADVANTAGE

Registered

85913443

5360206

Prosecution History
Entry Number

History Text

Date

1

FILED AND FEE

Oct 10, 2019

2

NOTICE AND TRIAL DATES SENT; ANSWER DUE:

Oct 15, 2019

Due Date
Nov 24, 2019

3

INSTITUTED

Oct 15, 2019

4

ANSWER

Nov 22, 2019

5

D CHANGE OF CORRESP ADDRESS

Nov 22, 2019

6

P REQ FOR DISCOVERY CONFERENCE-ESTTA

Dec 12, 2019

7

TRIAL DATES REMAIN AS SET

Dec 13, 2019

8

TRIAL DATES RESET

Dec 21, 2019

9

AMENDED ANSWER

Jan 20, 2020

10

P MOT TO SUSP W/O CONSENT

Mar 23, 2020

11

D OPP/RESP TO MOTION

Apr 07, 2020

12

P REPLY IN SUPPORT OF MOTION

Apr 27, 2020

13

D MOT FOR SUMMARY JUDGMENT

Jun 23, 2020

14

D MOT FOR SUMMARY JUDGMENT

Jun 23, 2020

15

SUSPENDED

Jun 26, 2020

16

D MOT FOR SUMMARY JUDGMENT

Sep 29, 2020

Generated on: This page was generated by TSDR on 2020-10-29 11:01:31 EDT
Mark: DINING ADVANTAGE BY ENTERTAINMENT

US Serial Number: 88417301

Application Filing May 06, 2019
Date:

Filed as TEAS RF: Yes

Currently TEAS RF: Yes

Register: Principal
Mark Type: Trademark, Service Mark
TM5 Common Status
Descriptor:

LIVE/APPLICATION/Opposition Pending
The pending trademark application has been examined by the Office and was
published for opposition, at which time one or more oppositions were filed but
they have not yet been decided.

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.
Status Date: Oct. 15, 2019
Publication Date: Sep. 10, 2019

Mark Information
Mark Literal DINING ADVANTAGE BY ENTERTAINMENT
Elements:
Standard Character No
Claim:
Mark Drawing 3 - AN ILLUSTRATION DRAWING WHICH INCLUDES WORD(S)/ LETTER(S)/NUMBER(S)
Type:
Description of The mark consists of a fork and knife in the center of a thin circle all inside a larger, thicker circle to the left of the wording "DINING
Mark: ADVANTAGE" above the wording "BY ENTERTAINMENT" with a four-point crown in between the words "BY" and
"ENTERTAINMENT".
Color(s) Claimed: Color is not claimed as a feature of the mark.
Disclaimer: "DINING"
Acquired In part
Distinctiveness
Claim:
Distinctiveness As to "ENTERTAINMENT"
Limitation
Statement:
Design Search 11.01.03 - Forks
Code(s): 11.01.25 - Ladles (soup); Brushes, basting; Chopsticks; Churns, butter (manual); Sharpeners, knife (non-electric); Shakers, cocktail;
Scoops, ice cream; Racks, kitchen tool; Potato peelers; Pasta makers, non-electric; Other non-electric kitchen utensils, utensil holders;
Napkin holders; Measuring cups; Juicers, non-electric; Ice cube trays; Holders, kitchen utensil; Graters, cheese; Garlic presses (nonelectric); Fruit juices, non-electric; Cups, measuring
24.11.02 - Crowns open at the top
26.01.17 - Two concentric circles; Circles, two concentric; Concentric circles, two

Related Properties Information
Claimed Ownership 1608460, 1718106, 1909948
of US
Registrations:

Goods and Services
Note:
The following symbols indicate that the registrant/owner has amended the goods/services:
Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Non-magnetically encoded printed coupon and discount cards all which entitle the holder to receive discounts on dining, hotel
accommodations, consumer merchandise, travel, movies, sports, theater, and other leisure activities sold separately or as part of a unit
International 016 - Primary Class
Class(es):

U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE
Basis: 1(b)
For: Advertising and promotional services, namely, promoting the goods and services of others through the distribution of coupons, and
discount offers which entitle the holder to receive discounts on dining, hotel accommodations, consumer merchandise, travel, movies,
sports, theater and other leisure activities; Providing advertising service through the distribution of advertisements, coupons and
discount offers for display on Internet, namely, in websites, e-mails and multimedia messages; Providing via on-line computer services
a membership program entitling the participants to receive discounts on dining, hotel accommodations, consumer merchandise, travel,
movies, sports, theater and other leisure activities, and providing in connection therewith an on-line directory of information about the
discount program and participating businesses
International 035 - Primary Class
Class(es):

U.S Class(es): 100, 101, 102

Class Status: ACTIVE
Basis: 1(b)

Basis Information (Case Level)
Filed Use: No

Currently Use: No

Filed ITU: Yes

Currently ITU: Yes

Filed 44D: No

Currently 44E: No

Filed 44E: No

Currently 66A: No

Filed 66A: No

Currently No Basis: No

Filed No Basis: No

Current Owner(s) Information
Owner Name: HSP EPI ACQUISITION, LLC
Owner Address: 1401 Crooks Road, Suite 150
Troy, MICHIGAN UNITED STATES 48084
Legal Entity Type: LIMITED LIABILITY COMPANY

State or Country DELAWARE
Where Organized:

Attorney/Correspondence Information
Attorney of Record
Docket Number: 235585-DADEN
Attorney Primary trademark@honigman.com
Email Address:

Attorney Email Yes
Authorized:
Correspondent

Correspondent GAIL M O BRIEN
Name/Address: HSP EPI ACQUISITION LLC DBA ENTERTAINMENT
1401 CROOKS ROAD, SUITE 150
TROY, MICHIGAN UNITED STATES 48084
Phone: 248-404-1048
Domestic Representative - Not Found

Prosecution History
Date

Description

Oct. 15, 2019

OPPOSITION INSTITUTED NO. 999999

Oct. 10, 2019

OPPOSITION PAPERS RECEIVED AT TTAB

Sep. 10, 2019

OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Sep. 10, 2019

PUBLISHED FOR OPPOSITION

Aug. 21, 2019

NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Aug. 05, 2019

ASSIGNED TO LIE

Proceeding
Number
251601

70633

Jul. 25, 2019

APPROVED FOR PUB - PRINCIPAL REGISTER

Jul. 25, 2019

EXAMINER'S AMENDMENT ENTERED

88888

Jul. 25, 2019

NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED

6328

Jul. 25, 2019

EXAMINERS AMENDMENT E-MAILED

6328

Jul. 25, 2019

EXAMINERS AMENDMENT -WRITTEN

88579

Jul. 18, 2019

ASSIGNED TO EXAMINER

88579

May 22, 2019

NOTICE OF DESIGN SEARCH CODE E-MAILED

May 21, 2019

NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 09, 2019

NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information
TM Staff Information
TM Attorney: CANTONE, KERI H

Law Office LAW OFFICE 104
Assigned:
File Location

Current Location: TTAB

Date in Location: Oct. 11, 2019

Proceedings
Summary
Number of 1
Proceedings:

Type of Proceeding: Opposition
Proceeding 91251601
Number:

Filing Date: Oct 10, 2019

Status: Suspended

Status Date: Jun 23, 2020

Interlocutory GEOFFREY MCNUTT
Attorney:
Defendant
Name: HSP EPI Acquisition, LLC
Correspondent GAIL M O BRIEN
Address: HSP EPI ACQUISITION LLC DBA ENTERTAINMENT
1401 CROOKS ROAD, SUITE 150
TROY MI UNITED STATES , 48084
Correspondent e- gobrien@entertainment.com
mail:
Associated marks
Mark

Application Status

Serial
Number

DINING ADVANTAGE

Opposition Pending

88417283

DINING ADVANTAGE BY ENTERTAINMENT

Opposition Pending

88417301

Registration
Number

Plaintiff(s)
Name: American Airlines, Inc.
Correspondent ERIC J MAIERS
Address: GREENBERG TRAURIG LLP
77 WEST WACKER DRIVE, SUITE 3100
CHICAGO IL UNITED STATES , 60601
Correspondent e- chiipmail@gtlaw.com , maierse@gtlaw.com , shermanm@gtlaw.com
mail:
Associated marks
Mark

Application Status

Serial
Number

Registration
Number

AADVANTAGE

REGISTERED AND RENEWED

73316780

1228737

AADVANTAGE

Cancelled - Section 8

75011112

2006172

AADVANTAGE

REGISTERED AND RENEWED

75300447

2187483

AADVANTAGE

Registered

86489030

4897372

AADVANTAGE

Registered

87601683

5640441

AADVANTAGE EXECUTIVE PLATINUM

Registered

87601761

5730804

AADVANTAGE GOLD

Registered

87601718

5559147

AMERICAN AIRLINES AADVANTAGE

Registered

85913443

5360206

Prosecution History
Entry Number

History Text

Date

1

FILED AND FEE

Oct 10, 2019

2

NOTICE AND TRIAL DATES SENT; ANSWER DUE:

Oct 15, 2019

3

INSTITUTED

Oct 15, 2019

4

ANSWER

Nov 22, 2019

5

D CHANGE OF CORRESP ADDRESS

Nov 22, 2019

6

P REQ FOR DISCOVERY CONFERENCE-ESTTA

Dec 12, 2019

7

TRIAL DATES REMAIN AS SET

Dec 13, 2019

8

TRIAL DATES RESET

Dec 21, 2019

9

AMENDED ANSWER

Jan 20, 2020

10

P MOT TO SUSP W/O CONSENT

Mar 23, 2020

11

D OPP/RESP TO MOTION

Apr 07, 2020

12

P REPLY IN SUPPORT OF MOTION

Apr 27, 2020

13

D MOT FOR SUMMARY JUDGMENT

Jun 23, 2020

14

D MOT FOR SUMMARY JUDGMENT

Jun 23, 2020

15

SUSPENDED

Jun 26, 2020

16

D MOT FOR SUMMARY JUDGMENT

Sep 29, 2020

Due Date
Nov 24, 2019

