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Attorney Docket: 049966-407-059

IN THE UNITED STATES PATENT AND TRADEMARK O
FFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BO
ARD

In the Matter of Application Serial No. 87/201880

for SESDERMA FERULAC

Published in the Official Gazette on October 3, 2017

Dennis F. Gross

Sesderma S.L.

Opposer,

v. APPLICATION NO. 87/201880

OPPOSITION NO.: TBD

Applicant.

NOTICE OF OPPOSITION 

Commissioner for Trademarks

P.O. Box 1451

Alexandria, VA 22313-1451

Sir/Madam:

Dennis F. Gross ("Opposer"), a United States citizen, with a
 business address at 444

Madison Avenue, Suite 500 New York, NY 10022 believes 
he will be damaged by the

registration of U.S. Application Serial No. 87/201880 for th
e mark SESDERMA FERULAC for

the following goods:

Cosmetics; Beauty serums; Facial beauty serum; Non-medic
ated skin care

preparation namely, body and facial mist; Beauty Ampoules
, namely, skin

moisturizers, skin softeners, facial moisturizers, and skin fir
ming serums;

Moisturizing creams; Facial creams; Skin care preparations,
 namely, chemical



peels for skin, all of the foregoing containing ferulic acid, in International Class

003, which was filed by Sesderma, S.L. ("Applicant") and published for opposition

in the Official Gazette on October 3, 2017, and hereby opposes the same.

Pursuant to Trademark Act Sections 1, 2 and 45 and Sections 2(e)(1) and 2(f) and

predicated upon the following grounds, Opposer alleges the following:

1. Opposer is the creator of the award winning and global skin care brand DR

DENNIS GROSS 12 For several years, Opposer has been engaged in the

manufacture and sale of skin care preparations containing ferulic acid.

2. Opposer has regularly appeared on television shows such as Dr. OZ, The

Today Show, The Doctors, CBS: The Early Show and on CNN to discuss skin

health and has been lauded for his innovative approach to skin care and skin

care products and peels containing ferulic acid by major magazines, including

but not limited to, Vogue, Elle, Harper's Bazaar, and The New York Times

Magazine.

3. Opposer owns Registration No. 5,283,495 for the mark FERULIC +

RETINOL WRINKLE RECOVERY PEEL for non-medicated skin care

preparations containing ferulic acid and retinol. As the attached Registration

Certificate indicates, the Trademark Office required Opposer to disclaim the

term FERULIC apart from Opposer's mark FERULIC + RETINOL

WRINKLE RECOVERY PEEL. See Exhibit A.

2



4. Upon information and belief, the Applicant is a limited liability company

organized under the laws of Spain with an address of Massamagrell, 3 —

Rafelbunol, Poligono Industrial Rafelbufiol, Valencia, Spain E-46138.

5. On information and belief, Applicant is involved in the manufacture and sale

of skin care preparations that include ferulic acid as an ingredient.

6. On information and belief, Applicant is one of Opposer's competitors in the

United States in the skin care product market.

7. Applicant filed an application to register the mark SESDERMA FERULAC for

"Cosmetics; Beauty serums; Facial beauty serum; Non-medicated skin care

preparation namely, body and facial mist; Beauty Ampoules, namely, skin

moisturizers, skin softeners, facial moisturizers, and skin firming serums;

Moisturizing creams; Facial creams; Skin care preparations, namely, chemical

peels for skin, in Class 003 on October 13, 2016 and the application was

assigned Serial No. 87/201880. See Exhibit B.

8. In an Office Action dated December 17, 2016, the Examining Attorney stated

that the Applicant must disclaim the wording "ferulac" on that ground that it

merely describes an ingredient, quality, characteristic, or feature of Applicant's

goods and, thus is an unregistrable component of the mark. See Exhibit C.

9. In the Refusal dated December 17, 2016, the Examining Attorney states that

the term "ferulac" is the phonetic equivalent of "ferulic" and, in support of the

refusal, attached excerpts from the website of ScienceDirect regarding what

ferulic acid is and its use in cosmetics and an excerpt from the Applicant's
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website, located at www.mediderm.es, regarding the properties of ferulic acid.

The Examining Attorney concludes that ferulac is an intentional misspelling of

the word ferulic, which is a type of acid that the Applicant's goods contain as

an ingredient. See Exhibit C.

10. In the Office Action dated December 17, 2016, the Examining Attorney states

that the Applicant must provide a written statement explaining whether the

Applicant's goods do or will contain ferulic acid. See Exhibit C.

11. In the Office Action dated December 17, 2016, the Examining Attorney states

that the wording "ferulac" in the Applicant's proposed mark indicates that the

Applicant's goods have and/or exhibit ferulic acid as an ingredient and that this

feature or characteristic is desirable for applicant's goods because ferulic acid

is an appropriate treatment of a wide variety of skin concerns, from acne to

wrinkles. The Examining Attorney also states that, if some or all of the

Applicant's goods do not have ferulic acid, registration may be refused on the

ground that the mark consists of or includes deceptive matter. To avoid such a

refusal, the Examining Attorneys advises the Applicant that it may amend the

identification to specify that its goods possess this relevant feature or

characteristic. See Exhibit C.

12. In the Applicant's response dated June 16, 2017, the Applicant acknowledges

that FERULAC is an intentional misspelling of the term FERULIC and that the

Applicant intentionally misspells generic terms which are active ingredients in

its products. See Exhibit D.
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1 3 . In its response dated June 16, 2017, the Applicant did not provide a written

statement explaining whether its goods do or will contain ferulic aid as

requested by the Examining Attorney's Request for Information dated

December 17, 2016 and only amended its description of goods to indicate that

all of its goods contain ferulic acid. See Exhibit D.

14. In its response dated June 16, 2017, the applicant submitted a claim of acquired

distinctiveness of its alleged mark SESDERM FERULAC based on five or

more years of substantially exclusive and continuous use in commerce under

Trademark Act Section 2(f). See Exhibit D.

15. In the Office Action dated July 13, 2017 the Examining Attorney rejects the

Applicant's claim of acquired distinctiveness based on five or more years of

substantially exclusive and continuous use of the mark SESDERMA

FERULAC and instead advises, albeit incorrectly, that the Applicant may

submit the following Section 2(f) claim: "The wording MANDELAC in the

mark has become distinctive of the goods and/or services through the

applicant's substantially exclusive and continuous use of the mark in

commerce that the U.S. Congress may lawfully regulate for at least the five

years immediately before the date of this statement." See Exhibit E.

16. On July 17, 2017, the Applicant submitted the following claim of acquired

distinctiveness: The wording FERULAC in the mark has become distinctive

of the goods and/or services through the applicant's substantially exclusive and

continuous use of the mark in commerce that the U.S. Congress may lawfully
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regulate for at least the five years immediately before the date of this

statement. See Exhibit F.

17. On information and belief, a search on Google.com for "what is ferulac?"

uncovered records that mention "ferulac acid" in connection with skin care

products. These results indicate that FERULAC is often considered by

consumers and those in the skin care industry to be the word FERULIC, which

identifies a time of acid that is commonly used as an ingredient in skin care

products. See Exhibit G.

18. In Applicant's response dated June 16, 2017, the Applicant states that a Google

search for FERULAC does not pick up on the misspelling and suggest the

correct spelling. On information and belief, a search on Google.com for "what

is ferulac acid?" picks up on the misspelling and suggests the correct spelling

by asking "Did you mean: what is ferulic acid?" See Exhibit H.

19. On information and belief beauty and medical spas, who are sophisticated

consumers, refer to ferulic acid as "ferulac acid" and offer skin care products

that include "ferulac acid" as an ingredient. See Exhibit I.

20. The Applicant has attempted to register the mark FERULAC on two previous

occasions. On January 26, 2009 and December 22, 2015, Applicant filed

applications to register the mark FERULAC for cosmetics in Class 003 and

pharmaceuticals for skin care and treatment in Class 005 and cosmetics; beauty

serums; facial beauty serum; non-medicated skin care preparation namely,

body and facial mist; beauty ampoules; moisturizing creams; facial creams;
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skin care preparations, namely, chemical peels for skin in Class 003, w
hich

were assigned Serial No. 79/071102 and 86/857290. See Exhibits
 J and K.

21. In Office Actions dated August 28, 2009 and March 11, 2016 for Ap
plicant's

Applications, Serial Nos. Serial No. 79/071102 and 86/857290, the a
ssigned

Examining Attorneys denied registration of the proposed mark FE
RULAC on

the ground that it is the equivalent and novel spelling of the wo
rd "ferulic" and

merely describes a feature, ingredient, characteristic, purpose, 
and/or function

of Applicant's goods, namely, ferulic acid. In support of the ref
usal, the

Examining Attorneys attached to the Office Actions a defini
tion of "ferulic

acid" from the Merriam-Webster online dictionary, a Wikipe
dia entry for

ferulic acid discussing its use in cosmetics and skin care, art
icle abstracts from

PubMed.com that discuss the cosmetic uses of ferulic acid a
nd the use of

ferulic acid in skin care, internet evidence and links establis
hing that the

wording "FERULIC" means "Pertaining to, or derived from,
 asafetida (Ferula

asafoetida); as, ferulic acid," and screenshots from Applicant
's website, located

at www.sesdermausa.com, that Applicant offers cosmetics a
nd skin care

products containing ferulic acid. See Exhibits L and M.

22. On October 11, 2016, the Office issued a Notice of Abandon
ment abandoning

Applicant's Application Serial No. 86/857290 due to Applicant
's failure to file

a response to the refusal dated March 11, 2016. See Exhibit 
N.

23. In a Final Office Action dated March 23, 2010 for Applicati
on Serial No.

79/071102, the Examining Attorney denied registration of t
he mark

FERULAC on the ground that it is a novel spelling of the wo
rd FERULAC,
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which is a type of acid that is a common ingredient in products for treating the

skin and cosmetics used for anti-aging purposes. In support of the refusal, the

Examining Attorney attached to the Final Office Action articles from

LASplash.com, BulkActives.com and TruthInAging.com indicating that the

prevailing opinion is that ferulic acid is an important active ingredient in

products for wrinkle and age spot reduction. The Examining Attorney stated

that "Consumers who are seeking products for this purpose are likely to k
now

this and will be looking for labels that identify this ingredient. Consumers w
ill

see FERULAC and think that the mark identifies the ingredient ferulic ac
id."

See Exhibit O.

24. On April 22, 2011, the Office issued a Notice of Abandonment abando
ning

Applicant's Application Serial No. 79/071102 due to Applicant's failu
re to file

a response to the Final Office Action dated March 23, 2010. See Ex
hibit P.

COUNT ONE: GENERICNESS

25. Opposer realleges and incorporates herein by reference the allegations
 in all

other paragraphs contained herein.

26. On information and belief, FERULAC is the phonetic equivalent of th
e word

FERULIC and refers to a type of acid that is found in plant cell wall

components and is the main ingredient in the Applicant's goods, as ev
idenced

by Applicant's description of goods, which includes the language "all of t
he

foregoing including ferulic acid." Ferulic acid is a favorite ingredient of
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dermatologists and skin care companies and is used in many skin care products

including the Opposer's skin care products. See Exhibits Q & R.

27. On information and belief, the term "Ferulic" is commonly used in connection

with skin care products to indicate that ferulic acid is an ingredient in the

products. Because of this, consumers will immediately perceive FERULAC in

the mark SESDERMA FERULAC as referring to ferulic acid, an ingredient in

the applicant's products.

28. On information and belief, the word FERULIC is a generic term that is widely

used in connection with skin care products and the skin care industry. See the

attached Google results for a search on FERULIC and skin care products,

which uncovered 330,000 results. See Exhibit S.

29. On information and belief, FERULAC is a generic term incapable of

functioning as a trademark because it is a slight misspelling of the term

FERULIC, which is a standard term in the skin care industry designating a

type of acid and ingredient. The term FERULAC cannot be exclusively

appropriated by Applicant as a trademark for its goods because it is incapable

of identifying Applicant as a source of origin.

30. Registration of the mark SESDERMA FERULAC on the Principal Register,

without a disclaimer of the word FERULAC, will inhibit the Opposer and

Applicant's competitors from using the word FERULIC to describe skin care

and cosmetic products containing ferulic acid and using the word FERULIC in

marks for these goods. In essence, a registration for the mark SESDERMA
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FERULAC, without a disclaimer of the word FERULAC, will give the

Applicant a monopoly over the word FERULIC for skin care preparations and

cosmetics and enable the Applicant to bring harassing infringement suits and

oppositions, which the Applicant already has done in the European Union.

31. Opposer will be damaged by Applicant's registration of SESDERMA

FERULAC without a disclaimer of the word FERULAC as the prima facie

effect of such registration will interfere with use by Opposer and others in the

skin care industry in the exercise of their right to use the term FERULIC.

32. Registration of SESDERMA FERULAC without a disclaimer of FERULAC

will inhibit the Opposer's right to compete with the Applicant.

33. In view of the generic nature of the term FERULAC and the widespread use of

its correct spelling, FERULIC, in the skin care industry and for skin care

products, the Applicant is not entitled to registration of the mark SESDERMA

FERULAC, without a disclaimer of the term FERULAC.

COUNT TWO: DESCRIPTIVENESS

34. Opposer realleges and incorporates herein by reference the allegations in all

other paragraphs contained herein.

35. The word FERULAC in the Applicant's proposed mark is merely descriptive

within the meaning of Trademark Act Section 2(e)(1) because it merely

describes an ingredient, quality, characteristic or feature of the Applicant's

goods, namely, that they include ferulic acid as an ingredient.
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36. SESDERMA FERULAC, for Cosmetics; Beauty serums; Facial beauty serum;

Non-medicated skin care preparation namely, body and facial mist; Beauty

Ampoules, namely, skin moisturizers, skin softeners, facial moisturizers, and

skin firming serums; Moisturizing creams; Facial creams; Skin care

preparations, namely, chemical peels for skin; all of the foregoing containing

ferulic acid, is not entitled to registration on the Principal Register without a

disclaimer of the term FERULAC because it is an intentional misspelling of

the word FERULIC, which is a type of acid and common ingredient in skin

care and cosmetic products.

COUNT THREE: FERULAC HAS NOT ACQUIRED DISTINCTIVENESS

37. Opposer realleges and incorporates herein by reference the allegations in all

other paragraphs contained herein.

38. The Applicant has not established and is unable to establish that FERULAC

has become distinctive of the Applicant's goods. Applicant also will not be

able to establish that FERULAC has acquired secondary meaning as a source

of origin.

39. The Applicant's use of the word FERULAC has not been substantially

exclusive and continuous to support registration of the mark SESDERMA

FERULAC on the Principal Register under Section 2(f).

40. The term FERULAC has not acquired distinctiveness as a trademark for the

Applicant's proposed goods and is therefore not entitled to registration on the

Principal Register under Trademark Act Section 2(t).
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WHEREFORE, the registration of SESDERMA FERULAC without a disclaimer

of FERULAC will damage Opposer in that the registration will with interfere with

Opposer's right to use the FERULIC in its ordinary descriptive sense and in marks for

skin care products and cosmetics that include ferulic acid as an ingredient. Opposer

respectfully requests that the opposition be sustained and the registration of SESDERMA

FERULAC be refused absent the entry of a disclaimer of the term FERULAC.

Respectfully submitted,

B
Christine M. Baker, Esq.
MINTZ, LEVIN, COHN, FERRIS

GLOVSKY and POPEO, PC

One Financial Center
Boston, MA 02111

(617) 542-6000

(617) 542-2241

Attorneys for Opposer, Dennis F. Gross

Dated: January 31, 2018
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CERTIFICATE OF SERVICE

I hereby certify that a true and complete copy of the foregoing NOTICE OF OPPOSITION

has been served on Applicant's counsel of record by mailing said copy on January 31, 2018

via First Class Mail to: Christian Sanchelima, Esq., Sanchelima & Associates, P.A., 235 SW

Le Jeune Road, Miami, FL 33134 and via email to: chris@sanchelima.com; 

tmsanchelima.com legal@sanchelima.com; jesus@sanch.elima.cona 

Christine M. Baker
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Ott tates of artterti,„
Matteb YtrYte5 atent anb Ttabentait Office

FERULIC + REFINE)", WRINKLE,
RECOVERY PEEL

Reg. No. 5,283,495

Registered Sep. 12, 2017

Int. Cl.: 3

Trademark

Principal Register

Pettointtit9 the f ',whom and 
1)tii,e5 ol the

(judo Sec, .tat y ol Conuovrci,
 for

Intellcqt‘tal I'mpetly And (hie<
lur 01

tJnnrtl SI.11eS ?Mont ,111,1 
OffICO

Dennis F. Gross (UNITED STAT
ES INDIVIDUAL)

444 Madison Avenue, Suite 802

New York, NY 10022

CLASS 3: Non-medicated skin 
care preparation containing ferulic acid a

nd rctinol; skin care

preparations, namely, skin peels 
containing fend ic acid and rctinol

FIRST USE 11-28-2015; IN CO
MMERCE 11-30-2015

THE MARK CONSISTS OF S
TANDARD CHARACTERS WIT

HOUT CLAIM TO ANY

PARTICULAR FONT STYLE, S
IZE OR COLOR

No claim is made to the excl
usive right to use the following 

apart from the mark as shown:

"FERUL1C RET1NOL", "WRINKLE" AND "P
EEL"

SFR, NO. 86-852,803, FILET) 12
-1'7-2015

MARIA VICTORIA SUAREZ
, EXAMINING ATTORNF,Y
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control numbe
r.

Trademark/Service Mark Application, Principal Register

Serial Number: 87201880

Filing Date: 10/13/2016

The table below presents the data as entered.

SERIAL NUMBER 87201880

MARK INFORMATION

MARK SESDERMA FERULAC

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE : YES

LITERAL ELEMENT SESDERMA FERULAC

MARK STATEMENT
• The mark consists of standard characters, without claim to any particular font,

style, size, or color.

REGISTER  Principal

APPLICANT INFORMATION

"OWNER OF MARK SESDERMA, S.L.

INTERNAL ADDRESS Massamagrell, 3 - Rafelbutiol

*STREET Poligono Industrial Rafelbuilol

*CITY Valencia

"COUNTRY Spain

"ZIP/POSTAL CODE E-46138
(Required for U.S. applicants)

PHONE 305-447-1617

FAX 305-445-8484

EMAIL ADDRESS tm@sanchelima.com

LEGAL ENTITY INFORMATION

TYPE , limited liability company

STATE/COUNTRY WHERE LEGALLY
ORGANIZED

Spain

GOODS AND/OR SERVICES AND BASIS INFORMATION

INTERNATIONAL CLASS

*IDENTIFICATION

FILING BASIS

003

Cosmetics; Beauty serums; Facial beauty scnim; Non-medicated skin care

preparation. namely, body and facial mist; -Beauty Ampoules, namely, skin

Imoisturizers, skin softeners, facial moisturizers, and skin firming serums;

Moisturizing creams; Facial creams; Skin care preparations, namely, ch.cmical

Ipeels for skin, all of the tbregoing containing, ferinac

SECTION 1(a)

FIRST USE ANYWHERE DATE At least as early as 05/12/2010



FIRST USE IN COMMERCE DATE

SPECIMEN FILE NAME(S)

SPECIMEN DESCRIPTION

At least as early as 05/12/2010

\ \TICRS \ EXPORT17 VMAGEOUT 17 \ 872 \ 018 \ 87201880 \ xml \

R FA 000.1.JPG 

Image of the mark as used in commerce as found affixed to the goods.

ATTORNEY INFORMATION

NAME Christian Sanchelima, Esq.

ATTORNEY DOCKET NUMBER 360455.1

FIRM NAME Sanchelima & Associates, P.A.

STREET 235 SW Le Jeune Road

CITY Miami

STATE Florida

COUNTRY : United States

ZIP/POSTAL CODE 33134

PHONE 305-447-1617

FAX 305-445-8484

EMAIL ADDRESS tm@sanchelima.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

OTHER APPOINTED ATTORNEY Jesus Sanchelima, Esq.

CORRESPONDENCE INFORMATION

NAME Christian Sanchelima, Esq.

FIRM NAME Sanchelima & Associates, P.A.

STREET

CITY

,STATE

COUNTRY

ZIP/POSTAL CODE

PHONE

FAX

*EMAIL ADDRESS jesus@sanchelima.com

Yes

235 SW Le Jeune Road

Miami

Florida

United States

'33134

305-447-1617

305-445-8484

"AUTHORIZED TO COMMUNICATE VIA EMAIL

tm@sanchelima.comilegal@sanchelima.com; chris@sanchelima.com;

FEE INFORMATION

APPLICATION FILING OPTION TEAS RF

NUMBER OF CLASSES

FEE PER CLASS 275

*TOTAL FEE DUE 275

*TOTAL FEE PAID 1 275

SIGNATURE INFORMATION



ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

SIGNATORY'S NAME

SIGNATORY'S POSITION

SIGNATORY'S PHONE NUMBER

hw 502405030-110517683 . 160823vp.Signed TM App1.360455.1 3.pdf

\\TICRS\EXPORT17\IMAGEOUT17\872\018\87201880\xmll\RFA0004.JPG 

Gabriel Serrano

Managing Member

305-447-1617



Under the Paperwork Reduction Act of 1995 no persons arc required to respond to a collection of information un
less it displays a valid OMB control number.

Trademark/Service Mark Application, Principal Register

Serial Number: 87201880

Filing Date: 10/13/2016

To the Commissioner for Trademarks:

MARK: SESDERMA FERULAC (Standard Characters, see below )

The literal element of the mark consists of SESDERMA FERULAC.

The mark consists of standard characters, without claim to any particular font, style, size, or co
lor.

The applicant, SESDERMA, S.L., a limited liability company legally organized under th
e laws of Spain, having an address of

Massamagrell, 3 - Rafelbufiol

Poligono Industrial Rafelbuilol

Valencia E-46138

Spain

305-447-1617(phone)

305-445-8484(fax)

tm@sanchelima.com (not authorized)

requests registration of the trademark/service mark identified above in the United S
tates Patent and Trademark Office on the Principal Register

established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended
, for the following:

International Class 003: Cosmetics; Beauty serums; Facial beauty serum; Non
-medicated skin care preparation namely, body and facial

mist; Beauty Ampoules, namely, skin moisturizers, skin softeners, facial moist
urizers, and skin firming serums; Moisturizing creams; Facial

creams; Skin care preparations, namely, chemical peels for skin, all of the for
egoing containing ferulac

In International Class 003, the mark was first used by the applicant or the 
applicant's related company or licensee or predecessor in interest at

least as early as 05/12/2010, and first used in commerce at least as early as 
05/12/2010, and is now in use in such commerce. The applicant is

submitting one(or more) specimen(s) showing the mark as used in commerce on 
or in connection with any item in the class of listed

goods/services, consisting of a(n) Image of the mark as used in commerce as found
 affixed to the goods..

Specimen Filel 

The applicant's current Attorney Information:

Christian Sanchelima, Esq. and Jesus Sanchelima, Esq. of Sanchelima & Associates
, P.A. 235 SW Le Jeune Road

Miami, Florida 33134

United States

305-447-1617(phone)

305-445-8484(fax)

tm@sanchelima.com (authorized)

The attorney docket/reference number is 360455,1.

The applicant's current Correspondence Information;

Christian Sanchelima, Esq.

Sanchelima & Associates, P.A.

235 SW Le Jeune Road

Miami, Florida 33134

305-447-1617(phone)

305-445-8484(fax)

tm@sanchelima.com;legal@sanchelima.com; chris sanchelima.com; jesus sanchelima.com (authorized)

E-mail Authorization: I authorize the USPTO to send e-mail correspondence conc
erning the application to the applicant or applicant's attorney

at the e-mail address provided above. I understand that a valid e-mail address must be 
maintained and that the applicant or the applicant's

attorney must file the relevant subsequent application-related submissions via the T
rademark Electronic Application System (TEAS). Failure to



do so will result in an additional processing fee of $50 per international class of goods/services.

A fee payment in the amount of $275 has been submitted with the application, representing payment for 1 cl
ass(es).

Declaration

The signatory believes that: if the applicant is filing the application under 15 U.S.C. § 1051(a), the appl
icant is the owner of the

trademark/service mark sought to be registered; the applicant is using the mark in commerce on or in c
onnection with the goods/services in the

application; the specimen(s) shows the mark as used on or in connection with the goods/services
 in the application; and/or if the applicant filed

an application under 15 U.S.C. § 1051(b), § 1126(d), and/or § 1126(e), the applicant is entitled to
 use the mark in commerce; the applicant has a

bona fide intention, and is entitled, to use the mark in commerce on or in connection with the goo
ds/services in the application. The signatory

believes that to the best of the signatory's Icnowledge and belief, no other persons, except, i
f applicable, concurrent users, have the right to use the

mark in commerce, either in the identical form or in such near resemblance as to be likely, when 
used on or in connection with the goods/services

of such other persons, to cause confusion or mistake, or to deceive. The signatory being warned t
hat willful false statements and the like are

punishable by fine or imprisonment, or both, under 18 U.S.C. § 1001, and that such willful false 
statements and the like may jeopardize the

validity of the application or any registration resulting therefrom, declares that all statemen
ts made of his/her own knowledge are true and all

statements made on information and belief are believed to be true.

Declaration Signature

Signature: Not Provided Date: Not Provided

Signatory's Name: Gabriel Serrano

Signatory's Position: Managing Member

RAM Sale Number: 87201880

RAM Accounting Date: 10/13/2016

Serial Number: 87201880

Internet Transmission Date: Thu Oct 13 l 1:27:40 EDT 2016

TEAS Stamp: USPTO/BAS-XX.XXX.XX.XX-20161013112740782

664-87201880-570459ef261776c5c3ed6clebb35

aeac0a92d6d3fe493af5af53 a5bea449c29f2-

CC-11170-20161013110517683101



SESDE FERULAC





DocuSIgn Envelope ID: 386342F8-9230.4608-AFE7-26D2BADCO84C
iratlerna(K/*OrviCe Mani Appocation, YrIfICIpai 11091Sier

Declaration

7/26/16, 3:26 PM

The signatory believes that: if the appliCant is filing the application under 15 U.S.C. § 1.051(a), 
the applicant

is the owner of the trademark/service mark sought to be registered; the applicant is using the ma
rk in

commerce on or in connection with the goods/services in the application; the specimen(s) 
shows the mark as

used on or in connection with the goods/services in the application; and/or if the applica
nt filed an application

-under 15 U.S.C. § 10510)), * 1126(d), and/or § 1126(e), the applicant is entitled to use t
he mark in

commerce; the applicant has a bona Me intention, and is entitled, to use the mark in com
merce on or in

connection with the goods/services in the application. The signatory believes that to the
 best of the signatory's

knowledge and belief, no other persons, except, if applicable, concurrent users, have the
 right to use the mark

in commerce, either in the identical form or in such near resemblance as to be likely, wh
en used on or in

connection with the goods/services of such other persons, to cause confusion or mistake
, or to deceive. The

signatory being warned that willful false statements and the like are punishable by fine o
r imprisonment, or

both, under 18 U.S.C. § 1001, and that such willful false statements and the like may 
jeopardize the validity

of the application or any registration resulting therefrom, declares that all statements ma
de of his/her own

knowledge are true and all statements made on information and belief are believed to be true.

Signature Section: Se/5;,9:ENYLAg,46'1—

,•;'.
Signature: a.' 5

Sign atory'illirifelff4irletifs101_ 
(a 12;)5

Signatory's Position: 4anaging Member

Signatory's Phone Number: 305-447-1617

Date Signed:  10/V2 

NOTE To APPLICANT: When filed as part of the electronic form (i.e., scanned and attached as an image
tile), the signature page must include both the signature information and the boilerplate declaration language.

Do not include the entire application, but do ensure that the boilerplate declaration language actually appears;

a signature by itself will not be acceptable. If, due to browser limitations, the boilerplate declaration language

appears on a previous page when printed, you must "merge" the declaration and signature block onto a single

page prior to signing, so that the one complete page can he scanned to create an acceptable image file. It is

recommended that you copy-and-paste the entire text form into another document, manipulate the spacing

there to move the declaration and signature section to a separate page, and then print this new version of the

text form to send to the signatory.

http://toso.lispto.gov/formoixoll.sorvice?xolzhoign6olomp.U6PTO...020366n035d1,71136645odeao70o5
c1b41 of sna2ficamdc678loo0bof04 Pogo 3 of 6
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To: SESDERMA, S.L. (tm(a),sanchelima.com)

Subject: U.S. TRADEMARK APPLICATION NO. 87201880 - SESDERM
A FERULAC - 360455.1

Sent: 12/17/2016 8:30:58 PM

Sent As: ECOM119@USPTO.GOV

Attachments: Attachment - 1 

Attachment - 2 

Attachment - 3 

Attachment - 4 

Attachment - 5 

Attachment - 6 

Attachment - 7 

Attachment - 8 

Attachment - 9 

Attachment - 10 

Attachment - 11 

Attachment - 12 

Attachment - 13 

Attachment - 14 

Attachment - 15 

Attachment - 16 

Attachment - 17 

Attachment - 18 

Attachment - 19 

Attachment - 20 

Attachment - 21 

Attachment - 22 

Attachment - 23 

Attachment - 24 

Attachment - 25 

Attachment - 26 

Attachment - 27 

Attachment - 28 

Attachment - 29 

Attachment - 30 

Attachment - 31 

UNITED STATES PATENT AND TRADEMARK OFFICE
 (USPTO)

OFFICE ACTION (OFFICIAL LETTER) ABO
UT APPLICANT'S TRADEMARK APPLICATION

U.S. APPLICATION SERIAL NO. 87201880

MARK: SESDERMA FERULAC

CORRESPONDENT ADDRESS:

CHRISTIAN SANCHELIMA,

SANCHELIMA & ASSOCIATES, P.A.

235 SW LE JEUNE ROAD

MIAMI, FL 33134

APPLICANT: SESDERMA, S.L.

*87201880*
CLICK HERE TO RESPOND TO THIS LETTER:

http://www,usino.govitrademarksiteaskespouse fornis.isP 

VIEW YOUR APPLICATION FILE



CORRESPONDENT'S REFERENCE/DOCKET NO :

360455.1
CORRESPONDENT E-MAIL ADDRESS:

tm@sanchelima.com

OFFICE ACTION

STRICT DEADLINE TO RESPOND TO THIS LETTER

TO AVOID ABANDONMENT OF APPLICANT'S TRADEMARK APPLICATION, THE USPTO MUST RECEI
VE APPLICANT'S

COMPLETE RESPONSE TO THIS LETTER watt IN 6 MONTHS OF THE ISSUE/MAILING DATE BEL
OW.

ISSUE/MAILING DATE: 12/17/2016

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant 
must respond timely and completely to

the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); TMEP §§711, 718.03.

SEARCH OF OFFICE'S DATABASE OF MARKS 

The trademark examining attorney has searched the Office's database of registered and pending 
marks and has found no conflicting marks that

would bar registration under Trademark Act Section 2(d). TMEP §704.02; see 15 U.S.C. §1052(d).

DISCLAIMER 

Applicant must disclaim the wording "ferulac" because it merely describes an ingredient, quali
ty, characteristic, or feature of applicant's goods,

and thus is an unregistrable component of the mark. See 15 U.S.C. §§1052(e)(1), 1056(a); Dtt
oProSS Meditech Corp. v. 111147"0 Med. Devices,

Ltd., 695 F.3d 1247, 1251, 103 USPQ2d 1753, 1755 (Fed. Cir. 2012) (quoting In re Oppedahl
 & Larson LLP, 373 F.3d 1171, 1173, 71 USPQ2d

1370, 1371 (Fed. Cir. 2004)); TMEP §§1213, 1213.03(a).

The term "ferulac" is the phonetic equivalent of "ferulic."

The attached excerpts from the website of ScienceDirect provides the following regardin
g ferulic acid:

Ferulic acid (FA), a ubiquitous natural phenolic phytochemical present in seeds, leaves,
 bothin its free form and covalently conjugated to the

plant cell wall polysaccharides, glycoproteins,polyamines, lignin and hydroxy.fatty 
acids. FA plays a vital role in providing the rigidity to the

cell wall and formation of other important organic compounds like comferyl alcoho
l, vanillin, sinapic, diferttlic acid and CUMUTIll12. FA exhibits

wide variety of biological activities such as antioxidant, antiinfiammatoiy, antimicr
obial, antiallergic, hepatoproteclive, anticarcinogenic,

antithrombotic, increase sperm viability, antiviral and vasodilator), actions, metal chelat
ion, modulation of enzyme activity, activation of

transcriptional factors, gene expression and signal transduction.

4.5. Uses of ferulic acid in cosmetics

ROS (reactive oxygen species)lbrmation is the main cause of UV-induced skit/ damage. 
During the exposure to radiation, a photon interact with

trans-urocanic acid in skin and generate singlet oxygen that can activate the entire oxyg
en free radical cascade with oxidation of proteins,

nucleic acid and lipids, resulting in the photoaging changes and skin cancer [6] and [7].
 FA is a strong UV absorber [171 and skin absorbs it at

the same rate at acidic and neutral pH [681 FA structure is similar to tyrosine, and it is
 believed that FA inhibits the melanin formation through

competitive inhibition with tyrosine. It gives a considerable protection to the skin against 
UVB-induced erythema in a time dependent manner

[68]. FA alone or in alliance with vitamin E and vitamin C provides about 4-8 fold prot
ection against solar-simulated radiation damage on most

likely interacting pro-oxidative intermediates. Successful photoprotection with solar-sim
ulated ultraviolet induced photodamage was recorded on

a pig (in vivo experiments) by using a mixture of FA (0.5%), vitamin E (I%) and, vitamin
 C (15%).

Material obtained from the Internet is generally accepted as competent evidence. See In re Leo
nhardt, 109 USPQ2d 2091, 2098 (TTAB 2008)

(accepting Internet evidence to show descriptiveness); In re Rodale Inc., 80 USPQ2d 1696, 
1700 (TTAB 2006) (accepting Internet evidence to

show genericness); TMEP §710.01(b).

The Internet has become integral to daily life in the United States, with Census Bureau data sh
owing approximately three-quarters of American

households used the Internet in 2013 to engage in personal communications, to obtain news, 
information, and entertainment, and to do banking

and shopping. See In re Nieves & Nieves LLC, 113 USPQ2d at 1642 (taking judicial notice of
 the following two official government

publications: (1) Thom File & Camille Ryan, U.S. Census Bureau, Ain. Cmty. Survey Report
s ACS-28, Computer & Internet Use in the United

States: 2013 (2014), available al http://www.census.aovicontent/dam/Census/library/pub
lications/2014/acs/acs-28.ncil, and (2) The Nat'l

Telecomms. & Info. Admin. & Econ. & Statistics Admin., Exploring the Digital Nation: Amer
ica's Emerging Online Experience (2013),

available at hup://www.ntia.doc.govaesintia/bublications/exploring the digital nation - am
ericas emerizing online experience.pdf). Thus,

the widespread use of the Internet in the United States suggests that Internet evidence may be 
probative of public perception in trademark



examination.

The excerpt from the applicant's website regarding its Ferulac Peels Booster System provides the following:

First patented liposomed peel system where the main active ingredient is the ferulic acid. Indicated for all signs of photoaging.

Properties offerulic acid

The antioxidant action offerulic acid protects the skin from the aggressions caused by free radicals. Ferulic acid inhibits and neutral
izes the

action offree radicals and enhances the effects of vitamins C and E. It protects the skin from UVB and UVA radiation, helpin
g minimize the

damage caused by the sun and protecting cellular DNA.

Controls tvrosinase activity, preventing and lightening unwanted pigmentations. It also has a pro-apoptotic effect on ca
ncer cells.

Material obtained from applicant's website is acceptable as competent evidence. See In re N. V. Organon, 79 USPQ2d 
1639, 1642-43 (TTAB

2006); In re Promo Ink, 78 USPQ2d 1301, 1302-03 (TTAB 2006); In re A La Vieille Russie Inc., 60 USPQ2d 18
95, 1898 (TTAB 2001); TBMP

§I208.03; TMEP §710.01(b).

Additional excerpts from the websites Wikipedia.org and IshtarSkinlights.com further indicate the benefits of man
delic acid in connection with

skincare products. See attachments. Material obtained from the Internet is generally accepted as competent evide
nce in trademark examination.

See In re Jonathan Drew Inc., 97 USPQ2d 1640, 1641-42 (TTAB 2011); In re Davey Prods. Pty Ltd., 92 USPQ2
d 1198, 1202-03 (TTAB 2009);

In re Leonhaalt, 109 USPQ2d 2091, 2098 (TTAB 2008); TBMP §1208.03; TMEP §710.01(b).

A novel spelling or an intentional misspelling that is the phonetic equivalent of a merely descriptive word 
or term is also merely descriptive if

purchasers would perceive the different spelling as the equivalent of the descriptive word or term. See In r
e Quilc-Print Copy Shop, Inc., 616

F.2d 523, 526 & n.9, 205 USPQ 505, 507 & n.9 (C.C.P.A. 1980) (holding "QUIK-PRINT," phonetic spelling of
 "quick-print," merely

descriptive of printing and photocopying services); In re Carlson, 91 USPQ2d 1198, 1203 (TTAB 2
009) (holding "URBANHOUZING,"

phonetic spelling of "urban" and "housing," merely descriptive of real estate services); In re The State Chem. Mfg. Co., 225 USPQ 687, 689-90

(TTAB 1985) (holding "FOM," phonetic spelling of "foam," merely descriptive of foam rug 
shampoo); TMEP §1209.03(j).

Therefore, the wording merely describes an ingredient, quality, characteristic, or feature of applicant
's goods, namely, the applicant's goods

contain this particular type of acid as an ingredient.

The wording "ferulac" must appear in its correct spelling, i.c., "ferulic" in the disclaimer. See In re Omaha Nat'l Corp. , 819 F.2d 1117, 1119,

2 USPQ2d 1859, 1861 (Fed. Cir. 1987); In re Carlson, 91 USPQ2d 1198, 1203 (TTAB 2009)
; TMEP §1213.08(c).

An applicant may not claim exclusive rights to terms that others may need to use to describe 
their goods and/or services in the marketplace. See

Dena Corp. v. Belvedere Mt 'I, Inc. , 950 F.2d 1555, 1560, 21 USPQ2d 1047, 1051 (Fed. Cir.
 1991); 117 re Aug. Storck KG, 218 USPQ 823, 825

(TTAB 1983). A disclaimer of unregistrable matter does not affect the appearance of the ma
rk; that is, a disclaimer does not physically remove

the disclaimed matter from the mark. See Schwarzkopf v. John H. Breck, Inc., 340 F.2d 978, 978, 
144 USPQ 433, 433 (C.C.P.A. 1965); TMEP

§1213.

If applicant does not provide the required disclaimer, the USPTO may refuse to register the en
tire mark. See In re Stereotaxis Inc., 429 F.3d

1039, 1040-41, 77 USPQ2d 1087, 1088-89 (Fed. Cir. 2005); TMEP §1213.01(b).

Applicant should submit a disclaimer in the following standardized format:

No claim is made to the exclusive right to use "FERULIC" apart from the mark as show
n.

For an overview of disclaimers and instructions on how to satisfy this disclaimer requirement online
 using the Trademark Electronic Application

System (TEAS) form, please go to http://www.uspto.00v/traclemarksilaw/disclaimer.isp.

INFORMATION REQUEST 

The nature of the goods with which applicant intends to use or is using the mark is not clear from th
e present record and additional information

is required. To permit proper examination of the application, applicant must provide a written state
ment explaining whether the goods do or will

contain ferulic acid.

See 37 C.F.R. §2.61(b); 111 re AOP LLC, 107 USPQ2d 1644, 1650-51 (TTAB 2013); In re Cheezwhs
e.com, Inc., 85 USPQ2d 1917, 1919 (TTAB

2008); In re Planctlytics, Inc., 70 USPQ2d 1453, 1457-58 (TTAB 2004); TMEP §§814, I402.01(e).

Failure to comply with a request for information can be grounds for refusing registration. In re AOP
 LLC, 107 USPQ2d at 1651; In re DTI



P 'ship LLP , 67 USPQ2d 1699, 1701-02 (TTAB 2003); TMEP §814. Merely stating that information about the goods or services is 
available on

applicant's website is an inappropriate response to a request for additional information and is insufficient to make the relevant websit
e

information of record. See 111 re Planalytics, Inc., 70 USPQ2d at 1457-58.

Applicant is advised that, if applicant's response to the request for information indicates that the goods identified in the applica
tion do not or

will not contain mandelic acid, registration may be refused on the ground that the applied-for mark is deceptive. Trademark 
Act Section 2(a), 15

U.S.C. §1052(a); see In re Budge Mfg. Co., 857 F.2d 773, 775-77, 8 USPQ2d 1259, 1260-62 (Fed. Cir. 1988); In re ALP
 ()I'S. Beach Inc., 79

USPQ2d 1009, 1010 (TTAB 2006); TMEP §1203.02-02(e).

AMEND IDENTIFICATION OF GOODS TO AVOID DECEPTIVENESS REFUSAL 

Applicant's mark includes the wording "ferulac", which as noted above in the disclaimer section, indicates that app
licant's goods have and/or

exhibit, (or will have and/or will exhibit) the following feature or characteristic: ferulic acid as an ingredient.

This feature or characteristic is considered desirable for applicant's goods because ferulic acid

is an appropriate treatment for a wide variety of skin concerns, from acne to wrinkles; it is especially g
ood in the treatment of adult acne as it

addresses both of these concerns. One of the advantages of Mandelic Acid is that it is safer to use on da
rkly pigmented skin than glycolic acid or

tretinoin. See attachment from the website of IshlarSkinlights.com. However, if some or all of the good
s do not (or will not) in fact have or

exhibit this feature or characteristic, then registration may be refused because the mark consists of or i
ncludes deceptive matter in relation to the

identified goods and/or services. See 15 U.S.C. §1052(a); Ill re Budge MAY. Co., 857 F.2d 773, 8 USPQ
2d 1259 (Fed. Cir. 1988); TMEP

§1203.02-.02(b).

To avoid such refusal, applicant may amend the identification to specify that the goods and/or services
 possess this relevant feature or

characteristic. See TMEP §§1203.02(e)(ii), (f)(i), 1402.05 et seq. However, merely amending the 
identification to exclude goods or services

with the named feature or characteristic will not avoid a deceptiveness refusal. TMEP §1203.02(f
)(i).

Therefore, applicant may amend the identification to the following, if accurate: Cosmetics; Facia
l creams; Moisturizing creams; Beauty creams;

Beauty gel; Skin moisturizing gel; Beauty serum; Facial beauty serum; Facial scrubs; Body
 scrub; Beauty ampoules; Skin care preparations,

namely, chemical peels for skin, all of the foregoing containing ferulic acid.

TMEP §1402.01.

PLEASE NOTE: An applicant may amend an identification of goods and services o
nly to clarify or limit the goods and services; adding to or

broadening the scope of the goods and/or services is not permitted. 37 C.F.R. §2.71(
a); see TMEP §§1402.06 et seq., 1402.07 et seq.

For assistance with identifying goods and/or services in trademark applications, pleas
e see the online searchable Manual of Acceptable

Identdications of Goods and Services at http://tess2.usnto.g.ovinetahtml/tidm.html.

If applicant has questions regarding this Office action, please telephone or e-mail the assig
ned trademark examining attorney. All relevant e-

mail communications will be placed in the official application record; however, an e-mail 
communication will not be accepted as a response to

this Office action and will not extend the deadline for filing a proper response. See 37 C.F.
R. §§2.62(c), 2.191; TMEP §§304.01-.02, 709.04-.05.

Further, although the trademark examining attorney may provide additional explanation pe
rtaining to the refusal(s) and/or requirement(s) in this

Office action, the trademark examining attorney may not provide legal advice or statement
s about applicant's rights. See TMEP §§705.02,

709.06.

TEAS PLUS OR TEAS REDUCED FEE (TEAS RF) APPLICANTS — TO MAINTAI
N LOWER FEE, ADDITIONAL

REQUIREMENTS MUST BE MET, INCLUDING SUBMITTING DOCUMENTS ONLIN
E: Applicants who filed their application

online using the lower-fee TEAS Plus or TEAS RF application form must (I) file certain d
ocuments online using TEAS, including responses to

Office actions (see TMEP §§819.02(b), 820.02(b) for a complete list of these documents); (
2) maintain a valid e-mail correspondence address;

and (3) agree to receive correspondence from the USPTO by e-mail throughout the prosecu
tion of the application. See 37 C.F.R. §§2.22(b),

2.23(b); TMEP §§819, 820. TEAS Plus or TEAS RF applicants who do not meet these req
uirements must submit an additional processing fee of

$50 per international class of goods and/or services. 37 C.F.R. §§2.6(a)(1)(v), 2.22(c), 
2.23(c); TMEP §§819.04, 820.04. However, in certain

situations, TEAS Plus or TEAS RF applicants may respond to an Office action by authorizing 
an examiner's amendment by telephone or e-

mail without incurring this additional fee.

/Ronald L. Fairbanks/

Ronald L. Fairbanks

Trademark Examining Attorney

Law Office 119



(571) 272-9405

ron.fairbanks@uspto.gov

TO RESPOND TO THIS LETTER: Go to hilp://www.uspto.gov/trademarks/teashesponse forms.jsp. Please wait 48-
72 hours from the

issue/mailing date before using the Trademark Electronic Application System (TEAS), to allow for necessary syst
em updates of the application.

For technical assistance with online forms, e-mail TEAS(c-Ospto.gov. For questions about the Office action itself, please contact the assigned

trademark examining attorney. E-mail communications will not be accepted as responses to Office actio
ns; therefore, do not respond to

this Office action by e-mail.

All informal e-mail communications relevant to this application will be placed in the official application record.

WHO MUST SIGN THE RESPONSE: It must be personally signed by an individual applican
t or someone with legal authority to bind an

applicant (i.e., a corporate officer, a general partner, all joint applicants). Ilan applicant is repres
ented by an attorney, the attorney must sign the

response.

PERIODICALLY CHECK THE STATUS OF THE APPLICATION: To ensure that applicant 
does not miss crucial deadlines or official

notices, check the status of the application every three to four months using the Trademark Status
 and Document Retrieval (TSDR) system at

http://tsdr.uspto.gov/. Please keep a copy of the TSDR status screen. If the status shows no chan
ge for more than six months, contact the

Trademark Assistance Center by e-mail at TrademarkAssistanceCenterkuspto.gov or call 
1-800-786-9199.. For more information on checking

status, see http://www.uspto.gov/trademarks/process/status/.

TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS: Use the TEAS form at 
http://www.uspto.gov/trademarks/teas/correspondence.jsp.
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Under the Paperwork Reduction Act of 1995 no persons are required to res
pond to a collection of information unless it displays a valid OMB control n

umber.

SERIAL NUMBER

LAW OFFICE ASSIGNED

MARK SECTION

MARK

LITERAL ELEMENT

' STANDARD CHARACTERS

USPTO-GENERATED IMAGE

MARK STATEMENT

EVIDENCE SECTION

EVIDENCE FILE NAME(S)

JPG FILE(S)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

ORIGINAL PDF FILE

CONVERTED PDF FILE(S)

(1 page)

Response to Office Action

The table below presents the data as entered.

87201880

LAW OFFICE 119

https://tmng-al.uspto.goviresting2/api/Mig/87201880/large

SESDERMA FERULAC

YES

YES

• The mark consists of standard characters, without claim to 
any particular font style,

size or color.

\\TICRS\EXPORT17\1MAGEOUT 17\872\018\87201880\
xml6\ ROA0003.JPG 

\\TICRS\EXPORT17\IMAGEOUT17\872\018\87201880\xml6\
ROA0004.1PCi 

evi 502405030-20170616174131135374 . 170616vD.Ce
rtificate of Registration.pdf

\\TICRS\EXPORT17\IMAGEOUT17\872\018\87201880\xml6
\ROA0002.JPG 

evi 502405030-20170616174131135374 . 170616vp.evid
ence 1.pdf

\\TICRS\EXPORT17\IMAGEOUT17\872\018\87201880\xml6
\ROA0005.JPG 

'evi 502405030-20170616174131135374 170616vp.evidence 2.pdf

\\TICRS \EXPORT17 \1MAGEOUT17 \ 872 \ 018\8720188
0 \xml6 \ROA0006..1P0 

evi 502405030-20170616174131135374 . 170616vp.evid
ence 3.pdf

\\TICRS \EXPORT17 \IMAGEOUTI7 \872 \ 018 \ 87201880 \x
ml6 \ROA0007.JPG

evi 502405030-20170616174131135374 . 170616vp.evid
ence 4.pdf

\\TIERS \EXPORT17\IMAGEOUTI7 \872\0I8\87201880 
\xml6 \ROA0008.JPG 

Sir/Madam: The Office found the term FERULAC to be a g
eneric word.. Applicant

! respectfully disagrees. A. Applicant's Mark is not gener
ic. The Office has not met its

burden that relevant consumers in the chemical peel i
ndustry will understand the term

• FERULAC to be a generic term. The Office has presented 
dictionary evidence

showing that "ferulic" is a generic term but has not presente
d any evidence showing a ;

connection between FERULAC and ferulic. Attached to thi
s Response, Applicant

attaches evidence showing that the term FERULAC is not u
nderstood to be a generic

term. The search results of the keyword FERULAC from th
e Google search engine do

not display results from several companies selling ferulic re
lated products as the



DESCRIPTION OF EVIDENCE FILE

GOODS AND/OR SERVICES SECTION (current)

INTERNATIONAL CLASS

DESCRIPTION

Office would expect with its initial genericness position. In fact, the on
ly company

that appears on the search results is the Applicant's showing its mark F
ERULAC. This

shows the distinctiveness of the mark FERULAC. In fact, the search r
esults do not

even pick up a misspelling and suggest the correct spelling. In a
ddition, Applicant has

used the mark FERULAC for over seven years in interstate com
merce which further

establishes the likelihood that FERULAC is considered a distin
ctive mark due to the

many impressions made upon users during that time. Also, Appl
icant has acquired

fame through its use of these intentional misspellings in this
 industry. Consumers

have come to know that this is a branding strategy emanating f
rom Applicant. Other

marks used by Applicant in this manner are MANDELAC which i
s a play on

mandelic, AZELAC which is a play on azelaic, and ACGLICOL
IC which is a play on

glycolic. These few examples are illustrated in evidence showin
g same attached

herein. Applicant also attaches evidence of its registration of AZ
ELAC further

showing the notoriety Applicant has obtained from its play 
on words of generic terms,

which are active ingredients in Applicant's products. Applic
ant argues that its mark is

suggestive and relevant consumers must undertake a mental
 step of identifying, first

the active ingredient in the product, and then realizing that i
t is a play on words of that

active ingredient. Additionally, Applicant would like to poin
t out the sophistication of

the relevant consumers as shown from the market that Appli
cant targets. Applicant

sells high-end cosmetic products as demonstrated from the p
rices seen in the attached

evidence. This weighs in favor of the Applicant tending to p
rove that consumers will

likely be more scrupulous when deciding to purchase Applic
ant's products and more

likely to identify the difference between Applicant's distinct
ive marks and the generic

terms for the active ingredients therein. In the alternative, 
Applicant also attaches a

Section 2(f) affidavit in the event the Office finds the ma
rk to be descriptive rather

than suggestive. B. Any Doubt Regarding the Registrabi
lity Should be Resolved in

Applicant's Favor. Applicant was refused registration of
 its SESDERMA FERULAC

mark under Section 2(e)(1). The TTAB has recognized t
hat the intent of Section

2(e)(1) is to protect the competitive needs of others, that
 is "descriptive words must be

left free for public use." In re Waverly Inc., 27 U.S.P.Q.
2d 1620, 1623 (TTAB 1993).

Moreover, when the question of registrability is a "close
 case, any doubt on the matter

should be resolved in applicant's favor, and the mark sho
uld be published for purposes

of opposition." Id. at 1624. Those in the industry can
 decide for themselves whether

or not they believe that registration of the mark SESDE
RMA FERULAC will inhibit

their right to compete with Applicant. See Id . III. CO
NCLUSION Applying the

factors set forth above and the requirements of Trademar
k Act Section 2(e) to the

present case, the Applicant's mark is not merely descript
ive. Accordingly, and based

on the facts in the present case, Applicant respectfully re
quests that the Office

withdraw the descriptiveness objection, and approve the
 Applicant's Mark for

publication. In the alternative, Applicant requests that th
e Office accept its Section

2(f) affidavit to find that Applicant's mark has acquired d
istinctiveness in view of its

continuous use of over five years.

003

Cosmetics; Beauty serums; Facial beauty serum; Non-m
edicated skin care preparation namely, body and facial m

ist; Beauty Ampoules,

' namely, skin moisturizers, skin softeners, facial moistu
rizers, and skin firming serums; Moisturizing creams; Fa

cial creams; Skin care

preparations, namely, chemical peels for skin, all of the 
foregoing containing ferulac

FILING BASIS 
Section 1(a)

FIRST USE ANYWHERE DATE At least as early as 05/12/2010

FIRST USE IN COMMERCE DATE At least as early as 05/12/2010

GOODS AND/OR SERVICES SECTION (proposed)

INTERNATIONAL CLASS

TRACKED TEXT DESCRIPTION

Cosmetics; Beauty serums; Facial beauty serum; Non-medic
ated skin care preparation namely, body and facial mist; 

Beauty Ampoules,

003



namely, skin moisturizers, skin softeners, facial moisturizers, and skin firming serums
; Moisturizing creams; Facial creams; Skin care

. a41 of tic forcgoi en-titre; Skin care preparations, namely, chemical peels for skin,

all of the foregoing containing ferulic acid 

FINAL, DESCRIPTION

Cosmetics; Beauty serums; Facial beauty serum; Non-medicated skin care prepar
ation namely, body and facial mist; Beauty Ampoules,

namely, skin moisturizers, skin softeners, facial moisturizers, and skin firming se
rums; Moisturizing creams; Facial creams; Skin care

preparations, namely, chemical peels for skin, all of the foregoing containing feru
lic acid

FILING BASIS Section 1(a)

FIRST USE ANYWHERE DATE ,! At least as early as 05/12/2010

FIRST USE IN COMMERCE DATE At least as early as 05/12/2010

ADDITIONAL STATEMENTS SECTION

SECTION 2(f) Claim of Acquired Distinctiveness, based on

Five or More Years' Use

SIGNATURE SECTION

DECLARATION SIGNATURE

SIGNATORY'S NAME

SIGNATORY'S POSITION

, SIGNATORY'S PHONE NUMBER

The mark has become distinctive of the goods/services through the appl
icant's

substantially exclusive and continuous use of the mark in commerce that the
 U.S.

Congress may lawfully regulate for at least the five years immediately befor
e the date

of this statement.

/Gabriel Serrano/

Gabriel Serrano

Managing Member

1305-447-1617

DATE SIGNED 106/16/2017

RESPONSE SIGNATURE /CS/

SIGNATORY'S NAME 
! 
Christian Sanchelima, Esq.

SIGNATORY'S POSITION Attorney of Record

• SIGNATORY'S PHONE NUMBER 305-447-1617

DATE SIGNED 06/16/2017

AUTHORIZED SIGNATORY YES

FILING INFORMATION SECTION

SUBMIT DATE

TEAS STAMP

Fri Jun 16 17:51:46 EDT 2017

USPTO/ROA-XX.XXX.XX.XX-20

170616175146104968-872018

80-5905fd3396386ab6919ab8

aeb92b67bedeccellbdbfc167

b75b966967d7e79cc350-N/A-

' N/A-20170616174131135374

Under the Paperwork Reduction Act of 1995 no persons are required to respond to a 
collection of information unless it displays a valid OMB control num

ber.

Response to Office Action

To the Commissioner for Trademarks:

Application serial no. 87201880 SESDERMA FERULAC(Standard 
Characters, see https://tmng-al.uspto.gov/resting2/api/img/87201880/lar

ge)



has been amended as follows:

EVIDENCE

Evidence in the nature of Sir/Madam: The Office found the term FERULAC to be a 
generic word,. Applicant respectfully disagrees. A.

Applicant's Mark is not generic. The Office has not met its burden that relevant 
consumers in the chemical peel industry will understand the term

FERULAC to be a generic term. The Office has presented dictionary evidence s
howing that "ferulic" is a generic term but has not presented any

evidence showing a connection between FERULAC and ferulic. Attached t
o this Response, Applicant attaches evidence showing that the term

FERULAC is not understood to be a generic term. The search results of the key
word FERULAC from the Google search engine do not display

results from several companies selling ferulic related products as the Office wou
ld expect with its initial genericness position. In fact, the only

company that appears on the search results is the Applicant's showing its 
mark FERULAC. This shows the distinctiveness of the mark

FERULAC. In fact, the search results do not even pick up a misspelling and
 suggest the correct spelling. In addition, Applicant has used the mark

FERULAC for over seven years in interstate commerce which further estab
lishes the likelihood that FERULAC is considered a distinctive mark

due to the many impressions made upon users during that time. Also, Appli
cant has acquired fame through its use of these intentional

misspellings in this industry. Consumers have come to know that this is a br
anding strategy emanating from Applicant. Other marks used by

Applicant in this manner are MANDELAC which is a play on mandelic, AZ
ELAC which is a play on azelaic, and ACGLICOLIC which is a play

on glycolic. These few examples are illustrated in evidence showing sa
me attached herein. Applicant also attaches evidence of its registration of

AZELAC further showing the notoriety Applicant has obtained from it
s play on words of generic terms, which are active ingredients in

Applicant's products. Applicant argues that its mark is suggestive and r
elevant consumers must undertake a mental step of identifying, first 

the

active ingredient in the product; and then realizing that it is a play on wo
rds of that active ingredient. Additionally, Applicant would like to

 point

out the sophistication of the relevant consumers as shown from the 
market that Applicant targets. Applicant sells high-end cosmetic produc

ts as

demonstrated from the prices seen in the attached evidence. This w
eighs in favor of the Applicant tending to prove that consumers will li

kely be

more scrupulous when deciding to purchase Applicant's products a
nd more likely to identify the difference between Applicant's distinctive

 marks

and the generic terms for the active ingredients therein. In the alter
native, Applicant also attaches a Section 2(f) affidavit in the event the 

Office

finds the mark to be descriptive rather than suggestive. B. Any Doubt 
Regarding the Registrability Should be Resolved in Applicant's Fav

or.

Applicant was refused registration of its SESDERMA FERULAC 
mark under Section 2(e)(1). The TTAB has recognized that the intent 

of

Section 2(e)(I) is to protect the competitive needs of others, that is
 "descriptive words must be left free for public use." In re Waverly

 Inc., 27

U.S.P.Q.2d 1620, 1623 (TTAB 1993). Moreover, when the questio
n of registrability is a "close case, any doubt on the matter should b

e resolved

in applicant's favor, and the mark should be published for purp
oses of opposition." Id. at 1624. Those in the industry can decide fo

r themselves

whether or not they believe that registration of the mark SESD
ERMA FERULAC will inhibit their right to compete with Applican

t. See Id .

CONCLUSION Applying the factors set forth above and the requi
rements of Trademark Act Section 2(e) to the present case, the 

Applicant's

mark is not merely descriptive. Accordingly, and based on the
 facts in the present case, Applicant respectfully requests that the 

Office withdraw

the descriptiveness objection, and approve the Applicant's Mark 
for publication. In the alternative, Applicant requests that the O

ffice accept its

Section 2(t) affidavit to find that Applicant's mark has acquire
d distinctiveness in view of its continuous use of over five year

s. has been attached.

JPG file(s):

Evidence-I 

Evidence-2 

Original PDF file:

evi 502405030-20170616174131135374 . 170616vp.Certificate 
of Registration.pdf

Converted PDF file(s) ( 1 page)

Evidence-I 

Original PDF file:

evi 502405030-20170616174131135374 . 170616vp.evidence l
.pdf

Converted PDF file(s) ( 1 page)

Evidence-1. 

Original PDF file:

evi 502405030-20170616174131135374 . 170616vp.evidence 2
.pdf

Converted PDF file(s) ( I page)

Evidence-I 

Original PDF tile:

evi 502405030-201706161.74131135374 17061.6vp.evidence 3.mlf

Converted PDF file(s) ( 1 page)

Evidence-I 

Original PDF file:

evi 502405030-20170616174131135374 . 170616vp.evidence 4.
pdf

Converted PDF file(s) ( 1 page)

Evidence-1 

CLASSIFICATION AND LISTING OF GOODS/SERVICES

Applicant proposes to amend the following class of goods/servi
ces in the application:

Current: Class 003 for Cosmetics; Beauty serums; Facial beauty s
erum; Non-medicated skin care preparation namely, body and facia

l mist;



Beauty Ampoules, namely, skin moisturizers, skin softeners, facial moisturizers, and ski
n firming serums; Moisturizing creams; Facial creams;

Skin care preparations, namely, chemical peels for skin, all of the foregoing containi
ng ferulac

Original Filing Basis:

Filing Basis: Section 1(a), Use in Commerce: The applicant is using the mark in comme
rce, or the applicant's related company or licensee is

using the mark in commerce, on or in connection with the identified goods and/or service
s. 15 U.S.C. Section 1051(a), as amended. The mark

was first used at least as early as 05/12/2010 and first used in commerce at least as ea
rly as 05/12/2010 , and is now in use in such commerce.

Proposed:

Tracked Text Description: Cosmetics; Beauty serums; Facial beauty serum; No
n-medicated skin care preparation namely, body and facial mist;

Beauty Ampoules, namely, skin moisturizers, skin softeners, facial moisturizers
, and skin firming serums; Moisturizing creams; Facial creams;

Skin care pfetwittion3, namely;-ekemical peds for-skin, all of thc foregoint efin
ittikiiit+eftilite; Skin care preparations, namely, chemical peels 

for skin, all of the foregoing containing ferulic acid 

Class 003 for Cosmetics; Beauty serums; Facial beauty serum; Non-medicated s
kin care preparation namely, body and facial mist; Beauty

Ampoules, namely, skin moisturizers, skin softeners, facial moisturizers, an
d skin firming serums; Moisturizing creams; Facial creams; Skin care

preparations, namely, chemical peels for skin, all of the foregoing containing fer
ulic acid

Filing Basis: Section 1(a), Use in Commerce: The applicant is using the mark in c
ommerce, or the applicant's related company or licensee is

using the mark in commerce, on or in connection with the identified goods and/
or services. 15 U.S.C. Section 1051(a), as amended. The mark

was first used at least as early as 05/12/2010 and first used in commerce at 
least as early as 05/12/2010 , and is now in use in such commerce.

ADDITIONAL STATEMENTS

SECTION 2(f) Claim of Acquired Distinctiveness, based on Five or Mo
re Years' Use

The mark has become distinctive of the goods/services through the appl
icant's substantially exclusive and continuous use of the mark in

commerce that the U.S. Congress may lawfully regulate for at least the
 five years immediately before the date of this statement.

SIGNATURE(S)

Declaration Signature

DECLARATION: The signatory being warned that willful false st
atements and the like are punishable by fine or imprisonment, or 

both,

under 18 U.S.C. § 1001, and that such willful false statements and 
the like may jeopardize the validity of the application or submis

sion or

any registration resulting therefrom, declares that, if the appli
cant submitted the application or allegation of use (AOU) unsig

ned, all

statements in the application or AOU and this submission based 
on the signatory's own knowledge are true, and all statements i

n the

application or AOU and this submission made on information and 
belief are believed to be true.

STATEMENTS FOR UNSIGNED SECTION 1(a) APPLICAT
ION/AOU: If the applicant filed an unsigned application under 15 

U.S.C.

§ 1051(a) or AOU under_ 15 U.S.C. §1051(c), the signatory additiona
lly believes that: the applicant is the owner of the mark sought to be

registered; the mark is in use in commerce and was in use in comme
rce as of the filing date of the application or AOU on or in connect

ion with

the goods/services/collective membership organization in the appli
cation or AOU; the original specimen(s), if applicable, shows the m

ark in use

in commerce as of the filing date of the application or AOU on or i
n connection with the goods/services/collective membership organi

zation in

the application or AOU; for a collective trademark, collective service mark, collective members
hip mark application, or certification mark

application, the applicant is exercising legitimate control over the 
use of the mark in commerce and was exercising legitimate control 

over the

use of the mark in commerce as of the filing date of the application
 or AOU; for a certification mark application, the applicant is not 

engaged in

the production or marketing of the goods/services to which the mar
k is applied, except to advertise or promote recognition of the certi

fication

program or of the goods/services that meet the certification standar
ds of the applicant. To the best of the signatory's knowledge and

 belief, no

other persons, except, if applicable, authorized users, members
, and/or concurrent users, have the right to use the mark in com

merce,

either in the identical form or in such near resemblance as to b
e likely, when used on or in connection with the goods/services/c

ollective

membership organization of such other persons, to cause confusion
 or mistake, or to deceive.

STATEMENTS FOR UNSIGNED SECTION 1(b)/SECTION 44 A
PPLICATION AND FOR SECTION 66(a)

COLLECTIVE/CERTIFICATION MARK APPLICATION: If the app
licant filed an unsigned application under 15 U.S.C. §§ 1051(b),

1 126(d), and/or 1 126(e), or filed a collective/certification mark applicat
ion under 15 U.S.C. §1141f(a), the signatory additionally believes t

hat:

for a trademark or service mark application, the applicant is entitled 
to use the mark in commerce on or in connection with the goods/se

rvices

specified in the application; the applicant has a bona fide intention to u
se the mark in commerce and had a bona fide intention to use the m

ark in

commerce as of the application filing date; Or a collective trademark,
 collective service mark, collective membership mark, or certification

mark application, the applicant has a bona fide intention, and is entitle
d, to exercise legitimate control over the use of the mark in commerce 

and

had a bona fide intention, and was entitled, to exercise legitimate contr
ol over the use of the mark in commerce as of the application filing 

date;

the signatory is properly authorized to execute the declaration on behal
f of the applicant; for a certification mark application, the applicant wil

l

not engage in the production or marketing of the goods/services to whic
h the mark is applied, except to advertise or promote recognition of

 the

certification program or of the goods/services that meet the certificatio
n standards of the applicant. To the best of the signatory's knowledge

 -

and belief, no other persons, except, if applicable, authorized u
sers, members, and/or concurrent users, have the right to use the m

ark in



~~~~~~~~~~~either in the identical form or in such near resemblance as to be likely, when used 
on or in connection with the

goods/services/collective membership organization of such other persons, to cause con
fusion or mistake, or to deceive.

Signature: /Gabriel Serrano/ Date: 06/16/2017

Signatory's Name: Gabriel Serrano

Signatory's Position: Managing Member

Signatory's Phone Number: 305-447-1617

Response Signature

Signature: /CS/ Date: 06/16/2017

Signatory's Name: Christian Sanchelima, Esq.

Signatory's Position: Attorney of Record

Signatory's Phone Number: 305-447-1617

The signatory has confirmed that he/she is an attorney who is a member in g
ood standing of the bar of the highest court of a U.S. state, which

includes the District of Columbia, Puerto Rico, and other federal territories a
nd possessions; and he/she is currently the owner's/holder's attorney

or an associate thereof; and to the hest of his/her knowledge, if prior to 
his/her appointment another U.S. attorney or a Canadian attorney/agent

not currently associated with his/her company/firm previously represented 
the owner/holder in this matter: (1) the owner/holder has filed or is

concurrently filing a signed revocation of or substitute power of attorney wit
h the USPTO; (2) the USPTO has granted the request of the prior

representative to withdraw; (3) the owner/holder has filed a power of attorn
ey appointing him/her in this matter; or (4) the owner's/holder's

appointed U.S. attorney or Canadian attorney/agent has filed a power o
f attorney appointing him/her as an associate attorney in this matter.

Serial Number: 87201880

Internet Transmission Date: Fri Jun 16 17:51:46 EDT 2017

TEAS Stamp: USPTO/R0A-XX.XXX.XX.XX-20170616175146104

968-87201880-5905fd3396386ab6919ab8aeb92

b67bedeccellbdbfc167b75b966967d7e79cc350

-N/A-N/A-20170616174131135374
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Reg. No. 5,048,371

Registered Sep. 27, 2016

Int. CL: 3

Trademark

Principal Register

*c44,teck 4--

Director of the United States

Patent and Trademark Office

AZELAC
SESDERMA, S.L. (SPAIN LIMITED LIABILITY COMP

ANY)

Massamagrell No.3. Pol. Ind. Rafelbunol

Vleneia SPAIN 46138

CLASS 3: Cosmetics; Facial creams; Beauty mains; M
oisturizing creatns; Beauty gel; Skir

moisturizing gel; Facial lotion; Body lotions; Face and bod
y lotions; Hair lotions; Lotions foi

lam body and hair; Skin care preparations, namely, 
chemical peels for skin; all of the

ti regoing containing Ambit: acid

FIRST USE 9.24-2001; IN COMMERCE 9-24-2001

THE. MARK CONSISTS OF STANDARD CHARAC
TERS wmiour CLAIM TO ANY

PARTICULAR FONT STYLE, SIZE OR COLOR

SEC.2(E)

SIER. NO. 86•857,238, FILED 12-22.2015

MICHAEL TIIOMAS EBAUCill, EXAMINING ATTO
RNEY



ferulac

All Shopping Images Videos News More Settings -Fools

Abtrut 11,500 ;omits (0.62 secolirls)

Shop for ferulac on Google

Sesderma FERULAC
Liposomal Serum ...

S54.60
Care to Beauty

Sesderma Ferulac
Ampoules 5 Units 10 ...

$29.16
Carethy.us

Sesderma Ferulac
Liposomal Serum ...

$70.00
eBay

Sponsored

Sesderma Ferulac
Serum + Sesgen 32 ...

$53.19
Carelhy.us

New Ferric Acid Chemical Peel: Ferulac Peel® l PRIME 
Journal

https://www.prime-journal.cominew-ferric-acid-chemical-pee
l-ferulac-peel/

•!:!, 2.01'; • Ferulac peel is a superficial chemical peel system
 based on ferulic acid and phloretin plus

fruit acids and retinoids. it goes a step further by ...

Ferulac Nano-Peels Weston I Ferulac Acid Skin Treatment
 Fort ...

www.westonhcgcenter.com/medlcal-spa-services-weston/fe
rulaC-nano-peels/ v

Forulac peel system is a very potent and safe peel syst
em. Due to its composition, the main indication

of this system is the photoageing with benefits in melas
ma....

Nuevo tratamiento de belleza, eI Ferulac Peel, usa la 
nano-tecnologia ...

https://www.youtube.com/watch?v=-6-KrAQUXko -
Mar 28, 2013 Liploadeo by Univision Noticiait
Cecilia Ramirez Harris nos habla del prornetedor tr

atamiento clue promete

rejuvenecer la piel, eliminando las ...

FERULAC SERUM 30 ML - Skinshops Sesderma

www.sesdermaskinshopusa.com/productos/detalle/40000
644/3771 •

FERULAC SERUM 30 ML. Description. Help to reduce 
the appearance of damaged skin by the sun.



no e ferulac

All Shopping Images Videos News More

Pap ot ri4 seco,lis;)

Shop for ferulac on Google

Settings tools

Sponsored

Sesderma Sesderma Serum Sesderma Sesderma Sesderma

FERULAC Ferulac 30 ml Ferulac Ferulac Ferulac Serum

554.60 $48.62 S29.16 $70.00 S53.19

Care to Beauty Carethy.us Carethy.us eBay Carethy.us

FERULAC PEEL - Mediderma UK
mediderma.co.uk > Home > PROFESSIONAL USE > LIPOSOME.) PEELS

FERULAC PEEL. Items 1 to 3 of 3 total ... FERULAC CLASSIC 60 ml - pH
 4.5 NOT AVAILABLE ..

FERULAC NANO ADDITIVE MIST 20 ml - pH 6.5 • FERULAC

FERULAC SERUM 30 ML - Sesderma
https://www.sesderma.cont/eu..en/ferulac-serum-30-ml.html

Intensive base serum. Complementary product In antioxidant treatments.

FERULAC ANTIAGING SYSTEM 60ML - Sesderma

https://www. sesderma.com/eu...en/ ferulac-antiaging -system-60ml
. html

/ 9t,

...



39,95€ 29,95
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To: SESDERMA, S.L. (tm(a)sanchelima.com)

Subject: U.S. TRADEMARK APPLICATION NO. 87201880 - SESDE
RMA FERULAC - 360455.1

Sent: 7/13/2017 12:14:57 PM

Sent As: ECOM119@USPTO.GOV

Attachments:

UNITED STATES PATENT AND TRADEMARK 
OFFICE (USPTO)

OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLI
CANT'S TRADEMARK APPLICATION

U.S. APPLICATION

SERIAL NO. 87201880

MARK: SESDERMA

FERULAC

CORRESPONDENT

ADDRESS:
CHRISTIAN

SANCHEL1MA,

SANCHELIMA &

ASSOCIATES, P.A.

235 SW LE JEUNE

ROAD
MIAMI, FL 33134

APPLICANT:

SESDERMA, S.L.

CORRESPONDENT'S

REFERENCE/DOCKET

NO:
360455.1

CORRESPONDENT

E-MAIL ADDRESS:

tm cbsanchelima.com

*87201880*

CLICK HERE TO RESPOND TO THIS

LETTER:
imp://www.usp(o.gov/trademarksiteas/response forms.isp

VIEW YOUR APPLICATION FILE

OFFICE ACTION

STRICT DEADLINE TO RESPOND TO THIS
 LETTER

TO AVOID ABANDONMENT OF APPLICANT'S TRA
DEMARK APPLICATION, THE USPTO MUST R

ECEIVE APPLICANT'S

COMPLETE RESPONSE TO THIS LETTER WITHI
N 6 MONTHS OF THE ISSUE/MAILING DATE

 BELOW. A RESPONSE

TRANSMITTED THROUGH THE TRADEMARK 
ELECTRONIC APPLICATION SYSTEM (TEAS)

 MUST BE RECEIVED BEFORE

MIDNIGHT EASTERN TIME OF THE LAST DAY
 OF THE RESPONSE PERIOD.

ISSUE/MAILING DATE: 7/13/2017

This Office action is in response to applicant's com
munication filed on June 16, 2017.

In the previous Office action, applicant was required t
o disclaim the wording "ferulac" because it is the phone

tic equivalent "ferulic" and

merely describes an ingredient, quality, characterist
ic, or feature of applicant's goods, and thus is an un

registrable component of the mark.

Additionally, the applicant was required to amend 
the identification of goods to avoid deceptiveness. T

he identification has been acceptably

amended. In response to the disclaimer requirement
, the applicant has submitted a Section 2(f) claim o

f acquired distinctiveness of the entire

mark based on five or more years of substantially e
xclusive and continuous use in commerce.

A review of the record indicates that applicant's pr
eviously registered mark SESDERMA is inherently di

stinctive and should not be included in

the Section 2(f) claim. Accordingly, the claim of ac
quired distinctiveness should he amended as follows:

SECTION 2(f) IN PART — DISTINCTIVENESS
 OF A PORTION OF THE MARK



Applicant may submit a verified statement that that portion of the mark has become disti
nctive of applicant's goods and/or services through the

applicant's substantially exclusive and continuous use of the mark in commerce
 that the U.S. Congress may lawfully regulate for the five years

before the date when the claim of distinctiveness is made. TMEP §1212.02(0(i); se
e 37 C.F.R. §2.41(a)(2). Applicant may do so by

submitting the following statement, if accurate: "The wording MANDELAC i
n the mark has become distinctive of the goods and/or

services through the applicant's substantially exclusive and continuous use of t
he mark in commerce that the U.S. Congress may

lawfully regulate for at least the five years immediately before the date of t
his statement." TMEP §1212.05(d).

If applicant has questions regarding this Office action, please telephone or e
-mail the assigned trademark examining attorney. All relevant e-

mail communications will be placed in the official application record; however,
 an e-mail communication will not be accepted as a response to

this Office action and will not extend the deadline for filing a proper respon
se. See 37 C.F.R. §§2.62(c), 2.191; TMEP §§304.01-.02, 709.04-.05.

Further, although the trademark examining attorney may provide additional
 explanation pertaining to the refusal(s) and/or requirement(s) in this

Office action, the trademark examining attorney may not provide legal advi
ce or statements about applicant's rights. See TMEP §§705.02,

709.06.

TEAS PLUS OR TEAS REDUCED FEE (TEAS RF) APPLICANTS — 
TO MAINTAIN LOWER FEE, ADDITIONAL

REQUIREMENTS MUST BE MET, INCLUDING SUBMITTING 
DOCUMENTS ONLINE: Applicants who filed their application

online using the lower-fee TEAS Plus or TEAS RF application form must (
1) file certain documents online using TEAS, including responses to

Office actions (see TMEP §§819.02(b), 820.02(b) for a complete list of the
se documents); (2) maintain a valid e-mail correspondence address;

and (3) agree to receive correspondence from the USPTO by e-mail thr
oughout the prosecution of the application. See 37 C.F.R. §§2.22(b),

2.23(b); TMEP §§8 I 9, 820. TEAS Plus or TEAS RF applicants who d
o not meet these requirements must submit an additional processing fee

 of

$125 per class of goods and/or services. 37 C.F.R. §§2.6(a)(1)(v), 2.22(c),
 2.23(c); TMEP §§819.04, 820.04. However, in certain situations,

TEAS Plus or TEAS RF applicants may respond to an Office action by
 authorizing an examiner's amendment by telephone or e-mail without

incurring this additional fee.

/Ronald L. Fairbanks/

Ronald L. Fairbanks

Trademark Examining Attorney

Law Office 119

(571) 272-9405

ron.fairbanks@uspto.corn

TO RESPOND TO THIS LETTER: Go to hup://www.aspto.g
ovitrademarksiteas/response lorms.jsp. Please wait 48-72 hours from the

issue/mailing date before using the Trademark Electronic Application S
ystem (TEAS), to allow for necessary system updates of the applic

ation.

For technical assistance with online forms, e-mail TEAS@uspto.go
v. For questions about the Office action itself, please contact the assig

ned

trademark examining attorney. E-mail conununications will not be a
ccepted as responses to Office actions; therefore, do not respond to

this Office action by e-mail.

All informal e-mail communications relevant to this application wil
l be placed in the official application record.

WHO MUST SIGN THE RESPONSE: 1t must be personally si
gned by an individual applicant or someone with legal authority to 

bind an

applicant (i.e., a corporate officer, a general partner, all joint applicants
). If an applicant is represented by an attorney, the attorney must s

ign the

response.

PERIODICALLY CHECK THE STATUS OF THE APPLICATIO
N: To ensure that applicant does not miss crucial deadlines or official

notices, check the status of the application every three to four mont
hs using the Trademark Status and Document Retrieval (TSDR) system

 at

http://tsdr.uspto.gov/. Please keep a copy of the TSDR status screen. i
f the status shows no change for more than six months, contact the

Trademark Assistance Center by e-mail at TrademarkAssistanceCen
ter(iiuspto.gov or call 1-800-786-9199. For more information on chec

king

status, see http://www.usoto.gov/tradernarks/processistatus/.

TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS: Use the
 TEAS form at http://www.usmo.gov/trademarks/teas/corresponden

cejsp.
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it display
s a valid OMB control number.

SERIAL NUMBER

LAW OFFICE ASSIGNED

MARK SECTION

MARK

LITERAL ELEMENT

STANDARD CHARACTERS

USPTO-GENERATED IMAGE

MARK STATEMENT

Response to Office Action

The table below presents the data as entered.

87201880

ADDITIONAL STATEMENTS SECTION

MISCELLANEOUS STATEMENT

SECTION 2(t) Claim of Acquired Distinctiveness, IN PART,

based on Five or More Years' Use

1LAW OFFICE 119

https://tmng-aluspto.gov/resting2/api/img/87201880/large

SESDERMA FERULAC

YES

YES

The mark consists of standard characters, without claim to any particular font style,

size or color.

The wording FERULAC in the mark has become distinctive of the goods and/or

services through the applicant's substantially exclusive and continuous use of the

mark in commerce that the U.S. Congress may lawfully regulate for at least the five

years immediately before the date of this statement.

The wording "FERULAC" has become distinctive of the goods/services through the

applicant's substantially exclusive and continuous use of the mark in commerce that

the U.S. Congress may lawfully regulate for at least the five years immediately

i before the date of this statement.

SIGNATURE SECTION

DECLARATION SIGNATURE /Gabriel Serrano/

SIGNATORY'S NAME Gabriel Serrano

SIGNATORY'S POSITION E Managing Member

SIGNATORY'S PHONE NUMBER 305-447-1617

DATE SIGNED 07/17/2017

RESPONSE SIGNATURE /CS/

SIGNATORY'S NAME Christian Sanchelirna, Esq.

SIGNATORY'S POSITION Attorney of Record

SIGNATORY'S PHONE NUMBER 305-447-1617

DATE SIGNED 07/17/2017

AUTHORIZED SIGNATORY YES

FILING INFORMATION SECTION

SUBMIT DATE Mon Jul 17 15:23:43 EDT 2017

USPTO/ROA-XX.XXX.XX.XX-20

170717152343455988-872018



TEAS STAMP
80-5103ebe64f40fd753048c9

d044aa90898ebd2a38bd553f1

cdad0 1 dc56bda 1 Of318-N/A-N

/A-20170717150734400293

Under the Paperwork Reduction Act of 1995 no persons arc 
required to respond to a collection of information unless it di

splays a valid OMB control number.

Response to Office Action

To the Commissioner for Trademarks:

Application serial no. 87201880 SESDERMA FERULAC(
Standard Characters, sec https://tning-al.uspto.gov/resti

ng2/api/img/87201880/large)

has been amended as follows:

ADDITIONAL STATEMENTS

Miscellaneous Statement

The wording FERULAC in the mark has become dist
inctive of the goods and/or services through the applicant'

s substantially exclusive and

continuous use of the mark in commerce that the U.S.
 Congress may lawfully regulate for at least the five years

 immediately before the date of

this statement.

SECTION AD Claim of Acquired Distinctiveness,
 IN PART, based on Five or More Years' Use

The wording "FERULAC" has become distinctive 
of the goods/services through the applicant's substanti

ally exclusive and continuous use of the

mark in commerce that the U.S. Congress may lawf
ully regulate for at least the five years immediately be

fore the date of this statement.

SIGNATURE(S)

Declaration Signature

DECLARATION: The signatory being warned tha
t willful false statements and the like are punish

able by fine or imprisonment, or both,

under 18 U.S.C. § 1001, and that such willful fal
se statements and the like may jeopardize the va

lidity of the application or submission or

any registration resulting therefrom, declares th
at, if the applicant submitted the application or 

allegation of use (AOU) unsigned, all

statements in the application or AOU and this subm
ission based on the signatory's own knowledge 

arc true, and all statements in the

application or AOU and this submission made o
n information and belief are believed to be true.

STATEMENTS FOR UNSIGNED SECTION 1(a)
 APPLICATION/AOU: If the applicant filed an unsig

ned application under 15 U.S.C.

§1051(a) or AOU under 15 U.S.C. §1051(c), the si
gnatory additionally believes that: the applicant is the 

owner of the mark sought to be

registered; the mark is in use in commerce and was in
 use in commerce as of the filing date of the applica

tion or AOU on or in connection with

the goods/services/collective membership organizatio
n in the application or AOU; the original specimen(

s), if applicable, shows the mark in use

in commerce as of the filing date of the application 
or AOU on or in connection with the goods/services/co

llective membership organization in

the application or AOU; for a collective trademark, 
collective service mark, collective membership mark 

application, or certification mark

application, the applicant is exercising legitimate c
ontrol over the use of the marl< in commerce and was 

exercising legitimate control over the

use of the mark in commerce as of the filing date o
f the application or AOU; for a certification mark 

application, the applicant is not engaged in

the production or marketing of the goods/services t
o which the mark is applied, except to advertise or 

promote recognition of the certification

program or of the goods/services that meet the certific
ation standards of the applicant. To the best of the

 signatory's knowledge and belief, no

other persons, except, if applicable, authorized use
rs, members, and/or concurrent users, have the 

right to use the mark in commerce,

either in the identical form or in such near resembl
ance as to be likely, when used on or in connecti

on with the goods/services/collective

membership organization of such other persons, to
 cause confusion or mistake, or to deceive.

STATEMENTS FOR UNSIGNED SECTION 1(b)/SECTI
ON 44 APPLICATION AND FOR SECTION 66(a)

COLLECTIVE/CERTIFICATION MARK APPLI
CATION: If the applicant filed an unsigned applicati

on under 15 U.S.C. §§ 1051(b),

1 126(d), and/or 1126(e), or filed a collective/certificat
ion mark application under 15 U.S.C. §1141.1(a), the si

gnatory additionally believes that:

for a trademark or service mark application, the app
licant is entitled to use the mark in commerce on or in

 connection with the goods/services

specified in the application; the applicant has a bona f
ide intention to use the mark in commerce and had a b

ona fide intention to use the mark in

commerce as of the application filing date; for• a colle
ctive trademark, collective service mark, collective me

mbership mark, or certification



marl«ipplication, the applicant has a bona fide intention, and is entitled, t
o exercise legitimate control over the use of the mark in commerce and

had a bona fide intention, and was entitled, to exercise legitimate control o
ver the use of the mark in commerce as of the application filing date;

the signatory is properly authorized to execute the declaration on behal
f of the applicant; for a certification mark application, the applicant wi

ll

not engage in the production or marketing of the goods/services to whi
ch the mark is applied, except to advertise or promote recognition of th

e

certification program or of the goods/services that meet the certificatio
n standards of the applicant. To the best of the signatory's knowledge

and belief, no other persons, except, if applicable, authorized users, 
members, and/or concurrent users, have the right to use the ma

rk in

commerce, either in the identical form or in such near resembl
ance as to be likely, when used on or in connection with the

goods/services/collective membership organization of such other pe
rsons, to cause confusion or mistake, or to deceive.

Signature: /Gabriel Serrano/ Date: 07/17/2017

Signatory's Name: Gabriel Serrano

Signatory's Position: Managing Member

Signatory's Phone Number: 305-447-1617

Response Signature

Signature: /CS/ Date: 07/17/2017

Signatory's Name: Christian Sanchelima, Esq.

Signatory's Position: Attorney of Record

Signatory's Phone Number: 305-447-1617

The signatory has confirmed that he/she is an attorney who is a 
member in good standing of the bar of the highest court of a U.

S. state, which

includes the District of Columbia, Puerto Rico, and other f
ederal territories and possessions; and he/she is currently th

e owner's/holder's attorney

or an associate thereof; and to the best of his/her knowledg
e, if prior to his/her appointment another U.S. attorney or a

 Canadian attorney/agent

not currently associated with his/her company/firm pre
viously represented the owner/holder in this matter: (1) the

 owner/holder has filed or is

concurrently filing a signed revocation of or substitute pow
er of attorney with the USPTO; (2) the USPTO has granted

 the request of the prior

representative to withdraw; (3) the owner/holder has filed a
 power of attorney appointing him/her in this matter; or 

(4) the owner's/holder's

appointed U.S. attorney or Canadian attorney/agent has fil
ed a power of attorney appointing him/her as an associa

te attorney in this matter.

Serial Number: 87201880

Internet Transmission Date: Mon Jul 17 15:23:43 EDT 2017

TEAS Stamp: USPTO/R0A-XX.XXX.XX.XX-201707171
52343455

988-87201880-5103ebe64f40fd753048c9d044a

a90898ebd2a38bd553f1cdadOldc56bda 10618-

N/A-N/A-20170717150734400293
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what is ferulac? - Google Search Page 1 of 2

Go ge what is ferulac?

All Shopping Images Videos News Mere Settings Tools

About 1(1.200 results (0.31 seconds)

A 2004 Italian study concluded that ferulac acid is a

more powerful antioxidant than alpha-tocopherol

(vitamin E), beta-carotene, and ascorbic acid (vitamin

C). .. Naturally this super antioxidant does more than

prevent wrinkles. It fights cancer, is helpful for

diabetics and even reduces hot flashes.

Ferulac Nano-Peels Weston I Ferulac Acid Skin Treatment Fort
www.westonhcgcenter.com/medical-spa-services-weston/ferulac-nano-peels/

About this result Feedback

Ferulac Nano-Peels Weston I Ferulac Acid Skin Treatment Fort ...
www.westonhcgcenter.com/medical-spa-services-westontferulac-nano-peels/

A 2004 Italian study concluded that ferulac acid is a more powerful antioxidant than alpha-tocopherol

(vitamin E), beta-carotene, and ascorbic acid (vitamin C). . Naturally this super antioxidant does

more than prevent wrinkles. It fights cancer, is helpful for diabetics and even reduces hot flashes.

New Ferric Acid Chemical Peel: Ferulac Peel® I PRIME Journal
https://www.prime-joumal.com/new-ferric-acid-chemical-peel-ferulac-peel/

Apr 13, 2015 This line includes the Ferulac peel, a patented antioxidant system designed to deliver

multiple benefits with no irritation or risk of hyperpigrnentation for any Fitzpatrick skin type. Ferulac

peel is a superficial chemical peel system based on (emetic acid and phloretin plus Fruit acids and

retinoids.

Gala's Skin Care I Liposomal Ferulac
galasskincare.com/liposomai-terulac/

What is Ferulac acid and why is it so important. especially during high UV month? Ferulac acid is

found in the cells walls of plants such as wheat. rice, peanuts. oranges, and apples. It seems to be

particularly abundant in coffee and amaranth (the name comes from Greek for "the one that does not

wither,' presumably as a ...

[rem) Ferulac Peel System.
mediderma.co.in/pdf/Sesderma%20August%20Adicle%20in%20Article%20Format.pdf

Rejuvenation of Photo-damaged Skin with New Fetulic Acid Chemical Peel: Ferulac Peel System. 6.

Aug 2015. Rejuvenation of Photo-damaged Skin with New Ferulic Acid Chemical. Peel: Forulac Peel

System. Dr. Gabriel Serrano Sanmiguel. M.D & Ph D. Dermatology and Venerology. General Director

of Dr. Serrano

Ferulac Peel I Kaya Oman
https://www.kayaskinclinic.com/omanienisolutionsiferuipc-peel/

While exfoliation methods range front simple mechanical techniques to chemical agents of varying

degrees of intensity. the latest advancement has conies from a smart application of nanotechnology:

the revolutionary Ferulac Peel. All chemical peels when applied to the skin, cause controlled

destruction of the superficial

Amazon.com: Sesderma Ferulac Liposomal Serum, 1.0 Fl Oz: Luxury ...

https://www.amazon.comiSesderma-Ferulac-Liposomal-Sentm-ii -0/.../B00B1OF 29M .

Product Description. Moisturizing serum with an antioxidant cocktail of Ferulic acid, Phtoretin, Vitamin

C+E.+A. Prevents and beat photo aging, minimizing the damage caused by sunlight: Dehydration.

wrinkles and stains. European laboratory that specializes in encapsulation of active ingredients using

Nanotechnology

Chemical Peeling I Sinine Salong
www.sinine.eeienikosmeetik-zikeemiline-kooriminei
By inducing production of new collagen and stimulating new healthy skin cell growth. peels help

reveal a more youthful, radiant complexion. Ferulac. Peeling procedure is the first patented liposomed

peel system where the main active ingredient is the ferutic acid. Indicated for ail signs of photoaging.

Properties of ferutic acid

Before and After ONE Ferulac Peel - Yelp
https://www.yelp.com/biz_photos/sesderma-urban-spa-and-skin-shop-coral-gables?...

Sep 16. 2014 •. Photo of Sesderma Urban Spa & Skin Shop "Before and After ONE Fender, Peel"

Coral Gables, FL.

Sign in

haps ://www. google. com/search?ei=B1xxWoulIc62gQbVmo SQCQ&crwhat+is+ferulac%... 1/30/2018
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1/31/2018 what is ferulac acid? - Google Search

Go what is ferulac acid?
O,

All Shopping Images Videos News More Settings Tools

About 25,400 results (0.40 seconds)

Did you mean: what is ferulic acid?

Ferulac Peeling procedure is the first patented liposomed peel sys
tem where the

main active ingredient is the ferulic acid. Indicated for all signs
 of photoaging. The

antioxidant action of ferulic acid protects the skin from the ag
gressions caused by

free radicals.

Chemical Peeling I Sinine Salong
www.sinine.ee/en/kosmeetik-2/keemiline-kOorimine/

Cti..?' About this result 1E4 Feedback

New Ferric Acid Chemical Peel: Ferulac Peel® I PRIME Journal

https://www.prime-journal.com/new-ferric-acid-chemical-peel-ferulac-p
eel/ -

Apr 13, 2015 - This line includes the Ferulac peel, a patented antioxidan
t system designed to deliver

multiple benefits with no irritation or risk of hyperpigmentation for any 
Fitzpatrick skin type. Ferulac peel

is a superficial chemical peel system based on ferulic acid and phloreti
n plus fruit adds and retinoids.

Ferulac Nano-Peels Weston I Ferulac Acid Skin Treatment Fort ...

www.westonhcgcenter.com/medical-spa-services-weston/ferulac-nano
-peels/

Due to its composition, the main indication of this system is the ph
otoageing with benefits in melasma,

acne, and rosacea. Ferulac Peel is able to reduce signs of photoag
ing such as fine wrinkles, promote

even skin tone by reducing hyperpigmentation, and return skin to 
its natural ..

IPDF1 Ferulac Peel System.
mediderma.co.in/pdf/Sesderma%20August%20Article%20in%20Articl

e%20Format.pdf

Aug 6, 2015 - Ferulac peel is a USFDA PATENTED, superficial
 potent chemical peel system based on

ferulic acid and phloretin, fruit acids and retinoids.

Ferulac Peel I Kaya Oman
https://www.kayaskinclinic.com/oman/en/solutions/ferulac-peel/ •

The Ferulac Peel system is based on a blend of ferulic acid, p
hloretin, retinoids and fruit acids. Ferulic

acid is an antioxidant which reduces the negative effects of f
ree radicals, repairs DNA damage and

enhances the positive of Vitamin C and E. It combats pigmen
tation and protects the skin from UVA and

UV° radiation.

Chemical Peeling I Sinine Salong
www.sinine.ee/en/kosmeetik-2/keemiline-koorimine/ •

By inducing production of new collagen and stimulating new
 healthy skin cell growth, peels help reveal a

more youthful, radiant complexion. Ferulac Peeling procedure is t
he first patented liposomed peel

system where the main active ingredient is the ferulic acid. I
ndicated .for all signs of photoaging.

Properties of ferulic acid

FERULAC PEEL ®, NOMELAN CAFFEICO O I Krak-Medica Kra
kOw

www.krak-medica.pl/ferulac-peel-nomelan-caffeico/ •

anti-aging concept, portrait of beautiful woman with problem 
and Ferulac Peel@ and Nomelan

Caffeico@ are new generation line of products dedicated to skin w
ith signs of photoageing, melasma

and discolouration of various origin (hormonal, postinflamma
tory, after sun). Ferulic acid is nowadays

one of the most effective

Gala's Skin Care I Liposomal Ferulac

galasskincare.com/liposomal-ferulac/ •

What is Ferulac acid and why is it so important, especially during 
high UV month? Ferulac acid is found

in the cells walls of plants such as wheat, rice, peanuts, oranges, a
nd apples. It seems to be particularly

abundant in coffee and amaranth (the name comes from Greek fo
r "the one that does riot wither,"

presumably as a ...

7 days Ferulac Acid Therapy I Clarena - The Official Online Store

https://www.e-clarena.eu/--acid-line_7-days-ferulac-acid-therapy_... v 
Translate this page

A seven-clay serum preparing the skin for acid exfoliation treatmen
ts. For mature skin 40+. The serum

contains a low-concentration Ferulac Acid, prepares the skin for t
he absorption of high-concentration

acids which form the basis of stronger exfoliating cosmetics used in be
auty salons. It gently peels the

epidermis,

https://www.google.com/search?ei=wm1yWsb2EZaejwP0j7fQC
Q&g=what+is+ferulac+acid%3F&og=what+is+ferulac+acid%3F

&gs_l=psy-ab.3..0i13k1... 1 /2
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CONSLJLTATION SERVI
CES

PHONE CONSUL
TATION

Am you unable ie exper
ience lisCial Servii-;ati In nut

 studio but have skill ca
w fjoals, Orem news! Our

skln thempiril will guide you 
on you, skin care jt

rumoy advising you on a sk
in care regimen, diet. and

lifestyle in 
skin iit,0

FACIAL SERVICES

GLOW FACIAL .

Our I randmade organic 
products along with m

iCrodennobtasiOn cryst
als are used in this treat

ment to

Correc.1 uneven skin com
plexions arid textures

. Concentrated amorrnts
 of vitamin c odorant de s

kin will

be extra silky and radiant
. ifitlfi

MANSCAPING FAC
IAL mild/intense

The ultimata deep porn
 grnniNng treatment Wit

h special cote 10 the bea
rd area, Including extr

action

of ingrown hairs and i
nfection Skin discolorati

on and scarring will 
bo greatly improved Sr 

15/ 5150

Ti-IE FLESH SKIN
 PEEL,

Fen ilac acid stimulate
s cell replacement causing

 the superficial layers 
of toe skin to peer away

severe CliSCOIM
 alien. scar tissue. and 

rough texture. The Flesh
 Skin Peal will reveal a

 flawless canvas!

S,l0O

AGE DEFYING FA
CIAL

This intense anti. wrink
ie procodui te protects ce

ilular DNA and prolon
gs skiris youth. Power tu

t anti•

aging results! Th!s facial
 includes finning lechn

iqueS. and erasing of d
iscoloration creating a t

anooth

clear surface tti.:
A

PURIFYING FACIAL

Organic ingredients are 
used in lhis (reclaim t fo

cusing on cot rooting. b
alanciitg. and prevent

ing

moderate to severe acn
e WM1)101115. 5:

INGROWN HAM 
BE GONE

A spriclic Iteatment f
ocused solely on the e

Xtrnetign of i hg
rOWn hair and infection 

of the beard area.

tifh:

IONIC FOOT DETOX

lllynPorarily iintiv
iikalsto)

INItOX Nrnugle yo
ur feet with bis 

relaxing

<Wiwi Mtn. This 
ticalMmil hos. Winn

reports:Si to heti,
 clemisn ate W

iry nom

heavy metals. yeast. 
cellular debris. ye

ast

and miirtis.

Coming Soon!
Detox body wrapping

Nutririon consulting & 
coaching

Detox juice bar

Ma here to Him* mkt 
our loll into Heoutifid

Skin Pockoje es!

DETOX SERVICES

EAR CANDLING

This inloirIng process la a gentle

vacuum of the e
ar that decv Clean!

.

wax build tip fro
m done witAn t

he ear

canal linos 
pressure and alleng.

eS. Ore

relieved In ha's t m
ain tor as well

V- STEAM

Tho aneitha War
m It eminent also kno

wn us lllu y
oni Uteen1 OF

1[0,11,411 hip Imllt 
provides a acorn 

IlealMent fax Ole 
vagina and

antis to rxlKa
ur toxins. A com

bination or up 10
 to limns 

ore

staholvd 10 cl
eanso. 'lowish. and

 tone the Cervix,
 uterus, vaginal

and r10.1 litS1
105.. Other pnSChle benefit

s inclade die re
tie( of

menstrual cra
mps. minor oacterial infec

tions, and fibroid
s. This

ti ealn tent is 4:1
1%0 klIOW1110 im

prove Inn:lily

htips://www.fleshskinstucli
o,com/services 
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'iR ',TAIL About Si<in
1/41

As. Laser Contoi

I IQifi a About Us Services A [mainline it Request 
Hours & Location

rumie ser.eria .'Cleaneal Peen

Chemical Peels
we otter a wide airily of Monica

( peels at All

About Skin Laser Centel. Gl
ycolic Acitl Peels which

vary in 41 ength. cnd .1*c:A peels or TrI
chloroacetIc

Acid peels, Amino Acld, Lat
ic Acid, Salicylic Acid,

render. Acid also to different 
strengths.

Who can benefit from

Chemical Peek?

Chemical Peels benefit chase 
who have acne, son

damaged owl or aging skin. 
The peels ilft anglic,c1 by a 

trained co olessional at th
e AII Aboto Skin

1.11$vr Ceiner. Once applied 
to Me (are and :18e1 

of time the area li neutra
lized.

The pi ocess causes old s
kin cells to slough off 

texfoliaie). This rAilaeS the 
encouragement of the

egrowth ut new cells, and at 
a inure rapid int.?. The

 new (ell growth hi turn e
ncouraues produtiu

m

of collagen 10 the skin, redu
ces pore. size and helps t

o reduce fine lines and «i 
cikls as well As

1,11.1101001A11(c0 and dog
ged pore'.. 1)11P0.01100 011 slite 

weilgth of the chemic
al peel used. the patient

will euperIente some snot:H
;(01 peeling which usuall

y involves redness follow
ed by staling Iliac

usually IA515 • Silsips. Pevls ate usua
lly done on a olotttbly basis

. We Often Lei chemi
cal peels in

COMninnlion WM/ (Ate, 
ifVhtii,iili 10 a( l,ieicfl inol e 

supple healthy looking an
ti feeling skin,

• Yolanda

Related Posts

Spider Vein Tfealleeril

• P.01.0 epol /AI I.

Arnt i matinc ccc

14,1,1 +A. An. A 00. till I

elen• my 0111er l'ens

taill le, all.;

All About Skin Laser Center

5508 S Pon Apatite Rd

Las Vegas, NV 89148

(7021637-3227

in e;

scarf:IL.. 
St11)

hiip://haii'ieiuovallasvegasmetic
hern ical-peels/ 
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All About Skin

Laser Center

://a[Cabo

Facials

O February 19, 2017

Facials

Chemical Peels

(http://hairremovallasvegas.net/w
p-

content/uploads/2012/04/Chemical
-Peel-

Las-Vegas.png)

We offer a wide array of chem
ical peels at

All About Skin Laser Center: Glyco
lic Acid

Peels which vary in strength, a
nd TCA

peels or Trichloroacetic Acid p
eels, Amino

Acid, Latic Acid, Salicylic Acid, F
erulac Acid

also in different strengths.

Who can benefit from Chemical 
Peels?

Chemical Peels benefit those w
ho have acne, sun damaged and

 or aging skin. The

peels are applied by a trained
 professional at the All About S

kin Laser Center. Once

applied to the face and after a s
pecific amount of time the area

 is neutralized. The

process causes old skin cells to 
slough off (exfoliate). This caus

es the

encouragement of the regrowt
h of new cells, and at a more ra

pid rate. The new cell

growth in turn encourages prod
uction of collagen to the skin, r

educes pore size and

. IA t5•0 v.

f (http://facebook.com/hairremovallasve
gas)

allaboutskinlasvegas@gmail.com

702-524-1530
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helps to reduce fine lines and wrin
kles as well as pigmentation and

 clogged pores.

Depending on the strength of the 
chemical peel used, the patient wil

l experience

some superficial peeling which 
usually involves redness followed

 by scaling that

usually lasts 3-5 days. Peels are 
usually done on a monthly basis.

 We often us

chemical peels in combination wit
h other treatment

(http://hairremovallasvegas.net/
laser-center-services/) to achie

ve more supple

healthy looking and feeling skin
.

Additional services offered:

Micro dermabrasion

Oxygen Facials

LED Light

19 (https://www.facebook.com/hairremovatlasvegas)

3 Email

allaboutskinlasvegas@gma)l.corn
 (mailto:allaboutskinlasve

gas@gmail.com)

3 Phone

702-524-1530

4 Address

5568 S. Fort Apache Blvd.

Las Vegas, NV 89148

view larger map

55.68 South Fort

Apache Floqd

91C

Map dtitplIMIligipcgmie

http://allaboutskinlasvegas.uo
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• No irritation (itching or burning)
, and no risk of

hyperpigmentation or hypopigmenta
tion.
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1-4.ERMAC, NANO-PEELS WESTON

Ferulac peel system is a very potent
 and safe peel system, Due to its

composition, the main indication of t
his system is the photoageing with

benefits in melasma, acne, and rosa
cea. Ferulac Peel is able to reduce sign

s

of photoaging such as fine Wrinkles,
 promote even skin tone by reducing

hyperpigmentation, and return skin
 to its natural brightness by stimul

ating

cell replacement, Overall skin text
ure is said to improve, and the tre

atment

boosts hydration by increasing the
 level of c,eramides in the skin to h

elp

prevent water loss.

For patients with rosacea and acne
, the treatment can reduce sebu

m

production, improve the appearan
ce of scars, and diminish pore size

,

Beginning with the first treatment
, you will feel your skin smoother 

and

tighter and it looks lighter with a 
youthful glow. Immediately visible

 -results

in the skin color improvement, 
making this peel one of the most v

aluable

and beneficial products to our 
clients.

Ferulac peel system could be use
d in all seasons (including summer

) and

with all skin types and races. It off
ers a simple, practical, and safe n

ew way

to perform peeling treatments.

Ferulac Peel will not produce bu
rning or itching during application. 

It can

be applied every 15 days, and serie
s of 6-12 treatments typically pr

oduce

the best. results.

• Easy to integrate with your daily s
kincare

regimen recommended by our pro
fessional staff.

,'
V

http://www.wcstonhcgcenter.com/medical-
spa.-scrvices-weston/ferulac-nano-peels
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• Indicated for all skin types, ethnicities and for 

use in any season,

• Paraben FREE

SPOTLESS TARGET PEEL

N A N C

Specifically designed to eliminate Dark Spots, Lentig
ines, Sun-

spots, Acne-scars (Post Inflammatory Hyperpigmen
tation),

Vascular Melasma and ALL types of Hyperpigment
ation. The

Target Nano-feel combines powerful lightening ag
ents with

growth factors that work from the deepest layer of yo
ur skin. As its

name describes, this treatment only targets the curre
nt lesions and

prevents forthcoming darkening of the skin by inhi
biting future

Melanin production. The active ingredients are encap
sulated in

liposomes and peptides which guarantee "the safety a
nd precision"

of the treatment, with no risk of irritating the Denn
is or causing

any side-effects! You will experience an instant brighte
ning of the

skin, Unproved complexion, and a smooth texture!

AGELESS FERULAC SYSTEM:

Our patented anti-aging formula features a cockt
ail of mega

antioxidants that include Stem-cells, Growth-facto
rs, DMAE DNA-

repairing enzymes, Vitamins A & C, Ferulic Acid
, Zinc and the

purest form of Amino-acids. After just ONE t
reatment, the

appearance of fine wrinkles, dark-spots, and lar
ge pores are

reduced. Elastin and Collagen levels in your skin
 automatically

increase; giving your face & neck an immediat
e, lift! The production

of (Tram ides is instantly recharged improving you
r skin's ability to

retain its natural moisture. This treatment 
repairs previous

photo-damage while increasing cell-t
urn over for

months!

WHAT FE Rtn,A(:' Aci D Als:41) WHY IS IT S() IMPORTA
NT,

ESPECIALA.,Y 1)13 'ZING IVIONTII?

hitp://www.westmlicgcenter,com/medical-spa-services-wes
ton/ferulac-nano-peels/ 9/1/2017
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Fentlac acid is found in the cells walls
 of plants such as wheat, rice,

peanuts, oranges, and apples. It seems t
o be particularly abundant in coffee

and amaranth (the name comes from 
Greek for "the one that does not

wither," presumably as a result of all t
he ferulac acid). It is an antioxidant

that can seek and destroy several differ
ent types of free radical --

"superoxide,Thydroxyl radical," and "nit
ric oxide"- according to a 2002

Japanese study.

A 2004 Italian study concluded that
 ferulae acid is a more powerful

antioxidant than alpha-tocopherol (vita
min E), beta-carotene, and ascorbic

acid (vitamin C). Meanwhile, Duke 
University researches blended it with

vitamin C and E and proclaimed it a "
potent ubiquitous plant anti-oxidant."

In fact, it was discovered to act synerg
isticAly with other antioxidants and,

in this case, rendered the vitamin C an
d E more powerful. The Duke study

found it particularly good for preventin
g sun damage, and studies

elsewhere have demonstrated that expo
sure to ultraviolet light actually

increases the antioxidant power of fer
ulac acid,

Naturally this super antioxidant does mo
re than prevent wrinkles. It fights

cancer, is helpful for diabetics and even
 reduces hot flashes,

FERUTAC PEEL: THE RESULTS

With Professional Peel treatments the s
kin undergoes a complete

transformation, With visible benefits af
ter the first application,

which become more pronounced with
 time:

• The skin will soft and smooth

• The texture will become line and transhic.
ent

ht tp://www, westonhegeunter. com/medical-spa-
services-weston/ferul no-nano-peels/ 
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• The color will be healthy and radiant

• Wrinkles, spots and other aging signs are minimized

• The facial .features become more relaxed and the contour

becomes firmer and more toned

LAC P I1 AT1EIRE

• Immediately after peeling, clients can observe very sof
t skin

(better skin texture and smoothness), very bright and shi
ny.

• Improves pigmented lesions (melasma, lentigo, moles) fr
om the

first application..

• It can be used in all seasons, and on any types of skin and
 races.

For best results six treatments needed every 7-14 days,

FERULAC PEEL: ADVANTAGE

• Simple process: Short skin contact time

• Easy to integrate with daily practice recommended b
y

Esthetician

• No irritation (itching or burning), and no risk of

hyperpiginentation

• Effective anti-aging: reduces wrinkles

• Depigmentation action: reduces hyperpigrnentations, l
entigos,

elasma and postinflammatory of hyperpigmentati
on, and

promotes an even skin tone

• improves the skin texture

• Useful for acne vulgaris and acne. scars. Reduc
es the pore

size

• Hydration: Increases the level of ceramides and i
mprove the

defending function of the skin preventing the water 
loss through

the skin

• Stimulate cell replacement

• Improves the skins natural brightness

-0-

ktip://www.wesionhegeenter,comirnedienl-spa-services-weston/
feralac-nano-pecls/ 9/1/20 I 7
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Gala's Skin Care l Liposomal Ferulac

Home » I...iposorr)A FrA-utac

el (847) 682-4028 Salon Studic

Liposomal kerLlac

...

What is Ferulac acid and why is it 
so important, especially during 

high UV month?

Ferulac acicl is found in the cells wa
lls of plants such as wheat, rice, 

peanuts, oranges, and app

amaranth (the name comes from 
Greek for "the one that does not

 wither," presumaoly as a res.

seek and destroy several differen
t types of free radical - "supero

xide,"hydroxyl radical," and "nit
s

A 2oo4 Italian study concluded th
at ferulac acid is a more powerfu

l antioxidant than alpha-tocc

(vitamin C). Meanwhile, Duke Univ
ersity researches blended it wi

th vitamin C and E and proclair

was discovered to act synergisti
cally with other antioxidants and, 

in this case, rendered the vita

particularly good for preventing su
n damage, and studies elsewher

e have demonstrated that e

antioxidant power of ferulac acic
l,

Naturally this super antioxidant d
oes more than prevent wrinkles.

 It fights cancer, is helpful for

Ferulac Peel: The results

With Professional Peel treatment
s the skin undergoes a complet

e transformation. With visiole k

pronounced with time:

The skin will soft and smooth

The texture will oecome fine and 
translucent

The color will be healthy ancl radi
ant

Wrinkles, spots and other aging 
signs are minimized

The facial features become more
 relaxed and the contour become

s firmer and more toned

http://galasskincare.com/liposoma
l-ferulac/ 
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1/3/2018
Gala's Skin Care l Liposornal Ferulac

Ferulac Peel: Feature

• Immediately after peeling, clients can obse
rve very soft skin oetter skin texture and smooth

• Improves pigmented lesions (melasma, len
tigo, moles) from the first aoplication.

It can be used in all seasons, and on any typ
es of skin and races, For best results six t

reatme

Ferulac Peel: Advantage

• Simple process: Short skin contact time

• Easy to integrate with caily practice recom
mended by Esthetician

• No irritation (itching or burning), and no 
risk of hyperpigmentation

Effective anti-aging: reduces wrinkles

• Depigmentation action: reduces hy
perpigmentations, lentigos, melasma and

 postinflammat

to

• Improves the skin texture

• Useful for acne vulgaris and acne scars
. Reduces the pore size

• Hydration: Increases the level of cer
amides and improve the defending fun

ction of the skin r

• Stimulate cell replacement

• Improves the skins natural brightness

http://galasskincare.com/liposomal-ferul
ac/ 
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7 days Ferulac Acid Therapy Clarena

PL EN DE

search

Product. list

7 days -eft,lac Acid herapy
Anti-wrinkles therapy preparing the s

kin for acid exfoliation

A seven-day serum preparing th
e skin for acid exfoliation treatm

ents. For mature skin 4o-v, The serum contains a low-

concentration Perulac Acid, prepare
s the skin for the absorption of hi

gh-concentration acids which form
 the basis of stronger

exfoliating cosmetics used in beau
ty salons. It gently peels the epiderm

is, stimulates keratinization as wel
l as the synthesis and

maturing of ingredients of the inter
cellular matrix. And it is the first step

 towards anti-wrinkles therapy.

Package: 7 x 3 ml

Code: 1293

Please note:

This website uses cookies to colle
ct statistical data. You can change

 your cookie settings in the browser
's preferences. If you continue usi

ng this website without changing cookie

settings, they will be stored on the 
device storage. Accept

http://vvww.clarena.pl/en/professiona
l-harne-care/cosmetic-lines/acid-line

/7-days-ferulac-acid-therapy/ 
1/1



1/3/2018 CHEMICAL PEEL with ferulic acid (Ferulac) - face / fa
ce, neck and décolletage I Dr Irene Eris - Kosmetyczny lnstytut

TRE10,41.1,YrS

BOOK TREATMENT

SEE PRICE LIST

CHEMICAL PEEL with ferulic acid (Ferulac) - face / face
, neck and decolleidge

Cteceed by Moluslob

Terms of Use Cr 2014 Dr keno Lris

http://instytuty.drirenaeris.com/en/treatments/
chemical-peel-ferulic-acid-forulac-face-face-no

ck-and-d%C3%A9colletage 
1/1
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Buy Ferulac Peel Classic Online I Filler World

re".•641P...i

(https://www.fillerworld.com)

Browse Brands N/

FERULAC PEEL
CLASSIC

1r My Bag (0)

Cl.r.•:< ofuimh,4/ErJala,:u yui•irc

Step 1
4(1.5.o

EiyMe 2.03:floz

iiiedi•derma

Login (https://www.fillerworld.com/log-i
n)

(https://www.fil)erworld.com/uploads/p
roduct-variations/558/538-

large.png)

Ferulac Peel Classic 40000623

Fights photoaging and sun spots

ADD TO CART

£49.50

I
ht1ps://www.fillerworld.coin/liposomed-p

eels/ferulac-peel-classic-40000623 
1/4



1/3/2018 
Buy Ferulac Peel Classic Online l Filler World

VAT Exemption for;

LUNAr Registered customers

Proscription Orders

Non LU CU 5 comers

DESCRIPTION

Ferulac Peel Classic contains Ferulac acid wh
ich has natural antioxidant properties, prote

cting the skin from

free radicals. It also protects skin from UVA a
nd UVB radiation, Pigmentation is lightened.

Phloretin stops the activity of elastase responsi
ble for degradation of elastin fibers, by attac

hing to lipid

surfaces.

What does Ferulac Peel Classic contain?

• 12% Ferulac acid

• 5% Phloretin

• pH 4.0-5.0

What are the benefits of using Ferulac Peel Cl
assic?

Use for:

• Photoaging

• Sun Spots

Directions for use

Cleanse the skin thoroughly before applyi
ng 2-3 coats. Massage to help penetration 

of the peel. Once the

active ingredients have completely abso
rbed, a white mask will appear.

Fast Worldwide Delivery

Great Customer Service

24/7 Ordering System

htlps://www.fillerworld.com/liposomed-peols
/ferulac-peel-classic-40000623 
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( ay Feru ar Ac Theray
Anti-wrinkles therapy preparing the skin 

for acic exfoliation
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absorption of high-concentration acids which form the, basis o
f stronger exfoliating

cosmetics used in beauty salons, it gently peels the epidermis, 
stimulates keratinization

as well as the synthesis and maturing of ingredients of the i
ntercellular matrix, And it is

the first step towards anti-wrinkles therapy.

Package:: 7 x 3 ml

Code: 1293

Order in OW online store

Product list

Copyright by Clarentt fant7..111 riOtts reserved.

Please note:

This websile uses cookies 10 collect statistical data
. You can change your cookie settings in the browser's

 preferences.

If you continue using this website without changing coo
kie settings, they will be stored on the device stora

ge. Accept

tittp://www.cletrelia,plien/pro lessio nal-home- cam/cosmetic-I ines
/aci d-line/7-days-rerti lac-ac i,.. 9/1/2017
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Set oled siin: : : Services by at cosmetician

Services by a cosh etic4m

Services by a cosmetician — chemical peeling
 of (lie skin and the mieroneetiling proc

edure

Chemical peeling of the skin is a procedu
re involving the removal of lifeless layer of cells which

causes superficial dryness and unevenness o
f the skin, At the same time, the lower layers o

f the skin

and synthesis of collagen are stimulated which
 ensure the elasticity olthc skin. The selection 

of

methods and products used for chemical peelin
g enable finding ((he most suitable individual 

solution,

taking into account the actual skin problem, ag
e-related changes in the skin and the sensitivity

 of the

skin to ensure that the procedure, is effective but 
not too traumatic. Depending on the problem and 

the

characteristics of the skin as well as previous c
are, it is possible to choose between more delic

ate, and

stronger procedures. Hence, chemical peeling 
of' the skin is suitable both for a delicate proced

ure to

littp://www. nelhak 1 i i nik.ee/co/bettuty-serviees/services-
by-a-eosincticiart/ 9/1/2017



refresh and rejuvenate the skin and for affecting the skin more thoroughly, Some treatments reduce

also inflammation, redness and sebum discharge or the skin.

Chemical peeling is an effective procedure to achieve the following results:

• improvement of the elasticity of aging skin and tightening or the skin;
• smoothing scars, wrinkle lines and skin with large pores;

• moisturising dry and sealing skin;

• lightening pigment spots and evening out skin colour;

• cleaning and balancing skin with acne signs or oil.y skin.

you have not had a chemical peel before, a previous consultation is necessary. During the

consultation, the skin is analysed, questions are asked about your health and an optimal skin care plan

and the necessity and length of the pre-procedure preparatory period are determined. It is

recommended to have a course of 4- -6 chemical peel procedures with 7--l4 days between the

procedures depending on the strength of the procedure.

Preparation of the skin before a chemical peel: A stronger procedure should be preceded by a

preparatory period of at least 2 weeks during which the skin is prepared with creams containing, acids

01. retinol. The person who performs the procedure advises you on the best product choice.

Recovery of the skin after a chemical peel: The skin can lie. swollen and red on the day after the

procedure, thereafter the skin might become dry and start sealing (this might last for 3.-4 days), This

is why the skin must be effectively moisturised and calmed down with special care products. 'flee

person who performs the procedure advises you on the best product choice,

For about 5 days after the procedure, you should not go to a sauna or a pool or do intensive

physical training (to avoid Misters which develop due to sweating), perform depilation or undergo

other strong cosmetic procedures, use active cosmetic products or remove the scaling of the skin

mechanically. Sunbathing, and using tanning devices must be avoided for 2 weeks.

Selection of M ediderma/Sesderma procedures:

• M edict erin a refreshing treatment for all skin types (during this procedure, the skin is not

peeled), This moisturising, refreshing and rejuvenating treatment is based on the coaetion of

vitamins and antioxidants. The procedure suits all skin types, including sensitive skin. An ideal

procedure to refresh the skin before important events and when seasons change,

• Retinol treatment. Retinol or vitamin A regulates keratinization or the skin ancl reduces its
dryness. Retinal treatment is especially suitable for moisturising and evening out the skin; it is

also suitable, as a preparatory procedure for subsequent chemical peels,

• Ferulac. Peels Booster System — anti-aging care. This chemical peel is bused on rerulac acid.

Ferukte acid is an antioxidant with a strong effect which strengthens and tightens the skin,

reducing wrinkle lines as well as pigment spots.

• Melaspeel R -i SPA lightening — care against hyperpigmentation. A combined chemical peel

which contains various effective acids and retinol and effectively harmonizes the complexion of

the skin. The procedure reduces existing pigment spots and prevents development of new ones,

• Azelac System Peel — designed for oily ancl unclear skin. An azelac acid based chemical peel.

which cleans the skin and regulates sebum. production, alleviates inflammation and redness of

the skin and also reduces cleveloprnent of pimples and comedones and acne signs. The

procedure helps to reduce rosacca signs and seborrhoeic skin inflammation.

http://www.nahalcli inik .0e/ca/beauty-services/services-by-a-cosmetician/ 9/1/2017



• Strong combined treatment for prepared skin. A strong combined chemic
al peel with

various acids, retinoids and additives. 'tile treatment reduces the signs of 
aging and rejuvenates

the skin significantly by tightening it, smoothing out wrinkle lines and har
monizing the

complexion, A. strong chemical peel may cause scaling of the skin and alw
ays requires special

care of the skin before and after the procedure.

• Microncedling procedure. The Nanopore Mieroneedling device is 
an electrical device of the

newest generation which ensures a safer and painless procedure. Th
e procedure involves a

gentle chemical peel, microneedling therapy and application of mcs
otherapy serums containing

growth factors. A gentle chcmical peel prepares the skin for the pro
cedure. Microneedling

means that micro-channels are made into the skin with fine needles
 which activate the synthesis

o:feollagen in the skin leading to tighter skin, Serums containing na
tural growth factors

facilitate the renewal process of the skin with their strengtheni
ng and tightening effect.

The procedures are performed by cosmetician Milli Krooni.

SATISFACTION SURVEY

Your opinion is important to us ilyou've 'visited Dr, Niin's Ski
n Clinic.!

SATISFACTION 15.11.R \/1•1Y

Ask advise!

Don't hesitate to e-mail us if you have any questions:

info@naliakliinik,cc

Contact

Licence; L,027 I 8

L mail: inro@nahaldiinikee

Address: Kotka 12

(1Kotka Tervisemaja 2. floor ), 11315 'Tallinn Estonia

http://www.naltaldi in i k .ee/cn/beauty-servi ces/services-by-a-
eustneti clan/ 9/1/2017
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Chemical Peeling

lovi‘t .

l.íir j V r t i c.) n C.: t r-

Face Neck Body Cosmetic Hair Special For Men

Treatments Treatments Treatments Fillers Removal Treatments Services

Begin your

Pee

( iting a

hemica S nes

Away Top Layers Of Skin

!.ranstiiat weapply a cnemical

sKin that is unevenly

pigmented, sun damaged Or wt .. I, led.

solution to

Vi Peel

VI Peel i'everses the effects of sun

darnage, environmental -factors. VI

Peel is also highly effective clearing

1..hernical Peeling treatment is acne and impurities. VI Peel is

developed to help reduce virtually painless and there is no

imperfections by causing tile top downtime.

layers of the skin .1:o peel away and

1/4
h8p://www.dermatonespa.com/html/Face/chemicalpeeling.html



1/23/2018 Chemical Peeling

reveal fresh new skin. Peels t.h..mt you *L he VI PeeJ will improve the tone,

use at home provide very super. !cial .exture and clarity of the skin; reduce

peeling, simply exfoliation, and can or (:::Iirnim.:.fle age spots, freckles, and

help you maintain even toned, healthy hyper-pigmentation, including

skin. melasrna; soften lines and wrinkles;

clear acne skin conditions: reduce or

C.; hern ica I peels i:erfoired hy 
eliminate acne scars; and stimulate

estheticians can oenetrate
the production of collagen, for firmer,

deeper into the skin, will normally
more youthful skin.

cause you to turn red, a lot of tir-ne

your skin will peel following a peel, Ferulac Peel

and ales peels, when performed in a

..qies, can wairnent ski condii.ions

as hype pigmentation and acne.

• improve your skin's abil

moistu!'e.

• I I

• I ..crease hyper pie rrientation.

Unclog pores and help clear up

acne.

• ..eave your skin smooth.

• Make your n softer.

• Ivi..)ke your skin look more even-

tonec.

Fel-Lilac peel sysl.çiri a very

potent arid safe peel system. Due to

its composition, the main indication ol

to hold this system S the phamageing

oer 3fits T1elasm. acne, and

rOSSCea. .ul•• PeeJ is able

reduce signs of photoageing such as

fine wrinkles, promote even skin tone

by reducing hyperpigmentation, and

return skin to its natural brightness by

stimulating cell replacement. Overall

skin texture is said to improve, and

the treatment boosts hydration by

increasing the level of cerarnides in

the skin to help prevent water loss.

E-or patients with rosacea and

IP the treatment can reduce

hllp://www.dermatonespa.com/html/Face/chemicalpeeling.html 
214
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Chemical Peeling

r)roc.1(..1(...'..tion, improve the
° e you a

a p rance O scars, n n

Par e size.

with tine t rst treE...rtrrieri

(:)1.,J will feel yoi..ir skin ':...,rnoc.-.)ther

Lighter and t loo .s lighter with a

glow. Irnrnediatelv 'J bit

est.Itsin t.he skin color irrq.ip,-)ve.rrlenl,

rnakiiçl ti peel one of '..he rinc.)st

valuable arid beneficial products to

oi.Jr"

eru lac J€(:i systery cot..ild, be L.JS

‘.; fill SEJSOflS (inch...Ain()

with all ikin t,pes and races. I

sa.e 

to perk—

tiL:1C
I
1-.

:tcrirlci (Y ur it 10 Ch..10 '1g apPilcauuOn.

It can be applien even)/ 15 days; 
and

series of treatiTierlts .ypically

at results.-

Testimonials

About Us

Privacy Policy
http://www.dermatonespa.com/html/Faceichemicalpeeling,html

Free Coupons

Before-After

Employment

Locations

Appointments

Your Visit
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REQUEST FOR EXTENSION OF PROTECTION

SERIAL NUMBER: 79071102

FILING DATE: 01/26/2009

The table below presents the data as entered.

MARK SECTION

IMAGE 
\\ TICRS \EXPORT7 \IMAGEOUT7 \ 790 \7 11\790

71102 \ xml 1 \APP0002.JPG 

COLLECTIVE, CERTIFICATE OR GUARANTEE

MARK
NO

MARK IN STANDARD CHARACTERS 
YES

MARK IN COLOR 
NO

THREE DIMENSIONAL MARK 
NO

SOUND MARK 
NO

TM IMAGE: COLOR 
NO

IMAGE FILE NAME 
\\ TICRS \EXPORT7 \ IMAGEOUT7 \ 790 \711 \7907

1102 \xml I \APP0002.JPG

TYPE (IMAGE TYPE) 
.IPG

TEXTUAL ELEMENTS OF MARK 
FERULAC

HOLDER DETAILS

CLIENT IDENTIFIER 
547340

NOTIFICATION LANGUAGE 
SPANISH

NAME 
SESDERMA, S.L.

ADDRESS 
Calle Masamagrell, 3

Pol. Industrial Rafelbunyol

E-46138 Valencia

COUNTRY 
Spain

ENTITLEMENT ADDRESS

ENTITLEMENT COUNTRY 
- UNKNOWN

ENTITLEMENT DOMICILED 
EM

LEGAL NATURE 
SOCIEDAD LIMITADA

LEGAL NATURE: PLACE INCORPORATED 
ESPAS1A

CORRESPONDENCE INDICATOR 
YES

BASIC GOODS AND SERVICES

VERSION OF NICE CLASSIFICATION USED
 9

NICE CLASSIFICATION 
03

GOODS AND SERVICES 
Cosmetics.

NICE CLASSIFICATION 
05

GOODS AND SERVICES 
Pharmaceutical preparations for skin care and 

treatment.

PARIS PRIORITY DETAILS



PARIS PRIORITY CODE: Office for Harmonization in the Internal Market ( Trade Marks and Designs)
 (OHIM)

PARIS PRIORITY APPLICATION NUMBER 007524606

PARIS PRIORITY APPLICATION DATE 01/1 5/2009

BASE REGISTRATION DETAILS

BASE APPLICATION NUMBER 007524606

BASE APPLICATION DATE 01/15/2009

REPRESENTATIVE DETAILS

CLIENT IDENTIFIER 547341

NAME Dieguez Garbayo,Pedro

ADDRESS Calle Orense n° 10, 1° Of. 12

E-28020 Madrid

COUNTRY Spain

INTENT TO USE GROUP

CONTRACTING PARTY CODE United States of America

DESIGNATIONS

DESIGNATIONS UNDER THE PROTOCOL United States of America

INTERNATIONAL REGISTRATION DETAILS

INTERNATIONAL REGISTRATION NUMBER 1008200

INTERNATIONAL REGISTRATION DATE OF

MARK
01/26/2009

INTERNATIONAL REGISTRATION EXPIRY DATE 01/26/2019

EFFECTIVE DATE OF MODIFICATION 01/26/2009

NOTIFICATION DATE 08/20/2009

DATE OF RECORDAL IN INTERNATIONAL 08/04/2009
REGISTER

IB DOCUMENT ID 482428301

OFFICE OF ORIGIN CODE Office for Harmonization in the Internal Market ( Trade Marks 
and Designs) (OHIM)

OFFICE REFERENCE 79071102

TRANSACTION TYPE VALUES Initial Designation

ORIGINAL LANGUAGE SPANISH

INSTRUMENT UNDER WHICH CONTRACTING

PARTY IS DESIGNATED
Protocol

DURATION OF MARK (YEARS) 10





EXHIBIT K

EXHIBIT K



Under the Paperwork Reduction Act of 1995 no pers
ons arc required to respond to a collection of informat

ion unless it displays a valid 01\413 control number.

Trademark/Service Mark Applicati
on, Principal Register

SERIAL NUMBER

MARK INFORMATION

*MARK

S•I'ANDARD CHARACTERS

USI'TO-GENERATED IMAGE

LITERAL ELEMENT

MARK STATEMENT

Serial Number: 8685'7290

Filing Date: 12/22/2015

The table below presents the d
ata as entered.

8685'7290

FER JLAC 

YES

YES

FERULAC

The mark consists of standard chara
cters, without claim to any particular 

font,

style, size, or color.

REGISTER 
Principal

APPLICANT INFORMATION

"OWNER OF MARK 
SESDERMA, S.L.

*STREET 
• Massamagrell No.3. Pol. Ind. Ra

felbufml

"CITY 
Vlencia

*COUNTRY 
! Spain

'ZIP/POSTAL CODE 46138
(Required for U.S. applicants)

PHONE

FAX

EMAIL ADDRESS

LEGAL ENTITY INFO.RMATION

TYPE

STATE/COUNTRY WHERE LEGALLY

ORGANIZED

305-447-1617

305-445-8484

tm@sanehelima.com

limited liability company

Spain

GOODS AND/OR SERVICES AND
 BASIS INFORMATION

INTERNATIONAL CLASS

'IDENTIFICATION

FILING BASIS

FIRST USE ANYWHERE way,

FIRST USE IN COMMERCE DATE

:003

Cosmetics; Beauty gerums: Facial bea
uty serum; Non-medicated skin care

preparation namely, body and facial 
Beauty ampoules; Moisturizing

creams., Facial creams; Skin care prepa
rations, namely, chemical peels for

.skin

SECTION 1(a)

At least as early as 08/27/2010

At least as early as 08/27/2010



SPECIMEN FILE NAME(S)

SPECIMEN DESCRIPTION

ATTORNEY INFORMATION

\\TICRS\  EXPORT  I \IMAGEOUT 16\868\572 \86857290 \mil\

RFA0003 „IP G 

\\TICRS \ EXPORT16\IMAGEOUT 16\868\572 \86857290 xml l\ 

RFA0004..1P0

\\TICRS\ EXPORT I 6\ IM EOUT l 6\868\572 \ 86857290 \ xrn l\ 

REA 0005.J P0 

\\T1CRS\EX PO ralmiM AGEOUT I 6\868\572\86857290 \xml I\ 

RE: A0006..1 PG 

Image of the mark as used in commerce as found affixed to
 the goods.

, NAME Christian Sanchelima, Esq.

ATTORNEY DOCKET NUMBER 350786.1

• FIRM NAME Sanchelima & Associates, P.A.

STREET 235 SW Le Jenne Road

CITY Miami

STATE Florida

COUNTRY United States

zirmosTAL CODE 33134

PHONE: • 305-447-1617

FAX 305-445-8484

EMAIL ADDRESS • tm@sanchelima. coin

A umoRizE I) TO COMMUNICATE VIA EMAIL Yes

- OTHER APPOINTED ATTORNEY Jesus Sanchelima, Esq.

CORRESPONDENCE INFORMATION

NAME

FIRM NAME

STREET

CITY

STATE

• COUNTRY

ZIP/POSTAL CODE

PHONE

FAX

. *EMAIL ADDRESS

Christian Sanchelima, Esq.

Sanchelima & Associates, P.A.

235 SW Le Jeune Road

Miami

Florida

United States

33134

•305-447-1617

305-445-8484

tm@sanchelima.com;legal@sanchelima.com; chris sanchelima.com;

.jesus@sanchelima.com

*AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

FEE INFORMATION

APPLICATION FILING OPTION

NUMBER OF CLASSES

. TEAS RF

1



FEE PER CLASS 275

"TOTAL FEE DIJE 275

-,,TOTAL FEE PAID 275

• SIGNATURE INFORMATION

ORIGINAL PDF FILE 
hw 502405030-150524801 . 51.222vp,S igned TM Appl, 13.pdf

CONVERTED PI)F FILE(S)

page)

- SIGNATORY'S NAME

SIGNATORY'S PosmoN

SIGNATORY'S PRONE NUMBER

wricas ExpoRT l 6 \imAciEouT 6\868 \572\86857290 \xmi 1 \RFA0007..IP
G 

Gabriel Serrano

Managing Member

305-447-1617



Under the Paperwork Reduction Act of 1995 
no persons arc required to rcsponcl to a collect

ion of information unless it displays a valid ()
NIB control number.

Trademark/Service Mark Application
, Principal Register

Serial Number: 86857290

Filing Date: 12/22/2015

To the Commissioner for Trademarks:

MARK: FERULAC (Standard Characters, see 
below )

The literal element of the mark consists of FER
ULAC.

The mark consists of standard characters, w
ithout claim to any particular Pont, style, si

ze, or color.

The applicant, SESDFRM A, S.L., a limited
 liability company legally organized unde

r the laws of Spain, having an address of

Massamagrell No.3. Pol. lnd. Rafelhunol

Vlencia 46138

Spain

305-447-1617(phone)

305-445-8484(fax)

tm@sanchelima.com (not authorized)

requests registration of the trademark/ser
vice mark identified above in the United 

States Patent and Trademark Office on th
e Principal Register

established by the Act of July 5, 1946 (15 U.S.C.
 Section 1051 et seq.), as amended, 

for the following:

International Class 003: Cosmetics; Beauty 
serums; Facial beauty serum; Non-medic

ated skin care preparation namely, body 
and facial

mist; Beauty ampoules; Moisturizing c
reams; Facial creams; Skin care preparat

ions, namely, chemical peels for skin

In International Class 003, the mark was fir
st used by the applicant or the applicant's

 related company or licensee or predec
essor in interest at

least as early as 08/27/2010, and first use
d in commerce at least as early as 08/2

7/2010, ancl is now in use in such comm
erce. The applicant is

submitting onc(or more) specimen(s) s
howing the mark as used in commerce on

 or in connection with any item in the cla
ss of listed

goods/services, consisting of a(n) linage of
 the mark as used in commerce as 

found affixed to the goods..

Specimen File l 

Specimen File2 

Specimen File3 

Specimen File4 

The applicant's current Attorney Informatio
n:

Christian Sanehelima, Esq. and Jesus San
ehelirna, Esq. of Sanchehrna & Associat

es, P.A. 235 SW Le Jeurie Road

Miami, Florida 33134

United States

305-447-1617(phone)

305-445-8484(fax)

tin sanchelima.com (authorized)

The attorney docket/reference number is
 350786.1.

The applicant's current amesponcienee Inf
ormation:

Christian Sanehelima, Esq.

Sanchel ima & Associates, P.A.

235 SW Le Jenne Road

Miami, Florida 33134

305-447-1617(phone)

305-445-8484(fax)

tm@sanchelima.com;legal@sanchelima.com;
 chris t@sanchelirna.com;tesus@sariehel

ima.com (authorized)

E-mail Authorization; 1 authorize the U
SPTO to send e-mail correspondence con

cerning the application to the applicant o
r applicant's attorney

at the e-mail address provided above. I 
understand that a valid e-mail address mu

st be maintained and that the applicant o
r the applicant's



attorney must file the relevant subsequent application-related submi
ssions via the Trademark Electronic Application System (TEAS

). Failure to

do so will result in an additional processing fee of $50 per international cl
ass of goods/services.

A fee payment in the amount of $275 has been submitted with 
the application, representing payment for 1 elass(es).

Declaration

The signatory believes that: if the applicant is filing the applica
tion under 15 U.S.C. § 1051(a), the applicant is the owner o

f the

trademark/service mark sought to be registered; the applica
nt is using the mark in commerce on or in connection with the 

goods/services in the

application; the specimen(s) shows the mark as used 00 or i
n connection with the goods/services in the application; and/or 

if the applicant filed

an application under 15 U.S.C. § l051 (b), § 1126(d), and/o
r § 1 126(e), the applicant is entitled to use the mark in comm

erce; the applicant has a

bona fide intention, and is entitled, to use the mark in co
mmerce on or in connection with the goods/services in the a

pplication. The signatory

believes that to the best of the signatory's knowledge and be
lief, 110 other persons, except, if applicable, concurrent user

s, have the right to use the

mark in commerce, either in the identical form or in such ne
ar resemblance as to be likely, when used on or in conne

ction with the goods/services

of such other persons, to cause confusion or mistake, or to d
eceive. The signatory being warned that willful false st

atements and the like are

punishable by fine or imprisonment, or both, under 18 U.S.
C. § 1001, and that such willful false statements and the like

 may jeopardize the

validity of the application or any registration resulting therefrom, d
eclares that all statements made of his/her own knowled

ge are true and all

statements made on information and belief are believed to 
be trite.

Declaration Signature

Signature: Not Provided Date: Not Provided

Signatory's Name: Gabriel Serrano

Signatory's Position: Managing Member

RAM Sale Number: 86857290

RAM Accounting Date: 12/23/2015

Serial Number: 86857290

Internet Transmission Date: Tue Dec 22 15:21:51 EST 201
5

TEAS Stamp: USPTO/BAS-XX.XXX.XX.XX-2015 12
22152151602

618-86857290-5501134127829db2a36be5bab2

cfa9ea5del2aab66db4b4646412799eaca3e7-CC

-16134-20151222150524801991



FERULAC
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.FERULAC
Liposomai serum.
Serum 4posornado

t

NANOTECH

FACIAL/FACIAL

Photoaging
Fotoenvejecimiento

Ferutic acid liposomal
Phloretin

Acjcip,forCko liusornido

• :1.1.;-oz,-.

FERULL
VI01(2;TURIZING MIST

NT

FACIAL

Daily defense spray
Resfreshing

0.68 fl oz 20 m

sesderma
Guarantee

seal



,1610.4figt.

Liposornai serum

Serum liposothadd

Siero liposomiale

Liposomal serum

.. Serum en liposomes

Liposornal serum

1lon000marOa51
cbmopoTka

se: ,ollna

FE LILAC
MQ.151-URIZING

v1671:

Moisturizing spray
that helps smooth
out wrinkles and
evens the skin tone.
Helps to protect
from external
aggressions,
Suitable for all skin
types.

DIRECTIONS:
Spray at a distance
of 5-10 cm (2-4 in)
directly all over the
face. Massage the
product until its
complete
absorption. Apply
before your usual
cosrne.tic cream.



FERULAC PEELS
BOOSTER SYSTEM

Stri, I

FERUI.M.:1)13:1.(.1.11551C.
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Step 2
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seal
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Step / FERULAC Resfreshing cream

Step 2 / FERULAC Moisturizing cream

Step 1 / l:0 ff. oz 30 rill

Step 2/ 10 fl az 30 ml

sesderma

eSDERMA

Step 1..

Se.SOERMA
•IshilioDar.rovitoto

1-IPOSOK/14.
PEE1ULAC I.1f

!X.3-11.C:,„.eiNc•

Ste,1)• 2



OucuSign (Env°lopo 261E1262F(3-0E18,1:372-(31.04-6021COHIFOC2

Appovn vnncipai ISUDISIO1

Declaration

The signatory believes that: if th
e applicant is tiling the applicati

on under 15 U.S.C. § 1051(a), th
e applicant is the

owner of the trademark/service 
mark sought to be registered; t

he applicant is using the mark in
 commerce On or in

connection with the goods/servi
ces in the application; the specim

en(s) shows the mark as used on
 or in connection

with the goods/services in the 
application; anchor if the applica

nt tiled an application under 15 
tl,S,C, § 1051(0), §

11.26(d), and/or § 1126(e), the 
applicant is entitled to use the ma

rk in commerce; the applicant
 has a hona fide

intention, and is entitled, to use 
the mark in commerce on or in

 connection with the goods/servi
ces in the

application. The signatory belie
ves that to the best of the signa

tory's knowledge and belief, no 
other persons,

except, il' applicable, concurre
nt users, hove the right to use 

Mc 'mirk in commerce, either in 
the identical form or in

such near resemblance as to be 
likely, when nsed on Or in connec

tion with die goods/serviees o
f such other persons,

to cause confusion or mistake,
 or to deceive. Abe signatory be

ing warned that willful false st
atements and the like

are punishable by line or impr
isonment, or both, under 18 

§ 1001, and that such will ltd f
alse statements and

the like may jeopattlize the v
alidity of the application Or any 

registration resulting therefrom,
 declares that all

statements made of his/her ow
n knowledge are true and all s

tatements made on infurinatio
n and belief are believed

to be true.

Signature Section; 
07443394

..:;')Volrid. c e 
Rafelbuilorl

tiatittettitiluncoll, n:"

Signature.: -e?- 4,1 2.0 
Iiiii.Linx.L/6141 12 .3

.)

Signatory's Cittbriel SentahO 
HPS'11131.IRM N

61-öTiclaY -"—

Signatory's Position: Managing,
 Member'

Signatory's Phone Number: 
305-110-1617

Date Signed:

NOTE TO APPLICANT: W
hen tiled as part of the electro

nic form (i.e., scanned and a
ttached as an image file),

the signature pow must incl
ude both the: signature inform

ation and the boilerplate dec
laration language. Do not

include the entire applicatio
n, hut do GOMM: that the boile

rplate. declaration language 
actually appears; a signature

by itself will not be acceptab
le. lf, due to browser limitat

ions, the boilerplate decl
aration language appears on a

previous page when printed, y
ou must "merge" the declaration

 and signature block onto a s
ingle page prior to

signing, so that the one comp
lete poge can he scanned to 

create an acceptable image fil
e. Tt is feC01111mmded that

you copy-and-pasta the entire 
text form into another docum

ent, manipulate the spacing th
ere to move: the

declaration and signature secti
on to a separate page, and th

en print this new version of t
he text form to send to the

signatory.
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UNITED STATES PATENT AND TRADEMARK OFF
ICE

SERIAL NO: 79/071102

MARK: FERULAC

CORRESPONDENT ADDRESS:

Dieguez Garbayo,Pedro

Calle Orense n° 10, 1° Of. 12

E-28020 Madrid

SPAIN

APPLICANT: SESDERMA, S.L.

CORRESPONDENT'S REFERENCE/DOCKET NO :

N/A

CORRESPONDENT E-MAIL ADDRESS:

*79071102*
RESPOND TO THIS ACTION:

http://www.uspto.goy/teas/eTEASpage.D.htm

GENERAL TRADEMARK INFORMATION:

http://www.uspto.gov/main/trademarks.htm 

OFFICE ACTION

TO AVOID ABANDONMENT, THE OFFICE 
MUST RECEIVE A PROPER RESPONSE TO THI

S OFFICE ACTION WITHIN 6 MONTHS

OF THE ISSUE/MAILING DATE.

ISSUE/MAILING DATE:

INTERNATIONAL REGISTRATION NO. 100820
0

This is a PROVISIONAL FULL REFUSAL of
 the trademark and/or service mark in the above-r

eferenced U.S. application. See 15 U.S.C.

§11411)(c).

WHO IS PERMITTED TO RESPOND TO THIS
 PROVISIONAL FULL REFUSAL:

Applicant may respond directly to this provision
al refusal Office action, or applicant's attorney m

ay respond on applicant's behalf. However,

the only attorneys who can practice before the 
USPTO in trademark matters are as follows:

(1) Attorneys in good standing with a bar of 
the highest court of any U.S. state, the District 

of Columbia, Puerto Rico, and other

federal territories and possessions of the United Stat
es; and

(2) Canadian agents/attorneys who represent 
applicants residing in Canada and who have rece

ived reciprocal recognition by the

Usp-ro under 37 C.F.R. §11.14(c).

37 C.F.R. §§11.1, 11.14; TMEP §602.

Foreign attorneys are not permitted to practice be
fore the USPTO, other than properly authorized 

Canadian attorneys. TMEP §602.06(b). Filing

written communications, authorizing an amendm
ent to an application, or submitting legal argume

nts in response to a requirement or refusal

constitutes representation of a party in a trademark 
matter. A response signed by an unauthorized foreig

n attorney is considered an incomplete

response. See TMEP §§602.03, 712.03.

THE APPLICATION HAS BEEN PROVISION
ALLY REFUSED AS FOLLOWS:

The assigned examining attorney has reviewed the 
trademark application identified above. Applicant m

ust respond to all of the issues discussed

below, before the response deadline. 15 U.S.C. § 
1062(B); 37 C.F.R. §§2.62, 2.65(a); TMEP §§711, 7

18.03.

SECTION 2(d) REFUSAL — LIKELIHOOD OF CONF
USION

As to goods in class 3 only

Registration of the applied-for mark is refused beca
use of a likelihood of confusion with the marks in U

.S. Registration Nos. 3185073 and



3497589 as to applicant's goods in class 3 only. Trademark Act Section 2(d), 15 U.S.C. §1052(d); se
e TMEP §§1207.01 et seq. See the

enclosed registrations.

Based on the du Pont factors, the likelihood of confusion determination in this case is structured 
as a two-part analysis. The marks are compared

for similarities in their appearance, sound, connotation and commercial impression. TMEP §§1207.01
, 1207.01(b). Then the goods and/or

services are compared to determine whether they are similar or commercially related or travel in 
the same trade channels, See Herbko Intl, Inc.

v. Kappa Books, Inc., 308 F.3d 1156, 1164-65, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002); Ha
n Beauty, Inc. v. Alberto-Culver Co., 236 F.3d 1333,

1336, 57 USPQ2d 1557, 1559 (Fed. Cir, 2001); TMEP §§1207.01, 1207.01(a)(vi).

In this case, applicant's mark is FERULAC, for use on

Cosmetics

The registered marks are both CE FERULIC, used on

Facial serum

Both registrations are owned by a single owner.

SIMILARITY OF THE MARKS

In a likelihood of confusion determination, the marks are compared for similaritie
s in their appearance, sound, meaning or connotation and

commercial impression. Iii re E. I du Pont de Nemours & Co., 476 F.2d 1357, 1361, 1
77 USPQ 563, 567 (C.C.P.A. 1973); TMEP §1207.01(b).

Similarity in any one of these elements may be sufficient to find a likelihood of 
confusion. In re White Swan Ltd., 8 USPQ2d 1534, 1535 (TTAB

1988); In re Lamson Oil Co., 6 USPQ2d 1041, 1043 (TTAB 1987); see TME
P §1207.01(b).

In this case, applicant's mark is similar to the registered mark in meaning, co
nnotation and commercial impression. Applicant's mark comprises

the word FERULAC. The registered mark features the word FERULIC. Thes
e sound alike and are likely to be considered similar by consumers

because of this shared similar word.

Accordingly, applicant's mark is similar to the registered mark. When an 
applicant's mark is similar to a registered mark, confusion is likely if

applicant's goods are similar to the goods on which the registered mark is us
ed.

SIMILARITY OF THE GOODS

The goods of the parties need not be identical or directly competitive to find 
a likelihood of confusion. See Safety-Klee'? Corp. v. Dresser Indus.,

Inc., 518 F.2d 1399, 1404, 186 USPQ 476, 480 (C.C.P.A. 1975); TMEP §12
07.01(a)(i). Rather, they need only be related in some manner, or

the conditions surrounding their marketing are such that they would be 
encountered by the same purchasers under circumstances that would give

rise to the mistaken belief that the goods come from a common source. In re
 Total Quality Group, Inc., 51 USPQ2d 1474, 1476 (TTAB 1999);

TMEP §1207.01(a)(i); see, e.g., On-line Careline lnc. v. Am. Online Inc
., 229 F.3d 1080, 1086-87, 56 USPQ2d 1471, 1475-76 (Fed. Cir. 2000);

In re Martin's Famous Pastry Shoppe, Inc. , 748 F.2d 1565, 1566-68, 2
23 USPQ 1289, 1290 (Fed. Cir. 1984).

In this case, applicant's "cosmetics" would encompass and include the "
facial serums" identified in the identification of goods of the registered

marks. Likelihood of confusion is determined on the basis of the goods as th
ey are identified in the application and registration. Hewlett-

Packard Co. v. Packard Press Inc., 281 F.3d 1261, 1267-68, 62 USPQ2d 10
01, 1004-05 (Fed. Cir. 2002); In re Shell Oil Co,, 992 F.2d 1204,

1207 n.4, 26 USPQ2d 1687, 1690 n.4 (Fed. Cir. 1993); TMEP §1207.01(a)(ii
i).

When the application describes the goods broadly and there are no limitation
s as to their nature, type, channels of trade or classes of purchasers,

then it is presumed that the application encompasses all goods of the type des
cribed, that they move in all normal channels of trade, and that they

are available to all potential customers. See In re Melville Corp., 18 US
PQ2d 1386, 1388 (TTAB 1991) ("With reference to the channels of

trade, applicant's argument that its goods are sold only in its own retail 
stores is not persuasive .. • . There is no restriction [in its identification

of goods] as to the channels of trade in which the goods are sold."); TMEP §1
207.01(a)(iii).

Based on the foregoing, applicant's goods are similar to the goods on wh
ich the registered mark is used. Because applicant's mark is similar to

the registered mark and applicant's goods are also similar to the goods o
n which the registered mark is used, applicant's mark is likely to be

confused with the registered mark and may not register.

Applicant should also note the following additional refusal.

SECTION 2(e)(I) REFUSAL — MERELY DESCRIPTIVE



Registration is refused because the applied-for mark merely describes an ingredient of appl
icant's goods, specifically ferulic acid. Trademark

Act Section 2(e)(1), 15 U.S.C. §1052(e)(1); see TMEP §§1209.01(b), 1209,03 et seq.

A mark is merely descriptive if it describes an ingredient, quality, characteristic, function,
 feature, purpose or use of the specified goods. TMEP

§1209.01(b); see In re Steelbuilcling.com, 415 F.3d 1293, 1297, 75 USPQ2d 1420, 14
21 (Fed. Cir. 2005); In re Gyulay, 820 F.2d 1216, 1217-18,

3 USPQ2d 1009, 1010 (Fed. Cir. 1987).

The determination of whether a mark is merely descriptive is considered in relation to
 the identified goods, not in the abstract. In re Ahcor Dev.

Corp., 588 F.2d 811, 814, 200 USPQ 215, 218 (C.C.P.A. 1978); TMEP §1209.01(b);
 see, e.g., In re Polo Int'l Jnc. , 51 USPQ2d 1061 (TTAB

1999) (finding DOC in DOC-CONTROL would be understood to refer to the "docume
nts" managed by applicant's software, not "doctor" as

shown in dictionary definition); In re Digital Research Inc., 4 USPQ2d 1242 (TT
AB 1987) (finding CONCURRENT PC-DOS merely

descriptive of "computer programs recorded on disk" where relevant trade used t
he denomination "concurrent" as a descriptor of a particular

type of operating system). "Whether consumers could guess what the product is 
from consideration of the mark alone is not the test." In re Am.

Greetings Corp., 226 USPQ 365, 366 (TTAB 1985).

In this case, FERULAC sounds like "ferulic" which is a type of acid. Attached is the 
definition of "ferulic acid" from the Merriam-Webster

online dictionary, which reads in part:

ferulic acid

Function: noun

: a white crystalline acid that is structurally related to vanillin and is obtaine
d especially from plant sources (as aspen bark)

Also attached are:

(1) The Wikipedia entry for ferulic acid discussing its use in cosmetics and
 skin care.

(2) An article abstract from PubMed.com, titled "Ferulic acid stabili
zes a solution of vitamins C and E and doubles its photoprotection of

skin." By Lin FH, Lin JY, Gupta RD, Tournas JA, Burch JA, Selim 
MA, Monteiro-Riviere NA, Grichnik JM, Zielinski J, Pinnell SR.,

which discusses the cosmetic uses of ferulic acid.

(3) An article abstract from PubMed.com, titled "Ferulic acid: an 
antioxidant found naturally in plant cell walls and feruloyl esterases

involved in its release and their applications," By Mathew S, Abraham,
 which discusses the use of ferulic acid in skin care.

This evidence shows that ferulic acid could be an ingredient in applican
t's goods in both classes 3 and 5. While applicant's mark is spelled

FERULAC and the acid is spelled "ferulic," a novel spelling of a merel
y descriptive word or term is also merely descriptive if purchasers woul

d

perceive the different spelling as the equivalent of the descriptive word 
or term. See In re Hercules Fasteners, Inc., 203 F.2d 753, 97 USPQ 35

5

(C.C.P.A. 1953) (holding "FASTIE," phonetic spelling of "fast tie," me
rely descriptive of tube sealing machines); Andrew J. McPartland, MC.

v. Montgomery Ward & Co., 164 F.2d 603, 76 USPQ 97 (C.C.P.A. 1947) 
(holding "KWIXTART," phonetic spelling of "quick start," merely

descriptive of electric storage batteries); In re State Chem. Mfg. Co., 
225 USPQ 687 (TTAB 1985) (holding "FOM," phonetic equivalent

spelling of "foam," merely descriptive of foam rug shampoo); TMEP §1
209.03(j).

Accordingly, the mark FERULAC is merely descriptive of an ingredient in 
the goods and cannot register based on the current record.

Although the trademark examining attorney has refused registration, app
licant may respond to the refusal to register by submitting evidence and

arguments in support of registration. If applicant chooses to respond to the 
refusals to register, then applicant must also respond to the following.

EXPLANATION OF MARK'S SIGNIFICANCE REQUIRED

Applicant must explain whether "FERULAC" has any meaning or significa
nce in the industry in which the goods are manufacture or provided,

or if such wording is a "term of art" within applicant's industry. See 37 C.F
.R. §2.61(b); TMEP §814.

Failure to respond to this request for information can be grounds for ref
using registration. See In re DTI P 'ship LLP , 67 USPQ2d 1699, 1701

(TTAB 2003); TMEP §814.

ENGLISH TRANSLATION REQUIRED

Applicant must submit an English translation of all foreign wording in the m
ark. 37 C.F.R. §2.32(a)(9); see TMEP §809. In the present case, the

wording "FERULAC" may require translation.

Applicant should use the following format:

The English translation of FERULAC in the mark is (provide translation 
here).



If the wording cannot be translated, applicant should indicate so for the record. TMEP §80
9.02.

IDENTIFICATION OF GOODS — Class 5 only

The identification of goods in class 5 is indefinite and must be clarified. See T
MEP §1402.01. Applicant must specify the common commercial

or generic name for the goods. If there is no common commercial or generic n
ame, applicant must describe the product and intended consumer

as well as its main purpose and intended uses.

Applicant may adopt the following identification, if accurate:

Class 5

Pharmaceutical preparations for skin care; pharmaceutical preparations for
 treating skin disorders

Identifications of goods can be amended only to clarify or limit the goo
ds; adding to or broadening the scope of the goods is not permitted. 37

C.F.R. §2.71(a); see TMEP §§1402.06 et seq., 1402.07. Therefore, app
licant may not amend the identification to include goods that are not

within the scope of the goods set forth in the present identification.

For assistance with identifying and classifying goods and/or servic
es in trademark applications, please see the online searchable Manual o

f

Acceptable Identifications of Goods and Services at http://tess2.u
splo.ovinetahtml/tidm.html. See TMEP §1402.04.

The international classification of goods and/or services in applica
tions filed under Trademark Act Section 66(a) cannot be changed f

rom the

classification given to the goods and/or services by the Internationa
l Bureau in the corresponding international registration. 37 C.F.R.

 §2.85(d);

TMEP §§1401.03(d), 1904.02(b).

FILING BASIS ADVISORY

For applications originally filed under Trademark Act Section 66(a
), the filing basis cannot be changed nor can more than one fil

ing basis be

asserted. 37 C.F.R. §§2.34(b)(3), 2.35(a); TMEP §§806.01(e), 190
4.01(a).

RESPONSE GUIDELINES

There is no required format or form for responding to an Offic
e action. The Office recommends applicants use the Trademar

k Electronic

Application System (TEAS) to respond to Office actions onlin
e at http://www.uspto.gov/teas/index.html. If applicant respon

ds on paper via

regular mail, the response should include the title "Response t
o Office Action" and the following information: (1) the name

 and law office

number of the examining attorney, (2) the serial number and filing
 date of the application, (3) the date of issuance of this Office a

ction, (4)

applicant's name, address, telephone number and e-mail address (i
f applicable), and (5) the mark. 37 C.F.R. §2.194(b)(1); TMEP

 §302.03(a).

In the response, applicant should explicitly address each refusa
l and/or requirement raised in the Office action. If a refusal ha

s issued, applicant

may wish to argue against the refusal, i.e., submit arguments and/o
r evidence as to why the refusal should be withdrawn and why

 the mark

should register. To respond to requirements, applicant should set 
forth in writing the required changes or statements.

The response must be signed by applicant or someone with leg
al authority to bind applicant (i.e., a corporate officer of a corp

orate applicant, the

equivalent of an officer for unincorporated organizations or li
mited liability company applicants, a general partner of a partne

rship applicant,

each applicant for applications with multiple individual applica
nts). TMEP §§605.02, 712. The signer must personally sign a

nd date the

response or manually enter their electronic signature in the signatu
re block. TMEP §605.02

If applicant has questions about its application or needs assistance 
in responding to this Office action, please telephone the assign

ed trademark

examining attorney directly at the number below.

If applicant has an amendment that does not require the payme
nt of a fee, submission of a specimen, response to a statutory refusa

l or a

declaration signature, applicant is encouraged to telephone the exa
mining attorney to expedite the processing of the application.

/Fred Carl III/

Law Office 108

571 272 8867 voice

571 273 9108 fax for official communication only



RESPOND TO THIS ACTION: Applicant should file a response to this Office action online using the form at

http://www.uspto.gov/teas/eTEASpageDium, waiting 48-72 hours if applicant received notification of the Office action via e-mail. For

technical assistance with the form, please e-mail 'rEAS(a)usoto.gov. For questions about the Office action itself, please contact the assigned

examining attorney. Do not respond to this Office action by e-mail; the USPTO does not accept e-mailed responses.

If responding by paper mail, please include the following information: the application serial number, the mark, the filing date and the name,

title/position, telephone number and e-mail address of the person signing the response. Please use the following address: Commissioner for

Trademarks, P.O. Box 1451, Alexandria, VA 22313-1451.

STATUS CHECK: Check the status of the application at least once every six months from the initial filing date using the USPTO Trademark

Applications and Registrations Retrieval (TARR) online system at http://tarr.uspto.gov. When conducting an online status check, print and

maintain a copy of the complete TARR screen. If the status of your application has not changed for more than six months, please contact the

assigned examining attorney.
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Ferulic acid
From Wikipedia, the free encyclopedia

Ferulic acid is an organic compound that is an abundant phenolic phytoche
micel found in

plant cell walls. It is a derivative of trans-cinnamic acid. As a component of li
gnin, ferulic acid

is a precursor in the manufacture of other aromatic compounds.

Etymology : from Ferula, giant fennel.

Contents (hide]

1 Occurrence In nature

2 Blo-medical considerations

3 Applications

3.1 As a precursorto vanillin.

3.2 Mass spectrometry

4 See also

5 References

Occurrence in nature
[edit]

Ferulic acid, together with dihydroferulic acid, is a component of l
ignocellulose, serving to

crosslink the lignin and polysaccharides, thereby conferring rigidity to 
the cell walls.111 It is

found in seeds of plants such as in rice, wheat, and oats, as well 
as in coffee, apple,

artichoke, peanut, orange and pineapple. It can be extracted from 
wheat bran and maize bran

using concentrated alkali. Biosynthesis of ferulic acid is by the act
ion of the enzyme 0-

methyl transferase on caffeic acid 111.

It is an intermediate in the synthesis of monolignols, i.e., the
 monomers of lignin, and is also

used for the synthesis of lignans.

Bio-medical considerations
[edit]

Ferulic acid, like many phenols, is an antioxidant in the sens
e that it is reactive toward free

radicals such as reactive oxygen species (ROS). ROS arid f
ree radicals are implicated in

DNA damage, cancer, accelerated cell aging. Animal studies and 
in vitro studies suggest

chat ferulic acid may have direct antitumor activity against breast c
ancer [21 and liver cancer

131. Ferulic acid may have pro-apoptotic effects in cancer cells, 
thereby leading to their

destruction 131. Ferulic acid may be effective at preventing cancer i
nduced by exposure to the

carcinogenic compounds benzopyrene 141 and 4-nitroquinoline 1-ox
ide iq Note that these are

not randomized controlled trials done with human participant
s, and therefore, the results of

these studies may not be directly applicable to human use.

Try Seta ALog in / create account

Ferulic acid

CH3O

IUPAC

name

Other

names

HO

O

OH

[show]

2-propenoic acid, 3-(4-hydroxy-3-

methoxypheny1)-; ferulic acid; 3-(4-

hydroxy-3-methoxyphenyl)-2-propenoic

:acid; 3-(4-hydroxy-3-methoxyphenyl)

acrylic acid; 3-methoxy-4-

hydroxycinnamic acid; 4-hydroxy-3.

methoxycinnamic acid; (2E)-3-(4-

hydroxy-3-methoxypheny1)-2-propenoic

acid

Identifiers

CAS (537-984 61

number

PubChem 445850

SMILES

Properties

Molecular 0 loHlo°4

tormula

Molar 194.184

mass

Melting

point

Except where noted otherwise, data are given for

materials in they standard state (at 25 'C, 100 We)

Infobox references

(show]

168-172'C

If added to a topical preparation of ascorbic acid and vitamin 
E, ferulic acid may reduce oxidative stress and formation of t

hymine dimers in

skin (81,

Arirdiratinnc
tarlitt
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Applications
[edit)

As a precursor to vanillin 
[edit)

Ferulic acid, being highly abundant, may be u
seful as a precursor in the manufacturing of vanil

lin, a synthetic flavoring agent often used in

place of natural vanilla extract trl. However, bi
otechnological processes may be the most effici

ent method to use ferulic acid as a precursor

(81, and as such, research is,still ongoing.

Mass spectrometry 
)edit)

R 6 uccd as a mcitriu for protcino in IvV\LDI
 moo cpcetroccopy analyocc. 191

See also

• Caffeic acid

• Caumaric acid

• Diferulic acids

Sodium ferulate, a ferulic acid salt
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combination of pure natural low molecular weight antioxidants provides meaningful synergistic protection against oxidative stress in
skin and should be useful for protection against photoaging and skin cancer.
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wall and serve to enhance its rigidity and strength. Feruloyl esterases are a subclass of the carboxylic acid esterases that hydrolyze
the ester bond between hydroxycinnamic acids and sugars present in plant cell walls and they have been isolated from a wide range
of microorganisms, when grown on complex substrates such as cereal brans, sugar beet pulp, pectin and xylan. These enzymes

perform a function similar to alkali in the deesterification of plant cell wall and differ in their specificities towards the methyl esters of
r.innamin acids and fenilnlylated olio)Aar.r.harides They ant aynergiatinally with xylanases and pentinaaea and facilitate the arr.ess of

hydrolases to the backbone of cell wall polymers. The applications of ferulic acid and feruloyl esterase enzymes are many and varied.

Ferulic acid obtained from agricultural byproducts is a potential precursor for the production of natural vanillin, due to the lower
production cost.
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UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)

OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLICANT'S TRADEMA
RK APPLICATION



U.S. APPLICATION SERIAL NO. 86857290

MARK: FERULAC

CORRESPONDENT ADDRESS:

CHRISTIAN SANCHELIMA,

SANCHELIMA & ASSOCIATES, P.A.

235 SW LE JEUNE ROAD

MIAMI, FL 33134

APPLICANT: SESDERMA,

CORRESPONDENT'S REFERENCE/DOCKET NO :

350786.1

CORRESPONDENT E-MAIL ADDRESS:

tm sanchelima.com

*86857290*

CLICK HERE TO RESPOND TO THIS LETTER:

littp://www.uspto.gov/tradeinarksheas/response forms.jsp 

VIEW YOUR APPLICATION FILE

OFFICE ACTION

STRICT DEADLINE TO RESPOND TO THIS LETTER

TO AVOID ABANDONMENT OF APPLICANT'S TRADEMARK A
PPLICATION, THE USPTO MUST RECEIVE APPLICANT'S

COMPLETE RESPONSE TO THIS LETTER WITHIN 6 MONTHS 
OF THE ISSUE/MAILING DATE BELOW.

ISSUE/MAILING DATE: 3/11/2016

The referenced application has been reviewed by the assigned trademark 
examining attorney. Applicant must respond timely and completely to

the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); 
TMEP §§711, 718.03.

SUMMARY OF ISSUES:

• Refusal under Trademark Act Section 2(d) — Likelihood of Confusio
n

• Refusal under Trademark Act Section 2(e)(1)— Merely Descriptive

• Requirement to Amend the Identification of Goods

SECTION 2(d) REFUSAL — LIKELIHOOD OF CONFUSION

Registration of the applied-for mark is refused because of a likelihood 
of confusion with the mark in U.S. Registration Nos. 3185073 (C E

FERULIC) and 3497589 (C E FERULIC). Trademark Act Section 2(d), 15
 U.S.C. §1052(d); see TMEP §§1207.01 et seq. See the enclosed

registration.

Trademark Act Section 2(d) bars registration of an applied-for mark that 
so resembles a registered mark that it is likely a potential consumer

would be confused, mistaken, or deceived as to the source of the goods
 of the applicant and registrant. See 15 U.S.C, §1052(d). A determinati

on

of likelihood of confusion under Section 2(d) is made on a case-by case
 basis and the factors set forth in In re E. I. du Pont de Nemours & Co.,

476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973) aid in this d
etermination. Citigroup Inc. v. Capital City Bank Grp., Inc., 637 F.3d

1344, 1349, 98 USPQ2d 1253, 1256 (Fed. Cir. 2011) (citing On-Line 
Careline, Inc. v. Am. Online, Inc., 229 F.3d 1080, 1085, 56 USPQ2d 1471,

1474 (Fed. Cir, 2000)). Not all the du Pont factors, however, are necess
arily relevant or of equal weight, and any one of the factors may contro

l

in a given case, depending upon the evidence of record. Citigroup Inc.
 v. Capital City Bank Gip., Inc., 637 F.3d at 1355, 98 USPQ2d at 1260;

 In

re Majestic Distilling Co., 315 F.3d 1311, 1315, 65 USPQ2d 1201, 
1204 (Fed, Cir. 2003); see In re E. I. du Pont de Ne111010`S & Co., 476 F.

2d at

1361-62, 177 USPQ at 567.



In this case, the following factors are the most relevant
: similarity of the marks, similarity and nature of the go

ods, and similarity of the trade

channels of the goods. See In re Viterra Inc., 671 F.3d 1358
, 1361-62, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012)

; In re Dakin's Miniatures Inc. ,

59 USPQ2d 1593, 1595-96 (TTAB 1999); TMEP §§1207.
01 et seq.

Comparing the Marks.

Marks are compared in their entireties for similarities i
n appearance, sound, connotation, and commercial i

mpression. Stone Lion Capital

Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 
1321, 110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quo

ting Palm Bay hops., Inc. v Veuve

Clicquot Ponsardin Maison Fondee En 1772, 396 F. 3d
 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 20

05)); TMEP §1207.01(b)-(b)(v).

"Similarity in any one of these elements may be s
ufficient to find the marks confusingly similar." In re Davia, 110 USPQ2d 1810, 1812 (TTAB

2014) (citing In re 1st USA Realty Prof'ls, Inc. , 84 US
PQ2d 1581, 1586 (TTAB 2007)); In re White S

wan Ltd., 8 USPQ2d 1534, 1535 (TTAB

1988)); TMEP § 1207.01(b).

When comparing marks, the test is not whether the m
arks can be distinguished in a side-by-side compa

rison, but rather whether the marks are

sufficiently similar in terms of their overall comme
rcial impression that confusion as to the source o

f the goods and/or services offered under the

respective marks is likely to result. Midwestern Pet
 Foods, Inc. v. Societe des Produits Nestle S.A., 

685 F.3d 1046, 1053, 103 USPQ2d 1435,

1440 (Fed. Cir. 2012); In re Davia, 110 USPQ2d
 1810, 1813 (TTAB 2014); TMEP §1207.01(b)

. The proper focus is on the recollection of the

average purchaser, who retains a general rather than
 specific impression of trademarks. United Globa

l Media Grp., Inc. v. Tseng, 112 USPQ2d

1039, 1049, (TTAB 2014); L'Oreal S.A. v. IVIarcon ,
 102 USPQ2d 1434, 1438 (TTAB 2012); TMEP

 §1207.01(b).

There is no correct pronunciation of a mark becau
se it is impossible to predict how the public wi

ll pronounce a particular mark. See

Embarcadero Techs., Inc. v. RStudio, Inc., 105 U
SPQ2d 1825, 1835 (TTAB 2013) (quoting In 

re Viterra Inc., 671 F.3d 1358, 1367, 101

USPQ2d 1905, 1912 (Fed. Cir. 2012); In re The B
elgrade Shoe Co., 411 F.2d 1352, 1353, 162 U

SPQ 227, 227 (C.C.P.A. 1969)); TMEP

§1207.01(b)(iv). The marks in question could cle
arly be pronounced the same; such similarity i

n sound alone may be sufficient to support a

finding that the marks are confusingly similar.
 In re White Swan Ltd., 8 USPQ2d 1534, 1535

 (TTAB 1988); see In re 1st USA Realty Prof'l
s,

Inc., 84 USPQ2d 1581, 1586 (TTAB 2007); TME
P §1207.01(b)(iv).

Even if it is determined that there are slight 
differences in the sound of the marks, slight di

fferences in the sound of similar marks will not
 avoid a

likelihood of confusion. In re Energy Telecom
m. & Elec. Ass 'n , 222 USPQ 350, 351 (TTAB

 1983); see In re Viterra Inc., 671 F.3d 1358, 
1367,

101 USPQ2d 1905, 1912 (Fed. Cir. 2012).

Additionally, incorporating the entirety of one
 mark within another does not obviate the si

milarity between the compared marks, as in the
 present

case, nor does it overcome a likelihood of c
onfusion under Section 2(d). See Wella Corp,

 v. Cal. Concept Corp., 558 F.2d 1019, 1022, 
194

USPQ 419, 422 (C.C.P.A. 1977) (finding C
ALIFORNIA CONCEPT and surfer design an

d CONCEPT confusingly similar); Coca-Co
la Bottling

Co. v. Jos. E. Seagram & Sons, Inc., 526 F.
2d 556, 557, 188 USPQ 105, 106 (C.C.P.A. 19

75) (finding BENGAL and BENGAL LANC
ER and

design confusingly similar); Hunter Indus.,
 Inc. v. Toro Co., 110 USPQ2D 1651, 1660-61

 (TTAB 2014) (finding PRECISION and PR
ECISION

DISTRIBUTION CONTROL confusingly simi
lar); TMEP §1207,01(b)(iii). In the present ca

se, the marks are phonetically identical in pa
rt.

Additionally the applicant's mark is highly sim
ilar in appearance and overall commercial c

onnotation to the mark in U.S. Registration Nos
.

3185073 (C E FERULIC) and 3497589 (C E 
FERULIC). In each ease, the additional terms

 in registrant's mark ("C E") is insufficient t
o

obviate the similarities between applicant's 
mark and that in the cited registration. Accordingly, the applicant's mark, "FERULAC

" is likely to

be confused with each of the registered marks,
 "C E FERULIC".

Comparing the Goods.

The goods of the parties need not be identical 
or even competitive to find a likelihood of c

onfusion. See On-line Careline Inc. v. Am. Onl
ine Inc.,

229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475
 (Fed. Cir. 2000); Recot, Inc. v. Becton, 214

 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed
. Cir.

2000) ("[E]ven if the goods in question are 
different from, and thus not related to, one ano

ther in kind, the same goods can be related in t
he mind

of the consuming public as to the origin of the
 goods."); TMEP §1207.01(a)(i).

The respective goods need only be "related in 
some manner and/or if the circumstances su

rrounding their marketing [be] such that they c
ould

give rise to the mistaken belief that [the goods
] emanate from the same source." Coach Serv

s., Inc. v. Triumph Learning LLC, 668 F.3d 
1356,

1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012
) (quoting 7-Eleven Inc. v. Wechsler, 83 USPQ

2d 1715, 1724 (TTAB 2007)); TMEP

§1207.01(a)(i).

With respect to applicant's and registrant's goo
ds, the question of likelihood of confusion is 

determined based on the description of the goo
ds

stated in the application and registration at iss
ue, not on extrinsic evidence of actual use. See

 Stone Lion Capital Partners, LP v. Lion Capit
al

LLP, 746 F.3d 1317, 1323, 110 USPQ2d 1157
, 1162 (Fed. Cir. 2014) (quoting Octocom Sys.

 Inc. v. Hous. Computers Servs. Inc., 918 F.2d 
937,

942, 16 USPQ2d 1783, 1787 (Fed. Cir. 1990)).



Absent restrictions in an application and/or registration, the identified goods are "presumed to travel in the same channels of trade to 
the same

class of purchasers." In re Viterra Inc., 671 F.3d 1358, 1362, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012) (quoting Hewlett-Packard C
o. v.

Packard Press, Inc., 281 F.3d 1261, 1268, 62 USPQ2d 1001, 1005 (Fed. Cir. 2002)), Additionally, unrestricted and broad identifica
tions are

presumed to encompass all goods of the type described. See In re Jump Designs, LLC, 80 USPQ2d 1370, 1374 (TTAB 2006) (
citing In re

Elbaum, 211 USPQ 639, 640 (TTAB 1981)); In re Linkvesi S.A., 24 USPQ2d 1716, 1716 (TTAB 1992).

In this case, the identification set forth in the application and registrations has no restrictions as to nature, type, cha
nnels of trade, or classes of

purchasers. Therefore, it is presumed that these goods travel in all normal channels of trade, and are available to th
e same class of purchasers.

Further, the application uses broad wording to describe the goods and this wording is presumed to encompass
 all goods of the type described,

including those in registrant's more narrow identification.

Additionally, the attached Internet evidence consists of excerpts from aveda.com, clinique.com, and lancome
-usa.com.

http://www.aveda.com/products/search/esearch.tmpt?search—cosmetics and

http://www.aveda.com/supercat/index.tmpl?CATEGORY ID=CAT5352; http://www.clinique.com/; a
nd http://www.lancome-

usa.com/skincare/skincare,def.ault,sc.html and http://www.lancome-usa.com/makeup/makeup,default,sc
.html (each, showing use of the same

mark on or in connection with cosmetics and skin care products). This evidence establishes that the sa
me entity commonly manufactures,

produces, and provides the relevant goods and markets the goods under the same mark, the relev
ant goods are sold or provided through the same

trade channels and used by the same classes of consumers in the same fields of use, and the good
s are similar or complementary in terms of

purpose or function. Therefore, applicant's and registrant's goods are considered related for like
lihood of confusion purposes. See, e.g., In re

Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1202-04 (TTAB 2009); In re Toshiba Med. Sys. Corp.,
 91 USPQ2d 1266, 1268-69, 1271-72 (TTAB

2009).

Evidence obtained from the Internet may be used to support a determination under Section 2(d) 
that goods and/or services are related. See, e.g.,

In re G.B.I. Tile & Stone, Inc., 92 USPQ2d 1366, 1371 (TTAB 2009); In re Paper Doll Pro
motions, Inc., 84 USPQ2d 1660, 1668 (TTAB 2007).

The Internet has become integral to daily life in the United States, with Census Bureau data
 showing approximately three-quarters of American

households used the Internet in 2013 to engage in personal communications, to obtain news
, information, and entertainment, and to do banking

and shopping. See In re Nieves & Nieves LLC', 113 USPQ2d 1639, 1642 (TTAB 2015) (ta
king judicial notice of the following two official

government publications: (1) Thom File & Camille Ryan, U.S. Census Bureau, Am. Cmty
. Survey Reports ACS-28, Computer & Internet Use in

the United Slates: 2013 (2014), available at http://www.census. )ovicontent/dam/Cen
sus/librarv/ ublications/2014/acs/acs-28. df and (2) The

Nat'l Telecomms. & Info. Admin. & Econ. & Statistics Admin., Exploring the Digit
al Nation: America's Emerging Online Experience (2013),

available at http://www.ntia.doc.govifilesIntia/publicationslexploring the digital na
tion - americas emerging online experience.pdf). Thus,

the widespread use of the Internet in the United States suggests that Internet evidence 
may be probative of public perception in trademark

examination.

Accordingly, the applicant's proposed mark, "FERULAC", is refused for likelihood of 
confusion under Trademark Act Section 2(d).

NOTICE OF PRIOR PENDING APPLICATION

The filing date of pending U.S. Application Serial No. 86852803 precedes applicant'
s filing date. See attached referenced application. If the

mark in the referenced application registers, applicant's mark may be refused registra
tion under Trademark Act Section 2(d) because of a

likelihood of confusion between the two marks. See 15 U.S.C. §1052(d); 37 C.F.R. §
2.83; TMEP §§1208 et seq. Therefore, upon receipt of

applicant's response to this Office action, action on this application may be suspende
d pending final disposition of the earlier-filed referenced

application.

In response to this Office action, applicant may present arguments in support of regis
tration by addressing the issue of the potential conflict

between applicant's mark and the mark in the referenced application. Applicant's el
ection not to submit arguments at this time in no way limits

applicant's right to address this issue later if a refusal under Section 2(d) issues,

Upon receipt of applicant's response resolving the following requirements, action on this 
application will be suspended pending the disposition

of Application Serial No. 86852803. 37 C.F.R. §2.83(c); TMEP §§716.02(c), 1208.0
2(c).

Applicant should note the following additional ground for refusal.

SECTION 2(e)(1) REFUSAL - MERELY DESCRIPTIVE

Registration is refused because the applied-for mark, "FERULAC", merely describes
 a feature, ingredient, characteristic, purpose, and/or

function of applicant's goods. Trademark Act Section 2(e)(1), 15 U.S.C. §1052(e)(1); see
 TMEP §§1209.01(b), 1209.03 et seq.



A mark is merely descriptive if it describes an ingredient, qua
lity, characteristic, function, feature, purpose, or use of an ap

plicant's goods.

TMEP §1209.01(b); see, e.g., In re TriVita, Inc., 783 F.3d 87
2, 874, 114 USPQ2d 1574, 1575 (Fed. Cir. 2015) (quotin

g In re Oppedahl &

Larson LLP, 373 F.3d 1171, 1173, 71 USPQ2d 1370, 137
1 (Fed. Cir. 2004)); In re Steelbuilding.com, 415 F.3d 129

3, 1297, 75 USPQ2d 1420,

1421 (Fed. Cir. 2005) (citing Estate of P.D. Beckwith, Inc
. v. Comm'r of Patents , 252 U.S. 538, 543 (1920)).

The determination of whether a mark is merely descrip
tive is made in relation to an applicant's goods, not in 

the abstract. DuoProSS Meditech

Corp. v. Inviro Med. Devices, Ltd., 695 F.3d 1247, 125
4, 103 USPQ2d 1753, 1757 (Fed. Cir. 2012); In re 

The Chamber of Commerce of the U.S.,

675 F.3d 1297, 1300, 102 USPQ2d 1217, 1219 (Fed
. Cir. 2012); TMEP §1209.01(b); see, e.g., In re Polo I

nt 'I Inc. , 51 USPQ2d 1061, 1062-63

(TTAB 1999) (finding DOC in DOC-CONTROL wou
ld refer to the "documents" managed by applicant's

 software rather than the term

"doctor" shown in a dictionary definition); In re Digit
al Research Inc., 4 USPQ2d 1242, 1243-44 (TTAB

 1987) (finding CONCURRENT PC-

DOS and CONCURRENT DOS merely descriptive
 of "computer programs recorded on disk" where the r

elevant trade used the denomination

"concurrent" as a descriptor of a particular type of ope
rating system).

"Whether consumers could guess what the product [or
 service] is from consideration of the mark alone

 is not the test." In re Am. Greetings

Corp., 226 USPQ 365, 366 (TTAB 1985).

"A mark may be merely descriptive even if it do
es not describe the 'full scope and extent' of the app

licant's goods or services." In re

Oppedahl & Larson LLP, 373 F.3d 1171, 1173, 71 
USPQ2d 1370, 1371 (Fed. Cir. 2004) (citing In r

e Dial-A-Mattress Operating Corp., 240

F.3d 1341, 1346, 57 USPQ2d 1807, 1812 (Fed. Cir.
 2001)); TMEP §1209.01(b). It is enough if a ma

rk describes only one significant function,

attribute, or property. In re The Chamber of Commerce o
f the U.S., 675 F.3d 1297, 1300, 102 USPQ2d

 1217, 1219 (Fed. Cir. 2012); TMEP

§1209.01(b); see In re Oppedahl & Larson LLP, 37
3 F.3d at 1173, 71 USPQ2d at 1371.

Further, a novel spelling or an intentional misspe
lling that is the phonetic equivalent of a merely 

descriptive word or term is also merely

descriptive if purchasers would perceive the diff
erent spelling as the equivalent of the descriptive

 word or term. See In re Hercules Fasteners,

Inc., 203 F.2d 753, 97 USPQ 355 (C.C.P.A. 1953) 
(holding "FASTIE," phonetic spelling of "fast ti

e," merely descriptive of tube sealing

machines); Andrew J. McPartland, Inc. v. Mon
tgomery Ward & Co., 164 F.2d 603, 76 USPQ 9

7 (C.C.P.A. 1947) (holding "KWIXTART,
"

phonetic spelling of "quick start," merely descrip
tive of electric storage batteries); In re Carls

on, 91 USPQ2d 1198 (TTAB 2009) (holding

"URBANHOUZING" phonetic spelling of "urban"
 and "housing," merely descriptive of real esta

te services); In re State Chem. Mfg. Co., 225

USPQ 687 (TTAB 1985) (holding 'TOM," ph
onetic spelling of "foam," merely descriptive 

of foam rug shampoo); TMEP §1209.03(j).

Terms that describe the function or purpose of a 
product may be merely descriptive. TMEP §1

209.03(p); see, e.g., In re Hunter Fan Co., 78

USPQ2d 1474, 1477 (TTAB 2006) (holding E
RGONOMIC merely descriptive of ceiling fans)

; In re Wallyball, Inc., 222 USPQ 87, 89 (TTA
B

1984) (holding WALLYBALL merely descriptiv
e of sports clothing and game equipment); In 

re Orleans Wines, Ltd., 196 USPQ 516, 517

(TTAB 1977) (holding BREADSPRED merely 
descriptive of jams and jellies). In this case, the applicant has applied to regist

er the mark

FERULAC for "Cosmetics; Beauty serums; F
acial beauty serum; Non-medicated skin care 

preparation namely, body and facial mist; Beauty

ampoules; Moisturizing creams; Facial creams; 
Skin care preparations, namely, chemical peels f

or skin" in International Class 3.

The attached Internet evidence and links show
 that the wording "FERULIC" means "Pertain

ing to, or derived from, asafetida (Ferula

asafoetida); as, ferulic acid." See, Mondofacto 
Medical Dictionary, search of "mandelic," 

http://www.mondofacto.com/facts/dictionary?ferulic.

Additionally, when added to a topical preparatio
n of ascorbic acid and vitamin E, ferulic acid 

may be therapeutic in skincare applications. See,

Wikipedia.com, search of "ferulic acid", h
ttps://en.wikipedia.org/wiki/Ferulie acid.

Indeed, the attached screenshots from applica
nt's own website shows that applicant offers cos

metics and skin care products containing ferulic

acid. Thus, the wording "FERULAC", which is
 phonetically equivalent to "ferulic" merely de

scribes a feature, function or purpose of

applicant's goods. See, http://www.sesderrna
usa.com/its cn/ferulac-serum-30-ml.html.

Material obtained from the Internet is generally a
ccepted as competent evidence. See In re Nieves

 & Nieves LLC, 113 USPQ2d 1639, 1644-47

(TTAB 2015) (accepting Internet evidence to
 show false suggestion of a connection and that a

 name identified a particular living individual

whose written consent to register was required
); In re Jonathan Drew Inc., 97 USPQ2d 1640, 1

641-42 (TTAB 2011) (accepting Internet evid
ence

to show geographic location was well-known 
for particular goods); In re Davey Prods. Ply Ltd

., 92 USPQ2d 1198, 1202-03 (TTAB 2009)

(accepting Internet evidence to show relatedness
 of goods in a likelihood of confusion determi

nation); In re Leonhardt, 109 USPQ2d 2091, 209
8

(TTAB 2008) (accepting Internet evidence to sh
ow descriptiveness); In re Rodale Inc., 80 USP

Q2d 1696, 1700 (TTAB 2006) (accepting Interne
t

evidence to show genericness); In re Joint-Stock
 Co. "Balk", 80 USPQ2d 1305, 1308-09 (TTAB

 2006) (accepting Internet evidence to show

geographic significance); In re Gregory, 70 USP
Q2d 1792, 1793, 1795 (TTAB 2004) (accepting 

Internet evidence to show surname

significance); TBMP § 1208.03; TMEP §710.01(b).



The Internet has become integral to daily life in the United States,
 with Census Bureau data showing approximately three-qu

arters of American

households used the Internet in 2013 to engage in persona
l communications, to obtain news, information, and enter

tainment, and to do banking

and shopping. See In re Nieves & Nieves LLC, 113 USPQ2d at
 1642 (taking judicial notice of the following two

 official government

publications: (1) Thom File & Camille Ryan, U.S. Cen
sus Bureau, Am. Cmty. Survey Reports ACS-28, Comput

er & Internet Use in the United

States: 2013 (2014), available at http://www.census.govicon
tent/dam/Censusilibrary/publications/2014/acs/acs-28

.pdf, and (2) The Nat'l

Telecomms. & Info. Admin. & Econ, & Statistics Admi
n., Exploring the Digital Nation: America's Emerging O

nline Experience (2013),

available at http:/Avww.ntia.cloc.govifiles/ntia/publica
tionslexploring the digital nation - americas emergin

2, online experience.pc10. Thus,

the widespread use of the Internet in the United States 
suggests that Internet evidence may be probative of pu

blic perception in trademark

examination.

Two major reasons for not protecting descriptive marks a
re (1) to prevent the owner of a descriptive mark

 from inhibiting competition in the

marketplace and (2) to avoid the possibility of costly i
nfringement suits brought by the trademark or servi

ce mark owner. In re Abcor Dev.

corp., 588 F.2d 811, 813, 200 USPQ 215, 217 (C.C.P.A.
 1978); TMEP §1209. Businesses and competitors 

should be free to use descriptive

language when describing their own goods and/or s
ervices to the public in advertising and marketing ma

terials. See In re Styleclickcom Inc., 58

USPQ2d 1523, 1527 (TTAB 2001).

For the foregoing reasons, the proposed mark, "FER
ULAC", is refused because it is merely descriptive 

of the applicant's goods under

Trademark Act Section 2(e)(1).

SECTION 2(f) ACQUIRED DISTINCTIVENESS

If applicant believes that its mark has acquired dist
inctiveness, that is, that it has become a distinctive 

source-indicator for the goods, applicant

may seek registration on the Principal Register u
nder Trademark Act Section 2(o. See 15 U.S.C. 

§1052(0. The USPTO will decide each case on

its own merits.

The following factors are generally considered 
when determining whether a proposed mark has 

acquired distinctiveness based on extrinsic

evidence: (1) length and exclusivity of use of th
e mark in the United States by applicant; (2) t

he type, expense, and amount of advertising of
 the

mark in the United States; and (3) applicant's eff
orts in the United States to associate the mark

 with the source of the goods, such as unsolicited

media coverage and consumer studies. See In re 
Steelbuilding.com, 415 F.3d 1293, 1300, 75 USP

Q2d 1420, 1424 (Fed. Cir. 2005); Bd. of Trs.

of Univ. of Ala. v. Pitts, Ir, 107 USPQ2d 2001, 
2016 (TTAB 2013). A showing of acquired d

istinctiveness need not consider all of these

factors, and no single factor is determinative. In
 re Steelbuilding.com, 415 17.3d at 1300, 75 U

SPQ2d at 1424; see TMEP §§1212.06 et seq.

Evidence of acquired distinctiveness may inc
lude specific dollar sales under the mark, adverti

sing figures, samples of advertising, consumer
 or

dealer statements of recognition of the mark as a
 source identifier, affidavits, and any other evi

dence that establishes the distinctiveness of th
e

mark as an indicator of source. See 37 C.F.R. 
§2.41(a)(3); In re Ideal Indus., Inc., 508 F.2d 13

36, 1339-40, 184 USPQ 487, 489-90 (C.C.P.A
.

1975); In re Instant Transactions Corp. of A171., 2
01 USPQ 957, 958-59 (TTAB 1979); TMEP §

§1212.06 et seq.

The burden of proving that a mark has acquired 
distinctiveness is on the applicant. Yamaha Int'l

 Corp. v. Yoshino Gakki Co. , 840 F.2d 1572, 6

USPQ2d 1001, 1004 (Fed. Cir. 1988); In re Meyer &
 Wenthe, Inc., 267 F.2d 945, 122 USPQ 372 (

C.C.P.A. 1959); TMEP §1212.01. An

applicant must establish that the purchasing publ
ic has come to view the proposed mark as an 

indicator of origin.

Allegations of sales and advertising expenditures
 do not per se establish that a term has acquire

d significance as a mark. An applicant must also

provide the actual advertising material so that th
e examining attorney can determine how the ter

m is used, the commercial impression created b
y

such use, and the significance the term would 
have to prospective purchasers. TMEP §1212.06

(b); see In re Boston Beer Co., 198 F,3d 1370, 5
3

USPQ2d 1056 (Fed. Cir. 1999); In re Packaging
 Specialists, Inc., 221 USPQ 917, 920 (TTAB 19

84).

The ultimate test in determining acquisition of 
distinctiveness under Trademark Act Section 2(f

) is not applicant's efforts, but applicant's

success in educating the public to associate the c
laimed mark with a single source. TMEP §12

12.06(b); see In re Packaging Specialists, 221

USPQ at 920; In re Redken Labs., Inc., 170 USP
Q 526 (TTAB 1971).

Although applicant's mark has been refused regi
stration, applicant may respond to the refusals by

 submitting evidence and arguments in support

of registration.

If applicant responds to the refusals, applicant mu
st also respond to the requirement set forth belo

w.



IDENTIFICATION OF GOODS

The wording "Beauty ampoules" in the identification of g
oods is indefinite and must be clarified because applic

ant must specify the Class 3

contents. See TMEP §1402.01.

Additionally, the use of the applied-for mark on goods
 that do not in fact contain ferulic acid is or will be dec

eptive. See TMEP §1203.02-

.02(b). To avoid a deceptiveness refusal, applicant mu
st amend the identification to indicate that the goods p

ossess this relevant feature or

characteristic. See TMEP §§1203.02(e)(ii), (t)(i), 1402
.05 et seq. Merely amending the identification to excl

ude goods with the named feature

or characteristic will not avoid a deceptiveness refusal
. TMEP §1203.02(f)(i).

Applicant may adopt the following identification (sugg
ested wording appears in bold text), if accurate:

International Class 3 

Cosmetics; Facial creams; Moisturizing creams; Be
auty creams; Beauty gel; Skin moisturizing gel; Bea

uty serum; Facial beauty serum;

Facial scrubs; Body scrub; Beauty ampoules sold fi
lled with {specify Class 3 goods, e.g., facial 

cream}; Skin care preparations,

namely, chemical peels for skin; all of the foregoing 
containing ferulic acid.

An applicant may only amend an identification to 
clarify or limit the goods, but not to add to or broad

en the scope of the goods. 37 C.F.R.

§2.7 I (a); see TMEP §§1402.06 et seq., 1402.07.

For assistance with identifying and classifying g
oods and services in trademark applications, please 

see the USPTO's online searchable U.S.

Acceptable Identification of Goods and Services 
Manual at Irap://tess2.uspto.govinetalranlitidm.ht

inl. See TMEP §1402.04.

RESPONSE GUIDELINES

To expedite prosecution of the application, appli
cant is encouraged to file its response to this O

ffice action online via the Trademark Electronic

Application System (TEAS), which is available 
at hup://www.uspto.gov/trademarks/teas/index.is

p. If applicant has technical questions about t
he

TEAS response to Office action form, applicant 
can review the electronic filing tips available onl

ine at

http://www.usoto.goy/trademarks/teask filing tips.jsp
 and e-mail technical questions to TEAS(i0soto.

gov.

If applicant has questions regarding this Office a
ction, please telephone or e-mail the assigned tr

ademark examining attorney. All relevant e-

mail communications will be placed in the offici
al application record; however, an e-mail commun

ication will not be accepted as a response to

this Office action and will not extend the deadlin
e for filing a proper response. See 37 C.F.R. §§2.

62(c), 2.191; TMEP §§304.01-.02, 709.04-.05.

Further, although the trademark examining attorney
 may provide additional explanation pertaining 

to the refusal(s) and/or requirement(s) in this

Office action, the trademark examining attorney 
may not provide legal advice or statements about

 applicant's rights. See TMEP §§705.02,

709.06.

TEAS PLUS OR TEAS REDUCED FEE (TEAS
 RF) APPLICANTS — TO MAINTAIN LOWE

R FEE, ADDITIONAL

REQUIREMENTS MUST BE MET, INCLUDI
NG SUBMITTING DOCUMENTS ONLINE: 

Applicants who filed their application

online using the lower-fee TEAS Plus or TEAS RF
 application form must (1) file certain documents

 online using TEAS, including responses to

Office actions (see TMEP §§819.02(b), 820.02(h) f
or a complete list of these documents); (2) mainta

in a valid e-mail correspondence address;

and (3) agree to receive correspondence from the
 USPTO by e-mail throughout the prosecution of

 the application. See 37 C.F.R. §§2.22(b),

2.23(b); TMEP §§819, 820. TEAS Plus or TEA
S RF applicants who do not meet these requirem

ents must submit an additional processing fee of

$50 per international class of goods and/or servic
es. 37 C.F.R. §§2.6(a)(1)(v), 2.22(c), 2.23(e); TM

EP §§819.04, 820.04. However, in certain

situations, TEAS Plus or TEAS RF applicants may 
respond to an Office action by authorizing an exa

miner's amendment by telephone without

incurring this additional fee.

/Michael Ebaugh/



Examining Attorney

Law Office 108

(571) 270-3341

michael.ebaugh@uspto.gov

TO RESPOND TO THIS LETTER: Go to http://www.gsp
m.gov/trademarks/teas/response forms.isp. Please wait 48-72 hours fro

m the

issue/mailing date before using the Trademark Electronic Appli
cation System (TEAS), to allow for necessary system updates o

f the application.

For technical assistance with online forms, e-mail TEASRus
pto.gov. For questions about the Office action itself, please c

ontact the assigned

trademark examining attorney. E-mail communications will 
not be accepted as responses to Office actions; therefore, do

 not respond to

this Office action by e-mail.

All informal e-mail communications relevant to this appl
ication will be placed in the official application record.

WHO MUST SIGN THE RESPONSE: It must be personall
y signed by an individual applicant or someone with legal aut

hority to bind an

applicant (i.e., a corporate officer, a general partner, all joint ap
plicants). If an applicant is represented by an attorney, the

 attorney must sign the

response.

PERIODICALLY CHECK THE STATUS OF THE AP
PLICATION: To ensure that applicant does not miss cruc

ial deadlines or official

notices, check the status of the application every three to fo
ur months using the Trademark Status and Document Re

trieval (TSDR) system at

http://tsdr.uspto.gov/. Please keep a copy of the TSDR stat
us screen. If the status shows no change for more than six m

onths, contact the

Trademark Assistance Center by e-mail at Trademark
AssistaneeCenter(aluspto.gov or call 1-800-786-9199. For mo

re information on checking

status, see http://www.uspto.gov/trademarks/process/status/
.

TO UPDATE CORRESPONDENCE/E-MAIL A
DDRESS: Use the TEAS form at http://www.uspto.

gov/traciemarks/teas/correspondence.js_p.



Print: Mar11,2016

DESIGN MARK

Serial Number
76688456

76688456

Status
SECTION 8 & 15-ACCEPTED AND ACKNOWLEDGED

Word Mark
C E FERULIC

Standard Character Mark
Yes

Registration Number
3497589

Date Registered
2008/09/09

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Owner
L'Oreal USA Creative, Inc. CORPORATI

ON DELAWARE 575 Fifth Avenue New

York NEW YORK 10017

Goods/Services
Class Status -- ACTIVE. IC 003. US 001 004 006 050 051 052. G & 5:

Facial serum. First Use: 2005/02/15. First Use In Commerce:

2005/02/15.

PriorRegistraMon00
3185073

Section 2f Statement
2(F) ENTIRE MARK

Filing Date
2008/04/07

Examining Attorney
ZAK, HENRY S.

Attorney of Record



Print: MAr11,2016 76688456

Lisa M. Gigliotti
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Print: Mar 11, 2016 78678305

DESIGN MARK

Serial Number
78678305

Status
SECTION 8-ACCEPTED

Word Mark
C E FERULIC

Standard Character Mark
Yes

Registration Number
3185073

Date Registered
2006/12/12

Type of Mark
TRADEMARK

Register
SUPPLEMENTAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Owner
L'Oreal USA Creative, Inc. CORPORATION DELAWARE 575 F

ifth Avenue New

York NEW YORK 10017

Goods/Services
Class Status -- ACTIVE. IC 003. US 001 004 006 050 051 052. G & S:

Facial serum. First Use: 2005/02/15. First Use In Commerce:

2005/02/15.

Filing Date
2005/07/26

PanendeclRegisterDate
2006/09/22

Examining Attorney
AMOS, TANYA

Attorney of Record
Lisa M. Gigliatti
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Print: Mar 11, 2018 88852803

DESIGN MARK

Serial Number
86852803

Status
NEW APPLICATION - RECORD INITIALIZED NOT ASSIGN

ED TO EXAMINER

Word Mark
FERULIC + RETINOL WRINKLE RECOVERY PEEL

Standard Character Mark
Yes

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Owner
Dennis F. Gross INDIVIDUAL UNITED STATE

S 444 Madison Avenue, Suite 802

New York NEW YORK 10022

Goods/Services
Class Status -- ACTIVE. IC 003. US 001 004 006 050 051 052. G & S;

Non-medicated skin care preparation; skin 
care preparations, namely,

skin peels. First Use: 2015/11/28. First Use In Commerce:

2015/11/30.

Filing Date
2015/12/17

Examining Attorney
UNKNOWN

Attomey of Record
Christine M. Baker

-1-
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Side - 1

NOTICE OF ABANDONMENT

MAILING DATE: Oct 11, 2016

The trademark application identified below was abandoned in full because a response to the Of
fice Action mailed on Mar 11, 2016 was not received

within the 6-month response period.

If the delay in filing a response was unintentional, you may file a petition to revive the applicatio
n with a fee. If the abandonment of this application

was due to USPTO error, you may file a request for reinstatement. Please note that a peti
tion to revive or request for reinstatement must be

received within two months from the mailing date of this notice.

For additional information, go to http://www.uspto.goviteas/petinfo.htm. If you are unable t
o get the information you need from the website, call the

Trademark Assistance Center at 1-800-786-9199.

SERIAL NUMBER: 86857290

MARK: FERULAC

OWNER: SESDERMA, S.L.

Side - 2

UNITED STATES PATENT AND TRADEMARK OFFICE

COMMISSIONER FOR TRADEMARKS

P.O. BOX 1451

ALEXANDRIA, VA 22313-1451

CHRISTIAN SANCHELIMA,

SANCHELIMA & ASSOCIATES, P.A.

235 SW LE JEUNE ROAD

MIAMI , FL 33134

FIRST-CLASS MAIL

U.S POSTAGE

PAID
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UNITED STATES PATENT AND TRADEMARK OFFICE

SERIAL NO: 79/0'71102

MARK: FERULAC

CORRESPONDENT ADDRESS:

Dieguez Garbayo,Pedro

Calle Orense n° 10, 1° Of. 12

E-28020 Madrid

SPAIN

APPLICANT: SESDERMA, S.L.

CORRESPONDENT'S REFERENCE/DOCKET NO :

N/A

CORRESPONDENT E-MAIL ADDRESS:

*79071102*
RESPOND TO THIS ACTION:

http://www.uspto.gov/teas/eTEASpage.D.htm

GENERAL TRADEMARK INFORMATION:

http://www.uspto.gov/main/trademarks.htm 

FINAL ACTION

TO AVOID ABANDONMENT, THE OFFICE MUST RECEIVE A 
PROPER RESPONSE TO THIS OFFICE ACTION WITHIN 6 MONTH

S

OF THE ISSUE/MAILING DATE.

ISSUE/MAILING DATE:

TI-IIS IS A FINAL ACTION.

INTERNATIONAL REGISTRATION NO. 1008200

This is in response to applicant's correspondence of February 1
0, 2010 regarding the trademark application identified above. In 

office action

number 1, the examining attorney:

(1)
(2)

(3)
(4)

(5)

Refused registration under Trademark Act Section 2(d), 15 U.S.C. §
1052(d) as to the goods in class 3 only,

Refused registration under Trademark Act Section 2(e)(1), 15 U.S.C
. §1052(e)(1),

Required applicant to explain any significance of the trademark
 in the industry,

Required applicant to provide a translation of the mark, if appropriat
e, and

Required applicant to amend the identification of the goods in class 
5.

In its response:

(1) Applicant provided arguments against the refusal under T
rademark Act Section 2(d), 15 U.S.C. §1052(d). The examining at

torney has

carefully considered applicant's arguments but is not convince
d that confusion is not likely between applicant's mark and the 

registered

mark as to applicant's goods in class 3. Accordingly, this refusa
l is continued and made FINAL as to applicant's goods in class 3.

(2) Applicant provided arguments against the refusal under T
rademark Act Section 2(e)(1), 15 U.S.C. §1052(e)(1). The examinin

g attorney

has carefully considered applicant's arguments but is not convi
nced that applicant's mark is not merely descriptive of the 

goods.

Accordingly, this refusal is continued and made FINAL.

(3) Applicant indicated that the mark has no significance in the 
industry. Accordingly, this requirement is no longer outstanding.

(4) Applicant indicated that the mark cannot be translated. Accordi
ngly, this requirement is no longer outstanding.

(5) Applicant amended the identification of goods in class 5. A
ccordingly, this requirement is no longer outstanding.

The following refusals are continued and made FINAL.

FINAL SECTION 2(d) REFUSAL

LIKELIHOOD OF CONFUSION — Class 3 only

Registration of the applied-for mark is refused because of a like
lihood of confusion with the marks in U.S. Registration Nos. 318507

3 and

349'7589 as to the goods identified in class 3. Trademark Act S
ection 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 et „veg. See t

he registration



information provided in office action number 1.

Based on the du Pont factors, the likelihood of confusion determination in this case is structured as a t
wo-part analysis. The marks are compared

for similarities in their appearance, sound, connotation and commercial impression. TMEP §§1207.01,
 1207.01(b). Then the goods are compared

to determine whether they are similar or commercially related or travel in the same trade channels. Se
e Herbko Int 7, Inc. v. Kappa Books, Inc. ,

308 F.3d 1156, 1164-65, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002); Han Beauty, Inc. v. Alberto-C
ulver Co., 236 F.3d 1333, 1336, 57 USPQ2d

1557, 1559 (Fed. Cir. 2001); TMEP §§1207.01, 1207.01(a)(vi).

In this case, applicant's mark is FERULAC, for use on

Cosmetics, namely, anti-wrinkle cream; age spot reducing cream

The registered marks are both C E FERULIC, used on

facial serum

SIMILARITY OF THE MARKS

In a likelihood of confusion determination, the marks are compared for similaritie
s in their appearance, sound, meaning or connotation and

commercial impression. In re E. 1. du Pont de Nemours & Co., 476 F.2d 1357, 1361, 1
77 USPQ 563, 567 (C.C.P.A. 1973); TMEP §1207.01(b).

Similarity in any one of these elements may be sufficient to find a likelihood of co
nfusion. In re White Swan Ltd., 8 USPQ2d 1534, 1535 (TTAB

1988); In re Lamson Oil Co., 6 USPQ2d 1041, 1043 (TTAB 1987); see TMEP §12
07.01(b).

In this case, applicant's mark is similar to the registered mark in sound, meaning, 
connotation and commercial impression. Applicant's mark

comprised the word FERULAC. The registered mark is C E FERULIC. Both mark
s prominently feature a word comprised of the letters

FERUL(vowel)C. Consumers will see these shared elements and recall these shar
ed elements. If they notice the elements C E found in the

registered mark they will not believe that these indicate a different product, but me
rely that they identify another product from the same brand

line.

In fact, the attached evidence includes pages from Amazon.com showing the
 brand STRIVECTIN used on face creams and serum with the

suffixes —SD and —HS as STRIVECTIN-SD and STRIVECTIN-HS and STR
IVECTIN alone, all indicating products coming from a single

source. The additional —HS and —SD initials merely identify different produc
t types from the STRIVECTIN line of skin products. Consumers

know that brands do this and would believe that the C E in the registered 
mark indicates one product in a line of FERULIC (or possibly

FERULAC) products.

Applicant has indicated that the marks are not similar primarily because of th
e —AC ending of its mark as opposed to the —IC ending in the

registered mark. Applicant has discussed at length that these differences mak
e the marks different in their entirety. The examining attorney has

considered the marks in their entireties and while the marks are not complete
ly identical (not entirely similar or completely similar), they are

similar overall and when comparing them while considering the whole of each ma
rk, they convey the same commercial impression because of

the overall similarities in their look, spelling, appearance, meaning and sound
. Applicant's arguments that consumers will see and understand the

differences between the mark require greater attention to detail than can be expect
ed of consumers.

For these reasons, applicant's mark is similar to the registered mark. When a
n applicant's mark is similar to a registered mark, confusion is

likely if applicant's goods are similar to the goods on which the registered ma
rk is used.

SIMILARITY OF THE GOODS

The goods of the parties need not be identical or directly competitive to find 
a likelihood of confusion. See Safety-Kleen Corp. v. Dresser Indus.,

Inc., 518 F.2d 1399, 1404, 186 USPQ 476, 480 (C.C.P.A. 1975); TMEP § 120
7.01(a)(i). Rather, they need only be related in some manner, or

the conditions surrounding their marketing are such that they would be encou
ntered by the same purchasers under circumstances that would give

rise to the mistaken belief that the goods come from a common source. In re Tota
l Quality Group, Inc., 51 USPQ2d 1474, 1476 (TTAB 1999);

TMEP §1207.01(a)(i); see, e.g., 011-1111e Careline Inc. v. Am. Online Inc., 229 
F.3d 1080, 1086-87, 56 USPQ2d 1471, 1475-76 (Fed. Cir. 2000);

re Martin's Famous Pastry Shoppe, Inc. , 748 F.2d 1565, 1566-68, 223 USPQ 
1289, 1290 (Fed. Cir. 1984).

In this case, applicant has amended its identification of goods to read "anti-wrinkl
e cream; age spot reducing cream." Applicant has argued that

because there is not specific purpose for the "facial serum" sold under the register
ed mark, the goods are not similar. However, this is not

supported by either the law or the facts in this case.

First, likelihood of confusion is determined on the basis of the goods as they are i
dentified in the application and registration. Hewlett-Packard

Co. v. Packard Press Inc., 281 F.3d 1261, 1267-68, 62 USPQ2d 1001, 1004-05 
(Fed. Cir. 2002); In re Shell Oil Co., 992 F.2d 1204, 1207 n.4, 26

USPQ2d 1687, 1690 n.4 (Fed. Cir. 1993); TMEP §1207.01(a)(iii), Here, the regis
tered mark is used on "facial serum" of all types. If the



registered mark were limited to use on "facial serum for babies" or "facial serum for the elimination of infant dermatitis" these goods might not

be similar to a cream for reducing wrinkles or age spots, because the use of each might be vastly different. However, in this case, the registered

mark may be used on facial serum for wrinkle reduction or age spot reduction. The registration has no limitations on the goods. For this reason,

the registered mark may be used on goods addressing the same need as applicant's goods address.

Additionally, facial sera are typically used for the treatment of wrinkles or age spots. The attached evidence discloses:

(1) A page from the Internet website of Drugstore.com showing the a product called "Cellex-C Advanced-C Serum" described as a

"serum" that is used for reducing age spots and wrinkles,

(2) A page from the Internet website of Amazon.com showing the brand "Palmer's Age Spot Serum" on a product described as a "serum"

that is used on age spots,

(3) Pages from the Internet website of Amazon.com showing the brand STRIVECTIN used on:

a. A wrinkle serum sold under the brand "Strivectin-HS Hydro-Thermal Deep Wrinkle Serum" and

b. A cream product sold under the brand "StriVectin-SD Eye Cream," for use on wrinkles.

The evidence shows that "serum" is used for reducing wrinkles and age spots, just as applicant's "cream" is used for reducing wrinkles and age

spots. It also shows that one brand will be used on both a serum product and a cream product. This shows that applicant's goods, as identified,

are similar to the goods on which the registered mark is used.

For these reasons, applicant's goods are similar to and are likely to be competitive with the goods on which the registered mark is used. Because

applicant's mark is similar to the registered mark and applicant's goods are also similar to the goods on which the registered mark is used,

applicant's mark is likely to be confused with the registered mark and may not register.

Applicant must also note the following.

FINAL SECTION 2(e)(1) REFUSAL

MERELY DESCRIPTIVE

Registration is refused because the applied-for mark merely describes an ingredient of applicant's goods. Trademark Act Section 
2(e)(1), 15

U.S.C. §1052(e)(1); see TMEP §§1209.01(b), 1209.03 et seq.

A mark is merely descriptive if it describes an ingredient, quality, characteristic, function, feature, purpose or use of 
the specified goods. TMEP

§1209.01(b); see In re Steelbuilding.com, 415 F.3d 1293, 1297, 75 USPQ2d 1420, 1421 (Fed. Cir. 2005); In re Gyulay, 820
 F.2d 1216, 1217-18,

3 USPQ2d 1009, 1010 (Fed. Cir. 1987).

The determination of whether a mark is merely descriptive is considered in relation to the identified goods, not in t
he abstract. In re Abcor Dev.

Corp., 588 F.2d 811, 814, 200 USPQ 215, 218 (C.C.P.A. 1978); TMEP §1209.01(b); see, e.g., In re Polo Intl Inc. , 51 USP
Q2d 1061 (TTAB

1999) (finding DOC in DOC-CONTROL would be understood to refer to the "documents" managed by applicant's software
, not "doctor" as

shown in dictionary definition); In re Digital Research Inc., 4 USPQ2d 1242 (TTAB 1987) (finding CONCURRENT PC-D
OS merely

descriptive of "computer programs recorded on disk" where relevant trade used the denomination "concurrent" as a descript
or of a particular

type of operating system). "Whether consumers could guess what the product is from consideration of the mark alone is not
 the test." In re Am.

Greetings Corp., 226 USPQ 365, 366 (TTAB 1985).

Applicant has identified its goods as:

Cosmetics, namely, anti-wrinkle cream; age spot reducing cream

Pharmaceutical preparations for skin care; pharmaceutical preparations for treating skin disorder

In this case, ferulic acid is a common ingredient in products for treating the skin and cosmetics used for anti-aging purposes
. The attached

evidence discloses:

(1) An article found online at LASplash.com, which reads in part:

Finally, the most successful antioxidant skin care requires acknowledgement of the critical role of Ferulic Acid. It was disco
vered to

be a performance enhancing antioxidant at the Duke University Medical Center. These amazing conclusions are discussed i
n peer

reviewed medical journals with unprecedented scientific data.

(2) Information from BulkActives.com regarding the 99% pure ferulic acid sold online, part of which reads:

Ferulic acid is commonly used in the DIY C+E Ferulic serum (commonly known as skinceuticals). The powder provides broad

spectrum sun damage and antioxidant protection. It is also used for to skin lightening and brightening formulas

(3) An article found online at TruthInAging.com, which reads in part:

A 2004 Italian study concluded that ferulic acid is a more powerful antioxidant than alpha-tocopherol (vitamin E), beta-caro
tene, and



ascorbic acid (vitamic C). Meanwhile, Duke University researchers blended it with vitamin C and E and proclaimed it a "potent

ubiquitous plant anti-oxidant". In fact, it was discovered to act synergistically with other antioxidants and, in this case, rendered the

vitamins C and E more powerful. The Duke Study found it particularly good for preventing sun damage, and studies elsewhere have

demonstrated that exposure to ultraviolet light actually increases the antioxidant power of ferulic acid.

According to these sources, the prevailing opinion is that ferulic acid is an important active ingredient in products for the purposes of wrinkle

reduction and age spot reduction. Consumers who are seeking products for this purpose are likely to know this and will be looking for labels that

identify this ingredient. Consumers will sec FERULAC and think that the mark identifies the ingredient ferulic acid. A term that describes an

ingredient of the goods is merely descriptive. TMEP §1209.01(b); see In re Keehler Co., 479 F.2d 1405, 178 USPQ 155 (C.C.P.A. 1973)

(holding RICH 'N CHIPS merely descriptive of chocolate chip cookies); In re Andes Candies Inc., 478 F.2d 1264, 178 USPQ 156 (C.C.P.A.

1973) (holding CREME DE MENTHE merely descriptive of candy); In re Entemnann's, Inc. , 15 USPQ2d 1750 (TTAB 1990) (holding

OATNUT merely descriptive of bread containing oats and hazelnuts), air 'd per curiam , 928 F.2d 411 (Fed. Cir. 1991); Flowers Indus., Inc. v.

Interstate Brands Corp., 5 USPQ 2d 1580 (TTAB 1987) (holding HONEY WHEAT merely descriptive of bread containing honey and wheat);

In re hit '1 Salt Co. , 171 USPQ 832 (TTAB 1971) (holding CHUNKY CHEESE merely descriptive of cheese flavored salad dressing).

While applicant's mark is spelled FERULAC and the acid is spelled "ferulic," a novel spelling of a merely descriptive word or term is also

merely descriptive if purchasers would perceive the different spelling as the equivalent of the descriptive word or term. See In re Hercules

Fasteners, Inc., 203 F.2d 753, 97 USPQ 355 (C.C.P.A. 1953) (holding "FASTIE," phonetic spelling of "fast tie," merely descriptive of tube

sealing machines); Andrew J. McPartland, Inc. v. Montgomery Ward & Co., 164 F.2d 603, 76 USPQ 97 (C.C.P.A. 1947) (holding

"KWIXTART," phonetic spelling of "quick start," merely descriptive of electric storage batteries); In re State Chem. Mfg. Co., 225 USPQ 687

(TTAB 1985) (holding "FOM," phonetic equivalent spelling of "foam," merely descriptive of foam rug shampoo); TMEP §1209.03(j).

In this case, applicant has argued that its mark is like BOTOX which contains "botulinic," or like NATUPEEL, which contains the wo
rd "peel,"

or like other trademarks that have part of a descriptive word in them. However, applicant's mark does not merely have part of a descr
iptive word

in it. Applicant's mark is the word "ferulic" with a single letter changed. With both applicant's 2(d) arguments and with its a
rguments

regarding descriptiveness, applicant is expecting consumers to engage in analysis of the trademark that is too specific than can reason
ably be

expected. The proposed mark FERULAC looks similar to and would sound exactly like "ferulic" to a consumer exercising the normal
 standard

of care when purchasing products for wrinkle reduction or age spot reduction.

For these reasons, the wording FERULAC is merely descriptive of the goods and cannot register based on the current record.

The foregoing refusals are continued and made FINAL.

RESPONSE GUIDELINES — FINAL REFUSALS

If applicant does not respond within six months of the date of issuance of this final Office action, the application w
ill be abandoned. 15 U.S.C.

§1062(b); 37 C.F.R. §2.65(a). Applicant may respond to this final Office action by:

(1) Submitting a response that fully satisfies all outstanding requirements, if feasible; and/or

(2) Filing an appeal to the Trademark Trial and Appeal Board, with an appeal fee of $100 per class.

37 C.F.R. §§2.6(a)(18), 2.64(a); TBMP ch. 1200; TMEP §714.04.

In certain rare circumstances, a petition to the Director may be filed pursuant to 37 C.F.R. §2.63(b)(2) to review a final Offi
ce action that is

limited to procedural issues. 37 C.F.R. §2.64(a); TMEP §714.04; see 37 C.F.R. §2.146(b); TBMP §1201.05; TMEP §1704 (
explaining

petitionable matters). The petition fee is $100. 37 C.F.R. §2.6(a)(15).

/Fred Carl 111/

Law Office 108

571 272 8867 voice

571 273 9108 fax for official communication only

RESPOND TO THIS ACTION: Applicant should file a response to this Office action online using the form at

http://www.uspto.gov/teas/eTEASpagelihtm waiting 48-72 hours if applicant received notification of the Office action via e-mail. For

technical assistance with the form, please e-mail TEAS(c-fauspto.Q0V. For questions about the Office action itself, please contact the assigned

examining attorney. Do not respond to this Office action by e-mail; the USPTO does not accept e-mailed responses.



Its responding by paper mail, please include the following information: the application serial number, the mark, the filing date and the name,

title/position, telephone number and e-mail address of the person signing the response. Please use the following address: Commissioner for

Trademarks, P.O. Box 1451, Alexandria, VA 22313-1451.

STATUS CHECK: Check the status of the application at least once every six months from the initial filing date using the US
PTO Trademark

Applications and Registrations Retrieval (TARR) online system at littp://tarratspio.gov. When conducting an online status ch
eck, print and

maintain a copy of the complete TARR screen. If the status of your application has not changed for more than six months, please con
tact the

assigned examining attorney.
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and aging.

• Evens out skin tone and refines texture on face, hands, neck and decolletage.

• Palmer's Skin Success contains Hydnaquinone to lighten discolorations, Kojic Dipalmitate Complex to

brighten skin tone.

Frequently Bought Together

Prira Fnr All Three: $311.:17

i;10 Add all three to Car  l Add all three to Wish List

These items !shipped from and sold by different sellers, ..i.119!,2.iigetaills

p' This item: Palmer's Ago spot Serum 1 fl oz (30 ml) by Palmer's

rco Palmers Skin Success Eventone Fade Cream Regular Jar - 2.7 Oz by Palmer's

FT/ Skin Success Eventone Fade Milk with Vitamin E and Alpha Hydroxy - 8.5 Fluid Ounces by Skin Success

Customers Who Bought This Item Also Bought

Palmers Skin Success
Eventone Fade cream
Regular ]ar - 2,7 Oz 

(3)

$11,99

Skin Success Eventone 
Fade Milk with vitamin E

and Alpha Hydroxy.., 

$7.39

Winter Sports The 
ultimate Challenge

(65)

$14.82

Tweezerman Stainless
Steel Slant Tweezer, 
Midnight Sky 

(60)

$18.00

Deugntry Daughtry

. (886)

$9,99

Page 1 of 2

Product Description

Product Description

INDICATIONS: Palmer's Skin Success Age Spot Serum with patented Kojic Dipalmitate Complex is clinically proven to reduce

hyperpigrnentation. Palmer's Skin Success lightens age spots .and freckles caused by sun exposure, hormones, fvlelasrna and aging. Evens out

skin tone and refines texture on face, hands, neck and decolletage, Multi-botanical extracts, Alpha Hydroxy Acids, Vitamin E and 
sunscreen

work together to improve skin texture and help prevent future discolorations. Palmer's Skin Success contains Hydroguinone to lighten

discolorations, Kojic Dipalmitate Complex to brighten skin tone, and Alpha Hydroxy Acids to even skin tone.

Product Details

Item Weight: 3.2 ounces

Shipping Weight: 12.8 ounces (View shipping  rates and policies)

ASIN: BOOONRUYLU

UPC: 010181073007
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amazon.com MAIO. Sian lq to get personalized recommendations. New customer? Start here.

Your Amazon.com .1 Today's Deals Gifts & Wish Lists Gift Cards Your Account Help

Beauty

Beauty rt 1 WsliLTst

Brand Directory • Saler Directory ' Bestsellers Flagrance • Makeup Skin Care Hair Care Bath 8 Shower • Men's Grooming Special Offers

P.ocedts I'M' "wrinkle serum"

ROC Deep Wrinkle Serum, 1-fluid

ounces Box
Buv new: 9,28:99 $16.05
Used & new from $15.75

Amazon.com > Beauty > Skin Care

StriVectin-HS

$.1ydro4b0fIllal

000P Wrtnkie
orUfl

See lamer imaae

Share your own customer images

Product Feu ttires

Neutrogena Ageless Intensives Deep

i Wrinkle Serum, 1-Ounce Tubes

Buv new: $24-98 $18.97
8 Used & new from $9.95

'"

StriVectin Strivectin(TM)-HS Hydro-Thermal Deep

Wrinkle Serum
Other products by 5trivecttn

• cvst•mer ,ewews)

$95.98
• $57.02 (37°t.

Size: 0.9 oz

Iii Stock.
Ships from and sold by Sophia's Beauty.

17 let, from $95.98

• This serum targets persistent, deep wrinkles.

irsht Tear lc. I he-sa-

Don't Go to the Cosmetics

Counter Without Me (Don't Go to

the Cosmetl...
114.y new: $20,95 $19.77
33 Used & new from $18.67
•   (355)

$95.98.58.00 shipping

In Stock. Sold by Sophia. Beauty

Quantity: FE'

or

Sion in to turn on 1-Click
ordering.

Add to Wish List

Express Checkout with PayPhras•

e‘' Oiesn Salads
What's this  l Create PayPhrese

Here Buying Choices

Novelties&C... ;..Addto Cort:)

$95.99 • $4.g9 salY4litS
Ir. Stock

Total Inc Adri to_C.art )

$99.90 .1- 1.6.9,1 shipping

Jr, Stock

Fab Products I Add to Cart

$104.00 + :ZS..? 4.4.9.4

In Stock
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Frequently Bought Together-
: 0.4.

Total List Price. $380.95
Price For All Throe: $214.4.8

Wit Acld all three to Cart ) Add all three to Wish List j

iied • r These from and sold by different
seller

ro' This item: StriVectin Strivectin(TM)-HS Hydro-Thermal Deep Wrinkle Serum 0.9 oz by Strivectin

IV Klein Becker by Klein Becker For women StriVectin-SD ( Intensive Concentrate For Stretch Marks )--/60Z

(Skincare -_Night.  Care) by Strivectin

Strivectin-SD EVe Cream, for Orbital Area Application 1.3 oz (38.45  by Strivectin

Customers Who Bought This Item Also Bought

17 new from $95.98

Share k in

Page 1 of 8

lit

Klein Becker by Klein StriVectin-SD Eye StriVectin Neck Cream StriVectin StriVectin(R1 StriVectin Instant Facial
Becker For women Cream, for Orbital Area 1.4 fl az (40 ml) Instant Deep Wrinkle Sculpting Cream 1 ea
StriVectin-SD Application 1.3 az (38... Filler J'iici?•; (1)
( intensive... (6) it r . r (2)$62.20 $59,99

(11)

$72.00
$46.50 $39.90 - $59.00

Important Information

Indications
AGING SKIN, WRINKLES, CROW'S FEET, SAGGING SKIN, DEEP LINES, DEEP WRINKLES.

Ingredients
Water (Aqua), Tripeptide, Glycerin, Butylene Glycol, Sodium Polystyrene Sulfonate, Yeast Extract (Faex), PEG-8, Albumen, Polypeptide,
Hydrolyzed Soy Protein, Glycereth-25, Arginine, Xanthan GUM, PEG-12 Dirnethicone, Acrylates/C10-30 Alkyl Acrylate Crosspolyrner,
Tetrasodiurn EDTA, Phenoxyethanol, Methylparaben, Ethylparaben, Butylparaben, Propylparaben Isobutylparaben,

Directions
YOU apply StriVectin-HS with your fingertips directly to the most pronounced wrinkles at the corners of the eye, between the brow, around
the lips and down the nasolabial folds (the lines that run from the edge of your nose to the corners of your mouth). Wait one to three
minutes or until the serum becomes dry and slightly tacky to the touch. Soak a clean facecloth in hot (not scalding) water (wring out excess
water) and hold it firmly to your race tor sixty seconds or until the towel cools.

Legal Disclaimer
See Box
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Product. Description
•r,.•

Product Description

What it is: A deep-penetrating, bio-functional complex specifically developed to support
 the integrity of the Dermal-Epidermal Junction (DEJ);

a "wavy," complex layer of cells that act as the interface between the epidermis and th
e derrnis and play a critical role in the natural process

of tissue repair and the soundness of skin architecture.What it is formulated to do: Stri
Vectin(Tfv1)-HS Hydro-Thermal Deep Wrinkle Serum

travel directly to the bate of deep wrinkle5, clecornpreoing the look of oharp, viciblc creaLle5 
from the dermal f;tib5treturr, upward and

outward to the skin's surface, dramatically reducing the appearance of pronounced 
deep wrinkles, enlarged pores, and stubborn surface

imperfections.

Product Details
0.90,

Item Weight: 1 ounces

Shipping Weight: 1 pounds (View shipping rates and policies)

ASIN: B0000AW796

UPC: 817777009408

Average Customer Review: •,",•.•z,`•• • • •••i , (8 customer reviews)

Arna7nn_rnm SaiRc Rank: #4,R211 in RPaiity (!f Rnstsnlinrc in F4R.RiltV)

Would you like to give feedback on images?

Customers Who Viemied This ltiNTi Also Viewed

VW

Klein Becker by Klein Strivectin StriVectin(Rst Strivectin-SD Eve StriVectin-SD Anti-Ailing

Becker For women Instant Deep Wrinkle Crearri, for Orbital Area Breakthrough Erase Face

Strivectin-SD Filler Application 1.3 oz (38... Wrinkles and St... 

LIntensive... 

-.:-.,,,..:,•• ', (11)

$72.00

(2) •.,41.-: ,i:- • (6).•-,,• (.< • (3)

$39.90 - $59.00 $46.50 $71.06

Customers Viewing This Page May Be Interested in These Sponsored Links (What's this?
)

, Buy StriVectinCii) 20% Off gl

Page 1 of 11

Strivectin SD Cream

,, (1)

$76.00
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PL4y 4441-1v Ct.:1111M) Llls'e'0 

SkinStore.corn - Shop the Full Line of StriVectin. Save 20% Storewide! Code: SPRING20

- save 40% On StriVectin 

www,PureSkin.com/Strivectin - Lowest Prices From PureSkin! Order Today. Call 1-800-419-6127.

Anti AningTrentment 

www.Neutrogenaanical.com - Anti-Aging Revolutionary Technology With Clinically Proven Results.

See a problem with these advertisements? Let us know

Product: Ads Worn External Web sites What's thisl)

StriVectin-HS 25MI Hydro-
Thermal Deep Wrinkle Serum

$153,00
+ Free Shipping

••••.1DrskinSpa-Free
ahippinq

See a problem with these advertisements?

.00k11 101'

Other customers suggested these items:

3urlique Herbal Recovery Gel (1 oz)

(2) $134.00

AgiooPchr.r1 by 9 nietnn-...rs

Suggested rags from Similar Products (whet's this?)
Be the first one to add a relevant tag (keyword that's strongly related to this

product).

stretch marks (5) strivectin (3) neck cream (2)

treatment (5) strivectin-stt 0) anti-aoinq (1)

skin care (5) wrinkles (2)

qoarett Prociuct

Advertise on Amazon
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strivectin neck cream strivectin sd (21

(4)

Your tags: Add your first taq

Customer Reviews

0 Previews

4 Et.-.4r:

3 star:

(2)
(1-1)

(1)
(2)

(3)

Average Customer Revi
ew

• (8 customer review)

Most 1. tritest! 1t .

9 of 8 people found the following 
review helpful:

' Try It Yourself, May 12, 20
08

By Sungsa "Huge Sunasq & 3L
" (NW Idaho) - See all my revie

ws 

f,Urrif:11;0 (What's this?)

not certain about this pro
duct.... been using this product

 since December 2007 as

prescribed, but it seems to have
 plateau out a few months ago.

 No difference has

been realized by me since Febru
ary. Based on usage, I've been 

purchasing one

monthly, so dunno if I will con
tinue using it. After first 4 week

s of usage could

notice a difference in my pore
s, slightly smaller pores, but as 

far as my laugh lines,

no appreciable difference. Mayb
e I'rn doing something wrong.

Help other custtirners find the 
most helpful reviews 

pj:spgrit this Permalink

Was this review helpful to you? 
i Yes i!No Comment (1) 

7 of 7 people fnund the . follnwin
g review helpful!

StriVectin-HS, September 20
, 2008

By Moses First "Moses"'-, (Fresno, Ca USA) - See all m
y reviews 

I bought the StriVectin-HS 2 
1/2 months ago, using it twic

e a day and followed

instructions. I have seen no pro
gress in the deminishing of my

 wrinkles. I paid

$153.00 for it at Gottschalks an
d I have been very disappoint

ed in this product.

Help other customers find the 
most helpful reviews 

Reekrt this Permalink 

Was this review helpful to you? 
I Yes Comment 

4 of 4- people found the follow
ing review helpful:

don't waste your money, Fe
bruary 21, 2009

By C. Schraubmn,---1 (Grand Rapids, MI USA) - See
 all my_reviews

Share your thoughts with other
 customers:

I Create your own review

o

WORTHLESS!!!!

USED THIS EXACTLY PER INSTR
UCTIONS

AND NOTHINGHHWASTED ALO
T OF MONEY

ON SOMETHING THAT DID NOT
HINGHPLEASE

DON'T MAKE THE SAME MISTAKE
!!!

Read more

Published 1 month ago by Jacq
ueline Evans

Hassle to apply and benefits

are iffy.

Be smart and purchase this fr
om a seller who

allows returns within :30 days. If
 you don't

see improvement in 3 1/2 weeks
, return it.

Read more

Published 4 rnonths ago by 
Sinclair

StriVectin-HS

I Love the product however "
The Beauty

Center" is the company I had 
to go through

to get it was horrible on the d
elivery ! I will

order it elsewhere next time.

Published 6 months ago by 
J, Gillen

CROWS AWAY!!

I LOYALY used this product fo
r 2 months, I

applied very little. Applied on 
small fine lines.

The begging of small crows te
et? My frown

line? 2 big of lines on my foreh
ead?

Read  more

Published 13 rnonths ago by L
ee5458
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REAL NAME

I bought this product hoping everything I read was true. It does not eve
n come

close to measuring up to it's claims!! I used the entire bottle- faithfully every d
ay,

and was very disappointed. I see no reduction of fine lines and wrinkles. 
My olay

moisturizer did a better job of making me look younger!! Don't waste your
 money.

Help other customers find the most helpful reviews par,ot__:_t. this Permalink

Was this review helpful to you? 1. Yes l i No 1 Comment 

Share your thoughts with other customers: l Createyour own review J

See all B customer reviews...

aistomer Discussions

h rnEiM

DISC1.11. :on

No dis %I.ISSiOriS yet

Ask questions, Share opinions, Gain insight

Start a new clisctission

Topic:

ar. :11 tai orner Di

G

I

° learn how

Create a Listmaniai list

So You'd Like to...

learn how

Reok eS 1. Pr. St

— sad

i had hoped this product would do what is

said. it didn't and $165.00 for something

that did nothing is a lot of money.

Read more 

Published 1.6 months ago by dab

tC'e.il't::i'4E..;l1SAMTIOr ReNfik:MS

Fr7 Only search this product's reviews

See all 8 customer reviews...

Search iii-nliit

.;1.f t M'J
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Create a guide

ook for Similar Items by Category

Beauty > Skin Care 

FeedbaCk

k If you need help or have a question for Customer Service, contact us.

t• Would you like to give feedback on images?

Is there any other feedback you would like to provide? Oick herp

Y„tir (What's this?)

Loading.

wnnkie serum, age soot serum

View and edit your browsing history

Go. to Know Us, .n.1-,,ke! rviwIr:v with il,,. I of Ils livip You

Careers Sell on Amazon Shipping Rates & Policies

hwestor Relations Join Associates Amazon Prime

Press Releases Self-publish with Us Returns

Amazon and Our Planet > See all Help
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amazon.com Fanjn 10 get personalized recommendations. New customer? Steil here.

Your Amazon.com t; Todays Deals Gifts 8.VVish Lists Gift Cards

Search

YourAccoun1 Help

Health & Personal Care Browse Products Bestsellers Health Care Personal Cate Shaving 8 Hair Removal Nutrition 8 Finess Sexual Wellness Subscribe 8 Save •Special Otters

StriVectin-SD

See laraer image and other views

I

Share your own customer images

StriVectin-SD Anti-Aging Breakthrough Erase Face

Wrinkles and Stretch Marks - Value Size 4 oz
Other products by Strivectin

• iv: (3 customer reviews)

List Price:

Price: $71.06 (mit /100 warns)
You Save: $63.93 (47%)

In Stock.
Ships from and sold by The Natural Health Shonoe.

3 new from $71.06

I

• Strivectin is the most powerful anti-ageing weapon to erase sagging, 
wrinkles, lines and fine lines.

• Strivectin is also an excellent moisturizer

• No knives. No plastic surgery. Just RESULTS YOU CAN SEE from
 the 28th day

I- N:(tm:3111y Bought Together

$71.06 s $7 20 shipping

In Stock. Sold by The Natural
Health Shoppe

Quantity:

Add to Cart

Sian in to turn on 1-Click
ordering.

Add to Wish list

Add to Shopping list

Express Checkout with Pay Phrase

4‘, Omen Salads if)

What's this? I Create PayPhrase

More Buying Choices

DAB Nutrition i Add to Cirri)
(Direct Super
Center)
$79.95 &this Urn'. Alps Wu FREE

Supers sur Shppino.petails

3 new from $71.06

1
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WNW

Total List Price: $304.04

.1 Price For All Three: $179.76

(0 Add all three to C.att j Add all three to Wish List I

Tnesc items are snipped from and sold by different sellers. ;-...how details

Ri This kern: StriVectin SD Anti-Aging Breakthrough Erase Face Wrinkles and Stretch
 Marks - Value Size 4

oz by Strivectin

StriVectin-SD Eye Cream, for Orbital Area Application 1.3 oz (38.45 mll, by Striv
ectin

p StriVectin Neck Cream 1.4 fl oz (40 ml) by Strivectin

Customers Who Bought This Item Also Bought

1111111
111111

StriVectin-SD Eye StriVectin Neck Cream Klein Becker by Klein StriVectin-SD Eve Cream

Cream, for Orbital Area 1,4 fl oz (40 mil Becker For women (1.3oz)

Application 1.3 oz (38—, (9)

$62.20

StriVectin-SD (5)

$59.00(6)
Intensive... 

$46.50
(11)

572,00

Important Information

Indications

AGING SKIN, WRINKLES, CROWS FEET, SAGGING, TIRED SKIN, FATIGUE, LINES,
 FINE LINES,

Page 1 of 12

StriVectin Neck Cream
1.4 fl oz 

, (1)

$65.99

Directions
STRIVECTIN-SD's efficacy is at its peak during nightime, when you are asleep, 

It is extra-concentrated, so use it sparingly and AVOID THE

EYE CONTOUR AREA because redness, tearing and allergies might occur becaus
e it is extra-concentrated. DO NOT USE IT AROUND THE EYES.

P1-01.1t7CT IDescriptioli

Product Description

Before you consider haying plastic surgery, you might want to consider trying S
TRIVECTIN-SD, THE 21st CENTURY ANTI-AGING

If ',in, mvon't Ann o cn ,rot kora, ic ,en"r rhor,no to it. Cana o for ronro itInf.11 -.7.ntnar.7.nno 1Alnrnon winr, olrooriv 1-..ri
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BREAKTHROUGH. If you haven't done so yet, here is your chance to give your face a far more youthful appearance, W
omen who already had

a facelift, back-up their surgery with a Strivectin-SD treatment in order to maximize the results, Only because Strivec
tin-SD is the most

powerful weapon ever invented to fight the damage of time. The RESULTS are the GREATEST NEWS: STRIVECTIN'S If
v1PACT ON WRINKLES

SHOWS AFTER ONLY 28 DAYS. So all you have to lose by giving it a try..,is to LOSE YOUR WRINKLES.

Product Details

Shipping Weight: 2 pounds (View shipping rates and policies,)

ASIN:13001377RZN

Average Customer Review: (3  customer reviews)

Amazon.com Sales Rank: #5,556 in Health & Personal Care (See Bestsellers in Health & Personal Care)

Would you like to give teedback on images?

Ist-orriers Who Vie.we< This llr r i Also Page, 1 of 12

Klein ecker by Klein

Becker For women
OtriVectin GD 
( Intensive...

(11)

$72.00

StriVectin SD Cream 

Strecth Mark & Wrinkle
Removal 6 oz. 

$78.00

StriVectin Instant Facial

Sculpting Cream 1 ea 

; .4•7.r.1": (1)

$59.gg

St iVectin-SD Intensive 

Concentrate, StriVectin
ror CNisting Gtr... 

• (1)

$77.00

Customers Viewing -Ibis Page May Be Interested in These Sponsored Links (what's this?)

JUVEDERM "I Official Slip_

www.juvederm.com - Learn More About This Product. Get Your Information Online Now.

StriVectin® SD 20% Off ri

SkinStore,com - Buy the Anti-Agining Breakthrough, Save 20% Storewide! Code: SPRING20

.Anti Aging Treatment

www.NeutrogenaClinicaLcom - Anti-Aging Revolutionary Technology With Clinically Proven Results.

StriVectin-SD Eve 

Cream, for Orbital Area 
Application 1.3 oz (30... 

$46.50

(6)
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ctirtg-Breakthrough-Wrinkles-Stretc
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See a problem with these advertisement
s? Let us know

Prot.:11.1(T Ads fi-orn E)4t.ernai NA
/el)sites  

Revisionist Anti-aging
Complex For Face and Eyes

$62.50
+ $5.95 Est. shipping

!,;)1.11..TA Beauty 

See a problem with these advertiseme
nts?

fag this product. (What's

Think of a tag as a keyword or l
abel you consider is strongly rela

ted to this product.

Tags will help all customers organ
ize and find favorite items.

FuninrA nrruiu - tagc

C:UStourter Reviews

3 Reviews

5 start (2)

star: (0)

stall (a)
LstaK: (1)

Average Customer Review

(L.1,1,5Luipui

Advertise on Amazon

;c: .ToOk: • wort ith

Share your thoughts with othsr cust
omers:

iCreate your own review

c;i.t
lurSe

 Irch:;€rr((}I'ilfif'[?eviems

4 of 4 people found the follow
ing review helpful:

As aood as Retin A. Seoternb
er 10. 2008

l Only search this produces 
reviews
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amazon.com Bjan into get personalized recommendations. New custorner? Start here.

Your Amazon.com Todays Deals Gifts & Wlsh Lists Gift Cards

Beauty

Your Account Help

Beauty Brand Directory Seller Directory Bestsellers Fragrance Makeup • Skin Care • Hair Care Bath 8 Shower • Men% Grooming Special Otters

!Wesel-Se.

Share your own customer images

StriVectin-SD Eye Cream, for Orbital Area

Application 1 .3 oz (3845 m
Other products by Strivectin

)cc; !,;! (6 customer reviews)

List Price: 495

Price.: $46.50
You Sart: $28.45 (38%)

In Stock.
Ships from and sold by Total Inc.

14 new from $46.50

Product Fe:attires

• Helps reduce the appearance of fine lines, wrinkles, and dark circles around the ey
e

• Includes additional soothing agents for the delicate skin around the eye

• Same functional compound as the original StriVectin-SD® without aromatic oils

Frequently [ought Together

Total List Price: $322.05

Price For All Three: $180.70

.40 Add all three to Cart) Add all three to Wish List

SIM These items are shipped from arid sold by different sellers.

Fo• This item: StriVectin-SD Eye Cream, for Orbital Area Application 1.3 oz (38.45 ml) by Strivectin

$7 Klein Becker bv Klein Becker For women Strivectin-SD ( Intensive Concentrate For
 Stretch Marks )--/60Z

(Skincare - Night Care) by Strivectin

• Strivectin Neck Cream 1.4 fl oz (40 ml) by Strivectin

Customers Who Bought This ILelu Also Bought

$46.50 4 $6 gg shipping

In Stock. Sold by Total Inc

Quantity: FE

Sian la to turn on 1-Click
ordering.

Add to Wish List
- - ---

Express Checkout with PayPhrase

eteen SaiadS. •)3

What's this? l Create PavPhrase

More Buying Choices

14 new from $46.50

II C3
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Klein Becker by Klein StriVectin Neck Cream StriVectin Instant Facial StriVectin-SD Anti-Aoing Strivectin SD Cream

Decker For women 1.4 fl oz (40 mt) Sculoting Cream Lea Breakthrough Erase Face ,• -', " (i)

StriVectin-SD :":•,.., (9) ' " (1) 
Wrinkles and St... $76.00

( Intensive.„ $62.20 $59.99 
',,,;. (3)

3 (11) 
$71.06

$72.00

Important. Intormation

Ingredients

Water (Deionized), C12 15 
Alkyl Benzoate, Seasarrie Oi

l, Capric/Caprylic Stearic Tr
iglyceride, Cetearyl Olivate

 (Source Olive Oil), Sorbitan

Olivate, Sweet Almond Oil, 
Striadril Cornplex (Consistin

g of Palmitoyl Pentapeptide
-3, Phyllanthus Emblica Frui

t Extract, Siegesbeckia Or
ientalis

Extract, Polyglycerylrnethac
rylate, Propylene Glycol, Pa

lmitoyl Oligopeptide, Glucos
arnine HCI, Algae Extract, Y

east Extract, Urea, Butylen
e

Glycol, Hydrocotyl Extract, 
Coneflower Extract, Hydrolyz

ed Wheat Protein,

Ingredients

Hydrolyzed Wheat Starch, '
overate Cylindrica Root Ext

ract, Bearberry (Arctostaph
ylos Uva Ursi) Extract, Lico

rice PTH), Glycerin, PPG

12/SMDI Copolymer, Glycery
l Stearate, PEG 100 Steara

te, Stearic Acid, Cocoa But
ter, Kukui Nut Oil, Santalurn

 Album Extract (Sandalwood
),

Phellodendron Amurense Bark
 Extract, Hordeurn Dtstychu

rn Extract, Meadowsweet, 
Hydrocotyl Extract, Amino 

Acids, Green Tea Extract, S
hea

Butter, Algae (Seaweed) Extr
act, Mugwort Extract (Arte

semia Vulgar's), Plantago L
anceolate Leaf

Ingredients

Extract, Crithmurn Mantimur
n Extract, Phenoxyethano

l, Tocopherol (Natural), Ma
ngo Butter, Methylparaben,

 Xanthan Gum, Triethanol
amine,

Propylparaben, Dipotassium 
Glycyrrhizate, Stearyl Glycy

rrhetinate, Disodium EDTA,
 Tetrahexyldecyl Ascorbate

 (Vitamin C), Retinyl Palmita
te

Directions

Begin with clean, dry skin. 
Apply StriVectin-SD Eye Cr

eam twice daily, morning an
d evening (do not exceed 

three applications per 24-ho
ur

period).

Use sparingly. StriVectin-S
D Eye Cream is a concentra

ted formula, Gently massa
ge StriVectin-SD Eye Cream

 into the target area, using
 a

circular motion, until comple
tely absorbed.

StriVectin-SD Eye Crearn p
enetrates immediately, leav

ing your skin youthful, sm
ooth, and silky.

As striVectin-so Eye cream
 begins to work within yo

ur chosen target a

Product De ;(::rip bon

Product Description

Congratulations for choosin
g StriVectin-SD© Eye Crea

m! You have made the right
 choice.

Helps reduce the appearan
ce of fine lines, wrinkles, an

d dark circles around the ey
e.

Includes additional soothing
 agents for the delicate ski

n around the eye.

Same active formula as the
 original StriVectin-SD® wi

thout aromatic oils,

There is no question that 
StriVectin-SD® (the stretc

h-mark-reducer-turned-anti
-wrinkle-phenomenon) has 

become the most sought-af
ter

topical around the globe,

However, there is one dr
awback: since the original S

triVectin-SD formula was d
esigned as a stretch-mark 

reducer, it contained aromat
ic

agents (such as peppermin
t) which caused some use

r's eyes to water when app
lied to the delicate skin in 

the orbital eye area, . , the
 eyelid

and that area directly below 
the eye.
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Because of the effectiveness of StriVec
tin-SD at reducing the appearance of fi

ne lines and facial wrinkles, Klein-Becker US
A® was asked to

prepare a formula that could be applied to th
e orbital eye area.

StriVectin-SD Eye Cream consists of the 
same active compounds contained in the 

original StriVectin-SD formula. , , but without the aromatic

components, and enhanced with soothi
ng agents to help protect the delicate s

kin around the eyes.. , it even helps re
duce the appearance

of dark circles!

International distribution is not authorized 
without prior written consent.

Product resale allowed only through author
ized representatives.

30 Day Guarantee

manufactured in the us.e,

P C11.1 t. tails

itRITI Weight! 2.7 niinres

Shipping Weight: 2.1 ounces (View sh
ipping rates and policies)

ASIN: B00186YRA4

UPC: 817777002201

Average Customer Review: -1: (Cr customer reviews)

Arnazon.com Sales Rank: #74 in Beauty 
(See Bestsellers in Beauty)

Popular in this category: (What's this?)

#3 in Beauty > Skin Cale > Eyeq > Dar
k Circle Treatments 

Would you like to dime  feedb_gds. en im
gges?

I ters Who Vitstvieci This :11.ta (I AI
su VIC,W ;:(.3

VEW

Payo 1 Li( 11

StriVectin-SD Eye Crearn Klein Becker by Klein StriVectin StriVectin- StriVectin SD Cream StriVectin-SD Anti-Aainq

13oz Becker For women SD( Eye.  Cream Strecth Mark 8 Wrinkle Breakthrough Erase Face

(2) 
StriVectin-.SD (21) Removal 6 02. Wrinkles and St... 

$46.00 
( Intensive... $59.

00(3)

al) 

$78.00
$71.06

$72.00

Customers Viewing This Page May Be 
Interested in 1-tiese Sponsored Links (What's this?)

Liuy StriVectin® 200/o Off rs3
skinstore.com - Shop the Full Line of StriVectin. Sav

e 20% Storevqidel Code: SPRING20
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• StriVectin Eye Creern r
www,Sephora.com/Klein-Becker - Find Top-Rated StriVectin Products at Sephora. Free Shipping over $50!

Buy Strivectin 

WWW,SkinWest.com - SkinWest Winter Special. Free $15 Dermalogica Gift w/Purchase

a problem with these advertisements? Let us know

Product Ads from External Websites (whit's dire.)

Strivoctin Eye Cream 1.3 oz

(6) $49.00
+ $4.99 Est. shipping

Midwest Skincare

StriVectin-SD Eye Cream

(a) $59.00
+ $5.93 Est. shipping
—lULTA Beauty

See a problem with these advertisements? .

Advertise on Amazon

ecUri

Obaoi Elastiderm Eye StriVectin Neck Cream 1.4oz

Treatment Crean-. Lifts, Shapes, and Refines

(11) $88.92 $89.00

+ Free Shipping + Free Shipping

-iDermstore N::DrSkinSpa-Free
Shipping

Tags Customers Associate with This Prociuct (What's this?)
Click on a tag to find related items, discussions, and people.

eye treatment quick (1)

fine lines (3.) wrinkles CO

Your tags: Add your firea

customer Reviews

S Reviews

5 star: ( 3)
4 star; (0)

3 star; (2)

2 star (1)
.L star: (0)

Average Customer Review
, (6 customer reviews)

.;t 4)101 ust. .

15 of 15 people found the following review helpful:

• UNBELIEVABLE!, May 13, 2005

By KB .Y1(United States) - See all my reviews

share your thoughts with othercustomers:

Create your own review

petunia

$28 in savings*
•miinverforaetm.

OLAY
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oy OldlCb) .DC OD lily ieviuut,

I've tried them all - perscription RetinA, laser treatments, Botox. I was highly

skeptical that an over the counter cream would be effective, but the science was

interesting to me. The label says you will see a difference in 28 days. I saw a

difference day one, a big difference day 5, a REMARKABLE difference day 14 - now I

can't WAIT for day 28. It truly is unbelievable. My crows feet - the deep ones, are

dissapearing before my eyes ( and beside them!!!!) - the deep creases in my

forehead and neck are significantly reduced. Consider rne a convert - I only wish I

could bathe in it!!!

Help other customers find the most helpful reviews EIT.rtitit Permalink

Was this review helpful to you? I‘ Yes i Comment

3 of 3 people found the following review helpful:

•-;(''. Radical Difference?, Novernber 9, 2006

By C. White' SuunSucrary" (Detroit, MI) - See all my rQVieWS
REAL NAME

This eyecream is no better than the one I'd been using. A Loreal product that I paid

$20 for. l was expecting sornething a little better for 3X the price.

Help other CONI:011101, find the most 1§elpful reviews R.sse! P e rm a link

Was this review helpful to you? No i Comment 

2 of 2 people found the following review helpful:

. Worked well but temporary and very expensive, November 17, 2009

By Sinclair  "=)",- (Sari Diego, CA) - See all my reviews 
REAL NA.E

I think this product is overpriced and will only help some people but if it does help

you significantly, it may be worth the cost. A good friend and I both started using

this around the same time. We both noticed an undeniable difference in the fine

lines on/around our eyes/eyelids. The areas above rny eyelids were lifted from use

of this product and this made my eyes look years younger;

For some reason, this effect was temporary for me. The wrinkles and sagging

seemed to creep back for me and my friend. I can't explain why. I stopped using it

for a few months figuring it was a waste of money to keep using it if it wasn't

helping. When I went back to using it, I saw irnprovernerit, again. I can't explain

why it would stop working and then work again, but this is what happened with me.

If anyone can explain this, please add a comment to my review.

Given their competition, I think it would be a smart marketing move for the company

to lower the price.

41.Ip n14-44at• c.to4tnnno.v.: find tiv. mar: h Ftebirvii el

Was this review helpful to you? i Yes j I

R.sitto.it

Comment

malink

Share your thoughts with other customers: i Create your own review

See all 6 customer reviews... 

Get this and other great offers

Mt" play Bonus Event

Ad feedback

Mo... R., q:eni. t:.:Listoener Roviews

. Great product

I am in my 30s and this product is great. It

softens the skin around my eyes and rnakes

it feel great. I recommend this product to

anyone,

Published 1. month ago by S. Matyushkina

is quick results!

Within a couple of days I could see a very

notable difference in the lines around my

eyes. However, although this clairns - as a

somewhat secondary effect - to reduce dark

circles,— Read more 

Published 3 months ago by Rose

Umrn..NO

I have been using this for months and I have

had no results as far as helping fine lines or

crows feet, Read  more.

Published s months ago by Menthe Dior

a c.) drCh Ulf St El r

P Only search this produces reviews

See all 6 customer reviews...
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CuStoi•nci- Discussions

trirtArt1

Discussien

No discussions yet

Ask questions, Share opinions, Gain insight

Replies Latest Post Latest activity
1 hour ago

3,853 customers have con ributed 3,036

prudou is, 25 dikeubsiutik

Start: a new discussion 
> Explore the community

Topic:

I (A-1.11CM

Discussion

skin care
AcneFree repair lotion alternatives

skin care
regenerist or total effects?

skin cora

getting rid of breast scars

I rdi

l istrnaniai

learn how

Create a Listmania! list

. . .

So You'd I ike to...

Create a guide

1 .00k for Similar Reins by Category

Replies Latest Post

2. days ago

17 2 days ago

2 le days ago

:1:11 Oil

eye treatments (1 discussion)

Explore mon.:

See all Customer Communities

Your communities

(illicit is
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Beauty > Skin Care > Eves > Dark Circle Treatments

Beauty > Skin Care > Face

Ad Feedb.stk

Feedback

k If you need help or have a question for Customer Service, contac
t us.

Would you like to give feedback on images?

Is there any other feedback you would like to provide? Click liege

Total Inc Privacy Statement

',P; I'•; (Whets this?)

Total Inc Shipping Information Total Inc Returns IlExchannes

fb7ir

Careers Sell on Amazon Shipping Rates & Policies

Investor Relations Join Associates Amazon Prime

Press Releases Self-publish with Us Returns

Amazon and Our Planet See all Help

amazon.com,
Canada China I France ; Germany i Japan , United Kingdom

AmazonWireless : Psliville Audible DPReview Endless ; IMDb : Shopbop Small Parts ; SoundUnwound :Warehouse 
Deals by Amazon Zappos
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amazon.com Sion in lo get personalized recommendahons. New customer?
 Start her.

Your Amazon.com t ; Todays Deals Gifts &VVislaists Gift Cards

Beauty

Brand Directory Seller Directory Bestsellers • Fragrance Makeup Skn Care Harr Care Bath 8 Shower • Men't Grooming Special Oilers

triVectiri
Instfint Facial Sculpting Crea

SO MOM? 11. o

Še larger irna00

rev4 ner,

Share your mon Customer iMaCle$

1.)1-(),-.11..ic:t• 1 tires

StriVectin StriVectin(R) Instant Facial Sculpting

Cream(TM)
Other products by 2riYectin

"(1. customer retneW)

1.1sr $74.03

$59,99

'fou Sa,•::: $19,01 (24%)

Size: 1.7 oz

In Stock.
Ships from and sold by Payless Beauty.

11 new from $57.90

• Reduce the appearance of fines, wrinkles, and crow
's feet

• Make your face look rnore youthful, sculpted and de
fined.

11-ftClt_ICt BOtight i oge ther

Total List Price:  

Price For All Three: $178.49

Add all three to Cart) Add all three to Wish List

These items ry shipped iroli l snd sold o chile!

5ellers.

p This item: StriVectin Instant Facial Sculpting Cr
eam 1 ea by Strivectin

.17 Klein Becker bv Klein Becker For women Strivectin
-9Q( Intensive Concentrate For Stretch Marks )

--/60Z

(Skincare - Niaht Care) by Strivectin

p StriVectin-SD Eve Cream. for Orbital Area Applic
ation 1.3 oz (38.4S ml) by Strivectin

$59.994- $oci ;hipping

In Stock,. Sold by Payless Beauty

Quantity:

61,• Add to Cart

or

Sian in to turn on 1-Click
ordering.

Add to Wish List

Express Checkout with PayPhrase

.44 Green Salads -
..„ . . 

What's this? l Create PauPhrase

• More Buying Choices

• Total Inc _Add to Cot

. $57.90 • ,-,r1

j SkinDirect Add to Cart

$71.50.1,5.95 shipping
ln Stock

. .......
CosmeticMal... lAddtoCart)

$73.77 4. $4 03 shipping
In Stock

11 new from $57.90

Share
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Customers Who Bought This Iten Also Bought

1111111.

StriVectin StriVectin-
SDM Eve Cream 

(21)

$.59.00

The Mayo Clinic Diet: 
Eat Well, Enjoy... by
Mayo Foundation for M...

(35)

$16.47

Page 1 of 2

Avon BEYOND COLOR StriVectin Neck Cream Dior DiorShow Mascara

Plumping Lip Conditioner 1.4 fl oz (40 ml)

SPF 15  (4)
(23) $90.00

$8.00

$24.00

' (1A4)

'Important information

Ingredients
Water, Propylheptyl Caprylate, Hydrogenated Polyisobutene, Yeast Extract (Faex), Hydrolyzed Soy Protein, Glycerin, Silica, Ethylhexyl

Pak-rotate, Caprylic/Capric Triglyceride, Isododecane, Cetyl Alcohol, C12-15 Alkyl Benzoate, PEG-100 Stearate, Glyceryl Stearate, Myristyl

Myristate, Stearyl Alcohol, Anennarrhenae Asphodeloides (Root) Extract, Calcium Hydrozymethionine, Butyrospermurn Parkii (Shea Butter),

becale Cereale (Hye) seed Extract, Caprylyl Glycol, Acrylates/Liu-JU Alkyl Alcrylata Crosspolyrner, Phenylethyl Pesorcinol, Pentylene

Butylene Glycol, Prunus Amygdalus Dulcis (Sweet Almond) Seed Extract, Sorbitan Stearate, 3- Aminopropane Sulfonic Acid,

Hydroxyethylcellulose, Disodiurn EDTA, Tocopherol, Triethanolamine, Dimethicone/Vinyl Dimethicone Crosspolyrner, Polysorbate 20,

Ethylhexylglycerin, Phenoxyethanol, Ivlethylparaben, Ethlparaben, Butylparaben, Propylparaben, Isobutylparaben, Sodium fvlethylparaben,

Sodium Ethylparaben, Sodium fvlethylparaben, Sodium Ethylparaben, Sodium Propylparaben,

)rodklet U.)escription

Product Description

Not only will StriVectin's® New Instant Facial Sculpting Cream reduce the appearance of fine lines, wrinkles and crows' feet, but it also

accentuates your cheekbones Se jaw line as it lifts, tightens B tones your skin.,. making your face look more sculpted, youthful 5 defined. It

even reduces the appearance of 'ear wrinkles"... those nasty little lines in front of your ears (you know, the wrinkles you ignore but everyone

else gets to see). So if you want to transform your entire facial contour, get StriVectin's NEW Instant Facial sculpting Cream. You won't be

disappointed.

Product Details

Item Weight: 6.6 ounces

Shipping Weight: 1 ounces (Viewshippjra rates an olLcias)

ASIN; B00231NUQI

UPC: 817777001686

Average Customer Review: (1 customer review)

Amazon.corn Sales Rank: #45 in Beauty (See Bestsellers in Beauty)
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Popular in this category: (what's th,s?)

#6 in Beauty > Skin Care > Body > Moisturizers > Lotions

would you like to give feedback on images?

Customers Who Viewed This Item Also Viewed

SiiiV 5n

StiiVectki

Page 1 of 5

StriVectin Instant Facial StriVectin Instant Facial Strivectin Instant Facial StriVectin Instant Facial StriVectin Lleck Cream

Sculpting Cream 1 ea Sculpting Cream 1.7oz Sculpting Cream 1.2 Oz Sculpting Cream 2-Pack 1.4 fl oz (40 ml)

(1) $79.00 $59.99 35m1 Each (9)

559.gg 
$112.00 $62.20

Customers Viewing This Page lviay Be Interested in These 
Sponsored Links (wh.t...thi.?)

Buy StriVectin® 20% Off l
SkinStore.com - Shop the Full Line of StriVectin. Save 20% Storewidel Code:

 SPRING20

Youthoiogy Eye Serum t

www.youthology.com - Look up to 10 years younger without expensive and dang
erous treatments!

Save 40% On StriVectin

www.PureSkin.com/Strivectin - Lowest Prices From PureSkin! Order Today, Call 1-800-41
9-6127.

See a problem with these advertisements? Let us know

Product Ads from Externi.t1 Websites (whit's this?)

StriVectin Instant Facial
Sculpting Cream -

  (1) $79.00

+ Flee Shipping
Dermstore 

See a problem with these advertisements?

StriVectin Instant Facial
Sculpting Cream

$79.00
+ Free Shipping
v Skinterra

Instant Facial Sculpting
Cream

CO $79.00
+ $5.95 Est. shipping

ULTA Beauty.

gytarti,:e on Amazon
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Stigge.sted rags from Similar Products (What's this?)

Be the first one to add a relevant tag (keyword that's strongly
 related to this

product).

strivectin neck cream

skin care (4 i

treatment (a)

nook cream

Your tags: Add your first taq

C:ustorner Reviews

strivectin 

stretch marks (4.

strivectin-sd (:•)

ficacjaam (a)

1 Review

5 star: (1) Average Customer Review
4 stet; (0) (1  customer review)
a ;tau (0)

star: (0)

1 ',tar: (0)

7 of 9 people found the following review helpful:

..)•c Velvet in a Jar, October 1, 2009

By Mary Ter se Weir - See all my reviews 

REAL NAME

goose neck 0.1

anti-aging Lc.

Au, :or 1:: o+.1, (What's this?)

Strivectin products have been on the market for many
 years, and there's a reason

for that. They work. Creamy, easy to apply and the r
esult is lovely, soft skin. If

there were one thing I would change about Strivectin
, it would be to add sunscreen

to it. Arid fragrance, Unfortunately, both of those
 additives would ruin the product!

I was told by a derrnatologi,dt that in her field, they 
actually advise agairvat using

facial creams with sunblock and fragrance, as the 
additives like that irritate skin. I

am very happy to have chosen Strivectin (again) and
 will continue to use it. I like

the rosy glow it gives my face, and I have notice
d an overai smoothing of my skin.

Help other customers find the most helpful reviews

Was this review helpful to you? Yes No

lknp,41. Permalink

comment 

Share your thoughts with other customers: ( Crea
teyour own review f

See all customer reviews... 

Customet Discussions

t fArnctut

Share your thoughts with other customers:

I Create your own review

Ad feedback

Sezari..1 wrier Reviet-v

I Only cesrrh thic nrndlit+.4 rnulawc
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this product's forum

Discussion

No discussions yet

Ask questions, Share opinions, Gain insight

Start a new discussion

Topic:

Ar11.1.11.1 1,11,11 1:.1.11.1 1111111`.

Discus ,lor,

skin care
AcneFree repair lotion alternatives

skin care
regenerist or total effects?

skin cafe
getting rid of breast scars

Gip.? ois sor

Listrnanial

Some favorite self-help books.: A list by Frank

Create a Listmania! list

So You'd Like to,..

Ab exercises without hurting your neck.: A guide by Dr Adam Weiss "auth
or. The I

Pick" AbSmart Fitness Plan and BackSmart Fitness Plan" 

Replies Latest. Roil

Per Lviet

day, a.j

2 clew. .:,9c

2 18 day; ago

... • . • ..

Chu Skin (.:4ire cororimility

Latest activity
12 nunutus ago

3,854 eustumeis tidvie eutiltibuteLl 3,038

products, 25 discussions and more...

Explore the community 

skin care (25 discussions) i1 GO

r•;p1!ll'i! woo.,

• See all Customer Communities

Your communities

1.117:y'i:11 1 .11:1111:1311,

Ab exercises without hurting your neck- Over And Over: A guide by Dr Adam

Weiss "author. The AbSmart Fitness Plan and BackSmart Fitness Plan'

find some books to enhance your soul (and career!): A guide by Frank

Create a guide

11.10.1111 17;1.1111W+
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Look for Similar Items by Category

Beauty > Skin Care > Face > Face Treatments

Feed your appetite for apps.
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Ad feedback
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e• Replay

Feedback

If you need help or have a question for Customer Service, contact us.

Would you like to hive feedback on images?

l• Is there any other feedback you would like to provide?

• (What's this?)
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LASPLASH.COM: Health & Beauty

SkinCeuticals -Antioxidants and Skin Care Basics

By Susi Phoenix

Taking proper care of our skin is an ongoing, year-round process, particularly w
hen we spend More time

outdoors. Ifyou care about your skin but fail to use the right products, not
 only will the results be disappointing

but it will be a waste of your time and rnoney. Even worse, you will not be
 getting the protection and benefits

your skin desperately needs in today's stressful, polluted environment. S
o take the time to do at least a bit of

research to know what you need and the best way to get it.

First, you need to know about oxidants (also known as Tree

radicals) and anti-oxidants. One easy way to understand the

effect of oxidants is to think about them as the body's norrnal

'rust' factor. Oxidants are the enemy of healthy cells. This is

considered the primary cause of aging and a variety of

diseases.

Oxidants thrive by exposure to sunlight or pollution, smoking,

drinking alcohol, stress or unhealthy eating habits. Basically, a

free radical is a thief and your body pays the price. It is

unstable element due to a missing element. So it steals torn

another cell to stabilize itself, damaging the other cell in the

process. Besides the impact on your health, it also causes the

skin to lose its youthful appearance.

Luckily, there is a variety of antioxidant agents to minimize this

destructive effect, by binding the free radicals together. Even

better, the anti-oxidants can help already damaged cells.

However, it can only be a guardian once, so ideally they are

constantly replenished. Otheiwise, you get premature aging, a

compromised immune system leading to higher risk for

certain diseases, hyperpigmentation, arid loss of skin elasticity.

The only way to neutralize this oxidative stress is with

antioxidants. While taking care of What goes into your body is

easy with the available supplernents and a healthier diet,

dealing with the effects of oxidants in your skin is a different

matter. You can't control the level of sunlight or pollution it is

regularly exposed to unless you plan on making a hazrnat suit

part of your daily attire.

Next, be aware that your skin constantly needs vitamin C. It is

crucial for collagen production, which is destroyed by oxidati
ve

stress. Taking a pill isngthe answer either, topical applicatio
n

is needed. The body limits the amount of orally ingested

antioxidants able to benefit the skin. There are rnany products

to pick from. Yet, when formulated properly as SkinCeuticals

products are vitamin C can he delivered to the skin at 40 tirnes

the levels achieved orally.

And vitamin E is crucial too as the body's most important fat-

soluble antioxidant. Its effect on cell membranes is critical to

keep the cell whole. Otherwise, the cell and its components

will be destroyed. 11 safeguards other fat-soluble vitamins fro
m
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oxidative injury, and is needed for tissue repair, to promote healing as well
 as being a natural anticoagulant.

Just being careful outdoors doesn't solve the whole problem of skin 
protection, unfortunately, due to indoor

photodarnage. Many people are not aware that UVA rays, unlike UVB, 
can penetrate glass exposing the skin to

detrimental photoaging at all times. So It is an issue indoors or out, es
pecially if you have one of those really

nice comer otlices with lots or windows, a great sun roorn or spe
nd a IM et time In your car.

The SkinCeuticals advantage is acknowledged in

their trail blazer status. They were the first to

formulate pure high concentration L-ascorbic acid

and transparent zinc oxide. Or to effectively combine

pure vitamin C and pure vitamin E. To see for yourself

the amazing difference the SkinCeuticals advantage

makes, chock out more before and atter pictures at

httplIskincarent.comiskinceuticals.html 

the. most sitcr:Assfi it antioxidant skin care.

requires acknowledgement of the critical role of

Ferulic Acid, It was discovered to be a performance en lanci
ng antioxidant at the Duke University Medical

Center. These amazing conclusions are discussed in peer 
reviewed medical journals with unprecedented

Scientific. data. And Ferulic Acid is the cornerstone of the SkinCeut
icals advantage in their scientifically

grounded new products.

SkinCeuticals, highly and continually praised by doctors, is

now introducing C E Ferulic Serum, a powerful antioxidant

cocktail with 8-Fold Photoprotection (measure of a product's

ability to neutralize free radicals and protect against oxidativ
e

stress) for anti-aging skincare. It beats available products wi
th

ito ocivoncod antioxidant technology of AOX.. Add up to O6%

sunburn cell reduction to neutralize the type of unavoidabie,

every day type of environmental damage we are ail cons
tantly

exposed to, and you have another winner in the SkinCeu
tIcal

line.

Fur adequate akin pruludiun, an undeisisrkiiiiii urine

difference between photoprotection and SPF is needed.

Photoprotection is not SPF (a measure of protection against

UVB radiation only). Photoprotection is a measure of a

product's ability to protect against oxidative stress. To d
ate no

approved, standardized rneasure of UVA protection exi
sts in

the Uniled

How does C E Ferulic Acid compare with sunblock? 
Recent

studies reveal that sunscreens block only 45% to 55% of fre
e radicals generated in skin by UV light. The

average consumer does not adequately apply sunscre
en, using only one quarter of the sunscreen needed for

full SPF protection. So SPF 30, wrongly used, is only as
 effective as an SPF of 3 to 4 (radically less). Even

worse, consurners commonly have false confidence in
 the sunblock they are misusing, sadly unaware of the

resulting true destruction to their skin.

Just using a sunblock correctly Is simply not enough

either. That's where SkinCeuticals so boldly and

successfully stepped in. These amazing serums are

designed 10 not only prevent future damage and

protect the skin from new injury but aid in correcting

previous damage. Sunblocks are not.

C E Ferulic doesn't come °tithe skirl the way

aiinarrpnn rinnq Itineaq riaqionnri inr Innnor term
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sunscreen does. It was designed for longer terrn

protection within the skin so it can't be washed or

rubbed off. In contrast, sunscreens must be applied  

between the skin and the sun to work at all, and then constantly reapplied. For the ab
ove reasons,

SkinCeuticals recommends a dual attack by the daily use of a broad-spectrum
 sunscreen in partnership with

C E Ferulic for the maximum photoprotection.

To sum up, the SkinCeuticals exciting AOX. Serums

give your skin certain advantages. It protects against

environmental stresses and darnage causing

premature aging. It neutralizes free radicals. It repairs

existing Photodamage by improving skin tone and

stimulating collagen production. It reduces sunburn

cell formation by 96%. It minimizes the appearance of

fine lines and wrinkles, gives a more even and

youthful skin tone. Its reservoir effect works so that

once absorbed, it remains protective up to 4 days

later. Plus its an excellent addition to sunscreen

protection. It is light-weight and fast absorbing to be

ideal for all skin types.

So there are some basics necessaryto an

understanding of how to he the best custodian of

your irreplaceable skin. That, combined with a trial of

the wonderful products from SkinCeuticals, should

convince you how valuable their use is to nurture and

safeguard your skin.

For more information arid to find a dealer, call 1-800-

811-1660, ur vi5ilwww.0 W'rueulicals. Lunn.

Published tvtar 1 5, 2006

Copyright 2003-2004 by LA splash.com
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Supplier ofi skin actives, cosmetic ingredients,

pall roductss

active active inoredients 
quick ShODDifUl pane 

functional Ingredients 

i (wick sh000ina oaae

all products 

Categories

large size combos and kits

anti-acne 
anti-androoenetic alopecia
anti-inflammatory 
antioxidant

. capillary health
cellular energy production 
collagen production (reduce

fine lines and wrinkles) 
chelatina aaents 
containers & packaaing
emulsifiers & thickeners
exfoliating

• increase skin elasticity 
• liahtenina & briahteninq
• moisturizing & hydration

, natural nhvto estrogens 
nutrition 
oil/sebum control
penetration enhancers
silicones
preservatives
scar care
stimulate IIA Production
sun damage protection
sun damage repair
solvents 
wound beeline support
wrinkle relaxers 
wrinkle tighteners

osmeceuticals,

shipping policies

and cosmeceuticals, for DIY skin ;are cosmetics, and homemade skin care produc
ts

contact

Ferulic acid 99% (Natural)

Ferulic acid in 31$7`t Egruk.AS.J.d_N_411Irdl

skin care:

• antioxidant,

• lightening &

brightening

• stabilizes t- Ascorbic

• sun damage

protection

I 15-6 7if 53 o z USS5 45 J
Add to Cart ...I In stock:YES

15g / 0.53oz US$5.45 zi

Add to Wishlist

Ferulic acid is commonly used in the DIY 
C+E Ferulic serum (commonly known as

skinceuticals). The powder provides broad
 spectrum sun damage and antioxidant I

protection. It is also used for to skin 
lightening and brightening formulas.

Read references and abstracts

Product details

ix SHARE

Assay: 99.3% Appearance: Fine white to
 off white powder.

Solubility: non-denatured ethanol, ver
y slightly soluble in water, slightly so

luble in

Dimethvl isosorbide 
Percentage for C+E+Ferulic 0.5%

Suggested percentage: No data availabl
e - up to customer's discretion.

Storage: Store in cool and dry place. Kee
p away from direct strong light and hea

t.

Country of origin: China Manufacturer
's Data: Ferulic Acid COA

C+E+Ferulic

"SkinCeuticals antioxidant combination of
 C+E+Ferukc delivers an unprecedented

8.times the skin's natural protection again
st photoaging - neutralizing free

radicals, helping build collagen, and provi
ding unmatched antioxidant protection.

Containing 15% pure L-ascorbic.acid and 
1% alpha tocopherol, the addition of

,solubilltv

Bulk Actives are DIY skin care

suppliers of skin actives,

cosmetic ingredients,

coomeceuticals, active

ingredients, and standardised

botanical extracts for diy skin

care products and homemade

cosmetics.

New & Updates

Last website update:

Tue, Mar 16, 2010

Attention: BulkActives is a

part-time business.
Orders are processed on

Saturdays and mailed on

Mondays at the latest,

usually earlier.

Social networking:

Follow us on Twitter for

updates or read our bloc/ for

skin care articles.

Free original software:

Recipe creator database

and HLB calculator .

We now offer a range of

NON-formaldehyde
releasing preservatives:

phenoxvethanol (oaraben

free) & paraben and
phenoxvethanol combo 

Back in stock!!

Green Tea EGCG 

White willow - bark extract

j:.orgkpcid
MAP

Out of stock:
d-Panthenol
Tal-racnrlii urn FIITel
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We accept payment
via PayPal
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VISA

0,7!:,Fertilic acid doubles the already synergistic benefits of the original high-
potency formula, C+E, transforming it into an unrivaled super-antioxidant
combination," SkinCeuticals, CE Ferulic Fact Sheet

DIY C+E+Ferulic serum

Skincetiticals ingredient listing - DIY alternative

Water
Ethoxydiglycol (solvent for Ferulic acid, penetration enhancer) - Replace with
Arlasolve DtvII
L.-ascorbic Acid 15ufe
PropyiG,oe Gr,!,,cal (solvent for Ferulic acid) - Can use Ethanol (liNdenatured
ethanol, vodka, grain alcohol, Everclear). Do NOT use denatured alcohol.
Glycerin (solvent, humectant)
Laurette-C3 (nonionic surtactznt, - Replace with Gptinzimr Plus 
Alpha Tocopherol - Replace r4ith mixed tocopherols and tocotrienols
Phonokyc,tharrol (bictcricidc) Usc Eukyl PE 90 10 or Cete.,0
Triethanolamine (pH balancer)

.50/b
(humectant, emollient, moisturizer)

Sodium 11%min:mote (humectant)
Optional extras: Idehenone, Co()10, ascorbyl tetralsopalmitate, centela
asiatica

References:

• 'Stabilized ascorbic acid compositions and methods therefor' (Pinnell's
C+E+ferulic patent) USPTO patent search (patent number: 20050154054)
or G000le_p_atents

• SkinCeuticals CE Ferulic Fact Sheet
• 'Ferulic acid stabilizes a solution of vitamins C and E and doubles its

photoprotection of skin' Read Full Text here

' Ferulic acid in

skin care:

• antioxidant,

• lightening Re

heightening

• stabilizes L-Ascorbic

• sun damage
rtnntf.rtinn

photo

c.orrelnil

Ferulic Acid Natural

115g / 0.53oz US$5 45

Add to Cart I In stock:YES

15g /0.53oz US$5.45 2:j

Add to wishlist

atrasodium EDTA
GABA
Alpha Bisabolol 
Xanthan Gum 
Ouercetin 
Oat Beta Glucan 

• Horne All products Quick Shopping Measures Solubility Formulations Articles Abstracts Payment FAQ Shinning Policies Contact Links Forum 13_11.g•, Twitter

DISCLAIMER:Any statements about products sold by BulkActives have not been evaluated by the FDA. Products sold by BulkActives are not
intended to be used as nutritional supplements. Products sold by BulkActives are not intended to diagnose, treat, cure, or prevent any disease.

(c) 2005-2010 BulkActives - COH script (c) 2005-2010 BulkActives - WP Blog Theme (c) 2009-2010 BulkActives - Original content (c) 2005-2010 BulkActives
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LANCOME GENIFIQUE

YOU'VE SEEN THE

INFOMFFtCiAi

What is it: Ferulic Acid

I am in danger of getting antioxidant fatigue. There seems to be a new super-duper-

better-than-anything-that-has-come-before-it product every week. Still, the latest to

reach my radar did pique my interest: ferulic acid.

Ferulic acid is found in the cell walls of plants such as wheat, rice, peanuts, oranges

and apples. It seems to be particularly abundant in coffee and amaranth (the name

comes from the Greek for "the one that does not wither," presumably as a result of

all the ferulic acid). It is an antioxidant that can seek and destroy several different

types of free radical — ̀ superoxide', 'hydroxyl radical', and 'nitric oxide' — according

to a 2002 Japanese study.

A 2004 Italian study concluded that fertilic acid is a more powerful antioxidant than

alpha-tocopherol (vitamin E), beta-carotene, and ascorbic acid (vitamic C).

Meanwhile, Dolce University researchers blended rt with vitamin C and E and

proclaimed it a "potent ubiquitous plant anti-oxidant". In fact, it was discovered to

act synergistically with other antioxidants and, in this case, rendered the vitamins C

and E more powerful. The Duke Study found it particularly good for preventing sun

damarie, and studies elsewhere have demonstrated that exposure to ultraviolet

light actually increases the antioxidant power of ferulic acid.

Naturally this super antioxidant does more than prevent wrinkles. It fights cancer, is

helpful for diabetics and even reduces hot flashes.

Products with ferulic acid aren't easy to come by. There is a DIY option for around

$9. YOU cart bury a small tube of ferulic acid from Skin Actives and add it other-

potions. But be careful with what you mix it or you could find yourself making an

appearance in court. The topical combination of vitamin C (15%), vitamin E (1%) and

fornlip ar•id tri 6u.C1 bac {loon natnntar1 IA; Cleinecurrienfa Those coil rho fnr lllll
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ferulic acid (0.5%) has been patented hySkinCeuticals. They sell the formula, called

CE Ferulic, for $139, although there is an offer currently running on Amazon.com.

,p>

amazon corn'

Click here

Related articles

My DIY solution for age spots really works: ferulic acid and vitamin C

Another extraordinary antioxidant find: inoritiga

Related Posts:

Five Best anti-wrinkle SkinCeuticals C E Fertilic

serums for 40 And 511. Combination Anti-Oxidant

somethings Treatment

7 16

Pro-XI/lane

t11

Gamma Oryzattel
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a a Stila Rock The Vote Red lipstick Reviewed and recommended: REN

Moringa Seed Micro-Protein

Universal Shampoo i?

4 Responses to "What is it: Ferulic Acid

1. lo says:

July 22, 2008 at 8:41 Illn

Pure Skin Formulations (PSF) offers a 2g "Ferulic Acid Cosmetic Additive" fo
r $5

with the following:

Add to 1ozi'30mL of your favorite serum, cream or lotion for an instant
 added

antioxidant boost! Ferulic Acid has been found to provide excellent ant
ioxidant

and anti-inflammatory properties. Ferulic Acid also has been found to 
stabilize

and boost the effectiveness of L-ascorbic Acid (Vitamin C) in aqueous 
solutions.

To use: Add contents of vial to 1 ounce (30mU30g) of your favorite ser
um, cream,

or lotion. Dilute. Do not apply directly to skin. Shake or mix well. Dot for
 addition to

carbomer-based gels. Water soluble.

htlpsiiiwww.psfskiricare.cornicgi-binicommerce.cgi?

pi eadid-actiusiakey.AXDST&I lam sur.:=/uyi-Isisoicoasu lc. um:11MM sow,

40action%26keywords%30411%26searchstart96300%26template%

31)PDGCommTemplates/FullHaviSearchResult.html%26category%3OCCC3

2. marts says:

July 23, 2008 at 10:27 am

Great tip. I've ordered some!

3. Mike626 says:

Jtity 23,2008 at 11:35 dm

Marta, I took a look at the Skin Actives site. The prospect of 
formulating my own

products is compelling. Pm wondering, with your knowledge and 
clinical eye,

why do you purchase any ready-to-use products at all?

It seems that armed with a site like Skin Actives, you would be 
able to make

nearly all of the products you use for less than half the price. Do
 you think that

the quality of ready-made products are superior?

4. mar ta says:

July 23, 2000 at 3:04 pm

You know until recently I wouldn't have had enough know
ledge or certainly the

confidence to mix my own potions. One of the attractions about 
DIY is not just

what you can put in, but all the crap you can choose to lea
ve out. So, I am now
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UNITED STATES PATENT AND TRADEMARK OFFICE

Commissioner for Trademarks
P.O. Box 1451

Alexandria, VA 22313-1451
www.uspto.gov

Apr 22, 2011

NOTICE OF ABANDONMENT
TM108

Dieguez Garbayo,Pedro 
ATTORNEY

Calle Orense n° 10, 1° Of. 12 
REFERENCE

E-28020 Madrid 
NUMBER:

SPAIN

SERIAL NUMBER: 79/071102

MARK: FERULAC

APPLICANT: SESDERMA, S.L.

THE ABOVE IDENTIFIED TRADEMARK APPLICATION WAS ABANDONED IN FULL ON 0
3/16/2011 FOR THE FOLLOWING REASON:

NO RESPONSE TO THE OFFICE ACTION MAILED ON 03/23/2010 WAS RECEIVED IN T
HE UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO) WITHIN

THE SIX-MONTH RESPONSE PERIOD. (15 U.S.C. 1062(b); TRADEMARK RULE 
2.65(a)). YOU MAY VIEW THE OFFICE ACTION THROUGH TRADEMARK

DOCUMENT RETRIEVAL (TDR) AVAILABLE AT http://tmportal.uspto.qov/external/po
rtal/tow.

YOU CAN REQUEST REINSTATEMENT OF THE APPLICATION FOR NO FEE IF:

YOU HAVE PROOF THAT YOUR RESPONSE WAS RECEIVED IN THE USPTO ON
 OR BEFORE THE DUE DATE - SUCH AS A POSTCARD WITH A USPTO

MAILROOM DATE STAMP; OR,

* YOU MAILED OR FAXED THE RESPONSE ON OR BEFORE THE DUE DATE
 WITH A CERTIFICATE OF MAILING OR FACSIMILE TRANSMISSION, IN ACCORD

ANCE

WITH USPTO RULE 2.197, 37 CFR SEC. 2.197.

YOU MUST SUBMIT A COPY OF THE PREVIOUSLY SUBMITTED TIMELY R
ESPONSE WITHIN 2 MONTHS OF THE DATE PRINTED AT THE TOP OF THI

S NOTICE

ALONG WITH ONE OF THE TYPES OF PROOF SET OUT ABOVE. YOU M
AY FAX THIS INFORMATION TO 571-273-8950.

IF YOU DO NOT HAVE THE PROOF NECESSARY FOR REINSTATEMENT, 
YOU CAN FILE A PETITION TO REVIVE THROUGH THE TRADEMARK

 ELECTRONIC

APPLICATION SYSTEM (TEAS) AVAILABLE AT http://www.uspto.gov/teas
/index.html. USPTO RULE 2.66, 37 CFR SEC. 2.66, REQUIRES:

* A "PETITION TO REVIVE" TO BE FILED WITHIN 2 MONTHS OF THE D
ATE PRINTED AT THE TOP OF THIS NOTICE;

* A SIGNED STATEMENT BY SOMEONE WITH FIRST HAND KNOWLEDGE O
F THE FACTS THAT THE DELAY IN RESPONDING BY THE DUE DATE WAS

"UNINTENTIONAL";

* A PETITION FEE OF $100, MADE PAYABLE TO THE COMMISSIONER OF T
RADEMARKS; AND

* A RESPONSE TO THE OFFICE ACTION (IF YOU RECEIVED THE OFFICE A
CTION - OTHERWISE, A STATEMENT THAT YOU DID NOT RECEIVE THE O

FFICE

ACTION.)

FOR FURTHER INFORMATION CALL 1-800-786-9199
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Ferulic acid
From the, free encyclopedia

Fertilie a eid is a

hydroxycinnamie acid, a type

of organic compound. It is an

abundant phenolic

phytochemical round in plant

cell wall components such as

arabinoxylans as covalent side

chains. It is related to

irons-cinnamic acid. As a

component of lignin, ferulic

acid is a precursor in the

manufacture of other aromatiC

compounds. The etymology is

from the genus Peru/6'i,

referring to the giant fennel

(14'erula communts).

Ferulie acid

H 3C 0 H

H

PA C name

(F)-3-(4-11ydroxy-3-methoxy-phenyl)prop-2-
enoic

acicl

Qthcr namos

2-propanoic acid, 3-(4-hydroxy-3-met
hoxypheny1)-

ferul ic acid

3- (4-hydroxy-3-metlioxypheny1)-2-
prope»oic acid

3-(4-11ydroxy-3-meilioxyphenypacrylic acid

3 -meatoxy-4-Ilyclroxyclonamic a
cid

4-hydroxy-3-methoxycionamic acid

(2E)-3-(4-hyclroxy-3-mcdioxyphenyl)-2-prop
enoic

acid

Fero late

Cool relic acid

trans- fen] lic acid

h.)-ferid lc acid

r •
CAS
Number

1 3D model

!(JSmol)

h11ps://eo.wikipedia.org/wil:i/Ferulic, 
acid

Idcn ti tiers

1135-24-6

tp://www.commonchem istry.org/Chemic
alDetai I. aspx?

ref-- I 135-24-6)1

interactive image

(http://cliemapps.stolaf.ediAinol/jrnel. phi)?

model =C0clec%28ccc I CY1,4,29c)/0217C%3DC%2PC11/(128%

3D0%290)

9/4/2017
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Occurrence in

nail] re

Its ai building block a

lignocelluloses, such as pecti
n

{Thancl lignin, ferulic acid is

ubiquitous in the plaint

kingdom,

1.n food

1.'erulic acid is found in the

seeds of coffee, apple,

artichoke, peanut, and orange,

as well as in both seeds ,tad

cell walls of commelinid

plants (such as rice, wheat,
 oats, the Chinese water ch

estnut (Eicocharis duicis)
 and pineapple), Often in

the form of chlorogenic acid
,

PropertieS

Melting 168 to 172 °C (334 to 342 °
F; 441 to 445 K.)

point

Solubility in 0.78 gel

water

Acidity 4,6111

(pK„)

NPPA 704

Except where otherwise note
d, data are given for materia

ls in their standard

slate (at 25 °C (77 °F1, 100
 kPa).

verify (what is "1?)

lrifobox references

In cereals, ferulic acid is l
ocalized in the bran the hard o

uter layer of grain. In whew,
 phenolic

compounds are mainly found
 in tile form of insoluble b

ound ferutic acid and be rel
evant to resistance to

wheat fungal cliseases.lil The
 highest known concentrati

on of •fertilic acid glucosid
c has been found in

flaxseed (4,1 0,2 g/kg).141 II is also .1ound 
in barley grain.151

https://en.wildpedia.orWwikill'er
alie_aeid

9/d/20 17



Asterid eudicot plants can also produce fcrulic
 acid. The tea brewed froin the leaves of yudin

(Srnallaruhus sonclifibliu.$), a plant traditionall
y grown in the northern and central Andes, con

tains

quantities of Cerulic acid, In legumes, the white b
ean variety navy bean is the richest source of 

ferulic

ucid among the common bean (Phaseolns pulgari
s) varietics.L61 It is also found in horse gra

ms

(Macrotyloina unifloruin).171

Although there are many sources of tevulic a
cid in nature, its bioavailability is limited 

based on the form

in which it is present with free fcrulic aci
d having a poor water solubility hence p

oor bioavailability. In

wheat grain, fcrulic acid is found bound to cell w
all polysaccharides, which has an effect on 

its release:

and absorption in the small intestine.18)

In herbal medicines

Ferulic acid has been identified in Chine
se medicine herbs such as Angelico sinensis

 (female ginseng),

Cirnie(fUga heraeleifilicP1 and Lig usticurn ehuang.viong. It is al
so found in the tea brewed from the

kimropean eentaury (Centauriurn el:Will-ilea
), a plant used as a medical herb in many p

arts of Europe,1101

In processed foods

Cooked sweetcorn releases increased leve
ls of ferulie acid.(11) As plant sterol ester

s, this compound is

naturally found in Flee bran 011, a popular 
cooking oil in several Asian countrics.

1121

Ferulie acid glucoside can be .found in 
commercial breads containing flaxseed.(133

 Rye bread contains

fcrulic acid dehydi•odimers.
1141

Metabolism

j 1 
t jowl-,.:02it c o,11 r, r

.....2.)
t.(.1 ,,,„ 1.1..„...,..:::x.,i,( --10 ' -0,1

1 

01,,le

(51.I 00 OH

In plants. rcrulic acid (right) is ci
erivcd 1.0.an

pl-lenylolnilink% nitich is con veliccl 
In

A •Ilydroy.ycinnolie acid (10R) and 
then call.!ii. acid.

Biosynthesis

Biosynthesis of ['cultic acid is by the act
ion of the

enzyme caf feate 0-mothyl transferase.
(161 It is

biosynthesized from caffleic acid.

Fertilic acid, together with dihydroferuli
c acid, is a

component of lignocellulose, serving to 
crosslink

the lignin and polysaccharides, thereby 
conferring

rigidity to the cell walls.1161

It is an intermediate in the synthesis of 
monolignols,

i.e., the monomers of lignin, avid is also
 used for the synthesis of lignans.

Biodegradation

https://en. wikipe a.orgAvi O'er u I ic_aci d 
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Ferolic acid is converted by certain strains of yeast., notably str
ains uscd in brewing of wheat beers, such

ats.S•acch delbrueckii (Thruktspora delhrueckii), to 41 - vinyl guaiacol (2-methoxy-4-vinylphenol)

which gives beers such as Weissbier and Wit their distinctiv
e "clove" flavour. Saccharon9ces cereviside

(dry baker's yeast) and Pseudomondsfiuorescens are also a
ble to convert trans-feruiic acid into

2-methoxy-4-vinylpheno1.1171 In P. .fluoreseens, a fertilic 
acid deearboxylase has been isolated.1181

Ecology

Faulic acid is one of the possible plant compounds that i
nitiate /Igrobactertum turndireiens to infect

plant cells.

Extraction

11 can he extracted from wheat bran and maize bran
 using concentrated alkali.1191

Bio-medical considerations

Ferulie acid, like many natural phenols, is an antioxidant
 in vitro

in the sense that it is reactive toward free radical
s such tis

reactive oxygen species (.1Z08). 1()S and free 
radicals are

implicated in DNA damage, cancer, and accelerated ce
ll aging,

Animal studies and in vitro studies suggest that .feru
lic acid may

have direct antitumor activity against breast cancer
12°I and liver

caneer,1211 Ferulie acid niay have pro-apoptotic e
ffects in cancer

cells, thereby leading to their clestruction,
1211 Ferulic acid may be

effective at preventing cancer induced by exp
osure to the

carcinogenic compounds benzopyrenc1221 and
 4-nitrociuinoline

-oxide,12.31.Note that these arc not randomized 
controlled trials

done with hurna» participants, and therefore, 
the results of these studies may not be directly 

ipplicable

to human use.

1.1V -visible ferulie acid.

h ilt 321 mu und ti shoulder al

21g ow

If added to a topic:al preparation of ascorbic a
cid and vitamin E, ferulic acid may reduce ox

idative stress

and formation of thymine dialers in ski 11,1241 T
here is also a small amount of research showi

ng oral

supplements ()I' ferulic acid can inhibit melanin 
production in Ole process of skin whitening,1251

Other applications

As a precursor to vanillin

Ferulic acid, being highly ilbunclant, may be u
seful as a precursor in the manufaeturing of vani

llin, a

synthetic flavoring agent often used in place of n
atural vanilla extract.1261 However, biotechnologi

cal

processes may be the most efficient method to us
e ferulic tic:id as a precursor,r271 and as such, rese

arch is

still ongoing.

littps://en.wikipedia.org/wi k i/Fcrulic_acid 
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l.V1, I • I t,11••••••••••

Mass speetrometry

li is used asa matrix for proteins in MALI)! mass specIrometry an
alyses,1281

Bitterness niasker

Kraft. Foods has patent:cd (11c USC of sodi tun re rulate to m
ask Lhe bitter aftertaste of the artificicl

sweelener acesulfame poiassi um.1291

Sec ~~~~

• (.arreie acid

• (.',oumffile acid

• 1)if(:.rtilio acids

• H,lige1101

• Isoferulic acid, an 1.%onier of fcrulic aek1
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ferulic acid. Plant-based, phenolic antioxidant that is found in bran, among other

plants. Research has shown that it provides antioxidant benefits to skin while

enhancing the stability of topical applications of antioxidant vitamins C and E. It also

helps defend skin against environmental assault.

ferulic acid I Cosmetic Ingredient Dictionary 1 Paula's Choice
https://www.pauiaschoice.com/ingredient-dictionary/antioxidants/ferulic-acid.html

People also ask

What foods are high in ferulic acid?

Is ferulic acid vitamin C?

What does Resveratrol do for your skin?

What is hydroxycinnamic acid?
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What Is Ferulic Acid, Anyway? I Allure
htlps://www.allure.comigallery/what-is-ferulic-acid

Apr 6. 2015 This eye cream's key combination of ferulic acid and retinol helps smooth, firm,
 and

plump the eye area. as well as protect against further signs of aging. A dealt favorite, this 
serum's

combination of ferulic acid and vitamins C and E. combats free-radical damage. plus ups skin
's

natural UVA/UVE3 protection eightfold.

What Is Ferulic Acid - Truth In Aging
htlps://www.truthinaging.comireviewiwhat-is-it-ferulic-acid

IA121, 2008 There seems to be a new super-duper-botter-than-anything-that-has-come-before-it

product every Week. Still. the You can buy a small tube of fondle acid from Skin Actives and add

it other potions. But be ... ‹t»Add to 1oz7i0int. of your favorite serum. cream or lotion for an in
stant

added ;antioxidant boost!

Skincare Ingredients Alphabet: What Is Ferulic Acid? I British Vogue

www.vogue.co.ukrarticle/skincare-ingredients-what-is-terulic-acid

Nov 19, 2016 Three products with a healthy dose of ferulic acid are Skinceuticals C E Ferul
ic, Dr.

Dennis Gross Ferulic Acid and Retinol Brightening Solution, and Paula's Choice Resist Super

Antioxidant Concentrate Serum.

Ingredient Spotlight: Ferulic Acid - The Pretty Pimple
theprettypimple.com/ingredient-spotlight-ferulic-acid/

Aug 24. 2017 Aging. It's what's happening to us with each passing moment, completely out of our

control. It's the natural process that millions of skincare products are designed to camouflage
. And

while there are ways to combat the signs of aging, there's no way to stop the clock on itself. Anti-

aging skin care often .

Ferulic Acid - The Dermatology Review
https://www.theclermreview.comiferulic-acidi
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His these properties that makes it extremely helpful in creating anti-aging cosmetics and product
s.

Ferulic acid and similar compounds. known as hydroxycinnamic acids, are usually found a
s key

ingredients in the best sunscreen for face. The powerful antioxidant protects the skin from U
VB-

induced erythema and absorbs ...

ferulic acid I Cosmetic Ingredient Dictionary I Paula's Choice

h(tps://www. paulaschoice.comlingredient-dictionary/antioxiclantsfierulic-acid.html

ferulic acid. Rating: Best: Categories: Antioxidants, Plant Extracts. Plant-based, phe
nolic antioxidant

that is found in bran, among other plants. Research has ... The Paula's Choice Resea
rch Team is

dedicated to busting beauty myths and providing expert advice that solves you
r skincare frustrations

so you can have the best ...

Ferulic Acid - Ingredients To Die For
www.ingredientstodiefor.com ) PRODUCT CATALOG ) Anti-Oxidants y

It is well known that Vitamin C is very problematic in skin care due to its highl
y oxidative state....

The combination of Vitamins C. and E, along with Ferulic Acid was made ver
y popular by Skin

Ceuticals, C.+E Ferulic Sewn'', which was used for the studies, and is a all day care skin

protective products; anti-aging skin care.

The Ordinary I Resveratrol 3% + Ferulic Acid 3% - 30m1

theordinary.com/product/rdn-resveratrol-3pct-ferulic-acid-3pct-30ml?redir=1

This formula combines very high concentrations of two of the most powerful an
d important

antioxidants in skincare: Resveratrol and Ferulic Acid. Resveratrol is a 
natural phenol found in

several plants and our pure source is 100% derived from Japanese Kno
tweed. Ferulic; Acid is a

high-potency phytochemical antioxidant 

20% Ferulic Acid with Vitamin C + E Serum best Serum for Face ...

tittps://www.arnazon.com/Feruk-Vitamin-Serum-Wrinkles-Ptiffiness/.../BOOGJYC
F13•S

Rating: 93 n ria vs

About the product. COMBATS THE SIGNS OF AGING like fine lines, p
uffiness, dark spots and

wrinkles. And brings back your flawless: youthful look! CUTTING EDGE
 FORMULA with the most

effective skit) care agents like Ferulic Acid. Vitamin C and E that work 
synergistically to provide an

unmatched skin care effect!

Amazon.com: (1 oz/ 30 ml) Ferulic Acid CE with Vitamin C+E Skin ...

https://www.arnazon.com/Skin-Skinceuticals-Anti-Aging.../dp/B003ZP6N12 y

Rating: 3.6 25 reviews

Amazon.com: (1 oz/ 30 ml) Ferulic Acid CE with Vitainin.C+E Skin Ser
um (compare to

Skinceuticals) Wrinkles, Anti-Aging. Sun Damaged Skin & More (C+E Fe
rulic Ferulic + CE is a

product that uses antioxidant rich ingredients to help improve your skin.
.... I used this on my face

and hands, along with my regular products.

SkinCeuticals® Official Site I Complimentary 2-Piece Gift
www.skinceuticals.com/Official-Site

12eceive Hydrating B5 Gel Mini & Cosmetic Bag with Any $195 Or
der - Code: HYDRATE

Skincare Ingredients - Authenticity Guaranteed Professional Treatments • Skin Explained

Types: Vitamin C Serums, Hyaluronic Acid Serums. Ziric Oxide Su
nscreen, Antioxidant Serums. An...

C E Ferulic® Serum • Sunscreens • New Hyaluronic Acid Serum • 
Authentic SkinCeuticals

Ferulic Acid Serum at Amazon& I Shop Skin Care
GI) www.amazon.com/beauty

Rating for amazon.corn: .4.7 On-time delivery- 96%*

Find Thousands of Beauty Products. Discover Ainazon's Beauty 
Store.

Stream Videos Instantly • Fast Shipping • Shop Best Sellers & Deals • Shop Our Huge Selection

Skin Care • Hair Care Coupons & Deals • Makeup Luxury Beauty Men's Grooming
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Skin Concern

Fine Lines and Wrinkles

Loss of Firmness

Dark Spots and Uneven Skin Tone

Dullness

Enlarged Pores

Dry Skin

Rough Texture

Eye Area

Acne

Sensitive Skin and Redness

Oily Skin

Neck

Body

Sun Protection

Product Type

Bestsellers

Peels

Cleanser

Serum

Moisturizer

Acne Treatment

Eye Treatment

Facial Mask

Oil

Sunless Tanner

Sun Protection

Travel Size

Value Sets

Steamer Solutions
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Alpha Beta®

Alpha Beta® Glow
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FILTER

REc'ULTS

SKIN CONCERN

PRODUCT TYPE

TECHNOLOGY

SORT BY: liest klatch

Ferulic + Retinol Wrinkle Ferulic + Retinol Wrinkle

Recovery Overnight Serum Recovery Peel -

$88.00 Applications

$88.00

LEARN MORE LEARN MORE

***** *****

Ferulic + Retinol Fortifying

Neck Emulsion

$75.00

Ferulic + Retinol

Brightening Solution

$88.00

https://drdennisgross.com/ssearch?q=ferulic 1/31/2018



LEARN MORE LEARN MORE

k**** *****

Ferulic + Retinol Eye

Cream

$69.00

nnisGross

fu) rwg
•Regrolt:dr.

Ferulic + Retinol Anti-Aging

Moisturizer

$75.00

LEARN MORE LEARN MORE

***** *****

Ferulic + Retinol

Brightening Solution

$88.00

Ferulic + Retinol Triple

Correction Eye Serum

$68.00

hups://drdennisgross.com/ssearch?q=ferulic 1/31/2018
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Go .9 e ferulic and skin care products
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[ Sign In

All Shopping images News Videos More Settings Tools

About 330.000 results (0.37 seconds)

Three products with a healthy dose of ferulic acid are S
kinceuticals C E Ferulic,

Dr. Dennis Gross Ferulic Acid and Retinol Brightening Solution, and Paula's C
hoice

Resist Super Antioxidant Concentrate Serum. Nov 19, 2016

Skincare Ingredients Alphabet: What Is Ferulic Acid? l British Vogue

www.trogue.co.uk/article/skincare-ingredients-what-is-ferulic-aci
d

People also ask

Is ferulic acid good for your skin?

What does SkinCeuticals CE Ferulic do?

What does Resveratrol do for your skin?

What foods are high in ferulic acid?

About this result Feedback

PocritQi:k

What Is Ferulic Acid, Anyway? I Allure

https://www.allure.comigallery/what-is-ferulic-acid

Apr 6. 2015 - This eye cream's key combination of ferulic 
acid and retinol helps smooth, firm. and

plump the eye area, as well as protect against further signs of
 aging. A derm favorite, this serum's

combination of ferulic acid and vitamins C and E combats fre
e-radical damage, plus ups skin's

natural UVA/UVB protection eightfold.

Skincare Ingredients Alphabet: What Is Ferulic Acid? British Vogue

Shop for ferulic and... on Google

Wm'irY

SkinCeuticals C SkinCeuticals C Vita

E Ferutic E Ferulic Trir

$165.00 $166.00 $2E

Skinstore SkinCeuticals Ins+

(2E30)

yinDi IL—A 1*.

time

Combo Pak - 7 Complete D24K Ski

Serums & Gels . Serum Collection A.0

5194.95 $97.60 $1E

Energetic Nutriti. OpenSky Ski

151

ka

—

www.vogue.co.uk/articleiskincare-ingredients-what-is-ferulic-aci
d

Nov 19. 2016 Three products with a healthy dose of fe
rulic acid are Skinceuticals C E Ferutic, Or.

Dennis Gross Ferulic Acid and Retinol Brightening Solut
ion, and Paula's Choice Resist Super

Antioxidant Concentrate Serum.

SkinCeuticals
Phloretin CF

$165.00

SkinCeuticals

SkinCeuticals
Advanced Anti-.

$337.00

skinstore

(5)

The
Re:

$T
Be:

What Is Ferulic Acid - Truth In Aging

https://www.truthinaging.com/review/what-is-it-ferulic-acid

Jul 21. 2008 ,p-,Pure Skin Formulations (PSF) offers a 2g 
"Ferulic Acid Cosmetic Additive" for $5

with the following:</p, <p,Add to 1oz/30mL. of your favorite serum, cream or 
lotion for an instant

added antioxidant boost: Ferulic Acid has been found to
 provide excellent antioxidant and anti-

inflammatory properties.

Skinceuticals CE Ferulic, 1-Ounce Bottle : Skin Care Prod
ucts

https://vvww.cimazon.conVSkinceuticals-CE-Ferulic-1-Ounce-Bo
ttle/dp/B001CJJ5SQ

Rat.,g 4 2 4

Combines proven antioxidant vitamins C S E with Ferutic 
Aeld l0 maximize antiwudant performanoe;

Protects against damaging INNINB rays. Preveni prem
ature signs of aging while stimulating

collagen production to help diminish the appearance of p
hoto damage. Once absorbed, can't be

washed or rubbed off

Ingredient Spotlight: Ferulic Acid - The Pretty Pimple

theprettypimple.com/ingredient-spotlight-fertilic-acid/ •

Aug 24. 2017 Aging. It's what's happening to us with each passing mom
ent, completely out of our

control. It's the natural process that millions of skincare produ
cts are designed to camouflage. And

while there are ways to combat the signs of acting, there's no w
ay to stop the clock on time itself. Anti-

aging i:kin care often .

Ferulic Acid - The Dermatology Review

https://www.thedermreview.com/ferulic-acid/ •

It is these properties that makes it extremely helpful in cr
eating anti-aging cosmetics and products.

Ferulic acid and similar compounds, known as hydroxyc
innamic acids. are usually found as key

ingredients in the best sunscreen for face 'The powerful
 antioxidant protects the skin from UVB-

induced erythema and absorbs .

ferulic acid I Cosmetic Ingredient Dictionary I Paula's Choice

tlttps://www.pautaschoice.coin/ingredient-dictionary/antioxidants
/feru tic-acid. html •

Paula's expertise has led to hundreds of appearances on
 national arid international radio. print. and

television including: ABC The View Today. The Paula's Choic
e Research Team is dedicated to

—> more on Google

https://www.google.com/search?ei—rZNyWrLBL9DUjwOnwcpACQ&cr
ferulic+and+ski... 1/31/2018



busting beauty myths and providing expert advice ihat solves your skincare frustrations so you can

have the best skin of your life

C E Ferulic®' Vitamin C Serum I SkinCeuticals
https://www.skinceuticals.com/c-e-ferulic-635494263008.html

Rating: 5 55 reviews

In the morning after cleansing and toning, apply 4-5 drops to a dry face. neck. and chest before other

anti-aging skincare products. Complete your regimen with a SkinCeuticals sunscreen. When used

together. SkinCeuticals antioxidants and broad spectrum sunscreens provide protection against

visible aging caused by

Ferulic Acid - Skin Care Ingredient' SkinCeuticals
https://www.skinceuticals.comfierulic-acid

Ferulic Acid is a skincare ingredient that complements the antioxidant benefits of Vitamins C and E

for visible anti-aging benefits.

Ferulic + Retinol l Dr. Dennis Gross Skincare
bitps:llardennisciross.corniskincareitechnology-merulic-retinoi.htmi
Dr. Dennis Gross' Tips: Wear broad-spectrum sunscreen daily: just 5 minutes in the sun is enough lo

trigger photo aging in the skin; Look for ferulic acid in retinol products — it's a powerful antioxidant

that can help reduce the damaging effects of the sun; Gently exfoliate daily to encourage fresher.

smoother, more vibrant skin

Ferulic Ce at Amazon® I Shop Skin Care
www.amazon.com/beauly •

Rating for M• Saxon cons 4.7 - wait tii nes About 1 minute

Find Thousands of Beauty Products Discover Amazon's Beauty Store.

Fast Shipping Explore Amazon Devices Shop Our Huge Selection Shop Best Sellers & Deals

Skin Care • Men's Grooming • Luxury Beauty • Makeup Flair Care - Coupons & Deals
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