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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the matter of Trademark
Application Serial No. 86619299
Mark: BFA
Filing Date: May 5, 2015
Published for Opposition: December 13, 2016
BANK OF AMERICA CORPORATION,

)
)
)
)
)
)
)
)
)
)

Opposer,
v.
BRICKWORK FINANCE ACADEMY,
Applicant.

Opposition No. 91233950

OPPOSER BANK OF AMERICA CORPORATION’S MOTION TO
AMEND NOTICE OF OPPOSITION TO ADD TWO CLAIMS,
AND MEMORANDUM IN SUPPORT
Opposer Bank of America Corporation (“Opposer”) files this Motion to Amend Notice of
Opposition to Add Two Claims (“Motion” or “Motion to Amend”) against Applicant Brickwork
Finance Academy (“Applicant”), pursuant to Fed. R. Civ. P. 15(a)(2), T.B.M.P. §§ 507.01 &
507.02, and 37 C.F.R. § 2.107, respectfully requesting that the U.S. Trademark Trial and Appeal
Board (“Board”) grant the relief requested herein.
This Motion is based on newly discovered facts not previously available at the time
Opposer filed its Notice of Opposition (“Opposition” or “Notice of Opposition”) (1 TTABVUE).
As more fully set out herein, Opposer has standing and can allege facts sufficient to support
Opposer’s two additional claims to oppose Applicant’s mark BFA, subject to U.S. Application
Serial No. 86619299 (“Application”), already at issue in this Opposition Proceeding
(“Proceeding”). Opposer seeks to add claims that Applicant’s Application is void ab initio for:
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(1) lack of bona fide use in U.S. commerce of the BFA mark on the identified goods and services
at the time of filing a use-based Application under Section 1(a) of the Trademark Act of 1946
(the “Lanham Act”), 15 U.S.C. § 1051(a), (“Section 1(a)”), and (2) lack of bona fide intent to use
in U.S. commerce the BFA mark as of the amendment date of the Application for Class 35 from
Section 1(a) to Section 1(b) of the Lanham Act, 15 U.S.C. § 1051(b) (“Section 1(b)”). T.B.M.P.
§ 309.03(c). Accordingly, Opposer respectfully requests that the Board grant leave to add these
two claims to its Notice of Opposition in this Proceeding. A proposed signed Amended Notice
of Opposition is attached herein to the Declaration of Jennifer Itzkoff (“Itzkoff Decl.”) as
Exhibit 1, and a red-lined copy reflecting the proposed changes is attached herein to the Itzkoff
Decl. as Exhibit 2.
I.

BACKGROUND

A.

Background of Application

Opposer filed this Proceeding in opposition of registration of the Application on the
grounds of likelihood of confusion under Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d),
and dilution by blurring under Section 43(c) of the Lanham Act, 15 U.S.C. § 1125(c). Applicant
filed the Application on May 5, 2015, on a use-basis under Section 1(a), with a claimed date of
first use and first use in commerce of December 23, 2009, in connection with:
•

“Printed publications, namely, newsletters, brochures, books, digest books, and
monographs in the fields of investment management, financial analysis, banking,
insurance and in support of the interests of investment professionals, financial
analysts, bankers, and insurers” in International Class (“Class”) 16;

•

“Providing a website featuring information in the field of investment management,
financial analysis, banking and insurance” in Class 36;

•

“Educational services, namely, arranging, conducting, and providing courses of
instruction, examinations, workshops, post graduate programs of instruction,
seminars, conferences in the fields of investment management, credit management,
risk management, insurance, banking, and financial analysis and distribution of
course and educational materials in connection therewith; Educational services,
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namely, providing training of financial analysts for certification in the field of
investment management, credit management, risk management, insurance, banking,
and financial analysis and distribution of course and educational materials in
connection therewith; Non-downloadable electronic publications in the nature of
newsletters, brochures, books, digest books, and monographs in the fields of
investment management, financial analysis, banking, insurance and in support of the
interests of investment professionals, financial analysts, bankers, and insurers” in
Class 41; and
•

“Association services, namely, the promotion of professional standards and practices
and providing career information in the fields of investment management, financial
analysis, banking and insurance; promoting the interests of investment professionals,
financial analysts, bankers, and insurers” in Class 35.
(all referred to herein as Applicant’s Goods and Services”). Purportedly in support of the

Application, Applicant’s attorney Siraj Ahmed signed and filed with the United States Patent and
Trademark Office (“USPTO”) on May 5, 2015 a Declaration of Use for the BFA mark, which
stated: “the applicant or the applicant’s related company or licensee is using the mark in
commerce on or in connection with the goods/services in the application, and . . . the specimen(s)
shows the mark as used on or in connection with the goods/services in the application.”
On October 5, 2016, Mr. Ahmed signed and filed with the USPTO another Declaration
for the Application, changing the filing basis for Class 35 from Section 1(a) to Section 1(b), the
filling basis remained the same (1(a) alleging use since December 23, 2009) for the remaining
classes of goods and services specified in the Application.
B.

Background of Proceeding

Opposer filed its Notice of Opposition on April 12, 2017 (1 TTABVUE), and Applicant
filed its Answer on May 22, 2017 (4 TTABVUE). On March 6, 2018, Opposer served its First
Set of Interrogatories and First Requests for Production of Documents and Things. Applicant
served its discovery responses and document production on April 10, 2018 (following Opposer’s
consent to a six-day extension). Attached herein to the Itzkoff Decl. as Exhibit 3 are true and
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correct copies of Applicant’s written discovery responses. Attached herein to the Itzkoff Decl. as
Exhibit 4 are true and correct copies of Applicant’s document production Exhibits A-T.1
C.

Applicant’s Discovery Responses and Document Production

Applicant’s discovery responses and document production failed to provide any evidence
or statements regarding Applicant’s present connection to the United States. The only purported
connection seems to be that the founder Mr. Kulkarni has a possible Massachusetts residence.
The responses lack of any response or showing of evidence of use can only lead to the
conclusion that Applicant may never have had any use of the BFA mark in the United States as
of the time of filing the Application in May 2015. Indeed, the lack of evidence of any U.S. use
strongly indicates that Applicant has no use of the BFA mark in the United States at all, whether
in December 2009 (the alleged date of first use in commerce), May 2015 (filing date of the
Application), October 2016 (date of amending the filing basis to Section 1(b) for Class 35), or
presently. To the contrary, Applicant is an Indian corporation based in Bengaluru, India, and
use, if any, of the BFA mark appears to be in India. While it has been clear that Applicant is
resident in India, the discovery process was necessary to understand whether and the extent of
Applicant’s use of the mark in U.S. commerce. Applicant’s answers to Opposer’s propounded
discovery do not identify use, customers, contracts, receipts or any evidence at all that would
corroborate its asserted use dates or that the mark is currently in use in the United States.
Applicant’s interrogatory answers and entire document production (Ex. 3, Answers to
Interrogatories; Ex. 4, Applicant’s Exhibits A-T), including the referenced website at www.bfaindia.org (“Website”), Facebook page at https://www.facebook.com/Brickwork-FinanceAcademy-927451507318965/

(“Facebook

Page”),

and

LinkedIn

page

at

Applicant’s production does not include any Bates-stamp or even an “exhibit” stamp, apart from the PDF file
names. For ease of reference, Opposer has inserted exhibit cover pages.

1
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https://www.linkedin/com/company/brickwork-finance-academy (“LinkedIn Page”), contain no
mention of use or plans for use the mark in the United States; to the extent there is any mention
of use it is clear on the face of the materials that it is for India. Moreover, these documents are
only promotional materials. None of the materials provided so far in discovery show whether
any services have been actually rendered in the United States. There are no receipts, contracts,
vendor agreements, customer subscription lists or any other indication that if any of the services
have actually been rendered whether in the United States, to United States customers or entities.
Specifically, in response to Document Request Nos. 1-3, 8-10, 15-17 and 19-22, which
concern use, plans for use, or promotion of goods and services in the United States, Applicant
referred to its document production (namely, Ex. 4, Applicant’s Exhibits A-G), its Website,
Facebook Page, and LinkedIn Page, none of which demonstrate use of the BFA mark in the
United States. (See Ex. 3, Responses to Doc. Request Nos. 1-3, 8-10, 15-17 and 19-22.) In
response to Document Request Nos. 1-3, which concern Applicant’s use of the BFA mark in the
United States as of the alleged date of first use and most recent use, Applicant again relied on
Applicant’s Exhibits A-G (which are verbatim from the Application prosecution file history) and
its Website. (See Ex. 3, Responses to Doc. Request Nos. 1-3.) None of these documents or
sources, however, show any use of the BFA mark in the United States, including in particular as
of the filing date of the Application, nor a bona fide intention to use in the United States as of the
date of the amendment of Class 35 to Section 1(b).
Further, in response to Interrogatory No. 2, which asks about use of the BFA mark as
reflected in the Application, Applicant responds that it “registered its website (bfa-india.org) in
September 2009, was formed in November 2009, and began offering goods and services in
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December 2009.” As developed further below, none of these three actions are deemed use in
commerce for goods or services. (See Ex. 3, Answers to Interrog. Nos. 2.)
Moreover, in response to Interrogatory No. 8, asking for “all trade channels through
which Applicant has sold Applicant’s Goods and/or Services…in the United States,” Applicant
answered that “Applicant generally markets all its goods and services globally through its
website.” (See Ex. 3, Answers to Interrog. No. 8.) Applicant also refused to respond to
Interrogatory Nos. 4-7 and Document Request Nos. 9, 20-22, which are routine questions asking
about expenditures and sales information for the BFA mark, and made the improper objection
that this relevant information “is not important to the present action.” (See Ex. 3, Answers to
Interrog. Nos. 4-7 and Responses to Doc. Request Nos. 9, 20-22.)
Thus, it has become apparent based on Applicant’s discovery responses and documents,
that Applicant is unable to establish bona fide use in U.S. commerce of the BFA mark or even a
bona fide intent to use in U.S. commerce the BFA mark in the Application. Indeed, Applicant’s
discovery responses lack any evidence of bona fide use in U.S. commerce on or prior to May 5,
2015, the filing date of the Application under Section 1(a), or any bona fide intent to use in U.S.
commerce the BFA mark as of October 5, 2016, when Applicant amended the Application for
Class 35 from Section 1(a) to Section 1(b).
Accordingly, as evidenced herein, Opposer now has facts sufficient to maintain its
amended claims by showing that it has standing and a valid ground for opposition to the
Application as being void ab initio based on lack of a bona fide use in commerce and lack of
bona fide intent to use in commerce. Opposer seeks leave of the Board pursuant to Fed. R. Civ.
P. 15(a)(2) to amend its Notice of Opposition to add its two new claims. Opposer respectfully
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requests that the Board freely give leave to amend Opposer’s Notice of Opposition and file its
Amended Notice of Opposition, which has been submitted herewith.
II.

STANDARD

A party may amend a pleading after a responsive pleading has been served by obtaining
leave of the Board. Fed. R. Civ. P. 15(a)(2); see also T.B.M.P. § 507.02. Generally, leave must
be freely given when justice so requires. See Fed. R. Civ. P. 15(a)(2); Am. Express Mktg. & Dev.
Corp., 94 U.S.P.Q.2d 1294 (T.T.A.B. Mar. 15, 2010). It is the Board’s practice to liberally grant
leave to amend pleadings at any stage of the proceeding when justice so requires, unless entering
the proposed amendment would violate settled law, or be prejudicial to the adverse party. See
Commodore Elecs. Ltd. v. CBM Kabushiki Kaisha, 26 USPQ2d 1503, 1505 (TTAB 1993)
(holding that amendment to pleadings should be allowed with great liberality at any stage of the
proceedings where necessary).
This liberal policy applies when a plaintiff seeks to amend its notice of opposition to
plead additional claims where the grounds for the new claims are revealed during discovery. See
Karsten Mfg. Corp. v. Editoy AG, 79 USPQ2d 1783, 1786 (TTAB 2006) (motion for leave to
amend pleading granted because grounds for new claim were learned during discovery). While
the timing of a motion to amend is a main factor in determining whether the non-movant would
be prejudiced by allowance of the proposed amendment, when the motion is filed with sufficient
time remaining in the discovery period for the parties to serve and respond to additional
discovery requests, there is no prejudice for the non-movant. See Commodore Elecs., 26 USPQ
at 1318.
Here, Applicant served discovery responses, and Opposer responded to same after
obtaining an extension mutually agreed upon by the parties. It was only after a review of the
discovery responses that Opposer became aware of Applicant’s lack of use of the BFA mark in
7

U.S. commerce as of the filing date of the Application and that Applicant did not have a bona
fide intent to use the mark in U.S. commerce at the time of filing the Amendment of Class 35 to
Section (b) to support its Application. See T.B.M.P. § 309.03(c); 15 U.S.C. § 1051(a) and (b).
Opposer timely filed this Motion to Amend after acquiring this information. Moreover, the
parties recently agreed on an extension of deadlines such that deadlines for expert disclosures are
scheduled for October 14, 2018, followed by close of discovery on November 13, 2018
(13 TTABVUE) (granting consent motion to extend and resetting dates).
Applicant therefore cannot, and should not, be deemed prejudiced by the timing of the
Motion to Amend. Nor is Applicant prejudiced by the addition of the claims, as the information
that is the subject of these claims is distinctly in Applicant’s possession, custody, and control, to
the extent any additional information even exists, as explained further below. Accordingly,
Opposer has grounds to seek leave of the Board to amend the Notice of Opposition.
Finally, Opposer clearly has standing to assert these two additional claims for no bona
fide use in U.S. commerce nor bona fide intent to use in U.S. commerce at the requisite times as
the Application is already the subject of Opposer’s pending Notice of Opposition for likelihood
of confusion and dilution. For the same reasons that support Opposer’s standing to assert its
pending claims for likelihood of confusion and dilution in this Proceeding, Opposer believes it is
and will be damaged by the registration of the Application and asserts these two new claims. See
T.B.M.P. § 309.03(b); Corporacion Habanos SA v. Rodriguez, Cancellation No. 92052146, 2011
WL 3871952, at *4 (Aug. 1, 2011) (because petitioners alleged standing as to at least one
ground, they may assert any other legally sufficient claims). Accordingly, Applicant has a real
interest in the refusal of registration for the Application and a reasonable belief of damage in the
event the Application is not refused. See Young v. AGB Corp., 152 F.3d 1377, 1379–80 (Fed.
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Cir. 1998 (quoting Lipton Indus. Inc. v. Ralston Purina Co., 670 F.2d 1024, 1026-29, 213 USPQ
at 187¬89); T.B.M.P. § 309.03(b); see also Ritchie v. Simpson, 170 F.3d 1092, 1095 (Fed. Cir.
1999).2
III.

ARGUMENT

A.

No Bona Fide Use in U.S. Commerce As of the Time of Filing Application

Grounds for an opposition include that an application is void ab initio because of a lack
of bona fide use in U.S. commerce of a mark on the identified goods and services at the time of
filing a use-based application under Section 1(a). T.B.M.P. § 309.03(c); Paramount Pictures
Corp. v. White, 31 USPQ2d 1768, 1769 (TTAB 1994) (“use in commerce” involves the bona
fide use of a mark in the ordinary course of trade, and not made merely to reserve a right in a
mark), aff’d unpub’d, 108 F.3d 1392 (Fed. Cir. 1997); Clorox Co. v. Salazar, 108 USPQ2d 1083,
1086-87 (TTAB 2013) (refusing registration of application when applicant’s mark was not in use
in commerce as of the filing date of the use-based application); Nutrasweet Co. v. K & S Foods
Inc., 4 USPQ2d 1964 (TTAB 1987).
The Lanham Act specifically provides that “‘use in commerce’ means the bona fide use
of a mark in the ordinary course of trade, and not made merely to reserve a right in a mark.” 15
U.S.C. § 1127. “[A] mark shall be deemed to be in use in commerce –
(1)

on goods when –
(A)
it is placed in any manner on the goods or their containers or the displays
associated therewith or on the tags or labels affixed thereto, or if the nature of the
goods makes such placement impracticable, then on documents associated with
the goods or their sale, and
(B)

the goods are sold or transported in commerce, and

“[D]ue to the linguistic and functional similarities between the opposition and cancellation provisions, respectively
§§ 13 and 14 of the Lanham Act, [the Court of Appeals for the Federal Circuit] construe[s] the requirements of those
two sections of the Lanham Act consistently.” Ritchie, 170 F.3d at 1095 n.2 (citing Young, 152 F.3d at 1380; Lipton
Indus., 670 F.2d at 1028, 213 USPQ at 189).

2
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(2)
on services when it is used or displayed in the sale or advertising of services and
the services are rendered in commerce, or the services are rendered in more than one
State or in the United States and a foreign country and the person rendering the services
is engaged in commerce in connection with the services.
Id.
Here, Applicant has not shown or explained how it has used the BFA mark in U.S.
commerce as of the time of filing the Application on May 5, 2015. Applicant’s document
production at best shows that it promotes its goods and services on certain websites, but
Applicant has not answer interrogatories or produced any documents to indicate that goods have
either been sold or transported in the United States nor that services have been rendered in the
United States.
In response to Document Request Nos. 1-3, 8-10, 15-17 and 19-22, which concern use in
the United States, including use as of the Application filing date, Applicant refers to its
document production and its Website, Facebook Page, and LinkedIn Page, none of which
reference the United States. (See Ex. 3, Responses to Doc. Request Nos. 1-3, 8-10, 15-17 and
19-22.) In response to Interrogatory No. 2, which asks about use of the BFA mark as reflected in
the Application, Applicant responds that it “registered its website (bfa-india.org) in September
2009, was formed in November 2009, and began offering goods and services in December
2009.” (See Ex. 3, Answers to Interrog. No. 2). This response is not sufficient to support
Applicant’s purported use in the United States, in 2009, May 2015, October 2016, or at any time
thereafter. Use in U.S. commerce requires that goods and services be sold, transported or
rendered in order to be deemed used. See 15 U.S.C. §1127; TMEP §901.01.
Applicant also refused to respond to Interrogatory Nos. 4-7 and Document Request Nos.
9, 20-22, which are routine questions asking about expenditures and sales information for the
BFA mark. (See Ex. 3, Answers to Interrog. Nos. 4-7 and Responses to Doc. Request Nos. 9,
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20-22.) If Applicant were actually using the BFA mark in the United States, Applicant might not
have deemed providing this standard information to be “objectionable.”
Moreover, in response to Interrogatory No. 8, asking about all trade channels where the
goods and services have been sold or rendered in the United States, Applicant answered that it
“generally markets all its goods and services globally through its website” and made no attempt
to identify the trade channels in the United States at all. (See Ex. 3, Answers to Interrog. No. 8.)
Marketing services to potential customers, however, is not use in commerce. 15 U.S.C. § 1157
(defining bona fide use as a sale, transportation, or rendering of services in commerce).
Applicant had ample chance to change the basis of its Application from a 1(a) to a 1(b) as
to goods in Class 16 and services in Class 36 and 41. Applicant was aware of this as it exercised
its right to amend to 1(b) as to Class 35 services.
As such, Applicant has not demonstrated any bona fide use in U.S. commerce of the BFA
mark at the time of filing the Application. Clorox Co., 108 USPQ2d at 1086-87 (applicant’s
mark not in use in commerce as of the filing date of the use-based application). Accordingly,
Opposer seeks to oppose the Application on this additional ground. T.B.M.P. § 309.03(c).
B.

No Bona Fide Intent to Use in U.S. Commerce at Time of Amendment of
Class 35 to Section 1(b)

Grounds for an opposition also include that an application is void ab initio when there is
no bona fide intent to use in U.S. commerce a mark on the identified goods and services as of the
filing date of the application under Section 1(b). T.B.M.P. § 309.03(c); M.Z. Berger & Co. v
Swatch AG, 787 F.3d 1368, 114 USPQ2d 1892, 1897 (Fed. Cir. 2015) (lack of bona fide intent is
a proper statutory grounds on which to challenge a trademark application), affirming 108
USPQ2d 1463, 1471-77 (TTAB 2013); Swiss Grill Ltd. v. Wolf Steel Ltd., 115 USPQ2d 2001,
2008-09 (TTAB 2015) (lack of bona fide intent to use found where no documentary evidence
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predated application filing date); Boston Red Sox Baseball Club LP v. Sherman, 88 USPQ2d
1581, 1587 (TTAB 2008) (lack of bona fide intent to use); Commodore Elecs. Ltd., 26 USPQ2d
at 1504 (granting motion to amend for claim that applicant lacked bona fide intent to use when
the application was filed).
Applicant’s “intent must be demonstrable and more than a mere subjective belief.” M.Z.
Berger & Co., 787 F.3d at 1375 (citing 15 U.S.C. § 1051(b)(1)). Indeed, “whether an applicant
had a ‘bona fide intent’ to use the mark in commerce at the time of the application requires
objective evidence of intent.” Id. at 1376 (citing 15 U.S.C. § 1051(b)(1)). In other words,
“circumstances must indicate that the applicant’s intent to use the mark was firm and not merely
intent to reserve a right in the mark.” Id. (citing 15 U.S.C. § 1127).
Here, Applicant has not produced any objective evidence of an intent to use the BFA
mark in U.S. commerce as of October 5, 2016, the date it amended its Application for Class 35
from Section 1(a) to Section 1(b). Indeed, Applicant’s entire document production and its
referenced Website, Facebook Page, and LinkedIn Page make no reference to plans for use in the
United States, at least as far back as its Application filing date of May 5, 2015. (See Ex. 4.)
Any use or plans for use since then are based in or focused on India. Further, Applicant
has suggested only that it “markets all its goods and services globally.” (See Ex. 3, Answers to
Interrogatory Nos. 8) But the answer does not specify that it is taking actions in the United States
specifically, nor is this purported marketing on Applicant’s Website in connection with Class 35
for “association services,” for which Applicant claimed to have an intent to use in the United
States, let alone targeted to potential customers in the United States. See SmithKline Beecham
Corp. v. Omnisource DDS LLS, 97 USPQ2d 1300, 1304-05 (TTAB 2010) (non-precedential)
(lack of a bona fide intent to use; no documentary evidence; record devoid of any other evidence
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of intended use). Accordingly, Opposer seeks to oppose the Application on the additional
ground that it is void ab initio based on no bona fide intent to use in U.S. commerce as of
October 5, 2016, the date of amending the filing basis for Class 35 to Section 1(b). T.B.M.P. §
309.03(c); 15 U.S.C. § 1051(a) & (b).
IV.

CONCLUSION

For the reasons set forth herein, Opposer respectfully requests that the Board grant
Opposer’s Motion to Amend, and grant leave for Opposer to file its Amended Notice of
Opposition, which has been submitted herewith.
Opposer further respectfully moves for suspension of this Proceeding pending the
Board’s decision on the Motion to Amend, pursuant to T.B.M.P. § 510.03 and 37 C.F.R. §
2.117(c), and that the case deadlines be reset thereafter by ninety days. See T.B.M.P. § 403.04
(citing 37 CFR § 2.120(a)(2)(iv)); Prosper Business Dev. Corp. v. Int’l Business Machines,
Corp., 113 USPQ2d 1148 (TTAB 2014) (holding that the cancellation and opposition
proceedings shall remain suspended pending disposition on the motion to amend answers, and
extending the deadline to respond to any outstanding discovery requests in those proceedings).
As discussed herein, there is good cause for suspending the ongoing Proceeding pending
resolution of the Motion to Amend, and subsequently resetting the case deadlines, beginning
with expert disclosures, by ninety days, so that Opposer may have the right to follow-up in
discovery on its newly amended claims.
Applicant will not be prejudiced by an extension of case deadlines as the information that
is the subject of the two additional claims is distinctly in Applicant’s possession, custody, and
control, to the extent any additional information even exists. Moreover, Applicant has agreed to
several extensions of the deadlines of this case. Further, the Application is also the subject of a
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pending third-party Opposition Proceeding No. 91233950 by CFA Institute, where the parties’
case a similar motion to this one is pending.

Dated: June 28, 2018

Respectfully submitted,
By: /Jacob S. Wharton/
Randal S. Springer
Jacob S. Wharton
Tiffany D. Otey
WOMBLE BOND DICKINSON (US) LLP
One West Fourth Street
Winston-Salem, NC 27101
Tel.: 336-721-3600
Fax: 336-721-3660
Attorneys for Bank of America
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Law Offices of Siraj Ahmed
P.O. Box 55071, Suite 88699
Boston, Massachusetts 02205-5071
sahmed@ahmedlawfirm.com
Ahmed Kasem, Esq.
Kasem, Ko & Ahmed
600 Anton Blvd., Suite 1100
Costa Mesa, CA 92626
akasem@kasemko.com

/Laurie Ricci/
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the matter of Trademark
Application Serial No. 86619299
Mark: BFA
Filing Date: May 5, 2015
Published for Opposition: December 13, 2016
BANK OF AMERICA CORPORATION,
Opposer,
v.
BRICKWORK FINANCE ACADEMY,
Applicant.

)
)
)
)
)
)
)
)
)

Opposition No. 91233950

DECLARATION OF JENNIFER ITZKOFF IN SUPPORT OF OPPOSER
BANK OF AMERICA CORPORATION’S MOTION TO
AMEND NOTICE OF OPPOSITION
TO ADD TWO CLAIMS, AND MEMORANDUM IN SUPPORT
I, Jennifer Itzkoff, declare:
1.

I am an associate attorney with the law firm of Womble Bond Dickison LLP

(US), counsel for Bank of America Corporation, the Opposer (“Opposer”) in this Opposition
Proceeding.
2.

I have personal knowledge of the facts stated herein, and I could and would

competently testify to such facts if called upon to do so.
3.

I am over the age of 18 and under no disability.

4.

Exhibit 1 attached hereto is a true and correct copy of Opposer’s proposed signed

Amended Notice of Opposition.

WBD (US) 43170318

5.

Exhibit 2 attached hereto is a true and correct copy of a red-lined version of

Opposer’s proposed signed Amended Notice of Opposition reflecting the proposed changes.
6.

Exhibit 3 attached hereto is a true and correct copy of Applicant Brickwork

Finance Academy’s (“Applicant”) written discovery responses, served on April 24, 2018,
including Applicant’s Objections and Responses to Opposer’s Interrogatories – Set One and
Verification thereto; and Applicant’s Objections and Responses to Opposer’s Requests for
Production, Set One, and Verification thereto.
7.

Exhibit 4 attached hereto is a true and correct copy of Applicant’s complete

document production, Exhibits A through T, produced on April 24, 2018, which has had cover
pages added to reflect the file names of the PDFs A through T.
I declare under penalty of perjury of the laws of the United States of America that the
foregoing is true and correct, and that I executed this declaration on June 28, 2018, in Boston,
Massachusetts.
/Jennifer Itzkoff/
Jennifer Itzkoff

WBD (US) 43170318

CERTIFICATE OF SERVICE
I do hereby certify that on this 28th day of June, 2018, the foregoing DECLARATION
OF

JENNIFER

ITZKOFF

IN

SUPPORT

OF

OPPOSER

BANK

OF

AMERICA

CORPORATION’S MOTION TO AMEND NOTICE OF OPPOSITION TO ADD TWO
CLAIMS, AND MEMORANDUM IN SUPPORT and EXHIBITS 1 through 4 were served via
email to counsel of record:
Siraj Ahmed
Ahmed Kasem
Law Offices of Siraj Ahmed
P.O. Box 55071, Suite 88699
Boston, Massachusetts 02205-5071
sahmed@ahmedlawfirm.com
Ahmed Kasem, Esq.
Kasem, Ko & Ahmed
600 Anton Blvd., Suite 1100
Costa Mesa, CA 92626
akasem@kasemko.com
/Laurie Ricci/
Laurie A. Ricci, Senior Paralegal
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ITZKOFF DECLARATION
EXHIBIT 1

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the Matter of Application Serial No. 86/619,299
Published for Opposition on December 13, 2016
Mark: BFA

BANK OF AMERICA CORPORATION,
Opposer,
v.
BRICKWORK FINANCE ACADEMY,
Applicant.

)
)
)
)
)
)
)
)
)

Opposition No. 91233950

AMENDED NOTICE OF OPPOSITION
Opposer Bank of America Corporation, a Delaware corporation having its principal place of
business at 100 North Tryon Street, Charlotte, North Carolina 28255 (“Opposer”), believes it will be
damaged by the registration of the mark that is the subject of U.S. App. Ser. No. 86/619,299 (the
“BFA mark”), published in the Official Gazette on December 13, 2016, for the following goods and
services:


Printed publications, namely, newsletters, brochures, books, digest books, and monographs in
the fields of investment management, financial analysis, banking, insurance and in support of
the interests of investment professionals, financial analysts, bankers, and insurers, in Class
16;



Association services, namely, the promotion of professional standards and practices and
providing career information in the fields of investment management, financial analysis,
banking and insurance; promoting the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 35;



Providing a website featuring information in the field of investment management, financial
analysis, banking and insurance, in Class 36; and



Educational services, namely, arranging, conducting, and providing courses of instruction,
examinations, workshops, post graduate programs of instruction, seminars, conferences in
the fields of investment management, credit management, risk management, insurance,
banking, and financial analysis and distribution of course and educational materials in
connection therewith; Educational services, namely, providing training of financial analysts
for certification in the field of investment management, credit management, risk
management, insurance, banking, and financial analysis and distribution of course and
educational materials in connection therewith; Non-downloadable electronic publications in
the nature of newsletters, brochures, books, digest books, and monographs in the fields of
investment management, financial analysis, banking, insurance and in support of the interests
of investment professionals, financial analysts, bankers, and insurers, in Class 41;

and hereby opposes the same. As grounds for the opposition, it is alleged that:
1.

Opposer is one of the world’s largest financial institutions and operates thousands of

retail financial centers and ATMs throughout the United States and the world. Moreover, Opposer
offers online and mobile banking platforms, serving millions of accounts and customers.
2.

For many years, and prior to both Applicant’s filing date and Applicant’s claimed

priority date, Opposer and Opposer’s predecessors in interest have used the inherently distinctive
mark BOFA in interstate commerce throughout the United States in connection with the offering
and sale of various banking services, financial services and related products and services.
3.

In addition to the BOFA trademark, Opposer and Opposer’s predecessors in interest

have, for many years, and prior to Applicant’s filing date, used other inherently distinctive marks
2

which contain the component “BOFA” in interstate commerce in connection with Opposer’s
banking and related financial products and services, thereby developing a family of “BOFA” marks
(hereinafter collectively referred to as the “BOFA Marks”).
4.

Ever since the adoption and use of the BOFA Marks as aforesaid, Opposer,

Opposer’s predecessors in interest, and Opposer’s licensees have widely and extensively advertised
and offered banking and related financial products and services under the BOFA Marks. As a
consequence of same, the consuming public and trade have come to recognize and do recognize the
BOFA Marks as being used by Opposer or by a single source, and to associate and identify said
marks with Opposer or with a single source, and Opposer derives substantial goodwill and value
from the aforesaid identification by the consuming public and trade.
5.

Opposer is the owner of the following federal registrations for the BOFA Marks:

Mark
BOFA

Registration
Number
4,210,429

Date of
Registration
9/18/2012

3

Goods/Services
Financial affairs and monetary
affairs, namely, financial
information, management and
analysis services; banking
services; financial services,
namely, wealth management
services, management and
brokerage in the fields of stocks,
bonds, options, commodities,
futures and other securities, and
the investment of funds of
others; financial analysis;
financial management and
consulting; capital investment
services; providing financial
information; financial services in
the nature of investment
services; credit and debit card
services; financial research; and
provision of these services
through an online global

Registration
Number

Date of
Registration

847,761

4/16/68

BOFA MERRILL LYNCH

3,902,861

1/11/11

BOFAML OPEN MINDS

3,955,901

5/3/11

BOFAML

4,036,776

10/11/11

Mark

B OF A

4

Goods/Services
computer network; investment
and financial banking research
and analysis.
Provision of non-downloadable
online computer software for
accessing financial information
and services through an online
global computer network.
Banking, trust and credit
financing services
Banking and related financial
services; investment banking and
advisory services; securities
underwriting, trading and
brokering; trading securities,
shares, foreign exchange,
commodities, options and other
derivative products for others;
financial portfolio management
services; financial investment
research services; financial
investment and advisory
services; and financial
information and service provided
online from a computer database
or global computer network; and
Providing temporary online nondownloadable computer
software for accessing financial
information and services through
an online global computer
network
Financial investment research
services, namely electronically
providing institutional investors
third-party research surrounding
client’s investment portfolios
Banking and related financial
services; investment banking and
advisory services; securities
underwriting, trading and
brokering; trading securities,
shares, foreign exchange,

Mark

BOFAML EXPRESS

Registration
Number

Date of
Registration

4,013,838

8/16/11

Goods/Services
commodities, options and other
derivative products for others;
financial portfolio management
services; financial investment
research services; financial
investment and advisory
services; and financial
information and service provided
online from a computer database
or global computer network; and
Providing temporary online nondownloadable computer
software for accessing financial
information and services through
an online global computer
network
Electronic financial trading
services

(Current printouts from the electronic database records of the USPTO showing the current status
and title of these registrations are attached as Exhibit A.) The aforesaid registrations are valid and
subsisting, unrevoked, and uncancelled, and Opposer is the owner of them and the marks shown
thereby and all of the business and goodwill represented thereby.

Registration Nos. 847,761;

3,902,861; 4,013,838; and 4,036,776 have become incontestable pursuant to 15 U.S.C. § 1065.
GROUND I – LIKELIHOOD OF CONFUSION
6.

Opposer repeats and realleges each and every allegation above as if fully set forth

7.

By the application herein opposed, Applicant seeks to register the BFA mark for the

herein.

following goods and services:


Printed publications, namely, newsletters, brochures, books, digest books, and monographs in
the fields of investment management, financial analysis, banking, insurance and in support of
5

the interests of investment professionals, financial analysts, bankers, and insurers, in Class
16;


Association services, namely, the promotion of professional standards and practices and
providing career information in the fields of investment management, financial analysis,
banking and insurance; promoting the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 35;



Providing a website featuring information in the field of investment management, financial
analysis, banking and insurance, in Class 36; and



Educational services, namely, arranging, conducting, and providing courses of instruction,
examinations, workshops, post graduate programs of instruction, seminars, conferences in
the fields of investment management, credit management, risk management, insurance,
banking, and financial analysis and distribution of course and educational materials in
connection therewith; Educational services, namely, providing training of financial analysts
for certification in the field of investment management, credit management, risk
management, insurance, banking, and financial analysis and distribution of course and
educational materials in connection therewith; Non-downloadable electronic publications in
the nature of newsletters, brochures, books, digest books, and monographs in the fields of
investment management, financial analysis, banking, insurance and in support of the interests
of investment professionals, financial analysts, bankers, and insurers, in Class 41.

Such goods and services are closely related to the goods and services for which Opposer has
registrations and with which Opposer uses the BOFA Marks.
8.

Opposer’s BOFA Marks and Applicant’s BFA mark are confusingly similar in sight,

sound, and commercial impression.
6

9.

Applicant’s BFA mark is confusingly similar to Opposer’s BOFA Marks and is

likely to cause confusion and mistake and to deceive, with consequent injury to Opposer, the
consuming public, and the trade.
10.

Opposer will be damaged by the registration sought by Applicant because such

registration will support and assist Applicant in the confusing and misleading use of Applicant’s
mark sought to be registered, and will give color and exclusive statutory right to Applicant in
violation and derogation of prior and superior rights of Opposer.
GROUND II – DILUTION
11.

Opposer repeats and realleges each and every allegation above as if fully set forth

12.

Opposer and its predecessors in interest have used marks containing BOFA in

herein.

commerce for many years, and have to date spent a substantial amount of money marketing,
advertising and promoting Opposer’s banking and related financial goods and services under the
BOFA Marks. The BOFA trademark is extremely well known in the United States.
13.

Because of the high degree of inherent and acquired distinctiveness of the BOFA

trademark, the length of time and extent to which Opposer has used the BOFA trademark, the vast
advertising and publicity the BOFA trademark has received, the nationwide and worldwide trading
area in which the BOFA trademark is used, and the high degree of consumer recognition of the
BOFA trademark, the BOFA trademark is a famous trademark pursuant to 15 U.S.C. § 1125(c)(1)
and (2).

Further, Opposer’s BOFA trademark, whether standing alone or appearing as a

component of Opposer’s BOFA Marks, became famous long prior to the date of Applicant’s
application to register the BFA trademark, long prior to any alleged use by Applicant of the BFA
trademark, and long prior to the earliest date on which Applicant can rely for purposes of priority.
7

14.

Applicant’s BFA mark would lessen the capacity of Opposer’s famous BOFA

trademark to identify and distinguish Opposer’s goods and services sold thereunder and, as such,
would dilute the BOFA trademark in violation of 15 U.S.C. § 1125(c).
15.

Opposer will be damaged by the registration sought by Applicant because such

registration will support and assist Applicant in diluting the distinctive quality of Opposer’s famous
BOFA trademark.
GROUND III – NON-USE OF MARK
16.

Opposer repeats and realleges each and every allegation above as if fully set forth

17.

Upon information and belief, Applicant did not and does not have use of the BFA

herein.

mark in the United States in connection with some or all of the specified Class 16 goods as well as
the services identified in international Classes 36 and 41 at the time that it filed the Application that
is subject to U.S. Serial No. 86/619,299.
18.

Applicant’s BFA mark is void ab initio as to the goods and services identified in

Class 16, 36, and 41 due to Respondent’s lack of use of the BFA mark in commerce in the United
States.
19.

The Lanham Act specifically provides that “‘use in commerce’ means the bona fide

use of a mark in the ordinary course of trade, and not made merely to reserve a right in a mark.” 15
U.S.C. § 1127. “[A] mark shall be deemed to be in use in commerce –
(1) on goods when –
(A) it is placed in any manner on the goods or their containers or the displays
associated therewith or on the tags or labels affixed thereto, or if the nature of the
goods makes such placement impracticable, then on documents associated with the
goods or their sale, and
8

(B) the goods are sold or transported in commerce, and
(2) on services when it is used or displayed in the sale or advertising of services and the
services are rendered in commerce, or the services are rendered in more than one State or
in the United States and a foreign country and the person rendering the services is engaged
in commerce in connection with the services.”
Id.
20.

Upon information and belief, Applicant cannot show that the BFA mark was in use

in connection with the goods and services identified in Class 16, 36, and 41 in U.S. commerce as of
the time of the filling of the Application on May 5, 2015. Applicant’s response to Opposer’s
discovery requests did not include any evidence that would be considered “use” as the term in
defined by The Lanham Act.
21.

Upon information and belief, Applicant cannot show that the BFA mark is currently

in use in connection with the goods and services identified in Class 16, 36, and 41.
22.

Applicant’s BFA mark is void ab initio in Clases 16, 36, and 41, due to Applicant’s

lack of use of the BFA mark in commerce in the United States.
GROUND IV – LACK OF BONA FIDE INTENT TO USE BFA MARK IN
CONNECTION WITH CLASS 35 SERVICES
23.

Opposer repeats and realleges each and every allegation above as if fully set forth

24.

Grounds for an opposition also include that an application is void ab initio when

herein.

there is no bona fide intent to use a mark in U.S. commerce on identified goods and services as of
the filling date of the application under Section 1(b). T.B.M.P. §309.03(c).
25.

Applicant’s “intent must be demonstrable and more than a mere subjective belief.”

M.Z. Berger & Co. v. Swatch AG, 787 F.3d 1368, 1375, 114 USPQ2d 1892, 1899 (Fed. Cir.
2015)(citing 15 U.S.C. §1051(b)(1)). The question of “whether an applicant has ‘bona fide intent’
9

to use the mark in commerce at the time of the application requires objective evidence of intent.”
Id. at 1376.
26.

Applicant has not produced any objective evidence of an intent to use the BFA mark

in U.S. commerce as of October 5, 2016, the date it amended the basis for its Application for Class
35 from Section 1(a) to Section 1(b). Indeed, Applicant’s entire document production and its
discovery responses to date make no reference to plans for use in the United States as of the
Application filing date of May 5, 2015, let alone October 5, 2016, the date of amending the filing
basis for the Application in Class 35 from Section 1(a) to Section 1(b). T.B.M.P. § 309.03(c); 15
U.S.C. § 1051(a) & (b).
27.

Upon information and belief, Application had no bona fide intent to use the BFA

mark in Class 35 in U.S. commerce at the time it amended the basis for its Application for Class 35
to Section 1(b), and therefore the Application in Class 35 is also void ab initio.
WHEREFORE, Opposer believes it will be damaged by registration of Applicant’s mark
and prays that registration be refused.
This 28th day of June, 2018.
Respectfully submitted,

/Randel S. Springer/
Randel S. Springer
Jacob S. Wharton
Tiffani D. Otey
WOMBLE CARLYLE SANDRIDGE & RICE, LLP
One West Fourth Street
Winston-Salem, NC 27101
Tel: (336) 721-3747
Fax: (336) 726-6991
Attorneys for Bank of America Corporation
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ITZKOFF DECLARATION
EXHIBIT 2

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
WCSR 39059699

In the Matter of Application Serial No. 86/619,299
Published for Opposition on December 13, 2016
Mark: BFA

BANK OF AMERICA CORPORATION,
Opposer,
v.
BRICKWORK FINANCE ACADEMY,
Applicant.

)
)
)
)
)
)
)
)
)

Opposition No. 91233950

AMENDED NOTICE OF OPPOSITION
Opposer Bank of America Corporation, a Delaware corporation having its principal place
of business at 100 North Tryon Street, Charlotte, North Carolina 28255 (“Opposer”), believes it
will be damaged by the registration of the mark that is the subject of U.S. App. Ser. No.
86/619,299 (the “BFA mark”), published in the Official Gazette on December 13, 2016, for the
following goods and services:
• Printed publications, namely, newsletters, brochures, books, digest books, and
monographs in the fields of investment management, financial analysis, banking,
insurance and in support of the interests of investment professionals, financial analysts,
bankers, and insurers, in Class 16;
• Association services, namely, the promotion of professional standards and practices and
providing career information in the fields of investment management, financial analysis,
banking and insurance; promoting the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 35;

• Providing a website featuring information in the field of investment management,
financial analysis, banking and insurance, in Class 36; and
• Educational services, namely, arranging, conducting, and providing courses of
instruction, examinations, workshops, post graduate programs of instruction, seminars,
conferences in the fields of investment management, credit management, risk
management, insurance, banking, and financial analysis and distribution of course and
educational materials in connection therewith; Educational services, namely, providing
training of financial analysts for certification in the field of investment management,
credit management, risk management, insurance, banking, and financial analysis and
distribution of course and educational materials in connection therewith; Nondownloadable electronic publications in the nature of newsletters, brochures, books,
digest books, and monographs in the fields of investment management, financial analysis,
banking, insurance and in support of the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 41;
and hereby opposes the same. As grounds for the opposition, it is alleged that:
1.

Opposer is one of the world’s largest financial institutions and operates thousands

of retail financial centers and ATMs throughout the United States and the world. Moreover,
Opposer offers online and mobile banking platforms, serving millions of accounts and customers.
2.

For many years, and prior to both Applicant’s filing date and Applicant’s claimed

priority date, Opposer and Opposer’s predecessors in interest have used the inherently distinctive
mark BOFA in interstate commerce throughout the United States in connection with the offering
and sale of various banking services, financial services and related products and services.

2

3.

In addition to the BOFA trademark, Opposer and Opposer’s predecessors in

interest have, for many years, and prior to Applicant’s filing date, used other inherently
distinctive marks which contain the component “BOFA” in interstate commerce in connection
with Opposer’s banking and related financial products and services, thereby developing a family
of “BOFA” marks (hereinafter collectively referred to as the “BOFA Marks”).
4.

Ever since the adoption and use of the BOFA Marks as aforesaid, Opposer,

Opposer’s predecessors in interest, and Opposer’s licensees have widely and extensively
advertised and offered banking and related financial products and services under the BOFA
Marks. As a consequence of same, the consuming public and trade have come to recognize and
do recognize the BOFA Marks as being used by Opposer or by a single source, and to associate
and identify said marks with Opposer or with a single source, and Opposer derives substantial
goodwill and value from the aforesaid identification by the consuming public and trade.
5.

Opposer is the owner of the following federal registrations for the BOFA Marks:

Mark
BOFA

Registration
Number
4,210,429

Date of
Registration
9/18/2012

3

Goods/Services
Financial affairs and monetary
affairs, namely, financial
information, management and
analysis services; banking
services; financial services,
namely, wealth management
services, management and
brokerage in the fields of
stocks, bonds, options,
commodities, futures and other
securities, and the investment of
funds of others; financial
analysis; financial management
and consulting; capital
investment services; providing
financial information; financial
services in the nature of
investment services; credit and

Registration
Number

Date of
Registration

847,761

4/16/68

BOFA MERRILL LYNCH

3,902,861

1/11/11

BOFAML OPEN MINDS

3,955,901

5/3/11

BOFAML

4,036,776

10/11/11

Mark

B OF A

4

Goods/Services
debit card services; financial
research; and provision of these
services through an online
global computer network;
investment and financial
banking research and analysis.
Provision of non-downloadable
online computer software for
accessing financial information
and services through an online
global computer network.
Banking, trust and credit
financing services
Banking and related financial
services; investment banking
and advisory services; securities
underwriting, trading and
brokering; trading securities,
shares, foreign exchange,
commodities, options and other
derivative products for others;
financial portfolio management
services; financial investment
research services; financial
investment and advisory
services; and financial
information and service
provided online from a
computer database or global
computer network; and
Providing temporary online
non-downloadable computer
software for accessing financial
information and services
through an online global
computer network
Financial investment research
services, namely electronically
providing institutional investors
third-party research surrounding
client’s investment portfolios
Banking and related financial
services; investment banking

Mark

BOFAML EXPRESS

Registration
Number

Date of
Registration

4,013,838

8/16/11

Goods/Services
and advisory services; securities
underwriting, trading and
brokering; trading securities,
shares, foreign exchange,
commodities, options and other
derivative products for others;
financial portfolio management
services; financial investment
research services; financial
investment and advisory
services; and financial
information and service
provided online from a
computer database or global
computer network; and
Providing temporary online
non-downloadable computer
software for accessing financial
information and services
through an online global
computer network
Electronic financial trading
services

(Current printouts from the electronic database records of the USPTO showing the current status
and title of these registrations are attached as Exhibit A.) The aforesaid registrations are valid
and subsisting, unrevoked, and uncancelled, and Opposer is the owner of them and the marks
shown thereby and all of the business and goodwill represented thereby.

Registration

Nos. 847,761; 3,902,861; 4,013,838; and 4,036,776 have become incontestable pursuant to 15
U.S.C. § 1065.
GROUND I – LIKELIHOOD OF CONFUSION
6.

Opposer repeats and realleges each and every allegation above as if fully set forth

7.

By the application herein opposed, Applicant seeks to register the BFA mark for
5

herein.

the following goods and services:
• Printed publications, namely, newsletters, brochures, books, digest books, and
monographs in the fields of investment management, financial analysis, banking,
insurance and in support of the interests of investment professionals, financial analysts,
bankers, and insurers, in Class 16;
• Association services, namely, the promotion of professional standards and practices and
providing career information in the fields of investment management, financial analysis,
banking and insurance; promoting the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 35;
• Providing a website featuring information in the field of investment management,
financial analysis, banking and insurance, in Class 36; and
• Educational services, namely, arranging, conducting, and providing courses of
instruction, examinations, workshops, post graduate programs of instruction, seminars,
conferences in the fields of investment management, credit management, risk
management, insurance, banking, and financial analysis and distribution of course and
educational materials in connection therewith; Educational services, namely, providing
training of financial analysts for certification in the field of investment management,
credit management, risk management, insurance, banking, and financial analysis and
distribution of course and educational materials in connection therewith; Nondownloadable electronic publications in the nature of newsletters, brochures, books,
digest books, and monographs in the fields of investment management, financial analysis,
banking, insurance and in support of the interests of investment professionals, financial
analysts, bankers, and insurers, in Class 41.
6

Such goods and services are closely related to the goods and services for which Opposer has
registrations and with which Opposer uses the BOFA Marks.
8.

Opposer’s BOFA Marks and Applicant’s BFA mark are confusingly similar in

sight, sound, and commercial impression.
9.

Applicant’s BFA mark is confusingly similar to Opposer’s BOFA Marks and is

likely to cause confusion and mistake and to deceive, with consequent injury to Opposer, the
consuming public, and the trade.
10.

Opposer will be damaged by the registration sought by Applicant because such

registration will support and assist Applicant in the confusing and misleading use of Applicant’s
mark sought to be registered, and will give color and exclusive statutory right to Applicant in
violation and derogation of prior and superior rights of Opposer.
GROUND II – DILUTION
11.

Opposer repeats and realleges each and every allegation above as if fully set forth

12.

Opposer and its predecessors in interest have used marks containing BOFA in

herein.

commerce for many years, and have to date spent a substantial amount of money marketing,
advertising and promoting Opposer’s banking and related financial goods and services under the
BOFA Marks. The BOFA trademark is extremely well known in the United States.
13.

Because of the high degree of inherent and acquired distinctiveness of the BOFA

trademark, the length of time and extent to which Opposer has used the BOFA trademark, the
vast advertising and publicity the BOFA trademark has received, the nationwide and worldwide
trading area in which the BOFA trademark is used, and the high degree of consumer recognition
of the BOFA trademark, the BOFA trademark is a famous trademark pursuant to 15 U.S.C. §
7

1125(c)(1) and (2). Further, Opposer’s BOFA trademark, whether standing alone or appearing as
a component of Opposer’s BOFA Marks, became famous long prior to the date of Applicant’s
application to register the BFA trademark, long prior to any alleged use by Applicant of the BFA
trademark, and long prior to the earliest date on which Applicant can rely for purposes of
priority.
14.

Applicant’s BFA mark would lessen the capacity of Opposer’s famous BOFA

trademark to identify and distinguish Opposer’s goods and services sold thereunder and, as such,
would dilute the BOFA trademark in violation of 15 U.S.C. § 1125(c).
15.

Opposer will be damaged by the registration sought by Applicant because such

registration will support and assist Applicant in diluting the distinctive quality of Opposer’s
famous BOFA trademark.
GROUND III – NON-USE OF MARK
16.

Opposer repeats and realleges each and every allegation above as if fully set forth

17.

Upon information and belief, Applicant did not and does not have use of the BFA

herein.

mark in the United States in connection with some or all of the specified Class 16 goods as well
as the services identified in international Classes 36 and 41 at the time that it filed the
Application that is subject to U.S. Serial No. 86/619,299.
18.

Applicant’s BFA mark is void ab initio as to the goods and services identified in

Class 16, 36, and 41 due to Respondent’s lack of use of the BFA mark in commerce in the
United States.

8

19.

The Lanham Act specifically provides that “‘use in commerce’ means the bona

fide use of a mark in the ordinary course of trade, and not made merely to reserve a right in a
mark.” 15 U.S.C. § 1127. “[A] mark shall be deemed to be in use in commerce –
(1) on goods when –
(A) it is placed in any manner on the goods or their containers or the displays
associated therewith or on the tags or labels affixed thereto, or if the nature of the
goods makes such placement impracticable, then on documents associated with
the goods or their sale, and
(B) the goods are sold or transported in commerce, and
(2) on services when it is used or displayed in the sale or advertising of services and the
services are rendered in commerce, or the services are rendered in more than one State or
in the United States and a foreign country and the person rendering the services is
engaged in commerce in connection with the services.”
Id.
20.

Upon information and belief, Applicant cannot show that the BFA mark was in

use in connection with the goods and services identified in Class 16, 36, and 41 in U.S.
commerce as of the time of the filling of the Application on May 5, 2015. Applicant’s response
to Opposer’s discovery requests did not include any evidence that would be considered “use” as
the term in defined by The Lanham Act.
21.

Upon information and belief, Applicant cannot show that the BFA mark is

currently in use in connection with the goods and services identified in Class 16, 36, and 41.
22.

Applicant’s BFA mark is void ab initio in Clases 16, 36, and 41, due to

Applicant’s lack of use of the BFA mark in commerce in the United States.
GROUND IV – LACK OF BONA FIDE INTENT TO USE BFA MARK IN
CONNECTION WITH CLASS 35 SERVICES
23.

Opposer repeats and realleges each and every allegation above as if fully set forth

herein.
9

24.

Grounds for an opposition also include that an application is void ab initio when

there is no bona fide intent to use a mark in U.S. commerce on identified goods and services as
of the filling date of the application under Section 1(b). T.B.M.P. §309.03(c).
25.

Applicant’s “intent must be demonstrable and more than a mere subjective

belief.” M.Z. Berger & Co. v. Swatch AG, 787 F.3d 1368, 1375, 114 USPQ2d 1892, 1899 (Fed.
Cir. 2015)(citing 15 U.S.C. §1051(b)(1)). The question of “whether an applicant has ‘bona fide
intent’ to use the mark in commerce at the time of the application requires objective evidence of
intent.” Id. at 1376.
26.

Applicant has not produced any objective evidence of an intent to use the BFA

mark in U.S. commerce as of October 5, 2016, the date it amended the basis for its Application
for Class 35 from Section 1(a) to Section 1(b). Indeed, Applicant’s entire document production
and its discovery responses to date make no reference to plans for use in the United States as of
the Application filing date of May 5, 2015, let alone October 5, 2016, the date of amending the
filing basis for the Application in Class 35 from Section 1(a) to Section 1(b). T.B.M.P. §
309.03(c); 15 U.S.C. § 1051(a) & (b).
27.

Upon information and belief, Application had no bona fide intent to use the BFA

mark in Class 35 in U.S. commerce at the time it amended the basis for its Application for Class
35 to Section 1(b), and therefore the Application in Class 35 is also void ab initio.
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WHEREFORE, Opposer believes it will be damaged by registration of Applicant’s mark
and prays that registration be refused.
This 12th 28th day of AprilJune, 20178.
Respectfully submitted,

/Randel S. Springer/
Randel S. Springer
Jacob S. Wharton
Tiffani D. Otey
WOMBLE CARLYLE SANDRIDGE & RICE, LLP
One West Fourth Street
Winston-Salem, NC 27101
Tel: (336) 721-3747
Fax: (336) 726-6991
Attorneys for Bank of America Corporation
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the Matter of Application Serial No. 86/619,299
Published for Opposition on December 13, 2016
Mark: BFA

Bank of America Corporation,
Opposer,
Opposition. No. 91233950
v.

BRICKWORK FINANCE ACADEMY,
Applicant.

APPLICANTS OBJECTIONS AND RESPONSE TO OPPOSER’S
INTERROGATORIES, SET ONE

Applicant Brickwork Finance Academy (“BFA” or “Applicant”), for its answers and objections to
Bank of America’s First Set of Interrogatories, responds as set forth below.

GENERAL RESPONSE AND OBJECTIONS
1.

These responses are made solely for the purposes of this action. BFA fully reserves all

objections related to the admissibility of these responses at trial. Applicant responds to each
Interrogatory subject to the general objections set forth herein. These limitations and objections
form a part of the answer to each Interrogatory. These limitations and objections may be
specifically referred to in an answer to one or more individual Interrogatories for the purpose of
clarity. The failure to specifically incorporate a general objection, however, is not a waiver of
such objection.
2.

Applicant objects to the Interrogatories to the extent that they purport to impose obligations

or actions beyond those required by the Rules of Practice in Trademark Cases (i.e., 37 C.F.R. Part
2), the Trademark Trial and Appeal Board Manual of Procedure ("TBMP"), and the Federal Rules
1

of Civil Procedure. Applicant responds to the Interrogatories only to the extent required thereby
and subject to the objection that the Interrogatories purport to impose any obligations that differ
from, exceed, or conflict with those set forth in the Rules of Practice in Trademark Cases, the
TBMP, and the Federal Rules of Civil Procedure.

3.

Applicant objects to the definition of "Applicant" presented in Applicant's First Set of

Interrogatories as overly broad and unduly burdensome. For its answers and objections, Applicant
takes the term "Applicant" to mean Brickwork Finance Academy, Inc., the only party to this action.

4.

Applicant objects to the Interrogatories to the extent they call for information protected by

the attorney-client privilege, the work product doctrine, or any other applicable claim, law, or rule
of privilege or immunity.

5.

In making these objections and providing these responses, Applicant does not waive or

intend to waive (a) any objection as to proportionality, competency, relevancy, materiality, or
admissibility of any information that may be produced or disclosed in response to the
Interrogatories; (b) any right to object on any ground to the use of any information that may be
produced or disclosed in response to the Interrogatories, or the subject matter thereof, at any
subsequent proceeding, including during the testimony periods for this or any other action; and (c)
any right to object on any ground to any Interrogatories or any other discovery request.
6.

BFA and its attorneys have not fully completed their investigation of the facts relating to

this case, and discovery by all parties is still ongoing. Specifically, it is anticipated that further
discovery, investigation, legal research and analysis may supply additional facts and potentially
add meaning to known facts which could establish entirely new factual conclusions and legal
contentions. As these responses are provided based upon information presently available and
specifically identified by BFA, BFA reserves the right to supplement, amend or modify the
responses set forth below. BFA reserves the right to amend or supplement its responses as
additional information is learned during further investigation and discovery.

Incorporating each and every objection set forth above into the responses set forth below,
BFA responds as follows:
2

RESPONSES TO INTERROGATORIES

INTERROGATORY NO. 1
Specify the nature of Applicant’s business (including a list of products sold and services
offered) and how long Applicant has been engaged in that business.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 1
Applicant objects to this interrogatory to the extent it is compound. Without waiving the
foregoing objections, Applicant responds as follows:
Brickwork Finance Academy is a charitable trust that provides services related to publications,
education, and webpages relating to finance, banking, and insurance.
INTERROGATORY NO. 2
Identify the date of first use in commerce in the United States of Applicant’s Mark
for or in connection with each of Applicant’s Goods and/or Services.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 2
Applicant registered its website (bfa-india.org) in September 2009, was formed in November
2009, and began offering goods and services in December 2009.
INTERROGATORY NO. 3
Describe with specificity each type of good and/or service with which Applicant’s Mark is
currently used in commerce in the United States, Specifying each of Applicant’s Goods and/or
Services that is being offered for sale under or in connection with Applicant’s Mark, and Identify
any documents or things evidencing such use.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 3
Applicant objects to this interrogatory to the extent it is compound. Applicant objects to this
interrogatory as not proportional to the needs of the case because it is overbroad and Applicant
need not identify each good and service and is burdened to attempt to recollect all goods and
services for the previous 8 years ago. Without waiving the foregoing objections, Applicant
3

responds as follows: The BFA mark has been used in services related to publications, education,
certification programs, and webpages relating to finance, banking, and insurance. Investigation
and discovery are ongoing and Applicant will supplement these responses as more information is
discovered. Responsive documents have been produced concurrently in response to Request for
Production of Documents as Exhibits A-G.
INTERROGATORY NO. 4
Specify in U.S. dollars the annual sales amount in the United States (gross and net) for
Applicant’s Goods and/or Services bearing Applicant’s Mark, or with which Applicant’s Mark
was otherwise used in commerce in the United States, from the date of first use to the present.
Your answer should specify the annual sales amount for each of Applicant’s Goods and/or
Services.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 4
Applicant objects to this interrogatory as not proportional to the needs of the case because the
information requested is overbroad and not important to the present action.
INTERROGATORY NO. 5
Specify in U.S. dollars the annual amount spent by Applicant for the purposes of marketing
and/or promoting Applicant’s Goods and/or Services bearing Applicant’s Mark, or with which
Applicant’s Mark was otherwise used, in the United States from the date of first use to the
present. Your answer should Specify the amount spent for each of Applicant’s Goods and/or
Services and Specify the nature of the advertising and marketing purchased, e.g., and without
limitation, attendance at industry or trade shows, sponsorship of events, online or other digital
media, or traditional media (paper, radio, television, etc.).
OBJECTION AND RESPONSE TO INTERROGATORY NO. 5
Applicant objects to this interrogatory as not proportional to the needs of the case because the
information requested is overbroad and not important to the present action.
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INTERROGATORY NO. 6
Specify in U.S. dollars the annual operating expenses accumulated in connection with the
offering and sale of Applicant’s Goods and/or Services bearing Applicant’s Mark in the United
States, or with which Applicant’s Mark was otherwise used in commerce in the United States,
from the date of first use to the present. Your answer should Specify the expenses for each of
Applicant’s Goods and/or Services.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 6
Applicant objects to this interrogatory as not proportional to the needs of the case because the
information requested is overbroad and not important to the present action.
INTERROGATORY NO. 7
Identify all documents and things evidencing the monetary amounts provided in response
to Interrogatories Nos. 4-6.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 7
Applicant objects to this interrogatory as not proportional to the needs of the case because the
information requested is overbroad and not important to the present action.
INTERROGATORY NO. 8
Identify the all trade channels through which Applicant has sold Applicant’s Goods and/or
Services bearing Applicant’s Mark in the United State, or with which Applicant’s Mark was
otherwise used, from the date of first use to the present. For each trade channel, Specify which of
Applicant’s Goods and/or Services were offered and/or sold.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 8
Applicant objects to this interrogatory as not proportional to the needs of the case because it is
overbroad, Applicant need not identify all such information related to every single transaction
over the past 8 years and is burdened to attempt to do so, and all the requested information is not
important to the current action. Without waiving the foregoing objections, Applicant responds as
follows: Applicant generally markets all its goods and services globally through its website,
5

electronic mail, online advertisement such as googleAds, and social media such as facebook and
linkedin. Relevant documents have been produced in response to Request for Production of
Documents, Set One. Additional, documents will be produced if located during the course of
discovery.
INTERROGATORY NO. 9
As to each product and/or service in connection with which Applicant has used Applicant’s
Mark, Specify the price at which Applicant sells and has sold each product and/or service, and
Identify any Documents or Things evidencing such price for each product and/or service.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 9
Courses range in price from $200 to $2,500.
INTERROGATORY NO. 10
Specify the population that Applicant targets as customers for Applicant’s Goods and/or
Services.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 10
Applicant targets sophisticated professional around the globe with background or interest in
finance, banking, investments, or insurance. Purchases generally take a high degree of care.
Purchases are not impulsive, are expensive, and require research and planning ahead.
INTERROGATORY NO. 11
Specify the process by which Applicant’s customers purchase Applicant’s Goods and/or
Services, including how those goods and services are delivered to Applicant’s customer.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 11
Applicant objects to this interrogatory to the extent it calls for speculation on the part of
Applicant and as compound. Without waiving the foregoing objections, Applicant responds as
follows: Applicant generally markets and offers its goods and services globally through its
website, paid online advertisements, electronic mail, and social media. Customers may make a
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purchase online, by telephone, or in person. Services are delivered through in person class room
learning, online class room learning, and self study.
INTERROGATORY NO. 12
Identify all advertisements, brochures, catalogs, packages, labels, promotional materials, and all
other Documents and Things placed, published, distributed, provided, or used by or for
Applicant in the United States from the date of first use to the present that have displayed or
incorporated Applicant’s Mark.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 12
Applicant objects to this interrogatory as not proportional to the needs of the case because it is
overbroad and Applicant need not identify all such information related to every single
transaction over the past 8 years and is burdened to attempt to do so. Without waiving the
foregoing objections, Applicant responds as follows: Applicant generally markets its goods and
services globally through its website, electronic mail, online advertisement such as googleAds,
and social media such as facebook and linkedin. Relevant documents have been produced in
response to Request for Production of Documents, Set One.
INTERROGATORY NO. 13
Please describe the circumstances surrounding Applicant’s selection and adoption of Applicant’s
Mark, and Identify all Documents in Applicant’s possession or control which relate to
Applicant’s selection of Applicant’s Mark.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 13
Applicant objects to this Interrogatory on the grounds that it is confusing and unintelligible.
Without waiving the foregoing objections, Applicant responds as follows: Mr Vivek Kulkarni,
President of BFA, owns the Brickwork group of companies in India, including Brickwork India
and Brickwork Ratings India. Formed in 2009, Brickwork Finance Academy is a non-profit
initiative of the promoters of Brickwork Ratings India Pvt. Ltd. BFA was selected as an
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acronym for Brickwork Finance Academy. (See Exhibits O, P & Q produced in response to
Request for Production of Documents, Set One.)
INTERROGATORY NO. 14
Identify all Documents in Applicant’s possession or control that refer or relate in any way
to or that mention the decision to file, the preparation of, or the prosecution of any state or
federal trademark application for Applicant’s Mark.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 14
Applicant objects to this Interrogatory on the grounds that it is compound, confusing, and
unintelligible and to the extent it calls for attorney work product and attorney client privileged
information. Without waiving the foregoing objections, Applicant responds as follows: See
Exhibits O, P & Q produced in response to Request for Production of Documents, Set One. All
other documents are publicly available and equally accessible to Opposer through the USPTO’s
Trademark Status & Document Retrieval online system.
INTERROGATORY NO. 15
State the date on which Applicant first acquired knowledge of Opposer’s Mark and the Persons
who first acquired such knowledge, and Identify all Documents in the possession, custody or
control of or otherwise known to Applicant that relate or refer in any way to the acquisition of
such knowledge, and state the response to acquisition of such knowledge.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 15
Applicant had no prior knowledge of Opposer’s Mark until this proceeding.
INTERROGATORY NO. 16
State whether a search or investigation was ever conducted by Applicant or its agents or
attorneys with respect to Applicant’s Mark of any record including, but not limited to, the United
States Patent and Trademark Office records, state trademark records, trademark or trade
publications, business directories, Internet searches, or the records of any trademark service
organization? If so, for each search or investigation:
8

(a) Identify all search results relating to such search or investigation; and
(b) Identify all opinions and other Documents and Things referring or relating to such
search or investigation.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 16
Applicant’s attorneys searched for use of the mark “BFA” in relevant classes of goods and
services.
INTERROGATORY NO. 17
Identify the Persons associated with Applicant who are most knowledgeable about:
(a)

Applicant’s selection, adoption and use of Applicant’s Mark;

(b)

Applicant’s advertising and promotion of Applicant’s Goods and/or Services

bearing or in connection with Applicant’s Mark;
(c)

Applicant’s sale of products and/or services in connection with Applicant’s Mark;

(d)

Applicant’s costs and expenses in connection with goods and/or services bearing

(e)

or used in connection with Applicant’s Mark.

OBJECTION AND RESPONSE TO INTERROGATORY NO. 17
Applicant objects to this interrogatory to the extent it is compound. Without waiving the
foregoing objections, Applicant responds as follows:
Mr. Vivek Kulkarni
INTERROGATORY NO. 18
Identify each Person whom Applicant intends to call as a witness in this proceeding and
Specify for each:
(a)

The subject matter upon which he/she is expected to testify;

(b)

The substance of the facts and opinions to which he or she is expected to testify;

(c)

The grounds for each opinion that he or she is expected to give; and

(d)

Identify all Documents and Things that relate in any way to the subject matter,
9

facts, and/or circumstances as to which each Person is expected to testify.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 18
Applicant objects to this interrogatory to the extent it is compound. Without waiving the
foregoing objections, Applicant responds as follows: Mr. Vivek Kulkarni – Applicant’s Mark
and services. Discovery and investigation is still on-going and Applicant may decide to call
additional witnesses in the future.
INTERROGATORY NO. 19
If Applicant has ever received any oral or written inquiries or communications from any Person,
firm, or association who has indicated that he, she, or it is, has been, or might have been
confused as to the source or origin of Applicant’s Goods and/or Services or as to the affiliation
or connection between Applicant and Opposer, Identify all such inquiries or communications,
setting forth the full circumstances surrounding receipt thereof, including all Persons involved in
such inquiries or communications, and Identify all Documents containing or referring to each
inquiry or communication.
OBJECTION AND RESPONSE TO INTERROGATORY NO. 19
Applicant has never received any such inquiries.

Dated: April 5, 2018

By: /s/Siraj Ahmed/
Siraj Ahmed
Law Offices of Siraj Ahmed
PO Box 55071
Boston, MA 02205-5071
Attorney for Brickwork Finance Academy
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Proof of Service

I hereby certify that a true and complete copy of the foregoing Response to Interrogatories, Set
One has been served on Bank of America Corporation by forwarding said copy on April 10, 2018
via email to:
Randel S. Springer
Jacob Wharton
Womble Bond Dickinson (US) LLP
One West Fourth St.
Winsten-Salem, NC 27101
Jacob.Wharton@wbd-us.com
Randy.Springer@wbd-us.com
/Ahmed Kasem/
Ahmed Kasem, Esq.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
In the Matter of Application Serial No. 86/619,299
Published for Opposition on December 13, 2016
Mark: BFA

Bank of America Corporation,
Opposer,
Opposition. No. 91233950
v.

BRICKWORK FINANCE ACADEMY,
Applicant.

APPLICANTS OBJECTIONS AND RESPONSE TO OPPOSER’S
REQUESTS FOR PRODUCTION, SET ONE

GENERAL RESPONSE AND OBJECTIONS
1.

Applicant responds to each Request for Production subject to the general objections set

forth herein. These limitations and objections form a part of the answer to each Request for
Production. These limitations and objections may be specifically referred to in an answer to one
or more individual Requests for Production for the purpose of clarity. The failure to specifically
incorporate a general objection, however, is not a waiver of such objection.

2.

Applicant objects to the Requests for Production to the extent that they purport to impose

obligations or actions beyond those required by the Rules of Practice in Trademark Cases (i.e., 37
C.F.R. Part 2), the Trademark Trial and Appeal Board Manual of Procedure ("TEMP"), and the

1

Federal Rules of Civil Procedure. Applicant responds to the Requests for Production only to the
extent required thereby and subject to the objection that the Requests for Production purport to
impose any obligations that differ from, exceed, or conflict with those set forth in the Rules of
Practice in Trademark Cases, the TBMP, and the Federal Rules of Civil Procedure.

3.

Applicant objects to the Requests for Production to the extent they call for information

protected by the attorney-client privilege, the work product doctrine, or any other applicable claim,
law, or rule of privilege or immunity.

4.

Applicant objects to the definition of "Applicant" presented in Applicant's First Set of

Request for Documents as overly broad and unduly burdensome. For its answers and objections,
Applicant takes the term "Applicant" to mean Brickwork Finance Academy, Inc., the only party
to this action.

5.

In making these objections and providing these responses. Applicant does not waive or

intend to waive (a) any objection as to proportionality, competency, relevancy, materiality, or
admissibility of any information that may be produced or disclosed in response to the Requests for
Production; (b) any right to object on any ground to the use of any information that may be
produced or disclosed in response to the Requests for Production, or the subject matter thereof, at
any subsequent proceeding, including during the testimony periods for this or any other action;
and (c) any right to object on any ground to any Requests for Production or any other discovery
request.

6.

Applicant objects to each of the requests to the extent it calls for documents not within the

possession, custody, or control of Applicant or to the extent the request is not proportional to the
needs of the case.

7.

Applicant and its attorneys have not fully completed their investigation of the facts relating

to this case, have not completed discovery, and have not completed their preparation for trial. Any
and all documents to be produced are documents which are presently available to and specifically
located by Applicant. The responses given herein are based upon information reasonably currently
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available to Applicant and documents within Applicant’s possession, custody, and control.
Applicant reserves the right to amend or supplement its responses as additional information is
learned during further investigation and discovery.
Subject to and without waiving the foregoing, Applicant responds to the Requests for
Production as follows and concurrently submits herewith electronic copies of the produced
documents identified by Exhibit Letters, as noted in Applicant's responses below:

DOCUMENTS AND THINGS TO BE PRODUCED
REQUEST TO PRODUCE NO. 1
All Documents and Things referring or relating to the date of first use of Applicant’s Mark by
Applicant on or in connection with Applicant’s Goods and/or Services in commerce in the
United States.
OBJECTION AND RESPONSE TO REQUEST NO. 1
Applicant objects to this request as not proportional to the needs of the case because it is
overbroad and Applicant need not identify all documents responsive to this request, is burdened
to attempt to recollect all documents used 8 years ago, and requests information which is not
important to this case. Without waiving the foregoing objections, Applicant responds as follows:
Applicant hereby produces documents attached hereto as Exhibits A-G.
REQUEST TO PRODUCE NO. 2
Representative samples of Documents and Things referring or relating to the date of the most
recent use in commerce in the United States by Applicant of Applicant’s Mark in connection
with Applicant’s Goods and/or Services.
OBJECTION AND RESPONSE TO REQUEST NO. 2
Applicant hereby produces documents attached hereto as Exhibits G-H as representative
samples. All other documents are publicly available and equally accessible to Opposer at:
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www.bfa-india.org, https://www.facebook.com/Brickwork-Finance-Academy927451507318965/, https://www.linkedin.com/company/brickwork-finance-academy.
REQUEST TO PRODUCE NO. 3
All Documents and Things upon which Applicant intends to rely, if any, in establishing
continuous use of Applicant’s Mark in commerce in the United States in connection with
Applicant’s Goods and/or Services from the date since use began until the present.
OBJECTION AND RESPONSE TO REQUEST NO. 3
Applicant hereby produces documents attached hereto as Exhibits A-N, R-T. All other
documents are publicly available and equally accessible to Opposer at: www.bfa-india.org,
https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy.
REQUEST TO PRODUCE NO. 4
All Documents and Things referring or relating to instances in which a person has been
confused, deceived, or mistaken about the source of (a) Applicant’s Goods and/or Services,
believing them to be from the same source as Opposer’s, or (b) Opposer’s Services, believing
them to be from the same source as Applicant’s Goods and/or Services, or (c) Applicant’s Goods
and/or Services or Opposer’s Services, believing that Applicant and Opposer were a single entity
or related entities.
OBJECTION AND RESPONSE TO REQUEST NO. 4
Applicant has conducted a diligent search and found no responsive documents.
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REQUEST TO PRODUCE NO. 5
All Documents and Things ever sent or received by Applicant regarding any allegation by
Applicant that another Person has infringed Applicant’s Mark, or regarding any allegations that
use of Applicant’s Mark infringes another Person’s mark, registered or otherwise.
OBJECTION AND RESPONSE TO REQUEST NO. 5
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 6
Documents and Things referring or relating to any inter partes state or federal trademark office
proceedings, or inter partes state or federal court proceedings, in which Applicant’s Mark was
involved.
OBJECTION AND RESPONSE TO REQUEST NO. 6
Applicant objects to this Request to the extent it seeks privileged attorney client work product
and communications. Applicant objects to this request as not proportional to the needs of the
case because Opposer has equal access to relevant information. Without waiving the foregoing
objections, Applicant responds as follows: All documents are publicly available and equally
accessible to Opposer through the TTABVUE, the Trademark Trial and Appeal Board Inquiry
System, proceeding number 91233906.
REQUEST TO PRODUCE NO. 7
Documents and Things referring or relating to polls, studies, surveys or investigations
conducted by or for Applicant relating to Applicant’s Mark or to Opposer’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 7
Applicant has conducted a diligent search and found no responsive documents with respect to
Opposer’s Mark.
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REQUEST TO PRODUCE NO. 8
Representative advertisements, catalogs, brochures, Internet web pages or other advertising
means or media in which Applicant’s Mark has been used in the United States by Applicant from
the date of first use to the present.
OBJECTION AND RESPONSE TO REQUEST NO. 8
Applicant objects to this request as not proportional to the needs of the case because it is
overbroad and Applicant need not identify all documents responsive to this request, is burdened
to do so, and Opposer has equal access to relevant information. Without waiving the foregoing
objections, Applicant responds as follows: Applicant hereby produces documents attached
hereto as Exhibits A-N, R-T. All other documents are publicly available and equally accessible
to Opposer at: www.bfa-india.org, https://www.facebook.com/Brickwork-Finance-Academy927451507318965/, https://web.archive.org/web/*/bfa-india.com,
https://www.linkedin.com/company/brickwork-finance-academy.
REQUEST TO PRODUCE NO. 9
Documents from which Applicant can determine the amount of money which Applicant has
expended on advertising and promoting Applicant’s Mark in the United States from the date of
first use to the present.
OBJECTION AND RESPONSE TO REQUEST NO. 9
Applicant objects to this request as not proportional to the needs of the case because the
information requested is not important to the present action.
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REQUEST TO PRODUCE NO. 10
Documents and Things referring or relating to any contracts, agreements or other understandings,
written or oral, between Applicant and any other entity concerning use of Applicant’s Mark or
variations thereof by Applicant or another entity.
OBJECTION AND RESPONSE TO REQUEST NO. 10
Applicant hereby produces documents attached hereto as Exhibits O and P.
REQUEST TO PRODUCE NO. 11
Each and every search conducted by or on behalf of Applicant regarding use of Applicant’s
Mark or trademarks similar to Applicant’s Mark and all communications and other Documents
related thereto.
OBJECTION AND RESPONSE TO REQUEST NO. 11
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 12
All Documents and Things referring or relating to any opinions regarding Applicant’s
Mark or Opposer’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 12
Applicant has conducted a diligent search and found no non-privileged responsive documents.
REQUEST TO PRODUCE NO. 13
All Documents and Things requested to be identified in Opposer’s First Set of Interrogatories or
relied upon by Applicant in preparing its responses to Opposer’s First Set of Interrogatories.
OBJECTION AND RESPONSE TO REQUEST NO. 13
Applicant has conducted a diligent search and found no responsive documents other than those
already produced.
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REQUEST TO PRODUCE NO. 14
All Documents and Things referring or relating to applications to register Applicant’s
Mark, and any registrations for Applicant’s Mark in the United States.
OBJECTION AND RESPONSE TO REQUEST NO. 14
Applicant objects to this Request to the extent it seeks privileged attorney client work product
and communications. Applicant objects to this request as not proportional to the needs of the
case because Opposer has equal access to relevant information. Without waiving the foregoing
objections, Applicant responds as follows: Applicant hereby produces documents attached
hereto as Exhibits A-F, Q. All other documents are publicly available and equally accessible to
Opposer through the USPTO’s Trademark Status & Document Retrieval online system.
REQUEST TO PRODUCE NO. 15
All Documents and Things referring or relating to the channels of trade through which
Applicant’s Goods and/or Services travel in the United States.
OBJECTION AND RESPONSE TO REQUEST NO. 15
Applicant objects to this request as not proportional to the needs of the case because Applicant
need not identify all documents responsive to this request, is burdened to do so, and Opposer has
equal access to relevant information. Without waiving the foregoing objections, Applicant
responds as follows: Applicant hereby produces documents attached hereto as Exhibits A-G, RT. All other documents are publicly available and equally accessible to Opposer at: www.bfaindia.org, https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy.
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REQUEST TO PRODUCE NO. 16
Documents and Things from which Opposer can determine (i) the geographic territories in which
Applicant’s Goods and/or Services have been sold or offered for sale under Applicant’s Mark
and (ii) the geographic territories in which Applicant intends to sell Applicant’s Goods and/or
Services under Applicant’s Mark in the future.
OBJECTION AND RESPONSE TO REQUEST NO. 16
Applicant hereby produces documents attached hereto as Exhibits A-G, R-T. All other
documents are publicly available and equally accessible to Opposer at: www.bfa-india.org,
https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy.
REQUEST TO PRODUCE NO. 17
Documents and Things referring or relating to the identification of the actual or intended class of
customers to which the goods and/or services under Applicant’s Mark are offered or are intended
to be offered, including but not limited to any market studies, reports or summaries describing
the targeted or actual customers.
OBJECTION AND RESPONSE TO REQUEST NO. 17
Applicant hereby produces documents attached hereto as Exhibits A-G, R-T. All other
documents are publicly available and equally accessible to Opposer at: www.bfa-india.org,
https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy.
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REQUEST TO PRODUCE NO. 18
All Documents and Things referring or relating to any knowledge Applicant has of
Opposer and Opposer’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 18
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 19
Representative samples of any Documents and Things bearing Applicant’s Mark ever
used in connection with any goods or services offered, sold, or provided to customers or
potential customers by Applicant.
OBJECTION AND RESPONSE TO REQUEST NO. 19
Applicant objects to this request as not proportional to the needs of the case because Applicant
need not identify all documents responsive to this request, is burdened to do so, and Opposer has
equal access to relevant information. Without waiving the foregoing objections, Applicant
responds as follows: Applicant hereby produces documents attached hereto as Exhibits A-G, RT. All other documents are publicly available and equally accessible to Opposer at: www.bfaindia.org, https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy.
REQUEST TO PRODUCE NO. 20
Representative copies of all invoices, bills, or other documents evidencing or relating to the sale
of any goods or services under or in connection with Applicant’s Mark.
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OBJECTION AND RESPONSE TO REQUEST NO. 20
Applicant objects to this request as not proportional to the needs of the case because the
information requested is not important to the present action.
REQUEST TO PRODUCE NO. 21
All Documents and Things relating to Applicant’s marketing strategy, plans or programs and
promotional strategy, plans or programs involving the use of Applicant’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 21
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 22
All Documents and Things recording, relating or referring to Applicant’s intentions or
plans for expanding the use of Applicant’s Mark in connection with additional goods or services
or additional geographic locations.
OBJECTION AND RESPONSE TO REQUEST NO. 22
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 23
Documents and Things that relate to the consideration of alternative terms, names, marks, or
symbols before Applicant selected Applicant’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 23
Applicant has conducted a diligent search and found no responsive documents.
REQUEST TO PRODUCE NO. 24
All Documents and Things supporting the affirmative defenses asserted in your Answer to the
Notice of Opposition.
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OBJECTION AND RESPONSE TO REQUEST NO. 24
Applicant objects to this request as not proportional to the needs of the case because Applicant
need not identify all documents responsive to this request, is burdened to do so, and Opposer has
equal access to relevant information. Without waiving the foregoing objections, Applicant
responds as follows: Applicant hereby produces documents attached hereto as Exhibits A-T. All
other documents are publicly available and equally accessible to Opposer at: www.bfa-india.org,
https://www.facebook.com/Brickwork-Finance-Academy-927451507318965/,
https://web.archive.org/web/*/bfa-india.com, https://www.linkedin.com/company/brickworkfinance-academy and the USPTO’s Trademark Status & Document Retrieval online system..
REQUEST TO PRODUCE NO. 25
All Documents and Things referring or relating to Applicant’s selection and adoption of
Applicant’s Mark.
OBJECTION AND RESPONSE TO REQUEST NO. 25
Applicant hereby produces documents O-Q.

Dated: April 5, 2018

By: /s/Siraj Ahmed/
Siraj Ahmed
Law Offices of Siraj Ahmed
PO Box 55071
Boston, MA 02205-5071
Attorney for Brickwork Finance Academy
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Proof of Service

I hereby certify that a true and complete copy of the foregoing Response to Request for
Production of Documents, Set One has been served on Bank of America Corporation by
forwarding said copy on April 10, 2018 via email to:
Randel S. Springer
Jacob Wharton
Womble Bond Dickinson (US) LLP
One West Fourth St.
Winsten-Salem, NC 27101
Jacob.Wharton@wbd-us.com
Randy.Springer@wbd-us.com

/Ahmed Kasem/
Ahmed Kasem, Esq.
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Art of Finønce

VERIFICATION
I, Sharada Shivram have read the foregoing Applicant's Response to Opposer's Requests For
Production, Set One and declare that the statemellts contained therein are true and correct based on rny
personal knowledge, information and belief.
I declare under penalty under penalty of perjury that the foregoing is true and correct.

April 6, 2018 at Bangalore, lndia

9^ø."--a-A-a

Sl,--¡.'v

¿-

o.pp

Verification

l}'ickwork

F'in¿urce Acaclemy

ljrrì [.'lrrrrr, Raj ,,\ìl<:ra l'ark, Kalcna Agrahala, llannclghatta lìo¿rrl, Ikrttgalttt'u I)ll<lnr': +c¡t - {3o 4o4o 995o lì¿rx: +-9r - tì<l 4o4tl 994t
infìr(irllll1-;¡1<lia.rlrg lrvrvrv.blìt-intlia.org lr'r,rvn'.1ìittitrtci¿rl-l,itclacv.in

56¡o 076

Art of Finance

Vf,RIFICATION
I, Sharada Shivram have read the foregoing Applicant's Response To Opposer''s lnterrogatories,
Set One and declare that the statements contained thercin are true and correct based on my personal

knowledge, infonnation and belief.
I declare under penalty under penalty of perjury that the foregoing is true and correct.

April 6, 201 8 at Bangalore, India
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Brickwork Finance Academy Document Production
Ex. A

Brickwork Finance Academy Document Production
Ex. B

B anking &
Financial Analyst

Program

Brickwork Finance Academy

BRICKWORK
FINANCE ACADEMY
www.bfa-india.org

BFA Level I and Level II Exam

3

modes of Study
Self Study /
Online classes /
Weekend classes

3

core areas of Finance
Credit management,
Investment management,
& Risk management.

9

months of hard work
Weekend classes
(Saturday 9am to 5pm)

Brickwork Finance Academy’s
Banking and Financ ial Analyst Pro gram is a
nic he c e rtific ate pro gram fo r individuals
aspiring fo r c are e rs in Do me stic and
Inte rnatio nal BFSI se c to r. The Inve stme nt
Manage me nt mo dule o f the pro gram pro vide s
inputs similar to the CFA c o urse , while the
Risk Manage me nt mo dule pro vide s inputs
similar to the FRM c o urse . In additio n, the
Pro gram c o ve rs vital aspe c ts re late d to Cre dit
Manage me nt.

Co ntac t : admissio ns@ bfa-india.o rg
Fo r re gistratio n ple ase visit : www.bfa-india.org

Brickwork Finance Academy
Bric kwo rk Financ e Ac ade my, a no n-pro fit o rganizatio n,
o ffe rs nine mo nth, we e ke nd pro gram fo r Graduate s, Po st
Graduate s and Wo rking Pro fe ssio nals lo o king fo r an
e nric hing c are e r in Financ e . The pro gram c o ve rs vital are as
in Financ e viz., Credit Managem ent, Investm ent

Managem ent and Risk Managem ent.

Banking & Financial Analyst Program
Banking & Financ ial Analyst (BFA) is a c e rtific atio n c o nfe rre d
upo n by Bric kwo rk Financ e Ac ade my. The c e rtific atio n is
o ffe re d at two le ve ls - Le ve l I and Le ve l II . The c andidate s
who pass the se e xams wo uld have highe r le ve l o f analytic al
rigo r, unde rstanding o f e quity, fixe d inc o me , de rivative
marke ts, kno wle dge o f Indian bank le nding and maste ry o f
c re dit and risk analysis. The y c o uld be abso rbe d as rating
analysts, financ ial analysts, busine ss analysts, c re dit
analysts, risk analysts, lo an o ffic e rs, fixe d inc o me analysts
in c o mme rc ial banks, inve stme nt banks, mutual funds,
insuranc e firms and pe nsio n funds. The y c an also be
abso rbe d as financ e and risk manage rs in financ e
de partme nts o f Co rpo rate .

There are three choices to pursue BFA program .
Se lf Study Pro gram
?
Online c lasse s
?
We e ke nd c lasse s at Be ngaluru c ampus
?

Mission
Bric kwo rk be lie ve s that Financ e is just no t a sc ie nc e but also an
Art. Eve n tho ugh many the o rie s have be e n inve nte d o ve r the last
five de c ade s, the wo rld marke t c o uld no t pre dic t no r c o pe with
disastro us financ ial c rise s o f 2 0 0 8 . Eve ry stude nt must study the
the o ry; unde rstand the quantitative me tho ds and mo re . Ye t to
suc c e e d e ve ryo ne must appre c iate nuanc e s in the Art of Finance.
The art c an be de ve lo pe d o nly by o bse rving re al wo rld, studying
and analysing re al wo rld c ase s bo th do me stic ally and
inte rnatio nally. BFA missio n is to make this happe n in a sho rt span
o f 9 mo nths.
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BFA Level I and Level II Exams
This e xam is he ld o n the se c o nd Saturday o f April

Exam Centers

e ve ry ye ar. The Le ve l I e xam c arrie s 1 2 0 que stio ns

BFA e xams are o ffe re d at Ahme dabad, Be ngaluru,

and is a multiple c ho ic e type . The Leve l II e xam is an

Che nnai, De lhi, Hyde rabad, Ko lkata and Mumbai at

e ssay type e xam.

pre se nt.

Course Content for Exam

Exam Fees

The c o urse c o nte nt fo r bo th Le ve l I and Le ve l II is the

The e xam fe e s have to be paid in full and in advanc e .

same and c o ve rs Cre dit, Inve stme nt and Risk

The fe e s fo r Le ve l I e xam is Rs 2 5 ,0 0 0 and fe e s fo r

manage me nt to pic s. The Le ve l I e xam is a mix o f basic

Le ve l II e xam is Rs 3 5 ,0 0 0 . The fe e s - fo r bo th le ve ls

and advanc e d que stio ns o fte n aske d in multiple -

c o mbine d to be take n o n the same day is Rs 5 0 ,0 0 0 .

c ho ic e fo rmat. Le ve l II is an e ssay type pape r that

The fe e s are no n re fundable .

c alls fo r advanc e d in de pth study and highe r leve l o f
analytic al and thinking skills.

Financial Calculator
BFA e xams re quire the c andidate s to use the physic al

English proficiency

financ ial c alc ulato rs and no t any applic atio ns o n c e ll

Many e mplo ye rs re quire minimum skills in drafting

pho ne s and table ts. BFA re c o mme nds HP1 2 C o r

c o mpany / industry re po rts. The e quity re se arc h, fixe d

Sharp EL 7 3 5 S o r Te xas Instrume nts BA II Plus. The

inc o me re se arc h analysts ne e d an advanc e d le ve l o f

e xam is a c lo se d bo o k c o mpre he nsive e xam and no

English pro fic ie nc y to e xpre ss the ir analytic al rigo r in

o utside s bo o ks, pape rs o r no te s are allo we d.

simple unde rstandable , grammatic ally c o rre c t English.

Candidate s will no t be allo we d any lapto p, iPad,

BFA Le ve l II re quire s c andidate s to write an e ssay that

table ts o r c e ll pho ne s.

de mo nstrate s c andidate s’ maste ry o ve r language ,
lo gic al thinking, c larity and flo w o f tho ught. The grade s
o btaine d in English are sho wn se parate ly.

Important Dates for BFA Exam
Examination Date : 2

nd

Saturday o f April e ve ry ye ar

Examination Centers: Ahme dabad, Be ngaluru,

Grades
Tho se who pass BFA e xams are give n thre e grade s.
DS - Distinguishe d, HP - High Pass and P- Pass. The
c andidate s who do no t pass are sho wn Fail.

Fo r de tails c o ntac t: Raghavendra @ 9743437999
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Che nnai, De lhi, Hyde rabad, Ko lkata and Mumbai

Level I Exam: 9 .3 0 am to 1 2 .3 0 pm
Level II Exam: 2 pm to 5 pm

Brickwork Analyst Program
BFA Program is for talented individuals who want to m ake a
difference in the field of finance.
Tho se who wish to e nro l fo r “ Trainee Analyst post ”thro ugh
Bric kwo rk Financ e Ac ade my’s it is mandato ry to atte nd the
Banking & Financ ial Analyst pro gram and take -up bo th BFA Le ve l I
& II c o mpre he nsive e xams during April 2 017. Po sitio ns are limite d
and base d o n a se parate se le c tio n pro c e ss, as de te rmine d by
Bric kwo rk Ratings c andidate s will be se le c te d fo r this po sitio n..
This implie s yo u will have to wo rk fulltime fro m Mo nday to Friday

Career
Avenues
?
Banks
?
Mutual Funds

with Bric kwo rk Ratings . The se le c te d c andidate s has to abide by

?
Corporates

the fo llo wing

?
Wealth Management Firms

•

?
Insurance Companies

BFA will de pute se le c te d c andidate s as Traine e at Bric kwo rk
Ratings, a SEBI and RBI re giste re d Cre dit Rating Age nc y
fro m Mo nday to Friday. Suc h de pute d c andidate s c o mprise

?
Investment Banks

Bric kwo rk Analyst pro gram. Co mpe nsatio n pac kage during
the BFA pro gram pe rio d will be base d o n qualific atio n and

•

e xpe rie nc e as we ll as pe rfo rmanc e in inte rvie w.

?
Credit Rating Agencies

Afte r c o mple tio n o f de putatio n, c andidate s who c le ar the

?
Stock Broking Firms

c o mpre he nsive e xams o f BFA with distinc tio n will be

?
Private Equity Companies

pre fe rre d fo r abso rptio n with Bric kwo rk Gro up.

?
Securities Research Firms
•

Candidate s sho uld atte nd we e ke nd c lasse s at Bric kwo rk
Financ e Ac ade my, Be ngaluru o n Saturdays fro m 9 .0 0 am to

?
Financial Institutions

rd

5 .0 0 pm. The se c lasse s c o mme nc e 3 Saturday o f June
st

e ve ry ye ar and e nd o n 1 Saturday o f April e ve ry ye ar.
•

The pro gram re quire s c andidate s to buy c e rtain bo o ks and

?
IT Firms in BFSI Sector

study mate rials. Candidate s are no t e xpe c te d to pay

?
Government Bodies

se parate ly fo r Harvard Busine ss Sc ho o l o r o the r c ase
studie s and additio nal c lass mate rial.
•

The paid c o urse fe e o f Rs.1 ,5 0 ,0 0 0 / - will be re funde d to the
c andidate o n the fo llo wing te rms and c o nditio ns.
1.

?
Manufacturing, Infrastructure

and Service Organizations
?
KPO/BPO Firms

Candidate sho uld wo rk fo r thre e c o nse c utive ye ars with
Bric kwo rk gro up fro m the date o f appo intme nt.

2.

Sho uld Pass BFA Le ve l I & II e xams with Distinc tio n o r
High Pass

3.

Maintain minimum o f 8 5 % o f c lass ro o m atte ndanc e .
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BFA ROI
Real world Faculty
Our fac ulty po o l inc lude s we ll-kno wn and highly
re spe c te d ac ade mic ians, industry e xpe rts and

Art of Finance
Brickwork believes that Finance is just not a science

prac titio ne rs in the financ ial se c to r. The pro gram

but also an Art. Even though m any theories have

pro vide s an invaluable o ppo rtunity to the partic ipants

been invented last five decades, the world m arket

to inte rac t with pro fe ssio nals with re al-life e xpe rie nc e

could not predict nor cope with disastrous financial

in financ e . Stude nts ge t to inte rac t with the Bric kwo rk

crises of 2008. Every student m ust study the theory,

Ratings analysts and gain valuable re al wo rld insights

understand the quantitative m ethods and m ore. Yet
to succeed everyone m ust appreciate nuances in the

into e c o no mic se c to rs.

Art of Finance. The art can be developed only by
observing real world, studying and analysing real

Only Finance

world cases both dom estically and internationally.

BFA Pro gram is de signe d to give a tho ro ugh

BFA Program is designed to instill Art of Finance in

unde rstanding abo ut the financ ial se c to r. Many po st

all candidates

graduate pro grams in manage me nt re quire a numbe r
o f c o urse s in HR, Manage me nt, Strate gy, Marke ting
e tc . BFA pro gram is fo c use d just o n financ e . The

BFA Advantage

pro gram is de signe d aro und Financ e basic s, Cre dit,

•

Co urse c urric ulum use s inte rnatio nal te xt bo o ks
to e duc ate abo ut the tre nds in inte rnatio nal

Inve stme nt and Risk Manage me nt.

financ ial marke t.

Indo US focus

•

applic atio ns.

Mo st MBA pro grams like Wharto n, Stanfo rd fo c us o n
just the US marke ts with no t muc h re fe re nc e to Indian

Hands-o n e xpe rie nc e in financ ial marke ts and

•

We ll-de signe d c o urse c urric ulum e mphasizing o n
imparting prac tic al kno wle dge .

marke ts. The BFA pro gram fo c use s o n bo th the Indian
and the US marke ts. The pro gram is de signe d fo r the

•

Inte rac tio n with Bric kwo rk Ratings Analysts

graduate s in IT, BPO, KPO with partic ular re fe re nc e to

•

Expo sure to prac tic al c ase studie s, kno wle dge
sharing fro m e xpe rie nc e d industry pro fe ssio nals

BFSI se c to r. Tho se e mplo ye d in the se se c to rs ne e d to

fro m all o ve r India.

kno w re garding the US mutual funds, banks and
insuranc e c o mpanie s e tc . The stude nts se e king

•

Tho se in BPO / KPO/ IT firms in BFSI se c to rs
wo uld ge t pro mo tio ns, c lie nt fac ing po sitio ns and

e mplo yme nt in the do me stic BFSI ne e d to kno w the

c an po ssibly e nte r the Indian financ ial se c to r.
Indian sto c k marke ts, mutual funds, re gulatio n,

Othe rs c an ge t jo bs in the Indian sto c k marke ts,

insuranc e firms e tc . BFA pro vide s a unique and
e xc e lle nt ble nd to make the stude nts e mplo yable in
bo th Indian and inte rnatio nal marke ts.
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mutual funds, banks, insuranc e firms e tc .
•

Bright c o lle ge stude nts c an add a financ e
c e rtific atio n o n the ir CV fo r be tte r plac e me nts.

Course
Details

9 months

Co urse Duratio n:

Format: c lassro o m se ssio ns will be he ld o n we e ke nds. A to tal o f 24 0 c o ntac t ho urs o f c lass ro o m
training fo r a pe rio d 9 mo nths. The stude nts are expe c te d to unde rtake a pro je c t in any o f the fie lds
re late d to Cre dit, Inve stme nt and Risk Manage me nt and submit the re po rt fo r e valuatio n.

Course Outline:
Level I - Basics of Financial Analysis
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Managerial Economics
•

•

Introduction and Basic Concepts: Ke y

•

Co nsume r Cho ic e : Indiffe re nc e Curve s,

Marke t Equilibrium, Me asuring GDP, GNP,

Utility The o ry, Go ve rnme nt inte rve ntio n and

Une mplo yme nt and Inflatio n

Marke t Effic ie nc y, To tal Co st Fixe d Co st and

Econom ic Cycles and Fiscal Policy: Aggre gate

Variable Co st, Bre ake ve n Analysis, Sho rt
te rm and Lo ng te rm Pro fit Maximizatio n

De mand and Aggre gate Supply, Fisc al po lic y,
Inc o me -Expe nditure Mo de ls, Inve stme nt and

•

De mand and Supply Analysis: Elastic ity,

Princ iple s o f Ec o no mic s, De mand , Supply and

•

Marke t Struc ture and Pric ing: Pe rfe c t

Financ ial Marke ts

Co mpe titio n, Mo no po ly, Oligo po ly,

Money, Banking and Monetary Policy: Mo ne y

re gulatio ns to e nhanc e c o mpe titio n

and the Banking Syste m, Ce ntral Banks and
Mo ne tary Po lic y
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Financial Reporting
•

Fundam entals and Analysis of Financial
Statem ents: de mo nstrate the use o f a

Indian Ac c o unting Standards, IFRS and US
GAAP: analyze and inte rpre t the e ffe c ts o f

frame wo rk fo r the analysis o f financ ial

balanc e she e t mo dific atio ns, e arnings

state me nts give n a partic ular pro ble m,

no rmalizatio n, and c ash-flo w-state me nt-

que stio n, o r purpo se , ide ntify financ ial

re late d mo dific atio ns o n a c o mpany’s

re po rting c ho ic e s and biase s that affe c t the

financ ial state me nts, financ ial ratio s, and

quality and c o mparability o f c o mpanie s’

o ve rall financ ial c o nditio n

financ ial state me nts and illustrate ho w suc h
biase s affe c t financ ial de c isio ns
•

•

•

Window Dressing Techniques: pre dic t the
impac t o f diffe re nc e s in ac c o unting rule s,

Ratio Analysis : e valuate the quality o f a

me tho ds, and assumptio ns o n financ ial

c o mpany’s financ ial data and re c o mme nd

state me nts and ratio s. Study o f ac c o unting

appro priate adjustme nts to impro ve quality

sc ams

and c o mparability with similar c o mpanie s,
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Corporate Finance Basics
•

Ne t Pre se nt Value : Co nc e pt o f Simple Inte re st

Capital Budge ting: Paybac k Pe rio d,
Disc o unte d Paybac k, NPV, IRR, Pro fitability

Value and Pre se nt Value , Annuity due and

Inde x

Re gular Annuity, Amo rtisatio n o f Lo ans.
•

•

and Co mpo und Inte re st, Co nc e pt o f Future

•

Capital Struc ture and the MM Hypo the sis:

Co st o f Capital: Co st o f De bt - fo r Te rm Lo ans

Traditio nal Vie ws, MM Pro po sitio n I & II with

and Bo nds, Co st o f Equity - DDM, CAPM, Co st

taxe s and witho ut taxe s, Co st o f Financ ial

o f Pre fe re nc e Share s, Calc ulatio n o f We ights -

Distre ss, Age nc y Co sts, Pe c king Orde r

Marke t Value Vs. Bo o k Value , WACC,
Flo atatio n Co sts

•

Divide nd Po lic y: The o rie s o f Inve sto r
Pre fe re nc e , Re sidual Mo de l, Sto c k
Re purc hase s, Sto c k Divide nds and Sto c k
Splits.

5
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Understanding US and Indian Financial Markets
•

The o ry o f Asymme tric Info rmatio n

•

The o rganizatio n o f Financ ial Marke ts, Safe ty
& Re gulatio n - Managing Liquidity & Risk,

•

Ade quac y, Pro fitability ratio s
•

Se c urity Marke t Re gulatio n & Stability
•

Insuranc e , Pe nsio n Plans & Mutual Funds

•

The Mo rtgage Marke t and the inte rnatio nal

Analysis o f Banks - Liquidity, Capital

Bank Safe ty Re gulatio n - Prude ntial
re gulatio n, liquidity c risis, Private so lutio ns
fo r liquidity Crisis, Le nde r o f Last re so rt,
Go ve rnme nt guarante e s o f Banks, Re duc ing
the c o st o f Mo ral Hazard, c o nse que nc e s o f

financ ial c risis,
•

De bt Marke ts, The Equity Marke t

•

The Banking Industry - frac tio nal re se rve to

tighte r re gulatio n, Intro duc tio n to Basle
standards

unive rsal banking

Investment M anagement
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Investment Environment
Investm ent Environm ent: Re al Asse ts vs

•

•

Financ ial Asse ts, Financ ial Marke ts & the

Margin, Sho rt Sale s, Re gulatio n o f Se c uritie s

Enviro nme nt re spo nse to Clie nte le De mands,

Marke ts
•

Financial Instrum ents: The Mo ne y Marke t,
Bo nd Marke t, Equity Se c uritie s, Sto c k & Bo nd
Marke t Indexe s, De rivative Marke ts
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Marke t Struc ture , Trading Co sts, Buying o n

Ec o no my, Clie nts o f the Financ ial Syste m, The
Marke ts & Marke t Struc ture , Ongo ing Tre nds
•

Trading of Securities: Issuanc e s, Exc hange s,

Mutual Funds & Othe r Inve stme nt
Co mpanie s

•

Pe nsio n Funds, Insuranc e c o mpanie s,
NBFCs

•

Histo ry o f Inte re st Rate s

•

Managing Bond Portfolios: Inte re st Rate

Fixed Income Securities
Bond Prices & Yields: Bo nd Charac te ristic s,

•

•

Bo nd Pric ing, Bo nd Yie lds, Bo nd Pric e s ove r

Risk, Co nve xity, Passive Bo nd Manage me nt,

time , De fault Risk &amp; Bo nd Pric ing

Ac tive Bo nd Manage me nt, Inte re st Rate

The Term Structure Interest Rates: The te rm

Swaps, Financ ial Engine e ring & Inte re st

Struc ture unde r c e rtainty, Inte re st Rate

Rate De rivative s

Unc e rtainty & Fo rward Rate s, The o rie s o f Te rm
Struc ture , Inte rpre ting the te rm struc ture ,
Fo rward rate s as fo rward Co ntrac ts,
Me asuring the Te rm Struc ture
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Security Analysis and Portfolio Management
•

Risk & Return: De fining Risk and Re turn,

Pe nsio n Funds, Future tre nds in po rtfo lio

Co varianc e , Standard De viatio n, CAPM,

manage me nt

Co nc e pt o f Be ta, Co nc e pt o f Mis-Pric ing

•

Portfolio Selection: Mo de rn Po rtfo lio The o ry,

•

Fundam ental Analysis: The EIC frame wo rk

Se paratio n The o re m, Effic ie nc y Fro ntie r,

•

Technical Analysis: Type s o f Charts, The Do w

CML and SML

The o ry, Fibo nac c i Re trac e me nt Leve ls
•

•

•

Process of Portfolio Managem ent: Inve stme nt
de c isio ns, c o nstraints, asse t allo c atio n,

The o ry o f Ac tive Po rtfo lio
Manage me nt/ marke t

Effic ie nt Marke ts Hypo the sis, Be havio ral
the o ry implic atio ns

6

managing po rtfo lio s o f individual inve sto rs,

Co nc e pt o f Ex-po st and Ex - ante re turns,

•

Portfolio Evaluation and Revision: Sharpe
Ratio , Tre yno r Ratio and Je nso ns’ Alpha
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Derivatives
•

•

Options Markets: The o ptio n c o ntrac t, value s

•

Future Markets: The future s Co ntrac t,

o f o ptio ns at e xpiratio n, Optio n Strate gie s, The

Me c hanic s o f Trading in future s marke ts,

Putt-Call Parity Re latio nship, Optio n like

Future s Marke ts Strate gie s, The

Se c uritie s, Financ ial Engine e ring, Exo tic

de te rminatio n o f future s pric e s, Future s

Optio ns

pric e s Vs e xpe c te d spo t pric e s

Options Valuation: Re stric tio ns o n Optio n

•

Futures & Swaps: Fo re ign e xc hange future s,

Value s, Bino mial Optio n Pric ing, Blac k Sc ho le s

sto c k inde x future s, inte re st rate s future s,

Optio n Valuatio n, Using Blac k Sc ho le s

Co mmo dity future s pric ing, Swaps

Fo rmula, Empiric al Evide nc e o n Optio n pric ing

Credit M anagement
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Commercial Banking
•

•

•

Issues in Bank Managem ent: Ro le o f

•

Banks, So urc e s o f Liquidity, Tre nds in

& re gulatio n o f the c o mme rc ial banking

Liquidity Manage me nt, Estimating Liquidity

industry

Ne e ds, So urc e s & Use s o f Funds, Struc ture

Organisatio n Struc ture o f Co mme rc ial Banks -

o f De po sits Me tho d, Fo re c asting Me tho ds,

Ce ntralise d and De c e ntralise d appro ac h

Liquidity Manage me nt Po lic ie s

Banking Tre nds & Co mpe titio n, Analyzing Bank

•

Investm ent Portfolio: Nature o f Inve stme nt
Po rtfo lio , Re turn & Risk in the Manage me nt

Pe rfo rmanc e
•

Liquidity Planning: Liquidity o f Individual

Co mme rc ial banks in the e c o no my, Struc ture

o f Inve stme nt Po rtfo lio , Inve stme nt Po rtfo lio

Asset Liability Managem ent: Fo c us o f Asse t

Po lic ie s, Arbitrage & Tax Swapping, Cre dit

Liability Manage me nt, De fe nsive & Aggre ssive

Po rtfo lio

Manage me nt, Gap Analysis, Duratio n Gap
Analysis, Inte re st Rate Risk Manage me nt
using Future s & Swaps
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Credit Management in Banks and NBFC
•

Unde rstanding Cre dit Enviro nme nt and

(Ho me Lo an, Car Lo an, Pe rso nal Lo an, Educ atio n

strate gie s fo r gro wth

Lo an, Go ld Lo an, e tc )

•

Cre dit Po lic y and Prude ntial Guide line s

•

Prio rity Se c to r Le nding, Agric ultural Lo ans

•

Credit Managem ent Processes: De le gatio n o f

•

Export: Impo rt Financ e , No n-fund Cre dit

Po we rs, Appraisal Me tho ds, Standardizatio n o f
Lo an/ Se c urity do c ume ntatio n, Mo nito ring
Me c hanism and Dynamic Cre dit Manage me nt
•

Fac ilitie s
•

Incom e Recognition and Asset
Classification Norm s: Manage me nt o f

Appraisal Techniques: Te rm Lo ans, Wo rking

de linque nt lo ans - Co rpo rate De bt

Capital, Infrastruc ture Le nding, Re al Estate

Re struc turing, Re c o ve ry.

funding, MSME Lo ans, Re tail Co nsume r Lo ans
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•

Credit Rating Agencies
Ratings Crite ria fo r Large Co rpo rate s, Financ e
Se c to r, Infrastruc ture Se c to r, Co mme rc ial

•

Cre dit Rating Mo de ls/ Disc riminant Analysis

•

Cre dit Sc o ring Mo de ls

•

So ve re ign Ratings - Public Financ e , state -

Pape r, SMEs, Go ve rnme nt Grants - State &
Ce ntral Go ve rnme nt

c e ntre , fe de ral struc ture , munic ipal financ e s
•

Pro bability o f De fault Statistic s

•

Cre dit Rating Parame te rs & Te mplate s fo r
Busine ss Risk, Industry Risk, Financ ial Risk &
Manage me nt Risk

7

Risk M anagement
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Overview of Risk Management & General Techniques in Risk Management
•

High le ve l vie w o f Risk Manage me nt & ge ne ral
te c hnique s in risk manage me nt:

•

Co nc e pt o f Risk, Type s o f Risk, Risk
Manage me nt Te c hnique s - strate gie s,

•

Instrume nts o f Risk Manage me nt

•

Tre nds in Risk Manage me nt

•

Ro le o f Risk Manage r and Re quire d Skill
Se ts

Pro c e sse s and Me asure , Manage & Mo nito r
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Risk Management in Banks
•

Ove rvie w o f Base l II

future s, swaps, e tc

•

Cre dit Risk Manage me nt

•

Ope ratio nal Risk Manage me nt

•

Marke t Risk Manage me nt - Liquidity and

•

Pillar II & III

•

Be st prac tic e s in Bank Risk Manage me nt

Inte re st rate risk, ALM
•

Co ntinge nt liabilitie s, me asuring c urre nt

appro ac he s

e xpo sure o f de rivative pro duc ts - fo rwards,
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Risk Management in Mutual Funds
•

Ho w to analyze mutual fund pe rfo rmanc e ?

•

Me asure s o f risk & re turn, evaluating marke t
timing, asse t allo c atio n, se c urity se le c tio n

•

Risk manage me nt in he dge funds & private

•

Types of Risks: Busine ss c o ntinuity,

e quity

abilitie s
•

c o mplianc e & re gulato ry risk, inve stme nt
risk & o rganizatio nal ro le

Ac tive & Passive po rtfo lio manage me nt
te c hnique s fo r liquid, inc o me , de bt, balanc e d

•

Mutual fund e valuatio n age nc ie s

& e quity funds
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Risk Management in Insurance Companies
•

•

Po lic ie s so ld, Re c e nt gro wth o f the Life

Distribution of Assets in Life Insurance
Industry: Liquid Asse ts, Co rpo rate Sto c k,

Insuranc e Industry, Funds raise d by Life

Co rpo rate De bt Se c uritie s, Co mme rc ial,

Insuranc e Co mpanie s, Po lic y Ho lde rs

Re side ntial & Farm Mo rtgage s, Dire c t Re al

Pre miums & Inve stme nt Inc o me , Se parate

Estate Inve stme nts, Lo ans, Advanc e s to

Ac c o unts & Guarante e d Inve stme nt Co ntrac ts

po lic y ho lde rs

Types of Risk in Insurance Business : Type s o f

Property Casualty Insurance Com panies:

•

•

Pro ble ms fac e d in re c e nt ye ars, Risk

pe nsio n funds, c harac te ristic s o f pe nsio n

Pro te c tio n se rvic e s so ld by Pro pe rty-Casualty

funds, Fac to rs that influe nc e pe nsio n fund

Insure rs, Inve stme nt Po rtfo lio s, Industry

inve stme nt po lic ie s, Pe nsio n funds

Earnings & Lo sse s, Varie ty o f Organizatio nal

inve stme nts, inve stme nt pe rfo rmanc e o f

Fo rms

pe nsio n funds, future tre nds
•
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Solvency II Fram ework: Implic atio n,
So lve nc y mo de rnizatio n initiative

Corporate Risk Management
•

Ente rprise Wide Risk Manage me nt (EWRM)
te c hnique s

•

•

e xpo sure , Managing transac tio n expo sure
•

Unc e rtain inte re st rate , e xc hange rate ,
Mac ro e nviro nme nt
Fo re ign Exc hange Risk Manage me nt:
Me asuring translatio n (ac c o unting)

8

Pension Funds: Func tio ns, Evaluatio n o f

Me asuring Ec o no mic Expo sure , Managing
Ec o no mic Expo sure

•

Co mmo dity Risk Manage me nt

•

Exo tic de rivative s - le sso ns le arnt, so lutio ns

First Batch Inaugural
From left to right: D. Ravishankar
Founder Director, Brickwork Ratings,
M H Bala Subrahmanya, Chairman,
Department of Management Studies, IISc,
R K Nair, Member IRDA, Vivek Kulkarni,
President- Brickwork Finance Academy, S
Raman, Chairman and Managing Director,
Canara Bank, Pankaj Chandra, Director,
IIMB, Shankar Jaganathan, Author,
Economic Historian & Business Advisor

Distinguishe d Gue sts at inaugural c e re mo ny o f Bric kwo rk Financ e Ac ade my

Class of BFA 2015

Companies Represented
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Faculty Profile
Prof. Priya Angle
A Charte re d Financ ial Analyst by pro fe ssio n, Priya Angle has 1 4 ye ars o f Industry and Ac ade mic
e xpe rie nc e . He r industry e xpe rie nc e is pre -do minantly in the c o rpo rate Tre asury func tio n o f MNCs, in
the manufac turing se c to r. She is an Ac c re dite d Manage me nt Te ac he r o f AIMA (All India Manage me nt
Asso c iatio n) and has be e n asso c iate d with busine ss sc ho o ls o f re pute , in Pune and Be ngaluru.

Prof. Shankarshan Basu
Sankarshan Basu is an Asso c iate Pro fe sso r in the Financ e and Co ntro l Are a at the Indian Institute o f
Manage me nt Be ngaluru (IIMB). He is c urre ntly the Chairpe rso n o f Care e r Deve lo pme nt Se rvic e s at
IIMB. His re se arc h and te ac hing inte re sts are in quantitative financ e , partic ularly de rivative s and
fixe d inc o me se c uritie s and insuranc e and pe nsio n issue s.
At IIM Be ngaluru, Sankarshan is invo lve d in te ac hing (bo th re gular pro grams and e xe c utive
de ve lo pme nt pro grams) c o nsulting assignme nts as we ll as in a ho st o f administrative ac tivitie s, as
me ntio ne d abo ve .

Prof. Bhaswati Biswas
A Charte re d Ac c o untant fro m the Institute o f Charte re d Ac c o untants o f India and a Ce rtifie d Public
Ac c o untant fro m the Co lo rado Bo ard o f Ac c o untanc y, Bhaswati Biswas has o ve r 2 0 ye ars o f industry
e xpe rie nc e in Financ e and Ac c o unting. Having wo rke d with MNCs o f re pute like IBM, Co c a-Co la, GEC
Alstho m, she he ld po sitio ns o f Financ e Dire c to r in Jo ne s Lang LaSalle and AVP-Financ e in Ve danta.
He r inte re st lie s in Ac c o unting, Co rpo rate Financ e ,Taxatio n, Audit, Risk Manage me nt, Busine ss
Pro c e ss,Co mpany Law and Co rpo rate Go ve rnanc e .

Prof. D Ravishankar Dandapani
Mr. D. Ravishankar Dandapani is a fo unde r Dire c to r o f Bric kwo rk Ratings, is also the c hairman o f
Bric kwo rk Ratings Crite ria Co mmitte e . He is a financ ial pro fe ssio nal with a ric h expe rie nc e o f ove r 2 5
ye ars in BFSI se gme nt. As a visiting fac ulty at Gre at Lake s Institute o f Manage me nt he c o nduc ts
Advanc e d Risk Manage me nt c o urse s fo r the busine ss pro gram. Mr. Ravishankar has he ld se ve ral
assignme nts in the past: Pre side nt & CEO, Po laris Re tail Info Te c h Ltd.; CEO o f Cho lamandalam
Caze no ve Mutual Fund; Fund Manage r & Vic e Pre side nt at Re lianc e Mutual Fund, Chie f Inve stme nt
Offic e r o f GIC Mutual Fund.

Prof. Vivek Kulkarni
Vive k, IAS (Re td) is Managing Dire c to r at Bric kwo rk Ratings. He was the IT & BT Se c re tary,
Be ngaluru. He is a visiting fac ulty in Financ e with the Indian Institute o f Manage me nt (IIM),
Be ngaluru. Also a visiting pro fe sso r o f Financ e and Risk Manage me nt in Indian Institute o f Sc ie nc e
(IISc ) in Be ngaluru. Vive k has taught MBA and e xe c utive MBA pro grams bo th in India and abro ad.
His re se arc h inte re sts are in risk manage me nt in c o mme rc ial banks, inve stme nt banks and
c o rpo rate . Vive k is a go ld me dalist in Bac he lo r o f Engine e ring fro m Karnataka Unive rsity and also an
MBA in Financ e & Info rmatio n Syste ms fro m the Wharto n Sc ho o l, Unive rsity o f Pe nnsylvania

10

Faculty Profile
M S R Manjunatha
M S R Manjunatha is a Po st Graduate in Sc ie nc e fro m the Unive rsity o f Myso re , and Graduate in
Law fro m the Be ngaluru Unive rsity. He is a pro fe ssio nal banke r with 4 0 ye ars o f e xpe rie nc e , in India
and abro ad. He starte d his c are e r at Canara Bank, whe re he spe c ialise d in industrial c re dit and
re habilitatio n o f sic k units. He was instrume ntal in starting Canbank Fac to rs Ltd., a Fac to ring
Se rvic e s c o mpany, and he ld the po sitio n o f Exe c utive Vic e Pre side nt. He late r wo rke d in Jakarta,
Indo ne sia, in Fac to ring and do me stic banking busine ss.
In his 1 3 ye ars o f se rvic e at ING Vysya Bank Ltd., he was invo lve d in all aspe c ts o f c re dit risk
manage me nt func tio n, fo r 1 0 ye ars. This inc lude d re gulato ry & c re dit po lic y matte rs, c re dit
appraisal o f who le sale and re tail bo rro we rs, de linque nc y manage me nt, and po rtfo lio re vie ws. The
last po sitio n he ld by him was as Chie f Audit Exe c utive , re spo nsible fo r the Inte rnal Audit func tio n o f
the Bank. Pre se ntly, he is Dire c to r – Ratings at Bric kwo rk Ratings India Pvt Ltd., and base d in
Be ngaluru.

Prof. KRS Murthy: Advisor BFA
He is a fo rme r Dire c to r o f the Indian Institute o f Manage me nt Be ngaluru. He has do ne his Maste rs in
Manage me nt fro m Slo an Sc ho o l o f Manage me nt, M.I.T., and a Do c to rate in Busine ss Administratio n
fro m the Harvard Busine ss Sc ho o l, Bo sto n, U.S.A. He has taught in the Po st Graduate , Exe c utive
De ve lo pme nt, Do c to ral and Fac ulty De ve lo pme nt Pro grams in IIMA. He was Vic e Chairman o f the All
Indian Co unc il fo r Te c hnic al Educ atio n, New De lhi. He was a me mbe r o f the Disinve stme nt
Co mmissio n. He was Ho no rary Chairman o f the Bo ard fo r Info rmatio n Te c hno lo gy Educ atio n
Standards, a so c ie ty re giste re d by the Go ve rnme nt o f Karnataka, in asso c iatio n with Industry and
Ac ade mia, to pro mo te the quality o f e duc atio n in Info rmatio n Te c hno lo gy.

Dr. Sunil K. Parameswaran
Dr. Sunil K. Parame swaran is a Visiting Fac ulty at so me o f the le ading busine ss sc ho o ls in India,
inc luding IIM Be ngaluru, whe re he anc ho rs c o urse s in the are a o f Financ e . His primary are as o f
inte re st are Se c uritie s Marke ts; Financ ial De rivative s; Fixe d Inc o me Se c uritie s; and Inte rnatio nal
Financ e . Fo r the past te n ye ars Dr. Parame swaran has be e n ac tive as a c o rpo rate traine r and
manage me nt c o nsultant. He has de live re d training pro grams o n Glo bal Se c uritie s Marke ts and Glo bal
Banking to so me o f the multinatio nal IT firms lo c ate d in India. His pro mine nt c urre nt and past c lie nts
inc lude : WIPRO Te c hno lo gie s, HCL Te c hno lo gie s, MINDTREE Co nsulting; JP Mo rgan Chase , So c ie te
Ge ne rale , ANZ Info rmatio n Te c hno lo gy, and Kanbay (no w a part o f Cap Ge mini). Dr Parame swaran also
has se ve ral ye ars o f te ac hing e xpe rie nc e and has taught at le ading busine ss sc ho o ls in the U.S.,
Singapo re , Australia, and India.
Dr. Parame swaran o btaine d his Ph.D in Financ e fro m the Fuqua Sc ho o l o f Busine ss at Duke Unive rsity
in No rth Caro lina U.S.A. He o btaine d his M.B.A fro m the Indian Institute o f Manage me nt, Be ngaluru,
and ho lds an unde rgraduate de gre e in Che mistry fro m St. Ste phe n’s Co lle ge , Ne w De lhi.
A pro lific write r, he has publishe d se ve ral bo o ks, primarily in the fie ld o f Financ ial De rivative s, with
Mc Graw-Hill in India and in Singapo re , and Jo hn Wiley in Singapo re and in India.

Other Faculty are from IIM, IISc and other reputed B- Schools

Guest Faculty
•

Fro m Industry

•

Fac ulty o f Internatio nal repute

•

Reno wned Ac ademic ians

•

Suc c essful leaders in the field o f financ e.
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How to prepare for BFA
Candidate s have thre e c ho ic e s. The y c o uld atte nd 9 mo nth we e ke nd
c lasse s o ffe re d at Bric kwo rk Financ e Ac ade my. The y c o uld vie w the
same c lasse s via Online . Else , the y c an do se lf-study and take the
e xams dire c tly

Self Study M ode
Candidate s are we lc o me to do se lf-study and take e xams dire c tly. The
c andidate s who do se lf-study mo de will pay o nly e xaminatio n fe e s.
The y may c ho o se to atte nd c lasse s in Be ngaluru o r via Online
o ptio nally o n payme nt o f additio nal fe e s.

Online Classes
Tho se no t able to atte nd c lasse s he ld in Bric kwo rk c ampus at
Be ngaluru may vie w tho se c lasse s fro m the c o mfo rt o f the ir ho me s via
o nline . The y ne e d to give a Go o gle mail id at the time o f re gistratio n
alo ng with the re le vant fe e s.

Weekend classes at Bengaluru
Bric kwo rk Financ e Ac ade my c o nduc ts c lasse s fo r the BFA pro gram.
The c lasse s are o ffe re d o nly at Be ngaluru o n Saturdays 9 am to 5 pm.
Classe s be gin o n 3 rd Saturday o f June e ve ry ye ar and c lasse s will e nd
by 1 st Saturday o f April e ve ry ye ar. Othe r c andidate s who are no t
inte re ste d to take the e xam and want to e nhanc e the ir financ e
kno wle dge c o uld atte nd the se c lasse s o n spe c ial re que st o n payme nt
o f tuitio n fe e s. Suc h c andidate s de siro us o f atte nding c lasse s c an
make e nquire s o n the po ssibility o f atte nding c lasse s. Eve ry c andidate
who has e nro lle d fo r BFA e xam o r o nline se ssio ns, has a c ho ic e o f
o ne fre e day o f c lasse s at Be ngaluru.

Course and examination fees
Program M ode

Fee

Last Day of Payment

Weekend Classes at Brickwork cam pus,
Bengaluru (excluding Exam fees)

Rs.1 ,00,000/ -

At the tim e of Adm ission

Online Classes (excludes Exam Fees)

Rs.25,000/ -

At the tim e of Adm ission

-

-

(Non-refundable)

Self Study Mode (Only Exam )
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BFA Level I Exam

Rs.25,000/ -

BFA Level II Exam

Rs.35,000/ -

BFA Level I & II Exam (if taken together)

Rs.50,000/ -

On or before end of
February every year.

Reference Books
M ust Have:
Basics of Investment, Credit and Risk M anagement (mandatory)
•

Ac c o unting: Te xt and Case s - Ro be rt Antho ny, David Hawkins , Ke nne th Me rc hant

•

Inve stme nts - Zvi Bo die , Ale x Kane , Alan J Marc us , Pitabas Mo hanty

•

Princ iple s o f Co rpo rate Financ e - Ric hard Bre ale y, Ste wart Mye rs , Franklin Alle n, Pitabas Mo hanty

•

Optio ns, Future s & Othe r De rivative s - Jo hn Hull and Sankars han Bas u

•

Ec o no mic s - Paul A. Samue ls o n, William D. No rdhaus

•

Bank Cre dit Manage me nt - S. Murali, K.R. Subbakris hna

•

Financ ial Institutio ns and Marke ts - L M Bho le

Recommended:
Advanced Concepts in Investment, Credit and Risk M anagement
•

Bo nd Analysis, Marke ts & Strate gie s - Frank J Fabo zzi

•

Se c urity Analysis - Be njamin Graham, David Do dd, Sidne y Co ttle

•

Damo daran o n Valuatio n - As wath Damo daran

•

Bank Manage me nt - Timo thy W. Ko c h

•

Base l Ac c o rd handbo o ks and do c ume nts

•

SEBI re gulatio ns and c o de o f c o nduc t

•

AMFI re gulatio ns and c o de o f c o nduc t

•

IRDA annual re po rts, rule s and re gulatio ns

Good to Have Books
•

The Co nc e pts & Prac tic e o f Mathe matic al Financ e - Mark Jo s hi

•

A guide to Ec o no me tric s - Pe te r Ke nne dy

•

Ac c o unting: Te xt and Case s - Ro be rt Antho ny, David Hawkins ,

Ke nne th Me rc hant
•

Financ ial Mo de ling using Exc e l and VBA - Chandan Se ngupta

•

Financ ial Institutio ns & Marke ts - Me ir Ko hn

•

Financ ial Manage me nt - Pras anna Chandra

•

Multinatio nal Financ ial Manage me nt - Alan C. Shapiro

Brickwork Finance Academy
3 rd Flo o r, Raj Alkaa Park, Kale na Agrahara
Banne rghatta Ro ad, Be ngaluru - 5 6 0 076
Pho ne : +91 8 0 4 0 4 0 9 9 5 0 | 974 3 4 37 9 9 9
Fo r any admissio n/ o nline que rie s,
ple ase c o ntac t: admissio ns@ bfa-india.o rg
www.bfa-india.o rg
www.Financ ial-Lite rac y.in
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CREDIT
APPRAISAL,
M ONITORING
& CREDIT
RISK
RATING

BANKING AND
FINANCIAL ANALYST

Cre dit Appraisal, Mo nito ring &
nd
Cre dit Risk Rating – 2 Marc h 2 0 1 0
SESSION

COURSE COVERAGE

I

Cre dit Appraisal o f WC pro po sal inc luding
Balanc e She e t Analysis

II

Cre dit Appraisal o f TL pro po sal
Cre dit Risk Rating- Imple me ntatio n o f vario us

III

Risk Mgmt Initiative s fo r e ffe c tive Cre dit
Manage me nt. Re le vanc y o f Cre dit Risk
Rating unde r Base l II Imple me ntatio n.

IV

Cre dit Mo nito ring

Co rpo rate Financ e & Valuatio n th
1 1 Marc h 2 0 1 0
SESSION

I

COURSE COVERAGE
Basic s o f Co rpo rate Financ e . Co mputatio n o f
We ighte d Ave rage Co st o f Capital
Diffe re nc e s be twe e n Equity & De bt.

II

Advantage s/ Disadvantage s o f Equity and
De bt Financ e .

III

Co rpo rate Valuatio n- Me tho ds o f Valuatio n

IV

Brand Valuatio n

Risk Manage me nt fo r Financ ial Institutio ns
th
– 1 8 Marc h 2 0 1 0
SESSION

I

COURSE COVERAGE
Risk Manage me nt- Cre dit, Marke t &
Ope ratio nal

II

Base l II Guide line s- Appro ac he s

III

Asse t Liability Manage me nt

IV

Cre dit Risk Manage me nt- Strate gie s.

About Brickwork Ratings
Brickwork Ratings is a SEBI licensed credit rating agency in
India, based in Bangalore, which is committed to spread of
financial literacy (www.financial-literacy.in) in India.
Brickwork was formulated with the specific objective of
providing strong research-based information for Indian
investors to make the most appropriate investment decisions.
Brickwork uses most relevant information, both on-balance
and off-balance sheet assets and liabilities, management
quality, as well as the latest financial technology to decide on
ratings. Brickwork Ratings focuses on the Indian investment
scene and is completely in tune with the Indian business,
sociopolitical- economic developments, market psychology
and Indian investor risk profile.

Venue
Brickwork Ratings
5 5 , 1 st M ain, 3 rd Phase, JP Nagar (Opp. M ini Forest)
Bangalore - 5 6 0 07 8

Fees
The workshop fees are Rs. 4 5 0 0 / - for one day.
Snacks and lunch will be provided at the venue.
You can register by sending an email to
conference@brickworkratings.com with your name,
designation, company name, address, phone number
and email address.
Cheque/ DD for Rs. 4 5 0 0 / - should be in favor of
Brickwork Ratings India Pvt. Ltd. payable at Bangalore.

BRICKWORK WORKSHOP
Advanced Financial Managem ent for Managers
Basel II and Risk Managem ent
Corporate Finance & Valuation
Corporate Governance & Financial Strategy
Credit Appraisal, Monitoring, Credit Rating
Credit Risk & Portfolio Managem ent
Distressed Asset Valuation
Equity Research and Analysis
Evaluation of Mutual Funds
Excel Models for Finance Managers
Finance for Non Financial Managers
Financial Due Diligence
Financial Literacy
Financialisation and Role of Finance Manager
Forex Hedging & Export Finance
International Financial Markets
Merger & Acquisition Analysis
Practical Finance - What they don’t teach in B-Schools
Risk Managem ent for Financial Institutions
Security Analysis and Portfolio Managem ent
Term Lending and Project Appraisal

Bri ck work Rat i ngs Indi a Pvt . Lt d.
Corporate Office:
3 rd flo o r, Ka le na Agra ha ra , Ba nne rgha tta Ro a d , Be nga luru – 5 6 0 0 76
Pho ne : + 9 1 8 0 4 0 4 0 9 9 4 0 / 1 -8 6 0 -4 2 5 -BRIC
Fa x: + 9 1 8 0 2 6 5 9 3 6 7 3 Mo b ile : + 9 1 9 6 6 3 3 1 BRIC

www.bri ck work rat i ngs.com

www.Fi nanci al -Li t eracy.i n
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BRICKWORK FINANCE ACADEMY

Think CSR? Think of us.

FINANCIAL LITERACY PROGRAMS
Schools

Colleges

Young Professionals

Small & Medium Enterprises

www.Financial-Literacy.in

Women

Senior Citizens

Vision
Be the c e nte r o f e xc e lle nc e fo r Global Financial Literacy, and fo c us
o n de ve lo ping pro fe ssio nals in appre c iating the Art of Finance.

M ission
Co nc e ive re al wo rld financ ial kno wle dge , de ve lo p inte lle c tual
c apital and de live r training pro grams ac ro ss vario us age
gro ups and spre ad financ ial lite rac y ac ro ss the glo be .

Financial Literacy as CSR
Managing mo ne y is an e sse ntial so c ial skill. Inc re ase d

be ing lure d into jo ining uns c rupulo us c hit funds and

aware ne ss and ado ptio n o f financ ial kno who w is a must in

inve stme nt s c he me s pro mising high re turns. It also

to day's e c o no my. Pe o ple ac ro ss all age gro ups sho uld be

e mpo we rs the m with kno wle dge o n ho w to inve st in fixe d

e quippe d with kno wle dge and skills to manage the ir

de po sits, mutual funds, ULIPs, apply fo r lo ans fro m banks

mo ne y. Kno wle dge o f financ e is impo rtant in c re ating

and no n-banking financ ial institutio ns and unde rstand

financ ial fre e do m and stability. An individual c an take

public po lic y and lo c al gove rnanc e .

info rme d de c isio ns and fo re se e a stable financ ial future .
Basic financ ial lite rac y is c ruc ial fo r e ve ry age gro ups:
In a de mo c ratic so c ie ty like o urs, whe re dive rsity rule s
ac ro ss state s and pe o ple with varie d inc o me leve ls and
age gro ups, financ ial lite rac y is une qually distribute d
ac ro ss the po pulatio n, e spe c ially, wo me n and c hildre n.
Enlighte ning the so c ie ty with re le vant func tio nal
kno wle dge has its o wn gains; individuals le arn ho w to
build we alth, plan re tire me nt, unde rstand financ ial plans,
manage e xpe nse s, de ve lo p c apabilitie s in managing
c halle nge s o f de bt and unde rstand inflatio n, inte re st and
financ ial risks.
Sinc e financ ial lite rac y is lo w ac ro ss vario us
de mo graphic gro ups in India, the re is a
ge nuine ne e d to rigo ro usly e xplo re ways to
o ve rc o me the financ ial strain due to lac k o f
kno wle dge and re plac e financ ial we akne ss
with financ ial stre ngth.
The po pulatio n be lo w po ve rty line must be
e duc ate d o n ho w to manage and gro w the ir
hard e arne d mo ne y and take advantage o f
go ve rnme nt sc he me s like Jan Dhan . Eve n
we lle duc ate d familie s have to be insulate d fro m

s c ho o l and c o lle ge stude nts , yo ung pro fe s s io nals ,
ho us e wive s , e xpe rie nc e d pro fe s s io nals , s e nio r c itize ns
e tc . Whe n the y are e quippe d with basic financ ial de c isio n
making skills, it e nable s the m to ac tive ly partic ipate and
invo lve with the natio n's e c o no my. Small and Me dium

Ente rpris e s also ne e d to unde rstand o n ho w to appro ac h
banks and no n-banking institutio ns fo r wo rking c apital,
te rm lo ans and kno w impo rt/ e xpo rt fac ilitie s.

CSR is Now Mandatory
The Indian Go ve rnme nt's ne w Co mpany's Ac t 2 0 1 3 has made Co rpo rate So c ial
Re spo nsibility mandato ry fo r all Indian e nte rprise s, bo th large and small.

SALIENT FEATURES
CSR is mandato ry fo r c o mpanie s with re ve nue s o ve r Rs 1 0 0 0 Cr,
ne t wo rth o ve r Rs 5 0 0 Cr and PAT abo ve Rs 5 Cr.
A minimum o f 2 % o f ave rage ne t pro fits o f pre vio us thre e ye ars
must be spe nt o n CSR ac tivitie s.
Co mpanie s c an e ithe r imple me nt the ac tivitie s o n the ir own, o r e ngage with an
inde pe nde ntly re giste re d non-profit o rganizatio n having a re c o rd o f at le ast thre e
ye ars in a similar spac e . It c an e ithe r c o llabo rate with its o wn no n-pro fit
o rganizatio ns o r po o l the ir re so urc e s with o the r c o mpanie s.

CSR Sc he me s be ne fitting o wn e mplo ye e s e xc lusive ly will no t be c o unte d.

BRICKWORK
FINANCE ACADEMY
Your CSR Engagem ent Partner
Bric kwo rk Financ e Ac ade my is a re giste re d non-profit
o rganizatio n. Its primary visio n is to pro mo te financ ial

Engaging with us to
m eet CSR goals:

lite rac y in India. As a partne r, Bric kwo rk c an suppo rt
yo ur CSR initiative s thro ugh distinc tive , ho listic
financ ial lite rac y pro grams whic h have a high de gre e o f
so c ie tal impac t and me e t stake ho lde r e xpe c tatio ns.

Bric kwo rk is c o mmitte d to bring in me aningful suppo rt
and fo c us to an o rganizatio n's CSR ac tivitie s. The
spo nso r o rganizatio n c an ide ntify the financ ial lite rac y
pro gram it wants to e xe c ute thro ugh us. Bric kwo rk in

The pro grams are tune d to the Indian c o nte xt and
e ndo w the partic ipant with ac tio nable financ ial
kno wle dge and pro vide a balanc e d vie w o f spe nding,
inve stme nts and saving. The o bje c tive o f the pro grams
is to have a c o mpre he nsive vie w o f the dive rse
financ ial ne e ds o f the individual ac ro ss diffe re nt age
gro ups. The pro gram o utc o me s c an have a pre dic table

turn, wo uld give the o rganizatio n, the pro gram
o bje c tive s and de tails, a ro admap o n ho w the pro gram
wo uld be e xe c ute d, the targe t gro ups o n whic h the
spo nso r inve stme nt wo uld be utilize d and the
re spe c tive o utc o me s fro m the pro gram. Bric kwo rk will
take c o mple te o wne rship & go ve rnanc e , inc luding
planning and e xe c utio n o f the pro grams, pan India.

impac t o n the so c ie ty, making it se amle ssly fit into any
o rganizatio n's CSR frame wo rk.

Parame te rs mo nito re d by Bric kwo rk fo r partne rship
suc c e ss:

To institutio nalize financ ial lite rac y ac ro ss vario us
se c tio ns o f the po pulatio n, Bric kwo rk Financ e Ac ade my
has de vise d and de ve lo pe d vario us pro grams fo r

Sc ho o ls , Highe r Educ atio nal Institutio ns , Wo me n,
Yo ung Pro fe s s io nals , Small & Me dium Ente rpris e s and
Se nio r Citize ns . The se pro grams c an be de live re d in
English, Hindi, Kannada, Marathi, Gujarati, Be ngali,
Assame se , Punjabi and mo st Indian language s.

?
Re spo nsible utilizatio n o f spo nso r inve stme nt.
?
Effe c tive pro gram pro mo tio n fo r wide r re ac h.
?
Ensure pro gram suc c e ss thro ugh high partic ipant
rate s.
?
Inte rac tive , o bje c tive drive n, le arne r c e ntric
trainings.
?
Establish pro gram e ffic ac y thro ugh partic ipant
asse ssme nt.
?
Evaluate o ve rall pro gram pe rfo rmanc e and impac t.

Key Highlights of
Brickwork's Financial Literacy Program s
Build go o d financ ial habits fo r be tte r financ ial disc ipline .
Inc ulc ate a saving's c ulture to re duc e vulne rability during a financ ial c risis.
Pre pare fo r financ ial e me rge nc ie s by e nhanc ing fo re c asting abilitie s.
Insulate o ne fro m dubio us financ e c o mpanie s and pro duc ts.
Le ve rage the po we r o f financ ial kno wle dge to haste n attainme nt o f mate rial go als.
Take info rme d de c isio ns o n financ ial inve stme nts.
Be an e mpo we re d c usto me r while de aling with financ ial institutio ns.
De ve lo p e xc e ptio nal so c ial skills in managing mo ney and financ ial future .

BRICKWORK'S FINANCIAL
LITERACY PROGRAMS
Financial
Awareness
for School
Students

Finance
for College
Students

Finance
and Careers
for Youth

KID FIN

CO LFIN

PRO FIN

Finance for
Small and
Medium
Enterprises

Finance for
Women’s
Empowerment

Financial
Knowhow
for Seniors

SM EFIN

WIN FIN

SEN FIN

Financial Awareness for
School Students
TARGET AUDIENCE
High Sc ho o l Stude nts.

PROGRAM INTENT
Intro duc e the c o nc e pts o f mo ney & e xpe nse s; highlight the
impo rtanc e o f thrift and to highlight diffe re nt mo de s o f
savings and inve stme nts.

PROGRAM CONTENT
?
Go o d Mo ne y Habits
?
Savings and Inve stme nts
?
Unde rstanding Insuranc e
?
Ho w to budge t inc o me and e xpe nse s?
?
Luxury, Wants, Ne e ds and Charity
?
Marke ts - The Go o d, The Bad and The Ugly
?
Life Cyc le Inve sting
?
Yo ur Mo ne y - Yo ur Future
?
Ho w to financ e c o lle ge e duc atio n
?
Sc ho larships in highe r e duc atio n

KID FIN

Finance for
College Students
TARGET AUDIENCE
Pre -unive rsity stude nts, Engine e ring, Sc ie nc e , Arts, Co mme rc e ,
Busine ss Manage me nt o r any stude nt studying fo r graduatio n.

PROGRAM INTENT
He lp stude nts unde rstand basic financ ial kno wle dge and ho w it wo rks
in re al wo rld.

PROGRAM CONTENT
?
Financ ial Fitne ss
?
Ho w to Pro spe r
?
Mo ne y Matte rs
?
The Bo nd o f De bt Marke ts
?
Life Cyc le Inve sting
?
Mo ne y and We alth
?
FLY (Financ ial Lite rac y fo r Yo uth)- an aid to building
c are e rs in financ e
?
Financ ial Marke ts – The Go o d, The Bad, and The Ugly
?
Financ ial Mix Matc h– An Unde rstanding o f Mutual
Funds
?
Ho w to ge t he alth insuranc e ?

CO LFIN

Finance and
Careers for Youth
TARGET AUDIENCE
Emplo ye d and Une mplo ye d Yo uth and Wo rking Pro fe ssio nals.

PROGRAM INTENT
Pro vide yo uth valuable inputs in shaping c are e rs and e nhanc e
e mplo yability, build c o mpe te nc ie s that c an e nable the build suc c e ssful
c are e rs in the do main o f financ e .

PROGRAM CONTENT
?
Unde rstanding Sto c k Marke ts
?
Pre paring a Financ ial Plan
?
Unde rstanding the Financ ial State me nts
?
Plan yo ur first c ar
?
Have yo ur dre am ho me
?
Re tire me nt Planning
?
Educ ating yo ur Daughte rs
?
He alth fo r Family
?
Insuranc e fo r Family
?
Care e r switc he s - strate gie s

PRO FIN

Finance for Small and
Medium Enterprises
TARGET AUDIENCE
Dire c to rs and Emplo ye e s o f SME's

PROGRAM INTENT
Enable Subje c t Matte r Expe rts o ptimize c o sts and
impro ve o pe ratio nal e ffic ie nc ie s.

PROGRAM CONTENT
?
Managing Wo rking Capital Co sts
?
Buye rs Cre dit – Advantage s and Disadvantage s
?
Supply Chain Manage me nt – Enhanc ing
Ve ndo r Effe c tive ne ss

?
Fo re x He dging
?
Unde rstanding Le tte rs o f Cre dit
?
Ve ndo r Quality Manage me nt
?
Ho w to ge t bank lo ans?
?
Ho w to list in SME Sto c k e xc hange ?
?
Ho w to appro ac h a Ve nture Fund?
?
So c ial Me dia Marke ting
?
Emplo ye e Be ne fits Manage me nt
?
Pe nsio n Funds
?
He alth Insuranc e fo r Emplo ye e s

SM EFIN

Finance for Women's
Empowerment
TARGET AUDIENCE
Small Sc ale wo man e ntre pre ne urs and Wo rking Wo me n in the
uno rganize d se c to r.

PROGRAM INTENT
Make wo me n financ ially inde pe nde nt, and e mpo we r the m with the
nuisanc e s o f financ e .

PROGRAM CONTENT
?
Unde rstanding Bank Ac c o unts
?
Unde rstanding Sto c k Marke ts
?
Pre paring a Financ ial Plan (Ho w to budge t? )
?
Re tire me nt Planning
?
Pro pe rty rights fo r wo me n
?
Stre e Dhan - Financ ial Manage me nt
?
Educ ating yo ur Daughte rs
?
He alth fo r Family
?
Insuranc e fo r Family
?
Financ e tips fo r divo rc e plans

WIN FIN

Financial Knowhow for
Seniors
TARGET AUDIENCE
Re tire d individuals & Age d Adults.

PROGRAM INTENT
Pro vide a platfo rm fo r re tire d individuals and the age d to
se nsitize o r upgrade the ir skills in knowing financ e le ading to
c o nte ntme nt and se lf-suffic ie nc y.

PROGRAM CONTENT
?
Sto c k Marke t Pitfalls
?
Pre paring a Financ ial Plan
?
Re ading Financ ial State me nts
?
Re tire me nt Planning
?
Estate Planning
?
Caring fo r Aging Pare nts
?
The Wisdo m o f We alth
?
Write yo ur Will
?
He alth Insuranc e
?
Pe nsio n Funds
?
Pro vide nt Funds/ NPS

SEN FIN

Learning Materials
All partic ipants will be pro vide d with le arning mate rials. The le arning mate rials &
c e rtific atio n will have spo nso r o rganizatio n name alo ng with the lo go o f Bric kwo rk
Financ e Ac ade my.

Events
Fo r large sc ale spo nso rships, Bric kwo rk Financ e Ac ade my c an unde rtake me dia
planning, adve rtise me nts in print and so c ial me dia and func tio ns addre sse d by
lo c al dignitarie s and exe c utive s o f spo nso r firms.

Financial Literacy Test (FLT)
Bric kwo rk Financ e Ac ade my administe rs a te st fo r tho se who have suc c e ssfully
c o mple te d the pro gram. Suc h c andidate s will be info rme d o f the ir sc o re s and
c e rtific ate s will be o ffe re d. The c e rtific ate s will have Bric kwo rk Financ e Ac ade my
and spo nso r c o mpany lo go .

Certifications
Eve ry partic ipant is e ntitle d fo r a c e rtific atio n. Eac h c e rtific ate will be ar the lo go
and name o f the spo nso r o rganizatio n.

Financial Literacy, Brickwork and People Empowerment
As a re pute d training o rganizatio n in financ ial lite rac y spac e , Bric kwo rk is pro -ac tive and c o mmitte d in
de ve lo ping and de live ring financ ial training whic h wo uld e ngage and e mpo we r partic ipants with
kno wle dge the y c an use in daily life .
The o rganizatio n's philo so phy is to spre ad financ ial kno wle dge , de mo nstrate c o mmunity c are , be
re spo nsible to wards so c ie ty and sho wc ase impac tful re sults. Bric kwo rk's ke y brand attribute is e xc e lle nc e
thro ugh e mpo we rme nt. This is truly re fle c te d in its training pro grams whic h is fo c use d in de live ring
pre mium value to e mpo we r pe o ple ac ro ss inc o me line s and e nsure exc e lle nc e thro ugh impro ve d
financ ial aware ne ss.

YO U R

CSR
ENGAGEMENT

P A R T N E R

Brickwork Finance Academy
3rd Floor, Raj Alkaa Park , Kalena Agrahara,
Bannerghatta Road, Bengaluru - 560 076.
Phone : +91 80 4040 9950
Fax
: +91 80 4040 9941
Mobile : +91 97434 37999
Em ail : csr@bfa-india.org
Web
: www.BFA-India.org
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Wo rksho p o n

Finance for
Non-Financials

BANKING AND
FINANCIAL ANALYST

Wo rksho p o n

Finance for Non-Financials
Non-financial m anagers to the use of basic financial inform ation in
m aking better short-term or long-term decisions in m anaging their
business. Managers will understand financial inform ation,
particularly the balance sheet, profit and loss account and cash
flow statem ent. Thus, participants will be better able to m anage
their businesses’ revenues, costs, profits and cash. Participants will
also be able to use their new financial knowledge to m ake m ore
effective decisions.
This course is designed to provide those with little or no financial
back ground with the ability to understand and utilize financial
inform ation. The objective of this workshop is to allow m anagers
who already have varying degrees of accounting and finance
experience the opportunity to clarify issues, study recent
developm ents, and re-exam ine the logic of m ethodologies used in
financial decision m aking.
Managers and senior executives who wish to have a general
understanding of the role of accounting and finance which will
enable them to im prove their financial perform ance.

Programme
Se ssio n 1

9 :0 0 am - 1 0 :3 0 am

Introduction
?
What is Value Cre atio n
?
What is Financ e
?
Basic Princ iple s and Custo mary Te rms use d in Financ ial
State me nts
?
Asse ssing and Using Financ ial Info rmatio n
?
Be ing Aware o f Financ ial Info rmatio n Whe n Making De c isio ns
?
Financ ial Ac c o unting Ge ne ral No tio ns
?
Using Financ ial Re po rts
?
Co sts and Its Impo rtanc e in De c isio n Making Pro c e ss
10 :3 0 am - 11 :0 0 am

Tea Break

Se ssio n 2

1 1 :0 0 am - 1 2 :3 0 pm

Financial Reports:
•
•
•
•
•

Pro fit & Lo ss
Balanc e She e ts
So urc e s and use s o f c ash
Cash Flo w State me nts, why is ac c o unting pro fit diffe re nt fro m
c ash flo w
Fund Flo w State me nt
Ho w to re c o gnize “Re d Flags”

1 2 :3 0 pm - 1 :3 0 pm

Lunch

Se ssio n 3

1 :3 0 pm - 3 :0 0 pm

Financial Analysis & Project Evaluation:
Ratio Analysis
•
•
•
•

Pro fitability
Effic ie nc y
So lve nc y
Inve stme nt

Financial Analysis
•
•

Ke y Pe rfo rmanc e Indic ato rs
Unde rstanding & Inte rpre ting financ ial state me nts

Project Evaluation
•
•

The Time Value o f Mo ne y
The Disc o unte d Cash Flo w Mo de l - NPV, IRR

3 :0 0 pm - 3 :3 0 pm

Tea Break

Se ssio n 4

3 :3 0 pm 5 :0 0 pm

Evaluating performance of organization:
Costing
•
•
•
•
•
•
•

Co st Co nc e pts and Co st Be havio ur
Co st Drive rs
Co st Re duc tio n Strate gie s
Re le vant Co sts
Co st Manage me nt
Re le vanc e o f c o st be havio r - Fixe d & Variable
Bre ak Eve n Analysis

Elem ents of Budgeting
•
•
•
•
•
•

Ove rvie w o f planning pro c e ss
Inte rre latio nship o f budge ts
Use o f budge ts
Me tho ds o f budge ting
Re le vanc e o f assumptio ns
Che c klist o f budge t pre paratio n

Learning Outcome
• Understand and analyze the contents of financial reports
• Identify and use appropriate key financial perform ance
indicators
• Effectively use financial data for decision m aking
• Confidently and effectively interact with accounting and
finance specialists

Faculty Profile
Vivek Kulkarni, Managing Director, Brickwork Ratings
Vivek is also the Visiting Professor in Finance at the Indian
Institute of Science, Bangalore.
Vivek has over 25 years of experience in Business and
Governm ent. As the IT & BT Secretary, he was instrum ental in
building world-class IT & Biotech institutes and events in
Karnataka. Prior to this, he was the Finance Secretary
(Resources) of Karnataka. He was Division Chief SEBI, a
regulator of capital m arkets, and Head of Advisory Services in
CRISIL - a rating agency now taken over by S& P, where he
developed the first risk assessm ent m odel for Indian m utual
funds. Vivek is also a Director as well as Chairm an of the
Technology Com m ittee on the Board of the Bom bay Stock
Exchange, the oldest exchange in India. Vivek is the Chairm an
and CEO of Brickwork India, a knowledge process outsourcing
com pany in Bangalore.
He was an adjunct faculty in finance with the Indian Institute of
Managem ent, Bangalore. Vivek has taught MBA and executive
MBA program s both in India and abroad. His research interests
are in risk m anagem ent in com m ercial banks, investm ent
banks and corporates. He has published in Financial Analysts
Journal of the CFA Institute, Econom ic & Political Weekly as
well as prom inent finance newspapers. Vivek is an expert in
derivatives and risk m anagem ent. Vivek is a gold m edalist in
Bachelor of Engineering from Karnataka University and also an
MBA in Finance & Inform ation System s from the Wharton
School, University of Pennsylvania.

K C Holla, Vice-President, Brickwork Ratings
Graduated from Bhandarkar’s College, Coondapur, in 1970;
Com pleted CAIIB while working for a Public Sector Bank;
Attained the Cadre of Assistant General Manager; Com pleted
36 years of successful tenure in the banking sector; worked for
one year in a leading private sector bank . Sharing knowledge
and training people are hobbies. Forex, General Banking &
Factoring are his areas of interest and passion.

Venue:
Indo Germ an Training Centre
304, Shah Sultan, 3rd Floor, Cunningham Road,
Bangalore - 560 052

Fees:
The workshop fees are Rs. 3500/ - for one day. Snacks and
lunch will be provided at the venue.
Cheque/ DD for Rs. 3500/ - should be in favor of
Brickwork Financial Academ y payable at Bangalore.

About Brickwork Ratings
Brickwork Finance Academ y (BFA) is a center that that
im parts knowledge in the field of Finance. The academy
has its services spread over five areas focused on the
financial sector such as Research, Sem inar/ training,
Certification program , Wealth m anagem ent research,
Consulting services.
What began as a fairly contained deterioration in portions
of the U.S. sub prim e m arket has m etastasized into severe
dislocations in broader credit and funding m arkets that
now pose risks to the m acroeconom ic outlook in the
United States and globally. Brickwork Finance Academ y
intends to play a vital role in educating young
professionals in field of finance by im parting knowledge on
the current happenings and the challenges faced by the
financial sector.

BRICKWORK WORKSHOP
Advanced Financial Managem ent for Managers
Basel II and Risk Managem ent
Corporate Finance & Valuation
Corporate Governance & Financial Strategy
Credit Appraisal, Monitoring, Credit Rating
Credit Risk & Portfolio Managem ent
Distressed Asset Valuation
Equity Research and Analysis
Evaluation of Mutual Funds
Excel Models for Finance Managers
Finance for Non Financial Managers
Financial Due Diligence
Financial Literacy
Financialisation and Role of Finance Manager
Forex Hedging & Export Finance
International Financial Markets
Merger & Acquisition Analysis
Practical Finance - What they don’t teach in B-Schools
Risk Managem ent for Financial Institutions
Security Analysis and Portfolio Managem ent
Term Lending and Project Appraisal

Bri ck work Rat i ngs Indi a Pvt . Lt d.
Corporate Office:
3 rd flo o r, Ka le na Agra ha ra , Ba nne rgha tta Ro a d , Be nga luru – 5 6 0 0 76
Pho ne : + 9 1 8 0 4 0 4 0 9 9 5 0 / 1 -8 6 0 -4 2 5 -BRIC
Fa x: + 9 1 8 0 2 6 5 9 3 6 7 3 Mo b ile : + 9 1 9 6 6 3 3 1 BRIC

www.bri ck work rat i ngs.com

www.Fi nanci al -Li t eracy.i n
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Promos

Search the WHOIS Database
Enter a domain name to search
Private Registration

Local listings

WHOIS search results
Domain Name: BFA-INDIA.ORG
Registry Domain ID: D157006835-LROR
Registrar WHOIS Server: whois.godaddy.com
Registrar URL: http://www.godaddy.com
Updated Date: 2017-08-01T12:13:28Z
Creation Date: 2009-09-01T15:18:39Z
Registry Expiry Date: 2019-09-01T15:18:39Z
Registrar Registration Expiration Date:
Registrar: GoDaddy.com, LLC
Registrar IANA ID: 146
Registrar Abuse Contact Email: abuse@godaddy.com
Registrar Abuse Contact Phone: +1.4806242505
Reseller:
Domain Status: clientDeleteProhibited https://icann.org/epp#clientDeleteProhibited
Domain Status: clientRenewProhibited https://icann.org/epp#clientRenewProhibited
Domain Status: clientTransferProhibited https://icann.org/epp#clientTransferProhibited
Domain Status: clientUpdateProhibited https://icann.org/epp#clientUpdateProhibited
Registry Registrant ID: C68604697-LROR
Registrant Name: Information Security
Registrant Organization: Brickwork Finance Academy
Registrant Street: 29/3 & 32/2,3rd Floor, Raj Alkaa Park,
Registrant Street: Kalena Agrahara,Bannerghatta Road
Registrant City: Bangalore
Registrant State/Province: Karnataka
Registrant Postal Code: 560076
Registrant Country: IN
Registrant Phone: +91.8040409950
Registrant Phone Ext:
Registrant Fax: +91.8040409941
Registrant Fax Ext:
Registrant Email: is@brickworkratings.com
Registry Admin ID: C68604702-LROR
Admin Name: Information Security

Search



Admin Organization: Brickwork Finance Academy
Admin Street: 29/3 & 32/2,3rd Floor, Raj Alkaa Park,
Admin Street: Kalena Agrahara,Bannerghatta Road
Admin City: Bangalore
Admin State/Province: Karnataka
Admin Postal Code: 560076
Admin Country: IN
Admin Phone: +91.8040409950
Admin Phone Ext:
Admin Fax: +91.8040409941
Admin Fax Ext:
Admin Email: is@brickworkratings.com
Registry Tech ID: C68604700-LROR
Tech Name: Information Security
Tech Organization: Brickwork Finance Academy
Tech Street: 29/3 & 32/2,3rd Floor, Raj Alkaa Park,
Tech Street: Kalena Agrahara,Bannerghatta Road
Tech City: Bangalore
Tech State/Province: Karnataka
Tech Postal Code: 560076
Tech Country: IN
Tech Phone: +91.8040409950
Tech Phone Ext:
Tech Fax: +91.8040409941
Tech Fax Ext:
Tech Email: is@brickworkratings.com
Name Server: NS09.DOMAINCONTROL.COM
Name Server: NS10.DOMAINCONTROL.COM
DNSSEC: unsigned
URL of the ICANN Whois Inaccuracy Complaint Form: https://www.icann.org/wicf/
>>> Last update of WHOIS database: 2018-03-27T12:30:03Z <<<
For more information on Whois status codes, please visit https://icann.org/epp
Access to Public Interest Registry WHOIS information is provided to assist persons in determining the contents
of a domain name registration record in the Public Interest Registry registry database. The data in this record is
provided by Public Interest Registry for informational purposes only, and Public Interest Registry does not
guarantee its accuracy. This service is intended only for query-based access. You agree that you will use this
data only for lawful purposes and that, under no circumstances will you use this data to: (a) allow, enable, or
otherwise support the transmission by e-mail, telephone, or facsimile of mass unsolicited, commercial
advertising or solicitations to entities other than the data recipient's own existing customers; or (b) enable high
volume, automated, electronic processes that send queries or data to the systems of Registry Operator, a
Registrar, or Afilias except as reasonably necessary to register domain names or modify existing registrations.
All rights reserved. Public Interest Registry reserves the right to modify these terms at any time. By submitting
this query, you agree to abide by this policy.
See Underlying Registry Data
Report Invalid Whois
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(index.html)
Engage us For Corporate Social Responsibility
(http://bfa-india.org/CSR/index.html)

BFA Level I &
Level II exams (banking_ nancial_analyst_exam.html)

BFA Level I & II
(banking_ nancial_analyst_exam.html)
Admission Open
Class of 2019 - Begins 16 June 2018 (admission.html)

Curriculum
Program Details (coursedetails_pgp.html)
Curriculum (Curriculum_pgp.html)
Faculty (faculty.html)

Basics of Financial Analysis
101 – Managerial Economics
1. Introduction and Basic Concepts: Key Principles of Economics, Demand , Supply and Market Equilibrium, Measuring GDP,
GNP, Unemployment and In ation
2. Economic Cycles and Fiscal Policy: Aggregate Demand and Aggregate Supply, Fiscal Policy, Income-Expenditure Models,
Investment and Financial Markets
3. Money, Banking and Monetary Policy: Money and the Banking System, Central Banks and Monetary Policy
4. Demand and Supply Analysis: Elasticity, Consumer Choice: Indi erence Curves, Utility Theory, Government intervention
and Market E ciency, Total Cost Fixed Cost and Variable Cost, Breakeven Analysis, Short term and Long term Pro t
Maximization
5. Market Structure and Pricing: Perfect Competition, Monopoly, Oligopoly, Regulations to enhance competition
Books*
A guide to Econometrics by Peter Kennedy (http://www.amazon.in/gp/product/1405182571/ref=as_li_qf_sp_asin_tl?
ie=UTF8&camp=3626&creative=24790&creativeASIN=1405182571&linkCode=as2&tag=wwwbfaindiaor-21)

102 - Accounting and Financial Reporting
1. Fundamentals and Analysis of Financial Statements: demonstrate the use of a framework for the Analysis of Financial
Statements given a particular problem, question, or purpose, identify Financial Reporting choices and biases that a ect the
Quality and Comparability of Companies’ nancial statements and illustrate how such biases a ect nancial decisions

2. Ratio Analysis : evaluate the quality of a company’s nancial data and recommend appropriate adjustments to improve
quality and comparability with similar Companies.
3. Indian Accounting Standards, IFRS and US GAAP: analyze and interpret the e ects of balance sheet modi cations,
earnings normalization, and cash- ow-statement-related modi cations on a company’s nancial statements, nancial ratios,
and overall nancial condition
4. Window Dressing Techniques: predict the impact of di erences in accounting rules, methods, and assumptions on
nancial statements and ratios. Study of accounting scams
Books*
Accounting: Text and Cases by Robert Anthony, David Hawkins, Kenneth Merchant (http://www.amazon.in/gp/product/1259097129/ref=as_li_tl?
ie=UTF8&camp=3626&creative=24822&creativeASIN=1259097129&linkCode=as2&tag=wwwbfaindiaor-21)

103 – Corporate Finance
1. Net Present Value: Concept of Simple Interest and Compound Interest, Concept of Future Value and Present Value,
Annuity due and Regular Annuity, Amortisation of Loans.
2. Cost of Capital: Cost of Debt – for Term Loans and Bonds, Cost of Equity – DDM, CAPM, Cost of Preference Shares,
Calculation of Weights- Market Value Vs. Book Value, WACC, Floatation Costs
3. Capital Budgeting: Payback Period, Discounted Payback, NPV, IRR, Pro tability Index
4. Capital Structure and the MM Hypothesis: Traditional Views, MM Proposition I & II with taxes and without taxes, Cost of
Financial Distress, Agency Costs, Pecking Order
5. Dividend Policy: Theories of Investor Preference, Residual Model, Stock Repurchases, Stock Dividends and Stock Splits.
Books*
Financial Management: Theory and Practice (http://www.amazon.in/gp/product/9339222571/ref=as_li_tl?
ie=UTF8&camp=3626&creative=24822&creativeASIN=9339222571&linkCode=as2&tag=wwwbfaindiaor-21)
Principles of Corporate Finance by Richard Brealey, Stewart Myers, Franklin Allen, Pitabas Mohanty
(http://www.amazon.in/gp/product/1259004651/ref=as_li_qf_sp_asin_tl?
ie=UTF8&camp=3626&creative=24790&creativeASIN=1259004651&linkCode=as2&tag=wwwbfaindiaor-21)

104 - US and Indian Financial Markets
1. Theory of Asymmetric Information
2. The organization of Financial Markets, Safety & Regulation - Managing Liquidity & Risk, Security Market Regulation & Stability
3. Insurance, Pension Plans & Mutual Funds
4. The Mortgage Market and the International Financial Crisis,
5. Debt Markets, The Equity Market
6. The Banking Industry – Fractional Reserve to Universal Banking
7. Analysis of Banks – Liquidity, Capital Adequacy, Pro tability Ratios
8. Bank Safety Regulation – Prudential Regulation, Liquidity Crisis, Private solutions for Liquidity Crisis, Lender of Last resort,
Government Guarantees of Banks, Reducing the Cost of Moral Hazard, consequences of Tighter Regulation, Introduction to
Basel Standards
Books*
Financial Institutions and Markets by Meir Kohn, (http://www.amazon.in/gp/product/0195134729/ref=as_li_tl?
ie=UTF8&camp=3626&creative=24822&creativeASIN=0195134729&linkCode=as2&tag=wwwbfaindiaor-21)

Investment Management
Credit Management
Risk Management

Quick Links

Home (index.html)

Class of 2018 (2018_inagural-photos.html)

About us (bfaacademy.html)

Class of 2017 (2017_convocation-photos.html)

Academics (coursedetails_pgp.html)

Class of 2016 (2016_inagural-photos.html)

Application (form1.php)

Class of 2015 (2015_inagural-photos.html)

Admission (admission.html)

Class of 2014 (2014_inagural-photos.html)

FAQ (faq.html)

Class of 2013 (2013_inagural-photos.html)

Media (media.html)

Training (trainings.html)

Events (events.html)

Contact (contact.html)

Contact Info


Brickwork Finance Academy, 3rd oor, Raj Alkaa Park, 29/3 & 32/2, Kalena Agrahara, Bannerghatta Road, Bengaluru – 560 076.



+91 80 4040 9950, Fax: +91 80 4040 9941



admissions@bfa-india.org (mailto:admissions@bfa-india.org)

Follow Us


(http://www.facebook.com/pages/Brickwork-Finance-

Academy/193432457383892)



(http://in.linkedin.com/in/brickwork nanceacademy)
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Academy

@Brickwork.Finance.Acade
my.India
Home
Posts

Like

Follow

Send Message

Share

Posts

Financial Service in Bangalore, India

Reviews

4.6

Brickwork Finance Academy

Photos

December 21, 2016 ·
Invite friends to like this Page

About

BFA Analyst jobs!

Likes

Brickwork Ratings offers BFA Analyst positions across Indian cities.
Selected candidates get to work as a Rating analyst, Monday to Friday,
while learning the Art of Finance during the weekend. BFA (Banking and
Financial Analyst) is a nine month certification program focused on
preparing candidates for Credit Analyst, Equity Analyst and Risk Analyst
jobs. This unique analyst program covers the best of MBA in Finance,
Banking and Risk management programs of the United States and uses
Harvard Business School case studies extensively.

Poll
Create a Page

Candidates with MBA/CFA/CA etc. with good work experience are
preferred. Selected candidates will work as Rating/Research analyst
position  Monday to Friday. During Saturdays they will attend BFA
classes. The fees for BFA class program are Rs 1.5 lakh, that includes
fess for all tuition, course materials and examination fees. The students
are expected to use the concepts learnt in class as well as from work
experience to complete BFA Level I and Level II exams. First class
Graduates in any discipline may apply for this program
Seats are available at Bengaluru, Chennai, Delhi, Mumbai, Ahmedabad,
Hyderabad, Kolkata and Chandigarh.

Brickwork Finance Academy offers Banking &
Financial Analyst (BFA) Program. Admission
Open. Classes Begins on 18June2016. You
can join for online classes
33,865 people like this and 33,828 people
follow this
18 people have been here

See All

About

There are few seats across the country for early admission. They will be
offered admission immediately.

3rd Floor , Raj Alka Park , Kalena Agrahara ,
Bannerghatta Road, Bangalore
Bangalore, India 560076

To apply; please visit: http://bfaindia.org/form1.php or more details,
please contact Raghavendra 97434 37999

+91 80 40409950 / 97434 37999 /Fax +91 80
4040 9990

Like

Comment

Send Message

Share

64K

www.bfaindia.org
Top Comments

Financial Service · Education · Home Improvement

119 shares
Write a comment...
View all 151 comments

English (US) · Español · Português (Brasil) ·
Français (France) · Deutsch
Privacy · Terms · Advertising · Ad Choices
Cookies · More
Facebook © 2017

Brickwork Finance Academy
January 31 ·

To register for this session, please click on the below link
http://www.brickworkratings.com/UpcomingSessions.aspx
Chat

·

Brickwork Finance Academy Document Production
Ex. I

BR
IC
K

BR
IC
K

B FA

Y
EM

BR
IC
K

AD

K FINANCE A
C
OR
W

B FA

Y
EM

Y
EM

B FA

K FINANCE A
R
C
O
W

AD

AD

K FINANCE A
R
C
O
W

B

R

W O
IC K
R

K

B FA

B KC

BFA

BRICKWORK
FINANCE ACADEMY

BFA

Brickwork Finance Academy Document Production
Ex. J

TM

Brickwork Finance Academy
3rd Floor, Raj Alkaa Park, Kalena Agrahara, Bannerghatta Road, Bengaluru - 560 076
Phone: +91 80 4040 9950 • Fax: +91 80 4040 9941
info@bfa-india.org | www.bfa-india.org | www.Financial-Literacy.in
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You are most cordially invited
to the

11 AM Saturday
2 December 2017
Sigma, The Chancery Pavilion
Residency Road, Bengaluru
Look forward to your presence

Vivek Kulkarni, IAS (Retd)
President, BFA

Event Highlights
Meet and Greet your Professors
Catch up with your Buddies
Share your thoughts and experiences at the open mike
Create memories at the Photo Booth
Leave us a message at the BFA Alumni Book
Lunch: 1 PM onwards

RSVP: +91 97434 37999

|

raghavendra.mp@bfa-india.org
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ADMISSIONS OPEN

Banking &
Financial Analyst
Level I & II
fast track your analyst career

+91 97434 37999
www.bfa-india.org | admissions@bfa-india.org

TM

TM

BFA’s Study Modes
1

LIVE CLASSES at 8 Centers
Ahmedabad • Bangalore • Chandigarh • Chennai • Hyderabad
Mumbai • Kolkata • New Delhi

2

INTERNET MODE

3

SELF STUDY

4

BRICKWORK ANALYST PROGRAM

Watch the videos in the comfort of your home or office

Appear for exams directly and get certified?

Work as a full time Rating Analyst

+91 97434 37999 | www.bfa-india.org | admissions@bfa-india.org
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Option 1

Option 2

BANKING AND
FINANCIAL ANALYST

Vivek Kulkarni, IAS (Retd)
President

Vivek Kulkarni, IAS (Retd)
President

vivek.kulkarni@bfa-india.org
Mobile: +91 98450 19900

vivek.kulkarni@bfa-india.org
Mobile: +91 98450 19900

3rd Floor, Raj Alkaa Park
Kalena Agrahara
Bannerghatta Road
Bengaluru - 560 076
Phone: +91 80 4040 9950
Fax: +91 80 4040 9941

www.bfa-india.org
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