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MOTION FOR DEFAULT JUDGMENT OR IN 
THE ALTERNATIVE SUMMARY JUDGMENT  

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

   Opposer, 

  v. 

47 | 72 Inc., 

   Applicant. 

Opposition No.  91231822 

 

Serial No.  87001440 

 

Mark:  POISON IVY PARK 

 
OPPOSER’S MOTION FOR DEFAULT JUDGMENT 

 OR IN THE ALTERNATIVE SUMMARY JUDGMENT 

Opposer Parkwood Topshop Athletic Limited (“Parkwood”) moves for an order granting default 

judgment in its favor pursuant to 37 C.F.R. § 2.120(h), based on Applicant 47 | 72 Inc.’s (“Applicant”) 

failure to comply with the Board’s November 7, 2017 Order compelling Applicant to respond to 

Parkwood’s outstanding Requests for Production and Interrogatories (collectively, the “Discovery 

Requests”).   

Alternatively, Parkwood moves for summary judgment pursuant to Federal Rule of Civil 

Procedure 56(a), Trademark Rule of Practice 2.127(e), and Trademark Trial and Appeal Board Manual of 

Procedure (“TBMP”) § 528.  The undisputed material facts establish that Parkwood is entitled to 

summary judgment because registration of Applicant’s POISON IVY PARK mark would create a 

likelihood of confusion with, and dilution of, Parkwood’s IVY PARK mark.  Applicant’s attempt to 

register the mark should therefore be denied. 

Dated:  April 5, 2018    LATHAM & WATKINS LLP 

   By:    /Marvin S. Putnam/                                
Marvin S. Putnam (Bar No. 212839)   
Marvin.Putnam@lw.com 
Laura R. Washington (Bar No. 266775) 
Laura.Washington@lw.com 
Attorneys for Opposer, 
Parkwood Topshop Athletic Limited 



 

  MEMORANDUM ISO MOT. FOR DEFAULT 
JUDGMENT OR SUMMARY JUDGMENT 

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

   Opposer, 

  v. 

47 | 72 Inc., 

   Applicant. 

Opposition No.  91231822 

 

Serial No.  87001440 

 

Mark:  POISON IVY PARK 

 

MEMORANDUM IN SUPPORT OF OPPOSER’S MOTION FOR DEFAULT JUDGMENT OR 
IN THE ALTERNATIVE SUMMARY JUDGMENT 

Applicant 47 | 72 Inc. (“Applicant”), led by its CEO Mike Lin (“Lin”), is a nascent T-shirt 

company, and self-proclaimed scourge of the United States Patent and Trademark Office (“USPTO”).  

Applicant’s intent-to-use application for the confusingly similar POISON IVY PARK mark (the 

“Application”) is yet another example of its mission to capitalize on the recognition and goodwill 

generated by famous marks.  Indeed, Applicant has a well-documented history of applying for marks 

identical or nearly identical to well-known marks owned by celebrities and entertainment companies.1  

Applicant boasts that its applications are “an FU to major corporations, the 1% and celebrities,” and views 

its disputes with celebrities, like Beyoncé Knowles Carter (“Mrs. Carter”), as “great marketing for [its] 

fledgling T-shirt business.”  It is no secret:  Applicant specifically seeks to generate media attention from 

its celebrity-focused trademark applications and that celebrity’s inevitable opposition.  It is the perfect 

marketing plan for the modern internet age—generating the biggest splash at the lowest cost, based on 

someone else’s hard work and resulting fame. 

Applicant’s complete lack of respect for trademark rights and the USPTO is only further 

demonstrated by its failure to adhere to its discovery obligations and comply with this Board’s Order.  On 
                                                 

1  Applicant has filed at least 69 intent-to-use applications since March 2016.   
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July 20, 2017, Parkwood TopShop Athletic Limited (“Parkwood”) served Applicant with its First Set of 

Interrogatories (“Interrogatories”), Requests for Production of Documents (“RFPs,” and collectively, the 

“Discovery Requests”), and Requests for Admission (“RFAs”).  Applicant did not respond.  Parkwood 

then filed a motion to compel.  On November 7, 2017, this Board granted Parkwood’s motion, ruling the 

RFAs were admitted by Applicant’s default, and ordered Applicant to respond to the remaining 

outstanding Discovery Requests.  Now, five months later, Applicant still has not complied with the 

Board’s order.  Applicant’s transparent discovery abuse and flagrant disrespect of the Board and these 

proceedings warrants terminating sanctions.  As such, Parkwood respectfully requests the Board impose a 

default judgment in Parkwood’s favor. 

If the Board is unwilling to grant terminating sanctions, this proceeding should nevertheless be 

resolved by summary judgment.  Parkwood is entitled to summary judgment because the undisputed 

evidentiary record establishes that registration of Applicant’s POISON IVY PARK mark would create a 

likelihood of confusion with, and dilution of, Parkwood’s IVY PARK mark. 

UNDISPUTED FACTS 

I. Parkwood Launches the IVY PARK Brand.  

On February 4, 2016, Parkwood applied for the IVY PARK mark in International Classes 003, 

014, 018, 025, and 035 for use with various toiletry items, jewelry, bags, wallets, clothing, and online and 

retail store services.  Declaration of Laura R. Washington (“Washington Decl.”), Ex. C.  Registration for 

the IVY PARK mark issued on March 28, 2017.2  Washington Decl. ¶ 4, Exs. D, E.  Parkwood has 

continuously used the IVY PARK mark in connection with its products and services in the United States 

                                                 

2  On August 10, 2016, Parkwood filed an additional application to add International Classes 009, 
021, and 027 for use with downloadable electronic publications, computer application software, 
electronics, containers for household or kitchen use, and yoga mats.  Washington Decl., Ex. H.  The 
examining attorney initially cited a likelihood of confusion with Applicant’s Application for the POISON 
IVY PARK as a potential ground for refusal, but issued the expanded registration on December 26, 2017 
after determining the IVY PARK mark had priority over the POISON IVY PARK mark by virtue of its 
earlier-filed application.  Id. ¶ 7, Ex. I. 
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since April 14, 2016.  Declaration of Mady Margadant (“Parkwood Decl.”) ¶ 2; Washington Decl., Ex. R 

at RFA No. 3.3  Parkwood’s products sold under the IVY PARK mark are offered for sale nationwide on 

the internet, as well as in retail stores such as Topshop, Nordstrom, Hudson’s Bay, Revolve and Lady 

Foot Locker.  Parkwood Decl. ¶ 5. 

The IVY PARK brand is jointly owned by, and publicly associated with, worldwide music icon 

Mrs. Carter.  Id. ¶ 2.  Mrs. Carter has won 22 Grammy Awards; performed at the 2013 and 2016 Super 

Bowl halftime shows; been featured on the cover of thousands of magazines, including GQ, Sports 

Illustrated, and Rolling Stone; appeared on Time’s “100 Most Influential People” list; and was deemed by 

Forbes as the most powerful female in entertainment.  Declaration of Dora Melissa Vargas (“Vargas 

Decl.”) ¶ 2.  Mrs. Carter’s ownership and endorsement of the IVY PARK brand is significant.  By closely 

intertwining her public persona with the IVY PARK brand, Mrs. Carter has expertly linked her millions 

of album sales, global concert tours, public appearances, and immense goodwill to the IVY PARK brand.  

Id. ¶ 3.  As a result, the IVY PARK mark is readily identified by consumers as an extension of Mrs. 

Carter’s personal brand, and has been the subject of significant media attention, including hundreds of 

news articles from sources such as Vogue, Elle, Rolling Stone, Us Weekly, Billboard, W Magazine, 

Huffington Post and Forbes.  Id. ¶ 4, Ex. A.  IVY PARK identifies Parkwood and Mrs. Carter as the 

source of its high-quality goods, rendering the IVY PARK mark internationally famous and a substantial 

commercial asset.  Vargas Decl. ¶¶ 2-11; Parkwood Decl. ¶¶ 6-7; Washington Decl., Ex. R at RFA No. 4.  

 

 

 

 

                                                 

3  The Board previously ruled that all RFAs have been admitted.  See T.T.A.B. Order to Compel at 
p. 1, n. 1; Fed. R. Civ. P. 36(a)(3).  Moreover, Applicant does not deny any of the RFAs.  Washington 
Decl., Ex. T at Response to Interrogatory No. 20.  
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II. Applicant Has Filed 69 Trademark Applications with the Specific Goal of Harassing 
Owners of Established Marks.  

Applicant is a nascent T-shirt company, owned and operated by Mike Lin, the self-dubbed 

“Banksy4 of trademarks.”  Washington Decl., Ex. R at RFA No. 48.  Applicant has filed at least 69 intent-

to-use applications since March 2016—many of which are identical or nearly identical to well-known 

marks owned by celebrities and entertainment companies.5  Id. at RFA No. 58, Ex. T at Response to RFP 

No. 24.  In Applicant’s own words, its applications are “an ‘FU’ to major corporations, the 1% and 

celebrities.”  Id., Ex. R at RFA No. 47.   

Applicant’s strategy is to file as many trademark applications as possible on the off chance that 

one of them may survive opposition and prove profitable.  As Lin explained in an interview with the 

World Trademark Review:   

“[I]n the Silicon Valley, nine out of 10 startups will fail – so [YOU are] 
playing to the same philosophy; [YOUR] 71 trademarks all represent 71 
brands, so if nine in 10 fail, [YOU] should still get some that actually 
work.  That’s fine, that’s something.”   

Id. at RFA No. 46.  More pointedly, Applicant uses the proceedings as “great marketing for [its] fledgling 

T-shirt business,” trading on the newsworthiness of celebrities—like Mrs. Carter—compelled to enforce 

their trademark rights.  Id. at RFA No. 45.  

Notably, in its untimely, compelled responses to Parkwood’s Interrogatories, Applicant states of 

the instant Application:  “Yes, this was a long con. . . .  Score 1 for Mike Lin . . . yes, I’m a little bit 

crazy.”  Id., Ex. T at Response to Interrogatory No. 7.  Applicant even antagonizes the USPTO and Mrs. 

Carter, gloating that it has already “punk’d the USPTO” by filing a trademark application for 

                                                 

4  Banksy is a famous—but anonymous—British graffiti artist, well known for poking fun at big 
companies and sending political messages through his work.  Who is the street artist Banksy?, BBC 
(September 18, 2017), http://www.bbc.co.uk/newsround/27050301.  
5  Applicant has also filed applications for multiple Disney-related marks, and THE BLACK 
MAMBA, which is a nickname associated with NBA star Kobe Bryant.  Washington Decl. ¶ 10, Ex. R at 
RFA Nos. 49-50.  These applications are currently being opposed.  Id. at ¶¶ 11-12, Exs. L-O.  
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IUIUIEMONCÉ in “lower case letters” to mask its intentional infringement of the LULULEMON and 

BEYONCÉ marks.  Id.  

III. Parkwood Opposes the Application.  

 Notwithstanding Parkwood’s prior rights in the IVY PARK mark, on April 14, 2016—the same 

day the IVY PARK clothing line was launched—Applicant filed a calculated intent-to-use Application for 

POISON IVY PARK, covering “online retail store services featuring shirts, hooded sweatshirts, 

sweatshirts, one-piece clothing for babies, mobile electronics cases, posters, throw pillows, mugs, tote 

bags” in International Class 035.  Washington Decl. ¶ 8, Exs. J, R at RFA No. 16; Parkwood Decl. ¶ 2.  

On December 19, 2016, Parkwood opposed the Application on the basis that the POISON IVY PARK 

mark was likely to cause consumer confusion and deceptiveness.  Washington Decl. ¶ 9; Notice of Opp. ¶ 

22.  Parkwood further opposed the Application because the POISON IVY PARK mark so closely 

resembles its IVY PARK mark that it dilutes the IVY PARK mark by blurring and tarnishing its 

distinctive quality.  Id.; Notice of Opp. ¶ 24.  

IV. Applicant Fails to Comply with its Discovery Obligations and the Board’s Order.  

 On July 20, 2017, Parkwood served Applicant with the Discovery Requests and the RFAs.  

Washington Decl. ¶ 14.  Applicant never responded.  Id. ¶ 15.  Following Applicant’s complete failure to 

respond to Parkwood’s Discovery Requests, on August 22, 2017, Parkwood informed Applicant the 

RFAs were deemed admitted by its default.  Id.  Applicant did not respond.  Id. ¶¶ 15-16.  On September 

20, 2017, Parkwood moved to compel Applicant’s responses to the Discovery Requests.  Id. ¶ 16.  On 

November 7, 2017, the Board granted Parkwood’s motion, ruling the RFAs were admitted and ordered 

Applicant to respond to the Discovery Requests by December 22, 2017 (the “Order”).6  Id. ¶ 17; Order at 

1-2.   

                                                 

6  Rather than contest the merits of Parkwood’s motion to compel, Applicant—after ignoring 
Parkwood’s attempts to resolve the discovery dispute—responded by providing only an unsubstantiated 
doctor’s note purporting to excuse its failure to respond to the Discovery Requests.  Reply Declaration of 
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 Applicant violated that Order, and failed to respond to the discovery requests on December 22.  

Washington Decl. ¶ 18.  Nine days later, Applicant produced untimely—and incomplete—responses to 

the Interrogatories.  Id., Ex. T.  As of the date of this motion, Applicant has still not produced a single 

document in response to the Requests.7  Id. ¶ 18.  

ARGUMENT 

Applicant’s Application should be terminated and denied.  First, Applicant failed to comply with 

the Board’s Order compelling it to respond to Parkwood’s outstanding Discovery Requests.  This failure 

alone is a sufficient basis to terminate Applicant’s trademark application.  Second, irrespective of 

Applicant’s defiance of the Board’s Order, Parkwood is entitled to summary judgment, as the undisputed 

material facts demonstrate that registration of Applicant’s POISON IVY PARK mark would create a 

likelihood of confusion with, and dilution of, Parkwood’s IVY PARK mark.   

I. The Board Should Grant Default Judgment in Parkwood’s Favor. 

When “a party fails to comply with an order of the Trademark Trial and Appeal Board relating to 

disclosure or discovery . . . the Board may make any appropriate order.”  37 C.F.R. § 2.120(h).  “The 

sanctions that may be entered by the Board include, inter alia, striking all or part of the pleadings of the 

disobedient party; refusing to allow the disobedient party to support or oppose designated claims or 

defenses; prohibiting the disobedient party from introducing designated matters in evidence; and entering 

judgment against the disobedient party.”  TBMP § 527.01(a) (2017-06).  “The law is clear that if a party 

fails to comply with an order of the Board relating to discovery, including an order compelling discovery, 

the Board may order . . . entry of judgment.”  MHW Ltd. v. Simex Aussenhandelsgesellschaft Savelsberg 

KG, 59 U.S.P.Q.2d 1477, 1478 (T.T.A.B. 2000).  Applicant’s violation of the Board’s Order warrants a 

default judgment. 

                                                                                                                                                 
Jonathan R. Sandler (“Sandler Reply Decl.”)¶¶ 2-3, Ex. 1. 

7  Discovery closed on February 20, 2018.  
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First, Applicant failed to timely respond to the Discovery Requests by the Board’s imposed 

deadline.  Washington Decl. ¶¶ 17-18.  While Applicant did eventually provide incomplete responses to 

the Interrogatories after the deadline, it nevertheless was in plain violation of the Board’s Order.  See 

Order at p. 4; Washington Decl. ¶ 18, Ex. T. 

Second, Applicant further violated the Order by refusing to produce documents in response to the 

RFPs when responsive documents exist.  Washington Decl. ¶ 18, Ex. T at Response to RFP No. 25.  

Applicant conceded they exist, yet still failed to produce them.  Id.  For example, while acknowledging 

the existence of the requested documents, Applicant refused to produce any documents in response to 

Parkwood’s request for documents related to “any other litigation, opposition, or other dispute involving a 

trademark for which YOU have filed an application with the United States Patent and Trademark Office.”  

Id.  Instead, Applicant merely directed Parkwood to the USPTO website:  “All documents are on the 

USPTO site.  Do a search for ‘The Black Mamba’, ‘To Infinity & Beyond’. [sic] ‘Mortimer Mouse’, 

‘House of Mouse’, ‘Just Keep Swimming’, Let it Go’.”  Id.  Applicant responded in the same manner—

refusing to produce relevant documents while acknowledging their existence—to several other RFPs 

related to its attempts to register other trademarks, including variations of marks related to or 

incorporating IVY PARK, with the USPTO.  Id. at Response to RFP Nos. 23-24.   

Not only did Applicant flout its discovery obligations, it even went so far as to taunt both 

Parkwood and the USPTO in its untimely, noncompliant responses.  Indeed, Applicant boasts about other 

acts of infringement, like registering the username “@WeAreIvyPark” on Periscope, where it has over 

700 usernames.  Id., Ex. T at Response to RFP No. 6.  Similarly, Applicant brags about having filed 

another trademark that infringes upon Mrs. Carter’s trademark rights: “I punk’d the USPTO by filing my 

trademark with lower case letters.”  Id. at Response to Interrogatory No. 7.   

Moreover, Applicant disregarded the Board’s Order with full knowledge there would be 

ramifications.  It was expressly warned by the Board that “[i]n the event that Applicant fails to serve full 

responses as ordered herein, Opposer’s remedy may lie in a motion for sanctions, as appropriate.”  Order 

at 4.  As the Board explicitly advised Applicant that its failure to comply with discovery could result in 
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sanctions, the “[a]pplicant’s willful failure to comply with the Board’s order . . . entitles opposer to the 

sanction of judgment in its favor.”  Virgin Enters. Ltd. v. Urban Ingenuity, Opposition No. 111,633, 2001 

WL 777064, at *2 (T.T.A.B. July 11, 2001).  In light of Applicant’s utter failure to treat this proceeding 

seriously and provide timely and complete responses to the Discovery Requests, Parkwood requests the 

Board grant a default judgment in its favor.  See MySpace Inc. v. Mitchell, 91 U.S.P.Q.2d 1060 (T.T.A.B. 

2009) (judgment granted as sanction when respondent failed to comply with discovery requests and 

disregarded Board order compelling responses to those discovery requests); see also Smith Mountain 

Lake Marine Volunteer Fire/Rescue Dep’t, Inc. v. Sea Tow Servs. Int’l, Inc., Cancellation No. 92059856, 

2017 WL 4386987, at *6 (T.T.A.B. September 29, 2017) (“Respondent’s failure to serve the discovery 

responses promptly and in the unified form dictated by the Board is sufficient reason to grant Petitioner’s 

motion [for judgment as a discovery sanction].”)  

 Alternatively, if the Board finds Applicant’s dilatory tactics somehow insufficient to warrant a 

default judgment and does not grant summary judgment, Parkwood requests the Board, at minimum, enter 

preclusive sanctions prohibiting Applicant from relying on any undisclosed discovery materials 

responsive to the Discovery Requests.  Sukljian v. Ate My Heart, Inc., Opposition No. 91205046, 2015 

WL 496140, at *1 (T.T.A.B. Jan. 20, 2015) (sanctioning disobedient party by “precluding her ‘from using 

as evidence at trial any information or documents that would have been responsive to [Opposer’s] 

discovery requests, but were not produced prior to [Opposer’s] filing of the motion for discovery 

sanctions.’”) (internal citations omitted); M.C.I. Foods, Inc. v. Bunte, 86 U.S.P.Q.2d 1044, 1048 

(T.T.A.B. 2008) (sanctioned party prohibited from relying on documents produced after sanctions 

entered); HighBeam Mktg., LLC v. HighBeam Research, LLC, 85 U.S.P.Q.2d 1902, 1905 (T.T.A.B. 2008) 

(opposer may not rely at trial on discovery materials disclosed after entry of sanctions); Amazon.com, Inc. 

v. Kalaydjian, Opposition No. 91122000, 2005 WL 3611776 at *4 (T.T.A.B. Dec. 22, 2005) (“The Board 

may entertain various forms of sanctions, including the preclusion of evidence at trial.”).    
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II. The Board Should Grant Summary Judgment in Parkwood’s Favor. 

Putting aside Applicant’s failure to comply with the Board’s Order, the undisputed evidentiary 

record demonstrates that the Board should grant summary judgment.  First, the POISON IVY PARK 

mark so closely resembles the IVY PARK mark that it is likely to cause confusion as to the source of the 

goods created in connection with the mark.  Second, the POISON IVY PARK mark is likely to dilute the 

IVY PARK mark by blurring the distinctiveness of the mark and tarnishing its reputation.  As such, the 

Board should deny the registration of Applicant’s mark. 

A. Summary Judgment Standard. 

Summary judgment is appropriate when, as here, “there is no genuine dispute as to any material 

fact and the movant is entitled to judgment as a matter of law.”  Fed. R. Civ. P. 56(a).  Only if, on the 

evidence of record, a reasonable fact finder could resolve the matter in favor of the non-moving party 

should summary judgment be denied.  See Octocom Sys., Inc. v. Houston Comput. Servs., Inc., 918 F.2d 

937, 940, 16 U.S.P.Q.2d 1783 (Fed. Cir. 1990); Sweats Fashions, Inc. v. Pannill Knitting Co., 833 F.2d 

1560, 1562, 4 U.S.P.Q.2d 1793, 1795 (Fed. Cir. 1987) (dispute is genuine “only if, on the entirety of the 

record, a reasonable jury could resolve a factual matter in favor of the nonmovant”).   

B. The POISON IVY PARK Mark is Confusingly Similar to the IVY PARK Mark.  

A trademark may be refused registration where it “[c]onsists of or comprises a mark which so 

resembles a mark registered in the Patent and Trademark Office . . . as to be likely, when used on or in 

connection with the goods of the applicant, to cause confusion, or to cause mistake, or to deceive.”  15 

U.S.C. § 1052(d).8  The Board determines likelihood of confusion based on the factors set forth in In re E. 

                                                 

8  While “the question of priority does not arise against a registered mark in an opposition 
proceeding,” Anderson, Clayton & Co. v. Krier, 478 F.2d 1246, 1247 (C.C.P.A. 1973), it is undisputed 
that Parkwood’s IVY PARK mark has priority over Applicant’s POISON IVY PARK mark.  Washington 
Decl., Ex. R at RFA Nos. 2-3, 17, Ex. T at Response to Interrogatory No. 17. 
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I. DuPont DeNemours & Co., 476 F.2d 1357, 1361 (C.C.P.A. 1973) (“DuPont” factors).9  The DuPont 

factors include:   

1. The similarity or dissimilarity of the marks in their entireties as to appearance, sound, connotation 
and commercial impression;  

2. The similarity or dissimilarity and nature of the goods or services as described in an application 
or registration or in connection with which a prior mark is in use;  

3. The similarity or dissimilarity of established, likely-to-continue trade channels;  

4. The conditions under which and buyers to whom sales are made;  

5. The fame of the prior mark;  

6. The number and nature of similar marks in use on similar goods;  

7. The nature and extent of any actual confusion;  

8. The length of time during and conditions under which there has been concurrent use without 
evidence of actual confusion;  

9. The variety of goods on which a mark is or is not used;  

10. The market interface between applicant and the owner of a prior mark;  

11. The extent to which applicant has a right to exclude others from use of its mark on its goods;  

12. The extent of potential confusion; and  

13. Any other established fact probative of the effect of use, such as bad faith.   

 “[O]nly factors of significance to the particular mark need be considered.”10  In re Mighty Leaf 

Tea, 601 F.3d 1342, 1346, 94 U.S.P.Q.2d 1257 (Fed. Cir. 2010).  The two primary factors are (1) the 

                                                 

9  It is well settled that the relevant test is likelihood of confusion, not actual confusion; thus, “it is 
unnecessary to show actual confusion in establishing likelihood of confusion.”  In re Big Pig, 81 
U.S.P.Q.2d 1436, 1439-40 (T.T.A.B. 2006). 
10  The sixth, seventh, eighth, ninth, and eleventh DuPont factors are of little or no significance here.  
Under the sixth factor, Applicant has not alleged any evidence of widespread use of other marks 
sufficiently similar to “IVY PARK” that might “diminish the strength of [Parkwood’s] mark and thus the 
scope of protection to which [Parkwood’s] mark is entitled.”  Nike, Inc. v. WNBA Enters., LLC, 85 
U.S.P.Q.2d 1187, 2007 WL 763166, at *13 (T.T.A.B. 2007).  The seventh and eighth factors are afforded 
no weight, as absence of actual confusion is irrelevant where the Application is based on an intent-to-use.  
Schering-Plough HealthCare Prods., Inc. v. Ing-Jing Huang, 84 U.S.P.Q.2d (BNA) 1323, 2007 WL 
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similarities of the marks and (2) the similarities of the goods and services to be sold under those marks.11  

See In re Iolo Techs., LLC, 95 U.S.P.Q.2d 1498, 1499 (T.T.A.B. 2010).  Any doubt as to whether there is 

a likelihood of confusion must be resolved in Parkwood’s favor.  See In re Shell Oil Co., 992 F.2d 1204, 

1209, 26 U.S.P.Q.2d 1687, 1691 (Fed. Cir. 1993). 

 The Undisputed Facts Establish Consumer Confusion is Likely.   

The Board has already ruled that all RFAs have been admitted due to Applicant’s failure to 

provide timely responses.12  See Order at 1, n. 1; Fed. R. Civ. P. 36(a)(3).  As such, Applicant’s 

admissions alone establish a likelihood of confusion.  See Golfino AG v. Gady Desler, Opposition No. 

91183317, 2010 WL 2946839, at *1-3 (T.T.A.B. July 12, 2010) (Board relied on RFAs in determining a 

likelihood of confusion existed); Click and Park, LLC v. Park On Line, Inc., Cancellation No. 92049573, 

2009 WL 4086594, at *4 (T.T.A.B. 2009) (“Based on Applicant’s admissions . . . we conclude that there 

are no genuine issues of material fact that a likelihood of confusion exists in this case.”); Nike, Inc. v. 

Maher, 100 U.S.P.Q.2d 1018, 1020 (T.T.A.B. 2011) (admission that opposer’s mark is famous is 

sufficient for likelihood of confusion purposes).   

 

 

 

                                                                                                                                                 
1751193 (T.T.A.B. 2007).  The ninth factor, which considers how diverse the registrant’s goods are, 
carries little weight when the parties’ goods are closely related, as the second DuPont factor will naturally 
outweigh this inquiry.  See Genesco Inc. v. Martz, 66 U.S.P.Q.2d 1260, 2003 WL 1154482, at *13 
(T.T.A.B. 2003).  The eleventh factor favors Parkwood because “there is no evidence that [Applicant] has 
any right to exclude others from using [the mark],” as it is undisputed that Applicant has never created, 
produced, or sold any products under the POISON IVY PARK mark.  Margaritaville Enters., LLC v. 
Bevis, Opposition Nos. 91219403 & 91221395, 2017 WL 1345072, at *15 (T.T.A.B. March 16, 2017); 
Washington Decl., Exs. J, R at RFA No. 18. 
11  “The likelihood of confusion is determined on the basis of the goods as they are identified in the 
application and registration at issue.”  In re Thor Tech, Inc., 90 U.S.P.Q.2d 1634, 1635 (T.T.A.B. 2009).  
12  Moreover, Applicant also concedes—in an untimely Interrogatory response—that it does not 
deny any of the RFAs.  Washington Decl., Ex. T at Response to Interrogatory No. 20. 
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Applicant’s admission of the following dispositive facts ends the inquiry:   

 Applicant’s POISON IVY PARK mark wholly incorporates and usurps the IVY PARK 
mark, creating a mark that is similar in sight, sound, and overall commercial impression 
to Parkwood’s.  Washington Decl., Ex. R at RFA Nos. 24-27.13 

 Applicant’s goods and services are identical and/or closely related to the goods and 
services of Parkwood.  Id. at RFA Nos. 22-23. 

 Applicant’s use and registration of the POISON IVY PARK mark is likely to cause 
consumers to mistakenly believe that services rendered under the POISON IVY PARK 
mark emanate from Parkwood.  Id. at RFA No. 29. 

 Applicant’s use and registration of the POISON IVY PARK mark is likely to cause 
consumers to mistakenly believe that Applicant is in some way associated with 
Parkwood.  Id. at RFA No. 30. 

 Applicant intended for the public to draw an association or connection between the 
POISON IVY PARK mark and the IVY PARK mark.  Id. at RFA No. 31. 

 Applicant’s conduct is likely to confuse the public regarding the source of Applicant’s 
products advertised, promoted, and/or sold under the POISON IVY PARK mark.  Id. at 
RFA No. 32.14   

 These admissions establish registration of the POISON IVY PARK mark is likely to cause 

confusion as to the source of the goods and services offered under the mark, and cause consumers 

mistakenly to believe there is a connection between Applicant and Parkwood, and their respective marks.  

This is precisely the type of confusion 15 U.S.C. § 1052(d) is designed to prevent.  Moreover, Applicant’s 

admissions conclusively establish that the two primary DuPont factors—the similarities of the marks and 

the similarities of the goods and services to be sold under those marks—weigh in Parkwood’s favor.  See 

In re Iolo Techs., LLC, 95 U.S.P.Q.2d at 1499.  As such, it is undisputed that registration of Applicant’s 

mark would create a high likelihood of confusion.  

                                                 

13  Applicant concedes it has no facts to support its contention that the two marks are (1) different, 
(2) different in appearance, (3) different in spelling, and (4) create different commercial impressions.  
Washington Decl., Ex. R at RFA Nos. 36-39, Ex. T at Response to RFP Nos. 35-38 & Response to 
Interrogatory Nos. 12-15.   
14  It is undisputed that Applicant has no facts upon which it could base its contention that the 
POISON IVY PARK mark is “not likely to cause confusion, mistake or deception to purchasers as to the 
source of [Parkwood’s] goods or services.”  Id. at RFA No. 40. 
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 Nonetheless, for completeness, Parkwood provides the following additional undisputed evidence 

demonstrating a likelihood of confusion between the marks. 

a. Factor 1: Applicant’s Mark is Confusingly Similar to Parkwood’s 
Mark.  

 Applicant’s proposed mark, “POISON IVY PARK,” completely incorporates Parkwood’s mark, 

“IVY PARK,” thereby creating a mark that is similar in appearance, sound, connotation, and commercial 

impression.  See Wella Corp, v. Cal. Concept Corp., 558 F.2d 1019, 1022, 194 U.S.P.Q. 419 (C.C.P.A. 

1977) (“CALIFORNIA CONCEPT” confusingly similar to “CONCEPT”); Coca-Cola Bottling Co. v. 

Joseph E. Seagram & Sons, Inc., 526 F.2d 556, 557, 188 U.S.P.Q. 105 (C.C.P.A. 1975) (“BENGAL 

LANCER” confusingly similar to “BENGAL”); La Maur, Inc. v. Matney, 167 U.S.P.Q. (BNA) 559, 562 

(T.T.A.B. 1970) (“ITALIAN STYLE” confusingly similar to “STYLE”).  This factor favors finding a 

likelihood of confusion. 

b. Factor 2: The Goods and Services Described in the Application are 
Identical to Those Described in Parkwood’s Registration.  

 In determining the similarity of the goods, “the more similar the marks at issue, the less similar 

the goods or services need to be for the Board to find a likelihood of confusion.”  In re Iolo Techs., LLC, 

95 U.S.P.Q.2d at 1500.  Because the marks at issue are substantially identical, “it is only necessary that 

there be a viable relationship between the goods or services to support a holding of likelihood of 

confusion.”  In re Concordia Int’l Forwarding Corp., 222 U.S.P.Q. 355, 356 (T.T.A.B. 1983); In re Shell 

Oil Co., 26 U.S.P.Q.2d at 1689 (“even when the goods or services are not competitive or intrinsically 

related, the use of identical marks can lead to the assumption that there is a common source”).  

 Parkwood’s registration for IVY PARK includes, among other things, use with clothing, bags, 

jewelry, cosmetics, and online retail services.  See Washington Decl., Ex. E.  The POISON IVY PARK 

Application covers online retail store services featuring shirts, hooded sweatshirts, sweatshirts, one-piece 

clothing for babies, mobile electronics cases, posters, throw pillows, mugs, tote bags.  Id., Ex. J.  The 

overlap between the goods identified in the Application and Parkwood’s registration establish that the 
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goods and services are closely related, if not identical.  Id., Ex. R at RFA Nos. 24-27, 34-40.  This factor 

also supports finding a likelihood of confusion. 

c. Factors 3 & 4: Applicant’s and Parkwood’s Trade Channels and 
Purchasers are Identical.  

 Because neither the Applicant’s nor Parkwood’s registration provide for any trade channel or 

purchaser limitations, it is presumed that both parties’ goods are, or would be, sold through all normal 

trade channels and to all normal classes of purchasers for such goods.  WNBA Enters., LLC, 85 

U.S.P.Q.2d at 1193; Barbaras Bakery, Inc. v. Barbara Landesman, 82 U.S.P.Q.2d (BNA) 1283, 2007 WL 

196406, at *4 (T.T.A.B. 2007); see Washington Decl., Exs. E, J, R at RFA No. 19.  Moreover, because 

(as established above) the goods identified in the Application and Parkwood’s registration are virtually 

identical, “they must be presumed to travel in the same channels of trade, and be sold to the same class of 

purchasers.”  In re Smith and Mehaffey, 31 U.S.P.Q.2d 1531, 1531 (T.T.A.B. 1994); see also Maher, 100 

U.S.P.Q.2d at 1020 (clothing is presumed “sold in the same channels of trade and to the same classes of 

consumers”).  Further, when clothes are the products at issue, “[i]t has often been stated that purchasers of 

such products are held to a lesser standard of purchasing care and, thus, are more likely to be confused as 

to the source of the goods.”  The Wet Seal, Inc. v. FD Mgmt., Inc., 82 U.S.P.Q.2d 1629, 1639 (T.T.A.B. 

2007); WNBA Enters., LLC, 85 U.S.P.Q.2d at 1195 (finding it unlikely clothing and bags would be 

“purchased with the exercise of a great deal of care”).  Factors 3 and 4 thus also support finding a 

likelihood of confusion.  

d. Factor 5: Parkwood’s Mark is Famous.  

 The fame of opposer’s mark, “when present, plays a ‘dominant’ role in the process of balancing 

the DuPont factors,” as famous marks “enjoy a wide latitude of legal protection.”  Recot Inc. v. Becton, 

214 F.3d 1322, 1327, 54 U.S.P.Q.2d 1894, 1899 (Fed. Cir. 2000).  “As a mark’s fame increases, the 

[Lanham] Act’s tolerance for similarities in competing marks falls.”  Kenner Parker Toys Inc. v. Rose Art 

Indus., Inc., 963 F.2d 350, 353, 22 U.S.P.Q.2d 1453 (Fed. Cir. 1992).  Fame exists “as long as a 

significant portion of the relevant consuming public . . . recognizes the mark as a source indicator.”  Palm 
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Bay Imports, Inc. v. Veuve Clicquot Ponsardin Maison Fondee en 1772, 396 F.3d 1369, 1375, 73 

U.S.P.Q.2d 1689 (Fed. Cir. 2005). 

 It is undisputed that the IVY PARK mark is famous.  Washington Decl., Ex. R at RFA No. 13; 

see Maher, 100 U.S.P.Q.2d at 1020 (finding applicant’s admission that opposer’s mark is famous 

sufficient to establish likelihood of confusion); Lacoste Alligator S.A. v. Maxoly, Inc., 91 U.S.P.Q.2d 

1594, 1597 (T.T.A.B. 2009) (“In view of applicant’s admission that opposer’s . . . mark is famous, we 

find that opposer’s mark is famous for purposes of likelihood of confusion”); Nike, Inc. v. Capital E Fin. 

Co., LLC, Opposition No. 91221511, 2016 WL 3771778, at *5 (T.T.A.B. June 24, 2016) (“Given 

Applicant’s admission in its answer that Opposer’s mark JUST DO IT is famous under the more stringent 

standard required for dilution, we deem such admissions as a concession that Opposer’s mark is also 

famous for likelihood of confusion purposes for the goods identified in the involved registrations.”).   

 Additional evidence further demonstrates that the IVY PARK mark is famous.  It is undisputed 

that the IVY PARK mark is well known by its consumers, the general public, and in the relevant 

industries.  Washington Decl., Ex. R at RFA Nos. 6-8.  It is further undisputed that the IVY PARK mark 

(1) is recognized and relied upon as identifying Parkwood’s high-quality goods and as distinguishing 

them from the goods of others; (2) has come to represent and symbolize extremely valuable goodwill 

belonging exclusively to Parkwood; and (3) is recognized as being associated with Mrs. Carter.  Id. at 

RFA Nos. 9-12.  Given Mrs. Carter’s worldwide fame, the importance of her ownership and endorsement 

of the IVY PARK brand cannot be overstated.  She has won 22 Grammy Awards; performed at multiple 

Super Bowl halftime shows; been featured on the cover of thousands of magazines; appeared numerous 

times on Time’s “100 Most Influential People” list; and was named by Forbes as the most powerful 

female in entertainment.  Vargas Decl. ¶ 2.  The IVY PARK brand has benefitted significantly from the 

exposure gained through Mrs. Carter’s own fame and profile:  (1) Mrs. Carter frequently wears clothing 

bearing the IVY PARK mark during public appearances; (2) Mrs. Carter and her music are prominently 

featured in its marketing; and (3) Mrs. Carter promotes the IVY PARK mark through her personal social 

media accounts, where she has over 180 million followers across Instagram, Facebook, and Twitter.  Id. ¶ 
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3.  As a result, the IVY PARK mark has been featured in hundreds of news articles from various high 

profile publications, such as Vogue, Elle, Rolling Stone, US Weekly, Billboard, W Magazine, Huffington 

Post and Forbes.  Id. ¶ 4, Ex. A.  The fame of the mark is further reinforced by the widespread sales, 

advertising, and promotion of the goods offered under the IVY PARK mark.  Id. ¶¶ 5-11; Bose Corp. v. 

QSC Audio Prods., Inc., 293 F.3d 1367, 1371 (Fed. Cir. 2002) (“[F]ame of a mark may be measured . . . 

by the volume of sales and advertising expenditures of the goods traveling under the mark”).  IVY 

PARK’s fame thus also weighs in favor of finding a likelihood of confusion.  

e. Factor 10: Applicant’s Use Has Not Been Authorized By Parkwood. 

 This factor weighs in Parkwood’s favor, as it is undisputed that Parkwood has never authorized—

or even communicated with—Applicant regarding the IVY PARK mark.  Margaritaville Enters., LLC, 

2017 WL 1345072 at *14; Parkwood Decl. ¶¶ 8-9; Washington Decl., Ex. R at RFA Nos. 14-15, 33, Ex. 

T at Response to RFP No. 28.   

f. Factor 12: There is Significant Potential for Confusion.  

Potential confusion is great when inexpensive products, such as moderately priced clothes, are at 

issue, as “[t]hese are the type of goods that would be marketed to and purchased by significant numbers 

of purchasers exercising only ordinary care.”  In re Davey Prods. Pty Ltd., 92 U.S.P.Q.2d 1198, 1204  

(T.T.A.B. 2009); see Parkwood Decl. ¶¶ 3-4.  Here, both Applicant and Parkwood are selling clothes—

inexpensive goods—and thus there is a significant potential for confusion.  See Parkwood Decl. ¶¶ 3-4. 

g. Factor 13: Applicant’s Bad Faith Favors a Finding of Consumer 
Confusion.  

 “Under the thirteenth du Pont factor, evidence of applicant’s bad faith adoption of his mark is 

relevant to our likelihood of confusion analysis.”  L’Oreal S.A. v. Marcon, Opposition No. 91184456 

(T.T.A.B. March 20, 2012) (citing L.C. Licensing, Inc. v. Berman, 86 U.S.P.Q.2d (BNA) 1883, 1890 

(T.T.A.B. 2008)).  Bad faith is present when the applicant intentionally selects a mark to trade off the 

goodwill associated with that mark.  See 4 MCCARTHY ON TRADEMARKS AND UNFAIR COMPETITION § 

23:113 (5th ed.).   
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 The undisputed evidence overwhelmingly establishes that Applicant—the self-dubbed “Banksy 

of trademarks”—filed this Application in bad faith.  First, Applicant’s CEO has made several statements 

strongly suggesting—if not patently admitting—a bad faith filing.  He admits that his trademark 

applications are “a bit of an ‘FU’ to major corporations, the 1% and celebrities.”  Washington Decl., Ex. 

R at RFA No. 47.  He has also welcomes the attention he has derived from celebrities like Mrs. Carter 

opposing his applications, as it is “great marketing for [his] fledgling T-shirt business.”  Id. at RFA No. 

46.   

 Second, Applicant has filed at least 69 intent-to-use applications, many of which are for marks 

that are identical or nearly identical to well-known marks owned by celebrities and entertainment studios.  

Id. at RFA Nos. 49-52.  Such pattern is indicative of bad faith.  L’Oreal, Opposition No. 91184456 

(“Applicant’s demonstrated pattern of filing applications to register various well-known marks convinces 

us that applicant’s adoption of the L’OREAL PARIS mark was in bad faith, with the intention to trade off 

of opposer’s famous L’OREAL and L’OREAL PARIS marks.”).  

 Third, Applicant inexplicably taunts Parkwood in its responses to the Discovery Requests.  

Notably, Applicant admits to other acts of infringement, like registering the username “@WeAreIvyPark” 

on Periscope.  Washington Decl., Ex. T at Response to RFP No. 6.  Applicant also boasts about having 

“punk’d the USPTO” by filing another trademark which it intended to infringe upon Mrs. Carter’s and 

lululemon’s trademark rights.  Id. at Response to Interrogatory No. 7.   Most recently, in response to an 

innocuous email regarding a change of correspondence, Lin responded, “Seems like Beyoncé should have 

put a ring on it for her legal team” and provided a link to Mrs. Carter’s music video.  Id., Ex. U.  Lin then 

reiterated his earlier taunts regarding the IUIUIEMONCÉ mark by writing “LULULEMONCÉ ® to me” 

and posting a link to the registration.  Id.  In his final line, Lin warned that “I’m coming close to settling 

with Kobe.  I’ve got a lot of free time on my hands to do subversive stuff.”  Id. (emphasis added).  Such 

behavior is clear evidence of bad faith.   
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 Finally, Applicant has also admitted that falsely implying an association or connection with Mrs. 

Carter was its intention when applying for the mark.  Id., Ex. R at RFA No. 31.  Accordingly, Applicant’s 

intentional bad faith conduct weighs in favor of finding a likelihood of confusion.  

 Based on the foregoing undisputed evidence, Parkwood is entitled to a finding of likelihood of 

confusion as a matter of law.  Applicant’s attempt to register POISON IVY PARK should be denied. 

C. The POISON IVY PARK Mark Will Dilute the IVY PARK Mark.  

 The POISON IVY PARK mark so closely resembles Parkwood’s IVY PARK mark as to cause 

dilution by blurring and tarnishment.  To prevail on a dilution claim, an opposer must show that:  (1) it 

owns a famous mark that is distinctive; (2) the applicant is using a mark in commerce that dilutes the 

opposer’s famous mark; (3) the applicant’s use of its mark began after the opposer’s mark became 

famous; and (4) the applicant’s use of its mark is likely to cause dilution by blurring or tarnishment.  15 

U.S.C. § 1125(c); Coach Servs. v. Triumph Learning LLC, 668 F.3d 1356, 1372, 101 U.S.P.Q.2d 1713 

(Fed. Cir. 2012).  Registration should thus be denied, as Applicant’s mark would both blur and tarnish the 

IVY PARK brand. 

 The IVY PARK Mark is Famous and Distinctive.  

 A mark is famous if it “is widely recognized by the general consuming public of the United States 

as a designation of source of the goods or services of the mark’s owner.”  15 U.S.C. § 1125(c)(2)(A).  It is 

undisputed—as Applicant admits—that the IVY PARK mark “has become famous within the meaning of 

Section 43(c) of the Lanham Act, as amended 15 U.S.C. § 1125(c),” that it is “distinctive,” and that it was 

famous “prior to April 14, 2016.”  Washington Decl., Ex. R at RFA Nos. 13, 34.  These admissions alone 

are sufficient to establish that the mark is distinctive and famous under the more stringent dilution 

standard.  See N.Y. Yankees P’ship v. IET Prods. and Servs., Inc., 114 U.S.P.Q.2d 1497, 1500-01 

(T.T.A.B. 2015) (admission that opposer’s mark was famous and distinctive sufficient for dilution 

purposes);  Capital E Fin. Co., LLC, 2016 WL 3771778, at *5 (admission sufficient to establish opposer’s 

“mark is famous for dilution purposes”); Maher, 100 U.S.P.Q.2d at 1023 (“Even under the ‘higher and 

more rigorous standard for dilution fame . . . applicants have admitted the fame of opposer’s mark.’”).  
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 In addition to Applicant’s conclusive judicial admissions, further evidence demonstrates the 

mark’s fame.  It is undisputed that the IVY PARK mark (1) has established a significant social media 

presence across multiple platforms including Facebook, Instagram, and Twitter; (2) has been advertised 

extensively—by itself and third parties—across various platforms including print media, television, and 

social media; and (3) has been the subject of significant unsolicited media attention.  See Chanel, Inc. v. 

Makarczyk, 110 U.S.P.Q.2d 2013, 2020-23 (T.T.A.B. 2014) (finding opposer’s history of advertising on 

multiple platforms and its high unsolicited media attention demonstrate the mark enjoy widespread 

recognition among the public); Vargas Decl. ¶¶ 4-11, Exs. A, B; Parkwood Decl. ¶¶ 6-7. 

 Finally, it is undisputed that the IVY PARK mark is associated with Mrs. Carter, whose 

association with the mark contributes significantly to its fame.  Washington Decl., Ex. R at RFA No. 12; 

Parkwood Decl. ¶¶ 6-7; see also Chanel, Inc., 110 U.S.P.Q.2d at 2021 (association with “prominent 

celebrities and fashion icons such as Beyoncé, Penelope Cruz, and Sarah Jessica Parker” also weighs in 

favor of finding that a mark is famous) (emphasis added).  The IVY PARK brand has benefitted 

significantly from the exposure gained through Mrs. Carter’s own fame and profile.  See supra at Section 

II.B.1.d.  IVY PARK is unquestionably famous and distinctive.  

 Applicant is Using POISON IVY PARK in Commerce. 

 Applicant’s intent-to-use Application satisfies the use-in-commerce requirement.  Chanel, Inc., 

110 U.S.P.Q.2d at 2024. 

 Applicant Began Using the POISON IVY PARK Mark After the IVY PARK 
Mark Became Famous.  

  It is undisputed—as Applicant admits—that the IVY PARK mark was famous prior to April 14, 

2016—the date that Applicant applied for the POISON IVY PARK mark.  See Washington Decl., Ex. J, 

Ex. R at RFA No. 13;Capital E Fin. Co., LLC, 2016 WL 3771778 at *5 (admission sufficient to establish 

that opposer’s “mark is famous for dilution purposes and that it became famous prior to the filing date of 

Applicant’s application”); N.Y. Yankees P’ship, 114 U.S.P.Q.2d at 1501 (same). 
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 Moreover, additional evidence demonstrates the IVY PARK mark was famous before the 

POISON IVY PARK Application was filed.  On March 31, 2016, Mrs. Carter announced that she would 

appear on two separate covers of Elle magazine to promote her new IVY PARK brand along with an in-

depth interview describing her objectives for the brand.  Vargas Decl., Ex. E.  That same day, Mrs. Carter 

also released a promotional video, titled “Where Is Your Park” providing viewers a glimpse of her 

clothing line and a narration explaining the origin and significance of the brand and its name.  Id.  Soon 

after—and prior to its April 14, 2016 launch— IVY PARK was labeled “the most popular fashion brand 

on Instagram,” with engagement “seven times higher” than the other leading fashion brands like Brandy 

Melville, Rolex, and Victoria’s Secret.15  Vargas Decl., Ex. B.   

 Applicant’s Use of the POISON IVY PARK Mark Dilutes the IVY PARK 
Mark Through Blurring.  

 A mark dilutes a famous mark through blurring when it creates an “association arising from the 

similarity between a mark or trade name and a famous mark that impairs the distinctiveness of the famous 

mark.” 15 U.S.C. § 1125(c)(2)(C).  Courts consider six non-exclusive factors to determine dilution by 

blurring:  (i) the degree of similarity between the mark or trade name and the famous mark; (ii) the degree 

of inherent or acquired distinctiveness of the famous mark; (iii) the extent to which the owner of the 

famous mark is engaging in substantial exclusive use of the mark; (iv) whether the user of the mark or 

trade name intended to create an association with the famous mark; and (vi) any actual association 

between the mark or trade name and the famous mark. 15 U.S.C. § 1125(c)(2)(B)(i)-(vi).  These factors 

plainly establish that the POISON IVY PARK mark dilutes the IVY PARK mark by blurring as a matter 

of law. 

                                                 

15  Internet materials may be admitted into evidence.  37 CFR § 2.122(e)(2); see also TBMP § 
704.08(b); Alcatraz Media Inc. v. Chesapeake Marine Tours Inc., 107 U.S.P.Q.2d 1750, 1758 (T.T.A.B. 
2013) (finding internet printouts “are competent evidence”).   
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 Similarity.  Applicant concedes the IVY PARK mark and the POISON IVY PARK marks are 

identical in all material respects.  See supra at Section II.B.1.  This factor strongly favors finding dilution.  

See Chanel, Inc., 110 U.S.P.Q.2d at 2026.  

 Distinctiveness.  “The more inherently distinctive and memorable the mark, the more it is likely 

to be blurred by the use of other identical or similar marks.”  Id.  It is undisputed that the IVY PARK 

mark is distinctive and arbitrary.  Washington Decl., Ex. R at RFA No. 34.  Moreover, the fame of the 

mark also demonstrates its distinctiveness.  Chanel, Inc., 110 U.S.P.Q.2d at 2026 (opposer’s “extensive 

evidence” of fame of its mark “more than sufficiently establishes that opposer’s CHANEL mark has 

acquired a high degree of distinctiveness”); see supra at Section II.B.1.d.  The distinctiveness and 

uniqueness of the IVY PARK mark entitle it to the highest level of protection.  See id. 

 Exclusive Use.  It is undisputed that Parkwood has maintained exclusive use of the IVY PARK 

mark since April 14, 2016, and has not permitted any third parties to use the mark.  Id.; Parkwood Decl.¶ 

2; Washington Decl., Ex. R at RFA No. 3.   

 Recognition.  Courts consider the degree of recognition of a mark to determine the extent of a 

mark’s protection—“the more famous the mark, the more likely there will be an association between the 

famous mark and the defendant’s mark.”  Citigroup, Inc. v. Capital City Bank Grp., Inc., 94 U.S.P.Q.2d 

1645, 1671 (T.T.A.B. 2010).  It is undisputed that the mark is famous.  See Washington Decl., Ex. R at 

RFA No. 13.  The goods and services associated with the IVY PARK mark have received massive media 

attention.  See supra at Section II.B.1.d.  Mrs. Carter’s endorsement of the brand has also exponentially 

increased its prominence.  Parkwood Decl. ¶ 7.  This factor also weighs in favor of finding dilution. 

 Intentional Association.  Where “the allegedly diluting mark was created with an intent to 

associate with the famous mark, this factor favors a finding of a likelihood of dilution.”  Starbucks Corp. 

v. Wolfe’s Borough Coffee, Inc., 588 F.3d 97, 109, 92 U.S.P.Q.2d 1769 (2d Cir. 2009).  It is undisputed 

that Applicant intended to falsely imply an association or connection between Parkwood’s IVY PARK 

mark and its POISON IVY PARK mark.  Washington Decl., Exs. J, R at RFA No. 31.  It is also 



 

 
 22 MEMORANDUM ISO MOT. FOR DEFAULT 

JUDGMENT OR SUMMARY JUDGMENT 
 

undisputed that Applicant’s CEO relies on trademark disputes—like this opposition—as “great marketing 

for [his] fledgling T-shirt business.”  Id., Ex. R at RFA No. 45.  This factor favors finding dilution.16  

 Based on the foregoing undisputed evidence, Parkwood is entitled to a finding of likelihood of 

dilution by blurring as a matter of law.   

 Applicant’s Use of the POISON IVY PARK Mark Dilutes Parkwood’s 
Famous Mark by Tarnishment.  

 Applicant’s mark also dilutes Parkwood’s mark by tarnishment—“an association arising from the 

similarity between a mark or trade name and a famous mark that harms the reputation of the famous 

mark.”  15 U.S.C. § 1125(c)(2)(C); see also 4 MCCARTHY ON TRADEMARKS AND UNFAIR COMPETITION 

§ 24:89 (5th ed.) (citing RESTATEMENT (THIRD) OF UNFAIR COMPETITION § 25, comment g (AM. LAW. 

INST. 1995)).  

 Appropriating Parkwood’s mark wholesale and placing the word “poison” in front of it damages 

the positive feelings associated with the mark.17  See Toys “R” Us, Inc. v. Akkaoui, No. C 96-3381 CW, 

1996 WL 772709, at *3 (N.D. Cal., Oct. 29, 1996) (“‘Adults R Us’ tarnishes the ‘R Us’ family of marks 

by associating them with a line of sexual products that are inconsistent with the image Toys ‘R’ Us has 

striven to maintain for itself.”).  Associating harmful substances with a mark undoubtedly damages its 

reputation.  See Coca-Cola Co. v. Gemini Rising, Inc., 346 F. Supp. 1183, 1189 (E.D.N.Y. 1972) (“To 

associate such a noxious substance as cocaine with plaintiff’s wholesome beverage as symbolized by its 

“Coca-Cola” trademark and format would clearly have a tendency to impugn that product and injure 

plaintiff’s business reputation.”).  Attaching a word meaning the impairment of health to a mark used for 

                                                 
16 Applicant has not yet sold any products under the POISON IVY PARK mark nor has it advertised 
any products under the mark to the public; therefore, the sixth factor is deemed neutral.  See Chanel, Inc., 
110 U.S.P.Q.2d at 1028; Washington Decl., Ex. R at RFA Nos. 18, 20, Ex. T at Response to Interrogatory 
No. 4.  
17  The board may take judicial notice of dictionary definitions.  Syngenta Crop Protection, Inc. v. 
Bio-Chek LLC, 90 U.S.P.Q.2d 1112, 1115 (T.T.A.B. 2009).  Poison is defined as “a substance with an 
inherent property that tends to destroy life or impair health.”  See Opposer’s Request for Judicial Notice, 
Ex. A.  
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athletic wear is clear tarnishment.  Moreover, it is undisputed that Applicant has no facts to support its 

contention that its mark is not likely to disparage Parkwood’s mark and thus diminish the mark’s 

reputation and commercial value.  Washington Decl., Ex. R at RFA No. 41.  In light of these undisputed 

fats, this Board should find that registration of the POISON IVY PARK mark would likely tarnish the 

IVY PARK mark.  

III. CONCLUSION. 

 For the foregoing reasons, Parkwood respectfully requests the Board grant its motion for default 

judgment or, in the alternative, for summary judgment.   

Dated:  April 5, 2018  LATHAM & WATKINS LLP 

By:   /Marvin S. Putnam/                                
Marvin S. Putnam (Bar No. 212839)   
 Marvin.Putnam@lw.com 
Laura R. Washington (Bar No. 266775) 
 Laura.Washington@lw.com 
Attorneys for Opposer, 
Parkwood Topshop Athletic Limited 

  



 
ATTORNEYS AT LAW 

LOS ANGELES  1 
 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposition No. 91231822 

Serial No.  87001440 

Mark:  POISON IVY PARK 
 
 
 
 
 
 
 

OPPOSER’S REQUEST FOR JUDICIAL NOTICE 
 

Pursuant to 37 C.F.R. §2.122, TBMP 704.12, and Fed. R. Evid. 201, Opposer 

Parkwood Topshop Athletic Limited (“Parkwood”) hereby makes of record and requests the 

Board to take judicial notice of the attached dictionary definition of the word “poison” from 

dictionary.com.  

Good cause exists for the Board to grant this Request for Judicial Notice.  Fed. R. Ev. 

201 (b) provides that “a judicially noticed fact must be one not subject to reasonable dispute in 

that it is either (1) generally known within the territorial jurisdiction of the trial court or (2) 

capable of accurate and ready determination by resort to sources whose accuracy cannot 

reasonably be questioned.”  

The definition Parkwood seeks to introduce is a proper subject for judicial notice. 

TBMP § 1208.04 (“The Board may take judicial notice of dictionary definitions”); In re White 

Jasmine LLC, 106 U.S.P.Q.2d 1392 n.23 (T.T.A.B. 2013) (Board may take judicial notice of 

online dictionaries that exist in printed format or have regular fixed editions); Syngenta Crop 

Protection, Inc. v. Bio-Chek LLC, 90 U.S.P.Q.2d 1112, 1117 (T.T.A.B. 2009).  Here, the 

Board has been provided with a copy of the dictionary definition from the webpage 

dictionary.com.  The webpage identifies its source and the date and time of capture.  

Pursuant to Fed. R. Ev. Rule 201, the Board should take judicial notice of the 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

Opposer, 

v. 

47 | 72 Inc., 

Applicant. 
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dictionary definition attached as Exhibit A.  

 

Dated:  April 5, 2018 LATHAM & WATKINS LLP 
 

By /Marvin S. Putnam/   

Marvin S. Putnam (Bar No. 212839) 
Marvin.Putnam@lw.com 

Laura R. Washington (Bar No. 266775) 
Laura.Washington@lw.com 

Attorneys for Opposer, 
Parkwood Topshop Athletic Limited
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Poison | Define Poison at Dictionary.com

http://www.dictionary.com/browse/poison?s=t[4/2/2018 11:23:14 AM]

Synonym s Exam ples Word Origin

1.

2.

3.

poison
[ poi-zuh n]

See m ore synonym s on Thesaurus.com

noun
a substance with an inherent  property that  
tends to dest roy life or im pair health.

som ething harm ful or pernicious, as to 
happiness or well-being:

the poison of slander.

Slang. any variety of alcoholic liquor:  
Nam e your poison!

Spell Syllables

Dictionary.com Thesaurus.com Log I n

definit ions poison

http://www.dictionary.com/e/
http://www.dictionary.com/e/s/oldest-english-words/?param=DcomSERP-mid1
http://www.dictionary.com/e/s/oldest-english-words/?param=DcomSERP-mid1
http://www.dictionary.com/e/s/oldest-english-words/?param=DcomSERP-mid1
http://www.dictionary.com/e/s/nineties-words/?param=DcomSERP-mid2
http://www.dictionary.com/e/s/nineties-words/?param=DcomSERP-mid2
http://www.dictionary.com/e/s/nineties-words/?param=DcomSERP-mid2
http://www.thesaurus.com/browse/poison
http://www.dictionary.com/e/
http://www.dictionary.com/e/
http://www.dictionary.com/e/negative-farewells-listicle/?param=DcomSERP-RR1
http://www.dictionary.com/e/negative-farewells-listicle/?param=DcomSERP-RR1
http://www.dictionary.com/e/negative-farewells-listicle/?param=DcomSERP-RR1
http://www.dictionary.com/e/s/kids-create-best-unintentionally-naughty-misspellings?param=DcomSERP-RR2
http://www.dictionary.com/e/s/kids-create-best-unintentionally-naughty-misspellings?param=DcomSERP-RR2
http://www.dictionary.com/e/s/kids-create-best-unintentionally-naughty-misspellings?param=DcomSERP-RR2
http://www.dictionary.com/e/
http://www.dictionary.com/e/emoji/?param=DcomSERP-RR3
http://www.dictionary.com/e/emoji/?param=DcomSERP-RR3
http://www.dictionary.com/wordoftheday/
http://www.dictionary.com/
http://www.thesaurus.com/
http://app.dictionary.com/login?source=header_core&logindest=http%3A%2F%2Fwww.dictionary.com%2Fbrowse%2Fpoison%3Fs%3Dt
http://app.dictionary.com/login?source=header_core&logindest=http%3A%2F%2Fwww.dictionary.com%2Fbrowse%2Fpoison%3Fs%3Dt
http://www.dictionary.com/apps
http://www.dictionary.com/apps
http://www.dictionary.com/apps
http://www.dictionary.com/apps
http://www.dictionary.com/
http://www.dictionary.com/e/s/cozy-words-cold-day/?src=dcom-serp-tab
http://www.dictionary.com/e/s/cozy-words-cold-day/?src=dcom-serp-tab
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2005 WL 3611776 (Trademark Tr. & App. Bd.)

THIS DISPOSITION IS NOT CITABLE AS PRECEDENT OF THE T.T.A.B.

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

AMAZON.COM, INC.
v.

VON ERIC LERNER KALAYDJIAN

Opposition No. 91122000
December 22, 2005

*1  Before Bucher, Drost and Zervas
Administrative Trademark Judges

By the Board:

On March 8, 2000, applicant (proceeding pro se) applied to register the mark COSMETICSAMAZON for “retail store
and on-line ordering services featuring skin tanning preparations, namely, lotions, creams, gels and oils, sunblock lotion
to be applied to the skin and lips, cosmetics and skin cleaning preparations, namely, facial soap, body soap, bath oil, hair
shampoos and conditioners, skin lotions, face and body cleansers, colognes, eau de toilette, and perfume” in International

Class 35, alleging a bona fide intent to use the mark in commerce. 1  On February 3, 2001, opposer filed a notice of
opposition against applicant's application on the grounds that applicant's applied-for mark (1) so resembles opposer's
previously used and registered marks that they are likely to cause confusion, mistake, or deceive prospective consumers
under Section 2(d) of the Lanham Act; and (2) dilutes the distinctive quality of opposer's marks under Section 43(c) of
the Lanham Act as amended. In the notice of opposition, opposer pleaded ownership of the following registered marks:
AMAZON.COM for “computerized on line ordering service featuring the wholesale and retail distribution of books”

in International Class 35; 2

AMAZON.COM for “computerized on line search and ordering service featuring the wholesale and retail distribution of
books, music, motion pictures, multimedia products and computer software in the form of printed books, audiocassettes,

videocassettes, compact disks, floppy disks, CD ROMs, and direct digital transmission” in International Class 35; 3  and

AMAZON.COM BOOKS for “computerized on line ordering service featuring the wholesale and retail distribution of

books” in International Class 42. 4

Opposer did not plead ownership of any other registrations, 5  prior trademark use or prior use analogous to trademark
use in the notice of opposition.

This case now comes up for consideration of opposer's (1) motion for summary judgment on opposer's claims of
likelihood of confusion and dilution; and (2) motion for sanctions. The motion for summary judgment is contested.

The Board has carefully reviewed the parties' respective arguments and accompanying exhibits, although the Board has
not repeated the parties' complete arguments in this order.
 

http://www.westlaw.com/Link/Document/FullText?findType=h&reportingName=PROFILER-TMJ&cite=Ieb2908a0fdf611ddb055de4196f001f3&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=JP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=h&reportingName=PROFILER-TMJ&cite=Ief41c530fdf611ddb055de4196f001f3&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=JP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=h&reportingName=PROFILER-TMJ&cite=If80ce640fdf611ddb055de4196f001f3&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=JP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
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I. Opposer's Motion for Summary Judgment

First, the Board will consider opposer's motion for summary judgment. Summary judgment is an appropriate method
of disposing of cases in which there are no genuine issues of material fact in dispute, thus leaving the case to be resolved
as a matter of law. See Fed. R. Civ. P. 56(c). A party moving for summary judgment has the burden of demonstrating
the absence of any genuine issue of material fact, and that it is entitled to summary judgment as a matter of law. See
Celotex Corp. v. Catrett, 477 U.S. 317, 106 S.Ct. 2548 (1986). In a motion for summary judgment, the evidentiary record
and all reasonable inferences to be drawn from the undisputed facts must be viewed in the light most favorable to the
nonmoving party. See Lloyd's Food Products Inc. v. Eli's Inc., 987 F.2d 766, 25 USPQ2d 2027 (Fed. Cir. 1993).
 
A.Opposer's Motion for Summary Judgment on Opposer's Claim of Likelihood of Confusion

*2  In order to prevail on a claim of likelihood of confusion on summary judgment, opposer must prove the absence
of a genuine issue of material fact (1) that applicant's mark, as applied to its goods or services, so resembles opposer's
trademark or trade name as to be likely to cause confusion, mistake, or deception; and (2) priority of use. See Fed. R.
Civ. P. 56(c); see also, King Candy Co., Inc. v. Eunice King's Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108 (CCPA 1974).

In moving for summary judgment on this claim, opposer states that on January 24, 2000, prior to the filing date of
applicant's application, opposer announced a business alliance with another Internet retail provider in the field of health,
beauty and personal products. Opposer, did not rely on the three registrations pleaded in its notice of opposition, but
rather relies on the following three registrations which were not pleaded, as a basis for refusing registration under Section
2(d):
Registration No. 2837138 for AMAZON.COM for automated and computerized trading of goods and online mail
ordering services featuring, among other things “soaps, perfumery, cosmetics” and “cosmetic utensils;” filed April 27,
2000; registered April 27, 2004; and alleging November 14, 2000 as the date of first use anywhere and in commerce;

Registration No. 2832943 for AMAZON for electronic retailing services via computer and an online searchable database
featuring among other things “soaps, perfumery, cosmetics” and “cosmetic utensils;” filed April 21, 2000; registered
April 13, 2004; alleging October 31, 2001 as the date of first use anywhere and in commerce; and

Registration No. 2649373 for AMAZON.COM OUTLET for electronic retailing services via computer and an online
searchable database featuring among other things “soaps, perfumery, cosmetics” and “cosmetic utensils;” filed March
22, 2000, registered November 12, 2002; alleging March 15, 2000 as the date of first use anywhere and in commerce.

As a threshold matter, it is well established that a party may not obtain summary judgment on an unpleaded issue.
See Fed. R. Civ. P. 56(a) and 56(b); S. Industries, Inc. v. Lamb-Weston, Inc., 45 USPQ2d 1293 (TTAB 1997). However,

opposer's notice of opposition does not assert Registration Nos. 2837138, 2832943 and 2649373 6  and is devoid of any
allegations regarding priority of use with respect to the marks and services contained in these registrations. The notice
of opposition is also silent regarding the business alliance with the other Internet retailer mentioned above. Opposer
is therefore precluded from relying on Registration Nos. 2837138, 2832943 and 2649373 and on common law usage as
evidence of prior use. Prior to filing the instant summary judgment motion, opposer should have moved to amend its
pleading in order to properly rely on these registrations. See e.g. Commodore Electronics Ltd. v. CBM Kabushiki Kaisha,
26 USPQ2d 1503 (TTAB 1993).

*3  Insofar as opposer has sought summary judgment on unpleaded grounds, opposer's motion for summary judgment
on the claim of likelihood of confusion is denied.
 
B. Opposer's Motion for Summary Judgment on Dilution

http://www.westlaw.com/Link/Document/FullText?findType=L&pubNum=1004365&cite=USFRCPR56&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=LQ&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1986132677&pubNum=708&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=RP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1993060364&pubNum=350&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=RP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=L&pubNum=1004365&cite=USFRCPR56&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=LQ&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=L&pubNum=1004365&cite=USFRCPR56&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=LQ&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1974110588&pubNum=350&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=RP&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=L&pubNum=1004365&cite=USFRCPR56&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=LQ&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=L&pubNum=1004365&cite=USFRCPR56&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=LQ&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1997252737&pubNum=1013&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=CA&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1993249280&pubNum=1013&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=CA&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=1993249280&pubNum=1013&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=CA&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
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Turning next to opposer's claim of dilution under Section 43(c) of the Lanham Act as amended, Section 43(c)(1) of the
Trademark Act, 15 U.S.C. § 1145, provides that “[t]he owner of a famous mark shall be entitled, subject to the principles
of equity and upon such terms as the court deems reasonable, to an injunction against another person's commercial use
in commerce of a mark or trade name, if such use begins after the mark has become famous and causes dilution of the
distinctive quality of the mark, and to obtain such other relief as is provided in this subsection.” This ground is made
available for opposition proceedings by Section 13(a) of the Act. Pursuant to the Act and the case law, the Board must
consider when opposer's mark purportedly became famous in determining whether applicant's mark dilutes opposer's
pleaded mark(s). See Toro Co. v. Torohead Inc., 61 USPQ2d 1164 (TTAB 2001). Where an intent-to-use application
is the subject of an opposition, the opposer must establish that its mark became famous prior to the filing date of the
application. See Id. In addition, in determining whether a mark has attained the requisite fame and distinctiveness to
meet the standard for dilution, the following factors are considered:
(A) the degree of inherent or acquired distinctiveness of the mark;

(B) the duration and extent of use of the mark in connection with the goods or services with which the mark is used;

(C) the duration and extent of advertising and publicity of the mark;

(D) the geographical extent of the trading area in which the mark is used;

(E) the channels of trade for the goods or services with which the mark is used;

(F) the degree of recognition of the mark in the trading areas and channels of trade used by the mark's owner and the
person against whom the injunction is sought;

(G) the nature and extent of use of the same or similar marks by third parties; and

(H) whether the mark was registered under the Act of March 3, 1881, or the Act of February 20, 1905, or on the principal
register. See Id.

After reviewing the record, we find that opposer has failed to introduce sufficient evidence of fame of its mark prior to
applicant's filing date. As such, a genuine issue of material fact exists as to the fame of opposer's mark, and opposer's

motion for summary judgment on its claim of dilution is denied as well. 7

 
II. Opposer's Motion for Sanctions

On April 12, 2005, the Board ordered applicant to serve a response to opposer's Interrogatory No. 1 in opposer's first set
of interrogatories. According to opposer, applicant has failed to respond. As a sanction for applicant's failure to meet his
discovery obligations, opposer has requested that the Board preclude applicant from introducing any evidence at trial
responsive to opposer's Interrogatory No. 1.

*4  The Board is not in receipt of any brief in opposition to opposer's motion for sanctions. Applicant therefore has
conceded opposer's motion pursuant to Trademark Rule 2.127(a).

Opposer's motion is also well taken. Trademark Rule 2.120(g) provides the Board with the discretion to impose sanctions
against a party failing to comply with a Board order compelling discovery. The Board may entertain various forms of
sanctions, including the preclusion of evidence at trial. See TBMP § 527.01(a) (2d ed. rev. 2004) and cases cited therein;
c.f. Fed. R. Civ. P. 37(c)(1).

http://www.westlaw.com/Link/Document/FullText?findType=Y&serNum=2001594083&pubNum=1013&originatingDoc=Ie61b65be9c5511dbb29ecfd71e79cb92&refType=CA&originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentItem&contextData=(sc.FindAndPrintPortal)
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Insofar as applicant failed to comply with the Board's April 12, 2005 order, and conceded opposer's motion for sanctions,
opposer's motion for sanctions is granted. Applicant is hereby precluded from introducing any evidence at trial responsive
to opposer's Interrogatory No. 1 in opposer's first set of interrogatories. The interrogatory reads as follows:

To the extent YOUR response to any of the Requests for Admission set forth in the accompanying
Opposer's First Set of Requests for Admission to Applicant is anything other than an unqualified
admission, please (i) state all facts upon which YOUR refusal to admit is based; (ii) IDENTIFY all
PERSONS with knowledge of such facts; (iii) IDENTIFY all DOCUMENTS that support YOUR
refusal to admit.

Applicant is therefore precluded at trial from introducing the testimony of persons with knowledge of, as well as all
documents relating to, applicant's denials (or qualified admissions) of opposer's first set of requests for admission.

The imposition of the aforementioned sanction does not, however, mean that applicant is effectively barred from
defending against opposer's claims in this case. Indeed, applicant may rest on his application in putting forth his defense.
As such, any motion for summary judgment filed by opposer on the basis of this sanction would be denied by the Board.
 
III. Trial Dates Reset

Proceedings herein are resumed and trial dates, including the period for discovery, are reset as follows:

THE PERIOD FOR DISCOVERY TO CLOSE:
 

CLOSED
 

30-day testimony period for party in position of plaintiff to close:
 

3/5/06
 

 
30-day testimony period for party in position of defendant to close:
 

5/4/06
 

 
15-day rebuttal testimony period for plaintiff to close:
 

6/18/06
 

*5  In each instance, a copy of the transcript of testimony together with copies of documentary exhibits, must be served
on the adverse party within thirty days after completion of the taking of testimony. Trademark Rule 2.125.

Briefs shall be filed in accordance with Trademark Rules 2.128(a) and (b).

An oral hearing will be set only upon request filed as provided by Trademark Rule 2.129.

1 Application Serial No. 75938128.

2 Registration No. 2078496, registered on July 15, 1997, alleging April 15, 1995 as the date of first use anywhere and in
commerce, Section 8 affidavit accepted and Section 15 affidavit acknowledged.

3 Registration No. 2167345, registered on June 23, 1998, alleging April 15, 1995 as the date of first use anywhere and in
commerce, Section 8 affidavit accepted and Section 15 affidavit acknowledged.

4 Registration No. 2078494, registered on July 15, 1997, alleging April 15, 1995 as the date of first use anywhere and in
commerce, Section 8 affidavit accepted and Section 15 affidavit acknowledged, with a disclaimer of BOOKS.
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5 Opposer did, however, plead ownership of numerous applications.

6 The Board acknowledges that the underlying applications which these registrations are based upon did not mature into
registration until after opposer filed its notice of opposition.

7 The parties should note that all evidence submitted in support of and in opposition to applicant's motion for summary
judgment is of record only for consideration of that motion. Any such evidence to be considered at final hearing must be
properly introduced in evidence during the appropriate trial periods. See Levi Strauss & Co. v. Josephs Sportswear Inc., 28
USPQ2d 1464 (TTAB 1993); and Pet Inc. v. Bassetti, 219 USPQ 911 (TTAB 1983).

2005 WL 3611776 (Trademark Tr. & App. Bd.)

End of Document © 2018 Thomson Reuters. No claim to original U.S. Government Works.
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2015 WL 496140 (Trademark Tr. & App. Bd.)

THIS OPINION IS NOT A PRECEDENT OF THE TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

CHRISTINA SUKLJIAN
v.

ATE MY HEART, INC.
ATE MY HEART, INC.

v.
CHRISTINA SUKLJIAN

Opposition No. 91205046; Cancellation No. 92055279
January 20, 2015

*1  Before Bucher, Mermelstein and Greenbaum
Administrative Trademark Judges

By the Board:

Christina Sukljian, appearing pro se, opposes registration of Ate My Heart, Inc.'s (“AMH”) mark, HAUS OF GAGA

in standard characters for cosmetics and other goods in Class 3 1  on the grounds of deceptiveness and false suggestion
of a connection under Trademark Act § 2(a), dilution under Trademark Act § 43(c), and likelihood of confusion under
Trademark Act § 2(d) with her pleaded Registration No. 2898544 for the mark GAGA PURE PLATINUM in typed

form. 2  AMH filed a petition to cancel Ms. Sukljian's pleaded registration on the ground of abandonment. AMH also
claims ownership, in the cancellation proceeding, of three registrations for the mark LADY GAGA in standard character

form, 3  and three pending trademark applications, including the one at issue in the opposition proceeding.

On September 20, 2012, AMH filed a motion to compel for Ms. Sukljian's failure to serve her initial disclosures and
failure to respond to AMH's discovery requests in the cancellation proceeding. As Ms. Sukljian did not respond to the
motion, on November 6, 2012, the Board granted the motion as conceded. Thereafter, in the opposition, AMH served
Ms. Sukljian with essentially the same discovery requests that it previously had served in the cancellation. Ms. Sukljian
responded to the discovery in both proceedings by objecting to all but three requests with a claim of privilege, but she
did not provide a description of the privilege claimed or a description of the nature of the documents or things which
were not produced or disclosed. Proceedings were then consolidated by the Board's December 12, 2012, order.

On August 5, 2013, in response to AMH's motions to compel discovery responses in the opposition proceeding and
for discovery sanctions in the cancellation proceeding, the Board ordered Ms. Sukljian to respond to AMH's discovery
requests in both proceedings without objection as to the merits. Additionally, the Board warned Ms. Sukljian that failure
to properly respond to AMH's discovery requests as ordered by the Board may result in sanctions, including the entry
of judgment in the cancellation proceeding.

On September 26, 2013, AMH filed another motion for sanctions in the now-consolidated proceedings, alleging that
Ms. Sukljian failed to comply with the Board's August 5, 2013 order because her responses to AMH's discovery requests
contained numerous objections on the merits. AMH further sought sanctions on the basis that Ms. Sukljian failed to
respond to AMH's notice of deposition. In its January 28, 2014 order, the Board, finding Ms. Sukljian failed to fully
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comply with the Board's August 5, 2013 order regarding discovery, sanctioned Ms. Sukljian by precluding her “from
using as evidence at trial any information or documents that would have been responsive to AMH's discovery requests,
but were not produced prior to AMH's filing of the motion for discovery sanctions.” Additionally, although the Board

declined to also issue sanctions for Ms. Sukljian's failure to respond to AMH's deposition notice, 4  the Board, giving
AMH additional time to notice and conduct a discovery deposition, warned Ms. Sukljian that “failure to appear for the
noticed deposition may result in entry of judgment against her.” On June 12, 2014, the Board granted AMH's motion to
extend its time to take the deposition of Ms. Sukljian until June 30, 2014, in Albany, N.Y., where Ms. Sukljian resides,
or wherever the parties may agree, and again reminded Ms. Sukljian that failure to appear for a noticed deposition may
result in judgment against her.

*2  Now before the Board is AMH's August 12, 2014 motion for sanctions in the form of default judgment in the
consolidated proceedings based on Ms. Sukljian's failure to appear for her re-scheduled deposition. The motion has been
fully briefed.

As alleged by AMH in its motion, supported by a declaration of its attorney, the timeline preceding the motion for
sanctions is as follows:
• June 17, 2014 at approximately 3:30 pm -- AMH left a voicemail message with Ms. Sukljian's receptionist about
scheduling her deposition -- no return call was received by AMH;

• June 17, 2014 at approximately 4:55 pm -- AMH called Ms. Sukljian again and left another voicemail message with her
receptionist about scheduling her deposition -- no return call was received by AMH;

• June 17, 2014 -- after not receiving a return phone call, AMH served a deposition notice on Ms. Sukljian via FedEx to
her address of record for 10:00 am on June 26, 2014, at the Albany Marriott in Albany, N.Y.;

• June 24, 2014 5  -- AMH received a letter from Ms. Sukljian dated June 20, 2014, indicating she was unavailable for the
deposition on the scheduled date but would be available in August;

• June 24, 2014 at approximately 10:28 am -- AMH called Ms. Sukljian and left a message with her receptionist requesting
she call him back by no later than 4:00 pm that day in view of the Board's June 30, 2014 deadline to hold the deposition
-- no return call was received by AMH;

• June 24, 2014 at approximately 12:11 pm -- AMH sent an email to Ms. Sukljian at her address of record stating, in
pertinent part:
Had you deigned to either return our calls or send an email message, we would have had more flexibility in: scheduling a
deposition ... and accommodating your request to be deposed on different dates.... Now it is two days before the noticed
deposition.... Unless we hear from you by close of business today to discuss an alternative deposition date in July, and
agree in writing to an extension of the Board's internal deadline, which must be approved by the Board, we will appear
in Albany at the designated time and place to conduct your deposition. Your failure to appear may result in sanctions....
Considering the circumstances, the only way we will consider changing the scheduled deposition date of June 26 is if you
return our phone call or respond to our email before 4:00 p.m. today. If we do not hear from you by then, we will expect
your attendance on June 26. We will seek sanctions against you if you fail to appear.

No return call or email was received by AMH.

• June 25, 2014 -- AMH travels to Albany, N.Y. for the scheduled deposition; and
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• June 26, 2014 -- AMH arrives at the Albany Marriott hotel at 8:40 am and a stenographer arrive at 9:15 am. At 10:04
am and later at 11:01 am, additionally supported by a notarized deposition transcript, AMH appears on record, noting
that Ms. Sukljian did not arrive for the scheduled deposition.

*3  In response to AMH's motion, Ms. Sukljian does not dispute 6  that AMH attempted to contact her on June 17
and 24, 2014, but instead argues, inter alia, that AMH “unilaterally scheduled its notice of deposition”; that she notified
AMH of her unavailability for the scheduled deposition; and that she was unable to return AMH's calls from June 17,
2014 and June 24, 2014, because she was “unavailable and out of the office.”

As a matter of convenience and courtesy, parties should attempt to schedule depositions by agreement rather than
unilaterally setting the deposition date. See TBMP § 404.01 (2014). Nonetheless, it is not unusual for a deposing party
to notice a deposition and subsequently discuss alternative dates with the party deposed. See id. If taking a deposition
on notice alone, the deposing party must give reasonable notice in writing to the adverse party. See Fed. R. Civ. P. 30(b)
(1). Whether notice is reasonable depends on the circumstances of each case. See Gaudreau v. Am. Promotional Events,
Inc., 82 USPQ2d 1692, 1696 (TTAB 2007); Duke Univ. v. Haggar Clothing Co., 54 USPQ2d 1443, 1444 (TTAB 2000).
It is the Board's practice to apply Fed. R. Civ. P. 30(b)(1), together with Trademark Rule 2.123(c), to determine the
reasonableness of notice in the case of testimony and discovery depositions. See Gaudreau, 82 USPQ2d at 1696; Duke
Univ., 54 USPQ2d at 1444.

The record indicates that the Board's June 12, 2014 order gave AMH until June 30, 2014 to schedule, serve notice of and
take the deposition of Ms. Sukljian. On June 17, 2014, five days after the Board's order issued, and with thirteen days left
before the Board's deadline, AMH twice attempted to discuss with Ms. Sukljian the scheduling of her deposition, but

Ms. Sukljian did not respond. 7  On that same day, AMH served (by FedEx) its written notice of deposition providing
the exact day, time and location of the deposition. See Fed. R. Civ. P. 30(b)(1).

Given that AMH had but eighteen days to schedule, serve notice and take the deposition of Ms. Sukljian, under the
circumstances of this case, the Board finds that notice on June 17, 2014, for a June 26, 2014 deposition was reasonable.
See Sunrider Corp. v. Raats, 83 USPQ2d 1648, 1653 (TTAB 2007) (six days reasonable notice for deposition). It is also
clear from the record that although Ms. Sukljian indicated her unavailability for the scheduled deposition, Ms. Sukljian
chose to do so by USPS Priority Mail rather than calling or emailing AMH, which left AMH with little time to reschedule.
In addition, the record is clear that, AMH had not canceled the deposition and intended to conduct the deposition as
planned in view of the Board's deadline, unless Ms. Sukljian contacted AMH on June 24, 2014, to discuss rescheduling the
deposition and contacting the Board for prior approval. As noted above, Ms. Sukljian did not respond to this overture.
Nor did Ms. Sukljian file a motion or contact the Board attorney assigned to this case to request a telephone conference.
See Gaudreau, 82 USPQ2d at 1693 n.2; TBMP § 521. Trademark Rule 2.120(i)(1); TBMP §§ 502.06 and 521 (“When time
is of the essence, the moving party should telephone the Board attorney to whom the case is assigned and ask that the
motion be resolved by telephone conference call.”); see also Spier Wines (PTY) Ltd. v. Shepher, 105 USPQ2d 1239, 1240
(TTAB 2012). Instead, notwithstanding the Board's repeated warnings that failure to appear for a properly scheduled
deposition could result in judgment against her, Ms. Sukljian neither appeared for the scheduled deposition nor took
any other action to resolve the matter. Having heard nothing further from Ms. Sukljian, AMH's counsel traveled from
New York City to Albany, hired a court reporter, and waited until the time scheduled for the deposition had passed.

*4  Trademark Rule 2.120(g)(2) provides:

[i]f a party ... fails to attend the party's or person's discovery deposition, after being served with proper
notice, ..., the Board may make any appropriate order, as specified in paragraph (g)(1) of this section.
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Trademark Rule 2.120(g)(1) permits sanctions provided under Fed. R. Civ. P. 37(b)(2). The cited Federal Rule allows
entry of a variety of sanctions including “dismissing the action or proceeding in whole or in part.” Fed. R. Civ. P. 37(b)
(2)(A)(v). “Moreover, the Board has the authority to control the disposition of cases, which necessarily includes the
inherent power to enter sanctions.” Patagonia, Inc. v. Azzolini, 109 USPQ2d 1859, 1861 n.8 (TTAB 2014) citing Carrini
Inc. v. Carla Carini S.R.L., 57 USPQ2d 1067, 1071 (TTAB 2000).

After careful consideration of the parties' arguments and explanations, in light of Ms. Sukljian's failure to appear for
the scheduled deposition, and given the continuing nature of Ms. Sukljian's violations despite multiple warnings from
the Board, we conclude that any sanction short of judgment would be futile and unfair to AMH. See Patagonia, 109
USPQ2d 1859; MySpace Inc. v. Mitchell, 91 USPQ2d 1060 (TTAB 2009); MHW Ltd. v. Simex, Aussenhandelsgesellschaft
Savelsberg KG, 59 USPQ2d 1477 (TTAB 2000); Baron Philippe de Rothschild S.A. v. Styl-Rite Optical Mfg. Co., 55
USPQ2d 1848 (TTAB 2000).

In view thereof, the sanction of judgment is hereby entered against Ms. Sukljian. The petition to cancel is GRANTED, and
Registration No. 2898544 will be cancelled in due course; and the notice of opposition is DISMISSED, with prejudice.
See Fed. R. Civ. P. 37(b)(2)(A)(v), and Trademark Rule 2.120(g).

1 Application Serial No. 85215017, filed January 11, 2011, pursuant to Trademark Act § 1(b). The following statements are
of record, “[t]he English translation of ‘HAUS' is ‘HOUSE”’; and “[t]he name ‘Gaga’ identifies the stage name of Stefani
Germanotta, a living individual whose consent is of record.”

2 Registration No. 2898544, issued November 2, 2004, for “cosmetics; namely nail polish, lipstick, lip-gloss, eye-liner, lip-liner,
eye shadow, face powder, blush, mascara” in Class 3, claiming a date of first use of July 23, 2000, and first use in commerce
of June 7, 2001. A § 8 affidavit was accepted June 5, 2010, and a § 15 affidavit was acknowledged. “Typed drawing” form is
now known as standard character form. See Trademark Rule 2.52 (a): “Standard character (typed) drawing.”

3 Registration No. 3695129, registered October 13, 2009, for clothing in Class 25, claiming dates of use and first use in commerce
of June 2008; Registration No. 3695038, registered October 13, 2009, for entertainment services in Class 41, claiming dates of
use and first use in commerce of September 1, 2006; and Registration No. 3960468, registered May 17, 2011, for various goods
in Class 9. The following statement is of record in all three registrations: “‘Lady Gaga’ identifies the stage name of Stefani
Germanotta, a living individual whose consent is of record.”

4 The Board, citing Trademark Rule 2.120(b); Fed. R. Civ. P. 30, explained that “[w]hile attendance at a duly-noticed deposition
is required, the applicable rules do not require any specific response to such a notice” (emphasis in original).

5 Ms. Sukljian alleges that her June 20, 2014 letter was delivered via USPS Priority Mail on June 23, 2014 at 3:30 pm.

6 Indeed, Ms. Sukljian does not dispute any of AMH's salient factual allegations.

7 We note that this five day period included an intervening weekend.
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2009 WL 4086594 (Trademark Tr. & App. Bd.)

THIS OPINION IS NOT A PRECEDENT OF THE TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

Click and Park, LLC
v.

Park On Line, Inc.

Cancellation No. 92049573
September 24, 2009

*1  Before Walters, Walsh, and Ritchie
Administrative Trademark Judges

By the Board:

On June 26, 2008, Click and Park, LLC (“petitioner”) filed a petition to cancel Park on Line, Inc.'s (“respondent”)
registration for the mark CLICK TO PARK (typed drawing) for “parking lot services, namely, online reservation of

parking spaces for others.” 1

As grounds for the cancellation, petitioner alleges priority of use and likelihood of confusion, asserting a date of first
use anywhere and a date of first use in commerce at least as early as September 4, 2003.

Petitioner pleads ownership of two pending applications for the marks CLICK AND PARK.COM (stylized) for
“parking space reservation service; travel demand management services, namely, providing customized driving

instructions through use of an online parking reservation system” 2  and CLICK AND PARK (standard character mark)
for “parking space reservation service; traffic management services, namely, creating special event traffic plans for others;
travel demand management services, namely, providing customized driving instructions through use of an online parking

reservation system.” 3

In its petition to cancel, petitioner asserts that its application for the stylized mark CLICK AND PARK.COM has been
refused registration based on a likelihood of confusion with respondent's registration. Petitioner pleads its belief that its
application for the mark CLICK AND PARK will also be refused registration for the same reasons.

In its answer, respondent admits that petitioner purports to own the pleaded applications and that petitioner's application
Serial No. 77054446 was refused registration. Respondent otherwise denies the essential allegations of the petition
to cancel. Respondent asserts the affirmative defenses of laches and equitable estoppel. Respondent further asserts
that petitioner is estopped from claiming use prior to November 2003 (the date of use claimed in petitioner's pending
application Serial No. 77054446) and that respondent is entitled to priority as of the September 9, 2003 filing date of
its underlying application.

In accordance with the Board's order dated September 17, 2008, the discovery period was last set to close on March 21,
2009. This case is now before the Board for consideration of petitioner's motion for summary judgment, filed February
26, 2009. The motion is fully briefed.
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In support of its motion, petitioner argues that respondent failed to respond to its requests for admissions 4  (“RFAs”)
and that the admissions are therefore deemed admitted under Fed. R. Civ. P. 36(a)(3). Petitioner notes respondent
did not respond to any of petitioner's written discovery requests. Petitioner contends that, by virtue of respondent's
effective admissions, there are no genuine issues of material fact with respect to petitioner's standing, petitioner's priority,
and petitioner's claim of likelihood of confusion between the parties' marks, and that, as a consequence, petitioner is
entitled to judgment as a matter of law. In particular, petitioner argues, inter alia, that respondent effectively admitted

the following facts relevant to petitioner's likelihood of confusion claim: 5

*2  - petitioner is the prior user of its marks CLICK AND PARK.COM and CLICK AND PARK (RFA Nos. 10, 11,
46, and 47; see also RFA Nos. 1-9);

- respondent is not entitled to priority from any date prior to September 9, 2003 (RFA No. 54);

- respondent is aware of actual confusion, mistake or deception (RFA No. 22);

- the parties' marks travel in similar channels of trade, to similar classes of consumers, and in similar geographic areas
(RFA Nos. 23-27);

- respondent's mark is visually and phonetically identical to petitioner's marks (RFA Nos. 31 and 33);

- respondent's services are similar to petitioner's services (RFA No. 28);

- the parties' marks convey the same commercial impression and have the same meanings (RFA Nos. 35 and 37);

- the conditions of sale of each party's services under its respective marks are similar (RFA No. 49); and

- the sophistication of the consumers for each party's services under its respective marks is similar (RFA No. 50.)

Petitioner's first set of admissions are introduced by an affidavit from its counsel, Michael Hudzinski, who also attests

to respondent's failure to respond to any of petitioner's discovery requests. 6

The day after petitioner's motion for summary judgment was filed, respondent's counsel requested permission to
withdraw as attorney of record for respondent, informed the Board that respondent intended to represent itself, and
requested an extension of time for respondent to respond to the summary judgment motion. In an order dated May 6,
2009, the Board granted the request of respondent's counsel to withdraw as attorney of record and allowed respondent
additional time to respond to the summary judgment motion. On June 8, 2009, respondent, proceeding pro se, filed its
response.

In its response, respondent disputes and denies the substance of all of the requests for admissions relied upon by petitioner
in its motion for summary judgment. Respondent further alleges that petitioner's motion for summary judgment is
barred by laches and equitable estoppel and that, as a consequence, petitioner cannot claim a priority of use date before
November 2003. Respondent's response is accompanied by a variety of attachments, including: unspecified advertising,
a copy of its registration certificate, advertisements apparently from petitioner's website, TESS printouts of petitioner's
pending applications, a copy of the Office Action refusing registration to petitioner's application Serial No. 77499904
under Trademark Act §2(d) based on respondent's registration, various correspondence from respondent to third parties
concerning parking reservations, and respondent's business plan.
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*3  On June 26, 2009, petitioner filed its reply to respondent's brief, arguing that respondent's failure to respond to
petitioner's requests for admission establishes that no genuine issues of material fact exist with respect to the substance
of petitioner's claims; that respondent has not introduced any evidence contradicting the admissions; that none of
respondent's exhibits were supported by affidavit or deposition; and that respondent's brief was devoid of facts, properly
supported evidence or legal arguments that present a genuine issue of fact. With respect to respondent's arguments on
its laches and equitable estoppel affirmative defenses, petitioner argues that respondent has not provided any evidence
to support its conclusory statements and that respondent has not explained why these defenses apply.

Summary judgment is an appropriate method of disposing of cases in which there are no genuine issues of material fact
in dispute, thus leaving the case to be resolved as a matter of law. See Fed. R. Civ. P. 56(c). A party moving for summary
judgment has the burden of demonstrating the absence of any genuine issue of material fact, and that it is entitled to
summary judgment as a matter of law. See Celotex Corp. v. Catrett, 477 U.S. 317 (1986). All justifiable inferences to be
drawn from the undisputed facts must be viewed in the light most favorable to the nonmoving party. See Opryland USA
Inc. v. Great American Music Show Inc., 970 F.2d 847, 23 USPQ2d 1471 (Fed. Cir. 1992). In considering the propriety
of summary judgment, the Board may not resolve issues of material fact; it may only ascertain whether such issues are
present. See Lloyd's Food Products Inc. v. Eli's Inc., 987 F.2d 766, 25 USPQ2d 2027 (Fed. Cir. 1993).

We find petitioner's assertions regarding respondent's effective admissions to be well taken. Fed. R. Civ. P. 36(a)(3)
provides that requests for admissions are deemed admitted unless written answers or objections thereto are received
by the requesting party within 30 days of service of the request for admissions. In this case, respondent did not make
any attempt to submit either its answers or objections in a timely fashion to petitioner. Once the admissions became
effective for respondent's failure to serve timely responses, respondent had two options should it have been interested
in withdrawing or amending the effective admissions: 1) file a motion to reopen its time to serve responses showing
that its failure to timely respond was due to excusable neglect or 2) file a motion to withdraw or amend its admissions
pursuant to Fed. R. Civ. P. 36(b). See Hobie Designs Inc. v. Fred Hayman Beverly Hills Inc., 14 USPQ2d 2064 (TTAB
1990)(if a party upon whom requests for admission have been served fails to timely respond thereto, the requests will
stand admitted unless the party is able to show that its failure to timely respond was the result of excusable neglect; or
unless a motion to withdraw or amend the admissions is filed pursuant to, and granted by the Board). See also Giersch
v. Scripps Networks Inc., 85 USPQ2d 1306 (TTAB 2007). Respondent failed to avail itself of either option and cannot
rely merely on “disputing” petitioner's reliance on the effective admissions as it did in its response.

*4  In determining the issue of likelihood of confusion and, in this case, whether there is any genuine issue of material
fact relating to the ultimate legal question, we must consider the pertinent evidentiary factors listed in In re E.I. du Pont
de Nemours & Co., 476 F. 2d 1357, 177 USPQ 563 (CCPA 1973). Respondent, by its effective admissions, has conceded

the most significant factors of the likelihood of confusion analysis. 7

First, by admitting that petitioner owns its asserted applications and that one of these applications has been refused
registration based on respondent's registration, there are no genuine issues of material fact that petitioner has established

its standing. 8

With regard to respondent's CLICK TO PARK mark and petitioner's CLICK AND PARK.COM and CLICK AND
PARK marks, as mentioned earlier, respondent admitted that the parties' marks are visually and phonetically identical
and have the same meaning. We note, too, that the marks are similar in sound, appearance and connotation inasmuch
as they share the common terms CLICK and PARK in the same sequence separated by a conjunction. Thus, no genuine
issue of material fact exists, and the parties' marks are similar in sight, sound and meaning.

Respondent further effectively admitted that the parties' services are the same and travel in the same channels of trade.
Each party's recitation of services indicates that both parties offer online parking reservation services. Neither party has
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limited or restricted its recitation in any way. Thus, there is no genuine issue of material fact that the parties' respective
services, as recited, are the same, at least in part, and travel in the same channels of trade.

Based on applicant's admissions and our analysis of the Du Pont likelihood of confusion factors, and viewing these facts
in the light most favorable to respondent, we conclude that there are no genuine issues of material fact that a likelihood
of confusion exists in this case.

Additionally, as a result of respondent's admission that petitioner has an earlier date of use, and, again, viewing the
facts in the light most favorable to respondent, we conclude that there remain no genuine issues of material fact that
petitioner has established its priority.

We consider next respondent's arguments with respect to its laches and equitable estoppel affirmative defenses.
Respondent argues that the defenses apply “[b]ased on the maxim that equity aids the vigilant and not those who
procrastinate regarding their rights” without further explanation or evidence. Respondent also argues that petitioner is
estopped from claiming a date of first use earlier than November 2003, again without further explanation and evidence.

The elements of laches are (1) unreasonable delay in asserting one's rights against another and (2) material prejudice to
the latter attributable to the delay. The elements of equitable estoppel are (1) misleading conduct, which may include not
only statements and action but silence and inaction, leading another to reasonably infer that rights will not be asserted
against it; (2) reliance upon this conduct; and (3) due to this reliance, material prejudice if the delayed assertion of such
rights is permitted. As applied in trademark cancellation proceedings, these defenses must be tied to a party's registration
of a mark ….” Lincoln Logs Ltd. v. Lincoln Pre-Cut Log Homes Inc., 971 F.2d 732, 23 USPQ2d 1701, 1703 (Fed. Cir.
1992).

*5  Respondent has not explained, let alone made any showing, of how petitioner unreasonably delayed in asserting its
rights and how material prejudice accrued to respondent based on such delay. Nor has respondent explained or shown

that petitioner engaged in any misleading conduct. 9

Thus, respondent has failed to establish either that a genuine issue of material fact exists with respect to petitioner's
claims in relation to such affirmative defenses or that respondent is entitled to judgment in its favor on such defenses
as a matter of law. Here, the facts deemed admitted leave us no genuine issues of fact that would permit applicant to
establish the defenses of laches and equitable estoppel. (RFA's 51-53). Accordingly, we have given these defenses no
further consideration.

In sum, we find on this record that no genuine issues of material fact remain as to petitioner's standing, likelihood of
confusion, and priority and that petitioner is entitled to judgment as a matter of law. In view thereof, petitioner's motion
for summary judgment is granted, the petition to cancel is granted and respondent's Registration No. 3335851 will be
cancelled in due course.

***

1 Registration No. 3335851, issued on November 13, 2007, claiming a date of first use anywhere and a date of first use in
commerce of August 17, 2007. The underlying application which matured into the registration was filed on September 9, 2003.

2 Application Serial No. 77054446, filed on November 30, 2006, claiming a date of first use anywhere and a date of first use
in commerce at least as early as November 2003.

3 Application Serial No. 77499904, filed on June 16, 2008, claiming a date of first use anywhere and a date of first use in
commerce at least as early as September 4, 2003.
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4 Requests for admissions were served on respondent's counsel January 16, 2009, and responses were due February 20, 2009.

5 See In re E.I. du Pont de Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (CCPA 1973).

6 The admissions regarding respondent's abandonment of its mark and lack of a bona fide intention to use the mark in commerce
as of its filing date are relied upon by petitioner, in part, with respect to its argument that it has priority of use. However,
because abandonment and a lack of a bona fide intent to use are not claims pleaded by petitioner, no consideration is given
to petitioner's reliance on the requests for admission (Nos. 12 and 13) to the extent they are intended to prove respondent has
abandoned its mark and did not have a bona fide intention to use its mark as of the filing date of the underlying application.
See Fed. R. Civ. P. 15(a); and TBMP 528.07(a) (2d ed. rev. 2004).

7 Respondent also effectively admitted conclusions of law, including that there is a likelihood of confusion between the parties
marks (RFA Nos. 20 and 21). However, our determination, with respect to petitioner's priority of use and likelihood of
confusion claims, is based on respondent's factual admissions.

8 The Board notes that a petitioner has standing in a cancellation proceeding where the record establishes that its pleaded
application has been refused registration under Trademark Act §2(d) based on a respondent's involved registration. See Great
Seats Ltd. v. Great Seats, Inc., 84 USPQ2d 1235 (TTAB 2007).

9 A responding party may not rest merely upon the allegations or denials of its pleadings, but must set forth specific facts, by
way of affidavit or as otherwise provided by Fed. R. Civ. P. 56, showing there exists a genuine issue of material fact for trial.
See Fed. R. Civ. P. 56(c) and (e). As indicated earlier in this order, respondent's exhibits were not properly introduced into
the record. The evidence is of the type that must be introduced by affidavit or declaration because it is not self-authenticating.
See Raccioppi v. Apogee, Inc., 47 USPQ2d 1368 (TTAB 1998); and TBMP §528.05 (2d ed. rev. 2004).
The Board notes that consideration of respondent's submissions would not have changed our determination herein.

2009 WL 4086594 (Trademark Tr. & App. Bd.)
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2010 WL 2946839 (Trademark Tr. & App. Bd.)

THIS OPINION IS NOT A PRECEDENT OF THE T.T.A.B.

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

Golfino AG
v.

Gady Desler

Opposition No. 91183317 to application Serial No. 77104364 filed on February 10, 2007
July 12, 2010

*1  Joseph R. Dreitler of Bricker & Eckler LLP for Golfino AG Gady Desler, pro se

Before Hairston, Kuhlke and Bergsman
Administrative Trademark Judges
Opinion by Kuhlke
Administrative Trademark Judge:

Applicant, Gady Desler, seeks registration of the mark shown below for goods identified in the application as
“dress shirts; golf shirts; polo shirts; shirts; short-sleeved or long-sleeved t-shirts; short-sleeved shirts; sport shirts” in

International Class 25. 1  The application includes a disclaimer for the wording GOLF SPORT and a statement that
color is not claimed as a feature of the mark.

Opposer, Golfino AG, has opposed registration of applicant's mark on the ground that, as applied to applicant's goods,
the mark so resembles opposer's previously used GOLFINO trade name, and previously used and registered GOLFINO
trademarks for a variety of clothing items as to be likely to cause confusion under 2(d) of the Lanham Act, 15 U.S.C.
§1052(d). Notice of Opposition ¶¶ 12- 13.

Applicant has filed an answer denying the salient allegations.

The evidence of record consists of the pleadings herein and the file of the opposed application. In addition, opposer
submitted, under a notice of reliance, certified copies of opposer's three pleaded registrations, which show that the
registrations are subsisting and owned by opposer, and opposer's discovery requests, including requests for admissions
and an accompanying declaration from counsel for opposer that no responses to the requests were served by applicant.
The requests for admissions are therefore deemed admitted because of applicant's failure to respond. See Fed. R. Civ. P.
36. Opposer also submitted the testimony deposition upon written questions of Mr. Christian Gesing, opposer's Chief

Operating Officer, Managing Director. Applicant did not take any testimony, file a notice of reliance or file a brief. 2
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STANDING, PRIORITY AND LIKELIHOOD OF CONFUSION

The pleaded registrations made of record, which are in full force and effect and are owned by opposer, are summarized
as follows:

Registration No. 2612951 for the mark shown below

for “clothing, namely, hats, visors, caps, shoes, socks, stockings, leggings, knickers, pants, shorts, gloves, scarves,
jumpers, sweaters, vests, shirts, T-shirts, skirts, vests, undershirts, underpants, sweatshirts, golf shirts, jackets, rain jackets
and tank tops” in International Class

*2  25, filed on December 31, 1997, issued on August 27, 2002, Section 8 declaration accepted; 3  and

Registration No. 2788307 for the mark shown below for “handbags” in International Class 18, filed on July 25, 2002,

issued on December 2, 2003, Section 8 and 15 combined declaration accepted and acknowledged. 4

http://www.westlaw.com/Link/Document/Blob/Id511ac209b4811dfa3e3fb74cd95bbf3.png?originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentImage&contextData=(sc.FindAndPrintPortal)
http://www.westlaw.com/Link/Document/Blob/Id511ac209b4811dfa3e3fb74cd95bbf3.png?originationContext=document&vr=3.0&rs=cblt1.0&transitionType=DocumentImage&contextData=(sc.FindAndPrintPortal)


Golfino AG v. Gady Desler, 2010 WL 2946839 (2010)

 © 2018 Thomson Reuters. No claim to original U.S. Government Works. 3

Because opposer has made the pleaded registrations summarized above properly of record, opposer has established its
standing to oppose registration of applicant's mark and its priority is not in issue. See King Candy Co., Inc. v. Eunice
King's Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108 (CCPA 1974).

Our likelihood of confusion determination under Section 2(d) is based on an analysis of all of the probative facts in
evidence that are relevant to the factors set forth in In re E. I. du Pont de Nemours and Co., 476 F.2d 1357, 177 USPQ
563 (CCPA 1973). See also, In re Majestic Distilling Co., Inc., 315 F.3d 1311, 65 USPQ2d 1201 (Fed. Cir. 2003). Two
key considerations are the similarities between the marks and the similarities between the goods. See Federated Foods,
Inc. v. Fort Howard Paper Co., 544 F.2d 1098, 192 USPQ 24 (CCPA 1976). We confine our analysis to opposer's mark
in Registration No. 2612951.

We turn first to a consideration of the goods, channels of trade and class of purchasers. We must make our determinations
under these factors based on the goods as they are recited in the registrations and application. See In re Elbaum, 211
USPQ 639 (TTAB 1981). The goods need not be identical or directly competitive in order for there to be a likelihood
of confusion. Rather, the respective goods need only be related in some manner or the conditions surrounding their
marketing be such that they could be encountered by the same purchasers under circumstances that could give rise to
the mistaken belief that the goods come from a common source. In re Martin's Famous Pastry Shoppe, Inc., 748 F.2d
1565, 223 USPQ 1289 (Fed. Cir. 1984).

The “golf shirts” and “shirts” listed in the identifications in both the subject application and Registration No. 2612951
are identical. In addition, the “shirts” and “t-shirts” in Registration No. 2612951 encompass respectively applicant's
“polo shirts,” “sport shirts” and “short-sleeved shirts,” and applicant's “short-sleeved or long-sleeved t-shirts,” and, as
such, are legally identical.

Considering the channels of trade and classes of purchasers, because the goods are identical and there are no limitations
as to channels of trade or classes of purchasers in either the application or opposer's registration, we must presume that
applicant's and opposer's goods will be sold in the same channels of trade and will be bought by the same classes of
purchasers. See Hewlett-Packard Co. v. Packard Press Inc., 281 F.3d 1261, 62 USPQ2d 1001 (Fed. Cir. 2002); Canadian
Imperial Bank v. Wells Fargo Bank, 811 F.2d 1490, 1 USPQ2d 1813 (Fed. Cir. 1987); Genesco Inc. v. Martz, 66 USPQ2d
1260, 1268 (TTAB 2003) and In re Smith and Mehaffey, 31 USPQ2d 1531 (TTAB 1994). The record also establishes that
all of the involved goods are general clothing items that would be sold in golf stores, golf pro shops, general merchandise
stores, and department stores. See Admission Nos. 4-5. The effective admissions are sufficient to excuse opposer from
having to prove this element of its claim of priority and likelihood of confusion under Section 2(d). See Palm Bay Imports,
Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689 (Fed. Cir. 2005).

*3  In view of the above, the du Pont factors of the similarity of the goods, the channels of trade and classes of purchasers
favor a finding of likelihood of confusion.
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With regard to the conditions of sale, these goods include general clothing products that would not be purchased with a
great deal of care or require purchaser sophistication, which increases the likelihood of confusion. See Admission No. 12.
Recot Inc. v. M.C. Becton, 214 F.3d 1322, 54 USPQ2d 1894, 1899 (Fed. Cir. 2000) (“When products are relatively low-
priced and subject to impulse buying, the risk of likelihood of confusion is increased because purchasers of such products
are held to a lesser standard of purchasing care”) (citations omitted). Moreover, since we are bound by the description
of goods in the application and registration and since the descriptions of goods are not restricted as to price, the goods
at issue must include inexpensive as well as expensive clothing. See In re Bercut-Vandervoort & Co., 229 USPQ 763, 764
(TTAB 1986) (evidence that relevant goods are expensive wines sold to discriminating purchasers must be disregarded
given the absence of any such restrictions in the application or registration). Thus, this factor also favors opposer.

We now consider the similarity or dissimilarity of the marks when compared in their entireties in terms of appearance,
sound, connotation and commercial impression, keeping in mind that “when marks would appear on virtually identical
goods or services, the degree of similarity necessary to support a conclusion of likely confusion declines.” Century 21
Real Estate Corp. v. Century Life of America, 970 F.2d 874, 23 USPQ2d 1698, 1701 (Fed. Cir. 1992).

As noted above, for purposes of our determination we may rely on the admissions alone. By Admission No. 1, applicant
has admitted that “the Applicant's Mark is virtually identical to Opposer's Marks in sound, appearance, and meaning.”
We also find that the design of the golfer in each mark is similar and that the design in applicant's mark predominates over
the descriptive wording GOLF SPORT. Parfum de Coeur Ltd. v. Lazarus, 83 USPQ2d 1012, 1016 (TTAB 2007); In re
Hamilton Bank, 222 USPQ 174, 179 (TTAB 1984). We further note that the marks are similar in sound and connotation
in that both begin with the word GOLF.

Thus, we find the marks to be similar in appearance, sound, connotation and commercial impression and this factor
weighs in favor of a likelihood of confusion.

Thus, considering the marks in their entireties, we conclude that the evidence and admissions of record as they pertain
to the relevant du Pont factors support a finding of a likelihood of confusion as between applicant's GOLF SPORT
and design mark and opposer's GOLFINO and design mark, such that registration of applicant's mark is barred under
Trademark Act Section 2(d). As noted above, applicant has not submitted any evidence, taken any testimony or presented
any legal argument to rebut opposer's showing and is deemed to have admitted the most relevant du Pont factors.

*4  Decision: The opposition is sustained as to opposer's claim of priority and likelihood of confusion under Section
2(d) of the Trademark Act.

1 Serial No. 77104364, filed February 10, 2007, alleging a bona fide intent to the use the mark in commerce under Section
1(b) of the Trademark Act, 15 U.S.C. §1051(b). The application was originally filed under Section 44(d) based on a foreign
application filed on November 12, 2006. Although the basis has been amended applicant retains the foreign filing date as the

priority date. 37 C.F.R. 2.35(b)(3) and (4); TMEP Section 806.03(d) (6 th  ed. rev. 2010).

2 The material attached to applicant's answer is not evidence on behalf of the party to whose pleading the exhibit is attached
unless identified and introduced in evidence as an exhibit during the period for the taking of testimony. Trademark Rule
2.122(c), 37 C.F.R. §1.122(c). See also Republic Steel Co. v. M.P.H. Mfg, Corp., 312 F.2d 940, 136 USPQ 447, 448 (CCPA
1963) and Hard Rock Cafe Intl (USA) Inc. v. Elsea, 56 USPQ2d 1504, 1511 (TTAB 2000).

3 We note the Section 8 affidavit specifically deleted “shoes, stocking, leggings, rain jackets” from the registration but the
deletion does not appear in the listing of the goods in TARR.

4 Opposer's third pleaded Registration No. 2294869 was just recently cancelled for failure to file a declaration of continued use
under Sections 8 and 9 of the Trademark Act.

2010 WL 2946839 (Trademark Tr. & App. Bd.)
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91 U.S.P.Q.2d 1594 (Trademark Tr. & App. Bd.), 2009 WL 1227922

THIS OPINION IS NOT A PRECEDENT OF THE TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

Lacoste Alligator S.A.,
v.

Maxoly, Inc.

Opposition No. 91177866 to application Serial No. 78933465 filed on July 20, 2006
April 27, 2009

*1  Richard Z. Lehv of Fross Zelnick Lehrman & Zissu, P.C. for Lacoste Alligator S.A.
Maxoly, Inc. pro se

Before Kuhlke, Bergsman and Ritchie
Administrative Trademark Judges
Opinion by Bergsman
Administrative Trademark Judge:

Maxoly, Inc. (“applicant”) filed a use-based application on the Principal Register for the mark COLBA ISLAND and
design, shown below, for “belts, caps, pants, shirts, shoes, shorts and t-shirts,” in Class 25.

Applicant claimed June 8, 2006 as its date of first use anywhere and first use in commerce. Applicant described its mark
as “a drawing of an alligator in the general shape of the island of Cuba and the words colba island (sic) positioned
underneath the alligator.”

Lacoste Alligator S.A. (“opposer”) filed a notice of opposition against the registration of applicant's mark on the grounds
of priority of use and likelihood of confusion pursuant to Section 2(d) of the Trademark Act of 1946, 15 U.S.C. §1052(d),
and dilution pursuant to Section 43(c) of the Trademark Act of 1946, 15 U.S.C. §1125 (c). Opposer alleged that it has
been continuously using marks consisting of alligator designs in connection with clothing and other products prior to
any date on which applicant may rely, that opposer's alligator design marks have become famous prior to applicant's
first use of its mark, and that applicant's mark is likely to cause confusion with opposer's marks and is likely to dilute
the distinctive quality of opposer's marks. Opposer also alleged ownership of the following registered marks:

1. Registration No. 1108987 for the design of an alligator shown below for “men's, women's and children's sport shirts

and sweaters, men's socks, outer shorts, hats and caps, women's and children's dresses.” 1
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2. Registration No. 200314 for the design of an alligator shown below for “polo shirts, sweatshirts, blousons, 2  shirts,
pants, shorts, skirts, dresses, jogging suits, sweaters, jackets, parkas, headwear, robes, swimwear, footwear, socks, belts,

gloves.” 3

Applicant, in its answer, admitted that opposer had prior use of its mark and that opposer's marks had become famous
prior to applicant's first use of its mark. Applicant denied the remaining allegations in the notice of opposition.
 

The Record

By rule, the record includes applicant's application file and the pleadings. Trademark Rule 2.122(b), 37 CFR §2.122(b).
In addition, the parties introduced the following testimony and evidence:
 
A. Opposer's evidence.

*2  1. A notice of reliance on certified copies of opposer's pleaded registrations showing the current status and title to
the registrations;

2. A notice of reliance on the following articles from online magazines:
a. A September 18, 2005 article entitled “Lacoste's Riposte” from the Time Magazine website; and,

b. A March 24, 2006 article entitled “Lacoste's new look” from the Business 2.0 Magazine at “CNNMoney.com.”

3. The testimony deposition of Christian Vicquery, opposer's Vice President, with attached exhibits.
 
B. Applicant's evidence.

1. The testimony deposition of Jackie Sarracino, an employee of applicant and the wife of applicant's principal
shareholder, with attached exhibits; and,
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2. A notice of reliance with numerous exhibits.

Opposer lodged numerous objections to applicant's exhibits during the testimony deposition of Ms. Sarracino and
reasserted the objections in its brief, as well as lodging objections to the exhibits attached to applicant's notice of reliance.
There is no need to discuss any of the objections because none of applicant's evidence is relevant or material to the
likelihood of confusion factors or elements of dilution that we must use in our analysis.
 

Standing

Because opposer has properly made its pleaded registrations of record, opposer has established its standing. Cunningham
v. Laser Golf Corp., 222 F.3d 943, 55 USPQ2d 1842, 1844 (Fed. Cir. 2000); Lipton Industries, Inc. v. Ralston Purina Co.,
670 F.2d 1024, 213 USPQ 185, 189 (CCPA 1982).
 

Priority

Because applicant admitted that opposer had priority and because opposer has properly made its pleaded registrations
of record, Section 2(d) priority is not an issue in this case as to the marks and the goods covered by the registrations.
King Candy Co. v. Eunice King's Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108 (CCPA 1974).
 

Likelihood of Confusion

Our determination under Section 2(d) is based on an analysis of all of the probative facts in evidence that are relevant
to the factors bearing on the issue of likelihood of confusion. In re E. I. du Pont de Nemours & Co., 476 F.2d 1357, 177
USPQ 563, 567 (CCPA 1973). See also, In re Majestic Distilling Company, Inc., 315 F.3d 1311, 65 USPQ2d 1201, 1203
(Fed. Cir. 2003).
 
A. The fame of opposer's alligator design marks.

This du Pont factor requires us to consider the fame of opposer's of marks. Fame, if it exists, plays a dominant role in
the likelihood of confusion analysis because famous marks enjoy a broad scope of protection or exclusivity of use. A
famous mark has extensive public recognition and renown. Bose Corp. v. QSC Audio Products Inc., 293 F.3d 1367, 63
USPQ2d 1303, 1305 (Fed. Cir. 2002); Recot Inc. v. M.C. Becton, 214 F.3d 1322, 54 USPQ2d 1894, 1897 (Fed. Cir. 2000);
Kenner Parker Toys, Inc. v. Rose Art Industries, Inc., 963 F.2d 350, 22 USPQ2d 1453, 1456 (Fed. Cir. 1992).

*3  Fame may be measured indirectly by the volume of sales and advertising expenditures of the goods and services
identified by the marks at issue, “by the length of time those indicia of commercial awareness have been evident,”
widespread critical assessments and notice by independent sources of the products identified by the marks, as well as
the general reputation of the products and services. Bose Corp. v. QSC Audio Products Inc., 63 USPQ2d at 1305-1306
and 1309. Although raw numbers of product sales and advertising expenses may have sufficed in the past to prove fame
of a mark, raw numbers alone may be misleading. Some context in which to place raw statistics may be necessary (e.g.,
the substantiality of the sales or advertising figures for comparable types of products or services). Bose Corp. v. QSC
Audio Products Inc., 63 USPQ2d at 1309.

Finally, because of the extreme deference that we accord a famous mark in terms of the wide latitude of legal protection
it receives, and the dominant role fame plays in the likelihood of confusion analysis, it is the duty of the party asserting
that its mark is famous to clearly prove it. Leading Jewelers Guild Inc. v. LJOW Holdings LLC, 82 USPQ2d 1901, 1904
(TTAB 2007).
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In addition to applicant's admission in the answer that opposer's alligator design is a famous trademark, opposer
proffered the following evidence to demonstrate the fame of its marks:

1. Opposer first began selling clothing bearing the alligator design marks at least as early as 1950. 4

2. Opposer believes that it is the first clothing manufacturer to embroider its logo on the outside of the clothing. 5

3. Opposer made of record the revenues generated and units of product sold from 2003 through half of 2008, as well as
its associated advertising expenditures. The revenue figures and advertising figures were designated confidential so we
may only refer to them in general terms. We can say that on their face the numbers are relatively large.

4. The September 18, 2005 article entitled “Lacoste's Riposte” from the Time Magazine website in which the author
wrote that “[l]ike many Americans, Siegel [opposer's CEO] remembered a time when the ubiquitous French amphibian

adorned the chests of the country-club set.” 6

5. The March 24, 2006 article entitled “Lacoste's new look” from the Business 2.0 Magazine at “CNNMoney.com” in
which the author reported on opposer's new line of fall and winter fashions. The author made the following statements:

Lacoste's famous logo - actually a crocodile but more commonly referred to as an alligator - was
stitched onto cherry-red moon boots, shearling jackets, and leather porkpie hats. The models strutting
down the runway looked more suited to 1970's Brooklyn than the 80's country clubs where the croc

once famously roamed. 7

*4  In view of applicant's admission that opposer's alligator mark is famous, we find that opposer's mark is famous
for purposes of likelihood of confusion. While opposer's evidentiary showing is far from impressive, it would be unduly

prejudicial to require more evidence from opposer in light of applicant's admission. 8

 
B. The similarity or dissimilarity and nature of the goods described in the application and registrations.

The goods in the application and opposer's registration are so similar as to be legally identical.

Applicant's products
 

Opposer's products
 

 
 

 

belts, caps, pants, shirts, shoes, shorts and t-
shirts
 

sport shirts and sweaters, men's socks, outer
shorts, hats and caps, dresses (Reg. No.
1108987)
 

 
 

 

  polo shirts, sweatshirts, blousons, shirts,
pants, shorts, skirts, dresses, jogging suits,
sweaters, jackets, parkas, headwear, robes,
swimwear, footwear, socks, belts, gloves
(Reg. No. 2004314)
 

Applicant argues that “[t]he logo design represents, identifies and symbolizes ‘Cuban Heritage’ and ‘Cuban Culture’ in

clothing that is directed to the Cuban Community in the United States or the entire world.” 9  However, with respect to
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the goods, the question of likelihood of confusion must be determined on the basis of the goods set forth in the application
and opposer's registrations, rather than on what any evidence may show those goods to be. Canadian Imperial Bank of
Commerce v. Well Fargo Bank, 811 F.2d 1490, 1 USPQ2d 1813, 1815 (Fed. Cir. 1987). Both applicant's and opposer's
clothing products are broadly identified without any restrictions or limitations as to the type of clothing, channels of
trade or classes of consumers. Therefore, we must assume that both applicant's and opposer's clothing encompass all
types of clothing, and, as discussed more fully below, that they are sold in the same channels of trade and to the same
classes of consumers.
 
C. The similarity or dissimilarity of likely-to-continue trade channels and classes of consumers.

*5  Because the goods described in the application and the cited registration are identical, we must presume that the
channels of trade and classes of purchasers are the same. See Genesco Inc. v. Martz, 66 USPQ2d 1260, 1268 (TTAB
2003) (“Given the in-part identical and in-part related nature of the parties' goods, and the lack of any restrictions in the
identifications thereof as to trade channels and purchasers, these clothing items could be offered and sold to the same
classes of purchasers through the same channels of trade”); In re Smith and Mehaffey, 31 USPQ2d 1531, 1532 (TTAB
1994) (“Because the goods are legally identical, they must be presumed to travel in the same channels of trade, and be
sold to the same class of purchasers”).
 
D. The similarity or dissimilarity of the marks in their entireties as to appearance, sound, connotation and commercial
impression.

We now turn to the du Pont likelihood of confusion factor focusing on the similarity or dissimilarity of the marks in their
entireties as to appearance, sound, connotation and commercial impression. In re E. I. du Pont De Nemours & Co., supra.
In a particular case, any one of these means of comparison may be critical in finding the marks to be similar. In re White
Swan Ltd., 9 USPQ2d 1534, 1535 (TTAB 1988); In re Lamson Oil Co., 6 USPQ2d 1041, 1042 (TTAB 1988). In comparing
the marks, we are mindful that where, as here, the goods are in part identical, the degree of similarity necessary to find
likelihood of confusion need not be as great as where there is a recognizable disparity between the services. Century 21
Real Estate Corp. v. Century Life of America, 970 F.2d 874, 23 USPQ2d 1698, 1700 (Fed. Cir. 1992); Schering-Plough
Healthcare Products Inc. v. Ing-Jing Huang, 84 USPQ2d 1323, 1325 (TTAB 2007); Jansen Enterprises Inc. v. Rind, 85
USPQ2d 1104, 1108 (TTAB 2007).

Furthermore, we are mindful that the test is not whether the marks can be distinguished when subjected to a side-by-
side comparison, but rather whether the marks are sufficiently similar in terms of their overall commercial impression
so that confusion as to the source of the goods and services offered under the respective marks is likely to result. San
Fernando Electric Mfg. Co. v. JFD Electronics Components Corp., 565 F.2d 683, 196 USPQ 1, 3 (CCPA 1977); Spoons
Restaurants Inc. v. Morrison Inc., 23 USPQ2d 1735, 1741 (TTAB 1991), aff'd unpublished, No. 92-1086 (Fed. Cir. June
5, 1992). The proper focus is on the recollection of the average customer, who retains a general rather than a specific
impression of the marks. Winnebago Industries, Inc. v. Oliver & Winston, Inc., 207 USPQ 335, 344 (TTAB 1980); Sealed
Air Corp. v. Scott Paper Co., 190 USPQ 106, 108 (TTAB 1975).

*6  While the alligator design in applicant's mark and opposer's marks exhibit differences, the similarities of the designs
outweigh the differences. The trademark designs of the parties are readily discernable as alligators or crocodiles. Because
of the fame of opposer's alligator designs, the addition of the words “Colba Island” is not sufficient to distinguish
applicant's mark from opposer's marks. With little opportunity for a side-by-side comparison and the fallibility of human
recall, consumers encountering applicant's mark may mistakenly believe that applicant's clothing products are a new line
for opposer. See Grandpa Pidgeon's of Missouri, Inc. v. Borgsmiller, 477 F.2d 586, 177 USPQ 573, 574 (CCPA 1973) (two
differently portrayed elderly figures, one in conjunction with the word “Grandpa,” used in connection with identical
services, are likely to cause confusion); Philip Morris, Inc. v. Rembrandt Tobacco Corp. (Overseas) Ltd., 185 USPQ
823, 824 (TTAB 1975) (applicant's registration of the mark PAUL REVERE in association with a picture of a cowboy
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on a horse for cigarettes is likely to cause confusion with opposer's use of Marlboro with numerous representations of
cowboys and a western motif in connection with cigarettes).

Applicant contends that Cubans recognize the crocodile design of applicant's mark as representing the reptile shape
of Cuba, and that as such the mark “represents, identifies and symbolizes ‘Cuban Heritage’ and ‘Cuban Culture’ in

clothing.” 10  However, applicant has filed for a trademark registration that is national in scope, and, as indicated
above, the products are not restricted to the Cuban community but are available to all consumers. Accordingly, there is
nothing to suggest that the vast majority of consumers will recognize applicant's entire mark, including the word COLBA
ISLAND, as representing Cuban Heritage.
 
E. The Cuban crocodile as a national symbol.

Applicant contends that its mark represents a national symbol of Cuba. Even assuming that applicant's mark is a national
symbol, that status does not make the mark registrable if it is likely to cause confusion with a previously registered mark.
Section 2(a) of the Trademark Act of 1946, 15 U.S.C. §1052(a), does not automatically confer registrability on a mark
because it comprises a national symbol. Section 2(a) simply prohibits the registration of marks that disparage or falsely
suggest a connection with national symbols.
 
F. Balancing the factors.

In view of the fame of opposer's alligator design marks, the similarity of the marks and goods and the presumption that
the channels of trade and classes of consumers are the same, we find that applicant's registration of its mark COLBA
ISLAND and design for “belts, caps, pants, shirts, shoes, shorts and t-shirts” is likely to cause confusion with opposer's
alligator design marks for “men's, women's and children's sport shirts and sweaters, men's socks, outer shorts, hats and
caps, women's and children's dresses” and “polo shirts, sweatshirts, blousons, shirts, pants, shorts, skirts, dresses, jogging
suits, sweaters, jackets, parkas, headwear, robes, swimwear, footwear, socks, belts, gloves.

*7  Because we have found that there is a likelihood of confusion, we do not decide the issue of dilution.

Decision: The opposition is sustained and registration to applicant is refused.

1 Issued December 12, 1978; Sections 8 and 15 affidavits accepted and acknowledged; renewed.

2 A “blouson” is a dress or shirt with a fitted waistband over which material blouses.

3 Issued October 1, 1996; Sections 8 and 15 affidavits accepted and acknowledged; renewed. Opposer also pleaded ownership
of Registration No. 2506262 for the mark ALLIGATOR, in typed drawing form, for shirts, and Registration No. 2643738
for the mark CROCODILE, in typed drawing form, for polo shirts. Because the design marks are closer to applicant's mark
than the word marks, we limit our discussion to opposer's design marks.

4 Vicquery Dep., p. 10.

5 Vicquery Dep., pp. 9-10.

6 This article also reports on opposer's resurgence over the last three years that corrected bad management decisions that caused
the brand to have been pulled from the U.S. market “even though it had ruled fashion for a while.” Mr. Siegel revived a brand
“that was considered to be dead.”

7 This article also reports on how Mr. Siegel rescued opposer. “[T]he crocodile polo had its U.S. heyday in the late 70's and
early 80's. But during the 1980's, American shoppers moved on.” The brand languished until 2002, when opposer hired Mr.
Siegel to revive its fortunes.
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8 Although we have found that the alligator design is famous for purposes of opposer's likelihood of confusion claim, we
have not addressed the question of whether it is famous in the context of a dilution claim. Fame for likelihood of confusion
and dilution is not the same. Fame for dilution requires a more stringent showing. Palm Bay Imports Inc. v. Veuve Clicquot
Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 UPQP2d 1689, 1694 (Fed. Cir. 2005); Toro Co. v. ToroHead Inc., 61
USPQ2d 1164, 1170 (TTAB 2001). Likelihood of confusion fame “varies along a spectrum from very strong to very weak”
while dilution fame is an either/or proposition - it either exists or it does not exist. Id. See also Carefirst of Maryland Inc.
v. FirstHealth of the Carolinas Inc., 77 USPQ2d 1492, 1507 (TTAB 2005) (likelihood of confusion “[f]ame is relative … not
absolute”). A mark, therefore, may have acquired sufficient public recognition and renown to be famous for purposes of
likelihood of confusion without meeting the more stringent requirement for dilution fame. Toro Co. v. ToroHead Inc., 61

USPQ2d at 1170, citing I.P. Lund Trading ApS v. Kohler Co., 163 F.3d 27, 47 USPQ2d 1225, 1239 (1 st  Cir. 1998) (“[T]he
standard for fame and distinctiveness required to obtain anti-dilution protection is more rigorous than that required to seek
infringement protection”).

9 Applicant's Brief, p. 7.

10 Applicant's Brief, pp. 7 and 8.

91 U.S.P.Q.2d 1594 (Trademark Tr. & App. Bd.), 2009 WL 1227922

End of Document © 2018 Thomson Reuters. No claim to original U.S. Government Works.
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2017 WL 1345072 (Trademark Tr. & App. Bd.)

THIS OPINION IS NOT A PRECEDENT OF THE TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

MARGARITAVILLE ENTERPRISES, LLC
v.

RACHEL A. BEVIS DBA RACHEL A. BEVIS

Opposition Nos. 91219403 and 91221395 1

March 16, 2017
Hearing: February 28, 2017

*1  Joel R. Feldman and Jamie N. Shipp of Greenberg Traurig, LLP for Margaritaville Enterprises, LLC

Rachel A. Bevis DBA Rachel A. Bevis, pro se 2

Before Kuhlke, Lykos and Heasley
Administrative Trademark Judges
Opinion by Lykos
Administrative Trademark Judge:

Rachel A. Bevis DBA Rachel A. Bevis (“Applicant”) has applied to register the mark MARIJUANAVILLE in standard
characters on the Principal Register for “T-Shirts, Hats, Sweat Shirts, sweat pants, Jackets, Socks” in International Class

25 3  and “Drive-through retail store services featuring coffee and related goods; Retail apparel stores; Retail clothing

stores” in International Class 35. 4

Margaritaville Enterprises, LLC (“Opposer”) opposed the registration of Applicant's mark on the ground of likelihood
of confusion under Section 2(d) of the Trademark Act, 15 U.S.C. § 1052(d), based on Opposer's previously used and
registered MARGARITAVILLE marks. Opposer pleaded ownership of and submitted with its notices of opposition
copies of multiple pleaded registrations obtained from the U.S. Patent and Trademark Office's (“USPTO”) Trademark
Status and Document Retrieval (“TSDR”) database (thereby making them of record pursuant to Trademark Rule
2.122(d)(1)), including the following:

Registration No. 1642132 for the mark MARGARITAVILLE in typed format 5  on the Principal Register for “clothing,
namely, shirts, sweaters, sun visors and caps” in International Class 25 and “nightclub services; retail clothing, gift and
souvenir store services; mail order services in the field of clothing, gifts and souvenirs” in International Class 42; registered
April 23, 1991; renewed. (pleaded in both Opposition Nos. 91219403 and 91221395).

Registration No. 3117262 for the mark MARGARITAVILLE in standard characters on the Principal Register for
“Clothing, namely, pants, sweat shirts, shorts [, and dresses]” in International Class 25; registered July 18, 2006; Sections
8 and 15 affidavits accepted and acknowledged. (pleaded in both Opposition Nos. 91219403 and 91221395).

*2  In her amended/operative answer (filed January 23, 2015) to the notice of opposition in Opposition No. 91219403,

Applicant denied the salient allegations. 6  However, in her answer to the notice of opposition in Opposition No.
91221395, filed approximately three months later, the pro se Applicant admitted several salient allegations, including
the following:
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Jimmy Buffet, an internationally-famous musician, songwriter, and entertainer, is an owner of Margaritaville's parent
company, Margaritaville Holdings, LLC. ¶ 2.

Margaritaville is the successor-in-interest to trademarks filed and registered by Jimmy Buffet. ¶ 3.

Margaritaville provides goods and services associated with Jimmy Buffet and Jimmy Buffet-related themes such as
beaches, tropics, leisure activities, and islands. ¶ 4.

Margaritaville regularly commercializes Jimmy Buffet's song titles and lyrics as trademarks, notably “Margaritaville.”
¶ 5.

The MARGARITAVILLE mark is a coined term based on Jimmy Buffet's famous “Margaritaville” song. ¶ 6.

Due to the longstanding and widespread use of the MARGARITAVILLE mark, including extensive use of the mark
adjacent to Jimmy Buffet's name, the MARGARITAVILLE mark is strongly associated with Margaritaville and Jimmy
Buffet. ¶ 20.

The MARGARITAVILLE mark has been used on a wide variety of goods and services for many years. As a result the
mark is a commercially strong source indicator for Margaritaville's various goods and services. ¶ 22.

By virtue of Margaritaville's continuous and exclusive, and widespread use of the distinctive MARGARITAVILLE
mark, Margaritaville is entitled to a broad scope of protection for the MARGARITAVILLE mark. ¶ 23.

MARIJUANAVILLE and MARGARITAVILLE, which share the same first three and last six letters, are similar in

appearance. ¶ 28. 7

The remaining salient allegations were denied.

The Board denied Opposer's fully briefed motion for summary judgment on January 29, 2016. 29 TTABVUE.
 
I. The Record; Accelerated Case Resolution

On August 6, 2016, the parties stipulated to resolve this proceeding under the Board's Accelerated Case Resolution

(“ACR”) procedure, agreeing that the Board may resolve any genuine issues of material fact. 8  See Trademark Trial
and Appeal Board Manual of Procedure (“TBMP”) § 528.05(a)(2) (Jan. 2017). The parties are commended for pursuing
this expeditious, cost-efficient alternative to trial. In lieu of separate assigned testimony and briefing periods, the parties
agreed to treat the summary judgment motion evidence as part of the final record, with the option of filing supplemental
ACR briefs in summary judgment format with additional evidentiary submissions attached thereto.

*3  The record includes the pleadings and, pursuant to Trademark Rule 2.122(b), Applicant's application file. Opposer
submitted with its motion for summary judgment the following evidence:
• Declaration of Mary Martha Adkins (“Adkins Declaration I”), paralegal employed by Greenberg Traurig, LLP with

exhibits attached thereto. 9

Opposer also submitted with its ACR supplemental brief the following: 10
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• Declaration of Jimmy Buffett (“Buffett Declaration”), a singer/songwriter and the original owner of the
MARGARITAVILLE trademarks.

• Declaration of Laura McConnell (“McConnell Declaration”), Chief Financial Officer of Opposer.

• Declaration of Kristen Fancher (“Fancher Declaration”), Chief Legal Officer and General Counsel of Opposer.

• Declaration of Tamara Baldanza-Dekker (“BaldanzaDekker Declaration”), Chief Marketing Officer of Opposer.

• Declaration of John P. Moreton, a marketing consultant (“Morton Declaration”) (redacted and confidential versions).

• Declaration of David K. Barnhart, a lexicographer and linguistic consultant (“Barnhart Declaration”) (redacted and
confidential versions).

• Declaration of Mark Eddie, a songwriter, musician, and comedian (“Eddie Declaration”).

• Declaration of Mary Martha Adkins (“Adkins Declaration II”) with exhibits attached thereto. 11

Applicant did not make any evidence of record. Nonetheless, Opposer, as plaintiff in this proceeding, bears the burden
of proof by a preponderance of the evidence. In reaching our decision, we have not considered any statements made by
either party in their briefs that are unsupported by evidence properly in the record. See, e.g., Saul Zaentz Co. v. Bumb,
95 USPQ2d 1723, 1725 n.7 (TTAB 2010). See also TBMP § 704.06(b).
 
II. Standing

Standing is a threshold issue that must be proven by the plaintiff in every inter partes case. See Empresa Cubana Del
Tabaco v. Gen. Cigar Co., 753 F.3d 1270, 111 USPQ2d 1058, 1062 (Fed. Cir. 2014), cert. denied, 135 S. Ct. 1401 (2015).
Our primary reviewing court, the U.S. Court of Appeals for the Federal Circuit, has enunciated a liberal threshold for
determining standing, namely that a plaintiff must demonstrate that it possesses a “real interest” in a proceeding beyond
that of a mere intermeddler, and “a reasonable basis for his belief of damage.” Empresa Cubana Del Tabaco 111 USPQ2d
at 1062 (citing Ritchie v. Simpson, 170 F.3d 1902, 50 USPQ2d 1023, 1025-26 (Fed. Cir. 1999)). A “real interest” is a
“direct and personal stake” in the outcome of the proceeding. Ritchie v. Simpson, 50 USPQ2d at 1026.

*4  Opposer has demonstrated through the USPTO database printouts made of record with its notices of opposition
that it is the owner of its pleaded registrations and that the registrations are valid and subsisting. Because Opposer's
registrations are of record, Opposer has established its standing. See Cunningham v. Laser Golf Corp., 222 F.3d 943,
55 USPQ2d 1842, 1844 (Fed. Cir. 2000); Lipton Ind., Inc. v. Ralston Purina Co., 670 F.2d 1024, 213 USPQ 185, 189
(CCPA 1982).
 
III. Section 2(d) Claim

We will now consider Opposer's Section 2(d) claim, focusing on Opposer's registered mark MARGARITAVILLE for the
goods and services identified in Registration Nos. 1642132 and 3117262 pleaded and made of record with both notices of
opposition. In our view, these two registrations, coupled with their corresponding identified goods and services, are most
likely to support a likelihood of confusion claim. If Opposer could prevail on its Section 2(d) claim on these registrations,
then consideration of others would be unnecessary; and if Opposer could not, then consideration of other less relevant
registrations would not assist Opposer. See, e.g., In re Max Capital Group Ltd., 93 USPQ2d 1243, 1245 (TTAB 2010).
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A. Priority

Priority is not at issue in view of Opposer's ownership of the valid and subsisting registrations noted above for the goods
and services identified therein. See King Candy, Inc. v. Eunice King's Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108 (CCPA
1974).
 
B. Likelihood of Confusion

We base our determination under Section 2(d) on an analysis of all of the probative evidence of record bearing on a
likelihood of confusion. In re E. I. du Pont de Nemours & Co., 476 F.2d 1357, 177 USPQ 563, 567 (CCPA 1973) (“du
Pont”). See also, In re Majestic Distilling Co., 315 F.3d 1311, 65 USPQ2d 1201, 1203 (Fed. Cir. 2003). “Not all of the
DuPont factors are relevant to every case, and only factors of significance to the particular mark need be considered.”
In re Mighty Leaf Tea, 601 F.3d 1342, 94 USPQ2d 1257, 1259 (Fed. Cir. 2010). For example, the Board can “focus ...
on dispositive factors, such as similarity of the marks and relatedness of the goods.” Herbko Int'l, Inc. v. Kappa Books,
Inc., 308 F.3d 1156, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002) (quoting Han Beauty, Inc. v. Alberto-Culver Co., 236 F.3d
1333, 57 USPQ2d 1557, 1559 (Fed. Cir. 2001)). The fame of the prior mark can also be critical. Bose Corp. v. QSC Audio
Products Inc., 293 F.3d 1367, 63 USPQ2d 1303, 1305 (Fed. Cir. 2002). These factors, and the other relevant du Pont
factors are discussed below.
 

Fame of the Prior Mark

*5  We begin with the fame of Opposer's MARGARITAVILLE mark. Fame of the prior mark, if it exists, plays a
dominant role in balancing the likelihood of confusion factors. Bose Corp., 63 USPQ2d at 1305. Fame for likelihood of
confusion purposes and fame for dilution purposes are distinct concepts. See Palm Bay Imports Inc. v. Veuve Clicquot
Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689, 1694 (Fed Cir. 2005). Unlike dilution, fame for
likelihood of confusion purposes does not require the opposer to show fame among every segment of the U.S. population.
Rather, fame for likelihood of confusion purposes arises as long as a “significant portion of the relevant consuming
public ... recognizes the mark as a source indicator.” Id. Fame for likelihood of confusion purposes may be measured
indirectly by the volume of sales and advertising expenditures of the goods sold under the mark, for example, and other
factors such as length of time of use of the mark; widespread critical assessments; notice by independent sources of the
products identified by the marks; and the general reputation of the products and services. Bose Corp., 63 USPQ2d at 1308.

Jimmy Buffett, the original owner of Opposer's pleaded marks, explains the genesis of the MARGARITAVILLE brand
for clothing and retail stores featuring clothing in his declaration:
4. In 1977, I released a song titled “Margaritaville.”

5. The song “Margaritaville” appeared on the album Changes in Latitudes, Changes in Attitudes.

6. Since 1977, I have performed the song “Margaritaville” at each of my concerts.

7. The title of the song, “Margaritaville,” is a term that I coined to describe a fictional location.

8. I regularly refer to “Margaritaville” as a state of mind inspired by margaritas.

9. The images I most commonly associate with “Margaritaville” are beaches, tropics, leisure activities, islands and
escapism.

10. In 2016, my song “Margaritaville” was inducted into the GRAMMY Hall of Fame.
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11. Based on the success of my song “Margaritaville” and loyalty of my fan base, in 1985 I opened a retail store named
“Margaritaville” in Key West, Florida. In addition to selling MARGARITAVILLE-branded souvenirs, including
clothing in Key West, Florida, this retail store mailed newsletters, named The Coconut Telegraph, to my fans to purchase
MARGARITAVILLE-branded souvenirs, including clothing by mail and phone.

12. MARGARITAVILLE-branded retail stores have operated continuously since 1985.

13. MARGARITAVILLE-branded clothing and other souvenir items have been continuously available since 1985. 12

Thus, the record shows that Opposer, through its predecessor in interest, has continuously used the
MARGARITAVILLE mark for over 30 years to identify clothing items and retail stores featuring clothing, and that
the mark has its origins in a well-known song by Jimmy Buffet, symbolic of a “state of mind.”

*6  By 2013, Opposer and its licensees had expanded its MARGARITAVILLE-branded retail stores to 14 locations
in the United States: Las Vegas, NV; Orlando, FL; Myrtle Beach, SC; Key West, FL; New Orleans, LA; Glendale,
AZ; Panama City, FL; Uncasville, CT; Honolulu, HI; Nashville, TN; Pensacola, FL; Chicago, IL; Cincinnati, OH; and

Atlantic City, NJ. 13  Opposer's U.S. revenues from merchandise sold in its stores from 2008-2013 are of record but are

designated confidential; suffice to say that the annual dollar value figures are impressive. 14  Although the stores sell a

wide variety of goods, at least half of the revenues are derived from clothing and headwear sales. 15  Having said this, we
can conclude that the U.S. revenues derived from clothing product sales alone remain equally impressive.

From 1985-2013, Opposer and its predecessors in interest published a magazine entitled The Coconut Telegraph in
print format to promote the sale of MARGARITAVILLE-branded clothing items to Jimmy Buffett fans. Opposer now
has a significant online presence through its own direct-to-consumer sales e-commerce website “Margaritaville.com”

which has actively operated an online retail store since 1999. 16  Within the past several years, the website has received

a significant number of visits. 17  In addition, through social media platforms, Opposer has expanded the reach of its
brand exposure for its MARGARITAVILLE mark with 677,485 followers on Facebook, 12,600 followers on Twitter

and 58,000 followers on Instagram. 18

In terms of direct evidence of consumer recognition, in 2010, Opposer commissioned a brand awareness survey showing

that of 841 respondents, 73% were familiar with the MARGARITAVILLE brand. 19  While the survey is seven years
old, it is entitled to some probative weight insofar as it was commissioned prior to the instant litigation and was used in
the ordinary course of business. See Chanel, Inc. v. Makarczyk, 110 USPQ2d 2013, 2022 (TTAB 2014).

In addition, Opposer has presented strong evidence of unsolicited media recognition of the MARGARITAVILLE
trademark in connection with clothing reminiscent of the “Margaritaville” lifestyle embodied in the song and the retail
stores offering for sale such items:
New York Times (April 24, 2016)--

Mr. Buffett, patron saint of the untroubled, has long been known for his business acumen. In some ways, with his
approach to concert merchandise and tour sponsorship in the 1980s, he created the model of musician-as-entrepreneur
that managers for artists like Madonna and Dave Matthews have pursued more recently. Other singers have parlayed
their personas into business empires - Dolly Parton, for instance, with her Dollywood theme park, Dixie Stampede dinner
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theaters, Dolly slot machines and “Coat of Many Colors” merchandise -- but none are as singularly sprawling as Mr.

Buffett's Margaritaville. 20

*7  Billboard (November 22, 1986)--

One of the most successful business side ventures initiated by a recording artist is thriving in the 48 contiguous states'
southernmost city, Key West, Fla.

That's where Jimmy Buffett lives when he's not slumming at his other pads in Aspen, Colo.; Mobile, Ala.; and the isle
of St. Bart in the Caribbean. (It's a tough job, but someone has to live in those places.) And Key West is where Buffett's
Margaritaville Store has been doing business in Buffett memorabilia and trivia.

Known for his relaxed music flavorings, Buffett takes advantage of the image by offering tropical clothing and gift items
for sale at the store or through his monthly newsletter, The Coconut Telegraph. The Telegraph is distributed through
subscription sales and as a free advertising tool at the Margaritaville Store. Its 9,000 subscribers include Buffett fans in
the U.S., Canada, Taiwan, Israel, England, Germany, and Australia.

Besides cataloging items available for mail-order sale, the newsletter, effectively edited by Carol Shaughnessy, focuses

on the Margaritaville lifestyle as exemplified by Buffett. 21

Forbes (January 16, 1995)--

Business savvy sure runs in the family. Warren Buffett's distant relative (FORBES, July 18, 1994), writer and singer of
Caribbean rock songs Jimmy Buffett, has found almost as many ways to capitalize on his particular talent as “Uncle”
Warren has on his.

 
* * *

Showing he was made of the same stuff as his “uncle,” Jimmy Buffett lost no time expanding his new franchise. With his
long-time friend Sunshine Smith, Buffett opened a 400-square-foot shop in Key West called Margaritaville Store that
sold T shirts and beach trinkets, later adding a mail-order catalog, newsletter, nightclub and cafe. Buffett expanded to
New Orleans three years ago, with a much bigger cafe and retail operation.

 
* * *

All of which is a textbook lesson in how to cross-market music, restaurants and retailing. Last year Buffett sold more
than $50 million worth of CDs, tapes, concert tickets, books, T shirts, trinkets and food, helping to make him one of the

highest-earning entertainers in the word (FORBES, Sept. 26, 1994). 22

Playboy (February 1998)--

In the years since, Buffett's many albums have created their own sort of legendary geography, an elusive mythical place
whose capital is Margaritaville.

* * *
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Today, along with his current sailboat, the Savannah Jane, and his two seaplanes--the flying boat is his latest passion--
Buffett owns a bar on Duval Street, just down the street from where he used to play for beers years ago. This proves not
only that what goes around comes around, but that sometimes you're able to buy it. The Margaritaville Store adjoins
the Margaritaville Bar. (There are Margaritavilles in Key West and New Orleans.)

* * *

“When I saw all those Hawaiian shirts out there that night, I started thinking, Well, why don't I
do that? Why should somebody else make these shirts for me? Why don't I own and control this?
And I guess I was one of the first artists to own his own T-shirt concession, which now consist of
multimillion-dollar corporations.”

*8  So began the diversification of Margaritaville, Inc. 23

The MARGARITAVILLE trademark has also been the subject of numerous non-fiction books as an example of
successful marketing of “lifestyle” brands. See excerpts from Thank You for Firing Me!, by Kitty Martini & Candice
Reed © 2010; Brand Like a Rock Star, by Steve Jones © 2012; Creating Breakthrough Products (Second Edition), by

Jonathan Cagan and Craig Vogel © 2013; and Music Marketing for the DIY Musician, by Bobby Borg © 2014. 24  It also
appears in works of non-fiction as representing
a state of mind that says, ‘Kick back on the front porch, chill out, have a beer and gaze mindlessly at the tropical
surroundings. Anything that is a problem will have to wait until tomorrow because right now I'm enjoying my own little
paradise.’

Key West 101: Discovering Paradise!, by Christopher Schulz and David Sloan © 2005. 25  And as illustrated below, the
trademark MARGARITAVILLE is closely associated with a particular style of clothing:
Thunder Island, by Meryl Sawyer © 1999--

He pretended to check the merchandise in Margaritaville's store. Instead, he eyed the passing crowd, examining the
people for familiar faces. Nothing.

“Don't you just love Jimmy Buffett?”

Kyle looked down at the cute brunette at his elbow. “The mogul of margaritas is my kind of guy. Remember,

Margaritaville is just a state of mind--not a place. 26

Bit the Jackpot: A Tale of Vegas Vampires, by Erin McCarthy © 2006--

“Actress,” Alexis said, pointing to Kelsey. “They're filming a movie here in the casino. Vampires in Vegas.”

“Really? That's exciting,” the one wearing a Margaritaville T-shirt said.” 27

The Telltale Turtle, by Joyce & Jim Lavene © 2008--
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“He didn't seem to, no like when he saw Charlene.” Danny pulled into the drive beside the building. The goat man, in
jeans and a faded Margaritaville T-shirt with a broad rimmed straw hat on his gray hair, was sitting outside the clinic

on a bench. 28

Trick My Truck But Don't Mess With My Heart, by LuAnn McLane © 2008--

“You seriously need Stacy and Clinton to clean out your closet,” Sarah says why holding up my prized Jimmy Buffett
Margaritaville T-shirt and tosses it at me. Do you actually wear this stuff?” “Hey, I'm a parrot-head and proud of it,” I

tell her, referring to what huge Jimmy Buffett fans are called, me being one of them. 29

After A While You Just Get Used To It, by Gwendolyn Knapp © 2015--

*9  “Fine,” he said. He tucked in his Margaritaville shirt, felt the back of his shorts for his wallet, and awaited his orders

from the Sarge, but they never came. 30

Nine Months: Candace, by Maggie Wells © 2016--

Sam was ancient, in his forties, Candace thought. He was sunburned and balding, but kind of dapper in his Margaritaville
shirt, flip-flops and Gap shorts that were frayed at the hems. He was also unsteady on his feet. He seems harmless, she

thought. So she accepted the beer and took a big gulp. 31

These excerpts show that Opposer's MARGARITAVILLE marks have been the subject of widespread media and
popular culture exposure with regard to clothing and traditional brick-and-mortar as well as online retail stores featuring
clothing.

Opposer has established that its pleaded MARGARITAVILLE mark is, for purposes of the likelihood of confusion
analysis, famous for “clothing, namely, shirts, sweaters, sun visors and caps” and “retail clothing, gift and souvenir store
services; mail order services in the field of clothing, gifts and souvenirs” as set forth in for Registration No. 1642132 and

“[c]lothing, namely, pants, sweat shirts, shorts” as set forth in Registration No. 3117262. 32  This factor weighs heavily
in Opposer's favor.
 

The Goods and Trade Channels

The next step in our analysis is a comparison of the goods identified in Applicant's application vis-à-vis the goods
identified in Opposer's pleaded registrations. See Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317,
110 USPQ2d 1157, 1161 (Fed. Cir. 2014); Octocom Systems, Inc. v. Houston Computers Services Inc., 918 F.2d 937, 16
USPQ2d 1783, 1787 (Fed. Cir. 1990). See also, Hewlett-Packard Co. v. Packard Press Inc., 281 F.3d 1261, 62 USPQ2d
1001 (Fed. Cir. 2002).

At the outset, we note that the involved applications and Opposer's pleaded registrations include goods and services that
are identical, at least in part. Applicant's Application Serial No. 86293056 and Opposer's Registration No. 3117262 both
include sweat shirts. Likewise, Applicant's Application Serial No. 86346860 and Opposer's Registration No. 1642132
both include retail clothing stores. Given that the goods and services are identical in part in each of these consolidated
proceedings, this du Pont factor weighs in favor of finding a likelihood of confusion.

Because the goods and services are legally identical in part, and neither Opposer's registrations nor the involved
applications contain any limitations on the channels of trade and classes of purchasers, we must presume that the channels
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of trade and classes of purchasers are the same for these identical goods and services. See Stone Lion, 110 USPQ2d
at 1161; In re Yawata Iron & Steel Co., Ltd., 403 F.2d 752, 159 USPQ 721, 723 (CCPA 1968) (where there are legally
identical goods, the channels of trade and classes of purchasers are considered to be the same); American Lebanese Syrian
Associated Charities Inc. v. Child Health Research Institute, 101 USPQ2d 1022, 1028 (TTAB 2011). See also In re Viterra
Inc., 671 F.3d 1358, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012) (even though there was no evidence regarding channels
of trade and classes of consumers, the Board was entitled to rely on this legal presumption in determining likelihood of
confusion). For this reason, Applicant's argument that she intends to market and offer her goods and services solely in
locations that support the marijuana industry is unpersuasive. As such, the du Pont factor regarding the similarity or
dissimilarity of established, likely to continue trade channels also favors a finding of likelihood of confusion.
 

Conditions of Sale

*10  Next we consider the conditions under which the goods and services are likely to be purchased, e.g., whether
on impulse or after careful consideration, as well as the degree, if any, of sophistication of the consumers. Purchaser
sophistication or degree of care may tend to minimize likelihood of confusion. Conversely, impulse purchases of
inexpensive items may tend to have the opposite effect. Palm Bay, 73 USPQ2d at 1695.

Applicant contends that it intends to direct its goods and services to consumers connected with the cannabis industry,
and therefore, confusion as to source is unlikely to occur. But the identifications in the applications and Opposer's
registrations do not include any limitations regarding marketing. In addition, they both include retail clothing store
services and apparel offered at no specified price point. We cannot assume, as Applicant urges, that these goods and
services are rendered to different classes of buyers in different marketing contexts at different prices. Rather, we must
presume that the goods and services are marketed to all ordinary consumers of clothing in the usual marketing channels.
Ordinary consumers of apparel are likely to exercise only ordinary care, and given the lack of price restrictions in
the identifications, may buy inexpensive clothing items on impulse. See Recot Inc. v. M.C. Becton, 214 F.3d 1322, 54
USPQ2d 1894, 1899 (Fed. Cir. 2000) (“When products are relatively low-priced and subject to impulse buying, the risk
of likelihood of confusion is increased because purchasers of such products are held to a lesser standard of purchasing
care.”). Accordingly, this factor also favors a likelihood of confusion.
 

The Marks

Keeping in mind that where the goods and services are identical, the degree of similarity between the marks necessary to
support a determination that confusion is likely declines, see Bridgestone Americas Tire Operations, LLC v. Fed. Corp.,
673 F.3d 1330, 102 USPQ2d 1061, 1064 (Fed. Cir. 2012), we now consider the first du Pont likelihood of confusion
factor, which involves an analysis of the similarity or dissimilarity of the marks in their entireties as to appearance, sound,
connotation and commercial impression. See Palm Bay, 73 USPQ2d at 1691 (quoting du Pont, 177 USPQ at 567). “The
proper test is not a side-by-side comparison of the marks, but instead ‘whether the marks are sufficiently similar in terms
of their commercial impression’ such that persons who encounter the marks would be likely to assume a connection
between the parties.” Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 101 USPQ2d 1713, 1721 (Fed. Cir.
2012) (internal citation omitted). The focus is on the recollection of the average purchaser, who normally retains a general
rather than a specific impression of trademarks. In re Binion, 93 USPQ2d 1531, 1534 (TTAB 2009); Sealed Air Corp.
v. Scott Paper Co., 190 USPQ 106, 108 (TTAB 1975). Our analysis cannot be predicated on dissection of the involved
marks. Stone Lion, 110 USPQ2d at 1161. Rather, we are obliged to consider the marks in their entireties. Id. See also
Franklin Mint Corp. v. Master Mfg. Co., 667 F.2d 1005, 212 USPQ 233, 234 (CCPA 1981) (“It is axiomatic that a mark
should not be dissected and considered piecemeal; rather, it must be considered as a whole in determining likelihood of
confusion.”). Nonetheless, there is nothing improper in stating that, for rational reasons, more or less weight has been
given to a particular feature of a mark, provided the ultimate conclusion rests on a consideration of the marks in their
entireties. Stone Lion, 110 USPQ2d at 1161.
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*11  Applicant argues that the marks in question MARGARITAVILLE and MARIJUANAVILLE are “completely

different,” as the prefix “margarita” denotes a mixed cocktail whereas “marijuana” constitutes a plant. 33  Opposer,
however, argues that the marks are similar in sound, appearance, connotation and commercial impression. In support
thereof, Opposer has submitted the declaration of David K. Barnhart, an expert lexicographer and linguistic consultant.
He was tasked with evaluating “the linguistic status of the term Margaritaville and Marijuanaville as brand names for

retail stores and apparel.” 34  In this regard, he consulted “a broad cross-section of reference books including dictionaries,
thesauruses, encyclopedias, word counts, and handbooks of usage” and surveyed “examples of usage from independently

collected evidence of the use of the term Margaritaville and Marijuanaville.” 35  Ultimately, he offered the opinion “that
due to the shared linguistic properties of the two terms Margaritaville and Marijuanaville, when used in the contexts

enumerated above [internal citation omitted] these two terms are similar and may result in consumer confusion.” 36

“The issue of likelihood of confusion is the ultimate conclusion of law to be decided by the Board [internal citation
omitted]. Further, the Board has consistently held that although opinion testimony on the question of likelihood of
confusion is admissible, it is entitled to little or no weight.” The Land-O-Nod Co. v. Paulison, 220 USPQ 61, 63 (TTAB
1983). See also The Mennen Co. v. Yamanouchi Pharmaceutical Co., Ltd., 203 USPQ 302, 305 (TTAB 1979). For this

reason, we cannot, as Opposer urges, rely on Dr. Barnhart's opinion testimony. 37  The Board also generally does not
rely on linguistics experts to explain how a mark is pronounced. Plyboo America Inc. v. Smith & Fong Co., 51 USPQ2d
1633, 1640 (TTAB 1999); Fisons Ltd. v. UAD Laboratories, Inc., 219 USPQ 661, 663 (TTAB 1983); The Mennen Co. v.
Yamanouchi Pharmaceutical Co., Ltd., 203 USPQ 302, 305 (TTAB 1979). But see Research in Motion Ltd. v. Defining
Presence Marketing Group Inc., 102 USPQ2d 1187, 1193 (TTAB 2012) (Board pointed to expert testimony presented by
Applicant that “there is certainly undeniable phonological similarity between BlackBerry and Crackberry. They sound
alike. ...”). We can, however, rely on the evidentiary materials made of record to his declaration in reaching our own
determination.

*12  Turning now to our comparison of the marks MARGARITAVILLE and MARIJUANAVILLE, in terms of
sound and appearance, both marks are similar insofar as they are single-term 14 letter marks comprised of five syllables,
each commencing with the same letter string “mar-” and ending with the suffix “-ville.” As to their connotation and
commercial impression, the record shows a public association between the two terms as representing a similar “state of
mind” induced by either a cocktail or marijuana. According to the record, the suffix “-ville” is a slang term frequently
combined with other words to denote a “state of being”:
-ville combining form. U.S. Slang. in a state of, being in or from: He's despairsville, see... and he's fed up with humanity
(S.J. Perelman). I just finished it [a book] and all I can say is like War and Peaceville (Bruce Jay Friedman). [< -ville, place

name suffix, as in Nashville, Louisville]. Source: The World Book Dictionary. Chicago, World Book, Inc., 1992. 38

“Margarita” and “marijuana” are defined as follows”
The term margarita, designating a cocktail, is well-established, being attested in print from at least as early as 1950. ...
The Merriam-Webster Collegiate Dictionary cites margarita from 1956. The Random House Dictionary (Unabridged

Edition) states the earliest date as 1960-1965. 39

The term marijuana, designating a plant with addictive properties, is well-established, being attested in print at least as
early as 1918 (as recorded in The Barnhart Dictionary of Etymology) and the variant form mariguan from 1874. The

ultimate origin is unknown. The electronic edition of the Oxford English Dictionary cites 1874 for the earliest evidence. 40

Thus, combining MARGARITA and MARIJUANA with -VILLE results in coined marks connoting a “state of being”
associated with either a cocktail or marijuana.
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Opposer also made of record the following evidence showing popular culture and media usage of the term
“Marijuanaville” as an allusion to “Margaritaville”:
In 1998, Orlando Sentinel columnist George Diaz wrote “Plug in the Jimmy Buffett CD. Everybody sing along to that
catchy tune, ‘Wasted Away Again in Marijuanaville,’ in honor of pin head Chris Webber. The erstwhile Wiz Kid, who
became Sacramento's headache in the offseason, was detained for possession of marijuana in Puerto Rico earlier this

week.” 41

In 1998, Scott McCabe of The Examiner wrote in his “Stupid Crimes” column: “Wasted away again in Marijuanaville:
A Florida Keys teen was arrested after deputies say he left his MySpace page called up on a computer at a home that
had been burglarized . . . Deputies found no one inside, but they did find an empty soda and snack containers, and some

marijuana on a coffee table.” 42

*13  In a November 10, 2015 column titled “Five reasons South Florida should decriminalize street pot,” Sun Sentinel
columnist Daniel Vazquez wrote: “Think Marijuanaville. Tourists would prefer getting high in the sun and surf . . .
Hunger-inducing weed will drive people to local clubs, bars and restaurants. Along with Margaritaville in Hollywood

[Florida], we could have Marijuanaville.” 43

In a July 15, 2014 blog post titled “Perfect Names for the 6 New California States--The Bold Italic--San

Francisco, author Jules Suzdaltsev wrote: “Jefferson = New Greenland . . . Honorable Mention: Marijuanaville--like

Margaritaville but with more buffets and less Buffett.” 44

Singer, songwriter, and comedian Mark Eddie has co-written and performs a tribute song entitled “Marijuanaville”
“based on the music and lyrics of Jimmy Buffett's song “Margaritaville.” During live performances he introduces the
song as his version of Jimmy Buffet's “Margaritaville.” YouTube videos featuring the song have received over 2 million

views. 45

The connection between MARGARITAVILLE and MARIJUANAVILLE is also reflected on social media platform

Twitter showing a connection between the two terms among members of the general public: 46
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47

Thus the overall connotation and commercial impression of the marks is highly similar -- a chemically induced mental
paradise. The public is likely to perceive Applicant's mark as an extension of Opposer's lifestyle brand. Based on this
evidence we find that Opposer's mark MARGARITAVILLE and Applicant's mark MARIJUANAVILLE are similar
in connotation and commercial impression.

In sum, this first du Pont factor, regarding the sound, appearance, connotation and commercial impression of the
involved marks, taken in their entireties, weighs in favor of finding a likelihood of confusion as well.
 
The Number and Nature of Similar Marks in Use on Similar Goods

We now consider the number and nature of similar marks in use on similar goods, the sixth du Pont factor. Applicant
essentially contends that Opposer cannot monopolize the commonly shared suffix “-ville” derived from the French word
for town. Applicant, however, has submitted no evidence regarding either third-party use or registration of Opposer's
mark MARGARITAVILLE for the same or similar goods and services. See Palm Bay, 73 USPQ2d at 1694 (“[t]he
purpose of defendant introducing third-party uses is to show that customers have become so conditioned by a plethora
of such similar marks that customers have been educated to distinguish between different such marks on the bases of
minute distinctions.”). See also Jack Wolfskin Ausrustung Fur Draussen GmbH & Co. KGAA v. New Millennium Sports,
S.L.U., 797 F.3d 1363, 116 USPQ2d 1129, 1136 (Fed. Cir. 2015); Juice Generation, Inc. v. GS Enters. LLC, 794 F.3d
1334, 115 USPQ2d 1671, 1675-76 (Fed. Cir. 2015) (internal citations omitted).

*14  As Opposer correctly notes, its mark is a coined term, arbitrary in relation to the goods and services, making it
inherently strong. See American Lebanese Syrian Associated Charities v. Child Health Research Institute, 101 USPQ2d at
1028 (“In determining the strength of a mark, we consider both its inherent strength based on the nature of the mark itself
and its commercial strength, based on the marketplace recognition value of the mark.” ) (internal citations omitted).
According, this du Pont factor favors a finding of likelihood of confusion.
 

Actual Confusion and Contemporaneous Use
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We turn to the seventh du Pont factor (nature and extent of any actual confusion) and the related eighth du Pont factor
(extent of the opportunity for actual confusion) as argued by Opposer.

As Opposer correctly observes, the current filing basis for both of the involved applications is intent-to-use, and we have
no evidence that Applicant has used its applied-for mark in commerce. Actual confusion cannot yet occur and evidence
of actual confusion cannot yet exist. Accordingly, these du Pont factors are neutral.
 

The Variety of Goods

Opposer next raises the ninth du Pont factor, the variety of goods on which a mark is or is not used (house mark, “family”
mark, product mark). du Pont, 177 USPQ at 567. Opposer argues that both parties agree that Opposer sells a wide variety
of goods in multiple retail channels. However, because our finding of fame is limited to clothing and retail clothing stores,
we deem this factor neutral in our du Pont analysis.
 

Market Interface

Opposer also discusses the tenth du Pont factor, “the market interface between applicant and the owner of a prior mark.”
du Pont, 177 USPQ at 567. This du Pont factor consists of a mere “consent” to register or use; agreement provisions
designed to preclude confusion, i.e. limitations on continued use of the marks by each party; assignment of mark,
application, registration and good will of the related business; and/or laches and estoppel attributable to owner of prior
mark and indicative of lack of confusion. Id.

According to the record, there is no market interface between Applicant and Opposer. In other words, Opposer has not
consented to Applicant's use or registration of the mark; nor have the parties entered into any co-existence agreements.
The tenth du Pont factor therefore favors a finding of likelihood of confusion.
 

Right to Exclude Others

*15  The next du Pont factor raised by Opposer is the extent to which Applicant has a previous right to exclude
others from use of its mark on its goods. There is no evidence that Bevis has any right to exclude others from using
MARIJUANAVILLE except for any rights based on the subject Applications, which are opposed in this proceeding.
For this reason, the eleventh du Pont factor favors a likelihood of confusion.
 

Extent of Potential Confusion

Last, we consider the extent of potential confusion, i.e., whether de minimis or substantial. With regard to this factor,
Applicant argues that there is no “realistic” potential for confusion. Opposer points out that the clothing and retail store

goods and services involved here are directly competitive. 48  Since these are the type of goods and services that would
be marketed to and purchased by significant numbers of purchasers, the potential for confusion therefore cannot be
deemed de minimis. Accordingly, this du Pont factor favors Opposer.
 

Balancing the du Pont Factors

The record shows that Opposer's mark MARGARITAVILLE is famous in connection with clothing and retail stores
featuring clothing and is inherently strong. As such, it is entitled to a wide scope of protection. Bose Corp., 63 USPQ2d at
1308-9. Recot, 54 USPQ2d at 1897 (“Famous marks are accorded more protection precisely because they are more likely
to be remembered and associated in the public mind than a weaker mark.”). The goods and services involved are identical
in part and are therefore presumed to travel through the same trade channels and be purchased by the same classes
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of consumers, ordinary consumers. Ordinary consumers of apparel are likely to exercise only ordinary care, and may
buy inexpensive clothing items on impulse. When considered in their entireties, the marks MARGARITAVILLE and
MARIJUANAVILLE are similar in appearance, sound, meaning and commercial impression. “In a correct assessment
of the du Pont factors”, the fame of Opposer's MARGARITAVILLE mark “magnifies” these similarities. See Kenner
Parker Toys Inc. v. Rose Arts Industries, Inc., 22 USPQ2d 1453, 1457 (Fed. Cir. 1992). See also Research in Motion, 102
USPQ2d at 1194 (“[A] potential consumer who is aware of opposer's famous mark is even more likely to be attuned to
its similarity to applicants' mark upon encountering the latter”). The remaining du Pont factors discussed either favor
a finding of likelihood of confusion or are neutral.

*16  Accordingly, we find that Opposer has proved its Section 2(d) claim by a preponderance of the evidence in both
proceedings.

Decision: The opposition is sustained on Opposer's Section 2(d) claim in both Opposition Nos. 91219403 and 91221395.

1 On June 11, 2015, the Board granted Opposer's contested motion to consolidate the instant proceedings. 17 TTABVUE 2-3.
Citations to the record are to Opposition No. 91219403 (the parent case) and the corresponding TTABVUE entry and page
number, the Board's online docketing system, unless otherwise noted. Portions of the record have been designated confidential
and have been treated as such in this opinion.

2 Applicant was originally represented by legal counsel but then chose to represent herself. 14, 15 TTABVUE. While
acknowledging that parties may appear pro se, the Board advised Applicant to secure the services of an attorney familiar with
Board inter partes proceedings. 16 TTABVUE 2-4.

3 Application Serial No. 86293056, filed May 28, 2014, filed under Section 1(b) of the Trademark Act, 15 U.S.C. § 1051(b),
alleging a bona fide intent to use the mark in commerce.

4 Application Serial No. 86346860, filed July 24, 2014. The current basis for the application is Section 1(b) of the Trademark
Act, 15 U.S.C. § 1051(b).

5 Prior to November 2, 2003, “standard character” drawings were known as “typed” drawings. A typed mark is the legal
equivalent of a standard character mark. Trademark Manual of Examining Procedure (“TMEP”) § 807.03(i) (January 2017).

6 11 TTABVUE.

7 Opp. No. 91221395, 4 TTABVUE.

8 34 TTABVUE.

9 A list of the exhibits is provided at Appendix I.

10 Opposer submitted both confidential and redacted versions of its supplemental ACR brief.

11 A list of exhibits is provided at Appendix II.

12 Buffett Declaration; 39 TTABVUE 28-29.

13 McConnell Declaration ¶ 20; 39 TTABVUE 32-33.

14 McConnell Declaration ¶¶ 13-20; 39 TTABVUE 31-33.

15 McConnell Declaration at ¶ 21; 39 TTABVUE 33.

16 Baldanza-Dekker Declaration at ¶ 4; 39 TTABVUE 267. Since 1997, the Margaritaville. com website has also provided
information for Jimmy Buffett fans such as tour dates and song lyrics.
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17 Baldanza-Dekker Declaration at ¶ 6-11 (confidential); 39 TTABVUE 268.

18 Baldanza-Dekker Declaration at ¶ 12-15; 39 TTABVUE 268.

19 Moreton Declaration at ¶¶ 2, 4-5, Ex. 1 (confidential).

20 Adkins Declaration II at ¶ 6, Ex. 4; 39 TTABVUE 101-105.

21 Adkins Declaration II at ¶ 7, Ex. 5; 39 TTABVUE 113-114.

22 Adkins Declaration II at ¶ 9, Ex. 7; 39 TTABVUE 113-114.

23 Adkins Declaration II at ¶ 10, Ex. 8; 39 TTABVUE 117-120.

24 Adkins Declaration II at ¶ 13-16, Ex. 13-16; 39 TTABVUE 138-168.

25 Adkins Declaration II at ¶ 19, Ex. 17; 39 TTABVUE 169-170.

26 Adkins Declaration II at ¶ 26, Ex. 24; 39 TTABVUE 204-207.

27 Adkins Declaration II at ¶ 27, Ex. 25; 39 TTABVUE 208-210.

28 Adkins Declaration II at ¶ 29, Ex. 27; 39 TTABVUE 215-220.

29 Adkins Declaration II at ¶ 30, Ex. 28; 39 TTABVUE 221-224.

30 Adkins Declaration II at ¶ 31, Ex. 29; 39 TTABVUE 225-227.

31 Adkins Declaration II at ¶ 32, Ex. 30; 39 TTABVUE 228-232.

32 Opposer did not submit evidence to support a finding that the mark MARGARITAVILLE is famous for “nightclub services”
as identified in Registration No. 1642132.

33 Applicant's Supplemental ACR Brief, 38 TTABVUE 3.

34 Barnhart Declaration ¶ 6; 39 TTABVUE 275.

35 Barnhart Declaration at ¶ 7; 39 TTABVUE 275.

36 Barnhart Declaration at ¶ 14; 39 TTABVUE 279.

37 Likewise, as to the connotation and commercial impression of the marks, we will not consider singer/songwriter/comedian
Mark Eddie's opinion that “the commercial impression of “Marijuanaville” is a marijuana themed version of Margaritaville.”
Eddie Declaration at ¶ 14; 39 TTABVUE 406.

38 Barnhart Declaration at ¶ 8(b); 39 TTAVUE 276.

39 Barnhart Declaration at ¶ 8(c); 39 TTAVUE 276.

40 Barnhart Declaration at ¶ 8(d); 39 TTAVUE 276-77.

41 Adkins Declaration II at ¶ 37, Ex. 35; 39 TTABVUE 248-250.

42 Adkins Declaration II at ¶ 38, Ex. 36; 39 TTABVUE 251-253.

43 Adkins Declaration II at ¶ 39, Ex. 37; 39 TTABVUE 254-255.

44 Adkins Declaration II at ¶ 40, Ex. 38; 39 TTABVUE 257-258.

45 Eddie Declaration at ¶¶ 9-20; 39 TTABVUE 404-408.
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46 Because we have no evidence regarding the extent of exposure of the social media “tweets” made of record, while relevant,
we have accorded this evidence only limited probative value.

47 Adkins Declaration II at ¶ 41, Ex. 39; 39 TTABVUE 259-265.

48 Opposer's Motion for Summary Judgment pp. 16-17, 20 TTABVUE 17-18.

APPENDIX I

Exhibit List to Declaration of Mary Martha Adkins (“Adkins Declaration I”)
*17  Ex. 1: Wikipedia entry entitled “Margaritaville.”

Ex. 2: Sheet music for the song “Margaritaville” by Jimmy Buffett.

Ex. 3: Printout from www.allmusic.com listing Billboard awards given to Jimmy Buffett's Changes in Lattitudes, Changes
in Attitudes album.

Ex. 4: Printout from www.allmusic.com listing the albums on which the song “Margaritaville” appears.

Ex. 5: Printout from www.riaa.com of the search results for “Songs You Know by Heart” in the Recording Industry
of America Gold & Platinum database.

Ex. 6: Printout from www.riaa.com of the search results for “Boats, Beaches, Bars & Ballads “in the Recording Industry
of America Gold & Platinum database.

Ex. 7: An article entitled “Nashville Scene” from November 22, 1985 Billboard magazine.

Ex. 8: Screenshot from www.margaritaville.com/shop.

Ex. 9: Screenshot from www.hsn.com/margaritaville/.

Ex. 10: Screenshot from www.frontgate.com/homeplusstyle/margaritaville/.

Ex. 11: Opposer's First Set of Interrogatories in Opp. No. 91219403.

Ex. 12: Applicant's Responses to Opposer's First Set of Interrogatories in Opp. No. 91219403.

Ex. 13: Opposer's First Set of Interrogatories in Opp. No. 91221395.

Ex. 14: Applicant's Responses to Opposer's First Set of Interrogatories in Opp. No. 91221395.

Ex. 15: Dictionary entry for “margarita” from dictionary.reference.com.

Ex. 16: Dictionary entry for “marijuana” from dictionary.reference.com.

Ex. 17: Dictionary entry for “-ville” from dictionary.reference.com.

Ex. 18: Printout from www.cosmickitchen.com of the song “Margaritaville.”



MARGARITAVILLE ENTERPRISES, LLC v. RACHEL A...., 2017 WL 1345072...

 © 2018 Thomson Reuters. No claim to original U.S. Government Works. 17

APPENDIX II

Exhibit List to Declaration of Mary Martha Adkins (“Adkins Declaration II”)
Exs. 1-2: Copies of The Coconut Telegraph, Vol. 9, No. 5, dated Sept.-Oct. 1993 and Vol. 29, No. 5, dated Holiday 2013.

Ex. 3: A screenshot from http://www.margaritaville.com/coconut-telegraph.

Ex. 4: A printout from the LexisNexis® data-base of a The New York Times article dated April 24, 2016 titled “Easy,
Breezy, Boozy and Lucrative” and a photocopy of the first page of the article as it appeared in the printed The New
York Times.

Ex. 5: A photocopy of an article titled “Nashville Scene” that appeared in the November 22, 1985 issue of Billboard.

Ex. 6: A printout from the LexisNexis® data-base of a Chicago Tribune article dated April 30, 1992 titled “Jimmy Buffett
starts his own record label.”

Ex. 7: A printout from the LexisNexis® data-base of a Forbes article dated January 16, 1995 titled “Margarita
marketing.”

Ex. 8: A photocopy of an article titled “The CEO of Margaritaville” that appeared in the November 22, 1985 issue of
Playboy, along with a photocopy of the issue's cover.

*18  Ex. 9: A printout from the LexisNexis® data-base of a The International Herald Tribune article dated July 7, 2007
titled “Wasting away? No way; Margaritaville now an empire; SPOTLIGHT.”

Ex. 10: A printout from the LexisNexis® data-base of a Los Angeles Times article dated December 30, 2008 titled
“Buffett's booming empire; No, this is Jimmy's. His ventures bring him an annual net income of about $40 million.”

Ex. 11: A printout from https://www.bostonglobe.com/arts/music/2012/06/21/listen-jimmy-buffett-before-was-
mayormargaritaville/TjcZVRVLHRhFZR54ZtDU5J/story.html of an article titled “Before he was mayor of
Margaritaville...” that first appeared on Bos-tonGlobe.com on June 22, 2012.

Ex. 12: A printout from http://www.bloomberg.com/news/articles/201305-26/welcome-to-margaritaville-the-
mostlucrative-song-ever of an article titled “Welcome to ‘Margaritaville,’ the Most Lucrative Song Ever” that first
appeared on Bloomberg.com on May 26, 2013.

Ex. 13: Photocopies of the cover page, copyright page, and pages 116 and 117 of the book titled Thank You for Firing
Me! by Kitty Martini and Candice Reed.

Ex. 14: Photocopies of the cover page, copyright page, and pages 1, 2, and 51 -- 68 of the book titled Brand Like a Rock
Star by Steve Jones.

Ex. 15: Photocopies of the copyright page and pages 15, 16, and 17 of the book titled Creating Breakthrough Products
(Second Edition) by Jonathan Cagan and Craig M. Vogel.

Ex. 16: Photocopies of the cover page, copyright page, and pages 16 and 87 of the book titled Music Marketing for the
DIY Musician by Bobby Borg.
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Ex. 17: Photocopies of the cover page, copyright page, and page 88 of the book titled Key West 101: Discovering Paradise
by Christopher Schultz and David Sloan.

Ex. 18: Photocopies of the cover page, copyright page, and page 99 of the book titled The Writing Diet by Julia Cameron.

Ex. 19: Photocopies of the cover page, copyright page, and pages 217 -- 218 of the book titled The New Encyclopedia
of Southern Culture, Volume 8: Environment, edited by Martin Melosi.

Ex. 20: Photocopies of the cover page, copyright page, and pages 191 -- 193 of the book titled The New Encyclopedia
of Southern Culture, Volume 12: Music, edited by Bill C. Malone.

Ex. 21: Photocopies of the cover page, copyright page, and page 63 of the book titled 301 Smart Answers to Tough
Business Etiquette Questions by Vicky Oliver.

Ex. 22: Photocopies of the cover page, copyright page, and page 20 of the book titled Fodor's South Florida 2015 by
Lynne Helm, Jill Martin, and Paul Rubio.

Ex. 23: Photocopies of the cover page, copyright page, and page 173 of the book titled Moon Handbooks Cape Cod
by Ray Bartlett.

Ex. 24: Photocopies of the cover page, copyright page, and pages 12 -- 13 of the book titled Thunder Island by Meryl
Sawyer.

Ex. 25: Photocopies of the cover page, copyright page, and page 238 of the book titled Bit the Jackpot A Tale of Vegas
Vampires by Erin McCarthy.

*19  Ex. 26: Photocopies of the cover page, copyright page, and page 8 of the book titled Never Happened by Debra
Webb.

Ex. 27: Photocopies of the cover page, copyright page, and pages 120 -- 121 of the book titled The Telltale Turtle by
Joyce & Jim Lavene.

Ex. 28: Photocopies of the cover page, copyright page, and page 83 of the book titled Trick My Truck But Don't Mess
With My Heart by LuAnn McLane.

Ex. 29: Photocopies of the cover page, copyright page, and page 69 of the book titled After A While You Just Get Used
To It by Gwendolyn Knapp.

Ex. 30: Photocopies of the cover page, copyright page, and page 72 of the book titled Nine Months Candace by Maggie
Wells.

Ex. 31: A screenshot from http://www.imdb.com/title/tt1397941/?ref_=ttep_ep3. This screenshot was captured on
October 7, 2016.

Ex. 32: A screenshot from http://www.emmys.com/awards/nominees-winners/2009/outstanding-short-format-
animatedprogram.

Ex. 33: A printout from http://www.hollywoodreporter.com/heat-vision/jurassic-world-has-a-brookstone-802161 of an
article titled “‘Jurassic World’ Has a Brookstone? Product Placement Runs Wild in the Park” article dated June 13, 2015.
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Ex. 34: A printout from http://www.hollywoodreporter.com/news/jimmybuffettmusical-sets-san-906663 of an article
titled “Jimmy Buffett Musical Sets San Diego Premiere” article dated June 27, 2016.

Ex. 35: A printout from the LexisNexis® data-base of a Orlando Sentinel article dated August 21, 1998 titled “Webber
Goes Up in Smoke.”

Ex. 36: A printout from the LexisNexis® database of a The Examiner article dated November 12, 2010 titled “Stupid
Crimes.”

Ex. 37: A printout from http://www.sunsentinel.com/opinion/todaysbuzz/sfl-south-florida-pot-laws-20151110-
story.html of an article dated November 10, 2015 titled “Five reasons South Florida should decriminalize street pot.”

2017 WL 1345072 (Trademark Tr. & App. Bd.)

End of Document © 2018 Thomson Reuters. No claim to original U.S. Government Works.
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2016 WL 3771778 (Trademark Tr. & App. Bd.)

This Opinion is Not a Precedent of the TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

NIKE, INC.
v.

CAPITAL E FINANCE CO., LLC

Opposition No. 91221511
June 24, 2016

*1  Helen Hill Minsker and Audra C. Eidem Heinze of Banner & Witcoff, Ltd. for NIKE, Inc.
Capital E Finance Co., LLC, pro se

Before Wolfson, Lykos and Masiello
Administrative Trademark Judges
Opinion by Lykos
Administrative Trademark Judge:

On July 8, 2014, Capital E Finance Co., LLC (“Applicant”) filed an application under Section 1(b) of the Trademark
Act, 15 U.S.C. § 1051(b), to register on the Principal Register the mark Just Did It in standard characters for the following

goods in International Class 25: 1

Apparel for dancers, namely, tee shirts, sweatshirts, pants, leggings, shorts and jackets; Athletic apparel, namely, shirts,
pants, jackets, footwear, hats and caps, athletic uniforms; Athletic shirts; Button down shirts; Button-front aloha shirts;
Clothing for athletic use, namely, padded shirts; Collared shirts; Golf shirts; Graphic T-shirts; Hooded sweat shirts;
Knit shirts; Long-sleeved shirts; Maternity clothing, namely, shirts; Night shirts; Open-necked shirts; Polo shirts; Rugby
shirts; Shirts and short-sleeved shirts; Shirts for infants, babies, toddlers and children; Short-sleeved or long-sleeved t-
shirts; Short-sleeved shirts; Sleeves worn separate and apart from blouses, shirts and other tops; Sport shirts; Sports
shirts; Sports shirts with short sleeves; Sun protective clothing, namely, shirts; Sweat shirts; T-shirts; Tee shirts; Triathlon
clothing, namely, triathlon tights, triathlon shorts, triathlon singlets, triathlon shirts, triathlon suits; Turtle neck shirts;
Wearable garments and clothing, namely, shirts; Yoga shirts.

NIKE, Inc. (“Opposer”) opposed the registration of Applicant's mark on the grounds of likelihood of dilution by blurring
under Section 43(c) of the Trademark Act, 15 U.S.C. § 1125(c), and likelihood of confusion under Section 2(d) of the
Trademark Act, 15 U.S.C. § 1052(d), based on Opposer's previously used and registered JUST DO IT marks. Opposer
pleaded ownership of and submitted with its notice of opposition copies of the following registrations obtained from
the U.S. Patent and Trademark Office's (“USPTO”) Trademark Status and Document Retrieval (“TSDR”) database,
thereby making them of record pursuant to Trademark Rule 2.122(d)(1):

Registration No. 1875307 for the mark JUST DO IT. in typed format 2  on the Principal Register for “clothing, namely
t-shirts, sweatshirts and caps” in International Class 25; registered January 24, 1995; renewed.

*2  Registration No. 4350316 for the mark JUST DO IT in standard characters on the Principal Register for “eyeglass
frames; sunglasses” in International Class 9; registered on June 11, 2013.
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Registration No. 4704671 for the mark JUST DO IT in standard characters on the Principal Register for “[c]ell phone
cases; parts and accessories for cell phones, namely, cell phone covers; specialty carrying cases for cell phones; cases for
hand-held computing devices; protective covers for hand-held computing devices; eyewear; sunglasses” in International
Class 9; registered on March 17, 2015.

Opposer also pleaded ownership of pending Application Serial No. 86444421 which subsequently matured into the
registration listed below.
Registration No. 4764071 for the mark JUST DO IT in standard characters on the Principal Register for “All purpose
sport bags; Backpacks” in International Class 18 and “Footwear; Headbands; Headwear; Pants; Shorts; Sports bras;
Tank tops; Tights; Warm up suits” in International Class 25; registered June 30, 2015.

In its answer to the notice of opposition, Applicant admitted Opposer's ownership of its pleaded registrations and
application. In addition, Applicant admitted the allegations that “Opposer's use ... of its JUST DO IT Mark is long
prior to the filing date of the opposed Application” (¶ 14); that Opposer's JUST DO IT mark “which has been in use
in commerce for more than twenty-five years” is “famous within the meaning of Section 43(c) of the [Trademark] Act,
15 U.S.C. § 1125(c)” (¶ 20); and that “Opposer's JUST DO IT Mark became famous prior to the filing date of the
Application for Applicants' Mark and prior to any date of first use or first use in commerce of Applicants' Mark” (¶

21). 3  (TTABVUE Entry # 5). Otherwise Applicant denied the salient allegations therein.
 
I. The Record; Accelerated Case Resolution

The record includes the pleadings and, pursuant to Trademark Rule 2.122(b), Applicant's application file.

The parties stipulated to resolve this proceeding under the stipulated record model of the Board's Accelerated Case
Resolution (“ACR”) procedure, and are commended for pursuing this expeditious, cost-efficient alternative to trial.
See “Stipulation of the Parties for Use of Accelerated Case Resolution (ACR) Procedure” (TTABVUE Entry #10)
(hereinafter referred to as “ACR agreement”). Under the ACR model selected by the parties, in lieu of separate assigned
testimony and briefing periods, each party submitted briefs with evidentiary submissions attached thereto, effectively
merging the trial and briefing periods into a single phase. Witness testimony was presented in declaration form. Id.
In addition, the evidentiary record has been stipulated to in substantial part. See Trademark Trial and Appeal Board
Manual of Procedure (“TBMP”) § 702.04(d) (2015) (“ACR using Stipulated Record and Trial Briefs”).

*3  Pursuant to their ACR Agreement, the parties entered into various procedural stipulations approved by the Board,
including the following:
The parties waived all disclosures;

Neither party shall conduct discovery or rely on expert testimony;

The parties shall forego trial and an oral hearing;

The parties shall submit briefs, accompanied by evidence which may be submitted in the form of declarations or affidavits
and exhibits thereto, similar to the format for summary judgment; evidence that may be submitted under notice of
reliance under normal trial procedures may also be submitted as attachments to the parties' briefs;
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The page limit for the parties' briefs shall be the page limit permitted for trial briefs pursuant to Trademark Rule 2.128(b);

The parties may raise substantive objections to evidence pursuant to the Federal Rules of Evidence; and

The parties agreed that the Board may resolve genuine disputes of material fact and issue a final ruling based on the
parties' ACR submissions.

In addition, as per their ACR stipulation, the parties stipulated to numerous facts as not in dispute (TTABVUE Entry
# 12), including the following:
“NIKE is a leading sport and fitness company and leading provider of a broad range of clothing, footwear, sporting
goods, athletic equipment and related products and services.” (¶ 1)

Opposer has standing to bring this proceeding based on its prior pleaded registrations and application which
subsequently matured into registration. (¶ 2)

“NIKE began using the trademark JUST DO IT in connection with the goods cited in its pleaded registrations prior to
the filing date of [Applicant's] application on July 8, 2014.” (¶ 6)

“NIKE has used the trademark JUST DO IT in commerce continuously since January 26, 1989.” (¶ 7)

“NIKE's trademark JUST DO IT is famous.” (¶ 8)

“NIKE's trademark JUST DO IT became famous before [Applicant] filed its application for JUST DID IT on July 8,
2014.” (¶ 9)

Opposer has successfully opposed or petitioned to cancel numerous trademark applications and registrations of the
marks including the phrase “JUST ... IT.” (¶ 15)

“Applicant is a company primarily engaged in the business of financing or arranging financing for energy and
environmental related projects.” (¶ 16)

“[Applicant] does not claim rights to JUST DID IT as a trademark in connection with any of the goods set forth in its
application prior to the filing date of its application on July 8, 2014.” (¶ 19)

“[Applicant] did not use JUST DID IT as a trademark in connection with any of the goods set forth in its application
prior to the filing date of its application on July 8, 2014.” (¶ 20)

*4  “Since filing its Application Serial No. 86/330,661, [Applicant] has not made use, or use in commerce, of its mark
JUST DID IT as a trademark in connection with the goods set forth in its application.” (¶ 21)

“NIKE has never given [Applicant] any consent or permission or otherwise authorized [Applicant] to use or register the
JUST DO IT mark in connection with any goods or services, nor has Applicant requested the same.” (¶ 22)

“There is no connection or affiliation between NIKE and [Applicant] or [Applicant's] goods or services.” (¶ 23)
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It was proper to stipulate to all of the aforementioned facts as undisputed. We are compelled, however, to comment
on some of the other “stipulated facts” entered into by the parties. In particular, the parties “stipulated” as to certain
portions of a prior Board decision involving Opposer as plaintiff and an unrelated defendant, Nike Inc. v. Maher, 100
USPQ2d 1018 (TTAB 2011) where the Board sustained both Opposer's Section 2(d) and dilution by blurring claims. For
example, the parties “stipulated” that in the Nike v. Maher case, the Board “held that NIKE's trademark is famous for
both likelihood of confusion and dilution purposes.” ACR Stipulation ¶10. Assuming that the parties' characterization
of this earlier case is correct, this stipulation does not function to establish, for purposes of this proceeding, the findings
made in that proceeding.

Opposer timely submitted an ACR brief accompanied by the following declarations with exhibits attached thereto: (1)
Jaime Lemons, Opposer's Global Counsel, Trademark and Copyright; (2) Melanie Sedler, a trademark paralegal and
employee of Opposer since 1979; and (3) Nathan Kappes, a litigation paralegal at Banner & Witcoff, Ltd. In addition,
Opposer properly made of record under notice of reliance its pleaded application which matured into Registration No.

4764071 4  as well as numerous articles and advertisements featuring or discussing Opposer's JUST DO IT trademark.

Applicant also filed an ACR brief, 5  and Opposer in turn filed a reply.

As noted above, the parties have stipulated to many of the critical facts, and Applicant submitted no admissible
evidence. Nonetheless, as plaintiff in this proceeding, Opposer bears the burden of proving its standing and claims by
a preponderance of the evidence.
 
II. Standing

The parties stipulated that Opposer has standing to bring the claims asserted in this proceeding. 6

 
III. Dilution by Blurring

Turning now to the substantive matters before us, we commence with Opposer's claim of dilution by blurring. The
Trademark Act provides a cause of action for the dilution of famous marks. See Sections 13 and 43(c) of the Trademark
Act, 15 U.S.C. §§ 1063 and 1125(c). Section 43(c) provides as follows:

*5  Subject to the principles of equity, the owner of a famous mark that is distinctive, inherently or
through acquired distinctiveness, shall be entitled to an injunction against another person who, at any
time after the owner's mark has become famous, commences use of a mark or trade name in commerce
that is likely to cause dilution by blurring or dilution by tarnishment of the famous mark, regardless
of the presence or absence of actual or likely confusion, of competition, or of actual economic injury.

The Trademark Act defines dilution by blurring as follows:

“[D]ilution by blurring” is association arising from the similarity between a mark or trade name and
a famous mark that impairs the distinctiveness of the famous mark.

Section 43(c)(2)(B) of the Trademark Act, 15 U.S.C. § 1125(c)(2)(B). “Dilution diminishes the ‘selling power that a
distinctive mark or name with favorable associations has engendered for a product in the mind of the consuming public.”’
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Toro Co. v. ToroHead Inc., 61 USPQ2d 1164, 1182 (TTAB 2001) (internal citation omitted) (“Toro”). In oppositions
to intent-to-use applications filed under Trademark Act Section 1(b), the Board applies the following three-prong test
for dilution by blurring:

1. Whether Opposer's mark is famous 7  and distinctive; 8

2. Whether Opposer's mark became famous prior to applicant's date of constructive use or filing date; and

3. Whether Applicant's mark is likely to cause dilution by blurring the distinctiveness of Opposer mark.

See e.g., National Pork Board v. Supreme Lobster and Seafood Co., 96 USPQ2d 1479, 1494-95 (TTAB 2010). 9

Applicant, in its answer, admitted that Opposer's JUST DO IT mark is famous for dilution purposes and that it became

famous prior to the filing date of Applicant's application. 10  Answer ¶¶ 20 and 21. 11  We further find that in addition
to being famous for dilution purposes, Opposer's mark is “distinctive” within the meaning of Section 43(c) of the Act.
As noted above, each of Opposer's pleaded registrations for the mark JUST DO IT are subsisting on the Principal
Register, evidence that the mark is inherently distinctive. Thus, the crux of Opposer's dilution by blurring claim hinges
on our analysis of the third prong - - whether Applicant's JUST DID IT mark is likely to cause dilution by blurring the
distinctiveness of Opposer's JUST DO IT mark.

Dilution by blurring is an “association arising from the similarity between a mark or trade name and a famous mark
that impairs the distinctiveness of the famous mark,” 15 U.S.C. § 1125(c)(2)(B), and may be found “regardless of the
presence or absence of actual or likely confusion, of competition, or of actual economic injury,” 15 U.S.C. § 1125(c)(1).
Dilution by blurring occurs when a substantial percentage of consumers, upon seeing the junior party's use of a mark on
its goods or services, are immediately reminded of the famous mark and associate the junior party's use with the owner
of the famous mark, even if they do not believe, for example, that the goods or services come from the famous mark's
owner, or that the famous mark's owner approves the goods or services. In addition, we must determine not only whether
there is an ‘association’ arising from the similarity of the marks, but whether such association is likely to ‘impair’ the
distinctiveness of the famous mark. Nike Inc. v. Maher, 100 USPQ2d at 1023. In determining whether a mark or trade
name is likely to cause dilution by blurring, the Board may consider the following non-exhaustive list of six factors:
*6  (i) The degree of similarity between the mark or trade name and the famous mark.

(ii) The degree of inherent or acquired distinctiveness of the famous mark.

(iii) The extent to which the owner of the famous mark is engaging in substantially exclusive use of the mark.

(iv) The degree of recognition of the famous mark.

(v) Whether the user of the mark or trade name intended to create an association with the famous mark.

(vi) Any actual association between the mark or trade name and the famous mark.

15 U.S.C. § 1125(c)(2)(B)(i)-(vi). We now consider each of these factors in turn.
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(i) The degree of similarity between the mark or trade name and the famous mark

Applicant argues that while Opposer's JUST DO IT mark projects a “call to arms, encouraging consumers to follow
through with their goals” and to “compete, work, hustle,” Applicant's mark JUST DID IT “embodies a call to celebrate
and reflect on one's successes such as graduation, birth, marriage, etc... and a call for others to recognize that success.”
Applicant's ACR Brief, 23 TTABVUE 11.

Applicant's argument is unpersuasive. The marks in question are almost identical. Applicant's mark JUST DID IT merely
is the past tense version of Opposer's JUST DO IT mark. As such, the marks are “sufficiently similar to trigger consumers
to conjure up a famous mark when confronted with the second mark.” National Pork Board, 96 USPQ2d at 1497. This
factor therefore favors finding a likelihood of dilution by blurring.
 
(ii) The degree of inherent or acquired distinctiveness of the famous mark

“This factor requires us to analyze how distinctive or ‘unique’ the mark is to the public. The inquiry is made even when it
is undisputed that opposer's mark is registered on the Principal Register.” Chanel, Inc. v. Makarczyk, 110 USPQ2d 2013,
2025 (TTAB 2014) (quoting NASDAQ Stock Market Inc. v. Antartica S.r.l., 69 USPQ2d 1718, 1735 (TTAB 2003)). “The
more inherently distinctive and memorable the mark, the more it is likely to be blurred by the use of other identical or
similar marks. The more descriptive the mark, the less likely it is to be blurred by uses of identical or similar marks.”
Testimony of Anne Gundelfinger, President, International Trademark Association, before House Subcommittee on
Courts, the Internet and Intellectual Property, Committee on the Judiciary, February 17, 2005 (109th Cong., 1st Sess.),
2005 WL 408425.

As noted above, Opposer's mark JUST DO IT is inherently distinctive as evidenced by its registrations on the Principal
Register. Moreover, there is no evidence that JUST DO IT has any descriptive meaning as applied to Opposer's goods,
nor is there any evidence showing that its distinctiveness is weakened by suggestiveness in the relevant field. In addition,
the record shows that Opposer's JUST DO IT mark has acquired a high degree of acquired distinctiveness among
consumers. At its initial launch in 1988, Opposer distinguished its JUST DO IT brand name from other competitors
in the athletic apparel industry by introducing a series of commercials featuring ordinary people. Sedler Decl. ¶¶ 8-14,
Exs. D-1 (internal document explaining “Just Do It” campaign), D-2 (television commercial featuring eighty-year old
man running across San Francisco Bay Bridge), D-3 (screenshots of television commercial featuring former smoker and
New York marathon winner Priscilla Welch); 19 TTABVUE 4-7, 14-31. To promote its new slogan, Opposer spent
over $5.6 million in television and print advertisements in a three-month period. Id. at ¶¶ 8-14, 19 TTABVUE 4-7.
Opposer's promotional efforts to garner consumer recognition of its mark were initiated throughout the entire company,
as evidenced by the display of the JUST DO IT slogan in the lobby of NIKE buildings and retail stores, automated
telephone greetings and messages consisting of “NIKE - JUST DO IT”, and the inclusion of the slogan on shipping
cartons and outgoing correspondence. Id. at ¶ 9-10, 19 TTABVUE 4-5. The high level of expenditures continued after the
launch - since 2008, Opposer estimates that it has spent approximately $200 million on advertisements and promotions
of its JUST DO IT mark. Id. at ¶ 26, 19 TTABVUE 12. Many of Opposer's JUST DO IT television commercials are so
popular with consumers that they are viewed repeatedly via YouTube. Id. at ¶ 20, 19 TTABVUE 9 (e.g., Charles Barkley
“Role Model”; “If You Let Me Play”). For example, in 2008, Opposer aired a commercial during the 2008 Olympics

featuring Carl Lewis to commemorate the 20 th  anniversary of the JUST DO IT campaign which subsequently received
over 1 million views on YouTube. Id. In addition to print and television advertising, Opposer reaches consumers with
its JUST DO IT slogan via social media platforms such as Facebook, Instagram and Twitter. Id. at ¶ 25, 19 TTABVUE
11; Kappes Decl. ¶¶ 4-6, Exs. E-3 to E5 (Facebook, Instagram and Twitter screenshots), 20 TTABVUE 3-4, 66-118.
Opposer's substantial sales of its JUST DO IT branded apparel and ancillary goods reflect these efforts, with estimated
sales totaling over 27.5 million units “in every state in the United States” between 1989-2009. Lemons Decl. ¶ 11, Ex. C-2
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(product sales spreadsheet), 18 TTABVUE 6, 13-251. “Since 2009, Opposer has sold over 30 million additional units of
products bearing the JUST DO IT trademark in every state of the United States.” Id. at ¶ 12, 18 TTABVUE 6.

*7  Applicant contends that Opposer's mark JUST DO IT is not distinctive “because it has been and will continue to
be used in regular conversation, unrelated to NIKE or sports, for decades.” Applicant's ACR Brief, 14 TTABVUE 11.
Applicant's argument reflects a misunderstanding of the concept of distintivness. As noted above, the record more than
amply supports this finding. This factor also favors a finding of likelihood of dilution.
 
(iii) The extent to which the owner of the famous mark is engaging in substantially exclusive use of the mark

Opposer's JUST DO IT slogan is one of its most valuable trademarks (Lemons Decl. ¶ 6, 18 TTABVUE 4), and has
been the subject of unauthorized copying (Id. at ¶ 20, 18 TTABVUE 9). Consequently, Opposer has a long history of
vigorously enforcing its rights against third parties. Id. at ¶ 6, 18 TTABVUE 4. Opposer has sent numerous cease and
desist letters to unauthorized users of its mark, and has also pursued legal action in numerous court proceedings. Id.
at ¶¶ 21 and 23, Exs. C-5 (cease and desist letters), 18 TTABVUE 9-10, 265-305. In addition, the parties stipulated
that Opposer has successfully challenged before this tribunal thirty-four applications and registrations incorporating the
phrase “JUST ... IT.” ACR Stipulation ¶ 15. Opposer typically declines requests from third parties seeking permission
to use JUST DO IT or JUST ___ IT (Lemons Decl. at ¶ 21, 18 TTABVUE 9). Accordingly, we find that Opposer has
made “substantially exclusive” use of the JUST DO IT trademark, and therefore, this dilution factor weighs in favor
of a likelihood of dilution.
 
(iv) The degree of recognition of the famous mark

The record shows that Opposer's JUST DO IT mark is universally recognized throughout the United States. Opposer's
customers include “men, women and children of essentially all age groups and backgrounds, including those who do
not consider themselves athletes.” Sedler Decl. ¶ 7, 19 TTABVUE 4. One unsolicited survey referred to the slogan “as
one of the most famous and easily recognized advertising slogans in advertising history.” Lemons Decl. ¶ 17, Ex. C-3
(Center for Applied Research, “Mini-case Study: Nike's ‘Just Do It” Advertising Campaign”), 18 TTABVUE 8, 254-258.
The mark has been the subject of an extensive level of unsolicited media coverage and accolades. See Opposer's Notice
of Reliance (15, 16 TTABVUE). By way of illustration, we highlight the following:

“Nike's “Just Do It” is arguably the best tagline of the 20 th  century. It cut across age and class barriers, linked Nike with
success - and made consumers believe they could be successful too just by wearing its products.” History of Advertising:
No. 118: Nike's ‘Just Do It’ tagline, Campaign Live. Jan. 22, 2015 (Kappes Decl. ¶ 23, Ex. E-22, 20 TTABVUE 8, 223-233).

*8  “Just do it.” Those three little words have inspired a whole host of people the world over to do just that. They
compete. They work. They hustle. They just do it. That phrase, which has become synonymous with success, with
strength, with perseverance is Nike's brand.” Wright, Meghan, Just Do It: Nike's Marketing Strategy and How They're
Getting it Done, Advat, May 28, 2015 (Kappes Decl. ¶ 25, Ex. E-24, 20 TTABVUE 9, 244-253).

“Nike dominates the U.S. athletic shoe industry, testimony to a marketing machine so successful that the company's
“Just Do It” slogan and “swoosh” logo are part of popular culture.” Nike Does What Customers Want, Plain Dealer
(Cleveland, OH) Jan. 6, 1996 (Opposer's Notice of Reliance at 15 TTABVUE 124).

Even Applicant in its brief acknowledges as much, conceding that the mark JUST DO IT is “so famous and widespread
as to be unassailable in its position and ties to the NIKE brand of clothing.” Applicant's ACR Brief, 14 TTABVUE 9.
This unusually high degree of consumer recognition strongly favors a likelihood of dilution.
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(v) Whether the user of the mark or trade name intended to create an association with the famous mark

Opposer has presented no evidence demonstrating that Applicant intended to create an association with Opposer's
famous JUST DO IT mark. As such, this dilution factor is neutral.
 
(vi) Any actual association between the mark or trade name and the famous mark

Insofar as the parties have stipulated that Applicant has not made any use of its applied-for mark in commerce, we also
deem this factor neutral. ACR Stipulation ¶¶ 20, 21.
 
(vii) Other factors

The aforementioned factors are non-exhaustive, meaning that the Board may consider other factors. See Nike v. Maher,
100 USPQ2d at 1030. Here, we note that Applicant's and Opposer's goods are in part identical. “[C]ourts have observed
that ‘the closer the products are to one another [in the marketplace], the greater the likelihood of both confusion and
dilution.”’ Toro, 61 USPQ2d at 1184 (internal citations omitted). This factor also favors finding a likelihood of dilution.
 
Conclusion

Each factor, with the exception of the fifth and sixth factors discussed above which were deemed neutral, favors a finding
of likelihood of dilution by blurring.

The statute also requires Opposer to prove impairment of the distinctiveness of Opposer's famous mark. See Nike Inc. v.
Maher, 100 USPQ2d at 1023. See also Louis Vuitton Malletier S.A. v. Haute Diggity Dog LLC, 507 F.3d 252, 84 USPQ2d

1969 (4 th  Cir. 2007). We find impairment based on the fact that the application contemplates that Applicant's mark
would be used in direct competition with Opposer.

*9  In summary, we find that, based on the record before us, Opposer has demonstrated by a preponderance of the
evidence that Applicant's mark JUST DID IT is likely to cause dilution by blurring of its JUST DO IT trademark.
 
IV. Section 2(d) Claim

We will now consider Opposer's Section 2(d) claim, focusing on Opposer's registered marks JUST DO IT. and JUST
DO IT for the goods identified in Registration Nos. 1875307 and 4764071.
 
A. Priority

Priority is not at issue in view of Opposer's ownership of valid and subsisting registrations for the goods identified therein.
See King Candy, Inc. v. Eunice King's Kitchen, Inc., 496 F.2d 1400, 182 USPQ 108 (CCPA 1974).
 
B. Likelihood of Confusion

We base our determination under Section 2(d) on an analysis of all of the probative evidence of record bearing on a
likelihood of confusion. In re E. I. du Pont de Nemours & Co., 476 F.2d 1357, 177 USPQ 563, 567 (CCPA 1973) (“du
Pont”). See also, In re Majestic Distilling Company, Inc., 315 F.3d 1311, 65 USPQ2d 1201, 1203 (Fed. Cir. 2003). “Not
all of the du Pont factors are relevant to every case, and only factors of significance to the particular mark need be
considered.” In re Mighty Leaf Tea, 601 F.3d 1342, 1346, 94 USPQ2d 1257, 1259 (Fed. Cir. 2010). For example, the
Board can “focus ... on dispositive factors, such as similarity of the marks and relatedness of the goods.” Herbko Int'l,
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Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1164, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002) (citation omitted). These factors,
and the other relevant du Pont factors are discussed below.
 
1. Fame of the Prior Mark

We begin with the fame of Opposer's JUST DO IT mark. Fame of the prior mark, if it exists, plays a dominant role in
a likelihood of confusion analysis. Bose Corp. v. QSC Audio Products Inc., 293 F.3d 1367, 63 USPQ2d 1303 (Fed. Cir.
2002); Recot Inc. v. M.C. Becton, 214 F.3d 1322, 54 USPQ2d 1894 (Fed. Cir. 2000). Fame for likelihood of confusion

purposes and fame for dilution purposes are distinct concepts. 12  See Palm Bay Imports Inc. v. Veuve Clicquot Ponsardin
Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005) (“Palm Bay Imports”). Given Applicant's
admission in its answer that Opposer's mark JUST DO IT is famous under the more stringent standard required for
dilution, we deem such admissions as a concession that Opposer's mark is also famous for likelihood of confusion
purposes for the goods identified in the involved registrations. Moreover, the evidence presented in support of Opposer's
dilution claim, discussed supra, equally supports Opposer's claim that its mark is famous for Section 2(d) purposes. This
factor strongly favors a likelihood of confusion.
 
2. The Goods and Trade Channels

*10  The next step in our analysis is a comparison of the goods identified in Applicant's application vis-à-vis the goods
identified in Opposer's pleaded registrations. See Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317,
110 USPQ2d 1157, 1161 (Fed. Cir. 2014); Octocom Systems, Inc. v. Houston Computers Services Inc., 918 F.2d 937, 16
USPQ2d 1783, 1787 (Fed. Cir. 1990). See also, Hewlett-Packard Co. v. Packard Press Inc., 281 F.3d 1261, 62 USPQ2d
1001 (Fed. Cir. 2002).

At the outset, we note that the involved application and Opposer's pleaded Registration Nos. 1875307 and 4764071
involve goods that are either identical or legally identical, at least in part. This is because Opposer's broadly worded
“clothing, namely t-shirts, sweatshirts and caps” identified in its pleaded Registration No. 1875307 and “footwear;
headbands; headwear; pants; shorts; sports bras; tank tops; tights; warm up suits” identified in Registration No. 4764071
necessarily encompass many of Applicant's more narrowly identified clothing items such as “athletic apparel, namely
pants, ... footwear, hats and caps, clothing for athletic use, namely, graphic t-shirts; hooded sweat shirts.” Given that the
goods are either identical or legally identical, at least in part, this du Pont factor weighs in favor of finding a likelihood
of confusion.

Because the goods are legally identical in part, and neither Opposer's registration nor the involved application contain
any limitations on the channels of trade and classes of purchasers, we must presume that the channels of trade and classes
of purchasers are the same. See Stone Lion, 110 USPQ2d at 1161; In re Yawata Iron & Steel Co., 403 F.2d 752, 159
USPQ 721, 723 (CCPA 1968) (where there are legally identical goods, the channels of trade and classes of purchasers are
considered to be the same); American Lebanese Syrian Associated Charities Inc. v. Child Health Research Institute, 101
USPQ2d 1022, 1028 (TTAB 2011). See also In re Viterra Inc., 671 F.3d 1358, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012)
(even though there was no evidence regarding channels of trade and classes of consumers, the Board was entitled to rely
on this legal presumption in determining likelihood of confusion). As such, the du Pont factor regarding the similarity
or dissimilarity of established, likely to continue trade channels also favors a finding of likelihood of confusion.
 
3. The Marks

*11  We now turn to the du Pont likelihood of confusion factor regarding the similarity or dissimilarity of the marks
in their entireties as to appearance, sound, connotation and commercial impression. See Palm Bay Imports, 73 USPQ2d
at 1692.
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Applicant contends that the marks in question have “completely different connotations,” with Opposer's JUST DO IT
mark meaning a “[c]all to action” versus Applicant's JUST DID IT mark signifying “[a] [c]all to relax and celebrate.”
Applicant's Brief, 15 TTABVUE 12. Applicant's arguments are unpersuasive. Applicant's mark is merely the past tense
version of Opposer's slogan. Thus, the marks are nearly identical not only in how they look and sound but also in

connotation and commercial impression. 13  And because Applicant's mark is in standard characters and Opposer's
registered marks are in typed format, they could conceivably be used in the same stylized format. See Trademark Rule
2.52(a). See also Trademark Manual of Examining Procedure (“TMEP”) § 807.03(a) (April 2016) (“If the applicant files
an application on paper that includes a standard character claim, the applicant may depict the mark in any font or style;
may use bold or italicized letters; and may use both uppercase and lowercase letters, all uppercase letters, or all lowercase
letters, since no claim is made to any particular font style, size, or color.”) (emphasis in original). We therefore find that
Opposer's marks and Applicant's mark are similar in appearance, sound, connotation and commercial impression. This
first du Pont factor weighs in favor of finding a likelihood of confusion as well.
 
4. Balancing the du Pont Factors

In the present case, the du Pont factors discussed above favor a finding of likelihood of confusion. Accordingly, we find
that Opposer has proved its Section 2(d) claim by a preponderance of the evidence.

Decision: The opposition is sustained on Opposer's claim of dilution by blurring and Opposer's Section 2(d) claim.

1 Application Serial No. 86330661, alleging a bona fide intent to use the mark in commerce.

2 Prior to November 2, 2003, “standard character” drawings were known as “typed” drawings. A typed mark is the legal
equivalent of a standard character mark. Trademark Manual of Examining Procedure (“TMEP”) § 807.03(i) (April 2016).

3 We construe Applicant's responses in its answer that “Applicant concurs/agrees” as admissions. See Fed. R. Civ. P. 8(e)
(“Pleadings must be construed so as to do justice.”). See also Trademark Rule 2.106(b)(1) (“An answer shall state in short
and plain terms the applicant's defenses to each claim asserted and shall admit or deny the averments upon which the opposer
relies.”).

4 Opposer's submission under notice of reliance of its other pleaded registrations was superfluous since they were properly made
of record with its notice of opposition.

5 We sustain Opposer's objection to the evidence submitted under notice of reliance with Applicant's ACR brief consisting of
website links purportedly to listings showing third-party usage of the slogan “Just Do It.” It is well established that “Internet
search summaries, which essentially are links to the website pages, are not admissible under notice of reliance.” TBMP §
704.08(b). Cf. In re King Koil Licensing Co., 79 USPQ2d 1048, 1050 (TTAB 2006) (in the ex parte context, web site links “do
little to show the context within which a term is used on the web page that could be accessed by the link.”). By logical extension,
hyperlinks utterly devoid of content offer no probative value and clearly do not meet the requirements for admissibility under
notice of reliance as set forth in Safer, Inc. v. OMS Investments, Inc., 94 USPQ2d 1031 (TTAB 2010). This is because the
content associated with each link can change at any given moment.

6 And even absent a stipulation, Opposer, by submitting printouts obtained from the USPTO electronic database records
showing the current status and title of its pleaded registrations, has established its standing. See Cunningham v. Laser Golf
Corp., 222 F.3d 943, 55 USPQ2d 1842, 1844 (Fed. Cir. 2000); Lipton Industries, Inc. v. Ralston Purina Co., 670 F.2d 1024,
213 USPQ 185, 189 (CCPA 1982).

7 Under § 1125(c)(2)(A), a mark is “famous” for dilution purposes --
... if it is widely recognized by the general consuming public of the United States as a designation of source of the goods
or services of the mark's owner. In determining whether a mark possesses the requisite degree of recognition, the court may
consider all relevant factors, including the following:
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(i) The duration, extent, and geographic reach of advertising and publicity of the mark, whether advertised or publicized by
the owner or third parties.
(ii) The amount, volume, and geographic extent of sales of goods or services offered under the mark.
(iii) The extent of actual recognition of the mark.
(iv) Whether the mark was registered under the Act of March 3, 1881, or the Act of February 20, 1905, or on the principal
register.

8 “[A] mark must be not only famous, but also so distinctive that the public would associate the term with the owner of the
famous mark even when it encounters the term apart from the owner's goods or services, i.e., devoid of its trademark context.”
Toro, 61 USPQ2d at 1177 (citing H.R. REP. No. 104-374, at 3 (1995) (“the mark signifies something unique, singular, or
particular”). See also Coach Services Inc. v. Triumph Learning LLC, 668 F.3d 1356, 101 USPQ2d 1713, 1723-24 (Fed. Cir.
2012) (“Coach Services”).

9 Our primary reviewing court, the Court of Appeals for the Federal Circuit, has set forth a slightly different test for oppositions
against use-based applications filed under Section 1(a) of the Trademark Act, 15 U.S.C. § 1051(b). See Coach Services, 101
USPQ2d at 1723-24.

10 Regardless, there is ample evidence in the record showing that Opposer's JUST DO IT mark achieved fame for dilution
purposes prior to July 8, 2014, the filing date of the involved application.

11 Because the ACR stipulation stipulates merely that Opposer's JUST DO IT mark is “famous” but does not specify that it is
famous for dilution or Section 2(d) purposes, we rely instead on Applicant's admissions in its answers. See ACR Stipulation
¶ ¶ 8 and 9.

12 Unlike dilution, fame for likelihood of confusion does not require the opposer to show fame among every segment of the
U.S. population. Rather, fame for likelihood of confusion purposes arises as long as a “significant portion of the relevant
consuming public ... recognizes the mark as a source indicator.” Palm Bay Imports, 73 USPQ2d at 1694. See e.g., Weider
Publ'ns, LLC v. D&D Beauty Care Co., 109 USPQ2d 1347, 1355 n.20 (TTAB 2014) (Board found opposer's pleaded SHAPE
marks famous for purposes of the likelihood of confusion analysis for magazines in print and online form as well as the
provision of related online Internet content but not for clothing.).

13 The period in the mark JUST DO IT. in Opposer's Registration No. 1875307 does little to change the mark's commercial
impression.

2016 WL 3771778 (Trademark Tr. & App. Bd.)
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2017 WL 4386987 (Trademark Tr. & App. Bd.)

THIS ORDER IS NOT A PRECEDENT OF THE TTAB

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

SMITH MOUNTAIN LAKE MARINE VOLUNTEER FIRE/RESCUE DEPARTMENT, INC.
v.

SEA TOW SERVICES INTERNATIONAL, INC.

Cancellation No. 92059856
September 29, 2017

*1  Before Richey, Deputy Chief Administrative Trademark Judge, Lykos, and Kuczma
Administrative Trademark Judges

By the Board:

This case comes up on Petitioner's motion for judgment as a discovery sanction under Trademark Rule 2.120(h)(1) and
Fed. R. Civ. P. 37(b)(2). The motion is fully briefed.

On September 8, 2009, Registration No. 3678375 issued on the Principal Register pursuant to a claim of acquired
distinctiveness under Trademark Act Section 2(f) for a mark comprising the color yellow applied to the boat vessels
used in performing Respondent's services “marine emergency and non-emergency transportation by boats; diving and
underwater salvage; marine salvage; vessel salvage; boat delivery, namely, towing by boat; delivery of fuel and other

supplies by boat” as shown below: 1

On August 27, 2014, Petitioner, a volunteer marine fire and rescue service, filed a petition to cancel Respondent's
registration on the grounds that the mark is functional under Trademark Act Section 2(e)(5), and has not acquired
distinctiveness as a mark within the meaning of Section 2(f). In its answer, Respondent denied the salient allegations
and asserted various affirmative defenses.
 
CHRONOLOGY OF DISCOVERY DISPUTE

As necessary background to the discovery dispute, the Board notes that on October 9, 2008 Respondent submitted the
affidavit of the late Joseph Frohnhoefer, founder, chairman, and CEO, in support of its claim of acquired distinctiveness.
The affidavit avers, in part:

13. Sea Tow's membership magazine LIFELINES has a circulation of nearly 175,000 which ranks
among the largest publications in the marine industry. Sea Tow's Yellow Hull Service mark is featured
throughout the publication (Exhibit D).
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The attached exhibit D comprises a website printout of a LIFELINES article titled “The Sea Tow Story: From
Inspiration to Industry” by Louisa Beckett which states:
In a far-sighted move, Joe and Georgia engaged a marketing firm that recommended all Sea Tow licensees present a
unified image to the public -- right down to the color of their boats. “They came up with the color strategy,” Joe recalled.
“I said, ‘I like yellow because it's highly visible on the water.”’

On March 18, 2015, Petitioner served Respondent with discovery requests, including the following interrogatories:
7. Identify all communications which officers, directors, employees and agents, or any of them, of Respondent Sea Tow
Services International, Inc. have made among themselves, or others except your attorneys, which relate to the visibility
of the color yellow.

*2  8. Identify all documents in your possession, custody or control which relate to the visibility of the color yellow.

9. State the basis of your claim in your fifth affirmative defense that Petitioner's claims are barred by the doctrines of
estoppel, waiver, acquiescence and/or unclean hands.

and document requests:
1. All documents, including electronically stored information, which you have identified in response to the foregoing
Interrogatories.

2. All documents, including electronically stored information, to which you have referred in responding to these Requests
for Admission, Interrogatories, and requests for the Production of Documents.

On July 1, 2015, following Respondent's failure to respond to Petitioner's motion alleging that Respondent's discovery
responses largely comprised objections, and had resulted in the production of no responsive documents, the Board issued
an order compelling Respondent to provide full responses to Petitioner's discovery requests.

On February 8, 2016, following review of Respondent's supplemented responses, the Board found that Respondent
did not provide full responses as ordered, but served responses which were evasive and nonresponsive, and granted
Petitioner's motion for discovery sanctions. The Board closed discovery for Respondent, barred Respondent from
seeking unconsented extensions of time, and ordered Respondent to serve a privilege log, supplemental responses to
Interrogatory Nos. 7-9 and Document Request Nos. 1-2 (set forth above), with those declarations and signatures required
by the federal rules, sworn and signed copies of its earlier responses to interrogatories and document requests, and all
responsive documents, labelled to indicate the request to which the document is responsive.

On September 6, 2016, the Board issued a second order granting discovery sanctions against Respondent. The Board
noted that the compelled responses to both Interrogatory Nos. 7 and 8 stated “Respondent remains unclear of the
meaning of the phrase ‘visibility of the color yellow’ which it interprets, in accordance with the February 8, 2016 Order,
to mean acquired distinctiveness” and, with respect to the two document requests:
Documents responsive to this request are being produced herewith and in two [categories] per the February 8, 2016 Order:
1. Acquired distinctiveness (Bates Nos. STSI-100001 - 101398).

2. Affirmative defenses (Bates Nos. STSI-101399 - 101487).



SMITH MOUNTAIN LAKE MARINE VOLUNTEER..., 2017 WL 4386987...

 © 2018 Thomson Reuters. No claim to original U.S. Government Works. 3

The Board found that Respondent did not identify communications or documents regarding the visibility of the color
yellow, did not state that it had no communications or documents regarding the visibility of the color yellow, and made
clear that if the communication or document did not state the term “functional” in relation to the visibility of the color
yellow, it was not produced.

*3  The Board found that identifying and producing only communications and documents demonstrating that the color
yellow had acquired distinctiveness as Respondent's mark, instead of all communications and documents which relate to
the visibility of the color yellow, was not a reasonable construction of the Board's order. The Board barred Respondent
from objecting to the discovery requests or producing business records in lieu of interrogatory responses, and, for the
third time, ordered Respondent to produce full responses and documents in response to Interrogatories 7, 8, and 9, and
Document Request Nos. 1 and 2 in the form described in the order, and stated that if there was “any doubt as to whether
the reference to the color yellow in a communication or document relates to visibility”, Respondent must identify or
produce it.

Because it is pertinent to the instant motion, the Board sets forth the additional discovery response requirements made
as a sanction in the September 16, 2016 order (emphasis added):
With respect to Interrogatory No. 7, Respondent must set forth the discovery request, and then identify every
communication relating to the visibility of the color yellow made by or to any of the individuals listed in the interrogatory.
The identification of each communication must be in chronological order and each communication must identify the
date, the setting (staff meeting, telephone call with paint supplier), and the participants, as well as the substance of
the communication. If a written communication has already been produced, it must be identified by the date the
communication took place, and also the date it was produced and the Bates number appearing on the document must
be listed. If a responsive communication is listed on the privilege log, it must be identified by date and number where
it was identified on the privilege log. If a communication has not already been produced, it either must be produced
as an attachment to the interrogatory response, or must be listed in an amended version of the privilege log which is
served with these responses. To be clear, the response to this interrogatory must list ALL responsive communications.
If [Respondent] has any doubt as to whether the reference to the color yellow in a communication relates to visibility,
[Respondent] must identify the communication.

With respect to Interrogatory No. 8, Respondent must set forth the discovery request, and then identify every document
relating to the visibility of the color yellow. The identification must be in chronological order and if the document
has already been produced, it must be identified by the date it was produced, and the Bates number appearing on the
document must be listed. If a responsive document is listed on the privilege log, it must be identified by date and number
where it was identified on the privilege log. If a document has not already been produced, it either must be produced as
an attachment to the interrogatory response, or must be listed in an amended version of the privilege log which is served
with these responses. To be clear, the response to this interrogatory must list ALL responsive documents. If [Respondent]
has any doubt as to whether the reference to the color yellow in a document relates to visibility, [Respondent] must
identify the document.

*4  With respect to Interrogatory 9, Respondent must set forth the discovery request, and under sub-headings for each
affirmative defense of estoppel, waiver, acquiescence and unclean hands, separately state the basis for each defense.

With respect to Document Request No. 1, Respondent must set forth the discovery request, and list all responsive
documents indicating a) the interrogatory in which the document was identified, and b) whether it was produced
previously and if so, on what date and with what Bates number OR that it is attached to Interrogatory No. 8 as ordered
above, OR that it is listed in the privilege log, and provide the privilege log number where the document is described.

With respect to Document Request No. 2, Respondent must set forth the discovery request, and list all responsive
documents indicating a) the discovery request which required reference to the document and b) whether it was produced
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previously and if so, on what date and with what Bates number OR that it is attached to Interrogatory No. 8 as ordered
above, OR that it is listed in the privilege log, and provide the privilege log number where the document is described.

The Board stated that discovery would be extended for Petitioner only to make sure Petitioner could conduct depositions
after written discovery was complete.

On February 16, 2017, the Board denied Respondent's request for reconsideration of the September 16, 2016 order and
Respondent's motion for a protective order which would allow less than full compliance with the Board's order. The
Board found that its previous “order that Respondent should produce any document about which it held any doubt is a
direct result of Respondent's unreasonable claim that it was unable to determine which documents and communications
relate to the visibility of the color yellow”, and further found:

In sum, even if a protective order was the appropriate means for seeking revision of a Board discovery
order (which it is not); and even if Respondent had provided the required detailed showing of good
cause for the order (which Respondent did not); these considerations would be outweighed by the
Board's need to craft a discovery sanction which results in Petitioner receiving relevant discovery from
a party that the Board previously has found to be both uncooperative and unreasonable.

On March 20, 2017, Respondent served Petitioner with supplemental discovery responses which referred to the attached
separate spreadsheets -- one titled “Privilege Log Revised” (39 TTABVUE 20-23) and the other “Overall Excel Sheet” (39
TTABVUE 35-87). The privilege log lists email communications dated March 12, 2006 to October 5, 2011, and no
documents. In six instances, attorney client privilege is asserted for a communication between Respondent's prior
attorney and, among others, third party witnesses, including Louisa Beckett, author of the article Respondent submitted
in support of its claim of acquired distinctiveness. Among the responsive documents was an email chain dated April 1,
2015 to April 6, 2015 in which a draft of an article about Respondent apparently was forwarded to Respondent, who

then responded with another draft and copied, among other people, Louisa Beckett. 2

*5  On March 22, 2017, Petitioner sent Respondent an email pointing out that a document which was listed on the
spreadsheet had not been supplied. 43 TTABVUE 80-81. On March 31, 2017, Respondent sent Petitioner its “Overall
Excel Sheet” and attachments (39 TTABVUE 35-87).

On May 17, 2017, Respondent refused Petitioner's request to supplement the privilege log which listed no documents and
no communications after October 5, 2011. 29 TTABVUE 25. On May 18, 2017, Petitioner again requested an update
to the privilege log. 29 TTABVUE 27. On May 22, 2017, Petitioner sent an email titled “Updated Production” to all
three attorneys for Respondent, in which Petitioner asked for confirmation that the March 31, 2017 spreadsheet is “your
current list of documents produced” so that Petitioner could disregard the earlier version. Petitioner also noted difficulties
in locating documents based on the spreadsheet format, and requested alternate organization, and that Respondent
update the spreadsheet of documents produced so that it is current. Petitioner requested that Respondent provide the
attachments to the email messages already produced in the document production, and that Respondent abandon claims
of privilege regarding Ms. Beckett or any other third party witness. 29 TTABVUE 31-32. Respondent did not respond
to this request.
 
MOTION FOR JUDGMENT AS A DISCOVERY SANCTION

The law is clear that if a party fails to comply with an order of the Board relating to discovery, including an order
compelling discovery, the Board may order appropriate sanctions as defined in Trademark Rule 2.120(h)(1) and Fed. R.
Civ. P. 37(b)(2), including entry of judgment. MHW Ltd. v. Simex Aussenhandelsgesellschaft Savelsberg KG, 59 USPQ2d
1477, 1478 (TTAB 2000). “[T]he Board has the authority to control the disposition of cases, which necessarily includes
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the inherent power to enter sanctions.” Patagonia, Inc. v. Azzolini, 109 USPQ2d 1859, 1861 n.8 (TTAB 2014) (citing
Carrini Inc. v. Carla Carini S.R.L., 57 USPQ2d 1067, 1071 (TTAB 2000)). Although default judgment is a harsh remedy,
it is justified where no less drastic remedy would be effective and there is a strong showing of willful evasion. Unicut
Corp. v. Unicut, Inc., 222 USPQ 341, 344 (TTAB 1984).

Respondent plainly did not comply with the Board's order requiring Respondent, among other things, to set forth the
two discovery requests, and then “identify every communication [or document] relating to the visibility of the color
yellow made by or to any of the individuals listed in the interrogatory,” noting which communication [or document]
had been produced or was being produced with the response, and which had been withheld and was described on the
privilege log, and to do so within thirty days. Instead, on March 20, 2017, Respondent provided supplemental discovery
responses which referred to the attached separate spreadsheets comprising a privilege log limited as to both date and
content, and a preliminary spreadsheet on document production. Eleven days after the Board's deadline, on March 31,
2017, at Petitioner's request, Respondent supplemented its spreadsheet on document production.

*6  Respondent's failure to serve the discovery responses promptly and in the unified form dictated by the Board is

sufficient reason to grant Petitioner's motion. 3  The Board is justified in enforcing its procedures and deadlines. Hewlett-
Packard Co. v. Olympus Corp., 931 F.2d 1551, 18 USPQ2d 1710, 1713 (Fed. Cir. 1991); PolyJohn Enters. Corp. v. 1-800-
Toilets Inc., 61 USPQ2d 1860, 1862 (TTAB 2002). In this case, the Board issued more general orders which allowed
some flexibility in compliance, and Respondent failed to comply with those orders. As a direct result of Respondent's
feigned confusion and foot-dragging over the production of clearly relevant information, the Board issued an order with
detailed instructions and a specific deadline. This order plainly was designed to ensure that Petitioner, which has been
seeking this clearly relevant information since 2015, and which has been put to the expense and delay of filing these
multiple discovery motions, would have all responsive information, in the easily understood form dictated by the Board,
by March 20, 2017. Yet Respondent did not comply.

It is not the case that some extraordinary event caused a brief delay before Respondent complied by providing the
required substantive response, albeit in the form chosen by Respondent and not the Board, so that the defects in timing
and form could be overlooked. In fact, Respondent did not provide the required substantive response, and has not
produced or described in its privilege log all documents or communications relating to the visibility of the color yellow.

In support of its contention that document production remains incomplete, Petitioner points to the single document
which Respondent produced regarding Louisa Beckett, the author of the article in Respondent's membership magazine
which mentions the visibility of the color yellow on Respondent's boats, and which Respondent submitted in support of
its October 9, 2008 claim of acquired distinctiveness for the color yellow applied to Respondent's boats. Petitioner notes
that the 2008 article written by Ms. Beckett for Respondent, and published in Respondent's membership magazine, and
then submitted as evidence of acquired distinctiveness, was not produced. In addition, no communications relating to the
article, either when first published or when selected as the evidence to be submitted in support of the claim of acquired
distinctiveness were produced, or described on the privilege log.

Respondent does not address this argument with an unequivocal statement that Respondent does not have a copy of
the article, or any communications regarding this article, or contend that the article was part of the subject registration

file and did not have to be produced. 4  Instead, Respondent makes the argument that the issue whether a third party
witness such as Ms. Beckett has produced documents in compliance with Petitioner's subpoena deuces tecum must be
left to the district court, and that, with respect to the missing attachments to the one document relevant to Ms. Brooks
which Respondent did produce, Respondent is still “searching for” the missing attachments, and will “update” if the
attachments are located.

*7  Petitioner points out that Respondent's reference to the request for documents from third party witnesses is a red
herring, and the issue is not obtaining documents from a third party, but Respondent's refusal to produce responsive
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documents more than two years after the documents were first requested, and despite issuance of multiple orders
requiring production. Petitioner also notes that, as of the filing of the reply brief, Respondent has not produced the
attachments to the email already produced, and contends that this is part and parcel with the lack of candor that
Respondent has exhibited throughout this proceeding.

In addition, Respondent admits non-compliance with respect to the Board's order requiring “every communication” and
“every document” regarding the visibility of the color yellow to be either produced or listed on the privilege log. Despite
the Board's unequivocal order, Respondent has not listed on the privilege log every responsive communication and
document which Respondent failed to produce, but only those which were subject to a privilege claim before institution
of this proceeding. Respondent contends that “the further requirement to complete a privilege log to list and detail the
nature of each individual document created after the commencement of the proceedings essentially amounts to busy
work, in light of the fact that such privileged documents are presumably created for, and in anticipation of the instant
litigation, and thus not subject to production.” 43 TTABVUE 90.

What Respondent regards as “busy work,” the Board regards as the necessary protection of Petitioner's right to assess
claims of privilege by an adverse party already the subject of multiple sanctions for failing to produce information. The
federal rules impose requirements on a party which “withholds information otherwise discoverable by claiming that the
information is privileged or subject to protection as trial-preparation material.” Fed. R. Civ. P. 26(b)(5)(A). The purpose
of these requirements, which were to be met in this proceeding by service of Respondent's privilege log as ordered by
the Board, are to “enable other parties to assess the claim.” Id. Accord ClearValue Inc. v. Pearl River Polymers Inc.,
560 F.3d 1291, 90 USPQ2d 1358, 1363-1364 (Fed. Cir. 2009) (“The conclusion the court drew from this email was that
Waggett understood the nature of the work product privilege doctrine but chose to willfully conceal the Lark and Texas
Oil test results. As a result of these findings, the district court concluded that the failure to produce the Lark and Texas
Oil test results was ‘an ongoing act of willful concealment,’ sanctionable under Fed. R. Civ. P. 26 and 37 and the court's
inherent powers.”).

*8  The Board agrees with Respondent, that the Board, like the courts, has the discretion to limit the burden of preparing

a Rule 26(b)(5) privilege log. 5  However, to the extent that each case cited by Respondent acknowledges that a privilege
log may be limited to privilege claims which arose before the litigation, the courts make clear that it is not an absolute

rule, and that comprehensive privilege logs may be appropriate. 6  See Benson v. Rosenthal, Civil Action No. 15-782 (E.D.
LA March 16, 2016) (“It is entirely conceivable that correspondence or other items responsive to defendant's requests
that are only arguably privileged or work product could have been generated or sent after the lawsuit was filed.”); U.S.
v. Bouchard Transportation, No. 08CV4490 (NGG) (ALC) (E.D. NY April 14, 2010) (“Without an exhaustive privilege
log, Plaintiff would be unable to specifically identify all documents to which it believes it is entitled.”); Ryan Inv. Corp.
v. Pedregal De Cabo San Lucas, No. C 06-3219 JW (RS) (N.D. Cal. Dec. 18, 2009) (“Plaintiff's motion to compel is
therefore denied to the extent it seeks to require a log of post-litigation counsel communications and work product, but is
granted to the extent that any other materials withheld on privilege grounds must be accounted for on a privilege log.”).
Moreover, unlike the present case, in none of the cases cited by Respondent had the court issued a series of discovery

orders finding the withholding party to be evasive, uncooperative, and unreasonable. 7

The Board agrees with Petitioner that Respondent's failure to provide a complete privilege log casts serious doubt
on Respondent's compliance with the Board's order. In addition to the unexplained lacuna in document production,
and Respondent's equivocation on whether its document search is complete, Petitioner contends, and the privilege log
confirms, that Respondent has designated no responsive documents as privileged, and no email communications after
October 5, 2011. In other words, once the registration was challenged, Respondent withheld responsive communications
and documents regarding the visibility of the color yellow and failed to list them on a privilege log, precluding Petitioner
from any opportunity to challenge Respondent's decision to withhold those communications and documents, and
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Respondent continued to do so after issuance of the Board's sanction order flatly informing Respondent that it was
required to list all responsive communications and documents.
 
DECISION

After careful consideration of the parties' arguments, Respondent's inadequate explanation, or in some cases omitted
explanation, and the lack of legal support for the explanation offered for its failure to comply with the Board's prior
sanctions, we find that Respondent failed to comply with the order compelling responses to interrogatories and document
requests, and has failed to describe those documents withheld on the grounds of privilege in a privilege log as ordered.
As a result it is clear that the multiple lesser sanctions already imposed upon Respondent have had little effect, and
there is no prospect of future compliance. Any sanction short of judgment would be futile and unfair to Petitioner. See
Benedict v. Super Bakery Inc., 665 F.3d 1263, 101 USPQ2d 1089, 1093 (Fed. Cir. 2011) (“The remedy of default judgment
was within the Board's discretion in view of Mr. Benedict's repeated failures to comply with established and reasonable
procedures orders.”); Patagonia, Inc., 109 USPQ2d at 1862 (“[G]iven the continuing nature of respondent's violations
despite multiple prior admonitions from the Board, we conclude that any sanction short of judgment would be futile and
unfair to petitioner, which brought this case well over a year ago and has been unable, despite diligent efforts, to move
it forward, due to respondent's intransigence.”); MySpace Inc. v. Mitchell, 91 USPQ2d 1060, 1061-62 (TTAB 2009) (“In
view of our previous warning that we would enter judgment unless he complied with our order and his continued blatant
non-compliance, the sanction of entry of judgment is now warranted.”).

*9  In view thereof, the motion for entry of sanctions under Trademark Rule 2.120(h)(1) is granted. The petition to
cancel is granted, judgment is hereby entered against Respondent, and Registration No. 3678375 will be cancelled in
due course.

1 The registration alleges September 1, 1983 as the date of first use anywhere and in commerce; Section 8 declaration of continued
use accepted on March 24, 2016. The description of the mark is as follows: “The mark consists of the color yellow applied
to the boat vessels used in performing the services.”

2 The email chain has been designated as confidential and will not be described in greater detail.

3 Petitioner's decisions not to raise the issue of the timeliness of Respondent's production, and to withdraw its argument that the
document production was not organized as ordered, do not dictate that the Board must disregard points of non-compliance
when considering sanctions.

4 The Board's February 8, 2016 order required Respondent to identify the name of the person or persons knowledgeable about
the evidence of acquired distinctiveness of the yellow hull mark which was submitted to USPTO in 2008, and the Board's
September 6, 2016 order extended discovery for Petitioner only to allow the deposition of a Fed. R. Civ. P. 30(b)(6) witness
after all written discovery responses had been produced. Because Respondent knew the Beckett article was part of the evidence
of acquired distinctiveness and would be needed for depositions, the presence of the Beckett article in the registration file
would not excuse a failure to produce the article as ordered. In addition, any erroneous assumption regarding the article would
not account for a failure to disclose the communications surrounding the article.

5 “Because it is impossible to set out in a rule all the circumstances that may require limitations on discovery or the kinds of
limitations that may be needed, the rules, instead, ‘permit the broadest scope of discovery and leave it to the enlightened
discretion of the ... court to decide what restrictions may be necessary in a particular case’.” Pioneer Kabushiki Kaisha dba
Pioneer Corp. v. Hitachi High Technologies Am., Inc., 74 USPQ2d 1672, 1674 (TTAB 2005) (quoting Wright & Miller, 8 FED.
PRAC. & PROC. CIV.2d § 2036 (1990)).

6 The Board also notes that the cases cited by Respondent are unpublished interlocutory decisions, and would not be binding
on the Board. See Trademark Trial and Appeal Board Manual of Procedure (“TBMP”) § 101.03 (June 2017).
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7 In the Board's first sanction order issued February 8, 2016, the Board found that Respondent demonstrated a “consistent lack
of cooperation in discovery”, and found its responses to discovery requests to be “evasive and nonresponsive.” In the Board's
second sanction order issued September 6, 2016, the Board found that Respondent's limited compliance was not a reasonable
construction of the Board's order and advised Respondent that “[w]ith the issuance of the Board's order, Respondent became
obligated to provide the compelled information, whether or not it was easy or convenient for it to do so.” Finally, in its
February 16, 2017 order denying Respondent's request for reconsideration of the September 6, 2016 order, the Board noted
that Respondent obtained a registration for the color yellow, and that its objections that Respondent could not understand
“what Petitioner is actually seeking here” with its requests for documents and communications relating to the visibility of the
color yellow had been previously addressed, found without merit, and would not be revisited.

2017 WL 4386987 (Trademark Tr. & App. Bd.)
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2001 WL 777064 (Trademark Tr. & App. Bd.)

Trademark Trial and Appeal Board

Patent and Trademark Office (P.T.O.)

VIRGIN ENTERPRISES LIMITED
v.

URBAN INGENUITY INTERNATIONAL RECORDS CORP.
DBA VIRGIN TOGHT PRODUCTIONS ENTERTAINMENT

Opposition No. 111,633
July 11, 2001

*1  Before Cissel, Quinn and Hohein
Administrative Trademark Judges.
Opinion by Cissel
Administrative Trademark Judge:

This case now comes up before the Board on applicant's motion to dismiss, filed May 31, 2000, as well as on applicant's
motion to extend and opposer's motion for sanctions. Action on applicant's motion to extend time to file an amended
response to opposer's April 7, 2000 motion for sanctions was deferred pending resolution of applicant's motion to dismiss.

Applicant's motion to dismiss is denied. Neither the motion nor the rambling narrative submitted with it provides any
legal or factual basis for dismissing this proceeding in favor of applicant.

Opposer filed its Notice of Opposition on August 26, 1998. After applicant failed to comply with opposer's discovery
requests, on January 10, 2000, the Board granted opposer's September 30, 1999 motion to compel, noting that applicant's
continued failure to comply could result in the imposition of sanctions against applicant. After applicant still did not
fully comply with opposer's discovery requests, on April 7, 2000 opposer moved for sanctions in the form of judgment
in its favor. On the day applicant's response to the motion for judgment was due, applicant requested an extension of
time in which to file an “amended response” to opposer's motion. Applicant stated that additional time was necessary
“in order that applicant be able to file a more artful and explanatory response for the board's consideration.” Opposer
filed a brief in opposition to applicant's request.

As opposer points out, applicant has not provided a proper basis for extending the period in which to respond to opposer's
motion. Applicant has not alleged facts which establish good cause or that extenuating circumstances exist which would
excuse its failure to comply with the order of the Board. Accordingly, applicant's motion to extend is denied. Although on
May 12, 2000, applicant filed a response to opposer's motion for sanctions, that response does not establish a reasonable
basis for ruling in favor of applicant on opposer's motion for sanctions, so even if we had granted applicant's requested
extension and considered the May 12, 2000 as applicant's timely response to opposer's motion, the outcome in this
proceeding would be no different.

We therefore turn to opposer's April 7, 2000 motion for sanctions, which seeks the entry of judgment against applicant,
sustaining the opposition on the basis that applicant has failed to comply with the Board's January 10, 2000 order
compelling full and complete responses to opposer's discovery requests. The motion is supported by the declaration (with
exhibits) of Catherine Kaczowka, an attorney for opposer.
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 © 2018 Thomson Reuters. No claim to original U.S. Government Works. 2

The declaration and its associated exhibits establish that after the Board granted opposer's motion to compel, applicant
sent opposer unsigned, unsworn “answers” which failed to provide even basic information such as the address of
applicant's principal place of business or the full names and addresses of individuals knowledgeable of facts relating
to applicant's use of the mark sought to be registered. Additionally, the cover page of applicant's response included
the following inflamatory declaration: “HERE ARE THE ANSWERS TO THE INTERROGATORIES, SUCKER!”
Counsel for opposer later received a package containing a shirt, bumper stickers and drawings with no written
explanation or acknowledgement of the request for other items relating to applicant's use of the mark. Opposer's counsel
informed applicant by letter that applicant had failed to respond fully, and therefore was in violation of the Board's order
compelling discovery, but applicant did not respond further, either to that letter or to the outstanding discovery requests.

*2  As noted above, in granting opposer's motion to compel, the Board advised applicant that continued failure to
comply with discovery requirements could result in the imposition of sanctions against applicant. Applicant's willful
failure to comply with the Board's order of January 10, 2000 under these circumstances entitles opposer to the sanction
of judgment in its favor under Trademark Rule 2.120(g)(1). The unsigned, unsworn, incomplete responses have left
opposer unable to conduct further meaningful discovery in this case. Applicant's conduct, including his profane attacks
on opposer (Exhibits I, J and L), has unnecessarily protracted this proceeding and needlessly obstructed the resolution
of the dispute on its merits. The only sanction that provides opposer with appropriate relief is granting judgment in its
favor. See Unicut Corp. v. Unicut, Inc., 222 USPQ 341 (TTAB 1984). Accordingly, opposer's motion for sanctions is
granted. Trademark Rule 2.120(g)(1). The opposition is sustained and registration to applicant is refused.

2001 WL 777064 (Trademark Tr. & App. Bd.)

End of Document © 2018 Thomson Reuters. No claim to original U.S. Government Works.
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 1 MEMORANDUM ISO MOT. FOR DEFAULT 

JUDGMENT OR SUMMARY JUDGMENT 
 

 

CERTIFICATE OF SERVICE 

I, Eileen Longo, hereby certify that on April 5, 2018, I served true and correct copies of: 

 OPPOSER’S MOTION FOR DEFAULT JUDGMENT OR IN THE ALTERNATIVE 
SUMMARY JUDGMENT;  

 DECLARATION OF LAURA R. WASHINGTON IN SUPPORT OF OPPOSER’S 
MOTION FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY 
JUDGMENT;  

 DECLARATION OF MADY MARGADANT IN SUPPORT OF OPPOSER’S MOTION 
FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY JUDGMENT;  

 DECLARATION OF DORA MELISSA VARGAS IN SUPPORT OF OPPOSER’S 
MOTION FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY 
JUDGMENT.  

by electronic mail, upon: 

Mike Lin 
47 | 72, Inc. 

900 East 1st Street, Unit 110  
Los Angeles, CA 90012 
mikelinsf@gmail.com 

 

 

        /Eileen Longo/      
         Eileen Longo 
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DECLARATION OF LAURA R. WASHINGTON 

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

 
   Opposer, 

 
  v. 

 
47 | 72 Inc., 
  
   Applicant. 

Opposition No.  91231822 
 

Serial No.  87001440 
 

Mark:  POISON IVY PARK 
 
 

  
 

DECLARATION OF LAURA R. WASHINGTON IN SUPPORT OF OPPOSER’S 
MOTION FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY 

JUDGMENT 
 

I, Laura R. Washington, declare as follows: 

1. I am an attorney with the law firm of Latham & Watkins LLP, which represents 

Opposer Parkwood Topshop Athletic Limited (“Parkwood”) in the above-captioned action.  The 

facts set forth below are based on my personal knowledge, including knowledge gained through 

my review of and familiarity with files and documents in this matter.  If called as a witness in 

this action, I could and would testify competently thereto. 

Registration of the IVY PARK Mark 

2. On August 11, 2015, Parkwood applied for a European Union trademark (or 

“EUTM”) for IVY PARK.  The IVY PARK EUTM was registered and published on December 

15, 2015.  A true and correct copy of the August 11, 2015 EUTM application is attached hereto 

as Exhibit A.  A true and correct copy of the December 11, 2015 EUTM registration is attached 

hereto as Exhibit B. 

3. On February 4, 2016, Parkwood applied to register the IVY PARK mark in the 

United States for uses in International Classes 003, 014, 018, 025, and 035.  A true and correct 

copy of the February 4, 2016 application is attached hereto as Exhibit C. 
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4. The IVY PARK mark was published on January 10, 2017, and registered on 

March 28, 2017.  A true and correct copy of the Trademark Official Gazette Publication 

Confirmation reflecting the January 10, 2017 publication date is attached hereto as Exhibit D.  A 

true and correct copy of the March 28, 2017 certificate of registration is attached hereto as 

Exhibit E. 

5. On August 10, 2016, Parkwood applied for an extension of protection of the IVY 

PARK mark to include International Classes 009, 021, and 027.  A true and correct copy of the 

August 10, 2016 application is attached hereto as Exhibit F. 

6. The application for extension of protection was published on October 10, 2017, 

and registration of the additional International Classes issued on December 26, 2017.  A true and 

correct copy of the Trademark Official Gazette Publication Confirmation reflecting the October 

10, 2017 publication date is attached hereto as Exhibit G.  A true and correct copy of the 

December 26, 2017 certificate of registration is attached hereto as Exhibit H. 

7. Although the application for extension was eventually approved, at first, the 

United States Patent and Trademark Office (“USPTO”) issued a provisional full refusal based on 

a likelihood of confusion between the IVY PARK mark and U.S. Application Serial No. 

87/001440, which is 47 | 72 Inc.’s application for the POISON IVY MARK.  A true and correct 

copy of the USPTO’s office action issuing a provisional full refusal is attached hereto as Exhibit 

I. 

Applicant’s Abuse of the Trademark Process 

8. On April 14, 2016, Mike Lin’s company, 47 | 72 Inc. (“Applicant”), filed an 

application for a trademark for POISON IVY PARK.  The application seeks protection for the 

mark in connection with International Class 035 (on-line retail store services featuring shirts, 
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hoodies, sweatshirts, and other goods).  A true and correct copy of the April 14, 2016 application 

is attached hereto as Exhibit J. 

9. On December 19, 2016, Parkwood filed its opposition to Applicant’s application 

for the POISON IVY PARK mark, which initiated the current proceeding. 

10. Applicant has filed for other trademarks that bear relationships to celebrities, 

corporations, or other well-known intellectual property.  For instance, Applicant filed to 

trademark several Disney-related marks, including HOUSE OF MOUSE, LET IT GO, and TO 

INFINITY AND BEYOND.  (Opposer’s First Set of Requests for Admission to Applicant 47 | 

72 Inc. (“RFAs”) Nos. 49-50.)  In addition, Applicant filed to trademark THE BLACK 

MAMBA, a nickname associated with Kobe Bryant, a former National Basketball Association 

player.  A true and correct copy of Applicant’s application to trademark THE BLACK MAMBA 

is attached hereto as Exhibit K. 

11. Disney Enterprises, Inc. (“Disney”) opposed each of the above-mentioned 

applications for HOUSE OF MOUSE, LET IT GO, and TO INFINITY AND BEYOND.  A true 

and correct copy of Disney’s opposition to Applicant’s HOUSE OF MOUSE application is 

attached hereto as Exhibit L.  A true and correct copy of Disney’s opposition to Applicant’s 

LET IT GO application is attached hereto as Exhibit M.  A true and correct copy of Disney’s 

opposition to Applicant’s TO INFINITY AND BEYOND application is attached hereto as 

Exhibit N. 

12. Similarly, Kobe Bryant filed an opposition to Applicant’s application to 

trademark THE BLACK MAMBA.  A true and correct copy of Mr. Bryant’s opposition is 

attached hereto as Exhibit O.  Mr. Bryant also sent a cease and desist letter to Applicant 

regarding Applicant’s attempt to trademark THE BLACK MAMBA.  (RFA No. 57.) 
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13. Attached hereto as Exhibit P is a November 3, 2016 article titled “I’m the Banksy 

of trademarks” – millionaire applicant of NASTY WOMAN regards cease-and-desist from 

Beyoncé as “great marketing”,  written by Tim Lince, and featured in the World Trademark 

Review. 

Applicant’s Failure to Timely Respond to Parkwood’s Discovery Requests 

14. On July 20, 2017, my office served Applicant with three sets of discovery 

requests via email:  (1) Opposer’s First Set of Interrogatories to Applicant 47 | 72 Inc. 

(“Interrogatories”); (2) the RFAs; and (3) Opposer’s First Set of Requests for Production of 

Documents to Applicant 47 | 72 Inc. (“RFPs” and collectively, with the Interrogatories, the 

“Discovery Requests”).  A true and correct copy of the Interrogatories is attached hereto as 

Exhibit Q.  A true and correct copy of the RFAs is attached hereto as Exhibit R.  A true and 

correct copy of the RFPs is attached hereto as Exhibit S. 

15. As of August 19, 2017, thirty days after service of the Discovery Requests, 

Applicant had not provided any response.  As such, on August 22, 2017, my colleague, Jonathan 

Sandler, emailed Mr. Lin, with myself cc’d, to explain that the deadline to respond to 

Parkwood’s Discovery Requests had lapsed and that Parkwood’s RFAs were deemed admitted as 

a result.  He also inquired as to whether Applicant intended to provide any responses.  

16. On September 20, 2017, after Applicant ignored my colleague’s initial email and 

later communications regarding the Discovery Requests, my office filed Opposer Parkwood 

Topshop Athletic Limited’s Motion to Compel and Extend Time (“Motion to Compel”).  

17. On November 7, 2017, the Trademark Trial and Appeal Board (“Board”) granted 

the Motion to Compel, ordering Applicant to respond to Parkwood’s Discovery Requests by 

December 22, 2017. 
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Date of letter of receipt (DD/MM/YYYY)
11/08/2015

Number of pages (including this one)
5

Language

Your reference:
TM5577EU00.NB.TW

First language English
Second language French
I want to receive all correspondence in the second 
language
I will provide translations of the Disclaimer, Description 
and List of goods and services in the second language:

Applicant(s)

Applicant number 1 Applicant OHIM ID 569407
Applicant Type: Company
Name Valensys Limited
Legal form: Private limited company
Country of registration: United Kingdom
Address: 269 Farnborough Road
Town/City: Farnborough
State/Province: Hampshire
Post code: GU14 7LY
Country: United Kingdom
Postal address Valensys Limited 

269 Farnborough Road
Farnborough Hampshire GU14 7LY
United Kingdom

Telephone number:
Fax number:
Email address:
Website:

Representative(s)

Representative ID number 1 Representative OHIM ID 50799
Representative type: Association
Association Name: SIPARA LIMITED
Nationality United Kingdom
Address: Seacourt Tower Third Floor West Way
Town/City: Oxford
State/Province:
Post code: OX2 0JJ
Country: United Kingdom
Postal address SIPARA LIMITED 

Seacourt Tower
Third Floor
West Way
Oxford  OX2 0JJ
United Kingdom

Telephone number: 00 44-8442253570
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Representative(s)
Fax number: 00 44-1865593580
Email address: mail@sipara.com
Website: http://www.sipara.com

Trade mark
Trade mark type Word mark
Representation of 
mark:

IVY PARK

Disclaimer  
Collective mark

List of goods and services

Class Goods and services Language

3 Bleaching preparations and other substances for laundry 
use; cleaning, polishing, scouring and abrasive preparations; 
non-medicated preparations for the application to, 
conditioning and care of hair, scalp, skin and nails; soaps; 
perfumes; perfumery; eau de cologne; toilet waters; essential 
and herbal oils; cosmetics; make-up preparations; lipsticks; 
nail varnishes; nail varnish removers; non-medicated toilet 
preparations; hair lotions; hair sprays and hair gels; 
preparations for use in the bath or shower; bath and shower 
oils, gels, creams and foams; face and body masks; face and 
body scrubs; facial washes; skin cleansers and hydrators; 
skin toners; skin moisturizers; blemish creams and blemish 
gels; deodorants; antiperspirants; preparations for use before 
shaving and after shaving; shaving soaps; shaving creams; 
shaving gels; after-shave preparations; pre-shave 
preparations; talcum powders; toiletries; dentifrices; 
toothpastes.

EN

Class Goods and services Language

14 Precious metals and their alloys and goods in precious 
metals or coated therewith, not included in other classes; 
jewellery, precious stones; horological and chronometric 
instruments; imitation jewellery; semi-precious stones; 
necklaces; rings; earrings; bracelets; anklets; bangles; 
pendants; brooches; tiaras; parts and fittings for all the 
aforesaid goods.

EN
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List of goods and services

Class Goods and services Language

18 Leather and imitations of leather and goods made of these 
materials and not included in other classes; trunks and 
travelling bags; travel cases; luggage; suitcases; holdalls; 
portmanteaux; valises; bags; handbags; shoulder bags; 
toiletry bags; carrier bags; rucksacks; backpacks; bumbags; 
sports bags; casual bags; briefcases; attaché cases; music 
cases; satchels; beauty cases; garment bags and carriers; tie 
cases; notecases; notebook holders; document cases and 
holders; credit card cases and holders; wallets; purses; 
umbrellas; walking sticks; leather shoulder belts; parts and 
fittings for all the aforesaid goods.

EN

Class Goods and services Language

25 Articles of clothing; womenswear; childrenswear; shirts, 
blouses, casual shirts, T-shirts, vests, camisoles, bodysuits, 
polo shirts, sports shirts, football and rugby shirts; trousers, 
jeans, shorts, sports shorts, swimwear; underwear; lingerie; 
tracksuits; articles of outerwear, coats, jackets, casual 
jackets, waterproof and weatherproof jackets and coats, 
parkas, body warmers; suits; dresses; skirts; culottes; 
jumpsuits, playsuits; sweatshirts; knitwear; jumpers, shrugs 
and cardigans; leggings; legwarmers; neckties; waistcoats; 
sleepwear, nightwear, pyjamas, dressing gowns; footwear; 
boots, shoes, slippers, sandals, trainers, socks and hosiery; 
headgear; hats; caps; berets; scarves; shawls; gloves; 
mittens; belts (being articles of clothing); headbands and 
wristbands.

EN
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List of goods and services

Class Goods and services Language

35 Retail services connected with the sale of cosmetics, food 
and drink, chocolates, sweets, candies, soft drinks, non-
alcoholic beverages, alcoholic beverages, clothing, footwear, 
hosiery, hair accessories, fashion accessories, bags, 
millinery, jewellery, imitation jewellery, writing instruments, 
stationery, books, watches and eyewear; the bringing 
together in a retail outlet, for the benefit of others, of 
cosmetics, food and drink, chocolates, sweets, candies, soft 
drinks, non-alcoholic beverages, alcoholic beverages, 
clothing, footwear, hosiery, hair accessories, fashion 
accessories, bags, millinery, jewellery, imitation jewellery, 
writing instruments, stationery, books, watches and eyewear, 
thereby to enable customers conveniently to view and to 
purchase those goods; the bringing together, for the benefit 
of others, of a variety of descriptions of, or of images of, 
cosmetics, food and drink, chocolates, sweets, candies, soft 
drinks, non-alcoholic beverages, alcoholic beverages, 
clothing, footwear, hosiery, hair accessories, fashion 
accessories, bags, millinery, jewellery, imitation jewellery, 
writing instruments, stationery, books, watches and eyewear 
in a catalogue, thereby to enable customers conveniently to 
view and to purchase those goods by mail order; the bringing 
together, for the benefit of others, of a variety of descriptions 
of, or of images of, cosmetics, food and drink, chocolates, 
sweets, candies, soft drinks, non-alcoholic beverages and 
alcoholic beverages on an Internet website, thereby to 
enable customers conveniently to view and to purchase 
those goods via the internet or by other on-line means; the 
bringing together, for the benefit of others, of a variety of 
descriptions of, or of images of, clothing, footwear, hosiery, 
hair accessories, fashion accessories, bags, millinery, 
jewellery, imitation jewellery, writing instruments, stationery, 
books, watches and eyewear on an Internet website, thereby 
to enable customers conveniently to view and to purchase 
those goods via the internet or by other on-line means; 
provision of information, advice and assistance to customers 
relating to the aforementioned services; window dressing; 
window display arrangement services; business 
administration; all included in Class 35.

EN

Fee
Pay by: OHIM current account
Basic fee: 900.00
National search fee  
Extra Class Fee 300.00
Total:
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1200.00

Signature
 

First name and surname Capacity of signatory
Nick Baker OHIM professional representative
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OAMI OFICINA DE ARMONIZACION DEL MERCADO INTERIOR {MARCAS, DIBUJOS Y MODELOS) 

HABM HARMONISIERUNGSAMT FOR DEN BINNENMARKT {MARKEN, MUSTER UNO MODELLE) 

OHIM OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET {TRADE MARKS AND DESIGNS) 

* * *** D113 

OHMI OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR {MARQUES, DESSINS ET MODELES) 

UAMI UFFICIO PER L'ARMONIZZAZIONE NEL MERCATO INTERNO {MARCHI, DISEGNI E MODELLI) 

Copia Certificada • Beglaubigte Abschrift • Certified Copy 

Copie Certifiee • Copia Autenticata 

C6digo de identificaci6n • /dentifizierungscode • Identification code • 

Code d'identification • Cadice di identificazione: RNDSXA62DFPVD4LEVMIZZ4JYQY 

Par el presente se certifica que el documento que se adjunta es una copia conforme del certificado de 

registro para la marca comunitaria cuyo numero y fecha de registro aparecen a continuaci6n. 
El documento original puede ser consultado en el enlace de la OAMI http://oami.europa.eu 
introduciendo el c6digo de identificaci6n indicado mas arriba. 

Hiermit wird bestatigt, da/3 die Abschrift, die diesem Beleg beigeheftet ist, eine genaue Abschrift der 

Eintragungsurkunde ist, die tor die Gemeinschaftsmarke mit der nachstehenden Eintragungsnummer 
und dem nachstehenden Eintragungstag ausgeste/lt wurde. 
Das Originaldokument kann mittels Eingabe eines ldentifizierungscode bei fa/gender Webadresse 
http://oami.europa.eu eingesehen werden. 

This is to certify that the attached document is an exact copy of the certificate of registration issued for 

the Community trade mark bearing the registration number and date indicated below. 
The original document can be consulted introducing the identification code indicated above at the 
following OHIM web page link http://oami.europa.eu. 

Par la presente, ii est certifie que le document annexe est une copie conforme du certificat 

d'enregistrement delivre pour la marque communautaire portant le numero et la date d'enregistrement 

qui figurent ci-apres. 
Le document original peut etre consu/te sur le site web de /'OHM/ http://oami.europa.eu en introduisant 

le code d'identification indique ci-dessus. 

Con la presente si certifica che ii documento allegato e una copia conforme del certificate di 

registrazione per ii marchio comunitario contrassegnato dal numero e dalla data di registrazione 
riportati sotto. 
II Documento originale pu6 essere consultato introducendo ii codice di identificazione sopra indicato, 
nel indirizzo http://oami.europa.eu della pagina Web della UAMI. 

Num./Nr./No/n°/n. 

014454755 

Alicante, 31/12/2015 

Birgit Filtenborg 

Tel. +34 96 513 8864 

Departamento de Servicios al Cliente 

Hauptabteilung Kundendienstleistungen 

Customer Services Department 

Departement «Services aux Clients» 

Dipartimento Servizi ai Clienti 

Fecha/Datum/Date/Date/Data 

11/12/2015 

Avenida de Europa, 4 • E-03008 Alicante • Espana. Tel. + 34-96-513.91.00 • Fax: + 34-96-513.13.44. Internet. http //oam1 europa eu 
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Copia Certificada / Beglaubigte Abschrift/ Certified Copy / Copie Certifiee / Copia Autenticata 
Certificado de registro de marca comunitaria / Eintragungsurkunde der Gemeinschaftsmarke / Registration certificate of community trade mark / Certificat 
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OHIM - OFFICE FOR HARMONIZATION JN THE 
INTERNAL MARKET 

TRADE MARKS AND DESIGNS 

CERTIFICATE OF REGISTRATIO,N 

This Certificate of Registration is hereby issued for the 
Community Trade Mark identified below. The 
corresponding entries have been recorded ·in the 

Register of Community Trade Marks. 

OHMI - OFFICE DE"L'HARMONISATION DANS CE 

MARCHE INTERIEUR 
.MARQUES. DESSINS ET MODELES 

CER'l'.IFICAT D'ENREG·ISifREMENili 

Le present Certificat d'Enregistrement est1de6vre pour 
la marque communautaire identifies ci,-joint Les 
mentions et les renseignements q ui s'y~P,POrtentont 
ete inscrits au Registre des Marques~ munautaires, 

No 014454755 

IVY PARK 
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certificate of community trade mark/ Certificat d'enregistrement de marque communautaire / Certificato 
registrazione di marchio comunitario 

210 

220 

400 

151 

450 

186 

541 

521 

732 

740 

270 

511 

OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET 
TRADE MARKS AND DESIGNS 

OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 
MARQUES, DESSINS ET MOD~LES 

014454755 

11/08/2015 

03/09/2015 

11/12/2015 

15/12/2015 

11/08/2025 

IVY PARK 

0 

PARKWOOD TOPSHOP ATHLETIC LIMITED 

COLEGRAVE HOUSE, 70 BERNERS STREET 

LONDON W1T 3NL 
GB 

SIPARA LIMITED 

Seacourt Tower 

Third Floor 

West Way 
Oxford OX2 OJJ 

GB 

ENFR 

BG · 3 
npenaparn 3a M36eneaHe " npaHe; npenapaTM 3a 

nosMCTeaHe, nonMpaHe, o6e3MacnReaHe • wnM<j)oeaHe; 

Jl~e6HM npenaparn 3a npHnaraHe,oMeKOTRBaHe • rpHlt<a 38 

KDCaTa,KOlt<aTa Ha rnaeaTa,KOlt<aTB " HOKTMTB; CanyHM; 

napcj,ioi,m; nap<j)ioMepMR; 011eKonoH; ToaneTHa eo11a: 

ETepMSHH M 6MnKOBH Macna: K03MeTMSHH cpe11CTea; rpHM; 

4epeHna; JlaK 38 HOKTM; JlaKOSMCTMTenM; Henese6HM 

ToaneTHM npenapaTM ; JlocMoHM 3a Koca; renoee" cnpeMoee 

3a Koca; npenapaTM 3a ynoTpe6a 3a eaHa """ 11yw; Macna 

3a BSHa • AYW,renoee,KpeMoee • nRHM; MacKM 3a nM4e • 

TRno; EKc<j)onMpall\• npOAYKTH 3a n•4e • TRno; Cpe11CTea 
33 H3MHeaHe Ha nH4e [K03MeTHSHH]; npenapaTH 33 

nosHCTBBHe Ha KOlt<aTB M XMApaTaHrn; TOHM4M 33 KOlt<a; 

npenapaTM 3a oenalt<HABaHe Ha KOlt<aTa; KpeMoae " renoae 

npOTHB neTHa; Ae30AOPBHTH; npenapaTH npoTHB M3nOTABaHe 

[K03MeTHSHM TOaneTHH npHHaAnBlt<HOCTH]; npenapaTH 3a H 

cneA 6pbCHeHe; CanyH 38 6pbCHeHe; KpeM 33 6pbCHeHe; 

ren 3a 6pbcHeHe; JlocHoHM 3a cne11 6pbcHeHe; npenapaTH 

3a ynoTpe6a npe11• 6pbcHeHe; Tan• Ha npax 3a nOAAbp)f(aHe 

Ha roanera; KoJMen11.4HH TOB/18THH npHHa,Al18)kHOCn1; 

Cp9ACTea 38 nOSHCTBaHe Ha 3b6H; naCTa 33 3b6H. 

BG • 14 
6naropOAHH Meran• M TBXHH cnnaaH; 6Hlt<YJepMR, 

CKbno4eHHH KSMbHM; 4acoaHH4H M xpOHOMBTpMSHH YPBAH; 

6Mlt<YJa OT H3KYCTB8HM CKbno4eHHM KaMbHH [earnHa 

6Mlt<YJepHR]; nonycKbno4eHHH KBMbHH; KonMeTa; npbCTBHM 
3a npbCT; 06M4M; rpHBHM; rpMBHM 3a rne38HH; rpHBHM; 

neHAaHrne•; 6powKM; A•aAeMH; 4aCTH, eneMeHTH " 
npMHaAnelt<HOCTH 3a BCHSKM ropeM36poeHH CTOKH. 

BG · 16 
Kolt<a • HMHTa4HR Ha KOlt<a; Ky<j)apM • nbTHM saHTH; 

nbTHHSBCKH oy<j)apH; 6aralt<M; PbSHH oycj,apM; "1311en•• 3a 

npeHaCRHe Ha 6ara>K; nbTHH saHTH c 11ee OTAeneHMA; 

Ky<j)apH; BceKHAHeBHH SBHTH; PbSHH SBHTM; 48HTM CAPblt<Ka 

3a paMo; 4aHrn 33 TOaneTHH npHHaAnelt<HOCTH; na3apCKM 

saHTH; PaHH4H; PaHH4H; 6aHaH (saHTa); 4aHTH 3a cnopTHH 

apTHoyn•: Bcern11HeBHM SBHTH; Ky<j)apseTa 33 AOKYMBHTM; 

A•nnoMarnsecKH oy<j)apsera 3a KHHlt<8; Kanb<j)H 38 

MY3MKanHH HHCTpyMeHTM; YseHHSBCKM saHrn ; AaMCKH 

"IBHTI1"1KH 38 TOanerHH npHH8A118>KI-IOCTH [HeOKOMnneKTOBBHH]; 

Kanb<j)H • saHTH 3a APBXH; Kanb<j)M 3a eparnepb3KH; 

8H3HTHH4H; Kanbcj,H 3a 6enelt<HH4H; Ky<j)apseTa 3a 

AOKYMBHTH H Kanbq>H 3a AOKYMeHTH; Kanb<j)M 38 KpeAHTHH 

KapTH; nopT<j)eMnM (Alt<o6HH -}; nopTMOHeTa; 4aAbpM; 

6aCTYHH; naTpOHAaWH; 4aCTH, eneMeHTH • npHHaAnBlt<HOCTH 
33 BCMSKM ropeH36poeHH CTOKH. 

BG· 25 
Apex•; A0MCKO 06neKJ10; AeTCKO o6neKno; PH3H, 6ny3M, 

6ny3H, pM3M 38 elt<eAH8BH8 ynoTpe6a, TeHHCKM, noTHH4H, 

Kopcalt<M, 60AMKOCTIOMH, TPHKOTalt<HM pM3M, cnOPTHH TBHMCKM, 

<j)yrnonHM TOnKM "ropHHll\a 3a pbr6H; naHTanOHH, AbHKOBM 

o6neKna, npeCTHnKH, wopTH 3a cnopT, 6aHCKM KOCTIOMH 

HrBll\eTa; 6enbo; 4>MHO ABMCKO 6enbo; CnopTHM aH4Y3M; 
ApTMKYn• OT M8TBPHR 38 epbXHH o6neKna, nama. ~KeTa, 

BceKHAH8BHM RKeTB, ~KeTa H nama, BOAOHenpOMOKaeMM H 

BRTbPOYCTOMSHBH, AHopaK, rpeMKM [ene4M 683 pbK8B 33 

3ifTOnnAHe HB TAnOTO]; KOCTIOMH ; Poon• ; nonH; non•· 
n0HT0noHM; A1>n1,r • KbC KOM6HHe3oH; CyHTWbpTH 6e3 4Hn; 

TpHKOTalt<Ho " nneTeHo o6neono; nynoeepM, 6onepa M 

nnereHH lt<MnerKM; 4opanorall\HM4M 3a cnopryaaHe; Kan4• 

[reTH]; BpaT0Bpb3KM; >KHneTKM 33 KOCTIOMM; HOll\HH4H , 

HOll\HM4H, nHlt<BMH, neHbOapM; 06yeKH; 6oryWH, o6yBKM, 

naHTO<j)M, CBHABnM, M8paTOHKM, KbCM sopanH "TPHKOTalt<HM 

H3Aen••: Wan•• • APY™ npHHaAnelt<HOCTH 38 rn0e0; WanKM 
H APY™ npHHaAnelt<HoCTH 38 rnaea; KacKerH ; 6aperH; 

Wansera; Wanoee; P1,KaeH4M [o6neKno]; P1>KaeH4M c BAMH 

npbCT [Apex•]; KonaHH (o6neKno}; JleHTH 38 rnae0 H neHTH 

38 KMTKH. 

BG· 35 
Ycnyn, 3a TbprOBMR Ha 11pe6HO a o6nBCTHTe Ha K03MeTHSHH 

cp9ACTea, xpaHH M HanHTKH, 6oH60HH, cnaAKapcKM npo11yKTM, 

cnaAKHWH, 6e3anKoxonHH HBnHTKM, 6e3anKoxonHM H8nMTKl1, 

anKOXOnHM HanMTKM, 06neKJ10, o6yeKM, TPMKOTBlt<, 8KCeC08pM 
33 KOC8, MOAHM aKcecoapM, TOpliH, W8nk8pCKH CTOKM, 

6Hlt<YJBPHA, 6Mlt<YJBPHMH8 MMHTB4MR, npMcnoco6neHHR 38 
nHcaHe, KaH4en0pCKM MaTepHanM, KHMrH, sacOBHM4M M 

ooynRpH; Cb6Mp8HB HS e11Ho MACTO BbB eepHra 38 TbproBMR 

Ha 11pe6HO, • non3a Ha TperH nM4a, Ha K03MeTMSHM cp9ACTea, 

xpaHM" HanMTKM, 6oH60HM, cnaAKapCKH "POAYKTM, cnaAK11WM, 
6eJaJ1KOXOl1HH HBOHTKH, 6eJBJ1KOXOl1HH HBOHTKH , anKOXOllHH 

HanMTKM, o6neKnO, o6yeKM, TPHKOT3lt<, aKcecoapH 3a KOCa, 

MOAHH aKcecoapM, Top6H, wanK8pCKl1 CTOKH, 6Mlt<YJBpMR, 

6Hlt<YJBPHMHa MMMTa4••. npMcnocol5neHMA 38 nMCaHe, 

KBH4enapCKH MBTepMBnH, KHHl'>1, sacoBHM4H H ooyn•pM, KOeTO 

no3eon•ea Ha KnMeHTHTe y1106Ho 11a pa3rnelt<AaT" KynyeaT 

Te3H CTOKH; Cb6MpaHe Ha BAHO MACTO, a non3a Ha TpeTM 

nH4a, Ha pa3H006pa3He OT onHcaHMA Ha, """ H306palt<eHMA 
Ha, K03MeTMSHM cp9ACTea, xpaHH " HBnHTKM, 6oH60HM, 

CnaAKapCKH npOAYKTH, cnaAKHWH, 6e3anKoxonHH HBnMTKM, 

6eJanKOXOl1HM Ham1TKM , anKOXOllHH Ham1TKM, o6neK/10, 

o6yeKM, TpMKOTS)f(, aKcecoapM 3a KOCa, MOAHH aKcecoapM, 

TOptiM, wanKapCKM CTOKH, 6Hlt<YJepMA, 6Hlt<YJepMMHa 

HMMTa4MR, npMcnoco6neHMA 3a n•caHe, KaH4enapcKM 

MBTepHanH, KHMl'>1 , SBCOBHl4414 " ooynRpH • MHTepeHT 

ye6caHT, KDeTO no3aon•ea Ha KnMeHTMTe YA06HO AB 

pa3rnBlt<ABT H oynyeaT TB3H CTOKM spe3 cp9ACTeaTa Ha 

TeneKOMYHMKB4HH; Cb6HpaHe Ha BAHO MACTO, e non3B HB 
TpeTM CTpaHM Ha pa3H006pa3M8 OT onMC8HHA Ha MnH Ha 

H306palt<BHHA Ha K03MeTHSHH cpeACTBa, xpaHB " HanMTKM, 

WOKOnaAM, 6oH60HM, cn3AKMWH, 6e3anKOXOnHH HanMTKM, 

6e3a.nKOXOl1HM HanHTKM M anKOXOllHM HSOMTKM e MHTepHeT 

ye6caMT, Koero no3eon•ea Ha nOTpe6MTenHTe 11a pa3rnelt<AaT 

H AB oynyeaT T83M CTOKM speJ HHTepHeT """ spe3 APY™ 
OHnaHH cpeACTBa; Cb6Hp8He Ha BAHO MRCTO, a noma HB 

TperM CTpBHH Ha pa3H006pa3Ke OT onMCaHHA Ha MnK Ha 

M306palt<8HMA Ha 06neKJ10, o6yeKl1 , TPMKOTSlt<, aKcecoapH 33 

KOCa, MOAHM aKcecoapH, saHTH, wanKapCKH CTOKH, 6Mlt<YJB, 

HMHT84MR Ha 6Mlt<YJa, MHCTPYMBHTH 33 nMCBHe, KaH4enapcKM 

MBTBpHanM, KHMrH, PbSHM sacoBHH4M M OSHna a HHTBpHer 

yel5caMT, Koero no3aon•e0 Ha nOTpe6MTBnMTe y1106Ho 11a 

pa3rnBlt<ABT 14 AB oynyaaT T83M CTOKM spe3 HHTBpHer """ 

No 014454755 1 /16 

Page 2 of 19 COPY CTM 014454755 Alicante, 31/12/2015 

Ill 
'ti 
0 
u 

§ .. ... 
"' u .. 
"' ... ... 
a 
Ill 
'ti 
H 



* '* • OAMI 
. ,a .. HABlt 

• ｾ＠ • c,.(IU . . 
• • • O'illlll 

u ..... , 

Copia Certificada / Beglaubigte Abschrift/ Certified Copy/ Copie Certifiee / Copia Autenticata 
Certificado de registro de marca comunitaria / Eintragungsurkunde der Gemeinschaftsmarke / Registration 
certificate of community trade mark/ Certificat d'enregistrement de marque comrnunautaire / Certificato 
registrazione di marchio comunitario 

OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET 
TRADE MARKS ANO DES1GJIIS 

OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 
MARQUES DESSINS ET MOD~LES 

4pe3 APY™ OHnaiiH CPeACTBa; npeAOCTaBRHeTO Ha 

HHq>OpMa4HR, CbBeT H CbAeiiCTBHe Ja KJlHeHTH BbB apb3Ka 

ropenoco4eHHTe ycnyrn ; noApe>KAaHe Ha BHTPHHH; 

noApe>KAaHe Ha BHTpHHH; TbproacKa a,IIMHHHCTpa4HR; 

8CH4KH npeAH TOBa noC04eHH ycnyl"II, BKJll04eHH B 1<11ac 35. 

ES - 3 
Preparaciones para blanquear y otras sustancias para lavar 

la ropa; Preparaciones para limpiar, pulir, desengrasar y ras

par; Preparaclones no medicinales de aplicaci6n en el cabello, 

cuero cabelludo, piel y urias, y para su acondicionamiento y 

cuidado: Jabones; Perfumes; Productos de perfumeria ; Colo

nia: Agua de tocador; Aceites esenciales y de hierbas; Cos

meticos; Productos de maquillaje; Pinlalabios; Esmalles de 

urias ; Quitaesmalles de urias; Productos de tocador no medi

cinales; Lociones capilares ; Lacas para el cabello y geles 

capilares; Preparados para barios y duchas; Aceites, geles , 

cremas y espumas de bario y ducha; Mascarillas raciales y 

corporales; Exfoliadores faciales y corporales; Limpiadores 

faciales; Limpiadores e hidratanles culaneos; T6nicos para 

la piel; Hidratante para la piel; Cremas y geles para ocullar 

imperfecciones; Desodorantes; Productos antitranspirantes 

[articulos de tocador]; Preparaciones para antes y despues 

del afeitado; Jab6n de afeitar, Cremas de afeitar; Geles para 

el afeilado; Preparacion para despues del afellado; Productos 

para antes del afeitado; Polvos de talco; Articulos de tocador; 

Dentifrices; Pastas dentifrices. 

ES - 14 
Metales preciosos y sus aleaciones; Articulos de joyeria, bi

suteria, piedras preciosas; Articulos de relojeria e instrumen

tos cronomelrlcos; Bisuteria Uoyas de fantasia]; Piedras semi

preciosas; Collares [articulos de joyeria); Anillos para los de

dos; Pendientes; Brazaletes y pulseras; Tobilleras; Brazaletes 

y pulseras; Colgantes; Prendedor; Diademas; Piezas y acce

sorios para lodes los productos citados. 

ES - 18 
Cuero e lmitaclones del cuero; Baules y maletas; Estuches 

de viaje [articulos de marroquineria); Equipajes; Maletas de 

mane; Bolsones; Maletas de viaje; Maletas; Balsas; Balsas 

de mane; Bolsos para colgar al hombre; Balsas de tocador; 

Balsas para llevar; Mochilas; Mochilas; Ririoneras; Balsas de 

deporte; Balsas; Portadocumenlos; Malelines para documen

tos; Portafollos para partituras; Carteras escolares; Estuches 

para articulos de tocador; Balsas y soportes de prendas de 

veslir; Estuches para corbatas; Billelero; Carteras para blocs 

de notas; Estuches y fundas para documentos; Estuches y 
fundas para tarjetas de credilo; Billeteras; Monederos; Para

guas; Bastones; Bandoleras de cuero; Piezas y accesorios 

para todos los productos citados. 

ES - 25 
Prendes de vestir; Rapa para senoras; Rapa para nines; Ca

misas, blusas, camisas informales, camisetas, chalecos, cu

brecorses, bodls, camisas polo, camisetas de deporte, cami

sas de lutbol y camisas de rugby; Pantalones largos, vaque

ros, pantalones cortos, pantalones cortos de deportes, ropa 

de bario; Lenceria; Lenceria femenina; Chandales, Articulos 

de ropa exterior, Abrigos, Chaquetas, Chaquetas inlormales, 

lmpermeables y chaquetas y abrigos impermeables, Parkas, 

Chalecos termicos acolchados; Trajes [vestuario); Vestidos; 

Faldas; Faldas panta16n; Combinaci6n larga y corta; Sudade

ras; Prendas de punto; Jerseis, boleros y rebecas; Leotardos; 

Calentadores de piernas; Corbatas; Chalecos; Prendas para 

dormir, Prendas para dormir, Pijamas, Salines; Calzado; Bo

las, zapatos , zapatillas, sandalias, zapatillas de deporte, cal

cetines y medias y ropa interior de punto; Articulos de som

brereria; Sombreros; Gorros; Boinas; Fulares; Chales; 

Guantes [prendas de vestir); Milanes; Cinturones (que sean 

prendas de vestlr); Cintas para la frente y muriequeras. 

ES - 35 
Servicios de venta minorisla en relaci6n con la venta de cos

meticos, alimentaci6n y bebida, bombones, dulces, golosinas, 

refrescos, bebidas sin alcohol, bebidas alcoh61icas, vestldos, 

calzados, prendas de punto, accesorios para el cabello, acce

sorios de mod a, balsas, sombreros de senora, joyeria, artlcu

los de bisuteria, instrumentos de escritura, uliles de escritorio, 

llbros, relojes de pulsera y de bolslllo y articulos para los ojos; 

Recopil.aci6n, en beneficio de terceros, de cosmeticos, alimen

laci6n y bebida, bombones, dulces, goloslnas, refrescos, be

bidas sin alcohol, bebidas alcoh61icas, veslidos, calzados, 

prendas de punto, accesorios para el cabello, accesorios de 

moda, balsas, sombreros de senora, joyeria, articulos de bi

suteria, instrumentos de escritura, utiles de escritorio, libros, 

relojes de pulsera y de bolsillo y articulos para los ojos, para 

que las consumidores puedan ver y adquirir c6modamente 

estos productos; Recopilaci6n, en beneficio de terceros, de 

una variedad de descripciones o imilgenes de cosmelicos, 

alimentaci6n y bebida, bombones, dulces. golosinas, refres

cos, bebidas sin alcohol, bebidas alcoh61icas, veslidos, calza

dos, prendas de punto, accesorios para el cabello, accesorios 

de moda, balsas, sombreros de senora, joyeria, articulos de 

bisuteria, instrumentos de escritura, utiles de escrilorio, fibres, 

relojes de pulsera y de bolsillo y articulos para las ojos en un 

sitio web de Internet, para que los consumidores puedan ver 

y adquirlr c6modamente dichos productos per medic de tele

comunicaciones; La recopilaci6n, en beneficio de terceros, 

de una variedad de descripciones o lmagenes de cosmelicos, 

comidas y bebidas, bombones, dulces, caramelos, refrescos, 

bebidas sin alcohol y bebidas alcoh61icas en un sitio web de 

Internet, para permitir a los clientes ver y comprar c6moda

mente esos productos a traves de Internet u otros medics en 

linea; La recopilaci6n, en beneficio de terceros, de una varie

dad de descripciones o imagenes de prendas de vesUr, cal

zados, prendas de punto, accesorios para el cabello, acceso

rios de moda, balsas, sombreros de senora, articulos de joye

ria, articulos de bisuteria, instrumentos para escribir, articulos 

de papeleria, libros, relojes de pulsera y articulos para los 

ojos en un silio web de Internet, para que los clientes vean y 
compren c6modamente esos productos a !raves de Internet 

o por otros medics en lines; Suministro de informaci6n, ase

soramiento y asistencia a clientes relacionados con los servi

cios mencionados; Decoraci6n de escaparates; Decoracl6n 

de escaparales; Admlnistraci6n comercial; Todos las servicios 

mencionados, comprendidos en la clase 35. 

cs· 3 
Pripravky pro belenl a jine praci prosti'edky; Pfipravky pro ci

stenl, lesteni, odmast'ovani a brouseni; Nelecebne prlpravky 

pouiivane na vlasy, pokozku hlavy, pie!' a nehty, pro jejich 

osetreni a peci o ne; Mydla; Parfemy; Vollavkarske vyrobky; 

Kolinska voda; Toaletni voda; Etericke a rosllinne oleje; Ko

smelika; Llcidla; Rtenky; Laky na nehty: Odlakovace nehtu; 

Nelecebne toaletni pripravky; Pripravky na vtasy [mleka]; Vl

asove spreje a vlasove gely; Koupelove a sprchove pripravky; 

Koupelove a sprchove oleje, gely, kremy a peny; Plet'ove a 

telove masky; Plet'ove a telove abrazivni kremy; Oblicejove 

myci pripravky; Plet'ove cisticl a hydratacni pfipravky; Plet'ove 

tonikum; Plet'ove hydratacni prlpravky; Kremy a gely proli 

skvrnam; Deodoranty; Antiperspiranty [toaletni potreby]; 

Pfipravky pred holenim a po holenl: Holici mydlo: Kremy na 

holeni; Gely na holeni; Pfipravky po holenl; Pfipravne prosti'e

dky pro holeni ; Mastkovy prasek, toaletni, Kosmelicke 

pripravky, parfumerie, pripravky pro osobni hygienu; Zubni 

pasty; Zubni pasty. 

cs · 14 
Vzacne kovy a jejich slitiny; Klenoty, bizuterie, drahokamy; 

Hodinarske potreby a chronometricke pristroje; Napodobeniny 

sperku; Polodrahokamy; Nahrdelniky, Prsteny na prst; Naus-
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nice; Ozdobne krouiky a naramky; Nakotniky; Ozdobne kro
uiky a naramky; Pfivi!!iky na krk; Braze; Celenky; Casli a 
vybaveni veskereho vyse uvedeneho zboii. 

cs • 18 
Kuze a imitace kuie; Kufiy a cestovni ta!iky; Cestovni kufiy; 
Zavazadla; Kufiy; Tasky cestovni; Cestovni zavazadla 

[portmanteaux]; Mala zavazadla; Tasky; Kabelky; Bra§ny pies 
rameno; Toaletnl tasky; Odnosne tasky; Batohy; Batohy; Le
dvinky; Tasky (sportovni); Tasky; Aktovky, pflrucni tasky; 

Aktovky diplomatky; Desky na noty; Tasky skolnl (aktovky); 
Kosmeticke kufriky (prazdne); Cestovni kufriky a nosice; Po
uzdra na kravaty; Naprsni tasky; Obaly na notebooky; Desky 
a obaly na dokumenty; Pouzdra a obaly na kreditni karty; 

Penezenky [na papirove penize]; Damske penezenky; Destni
ky; Vychazkove hole: Remeny zavi!sne kozene: Casti a vyba
veni veskereho vyse uvedeneho zboii. 

cs • 25 
Obleceni; Damske obleceni; Di!tske odi!vy; Kosile, halenky, 
kosile pro volny cas, tricka, vesty, kratke kabatky, spodni 

pradlo, poiokosile, sportovni koiiile, kosile na fotbal a ragby; 
Kaihoty, dziny, kratke kalhoty, sportovni kratke kaihoty, plallky; 
Spodni pradlo; Spodni pradlo pro zeny; Odevy pro sport: 

Venkovni odi!vy, Kabaty, Saka, Bluzony, Nepromokave a vuci 
nepfiznivemu pocasi odolne bundy a plastil, Parky (bundy s 
kapuci), Teple vesty; Kostymy, obleky; Zupany; Sukne; Kal
hotove sukne; Diouhe a kratke kombine; Mlklny: Pietene 

odevnl vyrobky; Satove sukne, pfehozy pres ramena a pletene 
vesty; Leginy; Navleky na nohy; Kravaty; Vesty: Nocni kosile 
a pyiama, Nocni ko!iile a pyiama, Pyiama, Zupany; Obuv: 
Baty nad kotniky, polobotky, trepky, sandaly, cvicebni obuv, 
ponoiky a stavkove zbozl: Pokryvky hlavy; Pokryvky hlavy; 
Cepice; Barety; Satky, !ialy; Saly; Rukavice [odevy]: Palcaky 
[rukavlce]: Pasky (soucasti obleceni); Celenky a manzety. 

cs· 35 
Maloobchodni sluzby souvisejicl s prodejem kosmetiky, potra

vin a napoju, cokolady, siadkosti, bonbonu, nealkoholickych 
napoju, aJkohoiickych napoju, odevu, obuvi, stallko,eho zbozi, 
doplriku do vlasu, mcidnich doplriku, tasek, kloboucnickeho 
zbozl, klenotu, bizuterie, psacich potfeb, papirenskeho zboii, 

knlh, hodinek a bryli; Sjednoceni kosmeliky, potravin a napoju, 
cokolildy, cukrovinek, bonbonu, nealkohofickych napoju, nea
lkoholickych napoju, alkohoiickych napoju, odi!vu, obuvi, ple

teneho zboii, doplriku do vlasu, mcidnich doplriku, tasek, kio
boucnickeho zboii, klenolu, biiuterie, psacich potfeb, papire
nskeho zbozi, knih, hodinek a bryii v maloobchodni prodejne 

v zajmu tfetich osob, aby si mohli zakaznlci tote zboii poho
dlne prohlednout a koupit; Sjednoceni ruznych popisu nebo 
obrazku kosmeliky, potravin a napoju, cokoiady, cukrovinek, 
bonbonu, neaikoholickych napoju, nealkoholickych napoju, 

alkoholickych napoju, odevu, obuvi, pleteneho zbozl. doplriku 
do ,lasu, m6dnich doplriku, tasek, kloboucnickeho zboii, kle
notu, bizuterie, psaclch potreb, papirenskeho zbozi, knih, 
hodlnek a bryll v zajmu t1etich osob v katalogu, aby si mohli 
zakaznici tote zbozi pohodlne prohlednout a koupit prostfedni
ctvim postovni objednavky; Sjednocenl ruznych popisu nebo 

obrazu kosmeliky, potravln a napoju, cokolady, siadkostl , 
bonbonu, nealkoholickych nilpoju, nealkohoiickych napoju a 

alkoholickych napoju v zajmu druhych na intemetove webove 
strance, aby si zakaznlci mohli tote zbozi pohodlni! prohled
nout a koupit prostrednictvim lnternetu nebo jinymi on-fine 

prostfedky; Sjednocenl ruznych popisu nebo obrazu odevu, 
obuvl, puncochoveho zbozi, doplriku do vlasu, m6dnich dop~ 
riku, tasek, mcidniho zbozi, klenotu, blzuterie, nastroju na 
psani, paplrenskeho zbozi, knih, hodinek a ocni opliky v zajmu 
druhych na internetove webove strance, aby si zakaznici 

mohll tote zbozi pohodlne prohlednout a koupit prostrednictvim 
intemetu nebo jinymi on-line proslfedky; Poskytovanl informa-

cl, poradenstvl a pomoci zakaznikum vztahujici se k vyse 
uvedenym sluzbam: Aranzovani vykladu; Aranzovanl vykladu: 
Obchodni administraliva; Vsechny vyse uvedene sluzby za

hrnute do tridy 35. 

DA - 3 
Blegemidler cg andre midler Iii tejvask; Pra,parater til 
rengering, polering, skuring cg slibning; ikke-medicinske 
pra,parater til behandiing cg pleje at har, hovedbund, hud og 

negle; Sa,ber; Parfumer; Parfumerivarer; Eau de cologne; 
Eau de cologne; Jt:teriske oiier cg urteoller; Kosmetiske 
pra,parater; Make-up; La,beslifter; Neglelak; Neglelakfjemer: 
ikke-medicinske toiletpra,parater; Harlolioner; Harsprayer cg 

hargeleer; Bade- eller brusepra,parater; Kar- og brusebadso
lier, geleer, cremer og skum; Ansigts- cg kropsmasker: 
Skrubbesa,be til ansigt cg krop; Rensemldler til ansigtet 
[kosmelik]; Rensemidler og tuglighedsmidler til huden: Skin

tonic; Fugtighedspra,parater til huden; Geleer cg cremer mod 
urenheder; Desodoriseringsmidler; Antipersplranter; Pra,pa
rater til anvendelse fer cg efler barbering; Barbersa,be; Bar
bercremer; Babergel; Aftershavepraeparater; Praeparater til 
brug fer barbering; Taikumpudder til toiletbrug; Toiletartikler; 

Tandplejemldler; Tandpasta. 

D~ • 14 
Jt:dle metaller cg legeringer heraf; Juvelerarbejder, smykker, 
aedelstene; Ure cg kronometriske instrumenter; Simili; 
Halvaedelstene; Halssmykker; Fingerringe; 0reringe; Armband; 

Ankelringe; Armband; Smykkevedhaeng; Bracher; Diademer: 
Deie cg tilbeher til alle ovennaevnte varer. 

DA • 18 
Laeder og laederimltatloner; Kufferter cg rejsetasker; Rejsekuf
ferter; Bagage; Kufferter; Rejsetasker; Store rejsekufferter; 
Handkufferter; Tasker; Handtasker; Skuldertasker; Toiletta
sker; Baereposer; Rygsaekke; Rygsaekke; Ba,ftetasker; 

Sportstasker; Tasker; Dokumentkuffert; AUachemapper; No
demapper; Skuldertasker; Toilettasker, ikke indbyggede; 

Dragtposer cg garderobetasker; Siipseetuier; Pengeseddei
mapper; Notesbogholder; Dokumentmapper og dokumen
tomslag; Etuier cg holdere til kreditkort; Punge, Handtasker; 

Paraplycr: Spadscrestokke; Bandolerer al lmder; Dele cg til

beher til alle ovennaavnte varer. 

DA • 25 
Bekiaedningsgenstande; Dametej; Bernetej; Skjorter, bluser, 

fritidsskjorter, I-shirts, veste, undertrejer, ud-i-et-dragter, po
loskjorter, sportsskjorter, fodbolds- cg rugbyskjorter; 
Benkla,der, cowboybukser, shorts, sportsshorts, badetej; 

Undertej; Llngeri; Trmningsdragter; Yderbeklaedning, Frakker, 

Jakker, Frilldsjakker, Vand- cg vindtaette jakker og frakker, 
Partcacoats, Kropsvarmere; Spadseredragter; Kjoler; Neder

dele; Buksenederdele; Dragter med lange eller korte ben; 
Sweatshirts; Strikkede bekiaedningsgenstande; Puliovere, 
boleroer og cardiganer; Gamacher; Benvarmere; Slips; Veste; 
Nattej. Nattej, Pyjamasser, Siabrokke; Fodtej; Stevler, ska, 
hjemmesko, sandaler, tra,ningssko, sokker cg strempevarer; 

Hovedbeklaedning; Hovedbeklaedning; Kasketter; Baretter; 
Tertclaeder; Sjaler; Handsker (bekimdning]; Muffedisser; 
Baeller (beklaedningsgenstande); Pandeband og band til 

handieddet. 

DA· 35 
Detailhandel i forbindelse med saig at kosmeliske praaparater, 

naeringsmidler cg drikke, pralineer, siik, laeskedrikke, ikke-al
koholholdige drikke, alkoholholdige drikke, bekiaednlngsgen
stande, fodtej, trikotagevarer, harpynt, modetilbeher, !asker, 
modeartikier, juvelerarbejder, smykker, simliismykker, skrive

instrumenter, papirhandlervarer, beger, armbandsure cg briller 
cg kontaktiinser; Sammensa,tning i en detaillorretning, til 

fordel for andre, al kosmetiske praeparater, naeringsmidler cg 
drikke, pralineer, siik, ikke-alkohoiholdige drikke, ikke-alkoho~ 
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holdige drikke, alkoholholdige drikke, bekJaedningsgenstande, 

fodbeklaedning , trikotagevarer, harpynt, modetllbeher, !asker, 
modeartikler, juvelerarbejder, smykker, similfsmykker, skrive

instrumenter, papirhandlervarer, beger, armbandsure og briller 

og kontaktlinser, hvorved kunder bekvemt kan se og kebe 

disse varer: Sammensaetning, til fordel for andre , al en raekke 

beskrivelser al eller billeder al kosmetiske praeparater, 

meringsmidler og drikke, pralineer, silk, ikke-alkoholholdige 

drikke, alkoholholdige drikke, beklaedningsgenstande, fodbe

klaedning, trikotagevarer, harpynt, modetilbeh0r, !asker, mo

deartikler, juvelerarbejder, smykker, similismykker, skrivein

strumenter, paplrhandlervarer, beger, armbandsure og briller 

i et katalog, hvorved kunder bekvemt kan se og kebe disse 

varer via postordre: Sammensaetning, !ii fordel for tredjepart, 

al en raekke kosmetiske praeparater, fedevarer og drikke, 

pralineer, bolsjer, slik, laeskedrikke, lkke-alkoholholdige drikke 

og alkoholholdige drikke pa et websted pa intemettet, saledes 

at kunderne kan se og kebe disse varer pa en bekvem made 

via internettet eller andre onlinemedier: Sammensaetning, !ii 

fordel for andre, at en raekke beskrivelser eller billeder al be

klaedningsgenstande, fodtej, trikotagevarer, harpynt, modetil

beher, !asker, baeller, halsterklaeder, modeartikler, juvelerar

bejder, similismykker, skriveredskaber, papirhandlervarer, 

beger, armblindsure og briller pa et websted pa internettet, 

hvilket g0r de! mullgt for kunder at se og kebe disse varer via 

intemettet ellervfa andre onlinemedier: Information, radgivning 

og bistand udbudt !ii kunder vedrerende ovenmcvnte tjene

steydelser: Dekoration al butiksvinduer: Dekoration al butiks

vfnduer: Forretningsadministration: Alie ovennaevnte tjenester 

indeholdt I klasse 35. 

DE • 3 
Wasch- und Bleichmittel; Putz-, Poller-, Fettentfernungs- und 

Schleifmittel : Nichtmedizinische Priiparate zum Auftragen auf 

und zur Kondltlonierung und Pflege von Haar, Kopfhaut, Haut 

und Nageln: Seifen: Parfums: Parfumeriewaren: Kolnisch 
Wasser; Eau de Toilette; Atherische und Krauterole; Kosme

tika; Make-up: Lippenstifte; Nagellack: Nagellackentferner: 

Nichtmedizinlsche Toilettenpraparate; Haarlotionen: Haar

sprays und Haargele; Praparate zum Baden und Duschen: 

Bade- und Duschole, -gele, -krems und -schiiume; Geslchts

und Korpermasken; Gesichts- und Korperpeelings; Gesichts

waschmittel [Kosmetika]: Haulreinigungsmittel und feuchtlg

keitsspendende Mlttel fOr die Haut: Tonic fur die Hautpflege: 

Feuchtigkeitsbalsam fOr die Haut; Abdeckcremes und Abdeck

gele; Desodoranten: Antitranspirantien [schweillhemmende 

Toilettemittel] : Prllparate zur Verwendung var und nach der 

Rasur: Rasierselfe; Rasiercremes: Rasiergele; Rasierwasser; 

Rasiervorbereitungsmittel: Talkumpuder fur Toilettezwecke; 

Korperpflegemittel ; Zahnputzmittel; Zahnpasta. 

DE 14 

Edelmetalle und deren Legierung ; Juwelierwaren, Schmuck

waren, Edelsteine; Uhren und Zeitmessinstrumente: Strass 

[Edelsteinimitation]; Halbedelsteine; Halsketten [Schmuck]; 

Fingerringe: Ohrringe; Armbander, Fullgelenkkettchen: Arm

biinder; Anhanger [Schmuck]: Broschen; Tiaren: Teile und 

Zubehor filr alle vorgenannten Waren. 

DE - 18 

Leder und Lederimitationen; Reise- und Handkoffer: Kofler 

filr Reisezwecke ; Gepiick; Handkoffer [Suitcases]; Reiseta

schen: Grolltaschen; Handkoffer: Freizeittaschen; Handta

schen; Schultertaschen; Kulturbeutel; Tragtaschen: Rucksa

cke; Rucksacke, Bauchtaschen; Sporttaschen; Freizeltta

schen ; Aktentaschen , Dokumentenmappen: Dokumentenkof

fer; Notenmappen; Schultaschen; Kosmetikkoffer; Kleiderbeu

tel und -koffer: Krawattentaschen, Geldscheinetuis; Notizbuch

halter; Dokumententaschen und -mappen; Kreditkartenetuis 

und -hullen; Brieftaschen; Geldborsen; Regenschirme; Spa-

zierstocke; Schulterriemen; Telle und Zubehor fur alle vorge

nannten Waren. 

DE - 25 
Bekleidungsartikel; Damenbekleidung; Kinderbekleidung; 

Hamden, Blusen, Freizeithemden, T-Shirts, Westen, Korsett

leibchen, Bodysuits, Polohemden, Sporthemden, Football und 

Rugbyhemden; Hasen, Jeans, Shorts, Sportshorts, Badebe

kleidung; Unterwiische; Lingerie [Wiischestucke filr Darnen]; 

Sportkleidung; Oberbekleidungsstucke, Mantel, Jacken, 

Freizeitjacken, Wasserdichte und wetterfeste Jacken und 

Mantel, Parkas, Korperwarmer; Anziige; Kittel; Rocke: Hosen

rocke; Lange und kurze Kombinationen; Sweatshirts; Trikot

kleidung; Pullis, Boleros und Strickjacken: Leggins; Beinwar

mer; Krawatten ; Wamser; Schlafgewander, Schlafgewilnder, 

Pyjamas, Frisiermantel; Schuhwaren; Stiefel, Schuhe, Haus
schuhe, Sandalen, Trainingsschuhe, Strumpfwaren und ge

wirkle und gewebte Unterwasche; Kopfbedeckungen; Huie; 

Kappen; Baskenmutzen: Halstilcher; Umhangetucher: Hand

schuhe [Bekleidung] : Fausthandschuhe [Bekleidung]: Gurtel 

(als Bekleldungsartikel) : Stirnbander und Armbander. 

DE - 35 
Einzelhandelsdienstleistungen in Verbindung mi! dem Verkauf 

van Mitteln zur Karper- und Schonheitspflege, Speisen und 

Getriinken, Pralinen, SuBigkeiten , Bonbons, alkoholfreien 

Getriinken, alkoholischen Getranken, Bekleidungsstucken, 
Schuhwaren, Strumpfwaren, Haaraccessoires, Modeacces

soires, Taschen, Hulen, Juwelierwaren, Schmuckimitatlonen, 

Schreibinstrumenten, Schreibwaren, Bilchem, Taschenuh

ren/Armbanduhren und Brillenerzeugnissen; Zusammenstel

lung van Mitteln zur Karper- und Schonheitspflege, Speisen 

und Getranken, Pralinen, SOlligkeiten, Bonbons, alkoho~reien 

Getranken, alkoholfreien Getrilnken, alkoholischen Getriinken, 

Bekleidungsstucken, Schuhwaren, Strumpfwaren, Haaracces

soires, Modeaccessoires, Taschen , Hulen, Juwelierwaren, 

Schmuckimitationen, Schreibinstrumenten, Schreibwaren, 

Biichem, Taschenuhren/Armbanduhren und Brillenerzeugnis

sen fur Dritte In einem Einzelhandelsgeschafl, um dem Ver

braucher eine bequeme Ansicht und den Erwerb dieser Waren 

zu ermoglichen; Zusammenstellung van verschiedenen Be

schreibungen oder Bildern van Mitteln zur Karper- und 

Schtinheitspflege, Speisen und Getranken, Pralinen, Siil1ig

keiten, Bonbons, alkoholfreien Getranken, alkoholfreien Ge

tranken, alkohollschen Getranken, Bekleidungsstucken, 

Schuhwaren, Strumpfwaren, Haaraccessoires, Modeacces

soires, Taschen, Hulen, Juwelierwaren, Schmuckimitationen, 

Schrelbinstrumenten, Schreibwaren, Bilchem, Taschenuh

ren/Armbanduhren und Brillenerzeugnissen in einem Katalog 

fur Dritte, um dem Verbraucher eine bequeme Anslcht und 

den Erwerb dies er Waren per Versandhandel zu ermoglichen; 

Zusammensteliung fur Dritte van verschledenen Beschreibun

gen oder Abbildungen van Kosmetika, Lebensmitleln und 

Getriinken, Schokolade, Siilligkeiten, Bonbons, Erfrischungs

getriinken, alkoholfreien Getranken und alkoholischen Getran

ken auf einer Internet-Website, um dem Verbraucher eine 

bequeme Ansicht und den Erwerb dleser Waren uber das In

ternet oder uber andere Onllne-Kanale zu ermtiglichen: Zu
sammenstellung van verschledenen Beschreibungen und 

Abbildungen van Bekleidungsstucken, Schuhwaren, 

Strumpfwaren, Haaraccessoires, Modeaccessoires, Taschen, 

Hiiten, Juwelierwaren, Schmuckimitationen, Schreibgeraten, 

Papier- und Schreibwaren. Armbanduhren und Brillenerzeug

nissen filr Dritte auf einer Internet-Website, um Verbrauchem 

eine bequeme Ansicht und den Erwerb dieser Waren uber 

das Internet oder uber andere Online-Kanale zu ermoglichen: 

Information, Beratung und Kundendienst in Bezug auf die 

vorstehend genannten Leistungen; Schaufensterdekoration; 
Schaufensterdekoration; Unternehmensverwaltung; Alie var-
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stehend genannten Dienstleistungen, soweit sie in Klasse 35 

enthallen sind. 

ET· 3 
Pleegilusained ja muud pesuained: Puhastus-, poleer-, 
kiiiirimisained, abrasiivtootlusvahendid: M1llemeditsiinilised 
preparaadid juuste, peanaha, naha ja kiiiinte hoolduseks ja 

raviks: Seebid: Parfiiiim: Parfumeerialooled: Kolni vesi : Tua

lettvesi: Essents- ja ilrdiolid: Kosmeetikavahendid: Meigiva
hendid, jumeslusvahendid: Huulepulgad: Kiliinelakid; Kuune
lakieemaldajad: Mitteraviolstarbelised tualettvahendid: Ravi
toimela juukseveed: Juukselakid ja -geelid; Vanni- ja 

dusipreparaadid: Vanni- ja dusialid, -geelid , -kreemid ja -va
hud: Maskid niiole ja kehale; Nao- ja kehakoorijad; 
Naopuhastusvahendid [kosmeetikalootedJ; Nahapuhastusva
hendid ja niisutajad; Niionaha toonikud; Naha niisutusvahen
did: Nahavigade kattekreemid ja -geelid: Deodorandid : An
tiperspirandid [hiigieenivahendid]: Vahendid kasutamiseks 

enne ja piirasl habemeajamist; Habemeajamisseep: Raseeri
miskreemld: Raseerimisgeel; Habemeajamisjiirgsed naoveed; 
Raseerimise ettevalmistusvahendid; Talgipulber [tualett-tarveJ; 
Tualett-tarbed: Hambapastad; Hambapasla. 

ET - 14 
Viiiirismetallid ja nende sulamid; Juveeltooted, viiiiriskivid; 

Hortoloogilised ja kronomeelrilised inslrumendid (kellad Ja 
kronomeelrid); Strassisl juveeltooted; Poolviiiiriskivid; Kae
lakeed UuveeltootedJ; Sarmused; Korvarongad; Kiie- ja jala
vorud; JalavOrud; Kile-jajalavorud; Ripalsid [ehledJ; Prossld ; 

Diadeemid: Osad ja tarvikud koigile eelpoolmainitud kaupade

le. 

ET • 18 
Nahk ja kunstnahk; Reisikohvrid ja -kotid; Reisikohvrid; Pagas; 
Kohvrid; Reisikotid ; Rahataskud; Sumadanid ; Vaba aja kotid ; 
Kiiekotid; Olakotid; Tualett-tarvete kotid; Kandekotid: Seljako

tid ; Seljakotid : VOokotid ; Spordikolid; Vaba aja kotid; 
Dokumendimapid , porlfellid; Diplomaadikohvrid, portfellid; 
Noodimapid; Koolikotid; Kosmeetikakotid (liihjad); ROivakotid 

ja -kandurld; Llpsukarbid; Kirjamapid; Miirkmikukaaned; 
Dokumend1taskud ja -hoidikud; Krediilkaardilaskud ja -hol
dikud; Rahakotld ; Peenrahakolid; Vihmavarjud; Jaluluskepld; 
Rihmad (Nahast Ola -) , nahasl olarihmad; Osad ja tarvikud 

koigile eelpoolmainilud kaupadele. 

ET - 25 
Roivad; Naiste rlietusesemed; ROivad (laste); Siirgid, pluusid , 

vabaajasiirgid , T-sargid , vestid, naistesiirgid, bodid, polosiir
gid, spordisiirgid, jalgpalll- ja ragbisiirgid; Puksid , teksased, 
sorlsid , luhikesed spordipiiksid , ujumisraivad; AlusrOivad, • 
riided , -pesu ; Naistepesu; Spordiroivad ; Viilisroivad , Manllld , 
jakid , Jakid, Blusoonid, Veekindlad ja ilmastikukindlad jakid 
ja manliid , Parkad, Kehasoojendid; Ulikonnad, kostilumid; 

Ohtutuaietid; Seelikud ; Piiksseelikud; Liihikesed ja pikad 
kombinesoonld; Treeningpiuusid; Kudumid (rOivad); Diemprid, 
olajakid ja noobitavad viliased kampsunid; Siiarised; Siiiirised; 
Kaelasidemed, lipsud; Vestid; Ooriided, Ooriided, Pidiaamad, 

Hommikumanllid , hommikukleidid; Jalatsid; Saapad, kingad, 
tuhvlid , sandaalid, spordijalatsid, sokid ja sukakaubad: 

Peakatted; Peakatted; Mutsid; Baretid; Sallid; Sallid, kaeiasal
lid; Kindad [rolvadJ; Kiipikud [rOivadJ; Vo6d, rihmad(riietusese
med); Peapaelad Ja randmepaelad. 

ET - 35 
Kosmeetikumide, toidu ja joogi, sokolaadide, maiustuste, 
kompvekkide, karastusjookide, alkoholivabade jookide, alko
hoolsete jooklde, rOivaste, Jalalsite, lrikotaaikaupade, juukse
tarvikute, moetarvikute, kottide, kilbarakaupade, juveeltootele, 
lehisviiiiriskivide, kirjutusvahendile, kirjatarvete, raamalule, 
kiiekellade ja prillide milugiga seotud jaemuugiteenused; 

Kolmandale isikute heaolu nimel kosmeetika, §okolaadide, 
maiustusle, kompvekkide, karastusjookide, alkoholivabade 

jookide, mittealkohoolsete jookide, alkohoolsele jooklde, rOi
vaste, jaialsile, trikotaaii , juukseaksessuaaride, moeakses
suaaride, koltide, peakalele, juveeltootete, tehisviiiiriskivide, 

kirjutusvahendile, kirjalarvele , raamalute, kellade ja prillide 
toomine Ohle jaemiiiigipunktl koondamine, el voimaldada 
klientidel neid tooteid mug avail vaadata ja osta; Kolmandate 
isikule heaolu nimel kosmeetikavahendile, toidu ja joogi, 
sokolaadide, maiustuste, kompvekkide, karastusjookide, 

alkoholivabade jookide, miltealkohoolsele jookide, alkohool
sete jookide, raivaste, jalatsite, lrikotaazi, juukseaksessuaari
de, moeaksessuaaride, kollide, peakatete, juveelloolete, te

hisviiiiriskivide, kirjulusvahendile, kirjatarvele, raamatute, 
kellade ja prillide kirjelduste vol piltide iihte kohta koondamlne, 
et voimaldada klienlidel neid looteid mugavall vaadala ja 
posti teel osta; Milmesuguste kaupade kirjelduste Ja piltide 
koondamine kolmandalele isikulele interneti veebilehel: kos
meetikatooled, loiduained ja Joogid, §okolaad, maiustused, 

kommid, karastusjoogid , mittealkohoolsed joogid Ja alkohol
joogid, et kliendid saaksid neld kaupu lntemeti kaudu vai 
muude sidusvahendile abil mugavall vaadelda ja osta; Mitme
suguste kaupade kirjelduste ja pillide koondamine kolmanda

lele isikulele lnlemeti veebilehel: rOivad, jaiatsid, sukakaubad, 
Juukseaksessuaarid, moeaksessuaarid, kotid, naistekubarad, 
juveeltooled, kirjutusvahendld, kirjalarbed, raamatud, 
kiiekellad ja prillid, el kliendid saaksid neid kaupu inlerneli 
kaudu viii muude sidusvahendite abll mugavall vaadelda ja 

osta; Kliendiinfo, -naustamlse ja -abl pakkumine seoses eel
nimetatud teenustega: Poeakende (vaateakende) kaunistam~ 

ne, dekoreerimine: Poeakende (vaateakende) kaunlslamine, 
dekoreerimine; Arikorraldus: KOik eeipool nimetatud teenused, 

mis kuuluvad klassi 35. 

EL· 3 
I\EUKOVTIKO lTOpOOKEUciaµoTO KOi ciME, oual•, y10 nAua1µ0· 

napaaKtucioµoTa Ka8op1aµou , aTIAl)wa~,. a'l'oipta~, Airrou, 

KOi 01T6~ca~,· M~ 'l'OpµoKCUTIKci napaaKtuciaµoTa y10 
E'l'Opµoy,j OE, l3081ci 'l'POvtilio KOi lTEpmoi~a~ TtlJV µa>.A1wv, 

TOU TPIXWTOU T~, KC'l'OM,, TOU litpµarn, KOi TtlJV vux1wv· 
l:OlTOUVIO· Apwµo· Eili~ opwµoTOlTOlia, · K0Awv1•,· Eau de 
toilette· A18tp1a KOi 'l'UTIKci tA010· KaMuvtlKci· MoK1y1ci(· 
Kpoy16v· BcpviK10 ovuxwv· npo'i6vm y10 T~v O'l'oipca~ 

l)tpVIKIWV VUXIWV· M~ 'l'OpµOKEUTIKO lTOpOOKCUaaµOTO 
ornµ1Kiis mpmoi~a~,· l\oa16v y10 TO µ0M1ci· l\oK µaM1wv 
KOi (£At y10 TO µ0AA1a· npo'i6vto y1a XPiiO~ OTO µnav,o KOi TO 
vtou,· "EAaia, (EA£, Kptµ•, KOi O'!'P6AouTpo y10 TO µnav,o KOi 

TO VTOUs• MaaKEs lTpOOWlTOU KOi awµorn,· npoi6vta 
onoAtma~, npoawnou KOi awµoTo,· npo'i6vto Ko8op1aµou 
npoawnou· npo'i6vto Ko8op1aµou KOi tvuliciTwa~, Tou 
litpµorn,· TovwnKi, Aoa16v y10 To litpµo· npo'i6vTo 

EVUlitiTtlJO~- TOU litpµoTo,· Kpiµt, KOi (£1,t y10 Tis OTEAEIEs 
Tou litpµoro,· Anoaµ~nKa· npo'i6vto Kara r~, t'l'ilipwa~, 
[y1a aroµ1K,j mpmoi~a~J· nopoaKtuaaµara y1a xp,ja~ np1v 
ii µera ro ~up1aµo· l:01Touv,o (uplaµoro,· Kptµt, (upiaµoro,· 
ZtAt ~upiaµaro,· npo"i6v y10 µnci To (up1aµa (after shave)· 

nopoaKtutiaµaro y10 T~v npono1µaoia rnu (upiaµorn,· ToAK 
y10 aroµ1K,j mpmoi~a~· K0Muvt1Kci· OliovrnoKEuciaµara· 

Oliovt6Kptµt,. 

EL - 14 
noMnµo µtraMo KOi Kpciµoro ourwv· Koaµ,jµaro, tili~ 

xpuooxoTa,, noAuT1µ01 Ai801· Elli~ wpoAoyonolio, <01 aMo 
xpovoµnp1Kci 6pyovo· Anoµ1µiia•1, Koaµ~µaTwv· ntTpt, 
~µmoMnµt,· ntp11itpo10· AoxruAili10· l:KouAopi<10· Bpax16A10· 

ntplO'l'UPIO· Bpox16A10· Mtvtoy16v KOi lTOvtaTl'I'· ruvolKEit, 
KOP'l'ITOE, (n6pm,)· T1tipt,· Mtp~ KOi ·~opr,jµOTO y10 6Ao TO 

lTpOOVO'l'EP8EVTO £iii~. 

EL - 18 
Atpµo KOi 01Toµ1µ,ja£1, !5t pµaro,· Kll)wno KOi )laJ.ha•, 
ra(11iiou· Eili~ ro(11iiou· AnoaKcut,· BaAiTac,· Ta(11i1wr1Koi 
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CJClKOI· MnaouAa-paAITaE, y1a Tl1 µnacpopa pouxwv· 
BaA1raaK1a· TaavrE, y1a avmia11µ0 vruCJ1µ0· TaavrE,· Taavr•, 
µE Aoupi y1a Tov wµo· TaavraK1a y1a Ei611 npoawmK~, 
TTEp1TToi11011,· TaavrE, µnocpopa,· raKi61a TTAar11,· raKi61a 
TTAciT11,· TaavraKta TTOU TTpoaapµ6(ovra1 ar11 {WVIJ · ABAIJTIKOI 
aaKOI· TaavrE, y1a avmia11µ0 VTUCJ1µ0· BaAimE<; y1a tyypacpa· 
XopTocpuAaKE,· MoUCJIK~ (B~KE, y1a TTOpTITOUPE<;)· rxoAtKi<; 
aaKE,· BoA1raaK1a y1a Ei611 KoMwmaµou, xwpi<; xwpiaµaro· 
lµonoB~KE, KOi B~KE<; y10 TIJ µnacpopa cv6uµarwv· 0~KE<; y1a 
ypoJlaTE,· 0~KE, y10 011µE1wµorap10· 0~KE<; KOi urro6oxt, y10 
011µt1wac1,;· 0~KE, y1a tyypacpa Kai cpaKEAOI· 0~Kt, KOi 
UTT06oxt, y1a TTICJTWTIKi, KllpTE<;· noproq,6A1a rotn11,· 0~KE<; 
TCJ~16iou KQI noproq,6A1a OE ox~µa TTOUVJOOU · OµnptAt, 
Jlpox~,· Pal3601 TTEpllTllTOU· IIEpµaTIVOI 1µavrt<; [Aoup1a] y1a 
Tov wµo · Mtp11 Kat E(apT~µam y1a 6Aa ra npoovacpcpBtvra 

Ei611 . 

EL - 25 
Ei611 poux1aµou· ruvatKEia cv6uµam· na161Ka EV6Uµara· 
nouKaµ100, µnAoU(E,, lTOUKaµ100 y1a avmia11µ0 vrua,µo, 
KOVTOµliVIKE<; µnAou{E<;, y1AEKO, yuva1KEia cpavEAliKIO , 
KOpµtiKIO, µnAou(E<; TT6Ao, aBAIJTIKi, cpavtAE,, cpavtAt<; 
aµEp1Kav1Koli no6oacpaipou Kat payKµm· navrcA6vta, 
navnAcivta r(1v, navrEA6vta KOVTti , aBA11nKa KOVTa navrcA6v10, 
µay16· Eawpouxa· ruvalKEiO cawpouxa· ABAIJTIKt, [~WTEPIKE<; 
moAt,· Ei611 c~wnp1K~, tv6ua11<;. noAra, Mnoucpav, npoxE1pa 
µnoucp<iv, A61al3poxo KOi avBcKnKa an<; Ka1p1Kt, auvB~KE<; 
µnoucpav Kai naAra, AvopaK, nAtKa µc mtv6ua11· Ko0Touµ1a 
(mia11µ0 cv6uµara) · Bpa61vt,; TouaAtn,· C!>ouarc,· 
navrcAov6cpouCJTE, (Orr-K1A6r)· MaKptf<; KOi Kovrt , Koµmvc{6v· 
C!>OUTEP (KoAAcy10Ki<; µnAmi{c<;)· nAEKTa [cv61iµaro]· 
nouA6pcp, µnoAcp6 KOi (aKtn,;· KoAav· rKtrc<;· rpaparc,;· 
nAtKo· Ev6uµoro unvou, Ev6uµara unvou, n1T{aµc,;, 
L116cpovc,; pciµTTE<; runou peignoir· Yno6~µora· MTT6TE<;, 
TTOTTOliTata, novr6q,Ac<;, aav61iA10, aBAl1TIK<i rranoliTCJIO , 
KaAa6v, KaATac,; Kat nAuTa ci611 cawpouxwv· Ei611 mAono1io,;· 
Ei611 mAono1ia<;· I:Koliq,01· Mrrcpt6c,;· Mavr~A,a y10 TO Aa1µ6· 
raA1a [cvMµaraJ· ravr1a· ravr1a xwpi<; xwpiaµara y1a Ta 
6aKruAa [cv61iµara]· Zwvc,; (w<; tl6a<; tv6ua11,;)· KEcpaA66rnµo1 
KOi lltplK<ipma. 

EL · 35 
YTTIJPECJit<; AIOVIK~<; TTWAIJOIJ<; y10 rrwA11011 CJ[ oxtail µE 
KOMUVTIKCl, Tp6q,1µ0 KOi TTOT<i, CJOKOAciTt<;, yAuK<i, KapaµtAc,, 
OVOljlUKTIKCl, µ11 OIVOTTVEUµOTW61J TTOTD, OIVOTTVEUµOTW61J TTOTCl, 
cv61iµaTa , urro6~µara, El611 K0Amorro1ia,, auµnA11pwµara 
(a~tooulip) µaAA1wv, auµnA11pwµoTa (o~caoucip) µ660,, 
TCJ<iVTE<;, Ei611 mAonotia<;, KOCJµ~µOTO, ljl£UTIKO KOCJµ~µOTQ, 
6pyova ypacp~<;. Ei61J xapTonwAEiou, l31f3Aia, poA6y10 XEIPO<; 
KOi om1K<i t1611· I:uyKtVTpWOIJ CJ[ TTPOT~PIO AIOVIK~<; TTWhlJOIJ<;, 
rrpo,; t(urr11ptT1JOIJ rpiTwv, c16wv 6rrou TTEptAoµpavovrm 
KaAAUVTIK<i, rp6q,1µa Kai TTOT<i, OOKOAarc<;, yAuK<i, KOpaµtAE<;, 
OVOljlUKTIKCl, µIJ OIVOTTVEUµOTW61J TTOT<i, OIVOTTVEUµOTW61J TTOTO, 
Ev61iµaTa, uno6~µaTa, £1611 KOATaono1ia,;. auµnA11pwµaTa 
(a~tooucip) µaAA1wv, auµnA11pwµaTa (a~EOouap) µ660,;, 
TOClVTE<;, t i611 mAonolia<;, Koaµ~µaTO, \IIEUTIKO Koaµ~µOTO, 
cipyava ypacp~,. ti611 xapTorrwAtlou, l31l3Aio, poA6y1a XEIP6, 
KOi OTTTIKll Ei61J, ycyova<; TTOU TTOptXEI CJTOU, TTEAaTE, TIJ 
6uvoT6TIJTO va l3Atnouv KOi va ayopci(ouv µc av,011 ra ci611 
aura· ruyKtvrpwa11, npo<; t(UTT1Jptr11a11 Tpirwv, no1K1Aia, 
TTEptypacpwv ｾ＠ EIKOVWV KOMUVTIKWV, rpocpiµwv KOi TTOTWV, 
OOKOAOTWV, yAUKWV, KapaµEAwv, OVOljlUKTIKWV, µ11 
01vonvcuµarw6Wv rrorWv, 01vo1TVcuµarwOWv rrorWv, 

Ev6uµciTwv, uno611µarwv, E16wv KaAmono1ia,;, 
auµnA11pwµ6Twv (a(rnoucip) µaM1wv, auµrrA11pwµarwv 
(a~Eaouap) µ660,, TOOVTWV, E16WV TTIAOTTOtia,, KOOµIJµOTWV, 
ljlEUTIKWV KOOµIJµaTWV, opyaVWV ypacp~<;. E16WV 
xapTOTTWAEiou, l31l3Alwv, p0Aoy1wv XEIP<i, KOi omtKWV El6wv 
ac KOHiAoyo, yEyov6, nou rraptxEI OTou, ncA<iTE, TIJ 
6uvat6TIJTO va l3Atnouv KOi va ayopa{ouv µE aVEOIJ ra Ei611 

auTa µtow raxu6poµ1K~, napayyEAia<;· I:uyKtvrpwa11, rrpo,; 
E~UTT1Jptr11a11 rpitwv, TTOIKIAia, TTEptypacpwv ｾ＠ [IKOVWV 0[ 
OXtOIJ µE KOMUVTIKll, Tp6cp1µa KOi TTOTll, OOKOAOTOKIO, yAUKCl, 
KOpaµtAE,, OVOljlUKTIK<i, µIJ OIVOTTVEUµOTW61J TTOTQ KOi 
OIVOTTVEUµatw61J TTOTQ OE ICJTOBta11 aro L11a6iKTUO, yEyov6, 
TTOU TTpoacptpEI arou,; TTEAaTE<; TIJ 6UVOTOTIJTO va pAtTTOUV Kai 
va ayopli(ouv µc civca11 ra Ei611 aura µtow Tou L11a61Kruou ｾ＠
µc ciMa µtao mi ypaµµ~,· I:uyKtvrpwa11, TTPO<; E(UTTIJPETIJOIJ 
TpiTWV, TTOIKIAiO<; TTEplypacpwV ｾ＠ EIKOVWV OE QXEOIJ µc 
Ev6uµara, uno6~µara, Ei61J KaAraorro1ia,;, auµnA11pwµara 
(a~caouap) µaM1wv, auµrrA11pwµaTa (a~Eaoucip) µ660,;, 
ralivrE<;, (wvc,, µavriA1a y1a TOV Aa1µ6, Ei611 mAorro1ia,, 
Koaµ~µara, ljltUTIKO Koaµ~µara , 6pyava ypocp~,. ci611 
xoprorrwAEiou, l31l3Aia, poA6y1a XEIPO<; KOi OTTTIKO Ei61J O[ 
1ar0Bta11 aro ll1a6iKTUO, yEyov6<; TTOU TTOPEXEI OTOU<; TTEAcitE<; 
TIJ 6uvar6r11ra vo pAtnouv KOi vo oyopa{ouv µE civca11 ra £1611 
aura µtow rou L11061KTliou ｾ＠ µE aMa µtoo mi ypaµµ~,; · 
nopox~ nA11pocpop1wv. auµpouAwv Kat l30~8E10<; aE TTEAan,; 
CJXETIK<i µc n, npoovacpEp6µEvE, UTTIJpEOiE,· ll1aK6aµ11a11 
l31Tp1vwv· L110K6aµ11a11 lllTPIVWV· ll1oxcip1a11 ETTIXEIP~OEWV· 
OAE, 01 TTpoOVOq>Ep6µEVE<; un11pcaiE<; ncpiAoµl3av6µEvE, OTIJV 
KADOIJ 35. 

EN· 3 
Bleaching preparations and other substances for laundry use; 
cleaning, polishing, scouring and abrasive preparations; non
medicated preparations for the application to, conditioning 
and care of hair, scalp, skin and nails; soaps; perfumes; per
fumery; eau de cologne; toilet waters; essential and herbal 
oils; cosmetics; make-up preparations: lipsticks; nail varnishes: 
nail varnish removers; non-medicated toilet preparations; hair 
lotions; hair sprays and hair gels; preparations for use in the 
bath or shower; bath and shower oils, gels, creams and loams; 
face and body masks; face and body scrubs; facial washes : 
skin cleansers and hydralors; skin toners: skin moisturizers; 
blemish creams and blemish gels; deodorants; antiperspirants; 
preparations for use before shaving and after shaving; shaving 
soaps; shaving creams; shaving gels; after-shave prepara
tions; pre-shave preparations; talcum powders; toiletries; 
dentifrices; toothpastes. 

EN · 14 
Precious metals and their alloys; jewellery, precious stones; 
horological and chronometric instruments; Imitation jewellery; 
semi-precious stones; necklaces; rings; earrings; bracelets; 
anklets; bangles: pendants; brooches; tiaras; parts and fittings 
for all the aforesaid goods. 

EN · 18 
Leather and imitations of leather; trunks and travelling bags; 
travel cases; luggage; suitcases; holdalls; portmanteaux; 
valises; bags; handbags; shoulder bags; toiletry bags; carrier 
bags; rucksacks; backpacks; bumbags; sports bags; casual 
bags; briefcases; attache cases; music cases; satchels; beauty 
cases; ganment bags and carriers; lie cases; nolecases; 
notebook holders; document cases and holders; credit card 
cases and holders; wallets; purses; umbrellas; walking slicks; 
leather shoulder belts ; parts and fillings for all the aforesaid 

goods. 

EN· 25 
Articles of clothing ; womenswear; childrenswear; shirts, 
blouses, casual shirts, T-shirts, vests, camisoles, bodysuits, 
polo shirts, sports shirts , football and rugby shirts; trousers , 
jeans, shorts, sports shorts, swimwear; underwear; lingerie: 
tracksuits; articles of outerwear, coats , Jackets, casual Jackets, 
waterproof and weatherproof jackets and coats, parkas, body 
warmers; suits; dresses; skirts; culottes; Jumpsuits, playsuits; 
sweatshirts; knitwear; jumpers, shrugs and cardigans; leg
gings; legwanmers; neckties; waistcoats; sleepwear, nightwear, 
pyjamas, dressing gowns; footwear; boots, shoes, slippers, 
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sandals, trainers, socks and hosiery; headgear; hats; caps; 
berets; scarves; shawls; gloves; mittens; belts (being articles 

of clothing); headbands and wristbands. 

EN • 35 
Retail services connected with the sale or cosmetics, food 
and drink, chocolates, sweets, candies, soft drinks, non-alco

holic beverages, alcoholic beverages, clothing, footwear. ho
siery, hair accessories, fashion accessories, bags, millinery, 

jewellery, imitation jewellery, writing instruments, stationery, 
books, watches and eyewear; the bringing together in a retail 
outlet, for the benefit or others, of cosmetics, food and drink, 

chocolates, sweets, candies, sort drinks, non-alcoholic 
beverages, alcoholic beverages, clothing, footwear, hosiery, 

hair accessories, fashion accessories, begs, millinery, jew
ellery, Imitation jewellery, writing instruments, stationery, 
books, watches and eyewear, thereby to enable customers 

conveniently to view and to purchase those goods; the bringing 
together, for the benefit of others, of a variety of descriptions 

of, or of images of, cosmetics, food and drink, chocolates, 
sweets, candies, soft drinks, non-alcoholic beverages, alco
holic beverages, clothing, footwear, hosiery, hair accessories, 
fashion accessories, bags, millinery, jewellery, Imitation jew
ellery, writing instruments, stationery, books, watches and 

eyewear in a catalogue, thereby to enable customers conveni
ently to view and to purchase those goods by mail order; the 
bringing together, for the benefit of others, of a variety of de
scriptions of, or of images of, cosmetics, food and drink, 
chocolates, sweets, candies, sort drinks, non-alcoholic 
beverages end alcoholic beverages on an Internet website, 

thereby to enable customers conveniently to view and to 
purchase those goods via the Internet or by other on-line 

means; the bringing together, for the benefit or others, or a 
variety or descriptions of, or or images of, clothing, footwear, 

hosiery, hair accessories, fashion accessories, bags, millinery, 
jewellery, imitation jewellery, writing instruments, stationery, 
books, watches and eyewear on an Internet website, thereby 

to enable customers conveniently to view and to purchase 
those goods via the internet or by other on-line means; provi
sion of information, advice and assistance to customers relat

ing to the aforementioned services; window dressing; window 
display arrangement services; business administration; all 
included in Class 35. 

FR • 3 
Preparations pour blanchir et autres substances pour lessiver; 
Preparations pour nettoyer, polir, degraisser et abraser; 
Preparations non medicinales a appliquer, pour le traitement 
et le soin des cheveux, du cuir chevelu, de la peau et des 
angles; Savons; Parfums; Produits de parfumerie; Eau de 

Cologne; Eaux de toilette; Huiles essentielles et a base 
d'herbes; Cosmetiques; Produits de maquillage; Rouge a 
levres; Vernis i, angles: Dissolvants pour vernis i, angles; 
Produlls de toilette non medicinaux; Lotions capillaires; Sprays 
pour les cheveux et gels pour les cheveux; Preparations pour 
bains et douches; Huiles, gels, cremes et mousse pour le bain 
et la douche, Masques pour le visage et pour le corps ; Ex

foliants pour le visage et le corps; Nettoyants pour le visage 
[cosmetiques]; Produits nettoyants et hydratants pour la peau; 
Lotions toniques pour la peau; Hydratants pour la peau; 
Cremes centre les impuretes et gels centre les impuretes; 
Deodorants; Produits de toilette contre la transpiration; 

Produits pour le pre-rasage et l'apres-rasage; Saven a barbe; 
Cremes a raser; Gels de rasage; Lolions apres-rasage; 
Produils pour le rasage; Talcs; Produits de toilettes; Den
tifrices; Pales dentifrices. 

FR • 14 
Metaux precieux et leur alliage; Joaillerie, bljouterie, pierres 
precieuses; Horlogerie et instruments chronomelriques; 

Slrass; Pierres fines; Colliers; Bagues; Boucles d'oreilles; 
Bracelets; Bracelets de cheville; Bracelets; Pendentifs; 
Broches; Diademes; Pieces et parties constitutives et acces

soires de taus ces articles. 

FR • 18 
Cuirs et imitations du cuir; Mailes et valises; Caisses de 

voyage; Bagages; Mallettes; Fourre-tout; Mallettes de voyage; 
Valises; Sacs de taus les jours; Sacs a main; Sacs a ban

douliere; Trousses de toilette; Sacs a porter, Sacs a dos; Sacs 
a dos; Sacs banane; Sacs de sport: Sacs de taus !es jours; 
Porte-documents; Mallettes pour documents; Porte-musique; 
Cartables; Coffrets destines a contenir des articles de toilette 

dils •vanity cases"; Housses a viilemenls; Eluis pour cravates; 
Porte-billets; Porte-calepin; Porte-documents ; Etuis a caries 
de credit; Portefeuilles; Bourses; Parapluies; Cannes; Ban
doulieres [courroies] en cuir; Pieces et parties constitutives 
et accessolres de taus ces articles. 

FR· 25 
Articles d'habillement; Vetements pour dames; Viitements 
pour enfants; Chemises, chemisiers, chemises decontractees, 
tee-shirts, gilels, cache-corsets, maillots, chemises polos, 
maillots de sport, maillots de football et de rugby; Pantalons, 
jeans, shorts, shorts de sport, maillots de bain ; Sous
vi!tements; Articles de lingerie; Surviitements; Vi!tements 
d'exterieur, Manteaux, Vestes, Vestes de loisirs, Vestas et 
manteaux imperrneables el resistant aux intemperies, Parkas, 

Gilets sans manches molletonnes; Costumes; Robes; Jupes; 
Jupes-culottes; combinaison longue et courte; Sweat-shirts; 
Tricots [viitements]; Pulls, boleros et cardigans; Collants; 
Jambieres; Cravates; Gilets; Vetements de nuit, Vetements 
de nuit, Pyjamas, Peignoirs; Chaussures; Bolles, chaussures, 
pantoufles, sandales, baskets, chaussetles et bonneterie; 

Chapellerie; Chapeaux; Couvre-chefs; Berets; Foulards; 
Chilies; Ganis Jhablllement]; Milaines; Ceintures (articles 

d'habillemenl); Bandeaux et manchettes. 

FR· 35 
Services de vente au detail lies a la vente de produits cos
metiques, ailments et boissons, chocolats, sucreries, bonbons, 

boissons sans alcool, boissons non alcooliques, boissons al
cooliques, vetements, chaussures, bonneterie, accessoires 
pour les cheveux, accessoires de mode, sacs, chapellerie, 
joaillerie, imitations de bijoux, instruments d'ecriture, papeterie, 
livres, montres et lunettes; Le rassemblement dans un 

magasin de detail, pour des tiers, de cosmetiques, aliments 
et boissons, chocolals, sucreries, bonbons, boissons 
rafraichissantes, bolssons non alcooliques, boissons al
cooliques, vetements , chaussures, bonneterie, accessoires 

pour !es cheveux, accessoires de mode, sacs, chapellerle 
feminine, joailierie, imitations de bijoux, instruments d'ecriture, 
papeterie, livres, montres et lunetles, afin de permettre aux 

clients de visualiser et d'acheter facilement ces produits; Le 
rassemblement, pour des tiers, d'une variete de descriptions 
au d'images de cosmetiques, aliments et boissons, chocolals, 
sucreries, bonbons, boissons rafraichissantes , boissons non 
alcooliques, boissons alcooliques, vetements, chaussures, 

bonneterie, accessoires pour les cheveux, accessoires de 
mode, sacs, chapellerie feminine, joaillerie, imitations de 
bijoux, instruments d'ecrilure, papeterie, livres, montres el 

lunettes sur un site web sur !'internet, permettant aux clients 
de visualiser et d'acheter facilement ces produils par voie de 
telecommunications; Rassemblemenl, pour le compte de tiers, 
d'une variete de descriptions ou d'images de produils cos
metiques, aliments et boissons, chocolats, bonbons, frian
dlses, boissons sans alcool et boissons alcoolisees sur un 
site internet en ligne, perrnettant ainsi aux clients de visualiser 

et d'acheter facilement ces produits par le biais de !'internet 
au d'autres voies en ligne; Rassemblement, pour le compte 
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de tiers, d'une variele de descriptions ou d'images de 

velements , chaussures, bonnelerie, accessoires pour les 

cheveux, accessoires de mode, sacs, chapellerie feminine, 

bijoulerie, strass, Instruments d'ecriture, papelerie, livres , 

montres el articles pour la vue sur un sile internet en ligne, 

permetlanl ainsi aux clients de visualiser el d'acheler 

facilement ces produils par le biais de l'internel ou d'autres 

voies en ligne; Foumiture d'informations, de conseils et d'as

sistance aux clients concernanl lous les services µrecites; 

Decoration de vitrines; Decoralion de vitrines; Administration 

commerciale; Tous les services preciles compris dans la 

classe 35, 

IT - 3 

Preparati per la sbianca e altre sostanze per ii bucalo; Prepa

rali per pulire, lucidare, sgrassare e abradere; Preparali non 

medicali da applicare sui capelli, ii cuoio capellulo, la pelle e 

le unghie, per II trallamenlo e la cura dei medesimi; Saponl; 

Profumo; Prodotti di profumeria; Acqua di colonia; Eau de 

toilelte; Olii essenzlali e olil a base di erbe; Cosmetici ; Make

up; Rosselli ; Smalli per le unghie; Solvenli per smalti; Prepa

rati non medlcati per la toilelle; Lozione per capelli ; Spray e 

gel per capelli ; Preparati per ii bagno o la doccia; Olii, gel, 

creme e schiume per ii bagno e la doccia; Maschere per ii visa 

e ii corpo; Esfollanti per ii viso e ii corpo; Delergenti per II visa 

[per uso cosmellcoJ; Delergenli e idratanti per la pelle; Tonlcl 

per II visa; ldratanll per la pelle; Creme e gel conlro le macchie 

della pelle; Deodoranti; Antitraspiranti; Preparali da ulilizzare 

prima e dopa la rasatura; Sapone da barba; Creme da barba ; 

Gel per la rasatura; Lozioni dopobarba; Prodolli per la prepa

razione alla rasalura; Talco per toilelte; TDilelleria; Dentifrici ; 

Denlifricio. 

IT - 14 
Melalli preziosi e Iara leghe; Oreficeria, gioielleria, pielre pre

ziose; Orologeria e slrumenti cronometrici; Bigiolteria; Pietre 

fini [semipreziosiJ; Collane [gioielleriaJ; Anelli da dilo; Orecchi

ni; Braccialelti; Cavigliere; Braccialelti ; Ciondoli [gioielleriaJ ; 

Spille; Diademi ; Parti ed accessori per tulli i prodolti summen

zionati. 

IT - 18 
Cuoio e imilazioni di cuoio; Bauli e valigie; Cuslodie da viag

gio; Bagagli; Articoli di valigeria; Sacchi da viaggio; Valigle 

armadlo; Vallgle; Borse casual; Borselle; Borse a spalla; 

Aslucci da tollelte; Sacchelti; Zaini; Zaini; Marsupi; Borse da 

sport; Borse casual; Cartelle, buste [articoli di pelleJ; Valigelte 

per documenli; Porta-musica; Cartelle scolastiche; Baulelti 

destinali a cDnlenere articoli da toiletle delli vanity cases; 

Borse e contenilori per vestiti ; Custodia per cravalle; Porta

fogli ; PDrta-laccuini ; Cartelle per documenli e portadocumenli; 

Aslucci e custodie per carte di credilo; Portafogli ; Borselllni; 

Parapioggia ; Bastoni da passeggio; Bandoliere [correggeJ In 

cuoio; Parti ed accessori per tulti i prodolti summenzionati. 

IT - 25 
Articoll d'abbigliamento; Abbigliamento da donna; Articoli 

d'abbigliamento per bambini; Camicie, camicette, camicie 

casual, T-shirt, glubbotli, copribusll, body, polo, maglie spor

tive, mag lie de calcio e da rugby; Pantaloni, Jeans, pantalon

cini, pantaloncini da ginnastica, coslumi da bagnD; Biancheria 

personale; Lingerie; Articoli d'abbigliamento per lo sport; Arti

coli di abbigliamenlo eslemo, Cappolti, Giacche, Giacche 

casual, Giacche e cappolli impermeabili, Parka, Gilet lermici; 

Abili [completiJ; Camici; Gonne; Gonne, gonne panlalone; 

Compleli lunghi e corti; Felpe; lndumenli lavorati a maglla; 

Maglioni, bolero e cardigan; Gambali; Scaldamuscoli; Cravalte; 

Panciolli; Biancheria da nolte, Biancheria da nolte, Pigiama, 

Accappaloi; Scarpe; Stivali, scarpe, pantofole, sandali, scarpe 

da ginnaslica , calzinl e calzelteria; Cappelleria; Cappelleria ; 

Cappellini, Berretti ; Foulards [fazzolettiJ; Scialli ; Guanll [ab-

bigliamenlo); Manopole [abbigliamento); Cinlure (come articoli 

di abbigliamento) ; Fasce per la tesla e per i polsi. 

IT - 35 
Vendila al dettaglio di cosmelici , alimenti e bevande, ciocco

latini, bonbon, caramelle, bevande gassate, bevande analco

liche, bevande alcoliche, indumenti, calzature, maglieria, ac

cessori percapelli, accessori moda, bDrse, articoli di modiste

ria, gioielleria, bigiotteria, strumenti per scrivere, cartoleria, 

libri, orologi (da poise e de tasca) e articoli ottici ; Raccolla, a 

beneficio di terzi, in un punlo vendila, di cosmetici, alimenti e 

bevande, cioccolatini, bonbon, caramelle, bevande gassate, 

bevande analcoliche, bevande alcoliche, indumenti, calzature, 

maglieria, accessori per capelli, accessori moda, borse, arti

coli di modisleria, gioielleria, bigiollerie, strumenti per scrivere, 

cartoleria, libri, orologi (da poise e da tasca) e articoli ollici, 
per consentime al clienti la comoda visiDne ed acquisto; 

Raccolla, a beneficlo di terzi, di sveriale descrizioni ed imma

gini di cosmetici , alimenli e bevande, cioccolatini, bonbon, 

caramelle, bevande gassale, bevande analcoliche, bevande 

alcoliche, indumenti, calzature, maglieria, accessori per capelli, 

accessori mDda, borse, articoll di modisleria, gioielleria, bigiot

teria, strumenti per scrivere, cartoleria, libri, orologi (da poise 

e da tasca) e articoli ottici su un silo Internet, per consentirne 

ai clienti la comoda visione ed acqulsto tramite telecomunlca

zione; Raccolta su un silo Internet, a beneficio di terzi d'una 

variela di descrizioni o immagini di cosmeticl, alimenti e be

vande, cioccolatini, caramelle, candili, bevande analcoliche, 

bevande gassate e bevande alcoliche, per facilitarne ai 

clienli la visione e l'acquisto via Internet o lramile altri mezzi 

on-line; Raccolla, a beneficio di terzi, di svariale descrizioni 

ed immagini d'indumenti, calzalure, maglieria, accessori per 

capelli, accessori moda, borse, articoli di modisleria, gloielleria, 

bigiolleria, slrumenli per scrivere, articoli di cartoleria, libri, 

orologi (da poise e da tasca) e articoli otllci su un silo lnlemel, 

per consenlire ai clienti la comoda visione ed acquislo dei 

prodolli tramite Internet o mezzi on-line; lnformazioni, consu

lenza ed assislenza destinate al clienli in materia dei suddelti 

servizi; Decorazione di velrine; Decorazione di vetrine; Ammi

nistrazione commerciale; Tutti I suddelti servlzi compresi 

nella classe 35. 

LV - 3 
Mazgasanas un balinasanas lidzekll; Tirlsanas, pulesanas, 

attaukosanas un abrazlvie Jldzek[I; Nemediclniski Jldzekli, kas 

paredzeti matu, galvas adas, adas un nagu uzlabosanai un 

kopsanai ; Ziepes; Parfiml; Parfimerijas izstri'idiijumi; Odeko

loni; Tualetes udeQi; l:leriskas un augu eUas; Kosmetiskie 

lidzekli; Dekoraliva kosmelika; Lupukrasas; Nagu lakes; Nagu 

lakas nooemejl; f$ermeoa kopsanas lldzek[i bez i'irslnieciskas 

iedarbibas: Malu losjoni ; Matu lakes un zelejas; Vannas un 

dusas preparati; Vannas un dusas eUas. zeiejas, kremi un 

putas; Kosmeliskas ~ermeoa un sejas meskas; Sejas un 

~ermeoa skrubji; Sejas mazgasanas lidzekli; Adas lirisanas 
un mltrinasanas lidzekli ; Adas toniki; Adas milriniisanas 

lidzek[i; Kremi un geli Adas defektu parklasanai ; DezDdoranti; 

Pretsviedru lidzekli; Lldzekli pirms un pee skusaniis; Skusanas 

ziepes; Skusanas kremi; SkOsanas zelejas; Pecskusanas 

lidzekli; Pirmsskusanas Jldzekli; Talka puderis ~ermenim; 

PersDniskas tualeles lidzekll; Zobu kopsanas lidzekli; Zobu 

pastas. 

LV - 14 
Dargmetali unto sakausejuml; Juvelierizstradajumi, rotaslietas, 

dargakmeol; PulksleQi un hronomelriskie lnstrumentl; Bizute

rija; Pusdiirgakmeoi; Kaklarolas; Roku gredzeni; Auskari; 

Rokasspradzes; Kajsprlidzes; RDkasspriidzes; Karu[i; Pie

spraudes; Diademas; Delalas un piederumi visam ieprieksmi

netajam precem. 

LV - 18 
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Ada un Adas lmlll!cijas; CeJasomas un cemodani; Koferi ; Ba

gazas somas un cemodllni; Celasomas; letilpigas mlkstas 

somas; Cielas Adas ceJojumu somas; Nelieli koferi; Samas; 

Rokassomas; Plecu somas; Kosmi!likas somioas; lekrausanas 

maisl; Mugursomas; Mugursomas; Josias somas; Sports so

mas; Samas; Dokumentu portfeJi; Plakanl dokumentu portfeJi 

("diplomati"); Nosu mapes; Skolenu somas; Tualetes maciQI, 
bez tualetes piederumlem; Apgi!rbu somas un nesanas lzst

riidi!juml; Kaklasaisu futraJI; Kabalas portfeJI; PiezTmju 

gramaliQU maciQi: Dokumentu vaki un turi!taji; KredTtkarsu 

somas un makl; Kabatas portfeJi; Mazas planas somloas; 

Lletussargi; Sple~I; Plecu slksnas no lldas; DelaJas un pied&

rumi visam iepriek!mini!tajam preci!m. 

LV - 25 

Apgerbu izstrl!dajumi; Apgi!rbi sievieti!m; Bi!rnu apgi!rbl; 

Krekli, bluzes, krekli, T krekll, vestes, Qieburi, trike, teniskrekli, 

sporta krekli, futbola un regbija krekli; Bikses, dzinsl, sorti, 

sporta sorti, peldkosllmi; Apaksvela; Sieviesu veJa; Sparta 

apgi!rbi; Virsdri!bes, Mi!leli, Zaketes, Bluzoni, Odens lzturTgiis 

un laika apstl!klu izturlgiis iakeles, kl! arl mi!teJi, Sillas vejja

kas ar kapuci, Vati!tas siltas vestes; Uzvalki; Kleitas; Svlirkl; 

Biksusvllrki; Tsi vai gari kombinezoni; Sparta krekli ar garam 

piedurkniim; Trlkotazas izstriidajumi; Di.emperi, salles un vil

nas jakas, Ze~ubikses bez apaksdalas; Gelras; Kaklasailes; 

Vestes; Naktsve1a, NaklsveJa, Pidi.amas, ApmelQi un haliili; 
Apavi; Zabaki, kurpes, ritakurpes, sandales, treniokurpes, 

ze~es un ze~u lzstradajumi; Galvassegas; Galvassegas; C&

pures; Bereles; Kaklaull; Salles; Cimdi; DOraiQi: Josias (ap

gerbu piederuml); Galvassailes un piedurkou aproces. 

LV - 35 
MazumlirdznlecTbas pakalpojumi saistTbii ar kosmi!tikas, 

pi!rtikas un dzertenu, sokolades, saldumu, konfeksu, bezalko

holisko dzi!rienu, alkoholisko dzerienu, apgiirbu, apavu, ap

ak!ve1as, matu piederumu, modes aksesui!ru, somu, galanli!

rijas, juvellerlzslradajumu imilaciju, rakslllmpiederumu, kan

celejas piederumu, grllmatu, pulksleQU un briUu lirdznieclbu; 

MazumbrdzniecTbas veikalu apkoposana citu labii, lal sniegtu 

klienliem iespi!ju i!rtl apskalilies un iegiidiilies liis preces, 

viss ir saisllls ar kosmi!tikas, p!lrtlkas un dzi!rienu, sokolades, 

saldumu, konfeksu, bezalkoholisko dziirienu, alkoholisko 

dzi!rienu, apgi!rbu, apavu, apak§veJas, matu plederumu, 

modes aksesullru, somu, galanti!rijas, juvelierizslr!ldajumu 

imitacijas, rakstamlnstrumentu, kancelejas piederumu, 

gramatu, pulksteou un brillu jomu; Dai.!ldu aprakstu, atti!lu 

apkoposana cllu laba, lai snlegtu klienliem lespi!ju ertl apska

lTlies un iegiidlllies §Ts preces pasOtot pa pastu, viss Ir salslTls 

ar kosmi!likas, partikas un dzerlenu, sokolades, saldumu, 

konfeksu, bezalkoholisko dzerienu, alkoholisko dzi!rienu, ap

gi!rbu, apavu, apaksvelas, matu piederumu, modes aksesulll\J, 

somu, galanterijas, juvelierizstrlidajumu imitacijas, rakstaminst

rumentu, kancelejas piederumu, gramatu, pulksteou un brillu 

jomu; Daiadu aprakstu vai alli!lu komplektesana interneta 

limekla vietne treslim personlim saistTbii ar liiidllm precem: 

kosmelika, pArtikas produkti un dzerienl, sokoliide, salduml, 

konfekles, bezalkoholiskie dzi!rienl un alkoholiskie dzi!rienl, 

laujot klientiem i!rti aplOkol un iegadl!lies §Ts preces ar lnter

neta vai citu lle!saisles fidzekJu starpniecTbu; Dai.adu aprakslu 

vai attelu komplektesana intemeta limekJa vietne tresam 

personiim saistlbll ar sadam precl>m: apgi!rbi, apavi, lrikolliias 

izslrlldlljumi, piederumi maliem, modes aksesullri, somas, 

sievie§u cepures, Juvelierizstradlljuml, biiulerija, rakstllmpi&
deruml, kancelejas plederuml, gramalas, rokas pulksleQi un 

brilles, 1aujot klienliem erti aplOkot un iegadaties §Ts preces 

ar intemeta vai citu tieiisaistes fidzeklu starpniecTbu; lnformaci

jas, ieleikumu un palidzTbas sniegsana klientiem salslTba ar 

ieprieks minetajiem pakalpojumlem; Veikalu skallogu nofor

mesana; Veikalu skallogu noformiisana; Uzoemumu pllrval

disana; Visi ieprleks minelie pakalpojumi ietverti 35. klase. 

LT· 3 
Balinimo preparatai ir kilos skalbimo mediiagos; Valymo, 

poliravimo, sveitimo ir svilrinamojo apdirblmo preparatai; Ne 

medicininiai preparalai plauk4., galvos odes, odes ir neg4. 

kompresams, gerai bOklei palaikyll Ir priziareti; Mullas; Kvepa

lai; Parfumerijos gaminlal; Odekolonas; Tualetinls vanduo; 

Ekstraklai ir i.oli4. aliejai; Kosmetika; Grimas; LOp4. dazai; 

Nag4. lakas; Nag4. lako nul!mikliei; Negydomieji tualeliniai 

preparalai; Pleuk4.losjonal; Pleuk4.lekas ir plauk4.i.ele; Voni4. 

ir du§o kosmellnlal preparalal; Vonlos Ir dulio aliejai, i.ele, 

kremai ir pules; Velda Ir kOno kaukes; Veido ir kOno sveillkliai; 

Velda prausikliai [kosmelinleij; Odes valikliai irdrekikllai; Odes 

tonikai; Odes drekinamosios priemones; Odes defektus sali

nantys kremai ir i.ele; Dezodorantai; Anlipersplrantai [tualeto 

reikmenys]; Preparatal, vartojaml pries ir po skullmosi; Skuli

mosi muilas; Skutlmosl kremai; Skutimosi gells; Losjonai po 

skutimosi; Pal\Josiamosios skulimo priemones; Talko mlltelial 

(tualeto reikmenys); Tualeto reikmenys; Dant4. milleliai ir pa

stes; Danl4. pasta. 

LT • 14 
Brangieji metalal Ir j4. lydiniai; Juvelyrinlal dirbinlal , brangak

meniai; Leikrodi.lai ir laikmaciai; Strazai [drabui.i4. puosmenos 

is dirblini4. sliklo brangakmeni4]; Pusbrangiai akmenys; Karo

liai fiuvelyriniai dirbiniai]; Rank4. zledal; Auskarai; Apyrankes; 
Pedutes; Apyrankes; Pakabuclal; Seges; Diademos; Aukiiciau 

nurodyt4. preki4. dalys ir priedal. 

LT - 18 
Oda Ir odes imitacijos; Lagaminai, kelioninlai krepsial; Kelioni

nlal lagaminai; Bagai.as; Lagamlnal; Kelionmaiiiiai; Dviej4. 

dali4. lagaminal; Sakvojazai; Kasdienlai krepsiai; Rankinukal; 

Rankines per pet[; Tualeto reikmen4. krepseliai; Neslojimo 

krep§lai; Kuprines; Kuprines; Prie Juosmens lvirtinamos plni

gines; Sportiniai krepiilai; Kasdleniai krep!iial; Portfeliai; Doku

ment4. deklal; Nat4.portfeliai; Mokykliniai portfelial; Reikmeni

nes (Kisenlnes tualelines -) [tuliciosJ; ROb4. krepsiel; Kakla

raisci4. dei.utes; Pinlgines; Uzras4. knygeli4. aplankalal; Doku

ment4. deklai Ir laikiklial; Kred1Unl4. korteli4. deklel ir aplankai; 

Kilienlnes pinigines; Plnlglnes; Skeciai; Lazdos (kriukiai); 

Antpelinlei diri.al (Odinlal -); Auk§ciau nurodyt4. preki4. dalys 

lrpriedai. 

LT - 25 
Drabui.iai; Molel"4. aprangos prekes; Valkllikl drabuzial; Ma

rsklniai, palaidinukes, sportinial marskinelial, teniso marski

nelial, liemenes, palaldlnes, nakllnlel drebui.iai, polo marski

nelial, sportinial marskinelial, futbolo Ir regbio marskinelial; 

Kelnes, dzlnsei, trumplkes, sportinlei sortai, maudymosi ep

ranga; Apaliniai drabuziai; Moteriskl apaliniai; Sporto ir sporto 

sales apranga; Virsuliniai drabuzlai, Paltai, Svarkai, Bluzonai, 

Neper§iampamieji ir neperpuclamleji svarkai Ir paltai, Striukes 

su gobtuvu, Siltos liemenes; Kostiumai; Moteriski drabui.ial; 

Sijonal; Sijonkelnes; llgas ir trumpas komblnezonai; Sportiniai 

di.emperiai; Megzti drabuilal; Megzliniai, trumpi svarkelial ir 
nertiniai; Tampres; Blauzdlnes; Kaklaraisciai; Liemenes; 

Nakliniai drabui.lai, Naktinlal drabuziai, Pli.amos, Chalatai; 
Avalyne; Batal, slepetes, sandalai, sportbaclal, puskojines Ir 

trikolei.as; Galves apdangalal ; Galves apdangelal; Kepures; 

Beretes; Salikal; Skaros; Pirlillnes [drabui.laij; Kumstines pirs

lines; Dlri.al (drabuii4. priedal); Galvos/plauk4. raisciai ir ran

kogaliai. 

LT - 35 
Mai.menines prekybos paslaugos, susljusios su prekyba 

kosmelika, malstu ir gerimais, !iokoladais, saldainlais, ledinu

kais, gaiviaisiais gerimals, nealkoholiniais gerimais, svaigiai

siais gerimais, drabuiiais, avalyne, kojlni4. gaminiais, plauk4. 
papuosalals, aprangos aksesuarals, krepsiais, skrybelaitemis, 

juvelyriniais dirbiniais, bli.uterlja, rasymo priemonemis, raslines 

reikmenimis, knygomis, laikrodziais ir akiniais; Kosmetikos, 
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maisto ir geriml(, iiokoladiniq saldainil(, saldumynl(, saldainiq 

(ledinukll), gaivil\il( geriml(, gaivil\il( geriml(, svaigil\il( geriml(, 
drabuiil(. aprangos, avalynes, trikotaio gamini4., plaukl( pa
puo!iall(, mading4. aksesuarq, mai!ielil(. skrybelaicil(. juvelyrinlq 
dirbinil(, biiuterijos, rasymo priemonil(. rastines prekil(, knygl(. 

laikrodziq ir akinil( asortimento sudarymas maimenines pre
kybos parduotuvese kill( labui, taip suteikiant klientams gali
myb~ patogial apiiureti ir [sigyti sil( preki4.; [vairil( kosmetikos, 

maisto ir geriml(, !iokoladini4. saldaini4., saldumynl(, saldainll( 
(ledinukll), gaivil\i4. gerim4., gaiviljj4. gerim4., svaigil\il( geriml(, 
drabuiil(. aprangos, avalynes, trikotaio gaminiq, plaukq pa
puosalq, madingl( aksesuarl(. maiselil(, skrybelaicil(, juvelyriniq 
dirbinil(, biiuterijos, rasymo priemonil(. ra!itines prekil(, knygq, 

laikrodiil( ir aklnil( aprasyml( ar atvaizdl( asortimento sudary
mas kitq labui intemeto tinklalapiuose, taip suteikiant klientams 
galimyb~ patogiai apiiureti ir [sigyti sil( prekil( uisisakant jl( 

telekomunikacij4. priemonemis; Asortimenlo sudarymas is 
[vairi4. kosmetlkos, maisto ir geriml(. sokoladl(, saldainil(, ledi

nukl(, gaivil\il( geriml(, nealkoholini4. gerimq ir alkohollnil( 
gerim4. aprasym4. Ir atvaizdq intemeto svetaineje, leidiiantis 
pirkejams patogial apziureti !iias prekes ir jl( [sigyti internetu 

arba kilomis prijungtinemis priemonemls; Asortimento suda
rymas Is [vairil( drabuill(, avalynes, kojlnil( gaminil(, plaukq 
aksesuarq, madingl( aksesuarq, krep!ii4., skrybelaicil(, juvely
rinil( dirblni4., biiuterijos, ra!iymo priemonil(, rastines priemo
ni4., knygl(, laikrodiil( ir regos produkt4. aprasyml( ir alvaizdl( 
interneto svetaineje, leidiiantis pirkejams patogiai apiiureti 
sias prekes ir )l( [sigyti internetu arba kitomis prijungtinemis 

priemonemis; lnformacijos, patariml( ir pagalbos teikimas 
klientams, susij~s su pirmiau minetomis paslaugomis; Parduo
tuvil( vitrinl( puosimas [tvarkymas]; Parduotuvil( vitrinl( puosi
mas [tvarkymas] ; Versie tvarkyba; Vises anksi:iau nurodytos 

paslaugos, prisklrtos prie 35 klases. 

HR 3 

Preparati za bijeljenje i ostale tvari za pranje rublja; Preparati 
za ciscenje, poliranje, odma!icivanje i struganje; Preparati koji 
nisu ljekoviti za primjenu pri regeneriranju i njezi kose, vlasista, 
koie i nokliju, Sapunl; Parfem; Parfimerijski proizvodi; 

Kolonjska voda; Toaletna voda; Esencijalna i biljna ulja; 
Kozmeticki proizvodi ; Sminka; Rui [rumenilo] za usne; Lak 
za nokte; Odstranjivai: laka za nokte; Nemedlcinski higijenskl 
pripravci; Lesion za kosu; Sprejevi i gelovi za kosu; Preparati 

za uporabu prlllkom tusiranja iii kupanja; Ulja, gelovi, kreme 
i pjene za kupanje i tu!iiranje; Maske za lice i tljelo; Pilinzi za 

lice i tijelo; Sredstva za ciscenje lica [kozmetika]: Preparati za 
ci!icenje I vlaienje koze; Tonlci za lice; Proizvodi za hidrataciju 
koie; Kreme I gelovi protiv crvenila; Dezodoransl; 
Antiperspiranti [toaletni proizvodi]; Preparati za koristenje prije 
brijanja i nakon brijanja; Sapun za brijanje; Krema za brijanje; 
Gel za brijanje; losioni za upotrebu poslije brijanja; Proizvodi 

za brijanje; Puder za toaletne potrebe; Toaletni proizvodi ; 
Prpoizvodi za njegu zubi; Pasta za zube. 

HR - 14 
Plemeniti metali i njihove legure; Nakit, drago kamenje, Urarski 

proizvodi i kronometarski instrumenti; Biiuterija; Poludrago 
kamenje; Ogr1ice: Rupice; Nausnice: Narukvice: Steznici za 

gleinjeve: Narukvice: Privjesci za lancice; Pripadace: 
Dijademi: Dijelovi i oprema za sve gore navedene proizvode. 

HR 18 
Koza i imltacije koie: Kovi:ezi i putne torbe; Putni kovi:ezi i 

torbe; Prtljaga; Putne torbe; Torbe za putovanja; Putne torbe 
[portmanteau]; Putna torba; Torbe; Rucne torbe; Torbe za 
nosenje preko ramena; Neseseri; Vrecice; Ruksaci; Ruksaci : 
Pojasne torbice; Sportske torbe; Torbe; Aklovke; Poslovne 
torbe; Torbe za note; Torbe na rame; Prazne kozmelicke 

torbice; Nosaci i vrece za odjecu; Futrole za kravale [etuiji] ; 
Driaci za notese; Driaci biljeinica; Korice I driaci za 

dokumente; Driaci i futrole 2a kredilne kartice; lisnice; 

Novcanici 2a kovanice: Kisobrani; Stapovi za hodanje; Kozno 
remenje za rame; Dijelovi i oprema 2a sve gore navedene 
proi2vode. 

HR - 25 
Odjeca; Zenska odjeca: Odjeca za novoroc!encad; Kosulje, 
bluze, leieme kosulje, majice, prsluci, ienske potkosulje, 
bodiji, polo majice, sportske majice, majice za nogomet i ragbi; 

Hlace, traperice, kralke hlai:e, sportske kratke hlace, odjeca 
za plivanje; Donje rublje; Zensko donje rublje; Trenirke; Odjeca 
za prirodu, Kaputi, Jakne, Sportske Jakne, Vodootporne jakne 

i kaputi za sve vremenske prilike, Pari<e [sportske jakne s 
kapuljacom], Punjeni prsluci; Nosnje; Dugacke haljine; Suknje; 

Suknja-hlace; Kombinezoni i kralki komblnezoni; Gomji dijelovi 
trenirka: Pletena odjeca [odjevni predmeti]; Diemperi, bolera 
i veste; Tajce; Grijaci za noge; Kravate: Prsluci; Nocna odjeca, 

Nocna odjeca, Pidiame, Kucnl ogrtaci; Obuca; Cizme, cipele, 
papuce, sandale, tenisice, kratke carape i trikotaini odjevni 

predmeti; Pokrivala 2a glavu; Pokrivala 2a glavu; Kape; 
Beretke; Rupel [fulari]; Salovi; Rukavice; Rukavice bez prstiju; 
Remeni za nosenje; Trake za glavu I 2nojnice. 

HR - 35 
Maloprodajne usluge u vezl s prodajom proi2voda kao sto su 
ko2metickl proizvodi, prehrana i pica, cokolade, slatkisi, 
bomboni, bezalkoholna pica, be2alkoholna pica, alkoholna 
pica, odjeca, obuca, trikotaini odjevnl predmeti, dodacl za 
kosu, modnl dodaci, torbe, sesiri, nakit, nakit, sprave za 
pisanje, pribor za pisanje, knjige, satovi i naocale; Zdruiivanje 

u maloprodajnoj trgovini, za korisl drugih, proi2voda kao sic 
su kozmeticki proizvodi, prehrana I pica, cokolade, slalklsi, 

bomboni, be2alkoholna pica, bezalkoholna pica, alkoholna 
pica, odjeca, obuca, trikotaini odjevni predmeti, dodaci za 
kosu, modni dodaci, torbe, sesiri, nakit, nakil, sprave za 

pisanje, pribor za pisanje , knjlge, satovi i naocale, pri cemu 
se kupcima omogucuje jednostavan pregled I kupnja 
proi2voda; Zdruiivanje, u korist drugih, raznih opisa i slika 

proizvoda kao sic su kozmelicki proizvodi, prehrana i pica, 
cokolade, slatki!ii, bomboni, bezalkoholna pica, be2alkoholna 

pica, alkoholna pica, odjeca, obuca, trikolaini odjevni 
predmeti, dodaci za kosu, modnl dodaci, torbe, sesiri, nakit, 
nakit, pisanje (sprave za pisanje), pribor za pisanje, knjige, 
satovi i naocale u katalogu, pri cemu se kupcima omogucuje 

jednostavan pregled i kupovlna le robe putem poslanske 
narudibe; Zdruiivanje, u korist drugih , raznih oplsa I slika 

prolzvoda kao sto su kozmetii:ki prolzvodi, prehrana i pica, 
cokolade, slatkisi, bombonl, be2alkoholna pica, bezalkoholna 
pica, alkoholna pica na lnlernetskoj stranici, kako bi se 
omogucilo kupclma da na praktican nacin pregledavaju I 
kupuju le prolzvode pulem intemela iii drugog online nacina 
kupovine; Zdruiivanje, u korist drugih, raznlh opisa i slika 

proizvoda kao sto su odjeca, obuca, pokrivala za glavu, 
trikotaia, dodaci za kosu, modni dodaci, torbe, nakit, biiulerija, 
pisaci instrumenti, uredskl pribor, knjige, satovi I naocale na 
lntemetskoj stranicl, kako bi se omogucilo kupcima da na 
praktican nacin pregledavaju I kupuju te proizvode putem 

interneta iii drugog online nacina kupovine; Ponuda 
lnformacija, savjeta i podrske korisnicima u vezi sa svim 
navedenim uslugama; Urec!enje i2loga; Urec!enje izloga; 
Komercijalna administracija; Sve ukljuceno u ra2red 35. 

HU - 3 
Feheritokeszitmenyek es egylib, mosasra szolglil6 anyagok; 
nsztit6-, fenyesito-, surol6-, es csiszol6szerek; Nern gy6gy
anyagokkal telitett keszitmenyek a haj, a fejbor, a bar es a 

korom apolilsaban es kondlcionalasaban val6 alkalmazasra: 
Szappanok; Parfumtik; Parfumeria, illatszerboll; Kolniviz; Eau 
de toilette; Esszencialis es novenyi olajok; Ko2metikai szerek; 
Smink; Ajakruzsok: Koromlakkok; Koromfestek-lemos6k; 

._! _No_ 01_4_45_4_75_5_1 18/18 

Page ll of 19 COPY CTM 014454755 Alicante, 31/12/2015 

GI 
'ti 
0 
u 

g 
.... .... 
Id 
u .... ... .... 
.... 

! 
H 



* * * OAMI 

.. al* HAAIU * • • 
• • Of4lll 

6 • * OMIII 

VA.Ml 

Copia Certificada / Beglaubigte Abschrift/ Certified Copy I Copie Certifiee / Copia Autenticata 
Cer~ificado de registro. de marca comunitaria / Eintragungsurkunde der Gemeinschaftsmarke / Registration 
certificate of commuruty trade mark/ Certificat d'enregistrement de marque communautaire / Certificato 
registrazione di marchio comunitario 

OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET 
TRADE MARKS AND DESIGNS 

OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 
MARQUES DESSINS ET MOD£LES 

Gy6gyanyagokat nem tartalmaz6 toalell celra szolgal6 kesz

itmenyek; Hajvizek. hajszeszek; Hajbesz6r6 es hajzsele; 

Furdo- es zuhanyz6keszilmenyek; Furdo es tusol6 olajok. 

zselek, kremek es habok; Arc es test maszkok/pakolasok; 

Arc- es testradirok; Arclemos6k [kozmelikumok]; Bortiszlil6k 

es hidratal6k (vizfelvetelt segitok); B6rtonifikal6 szerek. bart

onikok; B5rhidratal6k; Szepseghibat eltakar6 kremek es 

zselek; Dezodorok; lzzadasgall6k; Borotvalkozas elilll es utan 

hasznalatos keszitmenyek; Borotvaszappan; Borotvakrem; 

Borotvalkoz6 zsele; Borotvalkozas utani arcszeszek; Borotv

alkozast elakeszila szerek; Hintapor, pipere celokra; Testap

olilsi cikkek; Fogkremek; Fogpaszla. 

HU - 14 
Nemesfemek es iilvtlzeteik; Ekszerek, dragakovek; 6rak es 

mas idomera eszkiiziik; Strassz [dragaka utanzat]; Feldragako

vek; Nyaklancok; Ujjgyuruk; Fulbeval6k; Karperecek es 

karktllak; Bokalancok; Karperecek es karklitak; Fuggak; Bros

sok; Diademok, fejekek; Alkatreszek es szerelvenyek az as

szes fent emlitell aruhoz. 

HU • 18 
Bar es mubor/barutanzatok; Utaz6taskak es bariindiik; Kol

lerek [kis utaz61adak]; Poggyasz; Bariindiik; Utaz6taskak; 

Nagymeretu bar utitaska [portmanteaux]; Bariindiik, kezit

askak; Hetkiiznapi, utcai taskak; Kezitaskak; Valllaskak, 

tarisznyak; Piperetaskak, neszesszerek; Bevasart6szatyrok; 

Hatizsakak, halitaskak; Hatizsakok, halitaskak; bvtaskak; 

Alletikai taskak; Helkiiznapi, utcai taskak; lrattaskak, aktat

askak; Diplomatataskak; Kottamappak, kottatokok; Satchel 

taskak; Piperetaskak uresen; Ruhataskilk es -hordoz6 eszkiiz

iik; Nyakkenda tokok; Mappak; Jegyzelfuzet tart6k/fedelek; 

lrattart6k es tasakok: Hilelkartya tart6k es tokok: Leveltarcak; 

Erszenyek, penztarcak: Emyok. esernyok; Setapalcak; Bar 

vallszijak [hevederek]; Alkatreszek es szerelvenyek az iisszes 

lent emlilell ilruhoz. 

HU - 25 
Ruhazali cikkek: Noi ruhazati cikkek; Ruhazat (gyermek-); 

lngek, bluzok, laza ingek, p616k, mellenyek, trik6 kombinek, 

body-k, p616 ingek, sportingek, futball- es riigbiingek; Nadr

ilgok, farmemadragok, ravidnadragok, sportnadragok, usz6dr

esszek; Als6ruhazal, fehernemuk; Fehernemu; Tornaruhak; 

Felsaruhilzali cikkek, Kabalok, dzsekik, Dzsekik, lngkabatok, 

szeldzsekik, Vizall6 es idajarasall6 dzsekik es kabatok, 

Parkak, Belelt mellenyek; Oltiinyak; Talarok; Szaknyak; 

Nadragszoknyak; Hosszu es rovid kezeslabas: Melegito lels

ak; Kiiliittaruk [ruhazat]; Pul6verek, boler6k es kardiganok; 

Leggingek; Lilbszarmelegilak; Nyakkendak; Mellenyek; 

Pizsama, Pizsama, Pizsamak, Klinttlslik, pongyolak; Labbelik; 

Magasszaru cipak/bakancsok, cipak, papucsok, szandalok, 

edzaclpok, zoknik es harisnyak; Kalaparuk; Kalaparuk; Sap

kak; Svajcisapkak, barettek; Salak; Vallkendok, nagykendok; 

Kesztyuk [ruhazat]; Egyujjas kesztyuk; bvek (ruhadarabok); 

Fejszalagok es kezelok. 

HU· 35 
Kiskereskedelmi szolgilltatasok a kiivetkezak ertekesitesevel 

kapcsolatban: kozmelikumok, etelek es italok, csokoladek, 

edessegek, cukorkak, uditoitalok, alkoholmentes italok, alkoh

olos italok, ruhazat, labbelik, kiiliittaruk, hajkellekek, divatkel

lekek, taskak, kalaparuk, ekszerek, ekszerutanzatok, ir6esz

kiiziik, papiraruk, kiinyvek, 6rak es latassal kapcsolatos esz

kiizlik; A kovetkezak osszehozasa masok javara egy kisker

eskedelmi elarusit6helyen: kozmelikumok, etelek es italok, 

csokoladek, edessegek, cukorkak, udiloitalok, alkoholmentes 

italok, alkoholos italok, ruhazat, labbelik, kiitiittaruk, hajkell

ekek, divatkellekek, taskilk, kalaparuk, ekszerek, ekszerutanz

atok, ir6eszkiiziik, papiraruk, kiinyvek, 6rak es szemreval6k 

- ezaltal lehetave teve a vasarl6knak ezen termekek keny

elmes megtekinteset es megvasarlasat; A kiivetkezok leiras-

ainak vagy kepeinek iisszehozasa masok javara: kozmelikum

ok, etelek es italok, csokoladek, edessegek, cukorkak, Udito

italak, alkohalmentes italok, alkoholos italok, ruhazat, labbelik, 

kiitiittilruk, hajkellekek, divatkellekek, taskak, kalaparuk, 

ekszerek, ekszerutanzatok, ir6eszkoziik, papiraruk, kanyvek, 

6rak es szemreval6k - ezaltal lehetove hive a vasarl6knak 

ezen termekek kenyelmes megtekinteset es megvasartasat 

postai rendelessel; Masak megblzasab61 az alabbiak egy 

helyre gyujtese, lehetove teve a vasar16k szamara, hogy 

kenyelmesen megtekinthessek es megvasarolhassak ezeket 

az internet vagy mas online eszkliz segitsegevel: kozmelikal 

cikkek, etelek es italok, csokoladek, edessegek, cukarkak, 

uditoitalok, alkoholmentes italok es alkoholos italok; Ruhazat, 

labbelik, kiitottaruk, hajkiegeszltok, divatkiegeszltok, tilskilk, 

fejfedok, ekszerek, ekszerutanzatok, ir6eszkozok, paplraru, 

kiinyvek, kar6rak es szemviselet tiibbfele Jeirasanak vagy 

kepenek tlsszegyujtese egy internetes weboldalon, lehetove 

teve, hogy a vevak kenyelmesen megtekinthessek es megv

asarolhassak ezeket a termekeket az interneten vagy online 

m6don; Az iisszes lent emlilell szolgallalasra vonatkoz6an 

tajekaztatas, tanacsadas es segednyujtas ugyfelek reszere; 

Kirakatrendezes; Kirakatrendezes; Kereskedelmi adminisztr

aci6; 35 osztalyhoz tartoz6 liszzes fentemlilell szolgaltatas. 

MT - 3 
Preparazzjonijiel la' blic u sustanzi olira gliall-liasil tal-liwejjeg; 

Preparazzjonijiel glial-lindil, gliall-lustrar, biex toglirok u biex 

lobrox; Preparazzjonijiel mhux medikali gliall-applikazzjoni 

fuq, 1-ibbalzmar u 1-kura tax-xagliar, il-qurrieglia, il-gilda u d

dwiefer; Sapun; Fwejjali; Prodolli la' fwejjali; Eau-de-Cologne 

(fwielia); llma mfewwali gliall-uzu luq il-gilda; Zjul essenzjali 

u erbali; Kozmelici; Mejkapp; Lipslik; Vernie tad-dwiefer; 

Sustanzi glial-tneliliija lal-lostru tad-dwiefer; Preparazzjonijiel 

lal-twalella mhux medlkali; Lozjonijiel tax-xagliar; Sprejs tax

xagliar u gellijiel lax-xagliar; Preparazzjonijiet gliall-banjijiel 

u gliad-docca; Zjut tal-banju u tad-doccja, gel, kremi u 

ragliwiet; Maskli gliall-wlcc u 1-gisem; Gliorik gliall-wicc u 

gliall-gisem; Agenti tat-tindif gliall-wicc [kosmelici); Agenli 

glial-lindif u 1-idratazzjoni lal-gilda; Toner tal-(lilda; Kreml glial

trallib tal-gilda; Kremi glial-lbajja' u gellijiel gliat-lbajja'; De

odoranli; Anlipersplrantl [prodolli tal-twalella); Preparazzjoni

jiel gliall-uzu qabel u wara 1-lqaxxlr tal-lelija; Sapun glial

lqaxxlr lal-lelija; Kremi glial-tqaxxir tal-lelija; Gellijiel glial

lqaxxir; Lozjonijiel ta' wara l-lqaxxir tal-lelija; Prodolli glial

laqxir lal-lelija; Terra glial uzu fil-twalella; Preparazzjonijiel 

tat-twaletta; Dentifrici; Denlifrici. 

MT· 14 
Materjal prezzjuz u 1-ligi taglihom; Gojjelli, liagar prezzjuz; 

Strumenli Ii juru 1-liin u kronometrici; Gojjelli loloz; Magar seml

prezzjuz; Kullani [gojjellerija); Crieket tas-subgliajn; lmsielel 

lal-widnejn; Brazzulelli / Cpiepet; Brazzulelli ta' ma' 1-gliaksa 

las-sieq; Brazzulelli / Cpiepet; Pendenli; Labar la' 1-ingravata 

Jew labar milbusa fl-ilbies tan-nisa; Dijademi; Parlijiel u taglimir 

gliall-affarijiel kollha imsemmija. 

MT • 18 
Gilda jew imilazzjoni lal-gilda; Begolli u basklijiet ta' 1-ivvjaggar; 

Begolli gliall-iwjaggar; Valiggi; Valiggi; Basklijiel gliall-iw

jaggar; Valiggi; Valiggi diversi; Basklijiel ta' kuljum; Basklijiet 

!al-Id; Basklljiel la' fuq 1-ispallejn; Boroz gliall-oggetli tat

twalella; Basklijiet tax-xiri; Barzakkl ta' luq id-dahar; Barzakkl 

ta' fuq id-dahar; Basklijiet-1:inturin; Basklljiet gliall-isports; 

Basklijiet la' kuljum, Kartieri tad-dokumenli; Bagalji gliad

dokumenli; Kontenituri lal-muzika; Basktljiel lal-iskola 

[satchels); Kaxxelli lal-kozmetici, mhux mgliammra; Basklijiet 

u garriera la' liwejjeg; Kaxxelli lal-ingravati; Portafolll gliac:-

1:ekkijiet; Konlenituri gliat-takkwini; Kaxex u kontenituri tad

dokumenli; Kaxxelli u kontenituri gliall-karti la' kredltu : 

Portafolli !al-but; Portmoni; Umbrelel; Bsaten; Cinturlni !al-is-
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palla tal-gilda; Partijiet u tagnmir gnal~affarijiet kollha imsem

mija. 

HT - 25 
Artikli tal-nwejjeg; Artikli tal-nwejjeg gnan-nisa; !'twejjeg gnat

tfal; Qomos, bluza, qomos kazwali, I-shirts, sdieri, glekkijiet 

ta' tant irrakkmati, bodisjuts, powloxerts, topps gnall-isports, 

topps tal-futbol u tar-rag bi; Qliezet, ginsijiet, xorzijiet, xorzijiet 

tal-isports, ilbies tal-gnawm; !'twejjeg ta' tant; llbies ta' tant 

gnan-nisa; Lbies gnall-ginnasju; Oggetti ta' nwejjeg gnal barra, 

Kowtijiet, Gkieket, Blousons, Gkieket u kowtijiet Ii ma jgnaddix 

ilma mmnhom u Ii tajbin gnall-maltemp, Parkas, !'twejjeg Ii 

jzommu 1-gisem snun; Libsa intiera; llbiesi twal tan-nisa; 

Dbielet; Qliezet wesgnin Ii jidhru qlshom dublett; llbiesi twal 

u qosra; Flokkijiet komdi Ii jinUibsu waqt ezercizzji fizici; Xognol 

tal-malja [lbies]; Gampers, ilbies ta' fuq 1-ispalla u kardigans; 

Getti; Tgezwir biex izomm 1-gnekiesi snan; lngravati; Sdieri; 

llbies ta' bil-lejl, llbies ta' bil-lejl, Pigamas, Gagagi tal-banju; 

Xedd ls-saqajn; Stvali, zraben, papocc:, sandli, trainers, kalzetti 

u maljerija; Xedd ir-ras; Xedd ir-ras; Briere!; Berejiet; Xalpi; 

Xalel; lngwanti; lngwanti mingnajr swaba' [ilbies]; c':inturini 

(bnala artikli ta' nwejjeg); Strixxi tad-drapp ta' mar-ras u 

pulziera tal-qomos. 

HT - 35 
Servizzi ta' bejgn b~lmnut konnessi ma~bejgn ta' kozmetici, 

ikel u xorb, cikkulata, nelu, nlewwiet, Juminati, xorb mhux 

alkonoliku, xorb alkonoliku, nwejjeg, xedd is-saqajn, maljerija, 

accessorji tax-xagnar, accessorji tal-moda, basktijiet, xognol 

ta' kpiepel. gojjellerija, gojjellerija artificjali, strumentl gnall

kitba, kartollerija, kotba, arloggi tal-id u xedd 1-gnajnejn; 11-

gabra flimkien rawtlet tal-bejgn bl-imnut, gnall-beneficcju ta' 

onrajn, ta' kosmetici, ikel u xorb, cikkulata, nelu, konfettura, 

luminati, xorb mhux alkonoliku, xorb alkonoliku, nwejjeg, xedd 

is-saqajn, maljerija, accessorji tax-xagnar, acc:essorji tal-moda, 

basktijiet, xognol tal-njata, gojjelli, kopja artificjali ta' gojjelli, 

strumenti gnal~kitba, kartoleriji, kotba, arloggi tal-id u xedd 

tal-gliajnejn, sabiex jippermettu Ii 1-klijenti jaraw u jixtru bil

kumditil dawk 1-oggetti; 11-gabra flimkien, gnall-beneficcju ta' 

onrajn, ta' varjetil ta' deskrizzjonijiet ta', jew ta' immagni ta', 

kosmetici, ikel u xorb, cikkulata, flelu, konfettura, luminati, 

xorb mhux alkonoliku, xorb alkolioliku, nwejjeg, xedd is

saqajn, maljerija, accessorji tax-xagnar, accessorji tal-moda, 

basktijiet, xognol tal-njata, gojjelli, kopja artificjali ta' gojjelli, 

strumenti gnall-kitba, kartoleriji, kotba, arloggi tal-id u xedd 

ta~gnajnejn rkatalgu, sabiex jippermettu Ii 1-klijenti Jaraw u 

jixtru bi~kumditil dawk 1-oggetti b'ordni bil-posta; 11-gabra 

flimkien, gnall-beneficcju ta' onrajn, ta' varjetil ta' deskrizzjoni

jiet ta', jew immagni ta', kozmetici, ikel u xorb, cikkulati, nelu, 

zokkor kandju, softdrinks, xorb mhux alkonoliku u xorb 

alkonoliku fuq websajt ta~lntemet, Ii tipperrnetti Ii ~klijentijaraw 

u jixtru bi~kumditil dawk il-prodotti perrnezz !al-internet jew 

permezz ta' mezzi onra onlajn; l~gabra flimkien, gflall-bene

ficcju ta' onrajn, ta' varjetil ta' deskrizzjonijiet ta', Jew lmmagni 

ta', nwejjeg, xedd is-saqajn, maljerija, accessorji tax-xagliar, 

accessorji tal-moda, basktijiet, kpiepel, gojjelli, gojjelli artificjali, 

strumenti tal-kitba, kartolerija, kotba, arloggi ta~idejn u 

nuccalijiet fuq websajt tal-lntemet, li tippermetti Ii ~klijenti jaraw 

u jixtru bil-kumditil dawk 1-oggetti permezz !al-internet jew 

permezz ta' mezzi onra onlajn; 11-provvista ta' inforrnazzjoni, 

pariri u assistenza lill-klijenti dwar is-servizzi msemmijin qabel; 

Arrangament ta' vetrini tal-nwienet; Arrangament ta' vetrini 

tal-nwienet; L-amministrazzjoni ta' negozju; ls-servizzi kollha 

hawn fuq imsemmija inkluzi fil-klassl 35. 

NL - 3 
Bleekmiddelen en andere wasmiddelen; Reinigings-, polijst

' ontvettings- en schuurmiddelen; Niet-medicinale middelen 

toepassing op, conditionering en verzorging van het haar, de 

hoofdhuid, de huid en de nagels; Zepen; Parfums; Parfume-

riei!n : Eau de Cologne; Eau de toilette; Etherische olii!n en 

kruidenolii!n; Cosmetica; Make-up; Lippenstift; Nagellak; Na

gellak-removers; Niet-medicinale toiletpreparaten: Haarlotions; 

Haarlak en haargel; Preparaten voor gebruik in bad of ender 
de douche; Bad- en doucheolii!n, -gels, -cremes en -schuim; 

Maskers voor het gezicht en lichaam; Scrubs voor het gezicht 

en lichaam; Gezichtsreinigingsmiddelen [cosmetica]; Relni

gende en vochtinbrengende middelen voor de huid; Toners 

voor de huid; Vochtinbrengende middelen voor de huid; Cre

mes en gels tegen puistjes; Deodorantia; Toiletverzorgings

middelen tegen transpiratie; Preparaten voor gebruik v66r en 

na het scheren; Scheerzeep; Scheercremes: Scheergels: Af

ter-shave lotions; Voorbereidingsmiddelen voor het scheren; 

Talkpoeder voor toiletverzorging; Producten voor de toiletver

zorging; Tandreinigingsmiddelen; Tandpasta's. 

NL - 14 
Edele metalen en hun legeringen; Juwelen, bijouteriei!n, 

edelstenen; Uurwerken en tijdmeetinstrumenten; Namaakju

welen; Halfedelstenen; Halskettingen Uuwelierswaren]; Vin

gerringen; Oorbellen; Arm- en enkelbanden; Enkelbanden; 

Arm- en enkelbanden; Hangers; Broches; Dlademen; Oelen 

en onderdelen voor alle voornoemde goederen. 

NL - 18 
Leder en kunstleder; Reiskoffers en koffers; Reiskoffers; Ba

gage; Koffers; Reistassen; Koffers (Grote-); Koffers (Reis-); 

Vrijetijdstassen; Handtassen; Schoudertassen; Tollettassen; 

Draagtassen; Rugzakken; Rugzakken; Heuptasjes; Sporttas
sen; Vrijetijdstassen; Aktentassen; Attachekoffers: Muziek

mappen; Schooltassen; Beauty-cases [leeg]; Kledingtassen 

en -dragers; Etuis voor stropdassen; Portefeuilles; Houders 

voor notitieboekjes; Mappen en houders voor documenten; 

Etuis en houders voor creditcards; Portefeuilles; Portemon

nees; Paraplu's; Wandelstokken; Schouderriemen van leder; 

Delen en onderdelen voor alle voornoemde goederen. 

NL - 25 
Kledingartikelen; Dameskleding; Kinderldeding; Hemden, 

blouses, vrijetijdsoverhemden, T-shirts, vesten, korsetlijfjes, 

bodysuits, poloshirts, sporthemden, voetbal- en rugbyshirts: 

Pantalons, spijkerbroeken, shorts, korte sportbroeken, 

zwemkleding; Ondergoed; Lingerie: Atletiekkleding; Bovenkle

ding, Mantels Uassen], Jasjes, Vrijetijdsjasjes, Waterdichte 

en winddichte Jasjes en mantels, Parka's, Bodywarmers; 

Pakken; Japonnen: Rokken; Broekrokken; Monosuits en 

shorties: Sweatshirts; Gebreide kleding; Chemisettes, 

schoudermantels en cardigans; Leggings; Beenwarrners; 

Dassen; Vesten; Nachtkleding, Nachtkleding, Pyjama's, 

Peignoirs; Schoeisel: Laarzen, schoenen, pantoffels, sandalen, 

tralnlngsschoenen, sokken en kousen en geweven of gebreid 

ondergoed; Hoofddeksels; Hoofddeksels; Petten; Baretten; 

Halsdoeken; Sjaals; Handschoenen [kleding]; Wanten [kle

ding]; Ceintuurs (kledingstukken); Hoofdbanden en polsban

den. 

NL - 35 
Detailhandel met betrekking tot de verkoop van cosmetische 

middelen, voedingsmiddelen en dranken, chocolaatjes, 

snoepjes, snoepgoed, frisdranken, alcoholvrije dranken, alco

holhoudende dranken, kledingstukken, schoeisel, breigoede
ren, haaraccessoires, modeaccessoires, tassen, modeartike

len, juwelierswaren, imitatiejuwelierswaren, schrijfinstrumen

ten, schrijfbehoeften, boeken, horloges en brillen; Het samen

brengen in een detailhandelszaak, ten gunste van derden, 
van cosmetische middelen, voedingsmiddelen en dranken, 

chocolaatjes, snoepjes, snoepgoed, frisdranken, alcoholvrije 

dranken, alcoholhoudende dranken, kledingstukken, schoeisel, 

breigoederen, haaraccessoires, modeaccessoires, tassen, 

modeartikelen, juwelierswaren, imitatiejuwelierswaren, 

schrijfinstrumenten, paplerwaren, schrijfbehoeften, boeken, 
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horloges en brillen, om klanten In de gelegenheid te stellen 

die goederen op hun gemak te bekijken en le kopen; Het sa

menbrengen, ten gunste van derden, van een breed scala 

aan beschrijvingen of afbeeldingen van cosmetische mlddelen, 

voedingsmiddelen en dranken, chocolaatjes, snoepjes, 

snoepgoed, frisdranken, alcoholvrije dranken, alcoholhouden

de dranken, kledingstukken, schoeisel. breigoederen, haarac

cessoires, modeaccessoires, !assen, modeartikelen,juwcliers

waren, imitatiejuwelierswaren, schrijfinstrumenten, papierwa

ren, schrijfbehoeften, boeken, horloges en brillen in een cata

logus, om klanten in de gelegenheid te stellen die goederen 

op hun gemak te bekijken en te kopen via postorder; Het sa

menbrengen, ten gunste van derden, van een breed scala 

aan beschrijvingen ofafbeeldingen van cosmetische middelen, 

voedsel en dranken, chocolaatjes, snoepjes, snoepgoed, 

frisdranken, alcoholvrije en alcoholhoudende dranken op een 

internetwebsite, om klanten in de gelegenheid te stellen deze 

goederen op hun gemak te bekijken en te kopen via internet 

of andere onlinemedia; Het samenbrengen, ten gunste van 
derden, van een breed scala aan beschrijvingen of afbeeldin

gen van kledingstukken, schoeisel, breigoederen, haaracces

soires, modeaccessolres, tassen, modeartikelen, juwelierswa

ren, imitatiejuwelierswaren, schrijfinstrumenten, schrijfbehoef

ten, boeken, horloges en brillen op een intemetwebsite, om 

klanten in de gelegenheid te stellen deze goederen op hun 

gemak te bekijken en le kopen via internet of andere online

media; lnlichtingen, advisering en ondersteuning aan klanten 

met betrekking tot alle voornoemde diensten; Decoratie van 

etalages; Decoratie van etalages; Zakelijke administratie; Alie 

voornoemde diensten, voor zover begrepen in klasse 35. 

PL - 3 
Srodki wybielaj11ce i inne substancje stosowane w praniu; 

Srodkl do czyszczenia, polerowania, szorowania i scierania; 

Nielecznicze preparaty do piel~gnacji, upiekszania i stosowa

nia na wlosy, sk6re glowy, sk6r~ i paznokcie; Mydla; Perfumy; 

Produkty perfumeryjne; Wada koloriska; Wada toaletowa; 

Olejki esencjonalne I roslinne; Kosmetyki; Kosmetykl do ma

kijazu; Pomadki do ust; Lakiery do paznokci; Zmywacze do 

paznokci; Niemedyczne preparaty toaletowe; Plyny do wlos6w; 

Wlos6w {lakiery i zele do-); Preparaty kosmetyczne do kl\Pieli 

i pod prysznic; Olejki, zele, kremy i piany do kl\Pieli i pod 

prysznic; Maseczki do twarzy i ciala; Pilingi do twarzy i ciala; 

Plyny do mycia twarzy [kosmetyki]; Srodki oczyszczajqce i 

nawilzajqce sk6r~; Toniki do sk6ry; Nawilzacze sk6ry; Kremy 

i zele do wywabiania plam; Dezodoranty; Antyperspiranty 

[przybory toaletowe]; Preparaty do uzycia przed i po goleniu; 

Mydlo do golenia; Kremy do golenia; Zele do golenia; Srodki 

stosowane po goleniu; Srodki do stosowania przed goleniem; 

Talk kosmetyczny; Srodki toaletowe; Srodki do czyszczenia 

z~b6w; Pasta do z~b6w. 

PL - 14 
Metale szlachetne i ich stop; Wyroby jubilerskie, kamienie 

szlachetne; Przyrzqdy zegarmistrzowskie i chronometryczne; 

Bizuteria sztuczna; Kamienie p61szlachetne; Naszyjniki [bizu

teria]; Pierscionki na palce; Kolczyki; Bransolety; taricuszki 

na nag~; Bransolety; Wlsiorki; Broszki; Diademy; Cz~sci i 

akcesoria do wszystkich uprzednio wymienionych towar6w. 

PL 18 
Skora I imitacja sk6ry; Walizy i torby podr6zne; Walizki podr6z

ne; Bagaz; Walizki; Torby podrozne: Walizy; Wal izeczki ; 

Torby; Torebki; Torebki na rami~; Kosmetyczki [saszetki na 

przybory toaletowe]; Sklepowe torebki do pakowania zakup6w: 
Plecaki, Plecaki; Torebki na biodra [nerki]; Torby sportowe; 

Torby; Aktliwki; Teki, dyplomatki; Teczki na nuty; Torby 

szkolne [z paskiem na rami~J; Kosmetyczki bez wyposazenia; 

Worki i torby na garderob~; Etui na krawaty; Portfele; Etui na 

notatniki; Etui i okladki na dokumenty; Kart kredytowych {lute-

raly do -) i portfele; Portfele; Portmonetki; Parasole; Laski; 

Sk6rzane pasy na rami~; Cz~sci i akcesoria do wszystkich 

uprzednio wymienionych towar6w. 

PL - 25 
Odziez; Odziez damska; Odziez dla dziecl; Koszule, bluzki. 

koszule codzienne, koszulki, kamizelki, koszulki na ramiqcz

kach, body, koszulki polo, koszule sportowe, koszulki do gry 

w pilk~ noznq i rugby; Spodnie, jeansy, szorty, spodenki 

sportowe, stroje kl\Pielowe; Bielizna osobista; Bielizna dam

ska; Odziez gimnastyczna; Odziez wierzchnia, Plaszcze, 

Kurtki, Bluzy, Kurtki i plaszcze wodoodporne i odporne na 

czynniki atmosferyczne, Kurtki z kapturem chroniqce przed 

zimnem I wiatrem, Ocieplane kamizelki; Garnitury; Dlugie 

luzne stroje; Sp6dnice; Sp6dnico-spodnle; Kr6tkie I dlugie 

kombinezony; Bluzy sportowe; Dzianina [odziei:J; Swetry, 
bolerka I swetry rozpinane; Legginsy; Ocieplacze na nogi 

[getry]; Krawaty; Kamizelki; Bielizna nocna, Bielizna nocna, 

Plzamy, Podomki [szlafrokl]: Obuwie; Botki, buty, pantofle 

domowe, sandaly, buty sportowe, skarpetki i poriczosznicze 

{wyroby -); Nakrycia glowy; Nakrycia glowy; Czapki; Berety; 

Szaliki; Szale; R~kawiczki [odziez]; R~kawiczki z jednym 

palcem; Paski {cz~sci odziezy); Opaski na glow~ i mankiety. 

PL - 35 
Uslugi sprzedazy detalicznej w dziedzinie kosmetyk6w, arty

kul6w spozywczych i napoj6w, czekolad, cukierk6w, cukier

k6w, napoj6w bezalkoholowych, napoj6w alkoholowych, 

odziezy, obuwia, wybob6w poriczoszniczych, akcesori6w do 

wlos6w, modnych dodatk6w, toreb, nakryc glowy, wyrob6w 

jubilerskich, imitacji bizuterii, przyrzqd6w do pisania, materialy 

papiemiczych, ksiqi:kek, zegark6w i okular6w; Gromadzenie 

w punktach sprzedazy detalicznej na rzecz os6b trzecich ko

smetyk6w, artyku16w spozywczych i napoj6w, czekolad , cu

kierk6w, cukierk6w, napoj6w bezalkoholowych, napoj6w alko

holowych, odziezy, obuwia, wyrob6w poriczoszniczych, akce

sori6w do wlos6w, modnych dodatk6w, toreb, nakryc glowy, 

wyrob6w jubilerskich, imitacji bizuterii, przyrz11d6w do pisania, 

material6w papierniczych, ksiqi:ek, zegark6w i okular6w w 

celu umozliwienia klientom dogodnego oglqdania i zakupu 

tych towar6w; Gromadzenie na rzecz os6b trzecich r6znych 

opis6w lub obraz6w kosmetyk6w, artykul6w spozywczych i 

napoj6w, czekolad, cukierk6w, cukierk6w, napoj6w bezalko

holowych, napoj6w alkoholowych, odziezy, obuwia, wyrob6w 

poriczoszniczych, akcesori6w do wlos6w, modnych dodatk6w, 

toreb, nakryc glowy, wyrob6w jubilerskich, imitacji bizuterii, 

przyrz11d6w do pisania, materialy papierniczych, ksi11zek, ze

gark6w i okular6w na stronie lnternetowej w celu umozliwienia 

klientom dogodnego oglqdania i zakupu tych towar6w za po

srednictwem telekomunikacji; Gromadzenie, na rzecz innych 

os6b, r6znorodnych opis6w lub obraz6w kosmetyk6w, zywno

sci i napoj6w, czekoladek, cukierk6w, slodyczy, napoj6w 

bezalkoholowych, napoj6w bezalkoholowych i napoj6w alko

holowych na stronie intemetowej w celu umozliwienia klientom 

wygodnego ogl11dania i kupowania tych towar6w za posred

nictwem intemetu lub innych srodk6w online: Gromadzenie, 

na rzecz innych os6b, r6znych opis6w lub obraz6w odziezy, 

obuwia, wyrob6w poriczoszniczych, akcesori6w do wlos6w, 

dodatk6w odziezowych, toreb, kapeluszy, bizuterii, sztucznej 

bizuterii, przybor6w do pisania, material6w biurowych, ksi11zek, 

zegark6w i okular6w na stronie internetowej w celu umozliwie

nia klientom obejrzenia i dokonania zakupu tych towar6w za 

pomocq intemetu lub innych srodk6w online; Udzielanie 

klientom informacji, porad i pomocy w zwiqzku z wyzej wymie

nionymi uslugami; Dekoracja wystaw sklepowych; Dekoracja 

wystaw sklepowych; Administrowanie dzialalnosci gospodar

czej; Wszystkie wymienione wyzej uslugi, uj~te w klasie 35. 

PT - 3 
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Prepara9iies para branquear e outras substiincias para a la

vagem; Prepara90es para limpar, polir, desengordurar eras

par; Produtos niio medicinais para aplica9ilo, condicionamento 

e cuidados dos cabelos, couro cabeludo, pele e unhas; Sa

biies; Perfumes; Perfumaria; Agua de col6nia; Aguas de toi

lette; Oleos essenciais e a base de ervas; Cosmeticos; Ma

quilhagem; Batons para as labios; Vernizes para as unhas; 

Substiincias para remover o verniz das unhas; Prepara9iies 

de toilette niio medicinais; Lo9oes capilares; Lacas e geles 

para as cabelos; Produtos para banho e duche; Oleos, geles, 

cremes e espumas de banho e duche; Mascaras para o rosto 

e o corpo; Esfoliantes para o rosto e o corpo; Produtos para 

lavar o rosto [cosmeticos]; Produtos de limpeza e hidratantes 

para a pele; T6nicos para a pele; Hidratante para a pele; 

Cremes para combater borbulhas ou outras lmperfei9oes e 
geles para combater borbulhas ou outras imperfei9oes; Deso

dorizantes; Produtos antitranspirantes para a toilette; Produtos 

para antes e depois de barbear; Sabiio para a barba; Creme 

de barbear; Gel para barbear; Lo9iies p6s-barba [after-shave]; 

Produtos para antes do barbear; P6 de talco [para uso cos

metico]; Artigos de higiene pessoal; Dentifrices; Pasta de 

denies. 

PT - 14 
Metais preciosos e ligas dos mesmos; Joalharia, bijutaria, 

pedras preciosas; Relojoaria e instrumentos cronometricos; 

Bijutaria; Pedras finas [semi-preciosas]; Colares; Aneis; 

Brincos de orelhas; Pulseiras; Pulseiras para os tomozelos; 

Pulseiras; Pingentes Uoalharia]; Broches; Diademas; Pe9as 

e acess6rios para lodes as artigos atnis referidos. 

PT - 18 
Couro e simile-couros; Malas e maletas de viagem; Estojos 

de viagem; Artigos de viagem; Malas de mile; Sacos de via

gem; Maletas com compartimentos iguais (estilo portmanteau); 

Malas de viagem; Sacos de lazer; Sacos de miio; Sacos de 

tiracolo; Sacos de toilette; Sacos; Mochilas com duas al9as; 

Mochilas com duas al9as; Balsas de cintura: Sacos de des

porto; Sacos de lazer; Pastas [marroquinaria] [porta-documen

tos]; Maletas para documentos; Porta-musica: Pastas para 

estudantes; Necessaires de maquilhagem [vazios]; Sacos 
para vestuario e porta-fatos; Estojos para gravatas; Porta

notas; Porta-blocos de notas; Estojos e carteiras para docu

mentos; Carteiras e porta-cartoes de credito; Carteiras de 

balsa; Balsas; Chapeus-de-chuva; Bengalas; Bandoleiras 

[correias] em couro; Pe9as e acess6rios para todos as artigos 

atras referidos. 

PT - 25 
Artigos de vestuario; Vestuario para senhora: Vestuario para 

crian9as; Camisas, blusas, camisas inforrnais, I-shirts, coletes, 

corpetes interiores, bodies, polos, camisolas de desporto, 

camisolas para futebol e riiguebi; Cal9as, cal9as de ganga, 

cal9oes, cal9oes para desporto, fates de banho; Roupe inte

rior; Lingerie; Fatos de treino; Artigos de vestuario exterior, 

Capotes [casacos], Jaquetas, Casacos inforrnais, Gabardinas 

e casacos de protec9iio contra as lntemperies e casacos, 

Parkas, Coletes acolchoados; Fates; Vestidos classicos 

[frocks]; Saias; Saias-cal9as; Combina9oes compridas e cur

tas; Sweatshirts; Roupa de malha; CamisolOes, casacos de 

malha curtos e casacos de malha; Leggins; Pemeiras; Grava

tas; Coletes; Roupa de noite, Roupa de noite, Pijamas, Robes 

de senhora: Cal9ado; Bolas, sapatos, chinelas, sandalias, 

sapatos de tenis, peugas e artigos de malha; Chapelaria; 

Chapelaria; Bones; B6inas; Cachec6is; Xailes; Luvas [vestua

rio]; Mitenes; Cintas (sendo artigos de vestuario); Faixas para 

a cabe9a e faixas para as pulses. 

PT - 35 

Serv19os retalhistas relacionados com a venda de cosmeticos, 

alimentos e bebidas, chocolates, do9arias, guloseimas, refri-

gerantes, bebidas niio alco61icas, bebidas alco61icas, vestua

rio, calyado, meias, acess6rios para as cabelos, acess6rios 

de moda, sacos, artigos de chapelaria para senhora, joalharia, 

bijutaria, instrumentos de escrita, artigos de papelaria, livros, 

rel6gios de pulso e artigos de 6ptica; A reuniilo num estabe

lecimento de venda a retalho, em beneficio de terceiros, de 

cosmeticos, alimentos e bebidas, chocolates, do9arias, gulo

seimas, refrigerantes, bebidas niio alco61icas, bebidas alco6-

licas, vestuario, cal9ado, meias e peugas, acesslirios para 

os cabelos, acess6rios de moda, sacos, artigos de chapelaria 

para senhora, joalharia, bijutaria, instrumentos de escrita, 

artigos de papelaria, livros, rel6gios de pulse e artigos de 

6ptica (6culos), para desse mode perrnitir aos clientes ver e 

comprar comodamente esses produtos; A reuniiio, em bene

ficio de terceiros, de uma serie de descri9oes, au de lmagens, 
de cosmeticos, alimentos e bebidas, chocolates, do9arias, 

guloseimas, refrigerantes, bebidas nao alco61icas, bebldas 

alco61icas, vestuario, cal9ado, meias e peugas, acess6rios 

para as cabelos, acess6rios de moda, sacos, artigos de cha

pelaria para senhora, joalharia, bijutaria, instrumentos de es

crita, artigos de papelaria, livros, rel6gios de pulso e artigos 

de 6ptica (6culos) num catalogo, para desse mode permitir 

aos clientes ver e comprar comodamente esses produtos 

atraves de encomenda par correspondencia; Agrupamento, 

para terceiros, de uma variedade de descri90es au de ima

gens de cosmeticos, alimentos e bebidas, chocolates, daces, 

rebu9ados, refrigerantes, bebidas niio alco61icas e bebldas 

alco61icas, num sitio Web na Internet, permitindo aos clientes 

ver e comprar comodamente esses produtos atraves da Inter

net au de outros meios em linha; Agrupamento, para terceiros, 

de uma variedade de descri90es ou de lmagens de vestuario, 

cal9ado, malhas, acess6rios para as cabelos, acess6rios de 

moda, sacos, artigos de chapelaria para senhora, joalharia, 

bljutaria, Jnstrumentos de escrita, artigos de papelaria, livros, 

rel6gios de pulse e artigos de 6tica, num sitio Web, perrnitindo 

aos clientes ver e comprar comodamente esses produtos 

atraves da Internet au de outros meios em linha; Presta9ilo 

de inforrna9oes, assessoria e assistencia a clientes relaciona

das com as servi9os atras referidos; Decora9ao de mantras; 
Decora9ao de mantras; Administra9ao comercial; Todos as 

servi9os atras referidos incluidos na classe 35. 

RO - 3 
Preparate pentru albit §i alte substan1e pentru spiilat; Prepa

rate pentru curiilare, Justruire, degresare ~i §lefuire; Nu pentru 

uz medical; Siipunuri; Parfumuri; Parfumerie (Produse de-): 

Apa de colonie; Toaletii (Ape de -); Uleiuri esen~ale §I din 

ierburi aromatice; Cosmetice; Farduri; Ruj de buze; Ojii de 

unghii; Dizolvant pentru lacuri de unghii; Preparate de toaletii 

nemedicinale; Loliuni capilare; Spray-uri pentru piir ~i geluri 

pentru piir; Preparate pentru baie sau dus; Uleiuri, geluri, 

creme §i spume pentru baie §i du§; Mii§ti pentru falii §i corp; 

Masti exfoliante de fata si corp; Produse cosmetice pentru 

spillarea felei; Produse pentru cura1area §i hidratarea pielil; 

Produse pentru tonifierea pielii; Produse pentru hidratarea 

pielii; Creme si geluri pentru lndepartarea petelor; Produse 

de dezodorizare; Deodorante; Preparate foiosite inalnte §I 

dupii ras; Barbieri! (Siipun pentru -); Creme de ras; Gel pentru 

biirbierit; Lo~une dupii biirbierit; Preparat pentru pregatirea 

rasulul; Pudril de talc pentru toaletii; Produse pentru toaletii; 

Produse pentru ingrijirea dinlilor; Paste de din~. 

RO - 14 
Metale pre~oase §i allajul lor; Giuvaergerie, bijuterii, pietre 

pre~oase; Ceasomiciirie §i instrumente pentru masurarea 

timpului; l;ltrasuri; Pietre semiprelioase; Coliere [bijuterii]; 

lnele pentru degete; Cercei; Brillilri; lnele omamentale pentru 

purtat in jurul gleznei; Briiliiri ; Pandantive; Bro~e; Diademe; 

Plese, racorduri ~i accesorii pentru toate bunurile menlionate 

anterior. 
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RO - 18 
Piele si imitatii de piele; Geamantane §i valize; Gen~ de cala

torie; Articole de voiaj; Gen~; Saci de voiaj ; Portmantouri ; 

Valize; Gen\i; Po§ele micl [gen\i de miinaJ; Gen~ de umiir; 

Truse de toalela (marochinarie); Sac mare de hartie; Rucsa

curi; Rucsacuri; Borsete; Gen~ sportive; Gen\i; Serviete [ma

rochiniirieJ; Documente (Mape pentru -); Gen~ pentru instru

mente §i partituri (muzica); Serviete pentru §CO(ari ; Casete 

penlru accesorii de frumuse\e ; Huse §i suporturi pentru haine; 

Culii pentru cravata; Carnete; Suporturi pentru agende: Port

acte §i suporturi pentru documente; Culii §i suporturi pentru 

ciir\i de credit ; Portofele: Portmonee: Umbrele: Bastoane: 

Curele de umar din piele; Piese, racorduri §i accesorii pentru 

toate bunurile men~onate anterior. 

RO - 25 
Articole de imbracaminte; Articole vestimentare pentru femei ; 

Articole de imbracaminte pentru copii; Cama§i, bluze, cama§i 

sport, tricouri, veste, camizole, salopete, tricouri, tricouri sport, 

lricouri de folbal Ji rugby; Panlaloni, blugi, pantaloni scur~. 

pantaloni scu~ sport, artlcole pentru inot; Lenjerie de corp; 

Lenjerie de dama: Treninguri (pentru sport); Articole de imbra

caminle de proteclie, Manlouri, Jachete, Jachete casual, Ja

chete §i haine rezistente la apa §i la precipila\ii, Haine tip 

parka, Veste termice; Costume barbale§li §i taioare: Rochii 

fungi de seara: Fuste: Fuste-pantalon; Combinezon lung §i 

scurt: Bluze sport; Trlcoturi [imbracaminteJ: Pulovere, bolerouri 

Ji cardigane; Jambiere; Egari; Cravate; Veste; imbracaminle 

de noapte, imbriicaminle de noapte, Pijamale, Halale de casa; 

Articole de incal\aminle; Clzme, pantofi, papuci de casa, 

sandale, incal\iiminle pentru sport, §Osete §i articole de galan
terie; Articole pentru acoperirea capului; Articole pentru aco

perirea capulul; Sepci; Berele; E§arfe; l?aluri; Manu§i [articole 

de imbracaminte]; Mitene [imbracaminteJ; Curele (ca articole 

de imbracaminle); Benlite de cap sf de mana. 

RO - 35 

Servicii de comer\ cu amanuntul de produse cosmetice, ali

mente §i bauturi, ciocolate, dulciuri, bomboane, biiuturi raco

ritoare, bauturi neafcoolice, bauturi alcoolice, articole de im

braciiminle, artlcole de incal\aminte, tricotaje, articole decora

tive pentru par, accesorii la moda, gen\i, palarii de dama, biju

terii, imita~i de bijuterii, instrumente de scris, articole de pape

tarie, car~. ceasuri §i articole de purtat la ochi; Comasarea 

intr-un magazin de viinzare cu amanuntul, in beneficiul lerjilor, 

de cosmelice, alimenle §i bauturi, ciocolate, dulciuri, bomboa

ne, bauturi racoritoare, bauturi nealcoolice, bauturi alcoolice, 

imbracaminte, articole de incal\aminte, bonetarie, articole 

decorative pentru par, accesorii la moda, gen\i, palaril de da

ma, bijuterii, imita~i de bijuterii, instrumente de scris, articole 

de papelarie, ca~. ceasuri §i produse de purtal la ochi, pentru 

a permile clien~lor sa vizualizeze Ji sa achizl~oneze aceste 

produse in mod convenabil; Comasarea, in beneficiul ter~lor, 

a unei varieta~ de descrieri de, sau imagini de cosmelice, 

alimente §i bauturi, ciocolale, dulciuri, bomboane, bauturi ra

coritoare, bauturi nealcoolice, bauturi alcoolice, imbraciiminle, 

articole de incal\aminte, bonetarie, articole decorative pentru 

par, accesorii la moda, gen~. palarii de dama, bijuterii, imita~i 

de bijuterii, instrumente de scris, articole de papetarie, car~. 

ceasuri §i articole de purtat la ochi pe un site web de pe Inter

net, aslfel inciil sa permila clien~lor sa vizualizeze §i sa 
achizi\ioneze aceste produse intr-un mod convenabil prin 

mijloace de telecomunica~i; Strangerea la un foe, in beneficiul 

ter~lor, a unor diverse descrieri sau imagini de cosmetice, 

alimente §i bauturi, ciocolate, dulciuri, bomboane, bauturi ra

coritoare, bauturi nealcoolice §i bauturi alcoolice pe un site 

web de internet, pentru a permite clien\ilor sa le vadii §i sii le 

achizi\ioneze cal mai corned prin intermediul internetului sau 

prin alle mijloace online; Strangerea la un foe, in beneficiul 

te~lor, a unor diverse descrieri sau imaglni de imbracaminte, 

inciil\iiminte, ciorapi de dama, accesorii pentru par, accesorii 

de moda, gen\i, paliirii de dama, bijuterii, imita~i de bijuterii, 

instrumente de scris, papetiirie, ca~, ceasuri de mana §i 

ochelari pe un site web de internet, pentru a permile clien~lor 

sale vada §i sale achizi~oneze ciit mai corned prin intermediul 

internetului sau prin alte mijloace online; Furnizare de infor

matii, consiliere si asislenla pentru clienti referitoare la servi

ciile mai susmenlionate; Decorarea vitrinelor; Decorarea vitri

nelor; Administra\le comercialii; Toale serviciile men\ionate 

anterior, cuprinse in clasa 35. 

SK - 3 
Bieliace a ine pripravky na pranie a cistenie bielizne; Pripravky 

na cistenie, lestenie, odmast'ovanle a brusenie; Pripravky bez 

liecivych prised na nanilsanie na vlasy, hlavu, plet' a nechty. 

na ich upravu a osetrovanie; Mydlil; Parfumy; Voriavkilrske 

vyrobky; Kolinske vody; Toaletne vody; Eterlcke a rastlinne 

oleje; Kozmelicke pripravky; Licldla, Ruz na pery; Lak na 

nechty; Odlakovace na nechty; Toaletne pripravky bez lieci

vych prisad; Vlasove lotion; Spreje na vlasy a gely na vlasy: 

Pripravky do kupera a sprchove pripravky; Kuperove a sprcho

vacie oleje, gely, kremy a peny; Plet'ove a telove masky; Pe

elingove pripravky na tvilr a telo; Pripravky na cistenie tvilre 

JkozmelikaJ; Cistiace a hydratacne prlpravky na plet'; Plet'ove 

tonikum; Plet'ove hydratacne pripravky; Kremy a gely na 

!ikvrny; Dezodoranty; Anliperspiranty [toaletne pripravkyJ; 

Pripravky na pouzilie pred holenim a po holeni; Mydlo na 

holenle; Krem na holenie; Gel na holenie; Pripravky po holenl: 

Pripravky na holenie; Mastencovy prilsok (toaletny puder); 

Kozmeticke vyrobky; Pripravky na cistenie zubov; Zubne 

pasty. 

SK - 14 
Drahe kovy a lch zliatiny; Sperky, drahokamy; Hodinilrske 

vyrobky a chronometre; Bizuteria; Polodrahokamy; Nilhrdel

nlky; Prstene; Nausnice; Naramky; Naramky na clenky; Na

ramky; Privesky na krk; Brosne; Korunky; Casti a vybavenia 

pre vsetky vyssie uvedene !ovary. 

SK - 18 
Koza a kozenka; Kufre a cestovne tasky; Cestovne kufre; 

Batozina; Kufre; Cestovne tasky; Kufre [portmanteauxJ; Priru

cne cestovne kufre; Tasky; Kabely; Plecniaky; Toaletne tasti

cky; Batozinove vaky; Ruksaky; Ruksaky; tadvlnky; Sportove 

tasky; Tasky; Kufrik; Aktovky; Obaly na partitury (tasky a do

sky); Skalski, tasky [aktovkyJ; Prazdne kufriky na toaletne 

potreby; Obaly a puzdra na tasky; Puzdra na kravaty; Peria

zenky; Obaly na poznilmkove bloky; Puzdril a obaly na dokla

dy; Puzdra na kreditne karty; Peilazenky; Damske peilazenky; 

Dazdniky; Vychadzkove palice; Kozene popruhy na ramenil; 

Casli a vybavenla pre vsetky vyssie uvedene !ovary. 

SK - 25 
Casti odevu; Damske odevy; Odevy pre deli; Kosele, bhl zy, 

sportove kosele, tricks, vesty, kratke kabaliky, body aka bieli

zeri, sportove kosele, sportove kosele, futbalove lopty a rugby 

kosele; Nohavice, dzinsy, kriltke, sportova obuv, plavky; Bie

lizeil [spodne satstvoJ; Dilmska spodna bielizeri ; Sportove 

uniformy; Vrchne oblecenie, Bundy, sakil, Bundy, Vetrovky, 

Vodovzdorne a vetruvzdorne bundy a plaste, Parky [bundy 

siahajuce nad kolena s kapucilouJ, Teple vesty; Kostymy a 

obleky; Saty; Sukne; Nohavlcove sukne; Dlhe a kriltke kombi

ne; Teplilkove bundy [mikiny] ; Pleteniny [oblecenieJ; Nilprsen

ky, deky a kardigany; Sportove pancuchove nohavice: Nilvleky 

na nohy; Kravaty; Vesty; Nocne odevy, Nocne odevy, Pyzama, 

Zupany; Obuv; Vysoka obuv, topanky, slapky, sandale, tenis

ky, ponozky a pleteny tovar; Pokryvky hlavy; Pokryvky hlavy; 

Ciapky; Baretky; Satky a saly; Verke silly; Rukavice: Palciaky 

[obfecenieJ; Opasky (aka casli oblecenia) ; Celenky a manze

ty/naramky. 

SK - 35 
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Maloobchodne sluzby v oblasli predaja kozmetiky. potravin 

a napojov, cokolady, sladkosli, cukrikov, nealkoholickych 

napojov, alkoholickych napojov, odevov, obuvi, pleliarskych 

vyrobkov, vlasovych doplnkov, modnych doplnkov, tasiek, 

pokryvok hlavy, sperkov, imitacie sperkov, nacinia na pisanie, 

papiernickych vyrobkov, knih, hodiniek a okuliarov; Zhroma

zcfovanie kozmeliky, potravin a napojov, cokolady, sladkosli, 

cukrikov, nealkoholickych napojov, alkoholickych napojov, 

odevov, obuvi, pleliarskych vyrobkov, vlasovych doplnkov, 

modnych doplnkov, taiiiek, pokryvok hlavy, sperkov, imitacie 

sperkov, nacinia na pisanie, papiernickych vyrobkov, knih, 

hodiniek a okuliarov v maloobchodnej predajni, umozr'iujuc 

tak zakaznikom pohodlne prezerat' a zakupit' tieto vyrobky; 

Zhromazcfovanie roznych vyobrazeni a popisov kozmeliky, 

potravin a napojov, cokolady, sladkosli, cukrikov, nealkoho

lickych napojov, alkoholickych napojov, odevov, obuvi, pleliar

skych vyrobkov, vlasovych doplnkov, modnych doplnkov, ta

siek, pokryvok hlavy, sperkov, imitacie sperkov, nacinia na 

pisanie, papiernickych vyrobkov, knih, hodiniek a okuliarov v 

katalogu, umoziiujuc Jak zakaznikom pohodlne prezerat' a 

zakupit' lieto vyrobky na dobierku; Zhromazcfovanie roznych 

popisov, alebo vyobrazeni tovaru, akym su kozmelicke prip

ravky, jedlo a napoje, cokolada, sladkosti, cukriky, nealkoho

licke napoje, nealkoholicke napoje a alkoholicke napoje pro

strednictvom webovej stranky, umoznujuc tak zakaznikom 

pohodlne prezerat' a zakupit' lieto vyrobky prostrednictvom 

internetu alebo on-line; Zhromazcfovanie roznych popisov, 

alebo vyobrazeni tovaru, akym su odevy, obuv, pancuchovy 

tovar, vlasove doplnky, modne doplnky, tasky, klobucnicke 

vyrobky, sperky, blzuteria, pisacie nastroje, papiernicky tovar 

a pisacie potreby, knihy, hodinky a okuliare prostrednictvom 

webovej stranky, umoziiujuc tak zakaznikom pohodlne preze

rat' a zakupit' lieto vyrobky prostrednlctvom lnternetu alebo 

on-line; Poskytovanie informacil, poradenstva a pomoci pre 

zakaznikov v oblasli vyssie uvedenych sluzieb; Aranzovanie 

vykladov, Aranfovanie vykladov; Obchodna administraliva; 

Vsetky vyse uvedene sluzby zahrnute do kategorie 35. 

SL - 3 
Pripravki za beljenje in druge snovi za pranje; Pripravki za 

ciscenje, poliranje, razmascevanje in brusenje; Naravni prep

arati za utrjevanje in nego las, lasiiica, koze In nohtov; Mila; 

Parfumi; Parfumerijski izdelki; Kolonjska voda; Toaletna vod

ica; Etericna in zeliscna olja; Kozmelicni izdelki; Licila; Sminke 

za ustnice, Lak za nohte; Odslranjevalci laka za nohte; Nar

avna toaletna sredstva; Losjoni za lase; Laki za Jase in geli 

za lase; Pripravki za kopanje in prhanje; Kopalna olja in olja 

za prhanje, kreme in pene; Maske za obraz in telo; Sredstva 

za globinsko ciscenje koze obraza in telesa; Sredstva za 

umivanje obraza [kozmelicna sredstva]; Cistilna sredstva za 

kofo in hidratanti; Toniki za kofo; VJazilna sredstva za kofo; 

Kreme in geli za prekrivanje; Deodoranti; Sredstva proli po

tenju (antiperspiranli); Sredstva za uporabo pred in po britju; 

Milo za britje; Krema za britje; Gel za britje; Vodica za po britju; 

Sredstva za pripravo britja; Talkum (smukec) za toaletno 

uporabo; Toaletna sredstva; Sredstva za ciiicenje zob; Zobna 

pasta. 

SL - 14 
Zlahtne kovine in njihove zlitine; Zlatarski izdelki, nakit, dragi 

kamni; Ure in kronometrski instrumenli; Bizuterija (ceneni 

modni nakit); Poldragi kamni; Ogrtice (nakit); Prstani; Uhani; 

Zapestnice; Obrocki za gleznje; Zapestnice; Obeski [nakit]; 

Breske; Diademi; Deli in oprema za vse omenjeno blago. 

SL - 18 

Usnje in imitacije usnja; Kovcki in potovalne torbe; Potovalni 

kovcki; Prtljaga; Kovcki; Potovalke; Usnjeni kovcki; Kovcki 

(rocni); Torbe; Rocne torbice; Naramne torbice; Toaletne tor

bice; Nosilne torbe; Nahrbtniki; Nahrbtniki; Torbice za pas; 

Sportne torbe; Torbe; Aktovke; Poslovni kovckl; Skalle za gl

asbila; Solske torbe z jermenom; Kozmelicni kovcki (prazni) ; 

Torbe in vrecke za obleke; Torbice za kravate; Lislnice; Ovitki 

za beleznice; Etuiji in ovitki za dokumente; Etuiji in drzalniki 

za kreditne kartice; Denarnice; Drobiznice; Dezniki; Sprehaj

alne palice; Usnjeni naramni pasovi; Deli In oprema za vse 

omenjeno blago. 

SL - 25 

Oblacila; Oblacila za zenske; Oblacila za otroke; Srajce, bluze, 

vsakdanje majice, T-majice, telovniki, kamifole, bodiji, polo 

srajce, sportne srajce, majice za nogomet in rugby; Hlace, 

jeans, kratke hlace, sportne kratke hlace, plavalna oblacila; 

Spodnje perilo; Zensko spodnje perilo; Oblacila za telovadbo; 

Vrhnja oblacila, Plasci, Jakne, Bluzoni, Vodoodporni in na 

vremenske razmere odporni suknjlci in plasci. Parke (daljse 
jakne s kapuco), Grelniki za telo; Obleke; Halje; Zenska krila; 

Hlacna krila; Doig in kratek kombinezon; Majice; Pletenine 

[oblacila]; Jopice, ogrinjala in pletene Jopice; Sportni trikoji; 

Gamase (nogavice brez stopala): Kravate; Telovniki; Oblaclla 

za spanje, Oblacila za spanje, Pizame, Domaca halja; Obutev; 

Skomji, cevlji, copali naUkaci, sandali, sportne nogavice, kratke 
nogavice In pletene nogavice; Pokrivala; Pokrlvala; Kape; 

Baretke; Ovratne rute; Sali ; Rokavice: Palcniki [oblaclla] : Pa

sovi (kot deli oblacil); Naglavni trakovi in zapestni trakovi. 

SL - 35 
Maloprodajne storitve na podrocju prodaje kozmelicnih sred

stev, hrane in pijace, cokolade, sladkarij, bonbonov, sladkih 

gaziranih pijac, brezalkoholnih pijac, alkoholnih pijac, oblacil, 

obulve, pletenin, nogavic, lasnih dodatkov, modnih dodalkov, 

torb, klobucarskih izdelkov, zlatarskih izdelkov in nakita, lmi

tacij nakita, priprav za pisanje, pisamiskega materiala. knjig, 

zapestnih ur in ocal; Zdruzevanje v maloprodajni trgovinl za 

kozmeticnih sredstev, hrane in pijace , cokolade, sladkarij, 

bonbonov, brezalkoholnih pljac, nealkoholnih pijac, alkoholnih 

pijac, oblacil, obutve, pletenin, nogavic, Jasnih dodatkov, 

modnih dodatkov, torb, pokrival, zlatarskih lzdelkov in nakita, 

umetnega nakita, priprav za pisanje, pisarniiikega materiala, 

knjig, zapestnih ur in ocal v korist drugih, kar strankam omogo

ca udoben pregled in nakup teh izdelkov; Zdruzevanje razn

ovrstnih opisov in slik kozmeticnih sredslev, hrane in pijace, 

cokolade, sladkarij. bonbonov, brezalkoholnih pijac, nealkoh

olnih pijac, alkoholnih pijac, oblacil, obutve, pletenin, nogavic, 

Jasnih dodalkov, modnih dodatkov, torb, pokrival, zlatarskih 

izdelkov in nakita, umetnega nakila, priprav za pisanje, pisam

iskega materiala, knjig, zapestnih ur in ocal v katalogu v korist 

drugih, kar potrosnlkom omogoca udoben pregled in nakup 

teh izdelkov preko telekomunikacijskih sredstev; Zdruzevanje 

opisov ali slik kozmeticnih sredstev, hrane In pijace, cokolad, 

sladkarij, bombonov, osvezilnih pijac, brezalkoholnih in alkoh

olnih pijac v korist drugih na internetnem mestu, kar strankam 

omogoca udoben ogled in nakup navedenega blaga na intem

etu ali po drugih spletnih sredstvih; Zdruzevanje razlicnih op

isov ali slik oblacil, obutve, pletenin, nogavic, lasnih dodatkov, 

modnih dodatkov, torb, klobukov, zlatarskih izdelkov, nakila, 

umetnega nakita, plsalnih pripomockov, pisarniskega materi

ala, knjig, rocnlh ur in ocal v korist drugih na lntemetnem 

mestu, kar strankam omogoca udoben pregled in nakup 

navedenega blaga na lnternetu ali po drugih spletnih sredstvih; 

Nudenje informacij, svetovanja in pomoci strankam v zvezi z 

navedenimi storitvami; Aranziranje izlozb; Aranziranje izlozb; 

Poslovna administracija; Vse omenjene storitve, vkljucene v 

razred 35. 

FI - 3 
Valkaisutuotteet ja muut vaalteiden pesussa kiiytettiiviit ai

neet; Puhdistus-, kiillotus-, tahranpolsto- ja hiontavalmisteet; 

Laakeaineita sisiilliimiittiimiit valmisteet kilytettilviiksi hiusten, 

piiiinanahan, ihon ja kynsien hoitoon; Saippuat; Parfyymi; 
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Parfymeriatuotteet; Kolninvesi; Toalellivesi; Eteeriset liljyt ja 
yrtlioljyt; Kosmeettiset aineet; Meikkivalmisteet; Huullpulkot; 

Kynsilakka; Kynsilakanpoistoaineet; Laiikeaineita sisiiltiimiit
tomiit loalettivalmisleet; Voileel hiuslenhoiloon; Hiussuihkeel 
ja -geelit; Kylpy- ja suihkuvalmlsteet; Kylpy- ja sulhkuoljyt, -
geelil, -voiteetja-vaahdot; Kasvo- ja vartalonaamiot; Kasvojen 

ja vartalon kuorinta-aineet; Kasvojenpesuaineet [kosmeliikka(; 
lhonpuhdistus- ja-kosteutusaineet; Kasvovesi; Kosteusvoiteet; 
Voileet ja geelil epiipuhtauksien hoitoon; Hajunpoisloaineel; 
Anliperspirantit [hygieniatuotteet(; Parranajoa ennen ja sen 
jiilkeen kiiytettiiviit valmisteet; Parranajosaippua; Parranajo

vaahdol; Parranajogeeli; After shave -valmisleel; Parranajon 
valmisteluun tarkoitetut tuotteet; Talkki toalettikayttoon; Kos

meettiset ja peseytymisvalmisteet; Hampaidenpuhdistusaineet; 
Hammastahnat. 

FI - 14 
Jalol metallil ja niiden seokset; Korut, jalokivet; Kello! ja 
ajanmittauslaitteet; Korulasiesineet [vaatekoruina[; Puolijalo
kivet: Kaulanauhat [koruina]: Sormukset: Korvarenkaat: Ran
nerenkaat: Nilkkarenkaat: Rannerenkaat; Riipukset: Rintaneu
lat: Tiarat; Kaikkien edellii mainillujen tavaroiden osat ja tar

vikkeet. 

FI - 18 
Nahal ja nahan jiiljilelmiit; Matka-arkut ja -laukut; Kantolaukut; 
Matkatavaralaukut; Laukut (Malka -); Matkakassit; Syviil 

kantolaukut [portmanteaut]; Pienel kiidessii kannettavat 
matkalaukut [Valises]; Vapaa-ajanlaukul; Kiisilaukut; Olkalau
kut; Toalettitarvikelaukut; Kantolaukut; Selkiireppu; Selkiirep

pu; Vylikotelot; Urheilukassit; Vapaa-ajanlaukut; Salkut; 
Asiakirjasalkut; Nuottisalkut; Koululaisten olkalaukut; Meikki
laukut [varustamattomina]; Vaatepussitja pukupussit; Solmio

kotelot; Setelilompakot; Muislikirjakotelot; Asiakirjakotelol ja 
-kansiot; Luottokorttikotelolja-pidikkeet; Lompakot; Rahapus
sit; Sateenvarjot; Kiivelykepit; Patruunavyot; Kaikkien edellii 
mainittujen tavaroiden osat ja tarvikkeet. 

FI 25 
Vaatekappaleet; Naisten vaatteet; Lasten vaatteet; Paidal, 
puserot, vapaa-ajan paidat, T-paidat, liivit, aluspaidat, bodyt, 
poolopaidal, urheilupaidat, jalkapallo- ja rugbypaidat; Housut, 

farkut, sortsit, urheilusortsit, uimapuvut; Alusvaatteet; Naisten 
alusvaatteet; Kuntosalivaatteet; Piiiillysvaatleet, Taki!, Pusa
kat, Vapaa-ajan pusakat, Vedenpitiiviit ja siiiinkestiiviit 
pusakat ja takit, Anorakit ja hupputakit, Liivit [Bodywarmer]; 

Puvut; Kaavut; Hameet; Housuhameet; Pilkiilja lyhyel haalarit; 
Collegepaidat; Neulevaatteet; Neulepuserot, bolero! ja villata
kil; Leggingsit; Siiiirystimet; Solmiol; Alusnulut; Yovaalleet, 
Yovaatteet, Pyjama!, Kaavut; Jalkineet; Saappaat, kengiit, 
tossut, sandaalil, lenkkikengiit, sukat ja trikooalusvaatteet; 

Piiiihineet; Piiiihineet; Lakit; Barelil; Huivit; Saalit; Kiisineet; 
Kintaat [vaatteet]; Vyot (vaatekappaleina); Otsanauhat ja 

rannekkeet. 

FI - 35 
Viihilliiismyyntipalvelut, jotka liittyviil seuraavien myynliin: 

kosmeellisel luotteet, ruoal ja juomat, suklaat, makeisel, ka
ramellit, virvoitusjuomat, alkoholittomatjuomat, alkoholijuomat, 
vaatteel, jalkineet, sukkaluolleet, hiussomisteet, muotiasus
teet, laukut, naisten hatut, korut, jiiljilelmiikorut, kirjoitusviili
neet, paperikauppatavarat, kirjat, rannekellot ja silmiilasitar
vikkeet; Seuraavien tavaroiden kokoaminen yhteen viihilliiis

myymiiliiiin niin, ettii asiakkaat voivat valvattomasti katsella 
ja ostaa kyseisiii tavaroita: kosmeelliset tuotteet, ruoka ja 
juoma, suklaamakeiset, makeiset, karamellil, virvoitusjuomat, 
alkoholittomat juomat, alkoholijuomat, vaatteet, jalkineet, 

sukkaluolleel, kampauslarvikkeet, muoliasusleet, laukul, 
piiiihineet, korut, jiiljitelmiikorut, kirjoitusviilineet, paperikaup
palavarat, kirjat, rannekellot ja silmiilasitarvikkeet; Seuraavia 
tavaroita koskevien kuvausten tai kuvien kokoaminen yhteen 

lntemetin WWW-sivustolle niin, ettii asiakkaat voivat vaivatto
masti katsella ja ostaa kyseisiii tavaroita tietoliikenleen kautta: 
kosmeettiset tuotteet, ruoka ja juoma, suklaamakeiset, makei

set, karamellit, virvoitusjuomal, alkoholillomaljuomal, alkoho
lijuomat, vaatteet, Jalkineet, sukkatuotteet, kampaustarvikkeet, 
muotiasusteet, laukut, piiiihineet, korut, jiiljilelmiikorut, kirjoi
tusviilineet, paperikauppatavarat, kirjat, rannekellol ja silmii

lasitarvikkeet; Seuraavia tavaroita koskevien kuvausten tal 
kuvien kokoaminen yhteen muiden lukuun lntemetin WWW
sivustolle niin, ettii asiakkaat voivat vaivattomasti katsella ja 
ostaa kyseisiii tavaroita lnlemetin tai muiden online-palvelujen 

kautta: erilaisel kosmeellisel tuotteet, ruoka Jajuomat, suklaat, 
makeiset, karamellil, virvoitusjuomat, alkoholittomat juomat 
ja alkoholijuomat; Seuraavia tavaroita koskevien kuvausten 
tai kuvien kokoaminen yhteen muiden lukuun lntemetin WWW

sivustolle niin, ettii asiakkaat voivat vaivattomasti katsella ja 

ostaa kyseisiii tavaroila lntemelin lai muiden online-palvelujen 
kautta: vaatteet, jalkineet, sukkatuotteet, kampaustarvikkeet, 
muotiasusteet, laukut, naisten hatut, jalokivikorut, jiiljitelmiiko
rut, kirjoitustarvikkeet, paperikauppatavarat, kirjat, rannekellol 
ja silmiilasitarvikkeet; Edellii mainittuihin palveluihin liittyviin 

tiedotuksen, neuvonnan ja avun tarjoaminen asiakkaille ; 
Niiyteikkunoiden somistelu; Niiyteikkunoiden somistelu; Yri
tyshallinto; Kaikki edellii mainitut palvelut sisiiltyen luokkaan 
35, 

sv - 3 
Blekningspreparat och andra iimnen for anviindning vid lviitt; 
Renglirings-, poler-, skur-och slipmedel; lcke-medicinska 

prepare! fiir anvandning till, konditionering och vard av har, 
harbotten, hud och naglar; Tval; Parfymer; Parfymerivaror; 
Eau de cologne; Eau-de-toilette; Eteriska oljor och iirtoljor; 

Kosmetika; Kosmetika; Liippstift; Nagellack; Nagellackborttag
ningsmedel; lcke-medicinska toalettpreparat; Har1otioner; 
Harsprej och -gele; Preparat fiir bad och dusch; Oljor, geler, 
kriimer och skum for bad och dusch; Ansikts- och kroppsmas
ker; Avflagningspreparat fiir ansikte och kropp; Ansiktsreng!i

ringsmedel; Hudrengliringsmedel och fuktbevarande medel; 
Hudstiirkande medel [kosmetika]; Fuktbevarande medel for 
huden; Tiickkriim och -geleer; Deodoranter; Anliperspiranter 
[toalettartiklar]; Preparat fiir anviindning fiire och efter rakning; 
Raktval; Rakkriimer; Rakgeleer; Aftershave; Forberednings
medel fiir rakning; Talkpuder for toalettiindamal; Toalettartiklar; 

Tandpulver, -kriim och -pastor; Tandkriim. 

sv - 14 
Adla metaller och deras legeringar; Smycken, iidelstenar; Ur 
och tidmiilningsinstrument; Bijouterier; Halviidelstenar; Hals

band Quvelerarvaror); Fingerringar; Orhiingen; Armringar; 
Ankelringar; Armringar; Hiingsmycken; Broscher; Diadem; 
Delar och komponenter till alla niimnda varor. 

sv - 18 

Lader och Uiderimitatloner; Koffertar och resviiskor; Reskof
fertar; Bagage; Resviiskor; Rymliga resebagar; Kappsiickar; 
Mindre kappsiickar; Fritidsviiskor; Handviiskor; Axelviiskor; 

Toalellviiskor; Biirkassar; Ryggsiickar; Ryggsiickar; Biiltes
viiskor; Sportviiskor; Frilidsviiskor; Portfoljer; Allacheviiskor; 
Musikportfoljer; Skolviiskor med axelremmar; Beautyboxar 
(oinredda); Resegarderober och bagagehallare; Slipsfodral; 
Planbiicker; Hallare for anteckningsbocker; Dokumentfodral 
och dokumenthallare; Kreditkortsfodral; Planbocker; Handviis

kor; Paraplyer; Promenadkiippar; Axelgehiing av liider; Delar 

och komponenter till alla niimnda varor. 

sv 25 
Kliidesartiklar; Damkliider; Bamkliider; Skjortor, blusar, frilids
skjortor, t-triijor, trlijor, spetslinnen, bodies, polo trlijor, sport
triijor, fotbolls- och rugbytrojor; Byxor, jeans, shorts, sportkort

byxor, simkliider; Underkliider; Damunderkliider; Triinings
driikler; Yllerkliider, Rockar, Kavajer, Frilidsjackor, Vattenliila 
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och vindtiita jacker och kappor, Parkasar, Vadderade viistar; 

Kostymer; Finkliinningar; Kjolar; Byxkjolar; Langa och korta 

driikter; Triiningstrojor; Trikavaror [kliider]; Jumprar, koftor 

och koftor, Leggings; Benviirmare; Slipsar; Viistar: Nattkliider, 

Nattkliider, Pyjamasar. Badkappor; Fotbekliidnader; Stovlar, 

kiingor, skor, toffior, sandaler, triiningsskor, sockor, strump

och trikavaror; Huvudbonader; Huvudbonader; Kepsar, 

Baskrar; Scarves; Sjalar; Handskar; Vantar, Biilten (kliidartik

lar); Pannband och armledsband. 

sv - 35 
Detaljhandelstjiinster ii samband med forsiiljning av kosmelika, 

mat och dryck, chokladprodukter, smilgodis, godis, liiskedryc

ker, isotoniska alkoholfria drycker, alkoholhaltiga drycker, 

klader, fotbekliidnader, strumpvaror, haraccessoarer, mode

accessoarer, viiskor, modistvaror, smycken, smyckesimitalio

ner, skrivredskap, pappersvaror (skriv- och kontorsmateriel), 

backer, armbandsur och glasogon; Sammanfilrande i en de

taljhandelsbutik, till fcirdel for andra. av kosmetika, livsmedel 

och dryck, chokladprodukter, smagodis, godis, liiskedrycker, 

isotoniska alkoholfria drycker, alkoholhaltiga drycker, kliider, 

fotbekladnader, strumpvaror, haraccessoarer, modeaccesso

arer, viiskor, modistvaror, smycken, smyckesimitationer, 

skrivredskap, pappersvaror (skriv- och kontorsmateriel), bac

ker, armbandsur och glasogon, och diirigenom mojliggora for 

kunder att bekviimt se och ktipa dessa varor. Sammanfilrande, 

till ftirdel fdr andra, av olika beskrivningar av, eller bilder av 

kosmetika, livsmedel och dryck, chokladprodukter, smagodis, 

godis, liiskedrycker, isotoniska icke alkoholhaltiga drycker, 

alkoholhaltiga drycker, kliider, fotbekliidnader, strumpvaror, 
haraccessoarer, modeaccessoarer, viiskor, modistvaror, 

smycken, smyckesimitalioner, skrivredskap, pappersvaror 

(skriv- och kontorsmateriel), backer, armbandsur och glastigon 

i en katalog, och diirigenom mojliggora for kunder att bekvamt 

se och kopa dessa varor via postorder; Sammanstiillning, for 

andras rakning, av en rad olika beskrivningar av, eller bilder 

av, kosmetika, livsmedel och dryck, chokladprodukter, sma

godis, godis, liiskedrycker, alkoholfria drycker och alkoholhal

tiga drycker via webbsidor pa Internet, med mojlighet for 

kunder att pa ett bekviimt satt kunna se och kopa dessa varor 

pi, Internet eller via direktanslutna hjalpmedel; Sammanforan

de, till ftirdel for andra, av olika beskrivningar av, eller bilder 

av. kliider, fotbekliidnader, strumpvaror, haraccessoarer, 

modeaccessoarer, vaskor, modevaror, smycken, skrivinstru

ment, kontorsmaterial, backer, armbandsur och glasogon, pa 

en webbplats pa Internet, och diirigenom mojliggora for kunder 

att bekvamt kunna se och kcipa dessa pa Internet eller via 

direktanslutna hjiilpmedel; Information, radgivning och assi

stanstjanster for kunder avseende namnda tjanster; Skyllning 

av skyltfonster; Skyllning av skyltfonster; Foretagsadministra

tion; Alla lidigare namnda tjiinster ingaende i klass 35. 
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

Serial Number: 86897192

Filing Date: 02/04/2016

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 86897192

MARK INFORMATION

*MARK IVY PARK

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

LITERAL ELEMENT IVY PARK

MARK STATEMENT
The mark consists of standard characters, without claim to any particular font, style,

size, or color.

REGISTER Principal

APPLICANT INFORMATION

*OWNER OF MARK Parkwood Topshop Athletic Limited

*STREET Colegrave House, 70 Berners Street

*CITY London

*COUNTRY Great Britain

*ZIP/POSTAL CODE

(Required for U.S. applicants)
W1T3NL

LEGAL ENTITY INFORMATION

TYPE private company limited by shares (prc)

STATE/COUNTRY WHERE LEGALLY

ORGANIZED
England

GOODS AND/OR SERVICES AND BASIS INFORMATION

INTERNATIONAL CLASS 003 

*IDENTIFICATION

Bleaching preparations and other substances for laundry use; cleaning, polishing,

scouring and abrasive preparations; non-medicated preparations for the application to,

conditioning and care of hair, scalp, skin and nails; soaps; perfumes; perfumery; eau de

cologne; toilet waters; essential and herbal oils; cosmetics; make-up preparations;

lipsticks; nail varnishes; nail varnish removers; non-medicated toilet preparations; hair

lotions; hair sprays and hair gels; preparations for use in the bath or shower; bath and

shower oils, gels, creams and foams; face and body masks; face and body scrubs; facial

washes; skin cleansers and hydrators; skin toners; skin moisturizers; blemish creams and

blemish gels; deodorants; antiperspirants; preparations for use before shaving and after

shaving; shaving soaps; shaving creams; shaving gels; after-shave preparations; pre-

shave preparations; talcum powders; toiletries; dentifrices; toothpastes.

FILING BASIS SECTION 1(b)

FILING BASIS SECTION 44(d)

../RFA0002.JPG


       FOREIGN APPLICATION NUMBER 014454755

       FOREIGN APPLICATION

       COUNTRY
European Community

       FOREIGN FILING DATE 08/11/2015

       INTENT TO

       PERFECT 44(d)

At this time, the applicant intends to rely on §44(e) as a basis for registration. If

ultimately the applicant does not rely on §44(e) as a basis for registration, a valid claim

of priority may be retained.

FILING BASIS SECTION 44(e)

       FOREIGN REGISTRATION

       NUMBER
014454755

       FOREIGN REGISTRATION

       COUNTRY
European Community

       FOREIGN REGISTRATION

       DATE
12/11/2015

       FOREIGN REGISTRATION

       EXPIRATION DATE
08/11/2025

       FOREIGN REGISTRATION FILE NAME(S)

       ORIGINAL PDF FILE reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

       CONVERTED PDF FILE(S)

       (20 pages)
\\TICRS\EXPORT16\IMAGEOUT16\868\971\86897192\xml1\RFA0003.JPG

        \\TICRS\EXPORT16\IMAGEOUT16\868\971\86897192\xml1\RFA0004.JPG
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*IDENTIFICATION

Precious metals and their alloys; jewellery, precious stones; horological and

chronometric instruments; imitation jewellery; semi-precious stones; necklaces; rings;

earrings; bracelets; anklets; bangles; pendants; brooches; tiaras; parts and fittings for all

the aforesaid goods.

FILING BASIS SECTION 1(b)

FILING BASIS SECTION 44(d)

       FOREIGN APPLICATION NUMBER 014454755

       FOREIGN APPLICATION

       COUNTRY
European Community

       FOREIGN FILING DATE 08/11/2015

       INTENT TO

       PERFECT 44(d)

At this time, the applicant intends to rely on §44(e) as a basis for registration. If

ultimately the applicant does not rely on §44(e) as a basis for registration, a valid claim

of priority may be retained.

FILING BASIS SECTION 44(e)
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       NUMBER
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INTERNATIONAL CLASS 018 

*IDENTIFICATION

Leather and imitations of leather; trunks and travelling bags; travel cases; luggage;

suitcases; holdalls; portmanteaux; valises; bags; handbags; shoulder bags; toiletry bags;

carrier bags; rucksacks; backpacks; bumbags; sports bags; casual bags; briefcases;

attaché cases; music cases; satchels; beauty cases; garment bags and carriers; tie cases;

notecases; notebook holders; document cases and holders; credit card cases and holders;

wallets; purses; umbrellas; walking sticks; leather shoulder belts; parts and fittings for

all the aforesaid goods.

FILING BASIS SECTION 1(b)

FILING BASIS SECTION 44(d)

       FOREIGN APPLICATION NUMBER 014454755

       FOREIGN APPLICATION

       COUNTRY
European Community

       FOREIGN FILING DATE 08/11/2015

       INTENT TO

       PERFECT 44(d)

At this time, the applicant intends to rely on §44(e) as a basis for registration. If

ultimately the applicant does not rely on §44(e) as a basis for registration, a valid claim

of priority may be retained.

FILING BASIS SECTION 44(e)
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       NUMBER
014454755

       FOREIGN REGISTRATION

       COUNTRY
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       DATE
12/11/2015

       FOREIGN REGISTRATION

       EXPIRATION DATE
08/11/2025

       FOREIGN REGISTRATION FILE NAME(S)
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INTERNATIONAL CLASS 025 

*IDENTIFICATION

Articles of clothing; womenswear; childrenswear; shirts, blouses, casual shirts, T-shirts,

vests, camisoles, bodysuits, polo shirts, sports shirts, football and rugby shirts; trousers,

jeans, shorts, sports shorts, swimwear; underwear; lingerie; tracksuits; articles of

outerwear, coats, jackets, casual jackets, waterproof and weatherproof jackets and coats,

parkas, body warmers; suits; dresses; skirts; culottes; jumpsuits, playsuits; sweatshirts;

knitwear; jumpers, shrugs and cardigans; leggings; legwarmers; neckties; waistcoats;

sleepwear, nightwear, pyjamas, dressing gowns; footwear; boots, shoes, slippers,

sandals, trainers, socks and hosiery; headgear; hats; caps; berets; scarves; shawls;

gloves; mittens; belts (being articles of clothing); headbands and wristbands.

FILING BASIS SECTION 1(b)

FILING BASIS SECTION 44(d)

       FOREIGN APPLICATION NUMBER 014454755

       FOREIGN APPLICATION

       COUNTRY
European Community

       FOREIGN FILING DATE 08/11/2015

       INTENT TO

       PERFECT 44(d)

At this time, the applicant intends to rely on §44(e) as a basis for registration. If

ultimately the applicant does not rely on §44(e) as a basis for registration, a valid claim

of priority may be retained.

FILING BASIS SECTION 44(e)
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014454755
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       COUNTRY
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       FOREIGN REGISTRATION

       DATE
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       FOREIGN REGISTRATION
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08/11/2025

       FOREIGN REGISTRATION FILE NAME(S)
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INTERNATIONAL CLASS 035 

*IDENTIFICATION

Retail services connected with the sale of cosmetics, food and drink, chocolates, sweets,

candies, soft drinks, non-alcoholic beverages, alcoholic beverages, clothing, footwear,

hosiery, hair accessories, fashion accessories, bags, millinery, jewellery, imitation

jewellery, writing instruments, stationery, books, watches and eyewear; the bringing

together in a retail outlet, for the benefit of others, of cosmetics, food and drink,

chocolates, sweets, candies, soft drinks, non-alcoholic beverages, alcoholic beverages,

clothing, footwear, hosiery, hair accessories, fashion accessories, bags, millinery,

jewellery, imitation jewellery, writing instruments, stationery, books, watches and

eyewear, thereby to enable customers conveniently to view and to purchase those goods;

the bringing together, for the benefit of others, of a variety of descriptions of, or of

images of, cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-

alcoholic beverages, alcoholic beverages, clothing, footwear, hosiery, hair accessories,

fashion accessories, bags, millinery, jewellery, imitation jewellery, writing instruments,

stationery, books, watches and eyewear in a catalogue, thereby to enable customers

conveniently to view and to purchase those goods by mail order; the bringing together,

for the benefit of others, of a variety of descriptions of, or of images of, cosmetics, food

and drink, chocolates, sweets, candies, soft drinks, non-alcoholic beverages and

alcoholic beverages on an Internet website, thereby to enable customers conveniently to

view and to purchase those goods via the internet or by other on-line means; the bringing

together, for the benefit of others, of a variety of descriptions of, or of images of,

clothing, footwear, hosiery, hair accessories, fashion accessories, bags, millinery,

jewellery, imitation jewellery, writing instruments, stationery, books, watches and

eyewear on an Internet website, thereby to enable customers conveniently to view and to

purchase those goods via the internet or by other on-line means; provision of

information, advice and assistance to customers relating to the aforementioned services;

window dressing; window display arrangement services; business administration.

FILING BASIS SECTION 1(b)
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FILING BASIS SECTION 44(d)

       FOREIGN APPLICATION NUMBER 014454755

       FOREIGN APPLICATION

       COUNTRY
European Community

       FOREIGN FILING DATE 08/11/2015

       INTENT TO

       PERFECT 44(d)

At this time, the applicant intends to rely on §44(e) as a basis for registration. If

ultimately the applicant does not rely on §44(e) as a basis for registration, a valid claim

of priority may be retained.

FILING BASIS SECTION 44(e)

       FOREIGN REGISTRATION
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014454755
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ATTORNEY INFORMATION

NAME Brad D. Rose, Esq.

ATTORNEY DOCKET NUMBER 20003.00007

FIRM NAME Pryor Cashman LLP

STREET 7 Times Square

CITY New York

STATE New York

COUNTRY United States

ZIP/POSTAL CODE 10036-6569

PHONE 212 326 0875

FAX 212 798 6369

EMAIL ADDRESS tlee@pryorcashman.com

AUTHORIZED TO COMMUNICATE

VIA EMAIL
Yes

OTHER APPOINTED ATTORNEY Teresa Lee, Dyan Finguerra-DuCharme, Philippe Zylberg, and Muzamil Huq

DOMESTIC REPRESENTATIVE INFORMATION

NAME Teresa Lee, Esq.

FIRM NAME Pryor Cashman LLP

STREET 7 Times Square

CITY New York

STATE New York

COUNTRY United States
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PHONE 212 326 0831

FAX 212 798 6915

EMAIL ADDRESS tlee@pryorcashman.com

CORRESPONDENCE INFORMATION

NAME Brad D. Rose, Esq.

FIRM NAME Pryor Cashman LLP
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STATE New York

COUNTRY United States

ZIP/POSTAL CODE 10036-6569

PHONE 212 326 0875

FAX 212 798 6369

*EMAIL ADDRESS tlee@pryorcashman.com;tmdocketing@pryorcashman.com

*AUTHORIZED TO COMMUNICATE
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FEE INFORMATION

APPLICATION FILING OPTION TEAS RF

NUMBER OF CLASSES 5
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

Serial Number: 86897192

Filing Date: 02/04/2016

To the Commissioner for Trademarks:

MARK: IVY PARK (Standard Characters, see below )

The literal element of the mark consists of IVY PARK.

The mark consists of standard characters, without claim to any particular font, style, size, or color.

The applicant, Parkwood Topshop Athletic Limited, a private company limited by shares (prc) legally organized under the laws of England,

having an address of

      Colegrave House, 70 Berners Street

      London W1T3NL

      Great Britain

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principal Register

established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

       International Class 003:  Bleaching preparations and other substances for laundry use; cleaning, polishing, scouring and abrasive

preparations; non-medicated preparations for the application to, conditioning and care of hair, scalp, skin and nails; soaps; perfumes; perfumery;

eau de cologne; toilet waters; essential and herbal oils; cosmetics; make-up preparations; lipsticks; nail varnishes; nail varnish removers; non-

medicated toilet preparations; hair lotions; hair sprays and hair gels; preparations for use in the bath or shower; bath and shower oils, gels, creams

and foams; face and body masks; face and body scrubs; facial washes; skin cleansers and hydrators; skin toners; skin moisturizers; blemish

creams and blemish gels; deodorants; antiperspirants; preparations for use before shaving and after shaving; shaving soaps; shaving creams;

shaving gels; after-shave preparations; pre-shave preparations; talcum powders; toiletries; dentifrices; toothpastes.

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services.

Priority based on foreign filing: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services and asserts a claim of priority based on European Community application number 014454755, filed 08/11/2015.

INTENT TO PERFECT 44(d) : At this time, the applicant intends to rely on §44(e) as a basis for registration. If ultimately the applicant does not

rely on §44(e) as a basis for registration, a valid claim of priority may be retained.

Based on Foreign Registration: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services, and submits a copy of European Community registration number 014454755, and/or proof of renewal, registered

12/11/2015 with a renewal date of __________ and an expiration date of 08/11/2025, and translation thereof, if appropriate.

Original PDF file:

reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

Converted PDF file(s) (20 pages)

Foreign Registration-1

Foreign Registration-2

Foreign Registration-3

Foreign Registration-4

Foreign Registration-5

Foreign Registration-6

Foreign Registration-7

Foreign Registration-8

Foreign Registration-9
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Foreign Registration-11

Foreign Registration-12

../reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf
../RFA0003.JPG
../RFA0004.JPG
../RFA0005.JPG
../RFA0006.JPG
../RFA0007.JPG
../RFA0008.JPG
../RFA0009.JPG
../RFA0010.JPG
../RFA0011.JPG
../RFA0012.JPG
../RFA0013.JPG
../RFA0014.JPG


Foreign Registration-13

Foreign Registration-14

Foreign Registration-15

Foreign Registration-16

Foreign Registration-17

Foreign Registration-18

Foreign Registration-19

Foreign Registration-20

The foreign registration that is the basis of the U.S. application under §44(e) of the Trademark Act includes a claim of standard characters or the

country of origin's standard character equivalent.

       International Class 014:  Precious metals and their alloys; jewellery, precious stones; horological and chronometric instruments; imitation

jewellery; semi-precious stones; necklaces; rings; earrings; bracelets; anklets; bangles; pendants; brooches; tiaras; parts and fittings for all the

aforesaid goods.

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services.

Priority based on foreign filing: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services and asserts a claim of priority based on European Community application number 014454755, filed 08/11/2015.

INTENT TO PERFECT 44(d) : At this time, the applicant intends to rely on §44(e) as a basis for registration. If ultimately the applicant does not

rely on §44(e) as a basis for registration, a valid claim of priority may be retained.

Based on Foreign Registration: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services, and submits a copy of European Community registration number 014454755, and/or proof of renewal, registered

12/11/2015 with a renewal date of __________ and an expiration date of 08/11/2025, and translation thereof, if appropriate.

Original PDF file:

reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

Converted PDF file(s) (20 pages)

Foreign Registration-1

Foreign Registration-2

Foreign Registration-3

Foreign Registration-4

Foreign Registration-5

Foreign Registration-6

Foreign Registration-7

Foreign Registration-8

Foreign Registration-9

Foreign Registration-10

Foreign Registration-11

Foreign Registration-12

Foreign Registration-13

Foreign Registration-14

Foreign Registration-15

Foreign Registration-16

Foreign Registration-17

Foreign Registration-18

Foreign Registration-19

Foreign Registration-20

The foreign registration that is the basis of the U.S. application under §44(e) of the Trademark Act includes a claim of standard characters or the

country of origin's standard character equivalent.

       International Class 018:  Leather and imitations of leather; trunks and travelling bags; travel cases; luggage; suitcases; holdalls;

portmanteaux; valises; bags; handbags; shoulder bags; toiletry bags; carrier bags; rucksacks; backpacks; bumbags; sports bags; casual bags;

briefcases; attaché cases; music cases; satchels; beauty cases; garment bags and carriers; tie cases; notecases; notebook holders; document cases

and holders; credit card cases and holders; wallets; purses; umbrellas; walking sticks; leather shoulder belts; parts and fittings for all the aforesaid

goods.

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified
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goods/services.

Priority based on foreign filing: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services and asserts a claim of priority based on European Community application number 014454755, filed 08/11/2015.

INTENT TO PERFECT 44(d) : At this time, the applicant intends to rely on §44(e) as a basis for registration. If ultimately the applicant does not

rely on §44(e) as a basis for registration, a valid claim of priority may be retained.

Based on Foreign Registration: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services, and submits a copy of European Community registration number 014454755, and/or proof of renewal, registered

12/11/2015 with a renewal date of __________ and an expiration date of 08/11/2025, and translation thereof, if appropriate.

Original PDF file:

reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

Converted PDF file(s) (20 pages)

Foreign Registration-1

Foreign Registration-2

Foreign Registration-3

Foreign Registration-4

Foreign Registration-5

Foreign Registration-6

Foreign Registration-7

Foreign Registration-8

Foreign Registration-9

Foreign Registration-10

Foreign Registration-11

Foreign Registration-12

Foreign Registration-13

Foreign Registration-14

Foreign Registration-15

Foreign Registration-16

Foreign Registration-17

Foreign Registration-18

Foreign Registration-19

Foreign Registration-20

The foreign registration that is the basis of the U.S. application under §44(e) of the Trademark Act includes a claim of standard characters or the

country of origin's standard character equivalent.

       International Class 025:  Articles of clothing; womenswear; childrenswear; shirts, blouses, casual shirts, T-shirts, vests, camisoles, bodysuits,

polo shirts, sports shirts, football and rugby shirts; trousers, jeans, shorts, sports shorts, swimwear; underwear; lingerie; tracksuits; articles of

outerwear, coats, jackets, casual jackets, waterproof and weatherproof jackets and coats, parkas, body warmers; suits; dresses; skirts; culottes;

jumpsuits, playsuits; sweatshirts; knitwear; jumpers, shrugs and cardigans; leggings; legwarmers; neckties; waistcoats; sleepwear, nightwear,

pyjamas, dressing gowns; footwear; boots, shoes, slippers, sandals, trainers, socks and hosiery; headgear; hats; caps; berets; scarves; shawls;

gloves; mittens; belts (being articles of clothing); headbands and wristbands.

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services.

Priority based on foreign filing: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services and asserts a claim of priority based on European Community application number 014454755, filed 08/11/2015.

INTENT TO PERFECT 44(d) : At this time, the applicant intends to rely on §44(e) as a basis for registration. If ultimately the applicant does not

rely on §44(e) as a basis for registration, a valid claim of priority may be retained.

Based on Foreign Registration: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services, and submits a copy of European Community registration number 014454755, and/or proof of renewal, registered

12/11/2015 with a renewal date of __________ and an expiration date of 08/11/2025, and translation thereof, if appropriate.

Original PDF file:

reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

Converted PDF file(s) (20 pages)
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Foreign Registration-2

Foreign Registration-3

Foreign Registration-4

Foreign Registration-5

Foreign Registration-6

Foreign Registration-7

Foreign Registration-8

Foreign Registration-9

Foreign Registration-10

Foreign Registration-11

Foreign Registration-12

Foreign Registration-13

Foreign Registration-14

Foreign Registration-15

Foreign Registration-16

Foreign Registration-17

Foreign Registration-18

Foreign Registration-19

Foreign Registration-20

The foreign registration that is the basis of the U.S. application under §44(e) of the Trademark Act includes a claim of standard characters or the

country of origin's standard character equivalent.

       International Class 035:  Retail services connected with the sale of cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-

alcoholic beverages, alcoholic beverages, clothing, footwear, hosiery, hair accessories, fashion accessories, bags, millinery, jewellery, imitation

jewellery, writing instruments, stationery, books, watches and eyewear; the bringing together in a retail outlet, for the benefit of others, of

cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-alcoholic beverages, alcoholic beverages, clothing, footwear, hosiery,

hair accessories, fashion accessories, bags, millinery, jewellery, imitation jewellery, writing instruments, stationery, books, watches and eyewear,

thereby to enable customers conveniently to view and to purchase those goods; the bringing together, for the benefit of others, of a variety of

descriptions of, or of images of, cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-alcoholic beverages, alcoholic beverages,

clothing, footwear, hosiery, hair accessories, fashion accessories, bags, millinery, jewellery, imitation jewellery, writing instruments, stationery,

books, watches and eyewear in a catalogue, thereby to enable customers conveniently to view and to purchase those goods by mail order; the

bringing together, for the benefit of others, of a variety of descriptions of, or of images of, cosmetics, food and drink, chocolates, sweets, candies,

soft drinks, non-alcoholic beverages and alcoholic beverages on an Internet website, thereby to enable customers conveniently to view and to

purchase those goods via the internet or by other on-line means; the bringing together, for the benefit of others, of a variety of descriptions of, or

of images of, clothing, footwear, hosiery, hair accessories, fashion accessories, bags, millinery, jewellery, imitation jewellery, writing

instruments, stationery, books, watches and eyewear on an Internet website, thereby to enable customers conveniently to view and to purchase

those goods via the internet or by other on-line means; provision of information, advice and assistance to customers relating to the

aforementioned services; window dressing; window display arrangement services; business administration.

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services.

Priority based on foreign filing: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services and asserts a claim of priority based on European Community application number 014454755, filed 08/11/2015.

INTENT TO PERFECT 44(d) : At this time, the applicant intends to rely on §44(e) as a basis for registration. If ultimately the applicant does not

rely on §44(e) as a basis for registration, a valid claim of priority may be retained.

Based on Foreign Registration: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the

identified goods/services, and submits a copy of European Community registration number 014454755, and/or proof of renewal, registered

12/11/2015 with a renewal date of __________ and an expiration date of 08/11/2025, and translation thereof, if appropriate.

Original PDF file:

reg-1-389416710-175117444_._File_Certificate_of_Registration_014454755_39886.pdf

Converted PDF file(s) (20 pages)
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Foreign Registration-7

Foreign Registration-8

Foreign Registration-9

Foreign Registration-10

Foreign Registration-11

Foreign Registration-12

Foreign Registration-13

Foreign Registration-14

Foreign Registration-15

Foreign Registration-16

Foreign Registration-17

Foreign Registration-18

Foreign Registration-19

Foreign Registration-20

The foreign registration that is the basis of the U.S. application under §44(e) of the Trademark Act includes a claim of standard characters or the

country of origin's standard character equivalent.

The applicant's current Attorney Information:

      Brad D. Rose, Esq. and Teresa Lee, Dyan Finguerra-DuCharme, Philippe Zylberg, and Muzamil Huq of Pryor Cashman LLP      7 Times

Square

      New York, New York 10036-6569

      United States

      212 326 0875(phone)

      212 798 6369(fax)

      tlee@pryorcashman.com (authorized)

The attorney docket/reference number is 20003.00007.

The applicant hereby appoints Teresa Lee, Esq. of Pryor Cashman LLP

      7 Times Square

      New York New York 10036-6569

      United States

      212 326 0831(phone)

      212 798 6915(fax)

      tlee@pryorcashman.com (not authorized)

as applicant's representative upon whom notice or process in the proceedings affecting the mark may be served.

The applicant's current Correspondence Information:

      Brad D. Rose, Esq.

      Pryor Cashman LLP

      7 Times Square

      New York, New York 10036-6569

      212 326 0875(phone)

      212 798 6369(fax)

      tlee@pryorcashman.com;tmdocketing@pryorcashman.com (authorized)

E-mail Authorization: I authorize the USPTO to send e-mail correspondence concerning the application to the applicant or applicant's attorney

at the e-mail address provided above. I understand that a valid e-mail address must be maintained and that the applicant or the applicant's

attorney must file the relevant subsequent application-related submissions via the Trademark Electronic Application System (TEAS). Failure to

do so will result in an additional processing fee of $50 per international class of goods/services.

A fee payment in the amount of $1375 has been submitted with the application, representing payment for 5 class(es).

Declaration

The signatory believes that: if the applicant is filing the application under 15 U.S.C. § 1051(a), the applicant is the owner of the

trademark/service mark sought to be registered; the applicant is using the mark in commerce on or in connection with the goods/services in the

application; the specimen(s) shows the mark as used on or in connection with the goods/services in the application; and/or if the applicant filed

an application under 15 U.S.C. § 1051(b), § 1126(d), and/or § 1126(e), the applicant is entitled to use the mark in commerce; the applicant has a
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bona fide intention, and is entitled, to use the mark in commerce on or in connection with the goods/services in the application. The signatory

believes that to the best of the signatory's knowledge and belief, no other persons, except, if applicable, concurrent users, have the right to use the

mark in commerce, either in the identical form or in such near resemblance as to be likely, when used on or in connection with the goods/services

of such other persons, to cause confusion or mistake, or to deceive. The signatory being warned that willful false statements and the like are

punishable by fine or imprisonment, or both, under 18 U.S.C. § 1001, and that such willful false statements and the like may jeopardize the

validity of the application or any registration resulting therefrom, declares that all statements made of his/her own knowledge are true and all

statements made on information and belief are believed to be true.

Declaration Signature

Signature: Not Provided    Date: Not Provided

Signatory's Name: Ali de Rosa

Signatory's Position: Director

RAM Sale Number: 86897192

RAM Accounting Date: 02/04/2016

Serial Number: 86897192

Internet Transmission Date: Thu Feb 04 11:27:17 EST 2016

TEAS Stamp: USPTO/BAS-XX.XX.XXX.XX-20160204112717502

235-86897192-550853fe7ca875601c8dbfac2e2

2b2ae93bfbf3ec5d2c48b4e8980faef7dab40da-

DA-11229-20160204105212995168





*** OAMI OFICINA DE ARMONIZACION DEL MERCADO INTERIOR (MARCAS, DIBUJOS Y MODEL OS) 

HARMONISIERUNGSAMT FOR DEN BINNENMARKT (MARKEN, MUSTER UNO MODELLE) 

OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET (TRADE MARKS AND DESIGNS) 
* * 
*. * 

HABM 

OHIM 

* * 
OHMI OFFICE DE L'HARMONISATION DANS LE MARCHI: INTERIEUR (MARQUES, DESS INS ET MODE LES) 

UFFICIO PER L'ARMONIZZAZIONE NEL MERCATO INTERNO (MARCHI, DISEGNI E MODELLI) *** UAMI 

D113 

Copia Certificada • Beglaubigte Abschrift • Certified Copy 

Gopie Certifiee • Copia Autenticata 

C6digo de identificaci6n • /dentifizierungscode • Identification code • 

Code d 'identification • Cadice di identificazione: RNDSXA620FPV04LEVMIZZ4JYQY 

Por el presente se certifica que el documento que se adjunta es una copia conforme del certificado de 

registro para la marca comunitaria cuyo numero y fecha de registro aparecen a continuaci6n. 
El documento original puede ser consultado en el enlace de la OAMI http://oami.europa.eu 
introduciendo el c6digo de identificaci6n indicado mas arriba. 

Hiermit wird bestatigt, da/3 die Abschrift, die diesem Beleg beigeheftet ist, eine genaue Abschrift der 

Eintragungsurkunde ist, die tor die Gemeinschaftsmarke mit der nachstehenden Eintragungsnummer 
und dem nachstehenden Eintragungstag ausgestellt wurde. 
Oas Originaldokument kann mittels Eingabe eines /dentifizierungscode bei fa/gender Webadresse 

http://oami.europa.eu eingesehen werden. 

This is to certify that the attached document is an exact copy of the certificate of registration issued for 

the Community trade mark bearing the registration number and date indicated below. 
The original document can be consulted introducing the identification code indicated above at the 
following OHIM web page link http://oami.europa.eu. 

Par la presente, ii est certifie que le document annexe est une copie conforme du certificat 

d'enregistrement delivre pour la marque communautaire portant le numero et la date d'enregistrement 

qui figurent ci-apres. 

Le document original peut etre consulte sur le site web de /'OHM/ http://oami.europa.eu en introduisant 
le code d'identification indique ci-dessus. 

Con la presente si certifica che ii documento allegato e una copia conforme del cerlificato di 

registrazione per ii marchio comunitario contrassegnato dal numero e dalla data di registrazione 
riportati sotto. 
II Documento originale pu6 essere consultato introducendo ii codice di identificazione sopra indicato, 
nel indirizzo http://oami.europa.eu della pagina Web della UAMI. 

Num./Nr./No/n°/n. 

014454755 

Alicante, 31/12/2015 

Birgit Filtenborg 

Tel. +34 96 513 8864 

Departamento de Servic ios al Cliente 

Hauptabteilung Kundendienstleistungen 

Customer Services Department 

Departement «Services aux Clients» 

Dipartimento Servizi ai Clienti 

Fecha/Datum/Date/Date/Data 

11/12/2015 

Avenida de Europa, 4 • E-03008 Alicante • Espaiia. Tel.+ 34-96-513.91 .00 • Fax: + 34-96-513.13.44. Internet: http://oami.europa.eu 
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OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET 
TRADE MARKS AND DESIGNS 

* * *** 
OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 

MARQUES, DESSINS ET MODELES 

210 014454755 

220 11/08/2015 

400 03/09/2015 

151 11/12/2015 

450 15/12/2015 

186 11/08/2025 

541 IVY PARK 

521 0 

732 PARKWOOD TOPSHOP ATHLETIC LIMITED 
COLEGRAVE HOUSE, 70 BERNERS STREET 

LONDON W1T 3NL 
GB 

740 SIPARA LIMITED 
Seacourt Tower 

Third Floor 
West Way 

Oxford OX2 OJJ 

GB 

270 EN FR 

511 BG' - 3 
npenaparn 3a 1,136ensaHe 1-1 npaHe; npenaparn 3a 
no1.11,1creaHe, non1-1paHe, 06eJMacm1eaHe 1,1 wn1-1cpoeaHe; 

ne4efou1 npenaparn 3a np1,maraHe,0MeKonieaHe 1,1 rp1-1>t<a 3a 

KOCBTB,KO>t<aTa Ha rnaeara,KO)t(8Ta 1-1 HOKn1Te; CanyH1-1; 
nap(piOMJ.1; nap¢,IOMepvm; 0A8KOflOH; ToaneTHa BOAa; 

ETep"14H"1 "1 6J.1I1KOB"1 Macna; Ko3M8HII-IHH CPe.ACTBa; rpi.1M ; 
4epe111.na; naK 3a Hotm,1 ; naK01.n1crnre.m1 ; He.ne4e6Hi.1 

roaneTHH npenapant; noci.10H1-1 3a Kaea; renoee 1,1 cnpe~ose 

3a Kaea; npenaparn 3a ynorpe6a 3a saHa 1-1n111 Ayw; Macna 
3a saHa vi AYW,renose,KpeMoee 1,1 n.AHl.1; MacKl.1 3a .nm-1e 1,1 

TR.no; EKc(po.n1,1paL41,1 npOAYKTl.1 3a .n1,14e 1,1 rn.no; CpeACTBa 

3a l.13Ml.1BaHe Ha m14e [K03Mern4H1,,1]; npenaparn 3a 

n041,1cTeaHe Ha KO>t<aTa 1,,1 x1,1ApaTaHrn; ToH1,,141,,1 3a KO>t<a; 

npenaparn 3a OB!la>t<H.ABaHe Ha KO>t<ara; KpeMoee 1,1 re.nose 

nporne neTHa; ,Qe30AopaHrn; npenaparn nporne 1,,13norneaHe 

[K03Mern4Hl,1 Toa.nerH1,1 np1,,1HaA,I1e>t<Hocrn]; npenaparn 3a 1,1 

c.neA 6p'bCHeHe; CanyH 38 6p'bCHeHe; KpeM 38 6p'bCHeHe; 

re.n 3a 6p'bcHeHe; noc1,,10H1,1 3a c.neA 6p'bcHeHe; npenaparn 

3a ynoTpe6a npeA1,,16p'bcHeHe; TanK Ha npax 3a no,!J.A'bp>t<aHe 

Ha Toa.nera; Ko3Mern4Hl,1 Toa.neTHl,,1 np1,1HaAJ1e>t<Hocrn ; 

CpeACTBa 3B n04l.1CT8BHe Ha 3'b6l.1; nacTa 3B 3'b6l.1. 

I!§ - 14 
6.naropoAH1,,1 MeTa.n1,,1 1,1 TeXHVI cn.nae1,,1; 6 1,1>t<yrep1,1.A, 

CK'bno4eHHl.1 KaM'bHl,1; LlacoBH\.141,1 1,1 xpoHOMeTp1,14Hl,,1 ypeA1,1; 

61,1>t<yra OT l.13KYCTBeHl,1 CK'bno4eHHl,1 K8M'bHl,1 [eernHa 

61,1>t<yTep1,1.A]; no.nycK1>no1..1eHHl,1 KaMDH1,1; Ko.n1,1eTa; npDcTeH1,1 

38 np'bCT; 061,141,1; rp1,18Hl,1; rp1,,18Hl,1 38 r.ne3eH1,,1; rp1,,18Hl,,1 ; 

neHAaHrne1,1; 6powK1,,1; .Q1,,18AeM1,1; Yacrn, eneMeHrn 1,1 

np1,,1HaAJ1e>t<HOCrn 38 BC1,14Kl,,1 rope1,136poeHl.1 CTOKl,,1. 

'BG' - 18 
Ko>t<a 1,,1 l,,1Ml,,1T841,,1.A Ha KO>Ka ; Ky(pap1,,1 1,1 n'bTHl,1 4BHrn ; 

n'bTHlll49CKIII Ky(pap1,,1; 5ara>K\.1; P'b4HIII Ky(pap1,1; v'13Ae.n1,1.A 38 

npeHaC.AHe Ha 6ara>K; n'bTHl,1 48Hn1 C ABe OTAe.neH"1.A; 

Ky<:pap1,1; BceKVIAHeBHl,1 4BHrn; P'b4H"1 4BHTl.1; LlaHrn C AP'b>KKa 

3a paMo; LlaHT"1 3a ro8neTH"1 np"1Hap/le>KHocrn; na3apcK1,1 

48HTIII; PaH1,141,1; P8Hlll1..1"1; 58H8H (\.laHT8); Y8Hn1 38 cnopTHl,1 

8prnKy.n1,1 ; BceKIIIAHeBHl,1 \.18Hrn; Ky<:pap4eTa 38 AOKyMeHrn; 

,Q1,1nnoMarn4ecK1-1 t<y(pap\.leT8 3a KH1,1>Ka; K8n'b(p1,1 3a 

MY3HKaJ1Hl,.1 l.1HCTpyMeHrn; Y4eHl.14eCKl-1 48HTH; ,QaMCKl,1 

4BHTl14Kl.1 38 roaneTHl,1 np1,,1HaA,I1e>KHOCTl1 [HeOKOMn.neKTOB8H1,,1]; 

Ka.n'b(pl-1 l.1 48HTl1 38 AP9XH; Kan'bct,1,,1 3B epaTOBp'b3KH; 

81,13111rH1,141,1; Ka.n'b(p1,1 3a 6ene>KH1,,141,,1; Ky<:pap4era 3a 

AOKyMeHrn 1,1 K8fl'b(p1,1 38 AOt<yMeHrn; Kan'bct,1,1 38 KpeA"1TH"1 

Kaprn; nopr¢,el'ln1,1 (,Q>t<o6H1,1 -); noprMoHera; YaA'bpH; 

6acTy H1,1; narpOHA8W1-1; Llacrn, eneMeHrn 1,,1 np1,1HaAJ1e>KHocrn 

38 BCH4Kl.1 rope1,136poeHH CTOK"1. 

B~ - 25 
,Qpex1,1; ,QaMCKO 06neKJ10; .QeTCKO 0611eKJ10; p1,131,1, 611y31,,1, 

611y31,1, p1-131,1 3a e>KeAHeBHa ynoTpe6a, TeH1-1cK1,1, norH1,141,,1, 

Kopca>KH, 6QAl.1KOCTIOMH, Tp1,,1KOT8>KH"1 p1,,131,1, cnopTHl,1 T9H1,,1CKl,1, 

cpyr6o.nHH TOnKl,1 1,,1 ropH"1L4a 38 p'br61-1; naHT8110Hl-1, A'bHKOB"1 

06.net<.na, npecrn.nK"1, woprn 3a cnopr, 6aHCK"1 KOCTIOM"1 

111ra1..4era; 5e.noo; ¢>1,,1Ho ABMCKO 6enoo; CnoprH1,,1 aH4y31,,1; 

Aprnt<y.n1,,1 OT Marep11.A 38 ep'bXHl1 06.net<.na, na.nT8, rlKeT8, 

BceK"1AH9BH"1 .AKeTa, rlKera "1 na.nTa, BOAOHenpoMOKaeMl,,1 "1 

BAT'bpoycroi141,,1e111, AHopaK, rpeHKH [ene411 6e3 p'bKae 38 

3aron.nAHe Ha rn.noroJ; KocrtoM1,,1; PoK.n11t; non1,1; non1,,1-

naHranoH1,1; .Q'bn'br 1,1 K'bC KOM6l.1He30H; Cy11Tw'bprn 6e31..41,1n; 

Tp1,1Kora>KHO III nnereHo 06.neKJ10; n ynoeep1,1, 6onepa 1,1 

n.neTeH11t >K1-1.neTK1,,1; Llopanora1..4H1,,141,,1 3a cnopTyeaHe; K8m,11,,1 

[rem]; Bparoep'b3K"1; >K\.1.neTKl-1 38 KOCTIOMl.1; HOL4Hl.14l.1, 

Ho1..4H1-141,1, n11)K8M11, neHooap11; 06yaK1,1; 5ory w1,1, 06yeK1,1, 

naHrocp1,,1, caHAairn, MapaTOHKl.1, K'bCl,1 40pan1,1 1,1 Tpl.1KOTa>l<Hl,,1 

"13Aen 1,1.A; WanKl.1 1,,1 APYrn np1,1HaA,I1e)KHOcrn 3a r.nae8; WanK"1 

1,1 APYm np"1HaA,Ile)KHOcrn 38 r.naea; KacKern; 5apern; 

Wa.n4era; Wa.noee; PDK8e111..11,1 [06.net<.no); PDKaa1,141,,1 c eAl.1H 

np'bcT {Apex1,1]; KonaH1,,1 (06.net<.no); fleHT1,1 38 r.naaa 1,1 neHrn 

38 Kl-1TK\.1. 

G - 35 
Yc.nyrn 38 T'bprOBl.1.A Ha AP96HO B 06.nacrnre Ha K03M9rn4H"1 

cpeACTBa, xpaHl,,11,1 HanlltTKl.1, 6oH60Hl1, C.nBAKBPCKl-1 npQAyKrn, 

C.nBAKl.1Wl.1, 6e3a.nKOXOI1Hl.1 Han1,,1TKl-1, 6e3a/1KOXO.nHl1 Han1,,1TKl,,1, 

anKoxonHl.1 Han1,,1TK1,1, o6net<.no, o6yeKl.1, rp1,1K0Ta)K, aKcecoap1,1 

38 KOCa, MOAHl,1 aKcecoap1,,1, TOp61-1, wanK8pCKl,1 CTOKl,,1, 

61,,1)Kyrep11A, 61,,1)Kyrep1,1'1Ha 11M1,,1ra411.A, np1,1cnoco6neH11A 3a 

n1-1C8He, KBH1..4e.napCKl,1 Marep1,,1an1,,1, KHl,1rn, 48COBHMl..4l.1 "1 

OKYI1.Ap1-1; C'b61,1paHe Ha eAHO M.ACTO B'bB eep1,,1ra 38 TbprOBl,,1.A 

Ha Ape6Ho, e non38 Ha rpern .n114a, Ha K03Mern4Hl,1 cpeACTea, 

xpaHl.11,1 Hanl.1TKl.1, 6oH60Hl.1, CflBAKBPCKl-1 npQAyKrn, C.nBAKl.1Wl1, 

6e3a.nKOX0/1Hl,,1 Hanl1TKl.1, 6e3a!lKOXOflHl.1 Han1,,1TKl1, anKOXOI1H"1 

Han1,,1TKl,,1 , 06.net<.no, o6yeKl.1, Tp1,1KOTB>I<, a KCecoap\11 3a KOCa, 

MOAH" aKceco8p1,1, rop611, wanK8pcK1,1 croK\11, 61,1>1<yrep11.A, 

61,1)KyTep1,1HHa MMl.1Ta41-1.A , np1,1cnoco6neH"1.A 38 n1,,1c8He, 

KaH4enapCKl,,1 MaTep1,1an1,1, KHl,1n.1, 48COBHl.14l.1 l,1 Ot<y.n.ApM, K09TO 

no3BOI1.ABa Ha KI1"19HrnTe YA06HO AB pa3r.ne>K,QaT 1,1 Kynyear 

re31,,1 CTOKl.1; C'b6l.1paHe Ha 9AHO M.ACTO, 8 non3a Ha rpern 

111,14a, Ha pa3Hoo6pa31,1e or on1,1caHl.1.A Ha, 1,,1n1,1 1,1306pa>t<eH1,,1.A 

Ha, K03Mern4Hl1 cpeACTBa, Xp8Hl,,1 1,1 H8nl,,1TKl,1, 6oH60Hl,,1, 

c.na,QKBpCKl-1 npoAyKrn, C11BAKl,1Wl1, 6e3a.nKoxo.nH1,,1 Han1,,1TKl,,1, 

6e3a.nKOX0/1Hl,,1 Han\.1TKl.1, a.nKOXO!lHl,,1 Hanl.1TKl,,1, 06.neK.no, 

o6yeKM, rp1,1Kora>K, aKcecoap1,,1 38 Koca, MOAH" aKcecoap1,,1, 

rop61,,1, W8nKapcK"1 CTOK"1, 61,1>t<yrep1,,1.A, 61,1>t<yTep1,1HH8 

1,,1M1,1ra41,1.A, np11cnoco6.neHl.1.A 3a n1i1c8He, KaH4e.napcK1,1 

Marep1,,1amt, KH"1rl.1 , 48COBHl.14l.1 1,1 OKy.n.Apl,,1 B l.1HTepeHT 

ye6caHT, K09TO n038011.ABa Ha K.nl.19HTl'1T9 YA06HO AB 

pa3r.ne>+<.QaT 1,1 t<ynyear r e3i,, croK11 \.lpe3 cpeACTeara Ha 

reneKOMYHl1Ka41-11,1; C'b6l.1paHe Ha 9AHO M.ACTO, B non3a Ha 

rpern crpaHl.1 Ha pa3Hoo6pa31,1e OT oni,,caHl.1.A Ha i,,.ni,, Ha 

1,,1306pa>KeH1ot.A Ha K03Mern4H"1 cpeACTBa, xpaHa "' Han1,,1TK1,,1, 

WOKO.na,Q"1, 6oH60Hl1, c.na,QKHWH, 6e3a.nKOXOJ1Hl,,1 Han1,,1TKl,,1, 

6e3a.nKOX0/1Hl,,1 H8n"1TK1,,1 \II BI1K0X0/1H1,1 H8nl.1TKH B IIIHT9pHeT 

ye6cal'IT, KOeTo no3eo.n.Aea Ha norpe61,,1Te.n1,1re AB pa3r.ne>+<.QaT 

1,,1 AB Kynyear T93"1 CTOKl,1 4pe3 l-1HTepHeT 1,1111,,1 4pe3 Apyr1,1 

OH.naHH cpeACTBa; C'b6l.1paHe Ha eAHO M.ACTO, B no.n3a Ha 

r pern crpaHl.1 Ha pa3Hoo6pa31-1e or on1-1caH1,,1A Ha 1-1.n1-1 Ha 

1,,1306pa>t<eH1-1A Ha 06.net<.no, 06yeK1-1 , rp1,,1KOTa>1<, aKcecoap111 3a 

KOCa, MOAH"1 aKcecoap1,,1, \.IBHTl,,1, wanKapCKl,1 CTOKl-1, 61,,1>1<yra, 

l,,1Ml,,1T841otA Ha 61-1)KyTB, l.1HCTpyMeHrn 38 n1-1caHe, KaH4enapCK"1 

Marep1,,1an111, KHl,,1rn, p'b4Hlot 48COBHl,,141,,1 1,,1 041-1.na B l,,1HTepHeT 

ye6cal'lr, Koero no3eo.n.Aea Ha norpe6111re.n111re YA06Ho AB 

pa3r.ne>K,QaT l.1 AB t<ynysar T931-1 CTOKl,,1 4pe3 "1HTepHeT 1,1111,1 
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* * *** 
OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 

MARQUES, DESSINS ET MODELES 

Ype3 APYn-1 OHna~H cpeACTBa; npeAOCTaSRH8TO Ha 

"1H<popMaL.\"1R, CbBeT "1 CbAetkTBl-18 Ja K.mleHrn BbB Bpb3Ka 

ropenoc04eH1-1Te ycnyrn; noApe>K,QaHe Ha s1,irpi.11-n,1; 

noApe>K.QaHe Ha B11Tp"1Hlil; TbproecKa clAM"1Hl-1CTp8L.\"1R; 

8Ci.14KJ.1 npeAl1 TOBa noC0'-19H\.1 ycnyrn, BKill049H"1 B Knac 35. 

ES 3 

Preparaciones para blanquear y otras sustancias para lavar 

la ropa; Preparaciones para limpiar, pulir, desengrasar y ras

par; Preparaciones no medicinales de aplicaci6n en el cabello, 

cuero cabelludo, piel y urias, y para su acondicionamiento y 

cuidado; Jabones; Perfumes; Productos de perfumerfa; Colo

nia; Agua de tocador; Aceites esenciales y de hierbas; Cos

meticos; Productos de maquitlaje; Pintalabios; Esmaltes de 

urias; Quitaesmaltes de urias; Productos de tocador no medi

cinales; Lociones capilares; Lacas para el cabello y geles 

capi lares; Preparados para barios y duchas; Aceites, geles, 

cremas y espumas de bario y ducha; Mascarillas fadales y 

corporales; Exfoliadores faciales y corporales; Limpiadores 

faciales; Limpiadores e hidratantes cutaneos; T6nicos para 

la piel; Hidratante para la piel; Cremas y geles para ocultar 

irnperfecciones; Desodorantes; Productos antitranspirantes 

[artfculos de tocador]; Preparaciones para antes y despues 

del afeitado; Jab6n de afeitar; Cremas de afeitar; Geles para 

el afeitado; Preparacion para despues del afeitado; Productos 

para antes del afeitado; Polvos de talco; Articulos de tocador; 

Dentifrices; Pastas dentifricas. 

14 

Metales preciosos y sus aleaciones; Artfcutos de joyeria, bi

suteria, piedras preciosas; Articulos de relojeria e instrumen

tos cronornetricos; Bisuteria Ooyas de fantasia]; Piedras semi

preciosas; Collares [articulos de joyeria]; Anillos para los de

dos; Pendientes; Brazaletes y pulseras; Tobilleras; Brazaletes 

y pulseras; Colgantes; Prendedor; Diademas; Piezas y acce

sorios para todos los productos citados. 

ｾ＠ - 18 

Cuero e imitaciones del cuero; Sallies y maletas; Estuches 

de viaje (articulos de rnarroquineria]; Equipajes; Maletas de 

mane; Bolsones; Maletas de viaje; Maletas; Bolsas; Bolsos 

de mano; Bolsos para colgar al hombre; Bolsas de tocador; 

Bolsas para llevar; Mochilas; Mochilas; Ririoneras; Bolsas de 

deporte; Bolsas; Portadocumentos; Maletines para documen

tos; Portafolios para partituras; Carteras escolares; Estuches 

para artfculos de tocador; Bolsas y soportes de prendas de 

vestir; Estuches para corbatas; Billetero; Carteras para blocs 

de notas; Estuches y fundas para docurnentos; Estuches y 

fundas para tarjetas de credito; Billeteras; Monederos; Para

guas; Bastones; Bandoleras de cuero; Piezas y accesorios 

para todos los productos citados. 

I§ - 25 
Prendas de vestir; Ropa para serioras; Ropa para nirios; Ca

misas, blusas, camisas informales, camisetas, chalecos, cu

brecorses, bodis, camisas polo, camisetas de deporte, cami

sas de flltbol y camisas de rugby; Pantalones largos, vaque

ros, pantalones cortos, pantalones cortos de deportes, ropa 

de bario; Lenceria; Lenceria femenina; Chitndales; Articulos 

de ropa exterior, Abrigos, Chaquetas, Chaquetas informales, 

lrnperrneables y chaquetas y abrigos irnperrneables, Parkas, 

Chalecos termicos acolchados; Trajes [vestuario]; Vestidos; 

Faldas; Faldas pantal6n; Cornbinaci6n larga y corta; Sudade

ras; Prendas de punto; Jerseis, boleros y rebecas; Leotardos; 

Calentadores de piernas; Corbatas; Chalecos; Prendas para 

dormir, Prendas para dormir, Pijarnas, Batines; Calzado; Bo

las, zapatos, zapatillas, sandalias, zapatillas de deporte, cal

cetines y medias y ropa interior de punto; Articulos de sorn

brereria; Sombreros; Gorros; Boinas; Fulares; Chales; 

Guantes [prendas de vestir); Mitones; Cinturones (que sean 

prendas de vestir); Cintas para la frente y rnuriequeras. 

ｾ＠ - 35 
Servicios de venta minorista en relaci6n con la venta de cos

meticos, alimentaci6n y bebida, bornbones, dukes, golosinas, 

refrescos, bebidas sin alcohol, bebidas alcoh61icas, vestidos, 

calzados, prendas de punto, accesorios para el cabello, acce

sorios de moda, bolsas, sombreros de seriora, joyeria, artfcu

los de bisuteria, instrurnentos de escritura, Utiles de escritorio, 

libros, relojes de pulsera y de bolsillo y artfculos para los ojos; 

Recopilaci6n, en beneficio de terceros, de cosmeticos, alimen

taci6n y bebida, bombones, dulces, golosinas, refrescos, be

bidas sin alcohol, bebidas a lcoh61icas, vestidos, calzados, 

prendas de punto, accesorios para el cabello, accesorios de 

moda, bolsas, sombreros de seriora, joyeria, articulos de bi

suteria, instrumentos de escritura, Utiles de escritorio, libros, 

relojes de pulsera y de bolsillo y articulos para los ojos, para 

que los consurnidores puedan ver y adquirir c6modamente 

estos productos; Recopilaci6n, en beneficio de terceros, de 

una variedad de descripciones o imitgenes de cosmeticos, 

alimentaci6n y bebida, bombones, dulces, golosinas, refres

cos, bebidas sin alcohol, bebidas alcoh61icas, vestidos, calza

dos, prendas de punto, accesorios para el cabello, accesorios 

de moda, bolsas, sombreros de seriora, joyerfa, articulos de 

bisuteria, instrumentos de escritura, Utiles de escritorio , libros, 

relojes de pulsera y de bolsillo y articulos para los ojos en un 

sitio web de Internet, para que los consumidores puedan ver 

y adquirir c6modamente d ichos productos por medio de tele

comunicaciones; La recopilaci6n, en beneficio de terceros, 

de una variedad de descripciones o imitgenes de cosmeticos, 

comidas y bebidas, bombones, dulces, caramelos, refrescos, 

bebidas sin alcohol y bebidas alcoh61icas en un sit io web de 

Internet, para permitir a los clientes very comprar c6moda

mente esos productos a traves de Internet u otros medics en 

lfnea; La recopilaci6n, en beneficio de terceros, de una varie

dad de descripciones o imitgenes de prendas de vestir, cal

zados, prendas de punto, accesorios para el cabello, acceso

rios de moda, bolsas, sombreros de seriora, artfculos de joye

ria, articulos de bisuteria, instrumentos para escribir, artfculos 

de papeleria, libros, relojes de pulsera y articulos para los 

ojos en un sitio web de Internet, para que los clientes vean y 

compren c6modamente esos productos a traves de Internet 

o por otros medics en lfnea; Suministro de informaci6n, ase

soramiento y asistencia a clientes relacionados con los servi

cios mencionados; Decoraci6n de escaparates; Decoraci6n 

de escaparates; Administraci6n comercial; Todos los servicios 

mencionados, cornprendidos en la clase 35. 

C 3 

Pfipravky pro bE!teni a jine praci prostfedky; Pi'fpravky pro Ci

Steni, leSteni, odmaSt'ovitn i a brouSeni; NeleCebne pfipravky 

pouZivane na v lasy, pokoZku hlavy, plet' a nehty, pro jejich 

oSetreni a peCi one; MYdla; Parfemy; Voliavkafske vYrobky; 

Kolinskit voda; Toaletnf voda; Etericke a rostlinne oleje; Ko

smetika; Licidla; Rtenky; Laky na nehty; Odlakovace nehtu; 

NeleCebne toaletni pr'ipravky; Pi'fpravky na v lasy [mleka); Vl

asove spreje a vlasove gely; Koupelove a sprchove pi'fpravky; 

Koupelove a sprchove oleje, gely, kremy a p€!ny; Plet'ove a 

telove masky; Plet'ove a t€!1ove abrazivnf kr9my; ObliCejove 

myci pi'fpravky; Plet'ove Cistici a hydrataCni pripravky; Plet'ove 

tonikum; Plet'ove hydrataCni pripravky; Kremy a gely proti 

skvrnilm; Deodoranty; Antiperspiranty [toaletnf potr'eby]; 

Pripravky pr'ed holenim a po holeni; Holici mYdlo; Krerny na 

holeni; Gely na holeni; Pripravky po holenf; Pripravne prostfe

dky pro holeni; MastkovY pritSek, toaletni; Kosmeticke 

pffpravky, parfumerie, pr'ipravky pro osobni hygienu; Zubnl 

pasty; Zubni pasty. 

ｾ＠ - 14 
Vzitcne kovy a jejich slitiny; Klenoty, biZuterie, drahokamy; 

Hodinilr'ske potr'eby a chronometricke pristroje; Napodobeniny 

SperkU; Polodrahokarny; Nithrdelniky; Prsteny na prst; NituS-
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nice; Ozdobne krouZ:ky a nilramky; Nilkotniky; Ozdobne kro

uZky a naramky; Priv9Sky na krk; Bro.Ze; Celenky; Casti a 

vybaveni veSker8ho vYSe uveden9ho zbo.Zi. 

cs 18 
KUZ:e a imitace kUZ:e; Kufry a cestovni taSky; Cestovni kufry; 

Zavazadla; Kufry; TaSky cestovni; Cestovni zavazadla 

[portmanteaux]; Mala zavazadla; TaSky; Kabelky; BraSny pfes 

rameno; Toaletni taSky; Odnosne taSky; Batohy; Batohy; Le

dvinky; Tasky (sportovni); Tasky; Aktovky, plirucni tasky; 

Aktovky diplomatky; Desky na noty; Tasky skolni (aktovky); 

Kosmeticke kufriky (pr8zdn0); Cestovni kuffiky a nosiCe; Po

uzdra na kravaty; N8.prsni taSky; Obaly na notebooky; Desky 

a obaly na dokumenty; Pouzdra a obaly na kreditni karty; 

Penezenky [na papirove penize]; Damske penezenky; Destni

ky; Vychilzkove hole; R.emeny zavesne koZene; Casti a vyba

veni veSkereho vYSe uvedeneho zboZ.f. 

C 25 

Obleceni; Damske obleceni; Detske odevy; Kosile, halenky, 

koSile pro volnY Cas, triCka , vesty, kriltke kabiltky, spodni 

prildlo , polokoSile, sportovni koSile, koSile na fotbal a ragby; 

Kalhoty, d.i.iny, kriltke kalhoty, sportovni kriltke kalhoty, plavky; 

Spodni prildlo; Spodni prildlo pro Z.eny; Odevy pro sport; 

Venkovni odevy, Kabilty, Saka, Bluzony, Nepromokave a vUCi 

nepfiznivemu poCasi odolne bundy a plilSte, Parky (bundy s 

kapuci), Teple vesty; Kost'jmy, obleky; Zupany; Sukne; Kal

hotove sukne; Dlouhe a kriltke kombine; Mikiny; Pletene 

odevni yYrobky; Satove sukne, pfehozy pfes ramena a pletene 

vesty; Leginy; Navleky na nohy; Kravaty; Vesty; Nocni kosile 

a pyZama , NoCni koSile a pyZama, PyZama, Zupany; Obuv; 

Boty nad kotniky, polobotky, trepky, sandilly, cviCebnf obuv, 

pono.i.ky a stilvkove zboZ.f; Pokryvky hlavy; Pokryvky hlavy; 

Cepice; Barety; Satky, saly; Saly; Rukavice [odevy]; Palcaky 

[rukavice]; Pilsky (souCilsti obleCeni); Celenky a manZety. 

cs 35 

Maloobchodni slu.i.by souvisejfcf s prodejem kosmetiky, potra

vin a nilpojU, Cokolildy, sladkosti, bonbonU, nealkoholickYch 

nilpojU, alkoholickych napojU, odevU, obuvi, stilvkoveho zboZi, 

doplllkU do vlasU, m6dnich doplllkU, taSek, klobouCnick8ho 

zbo.i.i, klenotU, bi.i.uterie, psacich potr'eb, papirensk8ho zboZ.i, 

knih, hodinek a bryli; Sjednoceni kosmetiky, potravin a nilpojU, 

Cokolildy, cukrovinek, bonbonU, nealkoholickYch nilpojU, nea

lkoholickYch nilpojU, alkoholickYch nilpojU, odevU, obuvi, p!e

ten8ho zbo.i.i, doplrikll do vlasU, m6dnich doplrikU, taSek, klo

bouCnick8ho zbo.i. i, klenotll , bi.i.uterie, psacich potfeb, papire

nsk8ho zbo.i.i, knih, hodinek a br'jli v maloobchodni prodejne 

v ziljmu tfetich osob, aby si mohli zilkaznici toto zbo.i.i poho

dlne prohlednout a koupit; Sjednoceni rUznYch popisll nebo 

obrilzkU kosmetiky, potravin a nilpojU, Cokolildy, cukrovinek, 

bonbonll, nealkoholick'jch nB.pojU, nealkoholickYch nB.pojll, 

alkoholickYch n8pojll, od9vU, obuvi, pleteneho zbo.i.i, doplrikU 

do vlasll, m6dnich doplrikU, taSek, klobouCnick8ho zboZ.i, kle

notU, bi.i.uterie, psacich potfeb, papirenskeho zboZi, knih, 

hodinek a bryli v ziljmu tfetfch osob v katalogu, aby si mohli 

zilkaznici tote zboZ.i pohodlne prohlE!dnout a koupit prosti'edni

ctvim poStovni objednB.vky; Sjednocenf rUznYch popisU nebo 

obrazll kosmetiky, potravin a nB.pojU, Coko18.dy, sladkosti, 

bonbonll, nealkoholickych nilpojU, nealkoholickych nilpojU a 

alkoholickYch nilpojll v ziljmu druh'jch na internetove webove 

strB.nce, aby si zB.kaznici mohli tote zboZ.i pohodlne prohled

nout a koupit prostrednictvim internetu nebo jinYmi on-line 

prostfedky; Sjednoceni rUznYch popisU nebo obrazll od9vU, 

obuvi, punfochoveho zboZi, doplllkll do v lasU, m6dnich dopl

r"lkll , taSek, m6dniho zboi.i, klenotU, bii.uterie, nilstrojU na 

psanf, papfrenskE!ho zbo.i.i, knih, hodinek a oCni optiky v zB.jmu 

druhYch na internetove webove str8nce, aby si zB.kaznici 

mohli tote zboZ.i pohodtne prohlednout a koupit prostfednictvim 

internetu nebo jinYmi on-line prostfedky; Poskytovilni informa-

ci, poradenstvl a pomoci zilkaznikllm vztahujicf se k vYSe 

uvedenYm sluZ.bam; AranZ.ovBnf yYkladll; AranZovani yYkladti; 

Obchodni administrativa; VSechny vYSe uvedene slu.i.by za

hrnute do ti'idy 35. 

M - 3 

Blegemidler og andre m idler til t0jvask; Praeparater til 

reng0ring, polering, skuring og slibning; lkke-medicinske 

praeparater t it behandling og pleje af h8r, hovedbund, hud og 

negle; Saeber; Parfumer; Parfumerivarer; Eau de cologne; 

Eau de cologne; ..£Eteriske olier og urteolier; Kosmetiske 

praeparater; Make-up; Laebestifter; Neglelak; Neglelakfjerner; 

lkke-medicinske toi letpraeparater; H8.rlotioner; H8.rsprayer og 

h8.rgeleer; Bade- eller brusepraeparater; Kar- og brusebadso

lier, geleer, cremer og skum; Ansigts- og kropsmasker; 

Skrubbesaebe t il ansigt og krop; Rensemidler ti l ansigtet 

[kosmetik]; Rensemidler og fugtighedsmidler t il huden; Skin

tonic; Fugtighedspraeparater til huden ; Geleer og cremer mod 

urenheder; Desodoriseringsmidler; Antiperspiranter; Praepa

rater til anvendelse f0r og efter barbering; Barbersaebe; Bar

bercremer; Babergel; Aftershavepraeparater; Praeparater til 

brug fcir barbering; Talkumpudder til toiletbrug; Toiletartikler; 

Tandplejemidler; Tandpasta. 

Dill - 14 
,£Edie metaller og legeringer heraf; Juvelerarbejder, smykker, 

aedelstene; Ure og kronometriske instrumenter; Simili; 

Halvaedelstene; Halssmykker; Fingerringe; 0reringe; Armb8nd; 

Ankelringe; Armb8.nd; Smykkevedhaeng; Brocher; Diademer; 

Dele og tilbeh0r til alle ovennaevnte varer. 

DPl - 18 
Laeder og laederimitationer; Kufferter og rejsetasker; Rejsekuf

ferter; Bagage; Kufferter; Rejsetasker; Store rejsekufferter; 

H8ndkufferter; Tasker; H8ndtasker; Skuldertasker; Toiletta

sker; Baereposer; Rygsaekke; Rygsaekke; Baeltetasker; 

Sportstasker; Tasker; Dokumentkuffert; Attach8mapper; No

demapper; Skuldertasker; Toilettasker, ikke indbyggede; 

Dragtposer og garderobetasker; Slipseetuier; Pengeseddel

mapper; Notesbogholder; Dokumentmapper og dokumen

tomslag; Etuier og holdere til kreditkort; Punge; Hlindtasker; 

Paraplyer; Spadserestokke; Bandolerer af laeder; Dele og til

behcir til alle ovennaevnte varer. 

ｾ＠ - 25 
Beklaedningsgenstande; Dametcij; B0rnet0j; Skjorter, bluser, 

fritidsskjorter, t-shirts, veste, undertrcijer, ud-i-et-dragter, po

loskjorter, sportsskjorter, fodbolds- og rugbyskjorter; 

Benklaeder, cowboybukser, shorts, sportsshorts, badet0j; 

Undert0j; Lingeri; Traeningsdragter; Yderbeklaedning, Frakker, 

Jakker, Fritidsjakker, Vand- og vindtaette jakker og frakker, 

Parkacoats, Kropsvarmere; Spadseredragter; Kjoler; NederM 

dele; Buksenederdele; Dragter med lange eller korte ben; 

Sweatshirts; Strikkede beklaedningsgenstande; Pullovere, 

boleroer og cardiganer; Gamacher; Benvarmere; Slips; Veste; 

Nattcij, Nattcij, Pyjamasser, S18brokke; Fodt0j; Stciv ler, sko, 

hjemmesko, sandaler, traeningssko, sokker og strcimpevarer; 

Hovedbeklaedning; Hovedbeklaedning; Kasketter; Baretter; 

Tcirklaeder; Sjaler; Handsker [beklaedning]; Muffedisser; 

Baelter (beklaedningsgenstande ); Pandeband og band til 

handleddet. 

ruil - 35 

Detailhandel i forbindelse med salg af kosmetiske praeparater, 

naeringsmidler og drikke, pralineer, slik, laeskedrikke, ikke-al

koholholdige drikke, alkoholholdige drikke, beklaedningsgen

stande, fodt0j , trikotagevarer, h8.rpynt, modetilbeh0r, tasker, 

modeartikler, juvelerarbejder, smykker, similismykker, skrive

instrumenter, papirhandlervarer, b0ger, armb8.ndsure og briller 

og kontaktlinser; Sammensaetning i en detailforretning, til 

fordet for and re, af kosmetiske praeparater, naeringsmidler og 

drikke, pralineer, slik, ikke-alkoholholdige drikke, ikke-alkohol-
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holdige drikke, alkoholholdige drikke, bekleedningsgenstande, 

fodbeklcedning, trikotagevarer, hBrpynt, modetilbeh0r, tasker, 

modeartikler, juvelerarbejder, smykker, similismykker, skrive

instrumenter, papirhandlervarer, b!Zlger, armbBndsure og briller 
og kontaktlinser, hvorved kunder bekvemt kan se og kobe 
disse varer; Sammenscetning, tit fordel for andre, af en rcekke 

beskrivelser af eller billeder af kosmetiske preeparater, 

naeringsmidler og drikke, pralineer, slik, ikke-alkoholholdige 

drikke, alkoholholdige drikke, bekla,dningsgenstande, fodbe

klcedning, trikotagevarer, hltrpynt, modetilbeh0r, tasker, mo

deartikler, juvelerarbejder, smykker, similismykker, skrivein

strumenter, papirhandlervarer, b0ger, armbltndsure og briller 

i et katalog, hvorved kunder bekvemt kan se og k0be disse 

varer via postordre; Sammenscetning, til fordel for tredjepart, 

af en rcekke kosmetiske prceparater, f<21devarer og drikke, 

pralin9er, bolsjer, slik, lceskedrikke, ikke-alkoholhotdige drikke 

og alkoholholdige drikke p8 et websted p8 internettet, salledes 

at kunderne kan se og k0be disse varer pal en bekvem mBlde 

via internettet eller andre onllnemedier; Sammenscetning, til 

fordel for andre, af en rcekke beskrivelser eller billeder af be

klcedningsgenstande, fodt0j , trikotagevarer, harpynt, modetil

beh0r, tasker, bcelter, hatst0rklceder, modeartikler, juvelerar

bejder, similismykker, skriveredskaber, papirhandlervarer, 

b0ger, armbSndsure og briller pal et websted pS internettet, 

hvilket g0r det muligt for kunder at se og k0be disse varer via 

intemettet eller via andre onlinemedier; Information, rlidgivning 

og bistand udbudt til kunder vedr0rende ovennrevnte tjene

steydelser; Dekoration af butiksvinduer; Dekoration af butiks

vinduer; Forretningsadministration; Al ie ovenncevnte tjenester 

indeholdt i klasse 35. 

3 

Wasch- und Bleichmittel; Putz-, Polier-, Fettentfernungs- und 
Schleifmitte1; Nichtmedizinische Praparate zum Auftragen auf 

und zur Konditionierung und Pflege von Haar, Kopfhaut, Haut 

und Nageln; Seifen; ParfOms; ParfOmeriewaren; KOlnisch 

Wasser; Eau de Toilette; Atherische und KrauterOle; Kosme

tika; Make-up; Lippenstifte; Nagellack; Nagellackentferner; 
Nichtmedizinische Toilettenpraparate; Haarlotionen; Haar

sprays und Haargele; Praparate zum Baden und Duschen; 

Bade- und DuschOle, -gele, -krems und -schaume; Gesichts

und KOrpermasken; Gesichts- und KOrperpeelings; Gesichts

waschmittel (Kosmetika]; Hautreinigungsmittel und feuchtig

keitsspendende Mittel fur die Haut; Tonic fur die Hautpflege; 

Feuchtigkeitsbalsam fur die Haut; Abdeckcremes und Abdeck

gele; Desodoranten; Antitranspirantien [schweiBhemmende 

Toilettemittel]; Praparate zur Verwendung vor und nach der 

Rasur; Rasierseife; Rasiercremes; Rasiergele; Rasierwasser; 

Rasiervorbereitungsmittel; Talkumpuder fOr Toilettezwecke; 

KOrperpflegemittel; Zahnputzmittel; Zahnpasta. 

PE 14 
Edelmetalle und deren Legierung; Juwelierwaren, Schmuck

waren, Edelsteine; Uhren und Zeitmessinstrumente; Strass 

[Edelsteinimitation]; Halbedelsteine ; Halsketten [Schmuck]; 

Fingerringe; Ohrringe; Armbander; FuBgelenkkettchen; Arm

bander; Anhanger {Schmuck]; Broschen; Tiaren; Teile und 

ZubehOr fur alle vorgenannten Waren. 

ｾ＠ - 18 
Leder und Lederimitationen; Reise- und Handkoffer; Kotter 

tor Reisezwecke; Gepack; Handkoffer (Suitcases]; Reiseta

schen; GroBtaschen; Handkoffer; Freizeittaschen; Handta

schen; Schultertaschen; Kulturbeutel; Tragtaschen; Rucksa

cke; Rucksacks; Bauchtaschen; Sporttaschen; Freizeitta

schen; Aktentaschen, Dokumentenmappen; Dokumentenkof

fer; Notenmappen; Schultaschen; Kosmetikkoffer; Kleiderbeu

tel und -koffer; Krawattentaschen; Geldscheinetuis; Notizbuch

halter; Dokumententaschen und -mappen ; Kreditkartenetuis 

und -hOllen; Brieftaschen; GeldbOrsen; Regenschirme; Spa-

zierstOcke; Schulterriemen; Teile und ZubehOr tor alle vorge

nannten Waren. 

)lg! - 25 
Bekleidungsartikel; Damenbekleidung; Kinderbekleidung; 
Hemden, Blusen, Freizeithemden, T-Shirts, Westen, Korsett

leibchen, Bodysuits, Polohemden, Sporthemden, Football und 

Rugbyhemden; Hosen, Jeans, Shorts, Sportshorts, Badebe

kleidung; Unterwasche; Lingerie {WaschestOcke tor Darnen]; 

Sportkleidung ; OberbekleidungsstOcke, Mantel, Jacken, 

Freizeitjacken , Wasserdichte und wetterfeste Jacken und 

Mantel, Parkas, KOrper.varmer; AnzOge; Kittel; ROcke; Hosen

rOcke; Lange und kurze Kombinationen; Sweatshirts; Trikot

kleidung; Pullis, Boleros und Strickjacken; Leggins; Beinwar

mer; Krawatten; Wamser; Schlafgewander, Schlafgewander, 

Pyjamas, Frisiermantel; Schuhwaren; Stiefel, Schuhe, Haus

schuhe, Sandalen, Trainingsschuhe, Strumpfwaren und ge

wirkte und gewebte Unter.vasche; Kopfbedeckungen; HOte; 

Kappen; Baskenmotzen; HalstOcher; UmhangetOcher; Hand

schuhe [Bekleidung); Fausthandschuhe [Bekleidung]; Gurtel 
(als Bekleidungsartikel); Stirnbander und Armbander. 

DE - 35 
Einzelhandelsdienstleistungen in Verbindung mit dem Verkauf 

von Mltteln zur Karper- und SchOnheitspflege, Speisen und 

Getranken, Pralinen , SOBigkeiten, Bonbons, alkoholfreien 

Getranken, alkoholischen Getranken, BekleidungsstOcken, 

Schuhwaren, Strumpfwaren, Haaraccessoires, Modeacces

soires, Taschen, HOten, Juwelier.varen, Schmuckimitationen, 

Schreibinstrumenten , Schreibwaren, BOchern, Taschenuh

renfArmbanduhren und Brillenerzeugnissen; Zusammenstel

lung von Mitteln zur KOrper- und SchOnheitspflege, Speisen 

und Getranken, Pralinen , SOl?.igkeiten, Bonbons, alkoho1freien 

Getranken, alkoholfreien Getranken, alkoholischen Getranken, 

BekleidungsstOcken, Schuhwaren, Strumpfwaren, Haaracces

soires, Modeaccessoires, Taschen, HOten, Juwelierwaren, 

Schmuckimitationen, Schreibinstrumenten, Schreibwaren, 

BOchern, TaschenuhrenfArmbanduhren und Brillenerzeugnis

sen tor Dritte in einem Einzelhandelsgeschaft, um dem Ver

braucher eine bequeme Ansicht und den Erwerb dieser Waren 

zu ermOglichen; Zusammenstellung von verschiedenen Be

schreibungen oder Bildern von Mitteln zur KOrper- und 

SchOnheitspflege, Speisen und Getranken, Pralinen, SOBig

keiten , Bonbons, alkoholfreien Getranken, alkoholfreien Ge

tranken, alkoholischen Getranken, BekleidungsstOcken, 

Schuhwaren, Strumpfwaren, Haaraccessoires, Modeacces

soires, Taschen, HOten, Juwelier.varen, Schmuckimitationen, 

Schreibinstrumenten , Schreibwaren, BOchern, Taschenuh

renfArmbanduhren und Brillenerzeugnissen in einem Katalog 

fur Dritte, um dem Verbraucher eine bequeme Ansicht und 

den Erwerb dieser Waren per Versandhandel zu ermOglichen; 

Zusammenstellung fOr Dritte von verschiedenen Beschreibun

gen oder Abbildungen von Kosmetika, Lebensmitteln und 

Getranken, Schokolade, SOl?.igkeiten, Bonbons, Ertrischungs

getranken, alkoholfreien Getranken und a lkoholischen Getran

ken auf einer Internet-Website, um dem Verbraucher eine 

bequeme Ansicht und den Er.verb dieser Waren Ober das In

ternet oder Ober andere Online-Kana.le zu ermOglichen; Zu

sammenstellung von verschiedenen Beschreibungen und 

Abbildungen von BekleidungsstOcken, Schuhwaren, 

Strumpfwaren, Haaraccessoires, Modeaccessoires, Taschen, 

Hoten, Juwelier.varen, Schmuckimitationen, Schreibgeraten, 

Papier- und Schreibwaren, Armbanduhren und Brillenerzeug

nissen for Dritte auf einer Internet-Website, um Verbrauchern 

eine bequeme Ansicht und den Erwerb dieser Waren Ober 

das Internet oder Ober andere Online-Kanate zu ermOglichen; 

Information, Beratung und Kundendienst in Bezug auf die 

vorstehend genannten Leistungen; Schaufensterdekoration; 

Schaufensterdekoration; Unternehmensver.valtung; Alie vor-

No 014454755 4 / 18 

Page 5 of 19 COPY CTM 014454 755 Alicante, 31/12/2015 



i' • • OAIII 

;,. .. * KAall 

* lllr' • OHfM . . 
.... otM 

"""' 

Copia Certificada / Beglaubigte Abschrift/ Certified Copy / Copie Certifiee / Copia Autenticata 
Cert1ficado de reg1strn de marca comunitaria / Eintragungsurkunde der Gemeinschaftsmarke / Registration 
certificate of community trade mark / Ce11ificat d'enregistrement de marque communautaire / Certificato 
registrazione di marchio comunitario 

*** 
* ""* * W' * 

OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET 
TRADE MARKS AND DESIGNS 

* * *** 
OHMI - OFFICE DE L'HARMONISATION DANS LE MARCHE INTERIEUR 

MARQUES, DESSINS ET MODELES 

stehend genannten Dienstleistungen, soweit sie in Klasse 35 

enthalten sind. 

ET - 3 

Pleegitusained ja muud pesuained; Puhastus-, poleer-, 
kOOrimisained, abrasiivtOOtlusvahendid; Mittemeditsiini lised 

preparaadid juuste, peanaha, naha ja kOOnte hoolduseks ja 

raviks; Seebid; ParfOOm; ParfOmeeriatooted; KOlni vesi; Tua

lettvesi; Essents- ja Ordi51id; Kosmeetikavahendid; Meigiva

hendid, jumestusvahendid; Huulepulgad; Koonelakid; Koone

lakieemaldajad; Mitteraviotstarbelised tua!ettvahendid; Ravi

toimeta juukseveed; Juukselakid ja -geelid; Vanni- ja 

duSipreparaadid; Vanni- ja duSi61id, -geelid, -kreemid ja -va

hud; Maskid naole ja kehale; Nao- ja kehakoorijad; 

Naopuhastusvahendid (kosmeetikatooted); Nahapuhastusva

hendid ja niisutajad; Naonaha toonikud; Naha niisutusvahen

did; Nahavigade kattekreemid ja -geelid; Oeodorandid; An

tiperspirandid [hOgieenivahendid); Vahendid kasutamiseks 

enne ja parast habemeajamist; Habemeajamisseep; Raseeri

miskreemid; Raseerimisgeel; Habemeajamisjargsed naoveed; 

Raseerimise ettevalmistusvahendid; Talgipulber [tualett-tarve]; 

Tualett-tarbed; Hambapastad; Hambapasta. 

n - 14 
v aarismetallid ja nende sutamid; Juveeltooted, vaariskivid; 

Hortoloogilised ja kronomeetril ised instrumendid (kellad ja 

kronomeetrid); Strassist juveeltooted; Poolvaariskivid; Kae

lakeed Uuveeltooted]; S6rmused; K6rvar6ngad; Kae- ja jala

v6rud; Jalav6rud; Kae- ja jalav6rud; Ripatsid [ehted]; Prossid ; 

Diadeemid; Osad ja tarvikud k6igile eelpoolmainitud kaupade

le. 

- 18 

Nahk ja kunstnahk; Reisikohvrid ja -kotid; Reisikohvrid; Pagas; 

Kohvrid; R:isikotid; Rahataskud; Sumadanid; Vaba aja kotid; 

Kaekotid; Olakotid; Tualett-tarvete kotid ; Kandekotid; Seljako

tid; Seljakotid; VOOkotid; Spordikotid; Vaba aja kotid; 

Dokumendimapid, portfellid ; Diplomaadikohvrid, portfellid; 

Noodimapid; Koolikotid; Kosmeetikakotid (tOhjad); R6ivakotid 

ja -kandurid; Lipsukarbid; Kirjamapid; Markmikukaaned; 

Dokumenditaskud ja -hoidikud; Krediitkaarditaskud ja -hoi

dikud; Rahakotid; Peenrahakotid; Vihmavarjud; Jalutuskepid; 

Rihmad (Nahast Ola -), nahast 61arihmad; Osad ja tarvikud 

k6igile eelpoolmainitud kaupadele. 

ET - 25 

R6ivad; Naiste ri ietusesemed; R6ivad (laste); Sargid, pluusid , 

vabaajasargid, T-sBrgid, vestid, naistesargid, bodid, polosar

gid, spordisargid , jalgpalli- ja ragbisargid; POksid, teksased, 

Sortsid, IOhikesed spordipOksid, ujumisr6ivad; Alusr6ivad, -

riided, -pesu; Naistepesu; Spordir6ivad; V81isr6ivad, Mantlid, 

jakid, Jakid, Blusoonid, Veekindlad ja ilmastikukindlad jakid 

ja mantlid, Parkad, Kehasoojendid; Olikonnad , kostOOmid; 

Ohtutualetid; Seelikud; Puksseelikud; Luhikesed ja pikad 

kombinesoonid; Treeningpluusid; Kudumid (r6ivad); DZemprid, 

61ajakid ja nOObitavad vi llased kampsunid; saarised; saarised; 

Kaelasidemed , lipsud; Vestid ; 60riided, 60riided, PidZ:aamad, 

Hommikumantlid, hommikukleidid; Jalatsid; Saapad, kingad, 

tuhvlid, sandaalid, spordijalatsid, sokid ja sukakaubad; 

Peakatted; Peakatted; MOtsid; Baretid ; Sallid; Sallid, kaelasal

lid; Kindad [r6ivad]; Kapikud [r6ivad]; VOOd, rihmad(riietusese

med); Peapaelad ja randmepaelad. 

- 35 
Kosmeetikumide, toidu ja joogi, Sokolaadide, maiustuste, 

kompvekkide, karastusjookide, alkoholivabade jookide, alko

hoolsete jookide, r6ivaste, ja!atsite, trikotaaZ:kaupade, juukse

tarvikute, moetarvikute, kottide, kObarakaupade, juveeltootete, 

tehisvaariskivide, kirjutusvahendite, kirjatarvete, raamatute, 

kaekellade ja prillide mOOgiga seotud jaemOOgiteenused; 

Kolmandate isikute heaolu nimel kosmeetika, Sokolaadide, 

maiustuste, kompvekkide, karastusjookide, alkoholivabade 

jookide, mittealkohoolsete jookide, alkohoolsete jookide, r6i

vaste, jalatsite, trikotaaZi, juukseaksessuaaride, moeakses

suaaride, kottide, peakatete, juveeltootete, tehisvaariskivide, 

kirjutusvahendite, kirjatarvete, raamatute, kellade ja prillide 

toomine Ohte jaemOOgipunkti koondamine, et v6imaldada 

klientidel neid tooteid mugavalt vaadata ja osta; Kolmandate 

isikute heaolu nimel kosmeetikavahendite, toidu ja joogi, 

Sokolaadide, maiustuste, kompvekkide, karastusjookide, 

alkoholivabade jookide, mittealkohoolsete jookide, alkohool

sete jookide, rOivaste, jalatsite, trikotaaZi, juukseaksessuaari

de, moeaksessuaaride, kottide, peakatete, juveeltootete, te

hisvaariskivide, kirjutusvahendite, kirjatarvete, raamatute, 

kellade ja prillide kirjelduste v6i piltide Ohte kohta koondamine, 

et v6imaldada klientidel neid tooteid mugavalt vaadata ja 

posti teel osta; Mitmesuguste kaupade kirjelduste ja piltide 

koondamine kolmandatele isikutele interneti veebilehe1: kos

meetikatooted, toiduained ja joogid , Sokolaad, maiustused, 

kommid, karastusjoogid, mittea1kohoolsed joogid ja alkohol

joogid , et kliendid saaksid neid kaupu interneti kaudu vOi 

muude sidusvahendite abil mugavalt vaadelda ja osta; Mitme

suguste kaupade kirjelduste ja piltide koondamine kolmanda

tele isikute!e interneti veebilehel: r6ivad, jalatsid, sukakaubad, 

juukseaksessuaarid, moeaksessuaarid, kotid, naistekObarad, 

juveeltooted, kirjutusvahendid , kirjatarbed, raamatud, 

kaekellad ja prillid, et kliendid saaksid neid kaupu interneti 

kaudu v6i muude sidusvahendite abil mugavalt vaadelda ja 

osta; Kliendiinfo, -n6ustamise ja -abi pakkumine seoses eel

nimetatud teenustega; Poeakende (vaateakende) kaunistami

ne, dekoreerimine; Poeakende (vaateakende) kaunistamine, 

dekoreerimine; Arikorraldus; KOik eelpool nimetatud teenused, 

m is kuuluvad klassi 35. 

EU - 3 
AtuKavr1K6: n apaoKwCloµaTa Ka1 6:Mtc; ouoitc; y1a n AU01µ0· 

napaoKtu6oµaTa Ka8ap10µ0\J, crriAj3woric;, acpaiptoric; Ainouc; 

Kai an6~toric;· Mri cpapµaKtuTIKCI napaoKtu6oµma y1a 

t cpapµoyl"l ot, l3a81CI cppovTiiSa Kai ntpmofriori TWV µ0AA1Wv, 

rou TPIXWTOIJ Tfl<; KtcpoMc;, Tou OtpµoToc; KOi Twv vux1Wv· 

I:ano\Jv1a· Apwµo· Eii5f1 apwµ0Tono1foc;· KoAWv1tc;· Eau de 

toilette· A18tp10 KOi cpuT1K6: tA010· KoAAuvT1KCI· MoK1y16:~· 

Kpoy16v· BtpviK10 ovUxwv· npoI6vro y10 TflV ocpafptori 

l3tpv1K1Wv vux1Wv· Mr, cpopµaKtuT1K6 nopaoKtu6:oµoTo 

0Toµ1Kl1c; TTtpmofrior,c; · Aoo16v y10 TO µ0AA16· AoK µ0AA1Wv 

KOi ~tAt y10 TO µ0AA1CI· npo·1ovro y10 XPl"lOfl OTO µnOv10 KOi TO 

vrouc;· 'EA010, ~tAt, Kplµtc;- KOi ocpp6AouTpo y10 TO µnOv10 KOi 

TO vrouc;· M6oKt<; npooWnou KOi oWµornc;· npo"i6vTo 

oTToAtmoric; TTpooWnou KOi oWµmoc;· npo"i6vro Ka8ap1crµo\J 

npooWTTou· npo"f6vTo Ko8op10µ0\J KOi tvui5Clrworic; Tou 

iStpµaToc;· TovwnKtc; Aoo16v y10 TO 15tpµo· npo"fovTo 

tvui56:Twor,c; Tou 15tpµoToc;· Kptµtc; KOi ~tAt y10 11,; 0T£At1tc; 

Tou Otpµornc;· Anooµr,T1K6· npo"i6vra Kat6 Tflt; tcpii5pworic; 

(y10 010µ1Kl1 TTt pmofrioril nopooKtuCloµoTo y10 xpl"lori TTp1v 

11 µETC TO ~Up10µ0· I:ono\Jv10 ~upioµmoc;· Kptµec; ~upfoµoToc;· 

ZtAt ~upioµoToc;· npo"i6v y10 µET6 TO ~Up10µ0 (after shave)· 

nopooKtu6crµoTo y10 TflV TTpotT01µooio rou ~upioµoToc;· ToAK 

y10 OT0µ1Kl1 TTtpmoir,ori· KoAAUVTIK6· 0i50VTOOKEU6crµmo· 

015ovT6Kptµtc;. 

U - 14 

noA\Jnµo µtToAAo KOi KpClµoTo ouTWv· Kooµ1"1µ0To , t ii5f1 

xpucroxoiac;, n0Au11µ01 Ai801· EfOri wpoAoyoTTotfoc; KOi 6AAo 

xpovoµtrp1K6 6pyovo· ATT0µ1µ'1ot1c; Kooµriµ6rwv· ntrpec; 

riµ1noAIJT1µtc;· n tp11Stpo10· 6.oxtuAii51a· LKouAopfK1a· Bpox16A1a· 

n ep1ocpUp10· Bpox16A10· MtvToy16v Ko1 novToTicp· ruva1Ktftc; 

Kopcpfrcrtc; (n6pntc;)· T16:ptc;· Mtpri KOi t~aprl"lµoro y10 6Ao To 

npoovocptp8tvra tfOri. 

EU - 18 

Llipµa KOi arroµ,µ ~ow; oipµaro, · K1~wT1a KOi ~alli,o,, 
T0~10iou· Eii5r) T0~10iou· ATTOOKtutc;· BoAfrcrtc;· Ta~161WTIKO[ 
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cr<lK01· MnaoUAa-[3aAl1crtc; y1a Tfl µETaq:>opCl poUxwv· 

Ba>.noCIK1a· Tcr6vnc; y1a avtrrfcr11µ0 vrUaiµo· TcrClvrtc;· Tcrcivm:; 

µt Aoupf y1a rov Wµo· Tcrav16K1a y1a ef011 rrpocrwmKr'\<; 

rrtpmoi11011c;· To6vnc; µnacpopcic;· LaKi61a nACnr,c;· I:aKi61a 
rrAOrric;· Tcravr6:K1a TTou rrpocrapµ6~ovra1 arr, ~Wvrr A8Ar,r1Koi 
06Ko1· Tocivrtc; y1a avtrricrriµo vrUcr1µ0· BaAlrcrtc; y1a tyypacpa· 

XaprocpUAaKt<;· MoumKI) (8r'\Kt<; y1a rrapmoUptc;)· rxoA1Ktc;: 
06:Kt<;· BaA1ro6K1a y1a tii5r, KaAAwmcrµoU, xwpic; xwpioµara· 

lµar108r'\Kt<; KOi 91)Kt<; y1a Tl) µETaq:>op6 tvOuµCnwv· 0r'\Kt<; y1a 
ypa[36:TEc;· 01)Ktc,; y1a crr,µt1wµar6p1a· 0r'\KE<;; KOi uTToOoxtc; y10 

oriµm.iJOElt;;' 0r'}KEc; y10 tyypmpo KOi cp6KEA01· 0r'}KE<;; KOi 

UTTOOoxtc; yia TTIOTWTIKtc; K6pTEc;· noprocp6A10 TOtTTr,c;- 0r'}KEc; 

ro~16iou KOi TToprocp6A10 OE oxflµo TTouyK10U· OµTTptAEc; 

~POX~,· Pa~OOI ntplTTCTOU· ll,pµCTIVOI 1µaVTES (1'oup1a) y1a 

rov Wµo· Mtpri KOJ E~oprr'}µoro y10 6Ao ro TTpoovocpEp9tvro 

Ei61'). 

ｾ＠ 25 
EiOri poux10µ0U· ruvo1KEio EvOOµoro· no161K6 EvOOµoro· 

nouK6µ100, µTTAoLI\Ec;, TTOUK6µ100 y,o OVETTiOl')µO VTIJ01µ0, 
KOVT0µ6v1KE<;; µTTAo\J\E<;;, y1AtKo, VUVOIKEio cpovEACIKIO, 

Kopµ6K10, µTTAo\J\Ec; TT6Ao, o9Arir1Ktc; cpovtAE<;;, cpovtAEc; 

oµEplKOVIKOU TT06oocpoipou KOi p6yKµm· novTEA6v10, 

TTOVTEA6v10 T\IV, TTOVTEA6v10 KOVT6, o9Al')TIK6 KOVT6 TTOVTEA6v10, 

µoy,6· EoWpouxo· ruvo1KEio toWpouxo· A9Al')T1Ktc; E~wTEp1Ktc; 
oroAtc;· EtOri E~wTEp1Kr'}c; tvOuoric;, no>..r6, MTToucp6v, np6xE1po 

µTToucp6v, A616!3poxo KOi ov9EKTIK6 OTI<;; K01p1Ktc; ouv9r'}KEc; 

µrroucp6v Kai TToAr6, AvopoK, flAEKo µE ETTtvOuori· Kooro\Jµ10 

(Errioriµo EvOUµoro)· Bpo61vtc; rouoAtTEc;· ¢>oUoTEc;· 

n ovTEAov6cpouoTEc; (<m-K1A6r)· M0Kp1tc; KOi Kovrtc; KoµmvE\6v· 
¢>olJTEp (KoAAEy10Ktc; µrrAoU\Ec;)· nAEKT6 [EvOUµoro] · 

nouA6!3Ep, µTToAEp6 Km \oKETEc;· KoA6v· fKETEc;· r pol36TEc;· 

r1AtKo· EvOUµoro Urrvou, Ev5Uµoro UTTvou, nn{CJµEc;, 

.0.16cpovtc; p6µrrEc; r\Jrrou peignoir· YTTo6flµoro· MTT6TEc;, 

TTOTTOIJTOIO, TTOVT6cpAEc;, oov66A10, o9ArJTIK6 TTOTTOIJTOtO ' 

KoAo6v, KCIAraEc; KOi TTAEKTCI Ei611 EowpoUxwv· EiOri mAorrotioc;· 

EiOri mAorro1ioc;· I:K0Ucpo1· MrrEptOEc;· Movrfl>..10 y10 TO Aaiµ6· 

ra>..10 [EvOUµoro]- ravno· ravrio xwpic; xwpioµoro y10 TO 

oaKTU1'a (tvouµara]· ZWVES (ws tioos tvouo~s)· K«paMo,0µ01 
KOi TTEp1K6pmo. 

35 

Yrrl')pEoitc; A1ov1Kr'}c; rrWArio11c; y10 rrWA11ori OE oxtori µE 

KOAAUVTIK6, Tp6cp1µ0 KOi TTOT6, OOKOA6TEc;, yAuK6, KOpoµtAEc;, 
OVOlJJUKT!Kd, µ11 OIVOTTVEUµorti.>611 TTOT6, OIVOTTVEUµorti.>611 TTOT6, 

tvOUµoro, urroOflµoro, Ei611 KoATooTT01ioc;, ouµrrAripWµoro 

(o~toouClp) µo.>v\1Wv, ouµrrA11pWµaro (o~EoouClp) µ66oc;, 

roClvTEc;, £161') mAorro1ioc;, Kooµfiµoro, 4JEIJT1Ko Kooµfiµoro, 

6pyava ypaq,~s. ,io~ xaprorrw1',iou, ~,~Ma, p0My1a XEIPOS 

KOi OTTTIKa Ei611· ruyKtvrpwori OE rrporflp10 A1ov1Kr'}c; TTWArioric;, 

rrpoc; E~urrriptrriori rpirwv, E16Wv 6TTou TTEp1Aoµl36vovro1 

KoAAuvr1Ka, rp6cp1µ0 KOi TTOTCI, ooKoAClrEc;, yAuKCI, KopoµtAEc;, 

OVOlJJUKTIKCI, µ11 01vorrvEuµorW011 rror6, 01voTTVtuµorW011 rrora, 

EvOUµara, uTToO,;µora, ti011 K0Aroorro1iac;, ouµTTAl')pWµora 

(a~,oouap) µaM,wv, ouµrr1'~pwµara (a~,oouap) µ6oas, 

TOCIVTE<;;, £1611 TTIAOTTOliac;, KooµfJµma, lJJEUTIKO Kooµflµara, 

6pyava ypacpflc;, Ei611 xoprorrwAEiou, l31!3Aia, poA6y1a XEtp6c; 

KOi OTTTIKCI EiOri, yEyov6c; rrou rroptxE1 arouc; TTEACITEc; T'l 

Ouvor6Tl')TO VO J3Atrrouv KOi VO oyopCJ\ouv µE avEOI') TO Ei611 

aur6· ruyKtVTpWOI'), TTpoc; E~uTT11ptTl')OI') TpiTWV, TTOIKIAioc; 

TTtp1ypocpWv fl EIK6vwv KoAAuvnKWv, rpocpiµwv Kai rrorWv, 

ooKoAmWv, yAuKWv, KopoµEAWv, avolJJUKTtKWv, µ11 

01voTTvEuµorw6Wv rrorWv, 01vorrvEuµorw6Wv rrorWv, 

EvOuµarwv, UTT0611µ6rwv, EIOWv KOATOOTTOlioc;, 

ouµTTAl')pwµClrwv (O~EOOuClp) µaM 1Wv, ouµTTA11pwµCITWV 
(o~toouap) µ66oc;, roovrWv, E16Wv m Aorro1ioc;, Kooµ11µ6rwv, 

41EIJT1KWV Kooµ11µ6rwv, opyavwv ypacpflc;, E16Wv 

xaproTTwAEiou, !31!3>..iwv, p0Aoy1Wv XE1p6c; Kai om1KWv E16Wv 

OE KaraAoyo, yEyov6c; TTOU TTOPtXEI orouc; TTEAClnc; Tl') 

Ouvar6Tl')TO VO l3AtTTOUV KOi VO oyopa<;:ouv µE avEOI') Ta EiOI') 

aura µtow 1axuOpoµ1Kr'}c; rrapoyytAioc;· I:uyKtvrpwori, rrpoc; 

E~UTTl')pETl')011 rpirwv, TTOIKIAiac; TTEp1ypocpWv ri E1K6vwv OE 

oxtol') µE KoAAuvnKCI, rp6cp1µ0 KOi TTora, ooK0AaraK1a, yAuKa, 

KapoµtAEc;, OV04JUKTIKa, µI') OIVOTTVEUµo1WOI') TTOTa KOi 

OIVOTTVEUµaTWOri TTora 0£ IOT09tori OTO .0.106iKTUO, ytyov6c; 
TTou npoocptpt1 arouc; TTEACITE<;; Tl') Ouvar6Tl')TO vo l3Atnouv KOi 

vo ayop6i;:ouv µE avEOI') TO EiOri aura µtow rou .6.1a61Kr\Jou ri 

µE CIAA.a µtoo ETTi ypaµµflc;· ruyKtVTpWOI'), rrpoc; E~un11pETl')OI') 

TpiTWV, TTOIKIAiac; TTEp1ypacpWv fl EIK6vwv OE oxtol') µE 

EvOUµaro, uTToOflµora, Ei611 KaArooTT01ioc;, ouµrrAripWµoro 

(o~Eoouap) µ0AA.1Wv, ouµrrAl')pWµmo (o~EoouClp) µ66oc;, 

raavrtc;, i;:Wvtc;, µavri,\10 y10 rov Aaiµ6, Ei611 mAorro1iac;, 

Kooµflµaro, 4JEIJT1Ko Kooµflµo1a, 6pyova ypocpr'}c;, Ei61') 

XOPTOTTWAEiou, !31!3,\ia, po,\6y10 XElp6c; KOi OTTTIKCI EiOri OE 

IOT09tori OTO .0.106iKTUO, yEyov6c; TTOU TTOPtXEI orouc; TTEAaTEc; 

r11 0uvm6Tl')TO VO j3AtTTOUV KOi VO ayop6i;:ouv µE avEO'l TO EiOri 

aura µtow rou .6.1a61Kr\Jou fl µE aAAa µtoa ETTi ypaµµflc;· 

napoxri rrAripocpop1Wv, ouµl3ouAWv Kai l3or'}9E1ac; OE TTEA6:1Ec; 

OXETIKa µE Tl<; rrpoavacpEp6µEvEc; UTTr)pEOiEc;· .6.1aK6oµriori 

l311p1vWv· .0.10K6oµriori l311p1vWv· .0.1axEip1ori ETT1XE1pflotwv· 
OAE<;; 01 TTpoovocpEp6µEVE<;; UTTr)pEOiE<;; TTEp1Aoµl3ov6µEVE<;; OTl')V 

KMO~ 35. 

EN - 3 
Bleaching preparations and other substances for laundry use; 
cleaning, polishing, scouring and abrasive preparations; non

medicated preparations for the application to, conditioning 

and care of hair, scalp, skin and nails; soaps; perfumes; per

fumery; eau de cologne; toilet waters; essential and herbal 

oils; cosmetics; make-up preparations; lipsticks; nail varnishes; 
nail varnish removers; non-medicated toilet preparations; hair 

lotions; hair sprays and hair gels; preparations for use in the 

bath or shower; bath and shower oils, gels, creams and foams; 

face and body masks; face and body scrubs; facial washes; 

skin cleansers and hydrators; skin toners; skin moisturizers; 

blemish creams and blemish gels; deodorants; antiperspirants; 

preparations for use before shaving and after shaving; shaving 

soaps; shaving creams; shaving gels; after-shave prepara

tions; pre-shave preparations; talcum powders; toiletries; 
dentifrices; toothpastes. 

gfl: - 14 
Precious metals and their alloys; jewellery, precious stones; 

horological and chronometric instruments; imitation jewellery; 
semi-precious stones; necklaces; rings; earrings; bracelets; 

anklets; bangles; pendants; brooches; tiaras; parts and fittings 

for all the aforesaid goods. 

mJ - 18 
Leather and imitations of leather; trunks and travelling bags; 

travel cases; luggage; suitcases; holdalls; portmanteaux; 

valises; bags; handbags; shoulder bags; toiletry bags; carrier 

bags; rucksacks; backpacks; bumbags; sports bags; casual 

bags; briefcases; attache cases; music cases; satchels; beauty 

cases; garment bags and carriers; tie cases; notecases; 

notebook holders; document cases and holders; credit card 
cases and holders; wallets; purses; umbrellas; walking sticks; 

leather shoulder belts; parts and fittings for all the aforesaid 

goods. 

ｾ＠ - 25 
Articles of clothing; womenswear; childrenswear; shirts, 

blouses, casual shirts, T-shirts, vests, camisoles, bodysuits, 

polo shirts, sports shirts, football and rugby shirts; trousers, 

jeans, shorts, sports shorts, swimwear; underNear; lingerie; 

tracksuits; articles of outerwear, coats, jackets, casual jackets, 

waterproof and weatherproof jackets and coats, parkas, body 

warmers; suits; dresses; skirts; culottes; jumpsuits, playsuits; 

sweatshirts; knitwear; jumpers, shrugs and cardigans; leg

gings; legwarmers; neckties; waistcoats; sleepwear, night-Near, 

pyjamas, dressing gowns; footwear; boots, shoes, slippers, 
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sandals, trainers, socks and hosiery; headgear; hats; caps; 

berets; scarves; shawls; gloves; mittens; belts (being articles 

of clothing); headbands and wristbands. 

[ffi - 35 
Retail services connected with the sale of cosmetics, food 

and drink, chocolates, sweets, candies, soft drinks, non-alco

holic beverages, alcoholic beverages, clothing , footwear, ho

siery, hair accessories, fashion accessories, bags, m illinery, 

jewellery, imitation jewellery, writing instruments, stationery, 

books, watches and eyewear; the bringing together in a retail 

outlet, for the benefit of others, of cosmetics, food and drink, 

chocolates, sweets, candies, soft drinks, non-alcoholic 

beverages, a lcoholic beverages, clothing, foot-Near, hosiery, 

hair accessories, fashion accessories, bags, millinery, jew

ellery, imitation jewellery, writing instruments, stationery, 

books, watches and eyewear, thereby to enable customers 

conveniently to view and to purchase those goods; the bringing 

together, for the benefit of others, of a variety of descriptions 

of, or of images of, cosmetics, food and drink, chocolates, 

sweets, candies, soft drinks, non-alcoholic beverages, alco

holic beverages, clothing, foot-Near, hosiery, hair accessories, 

fashion accessories, bags, millinery, jewellery, imitation jew

ellery, writing instruments, stationery, books, watches and 

eyewear in a catalogue, thereby to enable customers conveni

ently to view and to purchase those goods by mail order; the 

bringing together, for the benefit of others, of a variety of de

scriptions of, or of images of, cosmetics, food and drink, 

chocolates, sweets, candies, soft drinks, non-alcoholic 

beverages and alcoholic beverages on an Internet website, 

thereby to enable customers conveniently to view and to 

purchase those goods via the internet or by other on-line 

means; the bringing together, for the benefit of others, of a 

variety of descriptions of, or of images of, clothing, foot-Near, 

hosiery, hair accessories, fashion accessories, bags, millinery, 

jewellery, imitation jewellery, writing instruments, stationery, 

books, watches and eyewear on an Internet website, thereby 

to enable customers conveniently to view and to purchase 

those goods via the internet or by other on-line means; provi

sion of information, advice and assistance to customers relat

ing to the aforementioned services; window dressing; window 

display arrangement services; business administration; all 

included in Class 35. 

- 3 

Preparations pour blanchir et autres substances pour lessiver; 

Preparations pour nettoyer, polir, degraisser et abraser; 

Preparations non medicinales a appliquer, pour le traitement 

et le soin des cheveux, du cuir chevelu, de la peau et des 

angles; Savons; Parfums; Produits de parfumerie; Eau de 

Cologne; Eaux de toilette; Huiles essentielles et a base 

d'herbes; Cosmetiques; Produits de maquillage; Rouge a 
1evres; Vernis a angles; Dissolvants pour vernis a angles; 

Produits de toilette non medicinaux; Lotions capillaires; Sprays 

pour les cheveux et gels pour les cheveux; Preparations pour 

bains et douches; Huiles, gels, cremes et mousse pour le bain 

et la douche; Masques pour le visage et pour le corps; Ex

foliants pour le visage et le corps; Nettoyants pour le visage 

[cosmetiques]; Produits nettoyants et hydratants pour la peau; 

Lotions toniques pour la peau; Hydratants pour la peau; 

Cremes centre les impuretes et gels centre les impuretes; 

Deodorants; Produits de toilette centre la transpiration ; 

Produits pour le pre-rasage et l'apres-rasage; Saven a barbe; 

Cremes a raser; Gels de rasage; Lotions apres-rasage; 

Produits pour le rasage; Talcs; Produits de toilettes; Den

tifrices; Pates dentifrices. 

FR - 14 
Metaux precieux et leur alliage; Joaillerie , bijouterie, pierres 

precieuses; Horlogerie et instruments chronometriques; 

Strass; Pierres fines; Colliers; Bagues; Boucles d'oreilles; 

Bracelets; Bracelets de cheville ; Bracelets; Pendentifs; 

Broches; Diademes; Pieces et parties constitutives et acces

soires de taus ces articles. 

El! - 18 
Cuirs et imitations du cuir; Malles et valises; Caisses de 

voyage; Bagages; Mallettes; Fourre-tout; Mallettes de voyage; 

Valises; Sacs de taus les jours; Sacs a main; Sacs a ban

douliere; Trousses de toilette; Sacs a porter; Sacs a dos; Sacs 

a dos; Sacs banane; Sacs de sport; Sacs de taus les jours; 

Porte-documents; Mallettes pour documents; Porte-musique; 

Cartab!es; Coffrets destines a contenir des articles de toilette 

dits "vanity cases"; Housses a vE!tements; Etuis pour cravates; 

Porte-billets; Porte-calepin; Porte-documents; Etuis a cartes 

de credit; Portefeuilles; Bourses; Parapluies; Cannes; Ban

doulieres [courroies] en cuir; Pieces et parties constitutives 

et accessoires de taus ces articles. 

FR - 25 
Articles d'habillement; VE!tements pour dames; VE!tements 

pour enfants; Chemises, chemisiers, chemises decontractees, 

tee-shirts, gilets, cache-corsets, maillots, chemises polos, 

maillots de sport, maillots de football et de rugby; Pantalons, 

jeans, shorts, shorts de sport, maillots de bain; Sous

vetements; Articles de lingerie; SurvE!tements; VE!tements 

d'exterieur, Manteaux, Vestes, Vestes de loisirs, Vestes et 

manteaux impermeables et resistant aux intemperies, Parkas, 

Gilets sans manches molletonnes; Costumes; Robes; Jupes; 

Jupes-culottes; combinaison longue et courte; Sweat-shirts; 

Tricots [vE!tementsJ; Pulls, boleros et cardigans; Gallants; 

Jambieres; Cravates; Gilets; VE!tements de nuit, VE!tements 

de nuit, Pyjamas, Peignoirs; Chaussures; Bettes, chaussures, 

pantoufles, sandales, baskets, chaussettes et bonneterie; 

Chapellerie; Chapeaux; Couvre-chefs; Berets; Foulards; 

Chales; Gants [habillement]; Mitaines; Ceintures (articles 

d'habillement); Bandeaux et manchettes. 

. R - 35 

Services de vente au detail lies a la vente de produits cos

metiques, aliments et boissons, chocolats, sucreries, bonbons, 

boissons sans alcool, boissons non a lcool iques, boissons al

cooliques, vE!tements, chaussures, bonneterie, accessoires 

pour les cheveux, accessoires de mode, sacs, chapellerie, 

joaillerie, imitations de bijoux, instruments d'ecriture, papeterie, 

livres, mantras et lunettes; Le rassemblement dans un 

magasin de detail, pour des tiers, de cosmetiques, aliments 

et boissons, chocolats, sucreries, bonbons, boissons 

rafraichissantes, boissons non akooliques, boissons al

cooliques, vE!tements, chaussures, bonneterie, accessoires 

pour les cheveux, accessoires de mode, sacs, chapellerie 

feminine, joaillerie, imitations de bijoux, instruments d'ecriture, 

papeterie, livres, montres et lunettes, afin de permettre aux 

clients de visualiser et d'acheter facilement ces produits; Le 

rassemblement, pour des tiers, d'une variete de descriptions 

au d'images de cosmetiques, aliments et boissons, chocolats, 

sucreries, bonbons, boissons rafraichissantes, boissons non 

alcooliques, boissons alcooliques, vE!tements, chaussures, 

bonneterie, accessoires pour les cheveux, accessoires de 

mode, sacs, chapellerie feminine, joaillerie, imitations de 

bijoux, instruments d'ecriture, papeterie, livres, montres et 

lunettes sur un site web sur !'internet, permettant aux clients 

de visualiser et d'acheter facilement ces produits par voie de 

telecommunications; Rassemblement, pour le compte de tiers, 

d'une variete de descript ions au d'images de produits cos

metiques, aliments et boissons, chocolats, bonbons, frian

dises, boissons sans alcool et boissons alcoolisees sur un 

site internet en ligne, permettant ainsi aux clients de visualiser 

et d'acheter facilement ces produits par le biais de !'internet 

au d'autres voies en ligne; Rassemblement, pour le compte 
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de tiers, d'une variete de descriptions ou d'images de 

vetements, chaussures, bonneterie, accessoires pour les 

cheveux, accessoires de mode, sacs, chapellerie feminine, 

bijouterie, strass, instruments d'Elcriture, papeterie, livres, 

montres et articles pour la vue sur un site internet en ligne, 

permettant ainsi aux clients de visualiser et d'acheter 

facilement ces produits par le biais de !'internet ou d'autres 

voies en ligne; Fourniture d'informations, de conseils et d'as

sistance aux clients concernant taus les services prE!citEls; 

Decoration de vitrines; Decoration de vitrines; Administration 

commerciale; Tous les services precites compris dans la 

classe 35. 

[IT - 3 
Preparati per la sbianca e altre sostanze per ii bucato; Prepa

rati per pulire, lucidare, sgrassare e abradere; Preparati non 
medicati da applicare sui capelli , ii cuoio capelluto, la pelle e 

le unghie, per ii trattamento e la cura dei medesimi; Saponi; 

Profumo; Prodotti di profumeria; Acqua di colonia; Eau de 

toilette; Olii essenziali e olii a base di erbe; Cosmetici; Make
up; Rossetti; Smalti per le unghie; Solventi per smalti; Prepa

rati non medicati per la toilette; Lozione per capelli; Spray e 

gel per capelli; Preparati per ii bagno o la doccia; Olii, gel, 

creme e schiume peril bagno e la doccia; Maschere per ii viso 

e ii corpo; Esfolianti peril viso e ii corpo; Detergenti per ii viso 
[per uso cosmetico}; Detergenti e idratanti per la pelle; Tonici 

per ii viso; ldratanti per la pelle; Creme e gel contro le macchie 

della pelle; Oeodoranti; Antitraspiranti; Preparati da utilizzare 

prima e dopo la rasatura; Sapone da barba; Creme da barba; 

Gel per la rasatura; Lozioni dopobarba; Prodotti per la prepa
razione alla rasatura; Talco per toi lette; Toiletteria; Dentifrici; 

Dentifricio. 

IT - 14 
Metalli preziosi e loro leghe; Oreficeria, gioielleria, pietre pre
ziose; Orologeria e strumenti cronometrici; Bigiotteria; Pietre 

fini {semipreziosi}; Collane [gioielleria}; Anelli da dito; Orecchi

ni; Braccialetti; Cavigliere; Braccialetti; Ciondoli {gioielleria]; 

Spille; Diademi; Parti ed accessori per tutti i prodotti summen

zionati. 

IT - 18 

Cuoio e imitazioni di cuoio; Bauli e valigie; Custodie da viag

gio; Bagagli; Articoli di valigeria; Sacchi da viaggio; Valigie 

armadio; Valigie; Borse casual; Borsette; Borse a spalla; 

Astucci da toilette; Sacchetti; Zaini; Zaini; Marsupi; Borse da 

sport; Borse casual; Cartelle, buste {articoli di pelle}; Valigette 

per documenti; Porta-musica; Cartelle scolastiche; Bauletti 

destinati a contenere articoli da toilette detti vanity cases; 

Borse e contenitori per vestiti; Custodie per cravatte; Porta

fogli; Porta-taccuini; Cartelle per documenti e portadocumenti; 

Astucci e custodie per carte di credito; Portafogli; Borsellini ; 

Parapioggia; Bastoni da passeggio; Bandoliere {corregge} in 

cuolo; Partl ed accessori per tutti i prodotti summenzionati. 

IT - 25 
Articoli d'abbigliamento; Abbigliamento da donna; Articoli 

d'abbigliamento per bambini ; Camicie , camicette, camicie 

casual, T-shirt, giubbotti, copribusti, body, polo, maglie spor

t ive, maglie da calcio e da rugby; Pantaloni, jeans, pantalon

cini, pantaloncini da ginnastica, costumi da bagno; Biancheria 
personale; Lingerie; Articoli d'abbigliamento per lo sport; Arti

coli di abbigliamento esterno, Cappotti, Giacche, Giacche 

casual, Giacche e cappotti impermeabili, Parka, Gilet termici ; 

Abiti (completi); Camici; Gonne; Gonne, gonne pantalone; 
Completi lunghi e corti; Felpe; lndumenti lavorati a maglia; 

Mag!ioni, bolero e cardigan; Gambali; Scaldamuscoli; Cravatte; 

Panciotti; Biancheria da notte, Biancheria da notte, Pigiama, 

Accappatoi; Scarpe; Stivali, scarpe, pantofole, sandali, scarpe 

da ginnastica, calzini e calzetteria ; Cappelleria; Cappelleria; 

Cappellini; Berretti; Foulards [fazzoletti]; Scialli; Guanti (ab-

bigliamento]; Manopole (abbigliamento]; Cinture (come articoli 

di abbigliamento); Fasce per la testa e per i polsi. 

- 35 
Vendita al dettaglio di cosmetici, alimenti e bevande, ciocco

latini, bonbon, caramelle, bevande gassate, bevande analco

liche, bevande alcoliche, indumenti, calzature, maglieria, ac

cessori per capelli, accessori moda, borse, articoli di modiste

ria, gioielleria, bigiotteria, strumenti per scrivere, cartoleria, 

libri, orologi (da polso e da tasca) e articoli ottici; Raccolta, a 

beneficio di terzi, in un punto vendita , di cosmetici, alimenti e 

bevande, cioccolatini, bonbon, caramelle, bevande gassate, 

bevande analcoliche, bevande alcoliche, indumenti, calzature, 

mag1ieria, accessori per capelli, accessori moda, borse, arti

coli di modisteria, gioielleria, bigiotteria, strumenti per scrivere, 

cartoleria, libri, orologi (da poise e da tasca) e articoli ottici, 
per consentirne ai clienti la comoda visione ed acquisto; 

Raccolta, a beneficio di terzi, di svariate descrizioni ed imma

gini di cosmetici, alimenti e bevande, cioccolatini, bonbon, 

caramelle, bevande gassate, bevande analcoliche, bevande 
alcoliche, indumenti, calzature, maglieria, accessori per capelli, 

accessori moda, borse, articoli di modisteria, gioielleria, bigiot

teria, strumenti per scrivere, cartoleria, libri, orologi (da polso 

e da tasca) e articoli ottici su un sito Internet, per consentirne 

ai clienti la comoda visione ed acquisto tramite telecomunica
zione; Raccolta su un sito Internet, a beneficio di terzi d'una 

varieta di descrizioni o immagini di cosmetici, alimenti e be

vande, cioccolatini, caramelle, canditi, bevande analcoliche, 

bevande gassate e bevande alcoliche, per facilitarne ai 

clienti la visione e l'acquisto via Internet o tramite altri mezzi 
on-line; Raccolta, a beneficio di terzi, di svariate descrizioni 

ed immagini d'indumenti, calzature, maglieria, accessori per 

capelll, accessori moda, borse, articoli di modisteria, gioielleria, 

bigiotteria, strumenti per scrivere, articoli di cartoleria, libri, 

orologi (da polso e da tasca) e articoli ottici su un sito Internet, 

per consentire ai clienti la comoda visione ed acquisto dei 

prodotti tramite Internet o mezzi on-line; lnformazioni, consu

lenza ed assistenza destinate ai clienti in materia dei suddetti 

servizi; Oecorazione di vetrine; Oecorazione di vetrine; Ammi
nistrazione commerciate; Tutti i suddetti servizi compresi 

nella classe 35. 

V, - 3 

MazgaSanas un balinaSanas ITdzekli; TTrTSanas, puleSanas, 
attaukoSanas un abrazTvie ITdzekli; NemedicTniski ITdzekli, kas 

paredzeti matu, galvas adas, adas un nagu uzlaboSanai un 

kopSanai; Ziepes; Parfimi; Parfimerijas izstradajumi; Odeko

loni ; Tualetes OdeQi; Eteriskas un augu elJ.as; Kosmetiskie 

ITdzekl,i; DekoratTva kosmetika; Lopukrasas; Nagu lakas; Nagu 

lakas nol)emeji; '5ermel)a kopSanas ITdzekl.i bez arstnieciskas 

iedarbTbas; Matu losjoni; Matu lakas un Zelejas; Vannas un 

duSas prepare.ti; Vannas un duSas elJ.as, Zelejas, kremi un 

putas; Kosmetiskas ~ermer:ia un sejas maskas; Sejas un 

~ermer:,a skrubji; Sejas mazgaSanas ITdzekli; Adas tTrTSanas 

un mitrinaSanas ITdzekti; Adas toniki; Adas mitrinaSanas 

ITdzekli; Kremi un geli adas defektu parklaSanai ; Dezodoranti; 

Pretsviedru ITdzekl); LTdzekl,i pirms un pee skOSanas; SkOSanas 

ziepes; SkOSanas kremi; SkoSanas Zelejas; PecskoSanas 

ITdzekti; PirmsskoSanas ITdzekti; Talka poderis ~ermenim; 

Personiskas tualetes ITdzekU; Zobu kopSanas ITdzekli; Zobu 

pastas. 

- 14 
Dargmetali unto sakausejumi; Juvelierizstradajumi, rotaslietas, 

dargakmel)i; Pulkster:,i un hronometriskie instrumenti; BiZ:ute
rija; Pusdargakmer:ii; Kaklarotas; Roku gredzeni; Auskari; 

Rokasspradzes; Kajspradzes; Rokasspradzes; Karuli; Pie

spraudes; Diademas; Detalas un piederumi visam iepriekSmi

netajam precem. 

- 18 
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Ada un adas imitacijas; Cetasomas un Cemodani; Koferi; Ba

gaZas somas un Cemodani; Cetasomas; letilpTgas mrkstas 

somas; Cietas adas ceLojumu somas; Nelieli koferi; Samas; 

Rokassomas; Plecu somas; Kosmetikas somi,:ias; lekrauSanas 

maisi; Mugursomas; Mugursomas; Jostas somas; Sparta so

mas; Samas; Ookumentu portfeti; Plakani dokumentu portfeLi 

("diploma.ti"); NoSu mapes; Skolenu somas; Tualetes macii:ii , 

bez tualetes piederumiem; Apgerbu somas un neSanas izst

radajumi; KaklasaiSu futraU; Kabatas portfeti; PiezTmju 
gramatir:,u maciQi; Dokumentu vaki un turetaji; KredTtkarSu 

somas un maki; Kabatas portfeli; Mazas planas somir:ias; 

Lietussargi; Spie~i; Plecu siksnas no adas; Detalas un piede· 

rumi visam iepriekSminetajam precem. 

[V - 25 
ApQerbu izstradajumi; ApQerbi sievietem; Bemu apQerbi; 
Krekli, blOzes, krekli, T krekli , vestes, r:iieburi, triko, teniskrekli, 

sporta krekli , futbola un regbija krekl i; Bikses, dZinsi, Sorti, 

sporta Sorti, peldkostTmi; ApakSveta; SievieSu veta; Sporta 

apQerbi; Virsdrebes, Meteti, Zaketes, Bluzoni, Odens izturTgas 
un laika apstakl.u izturTgas Zaketes, ka arT meteti, Sillas vejja· 

kas ar kapuci, Vatetas siltas vestes; Uzvalki; Kleitas; Svarki; 

BikSusvarki; Tsi vai gari kombinezoni; Sporta krekli ar garam 

piedurknem; TrikotaZas izstradajumi; DZemperi, Salles un vii· 

nas jakas; Ze~ubikses bez apakSdalas; Getras; Kaklasaites; 
Vestes; Naktsveta, Naktsveta, PidZamas, Apmetr:ii un halati; 

Apavi; Zabaki, kurpes, rTtakurpes, sandales, treniQkurpes, 

ze~es un ze~u izstradajumi; Galvassegas; Galvassegas; Ce. 

pures; Beretes; Kaklauti; Salles; Cimdi; DOrail)i; Jostas (ap· 

Qerbu piederumi); Galvassaites un piedurkr;u aproces. 

- 35 
MazumtirdzniecTbas pakalpojumi saistTba ar kosmetikas, 

partikas un dzerienu, Sokolades, saldumu, konfekSu, bezalko· 

holisko dzerienu, alkoholisko dzerienu, apQerbu, apavu, ap· 
akSvetas, matu piederumu, modes aksesuaru, somu, galante. 

rijas, juvelierizstradajumu imitaciju, rakstampiederumu, kan· 

celejas piederumu, gramatu, pulkster;u un bri[u tirdzniecTbu ; 

MazumtirdzniecTbas veikalu apkopoSana citu laba, lai sniegtu 

klientiem iespeju erti apskatTties un iegadaties STs preces, 
viss ir saistTts ar kosmetikas, partikas un dzerienu, Sokolades, 

saldumu, konfekSu, bezalkoholisko dzerienu, a lkoholisko 

dzerienu, apQerbu, apavu, apakSvetas, matu piederumu, 

modes aksesuaru, somu, galanterijas, juvelierizstradajumu 
imitacijas, rakstaminstrumentu, kancelejas p iederumu, 

gramatu , pulkstel)U un bri[u jomu; Da.Zadu aprakstu, attelu 

apkopoSana citu laba, lai sniegtu klientiem iespeju erti apska· 

tTties un iegadaties Sis preces pasOtot pa pastu, viss ir saistTts 

ar kosmetikas, partikas un dzerienu, Sokolades, sa1dumu, 

konfekSu, bezalkoholisko dzerienu, alkoholisko dzerienu, ap· 

Qerbu, apavu, apakSvel.as, matu piederumu, modes aksesuaru, 

somu, galanterijas, juvelierizstradajumu imitacijas, rakstaminst. 

rumentu , kancelejas piederumu, gramatu, pulkste9u un bri[u 

jomu; DaZadu aprakstu vai attelu komplekteSana interneta 

tTmekta vietne treSam personam saistTba ar Sadam precem: 

kosmetika, partikas produkti un dzerieni, Sokolade, saldumi, 

konfektes, bezalkoholiskie dzerieni un alkoholiskie dzerieni , 

taujot klientiem erti aplOkot un iegadaties Sls preces ar inter· 

neta vai citu tieSsaistes ITdzekl.u starpnieclbu; DaZadu aprakstu 

vai attelu komplekteSana interneta tTmekl.a vietne treSam 

personam saistiba ar Sadam precem: apQerbi, apavi, trikota.Zas 

izstradajumi, piederumi matiem, modes aksesuari, somas, 

sievieSu cepures, juvelierizstradajumi, biZuterija, rakstampie· 

derumi, kancelejas piederumi, gramatas, rokas pulkstel)i un 

brilles, taujot kl ientiem erti aplakot un iegadaties STs preces 
ar interneta vai citu t ieSsaistes lidzekl.u starpniecibu; lnformaci· 

jas, ieteikumu un palidzTbas sniegSana klientiem saistTba ar 

iepriekS minetajiem pakalpojumiem; Veikalu skatlogu nofor· 

meSana; Veikalu skatlogu noformeSana; Uzr:iemumu parval· 

dTSana; Visi iepriekS minetie pakalpojumi ietverti 35. klase. 

- 3 

Balinimo preparatai ir kilos skalbimo med.Ziagos; Valymo, 

poliravimo, Sveitimo ir Svitrinamojo apdirbimo preparatai; Ne 

medicininiai preparatai plauk4., galvos odos, odos ir nag4 

kompresams, gerai baklei palaikyti ir priZiareti; Muilas; Kvepa· 
lai; Parfumerijos gaminiai; Odekolonas; Tualetinis vanduo; 

Ekstraktai ir Zoli4 aliejai; Kosmetika; Grimas; Lap4 daZai; 

Nag4 lakas; Nag4 lako nuemikliai; Negydomieji tua1etin iai 

preparatai; Plauk4 losjonai; Plauk4 lakas ir plauk4 zele; Voni4 

ir duSo kosmetiniai preparatai; Vonios ir duSo aliejai, Zele, 

kremai ir putos; Veido ir kano kaukes; Veido ir kano Sveitikliai; 

Veido prausikliai [kosmetiniai); Odos valikliai ir drekikliai; Odos 

tonikai; Odos drekinamosios priemones; Odos defektus Sali· 

nantys kremai ir Zele; Dezodorantai; Antiperspirantai [tualeto 

reikmenys); Preparatai, vartojami pries ir po skutimosi; Skuti· 

mosi muilas; Skutimosi kremai; Skutimosi gelis; Losjonai po 

skutimosi; ParuoSiamosios skutimo priemones; Talko milteliai 

(tualeto reikmenys); Tualeto reikmenys; Dant4 milteliai ir pa· 

stos; Dant4 pasta. 

- 14 
Brangieji rnetatai ir j4 lydiniai; Juvelyriniai dirbiniai, brangak· 

meniai; Laikrod.Ziai ir laikmaCiai; Strazai [drabuZi4 puoSmenos 

iS dirbtini4 stiklo brangakmeni4]; Pusbrangiai akmenys; Karo· 

liai Uuvelyriniai dirbiniai); Rank4 Ziedai; Auskarai; Apyrankes; 
Pedutes; Apyrankes; PakabuCiai; Seges; Diademos; AukSCiau 

nurodyt4 preki4 dalys ir priedai. 

1 - 18 
Odair odos imitacijos; Lagaminai, kel ioniniai krepSiai; Kelioni· 

niai lagaminai; BagaZas; Lagaminai; KelionmaiSiai; Dviej4 

da1i4 lagaminai; SakvojaZai; Kasdieniai krepSiai; Rankinukai; 

Rankines per peti; Tualeto reikmen4 krepSeliai; NeSiojimo 

krepSiai; Kuprines; Kuprines; Prie juosmens tvirtinamos pini· 

gines; Sportiniai krepSiai; Kasdieniai krepSiai; Portfeliai; Doku· 
ment4 deklai; Nat4 portfeliai; Mokykliniai portfeliai; Reikmeni· 

nes (KiSenines tualetines · ) [tuSCios]; Rab4 krepSiai; Kakla· 

raiSCi4 deZutes; Pinigines; UZraS4 knygeli4 aplankalai; Doku· 

ment4 deklai ir laikikliai ; Kreditini4 korteli4. deklai ir aplankai; 

KiSenines p inigines; Pinigines; SkeCiai; Lazdos (kriukiai); 
Antpetiniai dir.Zai (Odiniai · ); AukSCiau nurodyt4 preki4 dalys 

ir priedai. 

- 25 
DrabuZiai; Moter4 aprangos prekes; VaikiSki drabuZiai; Ma· 

rSkiniai, palaidinukes, sportiniai marSkinSliai, teniso marSki· 

neliai, liemenes, palaidines, naktiniai drabuZiai, polo marSki· 

ne1iai, sportiniai marSkineliai, futbolo ir regbio marSkineliai; 

Kelnes, dZinsai, trumpikes, sportiniai Sortai, maudymosi ap· 

ranga; Apatiniai drabuZiai; MoteriSki apatiniai; Sporto ir sporto 

sales apranga; VirSutiniai drabuZiai, Paltai, Svarkai, Bluzonai, 

NeperSlampamieji ir neperpuCiamieji Svarkai ir paltai, Striukes 

su gobtuvu, Siltos liemenes; Kostiumai; MoteriSki drabuZiai; 

Sijonai; Sijonkelnes; llgas ir trumpas kombinezonai; Sportiniai 

d.Zemperiai; Megzti drabu.Ziai; Megztiniai, trumpi Svarkeliai ir 

nertiniai; Tampres; Blauzdines; KaklaraiSCiai; Liemenes; 

Naktiniai drabuZiai, Naktiniai drabu.Ziai, PiZamos, Chalatai; 

Avalyne; Batai, Slepetes, sandalai, sportbaCiai, puskojines ir 

trikotaZas; Galves apdangalai; Galvos apdangalai; Kepures; 

Beretes; Salikai; Skaros; PirStines [drabuZiaiJ; KumStines pirS· 
tines; Dir2ai (drabuZi4 priedai); Galvos/plauk4 raiSCiai ir ran· 

kogaliai. 

- 35 

Ma.Zmenines prekybos paslaugos, susijusios su prekyba 
kosmetika, maistu ir gerimais, Sokoladais, saldainiais, ledinu· 

kais, gaiviaisiais gerimais, nealkoholiniais gerimais, svaigiai· 

siais gerimais, drabu.Ziais, avalyne, kojini4 gaminiais, plauk4 

papuoSalais, aprangos aksesuarais, krepSiais, skrybSlaitE!mis, 

juvelyriniais dirbiniais, biZuterija, raSymo priemonemis, raStines 

reikmenimis, knygomis, laikrodZiais ir akiniais; Kosmetikos, 
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maisto ir gerim4., S0koladini4 saldaini4, saldumyn4., saldaini4.. 

(ledinukll}, gaivi4i4 gerim4, gaivi4i4 gerim4, svaigil(j4 gerim4, 

drabu:Zi4, aprangos, avalynes, trikotai:o gamini4, plauk4 pa

pu0Sal4., madin94 aksesuar4, maiSe!i4, skrybelaiCi4, juvelyrini4.. 
dirbini4, biZuterijos, raSymo priemoni4., raStines preki4., knyg4., 

laikrodZi4 ir akini4 asortimento sudarymas ma:Zmenines pre

kybos parduotuvese kit4 labui, taip suteikiant klientams gali

myb~ patogiai api:iareti ir isigyti Si4 preki4_; tvairi4 kosmetikos, 

maisto ir gerim4, S0koladini4 saldaini4, saldumyn4, saldaini4 

(ledinuk4), gaivi4i4 gerim4, gaivi4i4 gerim4, svaigi4i4 gerim4, 

drabuZi4, aprangos, avalynes, trikotaZo gamini4, plauk4 pa

pu0Sal4, mading4 aksesuar4, maiSe!i4, skrybelaiCi4, juvelyrini4. 

dirbini4, biZuterijos, raSymo priemoni4, raStines preki4, knyg4, 

laikrodZi4 ir akini4 apraSym4 ar atvaizd4 asortimento sudary

mas kit4 labui interneto tinklalapiuose, taip suteikiant klientams 

galimyb~ patogiai apZiareti ir isigyti Si4 preki4 uZsisakant j4 

telekomunikacij4 priemonemis; Asortimento sudarymas iS 

tvairi4 kosmetikos, maisto ir gerim4, Sokolad4, saldaini4, ledi

nuk4, gaivi4i4 gerim4, nealkoholini4 gerim4 ir alkoholini4 

gerim4 apraSym4 ir atvaizd4 interneto svetaineje, leidZiantis 

pirkejams patogiai ap.Ziareti Sias prekes ir j4 isigyti internetu 

arba kitomis prijungtinemis priemonemis; Asortimento suda

rymas iS tvairi4 drabuZi4, avalynes, kojini4 gamini4, ptauk4 

aksesuar4, mading4 aksesuar4, krepSi4, skrybelaiCi4, juvely

rini4 dirbini4., bi.Zuterijos, raSymo priemoni4, raStines priemo

ni4, knyg4, laikrodZi4 ir regos produkt4 apraSym4 ir atvaizd4 

interneto svetaineje , leidZiantis pirkejams patogiai apZiareti 

Sias prekes ir j4. (sigyti internetu arba kitomis prijungtinemis 

priemonemis; lnformacijos, patarim4 ir pagalbos teikimas 

klientams, susij~s su pirmiau minetomis paslaugomis; Parduo

tuvi4 vitrin4. puoSimas [tvarkymas); Parduotuvi4. vitrin4 puoSi

mas [tvarkymas]; Versie tvarkyba; Vises anksciau nuredytes 

paslaugos, priskirtos prie 35 klases. 

!IB: - 3 
Preparati za bijeljenje i ostale tvari za pranje rublja; Preparati 

za CiSCenje, poliranje, odmaSCivanje i struganje; Preparati koji 

nisu ljekoviti za primjenu pri regeneriranju i njezi kose, vlasiSta, 

koi:e i noktiju; Sapuni; Palfem; Parfimerijski proizvodi; 

Kolonjska voda; Toaletna voda; Esencijalna i biljna ulja; 

KozmetiCki proizvodi; Sminka; Rui: [rumenilo] za usne; Lak 

za nokte; OdstranjivaC laka za nokte; Nemedicinski higijenski 

pripravci; Lesion za kosu; Sprejevi i gelovi za kosu; Preparati 

za uporabu prilikom tuSiranja iii kupanja; Lilja, gelovi, kreme 

i pjene za kupanje i tuSiranje; Maske za lice i tijelo; Pilinzi za 

lice i tijelo; Sredstva za CiSCenje lica (kozmetika]; Preparati za 

CiSCenje i vlaZenje koZe; Tonici za lice; Proizvodi za hidrataciju 

koi:e; Kreme i gelovi protiv crvenila; Dezodoransi; 

Antiperspiranti [toaletni proizvodi]; Preparati za koriStenje prije 

brijanja i nakon brijanja; Sapun za brijanje; Krema za brijanje; 

Gel za brijanje; Losioni za upotrebu poslije brijanja; Proizvodi 

za brijanje; Puder za toaletne potrebe; Toaletni proizvodi; 

Prpoizvodi za njegu zubi; Pasta za zube. 

liR - 14 
Plerneniti metali i njihove legure; Nakit, drago karnenje; Urarski 

proizvodi i kronometarski instrurnenti; Bi.Zuterija; Poludrago 

kamenje; Ogrlice; Rupice; NauSnice; Narukvice; Steznici za 

glei:njeve; Narukvice; Privjesci za lanCiCe; PripadaCe; 

Dijademi; Dijelovi i oprema za sve gore navedene proizvode. 

R - 18 

Koi:a i imitacije koi:e; KovCezi i putne torbe; Putni kovCezi i 

torbe; Prtljaga; Putne torbe; Torbe za putovanja; Putne torbe 

[portmanteau]; Putna torba; Torbe; RuCne torbe; Torbe za 

noSenje preko rarnena; Neseseri; VreC:ice; Ruksaci; Ruksaci; 

Pojasne torbice; Sportske torbe; Torbe; Aktovke; Poslovne 

torbe; Torbe za note; Torbe na rame; Prazne kozmetiCke 

torbice; NosaCi i vrete za odjetu; Futrole za kravate [etuiji] ; 

Dri:aCi za notese; Dri:aCi bilje.Znica; Korice i drZ:aCi za 

dokumente; DrZ:aCi i futrole za kreditne kartice; Lisnice; 

NovCanici za kovanice; KiSobrani; Stapovi za hodanje; Koi:no 

rernenje za rame; Dijelovi i oprema za sve gore navedene 

proizvode. 

Ii!! - 25 

OdjeCa; Zenska odjeta; OdjeCa za novorodenCad; KoSulje, 

bluze, le.Zeme koSulje, majice, prsluci, Zenske potkoSulje, 

bodiji, polo rnajice, sportske majice, rnajice za nogomet i ragbi; 

HlaCe, traperice, kratke hlaCe, sportske kratke hlaCe, odjeta 

za plivanje; Donje rublje; Zensko donje rublje; Trenirke; OdjeCa 

za prirodu, Kaputi, Jakne, Sportske jakne, Vodootporne jakne 

i kaputi za sve vremenske prilike, Parke [sportske jakne s 

kapuljacom], Punjeni prsluci; Nesnje; Dugacke haljine; Suknje; 

Suknja-hlaCe; Kornbinezoni i kratki kornbinezoni; Gomji dijelovi 

trenirka; Pletena odjeCa (odjevni predmeti); DZ:emperi, bolera 

i veste; Tajce; GrijaCi za noge; Kravate; Prsluci; Notna odjeCa, 

NoCna odjeta, Pid.Zame, Kutni ogrtaCi; ObuCa; Cizme, cipele, 

papuCe, sandale, tenisice, kratke Carape i trikota.Zni odjevni 

predrneti; Pokrivala za glavu; Pokrivala za glavu; Kape; 

Beretke; Rupci [fulari]; Salovi; Rukavice; Rukavice bez prstiju; 

Rerneni za noSenje; Trake za glavu i znojnice. 

Ii!! - 35 
Maloprodajne usluge u vezi s prodajom proizvoda kao Sto su 

kozmetiCki proizvodi, prehrana i piCa, Cokolade, slatkiSi, 

bornboni , bezalkoholna pita, bezalkoholna pita, alkoholna 

pita, odjeCa, obuCa, trikotai:ni odjevni predmeti, dodaci za 

kosu, rnodni dodaci, torbe, SeSiri, nakit, nakit, sprave za 

pisanje, pribor za pisanje, knjige, satovi i naoCale; Zdru.Zivanje 

u rnaloprodajnoj trgovini, za korist drugih, proizvoda kao Sto 

su kozrnetiCki proizvodi, prehrana i piCa, Cokolade, slatkiSi, 

bornboni , bezalkoholna pita, bezalkoholna pita, alkoholna 

pita, odjeta, obuCa, trikotai:ni odjevni predmeti, dodaci za 

kosu, modni dodaci, torbe, SeSiri, nakit, nakit, sprave za 

pisanje, pribor za pisanje, knjige, satovi i naoCale, pri Cemu 

se kupcirna omoguCuje jednostavan pregled i kupnja 

proizvoda; Zdrui:ivanje, u korist drugih, raznih opisa i slika 

proizvoda kao Sto su kozrnetiCki proizvodi, prehrana i piCa, 

Cokolade, slatkiSi, bornboni, bezalkoholna piCa, bezalkoholna 

pita, alkoholna pita, odjeCa, obuta, trikotai:ni odjevni 

predrneti, dodaci za kosu, modni dodaci, torbe, SeSiri, nakit, 

nakit, pisanje (sprave za pisanje), pribor za pisanje, knjige, 

satovi i naoCale u katalogu, pri Cemu se kupcima ornoguCuje 

jednostavan pregled i kupovina te robe putem poStanske 

narudi:be; Zdrui:ivanje, u korist drugih, raznih opisa i slika 

proizvoda kao Sto su kozmetiCki proizvodi, prehrana i piCa, 

Cokolade, slatkiSi, bomboni, bezalkoholna piCa, bezalkoholna 

pita, alkoholna pita na internetskoj stranici, kako bi se 

omogutilo kupcima da na praktiCan naCin pregledavaju i 

kupuju te proizvode putern interneta iii drugog online naCina 

kupovine; Zdrui:ivanje, u korist drugih, raznih opisa i slika 

proizvoda kao Sto su odjeta, obuCa, pokrivala za glavu, 

trikotaza, dodaci za kosu, rnodni dodaci, torbe, nakit, bli:uterija, 

pisaCi instrurnenti, uredski pribor, knjige, satovi i naoCale na 

internetskoj stranici, kako bi se omogutilo kupcima da na 

praktiCan naCin pregledavaju i kupuju te proizvode putem 

interneta ii i drugog online naCina kupovine; Ponuda 

inforrnacija, savjeta i podrSke korisnicima u vezi sa svim 

navedenim uslugama; Uredenje izloga; Uredenje izloga; 

Komercijalna administracija; Sve ukljuCeno u razred 35. 

!Ill - 3 
FehE!rit6kE!szitrnE!nyek es egyE!b, mosasra szolg816 anyagok; 

Tisztit6-, fE!nyesit6-, sUrol6-, es csiszol6szerek; Nern gy6gy

anyagokkal tel itett kE!szitmE!nyek a haj, a fejb6r, a b6r es a 

kOrOrn apolasaban es kondicionalasaban val6 alkalmazasra; 

Szappanok; PalfOrnOk; Parlomeria, illatszerbolt; KOlniviz; Eau 

de toilette; Esszenci81is es novenyi olajok; Kozrnetikai szerek; 

Smink; AjakrUzsok; KOrOmlakkok; KOrOmfestE!k-lemos6k; 
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Gy6gyanyagokat nem tartalmaz6 toalett c81ra szolgi116 k9sz

itm8nyek; Hajvizek, hajszeszek; Hajbesz6r6 es hajzse18; 

FOrd6- es zuhanyz6k8szitm8nyek; FOrd6 es tusol6 olajok, 

zsel8k, krElmek es habok; Arc es test maszkok/pakolilsok; 
Arc- Els testradirok; Arclemos6k [kozmetikumok]; B6rtisztit6k 

es hidrat8116k (vizfelvE!telt segit6k); 86rtonifik6116 szerek, b6rt

onikok; B6rhidrat8l6k; SzE!psE!ghibi.it eltakar6 krE!mek es 
zselE!k; Dezodorok; lzzad8sg8tl6k; Borotv81koz8s el6tt Els utan 

hasznillatos kE!szitmE!nyek; Borotvaszappan; BorotvakrE!m; 

Borotvitlkoz6 zse1E!; Borotvitlkozas utilni arcszeszek; Borotv

illkozast el6keszit6 szerek; Hint6por, pipere cE! lokra; Test0.p

ol0.si cikkek; FogkrE!mek; Fogpaszta. 

ｾ＠ - 14 
Nemesfemek es Otvozeteik; Ekszerek, drilgakOvek; 6rak es 

mas id6mE!r6 eszkOzOk; Strassz {drilgak6 utanzat]; FE!ldr0.gak0-

vek; Nyaklilncok; UjjgyUrUk; FOlbeval6k; Karperecek Els 

kark0t6k; Bokalancok; Karperecek Els kark0t6k; FOgg6k; Bros

sok; DiadE!mok, fejE!kek; AlkatrE!szek es szerelvE!nyek az Os

szes fent emlitett aruhoz. 

- 18 

B6r Els mUb6r/b6rut0.nzatok; Utaz6t0.sk0.k Els b6rOndOk; Kof

ferek {kis utaz618d0.k]; Poggyilsz; B6r0nd0k; Utaz6t8sk8k; 

NagymE!retu b6r Utit8ska (portmanteaux]; B6r0nd0k, kE!zit-

8sk0.k; HE!tkOznapi, utcai t8sk8k; KE!zit8sk8k; V811t8sk8k, 

tariszny8k; Piperet8skilk, neszesszerek; Bevilsilrl6szatyrok; 

Hiltizs0.kok, hiltitilsk0.k; Hiltizsilkok, h.€ititilsk.€ik; 6vtask8.k; 

AtlE!tikai tilskilk; HE!tkOznapi, utcai tilskilk; lrattilskilk, aktat

askak; Diplomatataskak; Kottamappak, kottatokok; Satchel 
task8k; Piperetask8k Oresen; Ruhat8.sk8k es -hordoz6 eszkOz

Ok; Nyakkend6 tokok; Mappilk; JegyzetfOzet tart6k/fedelek; 

lrattart6k Els tasakok; HitelkB.rtya tart6k Els tokok; LevE!ltarcB.k; 

Erszenyek, penztB.rcB.k; Erny6k, eserny6k; Setapillcilk; B6r 

vallszijak {hevederek]; AlkatrE!szek es szerelvenyek az Osszes 

fent emlitett 0.ruhoz. 

ffii' - 25 
Ruhazati cikkek; N6i ruhazati cikkek; Ruhazat (gyermek-); 

lngek, blUzok, laza ingek, p616k, mellE!nyek, trik6 kombinE!k, 

body-k, p616 ingek, sportingek, futball- Els rOgbiingek; Nadr

Elgok, farmernadrilgok, rOvidnadrilgok, sportnadrilgok, Usz6dr

esszek; Als6ruhilzat, fehernemUk; FehernemU; Tornaruhak; 

Fels6ruhazati cikkek, Kabatok, dzsekik, Dzsekik, lngkabatok, 

szeldzsekik, Vizi1116 es id6jarasall6 dzsekik es kabiltok, 

ParkElk, Belelt mellE!nyek; 6 1tony0k; Talarok; Szokny0.k; 

Nadrilgszoknyak; Hosszll es rOvid kezesl8.bas; Melegft6 fels-

6k; K6tOttaruk [ruhazat]; Pul6verek, boler6k es kardiganok; 

Leggingek; Labszarmelegitok; Nyakkendok; Mellenyek; 

Pizsama, Pizsama, Pizsamilk, KOntOsOk, pongyol8k; Lilbbelik; 

MagasszilrU cip6k/bakancsok, cip6k, papucsok, szand81ok , 

edz6cip6k, zoknik es harisnyak; Kalapilruk; Kalaparuk; Sap

kak; Svajcisapk8.k, barettek; Salak; Valtkend6k, nagykend6k; 

Kesztyuk [ruhazat); Egyujjas kesztyuk; bvek (ruhadarabok); 

Fejszalagok es kezel6k. 

HU - 35 

Kiskereskedelmi szotgaltatasok a k0vetkez6k ertekesftE!sE!vel 

kapcsolatban: kozmetikumok, etelek es italok, csokoladek, 

E!dessegek, cukorkilk, Odit6italok, alkoholmentes italok, alkoh

olos italok, ruh8zat, lilbbelik, kOtOttilruk, hajkellE!kek, divatkel

lE!kek, tilskilk, kalaparuk, ekszerek, ekszerutilnzatok, ir6esz

k0z0k, papir8.ruk, kOnyvek, 6r8.k es 18.tassal kapcsolatos esz

kOzOk; A k0vetkez6k Osszehozasa masok javara egy kisker

eskedelmi el8.rusft6helyen: kozmetikumok, etelek es italok, 

csokol0.dek, edessegek, cukork0.k, Odit6italok, a1koholmentes 

italok, alkoholos italok, ruhilzat, lilbbelik, kOtOttilruk, hajkell

ekek, divatkellekek, t8.skilk, kalapilruk, ekszerek, ekszerutilnz

atok, ir6eszk6z6k, papiraruk, kOnyvek, 6rak es szemreva16k 

- ezilltal lehet6vE! tE!ve a vasarl6knak ezen termekek keny

elmes megtekinteset es megvilsilrl0.s0.t; A k0vetkez6k leirils-

ainak vagy kepeinek Osszehozilsa m0.sok javara: kozmetikum

ok, etelek es italok, csokolildek, E!dessE!gek, cukork8.k, Odit6-

italok, alkoholmentes italok, alkoholos italok, ruhazat , labbelik, 

kotottaruk, hajkellekek, divatkellekek, taskak, kalaparuk, 
E!kszerek, E!kszerutanzatok, ir6eszk0z0k, papfr8ruk, kOnyvek, 

6rilk Els szemreval6k - ezilltal lehet6ve teve a vils0.rl6knak 

ezen termekek kenyelmes megtekinteset es megvasarlasat 

postai rendelessel; Masak megbizasab61 az al8.bbiak egy 

helyre gyOjtE!se, lehet6ve tE!ve a vasarl6k szamara, hogy 

kenyelmesen megtekinthessek es megvilsilrolhassilk ezeket 

az internet vagy mils online eszkOz segftsE!gE!vel: kozmetikai 

cikkek, etelek es italok, csokoladek, edessegek, cukork8.k, 

Odft6italok, alkoholmentes ita1ok es alkoholos italok; Ruhazat, 

labbelik, kotottaruk, hajkiegeszitok, divatkiegeszitok, taskak, 
fejfed6k, E!kszerek, ekszerutanzatok, ir6eszkOzOk, papiraru, 

kOnyvek, kar6rilk Els szemviselet tObbfele leirilsilnak vagy 

kepenek OsszegyUjtese egy internetes weboldalon, lehet6ve 

tE!ve, hogy a vev6k kE!nyelmesen megtekinthessE!k Els megv

asarolhassilk ezeket a termE!keket az interneten vagy online 

m6don; Az Osszes fent emlitett szolg81tatasra vonatkoz6an 

tajekoztatas, tanilcsad0.s es segednyUjtils Ogyfelek rE!szere; 

Kirakatrendezes; Kirakatrendezes; Kereskedelmi adminisztr

ilci6; 35 osztillyhoz tartoz6 Oszzes fentemlitett szolgilltatas. 

1'fli - 3 

Preparazzjonijiet ta' bliC u sustanzi oflra gflall-flasil tal-flwejjeg; 

Preparazzjonijiet gflat-tindif, gflall-lustrar, biex togflrok u biex 

tobrox; Preparazzjonijiet mhux medikati gflall-applikazzjoni 

fuq, 1-ibbalzmar u 1-kura tax-xagflar, il-qurriegfla, il-Qilda u d

dwiefer; Sapun; Fwejjafl; Prodotti ta ' fwejjafl; Eau-de-Cologne 

(fwiefla); llma mfewwafl gflall-u.Zu fuq il-Qilda; .Z:jut essenzjali 

u erbali; Ko.Zmeti<':i; Mejkapp; Lipstik; Verni<': tad-dwiefer; 

Sustanzi gtiat-tnetitilja tal-lostru tad-dwiefer; Preparazzjonijiet 

tat-twaletta mhux medikati; Lozjonijiet tax-xagflar; Sprejs tax

xagflar u Qellijiet tax-xagflar; Preparazzjonijiet gflall-banjijiet 

u gflad-do<':<':a ; .Z:jut tal-banju u tad-do<':<':ja, gel, kremi u 

ragflw iet; Maskli gflall-w ic<': u 1-Qisem; Gflorik gflall-w i<':<': u 

ghall-gisem; Agenti tat-tindif ghall-wicc (kosmetici); Agenti 

gflat-tindif u 1-idratazzjoni tal-Qilda; Toner tal-Qilda; Kremi gl'lat

trattib tal-Qilda; Kremi gflat-tbajja' u Qellij iet gflat-tbajja'; De

odoranti; Antiperspiranti [prodotti tat-twaletta]; Preparazzjoni

jiet gflall-ui.u qabel u wara t-tqaxxir tal- leflja; Sapun gflat

tqaxxir tal-lehja; Kremi ghat-tqaxxir tal-lehja; Gellijiet ghat
tqaxxir; Lozjonijiet ta' wara t-tqaxxir tal-lel'lja; Prodotti gflat

taqxir tal-leflja; Terra gflal u.Zu fit-twaletta; Preparazzjonijiet 

tat-twaletta; Dentifri<':i; Dentifri<': i. 

- 14 

Materjal prezzjuz u 1-ligi taghhom; Gojjelli, hagar prezzjuz; 
Strumenti Ii juru 1-l'lin u kronometriCi; Gojjelli foloz; Ragar semi

prezzjuZ; Kullani [Qojjel lerija]; Crieket tas-subgflajn ; lmsielet 

tal-widnejn; Brazzuletti / Cpiepet; Brazzuletti ta ' ma' 1-gflaksa 

tas-sieq; Brazzuletti / Cpiepet; Pendenti; Labar ta' 1-ingravata 

jew labar milbusa fl-ilbies tan-nisa; Dijademi; Partijiet u tagl'lmir 

gl'lall-affarijiet kollha imsemmija. 

- 18 

Gilda jew imitazzjoni tal-Qilda; Bagolli u basktijiet ta' 1-ivvjaQQar; 

Bagolli ghall-ivvjaggar; Valiggi; Valiggi; Basktijiet ghall-ivv
jaggar; ValiQQi; ValiQQi diversi; Basktijiet ta' kuljum; Basktijiet 

tal-id; Basktijiet ta' fuq 1-ispallejn; BoroZ gflall-oQQetti tat

twaletta; Basktijiet tax-x iri; Bari.akki ta' fuq id-dahar; Bari.akki 

ta' fuq id-dahar; Basktijiet-Cinturin; Basktijiet gflall-isports; 

Basktijiet ta' kuljum; Kartieri tad-dokumenti; Bagalji gflad

dokumenti; Kontenituri tal-mu.Zika; Basktijiet tal-iskola 

{satchels]; Kaxxetti tal-koi.metiCi, mhux mgflammra; Basktijiet 

u garriera ta' flwejjeg; Kaxxetti tal-ingravati; Portafolli gfla<'::

Cekkijiet ; Kontenituri gflat-takkwini; Kaxex u kontenituri tad

dokumenti; Kaxxetti u kontenituri gl'lall-karti ta' kreditu; 

Portafolli tal-but; Portmoni; Umbrelel; Bsaten; C inturini tal-is-
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palla tal-Qilda; Partijiet u taghmir gflall-affarijiet kollha imsem

mija. 

MT - 25 
Artikli tal-nwejjeg; Artikl i tal-nwejjeg gnan-nisa; Rwejjeg gnat

tfal; Qomos, blui:a, qomos kai:wali, t-shirts, sdieri, Qlekkijiet 

ta' tant irrakkmati, bodisjuts, powloxerts, topps gflall-isports, 

topps tal-futbol u tar.ragbi; Qliezet, Qinsijiet, xorzijiet, xorzijiet 

tal-isports, ilbies tal-gliawm; Rweiie9 ta' talit; llbies ta' tafit 

gflan-nisa; Lbies gflall-ginnasju; Oggetti ta' flwejjeg gflal barra, 

Kowtijiet, Gkieket, Blousons, Gkieket u kowtij iet Ii ma jghaddix 

ilma minnhom u Ii tajbin ghall-maltemp, Parkas, Rwejjeg Ii 

jZommu 1-Qisem sliun; Ubsa intiera; llbiesi twal tan-nisa; 

Dbielet; Qliezet wesgnin Ii jidhru qishom dublett; llbiesi twal 

u qosra; Flokkijiet komdi Ii jintlibsu waqt eZerCizzji fiZiCi; Xogliol 

tal-malja (lbies]; Gampers, ilbies ta' fuq 1-ispalla u kardigans; 
Getti; TgeZwir biex iZomm 1-gliekiesi slian; lngravati; Sdieri; 

llbies ta' bil-!ejl, llbies ta' bil-lejl, Pigamas, Gagagi tal-banju ; 

Xedd is-saqajn; Stvali, Zraben, papoCC, sandli, trainers, kalzetti 

u maljerija; Xedd ir-ras; Xedd ir-ras; Brieret; Berejiet; Xalpi; 
Xalel; lngwanti; lngwanti mingliajr swaba' [ilbies]; Cinturini 

(bliala artikli ta' liweiieQ); Strixxi tad-drapp ta' mar-ras u 

pulziera tal-qomos. 

·r - 35 

Servizzi ta' bejgli bl-imnut konnessi mal-bejgli ta' koZmetit i, 

ikel u xorb, Cikkulata, lielu, lilewwiet, luminati, xorb mhux 

alkolioliku, xorb alkolioliku, liweiieQ, xedd is-saqajn, maljerija, 

aCCessorji tax-xagliar, aCCessorji tal-moda, basktijiet, xogliol 

ta' kpiepel, goliellerija, gojjellerija artifitjali, strumenti gnall

kitba, kartollerija, kotba, arloggi tal-id u xedd 1-gnajnejn; 11-

Qabra flimkien fawtlet tal-bejgli bl-imnut, gliall-benefiCCju ta' 

olirajn , ta' kosmetici, ikel u xorb, Cikkulata, lielu, konfettura , 

luminati, xorb mhux alkolioliku, xorb alkolioliku, liwejjeg, xedd 

is-saqajn, maljerija, atcesso~i tax-xagliar, aCCessorji tal-moda, 
basktijiet, xogliol tal-lijata, Qojjelli, kopja artifiCjali ta' Qoiielli , 

strumenti gliall-kitba, kartoleriji, kotba, arloggi tal-id u xedd 

tal-gliajnejn, sabiex jippermettu Ii 1-klijenti jaraw u jixtru bil

kumditit dawk 1-oggetti; 11-gabra flimkien, glial1-benefiCCju ta' 

olirajn , ta' varjeta ta' deskrizzjonijiet ta', jew ta' immagni ta', 
kosmetiCi , ikel u xorb, Cikkulata, lielu, konfettura, luminati , 

xorb mhux alkolioliku, xorb alkolioliku, liwejjeg, xedd is

saqajn, maljerija, aCCessorj i tax-xagliar, aCCessorji tal-moda , 

basktijiet, xogliol tal-lijata, gojjelli, kopja artifiCjali ta' Qoiielli , 
strumenti gliall-kitba, kartoleriji, kotba, arloggi tal-id u xedd 

tal-gliajnejn fkatalgu, sabiex jippermettu Ii 1-klijenti jaraw u 

jixtru bil-kumditit dawk 1-oggetti b'ordni bil-posta; 11-Qabra 

flimkien, gliall-benefiCCju ta' olirajn, ta' varjeta ta' deskrizzjoni

jiet ta', jew immagni ta ', koi:metici, ikel u xorb, cikkulati, lielu, 

zokkor kandju, softdrinks, xorb mhux alkolioliku u xorb 

alkolioliku fuq websajt ta I-Internet, Ii tippermetti Ii 1-klijenti jaraw 

u jixtru bil-kumditit dawk il-prodotti permezz tal-internet jew 

permezz ta' mezzi olira onlajn; 11-Qabra flimkien, gliall-bene

fiCCju ta' olirajn, ta' varjeta ta' deskrizzjonijiet ta', jew immagni 

ta', liwejjeQ, xedd is-saqajn, maljerija, aCCessorji tax-xagliar, 

aCCessorji tal-moda, basktijiet, kpiepel, Qoiielli, Qoiielli artifiCjali, 

strumenti tal-kitba, kartolerija, kotba, arloQQi tal-idejn u 

nuCCalijiet fuq websajt ta I-Internet, Ii tippermetti Ii 1-klijenti jaraw 

u jixtru bil-kumditit dawk 1-oggetti permezz tal-internet jew 

permezz ta' mezzi olira onlajn ; 11-provvista ta' informazzjoni, 

pariri u assistenza till-klijenti dwar is-servizzi msemmijin qabel; 

ArranQament ta' vetrini tal-liwienet; Arrangament ta' vetrini 

tal-liwienet; L-amministrazzjoni ta' negozju; ls-servizzj kollha 

hawn fuq imsemmija inkluZi fil-klassi 35. 

ｾ＠ - 3 
Bleekmiddelen en andere wasmiddelen; Reinigings-, polijst

' ontvettings- en schuurmiddelen; Niet-medicinale middelen 

toepassing op, conditionering en verzorging van het haar, de 

hoofdhuid, de huid en de nagels; Zepen; Parfums; Parfume-

rieen; Eau de Cologne; Eau de toi lette; Etherische olien en 

kruidenolien; Cosmetica; Make-up; Lippenstift; Nagellak; Na

gellak-removers; Niet-medicinale toiletpreparaten; Haarlotions; 

Haarlak en haargel; Preparaten voor gebruik in bad of ender 

de douche; Bad- en doucheotien, -gels, -cremes en -schuim; 
Maskers voor het gezicht en lichaam; Scrubs voor het gezicht 

en lichaam; Gezichtsreinigingsmiddelen [cosmetica]; Reini

gende en vochtinbrengende middelen voor de huid; Toners 

voor de huid; Vochtinbrengende middelen voor de huid; Cre

mes en gels tegen puistjes; Deodorantia; Toiletverzorgings

middelen tegen transpiratie; Preparaten voor gebruik v66r en 

na het scheren; Scheerzeep; Scheercremes; Scheergels; Af

ter-shave lotions; Voorbereidingsmiddelen voor het scheren; 

Talkpoeder voor toiletverzorging; Producten voor de toiletver

zorging; Tandreinigingsmiddelen; Tandpasta's. 

ND - 14 

Edele metalen en hun legeringen; Juwelen, bijouterieen, 

edelstenen; Uurwerken en tijdmeetinstrumenten; Namaakju

welen; Halfedelstenen; Halskettingen Uuwelierswaren]; Vin
gerringen; Oorbellen; Arm- en enkelbanden; Enkelbanden; 

Arm- en enkelbanden; Hangers; Broches; Diademen; Delen 

en onderdelen voor alle voornoemde goederen. 

'ifD - 18 

Leder en kunstleder; Reiskoffers en koffers; Reiskoffers; Ba

gage; Koffers; Reistassen; Koffers (Grote-); Koffers (Reis-); 

Vrijetijdstassen; Handtassen; Schoudertassen; Toilettassen; 

Draagtassen; Rugzakken; Rugzakken; Heuptasjes; Sporttas

sen; Vrijetijdstassen; Aktentassen; AttachE!koffers; Muziek

mappen; Schooltassen; Beauty-cases [leeg]; Kledingtassen 

en -dragers; Etuis voor stropdassen; Portefeuil1es; Houders 

voor notitieboekjes; Mappen en houders voor documenten; 

Etuis en houders voor creditcards; Portefeuilles; Portemon

nees; Paraplu's; Wandelstokken; Schouderriemen van leder; 
Delen en onderdelen voor alle voornoemde goederen. 

LI - 25 
Kledingartikelen; Dameskleding; Kinderkleding; Hemden, 

blouses, vrijetijdsoverhemden, T-shirts, vesten, korsetlijfjes, 
bodysuits, poloshirts, sporthemden, voetbal- en rugbyshirts; 

Pantalons, spijkerbroeken, shorts, korte sportbroeken, 

zwemkleding; Ondergoed; Lingerie; Atletiekkleding; Bovenkle

ding, Mantels Uassen], Jasjes, Vrijetijdsjasjes, Waterdichte 

en winddichte jasjes en mantels, Parka's, Bodyvvarmers; 

Pakken; Japonnen; Rokken; Broekrokken; Monosuits en 

shorties; Sweatshirts; Gebreide kleding; Chemisettes, 

schoudermantels en cardigans; Leggings; Beenwarmers; 

Dassen; Vesten; Nachtkleding, Nachtkleding, Pyjama's, 

Peignoirs; Schoeisel; Laarzen, schoenen, pantoffels, sandalen, 

trainingsschoenen, sokken en kousen en geweven of gebreid 

ondergoed; Hoofddeksels; Hoofddeksels; Petten; Baretten; 

Halsdoeken; Sjaals; Handschoenen [kleding]; Wanten (kle

ding]; Ceintuurs (kledingstukken); Hoofdbanden en polsban

den. 

U - 35 

Detailhandel met betrekking tot de verkoop van cosmetische 

middelen, voedingsmiddelen en dranken, chocolaatjes, 

snoepjes, snoepgoed, frisdranken, alcoholvrije dranken, alco

holhoudende dranken, kledingstukken, schoeisel, breigoede
ren, haaraccessoires, modeaccessoires, tassen, modeartike

len, juwelierswaren , imitatiejuwelierswaren, schrijfinstrumen

ten, schrijfbehoeften, boeken, horloges en brillen; Het samen

brengen in een detailhandelszaak, ten gunste van derden, 
van cosmetische middelen, voedingsmiddelen en dranken, 

chocolaatjes, snoepjes, snoepgoed, frisdranken, alcoholvrije 

dranken, alcoholhoudende dranken, k!edingstukken, schoeisel, 

breigoederen, haaraccessoires, modeaccessoires, tassen, 

modeartikelen, juwelierswaren, imitatiejuwetierswaren, 

schrijfinstrumenten, papierwaren, schrijfbehoeften, boeken, 
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hor1oges en brillen , om klanten in de gelegenheid te stellen 

die goederen op hun gemak te bekijken en te kopen; Het sa

menbrengen, ten gunste van derden, van een breed scala 

aan beschrijvingen of afbeeldingen van cosmetische middelen, 

voedingsmiddelen en dranken, chocolaatjes, snoepjes, 
snoepgoed, frisdranken, alcoholvrije dranken, alcoholhouden

de dranken, kledingstukken, schoeisel, breigoederen, haarac

cessoires, modeaccessoires, tassen, modeartikelen, juweliers

waren, imitatiejuwelierswaren, schrijfinstrumenten, papieiwa

ren, schrijfbehoeften, boeken, horloges en brillen in een cata

logus, om klanten in de gelegenheid te stellen die goederen 

op hun gemak te bekijken en te kopen via postorder; Het sa

menbrengen, ten gunste van derden, van een breed scala 

aan beschrijvingen of afbeeldingen van cosmetische middelen, 

voedsel en dranken, chocolaatjes, snoepjes, snoepgoed, 

frisdranken, alcoholvrije en alcoholhoudende dranken op een 

internetwebsite, om klanten in de gelegenheid te stellen deze 

goederen op hun gemak te bekijken en te kopen via internet 

of andere onlinemedia; Het samenbrengen, ten gunste van 

derden, van een breed scala aan beschrijvingen of afbeeldin
gen van kledingstukken, schoeise1, breigoederen, haaracces

soires, modeaccessoires, tassen, modeartikelen, juwelierswa

ren, imitatiejuwelierswaren, schrijfinstrumenten, schrijfbehoef

ten , boeken, horloges en brillen op een internetwebsite, om 

klanten in de gelegenheid te stellen deze goederen op hun 
gemak te bekijken en te kopen via internet of andere online

media; lnlichtingen , advisering en ondersteuning aan klanten 

met betrekking tot alle voornoemde diensten; Oecoratie van 

etalages; Oecoratie van etalages; Zakelijke administratie; Alie 

voornoemde diensten, voor zover begrepen in klasse 35. 

3 

Srodki wybielajctce i inne substancje stosowane w praniu; 

Srodki do czyszczenia, polerowania, szorowania i Scierania; 

Nielecznicze preparaty do piel'i!gnacji, upiekszania i stosowa

nia na wlosy, sk6re glowy, sk6r'i! i paznokcie; Mydla; Perfumy; 

Produkty perfumeryjne; Woda koloriska; Woda toaletowa; 

Olejki esencjonalne i roSlinne; Kosmetyki; Kosmetyki do ma

kijaZu; Pomadki do ust; Lakiery do paznokci; Zmywacze do 
paznokci; Niemedyczne preparaty toaletowe; Ptyny do w/os6w; 

Wlos6w (lakiery i Zele do-); Preparaty kosmetyczne do kctPieli 

i pod prysznic; Olejki, Zele, kremy i piany do kcl?ieli i pod 

prysznic; Maseczki do twarzy i cia/a; Pilingi do twarzy i ciata; 

Plyny do mycia twarzy (kosmetyki]; Srodki oczyszczaj~ce i 
nawilZajc1.ce sk6r'i; Toniki do sk6ry; NawilZ.acze sk6ry; Kremy 

i Zele do wywabiania plam; Oezodoranty; Antyperspiranty 

[przybory toaletowe]; Preparaty do uZycia przed i po goleniu; 

Mydlo do golenia; Kremy do golenia; Zele do golenia; Srodki 

stosowane po goleniu; Srodki do stosowania przed goleniem; 
Talk kosmetyczny; Srodki toaletowe; Srodki do czyszczenia 

Z'ib6w; Pasta do Z'ib6w. 

[! 14 

Metale sz!achetne i ich stop; Wyroby jubilerskie, kamienie 

szlachetne; Przyrzctdy zegarmistrzowskie i chronometryczne; 

BiZuteria sztuczna; Kamienie p61szlachetne; Naszyjniki [biZu

teria]; PierScionki na palce; Kolczyki; Bransolety; taricuszki 

na nog~; Bransolety; Wisiorki; Broszki; Oiademy; Cz~Sci i 

akcesoria do wszystkich uprzednio wymienionych towar6w. 

· ｾ＠ 18 
Sk6ra i imitacja sk6ry; Walizy i torby podr6Zne; Walizki podr6Z

ne; BagaZ; Walizki; Torby podr6Zne; Walizy; Walizeczki ; 

Torby; Torebki; Torebki na rami~; Kosmetyczki [saszetki na 

przybory toaletowe]; Sklepowe torebki do pakowania zakup6w; 
Plecaki; Plecaki; Torebki na biodra {nerki]; Torby sportowe; 

Torby; Akt6wki; Teki, dyplomatki; Teczki na nuty; Torby 

szkolne [z paskiem na rami'i]; Kosmetyczki bez wyposaZenia; 

Worki i torby na garderob~; Etui na krawaty; Portfele; Etui na 

notatniki; Etui i okladki na dokumenty; Kart kredytowych (fute-

raty do -) i portfele; Portfele; Portmonetki; Parasole; Laski; 

Sk6rzane pasy na rami'i; Cz'iSci i akcesoria do wszystkich 

uprzednio wymienionych towar6w. 

P 25 
OdzieZ; OdzieZ damska; OdzieZ dla dzieci; Koszule, bluzki, 

koszule codzienne, koszulki, kamizelki, koszulki na ramictcz

kach, body, koszulki polo, koszule sportowe, koszulki do gry 

w pilk~ noZnct i rugby; Spodnie, jeansy, szorty, spodenki 

sportowe, stroje kctPielowe; Bielizna osobista; Bielizna dam

ska; OdzieZ gimnastyczna; OdzieZ wierzchnia, Plaszcze, 

Kurtki, Bluzy, Kurtki i plaszcze wodoodporne i odporne na 

czynniki atmosferyczne, Kurtki z kapturem chronictce przed 

zimnem i wiatrem, Ocieplane kamizelki; Garnitury; Dfugie 

luZne stroje; Sp6dnice; Sp6dnico-spodnie; Kr6tkie i dlugie 

kombinezony; Bluzy sportowe; Dzianina [odzieZ]; Swetry, 
bolerka i swetry rozpinane; Legginsy; Ocieplacze na nogi 

[getry}; Krawaty; Kamizelki; Bielizna nocna, Bielizna nocna, 

Pizamy, Podomki [szlafroki]; Obuwie; Botki, buty, pantofle 

domowe, sandaly, buty sportowe, skarpetki i poriczosznicze 
(wyroby -); Nakrycia g!owy; Nakrycia g!owy; Czapki; Berety; 

Szaliki; Szale; R'ikawiczki [odzieZJ; R'ikawiczki z jednym 

palcem; Paski (cz'iSci odzieZy); Opaski na glow'i i mankiety. 

'lJ - 35 
Uslugi sprzedaZ.y detalicznej w dziedzinie kosmetyk6w, arty

kul6w spoZywczych i napoj6w, czekolad, cukierk6w, cukier

k6w, napoj6w bezalkoholowych, napoj6w alkoholowych, 

odzieZy, obuwia, wybob6w poriczoszniczych, akcesori6w do 

wfos6w, modnych dodatk6w, toreb, nakryC glowy, wyrob6w 

jubilerskich, imitacji biZuterii, przyrzctd6w do pisania, materiaty 

papierniczych, ksictZkek, zegark6w i okular6w; Gromadzenie 

w punktach sprzedaZy detalicznej na rzecz os6b trzecich ko

smetyk6w, artykul6w spoZywczych i napoj6w, czekolad, cu

kierk6w, cukierk6w, napoj6w bezalkoholowych, napoj6w alko
holowych, odzieZy, obuwia, wyrob6w poriczoszniczych, akce

sori6w do wlos6w, modnych dodatk6w, toreb, nakryC glowy, 

wyrob6w jubilerskich, imitacji biZuterii, przyrzctd6w do pisania, 

material6w papierniczych, ksictZek, zegark6w i okutar6w w 

celu umoZliwienia kl ientom dogodnego oglctdania i zakupu 
tych towar6w; Gromadzenie na rzecz os6b trzecich r6Znych 

opis6w lub obraz6w kosmetyk6w, artykul6w spoZywczych i 

napoj6w, czekolad, cukierk6w, cukierk6w, napoj6w bezalko

holowych, napoj6w alkoholowych, odzieZy, obuwia, wyrob6w 
poriczoszniczych, akcesori6w do wlos6w, modnych dodatk6w, 

toreb, nakryC gfowy, wyrob6w jubilerskich, imitacji biZuterii, 

przyrzctd6w do pisania, materiaty papierniczych, ksi~Zek, ze

gark6w i okular6w na stronie internetowej w celu umoZliwienia 

klientom dogodnego oglctdania i zakupu tych towar6w za po

Srednictwem telekomunikacji; Gromadzenie, na rzecz innych 

os6b, r6Znorodnych opis6w lub obraz6w kosmetyk6w, Zywno

Sci i napoj6w, czekoladek, cukierk6w, slodyczy, napoj6w 

bezalkoholowych, napoj6w bezalkoholowych i napoj6w alko

holowych na stronie internetowej w celu umoZliwienia klientom 

wygodnego ogl~dania i kupowania tych towar6w za poSred

nictwem internetu lub innych Srodk6w online; Gromadzenie, 

na rzecz innych os6b, r6Znych opis6w lub obraz6w odzieZy, 

obuwia, wyrob6w poriczoszniczych, akcesori6w do wlos6w, 

dodatk6w odzieZowych, toreb, kapeluszy, biZuterii, sztucznej 

biZuterii, przybor6w do pisania, material6w biurowych, ksic\Zek, 

zegark6w i okular6w na stronie internetowej w celu umoZliwie

nia klientom obejrzenia i dokonania zakupu tych towar6w za 

pomocct internetu lub innych Srodk6w online; Udzielanie 

klientom informacji, porad i pomocy w zwictzku z wyZej wymie

nionymi uslugami; Dekoracja wystaw sklepowych; Dekoracja 
wystaw sklepowych; Administrowanie dziafalnoSci gospodar

czej; Wszystkie wymienione wyZej uslugi, uj~te w klasie 35. 

Jl.1i - 3 
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Prepara,.;:Oes para branquear e outras substancias para a la

vagem; Prepara,.;:Oes para limpar, polir, desengordurar eras

par; Produtos nBo medicinais para aplica,.;:Bo, condicionamento 

e cuidados dos cabelos, couro cabeludo, pele e unhas; Sa

b6es; Perfumes; Periumaria; Agua de col6nia; Aguas de toi

lette; Oleos essenciais e a base de ervas; Cosmeticos; Ma

quilhagem; Batons para os 18.bios; Vernizes para as unhas; 

Subst8ncias para remover o verniz das unhas; Prepara,.;:Oes 

de toilette nao medicinais; Lo,.;:Oes capilares; Lacas e geles 

para os cabelos; Produtos para banho e duche; Oleos, geles, 

cremes e espumas de banho e duche; Mascaras para o rosto 

e o corpo; Esfoliantes para o rosto e o corpo; Produtos para 

lavar o rosto [cosm9ticos}; Produtos de limpeza e hidratantes 

para a pele; T6nicos para a pele; Hidratante para a pele; 

Cremes para combater borbulhas ou outras imperfei,.;Oes e 

geles para combater borbulhas ou outras imperlei,.;Oes; Deso

dorizantes; Produtos antitranspirantes para a toilette; Produtos 

para antes e depois de barbear; Sab§o para a barba; Creme 

de barbear; Gel para barbear; Lo,.;Oes p6s-barba [after-shave); 

Produtos para antes do barbear; P6 de talco [para use cos

m9tico]; Artigos de higiene pessoal; Dentffricos; Pasta de 

dentes. 

,EI - 14 
Metais preciosos e ligas dos mesmos; Joalharia, bijutaria, 

pedras preciosas; Relojoaria e instrumentos cronometricos; 

Bijutaria; Pedras finas [semi-preciosas]; Colares; An8is; 

Brincos de orelhas; Pulseiras; Pulseiras para os tornozelos; 

Pulseiras; Pingentes [joalharia]; Broches; Oiademas; Pe,.;as 

e acess6rios para todos os artigos atras referidos. 

P]l - 18 
Couro e simile-couros; Malas e maletas de viagem; Estojos 

de viagem; Artigos de viagem; Malas de mac; Sacos de via

gem; Maletas com compartimentos iguais (estilo portmanteau); 

Malas de viagem; Sacos de lazer; Sacos de m§o; Sacos de 

tiracolo; Sacos de toilette; Sacos; Mochilas com duas al,.;as; 

Mochilas com duas al,.;as; Bolsas de cintura; Sacos de des

porto; Sacos de lazer; Pastas [marroquinaria] [porta-documen

tos); Maletas para documentos; Porta-mUsica; Pastas para 

estudantes; NE!cessaires de maquilhagem [vazios]; Sacos 

para vestuilrio e porta-fatos; Estojos para gravatas; Porta

notas; Porta-blocos de notas; Estojos e carteiras para docu

mentos; Carteiras e porta-cartOes de crEldito; Carteiras de 

bolso; Bolsas; Chapeus-de-chuva ; Bengalas; Bandoleiras 

[correias] em couro; Pe,.;as e acess6rios para todos os artigos 

atras referidos. 

PT 25 
Artigos de vestuilrio; Vestuilrio para senhora; Vestuilrio para 

crian,.;as; Camisas, blusas, camisas informais, I-shirts, coletes, 

corpetes interiores, bodies, polos, camisolas de desporto, 

camisolas para futebol e r8guebi; Cal,.;as, cal,.;as de ganga , 

cal,.;Oes, cal,.;Oes para desporto, fatos de banho; Roupa inte

rior; Lingerie; Fates de treino; Artigos de vestuilrio exterior, 

Capotes [casacos], Jaquetas, Casacos informais, Gabardinas 

e casacos de protec,.;§o contra as intemp8ries e casacos, 

Parkas, Coletes acolchoados; Fatos; Vestidos clilssicos 

[frocks); Saias; Saias-cal,.;as; Combina,.;Oes compridas e cur

tas; Sweatshirts; Roupa de malha; Camiso!Oes, casacos de 

malha curios e casacos de malha; Leggins; Perneiras; Grava

tas; Coletes; Roupa de noite, Roupa de noite, Pijamas, Robes 

de senhora; Cal,.;ado; Bolas, sapatos, chinelas, sandillias, 

sapatos de t9nis, peUgas e artigos de malha; Chapelaria; 

Chapelaria; Bones; B6inas; Cachec6is; Xailes; Luvas [vestua

rio]; Mitenes; Cintos (sendo artigos de vestuario); Faixas para 

a cabe,.;a e faixas para os pulses. 

35 
Servi,.;os retalhistas relacionados com a venda de cosm9ticos, 

alimentos e bebidas, chocolates, do,.;arias, guloseimas, refri-

gerantes, bebidas n§o alco61icas, bebidas alco61icas, vestua

rio, cal,.;ado, meias, acess6rios para os cabelos, acess6rios 

de moda, sacos, artigos de chapelaria para senhora, joalharia, 

bijutaria, instrumentos de escrita, artigos de papelaria, livros, 

rel6gios de pulse e artigos de 6ptica; A reuni§o num estabe

lecimento de venda a retalho, em beneficio de terceiros, de 

cosmE!ticos, alimentos e bebidas, chocolates, do,.;arias, gulo

seimas, refrigerantes, bebidas n§o alco61icas, bebidas alco6-

licas, vestuilrio, cal,.;ado, meias e peUgas, acess6rios para 

os cabelos, acess6rios de moda, sacos, artigos de chapelaria 

para senhora, joalharia, bijutaria, instrumentos de escrita, 

artigos de papelaria, livros, rel6gios de pulso e artigos de 

6ptica (6culos), para desse modo permitir aos clientes ver e 

comprar comodamente esses produtos; A reuni§o, em bene

ficio de terceiros, de uma sElrie de descri,.;Oes, ou de imagens, 

de cosm8ticos, a limentos e bebidas, chocolates, do,.;arias, 

guloseimas, refrigerantes, bebidas n§o alco61icas, bebidas 

alco61icas, vestuario, cal,.;ado, meias e peUgas, acess6rios 

para os cabelos, acess6rios de moda, sacos, artigos de cha

pelaria para senhora, joalharia, bijutaria, instrumentos de es

crita, artigos de papelaria, livros, rel6gios de pulse e artigos 

de 6ptica (6culos) num catalogo, para desse modo permitir 

aos clientes ver e comprar comodamente esses produtos 

atraves de encomenda por correspond9ncia; Agrupamento, 

para terceiros, de uma variedade de descri,.;Oes ou de ima

gens de cosm8ticos, alimentos e bebidas, chocolates, doces, 

rebu,.;ados, refrigerantes, bebidas n§o alco61icas e bebidas 

alco61icas, num sitio Web na Internet, permitindo aos clientes 

ver e comprar comodamente esses produtos atraves da Inter

net ou de outros meios em linha; Agrupamento, para terceiros, 

de uma variedade de descri,.;Oes ou de imagens de vestuclrio, 

cal,.;ado, malhas, acess6rios para os cabelos, acess6rios de 

moda, sacos, artigos de chapelaria para senhora, joalharia, 

bijutaria, instrumentos de escrita, artigos de papelaria , livros, 

ret6gios de pulso e artigos de 6tica, num sitio Web, permitindo 

aos clientes ver e comprar comodamente esses produtos 

atraves da Internet ou de outros meios em linha; Presta,.;ao 

de informa,.;Oes, assessoria e assistencia a clientes relaciona

das com os servi,.;os atras referidos; Decora,.;ao de montras; 

Decora,.;ao de montras; Administra,.;ao comercial; Todos os 

servi,.;os atrB.s referidos inclufdos na classe 35. 

Ra - 3 

Preparate pentru albit ~i alte substante pentru spalat; Prepa

rate pentru curatare, lustruire, degresare ~i ~lefuire; Nu pentru 

uz medical; Sapunuri; Parfumuri; Parlumerie (Produse de -); 

Apa de colonie; Toaleta (Ape de -); Uleiuri esen\iale ~i din 

ierburi aromatice; Cosmetice; Farduri; Ruj de buze; Oja de 

unghii; Dizolvant pentru lacuri de unghii; Preparate de toaleta 

nemedicinale; Lo1iuni capilare; Spray-uri pentru par ~i geluri 

pentru par; Preparate pentru baie sau dus; Uleiuri, geluri, 

creme ~i spume pentru baie ~i du~; MB~ti pentru fata ~i corp; 

Masti exfoliante de fata si corp; Produse cosmetice pentru 

spalarea fe1ei; Produse pentru curatarea ~i hidratarea pielii; 

Produse pentru tonifierea pielii; Produse pentru hidratarea 

pielii; Creme si geluri pentru indepartarea petelor; Produse 

de dezodorizare; Oeodorante; Preparate folosite inainte ~i 
dupa ras; BBrbierit (S8pun pentru -); Creme de ras; Gel pentru 

barbierit; Lotiune dupa barbierit; Preparat pentru pregatirea 

rasului; Pudra de talc pentru toaleta; Produse pentru toaleta; 

Produse pentru ingrijirea dintilor; Paste de dintL 

fill - 14 
Metale pretioase ~i aliajul lor; Giuvaergerie, bijuterii, pietre 

pre\ioase; CeasornicBrie ~i instrumente pentru masurarea 

timpului; $ trasuri; Pietre semipretioase; Coliere [bijuterii]; 

lnele pentru degete; Cercei; BrB\Slri; lnele ornamentale pentru 

purtat in jurul gleznei; Br8t8ri; Pandantive; Bro~e; Diademe; 

Piese, racorduri ~i accesorii pentru toate bunurile mentionate 

anterior. 
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0 - 18 
Piele si imitatii de piele; Geamantane §,i valize; Genti de cala

torie; Articole de voiaj; Genii; Saci de voiaj; Portmantouri; 

Valize; Gen1i; Po§,ete mici (gen1i de mana]; Genti de umar; 

Truse de toaleta (marochin8rie); Sac mare de hartie; Rucsa
curi; Rucsacuri; Borsete; Gen\i sportive; Genti; Serviete {ma

rochin8rie]; Documente (Mape pentru -); Genti pentru instru

mente ~i partituri (muzic8); Serviete pentru ~colari; Casete 

pentru accesorii de frumuse\e; Huse 1i suporturi pentru haine; 

Cutii pentru cravata; Carnete; Suporturi pentru agende; Port

acte ~i suporturi pentru documente; Cutii ~i suporturi pentru 

cSr'{i de credit; Portofele; Portmonee; Umbrele; Bastoane; 

Curele de umar din piele; Piese, racorduri ~i accesorii pentru 

toate bunurile mentionate anterior. 

RO - 25 
Articole de imbracaminte; Articole vestimentare pentru femei; 

Articole de imbracBminte pentru copii; CBmB~i, bluze, cBmB~i 

sport, tricouri, veste, camizole, salopete, tricouri, tricouri sport, 

tricouri de fotbal ~i rugby; Pantaloni, blugi, pantaloni scurii , 
pantaloni scurii sport, articole pentru inot; Lenjerie de corp; 

Lenjerie de dama; Treninguri (pentru sport); Articole de imbra

caminte de protectie, Mantouri, Jachete, Jachete casual, Ja

chete ~i haine rezistente la apa ~i la precipitatii, Haine tip 

parka, Veste termice; Costume barbate~ti ~i taioare; Rochii 
lungi de seara; Fuste; Fuste-pantalon; Combinezon lung ~i 
scurt; Bluze sport; Tricoturi [imbracaminte]; Pulovere, bolerouri 

~i cardigane; Jambiere; EgBri; Cravate; Veste; imbrBcBminte 

de noapte, imbracaminte de noapte, Pijamale, Halate de casa; 

Articole de incal\aminte; Cizme, pantofi, papuci de casa , 
sandale, incaltaminte pentru sport, ~osete ~i articole de galan

terie; Articole pentru acoperirea capului; Articole pentru aco

perirea capului; Sepci; Berete; E~arfe; $aluri; M8nu~i (articole 

de imbracaminteJ; Mitene {imbracaminte]; Curele (ca articole 

de imbracaminte ); Bent ite de cap si de man a. 

RO' - 35 

Servicii de come!\ cu amanuntul de produse cosmetice, ali

mente ~i bauturi, ciocolate, dulciuri, bomboane, bauturi raco

ritoare, b8uturi nealcoolice, bauturi alcoolice, articole de im
bracaminte, articole de incalt0iminte, tricotaje, articole decora

tive pentru par, accesorii la mod.a, gen\i, palairii de dam.a, biju

terii, imitatii de bijuterii, instrumente de scris, articole de pape

tBrie, c8'1i, ceasuri ~i articole de purtat la ochi; Comasarea 
intr-un magazin de vanzare cu amanuntul, in beneficiul te'1ilor, 

de cosmetice , alimente ~i b8uturi, ciocolate, dulciuri, bomboa

ne, bauturi racoritoare, bauturi nealcoolice, bauturi alcoolice, 

imbracaminte, articole de incaltaminte, bonetarie, articole 

decorative pentru par, accesorii la moda, genti, palarii de da
ma, bijuterii, imita\ii de bijuterii, instrumente de scris, articole 

de papetBrie, C8r1i, ceasuri ~i produse de purtat la ochi, pentru 

a permite clientilor sa vizualizeze ~i sa achizitioneze aceste 

produse in mod convenabil; Comasarea, in beneficiul tel\ilor, 

a unei varietati de descrieri de, sau imagini de cosmetice, 

alimente ~i bauturi, ciocolate, dulciuri, bomboane, b8uturi ra

coritoare, bauturi nealcoolice, bauturi alcoolice, imbracaminte, 

articole de inca 11aminte, bonetarie, articole decorative pentru 

par, accesorii la moda, genti, palarii de dama, bijuterii, imita\ii 

de bijuterii, instrumente de scris, articole de papetarie, c8r1i, 

ceasuri ~i articole de purtat la ochi pe un site web de pe Inter

net, astfel incat sa permita clien\ilor sa vizualizeze ~i sa 

achizi\ioneze aceste produse intr-un mod convenabil prin 

mijloace de telecomunicatii; Strangerea la un loc, in beneficiul 

teriilor, a unor diverse descrieri sau imagini de cosmetice, 

alimente ~i b8uturi, ciocolate, dulciuri, bomboane, bauturi ra
coritoare, b8uturi nealcoolice ~i b8uturi alcoolice pe un site 

web de internet, pentru a permite clientilor sa le vada ~i sa le 

achizi\ioneze cat mai comod prin intermediul internetului sau 

prin alte mijloace online; Strangerea la un loc, in beneficiul 

tel\ilor, a unor diverse descrieri sau imagin i de imbracaminte, 

incaltaminte, c iorapi de dama, accesorii pentru par, accesorii 

de moda., genti, patarii de dama, bijuterii, imita\ii de bijuterii, 

instrumente de scris, papetBlrie, cBll\i , ceasuri de mana ~i 

ochelari pe un site web de internet, pentru a permite clien1ilor 

sa le vada ~i sa le achizi1ioneze cat mai comod prin intermediul 
internetului sau prin alte mijloace online; Furnizare de infor

matii, consiliere si asistenta pentru clienti referitoare la servi

ciile mai susmentionate; Decorarea vitrinelor; Decorarea vitri

nelor; Administratie comerciala; Toate serviciile mentionate 

anterior, cuprinse in clasa 35. 

ｾ＠ - 3 

Bieliace a inE! pripravky na pranie a Cistenie bielizne; Pripravky 

na Cistenie, leStenie, odmast'ovanie a brt.Jsenie; Pripravky bez 

lieCivych prisad na nani1Sanie na vlasy, hlavu, plet' a nechty, 

na ich Upravu a oSetrovanie; Mydlil; Parfumy; Vonavkilrske 
vYrobky; Kolinske vody; ToaletnE! vody; E.terickE! a rastlinne 

oleje; KozmetickE! pripravky; UCidlil; RUZ na pery; Lak na 

nechty; OdlakovaCe na nechty; Toaletne pripravky bez lieCi

vYch prisad; Vlasove lotion; Spreje na vlasy a gely na vlasy; 
Pripravky do kt.Jpefa a sprchovE! pripravky; KUperovE! a sprcho

vacie oleje, gE!ly, krE!my a peny; Plet'ovE! a telove masky; Pe

elingove pripravky na tvar a telo; Pripravky na Cistenie tvare 

[kozmetika]; Cistiace a hydratacne pripravky na plet'; Plet'ove 

tonikum; Plet'ove hydratacne pripravky; KrE!my a gE!ly na 
Skvrny; Dezodoranty; Antiperspiranty [toaletne pripravky]; 

Pripravky na poui:itie pred holenlm a po holeni; Mydlo na 

holenie; KrE!m na holenie; GE!I na holenie; Pripravky po holeni; 

Pripravky na holenie; MastencovY pra.Sok {toaletnY pt.Jder); 

KozmetickE! vyrobky; Pripravky na Cistenie zubov; Zubne 
pasty. 

ｾ＠ - 14 

DrahE! kovy a ich zliatiny; $perky, drahokamy; Hodinilrske 

vYrobky a chronometre; Bii:utE!ria; Polodrahokamy; N8hrdel
niky; Prstene; N8uSnice; Nilramky; Nilramky na Clenky; Nil

ramky; Privesky na krk; BroSne; Korunky; Casti a vybavenia 

pre vSetky vySSie uvedene tovary. 

ｾ＠ - 18 
Koi:a a koi:enka; Kufre a cestovne taSky; Cestovne kufre; 

Batoi:ina; Kufre; Cestovne taSky; Kufre [portmanteaux]; Priru

CnE! cestovne kufre; TaSky; Kabely; Plecniaky; ToaletnE! taSti

Cky; Batoi:inovE! vaky; Ruksaky; Ruksaky; tadvinky; Sportove 

tasky; Tasky; Kufrik; Aktovky; Obaly na partitury (tasky a do

sky); SkolskE! taSky [aktovky]; Prilzdne kufriky na toaletne 

potreby; Obaly a puzdra na taSky; Puzdra na kravaty; Peria

i:enky; Obaly na poznilmkove bloky; Puzdra a obaly na dokla

dy; Puzdra na kreditne karty; Per\ai:enky; Dilmske perlai:enky; 

DEti:dniky; VychBdzkove palice; Koi:ene popruhy na ramena; 

Casti a vybavenia pre vSetky vySSie uvedene tovary. 

'S~ - 25 

Casti odevu; oamske odevy; Odevy pre deti; KoSele, blt.Jzy, 

Sportove koSele, triCka, vesty, kriltke kabiltiky, body aka bieli

zeri, Sportove koSele, Sportove koSele, futbalove lopty a rugby 
koSele; Nohavice, d.Zinsy, kriltke, Sportova obuv, plavky; Bie

lizen [spodnE! Satstvo]; oamska spodna bielizen; Sportove 

uniformy; VrchnE! obleCenie, Bundy, saka, Bundy, Vetrovky, 

Vodovzdorne a vetruvzdorne bundy a ptaste, Parky [bundy 

siahajt.Jce nad kolena s kapucnou], TeplE! vesty; Kostymy a 
obleky; Saty; Sukne; Nohavicove sukne; DlhE! a krBtke kombi

nE!; Tepl8kove bundy [mikiny]; Pleteniny [obleCenie]; N8prsen

ky, deky a kardig8ny; Sportove panCuchove nohavice; Navleky 

na nohy; Kravaty; Vesty; NoCne odevy, NoCnE! odevy, Pyi:ama, 

Zupany; Obuv; Vysoka obuv, topilnky, Slapky, sandille, tenis

ky, pono.Zky a pletenY tovar; PokryYky hlavy; Pokrjvky hlavy; 

Ciapky; Baretky; Satky a S81y; VefkE! S81y; Rukavice; PalCiaky 

[obleCenie]; Opasky (ako Casti obleCenia); Celenky a mani:e

tylnaramky. 

-S - 35 
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Maloobchodne slu.Zby v oblasti predaja kozmetiky, potravfn 

a napojov, Cokol8.dy, sladkosti, cukrfkov, nealkoholickYch 

nilpojov, alkoholick}'ch nBpojov, odevov, obuvi, pletiarskych 

vyrobkov, vlasovych doplnkov, m6dnych doplnkov, taSiek, 

pokryvok hlavy, Sperkov, imitilcie Sperkov, nilCinia na pisanie, 

papiernickYch v'jrobkov, knih, hodiniek a okuliarov; Zhroma

Zdovanie kozmetiky, potravfn a nilpojov, Cokolildy, s ladkosti, 

cukrikov, nealkoholick'fch nilpojov, alkoholick}'ch n8pojov, 

odevov, obuvi, pletiarskych v'jrobkov, v lasov:fch doplnkov, 

m6dnych doplnkov, taSiek, pokryvok hlavy, Sperkov, imitacie 

Sperkov, naC:inia na pisanie, papiernick:fch vYrobkov, knih, 

hodiniek a okuliarov v maloobchodnej predajni, umo.Zriujllc 

tak zakaznfkom pohodlne prezerat' a zakllpif tieto vYrobky; 

ZhromaZd'ovanie r6znych vyobrazeni a popisov kozmetiky, 

potravin a napojov, Cokolady, sladkosti, cukrikov, nealkoho

lick:fch nilpojov, a lkoholick:fch nilpojov, odevov, obuvi, pletiar

skych v:frobkov, vlasov:fch doplnkov, m6dnych doplnkov, ta

Siek, pokryvok hlavy, Sperkov, imitacie Sperkov, naC:inia na 

pfsanie, papiernickYch vYrobkov, knih, hodiniek a okuliarov v 

katal6gu, umoi:Oujllc tak zakaznikom pohodlne prezeraf a 

zakllpif tieto vYrobky na dobierku; ZhromaZcfovanie r6znych 

popisov, alebo vyobrazeni tovaru, akYm sll kozmeticke prip

ravky, jedlo a napoje, Cokolcida, sladkosti, cukriky, nealkoho

licke napoje, nealkoholicke napoje a alkoholicke ncipoje pro

strednictvom webovej strcinky, umoi:Oujllc tak zilkaznikom 

pohodlne prezerat' a zakllpif tieto yYrobky prostrednictvom 

internetu alebo on-line; ZhromaZd'ovanie r6znych popisov, 

alebo vyobrazenf tovaru, akYm sll odevy, obuv, panC:uchovY 

tovar, vlasove doplnky, m6dne doplnky, taSky, klobuCnicke 

vYrobky, Sperky, biZuteria, pisacie nastroje, papiernicky tovar 

a pfsacie potreby, knihy, hodinky a okuliare prostrednictvom 

webovej strSnky, umoZ.riujUc tak zilikaznikom pohodlne preze

raf a zakllpit' tieto vYrobky prostrednictvom internetu alebo 

on-line; Poskytovanie informacii, poradenstva a pomoci pre 

z8.kaznikov v oblasti vySSie uvedenYch sluZieb; Aran.Zovanie 

yYkladov; Aran.Zovanie vYkladov; Obchodna administratfva ; 

VSetky vYSe uvedene slu.Zby zahrnute do kategorie 35. 

ｾ＠ - 3 
Pripravki za beljenje in druge snovi za pranje; Pripravki za 

CiSC:enje, poliranje, razmaSCevanje in bruSenje; Naravni prep

arati za utrjevanje in nego las, lasiSC:a, koZe in nohtov; Mila; 

Pariumi; Parfumerijski izdelkl; Kolonjska voda; Toa1etna vod

ica; EteriCna in zeliSCna olja; KozmetiCni izdelki; LiCila ; Sminke 

za ustnice; Lak za nohte; Odstranjevalci laka za nohte; Nar

avna toaletna sredstva ; Losjoni za lase; Laki za lase in geli 

za lase; Pripravki za kopanje in prhanje; Kopalna olja in olja 

za prhanje, kreme in pene; Maske za obraz in telo; Sredstva 

za g lobinsko CiSCenje koi:e obraza in telesa; Sredstva za 

umivanje obraza (kozmetiCna sredstva]; Cistilna sredstva za 

ko.Zo in hidratanti; Toniki za koZo; VlaZilna sredstva za koZo; 

Kreme in geli za prekrivanje; Deodoranti; Sredstva proti po

tenju (antiperspiranti); Sredstva za uporabo pred in po britju; 

Milo za britje; Krema za britje; Gel za britje; Vodica za po britju; 

Sredstva za pripravo britja; Talkum (smukec) za toaletno 

uporabo; Toaletna sredstva; Sredstva za CiSC:enje zob; Zobna 

pasta. 

ｾ＠ - 14 
Zrahtne kovine in njihove zlitine; Zlatarski izdelki, nakit, dragi 

kamni; Ure in kronometrski instrumenti; Bi.Zuterija (ceneni 

modni nakit ); Poldragi kamni; Ogrlice (nakit); Prstani; Uhani; 

Zapestnice; ObroC:ki za gleZnje; Zapestnice; Obeski [nakit] ; 

BroSke; Diademi; Deli in oprema za vse omenjeno blago. 

ｾ＠ - 18 
Usnje in imitacije usnja; KovC: ki in potovalne torbe; Potovatni 

kovC:ki; Prtljaga; KovC:ki; Potovalke; Usnjeni kovC:ki; KovC:ki 

(roC:ni); Torbe; RoC:ne torbice; Naramne torbice; Toaletne tor

bice; Nosilne torbe; Nahrbtniki; Nahrbtniki; Torbice za pas; 

Sportne torbe; Torbe; Aktovke; Poslovni kovCki; Skat!e za gl

asbila; Solske torbe z jermenom; KozmetiC:ni kovC:ki (prazni); 

Torbe in vreC:ke za obleke; Torbice za kravate; Listnice; Ovitki 

za beleZnice; Etuij i in ovitki za dokumente; Etuiji in drZalniki 

za kreditne kartice; Denarnice; Drobii:nice; Dei:niki; Sprehaj

alne palice; Usnjeni naramni pasovi; Deli in oprema za vse 

omenjeno blago. 

· U - 25 
OblaC:ila; OblaClla za Zenske; OblaCila za otroke; Srajce, bluze, 

vsakdanje majice, T-majice, telovniki, kamiZole, bodiji, polo 

srajce, Sportne srajce, majice za nogomet in rugby; HlaC:e, 

jeans, kratke hlaCe, Sportne kratke hlaC:e, plavalna oblaC:ila; 

Spodnje perilo ; Zensko spodnje perilo; OblaClla za telovadbo; 

Vrhnja oblaCila, PlaSCi, Jakne, Bluzoni, Vodoodporni in na 

vremenske razmere odporni suknjiCi in plaSCi, Parke (daljSe 

jakne s kapuco), Grelniki za telo; Obleke; Halje; Zenska krila; 

HlaCna krila; Doig in kratek kombinezon; Majice; Pletenine 

[oblacila]; Jopice, ogrinjala in pletene jopice; Sportni trikoji; 

GamaSe (nogavice brez stopala); Kravate; Telovniki; OblaCila 

za spanje, OblaCila za spanje, Pii:ame, DomaCa ha!ja; Obutev; 

Skornji, Cevlji, copati natikaCi, sandali, Sportne nogavice, kratke 

nogavice in pletene nogavice; Pokrivala; Pokrivala; Kape; 

Baretke; Ovratne rute; Sali; Rokavice; Palcniki [oblacila]; Pa

sovi (kot deli oblaCil); Naglavni trakovi in zapestni trakovi. 

fill - 35 
Maloprodajne storitve na podroC:ju prodaje kozmetiCnih sred

stev, hrane in pijaC:e, Cokolade, sladkarij, bonbonov, s ladkih 

gaziranih pijaC, brezalkoholnih pijaC, alkoholnih pijaC, oblaC:il, 

obutve, pletenin, nogavic, lasnih dodatkov, modnih dodatkov, 

torb, k1obuC:arskih izdelkov, z latarskih izdelkov in nakita, imi

tacij nakita, priprav za pisanje, pisarniSkega materiala, knjig, 

zapestnih ur in oCal; ZdruZevanje v maloprodajni trgovini za 

kozmetiCnih sredstev, hrane in pijaCe, COkolade, sladkarij, 

bonbonov, brezalkoholnih pijaC, nealkoholnih pijaC, alkoholnih 

pijaC, oblaCil, obutve, pletenin, nogavic, lasnih dodatkov, 

modnih dodatkov, torb, pokrival, zlatarskih izdelkov in nakita, 

umetnega nakita, priprav za pisanje, pisarniSkega materiala, 

knjig, zapestnih ur in oCal v korist drugih, kar strankam omogo

Ca udoben pregled in nakup teh izdelkov; Zdru.Zevanje razn

ovrstnih opisov in slik kozmetiC:nih sredstev, hrane in pijaC:e, 

Cokolade, s ladkarij, bonbonov, brezalkoholnih pijaC, nealkoh

olnih pijaC, alkoholnih pijaC, oblaCil, obutve, pletenin, nogavic, 

lasnih dodatkov, modnih dodatkov, torb, pokrival, zlatarskih 

izdelkov in nakita, umetnega nakita, priprav za pisanje, pisarn

iSkega materiala, knjig, zapestnih ur in oCal v katalogu v korist 

drugih, kar potroSnikom omogoCa udoben pregled in nakup 

teh izdelkov preko telekomunikacijskih sredstev; ZdruZevanje 

opisov ali slik kozmetiCnih sredstev, hrane in pijaCe, Coko1ad, 

sladkarij, bombonov, osveZilnih pijaC, brezalkoholnih in a lkoh

olnih pijaC v korist drugih na internetnem mestu, kar strankam 

omogoCa udoben ogled in nakup navedenega blaga na intern

etu ali po drugih spletnih sredstvih; ZdruZevanje razliC:nih op

isov ali slik oblaCil, obutve, pletenin, nogavic, lasnih dodatkov, 

modnih dodatkov, torb, klobukov, zlatarskih izdelkov, nakita, 

umetnega nakita, pisalnih pripomoC:kov, p isarniSkega materi

ala, knjig , roC:nih ur in oC:al v korist drugih na internetnem 

mestu, kar strankam omogoC:a udoben pregled in nakup 

navedenega blaga na intemetu ali po drugih spletnih sredstvih; 

Nudenje informacij, svetovanja in pomoCi strankam v zvezi z 

navedenimi storitvami; Aran.Ziranje izloZb; Aran.Ziranje izlo.Zb; 

Poslovna administracija ; Vse omenjene storitve, vkljuC:ene v 

razred 35. 

'Fl] - 3 

Valkaisutuotteet ja muut vaatteiden pesussa kaytettavat ai

neet; Puhdistus-, kiillotus-, tahranpoisto- ja hiontavalmisteet; 

Laakeaineita sisaltamattomat valmisteet kaytettavaksi hiusten, 

paananahan, ihon ja kynsien hoitoon; Saippuat; Parfyymi; 
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Parfymeriatuotteet; KOlninvesi; Toalettivesi; Eteeriset Oljyt ja 

yrttiOljyt; Kosmeettiset aineet; Meikkivalmisteet; Huulipuikot; 

Kynsilakka; Kynsilakanpoistoaineet; Laakeaineita sisi:iltamat

tomat toalettivalmisteet; Voiteet hiustenhoitoon; Hiussuihkeet 

ja -geelit ; Kylpy- ja suihkuvalmisteet; Kylpy- ja suihkuOljyt, -

geelit , -voiteet ja -vaahdot; Kasvo- ja varta!onaamiot; Kasvojen 

ja vartaton kuorinta-aineet; Kasvojenpesuaineet [kosmetiikka]; 

lhonpuhdistus- ja -kosteutusaineet; Kasvovesi; Kosteusvoiteet; 

Voiteet ja geelit epapuhtauksien hoitoon; Hajunpoistoaineet; 

Antiperspirantit (hygieniatuotteet); Parranajoa ennen ja sen 

jBlkeen kBytettavat valmisteet; Parranajosaippua; Parranajo

vaahdot; Parranajogeeli; After shave -valmisteet; Parranajon 

valmisteluun tarkoitetut tuotteet; Talkki toalettikByttOOn; Kos

meettisetja peseytymisvalmisteet; Hampaidenpuhdistusaineet; 

Hammastahnat. 

FI - 14 

Jalot metallit ja niiden seokset; Korut, jalokivet; Kellot ja 

ajanmittauslaitteet; Korulasiesineet [vaatekoruinaJ; Puolijalo

kivet; Kaulanauhat [koruina]; Sormukset; Korvarenkaat; Ran
nerenkaat; Nilkkarenkaat; Rannerenkaat; Riipukset; Rintaneu

lat; Tiarat; Kaikkien edella mainittujen tavaroiden osat ja tar

vikkeet. 

F- - 18 

Nahatja nahanjBljitelmat; Matka-arkutja-laukut; Kantolaukut; 

Matkatavaralaukut; Laukut (Matka -); Matkakassit; Syvat 

kantolaukut (portmanteaut); Pienet kBdessa kannettavat 

matkalaukut [Valises); Vapaa-ajanlaukut; Kasilaukut; Olkalau

kut; Toalettitarvikelaukut; Kantolaukut; Selkareppu; Selkarep

pu; VyOkotelot; Urheilukassit; Vapaa-ajanlaukut; Salkut; 

Asiakirjasalkut; Nuottisalkut; Koululaisten olkalaukut; Meikki

laukut [varustamattomina]; Vaatepussit ja pukupussit; Solmio

kotelot; Setelilompakot; Muistikirjakotelot; Asiakirjakotelot ja 

-kansiot; Luottokorttikotelotja -pidikkeet; Lompakot; Rahapus
sit; Sateenvarjot; Kavelykepit; PatruunavyOt; Kaikkien edella 

mainittujen tavaroiden osat ja tarvikkeet. 

- 25 
Vaatekappaleet; Naisten vaatteet; Lasten vaatteet; Paidat, 
puserot, vapaa-ajan paidat, T-paidat, liivit, aluspaidat, bodyt, 

poolopaidat, urheilupaidat, jalkapallo- ja rugbypaidat; Housut, 

farkut, sortsit, urheilusortsit , uimapuvut; Alusvaatteet; Naisten 

alusvaatteet; Kuntosalivaatteet; Paallysvaatteet, Takit, Pusa

kat, Vapaa-ajan pusakat, Vedenpitavat ja saankestavat 

pusakat ja takit, Anorakit ja hupputakit, Liivit [Bodywarmer]; 

Puvut; Kaavut; Hameet; Housuhameet; Pitkatja lyhyet haalarit ; 

Collegepaidat; Neulevaatteet; Neulepuserot, bolerotja villata

kit; Leggingsit; Saarystimet; Solmiot; Alusnutut; Yovaatteet, 

YOvaatteet, Pyjamat, Kaavut; Jalkineet; Saappaat, kengat, 

tossut, sandaalit, lenkkikengat, sukat ja trikooalusvaatteet; 

Paahineet; P8Bhineet; Lakit; Baretit; Huivit; Saalit; Kasineet; 

Kintaat [vaatteet]; VyOt (vaatekappaleina); Otsanauhat ja 

rannekkeet. 

FI - 35 
VBhittBismyyntipalvelut, jotka liittyvat seuraavien myyntiin: 

kosmeettiset tuotteet, ruoat ja juomat, suklaat, makeiset, ka

ramellit, virvoitusjuomat, alkoholittomat juomat, alkoholijuomat, 

vaatteet, jalkineet, sukkatuotteet, hiussomisteet, muotiasus

teet, laukut, naisten hatut, korut, jB1jitelm8korut, kirjoitusvali
neet, paperikauppatavarat, kirjat, rannekellot ja silmalasitar

vikkeet; Seuraavien tavaroiden kokoaminen yhteen vahittais

myymalaan niin, etta asiakkaat voivat vaivattomast i katsella 

ja ostaa kyseisia tavaroita: kosmeettiset tuotteet, ruoka ja 

juoma, suk1aamakeiset, makeiset, karamellit, virvoitusjuomat, 

alkoholittomat juomat, alkoholijuomat, vaatteet, jalkineet, 

sukkatuotteet, kampaustarvikkeet, muotiasusteet, laukut, 

pSIBhineet, korut, j81jitelm8korut, kirjoitusvalineet, paperikaup

patavarat, kirjat, rannekellot ja silmalasitarvikkeet; Seuraavia 

tavaroita koskevien kuvausten tai kuvien kokoaminen yhteen 

lnternetin WWW-sivustolle niin, etta asiakkaat voivat vaivatto

masti katsella ja ostaa kyseisia tavaroita tietoliikenteen kautta: 

kosmeettiset tuotteet, ruoka ja juoma, suklaamakeiset, makei

set, karamellit, virvoitusjuomat, alkoholittomat juomat, alkoho

lijuomat, vaatteet, jalkineet, sukkatuotteet, kampaustarvikkeet, 
muotiasusteet, laukut, p8Bhineet, korut, jBljitelmakorut, kirjoi

tusvalineet, paperikauppatavarat, kirjat, rannekellot ja silma

lasitarvikkeet; Seuraavia tavaroita koskevien kuvausten tai 

kuvien kokoaminen yhteen muiden lukuun lnternetin WWW

sivustolle niin, etta asiakkaat voivat vaivattomasti katsella ja 

ostaa kyseisia tavaroita lnternetin tai muiden online-palvelujen 

kautta: erilaiset kosmeettiset tuotteet, ruoka ja juomat, suklaat, 

makeiset, karamellit, virvoitusjuomat, alkoholittomat juomat 

ja alkoholijuomat; Seuraavia tavaroita koskevien kuvausten 

tai kuvien kokoaminen yhteen muiden lukuun lnternetin WWW

sivustolle niin, etta asiakkaat voivat vaivattomasti katsella ja 

ostaa kyseisia tavaroita lnternetin tai muiden online-palvelujen 

kautta: vaatteet, jalkineet, sukkatuotteet, kampaustarvikkeet, 

muotiasusteet, laukut, naisten hatut, jalokivikorut, jaljitelmako

rut, kirjoitustarvikkeet, paperikauppatavarat, kirjat, rannekellot 
ja silmalasitarvikkeet; Edella mainittuihin palveluihin liittyvan 

tiedotuksen, neuvonnan ja avun tarjoaminen asiakkaille; 

Nayteikkunoiden somistelu ; Nayteikkunoiden somistelu; Yri

tyshallinto; Kaikki edella mainitut palvelut sisaltyen luokkaan 

35. 

[§l;J - 3 

Blekningspreparat och andra amnen for anvandning vid tvatt; 

RengOrings-, poler-, skur-och slipmedel; lcke-medicinska 

preparat for anvandning till, konditionering och vElrd av hElr, 
hi3.rbotten, hud och naglar; Tvi3.1; Parfymer; Parfymerivaror; 

Eau de cologne; Eau-de-toi lette; Eteriska oljor och Ortoljor; 

Kosmetika; Kosmetika; Lappstift; Nagellack; Nagellackborttag

ningsmedel; lcke-medicinska toalettpreparat; Harlotioner; 

Harsprej och -gele; Preparat for bad och dusch; Otjor, geler, 

kramer och skum for bad och dusch; Ansikts- och kroppsmas

ker; Avflagningspreparat for ansikte och kropp; AnsiktsrengO

ringsmedel; HudrengOringsmedel och fuktbevarande medel; 

Hudstarkande medel (kosmetika]; Fuktbevarande medel for 
huden; Tackkram och -geleer; Oeodoranter; Antiperspiranter 

{toalettartiklar); Preparat for anvandning fore och efter rakning; 

Raktv81; Rakkramer; Rakgeleer; Aftershave; FOrberednings

medel for rakning; Talkpuder for toalettandamal; Toalettartiklar; 

Tandpulver, -kram och -pastor; Tandkram. 

SI! - 14 
Adla metaller och deras legeringar; Smycken, adelstenar; Ur 

och tidmatningsinstrument; Bijouterier; Halvadelstenar; Hals

band Guvelerarvaror); Fingerringar; Orhangen; Armringar; 

Ankelringar; Armringar; Hangsmycken; Broscher; Diadem; 

Delar och komponenter till alla namnda varor. 

- 18 
Lader och laderimitationer; Koffertar och resvaskor; Reskof

fertar; Bagage; Resvaskor; Rymliga resebagar; Kappsackar; 

Mindre kappsackar; Fritidsvaskor; Handvaskor; Axelvaskor; 
Toalettvaskor; Barkassar; Ryggsackar; Ryggsackar; Baltes

vaskor; Sportvaskor; Fritidsvaskor; Portfoljer; Attachevaskor; 

Musikportfoljer; Skolvaskor med axelremmar; Beautyboxar 

(oinredda); Resegarderober och bagagehallare; Slipsfodral; 
PlanbOcker; Hallare for anteckningsbOcker; Dokumentfodral 

och dokumentha11are; Kreditkortsfodral; Pl8nb6cker; Handvas

kor; Paraplyer; Promenadkappar; Axelgehang av lader; Delar 

och komponenter t ill alla namnda varor. 

ｾ＠ - 25 
KIBdesartiklar; Damklader; Barnklader; Skjortor, blusar, fritids

skjortor, t-trOjor, trOjor, spetslinnen, bodies, polo trOjor, sport

trOjor, fotbolls- och rugbytrOjor; Byxor, jeans, shorts, sportkort

byxor, simklader; Underklader; Damunderklader; Tranings

drakter; Ytterk1Bder, Rockar, Kavajer, Fritidsjackor, Vattentata 
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och vindtata jacker och kappor, Parkasar, Vadderade vastar; 

Kostymer; Finklanningar; Kjolar; Byxkjolar; L8.nga och korta 

drakter; Tr8.ningstr6jor; Trik8varor [k1Bder]; Jumprar, koftor 

och koftor; Leggings; Benvarmare; Slipsar; vastar; Nattklader, 

Nattklader, Pyjamasar, Badkappor; Fotbekladnader; St6vlar, 

kBngor, skor, tofflor, sandaler, traningsskor, sacker, strump

och trik9.varor; Huvudbonader; Huvudbonader; Kepsar; 

Baskrar; Scarves; Sjalar; Handskar; Vantar; 881ten (klBdartik

lar); Pannband och armledsband. 

V - 35 
Detaljhandelstjanster ii samband med forsi:iljning av kosmetika, 

mat och dryck, chokladprodukter, sm8godis, godis, li:iskedryc

ker, isotoniska alkoholfria drycker, alkoholhaltiga drycker, 

klader, fotbekladnader, strumpvaror, h8raccessoarer, mode

accessoarer, vaskor, modistvaror, smycken, smyckesimitatio

ner, skrivredskap, pappersvaror (skriv- och kontorsmateriel), 

backer, armbandsur och glasagon; Sammanforande i en de

taljhandelsbutik, till fordel for andra, av kosmetika, livsmedel 

och dryck, chokladprodukter, smi3godis, godis, laskedrycker, 

isotoniska alkoholfria drycker, alkoholhaltiga drycker, kli:ider, 

fotbekli:idnader, strumpvaror, hi3raccessoarer, modeaccesso

arer, vaskor, modistvaror, smycken, smyckesimitationer, 

skrivredskap, pappersvaror (skriv- och kontorsmateriel), bac

ker, armbandsur och glasagon, och darigenom majliggara for 

kunder att bekvamt se och kapa dessa varor; Sammanforande, 

ti ll fordel for andra, av olika beskrivningar av, eller bilder av 

kosmetika, livsmede1 och dryck, chokladprodukter, smi3godis, 

godis, li:iskedrycker, isotoniska icke alkoholhaltiga drycker, 

alkoholhaltiga drycker, kli:ider, fotbekli:idnader, strumpvaror, 

haraccessoarer, modeaccessoarer, vaskor, modistvaror, 

smycken, smyckesimitationer, skrivredskap, pappersvaror 

(skriv- och kontorsmateriel), backer, armbandsur och glasagon 

i en katalog, och darigenom majliggara for kunder att bekvamt 

se och kapa dessa varor v ia postorder; Sammanstallning, for 

andras ri:ikning, av en rad o lika beskrivningar av, eller bilder 

av, kosmetika, livsmedel och dryck, chokladprodukter, smE:1-

godis, godis, laskedrycker, alkoholfria drycker och alkoholhal

tiga drycker via webbsidor pa Internet, med majlighet for 

kunder att pa ett bekvamt satt kunna se och kapa dessa varor 

pa Internet eller via d irektanslutna hji:ilpmedel; Sammanforan

de, till fordel for andra, av olika beskrivningar av, eller bilder 

av, klader, fotbekladnader, strumpvaror, h8raccessoarer, 

modeaccessoarer, vaskor, modevaror, smycken, skrivinstru

ment, kontorsmaterial, backer, armbandsur och glasagon , pS 

en webbplats p8 Internet, och di:irigenom majliggara for kunder 

att bekvamt kunna se och kapa dessa pal Internet eller via 

direktanslutna hjalpmedel; Information, rBldgivning och assi

stanstjanster for kunder avseende namnda tjanster; Skyltning 

av skyltfonster; Skyltning av skyltfanster; Faretagsadministra

tion; Alla tidigare namnda tjanster ing8ende i klass 35. 

No 014454755 18/ 18 
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DECLARATION 

The undersigned, being hereby warned that willful false statements and the like 

so made are punishable by fine or imprisonment, or both, under 18 U.S.C. 1001, and that such 

willful false statements may jeopardize the validity of the application or any resulting registration, 

declares that he/she is properly authori.zed to execute this application on behalf of Applicant; she 

believes Applicant to be the owner of the Mark sought to be registered, or, if the application is 

being filed under 15 U.S.C. 1051 (b) and 1126( d), she believes Applicant to be entitled to use such 

Mark in commerce; to the best of her knowledge and belief no other person, firm, corporation, or 

association, has the right to use the above-identified Mark in commerce, either in the identical 

form thereof or in such near resemblance thereto as to be likely,, when used on or in connection 

with the goods and services of such other person, to cause confusion, or to cause mistake, or to 

deceive; and that all statements made of her own knowledge are true and all statements made on 

information and belief are believed to be true. 

D,red~2016 

By: ~,,.......:::....._ __ ~=:::::::....- ---
N ame: Ali de Rosa, Esq. 

Title: Director 
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From: TMOfficialNotices@USPTO.GOV

Sent: Tuesday, January 10, 2017 00:41 AM

To: tlee@pryorcashman.com

Cc: tmdocketing@pryorcashman.com

Subject: Official USPTO Notice of Publication Confirmation: U.S. Trademark SN 86897192: IVY PARK: Docket/Reference No. 20003.00007

TRADEMARK OFFICIAL GAZETTE PUBLICATION CONFIRMATION

U.S. Serial Number:   86897192
Mark:   IVY PARK
International Class(es):   003, 014, 018, 025, 035
Owner:  Parkwood Topshop Athletic Limited
Docket/Reference Number:  20003.00007

The mark identified above has been published in the Trademark Official Gazette (TMOG) on Jan 10, 2017.

To Review the Mark in the TMOG:

  Click on the following link or paste the URL into an internet browser: https://tmog.uspto.gov/#issueDate=2017-01-10&serialNumber=86897192

On the publication date or shortly thereafter, the applicant should carefully review the information that appears in the TMOG for accuracy.  If any information is incorrect due to
USPTO error, the applicant should immediately email the requested correction to TMPostPubQuery@uspto.gov.  For applicant corrections or amendments after publication,
please file a post publication amendment using the form available at http://teasroa.uspto.gov/ppa/.  For general information about this notice, please contact the Trademark
Assistance Center at 1-800-786-9199.

Significance of Publication for Opposition:

   * Any party who believes it will be damaged by the registration of the mark may file a notice of opposition (or extension of time therefor) with the Trademark Trial and Appeal
Board.  If no party files an opposition or extension request within thirty (30) days after the publication date, then eleven (11) weeks after the publication date a certificate of
registration should issue.

To check the status of the application, go to http://tsdr.uspto.gov/#caseNumber=86897192&caseType=SERIAL_NO&searchType=statusSearch or contact the Trademark
Assistance Center at 1-800-786-9199.  Please check the status of the application at least every three (3) months after the application filing date.

To view this notice and other documents for this application on-line, go to
http://tsdr.uspto.gov/#caseNumber=86897192&caseType=SERIAL_NO&searchType=documentSearch.  NOTE: This notice will only become available on-line the next business

day after receipt of this e-mail.

https://tmog.uspto.gov/#issueDate=2017-01-10&serialNumber=86897192
mailto:TMPostPubQuery@uspto.gov
http://teasroa.uspto.gov/ppa/
http://tsdr.uspto.gov/#caseNumber=86897192&caseType=SERIAL_NO&searchType=statusSearch
http://tsdr.uspto.gov/#caseNumber=86897192&caseType=SERIAL_NO&searchType=documentSearch
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Reg. No. 5,169,457 

Registered Mar. 28, 2017 

Int. Cl.: 3, 14, 18, 25, 35

Service Mark

Trademark

Principal Register 

Parkwood Topshop Athletic Limited (ENGLAND private company limited by shares (prc) )

Colegrave House, 70 Berners Street

London GREAT BRITAIN W1T3NL

CLASS 3: Non-medicated preparations for the application to, conditioning and care of hair,

scalp, skin and nails; body care, bath, hand and face soaps; perfumes; perfumery; eau de

cologne; toilet waters; essential and herbal oils; cosmetics; make-up preparations; lipsticks;

nail varnishes; nail varnish removers; hair lotions; hair sprays and hair gels; preparations for

use in the bath or shower, not for medical purposes; bath and shower oils, gels, creams and

foams; face and body masks; face and body scrubs; facial washes; skin cleansers and

hydrators; skin toners; skin moisturizers; blemish creams and blemish gels, not for medical

purposes; deodorants; antiperspirants; preparations for use before shaving and after shaving;

shaving soaps; shaving creams; shaving gels; after-shave preparations; pre-shave

preparations; talcum powders; non-medicated toiletries; dentifrices; toothpastes

CLASS 14: Precious metals and their alloys; jewelry; precious stones; horological and

chronometric instruments; imitation jewelry; semi-precious stones; necklaces; rings; earrings;

bracelets; anklets; bangles; pendants; brooches; tiaras; parts and fittings for all the aforesaid

goods

CLASS 18: Leather and imitations of leather; trunks and travelling bags; travel cases;

luggage; suitcases; holdalls; portmanteaux; valises; beach, clutch, cosmetic, duffel, leather,

messenger and tote bags; handbags; shoulder bags; toiletry bags sold empty; animal carrier

bags; rucksacks; backpacks; bumbags; sports bags; briefcases; attaché cases; music cases;

satchels; cosmetic cases sold empty; garment bags and carriers; tie cases; note card cases;

notebook cases and holders; document cases and holders; credit card cases and holders;

wallets; purses; umbrellas; walking sticks; leather shoulder belts; parts and fittings for all the

aforesaid goods

CLASS 25: Articles of clothing, namely, shirts, casual shirts, T-shirts, vests, bodysuits, polo

shirts, sports shirts, football and rugby shirts, trousers, jeans, shorts, sports shorts, tracksuits,

suits, jumpsuits, playsuits, sweatshirts, neckties and waistcoats; womenswear, namely,

blouses, camisoles, dresses, skirts, culottes, lingerie, leggings and legwarmers; childrenswear,

namely, layettes, infantwear, infants sleepers, booties and baby bibs not of paper; swimwear;

underwear; articles of outerwear, namely, coats, jackets, casual jackets, waterproof and

weatherproof jackets and coats, parkas and body warmers; knitwear, namely, jumpers, shrugs

and cardigans; nightwear, namely, pajamas and dressing gowns; footwear; boots; shoes;

slippers; sandals; athletic training shoes; socks and hosiery; headgear, namely, hats, caps and

berets; scarves; shawls; gloves; mittens; belts; headbands and wristbands

CLASS 35: Retail store services featuring cosmetics, food and drink, chocolates, sweets,

candies, soft drinks, non-alcoholic beverages, alcoholic beverages, clothing, footwear,

hosiery, hair accessories, fashion accessories, bags, millinery, jewelry, imitation jewelry,



writing instruments, stationery, books, watches and eyewear; retail store outlets featuring

cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-alcoholic beverages,

alcoholic beverages, clothing, footwear, hosiery, hair accessories, fashion accessories, bags,

millinery, jewelry, imitation jewelry, writing instruments, stationery, books, watches and

eyewear, thereby to enable customers conveniently to view and to purchase those goods; mail

order catalog services featuring cosmetics, food and drink, chocolates, sweets, candies, soft

drinks, non-alcoholic beverages, alcoholic beverages, clothing, footwear, hosiery, hair

accessories, fashion accessories, bags, millinery, jewelry, imitation jewelry, writing

instruments, stationery, books, watches and eyewear; online retail store services featuring

cosmetics, food and drink, chocolates, sweets, candies, soft drinks, non-alcoholic beverages

and alcoholic beverages; online retail store services featuring clothing, footwear, hosiery, hair

accessories, fashion accessories, bags, millinery, jewelry, imitation jewelry, writing

instruments, stationery, books, watches and eyewear; provision of information, advice and

assistance to customers relating to the aforementioned services; window dressing; window

display arrangement services; business administration services

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY

PARTICULAR FONT STYLE, SIZE OR COLOR

PRIORITY CLAIMED UNDER SEC. 44(D) ON EUROPEAN (EU) OFFICE FOR

HARMONIZATION IN THE INTERNAL MARKET (OHIM) APPLICATION NO.

014454755, FILED 08-11-2015, REG. NO. 014454755, DATED 12-11-2015, EXPIRES

08-11-2025

SER. NO. 86-897,192, FILED 02-04-2016

JEFFREY S DEFORD, EXAMINING ATTORNEY
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE

DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten  Years*

What and When to File:

First Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th

years after the registration date.  See 15 U.S.C. §§1058, 1141k.  If the declaration is accepted, the

registration will continue in force for the remainder of the ten-year period, calculated from the registration

date, unless cancelled by an order of the Commissioner for Trademarks or a federal court.

Second Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) and an Application

for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*

What and When to File:

You must file a Declaration of Use (or Excusable Nonuse)  and  an  Application for Renewal
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with
the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS:  The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use
(or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO).
The time periods for filing are based on the U.S. registration date (not the international registration date).  The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for
nationally issued registrations.  See 15 U.S.C. §§1058, 1141k.  However, owners of international registrations
do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying
international registration at the International Bureau of the  World Intellectual Property Organization, under
Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the
date of the international registration.  See 15 U.S.C. §1141j.  For more information and renewal forms for the
international registration, see http://www.wipo.int/madrid/en/.

NOTE:  Fees and requirements for maintaining registrations are subject to change.  Please check the

USPTO website for further information.  With the exception of renewal applications for registered

extensions of protection, you can file the registration maintenance documents referenced above online at h
ttp://www.uspto.gov.

NOTE:  A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark

owners/holders who authorize e-mail communication and maintain a current e-mail address with the

USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark

Electronic  Application System (TEAS) Correspondence  Address and Change of Owner  Address Forms

available at http://www.uspto.gov.

Page: 3 of 3 / RN # 5169457
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REQUEST FOR EXTENSION OF PROTECTION

SERIAL NUMBER: 79202057

FILING DATE: 08/10/2016

The table below presents the data as entered.

Input Field Entered

MARK SECTION

IMAGE \\TICRS\EXPORT17\IMAGEOUT17\792\020\79202057\xml1\APP0002.JPG

COLLECTIVE, CERTIFICATE OR GUARANTEE

MARK
NO

MARK IN STANDARD CHARACTERS YES

MARK IN COLOR NO

THREE DIMENSIONAL MARK NO

SOUND MARK NO

TM IMAGE: COLOR NO

IMAGE FILE NAME \\TICRS\EXPORT17\IMAGEOUT17\792\020\79202057\xml1\APP0002.JPG

TYPE (IMAGE TYPE) JPG

TEXTUAL ELEMENTS OF MARK IVY PARK

HOLDER DETAILS

CLIENT IDENTIFIER 972285

NOTIFICATION LANGUAGE ENGLISH

NAME PARKWOOD TOPSHOP ATHLETIC LIMITED

ADDRESS Colegrave House, 70 Berners Street

  London W1T 3NL

COUNTRY United Kingdom

ENTITLEMENT DOMICILED GB

LEGAL NATURE Limited Company

LEGAL NATURE: PLACE INCORPORATED United Kingdom

CORRESPONDENCE INDICATOR YES

BASIC GOODS AND SERVICES

VERSION OF NICE CLASSIFICATION USED 10-2016

NICE CLASSIFICATION 09

GOODS AND SERVICES

Downloadable electronic publications; downloadable mobile phone applications;

computer game software; speakers; loud speakers; wireless speakers; portable

speakers; personal speakers; speakers for portable media players; headphones;

wireless headphones; music headphones; eyewear; sunglasses; cases for sunglasses;

mobile phone cases; parts and fittings for all the aforesaid goods.

NICE CLASSIFICATION 21

GOODS AND SERVICES

Household and kitchen containers; lunch boxes; wash bags; fitted vanity cases; food

storage containers; drinks containers; plastic drinks containers [empty]; stainless steel

drinks containers [empty]; sports bottles [empty]; hydration packs comprising a fluid

../APP0002.JPG


reservoir and a delivery tube.

NICE CLASSIFICATION 27

GOODS AND SERVICES Yoga mats; gymnasium exercise mats.

PARIS PRIORITY DETAILS

PARIS PRIORITY CODE: European Union

PARIS PRIORITY APPLICATION NUMBER EU15097851

PARIS PRIORITY APPLICATION DATE 02/10/2016

BASE REGISTRATION DETAILS

BASE APPLICATION NUMBER UK00003179056

BASE APPLICATION DATE 08/08/2016

REPRESENTATIVE DETAILS

CLIENT IDENTIFIER 978231

NAME Sipara Limited

ADDRESS Seacourt Tower, Third Floor,

  West Way

  Oxford OX2 0JJ

COUNTRY United Kingdom

INTENT TO USE GROUP

CONTRACTING PARTY CODE United States of America

DESIGNATIONS

DESIGNATIONS UNDER THE PROTOCOL United States of America

INTERNATIONAL REGISTRATION DETAILS

INTERNATIONAL REGISTRATION NUMBER 1332134

INTERNATIONAL REGISTRATION DATE OF

MARK
08/10/2016

INTERNATIONAL REGISTRATION EXPIRY DATE 08/10/2026

EFFECTIVE DATE OF MODIFICATION 08/10/2016

NOTIFICATION DATE 02/23/2017

DATE OF RECORDAL IN INTERNATIONAL

REGISTER
02/08/2017

IB DOCUMENT ID 1001382201

OFFICE OF ORIGIN CODE United Kingdom

OFFICE REFERENCE 79202057

TRANSACTION TYPE VALUES Initial Designation

ORIGINAL LANGUAGE ENGLISH

INSTRUMENT UNDER WHICH CONTRACTING

PARTY IS DESIGNATED
Protocol

DURATION OF MARK (YEARS) 10
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From: TMOfficialNotices@USPTO.GOV

Sent: Tuesday, October 10, 2017 00:50 AM

To: ipdocket@lw.com

Subject: Official USPTO Notice of Publication Confirmation: U.S. Trademark SN 79202057: IVY PARK: Docket/Reference No. 057825-0011

TRADEMARK OFFICIAL GAZETTE PUBLICATION CONFIRMATION

U.S. Serial Number:   79202057
Mark:   IVY PARK
International Class(es):   009, 021, 027
Owner:  PARKWOOD TOPSHOP ATHLETIC LIMITED
Docket/Reference Number:  057825-0011

The mark identified above has been published in the Trademark Official Gazette (TMOG) on Oct 10, 2017.

To Review the Mark in the TMOG:

  Click on the following link or paste the URL into an internet browser: https://tmog.uspto.gov/#issueDate=2017-10-10&serialNumber=79202057

On the publication date or shortly thereafter, the applicant should carefully review the information that appears in the TMOG for accuracy.  If any information is incorrect due to
USPTO error, the applicant should immediately email the requested correction to TMPostPubQuery@uspto.gov.  For applicant corrections or amendments after publication,
please file a post publication amendment using the form available at http://teasroa.uspto.gov/ppa/.  For general information about this notice, please contact the Trademark
Assistance Center at 1-800-786-9199.

Significance of Publication for Opposition:

   * Any party who believes it will be damaged by the registration of the mark may file a notice of opposition (or extension of time therefor) with the Trademark Trial and Appeal
Board.  If no party files an opposition or extension request within thirty (30) days after the publication date, then eleven (11) weeks after the publication date a certificate of
registration should issue.

To check the status of the application, go to http://tsdr.uspto.gov/#caseNumber=79202057&caseType=SERIAL_NO&searchType=statusSearch or contact the Trademark
Assistance Center at 1-800-786-9199.  Please check the status of the application at least every three (3) months after the application filing date.

To view this notice and other documents for this application on-line, go to
http://tsdr.uspto.gov/#caseNumber=79202057&caseType=SERIAL_NO&searchType=documentSearch.  NOTE: This notice will only become available on-line the next business

day after receipt of this e-mail.

https://tmog.uspto.gov/#issueDate=2017-10-10&serialNumber=79202057
mailto:TMPostPubQuery@uspto.gov
http://teasroa.uspto.gov/ppa/
http://tsdr.uspto.gov/#caseNumber=79202057&caseType=SERIAL_NO&searchType=statusSearch
http://tsdr.uspto.gov/#caseNumber=79202057&caseType=SERIAL_NO&searchType=documentSearch
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Reg. No. 5,362,003 

Registered Dec. 26, 2017 

Int. Cl.: 9, 21, 27

Trademark

Principal Register 

PARKWOOD TOPSHOP ATHLETIC LIMITED (UNITED KINGDOM Limited Company )

Colegrave House, 70 Berners Street

London W1t 3nl

UNITED KINGDOM

CLASS 9: Downloadable electronic publications in the nature of books, magazines,

brochures, newsletters in the field of entertainment, cultural and sporting events, educational

topics, business or general interest; computer application software for mobile phones, namely

software for accessing digital versions of the aforementioned electronic publications;

computer game software; audio speakers; loud speakers; wireless indoor and outdoor

speakers; portable audio speakers; personal speakers system namely audio speakers for

portable media players; headphones; wireless headphones; music headphones; eyewear;

sunglasses; cases for sunglasses; mobile phone cases

CLASS 21: Containers for household or kitchen use; lunch boxes; fitted vanity cases;

household containers for foods ; insulated containers for beverages; plastic drinks containers

sold empty; reusable stainless steel water bottles sold empty; sports bottles sold empty;

hydration packs comprising a fluid reservoir and a delivery tube

CLASS 27: Yoga mats; gymnasium exercise mats

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY

PARTICULAR FONT STYLE, SIZE OR COLOR

PRIORITY DATE OF 02-10-2016 IS CLAIMED

OWNER OF INTERNATIONAL REGISTRATION 1332134 DATED 08-10-2016,

EXPIRES 08-10-2026

SER. NO. 79-202,057, FILED 08-10-2016



REQUIREMENTS TO MAINTAIN YOUR FEDERAL TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE

DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten  Years*

What and When to File:

First Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) between the 5th and 6th

years after the registration date.  See 15 U.S.C. §§1058, 1141k.  If the declaration is accepted, the

registration will continue in force for the remainder of the ten-year period, calculated from the registration

date, unless cancelled by an order of the Commissioner for Trademarks or a federal court.

Second Filing Deadline:  You must file a Declaration of Use (or Excusable Nonuse) and an Application

for Renewal between the 9th and 10th years after the registration date.* See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*

What and When to File:

You must file a Declaration of Use (or Excusable Nonuse)  and  an  Application for Renewal
between every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above with
the payment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS:  The holder of an international registration with an
extension of protection to the United States under the Madrid Protocol must timely file the Declarations of Use
(or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office (USPTO).
The time periods for filing are based on the U.S. registration date (not the international registration date).  The
deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to those for
nationally issued registrations.  See 15 U.S.C. §§1058, 1141k.  However, owners of international registrations
do not file renewal applications at the USPTO. Instead, the holder must file a renewal of the underlying
international registration at the International Bureau of the  World Intellectual Property Organization, under
Article 7 of the Madrid Protocol, before the expiration of each ten-year term of protection, calculated from the
date of the international registration.  See 15 U.S.C. §1141j.  For more information and renewal forms for the
international registration, see http://www.wipo.int/madrid/en/.

NOTE:  Fees and requirements for maintaining registrations are subject to change.  Please check the

USPTO website for further information.  With the exception of renewal applications for registered

extensions of protection, you can file the registration maintenance documents referenced above online at h
ttp://www.uspto.gov.

NOTE:  A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark

owners/holders who authorize e-mail communication and maintain a current e-mail address with the

USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark

Electronic  Application System (TEAS) Correspondence  Address and Change of Owner  Address Forms

available at http://www.uspto.gov.

Page: 2 of 2 / RN # 5362003
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UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)

OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLICANT’S TRADEMARK APPLICATION

 

U.S. APPLICATION SERIAL NO.  79202057

 

MARK: IVY PARK

 

 

        

*79202057*
CORRESPONDENT ADDRESS:
       Sipara Limited

       Seacourt Tower, Third Floor,

       West Way

       Oxford OX2 0JJ

       UNITED KINGDOM

 
CLICK HERE TO RESPOND TO THIS LETTER:

http://www.uspto.gov/trademarks/teas/response_forms.jsp

 

 

 

APPLICANT: PARKWOOD TOPSHOP ATHLETIC LIMITED

 

 

 

CORRESPONDENT’S REFERENCE/DOCKET NO :  

       N/A

CORRESPONDENT E-MAIL ADDRESS: 

       

 

 

 

OFFICE ACTION

 

 

INTERNATIONAL REGISTRATION NO. 1332134

 

STRICT DEADLINE TO RESPOND TO THIS NOTIFICATION:  TO AVOID ABANDONMENT OF THE REQUEST FOR
EXTENSION OF PROTECTION OF THE INTERNATIONAL REGISTRATION, THE USPTO MUST RECEIVE A COMPLETE RESPONSE
TO THIS PROVISIONAL FULL REFUSAL NOTIFICATION WITHIN 6 MONTHS OF THE “DATE ON WHICH THE NOTIFICATION
WAS SENT TO WIPO (MAILING DATE)” LOCATED ON THE WIPO COVER LETTER ACCOMPANYING THIS NOTIFICATION.

 

In addition to the Mailing Date appearing on the WIPO cover letter, a holder (hereafter “applicant”) may confirm this Mailing Date using the
USPTO’s Trademark Status and Document Retrieval (TSDR) system at http://tsdr.uspto.gov/.  To do so, enter the U.S. application serial
number for this application and then select “Documents.”   The Mailing Date used to calculate the response deadline for this provisional full
refusal is the “Create/Mail Date” of the “IB-1rst Refusal Note.”

 

This is a PROVISIONAL FULL REFUSAL of the request for extension of protection of the mark in the above-referenced U.S. application. 
See 15 U.S.C. §1141h(c).  See below in this notification (hereafter “Office action”) for details regarding the provisional full refusal.

 

The referenced application has been reviewed by the assigned trademark examining attorney.  Applicant must respond timely and completely to
the issue(s) below.  15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); TMEP §§711, 718.03.

 

PRIOR-FILED APPLICATION

 

The filing date of pending U.S. Application Serial No. 87/001440 precedes applicant’s filing date.  See attached referenced application.  If the
mark in the referenced application registers, applicant’s mark may be refused registration under Trademark Act Section 2(d) because of a
likelihood of confusion between the two marks.  See 15 U.S.C. §1052(d); 37 C.F.R. §2.83; TMEP §§1208 et seq.  Therefore, upon receipt of

http://www.uspto.gov/trademarks/teas/response_forms.jsp
http://tsdr.uspto.gov/


applicant’s response to this Office action, action on this application may be suspended pending final disposition of the earlier-filed referenced
application.

 

In response to this Office action, applicant may present arguments in support of registration by addressing the issue of the potential conflict
between applicant’s mark and the mark in the referenced application.  Applicant’s election not to submit arguments at this time in no way limits
applicant’s right to address this issue later if a refusal under Section 2(d) issues.

 

REQUIREMENT

 

Before this application can be suspended pending disposition of the prior-filed conflicting application, the following issue must be addressed.

 

 Identification of GoodsA.
 

A portion of the wording in the identification of goods is indefinite and must be clarified.  See 37 C.F.R. §2.32(a)(6); TMEP §1402.01. 
Suggestions for amendment are presented below, in bold type:

 

Downloadable electronic publications in the nature of [specify form of publication; for example, magazines, books, brochures,
etc.] in the field of [specify subject matter or field]; downloadable mobile phone applications computer application software
for mobile phones, namely software for [identify function and field of the software]; computer game software; audio speakers;
loud speakers; wireless indoor and outdoor speakers; portable [specify as “vibration” or “audio”] speakers; personal speakers
[applicant must clarify the nature of these goods]; audio speakers for portable media players; headphones; wireless headphones;
music headphones; eyewear; sunglasses; cases for sunglasses; mobile phone cases; parts and fittings for all the aforesaid goods,
namely [identify the nature of the parts and fittings]; in International Class 9;

 

Household and kitchen containers [amend to “Containers for household or kitchen use”] ; lunch boxes; wash bags [clarify the
nature of these goods – it is not clear they fall within International Class 21] ; fitted vanity cases; food storage containers
[amend to “household containers for foods”] ; drinks containers [amend to “insulated containers for beverages” if accurate] ;
plastic drinks containers empty; stainless steel drinks containers empty [amend to, if accurate, “reusable stainless steel water
bottles sold empty”]; sports bottles sold empty; hydration packs comprising a fluid reservoir and a delivery tube; in International
Class 21;

 

Yoga mats; gymnasium exercise mats; in International Class 27

 

Applicant’s goods and/or services may be clarified or limited, but may not be expanded beyond those originally itemized in the application or as
acceptably narrowed.  See 37 C.F.R. §2.71(a); TMEP §§1402.06, 1904.02(c)(iv).  Applicant may clarify or limit the identification by inserting
qualifying language or deleting items to result in a more specific identification; however, applicant may not substitute different goods and/or
services or add goods and/or services not found or encompassed by those in the original application or as acceptably narrowed.  See TMEP
§1402.06(a)-(b).  The scope of the goods and/or services sets the outer limit for any changes to the identification and is generally determined by
the ordinary meaning of the wording in the identification.  TMEP §§1402.06(b), 1402.07(a)-(b).  Any acceptable changes to the goods and/or
services will further limit scope, and once goods and/or services are deleted, they are not permitted to be reinserted.  TMEP §1402.07(e). 
Additionally, for applications filed under Trademark Act Section 66(a), the scope of the identification for purposes of permissible amendments is
limited by the international class assigned by the International Bureau of the World Intellectual Property Organization (International Bureau);
and the classification of goods and/or services may not be changed from that assigned by the International Bureau.  37 C.F.R. §2.85(d); TMEP
§§1401.03(d), 1904.02(b).  Further, in a multiple-class Section 66(a) application, classes may not be added or goods and/or services transferred
from one existing class to another.  37 C.F.R. §2.85(d); TMEP §1401.03(d).

 

For assistance with identifying and classifying goods and services in trademark applications, please see the USPTO’s online searchable U.S.
Acceptable Identification of Goods and Services Manual.  See TMEP §1402.04.

 

ASSISTANCE

 

If applicant has questions regarding this Office action, please telephone or e-mail the assigned trademark examining attorney.  All relevant e-
mail communications will be placed in the official application record; however, an e-mail communication will not be accepted as a response to

https://tmidm.uspto.gov/id-master-list-public.html
https://tmidm.uspto.gov/id-master-list-public.html
https://tmidm.uspto.gov/id-master-list-public.html
https://tmidm.uspto.gov/id-master-list-public.html


this Office action and will not extend the deadline for filing a proper response.  See 37 C.F.R. §§2.62(c), 2.191; TMEP §§304.01-.02, 709.04-.05. 
Further, although the trademark examining attorney may provide additional explanation pertaining to the refusal(s) and/or requirement(s) in this
Office action, the trademark examining attorney may not provide legal advice or statements about applicant’s rights.   See TMEP §§705.02,
709.06.

 

WHO IS PERMITTED TO RESPOND TO THIS PROVISIONAL FULL REFUSAL:  Any response to this provisional refusal must be
personally signed by an individual applicant, all joint applicants, or someone with legal authority to bind a juristic applicant (e.g., a corporate
officer or general partner).  37 C.F.R. §§2.62(b), 2.193(e)(2)(ii); TMEP §712.01.  If applicant hires a qualified U.S. attorney to respond on his or
her behalf, then the attorney must sign the response.  37 C.F.R. §§2.193(e)(2)(i), 11.18(a); TMEP §§611.03(b), 712.01.  Qualified U.S. attorneys
include those in good standing with a bar of the highest court of any U.S. state, the District of Columbia, Puerto Rico, and other U.S.
commonwealths or U.S. territories.  See 37 C.F.R. §§2.17(a), 2.62(b), 11.1, 11.14(a); TMEP §§602, 712.01.  Additionally, for all responses, the
proper signatory must personally sign the document or personally enter his or her electronic signature on the electronic filing.  See 37 C.F.R.
§2.193(a); TMEP §§611.01(b), 611.02.  The name of the signatory must also be printed or typed immediately below or adjacent to the signature,
or identified elsewhere in the filing.  37 C.F.R. §2.193(d); TMEP §611.01(b).

 

In general, foreign attorneys are not permitted to represent applicants before the USPTO (e.g., file written communications, authorize an
amendment to an application, or submit legal arguments in response to a requirement or refusal).  See 37 C.F.R. §11.14(c), (e); TMEP §§602.03-
.03(b), 608.01. 

 

DESIGNATION OF DOMESTIC REPRESENTATIVE:  The USPTO encourages applicants who do not reside in the United States to
designate a domestic representative upon whom any notice or process may be served.  TMEP §610; see 15 U.S.C. §§1051(e), 1141h(d); 37
C.F.R. §2.24(a)(1)-(2).  Such designations may be filed online at http://www.uspto.gov/trademarks/teas/correspondence.jsp. 

 

 

 

 

Jeri Fickes

/Jeri Fickes/

Trademark Examining Attorney

Law Office 107

USPTO

571/272-9157

jeri.fickes@uspto.gov

 

 

TO RESPOND TO THIS LETTER:  Go to http://www.uspto.gov/trademarks/teas/response_forms.jsp.  Please wait 48-72 hours from the
issue/mailing date before using the Trademark Electronic Application System (TEAS), to allow for necessary system updates of the application. 
For technical assistance with online forms, e-mail TEAS@uspto.gov.  For questions about the Office action itself, please contact the assigned
trademark examining attorney.  E-mail communications will not be accepted as responses to Office actions; therefore, do not respond to
this Office action by e-mail.

 

All informal e-mail communications relevant to this application will be placed in the official application record.
 

WHO MUST SIGN THE RESPONSE:  It must be personally signed by an individual applicant or someone with legal authority to bind an
applicant (i.e., a corporate officer, a general partner, all joint applicants).  If an applicant is represented by an attorney, the attorney must sign the
response. 

 

PERIODICALLY CHECK THE STATUS OF THE APPLICATION:  To ensure that applicant does not miss crucial deadlines or official
notices, check the status of the application every three to four months using the Trademark Status and Document Retrieval (TSDR) system at
http://tsdr.uspto.gov/.  Please keep a copy of the TSDR status screen.  If the status shows no change for more than six months, contact the
Trademark Assistance Center by e-mail at TrademarkAssistanceCenter@uspto.gov or call 1-800-786-9199.  For more information on checking
status, see http://www.uspto.gov/trademarks/process/status/.

http://www.uspto.gov/trademarks/teas/correspondence.jsp
http://www.uspto.gov/trademarks/teas/response_forms.jsp
mailto:TEAS@uspto.gov
http://tsdr.uspto.gov/
mailto:TrademarkAssistanceCenter@uspto.gov
http://www.uspto.gov/trademarks/process/status/


 

TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS:  Use the TEAS form at http://www.uspto.gov/trademarks/teas/correspondence.jsp.

 

 

http://www.uspto.gov/trademarks/teas/correspondence.jsp


Print: Mar 1, 2017 

DESIGN MARK 

Serial Number 
87001440 

Status 
OPPOSITION PENDING 

Word Mark 
POISON IVY PARK 

Standard Character Mark 
Yes 

Type of Mark 
SERVICE MARK 

Register 
PRINCIPAL 

Mark Drawing Code 
(4) STANDARD CHARACTER MARK 

OWner 

87001440 

47 / 72 Inc. CORPORATION DELAWARE 900 East 1st St. #110 Los Angeles 
CALIFORNIA 90012 

Goods/Services 
Class Status ACTIVE. IC 035. US 100 101 102. G & S: Online 
retail store services featuring shirts, hooded sweatshirts, 
sweatshirts, one-piece clothing for babies, mobile electronics cases, 
posters, throw pillows, mugs, tote bags. 

Filing Date 
2016/04/14 

Examining Attorney 
MULLEN, MARK T • 

Attorney of Record 
Luke Brean 
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 87001440

Filing Date: 04/14/2016

NOTE: Data fields with the * are mandatory under TEAS Plus. The wording "(if applicable)" appears where the field is only mandatory

under the facts of the particular application.

The table below presents the data as entered.

Input Field Entered

TEAS Plus YES

MARK INFORMATION

*MARK POISON IVY PARK

*STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

LITERAL ELEMENT POISON IVY PARK

*MARK STATEMENT
The mark consists of standard characters, without claim to any

particular font, style, size, or color.

REGISTER Principal

APPLICANT INFORMATION

*OWNER OF MARK 47 / 72 Inc.

*STREET 900 East 1st St. #110

*CITY Los Angeles

*STATE

(Required for U.S. applicants)
California

*COUNTRY United States

*ZIP/POSTAL CODE

(Required for U.S. applicants)
90012

EMAIL ADDRESS tmsupport@breanlaw.com

LEGAL ENTITY INFORMATION

*TYPE CORPORATION

* STATE/COUNTRY OF INCORPORATION Delaware

GOODS AND/OR SERVICES AND BASIS INFORMATION

*INTERNATIONAL CLASS 035 

*IDENTIFICATION

On-line retail store services featuring Shirts, Hoodies,

Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks,

Baby One Pieces, Cases and Skins, Stickers, Posters,

Canvas Prints, Photographic Prints, Art Prints, Framed

../FTK0002.JPG


*IDENTIFICATION Prints, Metal Prints, Throw Pillows, Mugs, Travel Mugs,

Greeting Cards, Postcards, Calendars, Spiral Notebooks,

Hardcover Journals, Tote Bags, Studio Pouches,

Drawstring Bags, Laptop Sleeves, Phone Accessories,

Laptop Accessories

*FILING BASIS SECTION 1(b)

ADDITIONAL STATEMENTS INFORMATION

*TRANSLATION 

(if applicable)
 

*TRANSLITERATION 

(if applicable)
 

*CLAIMED PRIOR REGISTRATION

(if applicable)
 

*CONSENT (NAME/LIKENESS) 

(if applicable)
 

*CONCURRENT USE CLAIM 

(if applicable)
 

ATTORNEY INFORMATION

NAME Luke Brean

FIRM NAME BreanLaw, LLC

STREET P.O. Box 4120, ECM #72065

CITY Portland

STATE Oregon

COUNTRY United States

ZIP/POSTAL CODE 97208

PHONE 5035494854

EMAIL ADDRESS tmsupport@breanlaw.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

OTHER APPOINTED ATTORNEY Jackson MacDonald

CORRESPONDENCE INFORMATION

*NAME Luke Brean

FIRM NAME BreanLaw, LLC

*STREET P.O. Box 4120, ECM #72065

*CITY Portland

*STATE 

(Required for U.S. addresses)
Oregon

*COUNTRY United States

*ZIP/POSTAL CODE 97208

PHONE 5035494854

*EMAIL ADDRESS tmsupport@breanlaw.com

*AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

FEE INFORMATION

APPLICATION FILING OPTION TEAS Plus



NUMBER OF CLASSES 1

FEE PER CLASS 225

*TOTAL FEE PAID 225

SIGNATURE INFORMATION

* SIGNATURE /LB/

* SIGNATORY'S NAME Luke Brean

* SIGNATORY'S POSITION Attorney of Record, Oregon State Bar

SIGNATORY'S PHONE NUMBER 5035494854

* DATE SIGNED 04/14/2016



Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 87001440

Filing Date: 04/14/2016

To the Commissioner for Trademarks:

MARK: POISON IVY PARK (Standard Characters, see mark)

The literal element of the mark consists of POISON IVY PARK.

The mark consists of standard characters, without claim to any particular font, style, size, or color.

The applicant, 47 / 72 Inc., a corporation of Delaware, having an address of

      900 East 1st St. #110

      Los Angeles, California 90012

      United States

      tmsupport@breanlaw.com (not authorized)

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principal Register

established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table. 

       International Class 035:  On-line retail store services featuring Shirts, Hoodies, Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks,

Baby One Pieces, Cases and Skins, Stickers, Posters, Canvas Prints, Photographic Prints, Art Prints, Framed Prints, Metal Prints, Throw Pillows,

Mugs, Travel Mugs, Greeting Cards, Postcards, Calendars, Spiral Notebooks, Hardcover Journals, Tote Bags, Studio Pouches, Drawstring Bags,

Laptop Sleeves, Phone Accessories, Laptop Accessories

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services. (15 U.S.C. Section 1051(b)).

The applicant's current Attorney Information:

      Luke Brean and Jackson MacDonald of BreanLaw, LLC      P.O. Box 4120, ECM #72065

      Portland, Oregon 97208

      United States

      5035494854(phone)

      tmsupport@breanlaw.com (authorized)

The applicant's current Correspondence Information:

      Luke Brean

      BreanLaw, LLC

      P.O. Box 4120, ECM #72065

      Portland, Oregon 97208

      5035494854(phone)

      tmsupport@breanlaw.com (authorized)

E-mail Authorization: I authorize the USPTO to send e-mail correspondence concerning the application to the applicant or applicant's attorney

at the e-mail address provided above. I understand that a valid e-mail address must be maintained and that the applicant or the applicant's

attorney must file the relevant subsequent application-related submissions via the Trademark Electronic Application System (TEAS). Failure to

do so will result in an additional processing fee of $50 per international class of goods/services.

A fee payment in the amount of $225 has been submitted with the application, representing payment for 1 class(es).

Declaration

../FTK0002.JPG')


The signatory believes that: if the applicant is filing the application under 15 U.S.C. § 1051(a), the applicant is the owner of the

trademark/service mark sought to be registered; the applicant is using the mark in commerce on or in connection with the goods/services in the

application; the specimen(s) shows the mark as used on or in connection with the goods/services in the application; and/or if the applicant filed

an application under 15 U.S.C. § 1051(b), § 1126(d), and/or § 1126(e), the applicant has a bona fide intention, and is entitled, to use the mark in

commerce on or in connection with the goods/services in the application. The signatory believes that to the best of the signatory's knowledge and

belief, no other persons, except, if applicable, concurrent users, have the right to use the mark in commerce, either in the identical form or in such

near resemblance as to be likely, when used on or in connection with the goods/services of such other persons, to cause confusion or mistake, or

to deceive. The signatory being warned that willful false statements and the like are punishable by fine or imprisonment, or both, under 18 U.S.C.

§ 1001, and that such willful false statements and the like may jeopardize the validity of the application or any registration resulting therefrom,

declares that all statements made of his/her own knowledge are true and all statements made on information and belief are believed to be true.

Signature: /LB/   Date Signed: 04/14/2016

Signatory's Name: Luke Brean

Signatory's Position: Attorney of Record, Oregon State Bar

RAM Sale Number: 87001440

RAM Accounting Date: 04/15/2016

Serial Number: 87001440

Internet Transmission Date: Thu Apr 14 19:09:36 EDT 2016

TEAS Stamp: USPTO/FTK-XX.XXX.XX.XXX-2016041419093655

2284-87001440-55089f41216ba96e2a35fc65b8

1417157bc44acb66fd3c5287aff18204dd48010-

CC-5913-20160414190858760997
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Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 87005861

Filing Date: 04/19/2016

NOTE: Data fields with the * are mandatory under TEAS Plus. The wording "(if applicable)" appears where the field is only mandatory

under the facts of the particular application.

The table below presents the data as entered.

Input Field Entered

TEAS Plus YES

MARK INFORMATION

*MARK THE BLACK MAMBA

*STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

LITERAL ELEMENT THE BLACK MAMBA

*MARK STATEMENT
The mark consists of standard characters, without claim to any

particular font, style, size, or color.

REGISTER Principal

APPLICANT INFORMATION

*OWNER OF MARK 47 / 72 Inc.

*STREET 900 East 1st St. #110

*CITY Los Angeles

*STATE

(Required for U.S. applicants)
California

*COUNTRY United States

*ZIP/POSTAL CODE

(Required for U.S. applicants)
90012

EMAIL ADDRESS tmsupport@breanlaw.com

LEGAL ENTITY INFORMATION

*TYPE CORPORATION

* STATE/COUNTRY OF INCORPORATION Delaware

GOODS AND/OR SERVICES AND BASIS INFORMATION

*INTERNATIONAL CLASS 035 

*IDENTIFICATION

On-line retail store services featuring Shirts, Hoodies,

Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks,

Baby One Pieces, Cases and Skins, Stickers, Posters,

Canvas Prints, Photographic Prints, Art Prints, Framed

../FTK0002.JPG


*IDENTIFICATION Prints, Metal Prints, Throw Pillows, Mugs, Travel Mugs,

Greeting Cards, Postcards, Calendars, Spiral Notebooks,

Hardcover Journals, Tote Bags, Studio Pouches,

Drawstring Bags, Laptop Sleeves, Phone Accessories,

Laptop Accessories

*FILING BASIS SECTION 1(b)

ADDITIONAL STATEMENTS INFORMATION

*TRANSLATION 

(if applicable)
 

*TRANSLITERATION 

(if applicable)
 

*CLAIMED PRIOR REGISTRATION

(if applicable)
 

*CONSENT (NAME/LIKENESS) 

(if applicable)
 

*CONCURRENT USE CLAIM 

(if applicable)
 

ATTORNEY INFORMATION

NAME Luke Brean

FIRM NAME BreanLaw, LLC

STREET P.O. Box 4120, ECM #72065

CITY Portland

STATE Oregon

COUNTRY United States

ZIP/POSTAL CODE 97208

PHONE 5035494854

EMAIL ADDRESS tmsupport@breanlaw.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

OTHER APPOINTED ATTORNEY Jackson MacDonald

CORRESPONDENCE INFORMATION

*NAME Luke Brean

FIRM NAME BreanLaw, LLC

*STREET P.O. Box 4120, ECM #72065

*CITY Portland

*STATE 

(Required for U.S. addresses)
Oregon

*COUNTRY United States

*ZIP/POSTAL CODE 97208

PHONE 5035494854

*EMAIL ADDRESS tmsupport@breanlaw.com

*AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

FEE INFORMATION

APPLICATION FILING OPTION TEAS Plus



NUMBER OF CLASSES 1

FEE PER CLASS 225

*TOTAL FEE PAID 225

SIGNATURE INFORMATION

* SIGNATURE /LB/

* SIGNATORY'S NAME Luke Brean

* SIGNATORY'S POSITION Attorney of Record, Oregon State Bar

SIGNATORY'S PHONE NUMBER 5035494854

* DATE SIGNED 04/19/2016



Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unless it displays a valid OMB control number. 
PTO Form 1478 (Rev 09/2006)

OMB No. 0651-0009 (Exp 02/28/2018)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 87005861

Filing Date: 04/19/2016

To the Commissioner for Trademarks:

MARK: THE BLACK MAMBA (Standard Characters, see mark)

The literal element of the mark consists of THE BLACK MAMBA.

The mark consists of standard characters, without claim to any particular font, style, size, or color.

The applicant, 47 / 72 Inc., a corporation of Delaware, having an address of

      900 East 1st St. #110

      Los Angeles, California 90012

      United States

      tmsupport@breanlaw.com (not authorized)

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principal Register

established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table. 

       International Class 035:  On-line retail store services featuring Shirts, Hoodies, Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks,

Baby One Pieces, Cases and Skins, Stickers, Posters, Canvas Prints, Photographic Prints, Art Prints, Framed Prints, Metal Prints, Throw Pillows,

Mugs, Travel Mugs, Greeting Cards, Postcards, Calendars, Spiral Notebooks, Hardcover Journals, Tote Bags, Studio Pouches, Drawstring Bags,

Laptop Sleeves, Phone Accessories, Laptop Accessories

Intent to Use: The applicant has a bona fide intention, and is entitled, to use the mark in commerce on or in connection with the identified

goods/services. (15 U.S.C. Section 1051(b)).

The applicant's current Attorney Information:

      Luke Brean and Jackson MacDonald of BreanLaw, LLC      P.O. Box 4120, ECM #72065

      Portland, Oregon 97208

      United States

      5035494854(phone)

      tmsupport@breanlaw.com (authorized)

The applicant's current Correspondence Information:

      Luke Brean

      BreanLaw, LLC

      P.O. Box 4120, ECM #72065

      Portland, Oregon 97208

      5035494854(phone)

      tmsupport@breanlaw.com (authorized)

E-mail Authorization: I authorize the USPTO to send e-mail correspondence concerning the application to the applicant or applicant's attorney

at the e-mail address provided above. I understand that a valid e-mail address must be maintained and that the applicant or the applicant's

attorney must file the relevant subsequent application-related submissions via the Trademark Electronic Application System (TEAS). Failure to

do so will result in an additional processing fee of $50 per international class of goods/services.

A fee payment in the amount of $225 has been submitted with the application, representing payment for 1 class(es).

Declaration
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The signatory believes that: if the applicant is filing the application under 15 U.S.C. § 1051(a), the applicant is the owner of the

trademark/service mark sought to be registered; the applicant is using the mark in commerce on or in connection with the goods/services in the

application; the specimen(s) shows the mark as used on or in connection with the goods/services in the application; and/or if the applicant filed

an application under 15 U.S.C. § 1051(b), § 1126(d), and/or § 1126(e), the applicant has a bona fide intention, and is entitled, to use the mark in

commerce on or in connection with the goods/services in the application. The signatory believes that to the best of the signatory's knowledge and

belief, no other persons, except, if applicable, concurrent users, have the right to use the mark in commerce, either in the identical form or in such

near resemblance as to be likely, when used on or in connection with the goods/services of such other persons, to cause confusion or mistake, or

to deceive. The signatory being warned that willful false statements and the like are punishable by fine or imprisonment, or both, under 18 U.S.C.

§ 1001, and that such willful false statements and the like may jeopardize the validity of the application or any registration resulting therefrom,

declares that all statements made of his/her own knowledge are true and all statements made on information and belief are believed to be true.

Signature: /LB/   Date Signed: 04/19/2016

Signatory's Name: Luke Brean

Signatory's Position: Attorney of Record, Oregon State Bar

RAM Sale Number: 87005861

RAM Accounting Date: 04/19/2016

Serial Number: 87005861

Internet Transmission Date: Tue Apr 19 12:58:22 EDT 2016

TEAS Stamp: USPTO/FTK-XX.XXX.XX.XXX-2016041912582270

1746-87005861-55017932d9eed81a6c1f9faf2c
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Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number: ESTTA797334

Filing date: 01/25/2017

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Disney Enterprises, Inc.

Granted to Date
of previous ex-
tension

01/25/2017

Address 500 South Buena Vista Street
Burbank, CA 91521
UNITED STATES

Attorney informa-
tion

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON, DC 20036
UNITED STATES
Linda.McLeod@kelly-ip.com, DisneyOpp@kelly-ip.com, lit-docket-
ing@kelly-ip.com

Applicant Information

Application No 87007599 Publication date 09/27/2016

Opposition Filing
Date

01/25/2017 Opposition Peri-
od Ends

01/25/2017

Applicant 47 / 72 Inc.
900 East 1st St. #110
Los Angeles, CA 90012
UNITED STATES

Goods/Services Affected by Opposition

Class 035. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Online retail store services featuring shirts,
hooded sweatshirts, sweatshirts,one-piece clothing for babies, mobile electronics cases, posters, pil-
lows, mugs, tote bags

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

No bona fide intent to use mark in commerce for
identified goods or services

Trademark Act Section 1(b)

False suggestion of a connection with persons,
living or dead, institutions, beliefs, or national
symbols, or brings them into contempt, or disrep-
ute

Trademark Act Section 2(a)

Fraud on the USPTO In re Bose Corp., 580 F.3d 1240, 91 USPQ2d
1938 (Fed. Cir. 2009)

http://estta.uspto.gov


Mark Cited by Opposer as Basis for Opposition

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

Registration Date NONE

Word Mark HOUSE OF MOUSE

Goods/Services entertainment services, television programs and series, motion picture
films, comic books, toys, dolls, sporting goods, bags, personal care
products, linens, towels, apparel, footwear, food, theme parks, online
games, computer games, home videos; prerecorded DVDs and
videos; video games, music, and mobile applications; streaming
videos, films, music, and shows; and websites featuring the foregoing

Attachments HOUSE OF MOUSE - Notice of Opposition.pdf(2838236 bytes )

Signature /Linda K. McLeod/

Name Linda K. McLeod

Date 01/25/2017



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 

 

DISNEY ENTERPRISES, INC., 
 

Opposer  

v. 

47 / 72 Inc., 
 

Applicant. 
 

 
 

Opposition No.: 
 

Mark:  HOUSE OF MOUSE 
 

Serial No.: 87007599 
Filed:  April 20, 2016 

 

 
 

NOTICE OF OPPOSITION 
 

Disney Enterprises, Inc. (“Opposer” or “Disney”), a corporation of the State of 

Delaware, having a principal place of business at 500 South Buena Vista Street, Burbank, 

California, 91521, believes that it is being damaged by the application and will be 

damaged by the registration of the mark shown in Application Serial No. 87007599, and 

hereby opposes the same.  As grounds for its opposition, Opposer alleges that, upon 

actual knowledge with respect to itself and its own acts, and upon information and belief as 

to other matters: 

Opposer and its Business 
 
1. Opposer, Disney Enterprises, Inc., is a corporation of the State of Delaware, 

having a principal place of business at 500 South Buena Vista Street, Burbank, California 

91521. 

2. Opposer, through its related companies and licensees, is one of the world’s 

leading producers and providers of entertainment, films, music, toys, and other consumer 

products.  Opposer engages in a vast licensing program under which it uses or licenses 

the use of its properties, characters, and trademarks in connection with a variety of 

products and services, including but not limited to entertainment services, television 
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programs, motion picture films, comic books, toys, dolls, sporting goods, bags, personal 

care products, linens, towels, apparel, footwear, food, theme parks, online games, 

computer games, video games, music, and mobile applications.   

3. Opposer, since long before the filing date of the opposed application and 

any date of use that may be proven by Applicant, has been known by the name and 

corporate identity—HOUSE OF MOUSE—which is based on Opposer’s famous MICKEY 

MOUSE character name and mark.  Indeed, for decades, the national media and 

consumers have referred to and recognized Opposer by its nickname and corporate 

identity—HOUSE OF MOUSE—and variations thereof, such as MOUSE HOUSE.   

4. Further, as early as 2001, before the filing date of the opposed application 

and any date of use that may be proven by Applicant, Opposer’s HOUSE OF MOUSE 

mark was used in commerce in connection with a television series that aired on ABC and 

with affiliated home videos, music, and a website.  Opposer’s HOUSE OF MOUSE show 

also aired on Disney Channel and Toon Disney (now Disney XD).   

5. Opposer’s HOUSE OF MOUSE music and video are currently available on 

DVD and via streaming on Amazon and on Disney.com, as shown in the representative 

examples below.   
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6. Opposer’s HOUSE OF MOUSE show was nominated for and won multiple 

awards, and was well received by the media and public.   
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7. Moreover, before the filing date of the opposed application and any date of 

use that may be proven by Applicant, Opposer has used its HOUSE OF MOUSE mark in 

commerce in connection with clothing as shown in the representative images below.  

(Collectively, the names and marks and goods and services in Paragraphs 2-7 are 

respectively referred to as “Opposer’s HOUSE OF MOUSE Name and Mark” and 

“Opposer’s Goods and Services”). 
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Applicant and its HOUSE OF MOUSE Application 

8. 47 / 72 Inc. (“Applicant”), the listed owner of Application Serial No. 87007599 

(“the Application”), is a Delaware corporation with an address of 900 East 1st Street, #100, 

Los Angeles, California 90012. 

9. On April 20, 2016, Applicant filed the Application under Section 1(b), 15 

U.S.C. § 1051(b), to register the HOUSE OF MOUSE mark (“Applicant’s HOUSE OF 

MOUSE Mark”) for “online retail store services featuring shirts, hooded sweatshirts, one-

piece clothing for babies, mobile electronic cases, posters, pillows, mugs, tote bags” in 

Class 35 (“Applicant’s Services”).   

10. On April 20, 2016, Applicant’s attorney, Luke Brean, signed a declaration 

in support of the Application, stating, in relevant part: “the applicant is the owner of the 

trademark/service mark sought to be registered; the applicant has a bona fide intention, 
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and is entitled, to use the mark in commerce on or in connection with the goods/services 

in the application. The signatory believes that to the best of the signatory's knowledge and 

belief, no other persons, except, if applicable, concurrent users, have the right to use the 

mark in commerce, either in the identical form or in such near resemblance as to be likely, 

when used on or in connection with the goods/services of such other persons, to cause 

confusion or mistake, or to deceive. The signatory being warned that willful false 

statements and the like are punishable by fine or imprisonment, or both, under 18 U.S.C. 

§ 1001, and that such willful false statements and the like may jeopardize the validity of 

the application or any registration resulting therefrom, declares that all statements made 

of his/her own knowledge are true and all statements made on information and belief are 

believed to be true” (the “Declaration”). 

11. On September 27, 2016, Applicant’s HOUSE OF MOUSE Mark was 

published for opposition in the Trademark Official Gazette (TMOG), and Opposer timely 

filed an extension of time to oppose on October 21, 2016. 

12. Applicant has an established pattern of filing numerous intent-to-use 

applications for marks that are identical or nearly identical to well-known marks owned by 

Opposer and others.  

13. For example, in 2016, Applicant filed six other applications for the marks 

below that are owned by and associated with Opposer as a source identifier.  Printouts for 

each of these applications from the PTO’s TSDR database are collectively attached as 

Exhibit A. 

Mark App. Classes and Goods and Services Applicant Name 

LET IT GO 

 

App 87109413 

App 19-JUL-2016 

INT. CL. 35 ON-LINE RETAIL STORE 

SERVICES FEATURING CLOTHING, 

POSTERS, PILLOWS, MUGS, BAGS, AND 

MOBILE ELECTRONICS CASES AND 

47 / 72 INC.  
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Mark App. Classes and Goods and Services Applicant Name 

 COVERS 

JUST KEEP SWIMMING 

 

 

App 87086259 

App 28-JUN-2016 

INT. CL. 35 ON-LINE RETAIL STORE 

SERVICES FEATURING CLOTHING, 

POSTERS, ART PRINTS ON CANVAS, 

STICKERS, MUGS, PILLOWS, BAGS, 

MOBILE PHONE CASES 

47 / 72 INC.  

 

OHANA MEANS FAMILY 

 

App 87027954 

App 06-MAY-2016 

INT. CL. 35: ONLINE RETAIL STORE 

SERVICES FEATURING CLOTHING, 

POSTERS, PILLOWS, MUGS, BAGS, AND 

MOBILE ELECTRONICS CASES AND 

COVERS 

47 / 72 INC.  

 

TO INFINITY AND BEYOND 

 

App 87045934 

App 21-MAY-2016 

INT. CL. 35 ON-LINE RETAIL STORE 

SERVICES FEATURING SHIRTS, 

HOODIES, SWEATSHIRTS, LEGGINGS, 

SCARVES, PENCIL SKIRTS, 

LOOKBOOKS, BABY ONE PIECES, 

CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, 

PHOTOGRAPHIC PRINTS, ART PRINTS, 

FRAMED PRINTS, METAL PRINTS, 

THROW PILLOWS, MUGS, TRAVEL 

MUGS, GREETING CARDS, POSTCARDS, 

CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, 

STUDIO POUCHES, DRAWSTRING BAGS, 

LAPTOP SLEEVES, PHONE 

ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  

 

ELENA OF VALORA 

 

App 87045460 

App 20-MAY-2016 

INT. CL. 35 ON-LINE RETAIL STORE 

SERVICES FEATURING SHIRTS, 

HOODIES, SWEATSHIRTS, LEGGINGS, 

SCARVES, PENCIL SKIRTS, 

LOOKBOOKS, BABY ONE PIECES, 

CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, 

PHOTOGRAPHIC PRINTS, ART PRINTS, 

FRAMED PRINTS, METAL PRINTS, 

THROW PILLOWS, MUGS, TRAVEL 

MUGS, GREETING CARDS, POSTCARDS, 

CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, 

STUDIO POUCHES, DRAWSTRING BAGS, 

LAPTOP SLEEVES, PHONE 

ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  

 

MORTIMER MOUSE 

 

App 86943069 

App 16-MAR-2016 

INT. CL. 35 ON-LINE RETAIL STORE 

SERVICES FEATURING SHIRTS, 

HOODIES, SWEATSHIRTS, LEGGINGS, 

SCARVES, PENCIL SKIRTS, 

LOOKBOOKS, BABY ONE PIECES, 

CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, 

PHOTOGRAPHIC PRINTS, ART PRINTS, 

47 / 72 INC.  
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Mark App. Classes and Goods and Services Applicant Name 

FRAMED PRINTS, METAL PRINTS, 

THROW PILLOWS, MUGS, TRAVEL 

MUGS, GREETING CARDS, POSTCARDS, 

CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, 

STUDIO POUCHES, DRAWSTRING BAGS, 

LAPTOP SLEEVES, PHONE 

ACCESSORIES, LAPTOP ACCESSORIES 

 

COUNT I: Likelihood of Confusion, 15 U.S.C. § 1052(d) 

14. Opposer repeats and realleges each and every allegation set forth above. 

15. Opposer has priority based on its prior use in commerce of Opposer’s 

HOUSE OF MOUSE Name and Mark in connection with Opposer’s Goods and Services 

and as Opposer’s name and corporate identity before the filing date of the Application, and 

before any date of first use that may be proven by Applicant.   

16. Applicant’s HOUSE OF MOUSE Mark is identical in sound, appearance, 

and connotation to Opposer’s HOUSE OF MOUSE Name and Mark.  

17. Applicant’s Services are identical or related to Opposer’s Goods and 

Services.  Indeed, Opposer has used its HOUSE OF MOUSE Name and Mark in 

connection with clothing offered through online retail outlets.  Further, given Opposer’s 

wide ranging licensing program for its entertainment properties, characters, and 

trademarks for decades, and the public’s awareness of and expectation that Opposer 

licenses its marks in association with clothing, the public is likely to mistakenly believe that 

Applicant’s Services are affiliated with or authorized by Opposer. 

18. Applicant’s HOUSE OF MOUSE Mark shown in the Application is identical 

to Opposer’s HOUSE OF MOUSE Name and Mark, and when registered and used in 

connection with Applicant’s Services, is likely to cause confusion, or to cause mistake, or 
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to deceive in violation of Section 2(d) of the Lanham Act, as amended, 15 U.S.C. § 

1052(d). 

COUNT II:  False Suggestion of Connection, 15 U.S.C. § 1052(a) 

19. Opposer repeats and realleges each and every allegation set forth above. 

20. Opposer is and has been known by the name and corporate identity 

HOUSE OF MOUSE, and variations thereof, such as MOUSE HOUSE, since long before 

the filing date of the Application, and any date of first use that may be proven by 

Applicant.   

21. For decades, the media and the public have used and recognized HOUSE 

OF MOUSE, and variations thereof such as MOUSE HOUSE, as the name and/or 

corporate identity of Opposer.  Further, the HOUSE OF MOUSE name and identity, and 

variations thereof such as MOUSE HOUSE, have a strong reputation and are well-known 

and famous names that point uniquely to Opposer.  

22. Applicant’s HOUSE OF MOUSE Mark is identical to Opposer’s HOUSE OF 

MOUSE Name and Mark and HOUSE OF MOUSE name and corporate identity, and 

virtually identical to Opposer’s MOUSE HOUSE mark and MOUSE HOUSE name and 

corporate identity, and it will be recognized as such by the public. 

23. Opposer is not connected to Applicant or Applicant’s Services intended to be 

registered, offered, or sold by Applicant under Applicant’s HOUSE OF MOUSE Mark. 

24. Opposer’s HOUSE OF MOUSE Name and Mark, and HOUSE OF MOUSE 

name and corporate identity and Opposer’s MOUSE HOUSE name and corporate identity 

are so well-known and have such a strong reputation that when Applicant’s HOUSE OF 
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MOUSE Mark is registered and used in connection with Applicant’s Services, a false 

connection with Opposer will be presumed. 

25. Accordingly, Applicant’s HOUSE OF MOUSE Mark consists of matter 

which falsely suggests a connection with Opposer in violation of Section 2(a) of the 

Lanham Act, as amended, 15 U.S.C. § 1052(a), and thus it should be refused registration. 

COUNT III:  Lack of Bona Fide Intent to Use, 15 U.S.C. § 1051(b) 

26. Opposer repeats and realleges each and every allegation set forth above. 

27. On information and belief, Applicant lacked the requisite bona fide intent to 

use the mark in commerce under Section 1(b), 15 U.S.C. § 1051(b), on or in connection 

with all of Applicant’s Services as of the filing date of the Application, and continuing to 

date.   

28. On information and belief, Applicant did not have the requisite bona fide 

intent to use the applied-for mark in connection with any services as of the filing date of 

the Application, and continuing to date. 

29. Further, on information and belief, Applicant was aware of Opposer’s prior 

name and corporate identity—HOUSE OF MOUSE and MOUSE HOUSE— and 

Opposer’s prior use of HOUSE OF MOUSE as a mark in connection with a television 

series and associated music before filing the opposed application, and any date of first 

use that may be proven by Applicant. 

30. On information and belief, Applicant filed the Application for the HOUSE 

OF MOUSE Mark in Class 35 with a bad-faith intent to trade-off of the goodwill of Opposer 

and Opposer’s HOUSE OF MOUSE Name and Mark. 

31. On information and belief, Applicant has a pattern of filing U.S. trademark 
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applications for well-known names and marks owned by Opposer and others with a bad 

faith intent to trade-off of the goodwill of Opposer and others and such marks to the 

damage and detriment of Opposer and others. 

32. On information and belief, Applicant’s pattern of bad-faith trademark filings 

is further evidence of its lack of a bona fide intent to use Applicant’s HOUSE OF MOUSE 

Mark in commerce. 

33. Accordingly, Applicant lacks the required bona fide intent to use the mark 

in commerce, and the Application should be held void and refused registration. 

COUNT IV: Fraud 

34. Opposer repeats and realleges each and every allegation set forth above. 

35. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on April 20, 2016, 

Applicant was aware of Opposer’s HOUSE OF MOUSE Name and Mark, and HOUSE OF 

MOUSE and MOUSE HOUSE names and corporate identities. 

36. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on April 20, 2016, 

Applicant knew or acted in a reckless disregard of the truth that it did not have a bona fide 

intent to use its mark in commerce; that it intended to trade-off of the goodwill of 

Opposer’s HOUSE OF MOUSE Name and Mark and HOUSE OF MOUSE and MOUSE 

HOUSE names and corporate identities, and that it intended to commit fraud on the PTO 

to gain a registration for Applicant’s HOUSE OF MOUSE Mark for which it was not 

entitled. 

37. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on April 20, 2016, 
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Applicant knew or acted in a reckless disregard of the truth that it was not the owner of 

Applicant’s HOUSE OF MOUSE Mark; that it was not entitled to such use in commerce; 

that Opposer was the owner of Opposer’s HOUSE OF MOUSE Name and Mark, and 

HOUSE OF MOUSE and MOUSE HOUSE names and corporate identities and that 

Opposer has superior and exclusive rights in such names and mark. 

38. On information and belief, at the time Applicant signed and filed the 

Application and supporting Declaration on April 20, 2016, Applicant knew or acted in a 

reckless disregard of the truth with respect to its claims that Applicant “has a bona fide 

intention and is entitled to use the mark in commerce,” and that “no other persons… have 

the right to use the mark in commerce, either in identical form or in such near 

resemblance as to be likely, when used on or in connection with the goods/services of 

such person, to cause confusion or mistake, or to deceive,” because such claims were 

false and misleading with an intent to deceive the PTO and were material statements.   

39. The PTO accepted and relied on Applicant’s false and misleading material 

statements in its Declaration in approving the Application for Applicant’s HOUSE OF 

MOUSE Mark for publication, by issuing the Notice of Publication on September 7, 2016, 

and by publishing the Applicant’s HOUSE OF MOUSE Mark on September 27, 2016. 

40. On information and belief, but for Applicant’s false and misleading material 

statements in its Declaration, the PTO would not have approved the Application for 

Applicant’s HOUSE OF MOUSE Mark for publication, and it would not have allowed the 

mark to be published. 
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41. On information and belief, Applicant, in making such false and misleading 

material statements in its Application and supporting Declaration filed before the PTO, 

intended to procure a registration to which it was not entitled, and thus committed fraud on 

the PTO. 

WHEREFORE, Opposer believes that it is being damaged, and will be damaged, by 

the registration of the mark shown in the Application, and requests that the opposition be 

sustained, and that registration to Applicant be refused. 

Respectfully submitted,  

DISNEY ENTERPRISES, INC. 

 

Dated: January 25, 2017 By:  /Linda K. McLeod/  
David M. Kelly  
david.kelly@kelly-ip.com 
Linda K. McLeod 
linda.mcleod@kelly-ip.com 
Kelu L. Sullivan 
kelu.sullivan@kelly-ip.com 
Kelly IP, LLP 
1919 M Street, N.W., Suite 610 
Washington, D.C. 20036 
Telephone:  202-808-3570 
Facsimile:  202-354-5232  

Attorneys for Opposer 



 

 

 

 

 

 

EXHIBIT A 



 

Mark Information

Mark Literal
Elements:

LET IT GO

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring clothing, posters, pillows, mugs, bags, and mobile electronics cases and covers

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St., Unit #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-01-25 09:29:26 EST

Mark: LET IT GO

US Serial Number: 87109413 Application Filing
Date:

Jul. 19, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Nov. 23, 2016

Publication Date: Oct. 25, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 503-549-4854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Nov. 23, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Oct. 25, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Oct. 25, 2016 PUBLISHED FOR OPPOSITION

Oct. 05, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 15, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 15, 2016 ASSIGNED TO EXAMINER 72505

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

Jul. 25, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Jul. 22, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: DE JONGE, KATHLEEN RUS Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 16, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87109413 Filing Date: Nov 23, 2016

Status: Not Instituted Status Date: Nov 23, 2016

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

 



LET IT GO Request For Extension of Time to File Opposition 87109413

Potential Opposer(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

Kelu L. Sullivan
Kelly IP, LLP
1919 M Street, NWSuite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

kelu.sullivan@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Nov 23, 2016

2 EXTENSION OF TIME GRANTED Nov 23, 2016



 

Mark Information

Mark Literal
Elements:

JUST KEEP SWIMMING

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring clothing, posters, art prints on canvas, stickers, mugs, pillows, bags, mobile phone cases

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-01-25 09:30:17 EST

Mark: JUST KEEP SWIMMING

US Serial Number: 87086259 Application Filing
Date:

Jun. 28, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Nov. 10, 2016

Publication Date: Oct. 11, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 503-549-4854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Nov. 10, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Oct. 11, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Oct. 11, 2016 PUBLISHED FOR OPPOSITION

Sep. 21, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 02, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

Jul. 01, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Jul. 01, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: WILLISTON, JENNIFER LY Law Office
Assigned:

LAW OFFICE 105

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 05, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87086259 Filing Date: Nov 10, 2016

Status: Not Instituted Status Date: Nov 10, 2016

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

JUST KEEP SWIMMING Request For Extension of Time to File Opposition 87086259

 



Potential Opposer(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, NWSuite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Nov 10, 2016

2 EXTENSION OF TIME GRANTED Nov 10, 2016



 

Mark Information

Mark Literal
Elements:

OHANA MEANS FAMILY

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Translation: The English translation of "OHANA" in the mark is "family".

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring clothing, posters, pillows, mugs, bags, and mobile electronics cases and covers

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-01-25 09:30:45 EST

Mark: OHANA MEANS FAMILY

US Serial Number: 87027954 Application Filing
Date:

May 06, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Dec. 02, 2016

Publication Date: Nov. 08, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Dec. 02, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Nov. 08, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Nov. 08, 2016 PUBLISHED FOR OPPOSITION

Oct. 19, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 28, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 27, 2016 EXAMINER'S AMENDMENT ENTERED 88888

Sep. 27, 2016 NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT -WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 11, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 10, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE ASHLEY Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 30, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87027954 Filing Date: Dec 02, 2016

Status: Not Instituted Status Date: Dec 02, 2016

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

 



Associated marks

Mark Application Status
Serial
Number

Registration
Number

OHANA MEANS FAMILY Request For Extension of Time to File Opposition 87027954

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
Washington DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Dec 02, 2016

2 EXTENSION OF TIME GRANTED Dec 02, 2016



 

Mark Information

Mark Literal
Elements:

TO INFINITY AND BEYOND

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring shirts, hooded sweatshirts, sweatshirts, one-piece clothing for babies, cases for mobile phones,
phone accessories, posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-01-25 09:31:09 EST

Mark: TO INFINITY AND BEYOND

US Serial Number: 87045934 Application Filing
Date:

May 21, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Jan. 03, 2017

Publication Date: Dec. 06, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jan. 03, 2017 EXTENSION OF TIME TO OPPOSE RECEIVED

Dec. 06, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Dec. 06, 2016 PUBLISHED FOR OPPOSITION

Nov. 16, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Oct. 23, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Oct. 22, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Oct. 21, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Oct. 21, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Oct. 05, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Oct. 05, 2016 NON-FINAL ACTION E-MAILED 6325

Oct. 05, 2016 NON-FINAL ACTION WRITTEN 72505

Oct. 05, 2016 PREVIOUS ALLOWANCE COUNT WITHDRAWN

Oct. 04, 2016 WITHDRAWN FROM PUB - OG REVIEW QUERY 99910

Sep. 15, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 15, 2016 ASSIGNED TO EXAMINER 72505

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

May 27, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 25, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: DE JONGE, KATHLEEN RUS Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Oct. 28, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87045934 Filing Date: Jan 03, 2017

Status: Not Instituted Status Date: Jan 03, 2017

Interlocutory

 



Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

TO INFINITY AND BEYOND Request For Extension of Time to File Opposition 87045934

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Jan 03, 2017

2 EXTENSION OF TIME GRANTED Jan 03, 2017



 

Mark Information

Mark Literal
Elements:

ELENA OF VALORA

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Name Portrait
Consent:

The name(s), portrait(s), and/or signature(s) shown in the mark does not identify a particular living individual.

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring Shirts, Hoodies, Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks, Baby One Pieces,
Cases and Skins, Stickers, Posters, Canvas Prints, Photographic Prints, Art Prints, Framed Prints, Metal Prints, Throw Pillows, Mugs,
Travel Mugs, Greeting Cards, Postcards, Calendars, Spiral Notebooks, Hardcover Journals, Tote Bags, Studio Pouches, Drawstring
Bags, Laptop Sleeves, Phone Accessories, Laptop Accessories

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St., Unit 110
Los Angeles, CALIFORNIA 90012

Generated on: This page was generated by TSDR on 2017-01-25 09:32:06 EST

Mark: ELENA OF VALORA

US Serial Number: 87045460 Application Filing
Date:

May 20, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A non-final Office action has been sent (issued) to the applicant. This is a letter from the examining attorney requiring additional
information and/or making an initial refusal. The applicant must respond to this Office action. To view all documents in this file, click on
the Trademark Document Retrieval link at the top of this page.

Status Date: Sep. 27, 2016



UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

CALIFORNIA

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Sep. 27, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 26, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 24, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE ASHLEY Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: TMEG LAW OFFICE 107 - EXAMINING
ATTORNEY ASSIGNED

Date in Location: Sep. 27, 2016



 

Mark Information

Mark Literal
Elements:

MORTIMER MOUSE

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: online retail store services featuring shirts, hoodies, sweatshirts, one-piece clothing for babies, cases for mobile phones, posters,
pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA UNITED STATES 90012

Generated on: This page was generated by TSDR on 2017-01-25 09:32:32 EST

Mark: MORTIMER MOUSE

US Serial Number: 86943069 Application Filing
Date:

Mar. 16, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

TM5 Common Status
Descriptor:

LIVE/APPLICATION/Under Examination

The trademark application has been accepted by the Office (has met the
minimum filing requirements) and that this application has been assigned to
an examiner.

Status: Jurisdiction restored to the examining attorney to take further action on the file.

Status Date: Jan. 17, 2017



Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND, OREGON UNITED STATES 97208

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jan. 17, 2017 JURISDICTION RESTORED TO EXAMINING ATTORNEY 943069

Jan. 10, 2017 EX PARTE APPEAL-INSTITUTED 943069

Jan. 10, 2017 EXPARTE APPEAL RECEIVED AT TTAB

Dec. 04, 2016 NOTIFICATION OF FINAL REFUSAL EMAILED

Dec. 04, 2016 FINAL REFUSAL E-MAILED

Dec. 04, 2016 FINAL REFUSAL WRITTEN 90292

Nov. 17, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Nov. 16, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Nov. 16, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Jun. 10, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION WRITTEN 90292

Jun. 10, 2016 ASSIGNED TO EXAMINER 90292

Apr. 05, 2016 APPLICANT/CORRESPONDENCE CHANGES (NON-RESPONSIVE) ENTERED 88888

Apr. 05, 2016 TEAS CHANGE OF OWNER ADDRESS RECEIVED

Mar. 21, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Mar. 19, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: CHANG, ELIZABETH YI HS Law Office
Assigned:

LAW OFFICE 115

File Location

Current Location: TMO LAW OFFICE 115 - EXAMINING
ATTORNEY ASSIGNED

Date in Location: Dec. 04, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Exparte Appeal

Proceeding
Number:

86943069 Filing Date: Jan 10, 2017

Status: Pending Status Date: Jan 10, 2017

 



Interlocutory
Attorney:

Plaintiff(s)

Name: 47 / 72 Inc.

Correspondent
Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND OR UNITED STATES , 97208

Correspondent e-
mail:

tmsupport@breanlaw.com , luke@breanlaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

MORTIMER MOUSE Jurisdiction Restored to Examiner 86943069

Prosecution History

Entry Number History Text Date Due Date

1 APPEAL TO BOARD Jan 10, 2017

2 APPEAL ACKNOWLEDGED Jan 10, 2017

3 INSTITUTED Jan 10, 2017

4 APPEAL BRIEF Jan 10, 2017

5 APPEAL FORWARDED TO EXAMINER FOR BRIEF Jan 17, 2017



 

 

 

 

 

EXHIBIT M 

 

 

 

 

 

 



Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number: ESTTA803037

Filing date: 02/22/2017

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Disney Enterprises, Inc

Granted to Date
of previous ex-
tension

02/22/2017

Address 500 South Buena Vista Street
Burbank, CA 20036
UNITED STATES

Attorney informa-
tion

Linda K. McLeod
Kelly IP, LLP
1919 M Street, NW Suite 610
WASHINGTON, DC 20036
UNITED STATES
Linda.McLeod@kelly-ip.com, DisneyOpp@kelly-ip.com, lit-docket-
ing@kelly-ip.com

Applicant Information

Application No 87109413 Publication date 10/25/2016

Opposition Filing
Date

02/22/2017 Opposition Peri-
od Ends

02/22/2017

Applicant 47 / 72 Inc.
900 East 1st St., Unit #110
Los Angeles, CA 90012
UNITED STATES

Goods/Services Affected by Opposition

Class 035. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: On-line retail store services featuringcloth-
ing, posters, pillows, mugs, bags,and mobile electronics cases and covers

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

No bona fide intent to use mark in commerce for
identified goods or services

Trademark Act Section 1(b)

Fraud on the USPTO In re Bose Corp., 580 F.3d 1240, 91 USPQ2d
1938 (Fed. Cir. 2009)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/ Registra-
tion No.

NONE Application Date NONE

http://estta.uspto.gov


Registration Date NONE

Word Mark LET IT GO

Goods/Services entertainment services, motion picture films, music, ringtones, cloth-
ing, toys, jewelry, watches, bags, backpacks, books, DVDs, CDs, fig-
urines.

Related Proceed-
ings

Opposition Nos. 91232469 and 91232732.

Attachments Notice of Opposition - LET IT GO.pdf(845104 bytes )
Exhibit A.pdf(156064 bytes )

Signature /Linda K. McLeod/

Name Linda K. McLeod

Date 02/22/2017



 

 

1 

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 

 

DISNEY ENTERPRISES, INC., 
 

Opposer  

v. 

47 / 72 Inc., 
 

Applicant. 
 

 
 

Opposition No.: 
 

Mark:  LET IT GO 
 

Serial No.: 87109413 
 
Filed:  July 19, 2016 

 

 
 

NOTICE OF OPPOSITION 
 

Disney Enterprises, Inc., a corporation of the State of Delaware, having a 

principal place of business at 500 South Buena Vista Street, Burbank, California, 91521, 

believes that it is being damaged by the application and will be damaged by the 

registration of the mark shown in Application Serial No. 87109413, and hereby opposes 

the same.  As grounds for its opposition, Opposer alleges that, upon actual knowledge 

with respect to itself and its own acts, and upon information and belief as to other 

matters: 

Opposer and its Business 
 
1. Opposer, Disney Enterprises, Inc., is a corporation of the State of 

Delaware, having a principal place of business at 500 South Buena Vista Street, 

Burbank, California 91521. 

2. Opposer, through its related companies and licensees (collectively, 

“Opposer” or “Disney”), is one of the world’s leading producers and providers of 

entertainment, films, music, toys, and other consumer products.  Opposer engages in a 



 

 

2 

 

vast licensing program under which it uses or licenses the use of its properties, 

characters, and trademarks in connection with a variety of products and services, 

including but not limited to entertainment services, television programs, motion picture 

films, comic books, toys, dolls, decals, stickers, mugs, sporting goods, bags, personal 

care products, linens, towels, apparel, footwear, food, theme parks, online games, 

computer games, video games, music, and mobile applications. 

3. Opposer, since long before the filing date of the opposed application and 

any date of use that may be proven by Applicant, has been using the mark LET IT GO, 

which was first used in connection with Opposer’s well-known animated film Frozen 

(2013) and associated music. 

4. Opposer’s Frozen film featuring it’s LET IT GO mark has been enormously 

successful, earning millions of dollars in box-office sales, and nominations and awards, 

including two Oscars for Best Animated Feature and Best Original Song for LET IT GO. 

5. Before the filing date of the opposed application and any date of use that 

may be proven by Applicant, Opposer has used and/or licensed the use of its LET IT 

GO mark in commerce in connection with clothing as shown in the representative 

images below.  These products are offered and sold through major online retail outlets, 

including amazon.com, Walmart (walmart.com), and other outlets. 
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CLOTHING 

 

 
 

 

 



 

 

4 

 

 
 
 
 

6. In addition, since long before the filing date of the opposed application and 

any date of use that may be proven by Applicant, Opposer has used and/or licensed the 

use of its LET IT GO mark in commerce in connection with a wide variety of other 

goods, including but not limited to toys, jewelry, watches, bags, backpacks, books, 

DVDs, CDs, ringtones, figurines, and more.  Many of these products are offered and 

sold through major brick-n-mortar retail outlets, including Target (target.com), Walmart 

(walmart.com), Toys R US (toysrus.com), and other outlets.  Representative samples of 

such products bearing Opposer’s LET IT GO mark are shown below.  (Collectively, the 

names and marks and goods and services in Paragraphs 2-6 are respectively referred 

to as “Opposer’s LET IT GO Mark” and “Opposer’s Goods and Services”). 
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JEWELRY 

 

 
 

 

BACKPACKS 

 

 



 

 

6 

 

FIGURINES 

 

  
 
 

 

 

 

 

 

 

 

 



 

 

7 

 

CLOCKS 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

8 

 

WATCHES 
 

 

Applicant and its LET IT GO Application 

7. 47 / 72 Inc. (“Applicant”), the listed owner of Application Serial No. 

87109413 (“Application”), is a Delaware corporation with an address of 900 East 1st 

Street, Unit #110, Los Angeles, California 90012. 

8. On July 19, 2016, after the release of Opposer’s Frozen film and after 

the first use of Opposer’s LET IT GO mark, Applicant filed the Application under Section 

1(b), 15 U.S.C. § 1051(b), seeking to register the LET IT GO mark (“Applicant’s LET IT 

GO Mark”) for “on-line retail store services featuring clothing, posters, pillows, mugs, 

bags, mobile electronic cases and covers” in Class 35 (“Applicant’s Services”). 

9. On July 19, 2016, Applicant’s attorney, Luke Brean, signed a declaration 
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in support of the Application, stating, in relevant part: “the applicant is the owner of the 

trademark/service mark sought to be registered … the applicant has a bona fide 

intention, and is entitled, to use the mark in commerce on or in connection with the 

goods/services in the application.  The signatory believes that to the best of the 

signatory's knowledge and belief, no other persons, except, if applicable, concurrent 

users, have the right to use the mark in commerce, either in the identical form or in such 

near resemblance as to be likely, when used on or in connection with the 

goods/services of such other persons, to cause confusion or mistake, or to deceive.  

The signatory being warned that willful false statements and the like are punishable by 

fine or imprisonment, or both, under 18 U.S.C. § 1001, and that such willful false 

statements and the like may jeopardize the validity of the application or any registration 

resulting therefrom, declares that all statements made of his/her own knowledge are 

true and all statements made on information and belief are true” (the “Declaration”). 

10. On October 25, 2016, Applicant’s LET IT GO Mark was published for 

opposition in the Trademark Official Gazette (TMOG), and Opposer timely filed an 

extension of time to oppose on November 23, 2016. 

11. In addition to the opposed Application, Applicant has an established 

pattern of filing numerous intent-to-use applications for marks that are identical or nearly 

identical to well-known marks owned by Opposer and others.  

12. For example, in 2016, Applicant filed six other applications for the marks 

below that are owned by and associated with Opposer as a source identifier.  Printouts 

for each of these applications from the PTO’s TSDR database are collectively attached 

as Exhibit A. 
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Mark App. No./Date Classes and Goods and Services Applicant Name 

JUST KEEP SWIMMING 

 

87086259 

28-JUN-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING CLOTHING, POSTERS, ART PRINTS ON 

CANVAS, STICKERS, MUGS, PILLOWS, BAGS, MOBILE 

PHONE CASES 

47 / 72 INC.  

HOUSE OF MOUSE 87007599 

20-APR-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODED SWEATSHIRTS, ONE-

PIECE CLOTHING FOR BABIES, MOBILE ELECTRONIC 

CASES, POSTERS, PILLOWS, MUGS, TOTE BAGS 

47 / 72 INC.  

OHANA MEANS FAMILY 

 

87027954 

06-MAY-2016 

INT. CL. 35: ONLINE RETAIL STORE SERVICES 

FEATURING CLOTHING, POSTERS, PILLOWS, MUGS, 

BAGS, AND MOBILE ELECTRONICS CASES AND COVERS 

47 / 72 INC.  

 

TO INFINITY AND BEYOND 

 

87045934 

21-MAY-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODIES, SWEATSHIRTS, 

LEGGINGS, SCARVES, PENCIL SKIRTS, LOOKBOOKS, 

BABY ONE PIECES, CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, PHOTOGRAPHIC PRINTS, 

ART PRINTS, FRAMED PRINTS, METAL PRINTS, THROW 

PILLOWS, MUGS, TRAVEL MUGS, GREETING CARDS, 

POSTCARDS, CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, STUDIO 

POUCHES, DRAWSTRING BAGS, LAPTOP SLEEVES, 

PHONE ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  

 

ELENA OF VALORA 

 

87045460 

20-MAY-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODIES, SWEATSHIRTS, 

LEGGINGS, SCARVES, PENCIL SKIRTS, LOOKBOOKS, 

BABY ONE PIECES, CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, PHOTOGRAPHIC PRINTS, 

ART PRINTS, FRAMED PRINTS, METAL PRINTS, THROW 

PILLOWS, MUGS, TRAVEL MUGS, GREETING CARDS, 

POSTCARDS, CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, STUDIO 

POUCHES, DRAWSTRING BAGS, LAPTOP SLEEVES, 

PHONE ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  

 

MORTIMER MOUSE 

 

86943069 

16-MAR-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODIES, SWEATSHIRTS, 

LEGGINGS, SCARVES, PENCIL SKIRTS, LOOKBOOKS, 

BABY ONE PIECES, CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, PHOTOGRAPHIC PRINTS, 

ART PRINTS, FRAMED PRINTS, METAL PRINTS, THROW 

PILLOWS, MUGS, TRAVEL MUGS, GREETING CARDS, 

POSTCARDS, CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, STUDIO 

POUCHES, DRAWSTRING BAGS, LAPTOP SLEEVES, 

PHONE ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  
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13. Moreover, on information and belief, Applicant has an interest in and/or 

offers clothing through RageOn!, an online retailer for clothing and other products 

located at www.rageon.com. 

14. On information and belief, www.rageon.com offers clothing and other 

products featuring images and marks from Opposer’s well-known Frozen film, including 

the representative samples below. 
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COUNT I: Likelihood of Confusion, 15 U.S.C. § 1052(d) 

15. Opposer repeats and realleges each and every allegation set forth 

above. 

16. Opposer has priority based on its prior use in commerce of Opposer’s 

LET IT GO Mark in connection with Opposer’s Goods and Services before the filing date 

of the Application, and before any date of first use that may be proven by Applicant. 

17. Applicant’s LET IT GO Mark is identical in sound, appearance, and 

connotation to Opposer’s LET IT GO Mark. 

18. Applicant’s Services are highly related to Opposer’s Goods and 

Services.  Indeed, Opposer has used its LET IT GO Mark in commerce in connection 

with clothing, jewelry, and bags offered through major online retail outlets.  Further, 

Opposer itself owns and operates an online retail store located at disneystore.com that 

features the very same types of products covered by the Application. 

19. Moreover, in view of Opposer’s extensive licensing program for its 

entertainment properties, characters, and trademarks for decades, including products 

and services from its Frozen film and under Opposer’s LET IT GO Mark, the public 

understands and is accustomed to Opposer offering the very same types of products 

covered by the opposed Application.  Under these circumstances, there is an increased 

likelihood that consumers will mistakenly believe that Applicant’s Services, and the 

products offered thereunder, are affiliated with or authorized by Opposer. 

20. In addition, the fact that Applicant has engaged in a pattern of bad faith 

conduct by filing numerous applications for well-known marks owned by Opposer (and 

others), and has engaged in bad faith by offering products on a website that also offers 



 

 

15 

 

unauthorized products bearing images and marks from Opposer’s well-known and 

popular Frozen film, further enhances a likelihood of confusion in this case. 

21. Accordingly, Applicant’s LET IT GO Mark, when registered and used in 

connection with Applicant’s Services, is likely to cause confusion, or to cause mistake, 

or to deceive with Opposer’s LET IT GO Mark and Opposer’s Goods and Services in 

violation of Section 2(d) of the Lanham Act, as amended, 15 U.S.C. § 1052(d). 

COUNT II: Lack of Bona Fide Intent to Use, 15 U.S.C. § 1051(b) 

22. Opposer repeats and realleges each and every allegation set forth 

above. 

23. On information and belief, Applicant lacked the requisite bona fide intent 

to use the mark in commerce under Section 1(b), 15 U.S.C. § 1051(b), on or in 

connection with all of Applicant’s Services as of the filing date of the Application, and 

continuing to date. 

24. On information and belief, Applicant did not have the requisite bona fide 

intent to use the applied-for mark in connection with any services as of the filing date of 

the Application, and continuing to date. 

25. Further, on information and belief, Applicant was aware that Opposer 

has prior rights in and to Opposer’s LET IT GO Mark in connection with Opposer’s 

Goods and Services before filing the opposed application, and any date of first use that 

may be proven by Applicant. 

26. On information and belief, Applicant filed the Application for Applicant’s 

LET IT GO Mark in Class 35 with a bad-faith intent to trade-off of the goodwill of 

Opposer, Opposer’s Goods and Services, and Opposer’s LET IT GO Mark. 
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27. On information and belief, Applicant has a pattern of filing U.S. 

trademark applications for well-known marks owned by Opposer (and others) with a bad 

faith intent to trade-off of the goodwill of Opposer and its marks to the damage and 

detriment of Opposer. 

28. On information and belief, Applicant’s pattern of bad-faith trademark 

filings is further evidence of its lack of a bona fide intent to use Applicant’s LET IT GO 

Mark in commerce. 

29. Accordingly, Applicant lacks the required bona fide intent to use the 

mark in commerce, and the Application should be held void and refused registration. 

COUNT III: Fraud 

30. Opposer repeats and realleges each and every allegation set forth 

above. 

31. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on July 19, 2016, 

Applicant was aware of Opposer’s LET IT GO Mark and Opposer’s Goods and 

Services. 

32. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on July 19, 2016, 

Applicant knew or acted in a reckless disregard of the truth that it did not have a bona 

fide intent to use its mark in commerce; that it intended to trade-off of the goodwill of 

Opposer’s LET IT GO Mark, and that it intended to commit fraud on the PTO to gain a 

registration for Applicant’s LET IT GO Mark for which it was not entitled. 

33. On information and belief, at the time Applicant, through counsel, signed 
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and filed the Application and supporting Declaration before the PTO on July 19, 2016, 

Applicant knew or acted in a reckless disregard of the truth that it was not the owner of 

the LET IT GO mark; that it was not entitled to use such mark in commerce; that 

Opposer is the owner of Opposer’s LET IT GO Mark, and that Opposer has superior 

and exclusive rights in such mark. 

34. On information and belief, at the time Applicant signed and filed the 

Application and supporting Declaration on July 19, 2016, Applicant knew or acted in a 

reckless disregard of the truth with respect to its claims that Applicant “has a bona fide 

intention and is entitled to use the mark in commerce,” and that “no other persons… 

have the right to use the mark in commerce, either in identical form or in such near 

resemblance as to be likely, when used on or in connection with the goods/services of 

such person, to cause confusion or mistake, or to deceive,” because such claims were 

false and misleading with an intent to deceive the PTO and were material statements. 

35. The PTO accepted and relied on Applicant’s false and misleading 

material statements in its Declaration in approving the Application for Applicant’s LET IT 

GO Mark for publication, by issuing the Notice of Publication on October 5, 2016, and 

by publishing the Applicant’s LET IT GO Mark on October 25, 2016. 

36. On information and belief, but for Applicant’s false and misleading 

material statements in its Declaration, the PTO would not have approved the Application 

for Applicant’s LET IT GO Mark for publication, and it would not have allowed the mark 

to be published. 

37. On information and belief, Applicant, in making such false and 

misleading material statements in its Application and supporting Declaration filed before 
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the PTO, intended to procure a registration to which it was not entitled, and thus 

committed fraud on the PTO. 
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WHEREFORE, Opposer believes that it is being damaged by the Application, and 

will be damaged by the registration of the mark shown in the Application, and requests 

that the opposition be sustained, and that registration to Applicant be refused. 

Respectfully submitted,  

DISNEY ENTERPRISES, INC. 

 

Dated: February 22, 2017 By:  /Linda K. McLeod/  
David M. Kelly  
david.kelly@kelly-ip.com  
Linda K. McLeod 
linda.mcleod@kelly-ip.com  
Kelu L. Sullivan 
kelu.sullivan@kelly-ip.com  
Kelly IP, LLP 
1919 M Street, N.W., Suite 610 
Washington, D.C. 20036 
Telephone:  202-808-3570 
Facsimile:  202-354-5232  

Attorneys for Opposer 

 



 

 

 

 

 

 

EXHIBIT A 



 

Mark Information

Mark Literal
Elements:

JUST KEEP SWIMMING

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring clothing, posters, art prints on canvas, stickers, mugs, pillows, bags, mobile phone cases

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Generated on: This page was generated by TSDR on 2017-02-22 14:58:58 EST

Mark: JUST KEEP SWIMMING

US Serial Number: 87086259 Application Filing
Date:

Jun. 28, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Feb. 07, 2017

Publication Date: Oct. 11, 2016



Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES,, CALIFORNIA 90012
UNITED STATES

Phone: 503-549-4854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Feb. 07, 2017 OPPOSITION INSTITUTED NO. 999999 232732

Nov. 10, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Oct. 11, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Oct. 11, 2016 PUBLISHED FOR OPPOSITION

Sep. 21, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 02, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

Jul. 01, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Jul. 01, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: WILLISTON, JENNIFER LY Law Office
Assigned:

LAW OFFICE 105

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 05, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91232732 Filing Date: Feb 07, 2017

Status: Pending Status Date: Feb 07, 2017

Interlocutory
Attorney:

ANDREW P BAXLEY

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES, CA , 90012

 



UNITED STATES

Associated marks

Mark Application Status
Serial
Number

Registration
Number

JUST KEEP SWIMMING Opposition Pending 87086259

Plaintiff(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M ST NW STE 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

JUST KEEP SWIMMING

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Feb 07, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Feb 07, 2017 Mar 19, 2017

3 PENDING, INSTITUTED Feb 07, 2017

4 D REQ TO W/DRAW AS ATTORNEY Feb 07, 2017

5 RESPONSE DUE 30 DAYS (DUE DATE) Feb 13, 2017 Mar 15, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87086259 Filing Date: Nov 10, 2016

Status: Terminated Status Date: Feb 08, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

JUST KEEP SWIMMING Opposition Pending 87086259

Potential Opposer(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, NWSuite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Nov 10, 2016

2 EXTENSION OF TIME GRANTED Nov 10, 2016



 

Mark Information

Mark Literal
Elements:

HOUSE OF MOUSE

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring shirts, hooded sweatshirts, sweatshirts, one-piece clothing for babies, mobile electronics cases,
posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-02-22 15:00:17 EST

Mark: HOUSE OF MOUSE

US Serial Number: 87007599 Application Filing
Date:

Apr. 20, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Jan. 25, 2017

Publication Date: Sep. 27, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

47 / 72 INC
900 EAST 1ST STREET #110
LOS ANGELES, CALIFORNIA 90012
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jan. 25, 2017 OPPOSITION INSTITUTED NO. 999999 232469

Oct. 21, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Sep. 27, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Sep. 27, 2016 PUBLISHED FOR OPPOSITION

Sep. 07, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Aug. 25, 2016 LAW OFFICE PUBLICATION REVIEW COMPLETED 66213

Aug. 24, 2016 ASSIGNED TO LIE 66213

Aug. 08, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 06, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Aug. 05, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Aug. 05, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Aug. 04, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Aug. 04, 2016 NON-FINAL ACTION E-MAILED 6325

Aug. 04, 2016 NON-FINAL ACTION WRITTEN 82435

Aug. 03, 2016 ASSIGNED TO EXAMINER 82435

Apr. 25, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Apr. 23, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: BOONE, JOHN C Law Office
Assigned:

LAW OFFICE 108

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Aug. 25, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91232469 Filing Date: Jan 25, 2017

Status: Pending Status Date: Jan 25, 2017

Interlocutory
Attorney:

YONG OH (RICHARD) KIM

Defendant

 



Name: 47 / 72 Inc.

Correspondent
Address:

47 / 72 INC
900 EAST 1ST STREET #110
LOS ANGELES CA , 90012
UNITED STATES

Associated marks

Mark Application Status
Serial
Number

Registration
Number

HOUSE OF MOUSE Opposition Pending 87007599

Plaintiff(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M STREET, N W SUITE 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

HOUSE OF MOUSE

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jan 25, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jan 25, 2017 Mar 06, 2017

3 PENDING, INSTITUTED Jan 25, 2017

4 D REQ TO W/DRAW AS ATTORNEY Jan 30, 2017

5 SUSPENDED Feb 07, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87007599 Filing Date: Oct 21, 2016

Status: Terminated Status Date: Jan 25, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

HOUSE OF MOUSE Opposition Pending 87007599

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date



1 INCOMING - EXT TIME TO OPPOSE FILED Oct 21, 2016

2 EXTENSION OF TIME GRANTED Oct 21, 2016



 

Mark Information

Mark Literal
Elements:

OHANA MEANS FAMILY

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Translation: The English translation of "OHANA" in the mark is "family".

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring clothing, posters, pillows, mugs, bags, and mobile electronics cases and covers

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-02-22 15:00:52 EST

Mark: OHANA MEANS FAMILY

US Serial Number: 87027954 Application Filing
Date:

May 06, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Dec. 02, 2016

Publication Date: Nov. 08, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Dec. 02, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Nov. 08, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Nov. 08, 2016 PUBLISHED FOR OPPOSITION

Oct. 19, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 28, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 27, 2016 EXAMINER'S AMENDMENT ENTERED 88888

Sep. 27, 2016 NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT -WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 11, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 10, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE ASHLEY Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 30, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87027954 Filing Date: Dec 02, 2016

Status: Not Instituted Status Date: Dec 02, 2016

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

 



Associated marks

Mark Application Status
Serial
Number

Registration
Number

OHANA MEANS FAMILY Request For Extension of Time to File Opposition 87027954

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
Washington DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Dec 02, 2016

2 EXTENSION OF TIME GRANTED Dec 02, 2016



 

Mark Information

Mark Literal
Elements:

TO INFINITY AND BEYOND

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring shirts, hooded sweatshirts, sweatshirts, one-piece clothing for babies, cases for mobile phones,
phone accessories, posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-02-22 15:01:25 EST

Mark: TO INFINITY AND BEYOND

US Serial Number: 87045934 Application Filing
Date:

May 21, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A request for an extension of time to file an opposition has been filed with the Trademark Trial and Appeal Board. For further
information, see TTABVUE on the Trademark Trial and Appeal Board web page.

Status Date: Jan. 03, 2017

Publication Date: Dec. 06, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jan. 03, 2017 EXTENSION OF TIME TO OPPOSE RECEIVED

Dec. 06, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Dec. 06, 2016 PUBLISHED FOR OPPOSITION

Nov. 16, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Oct. 23, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Oct. 22, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Oct. 21, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Oct. 21, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Oct. 05, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Oct. 05, 2016 NON-FINAL ACTION E-MAILED 6325

Oct. 05, 2016 NON-FINAL ACTION WRITTEN 72505

Oct. 05, 2016 PREVIOUS ALLOWANCE COUNT WITHDRAWN

Oct. 04, 2016 WITHDRAWN FROM PUB - OG REVIEW QUERY 99910

Sep. 15, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 15, 2016 ASSIGNED TO EXAMINER 72505

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

May 27, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 25, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: DE JONGE, KATHLEEN RUS Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Oct. 28, 2016

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Extension of Time

Proceeding
Number:

87045934 Filing Date: Jan 03, 2017

Status: Not Instituted Status Date: Jan 03, 2017

Interlocutory

 



Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

TO INFINITY AND BEYOND Request For Extension of Time to File Opposition 87045934

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Jan 03, 2017

2 EXTENSION OF TIME GRANTED Jan 03, 2017



 

Mark Information

Mark Literal
Elements:

ELENA OF VALORA

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Name Portrait
Consent:

The name(s), portrait(s), and/or signature(s) shown in the mark does not identify a particular living individual.

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring Shirts, Hoodies, Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks, Baby One Pieces,
Cases and Skins, Stickers, Posters, Canvas Prints, Photographic Prints, Art Prints, Framed Prints, Metal Prints, Throw Pillows, Mugs,
Travel Mugs, Greeting Cards, Postcards, Calendars, Spiral Notebooks, Hardcover Journals, Tote Bags, Studio Pouches, Drawstring
Bags, Laptop Sleeves, Phone Accessories, Laptop Accessories

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Generated on: This page was generated by TSDR on 2017-02-22 15:02:03 EST

Mark: ELENA OF VALORA

US Serial Number: 87045460 Application Filing
Date:

May 20, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

TM5 Common Status
Descriptor:

LIVE/APPLICATION/Under Examination

The trademark application has been accepted by the Office (has met the
minimum filing requirements) and that this application has been assigned to
an examiner.

Status: A non-final Office action has been sent (issued) to the applicant. This is a letter from the examining attorney requiring additional
information and/or making an initial refusal. The applicant must respond to this Office action. To view all documents in this file, click on
the Trademark Document Retrieval link at the top of this page.

Status Date: Sep. 27, 2016



Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St., Unit 110
Los Angeles, CALIFORNIA UNITED STATES 90012

Legal Entity Type: CORPORATION State or Country
Where Organized:

CALIFORNIA

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON UNITED STATES 97208

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Sep. 27, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 26, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 24, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE ASHLEY Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: TMEG LAW OFFICE 107 - EXAMINING
ATTORNEY ASSIGNED

Date in Location: Sep. 27, 2016



 

Mark Information

Mark Literal
Elements:

MORTIMER MOUSE

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring cases for mobile phones, posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Attorney/Correspondence Information

Generated on: This page was generated by TSDR on 2017-02-22 15:03:31 EST

Mark: MORTIMER MOUSE

US Serial Number: 86943069 Application Filing
Date:

Mar. 16, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: Review prior to publication completed.

Status Date: Feb. 02, 2017

Publication Date: Mar. 07, 2017



Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Feb. 15, 2017 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Jan. 31, 2017 EXPARTE APPEAL TERMINATED 943069

Jan. 30, 2017 APPROVED FOR PUB - PRINCIPAL REGISTER

Jan. 30, 2017 EXAMINER'S AMENDMENT ENTERED 88888

Jan. 30, 2017 NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED 6328

Jan. 30, 2017 EXAMINERS AMENDMENT E-MAILED 6328

Jan. 30, 2017 EXAMINERS AMENDMENT -WRITTEN 90292

Jan. 17, 2017 JURISDICTION RESTORED TO EXAMINING ATTORNEY 943069

Jan. 10, 2017 EX PARTE APPEAL-INSTITUTED 943069

Jan. 10, 2017 EXPARTE APPEAL RECEIVED AT TTAB

Dec. 04, 2016 NOTIFICATION OF FINAL REFUSAL EMAILED

Dec. 04, 2016 FINAL REFUSAL E-MAILED

Dec. 04, 2016 FINAL REFUSAL WRITTEN 90292

Nov. 17, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Nov. 16, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Nov. 16, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Jun. 10, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION WRITTEN 90292

Jun. 10, 2016 ASSIGNED TO EXAMINER 90292

Apr. 05, 2016 APPLICANT/CORRESPONDENCE CHANGES (NON-RESPONSIVE) ENTERED 88888

Apr. 05, 2016 TEAS CHANGE OF OWNER ADDRESS RECEIVED

Mar. 21, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Mar. 19, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: CHANG, ELIZABETH YI HS Law Office
Assigned:

LAW OFFICE 115

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Feb. 02, 2017

Proceedings

Summary

Number of
Proceedings:

1

Type of Proceeding: Exparte Appeal  



Proceeding
Number:

86943069 Filing Date: Jan 10, 2017

Status: Terminated Status Date: Jan 31, 2017

Interlocutory
Attorney:

Plaintiff(s)

Name: 47 / 72 Inc.

Correspondent
Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND OR , 97208
UNITED STATES

Correspondent e-
mail:

tmsupport@breanlaw.com , luke@breanlaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

MORTIMER MOUSE Publication/Issue Review Complete 86943069

Prosecution History

Entry Number History Text Date Due Date

1 APPEAL TO BOARD Jan 10, 2017

2 APPEAL ACKNOWLEDGED Jan 10, 2017

3 INSTITUTED Jan 10, 2017

4 APPEAL BRIEF Jan 10, 2017

5 APPEAL FORWARDED TO EXAMINER FOR BRIEF Jan 17, 2017

6 TERMINATED Jan 31, 2017
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Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number: ESTTA811411

Filing date: 04/04/2017

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Disney Enterprises, Inc.

Granted to Date
of previous ex-
tension

04/05/2017

Address 500 South Buena Vista Street
Burbank, CA 91521
UNITED STATES

Attorney informa-
tion

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON, DC 20036
UNITED STATES
Linda.McLeod@kelly-ip.com, DisneyOpp@kelly-ip.com, lit-docket-
ing@kelly-ip.com

Applicant Information

Application No 87045934 Publication date 12/06/2016

Opposition Filing
Date

04/04/2017 Opposition Peri-
od Ends

04/05/2017

Applicant 47 / 72 Inc.
900 East 1st St. #110
Los Angeles, CA 90012
UNITED STATES

Goods/Services Affected by Opposition

Class 035. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Online retail store services featuring shirts,
hooded sweatshirts, sweatshirts,one-Â-piece clothing for babies, cases for mobile phones, phone ac-
cessories, posters, pillows, mugs, tote bags

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

No bona fide intent to use mark in commerce for
identified goods or services

Trademark Act Section 1(b)

Fraud on the USPTO In re Bose Corp., 580 F.3d 1240, 91 USPQ2d
1938 (Fed. Cir. 2009)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/ Registra- NONE Application Date NONE

http://estta.uspto.gov


tion No.

Registration Date NONE

Word Mark TO INFINITY AND BEYOND

Goods/Services Entertainment services; films; television shows; books; prerecorded
DVDs; prerecorded videos; online and streaming films; clothing; toys

Attachments NOO against 47 - 72 Inc.'s TO INFINITY AND BEYOND.pdf(1115964 bytes )

Signature /Linda K. McLeod/

Name Linda K. McLeod

Date 04/04/2017
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 

 

DISNEY ENTERPRISES, INC., 
 

Opposer  

v. 

47 / 72 Inc., 
 

Applicant. 
 

 
 

Opposition No.: 
 

Mark:  TO INFINITY AND BEYOND 
 

Serial No.: 87045934 
 
Filed:  May 21, 2016 

 

 
 

NOTICE OF OPPOSITION 
 

Disney Enterprises, Inc., a corporation of the State of Delaware, having a 

principal place of business at 500 South Buena Vista Street, Burbank, California, 91521, 

believes that it is being damaged by the application and will be damaged by the 

registration of the mark shown in Application Serial No. 87045934, and hereby opposes 

the same.  As grounds for its opposition, Opposer alleges that, upon actual knowledge 

with respect to itself and its own acts, and upon information and belief as to other 

matters: 

Opposer and its Business 
 
1. Opposer, Disney Enterprises, Inc., is a corporation of the State of 

Delaware, having a principal place of business at 500 South Buena Vista Street, 

Burbank, California 91521. 

2. Opposer, through its related companies and licensees (collectively, 

“Opposer” or “Disney”), is one of the world’s leading producers and providers of 

entertainment, films, music, toys, and other consumer products.  Opposer engages in a 



2 

 

vast licensing program under which it uses or licenses the use of its properties, 

characters, and trademarks in connection with a variety of products and services, 

including but not limited to entertainment services, television programs, motion picture 

films, comic books, toys, dolls, decals, stickers, mugs, sporting goods, bags, personal 

care products, linens, towels, apparel, footwear, food, theme parks, online games, 

computer games, video games, music, and mobile applications. 

3. Opposer, since long before the filing date of the opposed application and 

any date of use that may be proven by Applicant, has been using the mark TO 

INFINITY AND BEYOND, which was first used in connection with Opposer’s well-known 

animated film Toy Story (1995).   

4. Opposer’s Toy Story film featuring it’s TO INFINITY AND BEYOND mark 

has been enormously successful, earning millions of dollars in box-office sales, received 

three Academy Award nominations and won a Special Achievement Academy Award in 

1995. Following the success of Opposer’s Toy Story film, Opposer has produced two 

film sequels and a third sequel, Toy Story 4, scheduled for 2019 release, as part of its 

Toy Story film franchise and series.  Many of Opposer’s films from its Toy Story 

franchise are available on DVD and streaming online. 

5. Before the filing date of the opposed application and any date of use that 

may be proven by Applicant, Opposer has used and/or licensed the use of its TO 

INFINITY AND BEYOND mark in commerce in connection with clothing as shown in the 

representative samples below.  These products are offered and sold through major 

online retail outlets, including amazon.com and other outlets.  (Collectively, the products 

and services identified in Paragraphs 3-5 are referred to as “Opposer’s Goods and 
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Services”). 

 

 

 

 

 



4 
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Applicant and its INFINITY AND BEYOND Application 

6. 47 / 72 Inc. (“Applicant”), the listed owner of Application Serial No. 

87045934 (“Application”), is a Delaware corporation with an address of 900 East 1st 

Street, Unit #110, Los Angeles, California 90012. 

7. On May 21, 2016, after the release of Opposer’s Toy Story film and after 

the first use of Opposer’s TO INFINITY AND BEYOND mark, Applicant filed the 

Application under Section 1(b), 15 U.S.C. § 1051(b), seeking to register the TO 

INFINITY AND BEYOND mark (“Applicant’s TO INFINITY AND BEYOND Mark”) for “on-

line retail store services featuring shirts, hooded sweatshirts, one-piece clothing for 

babies, cases for mobile phones, phone accessories, posters, pillows, mugs, tote bags” 

in Class 35 (“Applicant’s Services”). 

8. On May 21, 2016, Applicant’s attorney, Luke Brean, signed a 

declaration in support of the Application, stating, in relevant part: “the applicant is the 

owner of the trademark/service mark sought to be registered … the applicant has a 

bona fide intention, and is entitled, to use the mark in commerce on or in connection 

with the goods/services in the application.  The signatory believes that to the best of the 

signatory's knowledge and belief, no other persons, except, if applicable, concurrent 

users, have the right to use the mark in commerce, either in the identical form or in such 

near resemblance as to be likely, when used on or in connection with the 

goods/services of such other persons, to cause confusion or mistake, or to deceive.  

The signatory being warned that willful false statements and the like are punishable by 

fine or imprisonment, or both, under 18 U.S.C. § 1001, and that such willful false 

statements and the like may jeopardize the validity of the application or any registration 



6 

 

resulting therefrom, declares that all statements made of his/her own knowledge are 

true and all statements made on information and belief are true” (the “Declaration”). 

9. On December 6, 2016, Applicant’s TO INFINITY AND BEYOND Mark 

was published for opposition in the Trademark Official Gazette (TMOG), and Opposer 

timely filed an extension of time to oppose on January 3, 2017. 

10. In addition to the opposed Application, Applicant has an established 

pattern of filing numerous intent-to-use applications for marks that are identical or nearly 

identical to well-known marks owned by Opposer and others.   



7 

 

11. For example, in 2016, Applicant filed six other applications for the marks 

below that are owned by and associated with Opposer as a source identifier.  Printouts 

for each of these applications from the PTO’s TSDR database are collectively attached 

as Exhibit A. 

Mark App. No./Date Classes and Goods and Services Applicant Name 

JUST KEEP SWIMMING 

 

87086259 

28-JUN-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING CLOTHING, POSTERS, ART PRINTS ON 

CANVAS, STICKERS, MUGS, PILLOWS, BAGS, MOBILE 

PHONE CASES 

47 / 72 INC.  

HOUSE OF MOUSE 87007599 

20-APR-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODED SWEATSHIRTS, ONE-

PIECE CLOTHING FOR BABIES, MOBILE ELECTRONIC 

CASES, POSTERS, PILLOWS, MUGS, TOTE BAGS 

47 / 72 INC.  

LET IT GO 87109413 

19-JUL-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING CLOTHING, POSTERS, PILLOWS, MUGS, 

BAGS, AND MOBILE ELECTRONICS CASES AND COVERS 

47 / 72 INC.  

OHANA MEANS FAMILY 

 

87027954 

06-MAY-2016 

INT. CL. 35: ONLINE RETAIL STORE SERVICES 

FEATURING CLOTHING, POSTERS, PILLOWS, MUGS, 

BAGS, AND MOBILE ELECTRONICS CASES AND COVERS 

47 / 72 INC.  

 

ELENA OF VALORA 

 

87045460 

20-MAY-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODIES, SWEATSHIRTS, 

LEGGINGS, SCARVES, PENCIL SKIRTS, LOOKBOOKS, 

BABY ONE PIECES, CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, PHOTOGRAPHIC PRINTS, 

ART PRINTS, FRAMED PRINTS, METAL PRINTS, THROW 

PILLOWS, MUGS, TRAVEL MUGS, GREETING CARDS, 

POSTCARDS, CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, STUDIO 

POUCHES, DRAWSTRING BAGS, LAPTOP SLEEVES, 

PHONE ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  

 

MORTIMER MOUSE 

 

86943069 

16-MAR-2016 

INT. CL. 35 ON-LINE RETAIL STORE SERVICES 

FEATURING SHIRTS, HOODIES, SWEATSHIRTS, 

LEGGINGS, SCARVES, PENCIL SKIRTS, LOOKBOOKS, 

BABY ONE PIECES, CASES AND SKINS, STICKERS, 

POSTERS, CANVAS PRINTS, PHOTOGRAPHIC PRINTS, 

ART PRINTS, FRAMED PRINTS, METAL PRINTS, THROW 

PILLOWS, MUGS, TRAVEL MUGS, GREETING CARDS, 

POSTCARDS, CALENDARS, SPIRAL NOTEBOOKS, 

HARDCOVER JOURNALS, TOTE BAGS, STUDIO 

POUCHES, DRAWSTRING BAGS, LAPTOP SLEEVES, 

PHONE ACCESSORIES, LAPTOP ACCESSORIES 

47 / 72 INC.  
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12. Moreover, on information and belief, Applicant has an interest in and/or 

offers clothing through RageOn!, an online retailer for clothing and other products 

located at www.rageon.com.  

13. On information and belief, and without authorization or consent from 

Opposer, www.rageon.com offers clothing featuring characters, images, and marks 

from Opposer’s well-known Toy Story film franchise, including the representative 

samples below.    
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COUNT I: Likelihood of Confusion, 15 U.S.C. § 1052(d) 

14. Opposer repeats and realleges each and every allegation set forth 

above. 

15. Opposer has priority based on its prior use in commerce of Opposer’s 

TO INFINITY AND BEYOND Mark in connection with Opposer’s Goods and Services 

before the filing date of the Application, and before any date of first use that may be 

proven by Applicant.   

16. Applicant’s TO INFINITY AND BEYOND Mark is identical in sound, 

appearance, and connotation to Opposer’s TO INFINITY AND BEYOND Mark.  

17. Applicant’s Services are highly related to Opposer’s Goods and 

Services.  Indeed, Opposer has used its TO INFINITY AND BEYOND Mark in 

commerce in connection with clothing.  Further, Opposer itself owns and operates an 

online retail store located at disneystore.com that features the very same types of 

products identified in the Application. 

18. Moreover, in view of Opposer’s extensive licensing program for its 

entertainment properties, characters, and trademarks for decades, including products 

and services in connection with its Toy Story film franchise, the public understands and 

is accustomed to Opposer offering the very same types of products identified in the 

opposed Application.  Under these circumstances, there is an increased likelihood that 

consumers will mistakenly believe that Applicant’s Services, and the products offered 

thereunder, are affiliated with or authorized by Opposer. 

19. In addition, the fact that Applicant has engaged in a pattern of bad faith 

conduct by filing numerous applications for well-known marks owned by Opposer (and 
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others), and has engaged in bad faith by offering products on a website that also offers 

unauthorized products bearing  images and marks from Opposer’s well-known and 

popular Toy Story film franchise, further enhances a likelihood of confusion in this case. 

20. Accordingly, Applicant’s TO INFINITY AND BEYOND Mark, when 

registered and used in connection with Applicant’s Services, is likely to cause confusion, 

or to cause mistake, or to deceive with Opposer’s TO INFINITY AND BEYOND Mark 

and Opposer’s Goods and Services in violation of Section 2(d) of the Lanham Act, as 

amended, 15 U.S.C. § 1052(d). 

COUNT II: Lack of Bona Fide Intent to Use, 15 U.S.C. § 1051(b) 

21. Opposer repeats and realleges each and every allegation set forth 

above. 

22. On information and belief, Applicant lacked the requisite bona fide intent 

to use the mark in commerce under Section 1(b), 15 U.S.C. § 1051(b), on or in 

connection with all of Applicant’s Services as of the filing date of the Application, and 

continuing to date.   

23. On information and belief, Applicant did not have the requisite bona fide 

intent to use the applied-for mark in connection with any services as of the filing date of 

the Application, and continuing to date. 

24. Further, on information and belief, Applicant was aware that Opposer 

has prior rights in and to Opposer’s TO INFINITY AND BEYOND Mark in connection 

with Opposer’s Goods and Services before filing the opposed application, and any date 

of first use that may be proven by Applicant. 

25. On information and belief, Applicant filed the Application for Applicant’s 
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TO INFINITY AND BEYOND Mark in Class 35 with a bad-faith intent to trade-off of the 

goodwill of Opposer, Opposer’s Goods and Services, and Opposer’s TO INFINITY AND 

BEYOND Mark. 

26. On information and belief, Applicant has a pattern of filing U.S. 

trademark applications for well-known marks owned by Opposer (and others) with a bad 

faith intent to trade-off of the goodwill of Opposer and its marks to the damage and 

detriment of Opposer. 

27. On information and belief, Applicant’s pattern of bad-faith trademark 

filings is further evidence of its lack of a bona fide intent to use Applicant’s TO INFINITY 

AND BEYOND Mark in commerce. 

28. Accordingly, Applicant lacks the required bona fide intent to use the 

mark in commerce, and the Application should be held void and refused registration. 

COUNT III: Fraud 

29. Opposer repeats and realleges each and every allegation set forth 

above. 

30. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on May 21, 2016, 

Applicant was aware of Opposer’s TO INFINITY AND BEYOND Mark and Opposer’s 

Goods and Services. 

31. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on May 21, 2016, 

Applicant knew or acted in a reckless disregard of the truth that it did not have a bona 

fide intent to use its mark in commerce; that it intended to trade-off of the goodwill of 



13 

 

Opposer’s TO INFINITY AND BEYOND Mark, and that it intended to commit fraud on 

the PTO to gain a registration for Applicant’s TO INFINITY AND BEYOND Mark for 

which it was not entitled. 

32. On information and belief, at the time Applicant, through counsel, signed 

and filed the Application and supporting Declaration before the PTO on May 21, 2016, 

Applicant knew or acted in a reckless disregard of the truth that it was not the owner of 

the TO INFINITY AND BEYOND mark; that it was not entitled to use such mark in 

commerce; that Opposer is the owner of Opposer’s TO INFINITY AND BEYOND Mark, 

and that Opposer has superior and exclusive rights in such mark. 

33. On information and belief, at the time Applicant signed and filed the 

Application and supporting Declaration on May 21, 2016, Applicant knew or acted in a 

reckless disregard of the truth with respect to its claims that Applicant “has a bona fide 

intention and is entitled to use the mark in commerce,” and that “no other persons… 

have the right to use the mark in commerce, either in identical form or in such near 

resemblance as to be likely, when used on or in connection with the goods/services of 

such person, to cause confusion or mistake, or to deceive,” because such claims were 

false and misleading with an intent to deceive the PTO and were material statements.   

34. The PTO accepted and relied on Applicant’s false and misleading 

material statements in its Declaration in approving the Application for Applicant’s TO 

INFINITY AND BEYOND Mark for publication, by issuing the Notice of Publication on 

November 16, 2016, and by publishing the Applicant’s TO INFINITY AND BEYOND 

Mark on December 6, 2016. 

35. On information and belief, but for Applicant’s false and misleading 
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material statements in its Declaration, the PTO would not have approved the Application 

for Applicant’s TO INFINITY AND BEYOND Mark for publication, and it would not have 

allowed the mark to be published. 

36. On information and belief, Applicant, in making such false and 

misleading material statements in its Application and supporting Declaration filed before 

the PTO, intended to procure a registration to which it was not entitled, and thus 

committed fraud on the PTO. 

37. Accordingly, the oppositions should be sustained and the Application 

should be refused registration on the ground of fraud. 
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WHEREFORE, Opposer believes that it is being damaged by the Application, and 

will be damaged by the registration of the mark shown in the Application, and requests 

that the opposition be sustained, and that registration to Applicant be refused. 

Respectfully submitted,  

DISNEY ENTERPRISES, INC. 

 

Dated: April 4, 2017 By:  /Linda K. McLeod/  
David M. Kelly  
david.kelly@kelly-ip.com  
Linda K. McLeod 
linda.mcleod@kelly-ip.com  
Kelu L. Sullivan 
kelu.sullivan@kelly-ip.com  
Kelly IP, LLP 
1919 M Street, N.W., Suite 610 
Washington, D.C. 20036 
Telephone:  202-808-3570 
Facsimile:  202-354-5232  

Attorneys for Opposer 

 



 

 

 

 

 

 

EXHIBIT A 



 

Mark Information

Mark Literal
Elements:

JUST KEEP SWIMMING

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring clothing, posters, art prints on canvas, stickers, mugs, pillows, bags, mobile phone cases

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-04-04 11:16:30 EDT

Mark: JUST KEEP SWIMMING

US Serial Number: 87086259 Application Filing
Date:

Jun. 28, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Feb. 07, 2017

Publication Date: Oct. 11, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES,, CALIFORNIA 90012
UNITED STATES

Phone: 503-549-4854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Feb. 07, 2017 OPPOSITION INSTITUTED NO. 999999 232732

Nov. 10, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Oct. 11, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Oct. 11, 2016 PUBLISHED FOR OPPOSITION

Sep. 21, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 02, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

Jul. 01, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Jul. 01, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: WILLISTON, JENNIFER LY Law Office
Assigned:

LAW OFFICE 105

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 05, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91232732 Filing Date: Feb 07, 2017

Status: Pending Status Date: Feb 07, 2017

Interlocutory
Attorney:

ANDREW P BAXLEY

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES, CA , 90012
UNITED STATES

Associated marks

Mark Application Status
Serial
Number

Registration
Number

JUST KEEP SWIMMING Opposition Pending 87086259

 



Plaintiff(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M ST NW STE 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

JUST KEEP SWIMMING

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Feb 07, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Feb 07, 2017 Mar 19, 2017

3 PENDING, INSTITUTED Feb 07, 2017

4 D REQ TO W/DRAW AS ATTORNEY Feb 07, 2017

5 RESPONSE DUE 30 DAYS (DUE DATE) Feb 13, 2017 Mar 15, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87086259 Filing Date: Nov 10, 2016

Status: Terminated Status Date: Feb 08, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

JUST KEEP SWIMMING Opposition Pending 87086259

Potential Opposer(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, NWSuite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Nov 10, 2016

2 EXTENSION OF TIME GRANTED Nov 10, 2016



 

Mark Information

Mark Literal
Elements:

HOUSE OF MOUSE

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring shirts, hooded sweatshirts, sweatshirts, one-piece clothing for babies, mobile electronics cases,
posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-04-04 11:17:04 EDT

Mark: HOUSE OF MOUSE

US Serial Number: 87007599 Application Filing
Date:

Apr. 20, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Jan. 25, 2017

Publication Date: Sep. 27, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

MIKE LIN
47 / 72 INC
900 EAST 1ST STREET #110
LOS ANGELES, CALIFORNIA 90012
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jan. 25, 2017 OPPOSITION INSTITUTED NO. 999999 232469

Oct. 21, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Sep. 27, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Sep. 27, 2016 PUBLISHED FOR OPPOSITION

Sep. 07, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Aug. 25, 2016 LAW OFFICE PUBLICATION REVIEW COMPLETED 66213

Aug. 24, 2016 ASSIGNED TO LIE 66213

Aug. 08, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 06, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Aug. 05, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Aug. 05, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Aug. 04, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Aug. 04, 2016 NON-FINAL ACTION E-MAILED 6325

Aug. 04, 2016 NON-FINAL ACTION WRITTEN 82435

Aug. 03, 2016 ASSIGNED TO EXAMINER 82435

Apr. 25, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Apr. 23, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: BOONE, JOHN C Law Office
Assigned:

LAW OFFICE 108

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Aug. 25, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91232469 Filing Date: Jan 25, 2017

Status: Pending Status Date: Jan 25, 2017

Interlocutory
Attorney:

YONG OH (RICHARD) KIM

 



Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

MIKE LIN
47 / 72 INC
900 EAST 1ST STREET #110
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

mikelinsf@gmail.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

HOUSE OF MOUSE Opposition Pending 87007599

Plaintiff(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M STREET NW, SUITE 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

HOUSE OF MOUSE

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jan 25, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jan 25, 2017 Mar 06, 2017

3 PENDING, INSTITUTED Jan 25, 2017

4 D REQ TO W/DRAW AS ATTORNEY Jan 30, 2017

5 SUSPENDED Feb 07, 2017

6 D APPEARANCE / POWER OF ATTORNEY Mar 06, 2017

7 RESPONSE DUE 30 DAYS (DUE DATE) Mar 11, 2017 Apr 10, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87007599 Filing Date: Oct 21, 2016

Status: Terminated Status Date: Jan 25, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

HOUSE OF MOUSE Opposition Pending 87007599

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com



Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Oct 21, 2016

2 EXTENSION OF TIME GRANTED Oct 21, 2016



 

Mark Information

Mark Literal
Elements:

LET IT GO

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring clothing, posters, pillows, mugs, bags, and mobile electronics cases and covers

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St., Unit #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Generated on: This page was generated by TSDR on 2017-04-04 11:17:34 EDT

Mark: LET IT GO

US Serial Number: 87109413 Application Filing
Date:

Jul. 19, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Feb. 22, 2017

Publication Date: Oct. 25, 2016



Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES, CALIFORNIA 90012
UNITED STATES

Phone: 503-549-4854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Feb. 22, 2017 OPPOSITION INSTITUTED NO. 999999 233037

Nov. 23, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Oct. 25, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Oct. 25, 2016 PUBLISHED FOR OPPOSITION

Oct. 05, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 15, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 15, 2016 ASSIGNED TO EXAMINER 72505

Aug. 12, 2016 ASSIGNED TO EXAMINER 80802

Jul. 25, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Jul. 22, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: DE JONGE, KATHLEEN RUS Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 16, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91233037 Filing Date: Feb 22, 2017

Status: Pending Status Date: Feb 22, 2017

Interlocutory
Attorney:

MIKE WEBSTER

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

47 / 72 INC
900 EAST 1ST ST #110
LOS ANGELES CA , 90012
UNITED STATES

Associated marks

Mark Application Status
Serial
Number

Registration
Number

 



LET IT GO Opposition Pending 87109413

Plaintiff(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M STREET NW , SUITE 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

LET IT GO

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Feb 22, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Feb 22, 2017 Apr 03, 2017

3 PENDING, INSTITUTED Feb 22, 2017

4 D REQ TO W/DRAW AS ATTORNEY Feb 23, 2017

5 RESPONSE DUE 30 DAYS (DUE DATE) Feb 28, 2017 Mar 30, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87109413 Filing Date: Nov 23, 2016

Status: Terminated Status Date: Feb 22, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

LET IT GO Opposition Pending 87109413

Potential Opposer(s)

Name: Disney Enterprises, Inc

Correspondent
Address:

Kelu L. Sullivan
Kelly IP, LLP
1919 M Street, NWSuite 610
WASHINGTON DC , 20036
UNITED STATES

Correspondent e-
mail:

kelu.sullivan@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Nov 23, 2016

2 EXTENSION OF TIME GRANTED Nov 23, 2016



 

Mark Information

Mark Literal
Elements:

OHANA MEANS FAMILY

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Translation: The English translation of "OHANA" in the mark is "family".

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring clothing, posters, pillows, mugs, bags, and mobile electronics cases and covers

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Generated on: This page was generated by TSDR on 2017-04-04 11:17:57 EDT

Mark: OHANA MEANS FAMILY

US Serial Number: 87027954 Application Filing
Date:

May 06, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

TM5 Common Status
Descriptor:

LIVE/APPLICATION/Opposition Pending

The pending trademark application has been examined by the Office and was
published for opposition, at which time one or more oppositions were filed but
they have not yet been decided.

Status: An opposition after publication is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Mar. 08, 2017

Publication Date: Nov. 08, 2016



Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA UNITED STATES 90012

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

47 / 72 INC
900 E 1ST ST #110
LOS ANGELES, CALIFORNIA UNITED STATES 90012

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Mar. 08, 2017 OPPOSITION INSTITUTED NO. 999999 233308

Dec. 02, 2016 EXTENSION OF TIME TO OPPOSE RECEIVED

Nov. 08, 2016 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Nov. 08, 2016 PUBLISHED FOR OPPOSITION

Oct. 19, 2016 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Sep. 28, 2016 APPROVED FOR PUB - PRINCIPAL REGISTER

Sep. 27, 2016 EXAMINER'S AMENDMENT ENTERED 88888

Sep. 27, 2016 NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT E-MAILED 6328

Sep. 27, 2016 EXAMINERS AMENDMENT -WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 11, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 10, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE A Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Sep. 30, 2016

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91233308 Filing Date: Mar 08, 2017

Status: Pending Status Date: Mar 08, 2017

Interlocutory
Attorney:

ANDREW P BAXLEY

Defendant

 



Name: 47 / 72 Inc.

Correspondent
Address:

47 / 72 INC
900 E 1ST ST #110
LOS ANGELES CA UNITED STATES , 90012

Associated marks

Mark Application Status
Serial
Number

Registration
Number

OHANA MEANS FAMILY Opposition Pending 87027954

Plaintiff(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

LINDA K MCLEOD
KELLY IP LLP
1919 M ST NW STE 610
WASHINGTON DC UNITED STATES , 20036

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

OHANA MEANS FAMILY

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Mar 08, 2017

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Mar 08, 2017 Apr 17, 2017

3 PENDING, INSTITUTED Mar 08, 2017

4 D REQ TO W/DRAW AS ATTORNEY Mar 10, 2017

5 RESPONSE DUE 30 DAYS (DUE DATE) Mar 16, 2017 Apr 15, 2017

Type of Proceeding: Extension of Time

Proceeding
Number:

87027954 Filing Date: Dec 02, 2016

Status: Terminated Status Date: Mar 08, 2017

Interlocutory
Attorney:

Defendant

Name: 47 / 72 Inc.

Correspondent
Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND OR , 97208

Associated marks

Mark Application Status
Serial
Number

Registration
Number

OHANA MEANS FAMILY Opposition Pending 87027954

Potential Opposer(s)

Name: Disney Enterprises, Inc.

Correspondent
Address:

Linda K. McLeod
Kelly IP, LLP
1919 M Street, N.W., Suite 610
Washington DC UNITED STATES , 20036

Correspondent e-
mail:

Linda.McLeod@kelly-ip.com , DisneyOpp@kelly-ip.com , lit-docketing@kelly-ip.com

Associated marks

Mark Application Status Serial Number
Registration
Number

Prosecution History

Entry Number History Text Date Due Date

1 INCOMING - EXT TIME TO OPPOSE FILED Dec 02, 2016

2 EXTENSION OF TIME GRANTED Dec 02, 2016



 

Mark Information

Mark Literal
Elements:

ELENA OF VALORA

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Name Portrait
Consent:

The name(s), portrait(s), and/or signature(s) shown in the mark does not identify a particular living individual.

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: On-line retail store services featuring Shirts, Hoodies, Sweatshirts, Leggings, Scarves, Pencil Skirts, Lookbooks, Baby One Pieces,
Cases and Skins, Stickers, Posters, Canvas Prints, Photographic Prints, Art Prints, Framed Prints, Metal Prints, Throw Pillows, Mugs,
Travel Mugs, Greeting Cards, Postcards, Calendars, Spiral Notebooks, Hardcover Journals, Tote Bags, Studio Pouches, Drawstring
Bags, Laptop Sleeves, Phone Accessories, Laptop Accessories

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St., Unit 110
Los Angeles, CALIFORNIA 90012

Generated on: This page was generated by TSDR on 2017-04-04 11:18:31 EDT

Mark: ELENA OF VALORA

US Serial Number: 87045460 Application Filing
Date:

May 20, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: A non-final Office action has been sent (issued) to the applicant. This is a letter from the examining attorney requiring additional
information and/or making an initial refusal. The applicant must respond to this Office action. To view all documents in this file, click on
the Trademark Document Retrieval link at the top of this page.

Status Date: Sep. 27, 2016



UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

CALIFORNIA

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

LUKE BREAN
BREANLAW, LLC
P.O. BOX 4120, ECM #72065
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Sep. 27, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION E-MAILED 6325

Sep. 27, 2016 NON-FINAL ACTION WRITTEN 91170

Aug. 12, 2016 ASSIGNED TO EXAMINER 91170

May 26, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

May 24, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: NGUYEN, NICOLE A Law Office
Assigned:

LAW OFFICE 107

File Location

Current Location: TMEG LAW OFFICE 107 - EXAMINING
ATTORNEY ASSIGNED

Date in Location: Sep. 27, 2016



 

Mark Information

Mark Literal
Elements:

MORTIMER MOUSE

Standard Character
Claim:

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

Mark Drawing
Type:

4 - STANDARD CHARACTER MARK

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Online retail store services featuring cases for mobile phones, posters, pillows, mugs, tote bags

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(b)

Basis Information (Case Level)

Filed Use: No Currently Use: No Amended Use: No

Filed ITU: Yes Currently ITU: Yes Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: 47 / 72 Inc.

Owner Address: 900 East 1st St. #110
Los Angeles, CALIFORNIA 90012
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

DELAWARE

Attorney/Correspondence Information

Generated on: This page was generated by TSDR on 2017-04-04 11:20:06 EDT

Mark: MORTIMER MOUSE

US Serial Number: 86943069 Application Filing
Date:

Mar. 16, 2016

Filed as TEAS
Plus:

Yes Currently TEAS
Plus:

Yes

Register: Principal

Mark Type: Service Mark

Status: Application has been published for opposition. The opposition period begins on the date of publication.

Status Date: Mar. 07, 2017

Publication Date: Mar. 07, 2017



Attorney of Record

Attorney Name: Luke Brean

Attorney Primary
Email Address:

tmsupport@breanlaw.com Attorney Email
Authorized:

Yes

Correspondent

Correspondent
Name/Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND, OREGON 97208
UNITED STATES

Phone: 5035494854

Correspondent e-
mail:

tmsupport@breanlaw.com Correspondent e-
mail Authorized:

Yes

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Mar. 07, 2017 OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-MAILED

Mar. 07, 2017 PUBLISHED FOR OPPOSITION

Feb. 15, 2017 NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED

Jan. 31, 2017 EXPARTE APPEAL TERMINATED 943069

Jan. 30, 2017 APPROVED FOR PUB - PRINCIPAL REGISTER

Jan. 30, 2017 EXAMINER'S AMENDMENT ENTERED 88888

Jan. 30, 2017 NOTIFICATION OF EXAMINERS AMENDMENT E-MAILED 6328

Jan. 30, 2017 EXAMINERS AMENDMENT E-MAILED 6328

Jan. 30, 2017 EXAMINERS AMENDMENT -WRITTEN 90292

Jan. 17, 2017 JURISDICTION RESTORED TO EXAMINING ATTORNEY 943069

Jan. 10, 2017 EX PARTE APPEAL-INSTITUTED 943069

Jan. 10, 2017 EXPARTE APPEAL RECEIVED AT TTAB

Dec. 04, 2016 NOTIFICATION OF FINAL REFUSAL EMAILED

Dec. 04, 2016 FINAL REFUSAL E-MAILED

Dec. 04, 2016 FINAL REFUSAL WRITTEN 90292

Nov. 17, 2016 TEAS/EMAIL CORRESPONDENCE ENTERED 88889

Nov. 16, 2016 CORRESPONDENCE RECEIVED IN LAW OFFICE 88889

Nov. 16, 2016 TEAS RESPONSE TO OFFICE ACTION RECEIVED

Jun. 10, 2016 NOTIFICATION OF NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION E-MAILED 6325

Jun. 10, 2016 NON-FINAL ACTION WRITTEN 90292

Jun. 10, 2016 ASSIGNED TO EXAMINER 90292

Apr. 05, 2016 APPLICANT/CORRESPONDENCE CHANGES (NON-RESPONSIVE) ENTERED 88888

Apr. 05, 2016 TEAS CHANGE OF OWNER ADDRESS RECEIVED

Mar. 21, 2016 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM

Mar. 19, 2016 NEW APPLICATION ENTERED IN TRAM

TM Staff and Location Information

TM Staff Information

TM Attorney: CHANG, ELIZABETH YI HS Law Office
Assigned:

LAW OFFICE 115

File Location

Current Location: PUBLICATION AND ISSUE SECTION Date in Location: Feb. 02, 2017

Proceedings

Summary

Number of 1



Proceedings:

Type of Proceeding: Exparte Appeal

Proceeding
Number:

86943069 Filing Date: Jan 10, 2017

Status: Terminated Status Date: Jan 31, 2017

Interlocutory
Attorney:

Plaintiff(s)

Name: 47 / 72 Inc.

Correspondent
Address:

EUGENE BELIY
BREANLAW LLC
P O BOX 4120
PORTLAND OR , 97208
UNITED STATES

Correspondent e-
mail:

tmsupport@breanlaw.com , luke@breanlaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

MORTIMER MOUSE Published For Opposition 86943069

Prosecution History

Entry Number History Text Date Due Date

1 APPEAL TO BOARD Jan 10, 2017

2 APPEAL ACKNOWLEDGED Jan 10, 2017

3 INSTITUTED Jan 10, 2017

4 APPEAL BRIEF Jan 10, 2017

5 APPEAL FORWARDED TO EXAMINER FOR BRIEF Jan 17, 2017

6 TERMINATED Jan 31, 2017

 



 

 

 

 

 

EXHIBIT O 

 

 

 

 

 

 



Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number: ESTTA798507

Filing date: 01/31/2017

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Kobe Bryant

Granted to Date
of previous ex-
tension

02/01/2017

Address c/o Saltz Matkov P.C., 998 Old Eagle School Road, Suite 1206
Wayne, PA 19087
UNITED STATES

Attorney informa-
tion

KOBE BRYANT
C/O SALTZ MATKOV PC
998 OLD EAGLE SCHOOL ROAD, SUITE 1206
WAYNE, PA 19087
UNITED STATES
mmatkov@saltzmatkov.com, pgalick@saltzmatkov.com,
glauer@saltzmatkov.com Phone:4843187225

Applicant Information

Application No 87005861 Publication date 10/04/2016

Opposition Filing
Date

01/31/2017 Opposition Peri-
od Ends

02/01/2017

Applicant 47 / 72 Inc.
900 East 1st St. #110
Los Angeles, CA 90012
UNITED STATES

Goods/Services Affected by Opposition

Class 035. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Online retail store services featuring shirts,
hooded sweatshirts, sweatshirts,oneÂ--piece clothing for babies, mobile electronics cases, posters,
pillows, mugs, tote bags

Grounds for Opposition

Priority and likelihood of confusion Trademark Act Section 2(d)

False suggestion of a connection with persons,
living or dead, institutions, beliefs, or national
symbols, or brings them into contempt, or disrep-
ute

Trademark Act Section 2(a)

Consists of or comprises a name, portrait, or sig-
nature of a living individual without written con-
sent, or the name, portrait, or signature of a de-
ceased president without the written consent of

Trademark Act Section 2(c)

http://estta.uspto.gov


the surviving spouse

Mark Cited by Opposer as Basis for Opposition

U.S. Application
No.

87021141 Application Date 05/02/2016

Registration Date NONE Foreign Priority
Date

NONE

Word Mark BLACK MAMBA

Design Mark

Description of
Mark

NONE

Goods/Services Class 025. First use: First Use: 0 First Use In Commerce: 0
Athletic footwear; Athletic apparel, namely, shirts, pants, jackets, footwear, hats
and caps, athletic uniforms; Athletic shoes; Athletic uniforms; Baseball caps and
hats; Baselayer bottoms; Baselayer tops; Basketball sneakers; Beanies; Hooded
sweatshirts; Knitted caps; Long sleeve pullovers; Pants; Shorts; Sweatshirts;
Tank tops; Tee shirts; Athletic shorts; Clothing, namely, base layers; Gym pants;
Gym shorts; Jogging pants; Short-sleeved or long-sleeved t-shirts; Sleeveless
jerseys; Sports jerseys; Sports pants; Sweat shorts; Wind pants

Attachments 87021141#TMSN.png( bytes )
Notice of Opposition - Black Mamba application serial no. 87005861.pdf(142328
bytes )

Signature /Matthew D. Matkov/

Name KOBE BRYANT

Date 01/31/2017



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
 
KOBE BRYANT, 

Opposer, 

v. 

47 / 72 INC., 
 
   Applicant. 

 
 
 
In re Application Serial No. 87/005,861 
Mark: The Black Mamba 
 
Opposition No.     

 

 
NOTICE OF OPPOSITION 

 Opposer Mr. Kobe Bryant (hereinafter “Kobe” or “Opposer”), by and through his counsel, 

Saltz Matkov P.C., hereby files this Notice of Opposition against Applicant 47 / 72 Inc. 

(hereinafter “Applicant”).  Kobe believes he will be damaged by registration of the designation 

“The Black Mamba” (the “Applicant’s Designation”) as shown in Application Serial No. 

87/005,861, filed on April 19, 2016 in International Class 35 by Applicant in connection with  

[o]nline retail store services featuring shirts, hooded sweatshirts, 
sweatshirts, onepiece clothing for babies, mobile electronics cases, 
posters, pillows, mugs, tote bags. 
 

Kobe hereby opposes registration of the Applicant’s Designation under the provisions of Sections 

2(a), (c), (d), and 13 of the Trademark Act of July 5, 1946 (the “Lanham Act”), 15 U.S.C. §§ 

1052(a), (c), (d), and 1063. 

 As grounds for opposition, Opposer alleges that: 

1. Kobe Bryant is an individual residing in the State of California.  Kobe is an 

internationally recognized, famous, recently retired professional basketball player who previously 

played in the National Basketball Association (“NBA”) for the Los Angeles Lakers.   



 

2 
 

2. Kobe is a five-time NBA champion (2000-2002, 2009-2010); two-time NBA 

Finals MVP (2009-2010); one-time NBA Most Valuable Player (2008); eighteen-time NBA All 

Star (1998, 2000-2016); four-time NBA All-Star Game MVP (2002, 2007, 2009, 2011); 

eleven-time All-NBA First Team (2002-2004, 2006-2013); two-time All-NBA Second Team 

(2000-2001); two-time All-NBA Third Team (1999, 2005); nine-time NBA All-Defensive First 

Team (2000, 2003-2004, 2006-2011); three-time NBA All-Defensive Second Team (2001-2002, 

2012); two-time NBA scoring champion (2006-2007); NBA Slam Dunk Contest champion 

(1997); NBA All-Rookie Second Team (1997); Los Angeles Lakers all-time leading scorer and the 

third leading scorer in NBA history.  In 2006, he scored a career-high 81 points against the Toronto 

Raptors, the second most points scored in a single game in NBA league history.  Kobe played the 

final NBA game of his career on April 13, 2016. 

3. For many years, and long before April 19, 2016, the filing date of the intent-to-use 

application for Applicant’s Designation, Kobe’s nickname has been recognized worldwide to be 

the “Black Mamba” or simply “Mamba.”  Kobe’s “Black Mamba” nickname has been the subject 

of numerous media articles and advertisements detailing the inception, widespread use, public 

knowledge and general recognition of his nickname across the globe. 

4. For many years, and long before April 19, 2016, the filing date of the intent-to-use 

application for Applicant’s Designation, Kobe and his authorized business partners, sponsors, 

and/or licensees (collectively “Licensees”), have used Kobe’s name and likeness and the “Black 

Mamba” mark and variations thereof (collectively, “Opposer’s Marks”) in the United States in 

connection with, inter alia, the sale and licensing of: shirts and tee shirts; athletic footwear; hats, 

caps; base-layers; athletic uniforms; sweatshirts; posters; trading cards; backpacks; phone cases; 

and water bottles. 
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5. As a result of the use of Opposer’s Marks by Kobe and his Licensees since at least 

as early as 2007, Kobe owns significant and extensive common law rights in Opposer’s Marks.  

During the longstanding, widespread and continuous use of Opposer’s Marks, Kobe and his 

Licensees have expended considerable time, effort, and money on advertising and promotion of 

products and services bearing the Opposer’s Marks.  As a result, Opposer’s Marks have become 

well known by the general public and are recognized and relied upon as identifying Opposer’s 

goods and services and as distinguishing them from the goods and services of others, and have 

come to represent and symbolize extremely valuable goodwill belonging exclusively to Kobe.     

6. For example, in anticipation of and in commemoration of Kobe’s final game in the 

NBA, Nike, Inc. declared April 13 to be “Mamba Day.”  World-class athletes from around the 

globe wore black and gold Kobe shoes and reflected on Kobe’s far-reaching impact on sports as a 

whole in the days leading up to “Mamba Day” as part of a tribute to Kobe’s long and accomplished 

career in the NBA. 

7. One of Kobe’s Licensees recently applied to register the “Black Mamba” mark 

with the U.S. Patent and Trademark Office,  Application No.  87/021,141.   

8. On April 19, 2016, six (6) days after the final NBA game of Kobe’s career, Applicant 

filed an intent-to-use application under Section 1(b) of the Lanham Act, 15 U.S.C. § 1051(b), for 

federal registration of the Applicant’s Designation shown in Application Serial No. 87/005,861 

covering:  

[o]nline retail store services featuring shirts, hooded sweatshirts, 
sweatshirts, one-piece clothing for babies, mobile electronics 
cases, posters, pillows, mugs, tote bags 

 
in International Class 35. 
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9. On May 4, 2016, Kobe filed a Letter of Protest against Applicant’s Designation, 

Application Serial No. 87/005,861, arguing that the registration of Applicant’s Designation would 

falsely suggest a connection with Kobe pursuant to 15 U.S.C. § 1052(a) and that Applicant’s 

Designation consists of the name of Kobe, a living individual who has not provided written 

consent to the Applicant’s Designation pursuant to 15 U.S.C. § 1052(c). 

10. On June 2, 2016, the Office of the Deputy Commissioner for Trademark Examination 

Policy issued a Letter of Protest Memorandum accepting the May 4, 2016 Letter of Protest and 

forwarded the evidence offered to the Examining Attorney. 

 11. Applicant’s Designation, Application Serial No. 87/005,861, was published for 

opposition in the Official Gazette on October 4, 2016. 

 12. The Trademark Trial and Appeal Board extended the opposition period for 

Applicant’s Designation by granting Opposer’s timely requests for extensions.  The opposition 

period for Application Serial No. 87/005,861 is currently set to expire on February 1, 2017.  

Opposer therefore timely files this opposition. 

13. Kobe’s rights in Opposer’s Marks are vastly superior to Applicant’s rights in 

Applicant’s Designation.  A review of Applicant’s other filed registrations shows that Applicant 

has established a pattern and practice of filing applications for well-known and recognized names 

and phrases, including characters and phrases associated with companies like Disney or 

entertainers such as Taylor Swift, Beyonce Knowles, and Jay Z.  It is clear that Applicant is not the 

proper owner of these well-known and recognized terms and phrases, and that these filings are 

made in bad faith for the purpose of taking advantage of the goodwill associated with these marks.  

Such marks include, but are not limited, to the following: “To Infinity and Beyond”; “Let it Go”; 

“Nanu Nanu”; “Just Keep Swimming”; “Haters Gonna Hate”; “Nothing Compares 2 U”; “Ohana 
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Means Family”; “Poison Ivy Park”;  “Swiper no Swiping”; “Elena of Valora”; “99 Problems”;  and 

“Mortimer Mouse.”   

14. On November 3, 2016, an article was published in the World Trademark Review 

wherein the Applicant admits to filing over seventy-one (71) well-known and widely recognized 

marks in International Class 35.  Applicant admits that oppositions such as Kobe’s are “great 

marketing” for his various “brands.”   

15. Similarly, Applicant’s filing of the application for Applicant’s Designation here is an 

improper filing made solely for the purpose of taking advantage of the goodwill associated with 

Kobe’s name and reputation. 

FIRST GROUND FOR OPPOSITION TO REGISTRATION 
False Suggestion of a Connection 

 
16. Kobe is a person within the meaning of the Lanham Act who has a right to privacy 

and publicity in his nickname.  Kobe’s nickname is recognized worldwide as the “Black Mamba” 

or “Mamba.”   

17. The Applicant’s Designation includes the identical nickname used by Kobe.  The 

Applicant’s Designation would be recognized as the name or identity of a person, in that it points 

uniquely and unmistakably to Kobe.   

18. Kobe is not connected with the goods intended to be offered by the Applicant.   

19. The fame or reputation of Kobe is such that, when the mark is used with the 

Applicant's goods or services, a connection with Kobe would be presumed. 

20. Registration should therefore be refused pursuant to 15 U.S.C. § 1052(a).   

SECOND GROUND OF OPPOSITION 
Mark Consists of Name of Living Individual Without His Consent 

21. The Applicant’s Designation comprises a stage name and/or nickname of Kobe in 

violation of his rights of privacy and publicity.  
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22. The public will recognize and understand the Applicant’s Designation as identifying 

Kobe because he is so well-known, both generally and in the Applicant’s proposed class of goods, 

that the public will reasonably assume a connection between Kobe and the goods in connection 

with which the Applicant’s Designation would be used. 

23. Kobe has not consented to Applicant’s application or the registration of Applicant’s 

Designation. 

24. Registration should therefore be refused pursuant to 15 U.S.C. § 1052(c).   

THIRD GROUND OF OPPOSITION 
Likelihood of Confusion 

25. Applicant’s Designation is similar to Opposer’s Marks, such that it is likely to 

cause confusion, to cause mistake, or to deceive. 

26. The goods applied for by Applicant under Applicant’s Designation are identical to 

or related to the goods Opposer and its Licensees offer and have offered under Opposer’s Marks. 

27. Kobe believes he will be damaged by registration of Applicant’s Designation under 

Section 13 of the Lanham Act, 15 U.S.C. § 1063, on the ground that Applicant’s Designation so 

resembles Opposer’s Marks used by Opposer in the United States and elsewhere as to be likely to 

cause confusion, mistake or to deceive consumers when used on or in connection with the goods 

identified in the application for Applicant’s Designation, with consequent injury to Opposer and to 

the public.   

28. The registration of Applicant’s Designation would grant Applicant rights to which 

it is not entitled, and would be inconsistent with the prior and established rights of Opposer in 

Opposer’s Marks. 

29. Registration should therefore be refused pursuant to 15 U.S.C. § 1052(d).   
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 WHEREFORE, Kobe believes he will be damaged by registration of the Applicant’s 

Designation shown in Application Serial No. 87/005,861 and respectfully requests that the 

registration sought by Applicant be refused. 

 

Dated:  January 31, 2017 
 

Respectfully submitted, 
 
By:  /s/Matthew D. Matkov 
Matthew D. Matkov, Esquire 
Peter A. Galick, Esquire 
Attorney ID Nos. 93661/316665 
Saltz Matkov P.C. 
998 Old Eagle School Rd., Ste. 1206 
Wayne, PA 19087 
(484) 318-7225 
mmatkov@saltzmatkov.com 
pgalick@saltzmatkov.com 
 
Attorneys for Kobe Bryant 
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CERTIFICATE OF SERVICE 
 
 I, Matthew D. Matkov, Esquire, attorney for Opposer Mr. Kobe Bryant, do hereby certify 

that on January 31, 2017, I caused the foregoing Notice of Opposition to be filed via the Electronic 

System for Trademark Trials and Appeals, and that by virtue of this filing and pursuant to 37 CFR 

§2.105, the Trademark Trial and Appeal Board shall prepare a notice of institution, which shall 

identify the proceeding as an opposition, number of the proceeding, and the application(s) 

involved; and the notice shall designate a time, not less than thirty (30) days from the mailing date 

of the notice, within which an answer must be filed.  The notice, which will include a web link or 

web address to access the electronic proceeding record, constitutes service of the notice of 

opposition upon the applicant’s attorney of record below: 

Luke Brean, Esq. 
BreanLaw, LLC 

P.O. Box 4120, ECM #72065 
Portland, Oregon 97208 

 
 
        /s/Matthew D. Matkov   

        Matthew D. Matkov, Esq. 
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“I’m the Banksy of trademarks” – millionaire 

applicant of NASTY WOMAN regards cease-

and-desist from Beyoncé as “great 

marketing”

03
NOV 16

Tim Lince

Self-proclaimed millionaire Mike Lin, who garnered a significant net 

worth thanks to being an early employee at LinkedIn, has a trove of 

politically charged trademark applications that have gathered much 

media attention. In an exclusive discussion, Lin compares himself to 

street artist Banksy and reveals that he has received oppositions (so 

far) from parties including Beyoncé Knowles, Kobe Bryant and 

Disney.

Lin first entered the public eye for his trademark activity in September following a 

series of famous domain and slogan-related filings (including PETS.COM, X.COM, 

99 PROBLEMS and OH SNAP! CHAT). His profile picked up over the weekend 

following a short video posted on celebrity gossip website TMZ, in which he spoke 

about his trademark filing for NASTY WOMAN – filed a day after US presidential 

contender Donald Trump uttered it to rival Hillary Clinton at the final televised 

debate – and warned people not to create merchandise featuring the phrase. As 

the article notes: “Lin says he's spent thousands on trademarks over the years, 

and it's his right to defend them – just like brands [such as] Kleenex would.”

That expense claim is correct, Lin later confirmed to World Trademark Review, 

revealing that he has so far spent around $35,000 on trademark filings this year 

(on 71 marks). This spending spree was made possible thanks to his two-decade 

career in the Silicon Valley, which included being the 43rd employee at LinkedIn 

and multi-year stints at Yahoo! and Zynga. This led to a “current net worth of 

around $3 million”, he claims, as “the LinkedIn IPO made me a multi-millionaire”. 

But tough times followed; after being laid off by Zynga in 2013, he told us he 

became severely depressed and suffered some serious mental health issues due 

to an extended period of unemployment.

After a recovery period which included time with his family in Taiwan, he decided 

that he would start a new business and, inspired by ongoing societal and political 

events, created a clothing company called T-Shirts Matter. This led to the spate of 
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trademark filings, a number of which are politically motivated (including the 

aforementioned NASTY WOMAN, as well as MAKE AMERIKKKA GREAT AGAIN, 

COPS SHOOT FIRST, STOP DMCA and FEAR THE HIJAB). Despite the often 

controversial subject matter, he is confident he will attain the registrations. “I have 

every intention of getting all my marks registered because my new T-Shirt 

company will be a force for social good – 11% of net profits will be going to my 

non-profit 'T-Shirts Matter Foundation', which will then donate to other non-

profits and the arts,” he claims. “With 'Nasty Woman', 47% of net profits [from 

T-shirts using that phrase] will go to Planned Parenthood.”

Whether that will be enough to convince USPTO examiners remains to be seen, 

with a number of the marks likely to face opposition from brand owners. For 

example, a search of his applications (made under the applicant name ‘47 / 72 Inc’) 

reveals some that appear to be Disney-related (including HOUSE OF MOUSE, LET 

IT GO and TO INFINITY AND BEYOND). Other terms are the same as the team 

names featured in mobile game Pokémon Go (TEAM MYSTIC, TEAM INSTINCT and 

TEAM VALOUR). However, Lin stringently denies any of his marks are related to 

brands – going as far to deny any knowledge of them. “I claim no knowledge of 

popular culture,” he stated. “The trademarks are for baseball teams, and I've never 

heard of this ‘Pokémon’ that is being referenced, no clue. I am not going to be 

associated with false association or false assumption, and I disavow any 

knowledge of popular culture, especially around Pokémon or Disney."

His tactic to disavow knowledge of existing brands is one that won’t deter 

oppositions, and he confirmed that he has received cease-and-desists due to 

some of the marks – including from Beyoncé Knowles (for POISON IVY PARK) and 

Kobe Bryant (for THE BLACK MAMBA). But, for Lin, such opposition is seen as a 

potential coup. “Ultimately, I have north of $3 million dollars to play with,” he says. 

“So while I want to make sure that I don’t put myself in a place where I have a lot 

of really expensive legal fees, I know that spending $375 for a trademark is worth 

it because I have people like Beyoncé and Kobe Bryant coming after me. That's 

great marketing for a fledgling T-shirt business. Also, in the Silicon Valley, nine out 

of 10 startups will fail – so I am playing to the same philosophy; my 71 trademarks 

all represent 71 brands, so if nine in 10 fail, I should still get some that actually 

work. That’s fine, that’s something."
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Besides denying knowledge of existing brands and marks, Lin is also seeking to 

evidence use for each term. Most are via T-shirt designs created by his full-time 

designer in Indonesia. One example relates to the mark MORTIMER MOUSE. The 

term is the same name that Walt Disney originally gave to the character that 

would become Mickey Mouse, and it was subsequently used for a character 

characterised as Mickey’s arch-nemesis. Lin explains: “I paid $1,800 to hire artist 

Guy Gilchrist, who has worked on shows such as Muppet Babies and Teenage 

Ninja Turtles. I then art directed my version of Mortimer Mouse, and so my 

trademark refers to my new animated character with triangular ears (because 

Disney went after Deadmau5 for his silhouette with circular ears).”

All of Lin’s work has been assisted by a trademark attorney at Portland-based firm 

BreanLaw (we contacted the firm for comment but have not yet had a response). 

While this has primarily involved filing work, there has also been advice on which 

applications shouldn’t be lodged. “There has been a number of trademarks that I 

have wanted to go for but that I was told not to,” Lin clarified. “I tried to file for 

Black Lives Matter, for example, and they said that it is in the public dialogue and I 

can't do it. So I didn't do it. When I wanted to get MAKE AMERIKKKA GREAT AGAIN, 

my attorney told me there is a 99.9999% chance that the USPTO would reject this. 

So I responded that it means there is a 0.0001% chance that I will get it – so let's 

go for it.” That application has since been suspended.

Overall, Lin sees his actions – both on designing T-shirts and filing trademarks – as 

a performance art piece. He says his job role at the T-shirt company is “CTM – 

chief troublemaker”, and says his primary inspirations at the company are “Banksy 

and the Apple commercial 'Crazy Ones', where historical figures are labelled 

troublemakers for challenging the status quo”, expanding: “This is a bit of an 'FU' 

to major corporations, the 1% and celebrities – I want to play Robin Hood and give 

back to non-profits. I'm the Banksy of trademarks and T-shirts. But ultimately, I’m 

someone that recently went through some difficult times, and I am just trying to 

move on with life and start over. If I wasn't a multi-millionaire, I could literally be 

homeless on the streets (in fact, I’m going to try and get homeless veterans to sell 

the T-shirts to earn money for themselves). Will I fail or be driven in the ground by 

costly legal fees? I don't know; I'm just trying to survive, to move on in life.”
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The ‘Robin Hood’ stance of taking on major corporations appears to stand at odds 

with his earlier statement that he has no knowledge of the companies in question. 

And no doubt many readers of this site will see Lin’s use of terms that are related 

to brands in a negative light. However, it highlights how trademarks are 

sometimes being targeted and used in novel ways – in this instance, as perceived 

art pieces and as part of marketing the launch of a disruptive fashion company. 

The conundrum for brands is how to react; there is a need to protect marks but 

sometimes swinging into action is exactly what the applicant wants.

Channels

Business strategy Registration National procedures In-house issues 

Comments

Please log in or register to leave a comment.

There are no comments on this article 
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OPPOSER’S FIRST SET OF INTERROGATORIES 

 

  
 Opposer, Parkwood Topshop Athletic Limited, pursuant to Rule 33 of the Federal Rules 

of Civil Procedure and 37 C.F.R. § 2.120, hereby serves its first set of interrogatories on 

Applicant, 47 | 72 Inc., and requests that you provide appropriate written responses 

(“RESPONSES”) to the below interrogatories (the “INTERROGATORIES”) separately and 

fully, in writing, under oath, furnishing all such information as is available to it within thirty (30) 

days of service hereof at the offices of Opposer’s attorneys, Latham & Watkins LLP, Attn:  

Laura Washington, 10250 Constellation Blvd. Suite 1100, Los Angeles, CA 90067.   

DEFINITIONS 

1. “APPLICANT,” “YOU,” and “YOUR” shall mean 47 | 72 Inc., Mike Lin, and 

both of their respective attorneys, attorneys-in-fact, agents, representatives, officers, board 

members, employees, guardians, insurance companies, servants, accountants, investigators, 

successors, predecessors, assigns, and anyone else acting on their behalf or subject to their 

CONTROL. 

2. “OPPOSER” shall mean Parkwood Topshop Athletic Limited. 

3. “IVY PARK MARK” shall refer to the IVY PARK mark, registered by 

OPPOSER with the USPTO having Serial No. 86897192 and Registration No. 5169457. 

4. The “CONTESTED MARK” shall refer to the POISON IVY PARK mark, which 

APPLICANT applied for with the USPTO, having Serial No. 87001440.  

5. “DOCUMENT(S)” shall mean and refer to any and all written, recorded (by tape, 

video or otherwise), graphic, or photographic matter, however produced or reproduced, 

pertaining in any manner to the subject matter indicated and includes, without limiting the 

generality of the foregoing, all agreements, appointment books, bills, bills of material, books, 

cablegrams, calendars, cards, cellular telephone data, charts, checks, computer data, computer 
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hard copy, computer printouts, email communications (including email communications between 

and/or among any of the following:  YOU, OPPOSER and/or any party to the above-captioned 

matter), contracts, correspondence, credit memoranda, data files, development reports or studies, 

diaries, electronic mail, expense accounts, feasibility reports or studies, file cards, films, financial 

statements and reports, insurance policies, invoices, journals, ledgers, letters, logs, manuals, 

maps, memoranda, memorials of telephone conversations, microfilm, minutes, notebooks, notes, 

notices, papers, presentations, protocols, publications, purchase orders, receipts, recordings by 

any medium, records, reports, research, slides, specifications, statements, studies, telegrams, 

telexes, text messages, timesheets, transcripts, web pages, and any other pertinent information set 

forth in written language or any electronic representation thereof.  DOCUMENT(S) shall further 

include, without limitation, all preliminary, intermediate, and final drafts or versions of any 

DOCUMENT, including all originals or copies thereof, as well as any notes, comments, and 

marginalia appearing on any DOCUMENT, and shall not be limited in any way with respect to 

the process by which any DOCUMENT was created, generated, or reproduced, or with respect to 

the medium in which the DOCUMENT is embodied.  DOCUMENT(S) shall include all tangible 

forms of expression within YOUR possession, custody, or CONTROL.  The term 

DOCUMENT(S) specifically includes ELECTRONIC DATA. 

6. “ELECTRONIC DATA” shall include writings of every kind and description 

whether inscribed by mechanical, facsimile, electronic, magnetic, digital or other means, and 

means the original, or identical duplicate when the original is not available, and any non-

identical copies, whether non-identical because of notes made on copies or attached comments, 

annotations, marks, transmission notations or highlighting of any kind.  ELECTRONIC DATA 

includes, but is not limited to, activity listings of electronic mail receipts and/or transmittals, 
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output resulting from the use of any software program, including word processing document(s), 

spreadsheets, database files, charts, graphs and outlines, electronic mail and any and all items 

stored on electronic media, including, but not limited to, cellular telephones, computer 

memories, hard disks, floppy disks, CD-ROMs and removable media.  The term “ELECTRONIC 

DATA” also includes the file, folder tabs and/or containers and labels appended to, or associated 

with, any physical storage device associated with each original and/or copy. 

7. “COMMUNICATE,” “COMMUNICATED,” or “COMMUNICATION(S)” shall 

mean and refer to the exchange of information by any means, including, without limitation, 

telephone, telecopy, facsimile, electronic mail, text message, or other electronic medium, letter, 

memorandum, notes or other writing method, meeting, discussion, conversation or other form of 

verbal expression.   

8. “CONTROL,” “CONTROLLED,” or “CONTROLLING” shall mean and refer to 

the authority, capability, capacity, and/or power to check, command, control, dictate, direct, 

govern, oversee, regulate, restrain, or otherwise exercise any influence over, or suggest or dictate 

to any extent the behavior of, any PERSON. 

9. “RELATE TO,” “RELATED TO,” or “RELATING TO” shall mean relating to, 

pertaining to, referring to, evidencing, in connection with, reflecting, respecting, concerning, 

based upon, stating, showing, establishing, supporting, bolstering, contradicting, refuting, 

diminishing, constituting, describing, recording, noting, embodying, memorializing, containing, 

mentioning, studying, analyzing, discussing, specifying, identifying, or in any other way bearing 

on the matter addressed in the Request, in whole or in part.   

10. “PERSON,” as used herein, shall mean an individual, firm, partnership, company, 

corporation, proprietorship, association, profit sharing plan, union, federation, domestic or 



 

 
ATTORNEYS AT LAW  

LOS ANGELES  
 

 
5 
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foreign government body, or any other organization or entity, including but not limited to groups 

of natural persons acting in an organizational capacity, such as a board of directors or committee 

of such board, or government entity. 

11. As used herein, the term “IDENTIFY” as applied to a DOCUMENT means that 

the following information shall be provided; in the alternative, the identified DOCUMENT may 

be produced to defendants along with YOUR RESPONSES to these INTERROGATORIES: 

A. the date appearing on such DOCUMENT, and if no date appears thereon, 

the answer shall so state and shall give the date or approximate date such 

DOCUMENT was prepared; 

B. the identifying or descriptive code number, file number, title or label of 

such DOCUMENT;  

C. the general nature or description of such DOCUMENT (i.e., whether it is a 

letter, memorandum, drawing, etc.) and the number of pages of which it 

consists; 

D. the name of the PERSON who signed such DOCUMENT, and if it was 

not signed, the answer shall so state and shall give the name of the 

PERSON or PERSONS who prepared it; 

E. the name of the PERSON to whom such DOCUMENT was addressed and 

the name of each PERSON other than such addressee to whom such 

DOCUMENT or copies thereof were given or sent; 

F. the name of the PERSON having possession, custody or CONTROL of 

such DOCUMENT; 



 

 
ATTORNEYS AT LAW  

LOS ANGELES  
 

 
6 

OPPOSER’S FIRST SET OF INTERROGATORIES 

 

G. whether or not any draft, copy, or reproduction of such DOCUMENT 

contains any postscript, notation, change, or addendum not appearing on 

the original of said DOCUMENT, and if so, the answer shall give the 

description as herein defined of each such draft, copy, or reproduction;  

H. if any DOCUMENT was, but is no longer, in YOUR possession or subject 

to YOUR CONTROL, state what disposition was made of such 

DOCUMENT and when; 

I. if any DOCUMENT is claimed to be privileged, state the basis on which 

the claim of privilege is asserted and describe the subject matter covered 

in the DOCUMENT; and 

J. if any DOCUMENT is presently located in the hands of legal counsel, the 

term “identify” additionally means to state the location of the 

DOCUMENT immediately prior to its coming into the hands of legal 

counsel and to identify the PERSON who had prior custody of the 

DOCUMENT. 

12. As used herein, the term “IDENTIFY” as applied to a natural person means to 

give the following information: 

A. full name; 

B. present or last known business address and telephone number; 

C. title or occupation; 

D. present or last known employer; and 
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E. if the person’s present whereabouts are unknown to YOU, state all 

information known to YOU that reasonably may be helpful in locating 

said person. 

13. As used herein, the term “IDENTIFY” as applied to a corporation, company or 

PERSON other than a natural person means to give the following information: 

A. the name; 

B. the place of incorporation or organization; 

C. the principal place of business; and 

D. the identity of all natural persons having knowledge of the matter with 

respect to which it is named in response to a interrogatory. 

14. As used herein, the term “IDENTIFY,” when used in reference to a meeting or 

conversation, shall mean to give the following information: 

A. the date, time, place and duration of the meeting or conversation; 

B. the identity of each attendee or participant at the meeting or conversation; 

and  

C. the identity of each witness or other individual with personal knowledge 

of the meeting or conversation. 

15. Wherever the word “any” appears herein, it shall be read and applied so as to 

include the word “all,” and wherever the word “all” appears herein, it shall be read and applied 

so as to include the word “any.” 

16. All references herein to the singular include the plural, and all references to the 

plural include the singular. 

17. The terms “and” and “or” as used herein each mean “and/or.” 
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INSTRUCTIONS 

1. The definitions and requirements contained in the Federal Rules of Civil 

Procedure are incorporated herein by reference. 

2. Answer each INTERROGATORY completely. 

3. State the reasons for any objection to any portion of an INTERROGATORY with 

specificity.  If YOUR objection pertains to a word, phrase, or portion of an INTERROGATORY, 

state the objection with specificity and answer the remainder of the INTERROGATORY.  Leave 

no part of an INTERROGATORY unanswered merely because an objection is interposed to 

another part of the interrogatory. 

4. Each INTERROGATORY should be construed independently and not with 

reference to any other INTERROGATORY for purposes of limitation. 

5. If a DOCUMENT is provided in response to an INTERROGATORY, IDENTIFY 

which DOCUMENT(S) is (are) being provided to answer that INTERROGATORY; if YOU are 

asked to IDENTIFY DOCUMENTS, include Bates numbers. 

6. Each INTERROGATORY should be responded to upon YOUR entire knowledge 

from all sources and all information in YOUR possession or otherwise available to YOU, 

including information from agents, representatives, consultants, or attorneys, and information 

which is known to each of them. 

7. If any of the INTERROGATORIES cannot be responded to in full, respond to the 

extent possible, specifying the reason for YOUR inability to respond to the remainder.  If YOUR 

responses are qualified in any respect, set forth the terms and an explanation of each such 

qualification. 
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8. To the extent YOU produce DOCUMENTS, all DOCUMENTS shall be produced 

in accordance with the methods described in defendants requests for production of documents 

served concurrently herewith. 

9. If YOU are aware of any DOCUMENT responsive to these 

INTERROGATORIES which has been destroyed, lost or otherwise disposed of, and which 

would have been responsive to any of the INTERROGATORIES if the DOCUMENT had not 

been destroyed, lost or otherwise disposed of, please provide the following information:  (1) the 

author of the DOCUMENT(s); (2) a description of the DOCUMENT(s); (3) the date the 

DOCUMENT(s) was/were destroyed; (4) the name and address of all witnesses who have 

knowledge of such loss, destruction or disposal; (5) the name and address of each person to 

whom the DOCUMENT(s) was/were addressed or who was sent or received a copy of the 

DOCUMENT(s); (6) the subject matter of the DOCUMENT(s); (7) a list of all DOCUMENTS 

that relate or refer in any way to the loss, destruction or disposal of the DOCUMENT(s); (8) the 

reason for destroying or otherwise disposing of the DOCUMENT(s). 

10. If in answering these INTERROGATORIES YOU claim any ambiguity in 

interpreting an INTERROGATORY or definition or instruction applicable thereto, such claim 

shall not be utilized by YOU as a basis for refusing to respond, but YOU shall provide as part of 

the RESPONSE YOUR interpretation of the language that YOU deem ambiguous. 

11. Where an INTERROGATORY calls for information with respect to “each” one of 

a particular type of matter, event, or PERSON, of which there is more than one, separately list, 

set forth or IDENTIFY for each thereof all of the information called for in the 

INTERROGATORY. 
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12. If YOU do not possess knowledge of the requested information, YOU should so 

state YOUR lack of knowledge and describe all efforts made by YOU to obtain the information 

necessary to answer the INTERROGATORY. 

13. In no event should YOU leave any response blank.  If the answer to an 

INTERROGATORY is, for example, “none,” unknown,” or “not applicable,” such statement 

should be written as an answer. 

14. If YOU have no knowledge regarding an INTERROGATORY, IDENTIFY an 

individual whom YOU believe to have the knowledge necessary to respond to the 

INTERROGATORY. 

15. These INTERROGATORIES are continuing.  If, after providing YOUR initial 

Response, YOU obtain or become aware of any further information responsive to these 

INTERROGATORIES, YOU must provide additional and/or supplemental Responses.  This 

paragraph shall not be construed to alter YOUR obligations to comply with all other instructions 

herein. 

INTERROGATORIES 

INTERROGATORY NO. 1:  

IDENTIFY all PERSONS having information RELATED TO the CONTESTED 

MARK’s creation, consideration, design, development, selection, adoption or ownership.  

INTERROGATORY NO. 2:  

 IDENTIFY and describe all information, including all COMMUNICATIONS and 

DOCUMENTS, RELATED TO the CONTESTED MARK’s creation, consideration, design, 

development, selection, adoption or ownership. 
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INTERROGATORY NO. 3:  

IDENTIFY all PERSONS who have or have had responsibility for the marketing, 

promotion, or sale of products or services in connection with the CONTESTED MARK.  

INTERROGATORY NO. 4:  

IDENTIFY all products or services that have been or will be sold, offered for sale, 

promoted, or marketed in connection with the CONTESTED MARK, including all geographic 

locations and online platforms where those products or service have been or will be offered.  

INTERROGATORY NO. 5:  

For each product or service identified in response to INTERROGATORY No. 4, 

IDENTIFY YOUR monthly sales volume for each respective product or service by unit and 

dollar amount.  

INTERROGATORY NO. 6:  

 IDENTIFY and describe all information, including all COMMUNICATIONS and 

DOCUMENTS, RELATED TO the products or services that have been or will be sold, offered 

for sale, promoted, or marketed in connection with the CONTESTED MARK.  

INTERROGATORY NO. 7:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 

DOCUMENTS, RELATED TO the circumstances under which YOU first discovered the 

existence of the IVY PARK MARK. 

INTERROGATORY NO. 8:  

 IDENTIFY all PERSONS having knowledge or information RELATED TO the 

circumstances under which YOU first discovered the existence of the IVY PARK MARK.  

INTERROGATORY NO. 9:  

IDENTIFY all PERSONS having knowledge or information RELATED TO any formal 

or informal trademark search or investigation involving the CONTESTED MARK’s language.  
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INTERROGATORY NO. 10:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 

DOCUMENTS, RELATED TO any formal or informal trademark search or investigation that 

YOU performed or ordered to be performed involving the CONTESTED MARK. 

INTERROGATORY NO. 11:  

State all facts supporting YOUR contention that the wording of the CONTESTED 

MARK is “unique and distinctive.” 

INTERROGATORY NO. 12:  

 State all facts supporting YOUR contention that the wording of the CONTESTED 

MARK and the IVY PARK MARK “are different.”  

INTERROGATORY NO. 13:  

State all facts supporting YOUR contention that the wording of the CONTESTED 

MARK and the IVY PARK MARK “are different in appearance.” 

INTERROGATORY NO. 14:  

State all facts supporting YOUR contention that the wording of the CONTESTED 

MARK and the IVY PARK MARK “are different in spelling.” 

INTERROGATORY NO. 15:  

 State all facts supporting YOUR contention that the CONTESTED MARK and the IVY 

PARK MARK “create different commercial impressions.” 

INTERROGATORY NO. 16:  

 State all facts supporting YOUR contention that the CONTESTED MARK is “not likely 

to cause confusion, mistake or deception to purchasers as to the source of [OPPOSER’s] goods 

or services.” 

INTERROGATORY NO. 17:  

 State all facts supporting YOUR contention that the CONTESTED MARK is “ not likely 

to disparage or falsely suggest a trade connection between [OPPOSER] and [APPLICANT].” 
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INTERROGATORY NO. 18:  

State all facts supporting YOUR contention that the CONTESTED MARK does not 

infringe the IVY PARK MARK.  

INTERROGATORY NO. 19:  

IDENTIFY all persons who have knowledge RELATED TO any of the responses to 

these INTERROGATORIES and/or who have assisted in the preparation of YOUR responses to 

these INTERROGATORIES. 

INTERROGATORY NO. 20:  

 If YOU deny, either in whole or in part, any request for admission served by the 

defendants, state all facts and IDENTIFY all COMMUNICATIONS and DOCUMENTS that 

form the basis for each denial or partial denial. 

Dated:  July 20, 2017 LATHAM & WATKINS LLP 
 
 

By  /Marvin S. Putnam/                                
Marvin S. Putnam (Bar No. 212839)   
 Marvin.Putnam@lw.com 
Laura R. Washington (Bar No. 266775) 
 Laura.Washington@lw.com 
10250 Constellation Boulevard, Suite 1100 
Los Angeles, California 90067 
Telephone:   +1.424.653.5500 
Facsimile:   +1.424.653.5501 
 
Attorneys for Opposer, 
Parkwood Topshop Athletic Limited 
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CERTIFICATE OF SERVICE 

 I, John Eastly, hereby certify that on July 20, 2017, I served a true and 

correct copy of the foregoing OPPOSER’S FIRST SET OF 
INTERROGATORIES TO APPLICANT 47 | 72 INC by electronic mail upon: 

 
Mike Lin, Esq. 

47/72, Inc. 
900 East 1st Street, Unit 110  

Los Angeles, CA 90012 
mikelinsf@gmail.com 

 
Counsel for Applicant 

47/72 , Inc. 
 

 
  
   /John M. Eastly/ 
        John M. Eastly 
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

 
   Opposer, 

 
  v. 

 
47 | 72 Inc., 
  
   Applicant. 

Opposition No.  91231822 
 

Serial No.  87001440 
 

Mark:  POISON IVY PARK 
 
 

  
 

OPPOSER’S FIRST SET OF REQUESTS FOR ADMISSION TO 
APPLICANT 47 | 72 INC. 
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 Opposer, Parkwood Topshop Athletic Limited, pursuant to Rule 36 of the Federal Rules 

of Civil Procedure and 37 C.F.R. § 2.120, hereby serves its first set of requests for admission 

(“REQUESTS”) on Applicant, 47 | 72 Inc., and requests that the appropriate responses be 

produced within thirty (30) days of service hereof at the offices of Opposer’s attorneys, Latham 

& Watkins LLP, Attn:  Laura Washington, 10250 Constellation Blvd. Suite 1100, Los Angeles, 

CA 90067.  Failure to timely respond will result in all REQUESTS being deemed admitted.  

DEFINITIONS 

1. “APPLICANT,” “YOU,” “YOUR,” and “YOURSELF” shall mean 47 | 72 Inc., 

Mike Lin, and both of their respective attorneys, attorneys-in-fact, agents, representatives, 

officers, board members, employees, guardians, insurance companies, servants, accountants, 

investigators, successors, predecessors, assigns, and anyone else acting on their behalf or subject 

to their CONTROL. 

2. “OPPOSER” shall mean Parkwood Topshop Athletic Limited. 

3. “IVY PARK MARK” shall refer to the IVY PARK mark, registered by 

OPPOSER with the USPTO having Serial No. 86897192 and Registration No. 5169457. 

4. “IVY PARK APPLICATION” shall refer to the application for the IVY PARK 

MARK by OPPOSER, dated February 4, 2016, having Serial No. 86897192.  

5. “CONTESTED MARK” shall refer to the POISON IVY PARK mark, which 

APPLICANT applied for with the USPTO, having Serial No. 87001440.  

6. “CONTESTED MARK APPLICATION” shall refer to the application for the 

CONTESTED MARK by APPLICANT, dated April 14, 2016, having Serial No. 87001440.  
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7.  “ARTICLE” shall refer to an article by Tim Lince, published on November 3, 

2016, in World Trademark Review, under the title “‘I’m the Banksy of trademarks’ – millionaire 

applicant of NASTY WOMAN regards cease and desist from Beyoncé as ‘great Marketing.’” 

8. “DOCUMENT(S)” shall mean and refer to any and all written, recorded (by tape, 

video or otherwise), graphic, or photographic matter, however produced or reproduced, 

pertaining in any manner to the subject matter indicated and includes, without limiting the 

generality of the foregoing, all agreements, appointment books, bills, bills of material, books, 

cablegrams, calendars, cards, cellular telephone data, charts, checks, computer data, computer 

hard copy, computer printouts, email communications (including email communications between 

and/or among any of the following:  YOU, OPPOSER and/or any party to the above-captioned 

matter), contracts, correspondence, credit memoranda, data files, development reports or studies, 

diaries, drainage reports or studies, engineering records, environmental reports or studies, 

electronic mail, expense accounts, feasibility reports or studies, file cards, films, financial 

statements and reports, insurance policies, invoices, journals, ledgers, letters, logs, manuals, 

maps, memoranda, memorials of telephone conversations, microfilm, minutes, notebooks, notes, 

notices, papers, presentations, protocols, publications, purchase orders, receipts, recordings by 

any medium, records, reports, research, slides, specifications, statements, studies, telegrams, 

telexes, text messages, timesheets, transcripts, web pages, and any other pertinent information set 

forth in written language or any electronic representation thereof.  DOCUMENT(S) shall further 

include, without limitation, all preliminary, intermediate, and final drafts or versions of any 

DOCUMENT, including all originals or copies thereof, as well as any notes, comments, and 

marginalia appearing on any DOCUMENT, and shall not be limited in any way with respect to 

the process by which any DOCUMENT was created, generated, or reproduced, or with respect to 
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the medium in which the DOCUMENT is embodied.  DOCUMENT(S) shall include all tangible 

forms of expression within YOUR custody, possession, or CONTROL.  The term 

DOCUMENT(S) specifically includes ELECTRONIC DATA. 

9. “ELECTRONIC DATA” shall include writings of every kind and description 

whether inscribed by mechanical, facsimile, electronic, magnetic, digital or other means, and 

means the original, or identical duplicate when the original is not available, and any non-

identical copies, whether non-identical because of notes made on copies or attached comments, 

annotations, marks, transmission notations or highlighting of any kind.  ELECTRONIC DATA 

includes, but is not limited to, activity listings of electronic mail receipts and/or transmittals, 

output resulting from the use of any software program, including word processing document(s), 

spreadsheets, database files, charts, graphs and outlines, electronic mail and any and all items 

stored on electronic media, including, but not limited to, cellular telephones, computer 

memories, hard disks, floppy disks, CD-ROMs and removable media.  The term “ELECTRONIC 

DATA” also includes the file, folder tabs and/or containers and labels appended to, or associated 

with, any physical storage device associated with each original and/or copy. 

10. “CONTROL,” “CONTROLLED,” or “CONTROLLING” shall mean and refer to 

the authority, capability, capacity, and/or power to check, command, control, dictate, direct, 

govern, oversee, regulate, restrain, or otherwise exercise any influence over, or suggest or dictate 

to any extent the behavior of, any PERSON. 

11. “PERSON,” as used herein, shall mean an individual, firm, partnership, company, 

corporation, proprietorship, association, profit sharing plan, union, federation, domestic or 

foreign government body, or any other organization or entity, including but not limited to groups 
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of natural persons acting in an organizational capacity, such as a board of directors or committee 

of such board, or government entity. 

12. Wherever the word “any” appears herein, it shall be read and applied so as to 

include the word “all,” and wherever the word “all” appears herein, it shall be read and applied 

so as to include the word “any.” 

13. All references herein to the singular include the plural, and all references to the 

plural include the singular. 

14. The terms “and” and “or” as used herein each mean “and/or.” 

INSTRUCTIONS 

1. Please respond in writing under oath separately to each REQUEST. 

2. Each of your responses must be as complete and straightforward as the 

information reasonably available to YOU permits. 

3. It is required that each REQUEST be responded to based upon YOUR knowledge 

available from all sources, including all information in YOUR possession, custody, or 

CONTROL that of YOUR agents, employees, attorneys, accountants, investigators, and/or other 

persons acting or purporting to act on YOUR behalf. 

4. Each of YOUR responses must answer the substance of the requested admission, 

or set forth an objection to the particular request. 

5. Each of YOUR responses must: 

a. Admit so much of the matter involved in the request as is true, either as 

expressed in the request itself or as reasonably and clearly qualified by 

YOU; 

b. Deny so much of the matter involved in the request as is untrue; or 
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c. Specify so much of the matter involved in the request as to the truth of 

which YOU lack sufficient information or knowledge. 

6. If YOU respond that YOU lack information or knowledge as a reason for a failure 

to admit all or part of a REQUEST, YOU must state in YOUR response that a reasonable inquiry 

concerning the matter in the particular request has been made, and that the information known or 

readily obtainable is insufficient to enable YOU to admit the matter. 

7. If an objection is made to any REQUEST, the reasons therefore shall be stated. 

8. For every objection to a REQUEST on the grounds of privilege, answer the 

REQUEST with such non-privileged information as is responsive, and then provide the 

following information: 

a. The name of the person making the communication, the names of the 

persons present while the communication was made, and, where not 

apparent, the relationship of the persons present to the person making the 

communication; 

b. The date and place of the communication;  

c. The general subject matter of the communication or the nature of the 

information withheld as privileged; and  

d. The basis for YOUR claim of privilege.      

9. In YOUR response, please repeat the full text of each request before YOUR 

answer and identify each request and answer using the same number and sequence as the 

corresponding REQUEST herein. 

10. If in answering these REQUESTS YOU claim any ambiguity in interpreting an 

REQUEST or definition or instruction applicable thereto, such claim shall not be utilized by 
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YOU as a basis for refusing to respond, but YOU shall provide as part of the Response YOUR 

interpretation of the language that YOU deem ambiguous. 

11. These REQUESTS shall be deemed to be continuing until the conclusion of this 

proceeding.  Information sought by these REQUESTS that YOU obtain after YOU serve YOUR 

responses must be disclosed by supplementary answers pursuant to Federal Rule of Civil 

Procedure 26(e) and 37 C.F.R. § 2.120. 

REQUESTS FOR ADMISSION 

REQUEST NO. 1:  

 Admit that all DOCUMENTS produced by YOU in this action are authentic. 

REQUEST NO. 2:  

 Admit that OPPOSER is the owner of the IVY PARK MARK.  

REQUEST NO. 3:  

 Admit that OPPOSER has exclusively and continuously used the IVY PARK MARK 

throughout the United States since at least as early as April 14, 2016.  

REQUEST NO. 4:  

Admit that the IVY PARK MARK serves to identify OPPOSER as the sole source of 

high-quality goods bearing the IVY PARK MARK rendered under the IVY PARK MARK. 

REQUEST NO. 5:  

Admit that OPPOSER has devoted substantial time and resources to the extensive 

marketing, advertisement, and promotion of the IVY PARK MARK.  

REQUEST NO. 6:  

 Admit that the IVY PARK MARK has become well-known by its consumers.  

REQUEST NO. 7:  

Admit that the IVY PARK MARK has become well-known by the general public. 
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REQUEST NO. 8:  

Admit that the IVY PARK MARK has become well-known in the relevant industries in 

which it operates. 

REQUEST NO. 9:  

Admit that the IVY PARK MARK is recognized and relied upon as identifying 

OPPOSER’s goods and services. 

REQUEST NO. 10:  

Admit that the IVY PARK MARK serves to distinguish its high-quality goods and 

services from the goods and services of its competitors.  

REQUEST NO. 11:  

Admit that the IVY PARK MARK has come to represent and symbolize extremely 

valuable goodwill belonging exclusively to OPPOSER. 

REQUEST NO. 12:  

 Admit that the IVY PARK MARK is recognized and relied upon to identify an 

association with Beyoncé Knowles-Carter. 

REQUEST NO. 13:  

Admit that the IVY PARK MARK has become famous within the meaning of Section 

43(c) of the Lanham Act, as amended 15 U.S.C. § 1125(c) prior to April 14, 2016. 

REQUEST NO. 14:  

 Admit that YOU are not in any way associated with or connected to OPPOSER. 

REQUEST NO. 15:  

 Admit that YOU are not in any way associated with or connected to Beyoncé Knowles-

Carter. 

REQUEST NO. 16:  

Admit that on April 14, 2016, YOU filed an intent-to-use application for the 

CONTESTED MARK. 
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REQUEST NO. 17:  

Admit that OPPOSER has priority over YOU by virtue of OPPOSER’s continuous and 

exclusive use of the IVY PARK MARK and pursuant to OPPOSER’s US filing date and foreign 

priority filing date as asserted in the IVY PARK APPLICATION, all of which pre-date the filing 

date of the CONTESTED MARK APPLICATION. 

REQUEST NO. 18:  

 Admit that YOU did not use the CONTESTED MARK in connection with any goods or 

services prior to April 14, 2016. 

REQUEST NO. 19:  

 Admit that the CONTESTED MARK APPLICATION is not limited by channels of trade 

or by classes of purchasers. 

REQUEST NO. 20:  

 Admit that YOU have not used the CONTESTED MARK in connection with any goods 

or services on or after April 14, 2016. 

REQUEST NO. 21:  

 Admit that YOU were aware of the existence of the IVY PARK MARK before YOU 

adopted the name “Poison Ivy Park” for the CONTESTED MARK.  

REQUEST NO. 22:  

Admit that YOUR goods and/or services are identical to OPPOSER’s.   

REQUEST NO. 23:  

 Admit that YOUR goods and/or services and OPPOSER’s goods and/or services are 

closely related.  

REQUEST NO. 24:  

 Admit that the CONTESTED MARK wholly incorporates and usurps the IVY PARK 

MARK.  
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REQUEST NO. 25:  

 Admit that the CONTESTED MARK’s incorporation of the IVY PARK MARK creates a 

mark that is similar in sight to the IVY PARK MARK.  

REQUEST NO. 26:  

 Admit that the CONTESTED MARK’s incorporation of the IVY PARK MARK creates a 

mark that is similar in sound to the IVY PARK MARK.  

REQUEST NO. 27:  

 Admit that the CONTESTED MARK’s incorporation of the IVY PARK MARK creates a 

mark that is similar in overall commercial impression to the IVY PARK MARK.  

REQUEST NO. 28:  

Admit that YOUR use and registration of the CONTESTED MARK is likely to falsely 

suggest a connection with OPPOSER and OPPOSER’S IVY PARK MARK. 

REQUEST NO. 29:  

Admit that YOUR use and registration of the CONTESTED MARK is likely to cause 

consumers to mistakenly believe that services rendered under the CONTESTED MARK emanate 

from OPPOSER. 

 REQUEST NO. 30:  

Admit that YOUR use and registration of the CONTESTED MARK is likely to cause 

consumers to mistakenly believe that YOU are in some way associated with OPPOSER. 

REQUEST NO. 31:  

 Admit that YOU intended for the public to draw an association or connection between the 

CONTESTED MARK and the IVY PARK MARK. 

REQUEST NO. 32:  

 Admit that YOUR conduct is likely to confuse the public regarding the source of  YOUR 

products advertised, promoted, and/or sold under the CONTESTED MARK.  
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REQUEST NO. 33:  

 Admit that YOUR use of the CONTESTED MARK in connection with the promotion 

and sale of YOUR goods and/or services is without authorization, license, or permission from 

OPPOSER.   

REQUEST NO. 34:  

 Admit that the IVY PARK MARK is inherently distinctive and arbitrary. 

REQUEST NO. 35:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

CONTESTED MARK “is unique and distinctive.”  

REQUEST NO. 36:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

wording of the CONTESTED MARK and the IVY PARK MARK “are different.”  

REQUEST NO. 37:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

wording of the CONTESTED MARK and the IVY PARK MARK “are different in appearance.” 

REQUEST NO. 38:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

wording of the CONTESTED MARK and the IVY PARK MARK “are different in spelling.” 

REQUEST NO. 39:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

CONTESTED MARK and the IVY PARK MARK “create different commercial impressions.” 

REQUEST NO. 40:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

CONTESTED MARK is “not likely to cause confusion, mistake or deception to purchasers as to 

the source of [OPPOSER’s] goods or services.” 
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REQUEST NO. 41:  

 Admit that YOU have no facts upon which YOU can base YOUR contention that the 

CONTESTED MARK is “not likely to disparage or falsely suggest a trade connection between 

[OPPOSER] and [APPLICANT].” 

REQUEST NO. 42:  

 Admit that YOU were interviewed in connection with the ARTICLE. 

REQUEST NO. 43:  

Admit that YOU were interviewed by Tim Lince for the ARTICLE.  

REQUEST NO. 44:  

 Admit that in all instances, YOU are accurately quoted in the ARTICLE. 

REQUEST NO. 45:  

 Admit that in the ARTICLE, YOU are quoted as saying that “Ultimately, [YOU] have 

north of $3 million dollars to play with, [s]o while [YOU] want to make sure that [YOU] don’t 

put [YOURSELF] in a place where [YOU] have a lot of really expensive legal fees, [YOU] 

know that spending $375 for a trademark is worth it because [YOU] have people like Beyoncé 

and Kobe Bryant coming after [YOU]. That’s great marketing for a fledgling T-shirt business.”  

REQUEST NO. 46:  

 Admit that in the ARTICLE, YOU are quoted as saying that “[I]n the Silicon Valley, nine 

out of 10 startups will fail – so [YOU are] playing to the same philosophy; [YOUR] 71 

trademarks all represent 71 brands, so if nine in 10 fail, [YOU] should still get some that actually 

work. That’s fine, that’s something.” 

REQUEST NO. 47:  

Admit that in the ARTICLE, YOU are quoted as saying that “This is a bit of an ‘FU’ to 

major corporations, the 1% and celebrities – [YOU] want to play Robin Hood and give back to 

non-profits.” 
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REQUEST NO. 48:  

Admit that in the ARTICLE, YOU are quoted as saying that “[YOU are] the Banksy of 

trademarks and T-shirts.” 

REQUEST NO. 49:  

Admit that YOU have filed trademark applications for the following marks:  HOUSE OF 

MOUSE, LET IT GO, and TO INFINITY AND BEYOND.  

REQUEST NO. 50:  

 Admit that HOUSE OF MOUSE, LET IT GO, and TO INFINITY AND BEYOND are 

Disney-related marks.  

REQUEST NO. 51:  

Admit that YOU have filed trademark applications for the following marks: TEAM 

MYSTIC, TEAM INSTINCT, and TEAM VALOUR.  

REQUEST NO. 52:  

 Admit that TEAM MYSTIC, TEAM INSTINCT, and TEAM VALOUR are Pokémon-

related marks.  

REQUEST NO. 53:  

 Admit that in the ARTICLE, YOU confirmed that your tactic in filling trademarks is to 

disavow knowledge of popular culture or existing brands.  

REQUEST NO. 54:  

Admit that in the ARTICLE, YOU are quoted as saying “[YOU] claim no knowledge of 

popular culture. The trademarks are for baseball teams, and [YOU]’ve never heard of this 

‘Pokémon’ that is being referenced, no clue. [YOU are] not going to be associated with false 

association or false assumption, and [YOU] disavow any knowledge of popular culture, 

especially around Pokémon or Disney.”  

REQUEST NO. 55:  

 Admit that YOU have spent approximately $35,000 on trademark filings in 2016.  
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REQUEST NO. 56:  

 Admit that in the ARTICLE, YOU confirmed that YOU have spent $35,000 on 

trademark filings in 2016.  

REQUEST NO. 57:  

 Admit that YOU have received a cease and desist letter from Kobe Bryant in connection 

with your application for the THE BLACK MAMBA mark.  

REQUEST NO. 58:  

 Admit that since March 2016, YOU have filed at least 69 intent-to-use registrations with 

the USPTO.  

REQUEST NO. 59:  

 Admit that YOU have not created a single product or good in connection with the 

trademark registrations referenced in REQUEST No. 58.  

 

Dated:  July 20, 2017 LATHAM & WATKINS LLP 
 
 

By  /Marvin S. Putnam/                                
Marvin S. Putnam (Bar No. 212839)   
 Marvin.Putnam@lw.com 
Laura R. Washington (Bar No. 266775) 
 Laura.Washington@lw.com 
10250 Constellation Boulevard, Suite 1100 
Los Angeles, California 90067 
Telephone:   +1.424.653.5500 
Facsimile:   +1.424.653.5501 
 
Attorneys for Opposer, 
Parkwood Topshop Athletic Limited 
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CERTIFICATE OF SERVICE 

 I, John Eastly, hereby certify that on July 20, 2017, I served a true and 

correct copy of the foregoing OPPOSER’S FIRST SET OF REQUESTS FOR 
ADMISSION TO APPLICANT 47 | 72 INC by electronic mail upon: 

 
 

Mike Lin, Esq. 
47/72, Inc. 

900 East 1st Street, Unit 110  
Los Angeles, CA 90012 
mikelinsf@gmail.com 

 
Counsel for Applicant 

47/72 , Inc. 
 

  
   /John M. Eastly/ 
        John M. Eastly 
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

 
   Opposer, 

 
  v. 

 
47 | 72 Inc., 
  
   Applicant. 

Opposition No.  91231822 
 

Serial No.  87001440 
 

Mark:  POISON IVY PARK 
 
 

  
 

OPPOSER’S FIRST SET OF REQUESTS FOR PRODUCTION OF 
DOCUMENTS TO APPLICANT 47 | 72 INC. 
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 Opposer, Parkwood Topshop Athletic Limited, pursuant to Rule 34 of the Federal Rules 

of Civil Procedure and 37 C.F.R. § 2.120, hereby serves its first set of requests for production of 

documents on Applicant, 47 | 72 Inc. (“REQUESTS”), and requests that the documents sought be 

produced within thirty (30) days of service hereof at the offices of Opposer’s attorneys, Latham 

& Watkins LLP, Attn:  Laura Washington, 10250 Constellation Blvd. Suite 1100, Los Angeles, 

CA 90067.  The documents produced shall be labeled to correspond to the REQUESTS for 

which they are produced. 

DEFINITIONS 

1. “APPLICANT,” “YOU,” and “YOUR” shall mean 47 | 72 Inc., Mike Lin, and 

both of their respective attorneys, attorneys-in-fact, agents, representatives, officers, board 

members, employees, guardians, insurance companies, servants, accountants, investigators, 

successors, predecessors, assigns, and anyone else acting on their behalf or subject to their 

CONTROL. 

2. “OPPOSER” shall mean Parkwood Topshop Athletic Limited. 

3. “IVY PARK MARK” shall refer to the IVY PARK mark, registered by 

OPPOSER with the USPTO having Serial No. 86897192 and Registration No. 5169457. 

4. “CONTESTED MARK” shall refer to the POISON IVY PARK mark, which 

APPLICANT applied for with the USPTO, having Serial No. 87001440.  

5. “DOCUMENT(S)” shall mean and refer to any and all written, recorded (by tape, 

video or otherwise), graphic, or photographic matter, however produced or reproduced, 

pertaining in any manner to the subject matter indicated and includes, without limiting the 

generality of the foregoing, all agreements, appointment books, bills, bills of material, books, 

cablegrams, calendars, cards, cellular telephone data, charts, checks, computer data, computer 
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hard copy, computer printouts, email communications (including email communications between 

and/or among any of the following:  YOU, OPPOSER and/or any party to the above-captioned 

matter), contracts, correspondence, credit memoranda, data files, development reports or studies, 

diaries, drainage reports or studies, engineering records, environmental reports or studies, 

electronic mail, expense accounts, feasibility reports or studies, file cards, films, financial 

statements and reports, insurance policies, invoices, journals, ledgers, letters, logs, manuals, 

maps, memoranda, memorials of telephone conversations, microfilm, minutes, notebooks, notes, 

notices, papers, presentations, protocols, publications, purchase orders, receipts, recordings by 

any medium, records, reports, research, slides, specifications, statements, studies, telegrams, 

telexes, text messages, timesheets, transcripts, web pages, and any other pertinent information set 

forth in written language or any electronic representation thereof.  DOCUMENT(S) shall further 

include, without limitation, all preliminary, intermediate, and final drafts or versions of any 

DOCUMENT, including all originals or copies thereof, as well as any notes, comments, and 

marginalia appearing on any DOCUMENT, and shall not be limited in any way with respect to 

the process by which any DOCUMENT was created, generated, or reproduced, or with respect to 

the medium in which the DOCUMENT is embodied.  DOCUMENT(S) shall include all tangible 

forms of expression within YOUR custody, possession, or CONTROL.  The term 

DOCUMENT(S) specifically includes ELECTRONIC DATA. 

6. “ELECTRONIC DATA” shall include writings of every kind and description 

whether inscribed by mechanical, facsimile, electronic, magnetic, digital or other means, and 

means the original, or identical duplicate when the original is not available, and any non-

identical copies, whether non-identical because of notes made on copies or attached comments, 

annotations, marks, transmission notations or highlighting of any kind.  ELECTRONIC DATA 
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includes, but is not limited to, activity listings of electronic mail receipts and/or transmittals, 

output resulting from the use of any software program, including word processing document(s), 

spreadsheets, database files, charts, graphs and outlines, electronic mail and any and all items 

stored on electronic media, including, but not limited to, cellular telephones, computer 

memories, hard disks, floppy disks, CD-ROMs and removable media.  The term “ELECTRONIC 

DATA” also includes the file, folder tabs and/or containers and labels appended to, or associated 

with, any physical storage device associated with each original and/or copy. 

7. “COMMUNICATE,” “COMMUNICATED,” or “COMMUNICATION(S)” shall 

mean and refer to the exchange of information by any means, including, without limitation, 

telephone, telecopy, facsimile, electronic mail, text message, or other electronic medium, letter, 

memorandum, notes or other writing method, meeting, discussion, conversation or other form of 

verbal expression.   

8. “CONTROL,” “CONTROLLED,” or “CONTROLLING” shall mean and refer to 

the authority, capability, capacity, and/or power to check, command, control, dictate, direct, 

govern, oversee, regulate, restrain, or otherwise exercise any influence over, or suggest or dictate 

to any extent the behavior of, any PERSON. 

9. “RELATE TO,” “RELATED TO,” or “RELATING TO” shall mean relating to, 

pertaining to, referring to, evidencing, in connection with, reflecting, respecting, concerning, 

based upon, stating, showing, establishing, supporting, bolstering, contradicting, refuting, 

diminishing, constituting, describing, recording, noting, embodying, memorializing, containing, 

mentioning, studying, analyzing, discussing, specifying, identifying, or in any other way bearing 

on the matter addressed in the REQUEST, in whole or in part.   
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10. “PERSON,” as used herein, shall mean an individual, firm, partnership, company, 

corporation, proprietorship, association, profit sharing plan, union, federation, domestic or 

foreign government body, or any other organization or entity, including but not limited to groups 

of natural persons acting in an organizational capacity, such as a board of directors or committee 

of such board, or government entity. 

11. Wherever the word “any” appears herein, it shall be read and applied so as to 

include the word “all,” and wherever the word “all” appears herein, it shall be read and applied 

so as to include the word “any.” 

12. All references herein to the singular include the plural, and all references to the 

plural include the singular. 

13. The terms “and” and “or” as used herein each mean “and/or.” 

INSTRUCTIONS 

1. Each REQUEST contained herein extends to all DOCUMENTS in YOUR 

possession, custody, or CONTROL, including DOCUMENTS in the possession of YOUR 

present and former employees, officers, directors, trustees, representatives, affiliates, and agents, 

and of other PERSONS acting on YOUR behalf or under YOUR CONTROL. 

2. All drafts of responsive DOCUMENTS must be produced, as well as non-

identical copies.  A DOCUMENT is a non-identical copy if such DOCUMENT includes any 

change from another responsive DOCUMENT, including without limitation, highlighting, notes, 

comments, revisions, or alterations.  Identical copies of produced DOCUMENTS need not be 

produced. 
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3. If a claim of privilege is asserted in objecting to any DOCUMENT demand, or 

sub-part thereof, and an answer is not provided on the basis of such assertion, YOU shall provide 

the following information: 

a) the author(s) of the DOCUMENT; 

b) a description of the type of DOCUMENT; 

c) the date of the DOCUMENT; 

d) the name and address of all recipients listed on the DOCUMENT 

e) the number of pages of the DOCUMENT; 

f) the subject matter of the DOCUMENT; and 

g) the basis for not producing the DOCUMENT. 

4.   If YOU are aware of any DOCUMENT which has been destroyed, lost or 

otherwise disposed of, and which would have been responsive to any of the REQUESTS if the 

DOCUMENT had not been destroyed, lost or otherwise disposed of, please provide the 

following information:  (1) the author of the DOCUMENT(s); (2) a description of the 

DOCUMENT(s); (3) the date the DOCUMENT(s) was/were destroyed; (4) the name and address 

of all witnesses who have knowledge of such loss, destruction or disposal; (5) the name and 

address of each person to whom the DOCUMENT(s) was/were addressed or who was sent or 

received a copy of the DOCUMENT(s); (6) the subject matter of the DOCUMENT(s); (7) a list 

of all DOCUMENTS that relate or refer in any way to the loss, destruction or disposal of the 

DOCUMENT(s); (8) the reason for destroying or otherwise disposing of the DOCUMENT(s). 

5. If in answering these discovery REQUESTS YOU claim any ambiguity in 

interpreting a REQUEST or definition or instruction applicable thereto, such claim shall not be 
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utilized by YOU as a basis for refusing to respond, but YOU shall provide as part of the response 

YOUR interpretation of the language that YOU deem ambiguous. 

6. To the extent possible, all DOCUMENTS should be produced in the form in 

which they are normally kept, including all electronic DOCUMENTS.  If DOCUMENTS are 

stored in electronic form, please transfer them to an electronic medium that will ensure that they 

are kept in the same form and organization as when in YOUR possession, custody or 

CONTROL.  

7. All electronically-stored information (“ESI”) shall be produced as Bates-

numbered TIFF files with a load file, with the exception of any spreadsheets or databases, which 

shall be produced in native format.  Any TIFF files for DOCUMENTS maintained in electronic 

format in the usual course of business shall be generated directly from the native file and shall 

preserve any and all available metadata, including, but not limited to the following fields: 

“Custodian,” “File Path,” “Subject,” “Conversion Index,” “From,” “To,” “CC,” “BCC,” “Date 

Sent,” “Time Sent,” “Date Received,” “Time Received,” “Filename,” “Author,” “Date Created,” 

“Date Modified,” “MD5 Hash,” “File Size,” “File Extension,” “Control Number Begin,” 

“Control Number End,” “Attachment Range,” “Attachment Begin,” and “Attachment End.” 

8. These REQUESTS are continuing.  If, after making YOUR initial production, 

YOU obtain or become aware of any further DOCUMENTS responsive to these REQUESTS.  

YOU must produce such additional DOCUMENTS consistent with and 37 C.F.R. § 2.120 and 

Federal Rule of Civil Procedure 26(e). 

REQUESTS FOR PRODUCTION 

REQUEST NO. 1:  

 All DOCUMENTS RELATED TO OPPOSER. 
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REQUEST NO. 2:  

 All DOCUMENTS RELATING TO any COMMUNICATIONS between YOU and 

OPPOSER, including without limitation all COMMUNICATIONS RELATING TO the IVY 

PARK MARK and/or the CONTESTED MARK. 

REQUEST NO. 3:  

 All DOCUMENTS and COMMUNICATIONS RELATED TO the IVY PARK MARK 

or products marketed or sold under the IVY PARK MARK. 

REQUEST NO. 4:  

 All DOCUMENTS and COMMUNICATIONS RELATED TO YOUR knowledge of the 

IVY PARK MARK, including without limitation when you first learned of the IVY PARK 

MARK. 

REQUEST NO. 5:  

 All DOCUMENTS and COMMUNICATIONS RELATED TO the CONTESTED 

MARK or products that have been or will be marketed or sold under the CONTESTED MARK. 

REQUEST NO. 6:  

DOCUMENTS sufficient to show the corporate organization and structure associated 

with YOUR business and the responsible PERSONS with respect to the subsidiaries, affiliates, 

or divisions that are or will be involved with the creation, production, manufacture, sale, 

research, design, rendering, marketing and/or advertising of goods or products offered, sold, 

disseminated, demonstrated, conducted, broadcast, aired, or shown, or intended to be offered, 

sold, disseminated, demonstrated, conducted, broadcast, aired or shown, in connection with the 

CONTESTED MARK.  

REQUEST NO. 7:  

 All DOCUMENTS RELATED TO any and all domain names that YOU own or 

CONTROL, or previously owned or CONTROLLED, that contain the words “Ivy Park” or any 

variations or abbreviations of those words.   
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REQUEST NO. 8:  

 All DOCUMENTS RELATED TO YOUR selection and adoption of the phrase “Poison 

Ivy Park” for use in connection with YOUR products (or future products) marketed or sold under 

the CONTESTED MARK, including all DOCUMENTS CONCERNING any and all other 

phrases that YOU considered as potential alternatives or substitutes for the phrase “Poison Ivy 

Park.” 

REQUEST NO. 9:  

 All DOCUMENTS RELATED TO YOUR application(s) and registration(s) of the 

CONTESTED MARK.  

REQUEST NO. 10:  

All DOCUMENTS RELATED TO any trademark searches, clearance analyses, studies, 

reports, and/or investigations conducted by YOU or on YOUR behalf in connection with YOUR 

selection, adoption, and/or use of the CONTESTED MARK.  

REQUEST NO. 11:  

 All DOCUMENTS RELATED TO any search for trademark registrations and uses of 

names including “Ivy Park” or “Poison Ivy Park.”  

REQUEST NO. 12:  

All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, vendors, 

customers, and/or potential customers RELATING TO any and all products offered, advertised, 

sold, or otherwise promoted or used by YOU in connection with the CONTESTED MARK.  

REQUEST NO. 13:  

All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, vendors, 

customers, and/or potential customers RELATING TO the IVY PARK MARK.  

REQUEST NO. 14:  

All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, reporters, 

media outlets (including social media platforms), vendors, customers, and/or potential customers 
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RELATING TO any and all instances of confusion between the CONTESTED MARK and/or 

the IVY PARK MARK.  

REQUEST NO. 15:  

 DOCUMENTS sufficient to show when YOU first used the CONTESTED MARK in 

connection with the offering, advertisement, sales, or promotion of any of YOUR products. 

REQUEST NO. 16:  

 All DOCUMENTS RELATED TO any business plans, budgets and projections prepared 

by or for YOU RELATED TO YOUR use of the CONTESTED MARK.  

REQUEST NO. 17:  

 All DOCUMENTS RELATED TO YOUR attempts to sell, monetize, or otherwise earn 

revenue from any product offered, advertised, sold, or otherwise promoted or used by YOU in 

connection with the CONTESTED MARK.  

REQUEST NO. 18:  

 All DOCUMENTS RELATING TO any revenue YOU have derived from any product 

offered, advertised, sold, or otherwise promoted or used by YOU in connection with the 

CONTESTED MARK. 

REQUEST NO. 19:  

 All DOCUMENTS RELATING TO YOUR anticipated future revenues expected to be 

generated by any product offered, advertised, sold, or otherwise promoted or used by YOU in 

connection with the CONTESTED MARK. 

REQUEST NO. 20:  

 All DOCUMENTS RELATED TO any and all past, current, and/or future intended 

advertising or marketing for each product offered, advertised, sold, or otherwise promoted or 

used by YOU in connection with the CONTESTED MARK. 

REQUEST NO. 21:  

 All DOCUMENTS RELATED TO any discussion or decision by YOU to cease use of 

the CONTESTED MARK.  
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REQUEST NO. 22:  

DOCUMENTS sufficient to show all products that YOU considered offering, have 

offered, are offering, or intend to offer in connection with the CONTESTED MARK.  

REQUEST NO. 23:  

 All DOCUMENTS RELATED TO any attempts, successful or otherwise, by YOU to 

register any trademark with the United States Patent and Trademark Office incorporating, or 

otherwise related to the phrase “Ivy Park.”  

REQUEST NO. 24:  

 All DOCUMENTS RELATED TO any other trademark for which YOU filed an 

application with the United States Patent and Trademark Office.  

REQUEST NO. 25:  

 All DOCUMENTS RELATED TO any other litigation, opposition, or other dispute 

involving a trademark for which YOU have filed an application with the United States Patent 

and Trademark Office.  

REQUEST NO. 26:  

 All DOCUMENTS RELATED TO any settlement agreements between YOU and any 

third parties arising from any other litigation, opposition, or other dispute involving a trademark 

for which YOU have filed an application with the United States Patent and Trademark Office. 

REQUEST NO. 27:  

 All DOCUMENTS RELATED TO any actual or potential confusion between the 

CONTESTED MARK (or any and all products offered, advertised, sold, or otherwise promoted 

or used by YOU in connection with the CONTESTED MARK), on the one hand, and the IVY 

PARK MARK (or products marketed or sold under that mark), on the other hand, including any 

misdirected phone calls, mail, emails, or inquiries RELATED TO whether YOU (or any of 

YOUR products) are or were associated with, sponsored by, or in any manner connected with the 

IVY PARK MARK and/or OPPOSER. 
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REQUEST NO. 28:  

 All DOCUMENTS RELATED TO any actual or potential connection, affiliation, or 

association between YOU and OPPOSER and/or the IVY PARK MARK. 

REQUEST NO. 29:  

 All DOCUMENTS RELATED TO any consumer surveys conducted by or for YOU 

RELATING TO any actual or potential connection, affiliation, or association between YOU and 

OPPOSER. 

REQUEST NO. 30:  

 All DOCUMENTS RELATED TO any and all logos or labels that YOU have ever used 

or considered using in connection with YOUR products marketed or sold under or in connection 

with the CONTESTED MARK. 

REQUEST NO. 31:  

 All DOCUMENTS RELATED TO any web page or site(s) on which YOUR products are 

marketed or sold under or in connection with the CONTESTED MARK.  

REQUEST NO. 32:  

 DOCUMENTS sufficient to show all of YOUR products and the retail package sizes for 

each such products sold under the CONTESTED MARK.  

REQUEST NO. 33:  

 All DOCUMENTS RELATED TO any press reports including, but not limited to, press 

releases, video and audio recordings of TV or radio coverage of YOU or YOUR products under 

the CONTESTED MARK by news organizations, and press clippings that mention YOU and/or 

YOUR products under the CONTESTED MARK.  

REQUEST NO. 34:  

 All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK “is 

unique and distinctive.”  
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REQUEST NO. 35:  

 All DOCUMENTS RELATED TO YOUR contention that the wording of the 

CONTESTED MARK and the IVY PARK MARK “are different.”  

REQUEST NO. 36:  

 All DOCUMENTS RELATED TO YOUR contention that the wording of the 

CONTESTED MARK and the IVY PARK MARK “are different in appearance.”  

REQUEST NO. 37:  

 All DOCUMENTS RELATED TO YOUR contention that the wording of the 

CONTESTED MARK and the IVY PARK MARK “are different in spelling.”  

REQUEST NO. 38:  

 All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK and 

the IVY PARK MARK “create different commercial impressions.”  

REQUEST NO. 39:  

 All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK is 

“not likely to cause confusion, mistake or deception to purchasers as to the source of 

[OPPOSER’s] goods or services.” 

REQUEST NO. 40:  

 All DOCUMENTS RELATED TO YOUR allegation that the CONTESTED MARK is 

“not likely to disparage or falsely suggest a trade connection between [OPPOSER] and 

[APPLICANT].” 

REQUEST NO. 41:  

 All DOCUMENTS not otherwise requested herein that were relied on, referred to, or 

used by YOU in preparing responses to these REQUESTS, Opposer’s First Set of 

Interrogatories, or Opposer’s First Set of Requests for Admission. 
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Dated:  July 20, 2017 LATHAM & WATKINS LLP 
 
 

By  /Marvin S. Putnam/                                
Marvin S. Putnam (Bar No. 212839)   
 Marvin.Putnam@lw.com 
Laura R. Washington (Bar No. 266775) 
 Laura.Washington@lw.com 
10250 Constellation Boulevard, Suite 1100 
Los Angeles, California 90067 
Telephone:   +1.424.653.5500 
Facsimile:   +1.424.653.5501 
 
Attorneys for Opposer, 
Parkwood Topshop Athletic Limited 
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CERTIFICATE OF SERVICE 

 I, John Eastly, hereby certify that on July 20, 2017, I served a true and 

correct copy of the foregoing OPPOSER’S FIRST SET OF REQUESTS FOR 
PRODUCTION OF DOCUMENTS TO APPLICANT 47 | 72 INC by 

electronic mail upon: 

 
Mike Lin, Esq. 

47/72, Inc. 
900 East 1st Street, Unit 110  

Los Angeles, CA 90012 
mikelinsf@gmail.com 

 
Counsel for Applicant 

47/72 , Inc. 
 

 
  
   /John M. Eastly/ 
        John M. Eastly 
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 91231822

Party Defendant
47 / 72 Inc.

Correspondence
Address

MIKE LIN
47 / 72 INC
900 EAST 1ST ST UNIT 110
LOS ANGELES, CA 90012
UNITED STATES
Email: mikelinsf@gmail.com

Submission Answer

Filer's Name Mike Lin

Filer's email mikelinsf@gmail.com

Signature /Mike Lin/

Date 12/31/2017

Attachments PoisonIvyParkInterrogatories.pdf(1307521 bytes )
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
 
 
___________________________________ 

) 
PARKWOOD TOPSHOP ATHLETIC ) 
LIMITED ) 

Opposer, ) Opposition No. 91238122 
) 
) 

V. ) Mark: Poison Ivy Park 
) 
) 

47 | 72 Inc., ) Serial No. 87001440  
Applicant. ) 

___________________________________ ) 
 

 
 

BACKGROUND 
 
 



Applicant of POISON IVY PARK, Mike Lin is Bipolar which has impacted his ability 

to meet deadlines, so he hopes this document will be accepted even though it is 8 days late. 

Most recently Mr Lin was held at the Beitou Armed Forces Hospital Psych Ward in Taipei, 

Taiwan from Nov 3, 2017 to Dec 29, 2017. During his time at the hospital, Mr Lin was 

subjected to being held in an isolation room bound by his wrists as well as legs. Additionally 

15 sessions of ECT (Electro Convulsive Therapy aka Electric Shock Therapy) were performed 

on him. Mr Lin is now taking Seroquel, an anti psychotic to treat his Bipolar. Additionally 

starting in 2013, Mr Lin was held on 4 separate 5150’s (72 hour involuntary psychiatric hold) 

in the United States as well as having 13 sessions of ECT performed on him. He is now 

recuperating in Taipei, Taiwan living with his parents at the age of 45. 

 

A true and correct copy of 47 / 72 Inc’s Interrogatories is attached hereto as Exhibit 1. A 

true and correct copy of 47 / 72 Inc’s RFPs is attached hereto as Exhibit 2.  

 

 

 

 

 



 

 

EXHIBIT 1 TO THE DECLARATION 

OF MIKE LIN  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 

APPLICANT’S ANSWERS TO FIRST SET OF INTERROGATORIES 
 
INTERROGATORY NO. 1:  

IDENTIFY all PERSONS having information RELATED TO the CONTESTED 
MARK’s creation, consideration, design, development, selection, adoption or ownership.  

● Applicant Mike Lin as well as his designer out of Indonesia, Gilang are the only 
people aware of the MARK and it’s creation 

 
INTERROGATORY NO. 2:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 
DOCUMENTS, RELATED TO the CONTESTED MARK’s creation, consideration, design, 
development, selection, adoption or ownership. 

● Communication between Mike Lin and Gilang is via Slack and the creative 
direction was to take ‘Poison Ivy Park’ and create designs with a target audience 
of shoppers of Hot Topic who are into Goth and Punk Rock. Mike Lin also 
designed the first Hot Topic website in 1996. Additionally, at some point in the 
future, applicant was hoping to reach out to license out the character ‘Poison 
Ivy’. Applicant has attended the Licensing Expo in Las Vegas the last 2 years.  

● I am inspired by street artists like Banksy and Shepard Fairey 
 
Poison Ivy  
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Designs for Poison Ivy Park 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



Designs for Poison Ivy Park. Mash up of the band Poison, IVY the social university and 
Linkin Park 
 

 
 

 
INTERROGATORY NO. 3:  



IDENTIFY all PERSONS who have or have had responsibility for the marketing, 
promotion, or sale of products or services in connection with the CONTESTED MARK.  

● Mike Lin is the sole person responsible for marketing at this point in time for his 
T-Shirt start up ‘T-Shirts Matter’ which is owned by 47 / 72 Inc. a C Corp out of 
Delaware 

 
INTERROGATORY NO. 4:  

IDENTIFY all products or services that have been or will be sold, offered for sale, 
promoted, or marketed in connection with the CONTESTED MARK, including all geographic 
locations and online platforms where those products or service have been or will be offered.  

● Designs will be available at my online store on the shopify platform at 
http://tshirtsmatter.co which has print on demand via Printful. Shopify has a 
global presence. Additionally designs will be available on Merch by Amazon 
which has a global presence. Products will include T-Shirts, Hoodies, 
Sweatshirts, Onesies, Posters, Mugs, Tote Bags, and Pillows. 

INTERROGATORY NO. 5:  
For each product or service identified in response to INTERROGATORY No. 4, 

IDENTIFY YOUR monthly sales volume for each respective product or service by unit and 
dollar amount.  

● The designs have not been uploaded to tshirtsmatter.co, so sales volume is zero 
for all items 

 
INTERROGATORY NO. 6:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 
DOCUMENTS, RELATED TO the products or services that have been or will be sold, offered 
for sale, promoted, or marketed in connection with the CONTESTED MARK.  

● See above for designs for ‘Poison Ivy Park’ that will be offered for sale and 
marketed 

 
INTERROGATORY NO. 7:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 
DOCUMENTS, RELATED TO the circumstances under which YOU first discovered the 
existence of the IVY PARK MARK. 

● I first found out about the IVY PARK Mark after reading posts about Lululemon 
dissing Beyoncé via Twitter when the IVY Park Mark was introduced. 

● Beyoncé fans and Lululemon trade snarky tweets over Bey's new clothing line - 
http://money.cnn.com/2016/03/31/news/companies/lululemon-beyonce-ivy-park/in
dex.html 

● I actually filed a trademark mashing up lululemon and beyoncé. I punk’d the 
USPTO by filing my trademark with lower case letters: ‘iuiuiemoncé’. The upper 
case i appears to look like an ‘l’. I have the registration mark for 

http://tshirtsmatter.co/
http://money.cnn.com/2016/03/31/news/companies/lululemon-beyonce-ivy-park/index.html
http://money.cnn.com/2016/03/31/news/companies/lululemon-beyonce-ivy-park/index.html


‘IUIUIEMONCÉ’ which is inspired by Lululemon’s fail on their tights and 
Beyoncé’s video for single ladies. Serial #: 87007583 

● https://www.washingtonpost.com/news/morning-mix/wp/2014/06/23/lululemon-sti
ll-suffering-from-sheer-pants-debacle-founder-in-warrior-pose/?utm_term=.c349
8c0cf239 

● http://tsdr.uspto.gov/#caseNumber=87007583&caseType=SERIAL_NO&searchT
ype=statusSearch 

● Yes, this was a long con and I am familiar with the Feyoncé controversy. Score 1 
for Mike Lin … yes, I’m a little bit crazy. 
https://www.rollingstone.com/music/news/beyonce-sues-feyonce-merch-company-
over-copyright-infringement-20160405 

●  
 

https://www.washingtonpost.com/news/morning-mix/wp/2014/06/23/lululemon-still-suffering-from-sheer-pants-debacle-founder-in-warrior-pose/?utm_term=.c3498c0cf239
https://www.washingtonpost.com/news/morning-mix/wp/2014/06/23/lululemon-still-suffering-from-sheer-pants-debacle-founder-in-warrior-pose/?utm_term=.c3498c0cf239
https://www.washingtonpost.com/news/morning-mix/wp/2014/06/23/lululemon-still-suffering-from-sheer-pants-debacle-founder-in-warrior-pose/?utm_term=.c3498c0cf239
http://tsdr.uspto.gov/#caseNumber=87007583&caseType=SERIAL_NO&searchType=statusSearch
http://tsdr.uspto.gov/#caseNumber=87007583&caseType=SERIAL_NO&searchType=statusSearch
https://www.rollingstone.com/music/news/beyonce-sues-feyonce-merch-company-over-copyright-infringement-20160405
https://www.rollingstone.com/music/news/beyonce-sues-feyonce-merch-company-over-copyright-infringement-20160405


●
 
INTERROGATORY NO. 8:  

IDENTIFY all PERSONS having knowledge or information RELATED TO the 
circumstances under which YOU first discovered the existence of the IVY PARK MARK.  

● I, Mike Lin am the sole person to know when I discovered the existence of the IVY 
PARK MARK 

 
INTERROGATORY NO. 9:  

IDENTIFY all PERSONS having knowledge or information RELATED TO any formal 
or informal trademark search or investigation involving the CONTESTED MARK’s language.  



• I hired attorney Luke Brean and used legally.co to file my trademark for ‘Poison Ivy 
Park’ 

 
INTERROGATORY NO. 10:  

IDENTIFY and describe all information, including all COMMUNICATIONS and 
DOCUMENTS, RELATED TO any formal or informal trademark search or investigation that 
YOU performed or ordered to be performed involving the CONTESTED MARK.  

● I most likely performed a search on the USPTO and got the ok from Luke Brean 
to file my MARK influenced by Goth and Punk Rock. 

 
INTERROGATORY NO. 11:  

State all facts supporting YOUR contention that the wording of the CONTESTED 
MARK is “unique and distinctive.”  

● I think we’ll need to take this to social media and see if there is confusion between 
the 2 MARKS. The ‘POISON IVY PARK’ MARK has a different impression than 
‘IVY PARK’ both through typography and imagery used 

 
INTERROGATORY NO. 12:  
State all facts supporting YOUR contention that the wording of the CONTESTED MARK and 
the IVY PARK MARK “are different.”  

● I think we’d have to do market research to prove indisputably that the 2 MARKS are 
different 

 
INTERROGATORY NO. 13:  

State all facts supporting YOUR contention that the wording of the CONTESTED 
MARK and the IVY PARK MARK “are different in appearance.”  

● I think the typography between the 2 MARKS are quite different as well as the 
lack of imagery on the ‘IVY PARK’ MARK 

 



 
 
VS 
 

 
 
INTERROGATORY NO. 14:  

State all facts supporting YOUR contention that the wording of the CONTESTED 



MARK and the IVY PARK MARK “are different in spelling.”  
● The addition of the word POISON creates a different impression as it correlates 

with the ‘POISON IVY’ plant which happens to be found in parks 
 
INTERROGATORY NO. 15:  
State all facts supporting YOUR contention that the CONTESTED MARK and the IVY PARK 
MARK “create different commercial impressions.”  

● I think we’ve thoroughly exhausted the various ways in which to phrase this and this has 
been answered numerous times already 

 
INTERROGATORY NO. 16:  

State all facts supporting YOUR contention that the CONTESTED MARK is “not likely 
to cause confusion, mistake or deception to purchasers as to the source of [OPPOSER’s] goods 
or services.” 

● IVY PARK is being marked to the athleisure wear market. POISON IVY PARK is 
marketed to a completely different market: Goths and Punk Rockers 

 
INTERROGATORY NO. 17:  

State all facts supporting YOUR contention that the CONTESTED MARK is “ not likely 
to disparage or falsely suggest a trade connection between [OPPOSER] and [APPLICANT].”  

● Aside from sharing ‘IVY PARK’ in both MARKS, the MARKS could not be more 
different compared to the Feyoncé MARK which inappropriately suggested a 
trade connection between opposer via use of lyrics. IUIUIEMONCÉ on the other 
hand .... well that’s a registered MARK. 

 
INTERROGATORY NO. 18:  

State all facts supporting YOUR contention that the CONTESTED MARK does not 
infringe the IVY PARK MARK.  

● IVY PARK does not have skull and crossbones. Additionally it would not be 
appropriate at a store like Hot Topic or at The Vans Warped Tour. IVY PARK is 
laughably the furthest thing from goth or punk rock. IVY PARK is for jocks, 
whereas POISON IVY PARK is for misfits 

 
INTERROGATORY NO. 19:  

IDENTIFY all persons who have knowledge RELATED TO any of the responses to 
these INTERROGATORIES and/or who have assisted in the preparation of YOUR responses to 
these INTERROGATORIES.  

● My designer Gilang would have knowledge to his designs. Luke Brean has 
knowledge of filing ‘POISON IVY PARK’ with the USPTO. 



INTERROGATORY NO. 20:  
If YOU deny, either in whole or in part, any request for admission served by the defendants, state 
all facts and IDENTIFY all COMMUNICATIONS and DOCUMENTS that form the basis for 
each denial or partial denial.  

● No Denials 
 
Dated:  Dec 30, 2017 
 

Taipei, Taiwan 47 | 72 Inc. 
By its attorney, 

 

/s/ Mike Lin
 

Mike Lin 
100 S Alameda St, Unit 267 
Los Angeles, CA 90012 
Tel:  (415) 533-1748 
mikelinsf@gmail.com 

 

CERTIFICATE OF SERVICE 

I, Mike Lin, that on Dec 30, 2017, I served a true and complete copy of the Applicant’s  First 
Set of Interrogatories to opposer Parkwood Topshop Athletic Limited via the electronic 
email address of record, Marvin.Putnam@lw.com, Laura.Washington@lw.com, 
Jonathan.Sadler@lw.com, John.Eastly@lw.com 

 
 

/Mike Lin/ 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:Marvin.Putnam@lw.com
mailto:Laura.Washington@lw.com
mailto:Jonathan.Sadler@lw.com
mailto:John.Eastly@lw.com


 

EXHIBIT 2 TO THE DECLARATION OF  
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
 
 
___________________________________ 

) 
PARKWOOD TOPSHOP ATHLETIC ) 
LIMITED ) 

Opposer, ) Opposition No. 91238122 
) 
) 

V. ) Mark: Poison Ivy Park 
) 
) 

47 | 72 Inc., ) Serial No. 87001440  
Applicant. ) 

___________________________________ ) 
 

 
APPLICANT’S ANSWERS TO REQUEST FOR PRODUCTION OF DOCUMENTS 

 
REQUEST NO. 1:  

All DOCUMENTS RELATED TO OPPOSER.  
● I think all the documents exist on the USPTO Proceeding Documents 

 
REQUEST NO. 2:  

All DOCUMENTS RELATING TO any COMMUNICATIONS between YOU and 
OPPOSER, including without limitation all COMMUNICATIONS RELATING TO the IVY PARK 
MARK and/or the CONTESTED MARK.  

● I think all the documents exist on the USPTO Proceeding Documents 
 
REQUEST NO. 3:  

All DOCUMENTS and COMMUNICATIONS RELATED TO the IVY PARK MARK or 
products marketed or sold under the IVY PARK MARK.  

● I am not in possession of products marketed by IVY PARK MARK 
 
REQUEST NO. 4:  

All DOCUMENTS and COMMUNICATIONS RELATED TO YOUR knowledge of the IVY 
PARK MARK, including without limitation when you first learned of the IVY PARK MARK.  

● This information is provided in the interrogatories above 
 
REQUEST NO. 5:  



All DOCUMENTS and COMMUNICATIONS RELATED TO the CONTESTED MARK or 
products that have been or will be marketed or sold under the CONTESTED MARK.  

● This information is provided in the interrogatories above 
 
REQUEST NO. 6:  

DOCUMENTS sufficient to show the corporate organization and structure associated 
with YOUR business and the responsible PERSONS with respect to the subsidiaries, affiliates, 
or divisions that are or will be involved with the creation, production, manufacture, sale, 
research, design, rendering, marketing and/or advertising of goods or products offered, sold, 
disseminated, demonstrated, conducted, broadcast, aired, or shown, or intended to be offered, 
sold, disseminated, demonstrated, conducted, broadcast, aired or shown, in connection with the 
CONTESTED MARK.  

● I am a solo entrepreneur, so T-Shirts Matter consists of me, Mike Lin doing everything 
regarding the CONTESTED MARK aside from my designer out of Indonesia 

● I have over 700 Periscope usernames including @WeAreIvyPark. BTW Ivy Park’s 
Twitter handle is weak sauce and has only 1 post. Periscope is Twitter’s live streaming 
app and most usernames are the same as Twitter. I pwned the Periscope username for 
IVY PARK 

 

 
REQUEST NO. 8:  
All DOCUMENTS RELATED TO YOUR selection and adoption of the phrase “Poison Ivy Park” 
for use in connection with YOUR products (or future products) marketed or sold under the 
CONTESTED MARK, including all DOCUMENTS CONCERNING any and all other phrases that 
YOU considered as potential alternatives or substitutes for the phrase “Poison Ivy Park.” 

● See Interrogatories for designs. Only substitute at the moment is Poison IV Park. IV is 4 
in Roman Numerals but is also significant to Beyoncé and Jay-Z  



● https://www.elitedaily.com/entertainment/celebrity/why-beyonce-and-jay-z-love-the-numb
er-4/2032050 

 
REQUEST NO. 9:  

All DOCUMENTS RELATED TO YOUR application(s) and registration(s) of the 
CONTESTED MARK.  

● All documents are on the USPTO website 
 
REQUEST NO. 10:  

All DOCUMENTS RELATED TO any trademark searches, clearance analyses, studies, 
reports, and/or investigations conducted by YOU or on YOUR behalf in connection with YOUR 
selection, adoption, and/or use of the CONTESTED MARK.  

● None available 
 
REQUEST NO. 11:  

All DOCUMENTS RELATED TO any search for trademark registrations and uses of 
names including “Ivy Park” or “Poison Ivy Park.”  

● None available 
 
REQUEST NO. 12:  

All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, vendors, 
customers, and/or potential customers RELATING TO any and all products offered, advertised, 
sold, or otherwise promoted or used by YOU in connection with the CONTESTED MARK. 

● None available 
 
REQUEST NO. 13:  

All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, vendors, 
customers, and/or potential customers RELATING TO the IVY PARK MARK.  

● None available 
 

REQUEST NO. 14:  
All DOCUMENTS RELATING TO COMMUNICATIONS with retailers, reporters, media 

outlets (including social media platforms), vendors, customers, and/or potential customers 
ATTORNEYS AT LAW LOS ANGELES 10 OPPOSER’S FIRST SET OF REQUESTS FOR 
PRODUCTION OF DOCUMENTS RELATING TO any and all instances of confusion between 
the CONTESTED MARK and/or the IVY PARK MARK. 

● None available 
 
REQUEST NO. 15:  

DOCUMENTS sufficient to show when YOU first used the CONTESTED MARK in 
connection with the offering, advertisement, sales, or promotion of any of YOUR products.  

● 1 shirt available starting Oct 17, 2017 - Zero sales so far 

https://www.elitedaily.com/entertainment/celebrity/why-beyonce-and-jay-z-love-the-number-4/2032050
https://www.elitedaily.com/entertainment/celebrity/why-beyonce-and-jay-z-love-the-number-4/2032050


● https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5S
H/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=714112
3011&psd=1&th=1 

 
 
REQUEST NO. 16:  

All DOCUMENTS RELATED TO any business plans, budgets and projections prepared 
by or for YOU RELATED TO YOUR use of the CONTESTED MARK.  

● None available 
 
REQUEST NO. 17:  

All DOCUMENTS RELATED TO YOUR attempts to sell, monetize, or otherwise earn 
revenue from any product offered, advertised, sold, or otherwise promoted or used by YOU in 
connection with the CONTESTED MARK.  

● See answer from request No. 15 
 
REQUEST NO. 18:  

All DOCUMENTS RELATING TO any revenue YOU have derived from any product 
offered, advertised, sold, or otherwise promoted or used by YOU in connection with the 
CONTESTED MARK.  

● Zero revenue 
 
REQUEST NO. 19:  

All DOCUMENTS RELATING TO YOUR anticipated future revenues expected to be 
generated by any product offered, advertised, sold, or otherwise promoted or used by YOU in 
connection with the CONTESTED MARK.  

● There are no such documents 
 
REQUEST NO. 20:  

All DOCUMENTS RELATED TO any and all past, current, and/or future intended 
advertising or marketing for each product offered, advertised, sold, or otherwise promoted or 
used by YOU in connection with the CONTESTED MARK.  

● No such documents exist 
 
REQUEST NO. 21:  

All DOCUMENTS RELATED TO any discussion or decision by YOU to cease use of the 
CONTESTED MARK.  

● No such documents exist 
 
REQUEST NO. 22:  

DOCUMENTS sufficient to show all products that YOU considered offering, have 
offered, are offering, or intend to offer in connection with the CONTESTED MARK.  

● See answer in interrogatories as to what products will be available 



 
REQUEST NO. 23:  

All DOCUMENTS RELATED TO any attempts, successful or otherwise, by YOU to 
register any trademark with the United States Patent and Trademark Office incorporating, or 
otherwise related to the phrase “Ivy Park.”  

● All documents are on the USPTO site 
 
REQUEST NO. 24:  

All DOCUMENTS RELATED TO any other trademark for which YOU filed an application 
with the United States Patent and Trademark Office.  

● I’ve filed 72 trademarks and have at least 19 registered MARKS. 
https://www.trademarkia.com/company-47--72-inc-4478532-page-1-2 

●  
 
REQUEST NO. 25:  

All DOCUMENTS RELATED TO any other litigation, opposition, or other dispute 
involving a trademark for which YOU have filed an application with the United States Patent and 
Trademark Office.  

● All documents are on the USPTO site. Do a search for ‘The Black Mamba’, ‘To 
Infinity & Beyond’. ‘Mortimer Mouse’, ‘House of Mouse’, ‘Just Keep Swimming’, 
‘Let It Go’ 

 
REQUEST NO. 26:  

All DOCUMENTS RELATED TO any settlement agreements between YOU and any third 
parties arising from any other litigation, opposition, or other dispute involving a trademark for 
which YOU have filed an application with the United States Patent and Trademark Office.  

● No settlement agreements yet 
 
REQUEST NO. 27:  

All DOCUMENTS RELATED TO any actual or potential confusion between the 
CONTESTED MARK (or any and all products offered, advertised, sold, or otherwise promoted 
or used by YOU in connection with the CONTESTED MARK), on the one hand, and the IVY 
PARK MARK (or products marketed or sold under that mark), on the other hand, including any 
misdirected phone calls, mail, emails, or inquiries RELATED TO whether YOU (or any of YOUR 
products) are or were associated with, sponsored by, or in any manner connected with the IVY 
PARK MARK and/or OPPOSER.  

● No such documents exist 
 
REQUEST NO. 28:  

All DOCUMENTS RELATED TO any actual or potential connection, affiliation, or 
association between YOU and OPPOSER and/or the IVY PARK MARK. 

● No such documents exist  
 

https://www.trademarkia.com/company-47--72-inc-4478532-page-1-2


REQUEST NO. 29:  
All DOCUMENTS RELATED TO any consumer surveys conducted by or for YOU 

RELATING TO any actual or potential connection, affiliation, or association between YOU and 
OPPOSER.  

● No such documents exist  
 
REQUEST NO. 30:  

All DOCUMENTS RELATED TO any and all logos or labels that YOU have ever used or 
considered using in connection with YOUR products marketed or sold under or in connection 
with the CONTESTED MARK.  

● See Interrogatory #2 
 
REQUEST NO. 31:  

All DOCUMENTS RELATED TO any web page or site(s) on which YOUR products are 
marketed or sold under or in connection with the CONTESTED MARK.  

● 1 T-Shirt available on Merch by Amazon: 
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5S
H/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=714112
3011&psd=1&th=1 

 
REQUEST NO. 32:  

DOCUMENTS sufficient to show all of YOUR products and the retail package sizes for 
each such products sold under the CONTESTED MARK.  

● 1 T-Shirt available on Merch by Amazon: 
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5S
H/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=714112
3011&psd=1&th=1 

 
REQUEST NO. 33:  

All DOCUMENTS RELATED TO any press reports including, but not limited to, press 
releases, video and audio recordings of TV or radio coverage of YOU or YOUR products under 
the CONTESTED MARK by news organizations, and press clippings that mention YOU and/or 
YOUR products under the CONTESTED MARK.  

● http://www.worldtrademarkreview.com/blog/detail.aspx?g=bae778dc-60dc-4309-
ac91-6dce1fd7952f 

● https://www.worldipreview.com/news/beyonce-and-topshop-speed-up-poison-ivy-
park-trademark-battle-14903 

●  
 
REQUEST NO. 34:  

All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK “is 
unique and distinctive.”  

● See Interrogatory #11 

https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
https://www.amazon.com/Womens-Skull-lightning-zaps-Medium/dp/B076HMZ5SH/ref=sr_1_19?s=apparel&ie=UTF8&qid=1514700108&sr=1-19&nodeID=7141123011&psd=1&th=1
http://www.worldtrademarkreview.com/blog/detail.aspx?g=bae778dc-60dc-4309-ac91-6dce1fd7952f
http://www.worldtrademarkreview.com/blog/detail.aspx?g=bae778dc-60dc-4309-ac91-6dce1fd7952f
https://www.worldipreview.com/news/beyonce-and-topshop-speed-up-poison-ivy-park-trademark-battle-14903
https://www.worldipreview.com/news/beyonce-and-topshop-speed-up-poison-ivy-park-trademark-battle-14903


REQUEST NO. 35:  
All DOCUMENTS RELATED TO YOUR contention that the wording of the CONTESTED 

MARK and the IVY PARK MARK “are different.”  
● See Interrogatory #12 

 
REQUEST NO. 36:  

All DOCUMENTS RELATED TO YOUR contention that the wording of the CONTESTED 
MARK and the IVY PARK MARK “are different in appearance.”  

● See Interrogatory #13 
 
REQUEST NO. 37:  

All DOCUMENTS RELATED TO YOUR contention that the wording of the CONTESTED 
MARK and the IVY PARK MARK “are different in spelling.”  

● See Interrogatory #14 
 
REQUEST NO. 38:  

All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK and the 
IVY PARK MARK “create different commercial impressions.”  

● See Interrogatory #15 
 
REQUEST NO. 39:  

All DOCUMENTS RELATED TO YOUR contention that the CONTESTED MARK is “not 
likely to cause confusion, mistake or deception to purchasers as to the source of [OPPOSER’s] 
goods or services.”  

● See Interrogatory #16 
 
REQUEST NO. 40:  

All DOCUMENTS RELATED TO YOUR allegation that the CONTESTED MARK is “not 
likely to disparage or falsely suggest a trade connection between [OPPOSER] and 
[APPLICANT].”  

● See Interrogatory #17 
 
REQUEST NO. 41:  

All DOCUMENTS not otherwise requested herein that were relied on, referred to, or 
used by YOU in preparing responses to these REQUESTS, Opposer’s First Set of 
Interrogatories, or Opposer’s First Set of Requests for Admission.  

● All documents presented 
 

 
 
 
 



Dated:  Dec 30, 2017 
 

Taipei, Taiwan 47 | 72 Inc. 
By its attorney, 

 

/s/ Mike Lin
 

Mike Lin 
100 S Alameda St, Unit 267 
Los Angeles, CA 90012 
Tel:  (415) 533-1748 
mikelinsf@gmail.com 

 

CERTIFICATE OF SERVICE 

I, Mike Lin, that on Dec 30, 2017, I served a true and complete copy of the Applicant’s  First 
Set of Requests For Production Of Documents to opposer  Parkwood Topshop Athletic 
Limited via the electronic email address of record, Marvin.Putnam@lw.com, 
Laura.Washington@lw.com, Jonathan.Sadler@lw.com, John.Eastly@lw.com 

 
 

/Mike Lin/ 
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mailto:Jonathan.Sadler@lw.com
mailto:John.Eastly@lw.com


 

 

 

 

 

EXHIBIT U 



1

From: Mike Lin <mikelinsf@gmail.com>
Sent: Thursday, March 08, 2018 9:05 PM
To: Longo, Eileen (LA)
Cc: Putnam, Marvin (CC); Washington, Laura (CC); Golding, Thomas (CC)
Subject: Re: Parkwood Topshop Athletic, Ltd. v. 47 | 72 Inc., (Poison Ivy Park)

Seems like Beyoncé should have put a ring on it for her legal team: 
https://www.youtube.com/watch?v=4m1EFMoRFvY 

LULULEMONCÉ ® to me. 
https://trademarks.justia.com/870/07/iuiuiemonce-87007583.html 

I'm coming close to settling with Kobe. I've got a lot of free time on my hands to do subversive stuff. 

On Fri, Mar 9, 2018 at 6:45 AM, <Eileen.Longo@lw.com> wrote: 

Mr. Lin – 



2

  

Please see the attached Change of Correspondence Address. 

  

Thank you, 

  

  

Eileen M. Longo 

Senior Paralegal 

  

LATHAM & WATKINS LLP 

355 South Grand Avenue, Suite 100 

Los Angeles, CA 90071-1560 

Direct Dial: +1.213.891.8908 

Fax: +1.213.891.8763 

Email: eileen.longo@lw.com 

http://www.lw.com 

  

  

 
This email may contain material that is confidential, privileged and/or attorney work product for the sole use of the 
intended recipient.  Any review, disclosure, reliance or distribution by others or forwarding without express permission is 
strictly prohibited.  If you are not the intended recipient, please contact the sender and delete all copies including any 
attachments. 

 
Latham & Watkins LLP or any of its affiliates may monitor electronic communications sent or received by our networks in 
order to protect our business and verify compliance with our policies and relevant legal requirements.  

 
 
Latham & Watkins LLP 
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DECLARATION OF DORA MELISSA VARGAS 

 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

 
   Opposer, 

 
  v. 

 
47 | 72 Inc., 
  
   Applicant. 

Opposition No.  91231822 
 

Serial No.  87001440 
 

Mark:  POISON IVY PARK 
 
 

  
 

DECLARATION OF DORA MELISSA VARGAS IN SUPPORT OF OPPOSER’S 
MOTION FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY 

JUDGMENT 
 

I, Dora Melissa Vargas, declare as follows: 

1. I am currently the Brand Manager for Parkwood Entertainment (“Parkwood”), 

Beyoncé Giselle Knowles-Carter’s (“Mrs. Carter”) management and entertainment company.  

The facts set forth below are based on my personal knowledge, and if called as a witness in this 

action, I could and would testify competently thereto. 

2. Mrs. Carter, popularly known as Beyoncé, is a world-renowned singer, 

songwriter, and performer, and is also a co-founder of the IVY PARK brand.  Mrs. Carter has 

achieved fame through millions of album sales, global concert tours, public appearances, and the 

sale of merchandise.  In addition, she has won 22 Grammy Awards, performed at the 2013 and 

2016 Super Bowl halftime shows, and has been featured in countless magazines, including GQ, 

Sports Illustrated, and Rolling Stone.  Mrs. Carter was also listed in Time’s “100 Most 

Influential People” list and was named the most powerful female in entertainment by Forbes. 

3. Mrs. Carter frequently wears clothing bearing the IVY PARK mark during public 

appearances.  Mrs. Carter and her music are also prominently featured in its marketing.  In 

addition, Mrs. Carter promotes the IVY PARK mark through her personal social media accounts, 
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which reach a substantial audience.  Mrs. Carter has 107 million followers on Instagram 

(https://www.instagram.com/beyonce), over 64 million followers on Facebook 

(https://www.facebook.com/beyonce/), and over 15 million followers on Twitter 

(https://twitter.com/beyonce).  The IVY PARK brand has benefitted significantly from the 

exposure gained through Mrs. Carter’s own fame and profile. 

4. In addition to our own marketing, third parties unassociated with Parkwood have 

written many articles about the IVY PARK brand since its launch.  These articles have appeared 

in a variety of sources, including Vogue, Elle, Rolling Stone, Us Weekly, Billboard, W Magazine, 

Huffington Post, and Forbes.  Attached hereto as Exhibit A are true and correct copies of articles 

discussing the IVY PARK brand. 

5. Attached hereto as Exhibit B is a true and correct copy of an April 13, 2016 

article written by David Yi, titled Beyoncé’s Ivy Park Is Already The Most Popular Kid On 

Instagram, and available at http://mashable.com/2016/04/13/beyonce-ivy-park-

instagram/#A4qi27obhiqw.   

6. Attached hereto as Exhibit C is a true and correct copy of an April 14, 2016 

article written by Alexandra Mondalek, titled Beyoncé’s Ivy Park Clothing Line Is Nearly Sold 

Out Just After Launch, and available at http://time.com/money/4293703/beyonce-ivy-park-

fashion-sold-out/. 

7. Attached hereto as Exhibit D is a true and correct copy of an April 14, 2016 

article written by Ellen Scott, titled Beyoncé’s Ivy Park Collection Launch Crashed Topshop And 

Everyone Freaked Out, and available at http://metro.co.uk/2016/04/14/beyonces-ivy-park-

collection-launch-crashed-topshop-and-everyone-freaked-out-5816566/. 

https://www.instagram.com/beyonce
https://www.facebook.com/beyonce/
https://twitter.com/beyonce
http://metro.co.uk/2016/04/14/beyonces-ivy-park-collection-launch-crashed-topshop-and-everyone-freaked-out-5816566/
http://metro.co.uk/2016/04/14/beyonces-ivy-park-collection-launch-crashed-topshop-and-everyone-freaked-out-5816566/
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8. Attached hereto as Exhibit E is a true and correct copy of a March 31, 2016

article written by Sally Holmes, titled This Is What Beyoncé’s Fashion Line Ivy Park Means, and 

available at http://www.elle.com/fashion/news/a35244/beyonce-fashion-line-ivy-park-means/.  

9. Attached hereto as Exhibit F is a true and correct copy of a March 31, 2016

article written by Sally Holmes, titled OMG Beyoncé’s Fashion Line Is Heeeeeeereeeeee, and 

available at http://www.elle.com/fashion/news/a35241/beyonce-fashion-line-ivy-park/. 

10. Attached hereto as Exhibit G is a true and correct copy of a March 31, 2016

article written by Josh Duboff, titled Beyoncé Introduces Ivy Park, An Activewear Line, and 

available at http://www.vanityfair.com/style/2016/03/beyonce-ivy-park-activewear-line. 

11. Attached hereto as Exhibit H is a true and correct copy of an April 5, 2016 article

featured in The Telegraph, titled Beyoncé Talks About Her Athleisure Brand Ivy Park And The 

Pressure To Be Perfect, and available at http://www.telegraph.co.uk/fashion/brands/beyonce-

topshop-athleisure-brand-everything-we-know-information/.   

I declare under penalty of perjury under the laws of the United States that the foregoing is 

true and correct. 

Executed this ___ day of __________, 2018 at Los Angeles, California. 

     Dora Melissa Vargas 

http://www.elle.com/fashion/news/a35244/beyonce-fashion-line-ivy-park-means/
http://www.elle.com/fashion/news/a35241/beyonce-fashion-line-ivy-park/
http://www.vanityfair.com/style/2016/03/beyonce-ivy-park-activewear-line
http://www.telegraph.co.uk/fashion/brands/beyonce-topshop-athleisure-brand-everything-we-know-information/
http://www.telegraph.co.uk/fashion/brands/beyonce-topshop-athleisure-brand-everything-we-know-information/
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A First Look at Beyoncé’s Ivy Park Activewear Collaboration With Sir Philip Green - Vogue

https://www.vogue.com/article/beyonce-athleisure-ivy-park-activewear-collection-video-behind-the-scenes[1/11/2018 5:29:11 PM]

MARCH 31, 2016 3:27 AM
by  MARJON CARLOS

FASHION > SHOPPING

Beyoncé’s New Activewear Line, Ivy Park, Has

Arrived

IVY PARK | SS16 | BEYONCÉ | ‘WHERE IS YOUR PARK'

ga
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MOST
SHARED 1

Serena Williams on Her
Pregnancy, Motherhood
and Making Her Tennis
Comeback 2

Meghan Markle Ma
Her 2018 Debut Wi
Messy Bun and No-
Makeup-Makeup L
London

me

https://www.vogue.com/contributor/marjon-carlos
https://www.vogue.com/fashion/
https://www.vogue.com/fashion/shopping/
https://www.youtube.com/watch?v=mA1Wp1kfDfE
https://www.vogue.com/article/serena-williams-vogue-cover-interview-february-2018
https://www.vogue.com/article/serena-williams-vogue-cover-interview-february-2018
https://www.vogue.com/article/serena-williams-vogue-cover-interview-february-2018
https://www.vogue.com/article/serena-williams-vogue-cover-interview-february-2018
https://www.vogue.com/article/serena-williams-vogue-cover-interview-february-2018
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A First Look at Beyoncé’s Ivy Park Activewear Collaboration With Sir Philip Green - Vogue

https://www.vogue.com/article/beyonce-athleisure-ivy-park-activewear-collection-video-behind-the-scenes[1/11/2018 5:29:11 PM]

If anyone can motivate young women to jump to their feet, it’s Beyoncé. The

superstar’s hip-switching tunes and breathless dance routines are invigorating

inspiration for legions of her fans to get up and really work their stuff. In the

video for her hit “Formation,” the singer slayed with unprecedented flair,

joined by an artillery of female dancers in head-to-toe Gucci. And now, as

seen in this exclusive behind-the-scenes footage for her new activewear line,

Ivy Park, Beyoncé is poised to inspire another cultural, sartorial, and physical

moment.

Showcasing key looks from the 200-piece collection, Beyoncé and her squad

of fitness enthusiasts work up a sweat in effortlessly cool activewear. Think:

cobalt blue logo-emblazoned sports bras and matching leggings with a “flip-

to-low-rise” waistband, honeycombed reflective print jackets that make a chic

nod to Queen B’s dutiful beehive, sleek and polished bodysuits with mesh

trim, and cheeky over-the-thigh varsity socks. It’s the product of Beyoncé’s

first joint venture with Sir Philip Green: high-octane style to match a high-

intensity workout. The real standout, though, is the signature seaming system

of the line’s leggings. They come in three tiers of shapes—“I” (low-rise), “V”

(mid-rise), and “Y” (high-rise)—and work from the inside out; their inner

contour shorts enhance and flatter a range of physiques.

Simply witness her here at work in the gym. Beyoncé is her own best

advertisement for getting into fighting shape, and Ivy Park designs are what

https://www.vogue.com/tag/celebrity/beyonce
https://www.vogue.com/13396069/beyonce-music-video-givenchy-gucci-miu-miu/
https://www.vogue.com/13396253/super-bowl-beyonce-gucci-alessandro-michele-formation-music-video-stylist/
http://www.ivypark.com/
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Photo: Courtesy of Ivy Park

you’ll want to wear while you follow suit—and given that prices start at $30

and cap out at $200 , your wallet will be able to take the strain, too. Here, an

exclusive first look at Ivy Park before the collection goes on sale in mid-April

at Nordstrom, Topshop, and Net-a-Porter.

In This Story : BEYONCÉ, SPORTSWEAR, COLLABORATIONS
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Beyoncé Tells the Secret to Her Motivation 
in a New Ivy Park Promo

Today we've been blessed with a new Beyoncé campaign for Ivy Park, the 

first since she launchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunchedlaunched the activewear line last March. As expected, it's 

glorious.

weareivypark Follow



  

Page 1 of 7Beyoncé Launches Ivy Park Fall 2016 Campaign - Ivy Park Beyoncé

1/11/2018http://www.elle.com/fashion/news/a39615/beyonce-ivy-park-fall-2016/



beyonce
Follow

Along with photos, Bey shared a video featuring footage from the Formation 

World Tour, at rehearsals, with Blue and J ay Z, behind the scenes of the 

campaign, and at the gym. 

She reveals how she motivates herself in a very Lem onade-esque, poetic 

voiceover you'll want on replay the next time you hit the treadmill:
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SEPTEMBER 29, 2016

4.4m views 11.7k comments 
@weareivypark AW16 collection. 

The fall range includes camouflage and logo prints, hoodies, slides, a puffer 

jacket, gym bags, and allll the bodysuits (of courseof courseof courseof courseof courseof courseof courseof courseof courseof courseof courseof courseof course). You can shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new shop the new 

collectioncollectioncollectioncollectioncollectioncollectioncollectioncollectioncollectioncollectioncollectioncollectioncollection now.
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Watch Drag King Spikey Van Dykey's AMAZING Transformation
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Beyonce's Ivy Park Unveils 
Spring/Summer 2017 Campaign: 
Watch
2/1/2017 by Braudie Blais-Billie
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Right before the news about her pregnancy broke, Beyonce released a star-studded 

campaign video all about body positivity for her latest Ivy Park collection. The athleisure 

brand features the faces of fellow boss ladies SZA (whose debut album CTRL will be out 

in March via TDE), Lauryn Hill’s daughter Selah Marley, Black-ish star Yara Shahidi, 

model Sophie Koella, and Bey’s own protégées the sister duo Chloe x Halle.

Courtesy of Ivy Park

Beyonce in the Ivy Park Spring/Summer 2017 campaign. 
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Courtesy of Ivy Park

Beyonce in the Ivy Park Spring/Summer 2017 campaign. 
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Courtesy of Ivy Park

Selah in the Ivy Park Spring/Summer 2017 campaign. 
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Courtesy of Ivy Park

Yara in the Ivy Park Spring/Summer 2017 campaign. 

READ MORE

Kanye West's Yeezy Season 5 Will Debut at New York Fashion Week: Report

Ivy Park’s second campaign features fashion-forward active wear – cutout bodysuits, 

bold leggings and mesh-lined crop tops, all geared towards a sporty-yet-stylish look for 

everyday wear. Echoing the brand’s mission of female empowerment, each tastemaker 

talks about their active lives as runners, karate masters (Shahidi is actually a black belt), 

and soccer players through a feminist lens. And of course, Beyonce’s powerful image 

courses throughout the clip. Watch the campaign below. 
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Beyoncé's Ivy Park is already the most popular kid on Instagram

http://mashable.com/2016/04/13/beyonce-ivy-park-instagram/#xgs2FWiODiqM[1/17/2018 4:46:05 PM]

Beyoncé's Ivy Park is already the mos popular
kid on Insagram

BY DAVID YI

APR 13, 2016

  Shareon Facebook Share on Twitter 

WHAT'S THIS?

IMAGE: IVY PARK



Lifesyle   
FOLLOW MASHABLE > Like Follow Follow

 VIDEO ENTERTAINMENT MORE     

WE HAVE UPDATED OUR PRIVACY POLICY AND ENCOURAGE YOU TO READ IT BY CLICKING HERE.

http://mashable.com/author/david-yi/
https://twitter.com/intent/follow?region=follow_link&screen_name=mashable&tw_p=followbutton&variant=2.0
https://twitter.com/intent/follow?region=follow_link&screen_name=mashable&tw_p=followbutton&variant=2.0
https://plus.google.com/+Mashable/auto
https://plus.google.com/+Mashable/auto
http://mashable.com/videos/?utm_cid=mash-prod-nav-ch
http://mashable.com/entertainment/?utm_cid=mash-prod-nav-ch
http://mashable.com/
http://mashable.com/follow-mashable/
http://mashable.com/follow-mashable/
http://mashable.com/follow-mashable/
http://mashable.com/follow-mashable/
http://mashable.com/follow-mashable/
http://www.ziffdavis.com/privacy-policy


Beyoncé's Ivy Park is already the most popular kid on Instagram

http://mashable.com/2016/04/13/beyonce-ivy-park-instagram/#xgs2FWiODiqM[1/17/2018 4:46:05 PM]

The BeyHive sure knows how to make buzz. And they do so loudly. 

Beyoncé's Ivy Park athleisure line, announced March 31, hasn't even launched

but is now considered to be the most popular fashion brand on Instagram in

terms of engagement. 

This according to Instagram marketing platform Dash Hudson, which does

deep dives into fashion and beauty brands and publications. The agency,

which has tracked brands throughout the years and their respective Instagram

practices, found that Ivy Park has hit unprecedented engagement levels. 

SEE ALSO: Beyoncé reveals first look at Ivy Park athleisure collection,

complete with adorable peek at little Blue

The account, @weareivypark, currently has over 126,000 followers and 36

posts. While that's not the most followers of any brand, the activity surrounding

the account is striking.

"We've never seen this before and it's a unique moment in time," said Thomas

Rankin, CEO of Dash Hudson, to Mashable. "We haven't seen this kind of

engagement in the past from any other brand."



IMAGE: DASH HUDSON
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In Rankin's findings, the account has an average engagement rate of 22.91%,

an "astronomical" number, he said, given that most brands have a 1%

engagement rate. The brand even has more engagement than Beyoncé's own

personal Instagram account, which has a little over 1% user engagement.

IMAGE: DASH HUDSON
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That percentage might seem small, but Rankin said it's a number that's difficult

to reach. For celebrities from Kendall Jenner to brands like Urban Outfitters,

having more than 1% engagement is considered successful. 

Other fashion brands hitting it out of the park are Brandy Melville, Rolex and

VS Pink, with steady engagement at rates like 3.4%, 3.39% and 3.1%,

respectively. Ivy Park's is seven times higher than any of these leading

accounts. 

IMAGE: INSTAGRAM.COM/WEAREIVYPARK



IMAGE: DASH HUDSON

http://instagram.com/weareivypark


Beyoncé's Ivy Park is already the most popular kid on Instagram

http://mashable.com/2016/04/13/beyonce-ivy-park-instagram/#xgs2FWiODiqM[1/17/2018 4:46:05 PM]

weareivypark

Follow

APRIL 13, 2016

  58.3k views

317 commentsOne day to go. Arriving 14 April

2016 #IVYPARK

To compare that with other big launches, Ivy Park has seen more than double

the engagement of Rihanna's line for Puma. That account had approximately

10-15% of user engagement before its launch. 
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from Instagram.

The Beyoncé effect is even helping brands like Topshop with their own social

engagement. Topshop's posts on Instagram are performing 50% better when

including photos or Ivy Park references. 

"It really shows her star power and just how powerful the Beyoncé effect is,"

Rankin said.

That, and loyalty of the buzzing BeyHive. 

To get your own piece of merchandise, head to Topshop, Net-A-Porter or

Nordstrom on Thursday, April 14. 

Have something to add to this story? Share it in the comments.

TOPICS: ATHLEISURE, BEYONCE, BUSINESS, FASHION, INSTAGRAM, IVY PARK, LIFESTYLE,

MARKETING, SOCIAL MEDIA
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John Roberts is a voiceover actor most famous for his character Linda Belcher on FOX's Bob's

Burgers. Roberts imitated his Brooklyn-born mother in comedy videos on YouTube. Bob's

Burgers creator Loren Bouchard took note and turned the character into Linda. 

Learn more about the life of a voiceover actor in our new series, Supporting Players.

     

Sign Up

https://www.youtube.com/watch?v=RlJm078WOmk


Beyoncé's Ivy Park is already the most popular kid on Instagram

http://mashable.com/2016/04/13/beyonce-ivy-park-instagram/#xgs2FWiODiqM[1/17/2018 4:46:05 PM]

Next Up

   

   

   

  

Here are 5 more truly

original movies

1 shares | Jan 09, 2018

Live out your

'Jurassic Park'

dreams at this zoo

124 shares | Jan 08, 2018

LG's new TV is

thinner than a stack

of 5 credit cards

25 shares | Jan 08, 2018

Seth Meyers slays

Golden Globes

monologue then

gives women the mic

1 shares | Jan 08, 2018

Oprah's Golden

Globes speech was

the emotional call to

action America needs

24 shares | Jan 08, 2018

The inspiring reason

your favorite stars

wore black on the red

carpet

17 shares | Jan 08, 2018

The Mountain from

Game of Thrones' is

a fitness beast of his

own kind

8 shares | Jan 05, 2018

Star Wars fans

worldwide are

attending lightsaber

schools

124 shares | Jan 05, 2018

Kylo Ren had a

shirtless moment in

Star Wars and the

internet wanted to

join in on the fun

79 shares | Jan 05, 2018

A roundup of animal

escues that brought

us to tears

03 shares | Dec 25, 2017

Someone created an

IRL 'Mario Kart'

experience

43 shares | Dec 22, 2017

Here's how 'Old

Boy,' a 2003 film,

deviates from the

original manga in

http://mashable.com/shows/entertainment/
http://mashable.com/2018/01/09/movie-list-5-original-movies/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/09/movie-list-5-original-movies/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/09/movie-list-5-original-movies/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/09/movie-list-5-original-movies/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/09/movie-list-5-original-movies/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/dinosaurs-alive-in-ausralia/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/lg-new-wallpaper-tv/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/seth-meyers-golden-globes-monologue/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/oprah-speech-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/08/stars-wear-black-golden-globes/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/the-mountain-game-of-thrones-workout/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/star-wars-fans-lightsaber-school/?utm_cid=sv-nextup-right
http://mashable.com/2018/01/05/kylo-ren-challenge-swole/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/25/roundup-of-animal-rescue-videos-viral-2017/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/real-mario-kart-japan/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right


Beyoncé's Ivy Park is already the most popular kid on Instagram

http://mashable.com/2016/04/13/beyonce-ivy-park-instagram/#xgs2FWiODiqM[1/17/2018 4:46:05 PM]

Shows

just a few very

meaningful ways

11 shares | Dec 22, 2017

    

ABOUT US JOBS ADVERTISE

SUBSCRIBE PRIVACY TERMS

©2005-2018 Mashable, Inc.

Reproduction without expl ici t  permission is prohibited. Al l  Rights Reserved.

Designed in col laboration with Code & Theory

       

http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/2017/12/22/whats-the-difference-old-boy/?utm_cid=sv-nextup-right
http://mashable.com/shows/sharp-science/
http://mashable.com/shows/scamalot/
http://mashable.com/shows/no-playing-field/
http://mashable.com/shows/rideable/
http://mashable.com/shows/jargonology/
http://mashable.com/about/
http://jobs.mashable.com/
http://mashable.com/advertise/
http://mashable.com/2011/05/09/connect-with-mashable/
http://mashable.com/privacy/
http://mashable.com/terms/
http://www.codeandtheory.com/
https://www.facebook.com/mashable/
https://twitter.com/mashable
https://plus.google.com/+Mashable
http://feeds.mashable.com/Mashable
https://pinterest.com/mashable/
https://www.youtube.com/user/mashable
https://www.stumbleupon.com/channel/Mashable
https://www.linkedin.com/company/mashable


 

 

 

 

 

EXHIBIT C 

 

 

 

 

 

 



Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

Be yo n cé 's  Ivy Park Clo th in g Lin e  Is  Ne arly So ld Out Jus t

Afte r Laun ch

EVERYDAY MONEY FASHION

EVERYDAY MONEY

Go o gle  Jus t In tro duce d An

Extre m e ly Fle xible  Un lim ite d

D...

INVESTING

The  W in kle vo s s  Tw in s  Jus t Lo s t

The ir Billio n aire  Status

EVERYDAY MONEY

Eve ryth in g Yo u  Ne e d to  Kn o w

Abo ut H o w  the  Ne w  Tax Law

Af...

EVERYDAY MONEY

Did the  Bitco in  Bubble  Jus t

Burs t? H e re 's  W hat H is to ry S...

SUBSCRIBE 
         

http://time.com/money/section/everyday-money/
http://time.com/money/section/everyday-money/
http://time.com/money/tag/fashion/
http://time.com/money/section/everyday-money
http://time.com/money/5106761/google-project-fi-unlimited-data/
http://time.com/money/5106761/google-project-fi-unlimited-data/
http://time.com/money/5106761/google-project-fi-unlimited-data/
http://time.com/money/5106761/google-project-fi-unlimited-data/
http://time.com/money/section/investing
http://time.com/money/5106524/the-winklevoss-twins-just-lost-their-billionaire-status/
http://time.com/money/5106524/the-winklevoss-twins-just-lost-their-billionaire-status/
http://time.com/money/5106524/the-winklevoss-twins-just-lost-their-billionaire-status/
http://time.com/money/section/everyday-money
http://time.com/money/5085108/tax-cuts-and-jobs-act-homeowners/
http://time.com/money/5085108/tax-cuts-and-jobs-act-homeowners/
http://time.com/money/5085108/tax-cuts-and-jobs-act-homeowners/
http://time.com/money/5085108/tax-cuts-and-jobs-act-homeowners/
http://time.com/money/section/everyday-money
http://time.com/money/5106366/did-the-bitcoin-bubble-just-burst-heres-how-it-compares-to-other-crashes/
http://time.com/money/5106366/did-the-bitcoin-bubble-just-burst-heres-how-it-compares-to-other-crashes/
http://time.com/money/5106366/did-the-bitcoin-bubble-just-burst-heres-how-it-compares-to-other-crashes/
https://subscription.money.com/storefront/subscribe-to-money/link/1042184.html


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

By ALEXANDRA MONDALEK April 14, 2016

Harvard Business School will have to update its case study on Beyoncé: It’s not enough that pop

icon and business mogul rules music, but now she’s made a breakthrough into the fashion

industry.

Ivy Park, the “athleisure” clothing line Beyoncé announced as a joint venture with Topshop’s Sir

Phillip Green, has become available to shoppers after weeks of hype following the release of

promotional videos and a new website. As of 1 a.m. ET, the clothes were available to American

shoppers online. But by then, Bey-mania had already overtaken physical stores in the U.K.

http://time.com/money/author/alexandra-mondalek/
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The collection has just over 100  pieces, with items ranging from $15 to $265, according to the

Topshop website.

While a few items are still available online, it may be difficult to get the size you want. For

example, the Ivy Park Bodysuit, one of the collection’s most recognizable pieces, is sold out

completely on Nordstrom’s website, but available in extra-small, small, and medium over at

Topshop online.

Seeing as high-profile celebrity-endorsed fashion lines have sold out almost immediately, only to

pop up and command a premium on resale sites, it’s unsurprising the same thing is happening

right now. The same bodysuit mentioned above, which has a normal list price of $50 , is fetching

three times that at a whopping $150  on eBay.

Not everyone is happy with Ivy Park itself, mind you. In addition to rumored site crashes and high

prices, some shoppers are angry over the actual sizing of the clothes.

http://time.com/money/4101365/hm-balmain-collection-kardashians/
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No word yet on how quickly retailers will restock the clothes, if at all.

http://www.ivypark.com/stockists
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It’s really no surprise that shoppers would fawn over the line once it hit stores. Mashable reports

that, in terms of user engagement on Instagram, Ivy Park was the most popular fashion brand

before it even hit stores, an “unprecedented” feat.

Sponsored Stories

What Does Your Net Worth Say

About How You’ll Retire in Los

Angeles, California?

Fisher Investments

I Tried That New Amazon Hack –

and It Did Not Disappoint

Honey

If You Own A Home In California

You Can Now Claim Your $4,264

Benefit

The Better Finance

Big Apple Announcement Is Show

of Faith in America

Newser

Los Angeles, California: This

Brilliant, New Company Is

Disrupting a $200 Billion Industry

EverQuote

Forget Your 401k If You Own A

Home (Do This Instead!)

Smart Saver Online

Recommended by

https://best-colleges.time.com/money/search-colleges/?xid=cm-mcpFindTheCollegeWidget
http://time.com/money/4277765/beyonce-ivy-park-athleisure-clothing/
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.fisherinvestments.com/en-us/offers/calculating-your-networth/1c?v=4&PC=OUTAI52EI5&CC=W0PV&alleycode=XX&utm_source=Outbrain&utm_medium=Native&utm_campaign=Whitelist_Control_Desktop&utm_content=Your+Net+Worth+%7C+Fisher+Investments&utm_term=$section_name$&ob_click_id=$ob_click_id$&origUrl=true
https://www.joinhoney.com/r/OB_US_Broad_None_18-65_All_Amazon_Reactions_NA_GhostAmazon2?url=https%3A%2F%2Fwww.joinhoney.com%2Fg-blog%2Foutsmart-amazon%2F&origUrl=true
https://www.joinhoney.com/r/OB_US_Broad_None_18-65_All_Amazon_Reactions_NA_GhostAmazon2?url=https%3A%2F%2Fwww.joinhoney.com%2Fg-blog%2Foutsmart-amazon%2F&origUrl=true
https://www.joinhoney.com/r/OB_US_Broad_None_18-65_All_Amazon_Reactions_NA_GhostAmazon2?url=https%3A%2F%2Fwww.joinhoney.com%2Fg-blog%2Foutsmart-amazon%2F&origUrl=true
https://www.joinhoney.com/r/OB_US_Broad_None_18-65_All_Amazon_Reactions_NA_GhostAmazon2?url=https%3A%2F%2Fwww.joinhoney.com%2Fg-blog%2Foutsmart-amazon%2F&origUrl=true
https://www.joinhoney.com/r/OB_US_Broad_None_18-65_All_Amazon_Reactions_NA_GhostAmazon2?url=https%3A%2F%2Fwww.joinhoney.com%2Fg-blog%2Foutsmart-amazon%2F&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://track.trkclick.co/1dd97fdd-a68e-4a20-bf3f-101f611cfd81?pub_id=$origsrcid$&request_id=$req_id$&ad_title=Banks+Don%27t+Want+You+To+Know+About&ad_id=00fb4b9db03f330336e1f6a1be6e0558e9&source_id=$source_id$&origpubname=$origpubname$&origsourcename=$origsrcname$&origUrl=true
http://www.newser.com/story/254242/apple-to-build-2nd-campus-hire-20k-in-350b-pledge.html?utm_source=part&utm_medium=outbrain&utm_campaign=fresh&origUrl=true
http://www.newser.com/story/254242/apple-to-build-2nd-campus-hire-20k-in-350b-pledge.html?utm_source=part&utm_medium=outbrain&utm_campaign=fresh&origUrl=true
http://www.newser.com/story/254242/apple-to-build-2nd-campus-hire-20k-in-350b-pledge.html?utm_source=part&utm_medium=outbrain&utm_campaign=fresh&origUrl=true
http://www.newser.com/story/254242/apple-to-build-2nd-campus-hire-20k-in-350b-pledge.html?utm_source=part&utm_medium=outbrain&utm_campaign=fresh&origUrl=true
http://www.newser.com/story/254242/apple-to-build-2nd-campus-hire-20k-in-350b-pledge.html?utm_source=part&utm_medium=outbrain&utm_campaign=fresh&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
https://article.everquote.com/?h1=startup&h2=None&auuid=b245a32f-bd8e-4141-aacf-1c0fcc8c3cec&tid=925&tid=925&subid=12562&dt=dup&creativeid=0011a74e0e670cd9bbafc39640c6a722b3&utm_medium=$origsrcid$&s1=%24%7Bcity%7D%24%2C+%24%7Bregion%7D%24%3A+This+Brilliant%2C+New+Company+Is+Disrupting+a+%24200&promotedlink=0011a74e0e670cd9bbafc39640c6a722b3&source=$origsrcname$&site=$origpubname$&origUrl=true
http://lifestyledomains.com/14f02f5f-119d-4efc-a56a-c2a9c9f91355?sourceid=$origsrcid$&adid=Extension+On+Obama%27s+Refi+Program%2C+Now+Expires+2018&sectionid=$section_id$&sectionname=$section_name$&publisherid=$publisher_id$&publishername=$publisher_name$&origUrl=true
http://lifestyledomains.com/14f02f5f-119d-4efc-a56a-c2a9c9f91355?sourceid=$origsrcid$&adid=Extension+On+Obama%27s+Refi+Program%2C+Now+Expires+2018&sectionid=$section_id$&sectionname=$section_name$&publisherid=$publisher_id$&publishername=$publisher_name$&origUrl=true
http://lifestyledomains.com/14f02f5f-119d-4efc-a56a-c2a9c9f91355?sourceid=$origsrcid$&adid=Extension+On+Obama%27s+Refi+Program%2C+Now+Expires+2018&sectionid=$section_id$&sectionname=$section_name$&publisherid=$publisher_id$&publishername=$publisher_name$&origUrl=true
http://lifestyledomains.com/14f02f5f-119d-4efc-a56a-c2a9c9f91355?sourceid=$origsrcid$&adid=Extension+On+Obama%27s+Refi+Program%2C+Now+Expires+2018&sectionid=$section_id$&sectionname=$section_name$&publisherid=$publisher_id$&publishername=$publisher_name$&origUrl=true
http://lifestyledomains.com/14f02f5f-119d-4efc-a56a-c2a9c9f91355?sourceid=$origsrcid$&adid=Extension+On+Obama%27s+Refi+Program%2C+Now+Expires+2018&sectionid=$section_id$&sectionname=$section_name$&publisherid=$publisher_id$&publishername=$publisher_name$&origUrl=true
http://www.outbrain.com/what-is/default/en
http://www.outbrain.com/what-is/default/en


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

SPONSORED FINANCIAL CONTENT

Plan n in g to  Re tire  in  Yo ur 6 0 s? The se  3  Sim ple  Tips  Can  H e lp

American Funds

H e re  are  the  Savin gs  Acco un ts  Yo ur Ban k Do e sn 't W an t Yo u  to  Kn o w  Abo ut

smartasset

Bill Gate s  Says  Th is  W ill Be  W o rth  “10  Micro so fts”

The Motley Fool

Vuzix Un ve ils  Firs t Ale xa-En able d Sm art Glas se s  & The  Sto ck is  Po ppin g

Vuzix

Succe s s fu lly m e rge  hum an  & m ach in e  to  be tte r po s itio n  yo ur firm .

Fidelity Investments

Crypto -Ge n ius  de tails  the  co in s  s e t to  dw arf bitco in 's  ris e .

Early Investing

You May Like

EVERYDAY MONEY

EVERYDAY MONEY

H e re ’s  H o w  Much  Bill Gate s  Is  W o rth—an d H o w  H e  Spe n ds  It All

http://www.dianomi.com/click.epl?pn=18770&offer=5604198&ad=19963&savid=60187&said=3368&adv=5366
http://www.dianomi.com/click.epl?pn=17984&offer=5420983&ad=18996&savid=57606&said=3368&adv=5366
http://www.dianomi.com/click.epl?pn=16909&offer=5160564&ad=17731&savid=52022&said=3368&adv=5366
http://www.dianomi.com/click.epl?pn=19148&offer=5686817&ad=20389&savid=61549&said=3368&adv=5366
http://www.dianomi.com/click.epl?pn=18839&offer=5624070&ad=20048&savid=60536&said=3368&adv=5366
http://www.dianomi.com/click.epl?pn=19007&offer=5672262&ad=20236&savid=61191&said=3368&adv=5366
http://time.com/money/section/everyday-money
http://time.com/money/section/everyday-money
http://time.com/money/5098598/bill-gates-net-worth/


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

A Crazy Th in g H appe n e d W he n  I Trie d to  Buy $ 1 o f Bitco in  fro m  a Las  Ve gas

ATM

EVERYDAY MONEY

H Q Trivia's  Bigge s t W in n e rs  o n  H o w  The y H it the  Jackpo t an d W hat The y

Spe n t It On

EVERYDAY MONEY

8 0 -Ye ar-Old Man  Arre s te d in  Arm e d Ban k Ro bbe ry

EVERYDAY MONEY

The  10  Riche s t Pe o ple  in  Am e rica

EVERYDAY MONEY

This  Pain tin g W as  Origin ally Value d at $ 2 50 . The n  It So ld fo r $ 1.1 Millio n

Stories From

Me te o r Trigge rs  Rare  2 .0  Earthquake  In  Mich igan

marketwatch.com

http://time.com/money/5106084/a-crazy-thing-happened-when-i-tried-to-buy-1-of-bitcoin-from-a-las-vegas-atm/
http://time.com/money/5106084/a-crazy-thing-happened-when-i-tried-to-buy-1-of-bitcoin-from-a-las-vegas-atm/
http://time.com/money/section/everyday-money
http://time.com/money/5098851/hq-trivia-top-winners/
http://time.com/money/5098851/hq-trivia-top-winners/
http://time.com/money/section/everyday-money
http://time.com/money/5105732/80-year-old-man-arrested-in-armed-bank-robbery/
http://time.com/money/section/everyday-money
http://time.com/money/5095574/the-10-richest-people-in-america/
http://time.com/money/section/everyday-money
http://time.com/money/5104252/rembrandt-painting-five-senses-new-jersey/
http://www.idealmedia.com/pnews/2176984/i/3345/pp/1/1/?h=25Ho4bGl7r4nNJpPT0JMGLOle9M6Q7EvktiqBBUVN17g4Kay0vG_XS4okXGaxMOr
http://www.idealmedia.com/pnews/2176984/i/3345/pp/1/1/?h=25Ho4bGl7r4nNJpPT0JMGLOle9M6Q7EvktiqBBUVN17g4Kay0vG_XS4okXGaxMOr


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

Read More

Dim o n  Th in ks  Eve n  H is  Ow n  Eco n o m is t At J.P. Mo rgan  Is  De ...

marketwatch.com

Crypto -Min e rs  Buy Russ ian  Po w e r Statio n s

oilprice.com

Pre s ide n t Trum p's  Appro val Ratin g Jus t H it Ye t An o the r N...

time.com

Is  Jo e  Bide n  Run n in g Fo r Pre s ide n t In  2 0 2 0 ? W hy It Isn 't...

time.com

EVERYDAY MONEY

Sho ppe rs  Are  Go in g In san e  fo r the  Ne w  Balm ain  H &M Co ...

EVERYDAY MONEY

H o w  to  Avo id Sto re s ' Sho ppin g Traps

EVERYDAY MONEY

Salm a H aye k's  Billio n aire  H usban d Jus t Made  $ 1.7 Billio n ...

http://www.idealmedia.com/pnews/2173839/i/3345/pp/2/1/?h=25Ho4bGl7r4nNJpPT0JMGKJs80SLdSM1KD6DVPDRF7zlmIXS9MxW84TwzXBihFKz
http://www.idealmedia.com/pnews/2173839/i/3345/pp/2/1/?h=25Ho4bGl7r4nNJpPT0JMGKJs80SLdSM1KD6DVPDRF7zlmIXS9MxW84TwzXBihFKz
http://www.idealmedia.com/pnews/2177022/i/3345/pp/3/1/?h=25Ho4bGl7r4nNJpPT0JMGM9PVoRKvcmeY7jQYWPpvmt5mNHtM0PNBzEKz6gu7qbp
http://www.idealmedia.com/pnews/2177022/i/3345/pp/3/1/?h=25Ho4bGl7r4nNJpPT0JMGM9PVoRKvcmeY7jQYWPpvmt5mNHtM0PNBzEKz6gu7qbp
http://www.idealmedia.com/pnews/2154560/i/3345/pp/4/1/?h=25Ho4bGl7r4nNJpPT0JMGB3sUQAg02YhFEM7uBxirWXn7CPrInvALzApT3-5jhBS
http://www.idealmedia.com/pnews/2154560/i/3345/pp/4/1/?h=25Ho4bGl7r4nNJpPT0JMGB3sUQAg02YhFEM7uBxirWXn7CPrInvALzApT3-5jhBS
http://www.idealmedia.com/pnews/2152922/i/3345/pp/5/1/?h=25Ho4bGl7r4nNJpPT0JMGFp0ZcfLgmhN3_0NoANMFJ269Lzf5lLIy9QEfS7lwZad
http://time.com/money/section/everyday-money
http://time.com/money/4101365/hm-balmain-collection-kardashians/
http://time.com/money/section/everyday-money
http://time.com/money/4212474/avoid-stores-shopping-traps-tricks/
http://time.com/money/section/everyday-money
http://time.com/money/4998873/francois-henri-pinault-net-worth-billionair-married-salma-hayek/


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

Subscribe  & Save
Subscribe today and save 72% off the cover price.

SUBSCRIBE NOW

EVERYDAY MONEY

Sho ppe rs  Are  Go in g In san e  fo r the  Ne w  Balm ain  H &M Co ...

Sign  Up fo r Our

Ne w s le tte rs
Sign up to receive the latest updates and smartest

advice from the editors of MONEY

https://subscription.money.com/storefront/subscribe-to-money/link/1042181.html
https://subscription.money.com/storefront/subscribe-to-money/link/1042181.html
http://time.com/money/section/everyday-money
http://time.com/money/4101365/hm-balmain-collection-kardashians/


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

Home

Everyday Money

Retirement

Family Finance

Careers

Real Estate

Travel

Money 101

Best Places To Live

Best Colleges

Best in Travel

Best Banks

Best Cell Phone Plans

Best Credit Cards

MONEY 50: The Best Mutual Funds

Mastering the Journey

Smart Choices

Looking Forward

Road To Wealth

Ultimate Retirement Guide

TIME

SUBSCRIBE

http://time.com/money/
http://time.com/money/section/everyday-money/
http://time.com/money/section/retirement/
http://time.com/money/section/family-finance/
http://time.com/money/section/careers/
http://time.com/money/section/real-estate/
http://time.com/money/section/travel/
http://time.com/money/collection/money-101/
http://money.com/bestplaces/
http://time.com/money/best-colleges/
http://time.com/money/page/moneys-best-in-travel-2017/
http://time.com/money/collection/best-banks-2016/
http://money.com/bestcellplans/
http://time.com/money/bestcreditcards/
http://time.com/money/4616747/best-mutual-funds-etfs-money-50/
http://time.com/money/topic/mastering-the-journey/
http://time.com/money/topic/smart-choices/
http://time.com/money/topic/looking-forward/
http://time.com/money/collection/road-to-wealth/
http://time.com/money/collection/the-ultimate-guide-to-retirement/
http://time.com/
https://pages.email.time.com/newsletters/?source=MO_CMS_Art_Footer
https://pages.email.time.com/newsletters/?source=MO_CMS_Art_Footer


Beyoncé Ivy Park Clothing Line Nearly Sold Out After Launch | Money

http://time.com/money/4293703/beyonce-ivy-park-fashion-sold-out/[1/17/2018 5:06:32 PM]

LIFE

Motto

The Daily Cut

Newsletters

Feedback

RSS

Advertising

Reprints and Permissions

Help

Customer Service

Site Map

Subscribe

Give a Gift

Privacy Policy

Ad Choices

Terms of Use

Your California Privacy Rights

Careers

©  2017 Time Inc. All Rights Reserved. Use of this site constitutes acceptance of our Terms of Use and Privacy Policy (Your California Privacy Rights).

Money may receive compensation for some links to products and services on this website. Offers may be subject to change without notice.

Quotes delayed at least 15 minutes. Market data provided by Interactive Data. ETF and Mutual Fund data provided by Morningstar, Inc. Dow J ones Terms & Conditions:

http:/ / www.djindexes.com/ mdsidx/ html/ tandc/ indexestandcs.html.

S&P Index data is the property of Chicago Mercantile Exchange Inc. and its licensors. All rights reserved. Terms & Conditions. Powered and implemented by Interactive

Data Managed Solutions.

http://time.com/photography/life/
http://motto.time.com/
http://www.dailycut.com/
https://pages.email.time.com/newsletters/?source=MO_Footer_Link
mailto:feedback@time.com
http://content.time.com/time/rss/
http://www.timemediakit.com/
http://content.time.com/time/reprints/
http://subscription-assets.time.com/prod/assets/themes/magazines/SUBS/templates/velocity/site/td-learnmore1111/lp.html
https://www.csptcs.com/login?MSRSMAG=MO
http://time.com/money/html-sitemap/
https://subscription.money.com/storefront/subscribe-to-money/link/1042182.html
https://subscription.money.com/storefront/subscribe-to-money/link/1042183.html
https://subscription.timeinc.com/storefront/privacy/time/generic_privacy_new.html?dnp-source=E
http://subscription-assets.timeinc.com/prod/assets/themes/magazines/default/template-resources/html/legal/ti-corp-behavioral.html
https://subscription.timeinc.com/storefront/privacy/time/privacy_terms_service.html
https://subscription.timeinc.com/storefront/privacy/time/generic_privacy_new.html?dnp-source=B#california
http://www.timeinc.com/careers/
https://subscription.timeinc.com/storefront/privacy/money/privacy_terms_service.html
https://subscription.timeinc.com/storefront/privacy/money/generic_privacy_new.html?dnp-source=E
https://subscription.timeinc.com/storefront/privacy/money/generic_privacy_new.html?dnp-source=B#california
https://www.interactivedata.com/
https://www.morningstar.com/
http://www.djindexes.com/mdsidx/html/tandc/indexestandcs.html
https://www.intercontinentalexchange.com/terms-of-use
https://www.interactivedata.com/idms
https://www.interactivedata.com/idms


 

 

 

 

 

EXHIBIT D 

 

 

 

 

 

 



Beyoncé’s Ivy Park collection launch crashed Topshop and 
everyone freaked out

Ellen Scott

Thursday 14 Apr 2016 1:14 pm

     67

This morning the world was shaken to its very core.

The world was slayed, okay, you could say.

Because on this day, April 14, 2016, Beyoncé officially launched her Ivy Park athleisure 

collection (you can buy it on Topshop and Net-a-Porter, just FYI)

We woke up early. We stocked our online bags in a frenzy. We chose caps we didn’t need 

and sweatpants we had no intention of sweating in.

Beyoncé smiled on us today. (Picture: Ivy Park)
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Then we reached the Topshop checkout. It didn’t work. And a meltdown ensued.

Some of us were blessed by the spirit of Beyoncé, and have emerged victorious with a fully 

***flawless gymwear collection.

Others have been left crying, desperately refreshing the page and wandering the streets to 

find a branch with a leotard in stock.

Either way, it was intense.

1. People were up early and ready to drop some serious cash.
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2. They were ready. Ready to buy more gymwear than they would ever 
need.

I've never purchased this much activewear in my life. Thanks, 
Beyoncé. IvyPark#
9:16 PM - Apr 13, 2016 

10 210 598

Janet Mock
@janetmock

3. We were shocked to find that our dream sweatpants had not sold 
out within minutes.

I'm ready! #ivypark . pic.twitter.com/KTTHKoer1D

— ѕqυιятℓe (@Notafakepage) April 14, 2016

“
”
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4. We were excited.

Ivy park launch means we can basically wear gym clothes to 
work, thanks bey
3:29 AM - Apr 14, 2016 

1 4 4

Emma Gibson
@emma_gibs

5. Very excited.

NEWS SPORT ALL

Page 4 of 12Beyoncé’s Ivy Park collection launch crashed Topshop and Twitter freaked out | Metro N...

1/17/2018http://metro.co.uk/2016/04/14/beyonces-ivy-park-collection-launch-crashed-topshop-and-e...



6. It was basically Christmas morning.

Shoutout to anyone else who immediately opened up the Ivy 
Park email from Topshop when they woke up this morning
3:30 AM - Apr 14, 2016 

2 1

Taylor Long
@taylorklong

7. But suddenly things started to disappear.

8. It was happening too fast.

9. GOD DAMN GOD DAMN GOD DAMN GOD DAMN

#IvyPark selling out faster than your faves world tour 

pic.twitter.com/kyIoCU5mVt

— Misha Carter (@QueenBKC_81) April 14, 2016

“

”

I've literally been reduced to a jersey and a crop top. I hate everyone 

that was up before me. #ivypark pic.twitter.com/XyYajkCrIx

— Ivy Spark. (@Kwayylo) April 14, 2016

“

”
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10. We tried so hard to stay in control.

*I do not need a Beyoncé Ivy Park leotard, I will not look like 
Beyoncé in an Ivy Park leotard*. Repeat.
3:33 AM - Apr 14, 2016 

2

Mrs P.
@ArmyWagBlog

11. But accidents happen.

12. We may have hit our overdraft limit.

Defos gonna be in my overdraft by tomorrow after my shift, 
probs gonna end up buying everything in the Beyoncé range in 
my work IvyPark#
12:18 PM - Apr 13, 2016 

1 7

caraaaa
@CaraCairneyx

13. But whatevs.

Tripped and fell and ordered a top and sports bra from the Ivy Park 

range in Topshop. Shit happens.

— Sarah Edwards (@sareeddy) April 14, 2016

“

”
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14. Some people were not so lucky.

15. We will cry for them while we parade around in our leotards.

Thank you to the ivy park clothing line for ensuring that I have no 
money saved for when I go to uni x
3:34 AM - Apr 14, 2016 

1 6

em
@emmiesusername

16. Soz, b.

IVY PARK is sold out - this is what disappointment is made of
2:53 AM - Apr 14, 2016 

chlo
@miaabarneyy

17. See you at the gym.

Crying crying Ivy park everything sold

— debs white (@TrulyMadDebs) April 14, 2016

“
”

#IVYPARK broke the internet. �“
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We’ll be the ones slaying.

MORE: Beyoncé just launched her new athleisure collection Ivy Park

MORE: Fashion bloggers have started wearing their shirts backwards and no one 

knows what to think

MORE: The most stylish sportswear for when you’re pretending fancy clothes will 

make you go to the gym

— Aspen Holly (@AspenHB) April 14, 2016”NEWS SPORT ALL
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This Is What Beyoncé's Fashion Line Ivy 
Park Means

This morning, Beyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announcedBeyoncé announced the name of her brand spanking new line of 

athleisure fashions: Ivy Park. How she settled on the Ivy part seems obvious 

enough (hi Blue!), but she explains what it means to her in a video introducing 

the brand:
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OMG Beyoncé's Fashion Line Is 
HEEEEEEEREEEEEE

BIG news this morning: Beyoncé, your queen, is officially launching her 

own fashion line―not a collaboration line, as many celebs have done before 

her, but instead producing her very own Bey-originals. 
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The name of the line is IVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARKIVY PARK and the goods (which, will undoubtedly be 

goooood, because Beyoncé) won't actually be available on Bey's 

website―instead you'll be able to purchase the designs at Net-a-Porter, 

Topshop, and Nordstrom.

Bey also announced the news on Instagram, captioning her photo 

@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark@weareivypark, whose landing page links to the brand's 

website, ivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.comivypark.com.

beyonce Follow
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The brand is a joint venture with Sir Philip Green, who's chairman of Arcadia 

Group, which owns Topshop, Topman, Miss Selfridge, and other retailers.

As for what the stuff actually looks like? Athleisure to the Beyoncé-th degree. 

And, of course, flawless.
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\] ̂_ àbcd̀efI/5?4.g;h-<9ij=h4<k?-j;FFl.>4?/m;=n?/F;4.1=;H4<;o65<4?h754=p;5Ag;h-<9iq.nAE49;3-=I-:;<I/-I5<??-l<F;5./j/;4=r<<;=g;h-<9i65<4?h754=

stuvtwxyz{|}~x���t��x��uw�t�O���

g;h-<9i���������������������������������������� �����������¡¢£�� �¤���¥¦������§����̈��©� ¥ª«¬



��������� ���	
���
��	��������������
������������
����
�������

 ��!�"�����#��
���$���#�	%����&�����'��(�)��	
��*���*!���*����������*&�
� +�,

-./0120034567839:;<=0>?@569A7B./?/?6C884D0.2E-=F82B./?G6/H03./7I0.25J=6KL7M02/62N=>/O03/>/8G0A6;=26P8=Q38BD8B/8;B.F56R826P8=N=FS1RR0C.03/580/H03./7I0.2567839:TN07UT0345J=6KL7;S63/;=S6258BJO66A634.303V.2W3WH03./7I0.2X?6I0>/034/?6I=2.8=>C6/>03K36L./0WJ6MJ8/?.3YZ.36H03./7I0.2 [\]\̂_̀ ̂\]_ab[cdefg_hîajklmnopqrostuvpwxuypqrostunzow{|}t~��}nov����������ovyr��
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Beyoncé talks about her athleisure brand Ivy Park and the pressure to 
be perfect 

5 APRIL 2016 � 12:00PM

Beyonce
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It was announced back in October 2014 that Beyoncé was setting up her own 'athleisure' brand 

in partnership with Topshop, and we are now on the final countdown, as it hits stores on the 

14th April.

To coincide with the collection Beyoncé is wearing her logotastic sportswear on the cover of 

ELLE, and has given one of her first interviews in years.

A photo posted by Beyoncé (@beyonce) (https://www.instagram.com/p/BDnyuBbvwyo/) on Mar 31, 2016 at 8:…

She opens up about the pressure to be perfect and where she finds her drive. "We have to care 

about our bodies and what we put in them," she tells ELLE. "Women have to take the time to 

focus on our mental health — take time for self, for the spiritual, without feeling guilty or 

selfish. The world will see you the way you see you, and treat you the way you treat yourself."
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Introducing IVY PARK a new activewear brand for women. #IVYPARK

(https://www.instagram.com/p/BDnsbxNBhFW/)

A photo posted by IVY PARK (@weareivypark) on Mar 31, 2016 at 7:09am PDT

"It's really about changing the conversation. It's not about perfection. It's about purpose," 

Beyoncé adds. "We have to care about our bodies and what we put in them. Women have to 

take the time to focus on our mental health—take time for self, for the spiritual, without feeling 

guilty or selfish. The world will see you the way you see you, and treat you the way you treat 

yourself."

Here is everything you need to know about Ivy Park...

How many pieces are in the collection...

There are 200 pieces of sportswear, with Ivy Park branded sweat bands, leggings, t shirts, 

sliders and more. In a video we can see Beyonce swimming, cycling, running (with Blue Ivy on 

her back) and dancing in the pieces.
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Where you can buy Ivy Park

The activewear brand will go live on 14th April, and will be sold online and instore at a number 

of retailers including Topshop, Nordstrom, Zalando, Net A Porter, Selfridges and JD Sports. 

A photo posted by IVY PARK (@weareivypark) on Apr 4, 2016 at 3:30am PDT

The name Ivy Park stands for
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The name is, of course, a nod to her 4-year-old daughter Blue Ivy and her favourite number 

four (which is IV In roman numerals). But it also references the park where she used to run in 

Texas, which she says now represents a state of mind. 

In a video about the brand the singer explains why she named it Ivy Park: "I would wake up in 

the morning, and my dad would come knocking at my door, telling me it's time to go running. I 

remember wanting to stop, but I would push myself to keep going. It taught me discipline. And 

I would think about my dreams. I would think about the sacrifices my parents made for me. I 

would think about my little sister and how I was her hero. I would look at the beauty around 

me, the sun shining through the trees. I would keep breathing. There are things I'm still afraid 

of. When I have to conquer those things, I still go back to that park. Before I hit the stage, I go 

back to that park. When it was time for me to give birth, I went back to that park. The park 

became a state of mind. The park became my strength. The park is what made me who I am. 

Where's your park?"

Watch the full video on ivypark.com #IVYPARK (https://www.instagram.com/p/BDqCo7ABhMo/)

A video posted by IVY PARK (@weareivypark) on Apr 1, 2016 at 5:01am PDT

Why she decided to launch an athleisure collection

"When I'm working and rehearsing I live in my work out clothes but I didn't feel there was an 

athletic brand that spoke to me," Beyoncé said in a release. "My goal with Ivy Park is to push 
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the boundaries of athletic wear to support and inspire women who understand that beauty is 

more than your physical appearance. True beauty is in the health of our minds, hearts and 

bodies. I know that when I feel physically strong, I am mentally strong and I wanted to create a 

brand that made other women fel the same way."

Arriving 14.04.16 #IVYPARK (https://www.instagram.com/p/BDyTQgQhhHQ/)

A photo posted by IVY PARK (@weareivypark) on Apr 4, 2016 at 10:00am PDT

Beyoncé has launched a designated Instagram account for Ivy Park

Now we can get even more of Beyoncé on Instagram, as she has set up a new designated profile 

for her label, @weareivypark. Here you'll find lots of video clips of Bey training in the 

logotastic collection and campaign images.
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#IvyPark (https://www.instagram.com/p/BDq6O7ioe_G/)

A photo posted by @malaikafirth on Apr 1, 2016 at 1:07pm PDT

British model Malaika Firth stars in the ad campaign

22-year-old British model Malaika Firth is one of the models in the Ivy Park campaign, wearing 

the branded leggings with a white sports bra and white mesh jacket.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

PARKWOOD TOPSHOP ATHLETIC 
LIMITED, 

Opposer, 

v. 

471 72 Inc., 

Applicant. 

Opposition No. 91231822 

Serial No. 87001440 

Mark: POISON IVY PARK 

DECLARATION OF MADY MARGADANT IN SUPPORT OF OPPOSER'S MOTION 

FOR DEFAULT JUDGMENT, OR IN THE ALTERNATIVE, SUMMARY JUDGMENT 

I, Mady Margadant, declare as follows: 

1. I am Head of Global Marketing of Parkwood Topshop Athletic Limited 

("Parkwood Topshop"). I have worked at Parkwood Topshop since 1 June 2016 and I have 

worked in fashion marketing and advertising for over 18 years. Prior to joining Parkwood 

Topshop, I ran the marketing department at Topshop. The Marketing & Communications 

department at Parkwood Topshop is responsible for all external communications to consumers 

about the IVY PARK brand and products. The team is comprised of a variety of specialist areas 

focusing on brand marketing, campaign development, PR, advertising, events, the internet, social 

media, promotions and market research. I am responsible for a team of 10. My team and I liaise 

closely with the Buying and Merchandising teams, the Design teams and our retail partners when 

devising and implementing our marketing initiatives and campaigns. The facts set forth below 

are based on my personal knowledge, and if called as a witness in this action, I could and would 

testify competently thereto. 

LATHAM&WATKINS"' 
ATTORtlEYS AT LAW 

Los ANGELES 
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2. Parkwood Topshop is a joint venture between Top Shop/ Top Man Limited 

trading as Topshop ("Topshop"), a fashion retailer, and world-famous recording artist and 

performer, Mrs. Beyonce Giselle Knowles-Carter ("Mrs. Carter"). Parkwood Topshop 

announced the launch of the IVY PARK brand in the United States in March 2016, and the IVY 

PARK trademark has been in continuous use in the United States since at least April 14, 2016. 

3. The IVY PARK trademark is used in connection with several categories of 

merchandise, including apparel. For example, the IVY PARK trademark is used on a variety of 

articles of clothing, including T-shirts, sweatshirts, track pants, shorts, hats, and shoes. Attached 

hereto as Exhibit A are true and accurate photographs of IVY PARK branded clothing. 

4. IVY PARK branded clothing varies in price depending on the specific item, but 

generally costs between $16 and $200. 

5. In North America, IVY PARK clothing is available both online and in stores 

through several retailers, including Topshop, Nordstrom, Hudson's Bay, Revolve, Lady Foot 

Locker, Pacsun, and Six:02. The clothing is also offered through retailers in Europe, Asia, the 

Middle East, Australia and New Zealand. 

6. Further, Parkwood Topshop employs various forms of advertising for the brand, 

including content on its website at www.ivypark.com, its retailer's websites, and through the 

IVY PARK Facebook, Instagram, Pinterest and YouTube pages. The www.beyonce.com website 

also links through to the www.ivypark.com website. 

7. The IVY PARK mark has gained significant recognition due to its connection 

with Mrs. Carter. 

8. Parkwood Topshop has never authorized Applicant 47172 Inc., ("Applicant") to 

use the IVY PARK mark. 
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9. Parkwood Topshop has never communicated with Applicant regarding the IVY 

PARK.mark. 

I declare under penalty of perjury under the laws of the United States that the foregoing is 

true and correct. J 

LATHAM&WATKI Nsu, 
ATTORtlEYS AT LAW 

Los AtlGELES 3 
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IVY PARK AUTUMN WINTER 17 LOOKBOOK 
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FOR SALES ENQUIRIES PLEASE CONTACT: SALES@IVYPARK.COM FOR COMMUNICATIONS PLEASE CONTACT: PRESS@IVYPARK.COM
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