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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name

Trilogy I/P LLC

Granted to Date
of previous ex-
tension

10/22/2014

Address

505 S. Madison Drive
Tempe, AZ 85281
UNITED STATES

Attorney informa-
tion

Laurence S. Rickles

Eckert Seamans Cherin & Mellott, LLC

50 South 16th Street

PHILADELPHIA, PA 19102

UNITED STATES
Irickles@eckertseamans.com,ipdocket@eckertseamans.com,Imcguinness@eck
ertseamans.com,blabutta@eckertseamans.com Phone:215-851-8400

Applicant Information

Application No

86178373 Publication date 06/24/2014

Opposition Filing
Date

10/22/2014 Opposition Peri- 10/22/2014

od Ends

Applicant

Bacchus Fund LLC

2522 Artesia Blvd. Suite 200
Redondo Beach, CA 90278
UNITED STATES

Goods/Services Affected by Opposition

Class 044. First Use: 0 First Use In Commerce: 0
All goods and services in the class are opposed, namely: Massage therapy services

Grounds for Opposition

| Priority and likelihood of confusion

| Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Application/ Registra- NONE Application Date NONE
tion No.

Registration Date NONE

Word Mark TRILOGY

Goods/Services spa management and consulting services



http://estta.uspto.gov

Attachments NOTICE OF OPPOSITION - SN 86-178,373 (M1299013).pdf(395370 bytes )
EXHIBIT A TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299017).pdf(795473 bytes )

EXHIBIT B TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299018).pdf(451560 bytes )

EXHIBIT C TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299020).pdf(967911 bytes )

EXHIBIT D TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299028).pdf(3945245 bytes )

EXHIBIT E TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299029).pdf(383912 bytes )

EXHIBIT F TO MASSAGE TRILOGY NOTICES OF OPPOSITION
(M1299031).pdf(983505 bytes )

Certificate of Service
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

TRILOGY I/P LLC,

Opposer,
W, 2 Opposition No.:
: Mark: MASSAGE TRILOGY
BACCHUS FUND LLC, ; Serial No.: 86/178,373
Applicant.
NOTICE OF OPPOSITION

Honorable Commissioner for Trademarks
2900 Crystal Drive
Arlington, VA 22202-3513

Trilogy I/P LLC, an Arizona limited liability company having an address at 505 S.
Madison Drive, Tempe, Arizona 85281 (“Opposer”), believes that it is and will be damaged by
the registration of the mark MASSAGE TRILOGY, as shown in U.S. Application Serial No.
86/178,373, for the services identified in International Class 44, as published in the Official
Gazette on June 24, 2014, and hereby opposes the same. The grounds for opposition are as
follows:

i Opposer is a spa management company which consults with, develops and
manages spas in hotels, resorts, and mixed-use properties across the United States, including the
Guerlain Spa at the Waldorf-Astoria New York and the Ritz-Carlton Marina Del Rey

(California). See attached Exhibits A and B.



2, Opposer has used TRILOGY as a trade name in connection with its spa
management and consulting business since at least as early as 2011, including but not limited to
as part of the business names Trilogy Spa Ventures and Trilogy Spa Holdings (hereinafter,
collectively, the TRILOGY trade name). See attached Exhibit C.

. The TRILOGY trade name is inherently distinctive when used in connection
with Opposer’s spa management and consulting services, and it has acquired commercial
strength and distinctiveness by virtue of Opposer’s marketing and sales activities in U.S.
commerce and the success of such activities.

4. Opposer actively advertises and promotes itself and its services under the
TRILOGY trade name, including but not limited to marketing done through its own website at
www.trilogyspaholdings.com; press releases published in industry publications such as
American Spa and Discover Spas, through business publications such as Business Wire and
Bloomberg, and others (See attached Exhibit D); and a profile maintained on Attractions
Management (See attached Exhibit E).  Opposer and its spa management and consulting
services offered under the TRILOGY trade name have also been featured in articles in third
party publications including www.fashionmag.com, www.spaopportunities, the Spa Finder blog,
Business Weekly, and Lodging Magazine (See attached Exhibit F). |

S Opposer and its TRILOGY trade name are well and favorably known within the
industry, and the goodwill associated with the TRILOGY trade name and the spa management
and consulting services offered thereunder are one of Opposer’s most valuable assets.

6. Bacchus Fund LLC, a Nevada limited liability company located at 2522 Artesia
Blvd., Suite 200, Redondo Beach, California, 90278 (“Applicant”), seeks to register MASSAGE

TRILOGY as a mark for use in connection with “Massage therapy services,” in International



Class 44, as evidenced by Applicant’s intent-to-use Application Serial No. 86/178,373 filed on
January 29, 2014.

7. Applicant’s mark, as intended for use in connection those services identified in
the opposed application, so resembles Opposer’s trade name that is likely to cause confusion, or
to cause mistake, or to deceive as to Applicant’s affiliation or association with Opposer and the
spa management and consulting services offered under Opposer’s TRILOGY trade name.

8. Applicant’s proposed mark is confusingly similar to Opposer’s trade name in that
Applicant’s MASSAGE TRILOGY mark comprises the entirety of Opposer’s TRILOGY trade
name with the addition only of generic terminology with no trademark significance. Applicant
has disclaimed the generic term MASSAGE, and that term cannot distinguish Applicant’s mark
and intended services from Opposer’s trade name as used in connection with Opposer’s services
and business.

9. Applicant intends to use its mark on services that are closely related to those
offered by Opposer under the TRILOGY trade name, given that the services identified in
Applicant’s application — namely, “massage therapy services” — are the type of services that are
offered through the spas that Opposer consults with, develops and manages. Accordingly,
members of the relevant trade and public are likely to mistakenly believe that Applicant’s
services are rendered by or under license from or in affiliation with Opposer.

10.  Opposer has priority of use since the TRILOGY trade name has been in use in
commerce as a trade name since at least as early as 2011, and such use has been continuous and
commercially significant, while Applicant claims no date earlier than January 29, 2014, the filing

date of its intent-to-use application, for the purpose of priority in the United States.



11.  If Applicant is permitted to register MASSAGE TRILOGY as a mark for the
services identified in the opposed application, confusion of the relevant trade and public is likely
to result, which will damage and injure Opposer and its goodwill in its TRILOGY trade name.

12.  Upon encountering Applicant’s mark for the services identified in the opposed
application, potential purchasers are likely to mistakenly believe that such services are offered by
or in association with Opposer, or that Opposer and Applicant are affiliated.

13.  Any defect, objection to, or fault found with Applicant’s spa services offered
under the MASSAGE TRILOGY mark would reflect upon and injure the reputation that
Opposer has established for its own spa management and consulting services offered under the
TRILOGY trade name.

14.  If Applicant is granted a registration for the MASSAGE TRILOGY mark for the
services identified in the opposed application, Applicant will obtain thereby at least a prima facie
exclusive right to use the mark. Such registration is a source of damage and injury to Opposer as
the prior user of the TRILOGY trade name.

15.  WHEREFORE, Trilogy I/P LLC prays that the registration of the mark of
Application Serial No. 86/178,373, for the services identified therein be refused and that this
opposition be sustained.

Respectfully submitted,
Dated: October 22, 2014 By: /s/ Bridget Heffernan Labutta
Roberta Jacobs-Meadway, Esq.
Laurence S. Rickles, Esq.
Bridget Heffernan Labutta, Esq.
ECKERT SEAMANS CHERIN & MELLOTT
50 South 16™ Street, 22™ Floor
Philadelphia, PA 19102
215-851-8400

rjacobsmeadway@eckertseamans.com
Irickles@eckertseamans.com




blabutta@eckertseamans.com

ATTORNEYS FOR OPPOSER



CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the attached

Notice of Opposition was served on Applicant via US Mail and Email on the dated listed below:

Nathan W. Heyde
Varner & Brandt LLP
3750 University Ave Ste 610
Riverside, CA 92501-3323
nathan.heyde@varnerbrandt.com
marianne.mcdaniel-horst@varnerbrandt.com

Dated: October 22, 2014 By: /s/John F. Metzger
John F. Metzger
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Home | Trilogy Spa Holdings
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7 PROFESSIONAL SPA MANAGEMENT WORLD-CLASS BRANDS
Spa lloldings

ABOUT US OUR SERVICES PORTFOLIO HIGHLIGHTS CONTACT US

Providing access to the world’s most iconic beauty brands for use in distinctive
: hotel properties. .
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Trilugy Spea Huldings

(Tritogy)}, is a professionzal
spa managemert company
dedicated to creating and
opearaling the most
innovative, service-centic

http://trilogyspaholdings.com/[10/18/2014 1:08:23 PM]



Home | Trilogy Spa Holdings

and performance oplimized
branded spas in the

\
(

hospitality industry.

Who We Are Our Scrvices Built on a foundation of
‘ ‘ experienced spa operators
Hoteliers recognize spas as Global Beauly Braids are and hospitality industry
essential components of theii pursuing “brand building veterans, Tilogy is the
properties. Spas have the alternative distribution % " o
critical managernznt link
opportunity to. opportunities

between hospitality

Trilogy utilizes intermnational
beauty brands and owned
brands, io ensure your
properly is differentialed,
raximizes revenue and
profits for your spa and
contributes 1o your properly’s
value by increasing
occupancy and group spend

Portfolio

|

SI - S

Trilogy Awards Trilogy Properties & Client Press Highlights
List
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Home | Tritogy Spa Holdings

Well Being (0 TG A

© 2011-2014 Trilogy Spa Holdings. All rights reserved

http://tritogyspaholdings.coun/{10/18/2014 1:08:23 PM]



Trilogy Awards | Trilogy Spa Holdings
e e ——————

PROFESSIONAL SPA MANAGEMENT WORLD-CLASS BRANDS

Spa Holdings

”~

HOME ABOUT US OUR SERVICES { 1 CONTACT US

You are here: Home > Trilogy Awards

Trilogy Awards

Waldorf Astoria, New York - Guerlain Spa

Best Urban Hotel Spa 2013

Spa Finder Wellness

http://irilogyspaholdings.com/portfolio/trilogy-awards/[ 10/18/2014 1:09:28 PM]



Trilogy Awards | Trilogy Spa Holdings
Fairmont Scottsdale Princess, Well & Being

o Conde Nast Traveler

s “Top 100 Resort Spas” in U.8 Mainland: 2011-2014

e Forbas Travel Guide
e Four Star Award Recipient, 207-2014

« Arizona Republic/azcentral.comn Critics’ Choice Awards
o Best Resori Spa 2013

« Arizona Business Magazine, "Ranking AZ: Tha Best of Arizona Business”
o 71 Resort Spa 2012- 2014

e Socolisdale Living Magazine, Best of Scottsdale

o Best Splurge Day Spa 2014

Ritz-Carlton Marina Del Rey

Best Day Spa 2013

Argonaut Magazine, Best of the Wesiside

© 2011-2014 Trilogy Spa Holdings, All rights reserved

htip:/urilogyspaholdings.convporttolioftrilogy-awards/[ 10/18/2014 1:09:28 PM]



Trilogy Properties & Client List | Trilogy Spa Holdings
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PROFESSIONAL SPA MANAGEMENT WORLD-CLASS BRANDS

Spa Holdings

HOME ABOUT US OUR SERVICES RO ; IEHTE CONTACT US

You are hiete. Home > Trdogy Properties & Client List

Trilogy Properties & Client List

http://irilogyspaholdings.com/portfolio/tritogy-properties-and-client-list/{ 10/18/2014 1:09:58 PM]



Trilogy Properties & Client List | Trilogy Spa Holdings
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© 2011-2014 Trilogy SpaHoldings. Al rights reserved
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About Us | Trilogy Spa Holdings
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PROFESSIONAL SPA MANAGEMENT WORLD-CLASS BRANDS

S]'m' [Holdines

OUR SERVICES PORTFOLIO HIGHLIGHTS CONTACT US

About Us You are here: Home > About Us

: Who We Are

Successiul spa operalions require experienced. successiul
management. The Principals of Trilogy have over 100
years of combined experience in three vilal areas required

) to seive the “four and five star” hospitality markets:
« Spa: The Principals of Trilogy transformed the Elizabeth
|1
‘\‘ Arden Red Door Spa organization from 2 units to more
1’ J than 148 units in 26 markets, operating domestically
B and internationally.

« International Brands: Trilogy's Chairman co-founded

La Prairie. He and other senior executives have held
CEO and other senior management positions operating
prestige global companies.

« Hospitality: The Co-Chairman and senior management

of Trilogy held the CEO and other senior positions in
NYSE-listed hospitality industry companies. Trilogy has
deep and successful experience operating in *host
environments” with third party and branded entities.

htip://trilogyspaholdings.com/abouy/[10/18/2014 1:10:26 PM]



Waldorf Astoria New York Selects Trilogy Spa Ventures to Operate Guerlain Spa at Iconic New York City Property | Waldorf Astoria Global Media Center
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Media Coverage
New Serviees and Facility Upgrades Starting August 201 |
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.......... P T TP Waklorf Astoria Mew York has chosen Taiogy Spa Vadiluras (0 cpersts tie howd's bu-wy Guitiia Spa bigmning
August 1, 2071 Cradif: Waldor Asleds Hotsls & Rs-':sort&

The Stories Begin Here
NEW YORK - Waldorf Astorla New York has chosen Trilogy Spa Venlures to

Pholo Downloads
operate the holel's luxury Guerlain Spa beginning August 1, 2011. As part of this

agreement, Trilogy also assumes oversight of the hotel's Guerlain retail boutigue. AT YOUR SERVICE
o LET us !.-!'ELP You "The Guerla!n Spa at The Waldorf=Astori:?1 p'rovides truly exceptional an(‘{ . HEDIA INQUIRIES? CONTACT US:
s i transformalive spa experiences to both distinguished holel guesls and discetning John Wals
Mediz Contacts New Yorkers," stated Efic O. Long, general manager, The Waldor{=Asloria. "We P T
Media Inquiry Form have selected Trilogy Spa Ventures 1.0 provide spa services, as well as‘ar? L"vu"/a"d L" ______ Fﬂ*
- enhanced menu of trealments that will accommodate our spa guests' distinct
Media Accommodations needs. Their industry expertise will serve as an asset to our spa.” Z?C;%i .
"Waldorf Astoria Hols!s & Resoris and Guarlain are two fabled luxury brands,” said EMAIL ———
David Stoup, Trilogy chairman. "We look forward fo aligning our organization in jpimEs@hitealcom
JOIN THE such a way that defivers a lavish spa exparience for hotel guests and New Yorkers ADDRESS]
DISCUSSION ON alike." 1530 Jonas Branch
S i Ve
THE STATE OF #clean, Virginia 22102
LU XU RY Ninelean floors above the fabled Waldorf lobby, the spa creates a serene oasis in ALL MEDIA CONTACTS 2
. the famed Waldorf Towers. The 14,000 square-fool Guerlain Spa features 16
WITH INDUSTRY treatment rooms, consisting of 13 dry rooms and three fully appointed wat therapy SOIN CUR SOCIAL MEDIA NETWORKS:
LEADERS ﬁ sultes for hydrotherapy and Vichy shower, a relaxing foolbath lounge, ;
interconnecting and double rooms for couples and groups, freshly prepared &

beverages and stunning visws of midiown Manhattan. la advance of the Augusl re-
taunch, the facility will receive a renewed lighting package and new soft goods.

http:/aews.waldorfastoria.com/index.cfi/s /detail/6277[10/18/2014 1:14:06 PM]



Waldorf Astoria New York Selects Trilogy Spa Ventures to Operate Guerlain Spa at Iconic New York City Property | Waldorf Astoria Global Media Center

A world leader in beauly for nearly 200 years, Guerlain creates fragrances, makeup
and skincare of exquisite qualily and French luxury. With a reputation for
unparalieled devetion to innovation and excellence, handed down from generation
to generation, each creation is steeped in history and refiects the discerning tasles
of elegant wornen worldwide.

Trilogy provides spa operations services and offers access to the world's most
jconic beauty brands for luxury hospitality properties. The principals of Trilogy

EXPERIENCE possess a lifetime of experience operating in the beauty, spa and hotel arenas.
TIMELESS LUXURY
DURING YOUR World-renowned, Waldorf Astoria New York is one of the first hotels to combine
ngg ‘El\EEEg%.NL’ elegance, fuxurious amenities and premier services. For more than a century, the
SRR 4 f e B hotel's staff has been commitied {o the service traditions of the world's grand
Learnblare » hotels, ensuring lhat each guest is provided with a delightfully memorable visit.

Recognized as an official New York City landmark since 1992, Waldorf Asloria New
York Is lauded by raany as the epicenter of the city's cullural, commercial, social
and political life,

Reservations for services at the Guerlain Spa at Waldorf Astoria New York will be
accepled beginning July 1, 2011, at +1 212 872 7200. For more information, please

visit wew TriloaySpaVeptures com or www. WaldariNewYork corg.

Contact:

Meg Towner

The Waldorf=Astoria
+1 212 868 1900 x254

miowner@quinnandca.com

Martha Pulido

Trilogy Spa Ventures

+1 212 377 3581

Martha Pulido@Evins.com

About Waldorf Astoria New York

Waldorf Astoria New York, an official New York City landmark since 1993, has been
an internalionally recognized symbol! of elegance and grace for more than 100
years. As such the Art Deco masterpiece, occupying an entire city block of midtown
Manhalian, is at the epicenter of the city's culiural, commercial, social and politica!
fife. A grand hotel in ihe grandes! of traditions, wilh cosmopolitan restaurants,
bustiing lounges and bars, more than 60,000 square fest of high-tech equipped
function space, state-of-the-art business center and intriguing boutiques, Waldorf is
a microcosm of the city it has served so well for so long. Waldorf Astoria New York
Is a member of Waldorf Astoria Hotels & Resorts and Hillon Worldwide. Call 1-800-
WALDORF or visit www.waldorfnewyork.com for more information.

About Guerfain

A woid leader in baauty for nearly 200 years, Guerlain creates makeup, skincare,
and fragrances of exquisite qualily and refinemant. With a reputation for
unparalleled devotion to luxury, innovation, and excellence, handed down from
generation to generation, each creation from the house of Guerlain is steeped in
history-a reflection of elegance, sophistication, and discerning taste worldwide. For
further information about Guerlain, visit wvav.guerlain.com.

Abot{ Trilogy Spa Ventures

Trilogy Spa Ventures was formed by David Stoup and Robert Boykin and launched
in January 2011. Designed (o establish mutually beneficial relationships between
baauty brands and hotels, residences and mixed-use properties, Trilogy Spa
Venlures acts as the critical spa management link between hospitalily companies
and beauty brands to ensure an optimal return for its hotel pariners. Trilogy Spa
Venlures is headquartered in New York, with offices in Arizona.

Ahout Waldod Astoria Holels & Resods
Waldorf Astoria Hotels & Resorls is a portfolio of more than 28 landmark

destinalions, each being a true reflection of their surroundings in the world's most
sought after locations. Unified by their inspirational environments and unparalieled
guest service, Waldorf Astoria creales unforgeltable moments through the delivery
of True Waldorf Service. Personal concierges dativer unparalleled, bespoke service
from the moment a guest books through check out. Waldorf Astoria is a part of
Hilion Wordwide, 2 leading glohal hospitality company. Experience Waldorf Astoria

http./mews.waldorfastoria.con/index.cfm/newsroom/detail/6277[10/18/2014 1:14:06 PM]



Waldorf Astoria New York Selects Trilogy Spa Ventures to Operate Guerlain Spa at Iconic New York City Property | Waldorf Astoria Global Media Center

by booking at wynw waldorfastoria.com or www.waldorfasioria.com/foffers, Learn
more about this expanding porifolio by visiting pews . waldorfastoria.com.

Aboul Hillon Worldwide

Hilton Worldwide {NYSE: HLT) is a lzading global hospitality company, spanning
{he lodging sector from luxury and full-service hotels and resorts to extended-siay
suites and focused-service hotels. For 95 years, Hilton Woridwide has been
dedicated to continuing its tradition of providing exceptional guest experiences. The
company's portfolio of 12 world-class global brands is comprised of mare than
4,200 managed, franchised, owned and leased hotels and timeshare properties,
with more than 890,000 rooms in 93 countrias and territories, including Hilton
Hotels & Resarts, Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts,
Canopy by Hiiton, Curio - A Collection by Hilton, DoubleTree by Hilion, Embassy
Suites Hotels, Hilton Garden Inn, Hampton Hotlels, Homewood Suites by Hilton,
Home2 Suites by Hilton and Hilton Grand Vacations The company also manages
an award-winning customer loyalty program, Hilton HHonors®. Visit

naws hiltonworldwide com for more information and connect with Hilton Worldwide
at wyw facebook,.com/hiltonworldwide, wwaw fwitler.com/hiltopwordwide,

wirw voutube convhiltonworldwide, www. flickr.com/hiltenworldwide, and

% inked fhilton- hw

Waldorf Astoria New York »

fisit WaldorfAstoria.com To Reserve A Room »

Sustemer Support | Company Nevss | Site Map | Site Usage Agreement | Privacy Poticy | Site Credits

@ 2014 Hilton Worldvide

http:/fuews.waldocfastoria.com/index.cfin/s detail/6277[10/18/2014 1:14:06 PM]
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HOME BOOKONLINE GIFTCARDS SPAMENU SPASPECIALS FAQ CONTACT ABOUT us

®E

Terms & Conditions

TERMS AND CONDITIONS FOR USE OF THIS SITE

By accessing. using, or viewing the Spa del Rey (the "Site"), operated by Trilogy Wellness, LLC, or any
of its services, functions or contents, You agree to each of the following terms, conditions and notices

which govern Your of use of the Site and Your purchase of products and services on the Site.

USE OF THE SITE

Thé Site is to be used by You for Your personal use only. Commercial uses of this Site are strictly
prohibited unless prior written consent from Trilogy Spa Ventures, LLC has been granted. You agree
that You will not use any robot, spider, other automatic device or manual process to monitor or copy the
Site or any contents or information contained therein, unless You obtain prior express written consent
from Trilogy Spa Ventures, LLC. You agree that You will not through any means interfere or attempt to
interfere with the proper functioning of the Site. You agree that You will not provide: (i) any viruses,
worms, time bombs, and/or other computer programming routines that are intended to damage,
detrimentally interfere with, intercept or expropriate any system, data or information; and {ii) any content

that may create liability for Guerlain Spas or Trilogy Spa Ventures, LLC.

PRODUCTS & SERVICES

The products and services made available by Guerlain Spas on this Site are intended for personal use
only. You may not assign, transfer, re-market, resell or otherwise dispose of, such products and
services without obtaining prior written consent. Guerlain Spas may cancel or modify purchases on the
Site if it appears that they are the result of fraudulent or inappropriate activity or under other
circumstances where it appears that the purchase contains or has resulted from a mistake or error.
Other terms and conditions included on the Site, including return and shipping policies, may apply to

Your purchase and are incorporated by reference herein.

PRIVACY POLICY

http:/ispa-delrey.com/terms/[10/18/2014 1:12:33 PM]




Spa NauticaTerms & Conditions
You acknowledge and agree that You have read and consent to the terms of the Guerlain Spas Privacy

Policy, which is incorporated by reference herein.

PROPRIETARY RIGHTS

This Site contains and references trademarks, patents, trade secrets, technologies, products, processes
or other proprietary rights of Guerlain Spas and other parties. No license or right to or in any such
trademarks, patents, trade secrets, technologies, products, processes and other proprietary rights of
Guerlain Spas and other parties is granted to or conferred upon You. Reproduction or storage of
materials obtained from this Site is subject to the U.S. Copyright Act of 1976, Title 17 U.S.C. No
material from the Site may be reproduced, distributed, posted, displayed, uploaded or transmitted. The
use of any material from the Site on any other internet, intranet, web or other site or computer

environment is prohibited. You may not use any meta tags or any other "hidden text” utilizing our name,

trademarks or other proprietary information.

USER COMMENTS

You agree that all ideas, comments, suggestions or other information that You provide to Guerlain Spas
regarding the Site or products and services provided on the Site shall be the property of Guerlain Spas,

and may be used by Guerlain Spas on a non-confidential and unrestricted basis, without compensation

to You.

MONITORING

You agree that Guerlain Spas has no obligation to, but may monitor and review information You transmit
over the Site. You agree that Guerlain Spas may censor, edit, remove or prohibit the transmission or
receipt of any information that It deems inappropriate or in violation of these terms and conditions, and
use any such information as necessary to provide the Site and to protect the rights of Guerlain Spas.
You agree that Guerlain Spas may also monitor and review stored information without restriction. You

hereby acknowledge and consent to such monitoring and reviewing.

WEB LINKS

This Site includes finks to other web sites. Guerlain Spas provides such links solely as a convenience to
You and for informational purposes only. Guerlain Spas has not reviewed all of the information on these
other web sites and the inclusion of these links in no way indicates Guerlain Spas’ endorsement,
support or approval of the content, advertising, products, services, policies or other materials on or
available from such web sites. Neither Guerlain Spas nor its affiliates shall be responsible for the
content of any other web sites and make no representation or warranty regarding any other web sites or
the contents or materials presented therein. If You decide to access other web sites, You do so at Your
own risk. Other web sites may include links to the Site. The inclusion of such links does not indicate the

other web site's endorsement, support or approval of the content, advertising, products, services,

policies or other materials on or available from the Site.

ACCURACY
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Spa NauticaTerms & Conditions

The Site may contain technical inaccuracies or typographical errors or omissions. Guerlain Spas is not
responsible for typographical, pricing, product information, advertising or shipping errors. Advertised
prices and available quantities are subject to change without notice. Guerlain Spas reserves the right to
make changes, corrections and/or improvements to the Site, and to the products and services

described in such information, at any time without notice.
COMMUNICATIONS

Guerlain Spas is not responsible for communication malfunctions, failures, or difficulties, or lost, stolen,
or misdirected, transmissions, messages or entries, or the security of any such communications.
Further, Guerlain Spas is not responsible for incorrect or inaccurate entry information, whether caused
by You or by any of the equipment or programming associated with the Site, or by any technical or

human error that may occur in the processing of any information related to the Site.
WARRANTIES

YOU AGREE THAT YOU USE THE SITE AT YOUR OWN RISK. THE SITE, AND ANY RELATED
INFORMATION, CONTENTS AND/OR MATERIALS ARE PROVIDED ON AN “AS [S" BASIS
WITHOUT WARRANTIES OF ANY KIND. GUERLAIN SPAS AND TRILOGY SPA VENTURES, LLC
HEREBY DISCLAIM ALL WARRANTIES, EITHER EXPRESS OR IMPLIED, INCLUDING BUT NOT
LIMITED TO: WARRANTIES OF TITLE OR IMPLIED WARRANTIES OF MERCHANTABILITY;
FITNESS FOR A PARTICULAR PURPOSE; NON-INFRINGEMENT; AND THOSE ARISING BY
STATUTE OR OTHERWISE IN LAW OR FROM A COURSE OF DEALING OR USAGE OF TRADE;
OTHER THAN THOSE WARRANTIES WHICH ARE IMPOSED BY AND INCAPABLE OF EXCLUSION,
RESTRICTION, OR MODIFICATION UNDER THE LAWS APPLICABLE TO THIS AGREEMENT.

LIMITATION OF LIABILITY

YOU AGREE THAT IN NO EVENT SHALL GUERLAIN SPAS, TRILOGY SPA VENTURES, LLC, ITS
AGENTS, REPRESENTATIVES OR LICENSORS BE LIABLE TO YOU OR ANY OTHER PARTY FOR
ANY DIRECT, INDIRECT, INCIDENTAL, SPECIAL, EXEMPLARY- OR CONSEQUENTIAL DAMAGES
ARISING OUT OF ANY USE OF THIS SITE OR THE PERFORMANCE OR NON-PERFORMANCE BY
GUERLAIN SPAS AND/OR TRILOGY SPA VENTURES, LLC OR ANY THIRD PARTY PROVIDERS
OF PRODUCTS OR SERVICES RELATED TO THIS SITE.

Indemnification

You agree to indemnify and hold GUERLAIN SPAS AND TRILOGY SPA VENTIRES, LCC and its
subsidiaries, affiliates, officers, directors, agents and employees harmless from any claim or demand,
including reasonable attorney’s fees, made by any third party due to or arising out of Your breach of
these terms and conditions or Your violation of any law or the rights of a third party. GUERLAIN SPAS
AND TRILOGY SPA VENTURES, LLC failure to act with respect to a breach by You or others does not

waive its right to act with respect to subsequent or similar breaches.

CHOICE OF LAW

http://spa-delrey.com/terms/[10/18/2014 1:12:33 PM]



Spa NauticaTerms & Conditions

Any disputes arising out of or related to the Site or these terms and conditions shall be handled
individually without any class action, and shall be governed by, construed and enforced in accordance

with the laws of the State of Arizona.
MODIFICATION OF TERMS

Guerlain Spas may at any time amend, modify or supplement any terms and conditions applicable to the
Site, and Your continued use of the Site will constitute Your acceptance of any such amendment,
modification, or supplementation.

Company Spa Hours of Operation

About Us 8 a.m. to 8 p.m (Daily)
FAQ

Terms & Canditions

Marina del Rey, California 90292 Privacy Palicy

Spa del Rey at The Ritz-Cariton,

Marina de} Rey 4375 Admiralty VWay

310.574.4356 www.Spa-delRey.com Caontact Us

© 2014 | Spa-delRey.com
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Accomplished Beauty & Hospitality
Veterans Join Forces to Launch Trilogy
Spa Ventures, LLC
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Accomplished Beauty & Hospitality Veterans Join Forces to Launch Trilogy
Spa Ventures, LLC

David Stoup & Robert Boykin Partner to Redefine the Branded Spa Concept

David Stoup, respected beauty and cosmetic executive, and Robert Boykin, veteran
hospitality professional, announce the launch of their joint enterprise, Trilogy Spa Ventures,
LLC. Trilogy Spa Ventures leverages the expertise of its founders in the beauty and
hospitality industries to offer exclusive access to the world’s most iconic beauty brands for
use in distinctive properties. In addition, Trilogy Spa Ventures will create and manage
proprietary spa brands, as well as develop retail opportunities on behalf of their clients.

“There is a great demand to be met in the branded spa business. Using my past experience
in building beauty brands paired with Bob’s expertise in the hospitality industry, we will
redefine the spa category by creating powerful synergies between beauty brands and
properties,” said Mr. Stoup, Chairman and CEO. “Trilogy Spa Ventures will stand as the
definitive resource to ensure the most profitable experience for the property, spa and beauty
brand, as well as an unparalleled experience for spa guests.”

Mr. Stoup and Mr, Boykin, Co-Chairman of Trilogy Spa Ventures, are joined by experienced
spa operators with a proven track record of success managing the finest brands in the world,
such as Bliss Spas, Frederick Fekkai, La Prairie, and Elizabeth Arden Red Door Spas. Select
members of the Trilogy Spa Ventures team, including Mr. Stoup, Senior Vice President of
Operations Julia Petrini, and Senior Vice President of Merchandising Debi Foi, began
working together over 15 years ago at Elizabeth Arden Red Door Spas. Their joint efforts
contributed to the growth of Elizabeth Arden Salon Holdings from two Red Door spas to 142
day spas in 26 markets throughout the United States and the United Kingdom.

The lifetime of experience held by the executives provides Trilogy Spa Ventures with the
unique ability to partner beauty brands and hotel brands to create synergistic branded spas
that maximize local capture and hotel guest “share of wallet.” Trilogy Spa Ventures has a
proprietary, brand-centric approach specific to each property, which results in a high-
performance and seamlessly integrated spa solution. The company applies proven success
metrics to ensure enhanced financial performance, which mitigates risk for all partners and
fulfills Trilogy Spa Ventures' mandate to increase hotel rates and occupancy.

Throughout his thirty plus years in the business, Mr. Stoup has both founded and re-
invented upscale consumer products and companies. Mr. Stoup’s industry experience
includes his current position as Co-Chairman of Weil Lifestyle, LLC, as well as co-founding
La Prairie, Inc., Phillip Kingsley Products, Inc., Colours & Scents and Perry Ellis Shoes. In
1992, Mr. Stoup secured the exclusive worldwide rights to operate the Red Door Spas under
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the Elizabeth Arden trade name from Unilever. He oversaw the growth of Elizabeth Arden
Salon Holdings as CEO until its sale to a private equity group in May 2000.

Mr. Boykin’s expertise in the hospitality industry spans property operations, corporate
administration and real estate development and acquisitions. Prior to founding Trilogy Spa
Ventures, Mr. Boykin enjoyed an extensive career in the Jodging industry with The Boykin
Group and Boykin Management Company. The firm has operated over 20,000 hotel rooms
in twenty states as independent resorts, hotels and conference centers, including
Doubletree, Embassy Suites, Holiday Inn, Hilton, Marriott and Radisson properties. In
1996, The Boykin Group, for which Mr. Boykin currently acts as Chairman and CEOQ, took its
portfolio public on the New York Stock Exchange (NYSE:BOY) as a real estate investment
trust (REIT) and was subsequently sold to a private equity firm in 2006.

“Trilogy Spa Ventures works with each partner to establish milestones and continuously
maintains accountability,” said Mr. Boykin. “Most importantly we consider the alignment of
values surrounding guest satisfaction as important as the attainment of financial results.”

Trilogy Spa Ventures crafts agreements to provide turnkey spa management services and
ensures the expectations of all business partuers are aligned. The organization shares risks
and rewards with partners to earn longevity as operators by meeting financial milestones.

The Company’s web site Jaunched earlier this month and may be found at
www.TrilogySpaVentures.com.

About Trilogy Spa Ventures

Trilogy Spa Ventures was launched in January 2011 under the guidance of David Stoup and
Robert Boykin. Designed to establish mutually beneficial relationships between beauty
brands and hotels, residences and mixed-use properties, Trilogy Spa Ventures strategically
aligns brand attributes, values and interests to ensure optimal return for each party. Trilogy
Spa Ventures is headquartered in New York, with offices in Arizona.

Media Inquiries:

Evins Communiications

Martha Pulido, 212-377-3581

Group Manager, Hospitality
Martha.Pulido@Evins.com

or

Erinn McGrath, 212-377-3573

Assistant Account Executive, Hospitality
Erinn.McGrath@Evins.com
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Accomplished Beauty & Hospitality Veterans Join
Forces to Launch Trilogy Spa Ventures

David Stoup & Robert Boykin Partner to Redefine the Branded Spa Concept

NEW YORK, NY - January 22, 2011 -David Stoup, respected beauty and cosmetic
executive, and Robert Boykin, veteran hospitality professional, announce the launch of their
joint enterprise, Trilogy Spa Ventures, LLC. Trilogy Spa Ventures leverages the expertise of
its founders in the beauty and hospitality industries fo offer exclusive access to the world’s
most iconic beauty brands for use in distinctive properties. In addition, Trilogy Spa Ventures
will create and manage proprietary spa brands, as well as develop retail opportunities on
behalf of their clients.

*There is a great demand to be met in the branded spa business. Using my past experience
in building beauty brands paired with Bob's expertise in the hospitality industry, we will
redefine the spa category by creating powerful synergies between beauty brands and
properties,” said Mr. Stoup, Chairman and CEQ. *Trilogy Spa Ventures will stand as the
definitive resource to ensure the most profitable experience for the property, spa and beauty
brand, as well as an unparalleled experience for spa guests.”

Mr. Stoup and Mr. Boykin, Co-Chairman of Trilogy Spa Ventures, are joined by experienced
spa operators with a proven track record of success managing the finest brands in the world,
such as Bliss Spas, Frederick Fekkai, La Prairie, and Elizabeth Arden Red Door Spas. Select
members of the Trilogy Spa Venlures team, including Mr. Stoup, Senior Vice President of
Operations Julia Petrini, and Senior Vice President of Merchandising Debi Foi, began
working together over 15 years ago at Elizabeth Arden Red Door Spas. Their joint efforts
contributed to the growth of Elizabeth Arden Salon Holdings from two Red Door spas to 142
day spas in 26 markets throughout the United States and the United Kingdom.

The lifetime of experience held by the executives provides Trilogy Spa Ventures with the
unique ability to partner beauty brands and hotel brands to create synergistic branded spas
that maximize focal capture and hote! guest “share of wallet.” Trilogy Spa Ventures has a
proprietary, brand-centric approach specific to each property, which resulis in a high-

performance and seamlessly integrated spa solution. The company applies proven success
metrics to ensure enhanced financiat performance, which mitigates risk for all partners and
fulfills Trilogy Spa Ventures' mandate to increase hotel rates and occupancy.

Throughout his thirty plus years in the
business, Mr. Stoup has both
founded and re-invented upscale
consumer products and companies.
Mr. Stoup's indusiry experience
includes his current position as Co-

Chairman of Well Lifestyle, LLC, as
well as co-founding La Prairie, Inc.,
Phillip  Kingsley Products, Inc.,
Colours & Scents and Perry Ellis
Shoes. In 1992, Mr. Stoup secured
the exclusive worldwide rights to

Eaitoria: Board

Editoria) Calendar Advertise Apbout Us Home

HotelExecutive.com

¥ Feature Focus ! Hotel Newswire §

YR

¥ Home

3 \

Build Your Empire...

&

BB BusmessRevnew

B8 Hotel Newswire

Click here to post news now

Topic: @ly Headlines |
I I[_;;arch i

The Hotel Asset Manager's Role in Creating Value Through
Revenue Management
Kristie Dickinson, Vice President, Capital Hotel Management

Ask any hote! asset manager what they are focused on these
days and revenue management will undoubtedly be 2l the top of
the list. Demand has reached record levels and supply growth
remains largely in check, selting the slage for what promises to
be another year of healthy RevPAR grovith (forecasted in the
four {o six percent range, depending on the source). With strong
gains in revenue comes increased profit potential. Exactly how
much revenue will be realized from incremental sales lies
squarely in the hands of revenue managers, who must grapple
with an ever expanding distribution landscape and rising guest
acquisition costs. The complexities surrounding hotel revenue
management, coupled with its influence on bottom line results,
has gamered much attention by hote} owners and investors, and
by extension, the asset gers responsible for aligning
operating team efforts. Hotel asset managers can help shape
and support the revenue management function to ensure hotels
achleve thelr profit targels and ultimately optimize the asset's
overall vatue. Read more,
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InterContinentat Singapore Appoints Three Key Senior
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operate the Red Door Spas under
the Elizabeth Arden trade name from
Unilever. He oversaw the growth of
Elizabeth Arden Salon Holdings as
CEO until its sale to a private equity
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group in May 2000.

Mr. Boykin's expertise in the hospitality industry spans property operations, corporate

administration and real estate development and acquisitions. Prior to founding Trilogy Spa
Ventures, Mr. Boykin enjoyed an extensive career in the fodging industry with The Boykin
Group and Boykin Management Company. The firm has operated over 20,000 hotel rooms in
twenty states as independent resorts, hotels and conference centers, including Doubletree,
Embassy Suites, Holiday Inn, Hilton, Marriolt and Radisson properties. In 1996, The Boykin
Group, for which Mr. Boykin currently acts as Chairman and CEO, took its portfolio public on
the New York Stock Exchange (NYSE:BOY) as a real estate investment trust (REIT) and was
subsequently sald to a private equity firm in 2006.

“Trilogy Spa Ventures works with each pariner to establish milestones and continuously
maintains accountability,” said Mr. Boykin. “Most importantly we consider the alignment of
values surrounding guest salisfaction as imporiant as the attainment of financial resuits.”

Trilogy Spa Ventures crafts agreements to provide tumkey spa management services and
ensures the expectations of all business partners are aligned. The organization shares risks
and rewards with partners to earn longevity as operators by meeting financial milestones.
The Company’s web site launched earlier this month and may be found at
www. TrilogySpaVentures.com.

About Trilogy Spa Ventures

Trilogy Spa Ventures was launched in January 2011 under the guidance of David Stoup and
Robert Boykin. Designed fo establish mufually beneficial relationships between beauty
brands and hotels, residences and mixed-use properties, Trilogy Spa Ventures strategically
aligns brand aftributes, values and interests to ensure optimal retum for each party. Trilogy
Spa Ventures is headquariered in New York, with offices in Arizona.
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Coming Up In The November Online Hotel Business Review
FEATURE FOCUS

Executives to Leadership Team

ACAUISITIGHS A HOTEL OPENINGS
GM Sam Shatila Opens the 156-room Park Inn by Radisson,
Beaver Falls in Pennsyivania

ACOUISITIONS & HOTEL OPENINGS
145-room Courtyard by Marriott Sunnyvale Mountain View
Opens in Sunnyvale, California

ACQUISITIONS & HOTEL QPEHINGS
Newly Buiit 124-room Value Place Opens in Grand Junction,
Colorado

ACOUISITIONS & HOTEL OPENINGS ]
Florida's 124-key ONE Bal Harbour Resort & Spa to Become
The Ritz-Carlton Bal Harbour, Miami

TR SR B R W t
82-suite TownePlace Suites Bangor Opens in Maine

I RENOVATIONS
Comfort Inn Manhattan to Return as a Luxury Boutique New York
Hotel in Early 2015

ACOUISITIO G & HOYTEL Shgtiasd
indiana’s 99-key Hampton Inn & Suites Mishawaka/South Bend
at Heritage Square Opens

ACOUISITIONS & HOTEL OPEHINGS
Encore Hospitality Acquires 154-room Doubletree Suites by Hiiton

in Atlanta

APPOINTMENTS & PROMOTIONS
Apple Leisure Group Announces Strategic Development Team
Promotions

’ IUTIONS & HOTEL OPENINGS
Robert Green Company and Montage Hotels & Resorts Break
Ground for 317-key Pendry San Diego

HEITIONS & HOTEL OPERINGS
Hillon Worldwide Launches Canopy by Hilton, a New Lifestyie
Hotel Brand to Begin Opening in 2015

Click here for more news...

Hotel Sales & Marketing: The Heart of the Matter

Of all the areas of a hotel's operation, perhaps none are as crucial, challeréging and dynamic

as the Sales and Marketing department. In their rapidly evolving world, !
constant, driven by technological innovations and the variable demands and expectations of

a diverse travelin}cgl public. These professionals occupy a vast, multi-channel universe and it

is incumbent on t

em to choose wisely when determining where and how marketing dollars
are to be spent fo generate revenue from all their multiple constituencies — individuals,
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corporate guasts, groups and wholesalers. Complicated decisions are made and complex
plans are devised, based on answers produced from intricate questions — What is the proper
balance between Direct vs. Indirect Channel Sales? What kinds of resources are to be
devoted to a comprehensive digital marketing program (website, email, social, blog, text and
online adverﬁsin?) on multiple channels (deskiop, tablet and smart phone)? What are the
elements driving focal market conditions and how can local people be atiracted and the local
BR ik competition bested? How does an operation research, analyze and pariner with group
BusinessReview business generators, meeting planners, wholesalers, incentive travel companies, corporate
- - travel departments, and franchise-sponsored marketing programs? How can effective sales
incentive programs be implemented and how can a strategic marketing can:\raign be
deployed? How are new sales leads prospected, qualified, sold and closed? The November
Hotel Business Review will examine some of these critical issues and explore what some

sales and marketing professionals are doing to address them.
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Beauty & Hospitality Vets Stoup and BoykinLaunch Trilogy Spa Ventures, LLC | American Spa Blog
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Beauty & Hospitality Vets Stoup and Boykin
Launch Trilogy Spa Ventures, LLC

By Julie Keller, Editor-Xn-Chief j JAN 20, 2011

TRILOGY

spa VERLures

variety of iconic beauty brands for use in distinctive properties and will create and
manage proprietary spa brands, as well as develop retail opportunities on behalf of their
clients.

Longtime beauty and cosmetic industry exec David
Stoup and hospitality veteran Robert Boykin have
joined forces to launch Trilogy Spa Ventures, LLC.
The new company will offer exclusive access to a

“There is a great demand to be met in the branded spa business,” says Stoup. “"Using my
past experience in building beauty brands paired with Bob’s expertise in the hospitality
industry, we will redefine the spa category by creating powerful synergles between
beauty brands and properties. Trilogy Spa Ventures will stand as the definitive resource
to ensure the most profitable experience for the property, spa and beauty brand, as well
as an unparalleled experience for spa guests.”

Stoup and Boykin are joined by experienced spa operators with a proven track record of
success managing brands such as Bliss Spas, Frederick Fekkai, La Prairie, and Elizabeth
Arden Red Door Spas, including Julia Petrini, senior vice president of operations, and
Debi Foi, senior vice president of merchandising

“Trilogy Spa Ventures works with each partner to establish milestones and continuously
maintains accountability,” says Boykin. "Most importantly we consider the alignment of
values surrounding guest satisfaction as important as the attainment of financial
results.”

For more information, visit www.TrilogySpaVentures.com.
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Guerlain Announces Exclusive License Agreement with Trilogy Spa Ventures | American Spa
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Guerlain Announces Exclusive License Agreement with Trilogy Spa Ventures
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Trilogy to Develop 20 Guerlain Spas In Preeminent Hotels and Resorts within Five Years

NEW YORK~(BUSINESS WIRE (htlp:(/mvw.businesswire.com/)j--GuerIain. one of the world's finest and most revered purveyors of fragrances and cosmetics,
has entered into an exclusive ficense agreement with Trilogy Spa Ventures to introduce Guerlain branded-spas in preeminent hotel and resort properties

throughout the United States. The parlies are contemplabtin‘g expansion outside of the United Statés as well. The announcement was made by Laurent Boillot,

Chief Executive Officer of Guerlain. The financial terms and conditions of the license agreement were not disclosed.

“Guerlain has a legacy of innovation dating back to 1828, and is known as one of the finest brands In the world for its Incomparable luxury

fragrances, makeup, and skincare products”

“Guerlain is committed to enhancing brand equity and expanding its client and distribution base through the establishment of branded-spas in a select number
of the world's finest hotels, resorts and residential properties,” said Mr. Boillot. “We selected Trilogy to expand the Guerlain brand and experience because of
our utmost confidence in David Stoup, Chairman of Trilogy, and his team to ensure that each Guerlain Spa maintains the integrity of our philosophy. We
anticipate that Trilogy will develop 20 Guerlain branded-spas over the course of the next five years.”

Under the terms of the license agreement, Trilogy will assume oversight of all existing Guerlain Spas in the United States and will provide counsel with respect
to Guerlain spas internationally. Launched in January 2011, Trilogy provides turnkey spa management services and offers access to the world's most icanic
beauty brands for use in distinctive hospitality properties. The principals of Trilogy possess a lifetime of experience operating in the beauty, spa and hotel
arenas and are committed to optimizing spa performance, while helping to drive rates and occupancy in each managed property.

“Guerlain has a legacy of innovation dating back to 1828, and Is known as one of the finest brands In the world for its incomparable luxury fragrances, makeup,
and skincare products,” said Mr. Stoup. “My partners and | are committed to creating a transformative and uniquely Guerlain spa experience for clientele that
expect the best and will accept nothing less. Trilogy is honared to be entrusted with the Guerlain legacy and privileged to bring it to life in a spa environment.”

There are currently seven Guerlain Spas operating throughout the world, four of which are within hotel and resort properties. Gueriain’s flagship jewel is the

brand’s boutique and spa, located at the iconic 88 Champs Elysees since 1839.

For more information, please visit wivw. Guerlain.com (hitn://cts businesswire. com/ct/CT?id=smartinkBurl=htio%3A%2F%
2Fwww. Guerlaln.com&esheet=8696225&lan=en-US&anchor=www.Guerlain com&index=18md5= b3d1181f99a642dcale102a38de85d20,
h2Fwww, GuerlainSpa.com&esheet=06962258lan=en-

US&anchor=www.GueriainSpa. comS_Jndex—z&md5-ZLcc%acdabgssnggsmggssg1e69091 or www. TrilogySpaVentures com
(hito:i/cts.businesswire.comlcyCT2id=smarilinkBuri=htip% 3A%2F %2Fwww.TrilogySpaVentures.co om&esheet=6696225&lan=en-

US&anchor=www TnquvSDa\/entu!es.com&mdex=3&md5—ge03e53994§524956anbfﬂhSdQQeacd).
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About Guerlain

A world feader in beauty for nearly 200 years, Guerlain creates fragrances, makeup and skincare of exquisite quality and French tuxury. With a reputation for
unparalleled devotion to luxury, innovation and excellence, handed down from generation to generation, each creation is steeped in history and reflects and

defines the disceming tastes of elegant women worldwide.

About Trilogy Spa Ventures

Trilogy Spa Ventures was formed by David Stoup and Robert Boykin and launched in January 2011. Designed to establish mutually beneficial relationships
between beauty brands and hotels, residences and mixed-use properties, Trilogy Spa Ventures strategically aligns beauty and hospitality brand attributes,
values and interests to ensure optimal return for each party. Trilogy Spa Ventures is headquartered in New York, with offices in Arizona

Tags: fragrance (/spa-news/aag/fragrance), software (/spa-news/ag/software)
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Trilogy Spa Ventures Appoints Denise Vitielio to Vice
President of Operations

{
: i Spa People in the News

| SPA REVIEWS
=

| DIRECTORY: 8,000+ NEW YORK - June 02, 2011 - Trilogy Spa Ventures, LLC
L_'%f”‘? Pa Nt O announces the appointment of Denise Vitiello as Vice President of
! £ ] Operations. Vitiello is responsible for rmanaging the daily
DIRECTORY: 1,000+ operations of Trilogy’s branded spas in the eastern half of the
GLOBAL SPAS ; United States with immediate oversight of the Guerlain Spa at the
P e — ! Waldorf=Astoria. This announcement was made by David Stoup,
i THE BEST SPAS Chairman of Trifogy; Vitiello's appointment is effective
[l T e immediately.

| ECO-FRIENDLY SPAS | ) : - ,
. - “Denise’s management and operational expertise exemplifies

é ROMANTIC SPAS Trilogy’s fzommitment tc»_ hire, tfain and retajn best—ip—class §taff,”
e TR S ! says David Stoup. “Her innovative and service-centric practices

and philosophy have transformed spas into destinations. We
:,‘f,’_EIGHT LS SP{S' know she will be an invaluable asset for Trilogy.”

bt el Axeti—t |
|

| MATERNITY SPAS

e B

st - IPEE_—-

As Vice President of Operations for Trilogy, Vitielio is responsible
for overseeing the hirlng and management of all spa partner

i personnel and departments, development of marketing and public
. relations initiatives and implementation of standard operating
procedures. She is also responsible for managing the execution of
spa experiences, including the introduction of new treatments and
services.

et v

SPA NEWS
i SPA SWEEPSTAKES
3o ! A =

| THE SPA EXPERIENCE |
! 1 look forward to merging the incredible talent, passion and

SPA BUSINESS multi-industry experience that the Trilogy team has to offer,”

e T B ST

RESOURCFS L +i) says Denise Vitiello. °T am honored to play a vital role in defining
! the future achievements of the company’s operations.”
! DISCOVERSPAS.COM
With over 14 years of experience in the spa and hospitality

NEWSLETTER

é
e e i e - %
§

industry, Vitiello joins Tritogy after eight years as Spa Director at
the five-star Mandarin Oriental, New York. Under her supervision,
the Mandarin Oriental spa became one of Manhattan’s premier
destinations. Prior to her role at the Mandarin Oriental, Vitielfo

Spa Business
Products and Services
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Trilogy Spa Ventures Appoints Denise Vitiello to Vice President of Operations - Spa People in the News at DiscoverSpas.com

2 served as the Spa Director at the Hilton Sedona Resort & Spa in i
Arizona and as the Spa Manager of the Hilton New York in

Manhattan. She is alse a member of the International Spa

Association (ISPA). Featured Spas

¢ For more information, please visit g TrilpgySosentiuras com.

* About Trilogy Spa Ventures

S—

Trilogy Spa Ventures was formed by David Stoup and Rabert
Boykin and launched in January 2011, Designed to establish
mutually beneficial relationships between beauty brands and
hotels, residences and mixed-use properties, Trilogy Spa

} Ventures acts as the critical spa management link between

hospitality companies and beauty brands to ensure an optimal

return for its hotel partners. Trilogy Spa Ventures is
headquartered in New York, with offices in Arizona. ey
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Richard Dusseau Appointed President of Trilogy Spa Ventures

Industry Veteran To Manage Branded Spa Operations

November 08, 2011 09:00 AM Eastern Standard Time

NEW YORK--(BUSINESS WIRE)--Trilogy Spa Ventures, LLC, announced that Richard Dusseau will
join the Company as President and as an equity shareholder. The announcement was made by David
Stoup, Co-Founder and Chairman of Trilogy, a specialized spa management company which develops
and manages innovative branded spas in hotels, resorts and mixed-use properties, including the
Guerlain Spa at the Waldorf=Astoria New York.

Mr. Dusseau, a distinguished and highly respected industry veteran with a twenty-five year history in
the luxury hospitality and spa industries, will join Trilogy's management team as of January 1, 2012,
reporting to Mr. Stoup and to Robert Boykin, Co-Founder and Co-Chairman of Trilogy. He will be
responsible for day-to-day management as well as for the development, supervision and operation of
additional international branded spas in hospitality properties.

Said Mr. Stoup, “Robert and | have the utmost confidence in Richard who has exceptional expertise in
the development, management and operation of spas in hotels, resorts and mixed-use properties
throughout the world. He has an established track record for increasing long-term asset value through
successful management, strategic marketing, distribution and operational proficiency. With our
upcoming projects in Arizona, California and Florida, as well as other projects in various stages of
development throughout North America, this is an opportune time for the depth and resources that
Richard brings to Trilogy.”

“It is both a privilege and a pleasure for me to have the opportunity to join Trilogy Spa Ventures and to
work in tandem with industry icons David Stoup and Robert Boykin. | look forward to contributing to
the dynamic growth of Trilogy's business, as well as to strategically building upon the great success
the Company has achieved thus far, by providing our prestige hospitality clients and our esteemed
international brand clients with the most innovative and performance optimized spas in the industry,”

said Mr. Dusseau.

Prior {o joining Trilogy, Mr. Dusseau served as CEO of Spa Strategy, Inc., a company he founded in
2002. Mr. Dusseau built Spa Strategy from a regional consulting firm into one of the industry's largest
consultancies, specializing in spa, lifestyle and wellness brands with over 230 projects in 38 countries,
for such clients as Fairmont Hotels & Resorts, Host Hotels and Resorts, Jumeirah International,
Marriott International, Starwood Hotels and Resorts, The Ritz-Carlton Hotel Company and The Walt

Disney Company.

http://www.businesswire.com/news/home/20111108005956/en/Richard-Dusseau-Appointed-President-T rilogy-Spa-Ventures  10/18/2014
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Under Mr. Dusseau’s leadership, Spa Strategy developed one of the largest single spa databases of
statistical information, and was the brand architect for Explore Spa brand for Le Meridien Hotels, the
Talise brand for Jumeirah International, the Duke Center for Integrative Medicine at Duke University
and a new lifestyle brand for Intrawest. Elaine Fenard, Co-owner, has assumed Mr. Dusseau’s role

and responsibilities at Spa Strategy.

Mr. Dusseau is a member of the University of Denver's School of Business Hotel Restaurant Tourism
Management advisory board, is a founding member of the board of directors for the Global Spa
Summit, and served on Ritz-Carlton's owners’ advisory panel. He has contributed to several seminal
spa industry books, is a frequent editorial contributor to spa industry trade publications, and is a
regularly featured speaker at international hotel investment and development conferences on spa,

wellness and lifestyle branding.

About Trilogy Spa Ventures

Trilogy Spa Ventures, launched by industry veterans David Stoup and Robert Boykin in January 2011,
specializes is creating and operating international branded spas in prestige hotels, resorts and mixed-
use properties. The Company is dedicated to developing and managing the most innovative, service-
centric and performance-optimized spas in the hospitality industry. Built upon a foundation comprised
of expert industry veterans in the beauty, hospitality and spa industries, Trilogy is the critical
management link between prestige hospitality properties and the world's most distinguished beauty
brands. Trilogy Spa Ventures is headquartered in New York, with offices in Arizona. For more

information, please visit www TrilogySpaVentures.com.

Contacts

Evins Communications, Ltd.
Martha Pulido, 212-377-3581
Group Manager

Main Phone: 212-688-8200
Martha.Pulido@Evins.com
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Richard busseau Appointed President of Trilogy Spa Ventures
Industry Veteran To Manage Branded Spa Operations
Business Wire
NEW YORK -~ November 08, 2011

Trilogy Spa Ventures, LLC, announced that Richard Dusseau will join the
Company as President and as an equity shareholder. The announcement was made
by David Stoup, Co-Founder and Chairman of Trilogy, a specialized spa
management company which develops and manages innovative branded spas in
hotels, resorts and mixed-use properties, including the Guerlain Spa at the

Waldorf=Astoria New York.

Mr. Dusseau, a distinguished and highly respected industry veteran with a
twenty~five year history in the luxury hospitality and spa industries, will
join Trilogy’s management team as of January 1, 2012, reporting to Mr. Stoup
and to Robert Boykin, Co-Founder and Co-Chairman of Trilogy. He will be
responsible for day-to-day management as well as for the development,
supervision and operation of additional international branded spas in

hospitality properties. Advertsements

w
Said Mr. Stoup, “Robert and I have the utmost confidence in Richard who has \i ‘“5’}

exceptional expertise in the development, management and operation of spas
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Robert Boykin. I look forward to contributing to the dynamic growth of i
Trilogy’s business, as well as to strategically building upon the great =
success the Company has achieved thus far, by providing our prestige

hospitality clients and our esteemed international brand clients with the

most

innovative and performance optimized spas in the industry,” said Mr.

Dusseau.

Prior to joining Trilogy, Mr. Dusseau served as CEQ of Spa Strategy, Inc., a
company he founded in 2002. Mr. Dusseau built Spa Strategy from a regional
consulting firm into one of the industry’s largest consultancies,
specializing

in spa, lifestyle and wellness brands with over 230 projects in 38
countries,

for such clients as Fairmont Hotels & Resorts, Host Hotels and Resorts,
Jumeirah International, Marriott International, Starwood Hotels and Resorts,

The Ritz-Carlton Hotel Company and The Walt Disney Company.

Under Mr. Dusseau’s leadership, Spa Strategy developed one of the largest
single spa databases of statistical information, and was the brand architect
for Explore Spa brand for Le Meridien Hotels, the Talise brand for Jumeirah
International, the Duke Center for Integrative Medicine at Duke University
and

a new lifestyle brand for Intrawest. Elaine Fenard, Co-owner, has assumed

Mr.
Dusseau’s role and responsibilities at Spa Strategy.

Mr. Dusseau is a member of the University of Denver’s School of Business
Hotel

Restaurant Tourism Management advisory board, is a founding member of the
board of directors for the Global Spa Summit, and served on Ritz-Carlton's
owners’ advisory panel. He has contributed to several seminal spa industry
books, is a frequent editorial contributor to spa industry trade

publications,
and is a regularly featured speaker at international hotel investment and

development conferences on spa, wellness and lifestyle branding.

About Trilogy Spa Ventures

Trilogy Spa Ventures, launched by industry veterans David Stoup and Robert

Boykin in January 2011, specializes is creating and operating international <EL——————-

branded spas in prestige hotels, resorts and mixed-use properties. The
Company

is dedicated to developing and managing the most innovative, service-centric
and performance-optimized spas in the hospitality industry. Built upon a
foundation comprised of expert industry veterans in the beauty, hospitality
and spa industries, Trilogy is the critical management link between prestige
hospitality properties and the world’s most distinguished beauty brands.
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Trilogy Spa Ventures is headquartered in New York, with offices in Arizona.

For more information, please visit www.TrilogySpaVentures.com.
Contact:

Evins Communications, Ltd.
Martha Pulido, 212-377-3581
Group Manager

Main Phone: 212-688-8200
Martha.Pulido@Evins.con
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TRILOGY

Spa Holdings

Trilogy Spa Holdings Announces the Opening of Three New Well & Being Locations
Innovative Spa Concept Leads Substantial Company Growth

New York, NY — Trilogy Spa Holdings (Trilogy), a fast-growing boutique operator of luxury spas in America’s
most iconic hotels and resorts, announces the second Well & Being location slated to open January 2015 at
Four Seasons Resort and Club Dallas at Las Colinas. Located within the premier resort in Texas, the new Well
& Being will open at the largest luxury fitness and health club location in America. Trilogy has also committed
to expanding Well & Being at two additional to-be-announced locations.

Currently available at the Fairmont Scottsdale Princess, Well & Being is an innovative spa concept
featuring fully-customized wellness experiences including fitness, nutrition, integrative medicine, mind-
body therapies and advanced skincare. Spreading the concept of evidence-based healthy living, Well &
Being utilizes a community of accomplished spa, fitness and health professionals led by Chief Medical
Officer, Dr. Tieraona Low Dog, a renowned expert in integrative medicine, to provide guests with a
personalized assortment of medically-guided tools for immediate and long-lasting results.

Well & Being is Trilogy Spa Holding’s newest extension after its paramount success at properties such as
the Guerlain Spa in the Towers of the Waldorf Astoria New York and Spa del Rey at The Ritz Carlton,

Marina del Rey. In addition, Trilogy has been retained to design and manage industry-leading operations
including the Boca Raton Resort & Club, Dolce Hotels, Virgin Hotels, and the new Wilshire Grand project

in Los Angeles.

“Trilogy has been successful in locations where others haven't met expectations,” notes David Stoup,
chairman of Trilogy Spa Holdings. “We have the capability to transform spas into highly lucrative business
models within the world’s finest hotels.”

Through a $3.5 million dollar renovation, Four Seasons Resort and Club Dallas at Las Colinas will offer a
176,000 square foot Well & Being space that boasts the addition of three studios: active motion for
aerobic classes such as Zumba, suspension for Aerial Hammock Yoga and TRX, as well as functional
space for the most cutting-edge HIIT systems. Trilogy’s expansion will also incorporate a custom-
designed clinic space for personalized nutrition and preventative health programs as well as integrated
spa concepts such as healing acupuncture, Ashiatsu, and a variety of locally inspired healing and
detoxifying therapies. Bod Pod Composition Measurement, often utilized by sports professionals, will be
available with private diagnostics by expert fithess coaches.

“The introduction of Well & Being to Four Seasons Resort and Club Dallas at Las Colinas will provide resort
guests and the local community with knowledgeable staff and dynamic, personalized services for a
holistic approach to health and wellness,” says Stoup. “Our ultimate intent is to continue providing Well &



Being guests with the signature ability to ‘Live It Well’ at luxury resort destinations around the world,
catering to the need for wellness-focused vacations that consumers are craving.”

Tieraona Low Dog, MD, Trilogy’s Chief Medical Officer, is a driving force in the Well & Being fusion of spa and
wellness offerings. Dr. Low Dog studied and currently serves as the Director of Fellowship of the Arizona Center
for Integrative Medicine at the University of Arizona, founded by integrative medicine specialist Dr. Andrew Weil.
She is published in numerous medical textbooks and alternative therapy health books, and frequently appears
as a guest expert on The Dr. Oz Show, ABC'’s 20/20, CNN and NPR’s “The People’s Pharmacy.”

“Wellness is a priority for leisure and business travel, and with the customizable wellness programs provided by
Well & Being, guests will gain a healthier outlook on daily wellness experiences,” says Dr. Low Dog. “Guests
learn and develop the tools to incorporate optimal healthy lifestyle choices that will continue after leaving the

resort setting.”

A "Wellness Menu" specific for meeting planners will feature health and weliness programs inclusive of
group laughing yoga sessions, workshops on stress management and nutrition education tailored to meet
the needs of each group. Well & Being experts will lead groups through teambuilding breakout activities
that influence increased focus and productivity while also empowering attendees to lead healthier and

happier lives, both professional and personally.

The coaches in the Well & Being program also provide one-on-one sessions for business travelers keen
on taking advantage of fitness opportunities in a time-efficient manner while on the road. Well & Being
coaches look to teach guests how to make fitness an easy part of the their hectic lifestyles, from insight
on everyday packed items that can double as fitness equipment when there isn’t a gym available, to
making the most of a workout in a time crunch.

Well & Being programs at Four Seasons Resort and Club Dallas at Las Colinas will be available through
packages or a la carte, with local membership offered in addition to packages for overnight guests and hotel
groups. The Well & Being Lifestyle Membership offering will be available for all current membership
categories and are designed to address both body and mind by providing a well-rounded lifestyle
experience in a nurturing setting.

ABOUT TRILOGY SPA HOLDINGS

Trilogy Spa Holdings (Trilogy) is a professional spa management company dedicated to creating and operating
the most innovative, service-centric and performance optimized branded spas in the hospitality industry. Built
on a foundation of experienced spa operators, healthcare professionals, beauty and hospitality industry
veterans, Trilogy is the critical management link between hospitality companies, integrated medical and
wellness services and luxury beauty brands. For more information please visit:

www. TrilogySpaHoldings.com

PR CONTACT:

Liz Weeden

Quinn PR
212-868-1900 ext. 253
lweeden@quinn.pr
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GUERLAIN ANNOUNCES EXCLUSIVE LICENSE AGREEMENT
WITH TRILOGY SPA VENTURES

Trilogy to Develop 20 Guerlain Spas in Preeminent
Hotels and Resorts within Five Years

APRIL 26, 2011 (New York, NY) — Guerlain, one of the world’s finest and most revered
purveyors of fragrances and cosmetics, has entered into an exclusive license agreement with
Trilogy Spa Ventures to introduce Guerlain branded-spas in preeminent hotel and resort
properties throughout the United States. The parties are contemplating expansion outside of
the United States as well. The announcement was made by Laurent Boillot, Chief Executive
Officer of Guerlain. The financial terms and conditions of the license agreement were not

disclosed.

“Guerlain is committed to enhancing brand equity and expanding its client and distribution base
through the establishment of branded-spas in a select number of the world’s finest hotels,
resorts and residential properties,” said Mr. Boillot. “We selected Trilogy to expand the Guerlain
brand and experience because of our utmost confidence in David Stoup, Chairman of Trilogy,
and his team to ensure that each Guerlain Spa maintains the integrity of our philosophy. We
anticipate that Trilogy will develop 20 Guerlain branded-spas over the course of the next five

years.”

Under the terms of the license agreement, Trilogy will assume oversight of all existing Guerlain
Spas in the United States and will provide counsel with respect to Guerlain spas internationally.
Launched in January 2011, Trilogy provides turnkey spa management services and offers
access to the world’s most iconic beauty brands for use in distinctive hospitality properties. The
principals of Trilogy possess a lifetime of experience operating in the beauty, spa and hotel
arenas and are committed to optimizing spa performance, while helping to drive rates and
occupancy in each managed property.

“Guerlain has a legacy of innovation dating back to 1828, and is known as one of the finest
brands in the world for its incomparable luxury fragrances, makeup, and skincare products,”
said Mr. Stoup. “My partners and | are committed to creating a transformative and uniquely
Guerlain spa experience for clientele that expect the best and will accept nothing less. Trilogy is
honored to be entrusted with the Guerlain legacy and privileged to bring it to life in a spa
environment.”

There are currently seven Guerlain Spas operating throughout the world, four of which are
within hotel and resort properties. Guerlain's flagship jewel is the brand’s boutique and spa,
located at the iconic 68 Champs Elysees since 1939.

For more information, please visit www.Guerlain.com, www.GuerlainSpa.com or
www. TrilogySpaVentures.com.




About Guerlain

A world leader in beauty for nearly 200 years, Guerlain creates fragrances, makeup and
skincare of exquisite quality and French luxury. With a reputation for unparalieled devotion to
luxury, innovation and excellence, handed down from generation to generation, each
creation is steeped in history and reflects and defines the discerning tastes of elegant women
worldwide.

About Trilogy Spa Ventures

Trilogy Spa Ventures was formed by David Stoup and Robert Boykin and launched in January
2011. Designed to establish mutually beneficial relationships between beauty brands and
hotels, residences and mixed-use properties, Trilogy Spa Ventures strategically aligns beauty
and hospitality brand attributes, values and interests to ensure optimal return for each party.
Trilogy Spa Ventures is headquartered in New York, with offices in Arizona.

#O##

For Media Inquiries Please Contact:

Nicole Blum, Director of Public Relations
Guerlain

Direct: (212) 931-2416
Nicole.BLUM®@Ilvmhuspc.com

Martha Pulido, Group Manager

Evins Communications (on behalf of Trilogy Spa Ventures)
Direct: (212) 377-3581

Martha.Pulido@evins.com
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Spas, Health & Fitness
Addressing the Wellness Needs of Business Travelers

By David Stoup, Chairman, Trilogy Spa Holdings, LLC

i We are in the Age of Wellness. The archaic cultures of waste and over-consumption, have given way to a healthier
and more holistic mainstream ideology. Corporate social responsibility, sustainability, going-green, and locally
grown are just a few phrases that define this era. Virtually every business sector has taken a stance on wellness
including automotive, finance and energy. Finally tourism has joined this growing trend.

The growing popularity of wellness tourism can be directly attributed to the unhealthy nature of business travel. A
study from Columbia University in 2011, found poor self-rated health, obesity, and other ailments are associated
with extensive business travel are at the root of our compromised healthcare system. Spa destinations are
increasingly recognizing the unhealthy trends of travel and administering certain wellness platforms, programs, and
& ) services in order to counter them. At Trilogy, we have made a distinct focus on bringing these wellness programs to
Mr. Stoup the forefront of our offerings. This applies to virtually all of the spa brands we operate.

Well & Being is an integrated spa and wellness brand. Well & Being defines wellness as an active, ever evolving joumey providing
consumers with the tools to make personalized and insightful choices resulting in a happy/health-filled life. We do our working utilizing five
pillars from which wellness can be achieved: Spa & Beauty, Fitness, Nutrition, Personal Improvement and Healing Therapies. While each
pillar delivers wellness differently, collectively the pillars create a synergistic and comprehensive approach to create healthy lifestyles.
Well & Being Spa’s flagship location at the CAA/AAA Five Diamond Fairmont Scottsdale Princess in Arizona is a center for fitness,
nutrition, and spa. The influence of wellness within the brand ultimately promotes guests to elevate their spa experience.

Well & Being Spa addresses the wellness needs of business travelers with a range of offerings including nutrition classes wellness,
acupuncture, and even instructional videos on ‘“hotelroom workouts” embedded in social media channels. For instance,
“HWellnessWednesday” promotes a healthier lifestyle through Twitter and Facebook, allowing travelers to connect, tag, and share their
online versions of personal wellness. Tips on nutrition, exercise functionality, and other health benefits engage social media users,
creating a network of wellness and a constant dialogue promoting wellness online. The popularity of this social media campaign further
demonstrates the growing community of wellness activists and a larger group of potential wellness seekers.

Similarly, the Guerlain Spa in the Towers of the Waldorf Astaria in New York caters to business travelers by offering specific treatments to
relieve the body of travel stress. A leader in the beauty industry, Guerlain’s cutting-edge skincare products are paired with impeccable
spa services. Microdermabrasion, Micro-Current Lift, and special toning and smoothing treatments are part of an array of unorthodox yet
transforming spa offers for those seeking a refresh of wellness during periods of business travel. While wellness is typically associated
with health, nutrition, and exercise, these skincare treatments provide “topical” wellness with undeniable results.

Defining wellness is difficult, as there is no universally accepted definition. The World Health Organization (WHO) defines “health” as a
state of complete physical, mental, and social well-being and not merely the absence of disease or infirmity. While this definition of
“health” has not been amended since its 1946's introduction, today “health” and “wellness” are essentially synonymous to the general
public. Dr. Travis, who created the Wellness Resource Center in 1975 outlines wellness in two paradigms, reactive and proactive, the
latter occurring when individuals responsibly improve health and prevent illness by integrating healthy lifestyle choices into their daily

decisions.

Since wellness is a chosen lifestyle, reinforcing healthy living among business travelers is the goal of group wellness. Wellness in a
conference setting has proven to drive productivity during meetings and create a unique cohesion within the group. Well & Being
provides healthy cuisines, meditation instruction, wellness speakers, or even laughing yoga sessions to allow participants a chance to
regroup and reflect mid-seminar. Additionally, the Guerlain Spa can even provide massage therapists offering hand or shoulder
massages to ease members during longer meetings. We have received extremely positive feedback from groups who implemented
weliness into their conferences, regardless of the topic of discussion, length of seminar, or type of attendee.

Because wellness is an unfamiliar concept for most business travelers, defining wellness remains crucial for it's universal adoption.
Although a modern definition of wellness remains ambiguous, the wellness movement has been well documented. Independent of spa,
the emergence of wellness is a popular fopic from an international standpoint. Wellness was a common theme at the 2014 World
Economic Forum in Davos, Switzerland earlier this year. A total of 25 speaking sessions focused on wellness and preventative health



topics, doubling the amount from 2008. The 2013 Global Wellness Tourism Economy Report commissioned by the Global Wellness
Institute (GWI), was the first to study wellness tourism calling it “one of the fastest-growing global tourism segments.” According to the
study, weliness tourism is a $439-billion market and will grow to $678.5 billion by 2017. Wellness tourism accounts for nearly 14% of all
domestic and intemational tourism expenditures. In the US in 2012, there were as many as 160 million spa visits, accounting for a record

high $14 billion in revenues.

With the growing interest in spa visits for leisure and business reasons, Well & Being takes a fully integrative approach to wellness with
it's Intentional Living program. Members have full access to the spa facilities, exercise classes, wellness talks, and nutrition/fithess
consultations. The Intentional Living program combines professional advice, personal responsibility, and a network of like-minded
members willing to positively change their own lifestyles. Intentional Living is led by Well & Being Medical Director Tieraona Low Dog,
MD. Dr. Low Dog is also the Fellowship Director for the University of Arizona Center for Integrative Medicine and has appeared on CNN,
Dr. Oz, E!, and ABC's 20/20. She is a frequent guest on NPR’s The People’s Pharmacy and has over 30 publications on health, nutrition,
and wellness. Her leadership and professional guidance is invaluable and her presence within Intentional Living allows members to dive

deep into their own personal wellness journey.

Within the modern 44,000 square foot wellness center, Well & Being Spa boasts technological trends such as the BodPod. By using Air
Displacement Plethysmography (ADP), the BodPod is the “gold standard” in measuring body mass and composition. Once a BodPod
assessment is taken, a nutritionist or exercise physiologist can better personalize a specific wellness plan and provide guidelines to
simplify the wellness process. In addition to technology, innovative exercise classes empower guest to push through their own comfort
zones utilizing programs like Hanging Yoga or Surfset, where attendees balance on core-pumping surfboards. Classes also include
special yoga sessions, mat Pilates, meditation, traditional spin and water aerobics, as well as the popular CrossFit classes or TRX
Fusion which was developed by Navy Seals. With cutting-edge technology, a diverse range of exercise offerings provided, and a
collection of experienced and supportive staff members, Well & Being creates an unparalleled wellness environment for Intentional Living

members or daily spa guests alike.

The Guerlain Spa offers a 14,000 sq. ft. French-inspired oasis amid the sweeping backdrop of Park Avenue in Manhattan. Our fitness
experts can join a business meeting to conduct short, fifteen-minute feel-good energizers from focus breakout sessions to stress
relievers. In addition spa also has the ability to provide groups with a selection of inspiring and motivational speakers on the topics of
optimal health and wellness. Groups can choose from a variety of traditional Guerlain Spa classes to start or end the day such as Pilates,
yoga, boot camp, morning power walks and meditation/breathing training. The Guerlain Spa also provides HOCK artisanal fitness
products for rent, including dumbbells, jump ropes and toning weights that take a group workout to an entirely new, more enjoyable level.
A qualitative benefit of group wellness is the cohesiveness and camaraderie built between what otherwise might be a scattered group of
business associates. Group unity is invaluable during a conference and incorporating welliness can create a bond that extends beyond
closing words from the final speaker. A group wellness offering creates a unique setting for members who are usually expecting a

traditional, rather routine conference.

As weliness further permeates into mainstream tourism, Trilogy Spa Holdings intends to continue its leadership position, understanding
the needs and wants of the modern-day spa guest. Our wellness brands such as Well & Being will continue to anticipate the needs of
guests with innovation and specialization, positively pushing wellness as a common lifestyle choice. Additionally, the knowledge and
practice of wellness is an ever-increasing need for the business travelers. Trilogy's intention is to redefine what a spa experience is and
to accommodate guests while they are away from home. By meeting the escalating demand for more tangible wellness programs within
hotel settings, we want to lead the spa industry into the age of wellness. The combination of cutting-edge spa designs, modern fitness
classes, and industry-leading wellness professionals will take wellness to the next level. The programming we have and will continue to
develop is a testament to the current spa and business lifestyle landscape, providing an answer to the needs of the ever-evolving

business traveler.

David Stoup, Chairman of Trilogy Spa Holdings has both founded and re-invented consumer product companies throughout his
thirty plus years in the beauly businessMr. Stoup’s prior experience includes his current position as Co-Chairman/CEO of Weil
Lifestyle, LLC, as uell as co-founding La Prairie, Inc., Phillip Kingsley Products, Inc., Colours & Scents and Perry Ellis Shoes, all of
uhich were sold to strategic buyers. Mr. Stoup can be contacted at 619.255.7069 or dstoup@dmeil.com
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FAIRMONT SCOTTSDALE PRINCESS ANNOUNCES
WELL & BEING AT WILLOW STREAM SPA
IN PARTNERSHIP WITH TRILOGY SPA HOLDINGS

Integrating Health, Nuttition, Pampeting, Fitness and Mind-Body Progtams
for an All-New Wellness Expetience in a Resort Setting

SCOTTSDALE, Ariz. (October 2, 2012) — Fairmont Scottsdale Princess, a distinctive
Southwest resort and meeting destination in the heart of the Sonoran Desert, has announced an
exclusive partnership with Trilogy Spa Holdings, to launch an innovative spa program at the AAA Five-
Diamond propetty owned by Strategic Hotels & Resorts. Opening January 1, 2013, the new spa
concept — Well & Being at Willow Stream Spa — will deliver a personal and sustainable wellness
program to guests who wish to incorporate optimal health and lifestyle choices into theit vacations to
continue long after they leave the resort setting. Fairmont Scottsdale Princess is the first luxuty tesott
in the United States to implement Well & Being’s medically-guided and fully-customized wellness
experience at its spa, combining health, wellness, nutrition, integrative medicine, fitness and advanced
skincare. These services and programs will be offered a la catte or as part of a package for overnight
resort guests, spa day guests and for convention groups. Local memberships will also be available.

“The introduction of Well & Being at Willow Stream Spa is a strategic addition to the
experiences we offer guests at the resort,” said Jack Miller, general manager of the Fairmont Scottsdale
Princess. “Willow Stream Spa has earned an exceptional reputation as one the world’s leading spas. It
was important that we find a partner to build upon the luxurious Willow Stream Spa expetience and
expand our setvices into the wellness/intentional living atena,” Miller said. “Well & Being’s extensive
staff of experts will provide a comprehensive, holistic apptoach to personal health. The experience will
be personalized to meet guests where they are within their wellness journey. Guests may take
advantage of as much or as little of the menu of wellness tools and experiences as they choose. It
won’t be a restrictive, cookie cutter wellness expetience, but a petsonal experience that provides tools,
resources and philosophy for our guests to take home into their daily lives,” he said.

-more-



New Well & Being at Willow Stream
At Fairmont Scottsdale Princess
2/2/2
The Well & Being brand, managed by Trilogy Spa Holdings, embraces a foundation of whole

health, inspiring guests to be healthy, balanced and more energetic versions of themselves. This is a
focused, customized approach that encompasses physical, natural and mindful services and programs.

Unique to each guest, Well & Being is designed to be flexible and personalized to the
individual’s own path and definition of health. A dynamic array of services will range from diagnostic
health tests and specifically-targeted skincare treatments such as the HydraFacial, to acupuncture,
massage, aromatherapy and traditional Eastern therapies. Additionally, Well & Being at Willow Stream
Spa will offer cooking classes, guest lectures, and popular fitness programs, including multiple mind-
body offerings, encompassing traditional and cutting-edge yoga, Pilates and movement classes.

Along with all of the new offerings, the spa menu of services is expanding with an even greater
vatiety of massage, body and skincare treatments. Spa-goers can still simply enjoy a massage and a
manicure or their favorite Willow Stream sighatute treatments such as the Ultimate Facial or the Pure
Fner-G body treatment, as well as authentically-local treatments including the Havasupai Falls
Rejuvenation and the Hacienda Retreat body polish.

Under the direction of wotld-renowned expert in Integrative Medicine, Tieraona Low Dog,
MD, Well & Being at Willow Stteam Spa will have its own medical doctor and certified Integrative
Medicine practitioner on staff to implement a specialized holistic approach toward healthy living and
lifestyle, giving guests exclusive access to a team of experts who specialize in vatious fields of
complementary and alternative medicine. Utilizing state-of-the-art diagnostics, Dr. Low Dog has
developed the Well & Being program to offer integrative medicine, health assessments, spa and beauty
setvices, yoga practice, along with fitness and nutrition consultation.

“Resort guests will benefit from having easy access to setvices during their stay and online
support long aftet they leave the propetty,” said Dr. Low Dog, Chief Medical Officer of Well & Being.
“It’s this on-going telationship that distinguishes the Well & Being program, creating a progtessive
wellness experience unlike any other, allowing guests to maintain their desired health/fitness plan and
goals outside the resort, receiving motivation through community engagement and year-round online
and local suppott from leading practitioners and providers.”

Fach guest will be guided to create their petsonalized profile with the easy touch of an iPad.
Once the guest returns back home, this online expetience will include a socially-interactive tailored e-
magazine, featuring a team of wellness professionals, spa resources and personalized customer setvice,
continuing the education, inspiration and conversation with guests, year-round. The e-magazine will be
available by subsctiption (ot complimentary with select wellness packages or memberships) and
delivered via computer, tablet or mobile device.

-more-



New Well & Being at Willow Stream
At Fairmont Scottsdale Princess
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Well & Being at Willow Stream Spa will expand its fitness facilities, dedicating several studio
spaces to yoga, meditation, tai chi and breath work, reinforcing the emphasis on intentional living and
mind and body balance. For yoga, thete will be seven types of classes, highlighted by the new Aerial
Yoga, where yoga poses are done with the support of a suspended cloth sling to allow for great stretch
and more inversion, promoting citculation and flexibility. The facility will also offer a wide range of
fithess equipment and programs such as TRX Suspension Training, CrossFit, Crank Cycle and
immersive Rip Surfer Classes, in addition to state-of-the att exetcise technology including Virtual
Active forward-motion videos designed to diversify cardio workouts using Matrix fitness equipment.
Top-tier personal trainers will be available to guide guests through a tailored fitness routine and to assist
with goal-setting, while interactive group studio sessions will offer an exciting selection of fitness classes
for all levels.

Along with the fitness progtams, the spa boutique will also be expanded, creating a “lifestyle”
shopping experience. Exclusive, petformance-based product lines such as Radical Skincare,
Naturopathica, Body Bliss and Willow Stream Ener-G create the ultimate experience in skin cate
pampering and maintenance.

Additionally, the spa’s salon will become a stand-alone, easily-accessible facility, directly adjacent
to the spa, with a dedicated nail and pedicure lounge, and hair and makeup services. In the spa, plans
also include the installation of new mud-sctub bats and rain showers in four private treatment patios.

Capturing the essence, elegance and energy of its surroundings, the 44,000 square-foot Well &
Being at Willow Stream Spa offers 30 treatment and wellness consultation rooms, a full-service salon,
fitness studios, a rooftop oasis pool and light, nutritious meals. Separate men’s and women’s locker
rooms include steam rooms, saunas, eucalyptus inhalation rooms, and relaxation pools. Inspired by the
stunning aquamatine beauty of the Havasupai Falls, a hidden oasis deep in the Grand Canyon, Willow
Stream’s design and architectural accents highlight a three-story therapeutic waterfall, Sedona
sandstone, river rock, fountains, streams, gardens and abundant natural light throughout the facility.

Well & Being at Willow Stream is a tesott spa catering to vacationers, day visitors and local
residents, assisting in creating a customized spa expetience. A variety of annual membership packages
are also available. Depending on the setvice tiet selected, memberships may include preventative and
integrative health support, wellness programs, access to the entire spa facilities and a variety of tesort

amenities.

-mote-
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For more information about Well & Being at Willow Stream Spa at the Fairmont Scottsdale

Princess, please visit www.scottsdaleprincess.com or call the spa directly at (480) 585-2732.

ABOUT FAIRMONT SCOTTSDALE PRINCESS:

Set against the backdrop of Atizona’s McDowell Mountains, the AAA Five-Diamond Fairmont Scottsdale
Princess reflects its Southwestern setting with Spanish colonial-style architecture, expansive plazas and lush,
flower-filled gardens. The resort features 649 ovetsized guest rooms, including 69 Fairmont Gold rooms and
suites, five heated swimming pools, the luxutious 44,000 square-foot Willow Stream Spa, world-class tennis
center and championship golf at the adjacent TPC of Scottsdale. Dining options include BOURBON STEAK, a
AAA Four-Diamond steakhouse by the acclaimed Michael Mina; modetn Mexican cuisine at La Hacienda by
Richard Sandoval; IV Bistro, serving favorites for the whole family and gastro-pub fare at The Grill, with
stunning views ovetlooking the 18" green at the TPC of Scottsdale Stadium Course. Stone Rose, a contemporary
bar and lounge presented by nightlife entrepreneur Scott Gerbet, is the spot for cocktails in Princess Plaza.
Become a fan and follow the Fairmont Scottsdale Princess. Join our online communities at

www.facebook.com/FairmontScottsdale and http://twitter.com/fairmontscotsdl. The resort is located at 7575

Fast Princess Drive in Scottsdale. For mote information, please call (866)-540-4495.

ABOUT FAIRMONT HOTELS AND RESORTS:

Fairmont Hotels & Resorts, which will atrive in destinations as diverse as Jaipur, Kyiv and Manila in 2012, is a
celebrated collection of more than 60 luxuty propetties around the globe, including Shanghai's Fairmont Peace
Hotel, The Plaza in New York, and Makkah Clock Royal Tower in the Kingdom of Saudi Arabia. The luxuty
brand's distinctive hotels offer a sense of hetitage and sophistication, warm, engaging service and culturally rich
expetiences. A community and environmental leader, Fairmont is also recognized internationally for its
responsible tourism practices and award-winning Green Partnership program. Fairmont is owned by FRHI
Holdings Limited, a leading global hotel company with over 100 hotels under the Fairmont, Raffles, and
Swissotel brands. The company also manages Fairmont, Raffles and Swissotel branded luxury private residences
club, whole-ownership residences and serviced residences properties. For more information or reservations,
please call 1-800-441-1414 or visit fairmont.com. Become a fan of Fairmont. Join our online communities at

everyonesanotiginal.com,  facebook.com/ fairmonthotels, and twitter.com/fairmonthotels. For career
opportunities, visit facebook.com/fairmontcareets.

ABOUT STRATEGIC HOTELS & RESORTS

Strategic Hotels & Resorts, Inc. is a real estate investment trust (REIT) which owns and provides value-
enhancing asset management of high-end hotels and resorts in the United States, Mexico and Europe. The
Company cutrently has ownership interests in 17 properties with an aggregate of 7,762 rooms. For a list of
current properties and for further information, please visit www.strategichotels.com.

ABOUT TRIL.OGY SPA HOLDINGS

Trilogy Spa Holdings, based in Phoenix with offices in New York and Denvet, is a professional spa management
company dedicated to creating and operating the most innovative, service-centric and performance optimized
branded spas and wellness destinations in the hospitality industry. Built on a foundation of expetienced spa
operators, healthcare professionals, beauty and hospitality industry veterans, Trilogy is the critical management
link between hospitality companies, integrated medical and wellness services and beauty brands.
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FAIRMONT SCOTTSDALE PRINCESS CATERS TO THE GROUP MARKET WITH
NEW PROGRAMS AT WELL & BEING AT WILLOW STREAM SPA

SCOTTSDALE, Ariz. (Match 6, 2013) — Fairmont Scottsdale Princess, a AAA Five-Diamond
property, has introduced spa offetings for convention groups as part of its new programs at Well &
Being at Willow Stream Spa. The tesort, in pattnership with Trilogy Spa Holdings and owned by
Strategic Hotels & Resorts, has launched a first-of-its-kind spa program that combines health, wellness,
nutrition, integrative medicine, fitness and advanced skincare. Well & Being utilizes this innovative,
wellness approach to customize team building activities, educational demonstrations, and
therapeutically-focused spa treatments for conference guests, enabling Fairmont Scottsdale Princess’
cotporate clients to invest in their employees’ health and wellness endeavors.

Fairmont Scottsdale Princess’ introduction of the Well & Being spa programming follows its
recent debut of the Palomino Conference Center and renovated Princess Conference Centet, which
effectively doubled the resort’s confetence space. The combination of expanded conference space and
novel group offerings from Well & Being further establishes Fairmont Scottsdale Princess as an
unpatalleled meeting destination in the heart of the Sonoran Desert.

“Well & Being’s new spa expetiences for groups are designed as a way for meeting patticipants
to reduce stress, enhance productivity and ultimately improve their health,” said Jack Miller, general
manager of Fairmont Scottsdale Princess. “Well & Being at Willow Stream delivers a personal and
sustainable spa experience to guests. Our cotporate clients who wish to support healthy, balanced
lifestyles for these individuals will greatly benefit from them embarking on paths to better health and
receiving on-going encouragement even after they’ve returned home.”

Fairmont Scottsdale Princess’ expett team cteates events and activities for groups of all sizes,
working closely with meeting and event planners in order to customize every aspect. The new Well &
Being at Willow Stream Spa expetiences ate available for any gathering and include a broad range of
classes, workshops, treatments and demonstrations -- from team-building activities to therapeutic spa
treatments to fun group workouts — and ate based on the three distinct elements of mindful, physical,
and natural which define Well & Being’s group program options.

-mofte-



Fairmont Scottsdale Princess’ Well & Being at Willow Stream Spa
Offers New Programs for Group Matket 2/2/2

'The Mindful element inspires a calm awareness, helping guests focus on being fully present in
the moment, and includes “Breathe and Balance” group class offerings such as Aerial Yoga, Discover
Yoga, Motning Sun Salutations and Tai Chi. “Learn and Grow” workshops provide stress management
and mindful living education with sessions that emphasize achieving a healthy weight and imptoving
sleep. In addition, instructots ate available to lead 15-minute breaks during conference sessions,
focusing on meditation, energy breath work, stretching or chair massages.

The Physical element pettains to the body, therefore Well & Being has designed programs that
support it becoming stronget, more flexible and in balance. Conference planners can make the
gathering active with group fitness classes such as CrossFit, Rip Surfer, Bootcamp, Zumba, TRX and
group runs. Conference attendees can also take advantage of health assessments including metabolic
testing, body composition analysis, FitBit and Zeo Sleep Manager. In order to tailor spa and salon
treatments to group guest needs, Fairmont Scottsdale Princess creates special group menus and pre-
blocks space, as well as provides easy registration options.

The Natural element denotes being at ease in the wotld, honoting how one’s natural state
enhances the sense of connection humans experience. With this in mind, Fairmont Scottsdale Princess
offers food and nutrition wotkshops for groups in Well & Being at Willow Stream Spa’s new
demonstration kitchen. The entertaining wortkshops are designed to create a healthy connection
between nourishment and lifestyle with themes such as “The Healthy Kitchen” and “Discover Your
Inner Foodie.” Nutrition workshops and petsonalized evaluations complement the experience,
providing tools to ensure success on individual patticipants’ paths to wellness. In addition, traditional
healing consultations blend the best of conventional and complementary medicine and include
Acupressute, Acupuncture and Guided Imagery.

Fairmont Scottsdale Princess’ Well & Being at Willow Stream Spa also offers “The Healthy
Executive,” a VIP full-day plan that includes a ptivate consultation with Well & Being’s on-staff
physician and integrative medicine expert, Dr. Diane Downing, who considers medical history, health
status, health goals, personal preferences, as well as use of prescription medications and nutritional
supplements. Well & Being’s cettified nutritionist then creates a customized food plan based on body
type, dietary prefetences and health goals. Next, the Intentional Living fitness team and exercise
physiologist petform a full evaluation of fitness levels, muscle strength, body fat and lean muscle mass,
and create a personal exercise program geared toward optimal fitness. The Intentional Living health
coaches then provide tools for guests to proactively manage stress and counter its adverse effects on

body and mind.

-more-
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Situated on the lush grounds of Fairmont Scottsdale Princess, Well & Being at Willow Stream
Spa is a 44,000-squate-foot total wellness facility with 30 treatment and wellness consultation rooms.
For conference guests, Well & Being features three dedicated group fitness studios including cardio,
new aetial yoga, TRX and Pilates facilities, a climate-controlled Garden Atrium for group dining and
social functions, and a state-of-the-art demonstration kitchen with two 50-foot flat-panel televisions.
The spa also offers a full-service salon, a rooftop oasis pool, as well as separate men’s and women’s
lounge facilities with wet steam and inhalation rooms, cold plunge pools, dry saunas, whitlpools, and
Swiss showers. Inspired by the stunning aquamarine beauty of the Havasupai Falls, 2 hidden oasis deep
in the Grand Canyon, the spa’s design and architectural accents highlight a three-story therapeutic

waterfall, Sedona sandstone, tiver rock, fountains, streams, gardens and abundant natural light

throughout the facility.

Well & Being at Willow Stteam is a tesort spa catering to vacationers, day visitors and local
residents, assisting in creating a customized spa expetience. A vatiety of annual membership packages
are also available. Depending on the setvice tier selected, memberships may include preventative and

integrative health support, wellness programs, access to the entire spa facilities and a variety of resort

amenities.

For more information about Well & Being at Willow Stream Spa at Fairmont Scottsdale

Princess, please visit www.wellandbeing.com ot www.scottsdaleprincess.com or call the resort directly
at (480) 585-4848.

ABOUT FAIRMONT SCOTTSDALE PRINCESS:

Set against the backdrop of Arizona’s McDowell Mountains, the AAA Five-Diamond Fairmont Scottsdale
Princess teflects its Southwestetn setting with Spanish colonial-style architecture, expansive plazas and lush,
flower-filled gardens. The resort features 649 ovessized guest rooms, including 69 Fairmont Gold rooms and
suites, five heated switmming pools, the luxurious 44,000 square-foot Willow Stream Spa, world-class tennis
center and championship golf at the adjacent TPC of Scottsdale. Dining options incluade BOURBON STEAK, a
AAA Four-Diamond steakhouse by the acclaimed Michael Mina; modern Mexican cuisine at La Hacienda by
Richard Sandoval; LV Bistro, serving favorites for the whole family and gastro-pub fare at The Grill, with
stunning views ovetlooking the 18% green at the TPC of Scottsdale Stadium Coutse. Stone Rose, a contemporary
bar and lounge presented by nightlife entrepreneur Scott Getber, is the spot for cocktails in Princess Plaza.
Become a fan and follow the Fairmont Scottsdale Princess. Join our online communities at

www.facebook.com/FairmontScottsdale and http://twitter.com/fairmontscotsdl. The resort is located at 7575

Hast Princess Drive in Scottsdale. For mote information, please call (866)-540-4495.

ABOUT FAIRMONT HOTELS AND RESORTS:

Fairmont Hotels & Resorts, which will atrive in destinations as diverse as Jaipur, Kyiv and Manila in 2012, is a
celebrated collection of mote than 60 luxuty properties around the globe, including Shanghai's Fairmont Peace
Hotel, The Plaza in New York, and Makkah Clock Royal Tower in the Kingdom of Saudi Arabia. The luxury
brand's distinctive hotels offer a sense of hetitage and sophistication, warm, engaging service and culturally rich
experiences. A community and environmental leader, Fairmont is also recognized internationally for its
responsible tourism practices and award-winning Green Partnership program. Fairmont is owned by FRHI
Holdings Limited, a leading global hotel company with over 100 hotels under the Fairmont, Raffles, and
Swissétel brands. The company also manages Fairmont, Raffles and Swissotel branded luxury private residences
club, whole-ownership residences and setviced residences properties. For mote information or reservations,



please call 1-800-441-1414 or visit fairmont.com. Become a fan of Fairmont. Join our online communities at
everyonesanoriginal.com, facebook.com/fairmonthotels, and  twitter.com/ fairmonthotels. For career
opportunities, visit facebook.com/fairmontcareers.

ABOUT STRATEGIC HOTELS & RESORTS

Strategic Hotels & Resotts, Inc. is a real estate investment trust (REIT) which owns and provides value-
enhancing asset management of high-end hotels and resotts in the United States, Mexico and Europe. The
Company currently has ownership interests in 17 properties with an aggregate of 7,762 rooms. For a list of
current propetties and for further information, please visit www.strategichotels.com.

ABOUT TRILOGY SPA HOLDINGS

Trilogy Spa Holdings, based in Phoenix with offices in New York and Denver, is a professional spa management
company dedicated to creating and operatmg the most innovative, setvice-centric and performance optimized
branded spas and wellness destinations in the hospitality industry. Built on a foundation of expetienced spa
‘operators, healthcare professionals, beauty and hospitality industry veterans, Trilogy is the critical management
link between hospitality companies, integrated medical and wellness services and beauty brands.
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NEW, INSPIRING INTENTIONAL LIVING RETREATS AT
WELL & BEING AT WILLOW STREAM SPA

SCOTTSDALE, Ariz. (April 15, 2013) — Living fearlessly, getting fit or simply getting a good
night’s sleep, Well & Being at Willow Stream Spa has developed a calendar of new “Intentional Living”
retreats for 2013. Collaborating with wotld-renowned wellness expetts, these three- to four-day
weekend getaways are themed with topics such as featless living, women’s health, healing sleep,
nutrition and fitness. Participants engage in interactive programming and enjoy pampering spa setvices,

all while vacationing in the luxury of the Fairmont Scottsdale Princess. The schedule of retreats are:

% Adventure in Everything — June 13-17, 2013
With Mountain Guide Matt Walker, Author of “Adventure in Everything”

o Intetnationally expetienced mountain guide Matt Walker takes guests on a joutney to
discover the five clements of adventure: high endeavor, total commitment, uncertain
outcome, tolerance for adversity and companionship. This retreat includes a group hike
in the nearby scenic McDowell Sonoran Preserve, journaling and meditation.

% Healing Sleep, Healing Dreams — June 27-30, 2013
With Rubin Naiman, MD

o0 Deep and refreshing sleep is the cotnerstone of well-being, optimal health and
passionate living. Dr. Rubin Naiman addresses biomedical, psychological and
environmental factors that may stand in the way of healthy sleep habits, along with
offering personalized strategies for improving dream patterns and slumber.

.
p X4

Women’s Wellness Retreat I — July 21-24, 2013
With Diane Downing, MD, Lana Holstein, MD
& Barbara Close — Foundet Naturopathica Holistic Health

% Women’s Wellness Retreat IT — August 25-29, 2013
With Tieraona Low Dog, MD, Mimi Guarneri, MD
Diane Downing, MD, & Siti Chand Kaur, MD

o Women are living longer and looking better than ever before and health is the
cornerstone. This telaxing, informative weekend includes morning yoga, rejuvenating
facials, personalized massage, interactive cooking demonstrations, healthy foods and
leading expetts in women’s health and natural medicine.

-more-
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Topics for the first Women’s Wellness Retreat include: Navigating Menopanse: The Role of
Natural Medicine and Bio-Identical Hormones; Fabulous Coaching Tips for a Better Life; Igniting the
Feminine Flame of Desire; Radiant Skin from the Inside Out and more.

Topics for the second Women’s Wellness Retreat include: The Heart Speaks: Preventing
Heart Disease in Women; Ten Natural Remedies Every Woman Should Know; Luminous Foods:
Nonrishing the Body and Sonl, Tired of Being Tired? Learn the best way to optimal thyroid function

and more.

<> Breathing Breakthtough, The Mind-Body Connection — August 15-18, 2013
Diane Downing, MD & Bija Bennett, YogaAway

o We live in an age of speed and haste: working fast, commuting fast and eating fast.
From the moment we wake up, we ate multi-tasking to meet the demands of daily life.
Dr. Diane Downing, Well & Being at Willow Stteam Spa’s medical director, along with
Bija Bennett, internationally renowned yoga therapist and founder of YogaAway,
together will teach how to create a positive impact on a diverse range of health
responses from energy, aging, brain and immune strength — to sleep, happiness, family
and even sex.

% Keep It Fresh & Easy — August 21-24, 2013
Laura MclIntosh, TV Personality

o Laura Mclntosh will host cooking classes and share her expertise in preparing quick and
easy meals using peak of the season ingredients, also paired with the perfect wines.

*¢* Well & Being Boot Camp — September 12-16, 2013

o Whether a weekend wartior, an elite athlete or someone who is getting started on a
fitness routine, this retreat is individualized to meet participants where they are in their
fitness goals. An exercise physiologist, a nuttitionist and a health coach all work togethet
to tailor a workout program and diet to propel you forward in your fitness goals.

< Well & Being Petsonal Health Retreat — October 9-13, 2013
Diane Downing, MD

o Optimal health is more than the absence of illness: it’s having the energy and vitality to
fully enjoy life. Dr. Diane Downing, the spa’s medical director, will give a consultation
for any diagnostic testing to evaluate heart disease, digestive health, hormonal and othet
genetic biomatkers. Next, a nuttitionist and an exercise physiologist each offer in-depth
evaluations to create a springboatd to reach greater wellness. Spa coordinators schedule
this retreat and appointment times around the guest’s other vacation activities such as
golf, tennis or relaxing by the pool.

-inore-
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% Take a Delicious Healthy Bite Out of Life — October 31-November 3, 2013
Alison Levitt, MD — Foundet of Doctor in the Kitchen

o 'This retreat is designed for those who are ready to transform their body, mind and
spitit. Dr. Alison Levitt is founder of Doctor in the Kitchen, a company inspired by her
sttong belief in holistic healing and that food is the best medicine. Using food, herbs
and ancient healing practices, Dr. Levitt shows how to use food to create calmness of

the mind and energy for the body.

The three- to four-night retreats range from $1,863 to $3,173 pet person and include
accommodations, speaker events, spa treatments, consultations, select meals, take-home gifts, taxes and
gratuities. Each tetreat vaties in its offerings and inclusions, depending on the topic and activities. Local
package pticing, without accommodations and with discounts on treatments, range from $1,350 to
$1,950. Those who book any ovetnight retreat before June 1, 2013, will receive a $250 Well & Being
setvice credit. (Some restrictions may apply.)

“The selection of tetteats we have designed for the Fairmont Scottsdale Princess invites each
individual to ctaft her or his own wellness path embracing health and vitality in mindful, physical and
natural ways,” said Dr. Tieraona Low Dog, chief medical officer of Well & Being. “We have hand-
picked an esteemed group of clinicians and therapists, blending the best of conventional,
complementary and alternative medicine to provide a broad range of options for achieving optimal
health. We ate here to nutture, support and guide guests on their personal voyages, so the experience is
quite different for everyone. The prevailing take away is the valuable knowledge gained about powerful
new ways to live life with intention — engaging in evety aspect, recognizing that your path is unique and
having the courage to follow it.”

Owned by Strategic Hotels & Resorts, the Fairmont Scottsdale Princess is a AAA Five
Diamond resort and meeting destination in the heatt of the Sonoran Desert and is the first resort in the
countty to partner with Trilogy Spa Holdings to create Well & Being, expanding upon the resort’s
award-winning Willow Stream Spa. The facility offers a diverse selection of spa experiences, medically-
guided programs and a fully-customized wellness expetience, combining integrative medicine, nutrition,
fitness and advanced skincare.

Well & Being at Willow Stream Spa also offers focused single-day packages, ranging from
relaxing spa and beauty retreats to full benefits driven health programs like our Total Immersion Golf
Petformance Wotkout, Body & Soul (massage), Beauty from the Inside Out (skincare), The Playlist
(couple’s treatment), and Mansome (men’s treatment). Comprehensive fitness programs, working with
a nuttitionist, or treceiving a comptehensive health assessment are all available through the day

programs at Fairmont Scottsdale Princess.

-mofre-
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In addition to the retreat events and packages, Well & Being at Willow Stream Spa’s dynamic
array of services includes Connected Living spa services, Beautiful Living salon treatments and Active
& Balanced Living programs. Well & Being also offers Intentional Living coaching, healing, and
diagnostics and assessment, which aid guests to blend the very best of conventional and complementary
medicine.

Along with the integrative Well & Being setvices, spa-goers may simply enjoy a Willow Stream
Spa signature treatment such as the Ultimate Facial or the Active Rx Sports Massage, as well as
authentically-local treatments including the Havasupai Falls Rejuvenation and the Hacienda Retreat
body polish. Individual treatment prices range from $89-$329 with 90-minute Individual Health
Assessments beginning at $450. Facility access is also included with purchase of a spa or wellness
package of 60-minutes or more.

Capturing the essence, elegance and energy of its surroundings, Well & Being at Willow Stream
Spa offers 30 treatment and wellness consultation rooms, a full-service salon, fitness studios, a rooftop
oasis pool and light, nutritious meals. Sepatate men’s and women’s locker rooms include steam rooms,
saunas, eucalyptus inhalation rooms and relaxation pools. Inspired by the stunning aquamatine beauty
of the Havasupai Falls, a hidden oasis deep in the Grand Canyon, the spa’s design and architectural
accents highlight a three-story therapeutic waterfall, Sedona sandstone, river rock, fountains, streams,
gardens and abundant natural light throughout the facility.

Well & Being at Willow Stream is a resort spa catering to vacationers, day visitors and local
residents, assisting in creating a customized spa experience.

Fot more information about Well & Being at Willow Stream Spa at Fairmont Scottsdale
Princess, please visit www.wellandbeing.com ot www.scottsdaleprincess.com or call the spa directly at
(480) 585-2732.

ABOUT FAIRMONT SCOTTSDALE PRINCESS:

Set against the backdrop of Arizona’s McDowell Mountains, the AAA Five-Diamond Fairmont Scottsdale
Princess reflects its Southwestern setting with Spanish colonial-style architecture, expansive plazas and lush,
flower-filled gardens. The resort features 649 oversized guest rooms, including 69 Fairmont Gold rooms and
suites, five heated swimming pools, the luxurious 44,000 squate-foot Well & Being at Willow Stream Spa, world-
class tennis center and championship golf at the adjacent TPC of Scottsdale. Dining options include BOURBON
STEAK, a AAA Four-Diamond steakhouse by the acclaimed Michael Mina; modern Mexican cuisine at La
Hacienda by Richard Sandoval; Ironwood American Kitchen, serving favorites for the whole family and gastro-
pub fare at The Grill, with stunning views overlooking the 18% green at the TPC of Scottsdale Stadium Course.
The Plaza Bar, a contemporary bar and lounge is the spot for cocktails in Princess Plaza. Become a fan and
follow Fairmont Scottsdale Princess. Join our online communities at www.facebook.com/FairmontScottsdale
and http://twitter.com/fairmontscotsdl. The resort is located at 7575 East Princess Drive in Scottsdale. For
more information, please call (866)-540-4495.



ABOUT FAIRMONT HOTELS AND RESORTS:

Fairmont Hotels & Resorts, which will arrive in destinations as divetse as Jaipur, Kyiv and Manila in 2012, is a
celebrated collection of more than 60 luxuty propetties around the globe, including Shanghai's Fairmont Peace
Hotel, The Plaza in New York, and Makkah Clock Royal Tower in the Kingdom of Saudi Arabia. The luxury
brand's distinctive hotels offer a sense of heritage and sophistication, warm, engaging service and culturally rich
expetiences. A community and environmental leadet, Fairmont is also recognized internationally for its
responsible toutism practices and awatrd-winning Green Partnership program. Fairmont is owned by FRHI
Holdings Limited, a leading global hotel company with over 100 hotels under the Fairmont, Raffles, and
Swissotel brands. The company also manages Fairmont, Raffles and Swissétel branded luxury private residences
club, whole-ownership residences and setviced residences properties. For more information or reservations,
please call 1-800-441-1414 or visit fairmont.com. Become a fan of Fairmont. Join our online communities at

evervonesanoriginal.com, facebook.com/fairmonthotels, and  twitter.com/fairmonthotels. For  career
opporttunities, visit facebook.com/fairmontcareers.

ABOUT STRATEGIC HOTELS & RESORTS

Strategic Hotels & Resotts, Inc. is a real estate investment trust (REIT) which owns and provides value-
enhancing asset management of high-end hotels and resorts in the United States, Mexico and Furope. The
Company cutrently has ownership interests in 17 properties with an aggregate of 7,762 rooms. For a list of
cutrent properties and for further information, please visit www.strategichotels.com.

ABOUT TRILOGY SPA HOLDINGS

Trilogy Spa Holdings, based in Phoenix with offices in New York and Denver, is a professional spa management
company dedicated to creating and operating the most innovative, service-centric and performance optimized
branded spas and wellness destinations in the hospitality industry. Built on a foundation of experienced spa
operators, healthcare professionals, beauty and hospitality industry veterans, Trilogy is the critical management
link between hospitality companies, integrated medical and wellness services and beauty brands.
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FROM LAUGHING YOGA TO OPTIMAL PERFORMANCE:
FAIRMONT SCOTTSDALE PRINCESS PRESENTS
INSPIRING NEW SPA ELEMENTS FOR MEETINGS

SCOTTSDALE, Ariz. (September 27, 2013) — Energized, enlightened and empowered to live
life more productively: that’s the “Live it Well” philosophy of the new meetings menu with a wellness
twist at the Fairmont Scottsdale Princess. Well & Being at Willow Stream Spa, a new spa concept the
resort introduced earlier this year, combines health, wellness, nutrition, integrative medicine, cutting
edge fitness classes and advanced skincare. Now, conference planners can incorporate this innovative
spa approach in their event programming, offering attendees a broad atray of spa-themed expetiences
that encourage optimal productivity and petformance, both in and outside of the wotkplace.

This comprehensive group menu offets fully-customizable and fun activities that meeting
planners can weave into their meetings, retreats and events held at this AAA Five Diamond tesort.
Fither taking place in the spa itself, or taking the “spa expericnce” to the resort’s expansive new
Palomino Conference Center, wellness group options range from breakout sessions with stretching or
shott dance workouts, to meeting enhancements such as a Wellness Lounge with soothing music and
smoothie shooters or a Spa Lunch with tips for mindful eating techniques. Attendees have limitless
opportunities for engaging in healthy pursuits as part of their conference time. Fairmont Scottsdale

Princess’ new offerings include:

% Meeting Enhancements such as:
o 15-Minute Conference Breakout Sessions with Well & Being at Willow Stream Spa

fitness experts who lead guests in breathing, stretching, laughing, relaxing, reviving and
other movement designed to stimulate blood flow, relieve tension, relax muscles, te-
focus minds and energize bodies.

o Wellness Meeting Enhancements such as salt scrubs at all sinks, warm or cooled

towels during each break, smoothie shootets, healthy fruits and snacks, plus a lounge
where attendees can put their feet up, listen to relaxing music and collect their thoughts.

-motre-
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o0 Group Challenges ate available in the form of a Mason Jar Challenge food preparation

demo and contest to learn about ptepating healthful foods in a fun and competitive
atmosphere. A Ropes Tug-of War and Zumba Challenges are also available to energize and
butn caloties.

++ Spa Fitness Seties that comptise ptivate group fitness classes held in the spa’s workout studio,

yoga toom, ot outdoots in the serene and beautiful surroundings of Fairmont Scottsdale
Princess. Conference guests can select from Fitness Hula Hooping, Yoga, Boot Camp, Zumba, Rip
Surfer, Aerobics and Meditation classes to name a few.

¢+ Spa Lunch and Learn Seties topics are educational and enjoyable, sharing lifestyle benefits
and healthful culinaty atts. Examples of these interactive group sessions include:

@]

Savor Every Bite — Mindfirl Eating has a focus on women’s health topics and provides
mindful eating techniques, with a healthy cuisine lunch.

Relax, Detoxify & Slow Aging — This session teaches the group about slowing the aging
process through food, supplements and exercise. Demonstration on acupressure and
stress-busting techniques are provided with a healthy cuisine lunch.

Cooking Demonstration — Attendees see the chef in action and will learn how to make a
healthy meal in this lively and popular event.

+ Customized Group Spa Experiences — Well & Being at Willow Stream Spa’s Group

Expetience Managet will design the ideal itineraty combining treatments and classes that best fit
a group’s specific program needs and appeal to guest interests. These include:

O

Spa and Salon Treatment blocks, up to 30 treatments per hour, which includes a
personalized welcome flier for the group

Fitness Activities and Classes, such as Fun Run, outdoot meditation or Yoga, and Zumba
Ten-minute Chair Massages, ideal for groups, patticularly upon atrival

Biometric Health Screenings and Wellness Fair, up to 32 guests receive confidential health
screenings followed by fun, interactive demonstrations

Tennis — Tournaments, CardioTennis, or round robins for larger groups

Gift Baskels filled with spa weat, shoes, healthy items and supplements from the Well &
Being Community Market

-more-
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Owned by a joint venture between Strategic Hotels & Resorts, Inc. (NYSE: BEE) and Walton
Street Capital, I.1..C, Fairmont Scottsdale Princess is a AAA Five Diamond resort and meeting
destination in the heart of the Sonoran Desert. The tesort’s recent expansion of its conference
facilities, including the new Palomino Conference Center and renovated Princess Conference Centet,
has further established it as a distinctive meeting destination. 'The tesort now has a total of 156,000
square feet of indoor/outdoor meeting and event space, making it the largest meetings hotel in the
Fairmont Hotels & Resorts collection worldwide.

Well & Being brand, managed by Ttilogy Spa Holdings, embraces a foundation of whole health,
inspiring guests to be healthy, balanced and a mote enetgetic version of themselves. The Fairmont
Scottsdale Princess is the first location to have Well & Being, deliveting a personal and sustainable

wellness program to guests who wish to incotpotate optimal health and lifestyle choices with guidance

before, duting and long after they leave the resort setting

The resort is located at 7575 East Princess Drive in Scottsdale. Mote information about

Fairmont Scottsdale Princess is available at www.scottsdaleprincess.com or by calling (480) 585-4848.

ABOUT THE FAIRMONT SCOTTSDALE PRINCESS:

Set against the backdrop of Arizona’s McDowell Mountains, the AAA Five-Diamond Fairmont Scottsdale
Princess reflects its Southwestern setting with Spanish colonial-style architecture, expansive plazas and lush,
flower-filled gardens. The resott features 649 ovetsized guest rooms, including 69 Fairmont Gold rooms and
suites, five heated swimming pools, the luxurious 44,000 square-foot Well & Being at Willow Stream Spa, wotld-
class tennis center and championship golf at the adjacent TPC of Scottsdale. Dining options include Boutbon
Steak, a AAA Four-Diamond steakhouse by the acclaimed Michael Mina; modern Mexican cuisine at La
Hacienda by Richard Sandoval; Ironwood American Kitchen, serving favorites for the whole family and gastro-
pub fare at The Gill, with stunning views overlooking the 18% green at the TPC of Scottsdale Stadium Course.
The Plaza Bar, a contemporary bar and lounge is the spot for cocktails in Princess Plaza. Become a fan and
follow Faitmont Scottsdale Princess. Join our online communities at www.facebook.com/FairmontScottsdale
and http://twitter.com/fairmontscotsdl. The resort is located at 7575 East Princess Drive in Scottsdale. For
morte information, please call (866)-540-4495.

ABOUT FAIRMONT HOTELS AND RESORTS:

Fairmont Hotels & Resorts is a celebrated collection of more than 65 luxury properties around the globe,
including Shanghai's Fairmont Peace Hotel, The Plaza in New York, and Makkah Clock Royal Tower in the
Kingdom of Saudi Arabia. The luxury brand's distinctive hotels offer a sense of heritage and sophistication,
warm, engaging service and culturally rich experiences. Fairmont balances the company’s economic,
environmental and social priorities and provides the framework for responsible hotel operations through the
Sustainability Partnership program. Fairmont is owned by FRHI Holdings Limited, a leading global hotel
company with over 100 hotels under the Fairmont, Raffles, and Swissétel brands. The company also manages
Faitmont, Raffles and Swissétel branded luxury private residences club, whole-ownership residences and setviced
residences propetties. For mote information or reservations, please call 1-800-441-1414 or visit fairmont.com.
Become a fan of Fairmont. Follow us on Facebook, Twitter, Instagram, Pinterest, and EveryonesAnOriginal.
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WELL & BEING AT WILLOW STREAM SPA
INTRODUCES INNOVATIVE FACIALS &
NEW ADVANCED SKINCARE

Advanced skincare procedures ntilize Reveal 3-D Skin Inmager, HydraFacial and LED /light technologies

SCOTTSDALE, Atiz. (October 30, 2013) — Whether its Hollywood’s statlets walking the red catpet
looking flawless —- or the effortless, natural beauty of running errands on a Saturday without make-up
— the oft-asked beauty question is, “What is ‘the’ sectet to a healthy, radiant glow?” It starts with a
recipe of good nutrition, watet, exetcise and a good night’s sleep, then mixing in new services and
skincare technologies now available at Well & Being at Willow Stream Spa. This stunning sanctuary
at the Fairmont Scottsdale Princess has introduced a new portfolio of facials and skin care services
utilizing the latest advancements available in the beauty industry, including NovoGlow, LED light

technologies, ultrasonic devices and more.

Expett estheticians, highly-trained with these technologies, assess specific skin care needs to
cteate a fully-customized expetience for each guest. Combining the luxury and pampering of a

wotld-class spa setting with the unique skincate found in a dermatologist’s office, these treatments

include:

e The NovoGlow Facial (60/90 minutes)

This new facial is exclusive to Well & Being at Willow Stream Spa. Spa-goers can achieve
victoty over aging skin with this professional treatment meant to restore and repair damaged
skin cells as a result of harsh environmental factors. The unique, patent-pending NovoSerum
contains platelet detived growth factors from purified umbilical cord serum, with multiple
antioxidants, neuro peptides, vitamins and collagen stimulants. Anti-bacterial and anti-
inflammatory agents work in concert with moisturizers and emollients to promote visible
skin tissue trepair, regeneration and collagen formation, giving skin more elasticity and
brilliance. This powetful treatment incotporates the effective Clarisonic spinning brush to
prep and deeply cleanse the skin, along with high-frequency exfoliating and oscillating power
of the bt-Micro unit to enhance the efficacy and absorption of the Novo product into the
skin. This ultra-modern skin care treatment is great fot all skin types, men and women alike.
The 90-minute version of this service includes additional facial massage to help stimulate and
tone skin along with stress-reducing neck, décolleté and shoulder massage. $179-$259*
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Innovative New Facials & Skincare Technology
at Well & Being at Willow Stream Spa
at the Fairmont Scottsdale Princess

2/a/2

Well & Being Facial by Naturopathica (90 minutes)

This natural face lift from Naturopathica was developed by a clinical esthetician and
aromatherapist to create a high-petformance facial using natural, active, plant-based
ingredients that work in harmony to testore healthier, younger-looking skin. The session
begins with the Reveal Imaget, a 3-D high-resolution analysis beneath the skin’s surface to
determine pigmentation, rosacea and vascular conditions, with personalized cotrective
regimen. This is followed by an herbal enzyme resurfacing treatment that includes a
stimulating lymphatic “buttetfly” massage technique. The ultrasonic and micro-current
therapies naturally lift, firm and stimulate the skin for maximum absorption of nutrient-rich
plant stem cells. $279*

Radical Extreme HydraFacial (90 minutes)

Beloved by celebrities and television producers, the HydraFacial is a high-tech solution for
guests with multiple skin issues. This uses skin specific solutions and a series of HydroPeel
tips - each one has multiple peeling edges to exfoliate the skin several times each pass,
achieving better, more even results. This is similar to a microdermabrasion with fluids
instead of crystals. Using the highly active Radical skin care line in conjunction with the
advanced performance of the Hydrafacial, this treatment improves skin’s texture, hydration
and skin tone while providing the highest level of antioxidant protection. This treatment for
the face neck and décolleté includes a special multi-peptide derma-building solution and an
anti-aging LED light treatment. $279*

Taking Technology Home

In addition to customized setvices, the spa has the Community Market, a boutique that offers these

and other luxurious skin care lines to take the spa expetience home, including hand-held facial

devices for purchase such as Clarisonic, along with room fragrances, vitamins, supplements, books

on well-being, clothing and travel-size spa amenities. Highlighting technology, new items include:

o bt-Micro - This hand-held facial device, used by professionals, combines spa-grade
ultrasonic peeling with micto currents to cleanse, exfoliate, decongest, firm and tone
the skin, also enhancing the effectiveness of cell renewal creams.

o Tanda’s Zap & Luxe - Like a professional photo-facial, these hand-held devices use
either LED blue light thetapy to treat and prevent acne, or red light therapy to
reduce fine lines and wrinkles. These wavelengths boost collagen and overall cellular
enetgy to look more youthful, rested and refreshed.

The new spa experiences at Well & Being at Willow Stream Spa, which opened in January, is in

partnership with Ttilogy Spa Holdings. Fairmont Scottsdale Princess is the first luxury resort in the

United States to implement Well & Being’s fully-customized wellness experience at its spa,

combining health, wellness, nuttition, integrative medicine, fitness and advanced skincare.

-motre-



Innovative New Facials & Skincare Technology
at Well & Being at Willow Stream Spa

at the Fairmont Scottsdale Princes

3/343

Rising from the resort’s beautiful Hacienda Plaza is Well & Being at Willow Stream Spa at Fairmont
Scottsdale Princess, which also pays tribute to the Atizona landscape. Inspired by a hidden oasis
deep in the Grand Canyon called Havasupai, the design of this alluring Fairmont Scottsdale Princess

spa is drawn from nature's ptimaty elements - air, water, earth, wood and fire.

For more information about Well & Being at Willow Stream Spa at Fairmont Scottsdale Princess,

please visit www.scottsdaleptincess.com or call the spa directly at (480) 585-2732.

*All treatments include use of the 44,000 square-foot spa facilities for the entire day which feature
cutting-edge fitness classes, state-of-the-att exercise equipment, eucalyptus steam, Swiss shower,
whirlpools, cold plunge, atrium café and scenic rooftop pool. 18 percent gratuity is added to all

services.

ABOUT THE FAIRMONT SCOTTSDALE PRINCESS:

Set against the backdrop of Arizona’s McDowell Mountains, the AAA Five-Diamond Fairmont Scottsdale
Princess reflects its Southwestern setting with Spanish colonial-style atchitecture, expansive plazas and lush,
flower-filled gardens. The resott features 649 oversized guest rooms, including 69 Fairmont Gold rooms and
suites, five heated swimming pools, the luxurious 44,000 square-foot Well & Being at Willow Stream Spa,
world-class tennis center and championship golf at the adjacent TPC of Scottsdale. Dining options include
Bourbon Steak, a AAA Four-Diamond steakhouse by the acclaimed Michael Mina; modern Mexican cuisine
at La Hacienda by Richatd Sandoval; Ironwood American Kitchen, serving favorites for the whole family and
gastro-pub fare at The Grill, with stunning views overlooking the 18% green at the TPC of Scottsdale Stadium
Course. The Plaza Bat, a contemporaty bar and lounge is the spot for cocktails in Princess Plaza. Become 2a
fan and follow Fairmont Scottsdale Princess. Join our online communities  at

www.facebook.com/FairmontScottsdale and http://twitter.com/fairmontscotsdl. The resort is located at
7575 East Princess Drive in Scottsdale. For more information, please call (866)-540-4495.

ABOUT FAIRMONT HOTELS AND RESORTS:

Fairmont Hotels & Resorts is a celebrated collection of mote than 65 luxury properties around the globe,
including Shanghai's Fairmont Peace Hotel, The Plaza in New York, and Makkah Clock Royal Tower in the
Kingdom of Saudi Arabia. The luxury brand's distinctive hotels offer a sense of heritage and sophistication,
warm, engaging service and culturally rich experiences. Fairmont balances the company’s economic,
environmental and social priotities and provides the framework for responsible hotel operations through the
Sustainability Partnership program. Fairmont is owned by FRHI Holdings Limited, a leading global hotel
company with over 100 hotels under the Fairmont, Raffles, and Swiss6tel brands. The company also manages
Fairmont, Raffles and Swissotel branded luxury private residences club, whole-ownership residences and
serviced residences properties. For more information or reservations, please call 1-800-441-1414 or visit
fairmont.com. Become a fan of Fairmont. Follow us on Facebook, Twitter, Instagram, Pinterest, and

EveryonesAnOriginal.

ABOUT TRILOGY SPA HOLDINGS:

Trilogy Spa Holdings, based in Phoenix with offices in New York and Denver, is a professional spa
management company dedicated to creating and operating the most innovative, setvice-centric and
petformance optimized branded spas and wellness destinations in the hospitality industry. Built on a
foundation of experienced spa operators, healthcare professionals, beauty and hospitality industry vetetans,
Trilogy is the critical management link between hospitality companies, integrated medical and wellness
services and beauty brands.
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Company details

Company profile

Trilogy Spa Ventures

Trilogy Spa Ventures is a professiona! spa management
company dedicated to creating and operating the most
innovative, service-centric and performance optimized
branded spas in the hospitality industry,

Address

515 Madison Avenue, Suilte 2310, New York, NY 10022,
USA Sally Corporation
Sally Corporation
was founded In
1977 to merge
technology and art
into memorable
entertainment and
educational
experiences.

View full profile>>

Telephone
+1 212 874 5649
(Please mention attractions-kit.net)

Website
www.trilogyspaventures.com
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SeaWorld 'will not back down' against animal
says executive

17 Oct 2014

San Diego SeaWorld’s president, John
Rellly, has said the park will “not
back down” against activists opposing
the park's decision .... more>>

. . Simworx
Second pro-Russia historical theme park ————
coming to disputed Crimea region Featured
" Supplier

17 Oct 2014
Desplte the highly contentious Crimea
region stilt being disputed between
Ukraine and Russia, detailed plans for
a historical .... more>>

Ir =

RT
j“‘f‘ Ja

Holland's Efteling plans immersive €18m dive
coaster

= 17 Oct 2014 :
n Holland’s most-visited theme park has Pram innovation
i) revealed €1Bm (US$23m, £14.3m) enhances
plans to build a new .... more>> family-friendly
reputation

Zoo and science centre teaming up for
US$123m EcoPark project

17 Oct 2014
A proposed joint venture between the
Palm Beach Zao & Conservation
Society and the South Florida Science
Center and Aguarium could see a
US$123m (€96.3m, £76.6m)
ecotourism park ..., mora>>

'Buggy Lock' is a
new security system
launched by safety
and security
specialists Cardea
Solutions, offering
family-friendly
facilities a low-cost,
easy-fit solution to
prevent the growing
problem of buggy
theft. More>>

Morocco launches first major museum since
1956

17 Oct 2014

The first major museum to be built in
Morocco since it gained independence
from France in 1956 has opened In
Rabat. Showcasing .... more>>
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UNESCO threatens to put Venice on List of
World Heritage in Danger

17 Oct 2014
UNESCO has threatened to put Venice
on it Heritage at Risk list after
expressing concern over development
projects relating to .... more>>

Theme park hotels 'untapped opportunity' in
the Middle East
'8 B . 17 0ct2014
g __ Developers should be looking at the
x i wave of theme park development in
b the Middle East as an apportunity to
s capitalise on the lack .... more>>

Ebola virus fears send Africa safari bookings
plummeting

17 Oct 2014

More than 500 tour operators offering
safaris in Africa have been guestioned
about the effect of the current Ebola

outbreak on bookings, with more ...
mgre>>

Lund Group reveals plans to transform
Swedish zoo with US$100m investment

i 17 Oct 2014

One of Sweden’s oldest zoos is to
underge new management and a
mutti-milfion pound renovation with
Kongeparken theme park CEO and
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http://www.attractic

i =

[ B T AR

i
L 1

i

53

(=]

in this onwe

» Muffizld Healtn
taras L330m o fusl
expanzion

* Enperts exarsne
1eferval iasugs

o Latfxs LOC targets
funds for hotel
project.

Yaow digea sdibioe o @

Latest jobs

warld reglon

[ Fndjobs

Lifeguard
(Recreation
Assistant)

.. Upto £16,962
per annum (40 hours
a week pro rata

L . « Surrey,
United Kingdom
Cormmany. GLL

Lifeguard (Leisure

HATCRTEA £39 AY
Wl e far e

Attractions
Management
2014 issue 2

View Issue contents
View turning pages
Download POF

t.com/detail.cin?co_code=31371163& pagetype=detail&subject=companydetail(10/18/2014 1:33.:23 PM)

§ ineum

r
LICKITHE
»LSTOUA
»IESHL

TheHouseOfMagic.nWave.com

Directe? by Ben Stassen & Jeremy Degruson

World expos: Brave new
world

Christian Lachel considers how
world expos can raise global
awareness about what matters for
the planet mMore>>

Web gallery:
A saurce of attractions services
Mora>>

More features>>



Attractions Managemant - Trilogy Spa Ventures

17 Oct 2014

Haworth Tompkins' Everyman Theatre
has beaten the likes of the London
Aquatic Centre and the Shard to be
crowned this year's RIBA .... more>>

o= F

Zaha Hadid reveals plans for Cambodian
genocide research centre and memorial
17 Oct 2014
o Zaha Hadid Architects has revealed

plans for a new museum, school,
library and centre for the .... more>>

Dutch theatre unvelied with adjustable celling
for concerts
17 Oct 2014
The town of Spijkenisse in southwest
Holland is now home to a new theatre

designed by Ben van Berkel,
ol UNStudio’s founding .... more>>
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Guerlain multiplies its spa network in the United States - News : Luxury (#169689)
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Guerlain multiplies its spa network in the

AGENDA United States

PARIS - WOMENSWEAR World-famous French perfume house Guerlain has entered into an exclusive license

SPRING-SUMMER - 2015 agreement with Trifogy Spa Ventures to intreduce Guerlain branded-spas in luxury

hotels and resorts throughout the United States. The parties are contemplating

expansion outside of the United States as well,

YDE - Womenswear - Paris

Rahul Mishra - Womenswear - Pans

I

= ]
gl * ¥
R ALl iy

Guerlain Spa at Tha Roosevelr Nave Orleans hotel in LA

k Accarding to Laurent Boillot, Guerlain CEO, they expect trilogy to “develop 20
Moon Young Hee ~ Womeanswear - 2 - -
paris Guerlain branded-spas over the course of the next five years”.
Under the terms of the license agreement, Trilogy will assume ocversight of all
existing Guerlain Spas in the United States and will provide counsel with respect to
Guerlain spas internationally.

“My partners and I are committed to creating a transformative and uniquely Guerlain
spa experience for clientele that expect the best and will accept nothing less. Trllogy
is honored to be entrusted with the Guerlain legacy and privileged to bring it to life
in a spa environment®, said the chairman of Trilogy David Stoup.

Masha Ma - Womenswear - Paris

There are currently seven Guerlain Spas operating throughout the world, four of
which are within hotel and resort properties. Guerlain’s flagship jewel is the brand’s

Malson Sévigné - Womenswear -

Paris boutique and spa, located at the iconic 68 Champs Elysees since 1939, A world
See all pictures : feader in beauty for nearly 200 years, Guerlain creates luxury fragrances, makeup
Paris - Womenswear and skincare products.

Spring-Summer - 2015
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Guerialn Véronique Leroy ~ Collection
spring/summer 2015 in Paris {with
interview)

Copyright © 2014 Fashiontiag.com All rights reserved.
The catwalk star Binx Walton
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Stella McCartney - Collection
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Spa Partners Blog » Blog Archive » Guerlain Spa Hosts SpaFinder 2012 Trends Press Event

SPAFl,NDER Spa Partner Blog

Spafinder eom | FnaSpas | SpaDests  Of Cerificetes | Onane Spa Booking

Guerlain Spa Hosts SpaFinder 2012 Trends Press ~ Categories .

Event s Breast Cancer Awareness
+. Conferences and Events { |
Customer Appreciation (.}
Deal Days {17
Last week, journalists and press from major national magazines, newspapers and Gift Certificate/Card Redemption (1
websites gathered at the elegantly beautiful Guerlain Spa at the Waldorf = Astoria in New Global Spa Summit ()
York City to attend a very special event focused on presenting the SpaFindst 2012

Glohal Spa Trends Report. (g Bl .2 )}

Instant Gift Certificates ,*
Male Clients + /}

Marketing (37}

Marketing ldea of the Month
Medical Spa / (. +

Melanoma Awareness (-~}
Online Booking { 7,

Online Reviews (%,

After champagne and hors d'oeurves, guests were welcomed to the spa's relaxation area, Products (*1

which was transformed into a dining hall complete with centerpieces of rich red roses and Readers’ Choice Awards |
Waldorf Astoria-engraved silverware. As a three course menu by Chef David Garcelon,
director of culinary for the Waldorf = Astoria, was enjoyed, SpaFinder President Susie

Ellis presented SpaFinder's 2012 trends. Sociat Networking |

Reviews (1)

Five of the trends were brought to life through leaders in the industry sharing a taste of Bpah Mmbce: 1)

their specialty and knowledge and emphasizing the importance of these trends: Spa Blog (1)
’ I Spa Deals (7}
First came a closer look at the Spa,
Wine & Dine Packages and
Glambition trends with Richard
Dusseau, president of Trilogy Spa
Ventures, the company that
operates Guerlain. Dusseau
explained to the group that Gueriain
embodies the superlative luxury spa
experience through its anticipation of
guests' needs, impeccable service and

attention to detail. In creating a new
service platform, the luxury spa represents Parisian culture and the cosmopoalitan lifestyle, Spa Trends {2

Dusseau said. From floral artistry and handwritten welcome notes to handmade

Spa Education
Spa Enthusiasts ( /i
Spa Insider { /)
Spa Light (12
Spa News {77

Spa Recipes !

Spa Staff {1

hitp://spa-partners-blog.spafinder.com/2012/0 1/guetlain-spa-hosts-spafinder-2012-trends-press-event.html[10/18/2014 1:35:47 PM]



Spa Partners Blog » Blog Archive » Guerlain Spa Hosts SpaFinder 2012 Trends Press Event

; f . + SpaBooker { '}
chocolates and rotating food selections, Guerlain returns glamour back to the spa
t SpaFinder.com (7]

experience.
5 n . SpaFinder: The Global Spa & Wellness
Next, the trend of Good Vibrations
i o " Bodin Directory 1.
{Bound, Music, Light and Color "
Survey ()

Therapies) was brought to life by
Shannon Stringert, spa operations
manager, Qua Baths & Spa, Las
Vegas, and the spa’s Master Artisan,
a douhle-certified esthetician and
massage therapist, Lori Cloutier.
Together, they presented the unique
Aura-Soma concept offered at Qua
Baths & Spas that incorporates color,

Treatments |
Uncategorized ¢
wellness )

wellness week (/

light and vibration therapy. With “aura,” meaning light, and “soma,” meaning body, this l.atest Comments
treatment incorporates colors, massage, interpretation, light and acupuncture meridians
to create a multi-sensory experience, connecting the mind, body and spirit. Adar .
Yamuna Zake then spoke to the , - ‘l o

ft = o

Healthy Feel trend. As a master body
therapist, creator of the YAMUNA®
Body Rolling fitness and therapy
system, the YAMUNA® Body Logic
hands-on therapy and YAMUNA® Foot
Fitness, Zake spoke on the importance
of foot education, saying "“one third of
the bones in our body are in our feet
and without them, you can't get
anywhere.” With her development of the three related practices above, injury prevention, =il
healing and wellness education is taught to last a lifetime. For more than 25 years, ' :
Yamuna has relieved all kinds of pain for thousands of people, teaching them how to '
achieve healthy, fully functioning bodies with minimal effort.

HER

AJ @ CltraSpa -~
Wnl s LR MR

gl PR

Sell House Quick

13w Vo iy Bk o 6 »

Tazeem Jamal PMDT, LE { i

Last but not least, the enthusiastic co- ; o ezl £ g e
recipient of SpaFinder's 2011 '

Visionary Award, Dr. Daniel
Friedland, spoke about The Science

of Spa trend and SpaBvidence.con, Carol Cheshire -« v 11 ¢,

the world's first website to consolidate ..“ i
the validation for spa and wellness y.!i'.i

approaches. As a highly respected ¢

educator and the president of h i

SuperSmartHealth, which delivers

wellness programs to organizations like

the U.S. Amy and Navy, Dr. Friedland emphasized how the creation of

Spabvidence.com is a real game changer in the industry; the site makes spa not just Latest Posts _

about relaxation, but about revitalization, enabling people to live their lives as their best =

self. His book Evidence-Based Medicine: A Framework for Clinical Praclice, is one of Spafipder We!lnr.x 3 365 is Browit

: . . Bagging it This Fall

the first to apply medical literature searches to patient care. W th et Ty

More photos from the event (click to enlarge): Mu‘niir ‘.L:v‘); ﬁ""me”'"" S
What's in Store for You This Spring

e MAFER LY o
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Six Senses Spa to open at Jaypee Greens resort in India

Six Senses Spas will open its
first spa in India later this
month (June), at the luxury
Jaypee Greens Golf 2ad Spa
Resorl in Greater Noida, a
subueeb of New Delhi.
Lacated aver three floars
at the 170-bedroom rasort,
the spx will become one
of the largest ln the Six
Sanses Spas portfolio. The
hotels basement witl house
the spa’s Active Flaor) includ-
ing a heath and fitness suite,
changing roams, s juice
bar, yoga studio and zero-
bics pool surrounded by an
indigenous herbal garden.
‘The spa reception, anothag julce bar and the
Six Seases Gallery are Jocated en the ground
Boar, together with consultation rooms. Theoe
will alsa be four single treatment rooms,
changing facilities with stcam, sauns, an expe-
rience shover, ice fountain and private pools,
private pap rooms and refaxation areas.

JW Marriott expands
Mexlcan portfolio

The 211-bedroom JW Marrlott Mexico
City Santa £ has become the sec-
ond hote! opened by the Marriott
International-awned luxary brand in
the Mexican capital of Mexico City.
Locatad in the Santa Fe restdential
nej the hotel contains the
Oriental Wellness Spa with five treat-
ment ooms, $31nas, Vapons ioems,
whirlpools 20d 2 meditation area.
Facilities also indlude two restau-
sants - Liali Q dCiia,

The spa will Be spread wcrons theee Aoors and inchudes extensive

Spechalist treatment rooms for Ayurveda,
Yatsu, colonic hydrotherapy and Thal thera-
ples are also situated on the ground Jevel,

Facilities on the first Aoor include male and
female hammams, & meditation cavs, single
snd double treatment rooms, a ladies club and
golfers treatment area.

Marilyn Monroe spa
plans announced

Niki Brysn, founder of Niki Bryan Spa
Management Company, has partnercd with
former president of world wide operatiany at
Walt Disoey Parks and Resorts, A} Welss, to
launch Marilyn Monroe Spas.

The themed concept will Include spas,
salons, nail boutiques and “ather concepts®
located around the world through a licensing

with Auth Beand p.

Orlanda, Florids-based Miki Bryan Spas, the

it team currently serving in excess

an otganic Mexican fine dininy res-
taurant. A fitness centre and a fobby
bar arc atso svailable to guests.

Aoy s sgavpat

uf o million spa goers acruss North America,
will operate the new company,

Thi First Marilyn Monroe Spa concepts will
start rolling out during the third quarter of

:h!.ﬂhn areas

The ladies club will be
nsed to host private spa par-
ties, events and “brides to be”
gatherings and provides ser-
vices such a5 luxuelous hafr
spa keeatments, hair styfing,
blow dry and colouring.
Alss Included o the spa-
clous women's only beauty area
is @ private make -up studio for
special events and personalised
make-up kssans,
“the Six Scnses Spa will el
a wide range of Six Senses
Signature and locally-in-
spired treatments; Asian and
Ayurvedic thesaples; Oxygen
facials, as well as beauty treat-
ments. In addition, there will be spectalist
results-driven programmes such as detox,
welght-Joss and fitness with supporting work-
shops and consudtations.

Classes of Yoga, Pilates, Meditation, Qi Gang
and Tai Chi will be avallable for guasts ta enjoy
on a dally basis.

h-_'-;r
r $y
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“Ike new concept b faspired by Manityn dosroe

2012 Bryan said the brand will bocome “sne of
the most exciting concepts™ to emerge within
the globat spa Industry.

“Matching the allure and glamour of Marilyn
Moaroe with the beauty sad spa industry
is 2 natural §it and I am theilled to join Al
Weiss on this business veature;” said Bryan.
Raud mare hiip/fllsstu=pafsr
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SHOW REVIEW

The Global Spa &

[ ]
Wellnhess Summit 2012

Hollywood actress, the head of retall
at Google, an ex-chair of Disney
Imagineering, a previoos surgeon

Summit in Aspen, US. Katie Barnes reports on the highlights and the latest sector research

this yoar weee GSWS board members Philtppe
Bourguignoa, vice chalr of Revolution Flaces
and CEO of Exclusdve Resorts, France (see Spa
Busi i 3. 011,p4g) wholieaded

< gencrafand the f President of
Costa Rica formed part of the impressive list of
speakers at this year's Global Spa & Wellness
Surnmit (GSWS) held on 3.6 fune.
Under the theme Innovation through
dec by i b iR AT

up the agends; Richard Dussean, presidznt of
Trilogy Spa Ventures; and Susie Ellls, president
of SpaFinder Wellness ($812/2 psa).

The nced tn tackke the growing health erl-
sis worldwide was a facus for twa keynote

industry introduced some fresh Ideas to help
drive our sector forward, And i reflection of this
'€ 3PP e
was added to the name of the summit
Held st the Aspen Institute, Colorado; the
2012 summi sttracted 315 leading spa profes-
aionals representing 40 nationalities. Co-cluirs

fotress Mariel feeviegnay an nintal hea'th

NHG & TEMD

T www.spaopportunities.com

GDP. Casmona fecls spas could have & key
sole to play in the solution and challenged the
audience to "develop a health and wellness
poticy platform thst will allow you to speak.as
ond aya step towards teaching people how to
lead healthy lifestyles.

A hile, ina p and p
statement, Peter Rummell, chair of the Urban
Lead Institute and former chair of Disney
{magincering, wamed the industey that it has

ol

speakens - John Hicken) the governor
of Colorado and Dy Richard Carmonas, the
17th US surgeon genzral and now vice chalr
for Canyon Ranch {SBeo/1 pss). W predicied

& "deadly definition - that spas arc only for
rich, white women. JE [ was king of your wodd,
£d get 1id of the word $pd becavse ith ruining

that chronic, yet p bie, di will enst
the US alone USss gtn {C4.4tn, £2 5tn) b the
next few years, accounting for 20 per cent of

!

Afus e 3 healib policy plattomn vy Br Cameana

Lot

b e

&  Read Spa Oppos

comyd gitat

your and brand”.
Insightful and Interesting pointers on tech-
nology were presented by Ted Souder, head of

1 G

Techn gy imsightsf
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ROOOMR HAS IT...

Rooomr, a8 new booking site, is unlike other online
travel agencies (OTAs). Currently in beta mode, the site
pairs in-the-know travelers with progressive, location spe-
cific hotels that offer unigue cultural experiences. Part
of Rooomr's marketing platform is to help consumers
find non-generic hotels near major art and music events,
such as Coachella, Art Basel, and the Academy Awards.
Co-founder David Anderone discusses the company’s
target audience, business plan, charitable efforts, and
emphasls on authentic digital marketing.

INDUSTRY OUTLIOOK
Investment Accelerates
With a strong bench of buyer
groups interested in acquiring as-
sets, worldwide hotet deal volume
is expected to reach $33 billion
in 2013, according to Jones Lang
LaSalle’s (JLL) Hotel and Hospltality
experts. Private equity piayers, real
estate Investment trusts (REITs),
sovereign wealth funds, and family
conglomerates will be among the
key buyers. The U.S. will transact ap-
proximately 55 percent of the global
transaction volume this year.

LODGING'S ONLINE MARKETPLACE With-hundreds-of catego-
ries and thousands of listings, it is the only official AH&LA online

marketplace. From featured products to enhanced listings, the Online
Marketplace is an all-encompassing source for direct viewing and
procurement of the latest hotel supplies.
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Hotels Aiding
Water Crisis

The hospitality and tourism
industry can play a big role in solving
the worldwide water crisis. Whale
World Water is a campaign that asks
hotels, resorts, spas, and restau-
rants to begin filtering, bottling, and
selling their own water and donating
10 percent of the proceeds to the
Whole Worid Water fund.

Interview: Steve Joyce
Steve Joyce, president and CEO of
Choice Hotels, discusses recent deal
announcements and the company’s
priorities for the upcoming year,

Onthe

‘LoDGICAL THOUGHTS
Luxury Haspltality
and Health Care
Megan Sullivan chats
with Richard Dusseau,
president of Trilogy Spa

Ventures, about
the spa devel
opment and
management
company's
customized
wellness program for the
hospitality industry. Trilogy
Wellness LLC recently
launched the first location
of its new brand, Well &
Being Intentional Living, at
the Fairmont Scottsdale
Princess.
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Additional investment in spa and wellness

Sy Jeri Clausing

With the spa and wellness tourism industry continuing its robust global
growtn, luxury hotels and resort are taking their spas to new levels.

" Trilogy Spa Holdings and the Four Seasons Resort in the Dallas suburb of
n s I g h Las Colinas, for example, this week announced plans to build what Trilogy
said would be the largest luxury hotel fitness and health club in America.
The 175,000-square-foot Well & Being spa and weliness center will inciude three fitness studios,

sersonalized nutrition and preventive health programs. integrative health services like acupuncture. and
orivate diagnostics by expert fitness coaches.

The center will be the second to open under Trilogy's Well & Being brand. and
Trilogy executives say they expect to announce more in coming months. The first
~as opened at the Fairmont Scottsdale Princess in Arizona.

David Stoup, chairman of Trilogy Spa Holdings. said the concept takes hotel spas
‘¢ a level that goes way beyend massage and facials.

‘The traditional pampering spa is dead,” said Stoup. whose campany has worked 1o
ransform programs at the Guerlain Spa in the Waldorf Astoria New York Towers
and Spa del Rey at the Ritz Carlton. arina del Rey.

Jeri Clausing

Jesides offering wellness and spa services to guests and local residents, Stoup sald Trilogy works
slosely with meeting planners to add a wellness aspect to group events.

‘We've been a little surprised at how popular it is with group and meeting planners,” he said.

=or instance, he said, groups might opt for fitness classes in the mormning, workshops on stress. a
resentation by a nutritionist and the executive chef at lunch or laughing yoga in the afternoon.

”

‘There's more than the benefits they get as an individual,” he said. “There's also a team-building aspect.

The announcement comes on the heels of [ast week's report from SRi International, which said wellness
:ourism revenues grew to $494 billion last year. a 12.5% increase. SRI had previously forecast 9%
Jrowth.

That report. “The Global Wellness Tourism Economy,” said wellness travel was growing nearly 50%
"aster than the global tourism overall and represented more than one in seven travel dollars spent

voridwide.



