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Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Skyy Spirits, LLC dba Campari America
Granted to Date 10/24/2012
of previous
extension
Address One Beach Street, Suite 300
San Francisco, CA 94133
UNITED STATES
Attorney Tsan Abrahamson
information Cobalt LLP

918 Parker Street, Building A21

BERKELEY, CA 94710

UNITED STATES

trademarks@-cobaltlaw.com Phone:510-841-9800

Applicant Information

Application No 85534436 Publication date 06/26/2012
Opposition Filing 10/24/2012 Opposition 10/24/2012
Date Period Ends

Applicant

SKINNY NUTRITIONAL CORPORATION
SUITE 101 3 BALA PLAZA EAST

BALA CYNWYD, PA 19004

UNITED STATES

Goods/Services Affected by Opposition

Class 032.

All goods and services in the class are opposed, namely: Flavored enhanced water

Class 033.

All goods and services in the class are opposed, namely: Alcoholic mixed beverages except beers

Grounds for Opposition

Priority and likelihood of confusion

Trademark Act section 2(d)

Dilution

Trademark Act section 43(c)

Other

Lack of Bona Fide Intent

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 4127390 Application Date 01/27/2011

No.

Registration Date | 04/17/2012 Foreign Priority 10/29/2010
Date



http://estta.uspto.gov

Word Mark

Design Mark

Description of
Mark

SKYY

NONE

Goods/Services

Class 033. First use:

Alcoholic beverages except beers

Class 043. First use:

Services for providing food and drink; temporary accommodation; public house
services, namely pub and tavern services; bar and restaurant services; self-
services restaurants; snack bar and canteen services; wine bars; cafes

cafeterias; takeaway services, namely take-out restaurant and carry-out
restaurant services; catering for the provision of food and drink

U.S. Registration | 3223293 Application Date 12/20/2004

No.

Registration Date | 03/27/2007 Foreign Priority 07/26/2004
Date

Word Mark SKYY VODKA 40% ALCOHOL BY VOLUME (80 PROOF)

Design Mark

Description of
Mark

NONE

Goods/Services

Class 033. First use:
Alcoholic beverages containing vodka, excluding beer

U.S. Registration | 3193669 Application Date 03/01/2006

No.

Registration Date | 01/02/2007 Foreign Priority NONE
Date

Word Mark SKYY




Design Mark

Description of
Mark

The mark consists of the word SKYY in stylized form.

Goods/Services

Class 033. First use: First Use: 1988/04/14 First Use In Commerce: 1988/04/14

Distilled spirits, namely vodka

U.S. Registration | 3458780 Application Date 01/09/2007
No.
Registration Date | 07/01/2008 Foreign Priority NONE

Date

Word Mark

SKYY INFUSIONS

Design Mark

SKYY INFUSIONS

Description of
Mark

NONE

Goods/Services

Class 033. First use: First Use: 2007/12/10 First Use In Commerce: 2007/12/10
Alcoholic beverages, namely, vodka infused with flavors

U.S. Registration | 2296158 Application Date 01/05/1999
No.
Registration Date | 11/30/1999 Foreign Priority NONE

Date

Word Mark

SKYY




Design Mark

SKYY

Description of NONE
Mark

Goods/Services Class 033. First use: First Use: 1988/04/14 First Use In Commerce: 1988/04/14
distilled spirits, namely vodka

U.S. Registration | 1571223 Application Date 05/02/1988

No.

Registration Date | 12/12/1989 Foreign Priority NONE
Date

Word Mark SKYY VODKA

Design Mark

Description of NONE

Mark

Goods/Services Class 033. First use: First Use: 1988/04/14 First Use In Commerce: 1988/04/14
VODKA
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Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.



Signature

/Tsan Abrahamson/

Name

Tsan Abrahamson

Date

10/24/2012




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Application

Serial No.: 85534436

Filed: February 6, 2012

By: Skinny Nutritional Corporation
Published: June 26, 2012

For the Trademark: SKNY

Skyy Spirits, LLC,
A Delaware Limited Liability Company Opposition No.

Opposer,
V.

Skinny Nutritional Corporation
A Nevada corporation

Applicant.

NOTICE OF OPPOSITION

Skyy Spirits, LLC (“Skyy”), a Delaware Limited Liability Company, having its principal
place of business at One Beach Street, Suite 300, San Francisco, California, 94133, United
States, believes it will be damaged by the issuance of a registration for the mark SKNY
(“Applicant’s Mark” or the “SKNY Mark”) as applied for in Application Serial. No. 85534436
filed on February 6, 2012 (the “Application”) by Skinny Nutritional Corporation (“Applicant”)
and hereby opposes the Application under the provisions of Sections 2(d), 13, and 43 of the
Trademark Act of July 5, 1946, as amended (15 U.S.C. § 1051 et seq.).

As grounds for the opposition, Skyy alleges as follows:

SKYY’S BUSINESS AND SKYY TRADEMARK
1. Skyy is a wholly-owned subsidiary of Davide Campari-Milano S.p.A., one of the most

significant groups in the global beverage industry.



2. Skyy is now, and for many years has been, engaged in the distribution, development,
manufacture, sale, and marketing of vodka and vodka-related beverages.

3. Known worldwide for its innovative products, Skyy and its parent company
revolutionized the beverage industry with the introduction of premium vodka and the expansion
of the SKYY brand of products, including but not limited to SKYY vodka and SKYY infused
vodka.

4. Skyy first released its SKYY vodka for sale in the United States in 1988. The
overwhelming success of the SKYY products has prompted Skyy to expand continually its
offerings under the SKYY brand and to create a family of SKYY marks including but not limited
to the following for which Skyy offers a wide range of goods related to its core product line:
SKYY, SKYY VODKA, SKYY INFUSIONS (collectively, the “SKYY Marks”). Skyy owns
valid and subsisting registrations or pending applications and/or common law rights in the
SKYY Marks for use in connection with a wide variety of goods and services. The SKYY
Marks are used and promoted together in such a way as to create public perception of SKYY as
an indication of source.

5. The distinct vowel-less, four-letter brand is displayed prominently on its bottles and in its
advertising. Consumers have come to recognize the SKYY brand visually because of its bold
lettering and lack of vowels. Of note, the SKYY is bounded by the letters “SK” at the front and
“Y” in the back (the “SK-Y Framework™ of letters).

6. Skyy has continuously used the mark SKYY in interstate commerce in the United States
since well before the filing of the Application, and it has not abandoned such use.

7. In addition to the SKYY Marks, Skyy has at various times used the marks SKYY
ORANGE, SKYY MELON, SKYY SPORT, SKYY CINEMA, SKYY SPICED, SKYY
VANILLA, SKYY BERRY, and SKYY CITRUS, actually or constructively in interstate
commerce in the United States since prior to the filing of the Application, all of which bear
SKYY as the dominant portion of the mark, and all of which use the SK-Y Framework.

8. The SKYY Marks have become, through widespread and favorable public acceptance
and recognition, world famous and are an asset of substantial value to Skyy.

9. The SKYY Mark, which is always displayed as “SKYY,” is a coined term and is thus
highly distinctive in relation to Skyy’s goods and entitled to broad protection. Skyy enjoys

exclusive use of the vowel-less SKYY Mark, and exclusive use of SK-Y Framework.



10. Skyy has actively enforced the SKYY brand and has pursued third parties whose marks

tread close to Skyy’s space.

11. Skyy owns numerous valid and subsisting registrations for the SKYY Mark and the
SKYY Marks, including:

Q

SKYY & Design, Registration No. 4,127,390, filed January 27, 2011 and
registered April 17, 2012, in Class 33 for Alcoholic beverages except beers and
Class 43 for Services for providing food and drink; temporary accommodation;
public house services, namely, pub and tavern services; bar and restaurant
services; self-services restaurants; snack bar and canteen services; wine bars;
cafes cafeterias; takeaway services, namely take-out restaurant and carry-out
restaurant services; catering for the provision of food and drink.

SKYY VODKA 40% ALCOHOL BY VOLUME (80 PROOF), Registration
No. 3,223,293 filed December 20, 2004 and registered March 27, 2007, in
Class 33 for Alcoholic beverages containing vodka, excluding beer.

SKYY, Registration No. 3,193,669, filed March 1, 2006 and registered January 2,
2007 in Class 33 for Distilled spirits, namely vodka.

SKYY INFUSIONS, Registration No. 3,458,780, filed January 9, 2007 and
registered July 1, 2008 in Class 33 for Alcoholic beverages, namely, vodka
infused with flavors.

SKYY, Registration No. 2,296,158, filed January 5, 1999 and registered
November 30, 1999 in Class 33 for Distilled spirits, namely, vodka.

SKYY VODKA, Registration No. 1,571,223, filed May 2, 1988 and registered
December 12, 1989 in Class 33 for Vodka.

True and correct copies of current printouts of the U.S. Patent and Trademark Office’s online

status page showing the current status and title of Skyy’s registrations are attached in Exhibit A.

12. Skyy also owns common law rights in the SKYY Marks for a wide variety of goods.

THE FAME OF THE SKYY MARK

13. SKYY is a famous mark within the meaning of Section 43(c) of the Lanham Act.

14. Starting as early as 1988, Skyy has expended considerable time, effort, and expense

promoting the SKYY Mark and brand and products offered thereunder.



15. Skyy has continued to engage in extensive advertising on the Internet, in print media, in
retail locations, and on television and has spent millions of dollars on advertising and promoting
the SKYY products and the SKYY Marks since the initial launch.

16. In addition to its own advertising efforts, the SKYY products have been the subject of
hundreds of thousands of articles on television, radio, and print media, which have highlighted
Skyy’s innovative and successful SKYY products.

17. Since its unveiling, the SKYY products have been featured in numerous media outlets
including broadcast placements on programs such as NBC’s The Today Show, CBS’s The Early
Show, ABC’s Good Morning America, and CNN, and newspaper articles in top outlets such as
The Wall Street Journal, The New York Times, The Los Angeles Times, Time Magazine, U.S.
News & World Report, Newsweek, Wired Magazine, Forbes, Fortune, Reader's Digest and
AARP. Further reflecting the immense popularity of the product, the products also have been
featured as the object of humor in popular nationwide entertainment programs such as Comedy
Central’s The Colbert Report and South Park,and VH1’s Best Week Ever.

18. SKYY vodka is the number-one selling domestic super premium vodka in the United
States. Skyy’s sales of the SKYY products have been consistently high in the United States and
reached sales of 2.5 million cases globally in 2011. Skyy’s SKYY Mark remains among the
most popular alcoholic beverage product brands available today.

19. Sales of SKYY products in the United States exceeded one million cases in 2000, have
exceeded 2 million cases annually since 2005, and are expected to exceed 2.75 million cases in
2012.

20. Skyy has received awards nationally and internationally for its SKYY products, including

the “Growth Brand Award” in 2011 — for the 11" consecutive year — from the Beverage Media



Group, was named a “Blue Chip Brand” for the past 15 years by Impact Databank, recognizing
continuous volume growth, was praised by the top critics including receiving 94 Points,
Excellent/Strong Recommendation distinction at Ultimate Spirits Challenge (2010), and SKYY
vodka has won silver medals at the San Francisco World Spirits Competition and has been rated
among the Top 20 vodkas in the world by Proof66.

21. As a result of Skyy’s widespread use of the vowel-less SKYY Mark, its pervasive
national recognition as a market leader, its extensive television, Internet, radio, and print media
advertising efforts, an unprecedented degree of consumer recognition of the SKYY Mark and
SKYY brand, and the strong consumer loyalty Skyy enjoys, all coupled with the absence of any
similar marks by others, SKYY is a famous mark within the meaning of Section 43(c) of the
United States Trademark Act, 15 U.S.C. §1125(c).

22. The SKYY Mark became famous prior to Applicant’s filing the Application to register

the SKNY Mark in February 2012.

APPLICANT AND ITS PENDING APPLICATION

23. Applicant’s corporate website located at http://www.skinnywater.com/ describes
Applicant as the “the creators of Skinny Water®, a zero-calorie, zero-sugar, zero-sodium and
zero-preservative enhanced water with key electrolytes, antioxidants, and vitamins.” Skinny
Nutritional Corp. also plans to launch additional ‘Skinny’ branded beverages,” evidencing the
fact that, by its own admission, Applicant and Skyy may ultimately operate in the virtually
identical industry providing beverages. Attached hereto as Exhibit B and incorporated by
reference is a true and correct copy of the relevant page from Applicant’s website containing this

statement.



24. On February 6, 2012 Applicant filed its intent-to-use Application to register the mark

“SKNY?” (the “SKNY Mark”) in connection with the following goods and services:
Class 32: Flavored enhanced water.
Class 33: Alcoholic mixed beverages except beers.

25. The SKNY Mark is confusingly similar in appearance to Skyy’s SKYY Mark: the marks
are visually and phonetically similar in that they are both short word marks consisting of a four-
letter combination without vowels. Both marks are banded by “SK” as the first two letters, and
“Y” as the last letter. The only distinction is Applicant uses an “N” in the middle. Thus, both
marks share the uncommon “SK-Y Framework of letters and differ only with respect to the third
letter.

26. The goods Applicant seeks to register under the SKNY Mark are either identical or
closely related to the goods with which Skyy uses its SKYY Mark and identified in the various
Skyy registrations. These goods are likely to pass through the same channels of trade and to the
same class of consumer. At  present, Applicant’s website, located at
http://www skinnywater.com/, focuses on a “Skinny Water” product and currently does not
feature any product bearing the SKNY Mark. Attached hereto as Exhibit C and incorporated by
reference is a true and correct copy of the relevant page from Applicant’s website. Upon
information and belief, Applicant selected the SKNY Mark and the SK-Y Framework of letters
to imitate and call to mind Skyy’s SKYY Marks and to trade off the goodwill and global
recognition and fame of the SKYY Mark.

FIRST GROUND FOR OPPOSITION
Likelihood of Confusion

27. Skyy incorporates by references paragraphs 1 through 26, inclusive, as if fully set forth

here.



28. The SKYY Mark is inherently distinctive.

29. The SKNY Mark is substantially identical to the SKYY Mark in appearance, sound, and
commercial impression.

30. The goods Applicant seeks to register under the SKNY Mark are either identical to, or are
within Skyy’s natural zone of expansion for its SKYY Marks, as identified in its SKYY
registrations.

31. The goods identified in the Application for the SKNY Mark and those offered by Skyy
under the SKYY Marks are likely to travel through the same channels of trade and to the same
class of consumers.

32. On information and belief, Applicant selected its mark SKNY — a mark using the
identical SK-Y Framework of letters — to capitalize on the overwhelming success and
recognition of the SKYY trademark and the goodwill associated with the mark. On information
and belief, Applicant applied to register the mark with the intent to call to mind, falsely imply
association with, and/or create a likelihood of confusion with Skyy’s SKY'Y Marks.

33. There is no issue relating to priority of use in this matter. Skyy began using its SKYY
Marks in commerce in the United States over 14 years prior to the filing of the Application. In
fact, most of Skyy’s registrations for the SKYY Marks issued prior to Applicant’s filing date.

34. Registration of Applicant’s SKNY Mark will injure Skyy because the SKNY Mark, when
used on or in connection with the goods and services described in the Application, is likely to
cause confusion, or to cause mistake or to deceive. Accordingly, pursuant to Section 2(d) of the
United States Trademark Act, as amended, 15, U.S.C. 1052(a), Applicant’s Mark should be
refused registration.

SECOND GROUND FOR OPPOSITION
Dilution of a Famous Mark



35. Skyy incorporates by references paragraphs 1 through 34, inclusive, as if fully set forth
here and pleads in the alternative as follows.

36. The SKYY Marks are inherently distinctive.

37. As a result of Skyy’s widespread and long-term use, extensive advertising, considerable
media coverage, and sizeable and loyal customer base, the SKYY Marks have extensive
consumer recognition and have become famous throughout the United States and worldwide

38. The SKYY Marks became famous prior to Applicant’s filing the Application to register
the SKNY Mark in February 2012.

39. The SKNY Mark is substantially identical to the SKYY Mark.

40. SKYY is a coined term and is thus highly distinctive in relation to Skyy’s goods.

41. Skyy’s use of the SKYY Mark and “SK-Y Frame” is substantially exclusive.

42. The SKYY Mark enjoys an extremely high degree of recognition among the general
consuming public of the United States as a result of Skyy’s extensive sales, advertising,
promotion of the mark and extensive and continuous media attention as alleged above.

43. The SKNY Mark is likely to cause dilution of the SKYY Marks by blurring.

44. Applicant’s registration of the mark SKNY Mark will further damage Skyy by causing
dilution of the distinctive nature and quality Skyy’s famous SKYY Marks. Applicant’s Mark is
therefore unregisterable pursuant to Sections 13, and 43(c) the United States Trademark Act, as

amended, 15, U.S.C. §§ 1063, and 1125, and should be refused registration.

THIRD GROUND FOR OPPOSITION
Lack of Bona Fide Intent



45. Upon information and belief, Applicant has no bona fide intent to use the SKNY mark on
all of the goods and services identified in the Application. It merely sought to apply for the mark
because its trading letters are SKNY.

46. Applicant’s Mark is therefore unregistrable pursuant to Section 1(b) of the United States
Trademark Act, as amended, 15, U.S.C. §§ 1061(b), and should be refused registration.

Request is herein made to recognize the following attorneys for Skyy in this proceeding:
Tsan Abrahamson, Katherine C. Spelman, Sophie Cohen, and Shabnam Malek, members of the
California State Bar, and the firm of Cobalt LLP, 918 Parker Street, Building A21, Berkeley,
California, 94710-2596.

Please address all communications to Tsan Abrahamson at the below referenced address:
Tsan Abrahamson, Esq.
Cobalt LLP
918 Parker Street, Building A21
Berkeley, CA 94710
(510) 841-9800
trademarks@cobaltlaw.com

In accordance with 37 C.F.R. §§ 2.101 and 2.104, a duplicate copy of this Notice of
Opposition and the fee of $600.00 for two international classes is submitted herewith.

Respectfully Submitted,

Cobalt LLP

Date: October 24,2012 By:  /s/Tsan Abrahamson
Tsan Abrahamson
Attorneys for Skyy Spirits, LLC




Proof of Service

The undersigned hereby certifies that on this 24th day of October 2012, a true and correct
copy of the foregoing NOTICE OF OPPOSITION was served upon Applicant by U.S. First

Class Mail in an envelope, postage pre-paid, addressed as follows:

Anisha Fullard

Vice President of Trademarks
Skinny Nutritional Corporate
Suite 101

3 Bala Plaza East

Bala Cynwyd, PA 19004

With copies to:

Michael S. Salaman

Chief Executive Officer

Skinny Nutritional Corporation

3 Bala Plaza East, Suite 101

Bala Cynwyd, Pennsylvania 19004

Perry F. Sofferman, Esq.

Becker & Poliakoff, P.A.

3111 Stirling Road

Ft. Lauderdale, FL. 33312-6525
United States
psofferman@becker-poliakoff.com

B et

Norma Black




Exhibit A



qited States of Qme

Wnited States Patent an Teadewarh Office C(?

Reg. No. 4,127,390 SKYY SPIRITS, LLC (UNITED STATES LIMITED LIABILITY COMPANY)
. ONE BEACH STREET
Registered Apr. 17, 2012 surte 300
SAN FRANCISCO, UNITED STATES 94132
Inf. Cls,: 33 and 43

FOR: ALCOHOLIC BEVERAGES EXCEPT BEERS, IN CLASS 33 (U.S. CLS. 47 AND 49).

TRADEMARK FOR: SERVICES FOR PROVIDING FOOD ANL DRINK: TEMPORARY ACCOMMODATION:
PUBLIC HOUSE SERVICES, NAMELY PUBAND TAVERN SERVICES: BAR AND RESTAUR-
SERVICE MARK ANTSERVICES; SELF-SERVICES RESTAURANTS; SNACK BAR AND CANTEEN SERVICES:
WINE BARS; CAFES CAFETERIAS; TAKEAWAY SERVICES, NAMELY TAXE-OUT RES-.
PRINCIPAL REGISTER TAURANT AND CARRY-OUTRESTAURANT SERVICES; CATERING FOR THE PROVISION

OF FOOD AND DRINK, IN CLASS 43 (U.S. CLS. 100 AND 101).
OWNER OF US. REG. NOS. 1,571,223, 2476,371 AND OTHERS.
PRIORITY DATE OF 10-29-2010 IS CLAIMED,

OWNER OF INTERNATIONAL REGISTRATION 1076176 DATED I- 27-2011, EXPIRES 1-27-
2021

THE COLOR(S) COBALT BLUE (RAL 5013} AND SILVER GREY (PMS 877C) IS/ARE
CLAIMED AS A FEATURE OF THE MARK.

THE WORD "SKYY" IN SILVER GREY ON A COBALT BLUE BACKGROUND.
SER. NO, 79-087,029, FILED 1-27.2011.

ERNEST SHOSHO, EXAMINING ATTORNEY

{xrecter of the Unite Stztes Patent and Trademark Oflice




REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years®
What and When o File:

First Filing Deadline: You must lite a Declaration of Use (or Excusable Nonuse) between the
Sth and 6th years afler the régistration date, See 15 U.S.C. §§1058, 1141k, Ifthe declaration is
accepted, the registration wilk continue in force for the remainder of the ten-year period, caleulated
from the registration date, wniess cancelled by an order of {he Conmnissioner for Trademarks or a
federal court.

Second Filing Deadiine: You must file a Declaration ol Use {or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date.*
See 15 U.8.C. §1059,

Requirements in Successive Ten-Year Periods™
What and When fo File:

You must file a Declaration of Use {or Excusable Nonuse) and anApplication for Renewal between
every 9th and [0th-year period, calculated from the registration date.*

Grace Poriod Filings*

The above documents will be accepted as timely if Rled within six months afier the deadlines listed above
with the payment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any futere nofice or
reminder of these filing requirements,

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nomuse) referenced above dircetly with the USPTO, The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical 1o those for nationally issued registrations.
See 15U.8.C. §§1058, 1141k, However, owners of intemational registrations do not file rencwal applications
at the USPTQ. Instead, the holder must file a rencwal of the underlying international registration at the
International Burea of the World Intellcctual Property Organization, under Arficle 7 of the Madrid Protocol,
before the expiration of each ten-year term of protection, caloulated from the date of the intemational
registration, See 15U.S.C. §1141j. For mor information and renewal forms for the international registration,
see hitp/Avww.wipo.intmadrid/en/,

NOTE: Fees and requivements for maintaining registrations are subject fo change, Please check the
USPTO website for further information,  With the exception of venewal applications for registered
cxtensions of protection, you can file the registration maintenance decements referenced above enline
at hitpr/fwwwnspto.gov.

Page: 2 /RN #4,127,390



Int. Cl.: 33
Prior U.S, Cls.: 47 and 49

United States Patent and Trademark Office

Reg. No, 3,223,293
Registered Mar. 27, 2007

TRADEMARK
PRINCIPAL REGISTER

SKYY SPIRITS, LLC (DELAWARE LTD LIAB CO)
ONE BEACH STREET

SUITE 306;

SAN FRANCISCO, CA 94133

FOR: ALCOHOLIC BEVERAGES CONTAINENG
VODKA, EXCLUDING BEER, IN CLASS 33 (U.S.
CLS. 47 AND 49},

PRIORITY DATE OF 7-26-2004 IS CLAIMED.

OWNER OF INTERNATIONAL REGISTRATION
0874767 DATED 12-20-2004, EXPIRES 12-20-2014.

OWNER OF US. REG. NOS. 2,890,397, 3,050,305
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TC USE "VODKA 40% ALCOHOL BY VO-
LUME (80 PROOF)", APART FROM THE MARK AS
SHOWN.

THE COLORS BLUE AND SILVER ARE
CLAIMED AS FEATURES OF THE MARK.

THE MARK CONSISTS OF A BLUE BOTTLE
WITH A BLUE LABEL ON THE BOTTLE BEARING
THE WORDS "SKYY VODKA 40% ALCOHOL BY
VOLUME (80 PROOF}." ALL OF THE WORDENG ON
THE BOTTLE AND LABEL APPEARS IN SILVER.
THE OUTLINE OF THE BOTTLE AND THE BOTTLE
CAP ARE SHOWN IN DOTTED LINES TO INDI-
CATE THAT THE SHAPE OF THE BOTTLE AND
THE BOTTLE CAP ARE NOT CLAIMED AS A
FEATURE OF THE MARK, BUT ARE MERELY
SHOWN IN THE DRAWING TO INDICATE THE
PLACEMENT OF THE MARK IN RELATION TO
THE BOTTLE AND THE BOTTLE CAP.

SER. NO. 79-020,129, FILED 12-20-2004.

AMEETA JORDAN, EXAMINING ATTORNEY



Int, Cl: 33
Prior U.S, .+ 47 and 49

tor U.5. Cls.: 47 an Reg. No. 3,193,669
United States Patent and Trademark Office Registered Jan. 2, 2007

TRADEMARK
PRINCIPAL REGISTER

SKYY SPIRITS, LLC (DELAWARE LTD LIAB CO) THE MARK CONSISTS OF THE WORD SKYY IN
ONE BEACH STREET - SUITE 300 STYLIZED FORM.
SAN FRANCISCO, CA 94133

FOR: DISTILLED SPIRITS, NAMELY VODKA, IN  SER. NO. 78-826,504, FILED 3.1-2006.
CLASS 33 {U.S. CLS. 47 AND 49).

FIRST USE 4-14-1988; IN COMMERCE 4-14-1988. ~ ALICE BENMAMAN, EXAMINING ATTORNEY



Int, Cl,: 33
Prior U.S, Cls.: 47 and 49

United States Patent and Trademark Office

Reg. No. 3,458,780
Registered July 1, 2008

TRADEMARK
PRINCIPAL REGISTER

SKYY INFUSIONS

SKYY SPIRITS, LLC (DELAWARE LTD LIAB CO)
ONE BEACH STREET

SUITE 300

SAN FRANCISCO, CA 94133

FOR: ALCOHOLIC BEVERAGES, NAMELY, VOD-
KA INFUSED WITH FLAVORS, IN CLASS 33 (US.
CLS. 47 AND 49).

FIRST USE 12-10-2007; IN COMMERCE 12-10-2007.
THE MARK CONSISTS OF STANDARD CHAR-

ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF US. REG. NOS. 1,571,223, 2,476,371,
AND OTHERS,

NO CLAIM IS MADE TO THE EBXCLUSIVE
RIGHT TO USE "INFUSIONS", APART FROM THE
MARK AS SHOWN.

SN 77-078,797, FILED 1-9-2007.

DAVID MURRAY, EXAMINING ATTORNEY



Int, Cl.; 33
Prior U.S, Cls.: 47 and 49 -

United States Patent and Trademark Office

Reg. No, 2,296,158
Registered Nov, 30, 1999

TRADEMARK
PRINCIPAL REGISTER

SKYY

SKYY SPIRITS, LLC (DELAWARE CORFPORA-
TION)

2822 VAN NESS AVENUE

SAN FRANCISCO, CA 94109

FOR:  DISTILLED  SPIRITS, NAMELY
VODKA, IN CLASS 33 (U.S. CLS. 47 AND 49).

FIRST USE IN COMMERCE
4-14-1988,

OWNER OF U.S, REG, NO. 1,571,223,

4-14-19388;

SER. NO, 75-616,012, FILED 1-5-1949,

ELIZARETH PASQUINE. EXAMINING A'TFOR.
NEY




Int. Cl: 33
Prior U.S, Cl.: 49

United States Patent and Trademark Office

Amended

Reg. No, 1,571,223
Registered Dec, 12, 1989
0G Date May 9, 2000

TRADEMARK
PRINCIPAL REGISTER

SKYY SPIRITS, INC. (DELAWARE COR-
PORATION}

2822 VAN NESS AVENUE

SAN FRANCISCO, CA 94103

NO CLAIM i3 MADE TO THE EXCLU-
SIVE RIGHT TO USB "VODKA", APART
BROM THE MARK AS SHOWN,

THE DRAWING IS LINED FOR THE
COLOR BLUE,
FOR: VODKA, IN CLASS 13 (U.S. CL.

49).
FiRST USB 4-14-1988; IN COMMERCE
4-14-1938,

SER. NO. 73-125,958, FILED 5-2-1938.

In testimony whereaf' I have hereunto set my hand
and caused the seal of The Potent and Trademark
Office fo be affixed on May 9. 2000,

COMMISSIONER OF PATENTS AND TRADEMARKS

T e

e




Int, Cl.: 33
Prior U,S, Cl.: 49

Reg. No. 1,571,223

United States Patent and Trademark Office registored Dec. 12, 1989

TRADEMARK
PRINCIPAL REGISTER

SKYY SPIRITS, INC. (DELAWARE CORPORA-
TION)

4 BAST 77TH STREET

NEW YORK, NY 10021

FOR: VODKA, IN CLASS 33 (U.S, CL. 49).

FIRST USE 4-14-1988; IN COMMERCE
4--14-1988,

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE “VODKA", APART FROM THE
MARK AS SHOWN.

THE DRAWING IS LINED FOR THE COLOR
BLUE.

SER. NO. 725,938, FILED 5-~2-1988,

HOPE HAMMILL REH, BEXAMINING ATTOR-
NEY
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Skinny Water | Home 10724112 5:25 BM

@ preat taste. zero guilt!™

Helpful links

Find Skinhy Skirny Club Lales Customer Service westor Relations Privacy Policy

Skinny Nutritional Corp © 2012

http://skinnywater.comf Page 1of 1
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skinny

water, Privacy Policy Relurn Policy  Shipping Policy

Investor Relations
e Letler from the CEO
o Press Refease - August 212012
o Sharsholder Seeling - July 2009
¢ Coide of Ethics
o Stock Quote
o invaestor Presentafion July 2012
e SEC Fittngs ftorm Yahoo Finance
o Section 15{al Filings

o Click Here for Financial Reponls

ABOUT SKINNY NUTRITIONAL CORP.

Headquartered in Bala Cynwyd, Pa., Skinny Nutsitional Cosp., lhe creators of Skinny Water®,
a zefo-calofie, 2ero-sugaf, zero-sedium and zero-praservative enhanced water with key
elecirolytes, antioxidants, and vitamins. Skinny Water comes in nine greal-tasling flavors that
includa Acal Grape Bluebarry, Peach Mange, Mandarin, Raspberry Pomegranate, Orange
Cranbery Tangerine and Lemonade Passlonfruit, and as past of its 'Sporf lina: Blua
Raspberry, Pink Berry Citrus, Goli Black Cherry and Kiwi Lime, Skinny Nutritiona) Corp. also
plans to launch additional "Skinny’ branded beverages. For more Information, visit

wary skinhywater ooy and vavnv facebook conveXinnyrater

Skinny Nulritional Corp © 2012 - 3 Bala Plaza East, Suile 101 Bata Cynwyd, PA 18004, (610) 784-2000 or emat us at sales@skinnyco.com

http: / /skinnywater.com/relations/ Page 1 of 1
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KINRY Warer | Home AUPIHEKIANY WATST.COIT

@ great taste. zero guilt!™

Helpful links

e

Find Skinny Skinny Club Sales Custamer Service Investor Relations Piivacy Paticy

Skinny Nutritional Corp © 2012

of | 10724112 S:12 PA




