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EXHIBIT 26

Int, Cl.: 14

Prior U5, Cl.: 28
Reg. No, 1,818,453
United States Patent and Trademark Office registored Jon. 25, 1994

TRADEMARK
PRINCIPAL REGISTER

B MACHT & COMPANY (LK) LIMITED MADE OF PRECHKNIS METALS, IM CLASS 14

(UNITED KINGDOM CORPORATICN) (LS. L. 28)
HARFORD HOUSE FIRST USE I0=11=1991; IN COMMERCE
13- GREAT PORTLAND STREET 10=11=19%1.

LOMINOM, Wik 6BH, ENGLAND
EM 74195315 FILED 8- 161991,

F¥iR: REPRODIUCTIONS OF ANTIQUE JTEW- _ALICE SUE CARKUTHERS, EXAMIMING AT-
ELRY AND ANTIOQUE STYLE JEWELRY “TORMEY

AWSE34



12/23/11 Latest Status Info

EXHIBIT 26
Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2011-12-23 17:1240 ET

Serial Number: 74195313 Assignment Information Trademark Document Retrieval

Registration Number: 1818453

Mark

(words only): C.G

Standard Character claim: No

Current Status: The registration has been renewed.
Date of Status: 2003-09-12

Filing Date: 1991-08-16

Transformed into a National Application: No
Registration Date: 1994-01-25

Register: Principal

Law Office Assigned: LAW OFFICE 7

If you are the applicant or applicant's attorney and have questions about this file, please contact the
Trademark Assistance Center at TrademarkAssistance Center@uspto.gov

Current Location: 40S -Scanning On Demand

Date In Location: 2007-08-31

LAST APPLICANT(S)/OWNER(S) OF RECORD

tarr.uspto.gov/tarr?regser=registration&entry=1818453&action=Request+St... 1/4



12/23/11 Latest Status Info

EXHIBIT 26
1. B.NACHT & COMPANY (U.K.) LIMITED

Address:

B. NACHT & COMPANY (U.K.) LIMITED
Harford House 32 Wigmor Street

London, WIN 2RP

United Kingdom

Legal Entity Type: Corporation

State or Country of Incorporation: United Kingdom

GOODS AND/OR SERVICES

International Class: 014
Class Status: Active
reproductions of antique jewelry and antique style jewelry made of precious metals

Basis: 1(a)
First Use Date: 1991-10-11
First Use in Commerce Date: 1991-10-11
ADDITIONAL INFORMATION
Design Search Code(s):
26.03.01 - Ovals as carriers and single line borders

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to '""Trademark Document
Retrieval" shown near the top of this page.

2008-01-23 - Attorney Revoked And/Or Appointed
2008-01-23 - TEAS Revoke/Appoint Attorney Received
2007-08-31 - Case File In TICRS

2003-09-12 - First renewal 10 year

2003-09-12 - Section 8 (10-year) accepted/ Section 9 granted

tarr.uspto.gov/tarr?regser=registration&entry=1818453&action=Request+St... 2/4



12/23/11 Latest Status Info

EXHIBIT 26
2003-06-23 - Combined Section 8 (10-year)/Section 9 filed

2003-06-23 - PAPER RECEIVED

2000-04-29 - Section 8 (6-year) accepted & Section 15 acknowledged
2000-01-13 - Section 8 (6-year) and Section 15 Filed

1994-01-25 - Registered - Principal Register

1993-11-09 - Allowed for Registration - Principal Register (SOU accepted)
1993-11-09 - Assigned To Examiner

1993-10-18 - Statement Of Use Processing Complete

1993-08-19 - Use Amendment Filed

1993-06-29 - NOA Mailed - SOU Required From Applicant
1992-04-07 - Published for opposition

1992-03-06 - Notice of publication

1991-11-18 - Approved For Pub - Principal Register

1991-10-31 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Lloyd McAulay

Correspondent

Lloyd McAulay

COWAN, LIEBOWITZ & LATMAN, P.C.
1133 Avenue of the Americas

New York NY 10036

Phone Number: 212-790-9200

Fax Number: 212-575-0671

Domestic Representative
Lloyd McAulay
Phone Number: 212-790-9200

tarr.uspto.gov/tarr?regser=registration&entry=1818453&action=Request+St... 3/4



12/23/11 Latest Status Info

Fax Number: 212-575-0671 EXHIBIT 26

tarr.uspto.gov/tarr?regser=registration&entry=1818453&action=Request+St... 4/4



EXHIBIT 27

Docket No.: B NAC T-1US 7
Reg. No.: 1,818,453 {

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Trademark Regmetration No.: 1,818,453 L
Reg‘latmti:m Drate: January 25, 15994 - C.G AND DESIGN __—
International Class: 14

Attorney Docket: B NAC T-1US

COMBINED APPLICATION FOR RENEWAL (SECTION )L —
PURSUANT TO 15 U.S.C. § 1059 AND DECLARATION
(SECTION 8) PURSUANT TO 16 U.5.C. § 1058

Assistant Commissioner for Trademarks
BOX POST REG FEE

2900 Crystal Drive

Arlington, Virginia 22202-3516

SIR-

Roegistrant for renewal, B. Nacht & Company (LK) Limited, a Umted
Kingdom Corporation, having moved its offives to 32 Wigmore Street, London W1U
ERP, England, requests thar Registration No. 1,818,463 dated January 26, 15994,
which Registrant owns, be renewed in accordance with the provisions of Sections 8
and 9 of the Trademark Act of July 5, 1946,

The mark shown in snid registration is still in use in interstate commerce on
or in connection with all the goods listed in the exsting registration. These goods
are

"

.o
REPRODUCTIONS OF ANTIQUE JEWELRY AND ANTIQUE STYLE JEWELRY —
MADE OF PRECIOUS METALS

Attached is a specimen showing the mark as currently wsed in commerce. "

o
__.-"
§7/DA/2003 KETRBONS DM000% 1HIMS3 L o

-~

L wee

AL TR0 DR E
B T8 FER B8 FA

AWS23



EXHIBIT 27

Doc.. < No.: B NAC T-1US
Reg. Moo 1,818,453

FA RN

Registrant for Renewal hereby appoints as its attorney: Lloyd McAulay,
Registration No, 20,423; Jules E. Goldberg, Registration No. 24,408; Gerald H. %f"“
Registration No. 25,116; Eugene LeDonne, Registration No. 35,930; Jenmfer D.
Silverman; Stephen M. Chin, Registration Mo, 39,938: Arthur Dresner, Begistration
No. 24,403; Richard Ballerini: William H. Dippert, Registration No. 26,723 and
Michael I. Wolfson, Registration Ne. 24,750 all of 599 Lexington Ave., New York,
New York 10022-7650, U.5.A., with full powers of substitution, association and
revocation, to prosecute this application to register, to transact all business in the
Patent and Trademark Office in connection therewith, and to receive the Certificate
of Registration.

Pleare direct all correapondence and telephone calls to Lloyd MeAulay,
Esq., at the office of Reed Smith LLP, 599 Lexington Avenue, New York, New York
10022-7T650 - U.5, A,; Telephone No. (212) 521-5461 - Fax No. (212) 521-5450.

DECLARATION

The undersigned baing heraby warned that willful falae statements and the L
like 20 made are punishable by fine or imprisonment, or both, under 18 U.8.C. 1001,
and that such willful false statements may jeopardize the validity of this document
or uny regislration based thereon, declares thal he is properly authorized to execute
this document on behalf of Registrant; he belioves the Registrant to be the owner of
the trademark sought to be renewed; to the best of his knowledge and belief no
other person, firm, corporation, or assaciation has the right to use the above-
identified mark in commerce, either in the identical form or in such near resem-
blanmce thereto as may be likely, when applied to the gooda/services of such other
person, to couse confusion, or to cause mistake, or to deceive; and all statements
made of his own knowledge are Lrue and all statements made on information and
belief are belioved to be true

Dated: Jume 15, 2003 %/ % m i‘f

Lioyd MeAunlay

EReg, Mo, 20,423

Al,u.n:nay for Registrant
Reed Smith LLF

599 Lexington Avenue
Mew York, NY 10022-T650
(212 521-5461

Fax No: (212) 521-5450

AWS24



* CERTIFICATE OF MAILING UNDER 37 C.F.R. £§1.8{3)

| herehy cerlify that this cormespondence is being mailed
Az First Class Maidl in an enmvelope addrassad 10
Commessioner of Trademarks, 2300 Crystal

Dirive, Aﬂlngl.m WA 22M2-3513 one WJune 18, 2003,
&z‘i*‘—’v / Matasha M. Robinson Date: June 19, 2003

EXHIBIT 27

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

DocketNo.: | B NAC T-1US Law Office: | 07
Applicantis): B, Macht & Comgsany {LLE) Limitad Examiner:

Rieg, Ne.: 1,819,453

Regittered: January 25, 1994

= Mark C.G and Design

Commissionar of Trademarks
2800 Crystal Drive
Arlington, VA 22202-3513

CHANGE OF FIRM'S NAME AND ADDRESS

SIRMALIAR:

Thig i to advise that the Attomey of Record Fas changed tts name and moved its offices to
a new address. Al fulure communications in connection with the above-identified application

should be directed to the undersigned atlormey at the following addrass:

Lioyd McAulay, Esq.
REED SMITH LLP

580 Lexington Avenue, 29" Floor
MNew York, NY 10022

Customer No. 026418

Direct all telephone calls to: Tel. Mo. (212) 521-5481.
Please comect your files accordingly.

Respactfully submitted,

z

Date: June 19, 2003 Lioyd McAutay

Reed Smih LLP
599 Laxingbon Avanue, 29" Floor

Ted, Mo, (212) 521-5461 Fax Mo, (212) 521-5450 Nesw, York, NY 10022

AWSE25
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EXHIBIT 27

CERTIFICATE OF MAILING UNDEE 37 C.Fd. §1.5{a)
I herehy certify that this paper (along with any referred bo aa baisg attached or enclosed) is beang

MAILED FACSIMILE

[ Depositad witk the United States Postal Bervice on Jurss 15, [ trocamitted by facsimile on [dete] o the UL5, Papest aml
2003, with sullciont postage as first class mail in an smvalogs Trademark e

addressed to thee Commissionar for Trademnrks, BOX POST

REG FEE, 2908 Crystal Deyve, Arlington, Vi EEHIJ 513 Type Signavare Kame

Sﬁu 1. Eohirson 3 g

|,‘$'lg:ul:u.n: of person Tnul]ll.t ::ln'purur [} (Signature of person esdling paper or ek

Daocket No: B WAC T-1U5
Customer Mo 026415

IN THE UNITED STATES PATENT & TRADEMARK OFFICE

Registrant: B. Nacht & Company (UK.} Laimated
Registration No: 1,818,453

Regiateation Date:  January 25, 1954

Int. Class: 14

Mark: C.G AND DESIGN

Asaistant Commissioner for Trademarks

BOX POST REG FEE

2800 Crystal Drive
Arlington, Virginia Z2202-3513

SIR:
TRANSMITTED HEREIN IS THE FOLLOWING:
X Application for Renewal Regiatration Under Sections 8 and 9
X Fee ($500.000
X Other = One Specimen Of Mark and Change of Correspondence:
Address
X Ienclose acheckin the amount of $500.00. The Assistant
Commissioner for Trademarks is hereby authorized to charge
any additional fees to Aceount Mo, 5001529, A duplicate of this
(FITIOTCIO sheet is enclosed,
06-23-2003 Ragpeotiu m‘t
U8, Pawnt & TROH=TW Mgl Rop DL o M
Dated: June 19, 2003 Lo d M::Aum:.r /
g Mo, 20,423
Attorney for Applicant
Reed Smith LLIP

599 Lexington Avenue, 29h Fl,
Mew York, NY 10022

Tel. Mo, (212) 521-5461

Fax Mo: (212) 521-5450

AWSE2T



EXHIBIT 28

Diamonds, Estate and Fine Jewelry

About Us  Produoctz Serviees  Jewelry Resources Conbaed Us - Costomier Lag-In
Seavces

R &b World Fewellery ;.

Ok Woorhd Jewee ey
DocuJewel’

Droc bl e b s

Chstellani®

Carlo Ginlianas®

CaGrE

CICE

Dreicer®

Lneler the Crown &

Sumply Engagrrmg &

Besrmaed Macht & Co, wath Croown est 1906 T

Timeless Dhiamcnds ™

hatpeffwwew bernardnachr. comiservices php 52011
AW1041



11/4/2010 Tradermarks:

LBegawd Nadbt &

T -l"!"!l".-ﬁ'-——______

Trademarks:
Ol World JewelleryE
DoculewelE

Castelbhm®

Carlo Gulano®

C.GE

CC®

Drexer®

Linder the Crown @
Bemard Macht & Co. with Crown est 1906
Smmply Engagmg®

Tune for Elegance™
Treasures from the Past™

Castelam &, Carlo Guhano ®, C.G ELogo, CC ® Logo and DreicerE
Are Regstered Trademarks of B. Nacht & Company (UK) Lid

Services:

Purchase Dumonds, Jewelry and Estates

Damond Cuttmg: Rough and Polshed Damonds
Gemstone Cuttmyz and Testing

Estate Jewelry Programs

Jewely Mamufactunng

Doculewe®

Lensmy ( Trademarks and Logo Use)

Metwork Membership to the Under the Crown Network

We use the followmny Gemological Laboratories*:

bernardnacht.com TrademarksandServi., .

EXHIBIT 28

112
AW1047



EXHIBIT 28
11/4/2010 Trademarks:

Cremological Instsute of America (GILA)

Amencan Gemological Laboratones (AGL)

Amencan Gemological Trade Laboratory (AGTA)

Gubeln Gemological Laboratory

Gemmalogcal Assocation and Gem Testng Laboratory of Great Britam
GemResearch Swiss Lab

Amencan Gem Soceny | AGS)

*We ako Purchase and Sell Diamonds and Genstones
with Reports from these Laboratores

bemardnacht.oomy TrademarksandSen, 22
AW1048



EXHIBIT 28

Always in Style: 150 Years of Artistic Jewels
Mew York | 20 Apr 2010, 10:00 AM | NDB626

LOTH

GOLD, AMETHYST, DIARCHD, PEARL AND ENAMEL BANGLE-BRACELET, CARLD GILULIAMD, CIRICA 13741895
1631 - HiFS

et i Fe et ity @ g ol ol rene iiamonce and B pead aceeeied By aljiited paimeliss opiled wih green pnn s hiss
g pieal gmamil, fashad Oy cobediion B oy W Aeelad uniemE s Pamumm g approimaiur 31,08 S0 e, Wikl
Egeaciond povit DRER KUIMDLUNHE Screrried oy apples gold win rnge, ke’ choumfarenog T inohed. oigmed C. 5 far

ESTIMATE 10,000 - 15000 150

AW1049



EXHIBIT 28

Always in Style: 150 Years of Artistic Jewels
Mew York | 20 Apr 2010, 10:00 AM | NDB626

LOTE
GOLD, EMAMEL AND PEARL BAMGLE-BRACELET, CARLO GIUILLAMD, ClIRCA TE74-1895
16E] - HIS:

fel uath g hiitinn-pessd messunng aporoesneey 0.3 mm the npe o siies spolisdd @i BAck and w55 pnamiiess s

Tera Eroavinieincs S0 mahar, aigwnd OB fey Cann Giutas

ESTIMATE 50040 - TO00 US0

AW1050



EXHIBIT 28

Always in Style: 150 Years of Artistic Jewels
Mew York | 20 Apr 2010, 10:00 AM | NDB626

LOTEE

Hias

REMABSAMCE-REVIVAL GOLD. GARMET AND EMAMEL RIMNG, CARLO GILILIARD, CIRCA 1830
1631
n

-mmanng a hawagonal goried Aon ke By o poerof enomaked lom e sife frpe L [x o oadn Daviann can he e s e

GRS O i GRl A

ESTIMATE &, Ce0 - 000 LIS0

CATALOEUE MOTE

Rings by Gluans ar axiramey fae, for @ simyar sgamphe seg Castallani &Giulana, The Judd Segal Collestion
Sodtmby's Mew Yook, Decamber §, 2006, o 52

AW1051



EXHIBIT 28

Always in Style: 150 Years of Artistic Jewels
Mew York | 20 Apr 2010, 10:00 AM | NDB626

LOT 34

GOLD, PEARL &M EMAMEL SWAIG MECKLACE CARLD GHULIANC, CIRCA 18741855

165 - H9S
C-ampoeeif f sepd pearns Seraang with EEton candy Basal Peds spoeed siif injiunes sfarsl sanpored. by oo
ERrelng ahpiiod Wi Add, DS and ahie aamel, g 11 netnid. sgvred C G far Cada Guilvene

ESTIMATE 12000 - 15000 LISD

AW1052



Always in Style: 150 Years of Artistic Jewels
Mew York | 20 Apr 2010, 10:00 AM | NDB626

EXHIBIT 28

LOTES

GOLD, SILVER, PERIDDT, DlarORND, PEARL ARWD EMAMEL PENCAMT, CARLO GILIAMO, CIRCA 1874.1895
165] - H9S
fel mi e pever with on s ic-me peeii resslinng apprmimes iy L 0 R TR by @ L e dethim pn openmani boene ael

wills ol el amones il pasrin spelEd vl blaok ang while anamal sened 4 e Caess Cllann S efgind sored =

Eiind bus signac ©. Eoileno. |18 Precadiy, Londor

ESTIMATE 5,000 - 7000 UsD

AW1053



12311 Barnard Nacht & Co. | Sarvices
EXHIBIT 28

l— .- 1
00k
\atary

vonad ONackt & (2,

Diamonds, Estate and Fine Jewelry

About s Products Services  Jewelry Resources  Contact Us

b R
Neavcer
Trademarks: b World Fetaellery

Od World Jewellery®

unacudewel'

Few pamrry Doesrsers Wegisy

Dhosc ) e el
Castellani®
Carlo Gl
C.GE

o

Direicer® -~
Lnder the Crown &

Smply Engagimg &

Bernard Machi & Co, with Crown est 19k ™
Timeless Dumaonds ™

Treasures from the Pagt ™

Time for Elegance ©

Wirtlewel™
The Vaul = Open for You ! ™

[stmctly Bridal ™

Cagtelkani ®, Carlo Guliang @, C.G 8 Logo, OC ® Logo Yo .
and Drescer® Are Regstered Trademarks of B Mackt & dﬁ?ﬁ?{é/ &?fyﬁ?“

Cﬂmpa.'rl}' {UK:I Ltd Irlllﬂlﬂml'\-’;;-r-i"\il

Services:
Open an Account

Purchaze Diarmonds, Tewelry and Estates

Drhamond Cuiting: Rough and Polished Diamonds

werwy, bormardnachi.comisandcas. php



121311 Barrard Macht & Co. | Sarvices

Cremstone Cutting and Testing EXHIBIT 28

Estate Jewely Programs: Under the Crown &

UNDER the CROW?N & Web Site
Beeome a UNDER the CROWN ® Nepwark Member

Jewelry Manufacturing :
Treasures from the Past™

Dhoe i e o3 H
Timekess Diamonds ™

Licensmyg { Trademarks and Logro Use)

Web Site Jewelry Collections _@
W use the follow ing Gemological Laboratories*: 5‘@.! c‘!ﬁﬁ'!ﬁ' éfﬁgﬁﬂﬁﬁ‘
H

Cremnolopical Ingtitte of Amenca (GLA)

American Gemological Laboratories (AGL)

American Gemological Trade Loboratory (AGTA) v- ™
irtudJewel

Gubelin Gemologeal Labosatosy The Vault is Open for You!™

Cremmolegical Assocition and (em Testing Laboratory of Distinctly Bridal ™

Creat Britam

GemResearch Swiss Lab VISIT OUR OTHER WEB SITES:

www underthecrown.com
www. underibecrown.coouk
www underthecrown. en
www . casiclluniewels. com

American Gem Society [ AR

S5EF Swres Gemmoksgical nstbate

*We also Purchase and Sell Dinmonds and Gemstones www.castelanjewelry.com
www casicllanijewellery.couk
with Reports from these Laboratores www . castellanijewelry. eu

www.estalgjewelrystores.com

Copyright © 2011 Bemard Nacht & Co, Inc

werwy, bormardnachi.comisandcas. php



121311 Gamstons - tawels Collacting Dust

JEWELS COLLECTING DUST

EXHIBIT 28

Gemstone Jewellery

To see archived sold items in the Gemstones category Click here:

Payment methods are: Paypal, Google Checkout, Cheque, Money Order, Bank Transfer.
Please contact me and | will send you an invoice

Shipping Rates for both UK based and Overseas parcels are shown on the Home page

Crock "O" Gold

This site primarily salls Antlque, Vintage & Second Hand Jewellary

Are you here looking for New Jewellery 7.

A gift or present maybe for family and friends.

Jewels Collecting Dust recommends a small Jeweller and Goldsmith in the Birmingham Jewellery Quarter

Crock "0" Gold is a small Jewellery manufacturing & retall business with 40 years experience In the

Industry.
We highly recommend them for new jewellery purchases.
Chains, Wedding Rings, Engagement Rings, Mens Jewellery, Coin Mounts ¢ic oic

All their jewellery is of english manufacture made on the premises

To go to their website click the link

wery, [eweal scollecting dust. comigamssona, him 17316



121311 Gamstons - tawels Collacting Dust

Gold

CARLO GIULIANO VICTORIAN 18CT GOLD DIAMOND ENAMEL PEARL BANGLE BRACELET

EXHIBIT 28

wrwy, jewal scollectingdust. comigemsione, him 236
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EXHIBIT 28
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EXHIBIT 28

whavey, jerweal scollectingdust, comigemsione. him 41316
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EXHIBIT 28
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Gamstons - tawels Collacting Dust

EXHIBIT 28

werw jewalscollectingdust. comigemssone. him




12431 Gemstona - Jewels Collacting Dust
EXHIBIT 28

Description: Victorian 18¢t Gold Carlo Giuliano ltalian Bangle Bracelet. Item currently under ressarch
Marks: Bears CG mark in oval cartouche twice. The stamp is on the hinge and also on clasp

Size: Measures 56mm x 45mm internal diameter. Viclorian women were generally smaller than we are and
hence this will only fit 3 small size wrist

Age: Late 19th Century
Weight: 22.6 grams

Condition: Very Good Condition. Four Pearls on main section are replacements and one diamond does have
a small chip. The diamond could be replaced but | decided it was better to preserve the integrity of the
bracelet as much as possible =0 have not done this

Status: For Sale.
Code: GEM-G-10-7-1

Price: £6500.00

wrwy, jewal scollectingdust. comigemsione, him BI3G



121311 A ZIRCON AND ENAMEL REVIVALIST PEMDANTERCOCH, BY CARL...

8004 Sl GOTE III (=] P Mo

RN RS

A ZIRCON AND ENAMEL REVIVALIST PENDANT/BROOCH, BY CARLOD
GIULIAND

Price Realized 150 Goeocy)
E4,375
{%6,788]

Tadnn sl A0 nuewer e plae
Bapars poETem wes da o rel e conim

{manring Mmas or aplicaion o et
= madlei W crmin.

Estimate
Ed 00 - £, 000
(R 10e = 30,000}

Bale Information
Hale Bnag

Friprasdint Jiwids

ra Novimber zon
Lapdoe, Wisg Steeet
o L ® (B Db £ LB PiAL

ERLAFCEE & TN

Cranira Lot Mol

Lot Duessripdion

AT AND EMAMEL REVTYALLST PENDANT /BROCCH, 1y CARLO GIULIAXG

‘The openwark medalfon with o central green 2lreon within g border of dlamaonds end coscenirie ringsof yellow ond
Brgrwry pirvoss pecenbed with Black and white pigus enaive], & Falding pesdomt loog bo the 104, womanted in gokd, crren
1 ideaty, . e e

Wi pake s mitkle G Tir Carlo Giollano

‘Wiew Lif Msing o

Departmonl Informatbon
Jandry

Artist /Maker/Author Information
il

Keywuords
Gl
18ih Century
Joswiidry
zison

LT BT

wearay chinsties comdLotFindeniol_detalis. aspe YintOojectiD=5515750

EXHIBIT 28
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21311

Category

TICk e OF MOne Saees
Gemstone Rings

Engagement Amgs
Eternity Ringa
Signed Rings
Early Rings
Ancient Bings
Wedding Rings
Signel Rings
Early Jewellery
AnciEnl Jewelery
Signed Pleces
Earrings
Braceers
Hecklace
Perdanty
Chains
Briai s

LsE Kes
Crosses
CAiFMis

[l A= T
Silver

Stone Type
TICK G1e or mone fdnes
MHsmondy

Errwéraldt
=
Sapahires
Diher Germe
Pearls
Aquamaringes
Oipesls
ALl

Price Range

Tick 0 0F Mane Soses
Up to [S00

£500 - L1000

L1000 - £2000
L2000 - £3000
L3000 - £4000
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Int. CL: 14
Prior U.S, Cls.: 2, 27, 28 and 50

Reg. No. 2,440,609
United States Patent and Trademark Office Registered Apr. 3, 2001

TRADEMARK
PRINCIPAL REGISTER

NCH

GEM COMPANY, INC., THE (ARKANSAS COR- FIRST UISE 1-13-1981; IN COMMERCE 1-13-1981.
PORATION

PO BOX 28
LITTLE ROCK. AR 72203003 SER MO, T8989, FILED 1-9-2000
FOR: IEWELRY, NAMELY RINGS, PENDANTS,
MECKELACES, BREACELETS, [M CLASS 14 1S, CLS,
7 77, 38 AND 50, MARLEME MENARD, EXAMINING ATTORNEY

EXHIBIT 29

AWSEB3



12/23/11 Latest Status Info

EXHIBIT 29
Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2011-12-23 1722427 ET

Serial Number: 75890269 Assignment Information Trademark Document Retrieval

Registration Number: 2440609
Mark

Sg>

(words only): GC

Standard Character claim: No

Current Status: The registration has been renewed.
Date of Status: 2010-08-16

Filing Date: 2000-01-09

Transformed into a National Application: No
Registration Date: 2001-04-03

Register: Principal

Law Office Assigned: LAW OFFICE 109

If you are the applicant or applicant's attorney and have questions about this file, please contact the
Trademark Assistance Center at TrademarkAssistance Center@uspto.gov

Current Location: (NOT AVAILABLE)

Date In Location: 2010-08-16

LAST APPLICANT(S)/OWNER(S) OF RECORD

tarr.uspto.gov/tarr?regser=registration&entry=2440609&action=Request+St... 1/3



12/23/11 Latest Status Info

EXHIBIT 29
1. Gem Company, Inc., The

Address:

Gem Company, Inc., The

P O Box 28

Little Rock, AR 722030028

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Arkansas

GOODS AND/OR SERVICES

International Class: 014

Class Status: Active

Jewelry, namely rings, pendants, necklaces, bracelets
Basis: 1(a)

First Use Date: 1981-01-13

First Use in Commerce Date: 1981-01-13

ADDITIONAL INFORMATION

Design Search Code(s):
17.03.01 - Diamonds, jewelry; Nuggets of precious metals; Stones, gems

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

NOTE: To view any document referenced below, click on the link to '""Trademark Document
Retrieval" shown near the top of this page.

2010-08-16 - First renewal 10 year

2010-08-16 - Section 8 (10-year) accepted/ Section 9 granted
2010-08-14 - TEAS Section 8 & 9 Received

2008-12-03 - Notice Of Design Search Code And Pseudo Mark Mailed

2007-05-11 - Section 8 (6-year) accepted

tarr.uspto.gov/tarr?regser=registration&entry=2440609&action=Request+St... 2/3



12/23/11 Latest Status Info
EXHIBIT 29
2007-04-30 - Assigned To Paralegal
2007-03-30 - Section 8 (6-year) filed
2007-03-30 - TEAS Section 8 Received
2006-11-20 - Case File In TICRS
2001-04-03 - Registered - Principal Register
2001-01-09 - Published for opposition
2000-12-08 - Notice of publication
2000-11-03 - Approved for Pub - Principal Register (Initial exam)
2000-10-10 - Communication received from applicant
2000-07-28 - Communication received from applicant

2000-07-19 - Non-final action mailed

2000-06-14 - Assigned To Examiner

ATTORNEY/CORRESPONDENT INFORMATION

Correspondent

The Gem Company, Inc.

P O Box 28

Little Rock AR 72203-0028

tarr.uspto.gov/tarr?regser=registration&entry=2440609&action=Request+St... 3/3



EXHIBIT 30
THE GEM COMPANY, INC. Page | of |

<

The Gem

Company,Inc

Post Office Box 28
Little Rock, Arkansas 72203
Phone(501) 663-5550

IMPORTERS OF AND DEALERS IN FINE GEMS

@ Products About Us

http:ffwww thegemcompany.com’ 12820010
AW1079
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THE GEM COMPANY, INC.
EXHIBIT 30

[AGTA|
The Gem Company,Inc e

Post Office Box 28
Little Rock, Arkansas 72203

Phone(501) 663-5550
IMPORTERS OF AND DEALERS IN FINE GEMS

@ Products About Us
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EXHIBIT 31

(@“imn States of gmel.

Hnited States Patent anb Teabemark Office Ir‘?

Rep. No. 4,063,028 GARLAN CHAIN COL THE (MASSACHLSETTS CORPORATION
1503 COUNTY ST

Registered Nov. 29, 2011 arnenoro. ta a2ms
Int. Cl.: 14 FOl: TEWELRY CHAIMS 1 CLASS 14 {118 01L% 2, 27,28 AN 500
FIRET TISE 1-1-1967 TH COMMERCE 1-1- 1967

TRADEMARK
THE MARE CONSISTS OF THE LETTERS “6GC° I8 STYLIZED FONT

PRIMNCIPAL REGISTER

SER, WO B=30 ] 370, FILER 4-22-201 1
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12/23/11 Latest Status Info

EXHIBIT 31
Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2011-12-23 17:30:18 ET

Serial Number: 85301970 Assignment Information Trademark Document Retrieval

Registration Number: 4063028

Mark

(words only): GC
Standard Character claim: No

Current Status: Registered. The registration date is used to determine when post-registration maintenance
documents are due.

Date of Status: 2011-11-29

Filing Date: 2011-04-22

Filed as TEAS Plus Application: Yes
Currently TEAS Plus Application: Yes
Transformed into a National Application: No
Registration Date: 2011-11-29

Register: Principal

Law Office Assigned: LAW OFFICE 107

If you are the applicant or applicant's attorney and have questions about this file, please contact the
Trademark Assistance Center at TrademarkAssistance Center@uspto.gov

Current Location: 650 -Publication And Issue Section

tarr.uspto.gov/tarr?regser=registration&entry=4%2C063%2C028+&action=... 1/4



12/23/11 Latest Status Info

EXHIBIT 31
Date In Location: 2011-11-29

LAST APPLICANT(S)/OWNER(S) OF RECORD
1. Garlan Chan Co., Inc.

Address:

Garlan Chain Co., Inc.

1903 County St.

Attleboro, MA 02703

United States

Legal Entity Type: Corporation

State or Country of Incorporation: Massachusetts

GOODS AND/OR SERVICES

International Class: 014

Class Status: Active

Jewelry chains

Basis: 1(a)

First Use Date: 1967-01-01

First Use in Commerce Date: 1967-01-01

ADDITIONAL INFORMATION
Color(s) Claimed: Color is not claimed as a feature of the mark.
Description of Mark: The mark consists of the letters "GC" in stylized font.
Design Search Code(s):
17.03.02 - Bracelets; Chains, jewelry; Chokers (jewelry); Dog tags (military identification); Necklaces; Tags,
identification (metal)
27.01.04 - Letters forming objects; Numbers forming objects; Objects composed of letters or numerals;
Punctuation forming objects

MADRID PROTOCOL INFORMATION

(NOT AVAILABLE)

PROSECUTION HISTORY

tarr.uspto.gov/tarr?regser=registration&entry=4%2C063%2C028+&action=... 2/4



12/23/11 Latest Status Info

EXHIBIT 31

NOTE: To view any document referenced below, click on the link to '"Trademark Document
Retrieval" shown near the top of this page.

2011-11-29 - Registered - Principal Register

2011-09-13 - Official Gazette Publication Confirmation E-Mailed
2011-09-13 - Published for opposition

2011-08-05 - Law Office Publication Review Completed

2011-08-04 - Approved for Pub - Principal Register (Initial exam)
2011-08-03 - Examiner's Amendment Entered

2011-08-03 - Assigned To LIE

2011-08-03 - Notification Of Examiners Amendment E-Mailed
2011-08-03 - EXAMINERS AMENDMENT E-MAILED
2011-08-03 - Examiners Amendment - Written

2011-08-03 - Notification Of Non-Final Action E-Mailed
2011-08-03 - Non-final action e-mailed

2011-08-03 - Non-Final Action Written

2011-08-02 - Assigned To Examiner

2011-04-27 - Notice Of Design Search Code And Pseudo Mark Mailed
2011-04-26 - New Application Office Supplied Data Entered In Tram

2011-04-26 - New Application Entered In Tram

ATTORNEY/CORRESPONDENT INFORMATION

Attorney of Record
Robert Salter

Correspondent
ROBERT SALTER

tarr.uspto.gov/tarr?regser=registration&entry=4%2C063%2C028+&action=... 3/4



12/23/11 Latest Status Info

SALTER & MICHAELSON
321 S MAIN ST
PROVIDENCE, RI 02903
Phone Number: 401-421-3141
Fax Number: 401-861-1953

EXHIBIT 31

tarr.uspto.gov/tarr?regser=registration&entry=4%2C063%2C028+&action=... 4/4
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Gardan Chain - Stainkess Sieal. Brass, Gold. Sivar, Steel, Alminum

EXHIBIT 32
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UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL AND APPEAL BOARD

Guess? IP Holder L.P. and Guess?, Inc.,

Opposers Opposition No. 91188035
Application No. 77/304,064

V.
Advance Watch Company Ltd.,

Applicant.

APPLICANT’S RESPONSES TO OPPOSER'S
FIRST SET OF INTERROGATORIES

EXHIBIT 33



EXHIBIT 33

GENERAL OBJECTIONS

Advance Watch Company Ltd. (“Applicant”), objects to the instructions, definitions
and the following interrogatories to the extent they seek information outside the scope of discovery
permitted under Fed. R. Civ. P. 26, including information subject to the attorney-client privilege
and/or work product doctrine. Information subject to attorney-client privilege and/or work product
immunity generated prior to suit will be identified in a privilege log for exchange with Opposer at
a mutually agreeable date.

Applicant objects to Opposers’ interrogatories as vague, ambiguous, overly broad,
unduly burdensome, irrelevant and not reasonably calculated to lead to the discovery of admissible
evidence to the extent they seek all information, in the broadest sense, concerning, relating to,
referring to, describing, evidencing, constituting or comprising the subject matters thereof.
Applicant's responses to Opposers’ requests are subject to, and without waiver of, this objection.
Applicant will make its best efforts to produce all relevant, non-privileged, reasonably responsive
information to the extent it is reasonably available.

Applicant objects to Opposers’ interrogatories and admission requests to the extent
they seek answers containing confidential or proprietary information. Intentional and inadvertent
disclosure or use of Applicant's confidential or proprietary information may harm or disadvantage
Applicant.

Applicant objects to Opposers’ interrogatories and admission requests as vague and
that they do not specify a time frame.

Applicant further objects to Applicant objects to Opposers’ interrogatories and
admission requests to the extent they seek information not in Applicant’s possession and control.
Applicant reserves its right to object to the admissibility at trial of any response made herein, and
Applicant’s responses are not and shall not be deemed an admission or concession of the relevance
of any of the requests and subject matter thereof, or an admission or concession as who the
admissibility of any response at the trial of this action.

Applicant reserves the right to modify or supplement the information provided in its
responses to these interrogatories and admission requests should it discover additional information,
or should Opposers change their position in this case. Applicant’s responses to these interrogatories
and admission requests are subject to, and without waiver or limitation of, these objections and
reservations.



EXHIBIT 33

SP C TIONS AND RESPONSES

INTERROGATORY NO. 1.

Identify all persons who assisted in the preparation of your responses to these
Interrogatories.

RESPONSE:

The information furnished in discovery responses came from public sources and
consultation with counsel.

INTERROGATORY NO. 2.

Identify all persons who assisted in the preparation of your responses to Opposers’
Requests for Production.

RESPONSE:

The information furnished in discovery responses came from public sources and
consultation with counsel.

I ATORY NO. 3.

Identify all persons who assisted in the preparation of your responses to Opposers’
Requests for Admission.

RESPONSE:

The information furnished in discovery responses came from public sources and
consultation with counsel.

INTERROGATORY NO. 4.

Identify the person most knowledgeable regarding your use of AWC’s Mark.

RESPONSE:

As indicated in Applicant’s Initial Disclosures, Steve Bolin, Vice President of
Marketing at Advance Watch Company Ltd., has knowledge of Applicant’s GC (Stylized) trademark
appearing in Application No. 77/304,064, and the marketing, distribution and sales of Applicant’s
products.



EXHIBIT 33

INTERI ATORY NO. 3.

Identify the person most knowledgeable regarding your sales of products sold in
association with AWC’s Mark.

RESPONSE:

As indicated in Applicant’s Initial Disclosures, Steve Bolin, Vice President of
Marketing at Advance Watch Company Ltd., has knowledge of Applicant’s GC (Stylized) trademark
appearing in Application No. 77/304,064, and the marketing, distribution and sales of Applicant’s
products.

INTERROGATORY NO. 6.

Identify the person most knowledgeable regarding your advertising or promotion of
products sold in association with AWC’s Mark.

RESPONSE:

As indicated in Applicant’s Initial Disclosures, Steve Bolin, Vice President of
Marketing at Advance Watch Company Ltd., has knowledge of Applicant’s GC (Stylized) trademark
appearing in Application No. 77/304,064, and the marketing, distribution and sales of Applicant’s
products.

INTERROGATORY NO. 7.

Identify the person most knowledgeable regarding the development of AWC’s M ark.
RESPONSE:

As indicated in Applicant’s Initial Disclosures, Steve Bolin, Vice President of
Marketing at Advance Watch Company Ltd., has knowledge of Applicant’s GC (Stylized) trademark

appearing in Application No. 77/304,064, and the marketing, distribution and sales of Applicant’s
products.

INTERROGATORY NO. 8.

Explain how AWC’s Mark was conceived and developed.

RESPONSE:



EXHIBIT 33

Applicant objects to this request to the extent it seeks attorney client privileged or
work product protected documents. Subject to objections, Applicant states that it conducts business
as, or has conducted business as, Geneva Watch Group and Geneva Clock Co.

INTERROGATORY NO. 9.
Explain the meaning or connotation of AWC's Mark.
RESPONSE:

Applicant objects to this interrogatory as it seeks information not reasonably
calculated to lead to the discovery of admissible evidence. The first DuPont factor considers the
“similarity or dissimilarity of the marks in their entireties as to appearance, sound, connotation,
and commercial impression.” In re E. I. du Pont de Nemours & Co., 476 F.2d. 1357, 177 USPQ
563 (CCPA 1973) (emphasis added). The connotation created by Applicant’s Mark — without
analysis of the similarity or dissimilarity of the parties’ marks in their entireties as to appearance,
sound, connotation and commercial impression —is entirely out of context and therefore not relevant
to the allegations contained in the Notice of Opposition.

INTERROGATORY NO. 10.
State how AWC’s Mark is pronounced.
RESPONSE:

Applicant’s mark consists of a stylized letter “G” and letter ““C,” which would be
spoke aloud however consumers would pronounce the letters “G” and “C.”

INTERROGATORY NO. 11.
State how the GC mark is pronounced.
RESPONSE:

Applicant cannot respond as “the GC mark” is undefined. However, a mark
consisting of only the letter “G” and the letter “C” would be pronounced as the letters “G” and “C.”

INTERROGATORY NO. 12.

Identify representative retailers who carry and sell your products bearing AWC’s
Mark.



EXHIBIT 33

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 12 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 13.

For each year in which you have sold goods in association with AWC’s Mark, provide
your approximate sales figures in dollars and in units for all goods you sold in association with
AWC’s Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 13 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 14.

Identify all geographic areas in which you advertise or promote your products bearing
AWC’s Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 14 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 15.

Identify your approximate annual advertising expenditures in dollars for goods sold
in association with AWC’s Mark.

RESPONSE:
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Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 15 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 16.

Identify the class of consumers who purchase your goods sold in association with
AWC’s Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 16 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 17.
Identify all goods you sell in association with AWC’s Mark.
RESPONSE:

Applicant objects to this interrogatory as overly broad, unduly burdensome, irrelevant
and seeking information not reasonably calculated to lead to the discovery of admissible evidence,
as Interrogatory No. 17 is not limited to the goods identified in the subject applications. “A party
need not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 18.

Identify the range of retail prices for each good you sell in association with AWC’s
Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, unduly burdensome, irrelevant
and seeking information not reasonably calculated to lead to the discovery of admissible evidence,
as Interrogatory No. 18 is not limited to the goods identified in the subject applications. “A party
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need not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 19.

Identify all retail outlets of which you are aware that only carry your products sold
in association with AWC’s Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and secking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 19 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

INTERROGATORY NO. 20.

Identify all retail outlets of which you are aware that carry your goods sold in
association with AWC's Mark but that do not carry other brands of timepieces.

RESPONSE:

Interrogatory No. 20 is the same as Interrogatory No. 19. If Opposers disagree, they
may identify the different type of information sought by Interrogatory No. 20 from Interrogatory No.
19. Applicant hereby incorporates its response to Interrogatory No. 19.

INTERROGATORY NO. 21.

Identify all retail outlets of which you are aware that carry your goods sold in
association with AWC’s Mark and that also carry Guess’ goods sold in association with Guess’
mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 21 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.
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INTERROGATORY NO. 22.

Identify third-party uses of which you are aware of any mark containing the word GC
for timepieces or similar goods.

RESPONSE:

Applicant objects to this interrogatory as overly broad, unduly burdensome, irrelevant
and seeking information not reasonably calculated to lead to the discovery of admissible evidence.

Subject to the foregoing objections, Applicant is aware of the following third-party
stylized “GC” marks:

Greenleaf & Crosby’s Registration No. 1,626,705 for

CAK Textile B.V.’s Registration No. 3,472,439 for@

g
@-
k]

Govanni Jewelers International Inc.’s Registration No. 3,146,504 for

Gabriel & Co.’s Registration No. 2,849,385 for @ ;

Gem Center Northwest, Inc.’s Registration No. 1,633,991 for @ ;

The Gem Company, Inc.’s Registration No. 2,440,609 for  ~

Vahan Baharoglu’s (d/b/a Golden Creations) Registration No. 1,777,807 for @ ;
Goldenwest Diamond Corporation’s Registration No. 1,781,328 for GVC, and

gc2

Good Charma, Inc.’s Registration No. 3,493,329 for
INTE ATORY NO. 23.

Identify any instances of which you are aware of actual or potential confusion
between your use of AWC’s Mark, or any other mark containing "GC," for timepieces on the one
hand and Guess’ use of GC for watches on the other hand.

RESPONSE:

Applicant objects to this interrogatory as overly broad, unduly burdensome, irrelevant
and seeking information not reasonably calculated to lead to the discovery of admissible evidence.
Indeed, Interrogatory No. 23 encompasses Applicant’s use of any mark containing “GC,” which is
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not relevant in this Opposition proceeding. See TBMP 414 (“A party need not provide discovery
with respect to those of its marks and goods and/or services that are not involved in the proceeding
and have no relevance thereto”).

In addition, the Board has held that Opposers have not defined their mark with
specificity. As such, Applicant is unable to respond to interrogatories relating to Guess’ or
Opposers’ Mark.

Subject to the foregoing objections, Applicant is not aware of any instances of
confusion.

INTERROGATORY NO. 24.

Identify all entities of which you are aware that sell any goods in association with any
mark containing the term GC or any similar term.

RESPONSE:
Applicant objects.

Interrogatory No. 24 is entirely overly broad, unduly burdensome, irrelevant and
seeking information not reasonably calculated to lead to the discovery of admissible evidence.

Interrogatory No. 24 is not limited to the United States, and encompasses goods and
marks which are not relevant in this Opposition proceeding — “any goods in association with any
mark containing the term GC or any similar term” are not relevant to this proceeding.

INTERROGATORY NO. 23.

Explain in detail your contention that there is no likelihood of confusion between your
use of GC on the one hand and Guess’ use of GC on the other.

RESPONSE:

The letters “GC” are highly diluted as a trademark formative, and hence weak absent
distinctive stylization or the addition of a design element, and Opposer’s purported rights would not
encompass the letters GC in standard characters, or extend further than the specific marks which
Opposer alleges it owns, which are enigmatically identified in the Notice of Opposition as “the mark
GC, alone and in combination with other terms and designs.” Applicant’s use of its mark will not
mistakenly be thought by the public to derive from the same source as Opposer’s services, nor will
such use be thought by the public to be a use by Opposer with Opposer’s authorization or approval.
Applicant’s mark, in its entirety, is sufficiently distinctly different from the letters GC to avoid
confusion, deception or mistake as to the source, sponsorship or association of Applicant’s goods.

9-
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INTE TORY NO. 26.

Explain in detail the basis for your first affirmative defense.

RESPONSE:

As the Board agreed, Opposer’s Notice of Opposition fails to state a claim upon
which relief can be granted, and in particular, fails to state legally sufficient grounds for sustaining
the opposition.

INT ATORY NO. 27.

Explain in detail the basis for your second affirmative defense.

RESPONSE:

The letters “GC” are highly diluted as a trademark formative, and hence weak absent
distinctive stylization or the addition of a design element, and Opposer’s purported rights would not
encompass the letters GC in standard characters, or extend further than the specific marks which
Opposer alleges it owns, which are enigmatically identified in the Notice of Opposition as “the mark
GC, alone and in combination with other terms and designs.”

INTERROGATORY NO. 28.

Explain in detail the basis for your third affirmative defense.

RESPONSE:

Applicant’s use of its mark will not mistakenly be thought by the public to derive
from the same source as Opposer’s services, nor will such use be thought by the public to be a use
by Opposer with Opposer’s authorization or approval.

INTERROGATORY NO. 29.
Explain in detail the basis for your fourth affirmative defense.
RESPONSE:
Applicant’s mark, in its entirety, is sufficiently distinctly different from the letters GC

to avoid confusion, deception or mistake as to the source, sponsorship or association of Applicant’s
goods.
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INTERROGATORY NO. 30.

Explain in detail the basis for you [sic] fifth affirmative defense.
RESPONSE:

“Applicant reserves the right to assert additional affirmative defenses learned in
discovery or otherwise.”

INTERROGATORY NO. 31.

Explain in detail the basis for your denial of the allegations contained in paragraph
5 of the Notice of Opposition.

RESPONSE:

The parties marks are not likely to cause confusion. Furthermore, the Board agreed
that Opposer vaguely define its “GC Marks” as “the mark GC, alone and in combination with other
terms and designs.” Applicant is without knowledge or information sufficient to identify Opposer’s
additional marks, and therefore denied the remaining allegations contained in Paragraph 5.

INTERROGATORY NO. 32.
Identify all channels of trade for goods bearing AWC's Mark.
RESPONSE:

Applicant objects to this interrogatory as overly broad, unduly burdensome and
seeking information not reasonably calculated to lead to the discovery of admissible evidence.
Interrogatory No. 13 is a) not limited to the United States and b) encompasses goods that are not
identified in the Application, which are irrelevant in this Opposition proceeding.

In addition, the fourth DuPont factor considers the similarity or dissimilarity of
established, likely to continue trade channels. In view of the unrestricted identification of goods in
the application, all normal channels of trade must be taken under consideration. Opposers bear the
burden of proof as to what constitutes the normal channels of trade and of presenting evidence to
demonstrate that the marketing conditions for the products of the respective parties are such that the
goods would be likely to be encountered by the same persons under circumstances which could give
rise to the mistaken belief that the goods are in some way associated with the same producer. See
Chase Brass & Copper Co., Inc. v. Special Springs, Inc., 199 USPQ 243 (TTAB 1978).

-11-
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INT ATORY NO. 33.

Explain in detail the level of sophistication of consumers who purchase goods sold
in association with AWC’s Mark.

RESPONSE:

Applicant objects to this interrogatory as overly broad, irrelevant and seeking
information not reasonably calculated to lead to the discovery of admissible evidence, as
Interrogatory No. 33 is not limited to the goods identified in the subject applications. “A party need
not provide discovery with respect to those of its marks and goods and/or services that are not
involved in the proceeding and have no relevance thereto” See TBMP 414.

Respectfully submitted,

BROOKS KUSHMAN P.C.

e TR Showe D)

Matthew R. Mowers

Hope V. Shovein

1000 Town Center
Twenty-Second Floor
Southfield, Michigan 48075
Attorneys for Applicant

Dated: _October 23, 2009
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on _October 23, 2009 by:
__delivering
_ mailing (via First-Class mail)
a copy to:
Steven E. Lauridsen
Christie, Parker & Hale, LLP
P.O. Box 7068
Pasadena, California 91109-7068

Attorney for Opposers
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TRADEMARK
Docket No. 110.2*86/G440

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL AND APPEAL BOARD

GUESS?, INC. AND GUESS? IP HOLDER, | Opposition No. 91188035

L.pP.
Opposers, Trademark: GC
Serial No. 77/304,064
\2 Filed: October 15, 2007

ADVANCE WATCH COMPANY, LTD.

Applicant.

OPPOSERS' RESPONSES
TO APPLICANT'S FIRST SET OF INTERROGATORIES
Opposers Guess?, Inc. and Guess? IP Holder, L.P. ("Opposers") respond as follows to
Applicant Advance Watch Company, Ltd.'s ("Applicant") First Set of Interrogatories:
| GENERAL OBJECTIONS
Opposers state the following general objections with respect to each interrogatory,
whether or not restated specifically in their objections to the interrogatory. The specific
objections made below are intended to supplement the General Objections and do not limit the
applicability of the General Objections to each response.
1. Opposers object to each specific interrogatory to the extent it is overly broad,
unduly burdensome, or oppressive.
2. Opposers object to each specific interrogatory to the extent it seeks to elicit
irrelevant information outside the scope of discovery as set forth in the Federal Rules of Civil

Procedure, Title 37 of the Code of Federal Regulations, or the Trademark Trial and Appeal
-1-
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Board Manual of Procedure.

3. Opposers object to each specific interrogatory to the extent it seeks to elicit
information protected from disclosure by any privilege, including, but not limited to, the
attorney-client privilege, the attorney work product doctrine, and Rule 26(b)(4) of the Federal
Rules of Civil Procedure, or is otherwise subject to any other applicable privilege or immunity.

4. Opposers object to each specific interrogatory to the extent that it requires
Opposers to engage in extensive research, or research including sources outside Opposers'
control.

5. Opposers object to each specific interrogatory to the extent that it seeks
information already revealed through previous discovery, information equally available to
Applicant, or information that is available from public sources.

6. Opposers object to any of Applicant's definitions or instructions to the extent that
they impose burdens and obligations on Opposers that are greater than or different from those
obligations set forth in the Federal Rules of Civil Procedure, Title 37 of the Code of Federal
Regulations, or the Trademark Trial and Appeal Board Manual of Procedure, or give meanings
to words different than their ordinary English meaning or definitions set forth in applicable
statutes or rules.

7. Opposers object to any of Applicant's interrogatories to the extent they attempt to
evade the limitations on interrogatories by including discrete separate subjects.

RESPONSES TO INTERROGATORIES
INTERROGATORY NO. 1:

Identify each mark on which Opposers base this Opposition, namely, the marks identified

in the Notice of Opposition as "the mark GC... in combination with other terms and designs,"
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with the dates of Opposers' first use of such marks. For each mark identified, provide the United

States Trademark Application/Trademark information, if applicable.

RESPONSE TO INTERROGATORY NO. 1:

Opposers base this opposition on the word mark GC and the stylized word mark GC,
which is the subject mark of U.S. Registration No. 3,605,306. Given that discovery is ongoing
and that Opposers have not yet filed their first amended notice of opposition as directed by the
Board, Opposers reserve the right to amend or supplement their response.
INTERROGATORY NO. 2:

Identify and describe in what way Opposers will be damaged by the registration of the
Applicant's Mark.

RESPONSE TO INTERROGATORY NO. 2:

Registration of Applicant's mark will result in injury to Opposers' business reputation,
will impair the goodwill that Opposers have developed in their GC mark, and will cause
consumer confusion with respect to Opposers' goods and Applicant's goods. Given that
discovery is ongoing and that Opposers have not yet filed their first amended notice of
opposition as directed by the Board, Opposers reserve the right to amend or supplement their
response.

INTERROGATORY NO. 3:
State whether Opposers claim any entity is its [sic] predecessor concerning Opposers' use

of or rights in Opposers' Marks, and, if so, identify each predecessor.

RESPONSE TO INTERROGATORY NO. 3:
Opposers further object to this request as vague and ambiguous. Opposers object to this
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interrogatory to the extent that it purports to require the disclosure of information that is not
relevant to the claim or defense of any party or is not reasonably calculated to lead to the
discovery of admissible evidence.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement
their response.

INTER ATORY NO. 4:

State whether Opposers have ever conducted, or caused to be conducted on their behalf,
or are aware of, any market survey or other analysis or investigation that discloses, indicates or
relates in any way to recognition or awareness of Opposers' Marks by actual or prospective

purchasers and/or the trade.

RESPONSE TO INTERROGATORY NO. 4:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory as vague and ambiguous, particularly with respect to the term
"market survey." Opposers object to this interrogatory as overly broad and unduly burdensome,
and Opposers further object to this interrogatory to the extent that it purports to require the
disclosure of information that is not relevant to the claim or defense of any party or is not
reasonably calculated to lead to the discovery of admissible evidence.

Given that discovery is ongoing and that Opposers have not yet filed their first amended

4-



EXHIBIT 34

Opposition No. 91188035

notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement
their response.
INTERROGATORY NO. S:

State Opposers' knowledge of Applicant's use of an/or application for its stylized GC
trademark, including the first date on which and the manner in which Opposers became aware of
Applicant's use of and/or application for its stylized GC trademark, and identify each person
connected or associated with Opposers who first learned of such use.

RESPONSE TO INTERROGATORY NO. §:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory as vague and ambiguous, particularly with respect to the term
"market survey." Opposers object to this interrogatory as overly broad and unduly burdensome,
and Opposers further object to this interrogatory to the extent that it purports to require the
disclosure of information that is not relevant to the claim or defense of any party or is not
reasonably calculated to lead to the discovery of admissible evidence.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement

their response.

INTERROGATORY NO. 6:

State whether Opposers have ever received any oral or written communication of any
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nature whatsoever that mentions or otherwise concerns Applicant or Applicant's Mark.
RESPONSE TO INTERROGATORY NO. 6:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory to the extent that it purports to require the disclosure of
information that is not relevant to the claim or defense of any party or is not reasonably
calculated to lead to the discovery of admissible evidence.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement
their response.

INTERROGATORY NO. 7:

With respect to the current opposition proceeding between Opposers and Applicant, state
Opposers' position with DuPont factor no. 7, the nature and extent of any actual confusion,
including identification of any instance or occurrence in which any person was confused between
Opposers' use of "GC Marks" and Applicant's distinctive, stylized GC mark, and describe with
specificity each such instance or occurrence, including identification, phone number, and address

of the individual allegedly confused, and all documents related thereto.
RESPONSE TO INTERROGATORY NO. 7:

Opposers object to this interrogatory to the extent it purports to require the disclosure of

information that is protected by attorney-client privilege, work-product doctrine, or other
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applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory to the extent that it purports to require the disclosure of
information that is not relevant to the claim or defense of any party or is not reasonably
calculated to lead to the discovery of admissible evidence. Opposers further object to this
interrogatory as vague and ambiguous with respect to the phrase " DuPont factor no. 7" and will
assume this phrase means "the nature and extent of any actual confusion.”

Subject to and without waiving their objections, Opposers respond as follows: Opp(;sers
contend that the TTAB has repeatedly held that the absence of evidence of actual confusion is
not dispositive and that no such evidence is necessary to prove a likelihood of confusion between
two marks. Opposers therefore further contend that even in the absence of any instances of
actual confusion known to Opposers, there is still a likelihood of confusion between Opposers
use of their own marks and Applicant's use of the GC mark.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement

their response.

INTERROGATORY NO. 8:

State whether Opposers have ever received any opinions or conducted any surveys or
market research concerning a likelihood of confusion between Opposers' Marks and Applicant’s
Mark, and, if so, identify same.

RESPONSE TO INTERROGATORY NO. 8:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
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information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory as vague and ambiguous, particularly with respect to the term
"market research." Opposers object to this interrogatory as overly broad and unduly
burdensome, and Opposers further object to this interrogatory to the extent that it purports to
require the disclosure of information that is not relevant to the claim or defense of any party or is
not reasonably calculated to lead to the discovery of admissible evidence.

Given that discovery is ongoing and that'Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement

their response.

E ATORY NO. 9:

State whether Opposers are aware of any past or present third party uses and/or
registrations of the letters GC, or any variation thereof with respect to any good or service
relating to jewelry classified in International Class 014, and, if so, identify each such third party,

the mark at issue and the goods or services for which designation has been or is now used.

RESPONSE TO INTERROGATORY NO. 9:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that Constitutes or contains

trade secrets or other confidential research, development, or commercial information. Opposers
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further object to this interrogatory as vague and ambiguous. Opposers object to this
interrogatory as overly broad and unduly burdensome, and Opposers further object to this
interrogatory to the extent that it purports to require the disclosure of information that is not
relevant to the claim or defense of any party or is not reasonably calculated to lead to the
discovery of admissible evidence. Opposers object to this interrogatory to the extent it seeks
information that is available from public sources.

Pursuant to Rule 33(e), Opposers respond that the answer to this interrogatory may be
determined by examining, auditing, compiling, abstracting, and/or summarizing Opposers'
business records, and the burden of deriving or ascertaining the answer will be substantially the
same for either party; Opposers will therefore produce relevant, non-privileged business records
identifying the applications and registrations for marks in Class 014 for GC of which they are
aware in response to this interrogatory, to the extent such records exist.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement

their response.

INTERROGATORY NO. 10:

Identify any litigation or controversy, formal or informal, between Opposers and any
third-party based on third pérty uses and/or registrations of the letters GC, or any variation
thereof, including the names of the parties thereto, the jurisdiction, the proceeding number, the
outcome of the proceeding, including, but not limited to, damages and/or restrictions on further
use of GC-formative names by the third-party, and the citation of the decision (if published).
RESPONSE TO INTERROGATORY NO. 10:

Opposers object to this interrogatory to the extent it purports to require the disclosure of
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information that is protected by attorney-client privilege, work-product doctrine, or other
applicable privilege or protection from disclosure. Opposers also object to this interrogatory to
the extent that it purports to require the disclosure of information that constitutes or contains
trade secrets or other confidential research, development, or commercial information. Opposers
further object to this interrogatory as vague and ambiguous. Opposers object to this
interrogatory as overly broad and unduly burdensome, and Opposers» further object to this
interrogatory to the extent that it purports to require the disclosure of information that is not
relevant to the claim or defense of any party or is not reasonably calculated to lead to the
discovery of admissible evidence. Opposers object to this interrogatory to the extent it seeks
information that is available from public sources.

Pursuant to Rule 33(e), Opposers respond that the answer to this interrogatory may be
determined by examining, auditing, compiling, abstracting, and/or summarizing Opposers'
business records, and the burden of deriving or ascertaining the answer will be substantially the
same for either party; Opposers will therefore produce relevant, non-privileged business records
related to any such proceedings, to the extent such records exist.

Given that discovery is ongoing and that Opposers have not yet filed their first amended
notice of opposition as directed by the Board, Opposers reserve the right to amend or supplement
their response.

INTERROGATORY NO. 11:

State whether any person or entity has entered into an agreement with Opposers .
regarding use and/or registration of the letters GC, or any variation thereof, including, but not
limited to, license agreements, settlement agreements, coexistence agreements, and consents and,

if so, identify each such person or entity and the date of such agreement.
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