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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Carla Sozzani Editore S.r.l.,

Opposer, CONSOLIDATED
Opposition No. 91171156

Ve Opposition No. 91171865

Strada Shoe Ltda,

Applicant.

MOTION TO AMEND PLEADINGS
UNDER 37 C.F.R. 2.107 AND
RULE 15(a) OF THE FEDERAL RULES OF CIVIL PROCEDURE

Opposer hereby moves to amend the Opposition to assert that Applicant’s trademarks

COrso como (Application No. 78/686548) and
Canses Canea

(Application No. 617652) are deceptive under Section 2(a) of the Trademark
Act and geographically deceptively misdescriptive under Section 2(e)(3) of the Trademark Act.

An amended Notice of Opposition is attached.

Rule 15(a) of the Federal Rules of Civil Procedure provides that after the answer is filed, a
party may amend its pleadings by leave of the Trademark Trial and Appeal Board and leave shall be
freely given when justice so requires.

It is respectfully submitted that Applicant’s response to Opposer’s Interrogatory No. 3
constitutes newly discovered evidence which supports Opposer’s Motion. A copy of Interrogatory
No. 3, from Opposer’s Interrogatories to Applicant served on January 29, 2007, as well as

Applicant’s response to Interrogatory No. 3 from Applicant’s First Supplemental Responses and




Objections to Opposer’s First Set of Interrogatories served on February 20, 2008 is attached as
Exhibit A.
The parties are still in the Discovery phase of the proceedings and for the reasons elaborated
upon in Opposer’s Brief, Opposer believes that Applicant will not be prejudiced by this Motion.
Opposer’s Brief in support of this Motion follows.
OPPOSER’S BRIEF IN SUPPORT OF THE MOTION TO AMEND
L INTRODUCTION

" On May 6, 2006 Opposer, Carla Sozzani Editore, filed Opposition No. 91171156
Canses Camnn

challenging registration of for shoes, sandals and boots on the ground of
likelihood of confusion.
On July 14, 2006 Opposer, Carla Sozzani Editore, filed Opposition No. 91171156

challenging registration of CO'SO COMO for shoes, sandals and boots on the ground of
likelihood of confusion.

The proceedings were consolidated and Discovery is currently set to close on June 4,
2008. |

On January 29, 2007, Opposer served interrogatories on Applicant.

On February 20, 2008, Applicant served its First Supplemental Responses and Objections
to Opposer’s First Set of Interrogatories. (Exhibit A).

While reviewing Applicant’s response to Interrogatory No. 3, Opposer learned, for the
first time, that Applicant had specifically selected the trademark CORSO COMO because it is
the name of a fashionable shopping street in Italy. However Opposer’s goods are produced in
Brazil. Thus Opposer believes in good faith that registration of CORSO COMO would be

contrary to Section 2(a) and Section 2(e)(3) of the Trademark Act.
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IL. THE NEWLY DISCOVERED EVIDENCE IN INTERROGATORY NO. 3
Interrogatory No. 3 requested that Applicant describe the specific reasons for the selection
of its marks.

Applicant stated:

Carlos Kray' selected the mark CORSO COMO for the Strada Shoe
line of shoes. He is knowledgeable about the United States shoe
market because of the approximately twenty years he has been in the
shoe business. Italian shoe designers are known for high quality
leather and fashionable styles. Italian shoe designer names are
typically easily understood in the United States. Corso Como is a
fashion shopping street in Milan, Italy which is similar to other
Italian streets known for high fashion shopping , including Via
Condotti, Via Borgognona and Via Frattina, Via Veneto and Via del
Corso in Rome; Via de’ Tournabuoni and Via della Vigna Nuova in
Florence. Italy is known for fashion designers such as PRADA,
GUCCI®, FENDI®, MANOLO BLAHNIK®, VALENTINO®, and
VERSACE®, and BOTTEGA VENETA®. Italian shoe designer
names exude the epitome of fashion. These are all one or two
word trademarks that are easy to pronounce. So too is CORSO
COMO.

Further it is not uncommon for a business to select the name of a
street that becomes a brand in a particular area of products. An
example is Via della Spiga, a street in Milan that carries many
designer shops. VIA SPIGA is a brand of shoes named after the
street. The street itself is in Milan, at one time or another carried
PRADA at address No. 1, AGNONA at No. 3, BULGARI at No.
6, TOD’s at No. 7, GIORGIO ARMANI at No. 19, TIFFANY at
No. 19A, DOLCE & GABBANA at No. 26 and ROBERTO
CAVALLI at No. 42.

With regard to the street in Rome called Via Veneto, the
trademark VIA VENETO has been used as a trademark for men’s
neckties and shirts, many different restaurants from the West
Coast to the East Coast of the U.S., salons, flavored ices, and
casinos. The name connotes Italy and good style and means
simply Veneto Street...

! The founder and President of Strada Shoe Ltda.
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Strada Shoes has about 25 people in the design group and about
40 people who work on creating samples in the Brazilian factory
where the Strada Shoe CORSO COMO shoes are made.

Thus:

1. Applicant, by its own admission, deliberately selected a trademark that would

connote Italy because it would provide a marketing advantage:

(-]

Italian shoe designers are known for high quality leather and fashionable styles.
Italian shoe designer names are typically easily understood in the United States.

2. Applicant had actual knowledge that CORSO COMO is an Italian geographic

designation:

Corso Como is a fashion shopping street in Milan, Italy.

3. Applicant had actual knowledge that there is a goods/place connection between

CORSO COMO and shoes:

Corso Como is a fashion shopping street in Milan Italy which is similar to other
Italian streets known for high fashion shopping , including Via Condotti, Via
Borgognona and Via Frattina, Via Veneto and Via del Corso in Rome; Via de’
Tournabuoni and Via della Vigna Nuova in Florence.

Italy is known for fashion designers such as PRADA, GUCCI®, FENDI®,
MANOLO BLAHNIK®, VALENTINO®, and VERSACE®, and BOTTEGA
VENETA®.

Italian shoe designer names exude the epitome of fashion.

These are all one or two word trademarks that are easy to pronounce. So too
is CORSO COMO.

4. Applicant is familiar with Milan as well as other geographic locations in Italy:

Further it is not uncommon for a business to select the name of a street that
becomes a brand in a particular area of products.

An example is Via della Spiga, a street in Milan that carries many designer
shops. VIA SPIGA is a brand of shoes named after the street. The street
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itself is in Milan, at one time or another carried PRADA at address No. 1,
AGNONA at No. 3, BULGARI at No. 6, TOD’s at No. 7, GIORGIO
ARMANI at No. 19, TIFFANY at No. 19A, DOLCE & GABBANA at No.
26 and ROBERTO CAVALLI at No. 422

5. Applicant has actual knowledge that Italian street names connote style:

e With regard to the street in Rome called Via Veneto, the... name
connotes Italy and good style.

6. Applicant has no connection with Italy:

e Strada Shoes creates samples in the Brazilian factory where the Strada
Shoe CORSO COMO shoes are made.

Thus Opposer attaches the amended Notice of Opposition alleging that registration
should be refused under Section 2(a) and Section 2(e)(3).
III. THERE HAS BEEN NO PREJUDICE TO APPLICANT

As previously noted, Applicant had actual knowledge of the street CORSO COMO and
selected the name CORSO COMO as a trademark for its shoe line because of its geographic
location and renown as a center of fashion. This fact only came to the attention of Opposer when
Applicant served its supplemental responses to Opposer’s Discovery on February 20, 2008.

Based on Applicant’s response, Opposer served a Second Set of Interrogatories inquiring
how many times Mr. Carlos Kr'ay, the founder and president of Applicant, Strada Shoe, had
visited the street known as Corso Como.

It is well-settled that under Fed. R. Civ. P 15(a) leave to amend shall be freely given

when justice so requires:

The Board ...has recognized that ‘amendments to pleadings should be
allowed with great liberality at any stage of the proceeding where
necessary to bring about a furtherance of justice unless it is shown that
entry of the amendment would violate settled law or be prejudicial to the

2 Applicant served its responses on April 21, 2008 and objected to each of the questions
on the basis of relevance and materiality. The parties are seeking to resolve this issue. (A

copy of the Applicant’s responses are attached as Exhibit B).
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rights of any opposing party.” American Optical Corp. v. American Olean
Tile Co., Inc., 168 USPQ 471, 473 (TTAB 1971).

In this case, Opposer received Applicant’s responses on February 20, 2008. The parties
are still in the Discovery phase and Opposer is still seeking information from Applicant with
respect to the reasons for the selection of the CORSO COMO mark.

Applicant voluntarily introduced the geographic significance of CORSO COMO into the
record by affirmatively stating that it selected CORSO COMO because it is a fashionable
shopping street in Milan and Italian shoe designer names exude the epitome of fashion.

Opposer’s Motion is timely. In the circumstances, it is submitted that granting the
Motion will not prejudice Applicant. Focus 21 International Inc. v. Pola Kasei Kogyo Kabushiki
Kaisha, 22 USPQ 1316 (TTAB, 1992); Flatley v. Trump, 11 USPQ2d 1284 (TTAB 1989).

To the extent that Opposer only recently discovered that Applicant specifically adopted the
trademark CORSO COMO because of its geographic significance, it is requested that the Motion to
Amend be granted.

Respectfully submitted,

ABELMAN FRAYNE & SCHWAB
666 Third Avenue

New York, New York 10017
212-949-9022




CERTIFICATE OF SERVICE

I hereby certify that a true copy of the foregoing was served by first class mail, postage

prepaid this 5™ day of May 2008 upon the following:

Julie A. Katz, Esq.
Michael S. Katz, Esq.
WELSH & KATZ, LTD.

120 S. Riverside Plaza, 22™ Floor
Chicago, Illinois 60606

(e O,
J JULIE B. SEX¥LER




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In re Application No. 78/617652
Published January 31, 2006

Carla Sozzani Editore S.r.l.

Opposer,
V. : CONSOLIDATED
: Opposition No. 91171156
Opposition No. 91171865
Strada Shoe Ltda,
Applicant.

AMENDED NOTICE OF OPPOSITION

Carla Sozzani Editore S.r.l., a corporation organized and existing under the laws of Italy,

with an office at Corso Como 10, Milan, Italy 20154 believes that it will be damaged by registration

of the marks shown in Application Serial Nos. 78/617652 and 78/686548.

Carla Sozzani Editore S.r.l. hereby requests that the opposition be amended to allege the

following additional grounds.

1. Opposer adopts and incorporates, Paragraphs 1- 10 of the Notices of Opposition
filed on May 31, 2006 against Application No. 78/617652 and July 14, 2006 against
78/686548 which alleged that registration of the mark CORSO COMO for shoes,

sandals and boots would be likely to cause confusion, mistake or deception in

contravention of Section 2(d) of the Trademark Act.

Opposer further alleges that:

2. Applicant’s trademark CORSO COMO for shoes, sandals and boots

geographically deceptively misdescriptive in contravention of Section 2(e)(3) of

the Trademark Act.

! Proceedings consolidated by order of the Trademark Trial and Appeal Board dated February 21, 2007.




10.

11.

12.

13.

14.

Applicant’s trademark CORSO COMO for shoes, sandals and boots is deceptive
in contravention of Section 2(a) of the Trademark Act.

Upon information and belief, Applicant adopted the trademark CORSO COMO
because it had actual knowledge that Corso Como is a fashion street in Milan,
Italy.

Upon information and belief, Applicant selected the mark CORSO COMO because
Italian shoe designers are known for high quality leather and fashionable styles.
Upon information and belief, Applicant selected the mark CORSO COMO because
Italian shoe designer names are typically easily understood in the United States.
Upon information and belief, Applicant selected the mark CORSO COMO because
Italy is known for fashion designers.

Upon information and belief, Applicant selected the mark CORSO COMO because
Italian shoe designer names exude the epitome of fashion.

Upon information and belief, Applicant selected the mark CORSO COMO
because it connotes Italy and good style.

Upon information and belief, Applicant deliberately selected a trademark that
would connote Italy because it would provide a marketing advantage.

Upon information and belief, Applicant had actual knowledge that CORSO COMO
is an Italian geographic designation.

Upon information and belief, Applicant had actual knowledge that CORSO COMO
is a renowned Italian geographic designation.

Upon information and belief, the geographic significance of CORSO COMO was a
material factor in Applicant’s decision to adopt CORSO COMO as a trademark for
shoes, boots, and sandals.

Upon information and belief, Applicant has actual knowledge of the city of Milan

and the streets that are known for fashion.



15.

16.
17.
18.

19.

20.
21.

22.

Upon information and belief, Applicant Strada Shoes LLC is a company located
in Brazil.

Upon information and belief, Applicant manufactures its goods in Brazil.
Applicant’s goods are not and/or will not be manufactured in Italy.

As a result thereof, Applicant’s mark consists of or comprises deceptive matter
and the registration of the mark CORSO COMO on the Principal Register
constitutes a violation of 15 U.S.C. 1052(a).

As a result thereof, Applicant’s mark is geographically deceptively misdescriptive
and the registration of the mark CORSO COMO on the Principal Register
constitutes a violation of 15 U.S.C. 1052(e)(3).

Opposer is an Italian company located in Milan, Italy.

Due to the renown, importance and geographical significance of Corso Como as
signifying Italy and Italian fashion, use and registration of CORSO COMO should
be in connection with goods that originate or otherwise have a commercial
association with Italy.

The registration of Applicant’s mark will clothe Applicant with the authority to
improperly use the word CORSO COMO, all to the detriment and damage of

Opposer.




WHEREFORE, Opposer believes that it will be damaged by the registration of Application
Serial Nos. 78/617652 and 78/686548 and respectfully requests that registration be refused on the

basis of deceptiveness and geographic deceptive misdescriptiveness and this opposition be

sustained.
Respectfully submitted,
W}LLE B. SEYLER
Attorney for Opposer
ABELMAN, FRAYNE & SCHWAB
666 Third Avenue
New York, New York 10017
(212) 949-9022
CERTIFICATE OF SERVICE

I hereby certify that a true copy of the foregoing was served by first class mail, postage

prepaid this 5™ day of May 2008 upon the following:

Julie A. Katz, Esq.
Michael S. Katz, Esq.
WELSH & KATZ, LTD.

120 S. Riverside Plaza, 22" Floor
Chicago, Illinois 60606

b

/ JULIE B. SEYFER
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Applications )
Serial Nos. 78/617,652 and 78/686,548 )
)
CORSO COMO ) Opposition No. 91,171,156
) Opposition No. 91,171,865
Carla Sozanni Editore S.r.1., )
Opposer, )
V. )
)
Strada Shoe Ltda, )
Applicant. )

APPLICANT’S FIRST SUPPLEMENTAL RESPONSES AND OBJECTIONS TO
OPPOSER’S FIRST SET OF INTERROGATORIES

Applicant, Strada Shoe Ltda, (“Applicant”) hereby responds to Opposer, Carla Sozanni
Editore S.r.l. (“Opposer™) First Set of Interrogatories as follows. Applicant has used its best

efforts to obtain the information subject to the following general and specific objections.

GENERAL OBJECTIONS

- Applicant incorporates herein by reference and makes part of these Supplemental
Responses, its General Objections. Subject to the General Objections, Applicant hereby

responds as follows.

RESPONSES

INTERROGATORY NO. 1. List and describe each product on or in connection with which
Applicant uses or intends to use Applicant’s MARKS or the words CORSO COMO alone or as
part of another mark.

RESPONSE: Footwear.

INTERROGATORY NO. 2.

(a) Identify Applicant’s date of first use of Applicant’s MARKS in interstate
commerce in connection with each of the goods name in answer to Interrogatory No. 1, and the
customer which purchased the specific product.

(b)  For each matter identified in (a) above, identify the persons having the most
knowledge of such use.




() If Applicant has not yet used the marks in commerce for Applicant’s Goods,
state the activities undertaken by Applicant showing that it has an intent to use the marks on each
of the goods claimed in the applications.

RESPONSE: Applicanf states that it had begqn use of the mark CORSO COMO in
interstate commerce in connection with footwear at least as early as September, 2005, when it
~ attended at least one shoe trade show. The customer for whom the September, 2005 purchase
order was made was located in Miami, Florida; the product shipped in 2006. Applicant objects
to identifying its customers without an appropriate Protective Order in place in this proceeding.
Applicant states that it has used the CORSO COMO mark for footwear throughnﬁt the United
States, including Alabafna, Arizona, California, Delaware, Florida, Georgia, Idaho, Illinois,
Iowa, Kentucky, Louisiana, Maryland, Massachusetts, Michigan, Minnesota, Missouri, New
Jersey, New Mexico, New York, Ohio, Oregon, Pennsylvania, South Carolina, Texas, Utah,
Virginia, Washington, Washington DC, and Wisconsin. Applicant’s CORSO COMO shoes are
located in over 700 accounts throughout the United States as of January 21, 2008, and expects to
have its CORSO COMO shoes in even more stores as the year continues. |

Mr. Carlos Kray is the person with the most knowledge of the matter. He is the founder
and president of Applicant, Strada Shoe. Mr. Kray has been in the shoe business for about 20
years. During and after college, he began his career in the shoe industry. In about 1986, he was
working in Brazil working for a company called GVD as a represeﬁtative to a New York based
wholesale shoe company called ES Oriéinals. During his tenure at GVD, his responsibilities
included shoe design and sample development. He traveled between Brazil and New York for
GVD.

Then in about 1995, he decided to open his own company, called Strada Shoe. Over the
years working in the U.S. shoe market, he developed relationships with companies including

Mays, Sears, J. Jill, Kinney, and Parade of Shoes. Much of his early business involved the
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dex}elopment and design of private label lines of shoes for these companies. Private label means
that rather than his own brand or trademark, the shoes he sold to the companies bore the store’s
mark. In about 2001, Strada Shoe became a global supplier of private label shoes for Gap, Inc.
Mr. Kray was developing a name and his company was earning a winning reputation for
developing high quality stylish shoeé made in Brazil. In about 2004 or 2005, he began working
“on his own brand of shoes.

The growth of Strada Shoe as a result of introducing the CORSO COMO shoe line is
based on the success of the product in the ‘market and on the reputation of Strada Shoe and its
founder after many years in the shoe industry. Consumers buy CORSO COMO shoes because of

" their style, value and fit. Consumers also by CORSO COMO shoes because they associate the
high quality and comfort shoes with Strada Shoe itself. Strada Shoe developed shoe technology
so that the shoes are comfortable to wear. The shoes have leather soles rather than plastic or
rubber. The shoe linings are made of natural material specially treated to help with perspiration
and comfort of the foot. The design of the shoe line is inspired with the assistance of a company
in the United Kingdom called the London Company and their In Style books. Strada Shoes
works together with the London Company to develop the CORSO COMO shoe designs.

Strada Shoe’s U.S. independent sales force trains the sales people at stores including and
like Nordstrom about the technology that lends itself to the fit and comfort of the CORSO
COMO shoes. Strada Shoe’s U.S. independent sales force also host events at stores that carry
the CORSO COMO shoe line, at times with models wearing the shoes, in order to promote point
of purchase sales. The CORSO COMO shoe line is a bridge brand. This means that the shoes
are priced less than many luxury designer brands, but not at the low discount rate either.

INTERROGATORY NO. 3.

(a) Identify all persons who approved the selection of Applicant’s MARKS.

3 :
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(b)  Describe the specific reasons for the selection of Applicant’s MARKS.

RESPONSE: Carlos Kray selected the mark CORSO COMO for the Strada Shoe line of
shoes. He is knowledgeable about the United States shoe market because of the approximately
twenty years he has been in the shoe business. Italian shoe designers are known for high quality
leather and fashionable styles. Italian shoe designer names are typically easily understood in the
United States. Corso Como is a fashion shopping street in Milan, Italy, which is similar to other
Italian streets known for high fashion shopping, including Via Condotti, Via Borgognona and
Via Frattina, Via Veneto and Via Del Corso in Rome; Via de' Tournabuoni and Via della Vigna ‘
Nuova in Florence. Italy is known for fashion designers such.as PRADA®, GuccI®, FENDI®,
MANOLO BLAHNIK®, VALENTINO®, and VERSACE®, and BOTTEGA VENETA®. Italian
shoe designer names exude the epitome of fashion. These are all one or two word trademarks
that are easy to pronounce. So too is CORSO COMO.

Further, it is not uncommon for a business to select the name of a street that becomes a
brand in a particular area of products. An example is Via della Spiga, a street in Milan that
carries many designer shops. VIA SPIGA® is a brand of shoes named after the street. The street
itself in Milan, at one time or another, carried PRADA® at address No. 1, AGNONA® at No. 3,
BULGARI® at No. 6, TOD’S® at No. 7, GIORGIO ARMANI® at No. 19, TIFFANY® at No.
19A, DOLCE & GABBANA® at No. 26 and ROBERTO CAVALLI® at No. 42.

With regard to the street in Rome called Via Veneto, the trademark VIA VENETO has
been used as trademark for men’s neck ties and shirts, many different restéurants from the West
Coast to the East Coast of the U.S., salons, flavored ices, and casinos. The name connotes Italy

and good style and means simply Veneto Street.

Opposition Nos. 91,171,156 and 91,171,865
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Finally, it is Carlos Kray who decides what the ultimate collection of CORSO COMO
shoes will be. Strada Shoe has about 25 people in the design group and about 40 people who
work on creating samples in the Brazilian factory where the Strada Shoe CORSO COMO shoes

are made.

INTERROGATORY NO. 4. Identify all persons who have final authority for the marketing,
advertising and/or promotion of products for Applicant’s MARKS.

RESPONSE: Carlos Kray has the final authority for marketing, advertising and
promoting CORSO COMO shoes. He works with independent sales representatives in the U.S.
who assist Strada Shoe in making sales to U.S. stores, including over 400 different stores in over

700 unique accounts.

INTERROGATORY NO. 5.

() Identify the specific geographic location(s) where Applicant’s Goods are
manufactured.

RESPONSE: Applicant objects to this interrogatory on the basis that it seeks
information irrelevant to these proceedings and information that is not reasonably calculated to
lead to the discovery of admissible evidencc;. Notwithstanding and without waiving these
objections, the Strada Shoe CORSO COMO shoes are made in Brazil.

INTERROGATORY NO. 6. Opposer did not set forth an Interrogatory No. 6.

INTERROGATORY NO. 7. If Applicant’s Marks have been used in commerce, state the
sales in dollars and units by Applicant for all goods sold since the date of first use to date, by
month.

RESPONSE: In the month of January 2008 alone, Applicant already secured hundreds
of thousands of dollars in purchaser orders in the United States. At this point, Applicant projects

that there will be $18,000,000 of sales of its CORSO COMO shoes in 2008 in the United States

Opposition Nos. 91,171,156 and 91,171,865
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Applications )
Serial Nos. 78/617,652 and 78/686,548 )
)
CORSO COMO )
)
Carla Sozanni Editore S.r.1., ) Opposition No. 91,171,156
) Opposition No. 91,171,865
Opposer, )
V. )
)
Strada Shoe Lida, )
)
Applicant. )

APPLICANT’S FIRST SET OF INTERROGATORIES TO OPPOSER

Pursuant to Fed. R. Civ. P. 26 and 33, and Trademark Rule of Practice 2.120, Applicant
Strada Shoe Ltda (“Applicant” or “Strada Shoe™), requests that Opposer Carla Sozanni Editore
S.r.l. (“Opposer” or “Editore™), respond to the following Interrbgatories under oath, within thirty
(30) days from the date of service thereof or at such other time as counsel for the parties may

agree.

DEFINITIONS AND INSTRUCTIONS

The following interrogatories are subject to the definitions and instructions set forth
Eelow:
1. The term “Applicant” means Applicant Strada Shoe Ltda, Strada Shoe, any parents,

predecessors, subsidiaries, divisions or associated organizations, and also includes any of their

present or past officers, employees, agents, attorneys, servants, and/or representatives.




2. The phrase “Strada Shoes” Mark™ or “Applicant’s Mark” shall refer to Applicant’s
Brazilian Trademark Registrations that include CORSO COMO as a component of the mark, or
any mark and/or name used by Applicant that includes “CORSO COMO.”

3. The terms “Opposer” and/or “you” shall mean the Opposer Carla Sozanni Editore S.r.l.,
Editore, and any predecessor in interest from whom Opposer contends that it derives any right to
use the mark CORSO COMO, and any affiliate or licensee who Opposer or its predecessors has
authorized to use any mark incorporating CORSO COMO in any country in the world.

4. The phrase “Editore Company’s Mark™ or “Opposel';s Mark” shall mean any mark and/or
name used by Carla Sozanni Editore S.r.l. or by any entity licensed under rights allegedly owned
by Carla Sozanni Editore S.r.1. that inclades CORSO COMO.

5. The phrase “Editore Company’s Registrations” or “Opposer’s Registrations” shall refer
to Opposer’s U.S. Trademark Registrations that include CORSO COMO as a component of the
mark.

6. The term CORSO COMO shall mean any trademark or service mark containing the words
CORSO or COMO as part of the mark.

7. The term “document” shall mean any and all documents and other tangible things as
contemplated by Rule 34 of the Federal Rules of Civil Procedure, and shall include any and all
means of conveying, storing or memorializing information, whether in paper, electronic or other
tangible physical form in the possession, custody or control of Opposer.

8. The term “person” shall be construed as both singular and plural, and include, but is not
limited to, any natural person; business or corporation, whether for profit or not; firm;

partnership, or other non-corporate business organization; charitable, educational, governmental,

Opposition Nos. 91,171,156 and 91,171,865
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or other non-profit institution, foundation, body, or other organization; or employee, agent, or
representative of any of the foregoing.

9. As used herein with respect to a person, the term "identify" means: (i) where the person
identified is a natural person, to state the person's full name, current or last known residence address
and telephone number, employer and current or last known business address, and telephone number;
(ii) where the person identified is a corporation, to identify the officers and directors of the
corporation, to state the state of incorporation of the corporation, and to state the principal place of
business of the corporation; (iii) whére the person identified is a partnership, to state whether the
partnership is a general or limited partnership, to identify the limited and general partners of the
partnership, and to state the principal place of business of the partnership; (iv) where the person
identified is a joint venture, to identify each and every joint venturer and/or co-venturer of the joint
venture, and to state the principal place of business of the joint venture; (v) where the person
identified is a trust, to identify each and every trustee and beneficiary of the frust.

10. As used herein with respect to a Document(s), the term “identify” means to name each
author and recipient of the Document, state the date of the Document, name the present custodian of
the original of the Document, name persons presently in possession of copies of the Document, and
summarize the substance of the Document.

11. As used herein with respect to “cosmetics”, the term “identify” means to state the product
name, and product serial or model number.

12. The singular shall include the plural and the plural shall include the singular.

13. The term “purchaser(s)” shall mean and include actual and/or intended purchaser(s).

14. The term “end user(s)” shall mean and include actual and/or intended end usex(s).
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15. The terms "annual gross dollar sales" and "annual promotional costs" shall mean and
include actual and/or projected annual gross dollar sales and actual and/or budgeted annual
promotional costs, respectively.

16. The terms "channels of trade", "channels of distribution", and "methods of advertising",
shall mean and include actual and/or intended channels of trade, actual and/or intended channels
of distribution, and actual and/or intended methods of advertising, respectively.

17. The following Interrogatories are continuing. Opposer is reminded of its obligation for
timely supplementation pﬁrsuant to Rule 26(e) of the Fed. R. Civ. P.

INTERROGATORIES

INTERROGATORY NO. 1. Identify each particular product for which Opposer uses or

intends to use the mark CORSO COMO 10.

INTERROGATORY NO. 2. State the date of first use by Opposer of the mark CORSO

COMO 10 in connection with each product identified in response to Interrogatory No. 1.

INTERROGATORY NO. 3. Describe in full and complete detail what efforts, if any,

Opposer has made to use the CORSO COMO 10 mark in commerce in the United States.

INTERROGATORY NO. 4, Describe the channels of distribution in the United States for

each product identified in response to Interrogatory No. 1.

INTERROGATORY NO. 5. Identify all methods of advertising used or intended to be used

by Opposer or its licensees or authorized sales representatives to promote the products identified

in response to Interrogatory No. 1.
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EXHIBIT B




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Applications )
Serial Nos. 78/617,652 and 78/686,548 )
)
CORSO COMO ) Opposition No. 91,171,156
) Opposition No. 91,171,865
Carla Sozanni Editore S.r.1, )
Opposer, )
v. )
)
Strada Shoe Ltda, )
)

- Applicant.

APPLICANT’S RESPONSES AND OBJECTIONS TO
OPPOSER’S SECOND SET OF INTERROGATORIES

Applicant, Strada Shoe Ltda, (“Applicant™) hereby responds to Opposer, Carla Sozanni
Editore S.r.l. (“Opposer”) Second Set of Interrogatories as follows. Applicant has used its best

efforts to obtain the information subject to the following general and specific objections.

GENERAL OBJECTIONS

Applicant incorporates its General Objections as set forth in its Responses and Objections
to Opposer’s First Set of Interrogatories as if fully set forth herein. Subject to the foregoing

General Objections, Applicant hereby responds as follows.

RESPONSES

INTERROGATORY NO. 20.

(a) Did Applicant have actual knowledge of the street identified as CORSO COMO
in Milan, Italy prior to adoption of the trademark CORSO COMO?

(b) How many times has Mr. Carlos Kray, the founder and president of Applicant,
Strada Shoe visited the street known as Corso Como?

() Has Mr. Kray ever visited 10 CORSO COMO?

(d)  Did Applicant have actual knowledge of the retail shop 10 CORSO COMO prior
to the adoption of CORSO COMO?




(e) Did Applicant have actual knowledge of the goods sold in the retail shop 10
CORSO COMO prior to the adoption of CORSO COMO?

RESPONSE:

(a)  Applicant objects to Opposer’s interrogatory as not relevant to any claim or
defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(b)  Applicant objects to Opposer’s interrogatory as not relevant to any claim or
defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(c) Applicant objects to Opposer’s interrogatory as not relevant to any claim or
defense and not reasonably caléulated to lead to the diébovery of releglantvor admissible evidenée. .

(d)  Applicant objects to Opposer’s interrogatory as not relevant to any claim or
defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(e) Applicant objects to Opposer’s interrogatory as not relevant to any claim or

defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

INTERROGATORY NO. 21.

(@  Inresponse to Interrogatory No. 10, Applicant states it has a search preformed for
the mark CORSO COMO by a Brazilian outside company. Did the search include the federal
trademark data base in the United States?

(b)  If the search did not include the federal trademark data base in the United States,
why not?

(c)  Did the search reveal any registrations for a trademark that included CORSO
COMO?

(d) Did the search reference Opposer’s MARK?

RESPONSE:

(a) Applicant objects to Opposer’s interrogatory as not relevant to any claim or
defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(b)  Applicant objects to Opposer’s interrogatory as not relevant to any claim or
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defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(c) Applicant objects to Opposer’s interrogatory as not relevant to any claim or

defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

(d)  Applicant objects to Opposer’s interrogatory as not relevant to any claim or

defense and not reasonably calculated to lead to the discovery of relevant or admissible evidence.

As to objections.

Dated: April 21, 2008

STRADA SHOE LTDA

/jak/

Julie A. Katz

Michele S. Katz

WELSH & KATZ, LTD.

120 S. Riverside Plaza, 22™ Floor
Chicago, Illinois 60606

Tel:  (312) 655-1500

Fax: (312) 655-1501

E-mail: jakatz@welshkatz.com
Attorneys for Applicant
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CERTIFICATE OF SERVICE

I hereby certify that on April 21, 2008, a true and correct copy of the foregoing
APPLICANT’S RESPONSES AND OBJECTIONS TO OPPOSER’S SECOND SET OF
INTERROGATORIES was served on Opposer’s counsel via electronic mail as indicated below,

at the following addresses:

Julie B. Seyler, Esq.
JBSevler@lawabel.com
Abelman Frayne & Schwab
666 Third Avenue
New York, New York 10017

fjak/
One of the Attorneys for Applicant
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