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CONFIDENTIAL 3
TROY DAVID STEINER, having been called upon to
testify in the form of a deposition, and having been duly
sworn, testified as follows, to wit:

MR. RINKERMAN: And before we begin with the
proceeding, I'd like to place a few things on the record.
I understand that the court reporter has, in fact, signed
onto the protective order, and that this transcript will
be treated as the other the transcripts have been treated,
as trade secret and confidential business information.

After we've received the transcript and it's reviewed
and signed, we can also indicate which portions are

suitable for publication.

EXAMINATION
BY MR. RINKERMAN:
Q. Can you state your full name for the record, please.
A. Troy David Steiner.
Q. Mr. Steiner, do you currently hold a position with
Wal-Mart?
A. Yes, I do.
Q. And what is that position?
A. Senior media director.
Q. What are your responsibilities as senior media
director?
A. I'm responsible for all media for Wal-Mart, both

internal and external.
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CONFIDENTIAL 4
Q. And what do you mean by "media"?
A. Meaning television advertising, print advertising,
circulars, newspaper ads, in-store television, radio, and
anything to that effect.

MR. RINKERMAN: I'd like to have marked as
Exhibit WM-14 a document which is Bates number 1517
through 1524.

(Wherein, Deposition Exhibit WM-14 was marked.)

MR. RINKERMAN: And I'd like to state for the
record, I believe that the Wal-Mart trademark application
is part of the official record by virtue of the
consolidation of the two oppositions. But I thought it
would be best to Bates number this portion of it since we
will be discussing a few parts of it.

Q. (Mr. Rinkerman continued.) Would you take a look,
if you will, at the page that is numbered 1521 in the
lower right-hand corner.

And do you recognize the image on that page?

A. Yes, I do.

Q. What is that>image?

A. Smiley face.

Q. Is that, in fact, an image that Wal-Mart uses for

any purpose?
A, Yes.

Q. What does Wal-Mart use that image for?

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 5
We use it in our advertising.

Okay. Now, I'd like to -- do you know when Wal~-Mart

began using that image in its advertising?

A.

Q.

1996.

I'd like to go back for a second into your

background, and ask what type of college degree do you

have,

A.

A.
Q.
posit
A.

marke

Q.

Mr. Steiner?

Bachelor's in communications.

When was your first experience in marketing?
Shortly after graduation.

Which year was that?

Graduated in '85. So it would have been '86.

Can you tell us in '86 whether you held any

ions that involved marketing efforts?

Not directly in '86. But '87 and thereon I was in
ting and public relations.

Can you give us a brief history of your experience

and employers since 1987 forward?

A, Yes. I worked for Little Caesars Pizza based in
Salt Lake City. We were a franchise operation. And I did
marketing and public relations for them. Did that for
about nine years.

Opened up my own small advertising agency. Did that
for about a year. And then I was recruited by Wal-Mart.
Q. Can you tell us a little bit about the specifics of
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CONFIDENTIAL 6
your responsibilities for Little Caesars Pizza?
A. I was responsible for the advertising and promotion

of goods and services for that company.

Q. Were part of your responsibilities to evaluate the
effectiveness of -- Yes.
Q. Let me finish.

-- of such advertising campaigns?
A. Yes.
Q. Again, just to clarify, how long were you at Little

Caesars?

A. Nine years.

Q. What was your title?

A. Marketing director.

Q. Now, you said you also had an ad agency for about a
year.

What was the name of that agency?

A. It's been a long time. It was Power Promotions and
Marketing.
Q. What were your responsibilities for Power Promotions

and Marketing?

A. I was the chief operating officer.

Q. And what were your responsibilities as chief
operating officer?

A. To meet with clients, develop advertising campaigns

and ideas to grow their business.
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CONFIDENTIAL 7
Q. Is this similar to whét you also did for Little
Caesars?
A. Similar, but didn't necessarily meet with clients.

We did 1t for ourselves.

Q. When were you recruited by Wal-Mart?
A. 1995.
0. And can you give us a brief history of your titles

and responsibilities while you were at Wal-Mart?

A. When I first joined Wal-Mart, I was basically
managing director for our copyrighting team. From there I
moved to what we call quality control manager. As quality
control manager I was responsible for the evaluation and
bidding of the logistics of our circular program. So
printing, separations, photography, all of those kinds of
aspects. And then from there I moved into a direct media

role, and was specifically responsible for printed

advertising. And then later on for the entire media
program.
Q. And when you say "entire media," does that refer to

the media as you defined the term earlier in this

deposition?
A. Correct.
Q. You used the term "circular program."

What did you mean by that?

A. Circular program is the printed inserts that are
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CONFIDENTIAL 8
delivered monthly for Wal-Mart inside of newspapers and
also in direct mail.

Q. Do your current responsibilities involve activities
in which Wal-Mart uses the smiley face logo?

A. Yes.

Q. And can you explain to us what your responsibilities
are with respect to that usage?

A. We make sure that the smiley face, as it applies to
our business and our services, is used correctly. That it
is used in accordance with the rules and parameters by
which that we have designed it; and that it is used in all
of the media so that we come off with an integrated
communications message.

Q. As part of your responsibilities, have you become

familiar with Wal-Mart's first usage of the smiley face?

A. Yes.

Q. I think you identified for us earlier that was 199672
A, Correct.

Q. Do you recall what type of media the smiley was used

in in 19967

A, Yes. It was used in TV advertising and also in our
circular advertising.

Q. I'd like to show you a copy of a document which I'd
like to have marked as WM-15. And it is Bates number 1

through Bates number 56.
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CONFIDENTIAL 9
(Wherein, Deposition Exhibit WM-15 was marked.)
Q. (Mr. Rinkerman continued.) Mr. Steiner, I'd like
you to take a few moments and look through this Exhibit
Number 15, and ask you if you can explain to us what is
shown in the exhibit.
A. These are copies for our circular for February 1996.
Looks like one of the first uses of smiley face in regards
to Wal-Mart advertising in our services. Also, there's a
back page of a circular. And it looks like sign -- what
would be a sign inside our stores.
Q. The sign inside the store, what page does that
appear on?
A. The first instance is on -- I guess this is page 4.
It's marked WM-0004.
Q. And you indicated that you saw something which may
have been represented with the first use of the smiley and
circulars.
And was that Bates number page 1 that you were

looking at?
A. Yes. I can't confirm that this is the actual first
use, but it certainly looks like our first use.
0. Just briefly take a look at the rest of the
document, because I have one or two questions about it for
you.

Now, can you again give us a description of the
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CONFIDENTIAL . 10
contents of this particular collection of pages?
A. What this is is a representation of our circular
program, basically. Many circulars that we have used in
the past that have been delivered to homes within the
United States.
Q. And do you know if these are representative of the
type of circulars that have been used since the inception

of the smiley used by Wal-Mart?

A. Yes.

Q. Are they representative?

A. Very representative.

Q. Has that usage continued from the year 1996 through

the present?
A. Yes.
Q. And would these documents also be representative of

the type of uses during that period?

A. Yes.

Q. I noticed the last few pages, however, is a --

page 52 to -- I believe it's 56 is a portion of something
that is not a circular. It appears to not be a circular.

Do you know what that document is?

A. It's an annual report.

Q. Is smiley used in that report?

A. Yes.

Q. Let's return for a second to the issue of print

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 11

media.
Do you know how much has been spent on an annual

basis by Wal-~Mart for print media using the smiley image?

A. Yes.
Q. Can you tell us what the numbers are?
A. I can, but it's proprietary information. I want it

to be held confidential.
We have spent

year on our circular program and --

Q. And that would be annually from which year through

Q.

A.

Q. Take a look again with me, if you will, at the

exhibit we looked at earlier, the trademark application.
I'd like to ask you: Have you, in fact, seen that

document before?

A. Yes.

0. Do you know if Wal-Mart is the owner of that

trademark application?

DONALD COURT REPORTING, INC.
P.0. BOX 1733 Springdale, AR 72765-1733
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CONFIDENTIAL . 12
A, To my knowledge, yes.
Q. I'd like to go back with you, if I can, to the year
1996, when Wal-Mart first began using the smiley image.
Do you have any knowledge as to whether or not the

usage was considered a success by Wal-Mart?

A. Yes.

Q. Can you explain your answer for us?

A. We tested several ad adaptations to coincide with
our communication strategy. And the one that resounded
with our customers -- resonated the most was the smiley
face.

Q. When you say "resonated the most," what dcoces that
mean?

A. It was immediately accepted as a happy, fun loving,

satisfactory kind of feeling as it related to Wal-Mart and
Wal~-Mart services.
MR. RINKERMAN: Can we go off the record just

a second.
(Wherein, a break was taken from 10:23 a.m. to 10:24 a.m.)
Q. (Mr. Rinkerman continued.) Mr. Steiner, you
indicated that you had knowledge about the inception of
Wal-Mart's use of smiley.

I'd like to ask you if you would take a look at the
picture of smiley in Exhibit 14, and ask: Apart from

Wal-Mart's use of that image, do you have any

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 13
understanding as to whether or not that image has any
specific type of meaning?

MR. BARON: I'm sorry. I didn't hear you.
Q. (Mr. Rinkerman continued.) Whether the image has

any meaning?

A, Just in general?
Q. Yes.
A. In general, I think it denotes a feeling of

happiness, of satisfaction, of joy.
Q. Have you ever seen that image used as product

ornamentation?

A. Yes.

Q. Can you explain what you mean by that?

A. I've seen a smiley face depicted on many different
products.

Q. And had you seen a smiley face before you began

working for Wal-Mart?

A. Yes.

Q. Based on your experience in marketing, how would you
characterize the uses you've seen of smiley on various
products in association with various services?

A. I would classify it as a way to ornament products
and to display that same kind of happy, joyful feeling.

Q. I'd like to show you a document that is a collection

of Bates number 952 through 1438. And we'll have this

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 14
marked as ‘Exhibit Number WM-16.
(Wherein, Deposition Exhibit WM-16 was marked.)
0. (Mr. Rinkerman continued.) I'd ask you to briefly
look through this series of documents, and ask if you've

seen them before and can you tell us what they are?

A. Yes, I've seen them before.
Q. What are they, sir?
A. They appear to be invoices and purchase orders for

products to be sold at our visitors center.
Q. When you say "our visitors center," what do you

refer to?

A. Wal-Mart's visitors center.

Q. Where is that located?

A. Downtown Bentonville.

Q. Can you tell what types of items are listed in these

invoices?

A. Most of them appear to be products that carry the
smiley face.

Q. Are such products, in fact, sold at the Wal-Mart
visitors center?

A, Yes.

Q. Does Wal-Mart keep track of inventories of products
in its store that have smiley faces depicted on them?

A. Not to my knowledge, to that detail.

Q. Now, in fact, is the smiley used in any way inside

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 15

the Wal-Mart stores by Wal-Mart?

A. Yes.
Q. Can you explain your answer for us?
A. The smiley is used inside Wal-Mart for signing, for

our in-store television network, multiple purposes.

Q. Do you know if it has been used in stores since
199672

A. Yes.

Q. How has it been so used?

A. In the ways that I described, along with buttons and

balloons and those kinds of things.
Q. Are you aware of any employee apparel that uses
smiley faces?
A. Yes. There are vests that carry the smiley face
that the associates wear, as well as other items.
Q. When you use the term "associate," what are you
referring to?
A. Employees of Wal-Mart.

MR. RINKERMAN: I'd 1ike to mark as
Exhibit WM-17 a document that is Bates numbered 1466
through 1484.

(Wherein, Deposition Exhibit WM-17 was marked.)

Q. (Mr. Rinkerman continued.) I'm going to ask you to
take a look at that documeént. If you can describe its
contents for us on the record. And once again, I
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CONFIDENTIAL 16

apologize for the poor copy -- quality of the copy.

Can you describe this document for us and tell us
what its contents are, please.
A. Most of them are photographs of people, mainly
Wal-Mart associates -- or Wal-Mart employees that are
wearing uses of the smiley face. Some are adaptations of
the smiley face that are being used as signage and those
kinds of things.
Q. Do you know if Wal-Mart keeps track of the amount
spent yearly on in-store signage use of smiley?
A. Yes.
Q. Would that be included in the number you gave us
earlier, the yearly number of
A. No, it's not.
Q. Do you have any knowledge as to how much additional
monies Wal-Mart might be spending on in-store use for

signage and pins and the like?

A. I don't have a specific number, but I know it's
Q. Is that per year?
A. Yes.

MR. RINKERMAN: I'd 1like to take a
five-minute break, if you don't mind.
(Wherein, a break was taken from 10:32 a.m. to 10:33 a.m.)

MR. RINKERMAN: I'm finished with my direct

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 17
examination now. If Mr. Baron would like to begin his
cross, we can continue.

(Wherein, an off-the-record discussion was had.)

EXAMINATION
BY MR. BARON:
Q. Mr. Steiner, my name is Steve Baron. And I
represent Franklin Loufrani in this matter. I'm going to

be asking you some follow-up questions.

Anytime I ask you something that is unclear or

confusing, please let me know. All right?
A. Yes.
Q. Concerning your background, sir, you've been

involved in marketing since 1987; is that right?
A. Correct.
Q. Just to clarify, you worked for Little Caesars Pizza
for about nine years starting in 198772
A. Correct.
Q. You mentioned a franchise.

Were you working for a specific franchise of Little
Caesars or for the company at large?
A. I worked for a franchise of Little Caesars that was
a dba called Utah Pizza Service. It was based in Salt
Lake City. Then I also worked for Little Caesars
corporate before I moved on to the other responsibilities.

Q. Mr. Rinkerman asked you a gquestion about whether you

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 18

had to evaluate the effectiveness of campaigns.
And I believe you answered yes; is that right?

A. That's correct.
Q. What goes into the process of evaluating the
effectiveness of an advertising campaign?
A. Many factors. But one of the most obvious would be
sales 1lift, customer traffic increase.
Q. So you look at the actual numbers of customers that
come in and sales that the company makes, and you try to

determine whether that is attributable to the advertising

campaign?

A. Correct.

Q. Do you engage in that process for Wal-Mart?

A. Yes, I do.

Q. What role do you play in that regard, sir?

A. We are always tracking the advertising effectiveness

of the things that we do, and so we look at it almost on a
daily basis.

Q. Has there ever been an attempt by Wal-Mart to
measure the benefit of the lpgo that is featured in
Exhibit 14 that you call smiley?

A. Can you clarify your question a little bit?

Q. Well, are you aware of any effort internally at
Wal-Mart to measure the sales lift, as you say, of the use

of the logo, Exhibit 147

DONALD COURT REPORTING, INC.
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CONFIDENTIAL 19

A. Not as it relates specifically to the smiley face,
no.
Q. And speaking of that, if I could turn your attention

for a moment to Exhibit 14. That was the application.

And just to clarify, sir, I know you're not a lawyer;

is that right?

A, Correct.

Q. You don't have legal training?

A. No, sir.

Q. And you were not involved in the legal drafting of

this document?
A. No, sir.
Q. Did you participate at all in the decision-making

that went into deciding whether to apply for a trademark?

A. Not directly, no.
Q. Indirectly?
A. I participated in meetings where we discussed the

use of smiley. And we talked about needing to apply for a
trademark for that.

MR. RINKERMAN: And I'd like to caution ﬁhe
witness at this point not to get into any information that
might have been shared with counsel, which is otherwise
covered by attorney-client privilege.

Q. (Mr. Baron continued.) Now, I don't see on page

1521 of the exhibit -- that's the one with the drawing on
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CONFIDENTIAL 20

it -- any reference to the actual word "smiley," do you?
A. No.
Q. In fact, I don't see anywhere in Exhibit 14 a

reference to the word "smiley."
Am I correct about that?
A. As far as I can tell.
Q. And I take it you're not aware of any efforts by
Wal-Mart to seek registration of the word "smiley" in

connection with its goods and services?

A, That's correct.

0. That's true?

A. True.

Q. So when you call this design here, this logo,
"smiley," that is your own perception or your own decision

to use that word, not a corporate decision to call him
"smiley"; is that right?

A. Correct. But many people inside the organization
use that same term.

Q. What other phrases, names are associated with this
logo, Exhibit 14, internally at Wal-Mart?

A, Internally I've heard it called smiley face, smiley,

Mr. Smiley, happy face. Those kinds of things.

Q. Has he ever been called Mr. Rollback or rollback?
A. I can't answer that one.
Q. You would acknowledge that from time to time in the

DONALD COURT REPORTING, INC.
P.O. BOX 1733 Springdale, AR 72765-1733
(479) 756-2256 FAX: (479) 751-9153
CONFIDENTIAL



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

CONFIDENTIAL 21
advertising, both on television, as well as in the print
and the circulars you've described, that the happy face
here in this Exhibit 14 has formed the letter O in the

word "rollback"; is that right?

A. Yes.

0. You've seen that in the advertising in Wal-Mart?
A. Yes.

Q. Have you ever seen any internal documents at

Wal-Mart that discussed the need to call this particular

logo "smiley"?

A. Not to my knowledge.
0. In connection with the selection of the logo back in
the 1990s, I just want to clarify, were you -- did you

participate in that process?

A. From a very minor basis.

Q. Tell me, if you would, about your role specifically
in the selection of the happy face logo.

A. I sat in meetings where different advertising
techniques were discussed, and the better every day or

smiléy adaptation was discussed at that time.

Q. Speaking of "better every day," I noticed that in
the early campaigns -- and when I say "early,"” I'm talking
about maybe 1996 by way of example -- that that tag line

"better every day" seemed to be used in connection with

the design of the happy face; is that right?
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A. That's correct.

Q. And is that tag line of "better every day" still

used in connection with the mark?

A. No.

Q. How long did Wal-Mart use that slogan?

A. I don't remember exactly, but it was about a year.
Q. And then was there a decision to change or modify

the tag line?

A, Yes.

Q. And what was the new tag line that came in after the
"better every day"?

A. Rollback.

Q. And the "rollback" tag line, is that in continuous

use since its inception?

A, Yes.
Q. In connection with the selection of the design in
Exhibit 14, you said you played a minor role. But let me

just ask you a follow-up on that.

Can you describe with more specificity what your role
was 1in that process?
A. Really just act as counsel inside these meetings.
Q. When you say "act as counsel,”" I mean, you're not
talking about legal counsel?
A, No.

Q. There was a team of people, I take it, who were
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involved in this process?

A. Yes.

Q. And you also worked with outside agencies?

A. Yes.

Q. Which agencies did you work with?

A. Bernstein-Rein was the main agency we worked with.
Q. And what other ones, if you recall?

A. GSD and M in Austin, Texas.

Q. What role did they play?

A. They were advertising agencies for Wal-Mart.

Q. Did the company engage -- I take it from your

testimony that the company did engage in some sort of
focus group work; is that right?
A. Yes.
Q. And I'm not in advertising, but my lay person's
understanding of a focus group is when you get, at times,
a room full of people, a test group, if you will, to give
perceptions of a particular advertising campaign or a
theme that you want to run.

Is that a fair summary in general terms?
A. Yeah, I think so.
Q. So if I understand your testimony, Wal-Mart engaged
in this process of testing some various different kinds of
campaigns for advertising back in 1995 or '96°?

A. Yes, through our ad agencies.
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Q. But you yourself didn't participate directly in
those focus groups; is that right?
A. That is correct.
Q. When you say you were just sort of providing counsel
to the group, what specifically do you mean by that?
A. Insight, thoughts about the use and which would
resonate best with customers.
Q. What's your recollection about the other advertising
logos that were being promoted as possibilities at that
time you were testing Exhibit 147?
A. I really can't recall what they are.
Q. Just to try to refresh your memory, the design in
Exhibit 14, obviously, is a logo of a happy face with eyes
and a smiling mouth.

Were the other items that were being tested also in
the form of designs -- in other words, you had a series of
designs you were testing or were there other items you
were testing as well? Slogans, themes, et cetera?

A. If T remember correctly, it was a combination of all
the things you just mentioned.

Q. I take it -- Jjust to clarify, you said that the
design that forms the basis of Exhibit 14, that was --
that resonated with the focus groups, I take it?

A. From what I understood at the time, vyes.

Q. They were pleased with it in a way that Wal-Mart
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thought would be helpful to its advertising campaign?

A. That is correct.

Q. Maybe you want to take a break now for your phone
call.

A. If we could, yeah.

(Wherein, a break was taken from 10:45 a.m. to 1:13 a.m.)
Q. (Mr. Baron continued.) Mr. Steiner, I just want to
go back a little bit more on your background and clarify a
couple of things.

You mentioned that you worked for a short time -- for
one year, I think you said, for -- was it for your own
company?

A. A friend of mine and I started a company.

Q. And you were the chief operating officer. Your
friend was the CEO; is that --

A. Correct.

Q. Since 1995 when you were- -recruited by Wal-Mart, have
you lived here in Arkansas?

A. Yes, sir.

Q. You mentioned that one of your jobs is to make sure

that the logo is used correctly; right?

A. (Witness nods head.)

Q. You have to give a verbal response.

A. Yes.

Q. And used in accordance with the rules and parameters
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of Wal-Mart; is that right?
A. That's correct.
Q. Does Wal-Mart have printed rules and parameters
about the use of the logo?
A. There are specific parameters and rules for the use
of the Wal-Mart logo. I don't know of any written
documentation around the smiley face and/or anything

related to it.

0. How about unwritten rules concerning the use of that
logo?

A. Yes. There are -- yes.

Q. What are the unwritten rules?

A. The rules that we use in relation to smiley faces,

that it is a descriptor to mean happiness, joy,
satisfaction. And that it applies to our rollback pricing
program.

Q. Are there any other rules that govern its usage?

A. Not that I know of.

Q. And is there any manner in which you communicate --
or I should say Wal-Mart communicates to its associates
how to use the logo?

A, We do not, but associates take great many liberties
in the use of it.

Q. Can you explain what you mean by that?

A. They make buttons and badges and signs and all kinds
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of different paraphernalia, if you will.

Q. And I take it that Wal-Mart encourages that?
A, Not necessarily.
Q. Does Wal-Mart ever step in and say you cannot use

the logo in a certain manner?

A, As it relates to some advertising, yes.

Q. And can you think of some examples when Wal-Mart
might have said to an associate, or anybody for that
matter, "You cannot use this logo in the manner you're

using it"?

A, Yes.
Q. Please tell me.
A. Whenever an associate would run an advertisement,

for instance, and that advertisement might have sale
prices on it or something like that, and they would attach

the smiley face to that, then we would ask them not to do

that.

Q. Why?

A. Because we did not want to -- first of all, Wal-Mart
does not do sales, normally. And we did not want to

attach that mark to that type of advertising.

Q. Just so I understand, is it correct to say that
Wal-Mart wanted to -- or wants to keep that logo in
association with the rollback concept, as opposed to a

sale or a sales concept?
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A. Yes. From a marketing perspective, yes.
Q. And how do the two things differ? That is, rollback
from sales?
A. Well, a rollback is part of our everyday low price
philosophy. And it is a temporary reduction in price on

an item as we receive lower prices from our manufacturers.

Q. And in contrast, what in your mind, then, is a sale?
A. A sale might be a clearance item that we just drop
the price of an item to get it out the door. To get rid
of it.

Q. So the logo -- and, of course, I'm using the word

"logo" to refer to that design in Exhibit 14.
The logo is associated with rollback, but not with
clearance or sales of that nature?
A. Yes, that's correct.
Q. Are there any other parameters or rules that you can

think of about the use of that logo?

A. You're referring to the smiley face?

Q. Yes.

A. None that I can think of.

Q. Can you give me any examples of the use of the logo

by itself in any advertising campaign?
When I say "by itself,"™ Mr. Steiner, I mean without
the use of the word "rollback" or "everyday low prices" or

any other tag line that it might otherwise accompany.
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A. The first one that comes to my mind is that that
logo or that mark currently appears on a credit card for
Wal-Mart. And there is a subsequent marketing campaign

that coincides with that.

Q. Are there any others?
A. Not that I can think of.
Q. And is it safe to say that Wal-Mart has not used the

logo in advertising in connection with the word "smiley"?

A. To my knowledge, that's correct.
Q. I'm taking a look, Mr. Steiner, at Exhibit 15. It's
the compilation here. Yes.

As I understand your testimony, this is largely a
sampling of circulars; correct?
A, Correct.
Q. And then in the back end of it there is a

shareholder report --

A. Correct.

Q. ~— which appears to be dated 1998; is that right?
A. That is correct.

Q. With respect to the documents that relate to the

circulars, I just wanted to get a frame of reference for
the time here. I see several of them seem to be dated in
1996. There are, however, several pages where it does not
appear to me anywhere that there's a date.

Are you able to date those items that do not bear a
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date on them?
A. Can you give me a specific page?
Q. Yeah. Well, this may help us. If you could turn to

the page that bears the number 8 at the bottom. It ends

in the number 8. And I'm looking at the control numbers.
A. This one (indicating)?

0. It looks like that (indicating).

A. Oh, okay. This one (indicating)?

Q. Yes. I see at the top below Wal-Mart there is a

date range of "Prices good March 31 through April 6,

1996."

Is the next page after that part of the same

circular?

A. Yes.
Q. And if we go to the page after that, page 10 -- T
guess that one has a date on it. Maybe you can help me

out here.

I take it that circulars are frequently multiple
pages in length; is that right?
A. Yes. Usually 16 plus pages.
Q. I notice these circulars -- several of these
circulars here in Exhibit 15, the logo bears the
description below it of "Happy days are here again."

Was that a tag line that Wal-Mart at one time used in

connection with the logo? 1If you look on the first page.
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A. Yeah, that was one of the initial identities of it.
Q. Wal-Mart no longer uses that tag line?

A. Not that I'm aware of.

Q. And do you know when they ceased using it?

A. Not the exact date.

Q. Approximately what year?

A. Late '96, early '97.

Q. Do you recall why they made the decision not to use
it?

A. I don't.

Q. And if you turn to page 12, it's the page that says

"Savor the selection" at the top.
A. This one (indicating)?
Q. Yes. Is this an example of the use of the logo in

connection with the tag line "Better every day"? I see a

couple --
A. Yes.
0. And that also is no longer in use, that tag line;

correct?

A. Correct.

Q. And I believe you -- and you said that was in use
for about a year, 1996 or so?

A. Correct.

Q. And do you recall why Wal-Mart made a decision to

stop using that tag line?
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A. I do. The words in combination didn't really stand
for anything, didn't really resonate with customers. And

so that's why we changed it.

Q. If you bear with me here, turn to the page that ends
in number 44. It looks like this (indicating).

A. Okay.

Q. I take it this is an example of the use of the logo

in connection with the rollback message; right?
A. Correct.
Q. And in this particular page we see the logo in the
word "rollback" itself; right?
A. Correct.
Q. We see it in the place where the 0O would be;
correct?
A. Yes. For that time frame, that is correct.
Q. Is Wal-Mart still using the logo in the letter O
position in its advertising?
A. Are you asking if we're still using the word
"rollback" with an O in it?
Q. No. No. I'm sorry. Let me clarify. I took from
your answer that perhaps Wal-Mart no longer uses the logo
of the happy face in the word "rollback" itself.

Am I right about that?
A. That is correct.

Q. And when did Wal-Mart cease using the design in the
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actual word "rollback"?

A. I don't recall.

Q. Has it been years or less than years?

A. I don't recall.

Q. Why did Wal-Mart make a decision to stop using the

logo in the word itself?

A. I don't recall. 1I'd just be speculating.

0. Did you ever participate in any meetings to discuss
whether to take it out of the word?

A. I'm sure 1 did. I just don't remember the specific
direction that was given.

Q. Who at the company has the ultimate say on a
decision such as this, which is how to use the logo?

A. It would have been either our senior vice president
or executive vice president of marketing.

Q. And who are they?

A. At this time, I believe it was Paul Higham. But
he's no longer with Wal-Mart. He retired. And then,

until Monday, Bob Connolly is the executive vice

president.

Q. What position did Mr. Higham have?

A. Senior vice president of marketing.

Q. When did he leave?

A, Approximately three years ago.

Q. I'm sorry. Bob, what was his last name?
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A. Connolly.
Q. And you indicated he is leaving the company or his
position?
A. He has announced his retirement, and he is being

replaced as of Monday in that position.

Q. And he has been serving as senior vice president of
marketing?

A. Executive vice president.

Q. So would he have been involved with Mr. Higham in

the hierarchy?

A. When Mr. Higham left, then Bob Connolly, who was an
executive vice president, took his leadership spot.

Q. Just to clarify, it would be your testimony that one
of those two men, Mr. Higham or Mr. Connolly, would have
had the ultimate decision-making in whether to take the

logo out of the word "rollback"?

A. Yes, along with a consortium of people and ad
agencies. But yes.

0. But that didn't involve you, per se?

A. I was in the meetings, but I don't recall the

specific direction that was given and why it was taken out
of the logo.

Q. In connection with some other testimony in this

case -- not yours, but other testimony, we've seen some

exemplars of television ads that incorporate the logo.
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MR. RINKERMAN: Can yoﬁ clarify for the

record which logo you're speaking of.
Q. (Mr. Baron continued.) When I use the word "logo,"
I'm avoiding the use of the word "smiley" or "happy face"
or whatever it is. I'm trying to refer to it in a neutral
way. So when I use the word "logo," my gquestioning --
unless I tell you otherwise, I'm referring to the design

mark that is featured in Exhibit 14, page 1521 of that

exhibit.
Okay?
A. Which is the face itself?
Q. Yes. So when I say "logo," this is what I'm

referring to.

A, Okay.

Q. In any event, we've seen some television advertising

that features the logo or a character built upon the logo.
Have you had a role in the development of the

television advertising that uses the logo?

A. Yes.

Q. And what has YOur role been in the development of

that advertising?

A. Basically, again, as a counselor. Not a legal

counselor, but an opinion maker as to what would resonate

best with our customers and what would fit the Wal-Mart

brand and culture best.
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Q. You would agree with me that from time to time the
television advertising features the logo in different

costumes, different roles, if you will?

A. Yes.
Q. I recall seeing one involving the logo dressed up as
Zorro.

Does that ring a bell with you?
A. Yes.
Q. I recall another one where the logo was wearing a
cowboy hat playing the role of a cowboy.

Do you remember that one?
A. Yes.
Q. I think I remember one where the logo was featured
in kind of a James Bond setting with music from a James
Bond movie, as I recall.

Do you recall that?
A. That is correct, vyes.
Q. So did you have a role in helping to develop those
different settings for this logo?
A. Yes.
Q. And what was the idea, if you will, in creating this
kind of a theme or varied themes with the logo?
A. Basically, the thought was how can we make people
more positive about and receptive to the logo itself.

Q. And I take it one of the methods that you concluded
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that would be helpful was to put the logo in these various
settings and costumes and the like; is that right?

A, That 1is correct.
Q. You talked a little bit about -- in your direct
testimony about the feeling that the logo denotes, which

as I recall, is a feeling of happiness or satisfaction or

joy.
Is that fair?
A. That's correct.
Q. I take it that you would agree with me that those

types of feelings are, I'll say, universal in nature; that
people feel those things in all kinds of different
situations.

A. Sure.

Q. Would you agree with me that other retailers,
besides Wal-Mart -- let's take Wal-Mart out of the
equation -- might have a desire to impart those same kinds
of feelings to their customers?

A. Sure. I would assume so.

Q. And some of them, in fact, may want to do that using
the same kind of a logo, a smiling face?

A. They might.

Q. And if they did, is it your intention that Wal-Mart
would oppose such a thing?

A. Yes.
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Q. I live in Chicago. Actually, in the city, on the
north side of Chicago. And not far from my house is a
little independent grocery store called the Divon Market.
And I went there two or three weeks ago and I bought some
groceries, and they were put in a little plastic bag. And
lo and behold on the plastic bag was a yellow circular
face with two eyes and a smile.

Is that kind of activity, say, by a local grocer in
Chicago, something that Wal-Mart would find troublesome
for its campaign?

MR. RINKERMAN: 1I'd like to object to this
line of gquestioning. It's a hypothetical. We don't have
the bag in front of us. We have no idea if your
description comports to the actual image on any particular

bag. And I'm going to say it's inappropriate to ask the

witness that question. So I object.
Q. (Mr. Baron continued.) Counsel has made his
objection. You can answer the question. It ultimately

will be up to the Trademark, Trial and Appeal Board as to
whether or not it's a proper question.
So would you like to have it read back to you?
A, Please.
Q. Okay.
(Wherein, the reporter read the record as requested.)

THE WITNESS: I don't think so. When used in
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that type of manner, I don't think we would find it
troublesome. I'm not sure, if I was that grocery store,
that I would do that because people identify this logo
very much with Wal-Mart.

MR. RINKERMAN: And also, again object and
state that the witness is not an attorney, and you may be
asking him for a legal conclusion as to whether or not
there is infringement action appropriate in that
circumstance; and that's certainly not within the scope of
this witness' expertise.

Q. (Mr. Baron continued.) Are you aware of other
retailers, besides Wal-Mart, that use the happy face in
any capacity?

A. I've seen adaptations before, yes.

Q. Can you give me some examples of what you've seen by

other retailers?

A. I can't give you specifics off the top of my head.
Q. Nothing comes to mind?

A. They would use it as a mark inside their
advertising. I've seen that before. But I can't recall
specifics.

Q. Are you aware of whether Wal-Mart has taken any

action at all against any other retailers who use any kind
of a happy face design in their promotions?

A. Not specifics, no.
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Q. Are you aware that a company called Joe Boxer which
makes, among other things, boxer shorts, uses a

configuration of the happy face?

A. I am aware of that.

Q. You've seen that before?

A. I have.

Q. Does Wal-Mart, in fact, sell any Joe Boxer products,

that you're aware of?

A. I do not believe so.

Q. And has Wal-Mart, to your knowledge, taken any steps
to request that Joe Boxer cease and desist from using the

happy face or any kind of a happy face in connection with

its products?

A, Not that I know of.
Q. Are you aware of whether another large retailer,
Kmart, has ever used the happy face -- or a happy face in

its advertising or promotions?

A, I know that they carry Joe Boxer, and they have used
it in association with that. I can't think of specific
instances, other than that.

Q. To your knowledge, has Wal-Mart taken any action
against Kmart in that regard?

A. Not that I know of.

Q. Mr. Rinkerman asked you some questions about the

amount of money spent on in-store signage and advertising.
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Do you recall being asked those questions?

A. Yes.

Does that sound accurate?
A. Yes.

Q. I want to just clarify.

When you gave that answer, you were talking about all
kinds of in-store advertising, not just advertising
relating to the logo; correct?

A. Yes. But I would guess that it would also amount to
that, just related to the logo in question.

Q. You would guess that that amount relates solely to
the logo or it doesn't relate solely to the logo>?

A. It would be both, to the logo itself and to all
other signs.

Q.
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Q. Wal-Mart, I take it, based on Exhibit 16, acquires
from time to time items that have the logo on it: Buttons,

stickers, and those types of things; correct?

A. That is correct.

Q. And buttons are worn by the associates at Wal-Mart?
A. Yes. Predominantly, yes.

Q. Is there a requirement that associates wear the

button or is it just something that an associate can
choose to do if he or she wishes?
A. It is not a requirement,
Q. How about the stickers, is it a requirement that
associates give out stickers to children at Wal-Mart?
A. Associates that have the position of greeter, which
is the person that greets you when you walk into the
store, do use stickers to give to children and other
purposes.
Q. Are you aware —-- let me just turn your attention for
a moment to Exhibit 16, which is, of course, many, many
pages. But if we look at the first page that bears the
number in the lower right-hand corner of 952.
A, Yes.
Q. This appears to be an invoice.

Now, I take it you didn't prepare this invoice;

right?

DONALD COURT REPORTING, INC.
P.O. BOX 1733 Springdale, AR 72765-1733
(479) 756-2256 FAX: (479) 751-9153
CONFIDENTIAL




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

CONFIDENTIAL 43

A. I did not.

O

Are you aware of who prepared the invoice?
A. The signature at the bottom says Boo Randolph. And

I know her.

Q. Does she work for Wal-Mart?
A. Yes.
Q. Is this -- this page we're looking at specifically,

is this a Wal-Mart created document?

A. I would assume so, but I do not know that for sure.
Q. And do you know who

A. Not -- no.

Q. And I take it you don't know who David is next to

the name
A. No.
Q. Are you involved in any way, Mr. Steiner, in the

processing of requests for goods to

A. Not directly, no.

Q. Have you ever dealt with anybody at
A. Personally, no.

Q.

A, Not that I'm aware of.

Q.
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Q. Now, the visitors center is located here in

Bentonville; is that right?

A. That is correct.

Q. There are no other visitors centers around the
country?

A. Not that I'm aware of.

Q. What's the purpose of the visitors center?

A. It's basically a museum that shows how Wal-Mart

began and denotes the changes and history of the company.
Q. So if I went down there, I could kind of get a tour
through the history of Mr. Walton's development of the

company from the 1950s onward?

A. Yeah. The company started in 1962. So from then,
yes.
Q.V And I take it that visitors to the museum are able

to receive items that bear the logo on them; is that
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right?

A. Yes, they can purchase items there.

Q. Stickers -- I mean, pins?

A. Yes.

Q. What other items that bear the logo are for sale
there?

A. I don't have an inventory, but I've seen buttons and

pins and badges and those kinds of things.

Q. Am I correct, these are for sale? They're not just
given away?

A. Some may be given away. But they are for sale, yes.
Q. Are you aware of which ones are given away versus
which ones are sold?

A, I am not.

Q. Other than the visitors center here in Bentonville,
I take it these items are not for sale in other locations

around the country at Wal-Mart?

A. There is also a building that belongs to Wal-Mart.
It's called the David Glass Technology Center -- I'm
sorry. It is our training facility in Bentbnville that

also has a small gift shop where people can buy T-shirts
and pens and pencils and those kind of things with the
smiley -- with this logo.

Q. Any other locations where these items are available

for sale?
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A. Our store sells some items like this, but not
directly, that I know of.
Q. Are you aware of whether Wal-Mart carries items for
sale of either the logo as we see in Exhibit 14 or any
other form of a happy or a smiley face that -- I'l1l leave
it at that.
A. Yes. I have seen products in our stores sold with
that ornamentation.
Q. Can you give me some examples?
A. I have seen erasers and, I believe, pencils and
those kinds of products.
Q. Anything else?
A. I believe I've seen T-shirts and apparel items with
that logo on it.
Q. I just want to exhaust your memory.

Is there anything else you recall being sold at
Wal-Mart that bears the logo or any kind of a happy face
or smiley face logo?

A. Not that I can recall.
Q. Let me ask you the same question, but this time
let's take the logo out of it, the actual design.

Are you aware of any items being sold at Wal-Mart
that bear the word "smiley"?

A. Not to my knowledge.

Q. Do you know who Julie Lyle is?
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A. Yes.

Q. She works at Wal-Mart?

A. Yes.

Q. What is her position?

A. She's vice president of marketing.

Q. Do you work with her?

A. Yes.

Q. Here in Bentonville?

A. Yes.

Q. Do you report to her or does she report to you?
A. I report to her.

Q. I'm going to show you, Mr. Steiner, a document that

was prepared and produced in this case by Wal-Mart through
its counsel. It's identified as Wal-Mart's supplemental
response to Franklin Loufrani's Interrogatories Number 3,
14, 25, and 29.

All I want you to do is -- I'm going to turn your
attention, in particular, to page 3 of that document. It
has on page 3 the description of the goods and services in
my client's trademark applications for which we are
seeking a registration. And you'll also see on pages 3,
4, 5, 6, and on to 7, that from time to time there is a
strike through of various listings of goods and services.

All I want you to do -- and you can take your time --

and we can go off the record and you can just look at it
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~~ 1s review the description of the goods and services
here, and explain or tell me if you can recall Wal-Mart
offering any of the goods or services here that actually
bear the logo on it; the logo itself as placed on the
good. That's what I'm looking for.

And just to further clarify here -- sorry for the
lengthy question. Where you see the strike throughs,
counsel for Wal-Mart has indicated that those are not
goods or services that are being offered in any way in
connection with a happy face or the logo. So that's a
starting point.

What I'm looking for, though, is with respect to
everything else, do any of these goods, to your
recollection, actually bear the logo itself?

A. Okay.

Q. I'm distinguishing that from being offered at
Wal-Mart which uses a happy face. I'm talking about the
logo being on the good or service.

MR. RINKERMAN: And I'd ask the witness to
please read the question as well that's being asked in the
document so you have a good feeling as to what was
specifically asked for and what the response was.

MR. BARON: Yes. Absolutely.

Q. (Mr. Baron continued.) If you want to start on

page 2, the Interrogatory Number 3 is there. And then the

DONALD COURT REPORTING, INC.
P.O. BOX 1733 Springdale, AR 72765-1733
(479) 756-2256 FAX: (479) 751-9153
CONFIDENTIAL



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

CONFIDENTIAL 49
supplemental response starts below that. And then you get
into the categories of goods and services.

So tell you what, why do we go off the record. You
can take a few minutes to familiarize yourself.
A. Okay.
(Wherein, a break was taken from 11:45 a.m. to 11:56 a.m.)
0. (Mr. Baron continued.) So, Mr. Steiner, now that
you've had a chance to read Interrogatory Number 3, the
supplemental response, and take a look at the lengthy list
of goods and services that form part of my client's
application, are there any that come to mind where

Wal-Mart has actually put the logo actually on the product

itself?
A. To say that Wal-Mart's put it on, I think, is
incorrect. But manufacturers that supply Wal-Mart

probably have, ves.

Q. Without breaking down the manufacturers, I'm more
interested in what products actually bear the logo itself.
So I'll hand you back the interrogatory answer.

MR. RINKERMAN: I'd like to ask counsel to
clarify.
Are you asking what products are used by Wél—Mart
with the logo on it for any purpose or -- I think there's
a little ambiguity as to what you're asking.

Q. (Mr. Baron continued.) Let me try to clarify it.
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I am interested in identifying on that list of
products and goods which products are available at
Wal-Mart that actually have the logo embossed on the
product?
A. I am not an expert in merchandising, nor is that
what I do. But I recall seeing it on Band-Aids, bandages,
those kinds of things. All the items that are listed in
this section -- this supplemental response to
Interrogatory Number 3, I do recall seeing it on coffee
mugs and T-shirts and pencils and frames and those kinds
of things. I can't give you specifics, but I am pretty
sure I've seen it on soaps before.

Do you want me to go through this entire list and
tell you the ones that I remember and not remeﬁber?
Q. Yeah. I want to know which products -- which goods
that are listed there, Wal-Mart has had on the shelf in
your tenure that actually have the logo on it.
A. Other than the ones I just said, I couldn't be sure
to tell you for sure or not.
Q. That's fine. Mr. Rinkerman asked you some questions
about whether you had seen the use of the logo or a happy
face design in other context outside of Wal-Mart.

Do you remember being asked those questions?
A. Yes.

i

Q. And I believe you indicated that yes, you had seen
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such; is that right?
A, Yes.
Q. Taking you back now to the point in time when
Wal-Mart was considering selecting the logo, were there
discussions within the company about its prior use, that

happy face's use out in American culture?

A, Yes, there were discussions.

Q. Did you participate in those discussions?

A. Yes.

Q. And what was the nature of the discussions, as you

recall them?
A. As I recall it, we discussed whether that mark was
owned by some other individual or company.
Q. And were there any conclusions drawn within the
company about that?
A. After some due diligence, it was learned that it was
a very ubiquitous logo or mark, and that it was not owned
by any particular individual or group.

MR. BARON: That's all I have. Thank you
very much, sir.

MR. RINKERMAN: I have a few follow-up
questions.

FURTHER EXAMINATION

BY MR. RINKERMAN:

Q. I'd like to direct your attention, Mr. Steiner, to
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Exhibit 16 again.

And ask you: Do you know Boo Randolph?
A. Yes. I've met her before.
Q. Do you know what her -- does she work in the
visitors center?
A. To my knowledge, she does.
Q. And do you know why Wal-Mart may retain records such
as the ones that comprise Exhibit Number 167
A. I would say to keep track of the inventory that they
have at that location.
Q. Do you know why, in fact, smiley products are sold
or provided at the Wal-Mart visitors center?
A. People respond to it. It resonates well with
consumers, and they like to have them.
Q. You were asked by Mr. Baron, had the smiley image
been used with words such as "Better every day" and then
with "Happy days are here again" and then with the term
"rollback."

Do you recall that series of questions?
A. I do.
Q. Do you know if in those uses, whether or not there

was any consistent visual element in each of those uses?

A. For Wal-Mart's purposes?
Q. Yes.
A, Yes.
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Q. Can you explain your answer for us?
A. Is the smiley face, the circle with the -- yellow
circle with the eyeballs and the smile.
0. And Mr. Baron also asked you about various
television uses of -- by Wal-Mart, including, for example,
a use with a Zorro type outfit and then with a James Bond
type outfit.

With respect to Wal-Mart's advertising on television
that may have involved smiley, has there been any

consistent visual element in all of those commercials?

A. Yes. The one consistent element was the
domination -- or the dominant smiley face.

Q. And would that same answer be true with respect to
the printed circular use of the -- by Wal-Mart?

A. Yes.

Q. You've described for Mr. Baron what Wal-Mart means

by the term "rollback."

Can you again explain briefly what that means in the
Wal-Mart context?
A. Rollback at Wal-Mart means a temporary reduction in
price that is then passed along to consumers.
Q. Is that -- how would you characterize that in terms
of what Wal-Mart offers to consumers as a retailing
service?

A. I'm not sure I understand the question.
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Q. Is that part of the Wal-Mart philosophy, retailing?
A. Yes.
Q. Can you elaborate -- can you describe what that

means in the context of the Wal-Mart philosophy?
A. Wal-Mart builds its business on having the best
prices and being able to give customers those best prices
as we receive them. So if a supplier lowered a cost to
Wal-Mart, Wal-Mart would then potentially lower the price
of that product to them under the guise of rollback.
Q. And 1is the smiley image always used in conjunction
with the word "rollback" by Wal-Mart?
A. Not necessarily.
Q. Have you ever seen it used outside of the use with
the term "rollback" spelled out?
A. Yes.
Q. Now, you mentioned greeters at one point in one of
your responses to Mr. Baron's guestion.

What is a Wal-Mart greeter?
A. A greeter is the person inside the store that stands
near the entrance, hands out stickers or buttohs. They
provide carts to customers. They also mark returned items
so that they can be returned properly through the system.
Q. On the stickers that are handed out, do you know if
the word "rollback" appears on the stickers that are

handed out by greeters at Wal-Mart?
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A. Not that I know of.
Q. Do you know of any unique garb that greeters wear
when they're serving a function as Wal-Mart greeters?
A. Yes. Most wear a vest that many times would carry
the mark in question, the smiley face. And also buttons
and lapel pins and any number of things like that.
Q. Are you aware of whether or not the vests have the

word "rollback" on them or not?

A. I don't believe it does.
Q. Would you take a look at Exhibit 17.
And I'm going to ask you again: Are those examples,

to your knowledge, of the use of the smiley image without
the term "rollback" associated with it?
A. Yes.

MR. RINKERMAN: I have no further questions.
Thank you, Mr. Steiner.

FURTHER EXAMINATION

BY MR. BARON:
Q. I'm just going to show you a button and ask if you

can identify that (indicating).

A. Looks like a button with a smiley face on it.
Q. Is that the logo?

A. Looks very much like 1it.

Q. Can you tell one way or the other?

A. I mean, there is subtle differences, but -- no.
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(Wherein, an off-the-record discussion was had.)

56

MR. BARON: I'd like to have this marked as

LF-1.

(Wherein, Deposition Exhibit LF-1 was marked.)

MR. BARON: I'm done.

(Wherein, at 12:09 p.m., the deposition was concluded.)
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STATE OF ARKANSAS )

)
COUNTY OF WASHINGTON )

I, BECKY J. PARKER, Certified Court Reporter, a
notary public in and for the aforesaid county and state,
do hereby certify that the witness, TROY DAVID STEINER,
was duly sworn by me prior to the taking of testimony as
to the truth of the matters attested to and contained
therein; that the testimony of said witness was taken by
me in machine shorthand and was thereafter reduced to
typewritten form by me or under my direction and
supervision; that the foregoing transcript is a true and
accurate record of the testimony given to the best of my
understanding and ability.

I FURTHER CERTIFY that I am neither counsel for,
related to, nor employed by any of the parties to the
action in which this proceeding was taken; and, further,
that I am not a relative or employee of any attorney or
counsel employed by the parties hereto, nor financially
interested, or otherwise, in the outcome of this action;
and that I have no contract with the parties, attorneys,
or persons with an interest in the action that affects or
has a substantial tendency to affect impartiality, that
requires me to relinquish control of an original
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it is certified and delivered to the custodial attorney,
or that requires me to provide any service not made
available to all parties to the action.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

V. Opposition No. 91/152,145

Wal-Mart Stores, Inc., ) Opposition No. 91/150,278
) Opposition No. 91/154,632
v. )
)
Franklin Loufrani )
)
Franklin Loufrani, )
)
)
)
)

Wal-Mart Stores, Inc.

DEPOSITION EXHIBITS OF TROY DAVID STEINER

Exh. Description
14 Bates pages WM/LOUFNI0001517 through WM/LOUFNI0001524
15 Bates pages WM/LOUFNI0000001 through WM/LOUFNI0000056
16 redacted

17 Bates pages WM/LOUFNI0001466 through WM/LOUFNI0001484




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

APPLICATION FOR SERVICE MARK REGISTRATION

Mark: Miscellaneous Design
Class: International 35

TO THE COMMISSIONER OF PATENTS AND TRADEMARKS:

Wal-Mart Stores, Inc., a corporation organized under the laws of the State of
Delaware, with its principal place of business at 702 SW 8th Street, Bentonville,
Arkansas 72716-8095.

The above-identified Applicant has adopted and is using the SERVICE MARK shown in

the accompanying drawing for:

Retail department store services, in International Class 35

and requests that said mark be registered in the United States Patent and Trademark Office on the
Principal Register established by the Act of July 5, 1946.

The mark was first used in connection with the service at least as early as January 31, 1996,
was first used in interstate commerce at least as early as January 31, 1996, and is now in use in such
commerce.

The service mark consists of a yellow circle with two eyes and a smiling shaped mouth.
Color is integral to the mark.

The service mark is used the advertisements, promotional materials, and in others manners
customary in the trade. One (1) specimen, per class, showing the mark as actually used is
presented herewith.

Applicarit hereby appoints Barbara L. Waite, Janet F. Satterthwaite, Mark B. Harrison and
William D. Coston of the law firm of Venable, Baetjer, Howard & Civiletti, L.L.P., 1201 New
York Avenue, NW, Suite 1000, Washington, D.C. 20005, members of the Bar of the District of
Columbia, to prosecute the application to register the service mark described herein, to transact all
business in the Patent and Trademark Office in connection therewith, and to receive the Certificate

of Registratioh.

EXHIBIT
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Wal-Mart Stores, Inc. v. Franklin Loufrani )
Wal-Mart Exhibit No.: 14

Opps. Nos.: 91/150,278; 91/154,632; and 91/152,145

- WM/LOUFNI00001517



Declaration of the Applicant

I, Sallie L. Stroud, Vice President of the Applicant, declare that 1 believe that Wal-Mart
Stores, Inc. is the owner of the service mark sought to be registered; that to the best of my
knowledge and belief no other person, firm, corporation or association has the right to use said
mark in commerce, either in identical form or in such near resemblance thereto as may be likely,
when applied to the services of such other person, to cause confusion, or to cause mistake, or to
deceive; that all statements made herein of my own knowledge are true; that all statements made
herein on information and belief are believed to be true; and further that these statements were
made with the knowledge that willful false statements and the like are punishable by fine or
imprisonment, or both, under Section 1001 of Title 18 of the United States Code and that such
willful false statements may jeopardize the validity of this application and any registration resulting
therefrom.

Signedat _pentonille, AR ,this 6 dayof septepber intheyear 2qq3 .
Zen WAL-MART STORES, INC.

; ;Z Stroud

Vice President

#316906

WM/LOUFNI00001518



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

- APPLICATION FOR SERVICE MARK REGISTkATION

Mark: Miscellaneous Design
Class: International 35

TO THE COMMISSIONER OF PATENTS AND TRADEMARKS:

Wal-Mart Stores, Inc., a corporation organizedunder the laws of the State of
Delaware, with its principal place of business at 702 SW 8th Street, Bentonville,
Arkansas 72716-8095.

The above-identified Applicant has adopted and is using the SERVICE MARK shown in

the accompanying drawing for:

Retail ‘departmcnvt store services, in International Class 35

and requests that said mark be registered in the United States Patent and Trademark Office on the
Principal Register established by the Act of July 5, 1946.

The mark was first used in connection with the service at least as early as January 31, 1996,
was first used in interstate commerce at least as early as January 31, 1996, and is now in use in such ’ <
commerce. ' Q‘/

The service mark consists of a yellow circle with two eyes and a smiling shaped mouth. %
Color is integral to the mark:

The service mark is used the advertisements, promotional materials, and in others manners
customary in tﬁe ﬁ'ade. One‘ (1) specimen, per class, sho&in_g the mark- as éétually used is
presented he,rewith.

_ Applicant hereby appointé Barbara L. Waite, Janet F. Satterthwaite, Mark B. Harrison and
William D. Costqn_ of the law firm of Venable, Baefjer, Howard & Civiletti, L.L.P., 1201 New_
York Avenue, NW, Suite 1000, Washington, D.C. 20005, members of the Bar of the District of
Columbia, to prosecute the application to register the service mark described heréin, to transact all
business in the Patent and Trademark Office in connection therewith, and to receive ﬂ{e Certificate

of Registration.

WM/LOUFNI00001519



D@claration of thg Applicant

1, Sallie L. Stroud, Viée President of the Applicant, declare that I believe that Wal-Mart
Stores, Inc. is the owxié of the service mark 'sought to be registered; that to the best of my

knowledge and belief no other person, firm, corporéti_on or association has. the right to use said

mark in commerce, either in identical form or in such near resemblance thereto as may be likely,

when applied. to the services of such other person, to cause confusion, or o cause mistake, or to
deceive; that all stétements made herein of my own khovﬂedge are true; that all statements made
herein on information and belief are pelieved to be true; and further that these statements were
made with the knowledge that willful -false statcmetps/ and the like are bunishable by fine, or

mpnsomnent or. both, under Section 1001 of Title 18 of the United States Code and that such.

willful false statements may jeopardize the validity of this application and any reglstranon resultmg

, -
Signedat_pentonville, aR this_26. dayof septepbes inthe year 2901 .

therefrom.

Ben’ .~ WAL-MART STORES, INC,

Vice Presxdent

#316906

WM/LOUFNI00001520



! 10-08-2001 ) | “ '

1J.8. Patent A TMOfo/TM Mali Rept Dt #9¢

i | DRAWING PAGE

Wal-Mart Stores, Inc.
702 SW 8th Street .
C Bentonville, Arkansas 72716-8095
; ~ Firgt UséDate: At least as early as January 31, 1996
Firstuséin commerce: At least as early as January 31,1996 -
‘ . Goods/Semces ' Retail department store services, in International Class 35
e
i

SUBLISHED
)3/05/02 |

1

#316906
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First LUse Date: ot leust as early

First Use in Commerce;
at Ygast
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: ) : P Your Choice
Mentadent* Value Pack ) Was &7
" o o S o M B Strength Tylenal® Bonws Peck Saloriivest
outhtr ah e v Guleups or gelioks * 2260 Shaiipeo or Condticher
¢ 20u2. mowhutwh vtk agpimak + 128 e ?;ico of 100 + 1050z Spiitz or Bamdold Haw Sproy

76320901
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MART

Pricos Good Janvary 31 - Febrva

{

B R

Was 13.68

10-03-2001
U8 Patent 8 TMOTG/TM Mail Rept D 43¢

Ultra Tide® Powder Loundry Detergent
« 85use regulor or 8Tuse with bleach

g -

Hershey's® -
Volentine Cho:olahw;amily Packs
« 16.7-02. Hogs or Hugs Wi Almonds ot
180z Kines, Kistes wikh Almonds,
Miniatures, Redse's® Minlalures of
Yor® int Puities
h packages

=4 .5
. ppma ( 10N
(i I - "d‘
uaad et Your Choice
,;, T our C

- 2for'

R mm'mt
] —

- Dove® or Caress® Soap

5 « four 4.75-or. bors of Dove

Yo‘"_' Woash with Borws A
Choice « 10-ox. Dove Moisturizing

Mentodem'\éclua Em ot Was 6.97 o o Sofectves 1oz Dove Moo
+ 5202 Yortor " of int Str Tylenol® Bonus Pa Salon ives® Hair Care : with Bonus Pout,
roihpade pls S22 20, i by pai:‘?:h Al : : 2200 oc Condiionar Bonus Buy, Was 3.87
* 200z mou u: ~ 125 for the price of 100 .+ 1050z or ExroHold Hoir Spray WAL*MAR

- 76320901

- m = W
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nd they'ré getting
etter Every Day —
ist like our prices.

Your Choice

itine Chocolate Family Packs
“oz. Hugs or Hugs with Almonds or

z. Kisses, Kisses with Aimonds,

atures, Reese’s® Miniatures or '

® Peppermint Patfies
ve holiday peckages

Was 12.68

. Ultra Tide® Powder Laundry Detergent
; * 85-use regular or 67-use with bleach

200-0z. Ultra Tide®

or Ulira Tide® with Bleach liquid,
or 85-use Cheer® powder,

Your Choice, Special Buy

)

Mentadent

A ATRD

=
MADE IE\‘ Ty

AT

Your Choice

; Your Choice
k Was 6.97
Extra Strength Tylenol® Bonus Pack

> Gelcaps or geltabs
° 125 for the price of 100

: | ——
ident® Value Pack

2. Tartar Conlrol,FreshMint or CoolMint
saste plus 5.2-0z. refill
= mouthwash with toothbrush

Wal-Mart Stores, Inc. v. Franklin Loufrani
Wal-Mart Exhibit No.: 15
Opps. Nos.: 91/150,278; 91/154,632; and 91/152,145

. Exciting,
New and Only

3 at Wal-Maril
§ Lock fnside
2 Ju for....
S . our new McKids” and

McBcby” Bronds plus
a sompling of our
new line from the

Kathie Lee* Collection
for spring 19961

Dipire

Your Choice

2 f0r$ i

Dove® or Caress® Soap
¢ Four 4.75-0z. bars of Dove
or Caress, Special Buy
° 10-0z. Caress Moisturizing Body

¢ r Wash with Bonus Pouf, Bonus Buy "
AL & Lo Choice lo-o}z‘. Do'\:e Moisruriz}ng Body / L |
Salon Selectives® Hair Care Wash with Bonus Pouf, %
« 22-0z. Shompoo or Conditioner Bonui Buy, Was 3.87 ] ] / \_/\
* 10.5-0z. Spritz or Extra-Hold Hair Spray ‘é_jﬁﬂsﬁfw‘: Z—\‘.F—:T JI/' —

TTAB Opp. # 91/150,278
WM/LOUFNI0000001
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Earth Day
is April 22nd!

in in the celebration! Find out what
our associates and vendor-partners are

doing to help keep the carth safe and

:autiful, See how you can help by
.«ading our special environmental
section and by locking for our earth

ps throughout this circular!

/e want to thank our associates from

New Mexico for modeling our great

ring fashions!

Semi-Gloss
Galion, Every Day
Wal-Mart® ColorPlace®
Exterior House Paint
Mildew- and chalk-resistant, lade- and
lister-resistant, Available in a variety of
olors. Manufacturer's 15-year warranty.
K:)

‘lat, Gallon. Every Day ........... 9.97
Jatin, Gallon, Every Day . ........ 11.97
FE

2m§3‘3

Kellogg's® Corn Flakes
+ 18 ounces

94

Your Choice
Every Day

Always Quality. Always Fun™

e

Boys' McKids® Tops or Shorts

Mix-and-match separatas for several dilferenl looks.

Short-steeved, crew-neck tops lealure one front

embroidered pockel. Assorled solid colors. Pleated

;Ijlorts4 a7re available in various piaids. 100% cotton
izes 4-

/ bz _C_,-— -
ek

- boan

Prices good March 31 through April 6, 1996.
Lo g

g —
o L

e i G0
&" Youv H_e

Each

Playtex*® Cross Your Heart Bras
Chaose from selected styles.
Style Nos. 173, 966, 4770, 4684, 4980.

MADE IN THE
[l
e T

% Your Choice

Bath Soap Assortment

+ 6, 5-0z. bars Dial . Dial Spirit or
Irish Spring ; 4. 4.5-o0z. bars
Moisturizing Dial Plus;

32-gz. Light or Extra Moistunizing Soii Soays

or 24-0z. Liquid Dial , Special Buy
10-0z. Maisturizing Dial Body Wasii,
Was 2.97

\W
\
’\j 73 MapE XTI

Jg \DRCagis

B
V5 I e :
é;{,r o
Richa TTAB Opp. #91/150,278
Eat Fr  WM/LOUFNI0000008
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Crysial,
daughter of
Elizabeth,

Night Receving

MADNEEN T RE
To R
WA

Stephanie,
daughter of Paula,
Gustomer
Receiving
Manager

Wisk® Laundry

Detergent

* 42-use Wisk Power
Scoop, 33-use Wisk
with Color-Hold Bleach or
80-0z. Ultra Wisk Relill

! Trentina,
"+ daughter of Opal.
... Service Desk

MADEINTHE ) . Nabisco® Cookies
gé USAY LA * 20-0z. Qrigina,
: ; Reduced Fat or

i i o] Double Stuf Oreos
4 Your Choice ; N H RS ; « 12-02. variefies Fat
R . S ; Fruit Newlons® -
Playtex® or Stayfree* PR ; i’ 11:62. Apple or Peach
Feminine Products N i Cobbl !
+ Playtex tampons

twin-pack, Special Buy
+ Staylree packs inciude
3 for the price of 2,
Bonus Buy
+ Assorted sizes and
absorbencies

MADEINTIE ‘fvfs’:%{ y s _ _ : . TN
$5 UsAl=2 m\l\"“'géC Om - Was 2.77-2.97

Pack

Scope* Mouthwash

Twin-Pack

« Original, Peppermint or
Baking Soda

+ 2, 36-0z. bollles per pack

.. Your -
D grolce § 5 | Shajs at SARPS Clul
97 v 2for : ang Save !
Each = Eg::?iyy'%'ubs 1 Clip out this special one-day trial \

¥ i membership and shop at any of the over 1
"e8 o Spice Drops. 1430 SAM'S Club locations nationwide. See
Slices or Giani Jeies; | how membership at SAM'S Club can mean !

Exira Strength . . :
26-0z, Butterscoich | Paying less for the things you use most in |

Tylenol*

+ Gelcaps or gellabs Discs, Starfight Mints | your business or home. 1
* 2, 50-ct. botlles for the or Parly Mix or i i i
price of 1 23-0z. Gummy Bears 2
<Made inthe USA | S, 1
; Ptz Membersh I
W T v embership
MADE IN THE I (= I
$E USA TS | #7 Warehouse i
i i
Your Choice ! | Name: i
Medallion® 1 . |
Tortilla Chips j Phone: i
* 10-02. Restaurant Slyle While 1 Member #176938074— Exp. 04/30/96 i
or 14.5-0z. Nacho Cheese, 5% upcharge applies on all purchases when
Every Day American | shopping with this One-Day Trial Membership. |
* 8-0z. Low Fat Baked or Choice” I Cash or Discover Card only (no checks). ]
Reduced Fat White Salsa, oice | Youmay apply for membership, subject to I
Special Buy 2-Liter Soft qualifications. while visiting any SAM'S Ciub.
) Drinks 1 iy : i
S « Assorted fiavors L €1996, SAM'S Club, a division of Wal-Mart Slores, inc A

Wal-Mart Stores, Inc.
PO, Box 116, Bl i o
Bentonville, AR 72716 g.s. Postage
B;'evaman
. Stores, Inc.
ALEXANDRIA « 5800 Kingstowne Blvd. e
VA1-568B Prinled by RRD; Newton, NC o
EZADNT AP 420 &FYSLANGN
30T YOLKUM PKWY
ALGXANDRTA VA 22104
Visit Wal-Mart on the Internet! World Wide Web: http:/fwww.wal-mart.com
Prices good March 31 through April 6, 1996. Printed in the USA on
WAL-MART S ADVERTISED MERCHANDISE POLICY - 1 15 our tm intention 1a have every item in stock. Ox hovever, an e may nat b Recycled Paper

diiculiies I this happens, Wal-Man vall sssue you a Rain Chogh (at your request) 56 you may purchase the dem a1 Tho ageertiead price when it becomes avariabie. O 1t ini o
.comparable price 10 (2duttion w price i the tem 15 0n sale). We teserve a right 1o At Quarbies 1o camea) oty puichases. Limilations void in New tenco. 1995wt TTAB Opp. # 91/150,278 Conlaining 60% Post

Consumer Fiber
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- ' Biack & Decker L:gh( and Easy lron
Stear ard ¢ry 1is. ¥ 362%H. Spesial Buy.
2 t 6 Proctor-Silex” Can Opener with Knife Sharpener

. Yite o tlack Nss 755207, Every Day.
.

Your Proclor-Sitex” 12-Cup Aulomahc Drip Coffeemaker
Choice 1o 25374 Every Day.

A-Shce Sandwich Maker

- or black fus TSNS T3¥, . Special Buy.

97

Your Choice Your
Every Day Choice
¢ Lamplight Oif Candie Assortmont Assorted Preslxge Fragrences
o Chosse i fours. 1ecian dierta
Hayley Lampligh
and her mother. Spocat Buy
Darla, -

sister of Shelly,
Sales Associate

Every
Day

Ladies’ Sigepslyirts

Your ’ Bath Scap Assortment
Choice *E.Sozn bar< Lewer 205G ard 2 7500

2 f0r 5 :

GErs Qove o Daress

Great Gifts for . .,

EASE UL - B
Bonus B¢ TTAB Opp. # 91/150,278
M WM/LOUFNI0000010
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AU E i
g
Armor All* Rain Dance
Liquid Wax and Spot & Wash
Bonus Pack

« Easy on and olt

« Clear-coat sale

« Long lasting shine

+ 16-0z. Rain Dance

+ 8-0z. Spot & Wash

R
MADE IN THE

A wenmmi
USAT =

MADE IN THE
g? Ui

MADE INTHE
USAT=
- Every Day

Turlle Wax* 2001 Super Protectant®
with Bonus Tire Foam 'n Shine
= 32-0z. prolectan! lor advanced shine
and protection of rubber, vinyl and leather
+ 21-0z. Foan 'n Shine cleans, shings
and protecis lires

Armor All"
Armor Plate’
Paint Protectant
+ Streak-lree shine

« Easy lo use

« Spray on. wipe ol

+ Safe for all finishes
- 14 ounces

96

Every Day

Rubbermaid®

5-Gallon Gas Can

Built-in fuet lilter. vent cap.

UL approved. Made in the USA.

Uniden’ CB Radio

with Antenna

* 40-channel CB radio
with microphone

* Pawerful 7-wait output

+ No. PRO510AXL

* Protects your vehicle's interior

* Blocks heat build-up and
Ever 100% of UV rays

7 * Doubie-sided siver reflection

* Double thick. double strong

94 Max Reflector Auto Sunshade

87

Of THIRLUIGUS
thar & group of
cenrg people
Banding
together to
ceme o the
ad of semeene
n desperate naed.

Our associates at one store in
Anchorage. Alaska, can serve as a
testimony to ihe power of family.

When it was recently discovered the
11-yaar-old son of Kim, an associate.
required open-heart surgery, our family
of Alaskan associates wasted little time
in raising money

tlany associates began donating
targe amounts of their pay to help jund
Josh's surgery.

Hassan was one associate vho
contributed fis entire paycheck,
representing tvio weeks of work.

‘Last year | didn't have enough
money to have a Thanksgving meai for
my family,” Hassan said. “My Wal-Mart
family hefped me out then.

“MNow this year. | had enough money
for my Thanksgiving. and ! had enough
1o help save a lite. I'd heard so much
about the boy, and L kept thinking. This
could be my son.”

“Everyone ar
&y Wal-Mart is
Cfamily to wme.
P bere to
SRE beip my

3 Jawuidlp”
Hassan The asscciates
donated theis Christmas Party funid 16
the surgery. and put together several
fund-raising drives. including an
aucuon, a bake sale 7ort il portasac
for donations

As-it turned out, «
successiul surgery
Back w school with:

$12.000 was raisec +

TTAB Opp. #91/150,278
WM/LOUFNI0000011
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Bonus Buy
A ize zap
" Cookies

Sandies
“ranlia

Every
Day

chr

Sam's

American

Choice”

Fruit Drinks

* Assorted
cranberry cockiails
or grape juices

+ 64 otnces

» Made in the USA

Flamers’ Nuts

* 18.5-07. mived nuis
of 1825 02,
cashow halves

4-Pack T-120

Video Tapes

« For general-purpose
recording

= Up to 6 Dours recarding lime

* No. 4T120VEMS

v < Your
ChLips &ﬁ Choice
Deluye Kraft’ Family-Sized

Salad Dressing

- Assorled varielies
as pictured

« &4 qunces

* Made in the USA

Selected Makeup

* 1'Oreal Color Endure with Bonus
Precision Lip Liner. Bonus Buy

+ GoverGirl Gonlinuous Wear Natura)
or Simply Powder Makeup, Every Day

* Made in the USA

N DAY

3
3
3

| % Your Choice

et Wae 1.66-1.80

Deodorant

» Choose 1.7-0z. Segrel
o Sure Wide Salid or
2.258-0z. Old Spice
High Endurance

+ Assorted scents

« Made In the USA

Vo
Alcon’ Opti-Fres’
Twin-Pack
*2.12:0z hotligs per pack
lor a total of 24 ounces
« Made in the USA

Laundry

Detergent

* Regular lormula

* 85-use powder
0i 200-0z. liquid

- Made in lhe USA

Huggies’

3-Pack

Baby Wipes

« Scented or
unscented

+ 240 count

< Made in the USA

Each

Jumbo Pack
Huggies’
Disposable
Diapers
« Styles lor bays

or guis
+ Step 3. 96 diapers
* Step 4. 72 diapers
* Made in the USA

Wal-Mar Stores, Ing.
RO. Box 116
Bentonvilie, AR 72716

N

CAH O PRESORT
Guk Raie

U.S. Poslane
PAID

ALEXANDRIA - 5800 Kingstowne Blvd. »

VA1-548 Printed by RAD; Newton, NG

Prices and items available only in the U.S.A.
Visit Wal-Mart on the Internat! World Wide We

0 o, 1'gen s
iz eohl o find egantiie s 1 nornal re Gu pur by

Wal-Mart

Stores. inc

‘ustal Customer
"ocal

FRINTED IN THE USA
ON RECYCLED PAPER
Containing 70% Post

SERS
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2 (o 8%

wr Choice. V/as 4.96 Fach
0% Cotton
Novelty Beach Towels
thOQe from 2§ x 59-ii::h
~me of today’s mos| PG
wful 29 y 59 inch AU s

a_u‘JS Potule Ch xW‘
(’; - Avans G oo e
; -6 ox
+ Made in fhe Uan,

s Your Choicc
' Was 224

T le

thpaste or

with Bonus
“oothbrush
ioriarizr coqyei .

- . ihe USA

Men 5 Sport Shtrts
C : A jeans! Choase spr
W} O”

Men s Textured Sport Shirt:
hort-slesved stylés in bpdated Jaxtur
prings: 1(!"% cetion: Sizss rn AL

Prices’ good May 29 -
throw*h June 4,199,

. Assigtant
- Manage:

a B"réd,

-

ey SR
o SR

156,

Char-Broil Mas ierﬂ')me
qu Gn

Ecmn os»“vl | 2
o ,?»L:‘%‘*’

Jumanji
ihe Ol‘ olGS[

hvailzhie At Wal-Bart's
Evety Day Low Price.

TTAB Opp. #91/150,278
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Stocker

YA
Dundrak
Sizes 32-42

96

Each

. . 2 Every Day
Was 11.94 \ Men's Wrinkle-Resistant
) Twill Pants
Men S . " o LB o_,bb " Wrinkle resistant 100% cotlon lor easy
Rayon Shirts ef:?an’;‘,')g’ care and nalural comiort

Conlemporary short-sleevad siyles lealuie Choose plain or pleated froni

| chest poackel. Prinls may viuy by store.
100% rayon. Sizes M-X1

John,
Assistant

Sizes 44-48, Every Day 18.96

national effort for the recovery ol missing chitdren and the in theil slores, was a ground-breahing initiative to

commonplace. aducalion of children and lamilies in basic safely sules promote chitd safely.
t seenis we hear aloul i every day. This program cenlers around n-slore abduclion “Clearly. Wal-Mart continues to be ahead ol ils
That's why Wal-Marl and the National Center for prevention and display hoards lealunng photos and time and tional industry leader in the protection
Missing and Exploited Children (NCMEC) have teamed informalion of missing children. ne and a national sty led _ F
= T up to lorm “The "Missing child pholos work!” said Ernie Allen, the of our mos! valuable resource — our children,” Ernie

Missing Childien’s President of NCMEC. said.
Nelwork " a “One m seven children featured in our photo “In the upcoming months and years, there wall be
program designeri disizihution program iz recoverad as a direct resull ol the miany more happy eridings o report. | want io personally
lo combat Lhis photograph. We regularly updale the displays, and lhank Wal-Mart and every single Wal-Mart associate for
camorinity aheady missing children are being tound. the role they play in sezing 10 our childien's safety.”
problem ‘Wal-tlari is & positive symbol in hometowns and the
Together vih idaal vehicte through which we can provide essantial Sec related stories, pages 9, 10, 12 and 26.
4 B vendors and child-salety infermation,  Ernfe conlinued
2 - ~ — ”‘ ;:uslomc«rs. we ‘Cote Adani. an emergency system launchied by
Lee, Peagle Greeter, with (Teem left) cenlc WALt in itA e, 188l i
e e hope (o creals Wal-tiar! o respond 10 repoits of lost or missing children TTAB Opp. #91/150,278
WM/LOUFNI0000014
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Your Choice
41. Sizes M-XL

Every Day

S
Men's Knit Shirts
Slytes by Faded Glory . Puritan’ , Specral Ediion

wnd Chip Beck - Fashion styles in uprated colors
Easy-core falirics. Assortment may vary by slore

. David,

Deparimert
Manager

Yo.ur Choice
Sizes 32-42
Every Day

2 >
Men’s Putier Shoris
Back-elastic wais! o an easy lit. Fealures 2 oversized
bacik pockels with bulian-through flaps. Choose plain-
or pleated-front styles. Easy-care labnc is lightly
sanded lor a broken-in soltness. Polyestericotion.
Colors vary by store.

Men's Pulter Shorts,
Sizes 44 48. Every Day . .... 11.94

Men’s Puritan®
Walk Shorts

Oress up or down with Ihis comifortable
classic. Delailod with front plaate
Styles vary Ly slore. Eqey o
olyester/cotion.

FAPURITAN

igfil vail,
Ceintral Oldahioma

Associates who modaled
our summer apparel,

v Have a greal

/ summer!

Vg
Great ways to save ...

Every Day Low Price ...
Because you work hard lor every dofiar.
yau deserve our vety hast price every
tume you make a purchase. You
deserse our Every Day Low Price. I's
not a sale, it's our Every Day Low Price.
U's & great way lo save,

Better Every Day ...
Il's our ongoing g
cenvnitment lo pass ' ', labvne,
even more savings on .~ GVERY DYy
to you by making our
Every Day Low Prices even belter
whenever we can. Look for the smiley
lace throughoul this ad as weli as in
your store. You'll smile as you discover
prices lhat get Better Every Day!

Bonus Buy & Special Buy ...
When you see merchandise flagged
Bonus Buy and Special Buy, you'll
know you're gelling an exceptional

Men's Casuatl Pants

Pieated ot plain lronl with side-elastic wast lor 8
comfortable fil. Features 2 oversized back pockets with
hutton-through fllaps. Fabric has a soft broken-in feal.

Vatious colors

Sizes 44-48,
Evary Day 16.94

-+ TTAB Opp, #91/150,278
! WM/LOUFNI00000; 5
L

Each value. These added values are
Sizes 32-42 our way ol saying
Every Day “Thank you for saving with us!”

b aw@ A Bonus Buy teatures an
L) item we carry evary day thal
includes an additional amount
of the same producl or anolher product
for a liniled time -
‘L‘« Y-
A Special Buy 1s an ilem we .

carry while supplies last, al 3
very special price




Stacker

B Your Choice
Every Day
Men's Watches
A great selection of name brand slyles with features
including calendars. luminescent hands and aylon,
teather or polyurethane bands

Fx

/| 97
Your Choice
1 Every Day
Men's Wallets
Choase from an assortiment ot Wrangler slyles by
Amily that make a perfect gilt lor Dad
Made in the [ISA.

Pack
Was 7.96

Men's Select Edition
2-Pack Boxers
Your choice of greal looking prints or
lartan plalds. Sizes S XL.
Made in the USA.

2
Your Choice
Sizes M-XL
Every Day

Men's Knit Shirts
A wonderful selection by Puritan and Faded Glory including
crew-nack, henley, polo and pique styles. Choose iom stripes
and solids in sagy care fabrics. Assortment may vary by store

e

Sizes 2KL-3X) Fumv Day 10.94
VALARLE

TTAB Opp. #91/150,278
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ig

) B

Garry,
hutband
of Donna
Sales Clurk

JERZEES

Your Choice

Sizes S-XL

4 i
/]
Every Uay

ink Tops cr Muscia Ghi
M cinlet H T
Y coftes Modo s the

=

e
“merchendise. Wal-Mert has teamed
1 Consumer Testing Laboratories. a
| independant commercial esting group.
snsumer Testing Laboratorics tests
voximately 35,000 Wat-hiart items annualiy for
“al! quality.

el iterns are tzsted tor fit, durabiiity in use . Each N
1shing. colorfastness. stitching quality. and Bhinkado \\ ; Sizes L:AL

an werkmanship and appearance. So, know T k Every Day

your next Wal-Mart T-shirt, jeans or other i ! nt T-Shirts

aral item has been tested for maximum Y‘ ' \ Justfor Dadt 107 Ay b slore
ction. rabiit

j Tiirsad Cait Made 7§

Size QX

TTAB Opp. # 91/150,278 .
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(A h» 245
I eNeV Ry

\‘}ﬁ% 18 Youg Choige
X &2 =5 Pacl . very Day
§€'~ T W Tj Ever(y Day

5597

Melatonin

Sam's American

Choice™ 6-Pack

Soft Drinks

- Assarled liavors R

- Some stales may choige e
7 deposit fee =

- Made in lhe USA

Snack

Crackers

- 8-0z. Chicken
irt a Biskil

» 10-0z Whent
Thins

* Reduced Fat varelivs
of 6.75-02. Beltet
Chedgais . 8.5-02

L Triscuil_ ot 9.5.02

02 T Wheat Thins

== - Made in the USA

reguiar

« Made in the USA

2 Your
Choice

Ajax Ultra®
Laundry Deiergent
« Aegular or with bleach
« 322-02 pawdes or 125-02. yad
+ Made in the USA

Was 1 786 Each

Famous Amos

Cookies

*. + Chocotate Chip
Qatmeal Raisin
ar Chocolate Clup
fecan

«120z

+ Made in the USA

T CRTLRVE SIS
%‘&%E}[fa%ﬁ 4‘“7F77Q e &
] ; o I R
¥ ,f«,qj Youst Choice
i Was 1.36
"Bonus-Sized
% | Twizzlers™
3 - 15.4-02. Pull-n-Pect
> in peach, giapa.
wild berry or cherry
« 17.6 0z. shrawberry
lwists or chetry bites
+ Made in the USA

210D

Hi-C* Fruit Drinle (3
+ Ecto Cooler. Grape, {34
Fruit Punch. Orange
ur Boppin' Barry

+ 100% compiete
and batanced lor
all lile slages

2+ 251bs. o the

i price of 20

7« [Made in the USA

+ 1 gal
+ Made in the USA

Wal-Marl Steres. Inc
PO Box 116
Renonville. AR 72716

e EXANDRIA - 5800 Kingstowne Blvd. «
VA1-52B Prinled by RND; Newton, NC

« 80-ct. 3-mgq. stength.

£« 120-cl. 1-mg. shienglh,
regular or sublingual

) Yohr Choice

2for$5

Assotted Soaps
« 6. 5-0z. bars Coasl Blue. Safeguard” Beige

Zes! Regular or Whilowaigr. or Irish Spring”
Original or Waterlall Blue. Special Buy

- 32-0z. Light or Extra Moisturizing Antibaclefial

Softsoap . Speclal Buy

- Softsoap starter kit wilh bady sponge and 6-0z

hody wash. Was 2.67 Each

Your Choice
Was 278

Vidal Sassoon

Hair Care

- Shampoo
conditiones.

' harr spray.

1 styhing gel
0F MoUSse

* 7.1-13 0z. (size vares

by item)
. I\Iade in the USA

CAR. B1. PRECORY
Bulk Rate
.5 Pastsye

10
By Wt idan
Stares ik

fosiat Customer

Local

TTAB Opp. # 91/150,278
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Prices good May 29 through June 4, 1996. Prices and ilems avaitable only in the U.S.A. Rt ips SACT (.
y:\L-l.l.AR S ADVERTISED LERCIANDISE ROLICY - Nts tuit hem ntentoi 12 have svary advetized dem i stogk Uccasionuly, b, an adverised em may nck be avadatts i pchase uue fo unloresean C ¥ inil 7gry Posi e ~”
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MABL IS 1
DA LED
No. 2 Yellow Pencils

+ 12t plus 2 bons
pencits makoe 14 per pack

= Wank s e
Fiskars® LSAI®ES
For Kids Scissors

i+ Choose biunt or pointad lip
* For lelt- or ngit-handed usa
+ dos. 9416, 9430

vour
Choice o ™ AADEN 1

- DAALTTY
? Post’ Cereals

s 1302 Fruly |

o Govoa Pebbtas .

2 f P \ 11 S0z, Honay-Caml
ais)) " or 18-0z. Golden Crisp

Ladies’ 5-Pocket Jean

Black vintage wash or stonewash Washes and sizes m
1007 collon Sizes 6 18 Pelite or Average. 8-18 Talt
Ladies™ Sizes 19W-26W, Was 1594

Girls” Sizes 4-16, Assorted tabne veishes, Wos 10 96

Ladies’ Sizes 15
Was 12.92

iy vary by store

12,94 {Left 10 right} Danieth

TTAB Opp. # 91/150,278
WM/LOUFNI0000019

9.96  Shelley and Amandas, ...,

1

age:
Jet




Every Day
Low Priga

51K ard for
<3 deserve
te every
urchase,

irs a grect way to save,

Better

g\art;ry = G By

1t's our ongoing commitment
10 pass even more savings
on to you by making our
Every Day Low Prices aven
betler whenever we can
Look for the smiley Jace
throughout this ad as well
as in your store. Youll smile
as you discover prices that
get Betler Every Day!

Bonus Buy &
Special Buy ...

When you see merchandise
tlagged Bonus Buy and
Speciat Buy. you'll know
you're getting an excephonal
value. These added values

Cambridge
Day Planners
+ Personal size
» Zinper or snap closu:
* Zipper Planners,

Mo. 47122, Was 16.97
- Snap Planners,
No. 47104
Every Day ... 12.97

Assorted School Binders

+ Heawy-duty conslruction
+ Choose from a wide variely of fun school patlerns
+ Mos. 94412, 26022, 29219, 29357. 29233
Looney Tunes leper Binder, No. 68200
Every Nay

..13.88

‘['.‘!:i!,‘;,'."L
BASES
A. Cork Board

- Supestor fine-grain cork

B. Dry Erase Board

+ Erases fike magic

Vour Choice 1incl
36 Was 7.96 10: ea

; 55 N
96 Five Star: First Gear Binders
I

Your Choice - D'”d" e. ight-waight nylon + Assorted colors and styles

L ngs - Mos. 29614. 29058
Every Day . H'\ndy fealures

s hatdwa.e
¥ mounting.

are our way of sa,ﬂng “Thank
you for saving with us?

A Bonus Buy

& features an item
€ carry every
day with an
addittonal amount of the
sama praduct o another
product for 2 dmited tme

A Buy s
e garry
oplies tast, S
; special

) w”“&“’“’a ‘*’“M“’A"‘“ﬁ“’?‘ |

tdni s en

(raynla ;

ALORED
: \(p;lfr]s

oY
oD

Twin- Pack 96 Big Box
Crayola Crayons
. Bnth vw:d wlom

B Jwée 4.97

36 Colored Pencils
- Pre sharpened
* Ny 684036

Nﬂ" my E‘“jd" EdCh

11/

Spacemaker Box
* Various colors
« Durabte construction

Efmer's ™
4-0z. School Glue
or Glue All

le. non- lmll

LB e e e

TTAB Opp. # 91/150,278
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Every Day Every Day Every Day A Every Day
k %7 I % e
K-300 FX-250 Texas Instruments™ Texas Instruments*
.cientific Calculator  Scientific Calcutator 35X Scientific Calcufator 30X Scientific Calculator
Faalures visually perfecl algebrac Features fraction functions. standard For advanced algebra. trigonomelry, chemisiry. A solid solution lor qeneral malh. algebra.
method, fraction functions, standard devistions. peimutation and compuler science and slabstics 1 and 2 trigonomelry and shatislics. Handles Iractions
~~-iations and regression analysis. combinations. No FX250HAS- v/ vaiiable stalislics include sestits for linear entered in radilional sumigiator denominator
FX3000MwW, regression. 3 memarins, 10 Enghshumebsic loims. Pestonns tig hmetions, loganthms. roots
conversions and 8 physical constants Ballery  powers. recyracals and lactorials Ballery
powered Slide case included. Mo T1 35X powered. Slide case mctuded Mo, TI30%

97‘ Your Choice Me
Every Day

Ulira Ink Jet or Laser Paper o iy
« Extea bright white
+ 150 sheels: 8. x 11-inch leller size

SMITIH-

CORONA

% - Was 79.67
'ect 600

- Full-lme mermory fealure

+ Fight 1ibbon system. snap-in cassettes
il setings. 1012 and 14

< Wonderaser: hokd and decimal tan leatures
« Mo, 88300

e

-3 R Security File with Bonus
[5"{&{‘)6 G hnnpm‘g/) filer tnldess inchided
Tl

+ -hour HLL eaved o to 15507 - 4.1 Was 2.93 Stoch up ¢ 278
B o1 B i + Insude dinensions : aQ’ 1 TTAB Opp. #91/150,
lll;as‘ll:;f:'(hg:\tgef:\lfnlo trames requie) 10V 200 v 87D Home Oii{ce Pros Paper ?:?rd clolgle: WM/LOUFN!OOOOOZ‘
ndly. Quachia-roll drawe: :wﬂ;ml W SN 11707300 + Use foi copiers. ik jellaser pontars: -very Day

or planl paper 1ax maclunes

... €aser dravier movement <G00 shente: B x 1E-nch letter size ‘FWﬁ\ E&fﬁ% ] r:t—n
File folders sold separately - : ’”ﬁﬁ:\—k P -

[



MADE B T
USATES

In your Wal-Mart
Automolive Department,
we can cul keys for your

# home or auto! Single- or
! double-sided keys.

Each,

Every Day

Every Day

12 Exposwes
Single Prints

2 x 6-inch Premium
Prints from 35mm
Color Print Fiim

Advanced " Photo System
Feoceasmg now available.

ALEXANDRIA » 5800 Kingstowne Blvd., «

VA1-44B Printed by ARD; Newton, NC

WAL-WMART

;7'7:‘, l;_.ﬂ(_"

36-70

Vi,

(L

Visit Wal-Mart on the Iniernet! World Wide Web: hitp-/Awww.wal-mart.com
Prices good July 28 through August 3, 1996. Prices and items available only in the USA

& 35
D

168 .

i %2/ Your Choice ot

Jumbo Pack Pampers’ Diapers o Shoulders’,

+Swe 2, 08¢, - Sued 72cl Yo p :

< Sive 3. 95 01 . Size 5. 66 it Pert Plus or Pantene’ Pro-V

il:glf L\ THI:

1 R P

Pro-V Mascara Bonus Pack
- Special pack with Giaat Line eyeliner

ST

97
& Your Choice

Laundry Detergent

+ 260-02. Ulra Wisk Liquid or 67-use
Utira Surt with Bleach. Special Buy;
85-use Surl  Was 11.68

. Yaur Choice
Was 6.24-6.97

$my e
4 Your Choice

Bic- Disposable Shavers

Super Saver Pack

+ Bic Regular. Sensitive or Sitky Touch
» 20 pes pack

AL \!ﬂi INHIE

SN,

Tylenol”

- 100 ct. Extra Strength, 50-ct. Pl
o &0-ct. ABargy-Sinus formulas

30 s
7 Each

J;EL,B? Every Day
il

Glad™ Trash Bags
Family Twin Pack

- 13-galk. 90-ct. » 30-gal.. 50ct.
- 33-gal. 36-cl. » 39-gal.. 301
Twin Pack Handle Tie

= 13-gal.. 60-ct. » 30-gal.,
Twin Drawstring

+ 13-gal.. 56-ct. + 30-gal.. 36-!

D tor> ) Shoce

Bath Soa!)) Assortment
2

Rubbermaid: 6-Gallon Gas Can

with Bonus 2-Gallon Gas Can

* Built-in {uel filter to screen ool impunties

* Flexible spout fr easy pouring

« Bonus 2-gatlon Mixmaster ' is convenient
lor nuxing fuet and od

. 4.75-0z. bars Dove or Caress .
or 6, 5-0z. bars Lever 2000
Special Buy

+ 10-0z. Dove or 12-0z Lever 2000
IMoistunzing Body Wash Bonus Packs.
Bonus Buy, Was 3.87 Each

* 10-0z. Caress Moisturizing
Body Wash Bonus Pack. Bonus Buy

4)-ct

Wal-Mant Stores, Inc.. ECit

P.0.Box 116 Bok fMato

Bentonville, AR 72716 }‘!’GD Pastaga
By Wetart
Storoe, Inc.

TTAB Opp. # 91/150,278
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Printed in the USA
on Recycled Paper
Containing 70% .
Past Consunier Fiber
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Sajel
97

Reg. 5.47 Each, Reg. 3.17-3.57
Prestone® L'eggs® Panty Hose
Advanced Formula Choose Reliance Contrel Top (Sizes A.B.C.D}.
" ntifreeze/Coolant Sheer Energy Ragular or Conlro! Top (Sizes

A.B.Q1. or Silken Mist Control Top (Sizes

*atented dual-aclion formula AB.Q). Sizes and colors vary by slore

“rotecls against reeze-up. boil-over

i-gal. conlainer (lh{;‘CE{ OIF Y-S
. bt S PRt T

. by L 17 e,

MYMagic Chef 1= \ﬁﬁ‘@} /f7 o=

H LN Y H
Magic Chef® Microwave Qven
.8 cubic feet and 900 walts of cooking power. Exclusive Cook
by Piclures’” and recessdd tumtable wilh stirrer for better cooking.
Includes cook and delrost by weight lunction and popcoin button,
Bonus Hamilton Beach 7-Speed Blender is a $14.96 value, Mu. M85KB

Sule!

@69 anig. 179.64

Sanyo® 19-Inch Color TV

with Remote

Fealwies 181-channel cable compatible
tuner. on-screen display. Wri-lingual menu
system, channel recall and sleep timer.
No. D519530/630

SAWY0

g@@@ﬁ ' N
?697 V-Tech® Pre Computer

Power Pad™

Features 35 aclivities including
Reg. 86.97 spelling. vocabulary and math. Also
includes an 80,000-word spell check
Ages 9 and up. Mo. 80-1913.

7r
9 7Each Pack
Sam’s American Choice”

3-Pacl Soft Diinks
Assotted flavors
Plus depasit wheee applicable

N
e
Lo

® (’

e o P B

£ e

| TTAR Opp. #91/150.278
Tt WM/LOUFNI0000023




Athletic
Works®
Windsuits

!-picce set

sith jacket

ind pants |
.00% nylon .
with jersey
fining
Sizes 8-16

randon,
wuJstoner

Each Set

Boys' Athletic Works®
Windsuits

2-piace sel with jacket

and pants. 100 % nylon

25 wilh jersey lining

Sizes 4-7

Hem ¥ (‘;@

[N

Each
Boys’ Athletic Works
Long-Sleeved Knit Tops

Choase irom crew and v-neck styles Some
thmesh tim Sizes 5-XL Panis sold snparately

i

14

10.94

and elasl

oG]

cuifs. 100% colton. Both in
TT T R LT 5]

p3)

Boys’ FTNY" Long-Sleeved Hockey-
Style Knit Top or Twiil Pull-On Panis

£ Your Choice, Tops in crew or v-neck st

yles wilh screenprints.
Reg. 8.94- 60% colton/40% polyester. Pants wilh drawstring

e WRLARRT (507

Every Day

sizes 4-7.

Gale!

[

Boys’ Rustler
Relaxed Fit Jeans
Made of 100, colton
denun Stonewished
mndigo o overdye black.
Sizes 4-7 Reg./Slim
Regy. 10.84

Sizes 8-16 Heg./Stim
or 8-18 Husky, Sale,
Reg. 12.84-14.81 . 9.96
Shirls sold separalely

Low Price ...
Because you work har lor every
dollar. you deserve our very best

price every me you make a
purchase. You deserve our Every
Day Low Price. It's nol a sale. it's

our Every Day Low Price
s a great way lo save.

ot -;hﬂf]‘ﬂ.
o gﬂi‘l’ Py

Better Every Day ...
's our ongoing commitment 1o
]iSS even more savings on 1o you
by making our Every Day Low
Prices even betier whenever we
can. Look for the smiley iace
throughout this ad ns well as in
your store. You'll smile as you
discover prices that gel Belter

Every Day!

Bonus Buy &
Special Buy ...

When you see merchandise
flagged Bonus Buy and
Special Buy. you'll know you re
getling an exceplionad value. These
added values are owr way of saying
“Thank you lor saving with us!”

A Bonus Buy features an item
we carry every day thal includes
an additional amount of the same
product or anothar produc! for a

linsited time

A Special Buy s an itenr we

carry while supplies last. al a very
special price

TTAB Opp. # 91/150,278
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? Your Choxce H

Sam’s American Choice” Fruit Drinks
« Assorted grape juices and cranbeny
or fruit cocklalt combinalions

Candy Selection
- Assorted varielies as piclured

Your Cholce

2 f0r$5

Cereal Selection

+ 19-0z. Bile-Size Frosted Mini-Wheals |
rl B-02_Rice Krispies Treals, 19-0z. Rice Knspias |,
t5-0z. Corn Pops or 20-0z. Raisin Bran

Your Choice

2 for$5 |

Candy Selection
-Assorled varieties as pictured!

Your Choice L)@Jﬂ

2 for$3

Snhack Bars

8-0z. Sam's American Choice * Crisp

Hice Bars, 6.5-0z. SnackWell's Chocolate
Cherry. Banana or Golden Snack Bars o

Low Fal Brownies, Oreo Biownie Bars or
Chips Ahay! Sonck Bars

Your Chot(‘e

3 for &OJ

Frito-Lay Snack Aqsorlmem

* 6-0z Original Lays . 5-0z. Baked Lays .
7 5-0z2. Reduced Fal Macho Cheese Dontos
10.5 nz. Original Frlos , 8-0z. Baked Tostiios .
15.02. Fal F1ee Rold Goll Pretzel . 9.0z. Dip-Style
Rufftes . B.75-0z. Original Redue o Fal Rulfles
ar 8-02 Nacho Cheese Dontos

L4
< Wal-Mart 9l0ms Inc,
: £ P.0, Box 116 £ et
= 3 : 2 ; Benmnvxllo. AR 72716 Us Postogs
ALWAYS LOW PRICES. /\LWAVS WAL MART fybirtin
wosy”
551 Printed by RRD Newton, NC
.. Visit Wal-Marl on the Internet! World Wide Wely; http:/Awww.wal-mait.com Printed in the USA .
<, ' Prices goad Septembev ?9 October 5,1996. Prices and items available only in lhe USA, [hned i e USAon /-
AL HARK'S ADVERTISED AILISE PO u ) frr et v £ sehyer tm may oot hp Avadats eycle g g

Khigulens I Bs Inpnens, Vial L
oruparabts ance {or ed et na o g

1211215 urimsseen Fy “no. v .
t Tt it ‘,;‘,;‘,, " Containing 70% Posl 3”17,

! Consumer Fibe:
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ica,
ighter of Lisa,

Blake,
son of Sve,
stomer Service Accounting
nager ! ' ; Assaciale

per

il
i - Al
: Audio/video

input/output
jacks

MTS
Broadcast
Siereo

Qe

ver Drivers® Chevy®
1 Piclk-Up Truck

<ed willy features, including
iing stick shilts with highlow
s and lorwardfreverse. <
istic dashboard with turning
clicking knobs and controls.
sMl-road tires, pretend running boards, glove box thal opens for secret
1ge and heavy duty blow-molded frame for added durability. 2 speeds
3 mph lorward/2 imph 1everse). 1:2-voll power. Ages 3 1o 7. No. 4210.

“elle
Jinnings”
Piece

nerware Set
ides 4 dinner plales,
upfcereal bowls and
ps in new, Wal-Mart
1sive designs!

A tremendous value packed with pienly of fealures, including MTS broadcast stereo, on-screen display,
lri-lingual menu system, steep timer and channel recall. No. DS31650

=9
95

5 Every Day
Toy Story

i Amust lor your movie collectiont
| Toy Story Read-Along
i 24-Page Story Bool and Tape,
{ EveryDay .. ...... ...5.36
L Toy Story Audio Cassette,

i EveryDay ......... ..946
Toy Story CD Soundtrack,

i EveryDay......... 1596 : ;
- All from Disney TTAB Opp. #91/150,278 |

o WM/LOUFNI0000026 |

TR

v \ L7
" E‘{ﬂ‘x My
1096
'Ji Zf Was

54.84
wleswood®

nputer Desk
aer feed slot in rear
easy accessibility
ustabie floor levelers
ady to assemble
1 hidden fasleners
sadmoor oak finish
W x 2476°D % 363714
16847

Your Choice

SO
3 1) Was 4.27
Planters® Nuts

i« 17-0z. Cashew Haives
of Mixed Nutls




Evica, . T
daughter of Lisa, :
Customer Service Manager

!
z . !
LCvery Day i
fZon i
l.ow Price ... i
Because you work hard H
for every dollar, you unserve W
our very best price every time i
you make a purchase Yo H
deserve om Evory Dny {
Low Price. s nol & sale, !
= il's our Every Day Low Price <
Little Tikes® Deluxe Workshop . s agreat vy lo save i"
i
{
i

Tools and hardware included, along with a project work desk

'lay5k00|® COOk ’n P'ay KitChen Center wilh hammer, saw, wrench, screwdriver, level, chisel,

Ihat has a smoolh drawing surface. 18-piece accessory set
JMy-equipped prelend kilchen wilh a complete set of al)plnnrm and T-square, 2 nails, 2 screws, lool caddy and 6 hooks. Work Beﬂei’ EV?W l)ay e
| accessories. las microwave with opening door and bell, doil high chaii surface has a working vice, plus holes lor altaching screws ' Itz our ongomg o ommmnpnr
and breakias! bar. Folds in a snap lo only 11 inches wide! Ages 2 and up. and nails. Also has lols ol rcomy slorage shelves. : 10 pAss aven g i
No. 50750 Ages 2 and up. No. 4601. on ta you by makino o l
. Blake, Lvery Day - i
(R \ ‘;";’,‘* “ sullt Lo sonof Hannalaura, Lowe fl"K €5 o Ve "\
f " SRl ) '(,y\’ D\\' Slocker even hetler -\(i)“r 3
i /’ J} 1 < S 3 Y - ’ " “' “? whenaver va: (‘Jﬂ’ {;
1 ; . H N E can, Just ool b
5 ’J]‘\x)am ﬁ)hg;ce ;- : : ( P Waq ,-‘/ fou five v lace thinughout
S ~;. : = 21.97 Ihis atf as woll as w1 your slore, |
isney’s® Touch 'n Crawl Babies Hasbro” Sit 'n Spin . Yqu’!l smile as i’ou distever 1
Sitinfant tays thal crawd at the touch of baby's Turn the wheel and around prices thal gel Better Every Dayl [
inds. Crawls lor 8 lv 10 seconds ... designed . you go! Base remains
w encourage yo: ir ovn lillie one lo cravwl L stationary on flat surfaces. :

towards it. 14734. Ages 1%41o 5% No. 34640.

Bonus Buy &
Special Buy ...

Wheti you see merchandise
flagoed Bonus Buy and

Special Buy. you'll know! you're
qo!hnq an exceplienal value

The added valies are o way
of saying, "Thank you
far saving with us!”

g

Kenyon,

{

gramison

ol Wes A Bonus Buy i

Stocker teatures an tem t
{

we cany evety day that ncludes
an additional amount of the same
product or another product for a
limited time

T

el

X

e

A Special Buy is an item we carry g
while supplies fast. al a very 5}
¥
1
:

special price. W ""”

cy (;, | Sesame Street”
(o 4) Tumbling Ernie Lo /
N Real lumbling action! Ao
7 Was Push him forward and
11.97  he lumbles ali by himsell.
Ages 2 lo 5. No. 62211.

TTAB Opp. # 91/150,278
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by

i For$é;

Frito-Lay® Assortment
- 14.5-0z. Boritos” Nacho Cheese Torlilla Chips;
14-0z. Rullles” Origina! Potato Chips;
16-0z. Tosfitos~ Restaurant Slyle Medium or Mild Salsa

Your Choice

Was 2.27 Each

Nabisco® Snack

Crackers

* 8.0z, Sociables or
Chicken in a Biskit’

- 9.5-0z. Triscuil’

- 10-0z. Wheat Thins*

- Reduced Fat varieties
of 8.5-0z. Triscuil’, Lo -
9.5-0z. Wheal Thins” : Rl L
or 6.75-0z. BT
Better Cheddars

Your Choice

—
? $3 oo
“=For ,

Famous Amos®

Cookies

+ Choose 12-0z.
hags of Chocotate
Chip & Pecans,
Oatmeal Raisin
Cinnaman or
Chocolale thp

b
e’
'}/( - (11,“,,
i (O

or Topping

« 20- to 21-0z. can

(size varies by llavor)

ESANT 8 m’)d Lz

Your Choice

Q.}ac.‘ﬁgg

GERMANTOWN = 20910 Frederick Rd.

MDS5-62 Printed by Century; Winchesler, VA

T8es

N"‘ PMum‘u

s i th
price Ol mduclmn i z- ll nu- item Is on salry.
19Ul Wal Marl Stuges, Inc. printed In 1ho 1S,

2t
> Your Choice ¥
Comslock" Pie Filling

IV‘I ll\”lllS
i u

/ Was 8.47
Pepcid® AC*

Acid Controller” Tablets
« Package of 40 tablels for

Twm Pack Pepsodenl’*’

or Aim® Toothpaste
Regular or lartar conirol

2, 6-02. lubes - Special Buy

Twin-Pack Oral-B* Indicator Toothbrushes
* A5 'orled styles « Was 1. 97 Each Pack

1dverhised puce

the price of 30

r il hecopa I
We 1esarva the right in hm-l qianliftes fo normal

v{d(
St ,,‘Mﬂ"

Wal-Mait Stores, ine.
P.O. Box 116
Bentonville, AR 72716

Visit Wal-Mart on the Internet! World Wide Web: hitp://www.wal-mart.com
Prices good November 1-7, 1996. Pnces and items avallable only in lhe Uo/\

WAL-HANT 'S ADVERIISE)
advoniand ot n ( nul (k'
g

YU

o
toin at
es. Linttalinns voiet in

nner

5 Pack

Your Choice
Bath Soap
Assortment

- Choose 12, 5-0z. bars
of Coast” Original Scent,
Saleguard” Beige.

or Zest" Original

Aqua or Wiitewaler
Fresh

Yom Choice '_
- V'l i

Y -

5 For &
Was 3.28- 3.78 Each
Head & Shouiders™
or Pert Plus®
Shampoo Plus
Conditioner in One

- Assorled formulas
» 15-0z. bollle

i
1644 =
Your Choice

Huggies®

Disposable Diapers

- Choose Slep 2, 3, 1or 5
for boys and girls
- Soft, quilted cover

. lmproved iealk-lock sysicm

Yowr Choice

Y7

Every Day

Hefty Cinch Sak™
Trash Bags
» 13-gal., 30-cl.
- 30-gal., 20-cl.
» 33-gal., 15-cl.
» 39-gal., 12-ct

cen
fulk Rate
1S, Pastage
PAID

By Wal-Mart
Stores, Ine

TTAB Opp. # 91/150,278
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DKA/100 Mtz CPU

s 635 VB Hard Drive

figit Wal-Mart on the kiternet! Werld Wide Wek:
DEEe/rnnnL et conn

’ IADEFENTEALE DAY
|

Sanys® 26-nch Color TV

! A'must for any couch potatol

i On screen menu. channel recall,
! sleep timer and more. No. DS25630.

£

AST® Adventure 4100 Mubtimedia Compiter

Fvery Day

with 14-tnch SVGA Color Monitor
Outstanding quality, performance and the computing power
needed to run today's demanding computer softwzre.

Includes 14.400 fax modem. Monitor has 13.1-inch view field.

No. 650041.
Software package includes:

Microsoft® Windows 95 Installed, Microsoti® Works 4.0,
Microsofi® Money 4.0, Microsoft® Encarta 96,
Microsoft® Golf 2.0 Multimedia version and more!

/ Availabie

! at Wal-Mart's
Every Day
Low Pricel

P Join one of Disney’s

TTAB Opp. # 91/150,278
WM/LOUFNI0000029

Disney's® Toy Story

To infinity and beyond ...1




g,,den.

Sty

aphane
nn elm

Smal“w‘ o igviaan G
a5 ;
chrlsm‘

The A ; - ; PRLLRREY,
" iy - Mary Chapin Carpanter, A Place In The World,
B Columbiz

1 C‘ark Jusl The Same, Jarnry:Nastiviie
I“l IRL me, Sheriy Aive
Yerr .

e AL
hlcl’hmtnm Closzing

Prioy ~

x ‘96, priofily

mi
various ARists, Dance

Wal-mart Stores, Inc.
P.O. Box 116

Bentonville, AR 72716
By Wal-Mart
- [ Lt Stores, Inc.
- L e ——

Prices good
#=2 Mov.16, 1996 thru Jan.1, 1997,

MART‘S ADVERTISED MERCHANDISE POLICY - It is our firm intention . B e, o %) T
ve every advertised item in sgwck Qccasionally, however, an advertised . voeTnRres bbbt
nay ng be avallable for purchase due to unforeseen difiicullies. If thxs L 1

2ns, Wal-Mart will issue you a Rain Check {at our requesl) so you may oca

ase the :Iem al the advertised price wi lem comes available. Or, if you

5 we will sell rou a sxmllar itern'at a comn |IJ Jmce {or reduclion’in price

ftem is on sale), We reserve the right to limit

ntities to normal retail TTAB Opp #91/1 50,278
%s’%s' h‘EITJuSa/'\.O"s void in New Mexico. *1996 al Mart Stores, Inc. WM/L OUFN 1000003 0




CRAL A

g

M)

g

Liquid Hand Soap Assortment
+ Choose fram various foimulas

of Sollsoap or liish Spring’ 22.5-0z.
tamily size at the regular 15-0z. price

lHershey's™
Family-Sized Assoriment
~ 17-0z. Reesa’s” Miniatures York
Peppernmint Patlies, Original iKisses , Kisses
with Almonds, Assorted Miniatures or Hugs®

[-; Was 1.0
Salon Selectives”
Shampoo or Conditioner

» Various tornwlas .
= 22.5 oz. at lhe regular 15-0z. price

5-Quart Castrol*

GTH SAE 10W-30 Motor Oil

« The most protection against volatility
burn-ofl

- Provides maximum proleclion against

both viscosity and thermal breakdown

¥ Sweetheart Teddy Bear
' Assoned styles

Your Choice

97 Assoried
Valentine’s
Candy
+ 16-02. bor

7796

i/ Your Choice

LA Hanes Her Way*
<. Y‘f""‘“" 7-Pack Pan

Chooedwhin AB Opp. #91/150,278
or high thigly M/LOUFN1000003

Pack Gost3
AU

Cover Girl* Special Value Pack
Liquid with Bonus

+ Choosa from various shades
« Powder included al no additional cost

o1 Prices good January 29-february 4, 1997




Every Day
Low Price ...
Because you work hard for avery
datlar, you deserve our very best
price every lime you make a
purchase. You deseive our Every
Day Low Price. It's not a sale,

il's our Every Day Low Price.

It's a great way 1o save

Better Every Day ...
I's our ongsing commilment

lo pass even more savings

on 1o you by making our

Every Day e,
Low Prices VL
even betler oo

. o
whenever we Y B
can, Just look

for the smiley Iace throughout
this ad as welt as in your store.
You'll smile as you discover
prices that gel Bettar Every Day!

Bonus &
Special Buy ...

When you see merchandise
llagged Bonus and Special Buy,
you'll know you're getiing an
exceplional value. These added
values are our way of saying,
“Thank you lor saving __

will us!” @“W@

A Bonus features an =

item we carry every day that
includes an additional amount
of the same product or another
product for a limited time.

A Special Buy is an ilem we
carry while supplies lasl, al a

£

very special price.

“Eiss !
2y

Crackers Assortment

» 12-cl. Cheese on Peanut Butter,
Toasty Peanut Butier, Cheese on
Cheese or Wheat 'n Cheddar

* 8-ct. Cheese Favorites or Reduced
Fal vanely

U uise
oo

o}

£ Each, Every Day

Assorted Nabisco

Snack Crackers

* 7-8.8 oz, Air Crisps™

* 6.75-10 oz. Reduced Fal
and Regular Crackers

ot

ARy AR
Gl A

Every Day

2 packs for

Stauffer's® Animal

Crackers or Coaldes

* Choose 20-0z. box (assored
flavors) or 2-Ib. bag (nriginaf)

A

(v AN

CigIce

. g}(ﬁ: Youu
,;}_;)3) Choice

3 7
Sam's Amer}'ggﬁ €8¢
Cholce” 2-Liter
Soft Drinks
or 1-Liter Free &
Clear Beverages
+ Assorted flavors

VI ek S o T

1)

;:éi

Gf smacks youll love

6-Pack Act i+

Popcorn Assortment

* Chaose Butler, Buller Lover's ,
Natural, Lighl Butter or
Reduced Fal Butter Lover's

Each, Every Day
Hershey's* Sweet
Escapes Assortment
* Various flavors
* 5.9 t0 6.3-02. bay

{size varies by flavor)

WM/LOUFNI0000032

77 {NABISC
L_ gBRANDs?.

4 1
ur Choice

Assorted
Nabisco® Snacks

- 5.5- 10 7.75-0z. SnackWell's™
assortiment (size varies by flavor),
6.5-0z. Oreo™ Brownie Bars or
GChips Ahoy! Snack Bars, Every Day

* 20-07. Oreo’ Cream Sandwich o
Dauble Slul” Cookies, Was 2.50

TTAB Opp. # 91/150,278
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&%27

- Sﬁecial (Gtty™
Cat Food

with Bonus

« 25 ibs. lor the
price of 20 Ibs,

* 100% complete
and balanced
nulrition for alf

697

Gourmet Mix

Wild Bird Feed

with Bonus

« 25 Ibys. for he price
of 20 Ibs.

* 50% suntlower seed/
10% safftower seed

+ Enriched with

; Twin-Pack

ColorPlace® Satin

Sgray Paint

» Safe for alf
household use

» Drles last

« indoor/outdoor use

« Assorted fashion

B

sh

Each Hefty® Tra
Every Day Bags

= CinchSak”
@97 + 13-gal., 30-ct.
o + 30-gal., 20-cl
fz=a * 33-gal., 15-cl,
+ 39-gal., t2-cl.

Teledyne® Instapure’

Water Filter and

4-Pack Cartridges

Value Pack

- Designed in help
reduce chiorine taste
and odor

« Filters 1,000 gal. of water
for less than 2¢ per gal.

+ Easy lo install

- A 28.58 cosl it purchased
separately

- Na. F2CBP

Penninglon’s hird-kote
« Added nutrients,
vitamins and minerals

life stages

colors
» 2, 11-0z. cans

Your Choice
Every Day

§§ 8

TDI* Blank Tapes

Assortment

* Choase 3-pk. 1-120
standard grade videos,
2-pk. T-160 standard

N grade videos, 2-pk. T-120
BE ‘]“E‘J‘ hi-grade videos. 5-pk.

Nour e RY 90-min. audio or 6-pk.

Choice 2o A Y E o 60-min. audio

o EYTL, Zvery Da

Galdapa oy ' $ ‘ ’

IO TN ) 3 N7

Armstrong 210k i ¢

Floor Cleaner
with Bonus
+ 40 oz. includes
8 bonus oz. at
no additional cost
- Was 3.87 Each

Brite® Floor Cleaner
»320z.
- Was 4.17 Each

Scott®

Shop Towels

- Each roll contains
55 lowels

- Ideal for garage,
auto or around
lhe honte

* Tough lowels
absorb grease
and oil

It

umstiong |
{

Pylon® 2-Paclc
Plus Premium
Wiper Blades

* Stainless steel lexors
* Natural rubber
* Aerodynamic design
« Exact lit for domeslic
and import
* Available in 16-,
18- or 20-in. lengths

Wal-Mart Stoies, Inc.
P.0O. Box 116
Bentonvilie, AR 72716

; U.S. Postage
EN ) PAID
By Wol-Mant
MART.

fech 2000
Windshield
i Washer Fluid
i« Alotal of 1 gal.,
26 oz. for the price
of 1 gal
. » Winter formula
-« Cleans giass and
removes Irost

....---.....-..........................---.....n--.....--u.............-.........-............---...-.--.-........................n..........‘...-........-.n...--......--...

ECR
Bulk Rate

Stores, Inc.

Postal Customer
l.ocal

TTAB Opp. # 91/150,278

Shop at Wal-Mart on the World Wide Web: hitp://www.wal-mart.com

Prices good January 29-February 4, 1997
Prices and items avallable only in the USA.

WAL-MART'S ADVERTISED MERGHANDISE POLICY - It is our fii intsntion lo havo every advartised iten i stoch, Occasmneul{’, howgver, an advailised itein
you a simil ‘comparabls i

P

-Ray_ 401 b availabln tor purchasy due to unlureseen difiicullies. 1 this happens,
the jtam is on sale). Or, ii you preter, we will issue v ¢
avatiable. Wo resarve tha vigh( 1o lintll qunalties fo normal retalt purc)

0u & Haln Chach (ot gout ,vgal‘-)wgd o
| U
i r(n.-.Zs. |Ii$lﬂalirsm5 vu‘x{al i Mey)

rchase.
Mexieo, " 1997 Wal-Mart Slores, Inc.

le (%l{ec‘l}ﬂ;ggnmes
i 6
;l?nmd g! tho USA,

lar item at a
l?l'alxtsm attha agveﬁlsg«r Hc

XYY

S
AN AR

I Sk s

SPRAIE T

in prica i

WM/LOUFNI0000033

Printed in the USA
on Recycled Paper
Containing 60% A
Post Consumer Fiber

24-60




Every Day
Low Price ...

Because you work harg

for every dollar. you deserve
our very best price every tinie
you make a purchase. You
deserve our Fuery Day
Low Price {t's not a1 sale
s aur Every Day Low £
It's a geeat vay lo s

Beiter Every Day ...
W's our ongeing commitinen

lo pass even more saving
on to you by makmg aw
Every Day
Low Prices
even better
whenever v
can. Jusl inclk
lor ihe smilsy face Ihcaughiont
this ad as well as in your store.
You'll srile ag you discover
prices that get Better Every Dayt

Bonus &
Special Buy ...

When you see werchandise
flagged Bonus and Special By
you'll know you're gelting an
exceptional valie These ag
valugs are our way of saying
“Thank you for caving
wilh us!”

5
A Bonus {eatures an
item we carry every day (hat
includes an additional amount o
the same product ar another
product for a limited! time,

A Special Buy 1s an rem we
carty while suppiies fast, at 5
very special price.

2 for

Impulse 166% Cetton Bath Towels

Matching Coosdinates Special Buy
Washcloth 176
Hand Towed . 2.26

Jacquard Lace Pansls, Swrags,
Valances and Scarifs

Chioose fraim 46 » 81 anc
0 ek g

scatls, Avad

Country Bra
Oval Rug

20 x 30 wches.

Country Braided Rug,

30 % 50 inches,

Every Day ........ ..15.96

Country Braided Qval Rug,
24 x 66 inches, ‘
EveryDay .......... 18.96
Country Biaided Qval Rug,
5 x & feet.
Evesy Day ..,

3-Piece Kitchen
Towel Sets
Assorlad col
TTAB Opp. # 91/150,278
WM/LOUFNI0000035

Each

Bath Rug Assortment
20 5 UG inshies i 6 colors

Yoir 4 '
Choice

2-Pack Toss Pillows

or 2-Pack Chair Pads

16 inch ayelet ioss pilovrs are available n
whiteivory, pasiet pink, paie blue. ice green
and yellovr. Z-pack chaitpads avatable mn
assorted patterns




" 7 \White Stag
. Sport Bra
~ ; Sizes S-XL. Ma. 4400.

Every Day-

(,\\'e"’

Z

Each Pack
Every Day

Each
Every Day

2-Pack Cupid Light Conlrol Briefs
Soft and comiortaple control breis or ji-culs ja ioderaiza leva! canirel in an,'achve styles
llractive styles. Availzble m white, pirk. black or Avcilable in vz i beige Coler

yeige. Color sslection may very Ly stare selection may vy by stors. Sizes S-X1.
3izes S-XL Mos 2103. 2104 & 2106 N(m l""00 ‘23201I14é0’ Sizes &

Cupid Moderate Control Brief

Soft Cup Bra

Assoricd styles and siFes

Every Day

2 for

Simply Basic Tunnel Panties
15015 cotion pantes in [ashinnable colces
Chcose bikini o1 thong. Colos may vary
by stors. Gizes 5-8.

. pEGIER

< TR BAY

%ﬁ@?

Soft Cup Bra

Classic sofl cup styling that even
pravides qup')"ﬂ fors full igures
Sizes 34-408, 34-42C & 35-44D

To ensure the quality
of our merchandise.
Wal-Mart has teamed
up wili Consumer
Testng Laboratones. a

feading independent
comiercial testing

group.

Consumer testing
Lonatonies fests
approximately 35,000
Wal-Nart items
annuadty for overall
yuahiy.

Apparel tems e
tested for fit. durability
1 s and washing.,
colorfasiness. stitching
quality. averall
workmanship and
appearance. So. know
your next Wal-Mant
T-shirt. jeans or vther
apparel tem has been
tested Jor maximum
salisfaction.

ey

TTAB Opp. #91/150,278 —
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o fvery Day Every Daé} . [l—' ) ) .
foritos > 5 ' :
CEas 518 for
¢ } Nabisco A ries r
e otal Sam's . Assortiment fom SAME Clsh.
W Daotato American - Ghoose 18-0z. ! Y
’\‘)ETY e hips Choice’ &3 Ohiy in Y
6-Pack Sods o

Cedebyae Bximordinan

Assoitment (reguiar or I [a

+ Chesse oo ¢ . Oatmezt Cronch

Is; it ; g fiagutany o Cinnamgn
s N ) ; ; in

(LRI VN

pt

3
Merctomdiae
Fxiraordingey Values.

Clip et this One-Day Guest
Membershiz and shop with us for the
dw! Expericonee the quality and values
we hiave woffer. We're certain you
will want to become o SAM'S Club

memler and shop all vear long,

Nime:

Steeet: __

City/Stae:

Surf Laundry Detergent

10-Pack Full-Size Bars Lip:
+ Choase Heishey's  Reesn's Pe ) .
- : - Chaose 42-use Sud, 33-use Surf Butler Cups. Kit Kat, Mk Choralz Phones .
Your CoiCe i biezoh, 100-02. Surt liquid or Suil o T o o . Mok Chools
Was 5.78 with bieach

or Bosth: Baby Roth Cioneb
ot Biutierimgr; N
SRE— * SMenthor b

477 g

Snuggle

Fabric Softener

 60-0z. Ultta Snuggle |,
1egular of (reen S
houel, Every Day

+ 120 rt. Snuggle
Dryer Sheets,
Was 5.27

Papianon Dan 201097
!
IR O

‘EQ?

Ruffies Colorscents

Trash Bags

- 5C hags phire bonus 5 bizas
for total of 100 hans

aebficn oo

Wal-art Siores, Inc. fn T
P.0. Box 116 (D
Donlonvillo, AR 72736 gs.vosms
[ g
{ Storea, In i

.

G!P’fmfnﬂ ustomer
W2 Y 4

T‘;/ltdljl%a[p. #91/150,278
T A E T Lo T LOUFNI0000
Wl alL b/ R 7

Visit Wal-Mart on the Internet! World Wide Web: htip://www.wal-mart.com Printed in

Prices good December 29 - January 4, 1997, Prices and items availahle only in the USA. the USA
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¥4 &
tile Binder
fomtastend, rippesed,
irappet o ensemble style.
One Time Offer.

Breause
hard fer v
el
10 WE €

vean bllar go furtbice ot

RULBACK
ommitment 1y pos
Lavinigt on L o Dy
oty Day beny Frizr
When ot ¢
1 adlovs s 1o ane prigec b
youl fuct fool i smifey fac
trougha thic ad & wedl a5 movane
stare. Yo'l s, 100

&)

e

Spciat Buy loge, youll ke
you'se gedling acy exe cptional v
i may be an item v v
day that inchurdes an ol
amount of the same prod:
another product for a b
?’i!““ cuuld be an itens w

i T"{:\AB Opp. # 91/150,278 AP
/LOUFNIOO 2-Count Crayola
‘MAL«*MAHQ 00039 12-Count Crayola

B Colored Pencils
PLWAYS LOW PRICES. Sturdy, colored leads

i Boston"

Electric Pencil Sharpener
Solid-steel cutter. Non-skid
iubber feel. No. W192 (0

- G,

K Epg Was 1.97

R

- 2
R fDi"Ir i

LA
C/?V(SIl°'{’

696 Each

Was 1.86

Mead" Five-star™

Attitude Themebook or Folder
1-subject, 90-count themebook or

1-Subject Notebook or Themebook
fwa pocket inserts, 100 sheeis

2-pocket poly folder. Assorted cnlars.

Fiskars” Scissors

Fach Blunt or pointed tip.

i

ClassGear Zipper Bindoer
Includes 25 sheets of filler paper.
Assorted colors. One Time Offer,

Crayola” Value Pack School Pouch

Inclucles 1 canvas zippered pouch, 16 crayons,

4-ounce washable ghie, 8 washable markers,
12 colored pencils,”¥ pair of pointed-lip scissors

and 1 washable highlighter. One Time Offer.

é’z‘z@@?@%ﬁg’“

Was 5.47-5.97
Ench Pack

b
p

2

3-Pack
Composition
Ponks with
Mini Rook

Gel

Black Paper
Hotebook with

Gl

%
£
4

forisﬂg

Iyz

Pen

One Time Ofler.

o

/

"y 7-Pack Mitky Gel Pene
with Bonus

Indudes bonus
mechanical pencil

5-Pack Metallic Gel Pens
Wirites on white
and dark paper.

3 Each « W

10-Count Crayela” Markers

Classic thin line, classic broad line
or techno brite broad line. “



e .
Pyormclarises

fach v ¢ ey oy

Men's Ho Boundaric s
Atliletic Shae:

Leathe s vppers anef
tan mads gasteriat

o) HAGK

q Each Pair «
||4?,83 Was 16.97

Men's No Boundaries” Casuals
Available in brown or black.
Man-made materials,

" Ha Ronadaries
Al « thoes
Learhior e poes and man nde magenal.

NDULBACK
(WG3 Fach Pai
\'—/—‘)“3 Vilis 12.67
Ladies’ No Boundaries'

Wedge or Mule Casuals
Man-made materials.

to your dorm room.

—

Shop Online!

Have it delivered straight

i@ﬁ to College? ||

wal-marf.com

B L Y

Available in the
Automotive Dapartmen

WAL MIART Alwatf
ALWA\E:S Low ngs. ﬂ/"f
Printed in the USA

on Recycled Paper
Containing at

least 10% Post SR
Consumer Fiber o

the ftem (v
Dtohititer by b

Fur the siore location neatest yon,
please call 1-800-881.9180

shop at wyrwrwral

‘Some flems may not be available ontine

Prices good through August 8, 2000. Prices and ilems available only in the USA.
WAL LIANT 'S ADVERTIS

difficullies;. If this happens, Wal-Man wi sell 5

£D MERGHANDISE POUIGY - 1 is our hin inlantion t6 have cve

fE297 Each Pair » Every Day

Ladies’ No Boundaries” Fashion Clogs
Man-made materlals,

Te order merchandise onling,

e In stock. O

R17-50 Pride

-mari.com

cu @ similis item al a cuinparable price (or reduction in price if lhe itam is
- One Time Offer iems) at tha advadised price when it hecomes available. We resarve

cluding Special B
v 2000 Wat-Mant Slavs Ine Printed in the LISA

huwevaer, an advartised
on sale). O, if you preter, wa will
1he right tn imii qunntities ty normal

LFN G Fuarv Dav

Ladh Pais = Every Day
= 2 6} Children’s
/ g 8 :J}\ Mo Bounderies
25 Adhletic Shoey
H teather upyras smwi
man-made malerial.

/

/ §3 Fach Pair ¢ War 9.9

Girls’ No Boundaries' Casuals
Man-made materials.

T,

~r Chaiotte, NC

Op
Wiy, P. %91, 15
~ouRNy 00003112078

Hen may nol Ut avadabie tor purcliase dhite ko unforescen

sue yob a Raln Check al your request so yeu may puschase

robail purchaces andlor Bmitations vold vhorn
ralail purchacee . Oer and/os mitalk SanEHT
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5-Pack Pentel Melallic
Gel foller Pens
Writes on fight oo dark o

~ederyDay
" Gebink™ Notebook -
- Makes takis

notesfunl

ey e
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RERTBACKS

Lo 797

Every Day

Pooh™ Phone
& Address Book

Composition Book
Assorted colors.

Crayola® Colored Pencils
12-count box.

?]97

Each = Every Day

Scooby-Doo”® or Looney Tunes®
Spacemaker Box

Elmer’s® Glue Assortment
4-ounce School Glue,

4-ounce Glue-All® or twin-pack
Schoo! Glue Stick. Non-toxic.

. A
AT
Wil 108 - Fach

Fiskars® Scissors
Blunt or pointed tip.

2-Pack Correct-tt™
Applies dry for shadow-free copies.

097 |
gh o Every Day 97@ h

- o
Pooh™ or Looney Tunes Each o Every Day

Zipper Binder
Webster's* Dictionary
or Thesaurus

TTAB Opp. # 91/150,278

2 WAL RIAIRT WM/LOUFNI0000045



457
¥

Every Day

12-Pack Pringles®
Original or sour
cream and onion.
12, 5-0z. cans.

Doritos® or Cheetos”
12-Sack

Frito-Lay Snacks
Variety Pack
27 bags per pack.

RENIBACK

AR
LSETENED I

Doritos®
14.5 ounces.
Assorted flavors.

RENIEACKS

87 s
Fack ~ buas o ¢ Zfor 3
Soft-Sided Lunch Kit Every Day
— o Barbie®, Pokémon™ Great Value”
E7RN or Pooh™. Kit includes Fruit Smiles
-~ Thermos" beverage holder. 9 ounces.

. . ~ TTAB Opp. # 91/150,278
10 WAILFRMART WM/LOUFNI0000046




Sam'’s American Choice™
Clear American Sparkling Beverage
4 pack. Assorted flavors.

10-Pack Hi-C*
All flavors.

L,‘", ‘mmz o ‘:,5‘

)

Kellogg's™ Snackums”
4.8 ounces. Assorted flavors.

ool -
Gatorade®
All flavors. 64 ounces.

.

1

Eeris » iz 42

Ipieaty §
i, 4 BiE08
s s,
IuEﬁ&([j Lo 3
4 ;

Act I" Popcorn
All flavors. 3-8 count.

’H97

Every Day

. Kellogg's®
P Rice Krispies Treats®
$ All flavors. 6-8 count.

2for S

Every Day

Lil Hugs”
24 count.

Every Day

Every Day Every Day Aberfoyle Springs Water
Little Debbie® Big Nutty Bars Hunt’s® Snack Pack” Pudding 12 pack.
or Big Oatmeal Creme Pies Assorted flavors. 4 pack.

25-36 ounces.

L AR
/{ i 4
]

10-Pack Capri Sun”
Al flavors.

x e ¥ -~ Shop www.wal-mart.com TTAB Opp. #91/150,278
Prices good July 7 - August 31, 2000. WAL-MART'S ADVERTISED MERCHANDISE POLICY - Il is our firm intention tn have every advert WM/LOUFNIOOOOO47
advertised item may nol he availabie lor purchase due to untoreseen difficulties. i this happens, Wal-Man will sell you a similar item ata . .
Jtent is on sale). Or, i you preter, we will issur you a Rain Check at your request so youw may purchase the item (exchuding Special Buy items) at the advertised price when It DRconrs
availuble. We reserve the right 10 imit quantities to normal retait purchases. Ofter and/or limitations void where prohibited hy law ©2000 Wal-Mart Stores, Inc. Printed in the USA,
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et Each
e Fvery Day
Fashien Portiolio

Assottiment
Cotors and ptteens niay
vany by store

-
H ]O‘:q.’\"o)';c Kaneed \‘;1 Each
A . i
i et e =TT JA Crayoia® 10-Count Markers

. e

or 12-Coum Colored Pencils

TTAB Opp. #91/150,278
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RO

e

jij

rdd Tor every dullis, you deseeve
an olfsr r-vm?/ lina you make a
our Every Day Law Fiice, IUs
, tPrice yous can count on avery tay
teoymake yoaue dellan o Turiher al Wal-Mad

Fisis is oun ongning commitrent ta
s o to you by lowering our y Bay Low
shenever we can. When o casts gel rolled
a allows us o lower owr prices iof yaul Just look
lor (he Roliback smiley {ace thraughoul this ad as well
as i your sloge

Whien ?'ou see items with the Speciat Puy loga, you
knvew that yau're getling an exceplional value. it may
he an itepy that we cany every day that includes an
addilional amount of the same product ar another
praduct o a limited time. Or, it covld bé a0 item that
we rarey wohile supplios last, at a very special prige,

3¢
Elmer's™ Glue AllI™ v
or School Glue '

Washable. Non-toxic.
4 ounces.

2-Pack Giue Sticks
0.42 ounces.

42

Crayola™ 24-Count Crayons
Assorted colors.

ho¢
L, I
No Boundaries™

Conipesition Notebnok
Wida-ruled. 100 pages.

@8 ¢ Each
Every Day

Mainstays™
10-Count Balipoint
Pens or Pencils
Black, blue or rad ink
pens or #2 lead pencils
with erases lips

TTAB Opp. # 91/150,278
WM/LOUFNI0000045




73 b

Boys’ Bugle Boy®
Screen-Printed T-Shird
Rsseriment

Sizes 4-18.

975 Evemy Day

Men's Levi Strauss
Signature Series™

Graphic T-Shirt Assoniment
Sizes S-XL

Di-3K « Evary Day, 11.76

"E g i SianaTone

RO UBACKS
B Was
22.68

fen's Levi Sirauss
Signature Series™ Jeans
Reguiar or relaxed fil.
Assorted finishes Sizes 30-42

‘i

siGHaTuR’

[RE/LBAG
384 Yo

Boys’ Faded Glosy®
Carpenter Jaans

Assorted finishes. Sizes 8- 18,
4-7 » Was 557, Now 7.81

8-18H « Was 1252, Now 8.84

4 Was
/g 11 1.5

]
Boys’ Bugle Boy*
Carpenter Jeans
Adjustable waist. Assorted

finishes. Sizes 4-18

B-181 © Was 14.93, Now 13.44

2

g5
Men's Levi Sirauss
Signature Series™

Trucker Jacket
Sizes §--Xi..

2H{-AX « Evary Day, 34.82

D
- SIHATURE

[REWUBAGKS
£ Was
Qgﬁ en
B
iMen's Levi Strauss
Signature Series”

Carpenter Joans
Assortad finishes. Stzes 30- A

Boys’ Sizes

4-7 o Every Day, 13.68
8-18 = Every Day, 15.68
8-18H - Evary Day, 16.68

Lol

SIGHATURE

A

@8 o

Rien's Faded Glery™ Jenns
Originat or relaxed fil. Assusted
finishas. Sizes 30-42

TTAB Opp. # 91/150,278
ﬂ WM/LOUFNI0000050




Zane,

san of Ronnie,
Mzintenance
Associnte

General Mills® 2-Pack

Cereal Assostrient .

* Reduced Segar Cinnasen Toasi . :
Crunich” and Cocou Pells |, or oruwnzt Sax ; : ey s

=24 27 Stalai u7. :

One Tame Ofies

tattage Sereal Bars or Pop-Tarls” c
Ao b vaes

SN R B R LR LSRR K

WAL-MART'S ADVERTISED MERCHANDISE POLICY - It is our firm intention To have every advertised
item in stock. Occasionally, lowever, an advertised item imay nnt be available Tor purchase due to
unforeseen difficulties. If this happens, Wal-Mart will sell you a similar item at a comparable price
(or veduction in price if the itent is on sale). O, if you prefer, we will issue you a Rain Check at your
request so you may purchase the itens (excluding Special Buy - One Time Offer iterns) al the adverlised

price when it becomes available. We reserve the right to fimit quantities to normal retail purchases.
Offer and/or fimitations void witere prohibited by law. *2004 Wal-Mart Stares, Wic, Printed it the USA.

! 3 P(;p Secret” Multi-Pack
. Microwave Popcora
! = B-pack regular-sized or

4

S = Was
J 5.49
Pringles® 10-Pack

Snack Stack Chips
= 18, 0.81-0z. stacks

9 Each
Every Day

Hawaiian Punch®™ Drink
» Assnried flavors
<128 . 0z.

250 Every
Day
Sam’s Choice™

12-Pach Water
= 12, 20-0z. bottles

“Ha Each Pack
Q'Zm Every Day
10-Pack Miniature
Candy Bar Assertmant

Boxed Condy Assovtment
*55-9207

IY by’ ggt Every Doy

Sam’s Choice™ Great Value™

Clear American™ Cookie Assortment
4-Pack Flavored Water = Assorted flavors

« Assorted flavars 91807

*d, 0-0z boliles

Sy
27%

Kidl Connection™
15-Count Salty Snack
Vaviety Sack

Bune Time Dffer

Each Pack
dlll

Every Bay

10-pack snack-sized
* Assorted flavors

Wal-Mart Sloras, Inc.
P.O. Box 116 EGR
Benlonville, AR} 72716 BRESORATER
STANDARD
e lf‘OSTM‘iF
[
ADVO. INC

TTAB Opp. # 91/150,278
WM/LOUFNI0000051

Prices good August 1-7, 2004. Prices and ilems available only in the USA
(may vary in AK and HI). For the store location nearest you, please call 1-800-881-9180.

N [f WAL MIBRT J

[ . Prinfer! in the USA on Recycled Paper
Conteining ot least 10% Post Consumer Fiber

Call toll-free to apbiy for thé Wa!-Mart
Credit Card, 1-877-969-3668.

218M6HTB (ADVO)
R17-1279 ADVO Printed by Veilis; Charlolle NC




£

Each o Every Day

Mead® Poly Zipper Binder
Assorted styles.

RBUUIBACK

;50

i
Wes 5.4

Pentel® Metallic Gel Roller Pens
5 pack.

Each ¢ Every Day
Mead?® Slicker Binder

RELLBAC!

\

Mead® Portfolio Folder
2 pockets. 3 prongs.

Every Day
2Subject .............. 1.97
3 Subject ....... ce.....3.57
SSubject .............. 4.97

Each o Every Day

Mead® FiveoStar™ First Gear Binder

Zipper or ensemble style.

@77

Every Day

Mead®
Fat Little Planner

Every Day

Pentech” Fireworks!®
Pastel Gel Roller Pens

6 pack.

-5
R

=)
RN
AN

w>h A WM/LOUFNI0000042

Mead® FiveoStar™ 1-Subject Notebook

. TTAB Opp. # 91/150,278




vaiy in 4155 tared o 35

il

KR

¢

Parutnent

| - syTats oras
.

5-Pack Pentel” Metatlic

£ Geloer Poos

v MReson Hoht or gt panes

187
Every Oay

Gal-ink™ Ratebuok
Makes taking notes funf

4.
ﬂ‘ry Day

6-Pack Pentech’ Fireworkst!
Pastel Get Roller Pens

TTAB Opp. # 91/150,278
WM/LOUFNI0000044




RELLBACKS

Cascade Clock

Quartz accuracy in
assorted fashion colors.

o

Was 1 b

72-Inch Incandescent
Floor Lamp

3-way rotary switch
allows you to adjust the
amount of light needed.
Easy to assemble.
Assorted colors.

Wifas .07

71-Inch Incandescent
Floor Lamp

3-way rotary switch
allows you to adjust the
amount of light needed.
Easy to assembie.
Available in black.

Was 5.88

Door Mirror
12 x 48 inches. Nos. DM18PK/
1248NIC8/1012/20-6000.

TTAB Opp. #91/150,278
WM/LOUFNI0000043

Prices good through August 1 - 31, 2000. WAL-MART'S ADVERTISED MERCHANDISE POLICY - it is our firm intention to have every advertised item in stock. Occasionally, however, an advertised item may not be
avaflable for purchase due to unforeseen difficulties. If this happens, Wal-Mart will seil you a similar item at a comparable price (o reduction in price if the item is on sale). Or, if you prefer, we will issue you a
Rain Check at your request so you may purchase the item (excluding Special Buy items) at the advertised price when it becomes available. We reserve the right to limit quantities to normal retait purchases. Olfer
and/or imitations void where prohibited by law. ©2000 Wal-Mart Stores, Inc. Printed in the USA-




AL BACKS
ior [
Was 78490 © Erch

Eimer’s* Glue Assortment
4-gunce School Glue,

4-ounce Glue-All" or twin-pack
School Glue Stick. Non-loxic.

2 VWALHARY

Composition Book
Assorted colors

-_—

797

Every Day

Pooh® Phone
& Address Book

AU ACK
R g

Was 1.97

Crayola® Colored Pencils
12-count box.

"l 97
Each « Every Day

Scooby-Doo* or Looney Tunes®
Spacemaker Box

870N | .
P R

IRELBAGK]
[
v 5
— ZLior “"3‘-

Was 1.5 » Eacli

Fiskars® Scissors
Blunt or pointed tip.

Was 3.47

2-Pack Correct-it™
Applies dry for shadow-free copies.

97
gh « Every Day 97¢

Pooh™ or Looney Tunes® " o
Zipper Binder Each « Every Day

Webster's® Dictionary
or Thesaurus
TTAB Opp. #91/1 50,278
WM/I.OUFNIOOO()O“S



R / :

A o

Every Day

12-Pack Pringles™
Original or sour
cream and onion.
12, 5-02. cans.

Afor o)
Was 3.11

Daoritos® or Cheetos*
12-Sack

Was 7.5
frito-Lay Snacks
Varlety Pack

27 bags per pack.

-

IR ’ﬂ-f.‘i“@@
Ao

Was 2.97
Doritos*

14.5 ounces.
Assorled flavors,

Soft-Sided Lunch Kit
Barbie”, Pokémun™

or Pooh™. Kit includes
Thermos™ heverage holder

WRILAEAART

'3
E\ach - Was 7.97 2 for

Every Day
Greal Value®
Fruit Smiles
9 ounces.

TTAB Opp. # 91/150,278
WM/LOUFNL0000046



10-Pack HI-C*
All fiavors.

Kellogg's™ Snackums*
4.8 ounces. Assorted flavors.

tach « W3 1.97
Gatorade™
All flavors. 64 ounces.

Every Day

Lil Hugs™
24 count.

2for$5

Every Day

Little Debbie* Big Nutty Bars
or Big Oatmeal Creme Ples
25-36 ounces.

N

L s24]

o

97¢
Every Day

Hunt's* Snack Pack* Pudding
Assorted flavors. 4 pack.

Shop www.wal-mart.com

Was 1.7€ « Each Fack
Sam's American Choice™

Clear American Sparkling Beverage
4 pack. Assorted flavors.

REN1EY B
"7
{

T
Each ¢ Was 2.27
Act II* Popcorn
Alt flavors. 3-8 count,

'!97

Every Day
Kellogg's™
Rice Krispies Treats®
All flavors. 6-8 count.

297

Every Day

Aberfoyle Springs Water
12 pack.

Was 1.97

10-Pack Capri Sun™
All flavors.

TTADB Opp. #91/150,278

Prices good fuly 7 - August 31, 2000. WAL MART'S ADVERTISED MERCHANDISE POLICY - 1 18 our frm intention to have every advert W M/LOUF] NI0D00047
advertied item niay not be available for purchase due to untoreseen difficulties. It this happens, Wal-Mart wilf sell you a similar item at a ..,

e 13 on sale). O, il you prefes. we wil issue you a Rain Check a1 your request 50 you may purchase the lem (excluding Speciat Buy items) at the advertised price when it Dicomies
avaitable We reserve the nght o fimit quantilies 1o normal rewait purchrases. Offer andfor Bnitations void where prolibited by faw ©2000 Wal-Mart Stores, Inc Printed in te USA.
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Fashion Portiglio
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. ﬁﬁi‘o{aé 10-Count Markers - .
"+ . o1 12-Count Colared Pencils ™
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3¢

AL 3 Elmer's® Glue AlI™
 swrath is oy i : ‘. or Sciool Glue
‘my-teast favora thing. You : : . ;. Washeble. Nen-toxic.
ot the i o i B ) 6 gunces.
peck 808 have o think "2 N . 2-Pack Glue Sticks

042 cunces.

47¢

Crayola™ 28-Ceunt
Assonad calors

LA SN

3/

Mo Boundarie
sition Motebook
ied. 100 pages

n Each
. A . v Every Day
A [
Mainstays
16-Count Ballpoint
m".zw of Peacils
!

et Ty o @\.
v (‘NL» i\ﬂlrflr— _n\

[ o

o

TTAB Opp. # 91/150,278 -
WM/Tor TFNIONnnnan

coredh 2 wehle supptas 1ast al o very spevil price




f 13 55

Boys’ Bugie Boy*
Screen-Printed T-Shirt
Assortment

Sizes 4-18.

E'] Each

Every Day
& Men's Levi Strauss
Signature Series™

Graphic 7-Shirt Assortment
Siras S-XL.

2X-3X » Every Day, 11.76

SIBHETURE™

IR LBACHY
9 5 Was
268
Men's Levi Strauss
Signature Series™ Jeans

Regular or relaxed fir.
Assorted finishes. Sizes 3042,

Lot tizss

SieNATURE™

G AR
84 Nx

Bovs’ Faded Giory®
Carpenter Jeans
Assartad finishes. Sizes 3- 18,

#-7>Was 952, Now 7.84

8-18H » Was 1252 Now .34

IRPCIENCHY

Was
i 1193
Boys' Bugle Boy®
Carpenter Jeans
Adjustable waist. Assorted
finishes. Sizes 4-18.

£-18H + Was 14.93, Now 13.49

Men's Levi Stravss
Signature Series™
Trucker Jacket
Sizes S-XL.

2X-4X « Every Day, 34.82

2982 bey”
\

SIGNATORE *

. NDAER
g 68 e

Men's Levi Stranss
Sigaatuse Series™
Carpenter Jeans

Assorted finishas. Sizes 30-40.

Boys’ Sizes

4-7 = Evry Day, 1368
8-18 » Fvery Day, 15.68
8-18H » Every Day, 16.68

SISHATURE"

L 0ER
ga Was
10.77

Moen's Faded Glory® Jeans

|

|

Original of relaxed fit. Assorted
finishes. Sizes 30-42.

TTAB Opp. #91/150,278
i WM/LOUFNI0000050




Zprg, .
son of Roar'y,
Mz atenance

Aszogizie

's* {ereal Bars ¢t Pop-Tarts®
fovors

- Thmgs to know when you
are offered and/or
use credit for the first time:

every month if you do not pay your bill in full.

“Itis important to pay your bill on time every month.
And always pay at feast the:minimum amount due.
Know what's on your credit report. Get yours ,
today from TrueCredit™ at www.walmart.com. wamagy b

£ POUCY - it is our firm intention to have every adve
ever, & adverised em may not be available for purchess due o

N5, Wal-Mart will salf you a similar Rem &t & compearabic prics
Or, if you prefer, we will issue your a Rain Check #t your
1Ging Special Buy - One: Time Oifer items) at the adveitised
‘¢ the right (o limit cuaniities to normsi retsil pirchas
KTy b #20GA Wak-a Sares, e Printed i 180 Us,

Understand that credit is not free. Interest charges are added -

WAL-MART'S ADVERTISED MERCHANDS!
iten :n stock. Occasionally, how
unfareseon ditficuities. i this

price when it secomes
Offer ancizor imiations

q‘j‘ Cich
w ! Evary Day

Y0 Eve
zﬁtE Dzvrv

Sem's Lhoice®
ii-rank Water
* 12, 252 battins

(TEP

£ bk Pack
3‘] Every Day

Pop Setrel® Multi-Pack
i © Popcom

igular-sized or

: snack-sized

Wal-Man Stores, Inc.
FOBo 16
Bentorvills, AR 72716

oy

5‘5 s

Priagles™ 18-Pack
Snack Stack Chips
= 16, 0.81-0¢. stacks

OCKY

Each Pack
c Every Day

10-Pack Miniature
CCandy Bas Assortment

Boxed Canily Assotmen
55970

Each
88[; Every Day

Great Value®
Cookie Asssrismant
* Assurted flavors
*9-16 02

SIELLBIY

29&3

Kid Ceanection™
15-Caunt Saly Snack
Yarinty Sasck

ne Tiune QHes

EC
PRESORTED
STANDARD
U & POSTAGE
PAID

I
ALVO, INC.

TTAB Opp. #91/150,278
WM/LOUFNI000005]

Prices good August 1-7, 2004. Prices and iie:nis available only in the USA
(may vary in AK and HI). For the store location tiearest you, please call 1-800-881-9130.

¥

Qi de

Cail tolifree 2 apply for the WakMart
Cregdit Card, 1-877-969-24468,

Printed n the USA cn Recyded Popar

A WAL*MART"

17 Containing at leoz! 10% Poxt Can:tvrna}ﬂf'i—j
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- Wﬂ&ﬁ ?UQARTC AIZ /lll(Z/ 71 The attributes that made Wal-tart a

wieceas (n the United States are aluo lead-
(g to wuccews in the global arena.

With a strategy for improving returns on our

investment base, Wal-Mart focuses on customer
and shareholder value.

Our customers don't just shop at Wal-Mart, they also
let us know how they liked it! Here is a sampling from

our mailbox in 1997.

7 i "'}',’f}l;]“g{ b : LGB
The Children’s Miracle Network is just one of the
causes that Wal-Mart associates support.

761 Continuons learning drives the refinements
in merchandising that keep Wal-Mart growing.

8 Feafi positert
“Our People Make the Difference” — shareholder
value and customer service built on respect for
the individual.

10 i i nebodic 1o
Only a major real estate and transportation company

could move $118 billion in product and house
825,000 people. And that company 1s Wal-Mart!

12 Peaple « Preeme < Fifoe - (Shie cehaiohsr) YAl
1997 was another record-setting year for Wal-Mart,
as we lead the industry in sales and earnings.

1 4 Miznimabing bor pesifc
Improvements in merchandising, asset manage-
ment, inventor_y control and tec]mo]ogy keep
Wal-Mart earnings growing steadily.

16 Eug ke for ggeni
Wal-Mart, Supercenters and SAM'S Club drive
U.S. growth — and refinements in merchandising
are revving the engine.

17 Bebvinig faree
Meet the 14 men and women who offer their
diverse business talents and experience to Wal-Mart
as members of our Board of Directors.

18 Fwonie o GO R
The Wal-Mart Way wins customers worldwide —
and we learn more with each country we serve.

2 0 Fhesaialie

TTAB Opp. #91/150,278
WM/LOUFNI0000053




Wal-HMart calue tranalates into any enlture.
Juat avk Jobn Evanson of Store 3064 in Oakville,
Ontario, Canada.

6 | Who's Numnber One? The cuat !
Read what they think about Wal-Mart.

WAL BB T

BIRECTAAS

Jderosanae Arongoe

dabe 0 Ceoper e

Sephon Frie

Sraela O

. Sanle

e

A Sancders

o Skewirnskes

Pionabd 400 bodengus

Py Pasla S
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REFORT: MAKING THE

GRADE

People +

Product+ “nl“El
Price= -

Fiscal 1998 was another record-vetting year for Wal-Mart as we led the industry in sales and earnings.
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When Wal-Mart first went
public, a foresighted investor
could have bought 100 shares
of the stock for $1,650.

Today, that investor's 100
shares would have grown

to 102,400 shares, worth more
than $5.1 million, for an
average gain of more than
$180,000 per year.

. » magine a company with rev-

lr enues of nearly $120 billion.

. ..s This hypothetical company is

the largest in its industry -

not just in the United States, but in
the world.

How likely is it that this company
could continue to be a growth stock?
Not very, the conventional wisdom
would respond - but then, Wal-Mart
has never paid much attention to con-
ventional wisdom.

After passing the milestone of
$100 billion in revenues in fiscal

1997, Wal-Mart followed up by
making 1998 the biggest year in its
history, setting another sales record
with revenues of $118 billion.

Not only did Wal-Mart extend
its standing as the largest retailer in
the world, but our fiscal 1998
increase in sales ($13.1 billion), by
itself, would make Wal-Mart the
ninth-largest retailer in the nation.

“Pound for pound in fiscal 1998,
we had the best year in the history
of the company,” said David Glass,
President and Chief Executive

TTAB Opp. #91/150,278



Officer of Wal-Mart Stores, Inc.
The investment community sat
up and took notice. Analyst after
analyst has given Wal-Mart ratings
of "buy” (Credit Suisse First
Boston Corp. and Genesis
Merchant Group) or “strong buy”
(Salomon Brothers).
No doubt the largest single
Wal-Mart investor in fiscal
1998 was Wal-Mart
itself. In a move to
improve shareholder
value, the Board of é
Directors  autho-
rized a $2 billion
repurchase
In March

share
program.
1998,
expanded the share repur-
chase program to the level of $2
billion over the next 12 to 18
months.

“Our share repurchase program
really sends a message of confi-
dence in the company to Wall
Street,” said Executive Vice
President and Chief Financial
Officer John Menzer, “and it was a
great investment for us, too. We
started buying in the low 20s, and
the stock ended up rising 73 percent
in the last calendar year. Wal-Mart
had the second-highest return to
shareholders among the 30 blue-
chip stocks that make up the Dow
Jones Industrial Average.”

Wal-Mart shareholders also saw
an immediate increase in their
returns in fiscal 1998 when the div-
idend was increased by 29 percent.

Combine those actions with
Wal-Mart's ongoing drive to do
business better, increasing profits
while managing our capital, and
management believes the company
is on track to achieve its goal of 15
percent total annual shareholder
returns. Analysts agree.

“Wal-Mart’s improved execu-
tion is more than simply a focus on
improving the return on invest-
ment,” Analyst Michael Exstein of
Credit Suisse First Boston wrote in
late 1997. “Instead, a number of ini-
tiatives, including merchandising
and operational changes and more

management ~

disciplined financial management,

have combined to produce
improved results.”

By concentrating on the basics
of its business, Wal-Mart continues
to build shareholder value.

Wal-Mart's growth, in the future
as well as the past, is based ona tight
focus on the Wal-Mart equation:

“People + Product + Price =
VALUE!"

~ H. Lee Scott Jr,

. President and CEO of

é the Wal-Mart Stores

. identified

four key legacies of

Wal-Mart Founder

Sam Walton that contin-

ue to guide the company’s

Division,

quest for ever-greater value:
1) Every Day Low Prices (EDLP)
2) Customer Service
3) Leadership
4) Change

“We have never been afraid of
change,” Scott said, noting that
Mr. Sam was always willing to take
risks for the sake of change.

“At Wal-Mart, we are always
challenging ourselves to continue
to improve, because we can't allow
ourselves to become complacent,”
Scott said. “We have not yet

~ Sales (in billions)

arrived at the level we are always
striving to achieve.”

Wal-Mart's dedication to value -
for our customers, our associates
and our shareholders - has pro-
duced what Don Soderquist, Vice
Chairman and Chief Operating
Officer, calls “the most incredible
told in American

story ever

business.”

When Wal-Mart first went pub-
lic, in October 1970, a foresighted
investor could have bought 100
shares of the stock for $1,650.
Today, that investor’s 100 shares
would have grown to 102,400
shares, worth more than $5.1 mil-
lion at Wal-Mart’s recent closing
price of 50, for an average gain of
more than $180,000 per year. In
addition, that holding would have
paid $27,000 in dividends in 1997.

“This s a long-term game,” Glass
said. “We don't have any short-
term  plans at  Wal-Mart.
Everything we do is designed to
build shareholder value over the
long haul. Our opportunities are
unparalleled in the history of retail-
ing because of where we are now,
and the capability and determina-
tion we have to keep getting
better.”
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