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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL & APPEAL BOARD

Serial No.:  87/851,445 ‘ Attorney Docket: 51263.006
Filed: March 27, 2018
Applicant:  Carolyn Anderson Beautiful, LLC
Mark: “Beautiful” Design
APPLICANT’S MAIN BRIEF

Commissioner for Trademarks
P.0O. Box 1451
Alexandria, VA 22313-1451

Dear Commissioner:

Applicant respectfully appeals the Office’s refusal to register in International Class 003
its “Beautiful” Design mark as applied to the goods “hair care products, namely, shampoos;
hair conditioners; hair sprays; styling gels; hair fiber protectants in the form of lotions and
creams; styling foams for hair; root lifters in the nature of hair creams, foams, gels, and spray
liquids, volumizers in the nature of hair creams, foams, gels, and sprays; hair lotions, gels,
pomades, and waxes in the nature of hair taffies; and hair waxes” (“Hair Care Products”).
Examining Attorney Duffin contends that Applicant’s design mark is likely to cause consumer
confusion under Trademark Act Section 2(d) in light of Estee Lauder’s U.S. Trademark
Registration No. 1,762,297 for a BEAUTIFUL word mark associated with “perfume, cologne,
body créme, body lotion, body powder, and perfumed soap” (“Fragrances and Body Scented
Products”)(“Estee Lauder Registration™). Applicant respectfully requests that the refusal be
reversed, and that the Application be published for Opposition.

L PROCEDURAL HISTORY

Applicant originally filed Application Serial No. 87/245,373 on November 21, 2016 for
registration on the Principal Register of a BEAUTIFUL word mark for:
e Hair care products, namely shampoos, conditioners, hair sprays, styling gels, lotions,

creams, foams, root lifters, volumizers, taffies, and waxes in International Class 003.
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o Off-the-shelf wigs and hair pieces; custom-modified wigs and hair pieces in
International Class 026.
e Services for the care, cutting, styling and coloring of hair in International Class 044.

e Services for the customized modification of wigs and hair pieces in International
Class 040.

Examining Attorney Chadab refused to register the trademark for the Class 003 hair care
products due to a likelihood of confusion in view of the Estee Lauder Registration, but allowed
the registration of the Class 026, 040, and 044 goods and services with some wording changes to
their Description of Goods and Services. At Examiner Attorney Chadab’s suggestion, Applicant
deleted the Class 003 hair care products from the Application and refiled them under the current
Application Serial No. 87/851,445 for the “Beautiful” Design mark that would better distinguish
Estee Lauder’s BEAUTIFUL word mark registration. Trademark Registration No. 5,703,766
was granted on March 19, 2019 to Applicant for the BEAUTIFUL word mark covering the Class
026, 040, and 044 goods and services. '

The new Application Serial No. 87/85 1,445 covering the ”Beautiful” Design mark for the
Hair Care Products in Class 003 was assigned to Examining Attorney Duffin. In a first Office
Action, dated July 20, 2018, she refused registration on the Principal Register under Section 2(d),
taking the position that Applicant’s “Beautiful” Design mark still is likely to cause consumer
confusion in view of the Estee Lauder Registration for the BEAUTIFUL word mark directed to
perfume, cologne, body créme, body lotion, body powder, and perfumed soap.

In response, Applicant made the Examining Attorney’s requested modifications to the
Description of Goods for the Hair Care Products, and traversed the Section 2(d) rejection arguing
that there is no likelihood of consumer confusion under the DuPont factors, because the
respective trademarks are different, the respective goods are not sufficiently “related,” the
channels of trade for the respective goods are distinctly different, and the word “Beautiful” is
commonly used in trademarks by at least 813 other applications and registrations for products
covered by Class 003 to rebut the suggestion that a typical consumer would mistakenly believe
that Applicant’s Hair Care Products must originate from or be authorized by Estee Lauder. See

Applicant’s response dated January 21, 2019.
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In a final Office Action, dated February 21, 2019, Examining Attorney Duffin reiterated
her Section 2(d) grounds for rejection. In response, Applicant filed its Request for

Reconsideration After Final Action on August 21, 2019 along with a Notice of Appeal.

Applicant received a Request for Reconsideration After Final Action Denied dated
September 23, 2019.

IL. CONTROLLING LAW

Under Trademark Act Section 2(d) (15 U.S.C. §1052(d)):

No trademark by which the goods of an applicant may be distinguished from the goods of
others shall be refused registration on the Principal Register on account of its nature
unless it . . . consists of or comprises a mark which so resembles a mark registered in the
Patent and Trademark Office, or a mark or trade name previously used in the United
States by another and not abandoned, as to be likely, when used on or in connection with
the goods of applicant, to cause confusion, or to cause mistake, or to deceive.
Such “likelihood of confusion” encompasses any type of confusion, including confusion of
source, confusion of sponsorship, confusion of affiliation, or confusion of connection. 4
McCarthy on Trademarks and Unfair Competition §24:6; Dallas Cowboys Cheerleaders, Inc. v.
Pussycat Cinema, Ltd., 604 F.2d 200 (2d Cir. 1979). Thus, a trademark registration owner is
entitled to protection against use of its mark on any product or service that would reasonably be
thought by the consuming public to come from the same source, or to be affiliated or connected

with or sponsored by that trademark owner. 4 McCarthy §24:6.

The Federal Circuit Court of Appeals, which has appellate authority over the United
States Patent and Trademark Office, employs a 13-factor test spelled out in In re E.I DuPont de
Nemours & Co., 476 F.2d 1357 (C.C.P.A. 1973), to determine whether this requisite likelihood

of consumer confusion under Section 2(d) exists. These factors are:

1. The similarity or dissimilarity of the marks in their entireties as to appearance, sound,
connotation, and commercial impression;

2. The similarity or dissimilarity and nature of the goods and services as described in an
application or registration in connection with which a prior mark is in use;

3. The similarity or dissimilarity of established, likely-to-continue trade channels;
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4. The conditions under which and buyers to whom sales are made (i.e., impulse vs.
sophisticated purchasers);

The fame of the prior mark;

The number and nature of similar marks in use on similar goods;

The nature and extent of any actual confusion;

® N W

The length of time during and conditions under which there has been concurrent use

without evidence of actual confusion;

9. The variety of goods on which a mark is or is not used (e.g., house mark, “family”
mark, product mark); | ‘(

10. The market interface between the applicant and the owner of the prior mark, such as a
consent to register or agreement provisions designed to préclude consumer confusion;

11. The extent to which the applicant has a right to exclude others from use of its mark on
its goods;

12. The extent of potential confusion (i.e., whether de minimus or substantial);

13. Any other established fact probative of the effect of use.

These factors are to be weighed against each other in any likelihood of consumer confusion
analysis. 4 McCarthy §23:79.

III. ARGUMENT

This is not a simple case of Applicant selling competitive goods under Estee Lauder’s
BEAUTIFUL trademark to divert sales from Estee Lauder. Indeed, Estee Lauder only sells
perfumes, colognes, and Body Scented Products under its mark (and even then generally not

under the BEAUTIFUL trademark), while Applicant sells hair care products.

Moreover, the Estee Lauder Registration is limited to perfume, cologne, body créme,
body lotion, body powder, and perfumed soap without any inclusion of hair care products. Thus,
Applicant and Estee Lauder are operating in commerce in completely separate sand boxes. Were
Estee Lauder to try in the future to sell hair care prodﬁcts under its BEAUTIFUL mark, it would
necessarily infringe Applicant’s trademark rights arising from its use in commerce of its

“Beautiful” design mark in association with hair care products.
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Therefore, the Examining Attorney contends that Applicant’s and Estee Lauder’s
respective trademarks are so similar and their respective goods so related to each other that a
typical consumer would mistakenly believe that Applicant’s Hair Care Products originate from
or are sponsored by Estee Lauder. Applicant respectfully believes that this assumption of what a

typical consumer would believe is faulty and presumes too much.

A. The Marks Are Insufﬁcientlx Similar

A photograph of a number of bottles of different Applicant Hair Care Products bearing
the “Beautiful” Design mark is attached hererto as Ekhibit A. Applicant’s “Carolyn Anderson
Beautiful” trade name that is prominently marked on the product bottles (see Exhibit B) uses
“Carolyn Anderson” as a dominant term in front of “Beautiful” to clearly distinguish it from
Estee Lauder and any possible association with Estee Lauder’s BEAUTIFUL-branded
Fragrances and Body Scented Products. Applicanf’s usage of the term “Beautiful” on its Hair
Care Products (Exhibit A) and company website (Exhibit C) is only done in the form of a
stylized design mark with the word “Beautiful” in script lettéring with the letter “I” extending

backwards over the other letters in a double curved form.

Contrast this with Estee Lauder’s block lettering used for the word BEAUTIFUL that
appears on its Fragrances and Body Scented products (see Exhibit D). Thus, under the first

DuPont factor, the visual appearance of the two marks is dissimilar.

Furthermore, the consumer will be unaware of the scope of the Estee Lauder
Registration, and will only be familiar with the Estee Lauder products sold in stores and
appearing on its website. Thus, Estee Lauder’s own website (see Exhibit E) shows that it does
not generally use BEAUTIFUL alone as the trademark for its perfume products. Instead, the
company seems to have shifted in its commercial usage for its perfume products to BEAUTIFUL
BELLE with a single BEAUTIFUL eau de parfum spray product that is less expensive. This
composite BEAUTIFUL BELLE trademark distances Estee Lauder’s perfume products from
Applicant’s Hair Care Products bearing the ”Beautiful” Design mark both visually and
phonetically in the minds of the typical consumer. The consumer is less likely to associate a
BEAUTIFUL BELLE bottle of perfﬁme with Appliceint’s Hair Care Products bearing the

“Beautiful” design mark.
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Even more pertinently, Estee Lauder seems to have migrated beyond its Estee Lauder
Registration for the cologne and Scented Body Products that it sells. Instead, the Estee Lauder
website demonstrates that these cologne and Scented Body Products are commetcialized under
the ESTEE LAUDER or LAUDER trademarks rather than the BEAUTIFUL trademark. Thus,
the sum total of Estee Lauder products sold under its BEAUTIFUL mark that could be possibly
confused with Applicant’s “Beautiful” Design mark is limited to a single eau de parfum spray, a
single powder and a single lotion out of the hundreds of products that appear on the Estee Lauder

website.

Finally, the first DuPont factor requires one to evaluate the “overall commercial
impression” resulting from the comparison of the two marks in terms of appearance, sound, and
connotation. 4 McCarthy §24:43. Yet, the respective connotations arising from Applicant’s and
Estee Lauder’s usage of the word “Beautiful” on their respective products is dissimilar.
Webster’s Ninth New Collegiate Dictionary (Merrian-Webster, Inc. 1987)(see Exhibit F)
defines the word “beautiful” to mean: “l. having qualities of beauty: exciting aesthetic pleasure.
2. generally pleasing.” But, Estee Lauder’s perfume, cologne, and Body Scented Products are all
defined by a distinctive scent that is pleasurable to a jﬁerson’s olfactory sense. Contrast this with
Applicant’s Hair Care Products that are designed to clean a person’s hair and improve its visual
appearance. Thus, a typical consumer familiar with the Estee Lauder Fragrance.and Body
Scented Products would be unlikely to associate them with Applicant’s Hair Care Products that
are not characterized by a dominant scent despite the fact that both products display the word

“Beautiful” on their packaging.

B. The Goods Are Sufficiently Dissimilar to be Related

Even similar trademarks for non-competitive products can peacefully co-;exist in the
market without confusion. 4 McCarthy §24:11. For example, UNITED is used by both an
airline and a moving van company, while DOW is used by both a chemical company and a stock

exchange that buys and sells shares of that company. No customer confusion has ensued.

Nor are Applicant’s Hair Care Products complementary with Estee Lauder’s Fragrance
and Body Scented Products to cause a typical consumer to régard them as “related.” A person

would not necessarily have to use shampoo and perfume together while preparing to go out in
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public. Contrast this with General Mills, Inc. v. Fage Dairy Processing Indus. S.4., 100 USPQ
2d 1584, 1599 (TOTAL yogurt vs. TOTAL breakfast ceréal) or E&J Gallo Winery v. Gallo
Cattle Co., 967 F.2d 1280 (9™ Cir. 1992) (GALLO cheese vs. GALLO wine) where a court
found likelihood of consumer confuéion to arise from the relatedness of the products. 4
McCarthy §24:26. The decision that a likelihood of confusion existed in the In re Davey
Products Pty Ltd., 92 USPQ 2d 1198 (TTAB 2009) case cited by the Examining Attorney was
predicated upon the applicant expressly marketing its electric motor products for use in air
compressors where the registrant’s mark was associated with air compressors, so the products
were complementary. See also the Examining Attorney’s cited In re Toshiba Medical Systems
Corp., 91 USPQ 2d 1266 (TTAB 2009) with the same rationale.

The Ninth Circuit Court of Appeals has explained that “the question is, are the uses so
related that they are likely to be connected in the mind of a prospective purchaser?”
Fleischmann Distilling Corp. v. Maier Brewing Co., 314 F.2d 149, 159 (9" Cir 1963). The
Seventh Circuit Court of Appeals noted that “We ha?é held that ‘a closely related product’ is one
which would reasonably be thought by the buying public to come from the same source, or
thought to be affiliated with, connected with, or sponsored by the trademark owner.” Sullivan v.
CBS Corp, 385 F.3d 772, 778 (7™ Cir. 2004).

A typical consumer is unlikely to mistakenly believe that perfume and shampoo must
come from the same source. This is especially true in the present case where Estee Lauder’s
customers are sophisticated consumers. Not only are they well aware that Estee Lauder does not
sell Hair Care Products, but also they are unlikely to associate an expensive fragrant perfume
product with a relatively inexpensive shampoo that cleans hair. Likewise, Estee Lauder’s loyal
customers are unlikely to confuse Applicant’s highly stylized design for its “Beautiful” Design
mark with Estee Lauder’s simple block lettering for iis BEAUTIFUL trademark. Indeed,
perfume is such a very personal product used to convey the personality and character of the
person who wears it. That person is unlikely to perceive a close relationship between it and a

prosaic shampoo or conditioner product that cleans and treats hair.
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C. The Goods are Sold in Different Channels of Trade

The channels of trade for Applicant’s Hair Care Products and Estee Lauder’s Fragrance
and Body Scented Products are distinctly different. Perfumes, colognes, and Bo‘dy Scented
Products are generally sold in department stores and specialty stores. Meanwhile, Hair Care
Products like shampoos and conditioners are genérally sold in grocery stores, drug stores, and
specialty hair salons. A customer will not generally see shampoos or conditioners sold in a
department store just like a perfume or cologne will generally not be sold in a grocery store, drug
store, or hair salon (except for a couple of inexpensive brands of perfume and cologne sold in
some drug stores). This fetail differentiation reinforces in a customer’s mind that Hair Care

Products and Fragrance and Body Scented Products are very different products.

Moreover, perfumes, colognes, and Body Scented Products are considered to be luxury
goods that have expensive prices. A 2.5-ounce bottle of Estee Lauder’s BEAUTIFUL BELLE
perfume sells for $85.00. A customer will purchase it after careful study to determine whether
the scent of that perfume; or Estee Lauder’s other Fragrance and Body Scented Products,
matches the scent that the person wants to exude to communicate her or his personality and
character. By contrast, shampoos and conditioners are generally considered by consumers to
represent staple goods sold at relatively low prices. They are functional (cleaning and treating
hair) instead of decorative, and may be purchased by a customer upon impulse. .An 8-ounce

bottle of Applicant’s shampoo sells for $12.00.

D. The Third-Party Websites Do Not Establish a Likelihood of Confusion

The Examining Attorney has therefore resorted to a number of third-party websites like

www.kiehls.com, www.thebodyshop.com, www.lushusa.com, www.aveda.com,

www.beautycounter.com, www.honest.com, www.philosophy.com, www.origins.com,

www.malie.com, www.theouai.com, www.lelabofragrances.com, www.oribe.com,

www.getjackblack.com, www.noodleandbone.com, www.mauimoisture.com, and

www.burtsbees.com that sell some combination of body care products and hair care products

under the same trademark. The argument is that because Kiehl’s might choose to sell its lotion
and shampoo products on the same website, then a consumer familiar with the Kiehl’s website

would automatically assume that Estee Lauder sells shampoos in addition to perfumes -- and
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Applicant’s Hair Care Products at that. But, this highly speculative surmisal of what a typical

consumer would know and assume disintegrates under further analysis.

First, as noted above, a customer would never see Estee Lauder’s Fragrance and Body
Scented Products and Applicant’s Hair Care Products in the same store. No direct proximity
would give rise to create a likelihood of confusion that Applicant’s Hair Care Products, in fact,

are being sold or sponsored by Estee Lauder.

Second, a careful study of the web pages provided by the Examining Attorney reveals
that Aveda only appears to sell hair care products on its website, Philosophy only appears to sell
body lotions on its website, Honest only appears to sell hair care products on its website, and
Origins only appears to sell body moisturizers and lotions and washes on its website. Moreover,
body lotions and moisturizers are functionally different from Estee Lauder’s Body Scented
Products that function to produce a distinctively recognizable scent upon the body of the person
wearing it. This important distinction eliminates the Kiehl’s, Beauty Counter, Malie, Ouai,
Noodle & Boo, Maui Moisture, and Burt’s Bees websites that sell in combination unscented
body care products and hair care products, instead of the Fragrance, Body Scented Products and

Hair Care Products combination that the Examining Attorney is trying to make.

This leaves the Lush, Body Shop, Oribe, and Black Jack websites that do appear to sell
both fragrances and hair care products. However, please note that this assumes that a visitor to
these websites would successfully navigate the separate “department” tabs on the website to
discover that the merchant is selling both types of products, especially if the visitor is only
searching for a fragrance or hair care product and has no incentive to continue to search the

website for the other type of undesired product.

Third, even if a website visitor were to discover, e.g., that The Body Shop sells both
perfumes and hair care products within different departments of its website, these products are
commonly branded with The Body Shop’s company trade name, instead of a specific product
trademark. This is true for all of the websites identified by the Examining Attorney. But in this
case, we are dealing with a specific BEAUTIFUL product trademark that Estee Lauder applies
to its Fragrance and Body Scented Products (and not many of them). Such a trademark that is

uniquely used by Estee Lauder to reference the specific scent of its eau de parfum product would
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not logically be believed by a typical consumer to be commonly applied to an unrelated shampoo
or conditioner product that does not exhibit that scent. Thus, there is no rational reason to
assume that a typical consumer familiar with The Body Shop’s website would niistakenly
believe from an Estee Lauder BEAUTIFUL eau de parfum bottle that Applicant’s Hair Care

Products are sold by or authorized by Estee Lauder.

The Examining Attorney cites In re Majestic Distilling Co., Inc., 315 F.3d 1311 (Fed.
Cir. 2003) in support of her contention that consumer’s would perceive Applicant’s Hair Care
Products and Estee Lauder’s Fragrance and Body Scented Products to be sufficiently “related” to
give rise to a likelihood of confusion. But, the Majéstic case involves identical or nearly
identical trademarks applied to applicant’s tequila and registrant’s (Stroh’s) malt liquor products.
These two products were much more obviously related then the respective products sold in this

case by Applicant and Estee Lauder.

By contrast, the Federal Circuit found no likelihood of confusion to exist in the Coach
Services, Inc. v. Triumph Learning, LZC, 668 F.3d 1356 (Fed. Cir. 2012) case cited by the
Examining Attorney where the identical COACH trademark used by the two parties in the
opposition proceeding were applied to luxury leather goods (Coach) vs. educational coaching
materials (Triumph) with different connotations between the marks and very different channels

of trade.

In re St. Helena Hospital, 774 F.3d 747 (Fed. Cir. 2014) presented a case in which the
Federal Circuit reversed the TTAB’S refusal to registér the applicant’s TAKETEN trademark
applied to healthcare services for promoting weight loss and healthy lifestyle against the
registrant’s TAKE10! trademark for printed materials and video cassettes associated with

physical fitness programs. No likelihood of confusion was determined to exist.
The TTAB has also dismissed opposition proceedings in:

e Vitech Holdings Ltd. v. Varian Semiconductor Equipment Associates, Inc.,
Opposition No. 91156936 (Sept. 21, 2007) (VTECH for conducting seminars in

field of semiconductor manufacturing vs. consumer electronics products);
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e Franciscan Vineyards, Inc. v. Domaines Pinnacle, Inc., Opposition No. 91178682
(Oct. 16, 2013) (PINNACLE used for apple juice and apple-based non-alcoholic

beverages vs. wine);

o Cardinal Health 303, Inc. v. The Alaris Group, Inc., Opposition Nos. 91177234
and 91177365-67) (Jan. 3, 2011) (ALARIS used for medical conéulting services

vs. medical instruments and equipment).

In none of these cases did the TTAB find a likelihood of consumer confusion to exist between
superficially related products despite the same or very similar trademarks being applied to those

products.

E. The Word “Beautiful” is Not Unique Within Trademarks for Hair Care Products or
Perfume Products

Furthering rebutting the Examining Attorney’s presumption that the existence of
unrelated third-party merchant websites selling both fragrance and hair care products would
necessarily cause a typical consumer familiar with Estee Lauder’s BEAUTIFUL eau de parfum
product to mistakenly believe that Applicant’s Hair Care Products are sold by or authorized by
Estee Lauder due to the “relatedness” of the products is the fact that the word “beautiful” is
widely used in commerce within trademarks associated with hair care products. A search of the

Office’s Trademark Electronic Search System (TESS”) reveals that:

e There are 855 records for non-punctuated word marks including the word “beautiful”
in combination with International Class 003 which covers hair care products as well
as perfumerfy and soaps (see Exhibit G).

e Further limiting this search to shampoo products reveals 236 records (see Exhibit H).

e Further limiting this search to live applications and registrations reveals 66 records
(see Exhibit I). |

Thus, the TESS database yields at least 66 /ive trademark applications or registrations covering
shampoo products sold under a trademark containing the word “beautiful.” This does not even

include Applicant’s other Hair Care Products besides shampoos.
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Given this widespread use by others in commerce of trademarks containing the word
“beautiful” for shampoo products, a typical consumer would be unlikely to mistakenly assume
that such a shampoo product must be sold by or authorize by Estee Lauder just because of the
existence of the Estee Lauder Registration covering Fragrance Products and Body Scented

Products.

Moreover, the TESS database reveals:

¢ 94 records for non-punctuated word marks including the word “beautiful” in
combination with International Class 003 in combination with perfume products (see
Exhibit J). |

e Further limiting this search to live applications and registrations reveals 26 records
(see Exhibit K).

Given this widespread use by others in commerce of trademarks containing the word “beautiful”
for perfume products, how would a typical consumer seeing Applicant’s Hair Care Products sold
under the “Beautiful” Design mark necessarily believe that it is sold by or authorized by Estee

Lauder as opposed to one of the other perfume manufacturers?

Because of the differences between the two trademarks in terms of appearance and
connotations, the difference in channels of trade for the two groups of products, the unrelated
nature of the two groups of products, and the widespread' use by others of the trademarks
containing the word “beautiful” for both shampoo, products and perfume products, Applicant
therefore submits that the rejection of Applicant’s “Beautiful” Design mark over the Estee

Lauder Registration is untenable.
Reversal of the rejection and allowance of the Applicant is respectfully requested.

Respectfully submitted,

. -
Date: Noverdser 25,2019 By: @'X‘ﬁ@

Name: David L. Biek
Reg. No.: ‘33,647
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EXHIBIT A
Serial No. 87/851,445
Applicant’s Main Brief
Carolyn Anderson Beautiful, LLC
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EXHIBIT D
Serial No. 87/851,445
Applicant’s Main Brief
Carolyn Anderson Beautiful, LL.C




EXHIBIT E
Serial No. 87/851,445
Applicant’s Main Brief
Carolyn Anderson Beautiful, LLC
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SHINCARE MAKEUP FRAGRANCE RE-NUTRIV AER!N BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

THE ESTEE E-LIST LOYALTY PROGRAM

' SIGN UP & RECEIVE 15% OFF

ONE OHLINE QRDER™

101N NOW

BEAUTY ROULETTE

Spin ltto Win lt!

ONLINE ONLY

Are you feeling fucky? Spin our roulette wheel
today for 3 chances to hit the jackpot and win
a can’t-miss offer.

From free, full-size best sellers to limited
edition gifts and moare, see what the whee|

has in store for pou.

*ECIAL OFFER ; ING & RET

SO AM
]

= M arc
H- W O Type here to search 11/22/2019 23
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[ tstee Lauder Free Gifts, Special . X | 4

¢ 5 C @ esteelauder.com/promotions?gclic=FAlalQobChue EGTD-SQIVS/ 2ALHRTY 20 (ATASARLINA:

Choose a Free Sample with Every $25 You Spend up to $1507 &

| ESTEE LAUDER pneneectatomy O Q

i
i
{ SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFY GUIDE DISCOVER SOCIAL SERVICES

LIMITED EDIYION

31 Beauty Essentials
for the Price of One

$70 WITH ANY $45 PURCHASE.
A $455 VALUE!

Unwrap 12 Full Sizes: Advanced Night Repair, the #1 Serum in

the U.S”, Advanced Night Repair Eye Supercharged Complex,
Revitalizing Supreme+ Creme, 2 Pure Color Envy Face + Eye Palettes
(for a total of 20 essential shades), Sumptuous Extreme Mascara,

3 Pure Color Envy Lipsticks and more—all in an exclusive Train Case.

Tt

"NPD Group / U.S. Prestige Beauty Dept/Spsoialty In-Stare & Online, Skincars,

Choose Your Makeup: Warrn or Cool {shown) 12-month unit salea as of July 2019,

. SPECIAL OFFER

Free Samples

[ 2 Wy here tnsearch
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se a Free Sample with Every $25 You Spend up to $150.
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4 SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GiFT GUIDE DISCOVER SOCIAL SERVICES

Free Samples

Choose a fres sample
with every $25 you spend up to $150

Spend $50 to gst 2 samples
Spend $75 to get 3 samples
Spend $100 to get 4 samplee and more!

SHOP ROW

hd up to 3. Limit 6 samples per cuslome

\ ust he ditferent.

A New Way
To Shop

ONLINE EXCLUSIVE
Choose Afterpay at checkout and

SPECIAL OFFERS | [REE SHIPPING & RETURNS | @ STOR

1151 AM
) :
Ay BB

W O Type here to search

@ SC b

[ cstee Louder Free Gifts, Speciait X 4

& - C @ esteelauder.com/promotionsgctid = EALIQOBCHMIuC - EU7ZD SOIVS7ACH Y20 EANYASAAEGIMaPD_BWERgclsic=aw.ds

ESTEE LAUDER inoecimioan O || Q

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

A New Way
To Shop

ONLINE EXCLUSIVE

Sh( )}) N( )W Choase Afterpay at checkout and
pay later in 4 installments on orders

>)(1y Ldtﬁ ‘I' $35 and above!

afterpaya?

SHOP NOW

LEARN MORE

Free%h i'Spin g
& Free Returns

A fues & sionns
1151 AM
10722/2019 23

SPECIAL OFFERS FREE SHEPPID

LIS] LOYALLY

B © Type here to search
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Free Shipping & Free Retuma—Fvery Order.

ESTEE LAUDER s cimiomy O Q

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

ONLINE EXCLUSIVE

Free Shipping
& Free Returns

Enjoy free standard shipping on every order, large or
small. And free returns means you either love it or return
it—we'll cover the postage both ways!

LEARN MORE

Give with Style

Make every present special with a free luxe

3 Type here o seach

s | A T

[ Estee Lauder Free Gifts, Special© X || 4

& 5 C @ esteelauder.com/promaationsloclic = EARCON 1 iMuc £O7(-5QIVST2ACHTY Q- AN AREQIMab L It vgelsicawds & 6
|

Join the Estée E-List Loyalty Program for 15% Off One Ordert

;.i ESTE E LAU D E R loin Estée E-Liss: ?.:;s:, \‘:’ Q

SKINCARE  MAKEUP  FRAGRANCE  RE-NUTRIV  AERIN BEST SELLERS NEW GIFT GUIDE  DISCOVER  SOCIAL  SERVICES

Give with Style

Make svery present special with & free luxe
gift box. Simply choose Free Gift Box during
checkout for any purchase.

Q
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I . Fragrance Landing | Estée Laude X +

SKINCARE MAKEUP

BEST SELLERS
SETS & GIFTS
BEAUTIFUL BELLE
CLASSIC PARFUMS
THE WEDDING EDRIT
CUSTOM ENGRAVING
LAST CHANCE

H £ Type here to search

{11484474.1}

ESTEE LAUDER

& 5 € & esteelauder.com/fraguanced/fsection4

RE-NUTRIV AERIN BEST SELLERS

FRAGRANCE FAMILY
Fresh & Light Blooms
Lush & Rich Bouquets
Warm & Glowing Woods

Sensual & Luxurious Orientals

NOTES

Peony & Pink Rose
Rose & Tuberose
Jasmine & Sandalwood
Amber

QUICK SHOP

GIFT GUIDE DISCOVER

COLLECTIONS

Beautiful

Beautifut Belle

Bronze Goddess

Knowing

Modern Muse

Mystique

Pleasures

Sensuous

White Linen

Youth-Dew

The House of Estée Lauder
Private Collection

Aerin Fragrance Collection
For Men

SIGN IN
Join Estée E-List Loyalty Q O\

SOCIAL SERVICES X

OUR BIGGEST GIFT OF ALL!
31 Beavly Essentials for the price
of one. Includes 12 full sizes.

QUICK SHOP

SPECIAL OFFERS

1211 PM
114222019 %3
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e Shipping & Free Retum:
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i
SKINCARE MAKEUP FRAGRANCE RE-HUTRIV  AERIN BEST SELLERS NEW  GIFT GUIDE DISCOVER SOCIAL  SERVICES

- FRAGRANCE

BEST SELLERS
SETS & GIFTS

ENGRAVING

FAMILY

; Fresh & Light Blooms
Lush & Rich Bouquets
Warm & Glowing Woods
Sensual & Luxurious
Orientals
COLLECTIONS
Bamulilul

Beauwtiful Belle

Bronze Goddess

Knowing

Modern Muse

Mystique

RS i Q sionres
Lo 12040
ABLE e B

[ % - o X
[ Fragrance Landing | Estée Laut: X |
I e

 C & esteelauder.com/lragrancet /section 3 P

Choose a Free S:

ESTEE LAUDER onerciniy O Q

e with Every $25 You Spend up to $150.

SKINCARE MAKEUP FRAGRANCE RE-NUTHI}I AERIN T SELLERS NEW GIFT GUIDE DiISCOVER $ L SERVICES .
g T TR i A A\ T i e RS
Knowing -
i W
7 Modern Muse II' v
| Mystigue o . |
b
Pisasures ! g ‘

MODERN M Aleasccres
White Linen M U S E i :

Youth-Dew

BEAUTIFUL

"H.. RICH. ROMANTIC. LUXURIQUS.
THE FRAGRANCE
OF 1.000 FLOWERS.

SHEER SHIMMERING
\,L FRESH AS FLOWERS
AFTER A SPRING RAIN,

The House of THE FRAGRANCE THAT CAPTURES
Estée Lauder YOUR STYLE, YOUR CONFIDENCE, |

. ! YOUR CREATIVE SPIRIT - '
Private Collection PIR i

T Aerin Fragrance
& Collection

For Men

AL Q
- g 12:04 PM
: ' & P

o - I ~% 172202018



[ Ffragrance Landing | Estée lauc: X | 4 =, o X

& - C & esteelaudercom;

cofterpayA? has anived! Shop now & pay later in 4 installm

ESTEE LAUDER e g

Join Estée E-List Loyally
SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

Fragrance Best Sellers

i

F
{ i & |
| f |
| J -
e !
Beautiful Belle Beautiful Pleasures
£au de Parfum Spray Eau de Parfum Spray Eau de Partum Spray

$95.00 $85.00 $73.00

P Type here to search

! [ Fraorance Landing | Estée toucs X i, o x

; & C @ esteelauder.com/ivig

alty Program for 15% O One Ordert {

ESTEE LAUDER oy O Q

Jow Estee E-Liat Loalty

DISCOVER  SOCIAL  SERVICES

SKINCARE  MAKEUP  FRAGRANCE  RE-NUTRIV  AERIN BEST SELLERS NEW  GIFT GUIDE
~. -

CUSTOM ENGRAVING

. MAKE IT PERSONAL. AVAILABLE FOR SELECT FRAGRANCE BOTTLES MAKE EVERY PRESENT SPECIAL
TO ENGRAVE A NAME, MONOGRAM OR SHORT MESSAGE.

WITH FREE GIFT WRAPPING.




W Fagance & Cologne for Men | X

& < C @ esteelauderconvitagiance/cologne v O

Join the Estée E-List Loyalty Program for 15% Off One Order!

ESTEE LAUDER oneusocimiony O | Q

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES
BEST SELLERS

£ iF.

SETS & GIFTS

:, ENGRAVING

4

| FAMILY if i -";
Fresh & Light Blooms I - W h,,ﬂ A
Lush & Rich Bouguats / Pesaeieis . AL ey
Warm & Glowing Woods | T ! “

Sensual & Luxurious

Orientals |

1 I

|I| s A ——
COLLECTIONS L 1 -
Beautiful
Beautifu! Belle
Bronze Goddess
Knowing Lauder For Men Lauder Pleasures For Men Lauder Intuition For Men

Cologne Spray Cologne Spray Cologne Spray

Modern Muse
Mystique
E— $70.00 $76.00 $76.00
Sensuous
White Linon FRESH, GLEAN, EXHILARATING GRISP. CLEAN. ENERGIZING WARM, NATURAL, SEXY

PECIAL OFFERS | 1} | 1 Q sic
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B Moistunzer, Face Cream & Nige - x| [l Ravitalizing Supreme~ Global & X | G aveda - Google Search X | ‘ﬁ-
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SKINCARE MAKEUP FRAGRAMNCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

Unlock the
beauty of night.

NEW REVITALIZING SUPREME+ NIGHT
INTENSIVE RESTORATIVE CREME

WAKE UP LOOKING RADIANT WITH THIS
RICH, ULTRA-NOURISHING MOISTURIZER

SO0RT BY v

£ Type here to search

Moisturizer Face Crean & Mign X Revitafizing Supreme = Globab A< " X 1 & aveda - Google Search x +
L {

& & B esteelaudercomsi

afterpayA? has arrivel

y ESTEF LAUDER oncwecimimay O Q

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

il

g

i

y

v i

LIMITED EDITION L NEew ) Revitalizing Supreme-+

31 Beauty Essentials Revitalizing Supreme+ Night Global Anti-Aging Cell Power Creme
$70 with any $45 Purchase Intensive Restorative Creme

] $70.00 $88.00 $27.00 - $100.00

q

Gl FIRMS. REDUCES THE LOOK OF LINES. DEEPLY MULTI-ACTION DAY/NIGHT CREME. THE KEY TO

1 NOURISHES YOUNGER-LOOKING SKIN.

[ E 2 s 8 21 * Aok Ak Aok deok

SHOP NOW - SHOP NOW -+ +

Il Type hasia 50 seanch

{11484748.1 }
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. Moisturizer, Face Cream & Nigi:. X m Revitatizing Supreme+ Glabal 2 = X | &

¢« o c

@ esteelauder.comy'skin care/moisturizog

ESTEE LAUDER

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN

DayWear
Multi-Protection Anti-Oxidant
24H-Moisture Creme SPF 15

$34.00 - $84.00

HELPS PREVENT AND DIMINISH FIRST SIGNS
OF AGING.

£ Type here to search

B

aveda - Google Search =

ofterpayA? has amived! Shop now & pay later in 4 installmenta. | =

BEST SELLERS NEW GIFT GUIDE DISCOVER

Nutritious Super-Pomegranate
Radiant Energy Moisture Creme

$68.00

ENERGIZING MOISTURE CREME RECHARGES
SKIN'S RADIANGE.

SOCIAL

SIGNIN
Join Estée E-List Loyalty

SERVICES

MYTH
VS,
REALITY:

All moisturizers
are the same.

TRUE OR FALSE?

jwj

B Moisturizer, Face Cream & Nigh % | [l Revitalizing Supreme+ Global io- X | G

€ 0 C @ esteelauder.comtriis <o fiimietiigs

aveda - Google Seasch BTy

Chaose a Free Sample with Every $25 You Spend up to $150. See D

ESTEE LAUDER

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN

Nutritious Super-Pomegranate
Radiant Energy Night Creme/Mask

$72.00

RIGH, NOURISHING. RECHARGES SKIiN'S
RADIANCE.

wokkok ok

Cormen ] 4

HB O Type here to search

INTENSELY NOURISHING, FOR RADIANT,
PLUMPED. SUPPLE SKIN.

Kokk ok

sHop Now | -}

SIGN IN
Join Estée E-List Loyalty
BEST SELLERS NEW  GIF7 GUIDE  DISCOVER  SOCIAL  SERVICES
e ],_
i~ ————
ESILLEAUDER
~ DT
vl ki
th
-
i
Resilience Multi-Effect DayWear
Tri-Peptide Face and Neck Creme SPF 15 Anti-Oxidant 72H-Hydration Sorbet Creme
PF 15
$68.00 - $110.00 $54.00

INNOVATIVE WATERLIGHT TEXTURE +
POWERFUL PROTECTION.

ok kk d

sHoP Now | -

{11484748.1}



[ Moisturizer, Face Cream & Nigi: % [l Revitalizing Supreme+ Global A X. | G aveda < Google Search X i o+

& 5 C @& esteelaudercom/skin care/moisturizer T B i

Free Shipping & Free Retums—Every Order.

ESTEE LAUDER oty O Q

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

MY TH

VS

REALITY:

v Moisturizers are 7
| only for dry skin.

] NightWear Plus Revitalizing Supreme+
] Anti-Oxidant Night Detox Creme i-Agi

Globat Anti-Aging Cell Power Creme SPF
15

$66.00 $85.00 - $100.00
=
DETOXIFY, SOOTHE, INTENSELY HYORATE~ MULTI-ACTION §PF 15 CREME, THE KEY TO
WHILE YOU SLEEP. YOUNGER-LOOKING SKIN

Q i

y - 517 PM
HM O Type here to search O B ' venos

B m] X
! [ Moiswrizer, Face Cream & Nigh x| [l Revitalizing Supreme+ Globat 2 X | -3+ aveda - Google Search X

€ - C @ esteelauder.comyskin-care/moisturizer W B

ESTEE LAUDER POV T o

b
| SHKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES
\ (STEEE f\um % (

¢ ((I me/u it

] Revitalizing Supreme Light+ Resilience Multi-Effect Night Advanced Time Zone
1 Clobal Anti-Aging Cell Power Creme Oil- Tri-Peptide Face and Neck Creme Age Reversing Line/Wrinkle Creme SPF 15
Free
] $85.00 $98.00 - $112.00 $78.00
LIGHTWEIGHT, FAST-FIRMING, MULTI-ACTION INTENSE NIGHTTIME NOURISHMENT TO LIFT REDUCES THE LOOK OF WRINKLES.
CREME. OIL-FREE. AND FIRM.
Rkk kA *okdk Aokokkk

- ; ' oo |4

SPECIAL OFFERS b ING & JRNS
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1 Moisturizer, Face Cream & Nigi. X Revitalizing Supreme- Global 2 X | (1 aveds - Google Search x|+

& v C @ esteelauder.com/skin cone/moisiurizer

ot Loyalty Program for 15% Off One Ord

S
@

ESTEE LAUDER

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN

dq Advanced Time Zone Night
Age Reversing Line/Wrinkle Creme

$82.00

LOOK, FAST.

LB O Type here to search

INTENSIVE NIGHTTIME CARE FOR A YOUNGER

NEW GIFT GUIDE DISCOVER

Revitalizing Supreme+
Clobal Anti-Aging Wake Up Balm

$86.00

SIGN IN
Jom Estee E-Liat Loyalty W] Q

SERVICES

MY TH
Vs

REALITY:

The thicker and richer
the moisturizer,
the more hydrating,

SPECIAL OFFERS | FREE SHII URNS | @ SIORE
i 517 PM
AR oot %1

@ Moisturizer, Face Cream & Nigh [l Revitalizing Supreme+ Global A X | G aveda - Gaogle Search x| 4

et By lauder.com/skin-c

afterpayA7 has arrived! Shap now & pay later in 4 ingtallments. L eq

ESTEE LAUDER

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN

R
Tk B

9 DayWear Matte
Qil-Control Anti-Oxidant Moisture Gel
Creme
o $54,00

OIL-FREE, OIL-CONTROLLING/ABSORBING

MOISTURIZER

- O Type here to search

NEW GIFT GUIDE DISCOVER

N sl

Nutritious Micro-Algae

Pore Minimizing Hydra Lotion
$48.00

MOISTURIZER TO HELP CONTROL OIL,
MINIMIZE THE LOOK OF PORES.

SIGN IN

Join Estée £-List Loyalty ﬁ Q

SERVICES

g

DayWear
Multi-Protection Anti-Oxidant Sheer Tint
Release Moisturizer SPF 15

$54.00

HELPS PREVENT SIGNS OF AGING. ONE
SHEER SHADE

SPECIAL OFFERS | FR PING & RETURNS | @ STORES

518 PM
N )
O e B

{11484748.1}



M Moistuizer, Face Cream & Nigh - X [l Revitatizing Supreme+ Global A X | &5 aveda - Google Seatch x| 4+

s C & esteefauder.com/skin care/moistuizer
Free ping & Free Returns—Every Order. ©x “
SIGN IN ﬁ Q

| ESTEE LAUDER Jom st i Loy

SKINCARE  MAKEUP  FRAGRANCE

RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

- VS, s
REALITY:

Pethoming
Nt
People with oily
skin don't need to
LIse a moisturizer.

TRUE OR FALSE?

Swiss Performing Extract

$80.00

H B O Type here to search

{11484748.1}



How to Help Prevent Wrinkles & X Revitalizing Supieme+ Globai A+ X | & aveda - Google Search CEay
T

e
afpre wrinkles-aging

€ ¢ @ estedoud

Jain the Estée E-List Loyalty Program for 15% Off One Order! S Uy

SHGN IN

ESTEE LAUDER Joi Et ki Loty

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV AERIN BEST SELLERS NEW GIFT GUIDE DISCOVER SOCIAL SERVICES

{DEAL FOR

Fine Lines, First Signs of Aging

HELP PROTECT YOUR SKIN AND REDUCE THE FIRST SIGNS OF
AGING 80 YOU LOOK YOUNGER LONGER. HELP PREVENT
FUTURE LINES AND WRINKLES FROM FORMING

Age Prevention sortey v

LWl O Type here to search

g Q

L+

523 PM
11/22f219 EZZ

m How t0 Help Prevent Wrinkles & X . Revitalizing Supreme+ Global v X ! & aveda - Google Search X | +

& ¢ C & esteelaudercom’iia core/proventyutinkles aging

Free Shipping & Free Returna—Every Order.

| ESTEE LAUDER

SKINCARE MAKEUP FRAGRAKCE  RE-NUTRIV  AERIN BEST SELLERS  NEW GIFT GUIDE DISCOVER

SOCIAL  SERVICES

NEW LARGE SIZE

L NEw . Advanced Night Repair : .
Revitalizing Supreme+ Night Synchronized Recovery Complex I Advanced Night Repair
fntensive Restorative Creme Synchionized Recovery Complex I
$88.00 $70.00 - $100.00 $192.00
FIRMS. REDUCES THE LOOK OF LINES. DEEPLY FIGHTS KEY SIGNS OF AGING. THE #t REPAIR FIGHTS KEY SIGNS OF AGING. THE #1 REPAIR
NOURISHES. SERUM* SERUM*
* Ak kK *k ok koh 1222

H-l 2 Type hive dossanch

SIGHN iN
Join Estee E-List Loyalty W] Q




B How to Hetp Prevent Wrinkdes ¢ X [ Revitalizing Supreme + Globat & % | &

€ 9 C 4 estehud

COM/skin-care/prevent-wiinkles

aveda - Google Search

Join the Estée E-List Loyalty Program for 15% Off One Order! ©

ESTEE LAUDER

SKINCARE  MAKEUP FRAGRANCE  RE-NUTRIV  AERIN

Advanced Night Repair Eye
Supercharged Complex
Synchronized Recovery

$62.00

REPAIRS, BRIGHTENS DARK CIRCLES.
HYDRATES, PREVENTS,

*hhkd

Bl © Type here to search

BEST SELLERS NEW GIFY GUIDE DISCOVER

DayWear
Anti-Oxidant 72H-Hydration Sorbet Creme
SPF 15

$54.00

INNOVATIVE WATERLIGHT TEXTURE +
POWERFUL PROTECTION.

*k ok ok

SOCIAL

S1GN IN
Join Estée E-List Loyalty

SERVICES

ESHEE LAUDIR
DayWoar

)

my

DayWear
Multi-Protection Anti-Oxidant
24H-Moisture Creme SPF 15

$34.00 - $54.00

HELPS PREVENT AND DIMINISH FIRSY SIGNS

OF AGING.,

Wk ok

SPHERIMNG & KT L

~ Bl

g Q

¥ OSIDRES
24 PM

11/22/201% %‘

‘ =@ R
[I How to Help Prevent Wrinkles & x [ Revitalizing Supreme+ Global A+ X | & aveda - Google Search X 4
& > C 4 lauder.com/skinn-care/prevent-wrinkles-aging ¥ O
Chaose a Free Sample with Every $25 You Spend up to $150°
- SIGN N
ESTEE LAUDER Jon Eotts EdinLopay | L] Q
SKINCARE ~ MAKEUP FRAGRANCE RE-NUTRIV  AERIN BEST SELLERS NEW  GIF[ GUIOE  DISCOVER SOCIAL  SERVICES
FSTEE
TAUDER
Day\Wear |
-
|
1 NightWear Plus Revitalizing Supreme+ DayWear
i Anti-Oxidant Night Detox Creme Global Anti-Aging Cell Power Creme SPF Multi-Protection Anti-Oxidant Sheer Tint
15 Release Moisturizer SPF 15
$58.00 $85.00 - $100.00 $54.00

DETOXIFY, SOOTHE, INTENSELY HYDRATE~
WHILE YOU SLEEP.

* Rk kA

I D Ty hene o et

MULTI-ACTION SPF 15 CREME, THE KEY TO
YOUNGER-LOOKING SKIN.

Yok ok ok

HELPS PREVENT SIGNS OF AGING. ONE
SHEER SHADE.

*k ok




] _ How to Help Prevent Wrinkles & X m Revitalizing Supreme+ Global A+ X ; G aveda - Google Search

& C @ esteelauder.com/skir

care/prevent-wiinkles-aqi

ESTEE LAUDER

SKINCARE

Choose a Free Sample with Every $25 You Spend up to $15

DISCOVER

MAKEUP  FRAGRANCE  RE-MUTRIV  AERIN  BEST SELLERS NEW  GIFT GUIDE
DayWear Eye Advanced Night Repair Fye
Cooling Anti-Oxidant Moisture GelCreme Serum
1 Synchronized Complex It
| $40.00

$6s.00

BRIGHTENS, DE-PUFFS. 24-HOUR HYDRATION.
ANTI-OXIDANTS. INTENSIVE.

L2 2.8 31 (2222

-l O Type here to search

FIGHTS KEY SIGNS OF EVE AGING. LIGHT,

SIGN IN
Join Estée E-List Loysity
SOCIAL SERVICES

|
|
i
b
i

NightWear Plus
3-Minute Detox Mask

$47.00
SUPER FAST. SUPER FRESH. SUPER
PURIFYING.

L2 3 3

g Q

{8 How to Help Prevent wrinkies ¢ X | [l Revitalizing Supreme+ Global A« X | & aveda - Google Search

€ 2 C @ esteclaud

£om/skin- care/prevent-wrinkles-aging

SKINCARE MAKEUP FRAGRANCE RE-NUTRIV  AERIN  BEST SELLERS NEW  GIFT GUIDE
| T w0 AT .'1
| '\ LR
DayWear Eye Advanced Night Repair Eye
Cooling Anti-Oxidant Moisture GelCreme Seruny
Synchronized Complex Il
$40.00 $68.00
BRIGHTENS, DE-PUFFS. 24-HOUR HYDRATION. FIGHTS KEY S8IGNS OF EYE AGING. LIGHT,
§ ANTI-OXIDANTS.

INTENSIVE.

*hAokk *hk Kk

£ Type here to search

DISCOVER

SOCIAL

SIGN IN
Join Estée E-List Loyally
SERVICES

NightWear Plus
3-Minute Detox Mask

$47.00
SUPER FAST. SUPER FRESH. SUPER
PURIFYING.

ek ek ok

SPECIAL OFFERS
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Bamald | Sureens Perfume & X Revitalizing Supreme+ Globat 4 X | {5 aveda - Google Search X |
i

- C & esteelaudercom/lragrance/perfume/beantiful * 8

Join the Estee E-List Loyalty Program for 15% O Ore Or:

ESTEE LAUDER e ctmiomy O Q

SKIHCARE MAKEUF  FRAGRANCE  RE-NUTRIV  AERIN BEST SELLERS NEW  GIFT GUIDE DISCOYER SOCIAL  SERVICES

FRAGRANCE

BEST SELLERS

sers d arers BEAUTIFUL

ENGRAVING
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position, environment, or situation d : RELATION, CONNECTION: also
: PURPORT 7 : the part of a structural member that rests on its sup-
ports. . 1 - : ’
S¥N BEARING, DEPORTMENT, DEMEANOR, MIEN, MANNER, CARRIAGE mean
the outward. manifestation of personality or attitude. BEARING is the
most general of these words but now usu. implies characteristic.pos-
ture; DEPORTMENT suggests actions or behavior as formed by breeding
or training; ‘DEMEANOR suggests one’s attitude toward others as ex-
gressed in outward behavior; MIEN is a literary term referring both to
earing and demeanor; MANNER implies characteristic or customary
way of moving and gesturing and addressing others; CARRIAGE applies
chiefly to habitual posture in standing or walking. -
bearing rein n (1794) : CHECKREIN 1 ' F J
bear«ish \'ba(o)r-ish, 'be(o)r-\ adj (1744) 1 : resembling a bear in
roughness, gruffness, or surliness 2 a: marked by, tending to cause,.
or fearful of falling prices (as in a stock market) b : PESSIMISTIC —
bearsishly ady — " ear-isheness n o : ’
bé.arenaise sauce \,ba-ar-naz-, -or-; ,be(@)r-\ n [F béarnaise, fem. of
béarnais of Béarn, France] (1877) : a sauce of egg yolks and butter
flavored with shallots, wine, vinegar, and seasonings
bear out vt (15¢) : CONFIRM, SUBSTANTIATE (research bore out his theorK}
bear.skin \'ba(a)r-,skin, 'be(o)r-\ 1 (1752) : an article made of the skin
of a bear; esp :_a military hat made of the skin of a bear - B
bear up v (l%c) 1 SUPPORT, ENCOURAGE "V vi ¢ to summon up courage,
resolution, or strength {bearing up under the strain)
beast \'bést\ n ;ME beste, fr. OF, fr. L bestia] (13¢) 1 a: an animal as
distinguished from a plant b : a lower animal as distinguished from
man ¢ : a four-footed mammal as distinguished from man, lower
vertebrates, and invertebrates d: an animal under human control 2
: acontemptjble person - .
beast epic n (1889) ; a poem with epic conventions in which animals
speak and act like human beings :
beast fable n (1865) : a usu. didactic prose.or verse fable in which ani-
mals speak and act like human beings : : .
beast+ie \'be-ste\ n (1773) : BEAST:esp: one that is wild or strange
beas-tings var of BEESTINGS
Theastsly \'bést-18\ adj beastli-er; -est (13c) 1 : of, relating to, or re-
sembling a beast : BESTIAL 2 : ABOMINABLE, DISAGREEABLE {(~
weather) — beastsli-ness n L i
2heastly adv (1834) : vERY {a ~ cold day)
beast of burden (1740) : an animal employed to carry heavy material or
to perform other heavy work (as Pullinia plow) - . 3
Theat \'bét\ vb beat; beat-en \'bat-"n\ or beat; beat-ing [ME beten, fr. OE
béatan; akin to-OHG bdzan to beat, L -futare to beat, fustis club] vt
(bef. 12¢) 1: tostrikerepeatedly: a: to hit repeatedly so asto inflict
pain — often used with up b :to walk on: TREAD ¢ : to strike di-
rectly against forcefully and repeatedly : dash against d: to flap or
thrash at vigorously. e : to strike at in order to rouse game; also: to
range over in or as if in quest of game f ;' to mix by stirring : WHIP -—
often used with up g to strike repeatedly in order to produce music
or a signal {(~ a'drum) 2. a: to drive.or force by blows b : to
pound into a powder, paste, or pulp c¢: to make by repedted treading
or driving over d (l)p: to dislodge by repeated hitting (2) : to lodge
securely by repeated striking -e:: to shape by beating {(~ swords into
glowsharcs); esp: to flatten thin by blows ' £ to sound or express esp.
y drumbeat 3 : to cause to strike or flap repeatedly 4 a: OVER.
COME, DEFEAT; also : SURPASS — often used with out b : to prevail
despite (~ the odds) ¢: BEWILDER,BAFFLE d (1) : FATIGUE, EXHAUST
(2) ; to leave dispirited, irresolute, or hopeless e : CHEAT, SWINDLE 5
a (1) : to act ahead of usu. so as to forestall (2) : to report a news
item in advance of b : to come or arrive before ¢ i CIRCUMYENT (~
the system). 6 : to indicate by beating {(~ the tempo) ~vi 1 a: to
become forcefully impelled : DAsH b : to glare or strike with oppres-
sive intensity ¢ to sustain distracting activity d: to beatadrum 2
a (1) : PULSATE, THROB (2): TICK b : to sound upon being struck 3
a : to strike repeated blows b : to strike the air ;- FLAP ¢ : to strike
cover in order to rouse game; also ; to range or scour for or as if for
ame 4 : to progress with much difficulty — beat about the bush or
eat around the bush : to fail or refuse to come to the point in dis-
course — beat it 1: to hurry away : SCRAM 2: HURRY, RUSH — beat
one’s brains out : to try intently to resolve something difficult by
thinking — beat the bushes : to search thoroughly through all possible
areas — beat the drum : to proclaim as meritorious or significant
: publicize vigorously — beat the rap : to escape or evade the penalties
connected with an accusation or charge
beat n (1615) 1 a: a single stroke or blow esp. in a series; also : PUL-
SATION, TICK b : a sound produced by or as if by beating ¢: adriving
impact or force 2 : one swing of the pendulum or balance of a time-
piece 3: each of the pulsations of amplitude prodiced by the union of
sound or radio waves or electric currents having different frequencies
4 : an accented stroke (as of one leg or foot against the other) in danc-
ing $ a: a metrical or rhythmic stress in poetry. or music or the
rhythmic effect of these stresses b : the tempo indicated (as by a con-
ductor) to a musical performer ¢ : the pronounced rhythm that is the
characteristic driving force in jazz or rock music; also ¢ 2ROCK 2 6: a
regularl{ traversed round {the cop on the ~) a : something that
excels {I've never seen the ~ of it) b : the reporting of a news story
ahead of competitors 8 : DEADBEAT 9 a: an act of beating to wind-
ward b: one of the reaches so traversed ; TACK — beatsless \-los\ adj
3beat adj [ME beten, bete, fr. %p. of beten] (1746) 1 a: beingin a state
of exhaustion : EXHAUSTED b : sapEed of resolution or morale 2 often
cap : of, relating to, or being beatni
4heat n, often cap (1958) : BEATNIK
beat-en \'b&t-"n\ adj (13c) '1: hammered into a desired shape (~ gold)
2 ¢ much trodden and worn smooth; also 1 FAMILIAR {a ~ path) 3
¢ being in a state of exhaustion :" EXHAUSTED
beat-er \'"ogt-or\ n (13c) 1 : one that beats: as a: EGGBEATER b: a
rotary blade attached to an electric mixer c¢': DRUMSTICK 1 2 : one
that strikes bushes or other cover to rouse game
be.atifeic \,bé-o-"tif-ik\ adj [L beatificus making happy, fr. beatus happy,
fr. gg of beare to bless; akin to L bonus good — more at BOUNTY?
(1639) 1: of, possessing, or imparting beatitude 2: haying a blissfu
or benign appearance : SAINTLY, ANGELIC {a ~ smile) — be.atifsi.cally
\-i-k(a-)le\ adv

bearing rein e beautifulness

s {~ poets)

beatific vision »n (1639)
blessed in heaven v
be:atsify \be-'at-a-,fi\ vt -fied; -fy-ing [MF beatifier, fr. o
L beatus +- facere to make — more at Do] (1535) 1: to make'y™
gremely happy -2 : to declare to have attained. the blessednegs
eaven and authorize the title *“Blessed” and limited .public religi0°f
honor — be-atdfiscartion \-at-a-fo-*ka-shan\n s
beateing \'bét-ig\ n (13c) 1 an act of striking with repeated blowy
as to injure or damage; .also : the injury or damage thus inflicteq %
. PULSATION 3 : DEFEAT,SETBACK 3 1 2
beating reed n (1879) : a reed in a musical instrument that vibpg,
against the edges of an air opening (as in a clarinet or organ pipg) ‘es
which it is attached ~— compare FREE REED : 3
be.atditude \bé-'at-a-,t(y)iid\ n [L beatitudo, fr. beatus] (15¢) 1. 4,
state of utmost bliss b -— used as a title for a primate esp. of an Ef;sta
ern church 2-: any of the declarations made in the Sermon op the
Mount (Mt 5:3--12) beginning in the AV **Blessed are” 3
beatenik \'bet-nik\ r [3beat + -nik] (1958) : a. person who rejects 'the

: the direct knowledge of God enjoyed by th
3
LL beatificqy,

mores of established society (as by dressing and behaving unconye,

tionally) and indulges in exotic philosophizing and self-expression

beat off vt (15c) : REPEL ~ yi: MASTURBATE— usu. considered VUIgar |
g

beat out vt (1577) 1: to make or perform by or as if by beating
mark or accompanfl

into a hit in baseball by fast running to first base

Be.atrice \,ba-d-'tre-(,)cha, *bé-a-tros\ n [It] : a Florentine woman idea].‘ %

ized in Dante's Vita Nuova and Divina Commedia

beat-up \'b&t-ap, -'ap\ adj (ca. 1946) : worn or damaged by use ¢ :

neglect-: SHABBY . .
beau \'bo\ n, pl beaux \'bdz\ or beaus [F, fr. beau beautiful, fr. L bellyg

retté](1684 1: DANDY1 2: BOYFRIEND2 .
eau Brumemell \bo-"brom-3I\ n [nickname of G. B. Brummell] (1920
¢ DANDY I . .

Beaudort scale \,bo-fort-\ n [Sir Francis Beaufort] (1858) : a scale.j
which the force of the wind is indicated by numbers from 0 to 12

BEAUFORT SCALE

BEAUFORT NAME MILES PER DESCRIPTION
NUMBER HOUR
0 calm less than 1 calm; smoke rises verti-
cally
1 light air 1-3 direction of wind shown
- by smoke but not by
g . wind vanes
2 light breeze 4-7 wind  felt ~on - face;
leaves rustle; ordinary
vane moved by wind
3 gentle breeze 8-12 leaves and small twigs
in  constant motion;
s . wind extends light flag
4 moderate breeze  13-18 raises dust and loose
paper; small branches
. = g are moved
5 fresh breeze 19-24 small trees in leaf begin
: to sway; crested wave-
lets' form ‘on’ intand
waters ! J
6 strong breeze’ 25-31 large branches in mo-
. tion; telegraph wires
k whistle; umbrellas
used with difficulty
7 moderate gale 32-38 whole trees in motion;
{or near gale) inconvenience in walk-
- ing against wind
8 - fresh gale 39-46 breaks twigs off trees;
(or gale). generally impedes
) progress
] strong gale 47-54 slight structural damage
- occurs; chimney pots
and slates removed *
10 whole gale 55~63 trees uprooted; consider-
(or storm) able structural damage |
occurs
11 storm 64-72 very rarely experienced;
(or violent accompanied by wide-
storm) spread damage
12 hurricane* 73-136 devastation occurs

*The U.S. uses 74 statute mph as the speed criterion for hurricane.

beau geste \bo-'zhest\ n, gl beaux gestes or beau gestes \bo-'zhest\ [Fi
lit., beautiful gesture] (1914) 1 : a graceful or magnanimous gesturt
2: an ingratiating conciliatory gesture o
beau ide:al \,bo-i~de(-a)l, ,bo-ed-a-"al\ n, p! beau ideals [F bedu idédl
ideal beauty] (1809) : the perfect tyg_e or model L }
Beau-jo-lais” \,bo-2ho-"1a, -zhs-\ r TF, fr. Beaujolais, region of Centlﬂll
France] (1863) : a light fruity red Burgundy wine
Beau-meé var of BAUME
beau monde \b6-'mind, -mond\ n, p! beau mondes \-'min(d)z\ or beat*:
mondes \bo-mand\ [F, lit., fine world] (1700) : 'the world of high so¢l
ety and fashion ) 4
beauste-ous \'byiit-g-os\ adj [ME, fr. beaute] (15c) : BEAUTIFUL — beal"
te.ous:ly adv — beau-te.ous-ness n
beauti-cian \byii-"tish-on\ n [beauty -+ -ician]
beau-ti-ful \'byiit-i-fal\ at%j (15c) 1 : having qualities of beauty
in% aesthetic pleasure : generally pleasing : EXCELLENT —
fulily \-f(a-)I&\ adv — beau-ti-ful-ness \-fal-nas\ n )
Syn BEAUTIFUL, LOVELY, HANDSOME, COMELY, FAIR miean exciting senst
ous or aesthetic pleasure. BEAUTIEUL applies to whatever excites,

(1924) : COSMETOLOGIST,
: excils
beault

by beating 3 : to turn (a routine‘ground bal])'

leasure to the sens
kect:ft i‘;fgfosle to BEAUTIFUL 1
LOVERT ftation in suggestii
"of.}DSOME suggests aesthetic
M pance; PRETTY applies tc
or EI67 o1y is like HANDSOM
than emotionally resgon
ity flawlessness, or freshne
pu;lifui people n l, often cap }
beattl - ational society
_ﬁ,fy‘\'byiit-a-.ﬁ\ vb fied;
DeaUL N gy 0 ¢ EMBELLISH ~
tidiscastion \byiit-a-fo-'k
[\l :
e \'bytit-8\ n, pl beauties
bea:uttii/h}l, . L bellus pretty; ak
?&C) 1: the quality or aggreg
ives pleasure to the senses o)
Bl VELINESS 2 ¢ a beautiful pe
3 a brilliant, extreme, Or egre)
vasa~y 43 alpartxcularly gre
pouty bush 1 (1926) : a Chin
honeysuckle.famlly with pinkist
peauty confest n (189 1: an
indges select the most beautifu]
“vhich the popular vote does n
delegates 2 candidate receives
peauty part 7°(1951) : the most
thing
peaut
ings
salon
auty spot n (1657) 1: 'paTch
g:auxyarts \bo-'z4r\ n fl [F1(182
ihea-ver \'bé-var\ n, p! beavers |
bibar beaver, OE brin brown -
peaver a : either of two larg
having webbed hind feet and a
underwater lodges, and yieldin,
fur or pelt of the beaver 2 2
imitation b : SILKHAT 3: al
napped on both sides 4 : the
ered vulgar .
peaver n [ME baviere, fr. MF] (
of armor protecting the lower p;
: a helmet visor
3heaver vi (1946) : to work ene
away at the problem)
bea-versboard \'bé&-vor-,bd(a)rd,
Beaver Board, a trademark] (
board used for partitions and cei
besbop \'be-,bip\ n [imit.] (194.

bopoFer noo
be-calm \bi-'kd(Dm, NewEng
(1595). 1 : to keep motionless
2: tomake calm : SOOTHE
be:cause \bi-'koz, -(Dkaz\ conj El\
because, fr. by cause that] (14¢,
~ he was tired) 2: the fact th
wish to bring a voice from the wi
because of prep (14c) : by reason
bé.chamel \,ba-sho-'mel\ n [F sa
11703 Fr. courtier] (1796) : a
cream 1
bechance \bi-'chan(t)s\ vb, archa
béche-de-mer \,besh-do-'me(a)r,
béche~de-mer or béches—de-me
cap B&M : a lingua franca bas
Guinea, the Bismarck archipelag
Iheck \'bek\ n EME bek, fr. ON
2bah, MIr biial flowing water] Bri
3beck vt EME becken, alter. of bek:
beck n (14c) 1 chiefly Scot : BO
b : SUMMONS, BIDDING — at one’:
[0 obey any command -
beckeet' \'bek-ot\ n [origin unk:
something in place:as a: a grc
one end to catch in an eye at the
- 2 loop of rope (as for a handle)
ecket bend n (1884) ; SHEET BENT
eckion \'bek-on\ vb beck-oned; b
r. OE bzecnan, fr. beacen sign —
SUmmon or signal typically with
be Ail‘TRACr_ ™ Vi “to beckon to —
*cloud \bi-"klaudy, vt (1598) 1:
T o prevent clear perception. ¢
he-at ~ his judgment}
5 come \bi-'kom\ vb -came \-'ka
1(2)36 to, become, fr. OE becumn
s 1 a: to come into existen
clot}elrgo change or development
becgrs her> — become of : ‘to
i ;ll)i?g }’-'ksm-ig\ adj (15¢)
thed \'becKn e-conring.ly \-ig-le\

553
rather

shop n (1901)2 an establi
‘acials, and manicures are ¢

[ME, fr. OE bedd; a;
g}’:ef- 12bc) 1 a: apiece of furr
shiy e (1) : a place of marita

P ¢: aplace f i :

a Wwalk bef(l)are i>0r zle?ll;lg: adx;
. AD f: the equipment ar
g;ta}}:gd patient or hgte guest 2
+ the b"d brepared for plaits; als
Ottom of body of water; «




rect knowledge of God enjoyed by th
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e to have
“Blessed”

-fa-*ka-shon\ n :
1 act of striking with re,Eealed blowg
the injury or damage t

K

ning (as in
FREE REED

'L beatitudo, fr. beatus] (15¢) 1. 4,

t as a title for a primate esp. of an Ea‘sa
clarations made in the Sermon op th
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philosophizing and self-expression i
AASTURBATE — usu. considered vul ar
>r perform by or as if by beating §: :
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ning to first base

-tras\ # [It]

Divina Commedia [
. 1946) : worn or damaged by use ¢

beaué [F, fr. beau beautiful, fr. L, bellys
: BOYFRIEND 2
1 [nickname of G. B. Brummell] (1920)

r Francis Bedufort] (1858) : alscale in
2

idicated by

‘in a musical instrument that Vibray

1: to makee':l:'
.
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8-12
13-18
19-24
25-31

32-38
39-46
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s the speed criterion for hurricane,

DESCRIPTION

calm; smoke rises verti-
cally

direction of wind shown
by smoke but not by

- wind vanes

wind felt on face;
feaves rustle; ordinary
vane moved by wind

leaves and small twigs
in constant motion;
wind extends light flag

raises dust and loose
paper; small branches
are moved .

small trees in leaf begin
to sway; crested wave-
lets: form ‘on inland
waters :

large ' branches in mo-
tion; ‘telegraph - wires
whistle; imbrellas
used with difficuity

whole trees in motion;
inconvenience in walk-

- ing against wind

breaks twigs off trees;
generally ~ impedes’
progress X

slight ‘structural damage
occurs; chimney pots
and slates removed

trees uprooted; consider-
able structural damage
ocecurs

very rarely experienced;
accompanied by wide- *
spread damage

devastation occurs

ux gestes or beau gestes \bo-'zhest\ [F:
1: a graceful or magnanimous gesturé

gesture
sd-a-"al\ n,

«ct type or model :
\ 1 [F, fr. Beaujolais, region of central
‘ed Burgundy wine

n, pl beau mondes \-'mén(d)z\_‘or'heau?‘ Y
> world] (1700) : the world of

b |
E, fr. beaute] (15¢) ;: BEAUTIFUL — beat®

is n ]
,;zuty + -ician] (1924) : COSMETOLOGIST

pl beau ideals [F beau idéd

igh soci*

1: having qualities of beauty : excilt’
serally pleasing : EXCELLENT — beauti

uliness \-fal

-nas\ n .

SOME, COMELY, FAIR mean exciting sensus
AUTIEUL applies to whatever excites. thé

jeasure to the senses and stirs emotion through the senses;
reencs! 2 £ose to BEAUTIFUL but applies to a narrower range of emo-
|0VELY 'Scitation in suggesting the graceful, delicate, or exquisite;
tionad XE suggests aesthet_nc pleasurq glue to _proportion, symmetry,
HA SOMbe- pRETTY applies to superficial or insubstantial attractive-
or elegan L’Y is like HANDSOME in suggesting what is coolly aproved
aessi € ha emotionally responded to; FAIR suggests beauty because of

athe! ness, or freshness. 1
;;:ui,t)’:l g;";fgsn A ’often cap B & P(1966) : people who are identified
peautiful P2 onaf soctety

i
with i,!’ter\.b {it-a-f1\ vb fied; -fy«ing vt (1526) 1 to make beautiful or
peau’ i) ty to ¢ EMBELLISH ~ yi i to grow beautiful syn see ADORN—

bgaf"i' ition  \byiit-o-fo-'ka-shon\ 'n — beaudificer \'byiit-s-
wstiefie # 1

fiC-2)r\ '.lbyﬁt_é\ n, pl beauties [ME beaute, fr. OF biauté, fr. bel, biau
peawty \1 fr. L bellus pretty; akin to L bonus good — more at BOUNTY]
beautlflll ) the quality or aggregate of qualities in a person or thing that
(140) 1 asure to the senses or pleasurably exalts the mind or spirit
gives pleNEss 2 ¢+ a beautiful person or thing; esp : a beautiful woman
3 OVELimant, extreme, or egregious example or instance {that mistake
i ea, 11 4: a particularly graceful, ornamental, or excellent quality
2 sk n (1926) ¢ a Chinese shrub (Kolkwitzia amabilis% of the
peauty uckle family with pinkish flowers and bristly fruit
honey’ scontest n (Il 1: an assemblage of girls or women at which
b?auty select the most beautiful 2 : a presidéntial srimary election in
w&%ﬁsme popular vote does not determine the number of convention
candidate receives il 2 it
b(é;luetg)fl t;:r? 7 {1951) : the most desirable or beneficial aspect of some-

bg:;i::tg shop 7 (1901) : an establishment or depértment where hairdress-

e, facials, and manicures are done — called also beauty parlor, beauty
a0l dpot n (1657) 1: TPATCH, 2 a: NevUs b aminor blemish

bo-'zar\ n pl [F]1(1821) : FINE ARTS
Plfa;’v(;-rt\fb\e-vsr\ n, pfbeavers [ME bever, fr. OE begfor; akin to, OHG
b‘,’bar beaver, OE briin brown — more at BROWN] (bef. 12¢c) 1 or pl
b‘eaver a : either of two large semiaquatic rodents (genus Castor)
having webbed hind feet and a broad flat tail, constructing dams and
‘:Bderwater lodges, and yielding valuable fur and .castoreum b : the
fur or pelt of the beaver 2" a : a hat made of beaver fur or a fabric
imitation b : SILK HAT 3: a heavy fabric of felted wool or of cotton
napped on both sides 4 : the pudenda of a. woman.— often consid-

vulgar -

zﬁgﬁer ng[ME baviere, fr. MF] (15¢) 1: a piece .
of armor protecting the lower part of the face 2
+ a helmet visor i L
aheaver vi (1946) : to work -energetically {~ing
away at the problem) oy A
pea-ver:board \'bé-ver-bd(elrd, -,bo(e)rd\ n_[fr.
Beaver Board, a trademark] (1909) : a fiber-
board used for partitions and ceilings
beshop \'be-bap\ n [imit.] (1944) " 3Bop — be-

bopeper # Ak . y
be,&f]m \bi-'kda(Dm, NewEng also -'kam\ vt
(1595) 1 : to keep motionless by lack of wind
2: tomake calm: SOOTHE
be-cause \bi-'koz, -(Dkoz\ conj EME because that,
because, fr. by cause that] (14c) 1 : for the reason that : SINCE (rested
~ he was tired) 2 : the fact that : THAT <the reason I am here is ~ I
wish to bring a voice from the wilderness —J.C. Snyder)
because of prep (14c) : by reason of : on account of -
béschamel \,ba-sho-"mel\ n [F sauce béchamelle, fr. Louis de Béchamel
+1703 Fr. courtier] (1796) : a white sauce sometimes. enriched with
cream . ;
be.chance \bi-'chan(t)s\ vb, archaic (1530) : BEFALL .
héche-de~mer \,besh-do-"me(@)r, ;bash-\ n [F, lit., sea grub] (1783) 1 pl
béche—de—mer or béches—de—~mer \,besh-(sz-)do-, ,bash-\: TREPANG 2
cap B&M : a lingua franca based on English and used esp. in New
Guinea, the Bismarck archipelago, and the Solomon islands
Theck \'bek\ néME bek, fr. ON bekkr; akin to OE bec brook, OHG
bah, MIr bial flowing water] Brit (12¢) 1 CREEK 2 R
heck vt EME becken, alter. of beknen] archaic (13c) 1 BECKON
*beck 1 (14c) 1 chiefly Scot : BOW, CURTSY 2 a: a beckoning gesture
b: SUMMONS, BIDDING — at one’s beck and call : in obedient readiness
to obey any command s ;
beck.et \'bek-ot\ n [origin unknown] (1769) : a device for holding
something in place: as a: a grommet or a loop of rope with a knot at
one end to catch in an.eye at the other b : a ring of rope or metal ¢
: aloop of rope.(as for a handle) ]
lgecket bend  (1884) : SHEET BEND i .
eckion \'bek-o11\ vb | ecksoned; beck-onsing \'bek-(o-)nig\ [ME beknen,
. OF biecnan, fr. béacen sign —— more at BEACON] vi (bef. 12c) 1: to
Summon or signal tygically with a wave or nod 2 : to appear inviting
b ATTRACT ~ vt : ‘to beckon to — beckon n .
e-?loud \bi-'klaud\ vz (1598) 1 to obscure with or as if with a cloud
¢ to prevent clear perception or realization of : MUDDLE {prejudices
hthat"”hls,_]udgmeno . 3
ce'mme \bi-'kom\ vb -came \-'kam\; -come; -com-ing [ME becomen to
1‘2’“}6 to, become, fi. OF becuman, fr. be- + cuman to come; vi (bef.
. ‘(’j 1 a: to come into existence b : to come to be (~ sick} 2: to
cln t'ﬂ‘go change or development ~ vt ; to suit or. be suitable to <her
e.o hes ~ her) — hecome of : to happen to s ;
su?:’m'mg ~'kom-in\ adj (15c) : SUITABLE, FITTING; esp : attractively
‘be:l able — he.comingly \-in-16\ adv - .
(bef\ bed\ n [ME, fr. OB bedd; akin to OHG betti bed, L fodere to dig]
A 12¢ a3 a piece of furniture on or in which one may lie and
s b (1) : a place of marital sex relations  (2) : marital relation-
i v‘; 1°= a place for sleeping  d : SLEEP; also: a time for sleeping {took
: BEaDk before '~y e (1) ¢ a mattress filled with soft material (2)
Dital'S?EAD f: the equipment and services needed to care for one hos-
1zed patient or hotel guest 21 a flat or level surface:as a: aplot

beaver 1

of
;ftﬁmgmd prepared for plants; also : the plants grown in such a'plot b
Ottom of a body of water; esp : an area of sea bottom supporting

€

beautiful people e bedroom 139

a heavy growth of a particular organism {an oyster ~) 3: a support-
ing surface or structure ; FOUNDATION; esp i the earthwork that sup-
ports the ballast and track of a railroad 4 : LAYER, STRATUM 5§ a
: the place or material in which a block or brick is laid ' b : the lower
surface of a brick, slate, or tile 6: a mass or heap resembling a bed <a
~ of ashes) —in bed : in the act of sexual intercourse

?bed vb bed-ded; bed.dinig vt (bef. 12¢) 1 a: to furnish with a bed or
bedding : settle in sleeping quarters — often used with down b : to
put, take, or send to bed 2 a: EMBED b: to plant.or arrange in beds
¢! BASE, ESTABLISH 3 a: tolayflatorinalayer b: tomakea bedin
orof 4: tohave sexual intercourse with — often used with down ~ vi
1 a: to find or make sleeping accommodations b : ‘to go to bed 2
: toforma layer 3: to lie flat or flush

be-dab-ble \bi-'dab-sI\ vt (1590): to wet or soil by dabbling | ;

beii—ar;d—breakfast adj (1930) : offering lodging and breakfast {a ~
place; . dera ;

be-daub \bi-'dob, -*ddb\ vt (1553) 1: to daub over : BESMEAR 2: to
ornament with vulgar excess . :

be-dazezle \bi-"daz-al\ vz (1596) 1: to confuse by a strong light : DAz-
ZLE 2: to impress forcefully : ENCHANT — be.daz.zlesment \-mant\ n

bed board n (1946) : a stiff thin wide board inserted usu. between bed-
spring and mattress esp. to give support to one’s back or fo protect-a
mattress from sagging springs’ K Tl

bed-bug \'bed-,bog\ n (1808) : a wingless bloodsucking bug (Cimex
lectularius) sometimes infesting houses and esp. beds and feeding on
human blood | 3 | :

bed.chamber \-cham-bar\ n (14c) : BEDROOM ]

bed check n (1927) : a night inspection to check the presénce of persons
(as soldiers) required by regulations to be in bed or in quarters .

bed-clothes \'bed-k16(th)z% 1 pl{14c) : the covering (as sheets and blan-
kets) used on a bed ] = ga.
bed-ded \'bed-od\ adj (1831) : having a bed or beds of a specified kind
or number — used'in combination {a twin-bedded room)

bed-der \'bed-or\ n (1612) 1 : one that makes up beds. 2: a bedding

lant ; :

1ll))ed-ding \'bed-ip\ n [ME, fr. OE, fr. bedd] (bef. 12¢) 1: BEDCLOTHES
2 : a bottom layer : FOUNDATION 3 : material to provide a bed for
livestock 4 : STRATIFICATION : 1

Zhedding adj [fr. gerund of 2bed] (1856) : appropriate or adapted for
culture in open-air beds L '

be.deck \bi-'"dek\ vt (1566) : to clothe with finerg/ : deck out

be.deveil \bi-'dev-sl\ vt (1574) 1 : to change for the worse : SPOIL 2
: to possess with or as if with a devil 3 : to cause distress ¢ TROUBLE
4 : to confuse utterly : BEWILDER — he-devsilsment \-mant\ n

bedew \bi-'d(y)ii\ vt (14c) ; to wet with or as if with dew

bed-fast \'bed-,fast\ adj (1639) : BEDRIDDEN . 3

bed-feldow \~fel-(,Jo, -a(-w)\ n (15¢) 1 ; one who shares a bed with
another 2: aclose associate ; ALLY {political ~s> 3

Bed.ford cord \,bed-ford-\ »n [Ferh; fr." New Bedford, Massachusetts]
(1862) : a clothing fabric with lengthwise tibs that resembles corduroy;
also : the weave used in making this fabric

be-dight \bi-'dit\ v¢ be.dighteed or bedight; be.dighting archaic (14c)
: EQUIP, ARRAY :

be-dim \bi-"dim\ v (1583) 1: to make less bright 2 : to make indis-
tinct 1 OBSCURE

Bed-isvere \'bed-o-,vi(o)r\ n+ a knight of the Round Table -

be.di-zen \bi-'diz-"n, -'diz-\ vt (1661) = to dress or adorn gaudily — be-
di-zen-ment \-mont\ n -

bed-lam \'bed-lom\ n [Bedlam, popular name for the Hospital of St.
Mary of Bethlehem, London, an jnsane asylum, fr. ME Bedlem Bethle-
hem] (1522) 1 0bs: MADMAN, LUNATIC 2 offen cap: a lunatic asylum
3: aplace, scene, or state of nproar and confusion — bedlam adj

bed-lam-ite \-la-;mit\ n (1621) : MADMAN, LUNATIC —— bedlamite adj

Bed.ing-ton terrier \,bed-lig-tan-\ n [Bedlington, England] (1867) : a
swift lightly built terrier with a narrow head and arched back — called
also Bedlington ) . : Fr=

bed:mate \'bed-,mat\ n (1583) : one who shares one’s bed; esp : a sexual
partner -

bed molding » (1703) : the molding of a cornice below the corona and
above the frieze; also : a molding below a deep proljection

bed of roses (1648) : a Elace or situation of agreeable ease

bed-ou-in or bed-win \'bed(-5)-wan\ n, [{71.“ in or bedouins or
or beduins.often cap [F bédouin, fr. Ar badawi, bidwan, pl. of badawi
desert dweller] (15¢) : a nomadic Arab of the Arabian, Syrian, or No.
African deserts ;-

bed-pan \‘bed-.pan\f n (1678) : a shallow vessel used by a person in bed
for urination or defecation ;

bed-plate \-,plat\ n (1850) : a plate or framing used as a support

bed-post \-,post\ n (1598) : the usu. turned or carved post of a bed

be.drag.gle \bi-'drag-sl\ vt (1727) : to wet thoroughly

be-drag-gled \bi-'drag-ald\ adj (1727) 1 : left wet and limp by or as if
by rain 2 : soiled and stained by or as if by trailing in mud 3 ¢ pr-
LAPIDATED {~ buildings} p ;

bed rest n (1944) : confinement of a sick person to bed ik

bed.rid-den \'bed-,rid-"n\ also bedrid \~rid\ adj[alter. of ME bedrede,
bedreden, fr. OE bedreda, fr. bedreda one confined to bed, fr. bedd bed
+ -rida, -reda rider, fr. ridan to ride] (bef. 12c) : confined (as by ill-
ness) to bed - = tli : T s Y

bed-rock \-'rik, - rik\ n (1850) 1: the solid rock underlying unconsol-
idated surface materials (as soil) 2 a: lowest point : NADIR b : BA-
sis— bedrock adj ; il

bed-roll \-,rol\ n d910) : bedding rolled up for carrying -

ped-room \-riim, -rum\ »n (1616) : a room furnished with a bed and
intended primarily for sleeping o

2hedsroom adj (1915) 1 ; dealing with, suggestive of, or inviting to
sexual relations (a ~ farce) (~ eyes) 2. inhabited or used by com-
muters {(~ suburbs) )

hedni

\o\ abut \?\ kitten, F table \ar\ further \a\ash \a\ ace \d\cot, cart
\ai\out \ch\chin \e\bet \&\easy \g\go \i\hit \\ice \j\job
\D\ sing \o\ go \O\ law \oi\ boy \th\ thin \th\ the \ii\loot \u\ foot
\y\yet \zh\ vision \4, k, ", e, &, e, &, ¥\ see Guide to Pronunciation
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’ } worial || Reg. Word Mark lg&‘:ﬁ'; iLinDead
[1 ] 88693549 ITOGETHER, FOR TRUE BEAUTY AND A MORE BEAUTIFUL WORLD |TSDR |LIVE |
2 |[88691096|| ||KNOWLEDGE IS BEAUTIFUL IITSDR ||LIVE |
|3 |[88624144| |[CULTIVATE A BEAUTIFUL LIFE - IITSDR |[LIVE |
l4 |l88576124| [BEAUTILUX BEAUTIFUL LUXURIOUS |[TSDR |LIVE |
[5 |[s8411945] |CLEAN BEAUTIFUL YOU _ |TSDR |[LIVE |
l6 “8_-1_3_5_[:_“:_‘-1{1_9“ ||BLEEDCOSMETICS BITE ME BEAUTIFUL IITSDR |[LIVE |
|Z.WJ 88154027/[5909987||BE YOU, BE BEAUTIFUL, BE CITY COLOR [TSDR [LIVE |
8 ||88081717|{5909639||VIBRANT. BOLD. BEAUTIFUL [[TSDR [LIVE |
]g_J|88199675“5786765[[A NEW GENERATION OF BEAUTIFUL! [TSDR [LIVE |
|10 ||88199296]| |lA NEW GENERATION OF BEAUTIFUL - [TSDR ||LIVE |
[11 |[88500949]| ||BIBLICALLY BEAUTIFUL |TSDR |lLIVE |
|12 |[88389588|[5902064][CRAZY BEAUTIFUL |TSDR|LIVE
|13 ||88674379)] |BEAUTIFUL GODDESS ESSENTIALS BY UNIQUE UNITA ' |TSDR |lLIVE |
|14 |[88315020  |[INIPLIPS BEAUTIFUL-AUTHENTIC YOU |TSDR |[LIVE |
115 ||88074754] ||BARE BEAUTIFUL AND RAVISHING ENHANCEMENTS ITSDR [LIVE |
[16 |/ses73802]__|[HERE BEAUTIFUL [FsbR [Cve |
|17 ||88499736| IBEAUTIFUL CREATURE - |TSDR |ILIVE |
|18 |[88500000|| ISABRINA SIMPLY BEAUTIFUL |ITSDR [LIVE |
[19 |[88486459|| ||BEAUTIFUL JANE |[TSPR JjLIVE |
|20 |88469338]| [IT'S BEAUTIFUL TO BE KIND |ITSDR JLIVE |
21 ls81 47735 gg@@b I(_:ARE ESSENTIALS NATURAL HAS NEVER LOOKED SO ITSDR 1 e

|22 ||88656267|| ||ABT ALL BEAUTIFUL THING ] ITSDR [LIVE |
23 |(88651973|| ||HI BEAUTIFUL YOU ITSDR |[LIVE |
24 |88651966|| |[HI BEAUTIFUL YOU ITSDR |LIVE |
25 |(88466125|| ||A BEAUTIFUL PLACE. A BEAUTIFUL STATE. |TSDR |ILIVE |
|26 ||88390569||5885367|[2B BEAUTIFUL ITSDR [[LIVE |
127 |[88462192|| |[EVERYDAY BEAUTY HELPING YOU FEEL BEAUTIFUL INSIDE AND OUT _ |[TSDR |[LIVE |
trLsearIc[:h.uspto.gov/lI:)in/showfiel?i?f=toc&state=4808%3AngXq1 .1.1&p_search=searchstr&BackReference=&p_L=1 OO&p_pIural=yes(|&lp__s_PAR”A1 =be... 1/|3
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28 ||88344668||5878898||BEAUTIFUL BASTARD [[TSDR ||LIVE |
129 |[88247610| ||PURFAVULOUS LIVE BEAUTIFUL |[TSDR |[LIVE |
130 |[88199611|| ||BEAUTIFUL BELLE LOVE |ITSDR [LIVE |
[31 |[88236969)| ||[BEAUTIFUL EARTH |TSDR |[DEAD |
[32 ||88618899| |A MORE BEAUTIFUL HEALTHY |[TSDR ||LIVE [
33 ||88465455|  |RESPONSIBLY BEAUTIFUL |TSDR |LIVE |
34 |[88613558| |[BLACK & BEAUTIFUL BEAUTY CARE PRODUCTS ITSDR |LIVE |
35 |[88598838|| ||BECOME SOMETHING BEAUTIFUL |ITSDR ||LIVE ]
36 ||88429817|| [ENDLESSLY BEAUTIFUL ITSDR |LIVE |
[37 |[88127832] ||BFF BEAUTIFUL FACE FOREVER |[TSDR |[LIVE
[38 |[88059404[5837791][WAKE UP WITH BEAUTIFUL HAIR EVERYDAY frspR JLIVE ]
[39 |j88095746| |ITHE QUINT-ESSENTIAL BRIGHT + NATURALLY BEAUTIFUL ITSDR [[LIVE |
140 ||88345956|| |IBEAUTIFUL DAMON [TSDR |LIVE |
|41 ||88000441]| IDAILY DOSE OF BEAUTIFUL ~ |[TsDR |pEAD |
|§E ||88344081|| ISAY HIGH TO BEAUTIFUL SKIN [TSDR |[LIVE |
|43 ||88026654|| |YOU ARE BEAUTIFUL |TSDR | LIVE
l44 ||88255767| [BEYOND BEAUTIFUL |TSDR |LIVE |
[45 ||88200697|| [STAY BEAUTIFUL - |TSDR [LIVE |
l46 ||88304805| IHAPPY, HEALTHY, BEAUTIFUL SKIN |TSDR |lLIVE |
47 |188206108]|5793220([BEA UTIFULEAIRPRODL ETS.CON NATURAL SAFE SOLUTIONS FOR TSDR |[LIVE
48 ||88370978]| IMAKE IT SO BEAUTIFUL BEAUTY | SKIN CARE ITSDR ||LIVE |
49 ||88379306]| |HELLO, BEAUTIFUL SKINCARE TSDR |[LIVE |
|50 ||88183114/[5780169||SANS SKINCARE PRO-FLORA FOR BEAUTIFUL, HEALTHY SKIN ITSDR [[LIVE |
51 |[88431344 |BEAUTIFUL YOU CBD FACE CREAM & HAND CREAM | TSDR | LIVE
52 |/88020135|| |[UNAPOLOGETIC COSMETICS EMBRACE YOUR BEAUTIFUL! [TSDR |[IDEAD |
53 |188029572)| IBECAUSE YOUR HEALTH IS WHAT'S BEAUTIFUL TSDR [[IDEAD
|54 |[88285105] |AUTHENTIC. WILD. BEAUTIFUL. ' |ITSDR ||LIVE
55 |[8266891]  [MY BLACK IS BEAUTIFUL |TSDR |LIVE |
56 ||88324199)| ||[BEAUTIFUL BY JENNA ITSDR |lLIVE |
88296810 IBEAUTIFUL BY NATURE |TSDR ||LIVE |
|58 ||88209365|| ||A'BEAUTIFUL DREAM [TSDR ||LIVE |
59 ||88180621|| |IMARY JANE IS BEAUTIFUL ITSDR |LIVE |
|60 |[87861423|[5911716||PURE. SIMPLE. BEAUTIFUL. |TSDR |lLIVE |
COMPASSIONATE BEAUTIFUL CONFIDENT POSITIVE FEMININE
o1 [orossots| [ WARVELOUS AMBITOUS POWERFUL DESERVING GORGEOUS STRONG | rgoe 1 ve l
__ MAGNETIC GRACIOUS CAPABLE SENSUAL INTELLIGENT AFFECTIONATE |
|62 ||87866613] |BEAUTIFUL SKIN. BEAUTIFUL HEART. [rsbR | LIVE
|63 ||87087048|[5159549||BEAUTIFUL DISASTER COSMETICS |TSDR |LIVE |
4 ][87070625| |ALWAYS BEAUTIFUL ALWAYS ON DEMAND |TSDR ||DEAD |
65 ||87939401|[5870991|TBH TRUE BEAUTIFUL HONEST IITSDR [lLIVE |
|66 ||87486679||5870768|HEALTHY IS BEAUTIFUL |TSDR |lLIVE |
67 |l87931834| lUGLY IS THE NEW BEAUTIFUL |TSDR |lLIVE |
|68 ||87851445|| |[BEAUTIFUL [TSDR|LIVE |
l69 |187870723)| ||[BEAUTIFUL CHEMISTRY ] |[TSDR ||LIVE |
|70 ||87295989| [THEBALM AND THE BEAUTIFUL |TSDR |ILIVE |
71 |[87806778|  ||[BEAUTIFUL INDIA |TSDR |[LIVE |
/

tmsearch.uspto.gov/bin/showfield ?f=toc&state=4808%3Ajg0xq1.1.1&p_search=searchstr&BackReference=&p_L=100&p_plural=yes&p_s_PARA1=be...
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|72 ||87865314|[5854373||BERRY BEAUTIFUL |TSDR |LIVE |
73 Joronses| T iy DREADS SEAUTIOL SKIN IO IR B BE - _|[TSDR |oEAD
|74 |[87981069}[5814820] ABEAUTIFUL SOUL [TSDR |LIVE |
[75 |[87929653 [EXPERIENCE MORE BEAUTIFUL SKIN DAYS |[TSDR [[pEAD |
[76 |[87282749|[5796737|[BEAUTIFUL BELLY BUTTER [TSDR | LIVE

[77 |[87297039 [MAKE A BEAUTIFUL DIFFERENCE |TSbR |[LIVE |
78 |{87282179|| ICLEAN IS BEAUTIFUL |[TSDR | LIVE

[79 |[87282116]| |[SEE HOW BEAUTIFUL YOUR HAIR CAN BE |TSDR JLIVE |

CW HEALTHY BEAUTIFUL LENGTH GROWTH GURANTEED 100% ORGANIC
80 ||87906426||5785047||CYTOPHYLACTIC FOLLICLE STIMULATING SPRAY LENGTHENS SOFTENS |[TSDR |[LIVE
STRENGTHENS )

|81 ||87643398 ||BE BEAUTIFUL. FEEL GOOD ABOUT IT. |TSDR | LIVE

|82 |[87128711] ||BRING YOUR BEAUTIFUL |TSDR ||LIVE

[83 |[87780036) [TO MAKE THE WORLD BEAUTIFUL |[rSDR |[LIVE

|84 |[87599392|| ||[HONEST. WILD. BEAUTIFUL. ~ |[TsDR ||pEAD |
85 |[87878809]||5616918||WAKE UP WITH BEAUTIFUL HAIR EVERYDAY |TSDR |[DEAD |
|86 |[87075316|5465171||KEEP IT BEAUTIFUL |TSbR | LIVE

|87 ||87864078|/5743146| TASHEA NATURALS THEM, YOU, SMACK-DAB BEAUTIFUL! ITSDR | LIVE

|88 |[87376443| |[HEALTH 1S BEAUTIFUL |TSDR |[DEAD |
89 |[87024573|| |CONFIDENTLY BEAUTIFUL TSDR |LIVE |
[90 |[87915024|| ||BE CONFIDENT. BE BEAUTIFUL. BE YOU. |TSDR |[DEAD |
91 |[87915011|| ||BE CONFIDENT AND BEAUTIFUL BY BEING YOU. |TSDR ||DEAD |
|92 |[87785798|| IBEAUTIFUL TEXTURES PUREST ITSDR | LIVE

|93 |[87864362| ||IBEAUTIFUL COMES NATURALLY! |TSDR |[DEAD |
|94 ||87870546||5693469||DREAM BOLD . LIVE BEAUTIFUL . KBSHIMMER. |TSDR |[LIVE |
95 |[87650377|| |SIMPLY BEAUTIFUL SOAPS N SUCH |[TSDR ||DEAD |
|96 ||87373876| ||A BEAUTIFUL CONTRADICTION |TSDR ||[DEAD |
|97 ||87833761| |BODY BEAUTIFUL |TSDR |DEAD |
|98 ||87678530] I AM BEAUTIFUL SKINCARE |TSDR |DEAD |
|99 11376758651|5644979[|BEAUT|FUL FARM |ITSDR | LIVE
[100||87923361|[5637992|[TRUE BY MADE BEAUTIFUL |TSDR [[LIVE |

tmsearch.uspto.gov/bin/showfield?f=toc&state=4808%3Ajg0xq1.1.1&p_search=searchstr&BackReference=&p_L=100&p_plural=yes&p_s_PARA1=be...
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EXHIBIT H
Serial No. 87/851,445
Applicant’s Main Brief
Carolyn Anderson Beautiful, LLC

l_lzggf)ut } Please logout when you are done to release system resources allocated for you.

Start | List ump [to
At: OR record: page: 1 ~ 100)

Refine Search (beautiful)[MN] and (003)[IC] and (shampoo)lgs] | Subm
Current Search: S3: (beautiful)[MN] and (003)[IC] and (shampoo)[gs] docs: 236 occ: 774

236 Records(s) found (This

I i ] []
tmsearch.uspto.gov/bin/gate.exe

N?Jemritilar NE:l%er L Word Mark (S:t[; iﬁls( ‘ Live/Dead
[ 88624144 |[CULTIVATE A BEAUTIFUL LIFE [TsbR ™ |Lve
|2 |j88199296]| ||A NEW GENERATION OF BEAUTIFUL [TSDR__ | LIVE
I3 |[88500949 | |[BIBLICALLY BEAUTIFUL [TSDR _|LIVE
[4 |Beaseass|  |[BEAUTIFUL JANE |TSDR _|[LIVE ]
|5 ||88656267||  ||[ABT ALL BEAUTIFUL THING |TSDR__JLLIVE |
6 ||88390569 (5885367 |[2B BEAUTIFUL Irsbr  JLve
7 |[88344668 |5878898 |[BEAUTIFUL BASTARD IITSbR  [lLIVE |
8 |[ss618899]| |A MORE BEAUTIFUL HEALTHY - JTsbR|LvE
lo |les598838] ~  |[BECOME SOMETHING BEAUTIFUL |TsbrR | LIVE
|10 ||88000441 || |IDAILY DOSE OF BEAUTIFUL TSbR  |[pEAD |
|11 ||88344081]| ||SAY HIGH TO BEAUTIFUL SKIN |[TsbrR _|LivE |
|12 ||88200697 | [|STAY BEAUTIFUL ITSDR  |LivE ]
1o |aszostosrsszzo | BEAVTIULHAIRPRODUCTS CONNATURAL SAFE SOLUTIONS FOR || ve
[14 |[88029572|| __||BECAUSE YOUR HEALTH IS WHAT'S BEAUTIFUL |TsbR _|[pEAD |
|15 ||87070625|| ||ALWAYS BEAUTIFUL ALWAYS ON DEMAND [TSDR |[pEAD |
16 |[87851445]]  |[BEAUTIFUL ITSDR  [LIVE |
|17 ||87870723]| ||BEAUTIFUL CHEMISTRY |Tsbr [Lve ]
118 |{87282179 | ICLEAN IS BEAUTIFUL TSDR | LIVE
119 |[87878809 ||5616918 ||WAKE UP WITH BEAUTIFUL HAIR EVERYDAY TSDR |[DEAD |
|20 ||87075316]/5465171 |[KEEP IT BEAUTIFUL [TSDR |jLIvE ]
121 ||87376443 ]| |[HEALTH IS BEAUTIFUL ITSDR  |[DEAD |
[22 |[87776310]| ||FOREVER BEAUTIFUL ESSENTIALS [TSDR  |[DEAD |
23 ||87435711 /5602283 |[N:P BEAUTIFUL [ITSDR | LIVE
|24 ||87703725 || ||CP CHRISTINAPURE BE YOUR OWN BEAUTIFUL NATURALLY |TsbrR _|DEAD ]
|25 ||87840398(5570639 |[BEAUTIFUL HAIR BEGINS WITH A HEALTHY SCALP |Tsbr [LivE ]
26 ||87591916]5517317 ||[EVERYDAY BEAUTIFUL IIrfsbrR  |jLve |
27 ||87704128][5512663 ||BEAUTIFUL BODY & BEAUTIFUL HAIR PRODUCTS ITSDR  |ILIVE

I

e e



11/22/2019

Record List Display

|28 ||87266827 || |BEAUTIFUL & BRILLIANT |TsbR |[DEAD |
|29 |[87635292|(5464545 [DERMOMAMA NATURALLY BEAUTIFUL IITSDR  [[LIVE
130 |[87219934]| IMAKING PREGNANCY MORE BEAUTIFUL [TsbR _|pEAD
|31 ][87262914| INATURALLY BEAUTIFUL SKIN CARE |TSDR__||DEAD |
[32 |[87140952]| |ROSE' ORGANICS BE NATURALLY BEAUTIFUL BEVERLY HILLS |TsDR |DEAD |
|33 ||86765847 ||5703550 |[ABC AMPRO'S BEAUTIFUL CHILD ITSDR |[LIVE |
|34 [86784624 ||5025491 |WHOLESOME LOVING BLENDS FOR NATURALLY BEAUTIFUL HAIR  |[TSDR _|LIVE |
135 ||86765858]| |IBEAUTIFUL CHILD [TsbrR _ |pEAD |
[36 |[86580464] |CHOOSE BEAUTIFUL |rsbrR |pEAD |
37 |86911136 || ||PEOPLE ARE BEAUTIFUL |TsbrR  |pEAD |
|38 |[86500045 | ||[DON'T HATE ME BECAUSE I'M STILL BEAUTIFUL |TsbrR _|bEAD |
139 ||86500039 || |[IDON'T HATE ME BECAUSE I'M BEAUTIFUL |TsbrR |[pEAD |
‘ 40 Hsasozsoa [ 49965"J :(;!;;('s ORIGINAL COCO CASTILE HEALTHY, BEAUTIFUL SKIN SINCE  |cpe || vE
[41 Jlse475629]]  |[BEAUTIFUL BUTTERFLY |TsbR |[pEAD |
[42 |[86388464 (5314495 |[BE BEAUTIFUL EARTH |ITsbr _ |luive
43 |[86260693 || |You ARE OUR BEAUTIFUL [rsbr |jpEAD
l44 ||86607537 | ||[HEALTHY WAY TO BEAUTIFUL |[rsbR |[bEAD |
[45 |[86976393 ||[BEAUTIFUL ENERGY o lrsbr  |ipEAD |
k6 |[86922204|[5117647 ||BEAUTIFUL HAIR PALACE [TSDR | LIVE
[47 ||86567340[5096201 ||BEE BEAUTIFUL BEE |rsbr  |Live |
148 |[86803573[[5071479 |[BEAUTIFUL HAIR STARTS WITH NOURISHING THE HAIR YOU HAVE  |[TSDR _ |LIVE |
|49 86923689 ||5054591 |BE EVEN MORE BEAUTIFUL |TsbrR J[LIvE |
50 ||86726464 || ||CELEBRATE NATURAL...ENJOY BEAUTIFUL ITsbR  |[pEAD |
|51 ||86894846 (5040533 ||A HEALTHY DOSE OF BEAUTIFUL |frsbR  flve |
[52 |[8e678748]]| |[TREAT REVOLUTION BEAUTIFUL |Tsbr ][DEAD ]
153 |(86159660 ||4689842 |[CONFIDENTLY BEAUTIFUL [[TSDR | LIVE
54 /86699738 |[4990260 ||B.Y.0.B BECOME YOUR OWN BEAUTIFUL |[TSDR | LIVE
[55 |[86156540 ICOURAGE IS BEAUTIFUL [TsbR__|[DEAD _ |
|56 [{36798972“4977713 ||ULI BEAUTIFUL EVERYTIME TSDR  |LIVE |
57 |[86107004](4655234 | YOU ARE BEAUTIFUL, YOU ARE YOU ~ |rsbr_[vE |
58 ||86466478| |[BEAUTIFUL DOESN'T JUST HAPPEN, IT'S MADE. |[TsbrR  |[DEAD
59 ||86123082]| ISTRONG IS BEAUTIFUL ITSDR __ |[DEAD
[60_|[86258431]| IBWBEAUTIFULWEAVE _ TsDR _|[[DEAD _ |
61 |[86131360 4709216 | BEAUTIFUL NUTRITION ItfsbR  [LivE |
62 lassao7s3 I P p— {\Iflvg;\:l,r;:chome TO LANCOME TO BE MORE BEAUTIFUL, THEY LEAVE Lo o |l \ve
|63 ||85394567 [4256099 ||BEAUTIFUL FEET ~_|lrsbrR  |pEAD |
|64 ||85383414(4332456 ||BECAUSE EVERYONE DESERVES BEAUTIFUL SKIN [rsbr |[LIvE
|65 ||85493531 (4197538 | BEAUTIFUL SOLE |[TsbR _ |[pEAD |
|66 ||85500151][4186513 |JAMES PRYCE LONDON THE ART OF BEAUTIFUL HAIR |TsbR _ |[DEAD |
67 |[85657669(4460898 ||VIVISCAL THE SECRET OF BEAUTIFUL HAIR TSDR |LIVE |
68 |/85495116 || |[SMART IS BEAUTIFUL TSDR _ |[DEAD |
69 ]l85955707 | ||ICLEAN IS BEAUTIFUL |TsbrR  [DEAD |
70 |[85983129 |[4722184 |[NEUMA BEAUTIFUL SUSTAINABLE TsbR _|LIVE |
[71 |[85983128 ||4722183 |[NEUMA BEAUTIFUL SUSTAINABLE [TsDR [LIvVE |
[72 |[85952340]}4722174 ||[NATURAL. BEAUTIFUL. YOU. tsbrR |Lve |
i R I 1] [ 1 |

tmsearch.uspto.gov/bin/gate.exe
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[73 /85919698 ||4672431 ||BEAUTIFUL ON RAW |TSDR  |lLive |
74 ||85925266 ||4589708 ||AVEENO NATURALLY BEAUTIFUL RESULTS [TsbR  |LIVE |
[75 |[85924997[4589704 |[NATURALLY BEAUTIFUL RESULTS TSDR  |[LIVE |
76 |[85587979)] |[BEAUTIFUL BEAST TSDR  |DEAD |
77 |[85973729| ||[KAREN'S BODY BEAUTIFUL ITSDR  |DEAD |
78 |l85576317| ||SELF HELP HONESTLY BEAUTIFUL . |TSDR  |DEAD |
[79 ||85575299 ||BE BEAUTIFUL "RESTORING YOUR INNER AND OUTER BEAUTY" IITSbR  |[DEAD |
180 /85529771 (4335919 |[HEALTHY. BEAUTIFUL. NOURISHED. |ITSDR | LIVE
181 |[85497497 || |[AMERICA THE BEAUTIFUL |TsbrR |[pEAD |
|82 |[85332331| ||[PREGNANCY, THE MOST BEAUTIFUL DAYS OF YOUR LIFE |[TsbR  |IDEAD
83 |[85300981| ||DISCOVER SOMETHING BEAUTIFUL |[Tsbr  |[DEAD
184 ||85257096 | [BEAUTIFUL SKIN ITSDR  |IDEAD |
185 1‘851383731 I I\Bﬂi?(té‘;li;léLUHlﬁ:I: ggé_é)thTi gfgs YOU NOTICED. KELLY VAN GOGH i TsDR _ |IbEAD

86 ||85063862 || ~ |[TAM BEAUTIFUL TSbR _ |IDEAD |
87 ||85026267 || ||IFLORA FRIEND BARK BEAUTIFUL |TSbR  |DEAD |
188 |[79252728 || ITHE BEAUTIFUL FACTR. |[TsbrR  |lLIVE |
|89 ||79258690 || IMMV YOU ARE STILL SO BEAUTIFUL - ~ |lrspr_ |juve |
|90 ||79234883 |5759887 |360° BEAUTIFUL HAIR TSbR  |LIvE |
[91 ||79098767]4266130 |[PHYTO PARIS HEALTHY AND BEAUTIFUL HAIR THROUGH PLANTS  |[TSDR  |LIVE |
|92 [79219137|5557788 ||A MORE BEAUTIFUL WORLD AMOREPACIFIC [TSDR |lLIVE |
|93 ||79087369]{4058096 |[PHYTO PARIS BEAUTIFUL AND HEALTHY HAIR THROUGH PLANTS  |[TSDR _ |[DEAD |
|94 ||79133064 4607645 ||LAVERA NATURAL EFFECTIVE BEAUTIFUL |ITSDR _ |[LIVE |
|95 ||79178619 5075734 ||THE BEAUTIFUL MIND SERIES < ITsSDR _ ||LIVE

196 ||79125877| |[YOuU ARE MORE BEAUTIFUL NUDE |rsbrR  |pEAD |
lo7 |[78963026][3671100 ||[BEE BEAUTIFUL _y » IITsbR  |[DEAD |
|98 ||[78762241 3648874 ||SAY YES TO BEAUTIFUL WITHOUT PAYING THE PRICE ‘ |TsbrR  |lLIVE |
199 ||78961598 | |INOTHING IS MORE BEAUTIFUL THAN HEALTHY SKIN |TsbR  |[pEAD |
|100||78959763 |BEE BEAUTIFUL _ ”’I’SDR IDEAD |

M—
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{_ Logout-__l Please logout when you are done to release system resources allocated for you.

oR | Jump |[to

| Start | List
record:

= - At

‘page: 101 ~ 200)

Refine Search (beautiful)[MN] and (003)[IC] and (shampoo)[gs]
Current Search: S3: (beautiful)]MN] and (003)[IC] and (shampoo)[gs] docs: 236 occ: 774

236 Records(s) found (This

tmsearch.uspto.gov/bin/gate.exe?f=toc&state=4808%3Ajg0xq1.4.101

l‘_‘ Nsui:ilscler 1 Nsri?o'er Word Mark lg::ﬁ'; Live/Dead
[101][78932448)|| [BEAUTIFUL BUMP B |TSDR ||[DEAD |
[102(/78902570|(3297832|'THE PEOPLE OF BEAUTIFUL HAIR' |ITsSDR ||DEAD |
103|[78835363 |IBEAUTIFUL BLOOMS IITSDR |DEAD |
|104||78708296 ||SAY YES TO BEAUTIFUL. SAY YES TO YOURSELF. |ITSDR ||pEAD |
[105]|78708260]]  [ISAY YES TO BEAUTIFUL |TSDR |[DEAD |
|106(|78690299|[3120548|[| AM BEAUTIFUL BEYOND DIVINE |[TSDR |[DEAD |
[107|78676306|| |HOW BEAUTIFUL DO YOU WANT TO BE [TSDR |[pDEAD |
[108][78674556|[3219486||OJON "THE PEOPLE OF BEAUTIFUL HAIR" |TSDR |[DEAD |
|109|{78659501| |IBEAUTIFUL CARE |[TSDR | DEAD

[110|78598669]| |BEAUTIFUL DIFFERENCE |TSDR [[DEAD |
[111][78573828|| IBEAUTIFUL DAY ITSDR |[DEAD |
[112][78559124|| |l7 DAYS TO BEAUTIFUL HANDS |[TsDR |IDEAD

|113]|78363688|[2923355||CREATING A FACIAL FOR YOUR SCALP TO PRODUCE BEAUTIFUL HAIR _ |[TSDR |[DEAD
|114]/78291864|[2922810||B NEVER TOO BUSY TO BE BEAUTIFUL |ITSDR ||LIVE

[115|[78492547|  ]|AMERICA THE BEAUTIFUL ~ |[TsDR |pEAD |
11678453696 |[THE SECRET TO BEAUTIFUL SKIN |ITSDR ||DEAD

117[78449939|| _||[CLEAR AND BEAUTIFUL [TSDR |[DEAD |
118||78444351|| |HOW BEAUTIFUL IS THAT |TSDR |[DEAD |
|119]|78422524]| [BOW WOW BEAUTIFUL [TSDR |[pEAD
[120||78391404/3015069||CHELLA THE ART AND SCIENCE OF BEAUTIFUL SKIN IITSDR |[DEAD

[121||78340694| |[YOUR BEAUTIFUL HAIR REVEALED |iTsbr [[pEAD ]
[122[78328128| IDOVE YOUR BEAUTIFUL HAIR REVEALED |ITsDR |[pEAD |
[123][78112302] [EVERY AGE IS BEAUTIFUL |ITSDR |[pEAD |
[124][78039903]  [[LUCHI ... NAIL LACQUER MAKE YOUR NAILS LOOK BEAUTIFUL. |TSDR |[DEAD |
|125||78007798] ||BEAUTIFUL BRIDE |TSDR |[DEAD |
126|[77969822|[3959385|[BEAUTIFUL CURLS ITSDR | LIVE

127||77785359|{3983124| THEFACESHOP BEAUTIFUL BY NATURE [TSDR |[DEAD |
128“77701828] 3948345”CENTURIES OF JAPANESE WISDOM BRING YOU THE FUTURE OF “TSDR “LIVE l
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143]|77417525|[3620540|[LET YOUR HAIR BE AS BEAUTIFUL AS THE EARTH.

|TSDR |[DEAD

|144|77426048/|3613552/[IT'S BEAUTIFUL TO BE GOOD

___|[TSDR |[DEAD

|l I IBEAUTIFUL SKIN I I |
|129][77790263|[3754656|[ANTI-BODY. ANTI-POVERTY. BEAUTIFUL BODY. |TSDR |[DEAD |
130 [77795082||3881074|[YOUR RIGHT TO BE BEAUTIFUL | TSDR | LIVE !
131 [77969902] [PROBIO-GROOM BARK BEAUTIFUL ITSDR |[DEAD |
132 [77870254|[ [CLEAN IS BEAUTIFUL “|[TSDR |[pEAD |
[133][77842602|| IWILDFLOWER NATURALS LIVE GREEN ... LOOK BEAUTIFUL! |TSDR |[DEAD |
1% 177725529‘ ' gg I\TII_;I;URALLY EMPOWERED B BONITA BOTANICALS BE BEAUTIFUL BE ||/ ' SR
[135||77722767|| |[EASY TO BE BEAUTIFUL [TSDR [DEAD |
136 |77717913|  ||PLANET BEAUTIFUL |TSDR |[DEAD |
[137|[77693793|| |[MAKING A BEAUTIFUL DIFFERENCE |TSDR |[DEAD |
[138][77597052]| [BEAUTIFUL SKIN IS OUR BUSINESS [TSDR ||DEAD |
|139||77200234|[3517419|[BEAUTIFUL LENGTHS |TSDR |[LIVE |
140||77253882|[3417850/|A BEAUTIFUL BALANCE OF NATURE AND SCIENCE ~|[rspR Live |
|141||77368569||3781671||[MAKING PREGNANCY MORE BEAUTIFUL |TSDR |[DEAD |
|142|[77486876([3772437||PROTECTING THE BABY-TO-BE WHILE KEEPING MAMA BEAUTIFUL IITSDR |[DEAD |
|
5
|
|
|

|145|[77478746]  ||BRIDES ARE BEAUTIFUL [TSDR |IDEAD
146|77391963|  ||EVER GREEN, EVER BEAUTIFUL |ITSDR |[DEAD
[147|[77369572] |BEAUTIFUL FOR GOOD [TSDR ||DEAD
|148|[77340915)] ||ALWAYS BEAUTIFUL [TSDR ||DEAD
[149][77320900] |GREEN FARMACIA APOTHECARIES HOLISTIC BEAUTIFUL NATURAL ITSDR ||DEAD
150][77304981] IRESULTS ARE BEAUTIFUL |ITSDR ||DEAD

[151][77265918|

[THE ART OF BEAUTIFUL SKIN

|ITSDR |[DEAD

|
|152|[77244311|| |U.R BEAUTIFUL |ITSDR |[DEAD |
153|[77235160]| ||BECAUSE LIFE IS BEAUTIFUL! ||ITSDR ||DEAD |
154|[77224693|| ||IBEAUTIFUL HAIR BEGINS WITH PROTECTION AND REPAIR |ITsDR |[DEAD |
|155|[77179521|| ||BLISSFUL BEAUTIFUL |TSDR |DEAD |

DOG GONE SPA GEE YOUR FUR SMELLS TERRIFIC SHOO BUGS DON'T
156|[77157602 BOTHER ME OLD DOG DOES NEW TRICKS NO MORE FLAKY FLAKES TSDR |[DEAD
, CHILLAX DOG GONE ODOR GONE SEXY BEAUTIFUL

[157||77078116)| |IFEEL SALON BEAUTIFUL EVERYDAY |TSDR |[DEAD |
|158||77045672|| INATURE'S PRESCRIPTION FOR BEAUTIFUL HAIR |TSDR |DEAD |
[159|[76631777|[3423299|[BEAUTIFUL SKIN AT EVERY AGE |TSDR |[DEAD |
160||76645565[3125537||BODY BEAUTIFUL TSDR |[LIVE |
161/[76631302|[3184295||[BEAUTIFUL HAIR FROM THE INSIDE OUT [TSDR |LIVE
|162||76479951|[3066308|BABY BEAUTIFUL 1 [TSDR |lLIVE |
|163]|76676280|| ||CHANDRA. BEAUTIFUL...NATURALLY |TSDR |[DEAD |
|164/|76669522]| |HAIR SO BEAUTIFUL [TSDR |[DEAD |
1165||76574675|| |[BEAUTIFUL HAIR WA WA COLLECTION ITSDR |DEAD |

66 re556969]

3170367|[FROM THE PEOPLE OF BEAUTIFUL HAIR

[TSDR |[DEAD _ |

[l

-

i

tmsearch.uspto.gov/bin/gate.exe?f=toc&state=4808%3Ajg0xq1.4.101

I Il

|[167|[76507452]| |[ELIZABETH CHRISTINE - THICK & BEAUTIFUL |ITSDR |[DEAD |
|168][76407322|[3055833] HELLO BEAUTIFUL |TSDR |[DEAD |
[169](76392651| |[BEAUTIFUL BEBE AS DELICATE AND NATURAL LIKE THEIR SKIN |TSDR |[pEAD |
|170|[76386844  ||[BEAUTIFUL AND BENEFICIAL ITSDR |[DEAD |
171 |76284196|(2748197||BLACK & BEAUTIFUL |rsbrR|LIVE |

I

/
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[172]|76236204| |SOFT & BEAUTIFUL BOTANICALS HUES |ITSDR ||DEAD |
[173||76211213]| |IPOWERFUL * BEAUTIFUL * EXCELLENT _|ITSDR |pEAD |
|174][76201493|| IWHY FEEL LESS THAN BEAUTIFUL |TSDR |IDEAD |
175 |76188619|| |[BEAUTIFUL DIFFERENCE [TSDR ||DEAD
176/(76097228| |[HEAT IS BEAUTIFUL |TSDR [[DEAD |
17776062286|[2948338||WELLA. BEAUTIFUL HAIR NEEDS AN EXPERT |TSDR |[DEAD |
|178][75903202|[2652333|[BEAUTIFUL SCIENCE frsDR | LIVE
[179][75795575] [SOFT & BEAUTIFUL HUES |[TSDR |[DEAD
180||75795478|[2395578|[CREATE A BEAUTIFUL LIFE ITSDR |DEAD
[181|[75701348|| ITHE ART OF BEAUTIFUL HAIR TSDR |[DEAD |
|182||75559906|[2419751||BEAUTIFUL HAIR BOTANICALS |ITSDR |[DEAD |
183||75515702|[2323253|[TREE B CO. BROWN BLACK BEAUTIFUL |TSDR ||DEAD |
18475495823 __||CHANGE IS A BEAUTIFUL THING ITSDR |DEAD |
185 [75481899|[2230859|[THE BEAUTIFUL STATE OF AMERICA [TSDR |DEAD |
18675391942  |[SPA BEAUTIFUL |TSDR |[DEAD |
187||75376769|| |[SOFT & BEAUTIFUL BOTANICALS |ITSDR |[DEAD |
|188||75374631]| ||BEAUTIFUL AND BENEFICIAL |TSDR |IDEAD |
[189]|75349968]  |[EVERY AGE IS BEAUTIFUL |ITSDR |DEAD |
[190][75346791|[2237739][BALD IS BEAUTIFUL |TSDR [[DEAD |
|191][75273771|[2170580/[BODY BEAUTIFUL ITSDR ||[DEAD |
192]|75199108|| ISTRONG MEDICINE FOR BEAUTIFUL HAIR |[TSDR [[DEAD |
|193)|75159577]| |INATURE'S PRESCRIPTION FOR BEAUTIFUL HAIR |TSDR |[DEAD |
|194|75159573]| ||lUSING NATURE'S PRESCRIPTION FOR BEAUTIFUL HAIR |TSDR |DEAD |
|195|75054599|[2030154|[FOR BEAUTIFUL HAIR ONLY ITSDR [LIVE |
|196|(74462859][1990237][BEAUTIFUL LADY /[TsDR [LIVE |
|197||74700284][2049831|[CREATING A FACIAL FOR YOUR SCALP TO PRODUCE BEAUTIFUL HAIR _ |TSDR |[DEAD |
19874686378  |[THE SOURCE AND SCIENCE OF BEAUTIFUL HAIR |TSDR [[DEAD |
|199|(74684223|[1967040/ KEEPING OUR COMMITMENT TO A MORE BEAUTIFUL YOU. |ITSDR |[DEAD |
1200|[74657094|[2046473|[BEAUTIFUL HAIR NATURALLY ITSDR |[DEAD |
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Serial Reg. Check .

L Number || Number Word Mark Status Live/Dead

1201/[74623580 || _|ISOBE BEAUTIFUL |[TSDR  |[DEAD |

1202|74537704 1909658 |[HAIR SO BEAUTIFUL |ITsbR  |DEAD |

|203||74507348 || |SIMPLY BEAUTIFUL ITSDR  |DEAD |

|204|[74490734 ||  [IT'S A NATURAL FOR BEAUTIFUL HAIR TSbR  |DEAD |

|205|[74408016 || |[BEAUTIFUL GLOW TsbR  |[DEAD |

1206|(74380394 |1858318 |WOMAN BEAUTIFUL |ITsbR  ||DEAD

|207|[74378397 (1820933 ||[FINESSE YOUR HAIR TO BEAUTIFUL TSDR  |[DEAD

208 [74289549 ||1782338 ||BEAUTIFUL HAIR DOESN'T HAVE TO COST A FORTUNE |TsbR  ||pEAD

209ll74183914 1697209 |WHEN YOU KNOW BEAUTIFUL HAIR DOESN'T HAVE TO COSTA |0 —
FORTUNE | _

21074179153 1706154 |[BEAUTIFUL HAIR..WORLDWIDE _JrsbrR  |[pEAD |
"I DON'T MAKE WOMEN BEAUTIFUL, | SHOW THEM THEY

21174118629 ||1 705731 |l READY ARE.” P TSDE_ DEAD
CARBO-SILK: CALIFORNIA'S ANSWER TO BEAUTIFUL AND

212|[74047086 1635238 [l ) 11y AR 'I:E_I}R“ DEAD
NATURE AND SCIENCE COME TOGETHER FOR HEALTHY

21374014130 LOOKING, BEAUTIFUL HAIR TSDR Ay

121474009415 ][1640888 |[WORD MEANS HEALTH NAME MEANS BEAUTIFUL IITSDR |IDEAD |
[215||73818165 |[1621896 |JUST BEAUTIFUL |TSbR  |pEAD |
21673764930 1551564 |WHERE BEAUTIFUL HAIR BEGINS |ITSDR  |[DEAD |
1217|(73744607 ||1570547 ||AHEAD IN BEAUTIFUL HAIR ITSbR  |[DEAD |
|218||73721646 |[1525129 ||[ALMAY, THE SENSITIVE TOUCH FOR BEAUTIFUL HAIR ITSDR  |[DEAD |
[219][73687412 | IBEAUTIFUL BABY ITsbR  |pEAD |
[220||73674865 |[1479263 ||FEEL SALON BEAUTIFUL EVERYDAY ITSDR  |pEAD |
Ezjl 73645574 ‘ ;I;i 3;1;%/: Eggbﬁ%(gl_uswew YOURS FOR CONSISTENTLY EDR ‘ E pi ‘
|222||73645492 |1458942 |[NOTHING LESS THAN BEAUTIFUL NOTHING LESS THAN FINESSE |[TSDR |IDEAD |
[223||73627182 [[1445861 |[|SERIOUS CARE FOR BEAUTIFUL HAIR "~ ||TSDR |IDEAD |
|224]|73453128 |1317547 |[TRADE SECRET FOR BEAUTIFUL HAIR |ITSDR IbEAD |
tnEsearl(!,h.uspto.gov/birij/gate.exe?f=tc|>|c&state=4808%3Angxq1 4.201 ' : '1/12
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|225||73345335 || |[BECAUSE ONLY HEALTHY HAIR CAN BE BEAUTIFUL HAIR [TSDR |IpEAD |
226 |73233601 |[1163292 |[THE MOST BEAUTIFUL THING A WOMAN CAN WEAR rsbR  |[pEAD

227 73221048 |[1143839 |[GRAY IS BEAUTIFUL ~_J[rsbrR  |[pEAD

122873194086 1134951 |[BORN BEAUTIFUL ITSDR _ |[DEAD |
22973110959 [[1104582 |[THAT GUY FOR BEAUTIFUL HAIR ITSDR  |[DEAD |
230(|73097340 |[1067051 ||"...BECAUSE BEAUTIFUL HAIR DOESN'T JUST HAPPEN." TSDR  |DEAD |
[231][72440631 |[0986125 |[BEAUTIFUL WORLD ] TSDR  |[DEAD |
[232|[72291520 |[0915458 |[THINK BEAUTIFUL TSDR  |[DEAD |
233 72280506 |[0858371 |[BEAUTIFUL PEOPLE |ITSDR IDEAD |
[234|[72266708_[[0853071 |[BEAUTIFUL HAIR BRECK [fsorR __ [[DEAD |
23571584437 10563965 |[BRECK BEAUTIFUL HAIR ITSDR  |[DEAD |
236|[71347865 |(0314536 |[BEAUTIFUL LADY |tfsbR  |pEAD |
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resaiowa] New sen | srucrad [Fce Foru] ovseer SEARCH 06 | Py s [ e Lsr | aGe it | sormou | i |

{ Logout [ Please logout when you are done to release system resources allocated for you.

| Start | List or | dump [ to 66 Records(s) found (This

At: record: page: 1 —~ 66)
Refine Search (beautiful)[MN] and (003)[IC] and (shampoo)[gs] and | Submit |
Current s7: {beautiful)[MN] and (003)[IC] and (shampoo)[gs] and (live) docs: 66 occ:
Search: [1d] 297
D N?Ji:i;el:r Ntlfrz%er Word Mark J gtll(:ﬁl; Live/Dead
[1 |[88624144] ||CULTIVATE A BEAUTIFUL LIFE frsoR _ JLve |
[2 |j88199296 | |A NEW GENERATION OF BEAUTIFUL - [fsbR_|[OVE |
3 ][88500943 || []BIBLICALLY BEAUTIFUL _JIrsbR_ [lLIVE |
[4 ][88486459 || ||BEAUTIFUL JANE [rsbrR  Juve ]
[5 |[88656267 |  |[ABT ALL BEAUTIFUL THING “rsbrR - Juve |
6 ][88390569 |[5885367 |[2B BEAUTIFUL "y |rsbrR |Lve |
7 |[88344668 |[5878898 |[BEAUTIFUL BASTARD ITSDR  |lLIVE |
I8 |l88618899 || ||A MORE BEAUTIFUL HEALTHY ITSDR | LIVE
[0 ][88598838 || IBECOME SOMETHING BEAUTIFUL TSDR |[LIVE |
[10][88344081 || [[SAY HIGH TO BEAUTIFUL SKIN [TSDR | LIVE
[11][88200607 || [STAY BEAUTIFUL |TsbrR  uve |
12 esas108 03220 [ e Al e SOWTIONSFOR — irsor [uve
|13][87851445 || [BEAUTIFUL ITsbR  JlLivE |
[14][87870723 | [BEAUTIFUL CHEMISTRY [TSDR _ |LIVE |
[15][87282179 [CLEAN 1S BEAUTIFUL rsbR Jve |
|16][87075316 |[5465171 |[KEEP IT BEAUTIFUL TSPR _ |[LIVE |
[17][87435711 |[5602283 ||N:P BEAUTIFUL ITsbR  |jLive |
[18][87840398 |[5570639 |[BEAUTIFUL HAIR BEGINS WITH A HEALTHY SCALP TSDR  |juve |
[19][87591916 ||5517317 |[EVERYDAY BEAUTIFUL [TsbrR | LIVE
[20][87704128 |[5512663 |[BEAUTIFUL BODY & BEAUTIFUL HAIR PRODUCTS IITSbR  |[LIVE |
[21][87635292 |[5464545 |[DERMOMAMA NATURALLY BEAUTIFUL |Tsbr |LIVE |
[22][86765847 |[5703550 |JABC AMPRO'S BEAUTIFUL CHILD |TsbrR  |Live |
[23][86784624 |[5025491 |WHOLESOME LOVING BLENDS FOR NATURALLY BEAUTIFUL HAIR rsbr  [LvE ]
\2 41 868023°3JE996511J‘:(£§ S ORIGINAL COCO CASTILE HEALTHY, BEAUTIFUL SKIN SINCE | oo e e J
D|§63334s4 5314495 ||BE BEAUTIFUL EARTH ITSDR  |[LIVE |
[26][86922204 |[5117647 |[BEAUTIFUL HAIR PALACE [TSDR _ ||LIVE |

tmsearch.uspto.gov/bin/gate.exe 1/2
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|[27]|86567340 |[5096201 |[BEE BEAUTIFUL BEE [TsbR  ||LIVE
[28][86803573 ][5071479 |[BEAUTIFUL HAIR STARTS WITH NOURISHING THE HAIR YOU HAVE ITSDR _|[LIVE
[29][86923689 |[5054591 |[BE EVEN MORE BEAUTIFUL [TSbR _ |LIVE |
[30|[86894846 |[5040533 ]|A HEALTHY DOSE OF BEAUTIFUL TsbR _[LIVE ]
[31][86159660 ||[4689842 [CONFIDENTLY BEAUTIFUL [TSDR |[LIVE |
[32/[86699738 |[4990260 |[B.Y.0.B BECOME YOUR OWN BEAUTIFUL IITSDR__ ||LIVE |
[33][86798972 |l4977713 |[ULI BEAUTIFUL EVERYTIME |TsbR  |LIVE
[34][86107004 |[4655234 |[YOU ARE BEAUTIFUL, YOU ARE YOU |TsbrR  |LIVE ]
35]/86131360 |}4709216 | BEAUTIFUL NUTRITION - |TSDR  |LIVE
ﬂ 85649783 (14417761 nv:;\:lﬁchome TO LANCOME TO BE MORE BEAUTIFUL, THEY LEAVE |l |l e
!853834141F32456 ||BECAUSE EVERYONE DESERVES BEAUTIFUL SKIN |TsbR  |LivE |
85657669 |[4460898 |[VIVISCAL THE SECRET OF BEAUTIFUL HAIR TSDR  [LIVE |
[30][85983129 |[4722184 |[NEUMA BEAUTIFUL SUSTAINABLE IITsbR  [lLIVE |
[40][85983128 |[4722183 |[NEUMA BEAUTIFUL SUSTAINABLE TsbrR  |[LivE |
[41][85952340]}4722174 |[NATURAL. BEAUTIFUL. YOU. = [[TSDR__|LIVE
[42][85919698 |[4672431 |[BEAUTIFUL ON RAW Jrsbr [LvE |
[43][85925266 |[4589708 |[AVEENO NATURALLY BEAUTIFUL RESULTS ITSDR  [LIvVE |
[44][85924997 |[4589704 |[NATURALLY BEAUTIFUL RESULTS TsDR |[LIVE |
[45](85529771 |[4335919 |[HEALTHY. BEAUTIFUL. NOURISHED. [tsbrR  |Live |
l46][79252728 || |ITHE BEAUTIFUL FACTR. TSbR _ |lLivE |
[]179258690 | IMMV YOU ARE STILL SO BEAUTIFUL ITSDR  |lLIVE |
[48][79234883 |[5759887 |[360° BEAUTIFUL HAIR N TSbR  |LIVE |
r:][7909876ﬂ[4266130 |[PHYTO PARIS HEALTHY AND BEAUTIFUL HAIR THROUGH PLANTS rsbr  |[LIVE ]
[50][79219137 |[5557788 |[A MORE BEAUTIFUL WORLD AMOREPACIFIC |TSDR _ |[LIVE
51][79133064 |[4607645 |[LAVERA NATURAL EFFECTIVE BEAUTIFUL |TsbrR __ ||LIVE |
[52][79178619 |[5075734 |[THE BEAUTIFUL MIND SERIES |TsbR | LIVE
[:]]78762241_“3648874 ||SAY YES TO BEAUTIFUL WITHOUT PAYING THE PRICE TSDR  [LIVE
[54][78291864 [[2922810 |[B NEVER TOO BUSY TO BE BEAUTIFUL [TsbrR |LIVE |
[55][77969822 |[3959385 [BEAUTIFUL CURLS |TSDR  |[LIVE |
@1[7_7_701828.‘ 3048345 ggxmﬁ:ﬁf g;l ;\JJAPANESE WISDOM BRING YOU THE FUTURE OF TSDR  [LIvE
[57][77795082 ][3881074 |[YOUR RIGHT TO BE BEAUTIFUL rsbrR _ [jLive |
[58][77200234 |[3517419 |[BEAUTIFUL LENGTHS IIrsbR  [lLIVE |
[59][77253882|[3417850 ||A BEAUTIFUL BALANCE OF NATURE AND SCIENCE |TSDR | LIVE
[60|[76645565 |[3125537 [BODY BEAUTIFUL |TSDR | LIVE
|61][76631302 |[3184295 |[BEAUTIFUL HAIR FROM THE INSIDE OUT TSDR_ |LIVE
[62]|76479951 |[3066308 [BABY BEAUTIFUL |[rsbr |LivE |
[63][76284196 |[2748197 |[BLACK & BEAUTIFUL [TSDR  |[LIVE |
l64][75903202 |[2652333 |[BEAUTIFUL SCIENCE [TsDR  [lLIVE |
16575054599 ||2030154 |[FOR BEAUTIFUL HAIR ONLY [TsbR _ [jLive |
|66][74462859 |[1990237 |[BEAUTIFUL LADY ) [TsbR__|lLIvVE |

| HOME | SITE INDEX| SEARCH | ¢BUSINESS | HELP | PRIVACY POLICY
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| Start | List o | Jump |to 94 Records(s) found (This
At record: page: 1 ~ 94)
Refine Search (beautiful)[MN] and (003)[IC] and (perfume)[gs] | Submit

Current Search: S5: (beautiful)[MN] and (003)[IC] and (perfume)[gs] docs: 94 occ: 310

oo

L{ poordl | eg. Word Mark heck |Liveiead
[1 |[s8624144] [CULTIVATE A BEAUTIFUL LIFE ITsbrR _ [[LIvE |
88199296 || |ANEW GENERATIONOFBEAUTIFUL  |TSDR [LIVE |
[3 |[s8389588][5902064 [CRAZY BEAUTIFUL TSbR _[LIVE |
[4 ]jsss98838| __||BECOME SOMETHING BEAUTIFUL TSDR  |LIVE |
[5 ][88020135][ |[UNAPOLOGETIC COSMETICS EMBRACE YOUR BEAUTIFUL! ITsbR _ |[pEAD |
[6 |[88209365 || |A'BEAUTIFUL DREAM IITsbR  [LIVE |
[7 |[87297039] IMAKE A BEAUTIFUL DIFFERENCE [TSDR | LIVE

l8 [87128711 ]| |[BRING YOUR BEAUTIFUL ffrsbrR _ JfLive |
[0 ][87024573|| |CONFIDENTLY BEAUTIFUL ITsbrR  |[LIVE |
[10][87703725]] lcP CHRISTINAPURE BE YOUR OWN BEAUTIFUL NATURALLY [TSDR  |pEAD |
[11][87727027[5529278 |[CURATIVA BAY SKIN BEAUTIFUL |[TSDR  ||LIVE

B I e e i

[13][87374529][5271356 |WAKE UP BEAUTIFUL [TsDR [ove |
[14][86500045 || IDON'T HATE ME BECAUSE I'M STILL BEAUTIFUL |[TsbR  |[DEAD |
[15]|86500039 | IDON'T HATE ME BECAUSE I'M BEAUTIFUL rsbR _ ||pEAD |
[16][86804725|[5286918 |[HELLO BEAUTIFUL TSDR _ [LIVE |
[17][86863264 ]| IFEELING BEAUTIFUL. EVERYDAY. TSDR  |[DEAD |
[18]/s6522985 | |sOHENG (BEAUTIFUL)  |TSDR |IpEAD |
[19][86729172]| INEW YORK CITY IS BEAUTIFUL TsbR  |[pEAD |
DLSB ST }4417?51 \ﬁxf&coms TO LANCOME TO BE MORE BEAUTIFUL, THEY LEAVE “EDR ‘LWE ‘
.|85657669 |l4460898 ||VIVISCAL THE SECRET OF BEAUTIFUL HAIR [TsbR  |lLve |
[22][85495116 ]F [SMART 1S BEAUTIFUL B ~_|rsbr _ |pEAD |
[23|[85180357 | INEUMA BEAUTIFUL SUSTAINABLE TsbrR  |pEAD |
[24][85782328]| 4702088 |IL A FACE POSITIVELY BEAUTIFUL ITSDR  |lLIVE |
[25][85667903]| ||LIFE IS BEAUTIFUL - ] |TSDR  |IDEAD |
[26][85807669 [ HCONFIDENTLY BEAUTIFUL ] _ |rsbrR  [pEAD |
M I I | N !
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|27)|85179962 | |INEUMA BEAUTIFUL SUSTAINABLE |ITSbR  |DEAD |
[28/[85952340][4722174 |[NATURAL. BEAUTIFUL. YOU. lrsbR  |[Lve |
|29][85816361[4417428 |[PHILANTHROPY IS BEAUTIFUL rsbrR ~ llLive |
[30][85594123 | [|EARTH BEAUTIFUL TONES INSPIRED BY COLORFUL EARTH. rsbR  |[pEAD |
[31][85576317]| |SELF HELP HONESTLY BEAUTIFUL rsbR  |pEAD |
[32][85332331]| [PREGNANCY, THE MOST BEAUTIFUL DAYS OF YOUR LIFE TsbR  [[DEAD |
[33][85250765 || |[BEAUTIFUL U BY ESME RENE TsbR  [[pEAD |
[34][85230719), [LIFE IS BEAUTIFUL |[TsbR  |pEAD |
[35][85106770 | |[BLOOMING BEAUTIFUL _ TsbR  |DEAD |
[36][79252728]| |ITHE BEAUTIFUL FACTR. ITSDR _ |LIVE
[37|[79219137][5557788 ||A MORE BEAUTIFUL WORLD AMOREPACIFIC |TSDR _ ||LIVE
[38][79087369 |[4058096 |[PHYTO PARIS BEAUTIFUL AND HEALTHY HAIR THROUGH PLANTS TsbR  |DEAD |
[39][79200033]5332073 [[ACT BEAUTIFUL |TsbR  |LIvVE |
[40][79133064 |[4607645 ||LAVERA NATURAL EFFECTIVE BEAUTIFUL ITSDR  [jLIVE |
[41][79176700]| |CODE BEAUTIFUL |ITSDbR ”_DEAD _|1
[42][79178619][5075734 |[THE BEAUTIFUL MIND SERIES ITSDR _ jjLIvVE |
[43][79148667 || ||[BEAUTIFUL BASTARD |TsbrR  |pEAD |
@{739630265 3671100 |[BEE BEAUTIFUL llrsoR  |pEAD |
l45][78961598] |INOTHING IS MORE BEAUTIFUL THAN HEALTHY SKIN ~ |l'sbr _|peap |
78959763 || __||BEE BEAUTIFUL |TSDR _ |IDEAD |
[47][78932448] |BEAUTIFUL BUMP [TsbR _ [[DEAD |
[48][78909601 | IBEA TRACEY'S BODY BEAUTIFUL TsbR  |[pEAD |
[49][78835363]| |[BEAUTIFUL BLOOMS ITsbR |pEAD |
[50][78688105][3464077 [[BEAUTIFUL IN MIND BODY ONENESS [TSDR _ |[DEAD |
[51][78676306 | |[HOW BEAUTIFUL DO YOU WANT TO BE ITSDR  |DEAD |
[52][78598669 | |[BEAUTIFUL DIFFERENCE ITSDR  |[DEAD
[53][78291864[2922810 |[B NEVER TOO BUSY TO BE BEAUTIFUL ITSDR  ||LIVE
|54|[78486695 || ||BEAUTIFUL SKIN HEADQUARTERS [TSDR  |[DEAD |
78449939 || |CLEAR AND BEAUTIFUL IITsbR  [[DEAD |
|56||78426614 ||2965299 ||LA BELLE EPOQUE THE BEAUTIFUL AGE TsbR  |pEAD |
|57[[78362504] ISTAY BEAUTIFUL fTsbR__[lpEAD |
[58([78342819 | |[TOGETHER WE CAN DO BEAUTIFUL THINGS |TsbrR__|pEAD |
[59][78305105]| ||KATINKA... BECAUSE IT IS IN YOUR NATURE TO BE BEAUTIFUL |[rsbR  |pEAD |
l6o|[78112392 | |[|EVERY AGE IS BEAUTIFUL |TSDR _ |[DEAD |
[61][78108700]| [TOGETHER WE CAN DO BEAUTIFUL THINGS |[TSDR__ [[pEAD |
[62][78039903| [[CUCHI ... NAIL LACQUER MAKE YOUR NAILS LOOK BEAUTIFUL. ITsbR  |[DEAD |
[63][78007798]| |BEAUTIFUL BRIDE Irsbr ~ |pEAD |
[64]|77874800 ||4009982 |WHITE TRASH BEAUTIFUL ITSDR__ |[pEAD |
[65][77785359 |[3983124 |[THEFACESHOP BEAUTIFUL BY NATURE |[rfsbR  |DEAD |
E’l P H39 P 45J ggxm:ﬂgﬁ é)KFI;‘JlAPANESE WISDOM BRING YOU THE FUTURE OF T‘?D__F_( | Huve
l67|[77921253 | IBEAUTIFUL U IIrfsbR  |[DEAD
l68|[77722767 | [EASY TO BE BEAUTIFUL ITSDR_ |[IDEAD
[69][77717913]| ||PLANET BEAUTIFUL [TsbrR  |pEAD |
[70][77693793) IMAKING A BEAUTIFUL DIFFERENCE |TSDR _ |[DEAD |
[71][77069951][3489351 |[TAHITI'S NATIVE SECRET FOR BEAUTIFUL SKIN |TSDR  |[DEAD
[72][77340915]| |ALWAYS BEAUTIFUL ITSbR _ |[DEAD

tmsearch.uspto.gov/bin/gate.exe
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|73]|77333479| IFRESH AND BEAUTIFUL |IrsbrR  |[pEAD |
74|[77333447 || |BEAUTIFUL AND GREEN TSDR  |[DEAD |
[75][77244311]| ||U.R BEAUTIFUL [TsbR  |IDEAD |
[76][77185473] ||HERBARIUM NATURALLY BEAUTIFUL |[TsbR__ |[DEAD |
[77|[r7179521 IBLISSFUL BEAUTIFUL /[rsbR__ |[DEAD |

[78][77049176 | |[BEAUTIFUL AMBITION [TSDR__|DEAD |
[79][76631777][3423299 [BEAUTIFUL SKINATEVERYAGE __JfrsbR__[[pEAD |
|80][76645565 |[3125537 |[BODY BEAUTIFUL ITsbR__ |uve |
[81][76691891] |[BEAUTIFUL & GREEN [TSDR  |IDEAD
[82][76648491] |B.A.B.E. BE A BEAUTIFUL EXAMPLE TSR |[pEAD |
[83][76284196[2748197 |[BLACK & BEAUTIFUL ‘ [TSDR  |[LIVE |
[84][76188619]| |[BEAUTIFUL DIFFERENCE rsbR  |[pEAD |
[85][76125175]| |BEAUTIFUL YOU [rfsbR |[pEAD ]
[66][75975889[2074568 |[10 BEAUTIFUL HOURS OF FRAGRANCE IN EVERY DROP |rsbR  |[DEAD |
[87][75795478[2395578 |[CREATE A BEAUTIFUL LIFE |rsbrR  |[pEAD |
[88][75481899 |[2230859 |[THE BEAUTIFUL STATE OF AMERICA |TSbR  |DEAD |
[89][75273771][2170580 [[BODY BEAUTIFUL |TSDR _ |[pEAD |
lo0][74684223][1967040 |[KEEPING OUR COMMITMENT TO A MORE BEAUTIFUL YOU. |TsbR  |pEAD |
[o1][74161385][1762297 |[BEAUTIFUL _ IrsbR__|[LIVE

|92|[73138779[1131122 |[BEAUTIFUL THOUGHTS TsbR _ |[pEAD |
[03][72440631][0986125 |[BEAUTIFULWORLD |[TsbR  |[DEAD |
@ 71347865 |0314536 ”BEAUTIFUL LADY ) |TsDR  |pEAD |

| HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY
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IMAGE LIST

| St-"%‘"rfj List
"""""" At:

or [dumejto
record: page: 1 —~ 26)

26 Records(s) found (This

Current S6: (beautiful)[MN] and (003)[IC] and (perfume)[gs] and (live) docs: 26 occ:

Search: [id] 109

D wonal ) 5:1%'erJ Word Mark ghack " |Live/Dead
[1 |[88624144 | ||CULTIVATE A BEAUTIFUL LIFE TSDR  |LivE |
[2 88199296 || |lA NEW GENERATION OF BEAUTIFUL TsbR  |lLve ]
[3 |[88389588 [[5902064 |[CRAZY BEAUTIFUL [TSbR  [uve |
[4 |[s8598838 || |BECOME SOMETHING BEAUTIFUL ITSDR  |LIVE |
[5 |[88209365 || ||A'BEAUTIFUL DREAM ] TsbR  JILIVE |
6 |[87297039 || |IMAKE A BEAUTIFUL DIFFERENCE [TsbR  uve |
[7 ][e7128711 || [BRING YOUR BEAUTIFUL ITSDR  |[LIVE

6 |[87024573 | ||CONFIDENTLY BEAUTIFUL _|tsbr  |Live

o |[87727027 |[5520278 [[CURATIVA BAY SKIN BEAUTIFUL |ITSDR ILIVE
[10][87374529 |[5271356 |[WAKE UP BEAUTIFUL TSbR  |ILIVE
[11][86804725 |[5286918 |[HELLO BEAUTIFUL ITSbR  |lLivE ]
T F 41_7_7?1_‘ \linl\\n/Eril ggmg go LANCOME TO BE MORE BEAUTIFUL, THEY — iz
[13][85657669 |[4460898 |[VIVISCAL THE SECRET OF BEAUTIFUL HAIR TsbR _ JLIvE |
[14]85782328 |[4702088 |[L A FACE POSITIVELY BEAUTIFUL [rsbR  |Live |
[15][85952340 |[4722174 [[NATURAL. BEAUTIFUL. YOU. [TsbR  [lLve |
[16][85816361 |[4417428 |[PHILANTHROPY IS BEAUTIFUL |[tsbR  [LIvE |
[17][79252728 || |ITHE BEAUTIFUL FACTR. __|ITsbR  |LIVE
[18][79219137 |[5557788 ||A MORE BEAUTIFUL WORLD AMOREPACIFIC [TSDR ILIVE
[19][79200033 |[5332073  |[ACT BEAUTIFUL |[TsDR ILIVE |
[20][79133064 |[4607645 |[[LAVERA NATURAL EFFECTIVE BEAUTIFUL ITSDR  |LIVE |
[21][79178619 |[5075734 |[THE BEAUTIFUL MIND SERIES ITSDR  [LIVE |
[22][78291864 |[2922810 B NEVER TOO BUSY TO BE BEAUTIFUL ~ |tsbrR |Lve |
[251 77701828 kg 483 {5_“3523:?5? é);I;APANESE WISDOM BRING YOU THE FUTURE OF hSDR il_!.,‘.E
[24][76645565 |[3125537 [[BODY BEAUTIFUL |[TsSbrR ILIVE |
[25][76284196 |[2748197 |[BLACK & BEAUTIFUL TSR __|LIVE |
[26][74161385 [[1762297 |[BEAUTIFUL TsbR  [jLve |
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