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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

In re Application of:
Thomas C. Ford
REQUEST FOR RECONSIDERATION
Serial No.: 87/841,120 PURSUANT TO 37 C.F.R. § 2.64

Mark: FOUGERE D’ARGENT
Attn:  Corinne Kleinman
Int. Class: 05 Law Office 122

Filed: March 20, 2018

Applicant Thomas C. Ford (“Applicant” or “Ford”), hereby requests reconsideration of the
Examining Attorney’s final refusal of registration dated February 7, 2019 (the “Final Refusal’).

In refusing registration under 15 U.S.C. § 1052(d), the Examining Attorney reasons as
follows: (1) Applicant Ford’s FOUGERE D’ ARGENT mark creates the same overall commercial
impression as the registered SILVER FERN mark; (2) the marks are confusingly similar because
SILVER FERN is a direct and literal English translation of FOUGERE D’ ARGENT; (3) it is likely
that an appreciable segment of U.S. consumers would stop and translate Ford’s mark into its
English equivalent because French is a common, modern language in the U.S.; and (4) Applicant’s
goods, namely, fragrances and skin care preparations, are closely related to registrant’s goods;
namely, dietary and nutritional supplements, and, as a result, consumers are likely to presume that
such goods emanate from the same source.

Applicant respectfully disagrees with the Examining Attorney and hereby sets forth new
arguments and supporting evidence by way of the instant request for reconsideration. Applicant
has also concurrently filed a notice of appeal pursuant to 15 U.S.C. § 1070 and 37 C.F.R. §§ 2.141
and 2.142,

Applicant incorporates by reference the entirety of the substance of his December 13,2018
response {“Applicant’s Response”) to the Office action dated June 13, 2018 (the “Office Action”).

L THE MARKS ARE NOT SIMILAR

A. The Doctrine of Foreign Equivalents Does Not Apply Because the Ordinary
American Purchaser Would Not “Stop and Translate”

The marks FOUGERE D°’ARGENT and SILVER FERN are not substantially similar
because the doctrine of foreign equivalents does not apply. Although words from modern
languages are generally translated into English, the doctrine of foreign equivalents is not an
absolute rule and should be viewed merely as a guideline. In re N. Paper Mills, 64 F.2d 998, 999



(C.C.P.A. 1933); MCCARTHY ON TRADEMARKS AND UNFAIR COMPETITION § 11.34. The doctrine
is only applicable when it is likely that an ordinary American purchaser would “stop and translate™
the foreign term into its English equivalent. Palm Bat Imporis, Inc. v. Veuve Clicguot Ponsardin
Maison Fondee En 1772,396 F,3d 1369, 1377 (Fed, Cir. 2005). The ordinary American purchaser
refers to “all American purchasers, including those proficient in a non-English language who
would ordinarily be expected to translate words into English.” In re Spirits Int’l, N.V., 563 F.3d
1347, 1352, 90 USPQ2d 1489, 1492 (Fed. Cir. 2009).

There are several reasons why the ordinary American purchaser encountering the proposed
mark on the relevant goods; ie., “fragrances for personal use” and “non-medicated skin care
preparations”, is not likely to “‘stop and translate” the French wording “fougére d’argent” to the
English “silver fern” and thus, the doctrine of foreign equivalents is not applicable. First,
purchasers of fragrances are unlikely to translate the name of a fragrance to its English equivalent,
given the manner in which perfume names are encountered by consumers in the relevant
marketplace. Second, even if such consumer behavior were likely, the literal English translation of
“fougére d’argent” is not, as explained below, “silver fern.” Rather the wording is susceptible to a
second, more common translation; namely, “money fern”, or “fern of money.” Finally, and as the
Examining Attorney concedes, the word “fougeére” has developed an alternate, more nuanced
meaning in the context of fragrances and cosmetics, and the Examining Attorney offers no
evidence to show that the ordinary American purchaser is either unfamiliar with this alternate
meaning, or that the relevant consuming public is more likely to “stop and translate” the term
“fougere” into the English word “fern” than to assign it this alternate contextual meaning. In light
of these reasons, the final refusal should be withdrawn.

1 Purchasers Are Unlikely to Translate the Proposed Mark to its English Equivalent Due
to the Manner in which the Term is Encountered in the Marketing Environment as Used
in Connection with the Goods

Cases dealing with the doctrine of foreign equivalents acknowledge that there are many
non-English marks that will not be translated because of the particular context in which they occur.
In re Spirits Int’l, N.V,, 563 F.3d at 1352 (noting that, in such cases, the marks are not translated
but are instead accepted at face value by the ordinary American consumer, including those familiar
with the literal meaning of the mark in the non-English language (citing In re Tia Maria, Inc. 1888
US.P.Q. 524. 525-26 (TTAB 1975)). This is especially true where the particular market is
saturated with foreign marks. Cf. In re Tia Maria, 1888 U.S.P.Q. 524, 525-526 (explaining that
“upon dining at the ‘TIA MARIA’ restaurant in Mexican décor and surrounded by a menu of
Mexican delicacies”, it is unlikely that a purchaser would translate the mark to “Aunt Mary’s’”).

Foreign names (and French names, in particular) are frequently associated with fragrances
for personal use. By way of illustration, Applicant submits as Exhibit A numerous examples of
fragrances sold in the U.S. that bear foreign names. As Exhibit A illustrates, reviews, commentary
and/or descriptions of fragrances sold in the U.S. commonly use the literal, foreign language names
for those fragrances and do not translate them, even where the surrounding language is in English.
This is evidence that U.S, purchasers of perfumes and other fragrances are accustomed to reading
the literal names of those fragrances in whatever language they are written, and are unlikely to
translate those names to their English equivalents.



Accordingly, given the abundance of foreign language names for fragrances sold in the
U.S, — French names in particular — the ordinary American purchaser is unlikely to “stop and
translate” the mark FOUGERE D’ARGENT to English, but, rather, will take the mark at face
value.

2. The English Translation of FOUGERE D’ARGENT is Ambiguous, Rather Than Literal

and_Direct,_and Both Parties Submitted Evidence of Other Relevant Meanings or

Shades of Meaning

A second reason the doctrine of foreign equivalents should not be applied in this case is
because there is no single uncontested English translation of the term FOUGERE D’ ARGENT.

In the initial Office Action, the Trademark Examining Attorney cites to no authority or
evidence for her opinion that the sole translation of FOUGERE D’ARGENT is SILVER FERN.
Moreover, evidence relied upon by the Examining Attorney in the Final Action patently reveals
that the term “argent”™ has dual meaning. Specifically, while Trademark Examining Attorney
submits a screenshot from Internet-based ftranslator www.wordreference.com to support her
argument that “argent” means “silver”, the same evidence clearly shows that the more common
English translation of the word “argent” is “money”, and not “silver.” Indeed, “money” is
repeatedly referenced as the primary definition of the term.

Evidence from authoritative dictionaries confirm the double meaning of the word “argent,”
and especially “d’argent,” and further demonstrate that the more common English translation of
this word is “money” or “of money”, and not “silver.” See Exhibit B. In particular, Applicant
submits a screenshot from Internet-based translator www.linguee.com evidencing that the term
“argent” in French is more commonly used and translated as “money” rather than “silver” in
English. See Exhibit B (including Exhibit B initially attached to Applicant’s Response dated
December 13, 2018).

Like the word “argent”, the French word “fougére” has multiple translations and can be
translated as either “bracken” or “fern.” In fact, several translations from both authoritative
dictionaries and Internet-based translators, attached hereto as Exhibit C, clearly show that the term
“bracken” is repeatedly referenced as a translation of “fougére.”

It is well-settled that the doctrine of foreign equivalents applies only when the relevant
English translation is literal and direct, and will not apply in cases where the foreign terms included
in a mark have more than one English translation and meaning. Ir re Buckner Enters., 6 USPQ2d
1316 (TTAB 1987) (holding no likelihood of confusion between the marks DOVE and PALOMA
where Spanish word “paloma” could be translated either as “dove” or “pigeon”). Thus, as
illustrated by the evidence respectively provided by Applicant and the Examining Attorney, the
doctrine of foreign equivalents should not apply here, where both the terms “fougére” and “argent”
have dual meanings in English. See Exhibits B and C.

In addition, the word “fougére”, has acquired a specific and well-known meaning within
the fragrance industry as a family or category of perfumes, and not a type of plant. See discussion
infra at Section 1.A.3. In the initial Office Action, the Trademark Examining Attorney concedes
to this dual meaning by requesting that Applicant disclaim the term “fougére” because the term
refers “to an olfactory family of perfumes.” See Exhibit D (including Exhibits D initially attached
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to the initial Office Action and to the Final Refusal). The Trademark Examining Attorney thus
takes inconsistent positions in the initial Office Action and the Final Action as to the dual meaning
of the term.

The compeosite term “fougére d’argent” also has dual meanings in English and, as shown
by the evidence submitted as Exhibit E, is not always translated as “silver fern.” Rather, the term
“fougere d’argent” is often translated in English as “money fern” or “fern of money.” See Exhibit
E. The term “fougére d’argent” could also be understood by relevant purchasers as a reference to
the phrase “arbre d’argent”, which originates from a well-known myth in France. “Arbre d’argent”,
or “money tree”, refers to a type of plant (Pachira aquatica) that symbolizes luck and prosperity,
and is meant to bring both to anyone who receives it as a gift. In English, “arbre d’argent” is
translated as “money tree” and not as “silver tree,” Attached as Exhibit F is a French internet
webpage presenting the story of “arbre d’argent” as well as English references to the “money tree.”

Given the foregoing, Applicant submits that the ordinary American Purchaser who
encounters the Applicant’s mark, FOUGERE D’ARGENT will not “stop and translate” it as
SILVER FERN.

3. The Trademark Examining Attorney Concedes that The Term “FOQUGERE” has
Developed an Alternate Meaning in the Relevant Marketplace that is Different from its
English Translation

A third reason why doctrine of foreign equivalents should not be applied in this case is
because the term “fougére” has an alternate meaning in the context of fragrances: namely, as a
reference to a particular olfactory family of perfumes.

The doctrine of foreign equivalents does not apply where foreign wording has developed
an alternate meaning in the relevant marketplace that is different from the translated meaning in
English, and the evidence shows that the alternate meaning would be understood by the relevant
purchasing public. See La Peregrina, 86 USPQ2d at 1649; Cont’l Nut Co. v. Le Cordon Bleu
Sa.rl, 494 F.2d 1395, 1396-97, 181 USPQ 646, 647 (C.C.P.A. 1974); see also In re Quicksilver,
Inc. Serial No. 77734610) (May 18, 2012) (finding that COUTURE has a recognized meaning in
the English language and that the ordinary American consumer would not stop and translate it into
“fashion”). In the initial Office Action and Final Action, the Examining Attorney concedes that
the term “fougére” “is commonly used in connection with similar goods to refer to an olfactory
family of perfumes” and therefore has an alternate meaning in the relevant marketplace. See
Exhibit D.

Moreover, substantial evidence in the record below demonstrates that American consumers
encountering the term “fougére” in the context of Applicant’s goods are as likely, if not more
likely, to associate the term with a particular category of fragrance as they are to translate the term
into the English word “fern.” As noted in the initial Office Action and Final Action, “the term
“fougére” signifies a type of perfume family built on a base of lavender, coumarin and oakmoss,
often used in men’s fragrances” a meaning that has particular relevance in the context of
Applicant’s mark. See id According to the Examining Attorney’s own evidence, this type of
scent “is characterized by its sharp herbaceous and woody scent ” /d. The Examining Attorney
also submitted extracts from various websites where the term “fougére™ has been defined as a
category of fragrance. Id. This suggests that at least some American consumers encountering the
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word “fougére” in the context of fragrances are likely to interpret the word in accordance with this
alternate meaning and would not, as the Examining Attorney argues, “stop and translate” the into
its English equivalent.

The evidence submitted by the Examining Attorney makes a clear distinction between the
meaning of the term “fougére” and its etymology. That is, the evidence is clear that, while the term
“fougére” in the context of perfumes may have derived its meaning from the French word for
“fern,” its meaning in this context is entirely distinct from that original meaning. See Exhibit D
(noting that “the term “fougére” is French for ‘fern’ but fern’s [sic] don’t actually smell like this”
(www.basenotes.net), and also, “fougére” “despite its name does not reproduce the smell of ferns™
(www.fragonard.com)). In relying on the etymology of the word “fougére” as a substitute for its
meaning, the Examining Attorney ignores the plain evidence that the term has developed an
alternate meaning that does not signify “fern” in this context.

In light of the evidence that the proposed mark FOUGERE D’ARGENT has several
alternate meanings aside from the English equivalent SILVER FERN, i.e., fern of money, money
tree, money fragrance or silver fragrance, the Examining Attorney should find that the doctrine of
foreign equivalents is inapplicable and should withdraw the Final Refusal.

B. Assuming the Doctrine of Foreign Equivalents Applies, Differences Between
Applicant’s Mark and the Registered Mark SILVER FERN Significantly Qutweigh
Arguable Similarities in the Meanings of the Two Marks.

Assuming, without conceding, that the marks FOUGERE D’ ARGENT and SILVER FERN
share a similar meaning, the Examining Attorney nonetheless erred by relying on that single factor
alone in determining that the marks are confusingly similar. While a finding that two marks share
a similar connotation may, in certain cases, be sufficient to support a conclusion that confusion is
likely, the TTAB has also stated that “applying the doctrine of foreign equivalents is only part of
the determination of whether the marks being compared are confusingly similar. In re Big Heart
Wine LLC, 2017 WL 512758, at *6 (TTAB Jan. 20, 2017) (¢iting /n re Ness & Co., 18 USPQ2d
1815, 1816 (TTAB 1991)). In In re Ness & Co., the TTAB acknowledged that “such similarity as
there is in connotation [between a foreign word mark and an English word mark] must be weighed
against the dissimilarity in appearance, sound, and all other factors before reaching a conclusion
on likelihood of confusion as to source.” 18 USPQ2d at 1816; see also In re Ithaca Indus., Inc.,
230 USPQ 702, 704 (TTAB 1986) (noting that “equivalency in connotation does not, in and of
itself, determine the question of likelihood of confusion” and finding among the “other factors to
be considered” in a Section 2(d) analysis “the dissimilarity in overall appearance and pronunciation
of the marks”).

Here, considering the appearance and sound of Applicant’s mark in comparison to the
registered mark SILVER FERN requires a finding that confusion is not likely between the two
marks, even assuming their similar connotation, Applicant’s mark FOUGERE D’ ARGENT is both
visually and audibly dissimilar from the mark SILVER FERN, and nothing about the two marks
suggests that the two marks are related. Moreover, the two marks differ significantly in terms of
their commercial impression, even to relevant purchasers who are familiar with the French
language. As noted above, the most commonly understood meaning of term “d’argent” is “money”
or “of money” and because the mark is used in connection with a luxury fragrance brand, the
primary commercial impression of the mark is that of luxury or wealth. By contrast, the
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commercial impression of the mark SILVER FERN as used in connection with dietary
supplements is that of nature, or arguably some medicinal quality related to the botanical reference
to a fern. Accordingly, when considering the two marks as a whole, the Examining Attorney should
have found that the marks were dissimilar in terms of sound, appearance and commercial
impression, and should have concluded that such differences outweigh any arguable similarity
found in the connotation of the marks.

C. Applicant Concedes that the Term “Fougére” has no Source Indicating Significance
and the Term Should Thus be Given Little Weight in Reaching a2 Conclusion of

Likelihood of Confusion

In determining whether consumer confusion is likely between two marks, the Examining
Attorney must consider the marks in their entirety. However, only the dominant elements in the
respective marks should be compared to determine whether the doctrine of foreign equivalents is
applicable. Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772,396 F.3d
1369, 1372-73, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005). A “descriptive component of a mark
may be given little weight in reaching a conclusion on the likelihood of confusion.” Cunningham
v. Laser Golf Corp., 222 F.3d 943, 55 USPQ2d 1842, 1846 (Fed. Cir. 2000) (quotation marks
omitted). See also In re ANAA Holdings, 57 USPQ2d 1872, 1873-74 (TTAB 2000) (“{t]hese
descriptive, if not generic, words have little or no source-indicating significance”).

Because the term “fougére” is understood as a category of fragrance, Applicant concedes
that the term “fougére” is merely descriptive for “fragrances for personal use” and has thus
disclaimed the word *“fougére” in its application as descriptive. Accordingly, the Examining
Attorney should give little, if any, weight to the descriptive word “fougére” when comparing
Applicant’s mark to the registered mark SILVER FERN. Moreover, because the primary
translation of the French term “d’argent” is “of money”, there is no risk of confusion between
Applicant’s mark FOUGERE D’ARGENT and the mark SILVER FERN when the marks are
compared in their entirety.

IL THERE IS ALSO NO LIKELTHOOD OF CONFUSION BECAUSE PURCHASERS
OF APPLICANT'’S GOODS ARE SOPHISTICATED AND EXERCISE A HIGH
DEGREE OF CARE AND CONSIDERATION IN PURCHASING APPLICANT’S
GOODS

In determining whether there is a likelihood of confusion, the Examining Attorney must
consider the care and sophistication exercised by the relevant consuming public. Top Tobacco,
L.P. v. North Atlantic Operating Co., Inc.,101 U.S.P.Q.2d 1163, 2011 WL 6099691, at *7 (TTAB
2011) (noting that TTAB “must consider the conditions under which the goods are likely to be
purchased, e.g., . . . the degree, if any, of sophistication of the consumers.”). If consumers exercise
heightened care in evaluating goods or services before making purchasing decisions, it is unlikely
that they will be confused between two marks used on similar goods or services. In Re Digirad
Corp., 45 U.S.P.Q.2d 1841, 1998 WL 104305, at *4 (TTAB 1998). “[T]here is always less
likelihood of confusion where goods are expensive and purchased after careful consideration.”
Astra Pharmaceutical Prods. v. Beckman Instruments, 718 F.2d 1201, 1206, 220 U.S.P.Q. (BNA)
786, 790 (l1st Cir.1983). Additionally, confusion is less likely where the purchasers are
sophisticated. American Optical Corp. v. Atwood Oceanics, Inc., 189 U.S.P.Q. 532, 539 (TTAB
1973).



Under the mark FOUGERE D’ARGENT, Applicant offers a luxury fragrance that costs
between $240 and $605 a bottle. This mark is always used alongside the mark TOM FORD which
is a famous mark offering high fashion clothing and accessories. Attached as Exhibit G is an
extract from Applicant’s website selling the FOUGERE D’ARGENT fragrance. Conversely, the
goods sold under the mark “SILVER FERN” are dietary and nutritional supplements for gut health
averaging between $20 and $50 per package. Exhibit H attached hereto is a printout from the
website www.silverfernbrand.com.

Due to the higher cost and high quality of Applicant’s goods and its association with the
well-known luxury fashion brand TOM FORD, purchasers will invariably exercise greater care in
deciding to purchase goods under the proposed mark.

Therefore, relevant purchasers will not be confused between goods offered under Applicant’s mark
FOUGERE D’ARGENT and goods offered under the registered mark SILVER FERN.

CONCLUSION

Based upon the arguments presented above, there is no likelihood of confusion between
FOUGERE D’ ARGENT and SILVER FERN because the doctrine of foreign equivalents does not
apply and because of the sophistication and high degree of care exercised by purchasers of
Applicant’s goods. Therefore, it is respectfully requested that the Examining Attorney reconsider
the refusal of the instant proceeding, remove as an impediment the cited trademark, and approve
the instant Application for publication.

Dated: August 5,2019 DUNNI ON BARTHOLOW
New York, NY & M1 P

By~ Olivera Medéhica
230 Park Avenue, Floor 21
New York, NY 10169
Phone; (212) 682-8811
OMedenicaDunnington.com

Attorneys for Applicant
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Atelier Cologne: A Love Story in Scent | Vanity Fair Page 1 of 6

VINTYRUR Subscribe Q

Atelier Cologne: A Love Story in Scent

BY KARI MOLVAR

CANUARY 252013

ragraice has long evoked sighs of desire and romance, so it's no wonder that

Sylvie Ganter and Christophe Cervasel fell in love while creating their artisanal-

seent collection __, in 2010. After working together at

luxury-fragrance dua -peauty nouses in New York and Paris, the duo found they
had a lot in common: both are of Italian descent, were raised in France (she in Marseilles, he
in Toulouse}, and felt passionate about colognes, those citrus-oil-based concoctions first

blended centuries ago in Cologne, Germany.

Inside the Atelier Calogne boutique in Paris.

Etviola, it wasn't long before the two became partners in life and les senteurs. "The trigger
caine from our encounter, our love for cologne, and our love story,” savs Ganter. Still, the
concept for their line had to be unique—after all, there's hardly a shortage of boutique
perfumes—and in the end they carved out an entirely new fragrance category: the “cologne
absolute,” which marries the richness of an eau de parfiun with the airv freshness of a citrus
cologne.

The secret, Ganter will teli you, is about using a precise concentration of essential oils—each
cologne absolute contains a range from 12 to 20 percent—and extracting the hest ingredients
from arcund the globe to preserve their intensity and heauty. "We blend familiar notes of
vanilla, amber, rose ... [but] with fresh citruses, to give them a new and unexpected
personality,” Ganter says of her growing scent portfolio, which includes such hits as the
bestselling® Bots Blonds, a warm blend of Tunisian neroli, Haitian vetiver, and woods; and
Orange Sanguine, a sparkling whiff of blood orange, jasmine, and tonka beans, which won
a FiFi ecxvard (the Oscars of fragrance) last year. The newest addition is *Sous le Toit de
Paris. created exelusively to celebrate the centennial anniversary of Paris’s famed

__,__which is layered with French violet leaves, Sicilian bergamot, and leather.

https:/fwww.vanmtyfair.com/style/the-beauty-blog/2013/01/Atelier-Cologne-A-Love-Story-...  7/25/2(19
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| Search |
Apnl 11, 2011 by 1

Atelier Cologne Vanille Insensee : Perfume
Review

Star rating; 5 stars—outstanding/potential classic, 4 stars—very good, 3 stars—adequate, 2 stars—disappointing, 1 star—poor.

I love the playfulness of Vanille Insensée, which cannot decide whether it wants to be a vanilla or an
amber, and while oscillating between luscious sweetness and dark richness, it manages to beguile with
its complex, nuanced character. The contrasted nature of this fragrance created by perfumer Ralf
Schwieger for Atelier Cologne not only makes it exciting to wear, but also gives it a beautitul
signature.

Vanilla is a fascinating raw material, which is able to smooth out the roughest accords and lend them
an incredible softness. Yet, just like sugar in cooking, vanilla does not have its own strong character;

https://boisdejasmin.com/2011/04/atelier-cologne-vanille-insensee-perfume-review . html 7/25/2019
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Overview

+ Brand: Brut

+ Fragrance: Original

+ Concentration: Eau de Toilette
+ Introduction: 1964

+ Olfactive Fragrance Family: Aromatic Fougere

Brut is to continental Europe as what Old Spice is to the
USA and the UK. That said, this iconic fragrance is just as
popular on both sides of the Atlantic. Brut is a hallmark of
men’s 1960s personal grooming culture and has stood firm

against 50 years of fashion trends.

In 1989, Unilever took over Fabergé. However, the
household name was kept on its eau de toilettes until

recently as a mark of authenticity and quality.

Aside from the classic original aftershave and eau de
toilette, the Brut name hosts a huge spectrum of groeming
products. A plethora of Brut deodorants and shower gels

are staples of men’s bathroom cabinets.

Furthermore, over the last 15 years the label diversified
into different fragrances such as Oceans, Musk and

Attraction Totale.

Although there is now a range to suit most male palates,
the original cologne remains its greatest success and one of

the most familiar fragrances to men of all ages.

https://bespokeunit.com/articles/fragrance/brut-original-eau-de-toilette-review/ 7/25/2019
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Brut Original’s Composition

Brut Original has a diverse palate that above all denotes
cleanliness whilst edging slightly beyond its Aromatic

Fougere fragrance family.

Head Notes

« Lavender

https://bespokeunit.com/articles/fragrance/brut-original-eau-de-toilette-review/ 7/25/20119
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« Anise
« Basil

« Lemon

Although a decidedly aromatic fragrance, Brut’s head is
exceedingly heaving on citrus. This is the fragrance’s
infamous drawback that has received the most criticism
over the years. The sickly sweet lemon and bergamot clash
with the anise undertones that create a nose-curling
bitterness. Fortunately, the lavender conceals this until it
quickly dissipates without a trace and reveals the

fragrance’s heart.

Heart Notes

+ Jasmine
+ Bergamot

« Geranium

« Vanilla

Brut’s surprisingly floral heart is a welcome relief
following the chaotic head. A bouquet of jasmine and
geranium complement the citrus aftermath with a hint of
bergamot. As the floral blossom dwindles, it draws out dry

and soft vanilla notes before transitioning to the base.

Base Notes

+ Sandalwood
« Vetiver
s Tonka Bean

+ Patchouli

https://bespokeunit.com/articles/fragrance/brut-original-eau-de-toilette-review/ 7/25/20119
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This may feel like a fatal mistake at first but within
minutes the fragrance will still seem faint. As boxer Henry
Cooper would say in Brut’s 1970s advertising campaign,

“splash it all over.”

Whilst the fragrance still lingers, it leaves a mild
projection behind the wearer that stays within a
comfortable radius of about 1 metre. Similarly, sillage is
present but not overbearing and leaves only a minor trail

that quickly dissipates.

Brut will likely need applying more than once during the
day unless accompanied by the brand’s deodorant. As the
two complement each other well, it will create a mild
projection that will require touching up maybe once

during the lunch hour.

When Should You Wear Brut
Original?

https://bespokeunit.com/articles/fragrance/brut-original-eau-de-toilette-review/ 7/25/2019
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Aside from criticism for its bitter citrus head, general

feedback with Brut is largely positive.

Compliments are often directed towards its cleanliness and
sweet aromatic aura as well as its nostalgic value. As many
adults above 25 may have had fathers that wore Brut at

least once in their lives, the fragrance is often greeted with

enthusiasm.

Consensus has shown this to be particularly effective
among women as the scent likely chimes with the notions

of a strong father figure.

[ts clean and aromatic properties make the fragranc
However, being

something of a budget and fleeting fragrance, evening

activities and special occasions may require something

more prestigious.

Otherwise, this is a very masculine fragrance that is ideal
for men approaching on well into their thirties and

beyond.

Brut’s broad spectrum of aromatic notes renders this

fragrance particularly versatile throughout the year. [ts

https://bespokeunit.com/articles/fragrance/brut-original-eau-de-toilette-review/ 7/25/20119
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BVLGARI

BVLGARI OMNIA
AMETHYSTE FOR
WOMEN BY BVLGARI
EAU DE TOILETTE
SPRAY

SIZE: aTy: 1 ADD TO CART
$59.95

Details | Summary

BVLGARI OMNIA AMETHYSTE was launched by the
designer house of Bvigari in 2007. This scent possesses a
blend of green sap, pink grapefruit, iris, rose, heliotrape and
solar woods. Omnia Amethyste opens on peppery-earthy
citrus, with a fair amount of greenery. It moves onto a
lightly powdery blend of floral notes with vanillic undertones.
Omnia Amethyste is the third and most recent fragrance in
the Omnia line frorm Byvlgari, following the original Cmnia
(2003) and Omnia Crystalline (2005).

& 2013-2018 Perfumania.com &. All Rights Reserved

BBB Rating: A+ Follow Us: n ' @
ACCREDITED

as of 7,25 2019
Click for Prohle

BUSINESS
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Diptyque Fleur de Peau ~ fragrance review :: Now Smell This Page 2 0f 13

their arousing carnal accents. They are at the very heart of Fleur
de Peau, as cottony and light as they are soft and moist. —

Diptyque

With the launch of Fleur de Peau? celebrates the 50th anniversary
of its first perfume — L'Eau. I've gotten so many suggestions on the
translation of the phrase a fleur de peau ("on edge”) that | will use my own
instinct regarding Eros and Psyche. Fleur de Peau = horny. So there. After
wearing Fleur de Peau, | believe the agitated lovers are, in spirit,

millennials.

In a recent New York Times article, Rachel Syme noted the
types of minimalist perfumes (the ‘softies’) that appeal to millennials:

fragrances that...

..help them smell like their glorious, unigue selves, only better.
{This is the olfactory equivalent of no-makeup makeup, in which
people spend hundreds of hours, and dollars, to look effortless.)
[..] Now the dream question to be asked is: Why do you smell so

good? Is it new soap?

Fleur de Peau fits this soft spot perfectly; its notes smell as if they're being
sniffed through a dense filter that makes everything smell light and far, far
away. Fleur de Peau goes on downy and musky — at first the musk is fruity,
then it's accompanied by peppered rose. In mid-development, which arrives
quickly, musky ambrette seed is prominent; iris powder and white musk are
Fleur de Peau’s final destination (and the sweet, laundry-room WHITE musk
is the strongest element of Fleur de Peau...Diptyque has finally "gone
there”). Fleur de Peau is squeaky Clean and about as "carnal” as a cashmere

teddy bear with a pink bow tie around his neck.

https://nstperfume.com/2018/03/2 1/diptyque-fleur-de-peau-fragrance-review/ 7/25/2019
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Yesterday's Perfume
LA

| W
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Hugo Boss - Boss Ma Vie pour Femme | Reviews and Rating Page 2 of 3

* Top Notes
Users who like

Boss Ma Vie pour Femme often also like:
a Heart Notes

- Dase Notes

https://www parfumo.net/Perfumes/Hugo Boss/Ma Vie pour Femme 7/25/20119
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Join Our Coupon List

Get the best deals on name brand fragrances & more!
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Nina Ricei L'Air du Temps Eau de Toilette Spray (3.4 1. 0z.) - Sam's Club

2%

T

1-8 of 37 Reviews Sort by
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Yok dedkeok Kate - 2 years ago
Beautiful Scent

This scent is timeless. It's a gorgeous fragrance that smells soft, fresh and clean. The floral noles aren't overpowering at all. | wore this an my Wedding Day and gat sa
many compliments when we were giving out hugs. So glad that Sam's has this al such a great price.

& Yes, |recommend this product

Helpful?  Yes - 4 No-0 Report

Yok ek vica3l 2 vears ago
Super buyl
Mom my loves this fragrance. | was so surprised to find this size boifle at such a bargain!

& Yes, |recommend this product

Helpful?  Yes - 3 No -0 Report

Yok ek Hooked - 2 years ago
A Special Fragrance

I've used L'Air du Temps since 1967 and wan't change my preference for it as lang as the preduct is produced. The fragrance is like no other

& Yes, |recommend this product

Helpful?  Yes - 3 No -0 Report

Yok ek Cramima - 2 years ago
My favorite perfume. Love it. | had ta have it as soon as | saw it at Sams. Thanks so much

& Yes, |recommend this preduct

Helpful?  Yes -3 No -0 Report

Jodk skl sistertwisterpink - 2 years ago
The Best Perfume Ever

I've been a fan of this perfume Tor years. IUs a light, clean, never overpowering fragrance that | definitely enjoy wearing & almost everytime | wear it (which is like every

day of my life) if 'm around people that comment on how good | smell. That is about the best compliment | can give this product.

& Yes, |recommend this product

Helpful?  Yes -2 No -0 Report

Yook ek ricksherry - 2 vears ago
disappointed

Horrible smelling! | sent it back

& No, | do not recommend this praduct

Page 3 of 5

: Most Helpful +

Commeni

Comment

Comment

Comment

Comment

https://www.samsclub.com/p/nina-ricci-l-air-du-temps-eau-de-toilette-spray-3-4-fl-oz/prod...  7/25/2(19












What’s Cooking at Nina Ricci - The New York Times Page 2 of 2

There were technical knit maillot-like turtleneck bodysuits in primary colors cut
high on the hip with “Nina” in big block letters on the nape; big, bottle-like hats that
extended the silhouette; sheer bubble-wrap dresses that stood in as a new kind of
lace; and apronlike skirts with silver grommets layered over the trousers and
under lace-up tops. For evening, there were floaty parachute-silk dresses with open
backs.

There were also some unexpected salty details, hinting perhaps at what is to come:
trompe 'oeil swimsuits seamed into the front of coats and jackets, instead of lapels,
for no apparent reason (they were supposed to be a reference to the designers’
backgrounds, but since most people don’t know them, it really served only as an
inside joke); arms on jackets cut to look as if the shoulder blades were being pulled
together in a model walk (that idea worked pretty well).

Mr. Botter and Ms. Herrebrugh made a perfectly tasteful omelet. Maybe next
season, they can try for eggs Benedict. With a bit more spice.

Vanessa Friedman is The Times's fashion director and chief fashion critic. She was previously
the fashion editor of the Financial Times. @VVFriedman

https://www.nytimes.con/2019/03/02/fashion/nina-ricci-paris.html 7/25/2019
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1-800-830-1878 & Signin
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TUC

2 Quatre womens edition is a floral fruity fragrance with a woody background. It opens wi...

https:/fwww . theperfumespot.com/quatre-perfunie-cologne litml 7/25/20119






























Tabac Original Review: An Eau de Cologne From The Makers Of 4711 Page 2 of 15

In the following review, you will discover Tabac Original
and learn about its history, unique composition and much

more. Read on to find out if its the right fragrance for you.

Overview

+ Brand: Miurer & Wirtz
+ Fragrance: Tabac Original
+ Concentration: Eau de Cologne

s Introduction: 1959

« Olfactive Fragrance Family: Floral Aldehyde

Strictly speaking, Mdurer & Wirtz acquired 4711 in 2006
from Procter & Gamble. They themselves bought it from

Wella AG who had taken over the Miilhens family
company in 1994,

Therefore, it's somewhat misleading to suggest that Tabac
Original was cut from the exact same cloth. However, both
share not only Miurer & Wirtz's guiding hand today but
enormous popularity in Germany that has lasted

generations.

Furthermore, Tabac was was born in Stolberg rather than
Cologne itself. Nevertheless, Stolberg is a nearby town in

the same North Rhine-Westphalia German state.

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/20119
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To celebrate its 55th anniversary, Miurer & Wirtz
updated Tabac Original’s look and formulation. This was
accompanied by an intense advertising campaign with the

slogan “Du bist das Original” (You are the original).

Tabac Original is widely celebrated eau de cologne both
domestically and internationally. [t enjoys considerable

popularity not only in continental Europe but also in the

USA.

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/20119






Tabac Original Review: An Eau de Cologne From The Makers Of 4711 Page 5 of 15

+ Bergamot
« Lime
+ Jasmine

« Petitgrain

Tabac Original opens on a characteristically eau de
cologne citrus burst that is indeed reminiscent of Miurer
& Witrz's 4711. Sharp bergamot and lime notes are given a
fatty bitterness by the presence of petitgrain. As they
evaporate, rich and fatty jasmine notes lead us to the

fragrance’s heart.

Heart Notes

« Lavender
s Chamomile
« Carnaticn

+ Pepper

The jasmine brings us to an overtly floral heart, which
features a rich bouquet of lavender, chamomile and
carnations. Depth is created by warm notes of peppers that
maintain a sense of conventional masculinity to this overly

feminine heart.

Base Notes

+ Rose
« Sandalwood
« Vetiver

s Amber

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/20119
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The fragrance’s opening is unfortunately very brief, which
is quite typical of a citrus headed eau de cologne. The
sharpness is fleeting and quickly overtaken by the heart’s

fatty floral notes.

Unfortunately, many may struggle with the heart’s
extremely heady bouquet. It lasts for longer than the

average fragrance and leaves a viscous sweet trail.

By the time, this evaporates and the wearer experiences
the base, the amber and sandalwood quickly weaken to

leave a soapy rose finish.

Wake & Strength

The remnants of the base have a resilient longevity and
the wearer can find themselves with a long-lasting

fragrance.

However, the projection and sillage are both relatively
weak. In order for the wearer’s entourage to catch a whiff
of Tabac Original some time after application, they have to

get in intimately close.

Unfortunately, this means that Tabac doesn’t provide
much of a statement. The fragrances doesn't give off any
teasers at a distance. By the time anyone does get it close,

they risk being overwhelmed by the soapy rose.

When Should You Wear
Tabac Original?

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/20119
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During the year, the fragrance does well throughout save
summer where it may come across as too stufty. Its floral
propertie: o coincide with the

seasonal pattern.

Tabac is best worn in casual environments as its fattiness
lacks the refinement required for more formal gatherings.

However, it's wearable at the office at a push.

Finally, its masculinity is remarkably faint especially once
the base notes have been reached. However, this is not
particularly appropriate as an alternative conventional

women's fragrance.

From the peppered heart to the sandalwood base, there’s

always a slight reminder that this is a man’s fragrance.

Presentation and Value For
Money

Although Tabac’s design has gone through a few minor
changes since 1959. However, the bottle’s style and

appearance remains relatively the same.

The fragrance comes in a minimalist curved white glass
bottle. The stencil-style Tabac logo is centred with the
establishing year above and “Original” in red below. It's
decidedly 1950s and its retro vibe looks great on a

bathroom shelf.

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/2019
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The cardboard packaging is generally well-made. The
white section at the sprawls over the top has a great
embossed finish with gold lettering, which all looks

fantastic.

However, the red waves across the rest of the cardboard,
which are either lava or water, feel out of place. They
come across as too recent to coincide with a 1950s feel yet
too retro to be modern, which leaves us with something

oddly 1990s.

The bottle can come as a splash or atomiser. A splash
bottle was chosen for the review and it works exceedingly
well. Fragrance comes out drop at a time with decisive
shakes, which is easy to control. Unlike most splash

bottles, it doesn't pour liberally.

Pricing is usually very good and the fragrance is overall
inexpensive. The RRP lies around $16 per 3.4 Oz (100ml)

but can be picked up for less online in larger quantities.

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/2019
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For example

which equates to just under $9 per 100 ml.

Closing Thoughts

Tabac Original is caught somewhere between a traditional
eau de cologne and classically woody aromatic fragrance.

However, the soapy floral notes are what sets it apart.

This is both a blessing and a curse as it receives very
divided reactions. Some may indeed relish the unique
floral aldehyde blend, which was head of its time in 1959.
However, others may find this quite an off-putting

experience.

Liked this review? You can watch our video review below

to discover more about Tabac Original:

Tabac Original Eau de Cologne Revie...

Tabac Original
Reviewed by Charles-Philippe Bowles, on 04 September
2017.

https://bespokeunit.com/articles/fragrance/tabac-original-eau-de-cologne-review/ 7/25/20119
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Yves Saint Laurent LLa Nuit De L’Homme
INTENSE

Yves Saint Laurent’s perfumes (httpss://www.yslbeautyus.com/exclusives/exclusive
services/fragrance-engraving) are always classic yet different. The La Nuit de
L’homme (httpss://www.yslbeautyus.com/exclusives/exclusive-services/fragrance-
engraving/lhomme-cologne-bleue-eau-de-toilette) Intense is softer, sexier and less
harsh than the original fragrance. It is a Winter/Fall fragrance with Iris being a nev
note added to the original blend of Vanilla, Tonka, Patchouli, Violet and Sage. The
woody spices add a lot of character while maintaining the mystery of the man.

3of13 7/25/2019 5:37 PM
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Bleu de Chanel EDT

This fresh citrus fragrance is best suitable for springs and summers. The top notes
of Lemon, Pink pepper and mint give the perfume an appealing facet. The middle
notes Grapefruit, Jasmine, Ginger, Cedar, and Vetiver bind the perfume well to the
base note of sandalwood and patchouli. For a fragrance the Eau de Parfum
(httpss://www.chanel.com/us/fragrance/men/c/7x1x2x34/bleu-de-chanel
[?gclid=EAJIaIQobChMItvnRtIMVN4QIV-SCtBh32mgvMEAAYASAAEgLcMID_BwE) has
longer staying power than Eau de Toilette, ironically, most people prefer the Bleu d
Chanel EDT over Bleu de Chanel EDP.
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Parfum

This perfume is a strong yet fresh aquatic aroma with hints of sage, rosemary, and
patchouli. When you smell this you think of a multimillionaire with a good heart
and mind, but works like a shark. The EDP is infused with incense that gives it a
much stronger appeal than the EDT. If you like a more young smell you could opt
for the third variant the Giorgio Armani Acqua Di Gio Absolu
(httpss://www.glorgioarmanibeauty-usa.com/fragrances/mens-fragrances/acqua-
di-gio/?GeoRedirectOff&cm_mmc=cpc-_-googleSearchBrand-
_-Giorgio%20Armani%20Fragrance%20for%20Him%20-%20Ph_Acqua%20di%20Gi
_-kw:%20acqua%20digio&
gclid=EAlaIQobChMI1PrjnM3N4QIVlaDsCh1]6waYEAAYAIAAEEIA4PD_BwWE).
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This perfume gets brownie points for the packaging as well. Not only does it look
pretty on your vanity, but it also a classic yet unforgettable fragrance. The
sophisticated fragrance is a mix or powdery and woody accords. The top notes are
Italian plum, saffron, and iris while the heart is of Bulgarian rose and sambac
jasmine with the base notes of liquid amber and papyrus wood. Decadence is Marc
Jacob’s first mature fragrance (httpss://www.marcjacobsfragrances.com/fragrance

/decadence).

Christian Dior Feve Delicieuse

Feve Delicieuse (httpss://www.dior.com/en_us/products/beauty-Y0768550-
feve-delicieuse?gclid=EAIalQobChMI6fu_yMzN4QIVC8RkCh3sug-
mMEAAYASAAEg]3Z2vD_BwE&gclsrc=aw.ds) is a unisex fragrance. This particular one
is from the exclusive collection La Collection Privee (httpss://www.dior.com/beauty
/en_us/ds-discover-la-collection-privee-christian-dior.html). The center of this scent
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French Translation of “bracken” Collins English-French Dictionary

French translation of 'bracken’

brackenImageTrends
®

Word Frequency

bracken

[*bracken |

noun

(= plants)

areas of bracken zones fpl de fougéres

Copyright © by HarperCollins Publishers. All rights reserved.
o2
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What Is Fougere?

This post may have affiliate links, meaning we earn a small commission on
purchases through the links (at no extra cost to you). This does not change our
opinion but does help support the site. Thank you!

“Fougere” or “aromatic fougere” describes one of the main families of fragrances.
Fougere qualities are used particularly in fragrances made for men, so you’'ll come
across these terms fairly often when researching cologne. But, what do they

actually mean?

What is a fougére fragrance?

Fougere fragrances are made by combining lavender, oakmoss, and coumarin, a
synthetic form of Tonka bean. Generally, you'll find lavender in the top notes, which

gives the opening of the fragrance its sweetness.
As some of that sweetness evaporates, the oakmoss and coumarin come into play.
Oakmoss gives the scent a sweet, woody quality, and the coumarin smells like

newly mowed hay.

On a fragrance chart, a fougere fragrance would generally fall somewhere on the

border between woody and fresh.
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What's the history of fougéres?

The term “fougere” means “fern-like” in French, and it originated with the first

fougere fragrance, Fougere Royale, created by perfumer Paul Parquet in1882.

Parquet never claimed that the fougere scent captured the actual smell of a fern.

Rather, he would say that fougere captured what he wished ferns smelled like.

If you think that’s confusing, the definition of fougere hasn’t gotten much clearer

over the last 100 years.

In fact, the term has evolved and changed, and some fragrances that were

considered fougere at the time of their releases would no longer qualify as such.

What notes do fougére colognes use?

You can still count on those notes of lavender, oakmoss, and coumarin in fougere
fragrances, but today, most fougere fragrances have some other notes thrown in

as well.

Some of the most popular enhancements include citrus, herbaceous, green, floral,

and animalic notes.
geranium, and bergamot are among the most popular notes you’ll find in
modern fougere fragrances. Sage, rosemary, and other herbs are used in the top

notes to add to the green and floral quality that the lavender delivers.

For some depth, some “greener” wood scents are often added to the base as well,

including sandalwood or guaiac wood.

Fougere fragrances can be used for any occasion. Below, we've included a review
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of some of our favorites.

Best Budget Pick
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Best Classic Scent

https://www.dapperconfidential.com/what-is-fougere-meet-the-fragr...

Brut by Faberge Cologne
Spray

This classic scent was created in 1968
and, at this price point, you really can’t
go wrong. Brut is fresh, minty, and

MOossy.

It's versatile enough for any season and
anytime, day or night. It might not be
the most complex or sophisticated

fougere butit's a solid classic.

BUY ON AMAZON
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Best for Work
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Drakkar Noir by Guy
Laroche for Men

This is the pinnacle of classic,
barbershop masculinity. It's got those
aromatic and woody notes you'd expect
in a fougere, along with some fresh

spiciness.

This is a great scent for winter and fall.

BUY ON AMAZON
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Our Top Pick
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Dolce & Gabbana Pour
Homme

Citrus and lavender give this fragrance
freshness at the start, and the tobacco
and tonka bean give it an aromatic base.

Reviewers rave about this fragrance.

BUY ON AMAZON
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Luna Rossa Prada for
Men

Citrus and lavender give this fragrance
freshness at the start, and the tobacco
and tonka bean give it an aromatic base.

Reviewers rave about this fragrance.

Luna Rossa is fragrance that's an expert
blend of classic fougere notes with
modern flair. You can expect a creamy,
soapy, clean fragrance that’s perfect for

daytime wear.

BUY ON AMAZON

Aromatic fougeres are a common and versatile type of men's cologne. Witha

scent that's both woody and fresh, these can be worn to a wide variety of

occasions and are very practical to have in your cologne arsenal.

For your Pinterest-ing pleasure:
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Accueil

Histoire de I'arbre
d'argent

March 28

Le terme «arbre d'argent» fait

référence a de nombreuses

especes de plantes différentes.

Le plus populaire est la plante
d'arbre Jade, qui est d'origine
asiatique. Cette plante a une
signification spéciale pour
beaucoup et est donnée dans
le monde entier comme un
cadeau. Il est destiné a
apporter a la fois la chance et
la prospérité a ceux qui le

recoivent. Cette plante

https://www.rowlandpub.conKlyb60n7/
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L arpre ae |1 argent €st une
plante trés rustique qui peut
prospérer sur peu a |'arrosage
lourd. Il peut résister a la
lumiere du soleil prolongeée et
fait trés bien avec tres peu de

lumiere du soleil.
Le mythe ou la conviction

Il est une croyance que la
plantation d'arbres de |'argent
va apporter de |a richesse et la
bonne fortune. Il y a une
histoire populaire d'un pauvre
homme de Taiwan qui a prié
pour le soulagement de ses
charges financieres. Cette
plante inhabituelle trouvée
dans son domaine a été percu
par lui comme une réponse ou
un cadeau a lui, résultant
directement de ses priéres. Son
soin méticuleux et |'entretien
de cette plante ont donné les
graines, les noix et autres
plantes. Il a vendu ces qui a son
tour a mis fin a ses ennuis
d'argent. Il est donné comme

un cadeau dans I'espoir

https://www.rowlandpub.conVKlyb60n7/
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Marquage Pirate Teasure

Un autre compte d'un arbre
d'argent est née en 1795
quand un jeune gar¢on nommé
Daniel McGinnis se demandait
autour sur Oak Island en
Nouvelle-Ecosse. Il est venu a
travers un sapin solitaire qui
semblait avoir des branches qui
peuvent avoir été utilisés pour
abaisser quelque chose dans le
sol. On croit que cet arbre a
marqué la zone d'un trésor de
pirate enterré. Des recherches
approfondies ont été menées

cédant peu a aucun résultat.
Dérivée De nombreuses plantes

Il y a un autre compte des
origines de |'usine d'arbre
d'argent. On pense que le
premier arbre de I'argent a été
le résultat d'un chauffeur de
camion taiwanais essayant de
faire un bonsai en tressant les
tiges de plusieurs arbres
ensemble. Cette plante ou de

I'arbre peuvent étre cultivées a

hitps://www.rowlandpub.con/Klyb60n7/
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res popuiaire gans 1a cuiture
asiatique et est donnée au
Nouvel An chinois pour
apporter la chance et la

prospérité.

De nombreux types de plantes
Money Tree

Feng shui disciples croient qu'il
est une plante de la fortune et
de la chance avec ses cinq
feuilles palmées lobées. Les
arbres encore plus chanceux
ont des feuilles en groupes de
sept, ce qui est considéré
comme un nombre trés
chanceux. Les especes d'arbres
de l'argent connu sous le nom
de aquatica pachira, avant les
années 1980, est originaire de
I'Amérique du Sud marécages.
Ces plantes peuvent pousser
bien plus de six pieds de haut,
nécessitant peu d'eau et de
faible luminosité. La hauteur
idéale est 10-18 pouces. Il est
également considéré comme
une usine de jade, Malabar
chataignier, chataigne Guyane,

arbre de fourniture ou de Saba

https://www.rowlandpub.conVKlyb60n7/
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1 arpre ae 1 amite.

«L'argent ne pousse pas sur les

arbres”

Le "argent ne pousse pas sur
les arbres", en disant son
origine dans le caractére fictif
de bois Pinocchio en 1883.
enseigne la lecon que |'argent
doit étre gagné. L'acceptation
du paiement de cet arbre dont

les feuilles et les fruits

ressemblent a des pieces de
monnaie et billets de banque

se traduira par les dessécher et

se retrouver avec rien.
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