Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unlessit displays avalid OMB control number.

Request for Reconsideration after Final Action

Thetable below presentsthe data as entered.

SERIAL NUMBER

LAW OFFICE ASSIGNED
MARK SECTION

MARK FILE NAME

LITERAL ELEMENT
STANDARD CHARACTERS
USPTO-GENERATED IMAGE

COLOR(S) CLAIMED

86882881
LAW OFFICE 117

https://tmng-al .uspto.gov/resting2/api/img/86882881/large
ELASTIC

NO

NO

Color isnot claimed as afeature of the mark.

(If applicable)

DESCRIPTION OF THE MARK The mark consists of convex shapes in the form of a cluster with the word "ELASTIC" on
(and Color Location, if applicable) right side.

OWNER SECTION (current)

NAME Elasticsearch BV
STREET Rijnsburgstraat 9-11
CITY Amsterdam 1059AT
$§I;JRNI1_'I_I§)\(R/$EGION/JURISDICTION/U.S. Netherlands
OWNER SECTION (proposed)

NAME Elasticsearch BV
STREET Rijnsburgstraat 9-11
CITY Amsterdam
ZIP/POSTAL CODE 1059 AT
$(E)Ft{J;{\||TT%YR/$EG|ON/JUR|SD|CT|ON/U.S. Netherlands

EMAIL legal @elastic.co

EVIDENCE SECTION
EVIDENCE FILE NAME(S)

evi_1618212129-20200325173547832536_._Request_for_Reconsideration_and_Declaration_-

ORIGINAL PDF FILE 86882881.pdf

ag’gzggTED PDFFILE(S) \\TICRS\EX PORT 18\ M AGEOUT18\868\828\86882881\xml 1\RFR0002.JPG
\\TICRS\EX PORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0003.JPG
\TICRS\EX PORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0004.JPG

\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0005.JPG


../evi_1618212129-20200325173547832536_._Request_for_Reconsideration_and_Declaration_-_86882881.pdf
../evi_1618212129-20200325173547832536_._Request_for_Reconsideration_and_Declaration_-_86882881.pdf
../RFR0002.JPG
../RFR0003.JPG
../RFR0004.JPG
../RFR0005.JPG

\\TICRS\EXPORT18\IM AGEOUT 18\868\828\86882881\xml 1\RFR0006.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0O007.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0O008.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0O009.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0010.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0O011.JPG
\\TICRS\EXPORT18\IM AGEOUT 18\868\828\86882881\xml 1\RFR0012.JPG
\\TICRS\EXPORT18\IM AGEOUT 18\868\828\86882881\xml 1\RFR0013.JPG

DESCRIPTION OF EVIDENCE FILE arguments and a declaration

ADDITIONAL STATEMENTSSECTION

SECTION 2(f) Claim of Acquired Distinctiveness, IN ELASTIC has become distinctive of the goods/services, as demonstrated by the attached
PART, BASED ON EVIDENCE evidence.

2(f) EVIDENCE FILE NAME(S)

ORIGINAL PDF FILE epart-1618212129-231434589 . Exhibit_A.pdf
g‘j';;’g';jTED PDF FILE(S) \\TICRS\EX PORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0014.JPG

\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0015.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0016.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0017.JPG
\\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0018.JPG
\\TICRS\EXPORT 18\IMAGEOUT18\868\828\86882881\xml 1\RFR0019.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0020.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0021.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0022.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0023.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0024.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0025.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0026.JPG
\\TICRS\EXPORT 18\IMAGEOUT18\868\828\86882881\xml 1\RFR0027.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0028.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0029.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0030.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0031.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0032.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0033.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0034.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0035.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0036.JPG


../RFR0006.JPG
../RFR0007.JPG
../RFR0008.JPG
../RFR0009.JPG
../RFR0010.JPG
../RFR0011.JPG
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\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0037.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0038.JPG
\\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0039.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0040.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0041.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0042.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0043.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0044.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0045.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0046.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0047.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0048.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0049.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0050.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0051.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0052.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0053.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0054.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0055.JPG
\\TICRS\EXPORT 18\IMAGEOUT18\868\828\86882881\xml 1\RFR0056.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0057.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0058.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0059.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0060.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0061.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0062.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0063.JPG
\\TICRS\EXPORT 18\IMAGEOUT18\868\828\86882881\xml 1\RFR0064.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0065.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0066.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0067.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0068.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0069.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0070.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0071.JPG
\\TICRS\EXPORT 18\IMAGEOUT18\868\828\86882881\xml 1\RFR0072.JPG
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ORIGINAL PDF FILE

CONVERTED PDF FILE(S)
(44 pages)

\\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0073.JPG
\\TICRS\EXPORT 18\|MAGEOUT 18\868\828\86882881\xml 1\RFR0074.JPG
\\TICRS\EX PORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0075.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\828\86882881\xml| 1\RFR0076.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\8268\86882881\xml| 1\RFR0077.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\828\86882881\xml 1\RFR0078.JPG
\\TICRS\EXPORT 18\|MAGEOUT 18\868\828\86882881\xml 1\RFR0079.JPG
\\TICRS\EXPORT 18\|MAGEOUT 18\868\828\86882881\xml 1\RFR0080.JPG
\\TICRS\EX PORT 18\|MAGEOUT 18\868\828\86882881\xml 1\RFR0081.JPG
\\TICRS\EXPORT 18\IMA GEOUT 18\868\828\86882881\xml 1\RFR0082.JPG
\\TICRS\EX PORT 18\|MAGEOUT 18\868\828\86832881\xml 1\RFR0083.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\828\86882881\xml| 1\RFR0084.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\828\86882881\xml 1\RFR0085.JPG
\\TICRS\EX PORT 18\IM AGEOUT 18\868\826\86882881\xml 1\RFR0086.JPG
\\TICRS\EXPORT 18\|MAGEOUT 18\868\828\86882881\xml 1\RFR0087.JPG
epart-1618212129-231434589_._Exhibit_B.pdf

\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0088.JPG

\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0089.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0090.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0091.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0092.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0093.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0094.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0095.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0096.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0097.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0098.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0099.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0100.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0101.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0102.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0103.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0104.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0105.JPG
\\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0106.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0107.JPG
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ATTORNEY INFORMATION (current)
NAME

ATTORNEY BAR MEMBERSHIP NUMBER
YEAR OF ADMISSION

U.S. STATE/ COMMONWEALTH/ TERRITORY
FIRM NAME

STREET

CITY

STATE

POSTAL CODE

COUNTRY/REGION/JURISDICTION/U.S.
TERRITORY

PHONE

FAX

\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0108.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0109.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0110.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0111.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0112.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0113.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0114.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0115.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0116.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0117.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0118.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0119.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0120.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0121.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xmI 1\RFR0122.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0123.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0124.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0125.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0126.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0127.JPG
\TICRS\EXPORT18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0128.JPG
\TICRS\EXPORT 18\IMAGEOUT 18\868\828\86882881\xml 1\RFR0129.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xml 1\RFR0130.JPG
\TICRS\EXPORT18\IMAGEOUT18\868\828\86882881\xmI 1\RFR0131.JPG

John L. Slafsky
NOT SPECIFIED
NOT SPECIFIED

NOT SPECIFIED

WILSON SONSINI GOODRICH & ROSATI
650 Page Mill Road

Palo Alto

Cdifornia

94304-1050

United States

650-493-9300
650-493-6811
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EMAIL trademarks@wsgr.com
DOCKET/REFERENCE NUMBER 49142-TM 1008

ATTORNEY INFORMATION (proposed)

NAME John L. Slafsky
ATTORNEY BAR MEMBERSHIP NUMBER XXX
YEAR OF ADMISSION XXXX

U.S. STATE/ COMMONWEALTH/ TERRITORY XX

FIRM NAME WILSON SONSINI GOODRICH & ROSATI
STREET 650 Page Mill Road

CITY Palo Alto

STATE Cdifornia

POSTAL CODE 94304-1050
_(ESI;JFIQ\JI'I;%YR/\R(’EGION/JURISDICTION/U.S. United States

PHONE 650-493-9300

FAX 650-493-6811

EMAIL trademarks@wsgr.com

DOCKET/REFERENCE NUMBER 49142-TM 1008

Aaron D. Hendelman, Alyssa M. Worsham, Christine K. Au-Y eung, Brandon P. Leahy,
Chelsea Carbone, Susanna P. Lichter, AvaR. Miller

CORRESPONDENCE INFORMATION (current)

OTHER APPOINTED ATTORNEY

NAME John L. Slafsky
PRIMARY EMAIL ADDRESS FOR

CORRESPONDENCE trademarks@wsgr.com
SECONDARY EMAIL ADDRESS(ES) NOT PROVIDED

(COURTESY COPIES)

DOCKET/REFERENCE NUMBER 49142-TM 1008

CORRESPONDENCE INFORMATION (proposed)

NAME John L. Slafsky
PRIMARY EMAIL ADDRESSFOR

CORRESPONDENCE trademarks@wsgr.com
SECONDARY EMAIL ADDRESS(ES) NOT PROVIDED

(COURTESY COPIES)
DOCKET/REFERENCE NUMBER 49142-TM 1008
SIGNATURE SECTION

Thefiling Attorney has elected not to submit the signed declaration, believing no supporting

DECLARATION SIGNATURE declaration is required under the Trademark Rules of Practice.

RESPONSE SIGNATURE [/Christine K. Au-Yeung/
SIGNATORY'SNAME Christine K. Au-Yeung
SIGNATORY'SPOSITION Attorney of record, California bar member

SIGNATORY'SPHONE NUMBER NOT REQUIRED



DATE SIGNED 03/25/2020

AUTHORIZED SIGNATORY YES

CONCURRENT APPEAL NOTICE FILED NO

FILING INFORMATION SECTION

SUBMIT DATE Wed Mar 25 18:52:21 ET 2020

USPTO/RFR-XXX.XX.XX.XXX-2
0200325185221940542-86882
881-7105fe437a5486646a2cc
7chdf9a6f5a371618a6756f20
4093f143c3ca330d099-N/A-N
/A-20200325173547832536

TEASSTAMP

Under the Paperwork Reduction Act of 1995 no persons are required to respond to a collection of information unlessit displays avalid OMB control number.

Request for Reconsideration after Final Action
Tothe Commissioner for Trademarks:

Application serial no. 86882881 ELASTIC (Stylized and/or with Design, see https://tmng-al .uspto.gov/resting2/api/img/86882881/large) has
been amended as follows:

EVIDENCE

Evidencein the nature of arguments and a declaration has been attached.
Original PDF file:
evi_1618212129-20200325173547832536_._Request_for_Reconsideration_and_Declaration_-_86882881.pdf
Converted PDF file(s) ( 12 pages)

Evidence-1

Evidence-2

Evidence-3

Evidence-4

Evidence-5

Evidence-6

Evidence-7

Evidence-8

Evidence-9

Evidence-10

Evidence-11

Evidence-12

OWNER AND/OR ENTITY INFORMATION

Applicant proposesto amend the following:

Current: Elasticsearch BV, alimited liability company legally organized under the laws of Netherlands, having an address of
Rijnsburgstraat 9-11
Amsterdam 1059AT,
Netherlands

Proposed: Elasticsearch BV, alimited liability company legally organized under the laws of Netherlands, having an address of
Rijnsburgstraat 9-11
Amsterdam, 1059 AT
Netherlands
Email Address: legal @elastic.co

The owner's/holder's current attorney information: John L. Slafsky. John L. Slafsky of WILSON SONSINI GOODRICH & ROSATI, islocated


../evi_1618212129-20200325173547832536_._Request_for_Reconsideration_and_Declaration_-_86882881.pdf
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650 Page Mill Road
Palo Alto, California 94304-1050
United States
The docket/reference number is 49142-TM 1008.
The phone number is 650-493-9300.
The fax number is 650-493-6811.
The email addressis trademarks@wsgr.com

The owner's/holder's proposed attorney information: John L. Slafsky. Other appointed attorneys are Aaron D. Hendelman, Alyssa M. Worsham,
Christine K. Au-Y eung, Brandon P. Leahy, Chelsea Carbone, Susanna P. Lichter, AvaR. Miller. John L. Slafsky of WILSON SONSINI
GOODRICH & ROSATI, isamember of the XX bar, admitted to the bar in XXX X, bar membership no. XXX, and the attorney(s) is located at

650 Page Mill Road
Palo Alto, California 94304-1050
United States
The docket/reference number is 49142-TM 1008.
The phone number is 650-493-9300.
The fax number is 650-493-6811.
The email addressiis trademarks@wsgr.com

John L. Slafsky submitted the following statement: The attorney of record is an active member in good standing of the bar of the highest court of
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Applicant: Elasticsearch BV

elastic
Mark:
Serial No.: 86882881

REQUEST FOR RECONSIDERATION
Applicant hereby responds to the Final Office Action mailed on November 5, 2019,
DISCLAIMER REQUIREMENT
A, Acquired Distinctiveness under Section 2(f) in-Part

In the Final Office Action, the Patent and Trademark Office (“PTO”) refused registration

of the mark @ EIaStIC pursuant to TMEP §1213.03(a), maintaining that the term
ELASTIC is merely descriptive of a function and feature of Applicant’s goods and/or services
and must be disclaimed apart from the mark. While Applicant disagrees with the PTO’s
determination, Applicant has elected to amend the filing basis of its application to Section 2(f)
in-part and to submit evidence showing the term ELASTIC has acquired distinctiveness through
extensive use, promotion, and publicity.

A trademark deemed not inherently distinctive may be registered on the Principal
Register upon proof of acquired distinctiveness, or secondary meaning. 15 U.S.C. §1052(1);
TMEP §1212. To show secondary meaning, an applicant “must show that, in the minds of the
public, the primary significance of a product feature or term is to identify the source of the
product rather than the product itself.” nwood Labs., Inc. v. Ives Labs., Inc., 456 U.S. 844, 851
nl1, 214 USP.Q. 1,4n.11 (1982). A proper evidentiary showing of secondary meaning
“mcludes evidence of the trademark owner’s method of using the mark, supplemented by
evidence of the effectiveness of such use to cause the purchasing public to identify the mark with
the source of the product.” In re Owens-Corning Fiberglass Corp., 227 U.SP.Q. 417, 422 (Fed.

Cir. 1985). A claim of acquired distinctiveness may apply to a portion of a mark, and the

-1-



standards for establishing acquired distinctiveness are the same whether a claim of
distinctiveness pertains to the entire mark or a portion of it. TMEP §1212.02(H)(1).

Applicant hereby amends this Application to seek registration pursuant to Section 2(f) n-
part, 15 U.S.C. §1052(f); TMEP §1212.02(a), (D(1). The evidence of secondary meaning with
respect to the term ELASTIC—presented in the attached declaration of Applicant’s Vice
President of Marketing, Jeff Yoshimura, with exhibits—is extensive.

B. Five Years of Use Establishes Prima Facie Evidence of Distinctiveness

The PTO “may accept as prima facie evidence that the mark has become distinctive, as
used on or in connection with the applicant’s goods in commerce, proof of substantially
exclusive and continuous use thereof as a mark by the applicant in commerce for the five years
before the date on which the claim of distinctiveness 1s made.” 15 U.S.C. § 1052(f). The five-
year period of use “does not have to be exclusive, but may be “substantially” exclusive. This
makes allowance for use by others which may be inconsequential or infringing and which
therefore does not necessarily invalidate the [A]pplicant's claim." LD Kichler Co. v. Davoil,
Inc., 192 F.3d 1349, 1352 (Fed. Cir. 1999) (quoting TM.E.P. § 1212.05(b)); Ctr. for
Documentary Arts v. Documentary Arts, Inc., Opposition No. 91154077, 2007 WL 117525, at *7
(T.T.A.B. Jan. 11, 2007) (“[A]pplicant's use of the mark does not have to be exclusive, but may
be ‘substantially” exclusive. This makes allowance for use by others that may be inconsequential
or mfringing and which, therefore, does not necessarily invalidate the applicant's claim [of
acquired distinctiveness|.”); Salt Creek, Inc. v. Hikari Sales USA, Inc., Opposition No. 1158777,
2007 WL 1022713, at *5 (T.T.A.B. Mar. 27, 2007) (finding effect of third-party uses of

applicant’s mark inconsequential to applicant’s claim of substantially exclusive use).









stating its continuous use, advertising of, and sales under the mark ARIZONA AFO for footwear
was sufficient).

D. Summary

Because Applicant’s ELASTIC mark has acquired distinctiveness in the marketplace, the
requirement for Applicant to disclaim the term ELASTIC from the applied-for mark should now

be withdrawn.

CONCLUSION

Applicant submits this Application 1s in proper condition for publication and respectfully

requests the Application be forwarded.






6. On March 11, 2015, Elastic began promoting its products and services under the
mark ELASTIC.

Elastic’s Customers

7. Elastic promotes its products and services to businesses of different sizes in
diverse industries.

8. Elastic’s customer base has consistently grown over the years. [ am informed that
as of October 31, 2019, Elastic’s customer base was over 9,700 across more than 120 countries
and in a wide range of industries.

9. Elastic’s customers range from small businesses to large enterprises. The large-
enterprise customers include some of the largest and best-known companies in the world, such as
Microsoft, Adobe, Cisco, eBay, Ticketmaster, Citibank, GoDaddy, and Volkswagen.

10. Since 2013, Elastic’s software products have been downloaded over one billion
times.

The ELLASTIC Brands

1. Elastic’s most important brand 1s ELASTIC.

12. Since 2012, Elastic has used ELASTIC-related marks to promote its full range of
products and services.

13. Elastic has also adopted a series of ELASTIC-related brands in order to increase
brand awareness and to reinforce the marketplace association of 1ts flagship brand, ELASTIC,
with the company’s products and services. Examples of such products and services include
ELASTIC STACK, ELASTIC SITE SEARCH, ELASTIC APP SEARCH, ELASTIC
ENTERPRISE SEARCH, ELASTIC LOGS, ELASTIC METRICS, ELASTIC APM, ELASTIC

UPTIME, ELASTIC SIEM, ELASTIC ENDPOINT SECURITY, ELASTIC MAPS, ELASTIC



CLOUD ON KUBERNETES, ELASTIC CLOUD ENTERPRISE, and ELASTICSEARCH-
HADOOP.
14.  Elastic has protected some of its ELASTIC-related marks through federal

trademark registrations:

ELASTIC Mark Products/Services Filing Date

—
Software for searching, indexing, organizing, managing, 2016

processing, storing, retrieving, analyzing, and reporting
mformation and data

slastic

ELASTICSEARCH |Software for searching, indexing, organizing, managing, 2012
processing, storing, retrieving, analyzing, and reporting
mformation and data

ELASTIC{ON} and |Arranging and conducting educational conferences 2015
elastic{y}
15. As a result of Elastic’s use and promotion of a series of ELASTIC-related brands,

ELASTIC has become a recognized common characteristic of Elastic branding.

Elastic’s Marketing and Advertising Activity

16.  Elastic’s marketing efforts include promotions of the ELASTIC brand on Elastic’s
websites, at events, tradeshows and comniunity events, and in advertisements.

17.  Elastic invested over $447 million in sales and marketing of products and services
under the ELASTIC brand since 2017. For example, Elastic’s sales and marketing expenses
were over $160.8 million for the first three quarters of fiscal year 2020 and over $147.2 million
for fiscal vear 2019.

Elastic’s Displav of the ELASTIC Brand

18. Elastic has prominently displayed the ELASTIC brand, as set forth in detail

below.






Elastic has the username or “handle” ELASTIC to identify itself. Elastic’s social media accounts

or “channels” have numerous followers or subscribers, totaling approximately:

YouTube 14,200
Facebook 119,116
Twitter 51,100
LinkedIn 119.813
26. Users of Elastic’s software products participate in Meetup, an independent online

service that hosts in-person events for users with sinmilar interests. As of February 2020,
Elastic’s online community included over 142,209 Meetup members across 252 Meetup groups
m 164 cities and 52 countries.

27.  Elastic has prominently displayed the ELASTIC brand in e-mail marketing,

28. Many businesses develop third-party products interoperable with Elastic
technology. A number of these businesses refer to the ELASTIC brand by giving their products
names such as “[XYZ] FOR ELASTIC.”

29.  Elastic has prominently displayed the ELASTIC brand at numerous company
events and conferences.

30. Elastic has prominently displayed the ELASTIC brand in webinars, online
tutorials and training programs.

3l Elastic has prominently displayed the ELASTIC brand in connection with partner
co-marketing activities and public relations initiatives.

32. Elastic officials have presented at numerous speaking events throughout the
country. At many, if not all, of these events, the presenters have displayed the ELASTIC brand.
Since 2013, Elastic has attended over hundreds of speaking events throughout the United States,

including ones in Chicago, Dallas, New York City, Seattle, San Francisco, Los Angeles, Austin,



Nashville, Las Vegas, Raleigh, Atlanta, San Antonio, Kansas City, St. Louis, Boston, Baltimore,
Philadelphia, Pittsburgh, Detroit, San Jose, Scottsdale, San Diego, Denver, Phoenix, and
Portland.
33.  Elastic has prominently displayed the ELASTIC brand on letterhead and signage.
34. Elastic has prominently displayed the ELASTIC brand on brochures, flyers and
technical documents.

Commercial Success

35. Elastic has enjoved rapid and remarkable commercial success, as evidenced by its
annual total revenue, which has grown significantly. Elastic’s cumulative revenue for the first
three quarters of fiscal year 2020 is over $300 million. Elastic’s revenue was $271.7 million,
$159.9 million, and $88.2 million in fiscal years 2019, 2018 and 2017, respectively.

36. As aresult of the company’s marketing and sales efforts, and its remarkable
commercial success, ELASTIC has become one of the most recognized brands in the field of
search technology.

Publicity

37.  Elastic’s significant investment in its ELASTIC brand has generated great
recognition and goodwill. This is evidenced by the substantial amount of unsolicited media
coverage that Elastic has enjoyed since its early years.

38.  Elastic has been covered by many publications in the recent years. Attached
hereto as Exhibit B are printouts of illustrative published articles about Elastic.

Marketplace Recognition of the ELASTIC Mark

39.  Recognition of the ELASTIC brand is also reflected in the awards that the
company has received over the years. Among the awards that Elastic has won are Fast

Company’s Top 10 Most Innovative Enterprise Companies of 2020, Business Intelligence

-6-



Group’s 2019 Fortress Cyber Security Award, and Stackshare’s Top 50 Developer Tools of

2018.

1 declare under penalty of perjury that the foregoing is true and correct. Executed in San

Francisco, California, on March 2020.
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AdChace:

built into the Azure framework.

With today's announcement, Azure customers looking to add
zan do so from the marketplace.

This would include ElasticSearch, the Marvel monitoring tool,

the Kibana data visualization tool, the Shield data protection

tool and others.

Whatever components Azure customers choose to use,
including them in the marketplace should simplify integration
and speed up deployment of Elastic products across Azure.
The marketplace provides a way to preconfigure templates

and add one-click installation.

While Microsoft and Elastic may seem like strange bedfellows,
Elastic founder and CTO Shay Banon says today's Microsoft
is a very different company from even five years ago and that
there is a greater willingness to work with open source
companies like Elastic. “There is a new vibe in the air and a

level of innovation | haven't seen before,” he said.

Elastic is excited to be working with Microsoft because it will
give the company much greater reach with Microsoft's

Artararie~ anctamesr hase, Banon explained. It doesn’t mean

https://techcrunch.com/2015/12... Page 2 of 9
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AdCHoce

at the end of May and introduced a new product to
provide real-time network packet analytics. In June, 2014
o help fund all of

that growth they were experiencing.

The company has grown from under 100 employees since
that funding round to over 300 today. It claims 40 million
downloads across the stack, including open source and
commercial components. Instead of offering an enterprise
version alongside the free open source version as with many
open source company business models, Elastic

sells commercial extensions including the logging, security
and analytics pieces. It also has subscriptions on the

ElasticSearch as a service to generate additional revenue.

Elastic has a broad view of enterprise search. It's not simply
finding documents across an enterprise. It's also about finding
and visualizing data in new ways to make connections and
solve problems like curing cancer or tracking data in the Mars
Rover. “That vision that search can be used to solve different
problems seems to resonate with our community and users,”

Banon said.

https://techcrunch.com/2015/12... Page 3 of 9









3M3/2020 Elastic brings order to its product line with Elastic Stack | TechCrunch

Login

Search Q

Startups
Videos
Audio

Pt i e e me e Newsletters
company. It's about making sense of a staggering amot Extra Crunch

external sources. It could be about finding anomalies fo  Aqyertise
the data that points you to your next product idea. It's b« Fyents
and much less file-driven. —

More
Company founder and CTO Shay Banon says he starte

enterprises find stuff, but he never wanted to be a conv
company. Over the years, his company has made strate
vision, and customers have been asking for ways to ma

in a more direct way. Elastic Stack provides that for ther

The company philosophy involves using open source a:
developers inside a company interested in the products
more of the Elastic products and build an application th:
production environment. Others inside the organization

that could provide commercial opportunities.

“We are the same as the freemium model. We give use
download and be successful with, but we have enough

so people will pay us,” he explained.

Elastic has raised $104 million since it launched in 201z
companies, including and, most reci

just last month.

Conversation

https /techcrunch.com/2016/10/26/elastic-finally-brings-order-to-its-product-line-with-elastic-stack/ 3/9
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Elastic CEO Shay Banon on growing
from side project to big data ubiquity

Derrick Harris

Aug 25,2017 + 2 min read

Shay 8anon (front). Source: Elastic

In this episode of the ARCHITECHT Show (from Aug, 17, 2017), Elastic
founder and CEO Shay Banon talks about the evolution of Elasticsearch —
from an open source side project (the first iteration was a recipe-search app
for his wife) to popular big data tool to the core of a company worth nearly

a billion dollars. He also shares his thoughts and strategies on the growth

https://architecht.io/elastic-ceo-... Page 1 of 3
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* iTunes: itunes.apple.com/us/podcast/the-architecht-
show/id1190649898

* Google Play: play.google.com/music/m/Ilk3h614fgzj3ix7urq6lzchl3y?
t=The_ArchiTECHt_Show

e SoundCloud: soundcloud.com/architecht_show
* Stitcher: stitcher.com/podcast/architecht/the-architecht-show
* Tuneln: tunein.com/radio/The-ArchiTECHt-Show-p946990/

* Pocket Casts: http://pca.st/RReU

Jay Kreps on the evolution of Kafka and the need for simplicity in data infrastructure

Confluent's Jay Kreps explains how Kafka came to be, why it's misunderstood, ana how it's nelping companies moder

arcnitecht.o

Podcast Interview Big Data Open Source Cloud Computing

Discover Medium Make Medium yours Become a member

g all

Medium

https://architecht.io/elastic-ceo-... Page 3 of 3






3M3/2020 Elastic acquires search startup Swiftype | TechCrunch
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in direction for Swiftype. Hoxie described the decisiona Newsletters
Extra Crunch
Advertise
Fvents
To be clear, there will be some changes at Swiftype. Fo —

existing path while teaming up with a larger organizatiol
not just built great technology, but also a very, very succ

start offering an introductory price of $79 a month. Fore  Mare
engineering teams will work to incorporate more feature

and X-Pack into Swiftype's Enterprise Search (whict

Banon, meanwhile, noted tha
to allow acquired teams to run in largely self-sufficient f:

your way. Go make it happen.”

In this case, Banon said he’s become convinced that El
‘end-to-end user experiences,” and when it comes to si

“created what | would say is the best user experience o

He added that it's nice to be “closing the circle,” since E
developed for site and application search, befare expan

logging and analytics,

The financial terms of the deal were not disclosed. Swif
more than $22 million from Y Combinator, New Enterpri

its customers include AT&T, Dr. Pepper and Hubspot.

Conversation

https:/techcrunch.com/2017/11/08/elastic-acquires-swiftype/ 2/8
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Elasticsearch 6.0: not that new, but quite improved

Elasticsearch is an open source platform that is about a lot more than just
search. It entails a whole stack of solutions and is growing rapidly. Today its
new version is out, and its CEO discusses the way forward.

=

B o] November 14, 2017 - 17:04 GMT (09:04 PST) Topic

=
=i

working on a sclution for search in his spare time to building an open source framewcacrk

and a global company around that witt

Elasticsearch has come a lcng way and Elastic is about a lot more than search. Today

>f what

is now an entire stack built around the ccre premise of search, and Banon as the

Elasticsearch and the trends shaping the industry.

ELASTICSEARCH AS A SYSTEM OF RECORD

Microsoft shares nightmare tale: 6 sets of hackers on a customer's network

(https://www.zdnet.com/article/microsoft-shares-nightmare-tale-6-sets-of-hackers-on-a-customers-network/)
You can win a Samsung Galaxy Z Flip* (https://www zdnet.com/article/you-can-win-a-samsung-galaxy-z-flip/)

Your work from home hardware dilemma: Desktop or laptop with docking station?
{https://www.zdnet.com/article/the-work-from-home-hardware-dilemma-desktop-or-laptop-with-dock/)

How to track the coronavirus: Dashboard delivers real-time view of the deadly virus

{https://www.zdnet.com/articie/how-to-track-the-coronavirus-dashboard-delivers-real-time-view-of-the-deadiy-virus/)

https://www.zdnet.com/article/e... Page 1 of 16
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Our conversation did not start with the new features of version 6.0. If you are part of the
Elastic community, you may already know them. If not, you may not get very impressed
at first sight. This is interesting in and by itself, but we thought it would be a good idea
to shed some light on what Elasticsearch can and cannot do before embarking on a

detailed discussion on new features.

When Banon started working on Elasticsearch, it was all about storing JSON and having
a powerful search language. That was 8 years ago, and as he notes "NoSQL was all the
rage. To me Elasticsearch was something | was passionate about, so | did not want to

be part of any hype cycle. That would be shifting the focus frem the value Elasticsearch

can bring as a very powerful search sclution.

Pecple have been asking -- can | replace my MongeDB, or my Oracle database with
Elasticsearch? Can it work as a system cf record? My answer has always been, if you
place Elasticsearch next to any cf these systems, be it Cassandra or Hadoop or
whatever, it will bring value. It has this angle of how to sclve challenges under a search

prism that no cther system has. But our gcal is not to replace these systems.”

This "system of record" discussion has been an ongeoing one regarding Elasticsearch. In

, Kyle
Kingsbury, Jepsen's mastermind, says "l would not use this as a system of record, so
you would put your data in S3 or Postgres and have a replication tocl so that it
reiterates the data."
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Not every database is entirely reliable. In fact, most are not. Elasticsearch is not even a database in the strict sense, so it should not

be used or judged as one. Image: Jepsen / Kyle Kingsbury

Bancn seems to agree with that in his way. He acknowledges Kingsbury's contribution
in peinting out deficiencies in Elasticsearch sharding and says they have worked with
him in trying to address them, and this work has made lots of progress and is

And if
someone wants to use Elasticsearch as a core system to store financial transactions on,

Bancn would not advise them to do this.

In the end, Bancn concedes, Elasticsearch has not been arcund for as long as the
QOracles of the world have, and this means it's by definition less mature. Of course, as he
notes, if your data on Elasticsearch gets lost or corrupted, this makes for a bad user

experience, so they are working on resilience,

For Banon however resilience is not all about distributed algorithms and sharding, but
also about things such as stability and memory footprint: "if you end up writing to a
system that causes your runtime to pause, it's indistinguishable from a network partition.

We have invested heavily in this area and there are many improvements in 6.0."

ELASTICSEARCH 6.0

One such improvement Banon highlights is based on something called sequence IDs.

It's the ability to have consensus on the sequence cf cperations between a primary and
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Elastic tackles containers and APM in the new 6.5 release

In its latest release, the company now called Elastic is now aiming higher up
the stack, treading on the turf of application performance management
vendors (APM), and tackling the realities of container-based deployment.

QO

B o] November 14, 2018 -- 17:28 GMT (09:28 PST) | Topic

t |
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The company now | s releasing today the 6.5
version of its stack that facilitates moenitoring log data at the container level and
escalates rivalry with APM vendors. The new features further differentiate the

cempany's product stack from the pure open source implementations offered by many

third parties.

For enterprises, container abstraction for log monitering for the moment will be a
checkbox feature, in that most adcoption of centainers is under hoed -- they are the
basic for native application and data services offered by cloud platform providers. But
on the heorizon, we expect enterprise development teams will start getting the hands
dirty as they build their own cloud-native architectures either inside the firewall cr as

part of their use of cloud infrastructure-as-a-service.

The 6.5 release allows system admins and DevOps practitioners to introspect log-based
metrics in any host, ped, or container for cloud-native deployment. And while we're

talking cloud-native deplcyment, the 6.5 release adds new capabilities for monitoring

lata
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As Elastic adds capabilities for supporting the new forms of deployments, largely cloud-
native, involving containers and serverless infrastructure, another theme of the new
release is going higher up the stack and ramping up ccmpetiticn with, as oppecsed to
complementing, APM vendors. The new release of

allows users to correlate data on application
perfermance with infrastructure logs, server metrics, and security events tc identify
bottlenecks.

In itself, this capability overlaps those of APM vendors. APM vendors have built their IP
over the years understanding how to abstract low level log readings from the standpoint
of application processes making their way through IT infrastructure. A majer difference
form Elastic is that the APM crowd built their expertise in the walled gardens of data
center deployments. By contrast, Elastic was not necessarily engineered for the cloud,

but its scale-out, big data architecture made it a natural for the cloud.

The competition between Elas

anc \PM
crowd is over the question of who becomes the trusted source for pinpointing
bottlenecks. Is it the APM tool that collates Elastic results or vice versa? The new

release makes that more of an open question.

(QOther enhancements are more incremental

adds some new visualization features aimed at streamlining collaboration. The Canvas
visualization feature now allows live data presentations that are mcere interactive. Cross-
cluster replication scales Elasticsearch indexes, as they can now become available on
multiple clusters. As with database replicaticn, this feature is useful, both for faster local
searching and for high-availability scenarios. What's now needed is an automated

failover capability that would leverage the new replication support.

In all, these enhancements are yet another step for the recently IPO'd company that

takes more steps getting beyond its search index and open source
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pany is now
"about a lot more than search.”" The 6.5 release takes Elastic more in the direction of an

APM solution that is also becoming container-aware.

QO
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County to utilize the system and share data. This collaboration would help facilitate a broader and more
detailed view of crime as a whole."

Caruso said his office will look at the new Data Frames features as he sees some value.

"For some time we have desired the ability to pivot our data within Efastic,” Carusec said. "l can see multiple

potential benefits."

One such benefit that Caruso sees is the abiiity to pivot across

mastername data sources seeking a single name. For some time we have
desired the ability to
pivot our data within
Elastic. | can see

all of the data sources we ingest for masternames, we could do multiple potential

that," he said. benefits.

"If our investigations unit has a lead and wants to track them across

Caruso said that with the Data Frames approach, his office ¢an see

which agencies might have had the most contacts, or areas a w

suspect frequents. He added that another potential benefit would be Gizatmislogy ifer
the Will County Sheriff's Office in

to track specific types of crimes over the days of the week to seek llinois

out trends that could be used for staffing.

"What data frames allow you to do is transform event-based data
into entity-centric data," said Steve Kearns, vice president of product management, at the open source data
search and analytics vendor. "In some cases, you want to transform data so instead of an index of event-

based data, you want an index of entities and host and a set of properties about those hosts "

Another key new feature in the Elastic Stack 7.3 update is the integration ¢

jat provide enhanced analytics capabilities.

Kearns explained that the way a Kibana visualization works is the user chooses what they want to search
and then the system creates a visualization from the time series data. Including machine learning now
enables a user o benefit from advanced analytics to identify different trends from the data. The machine
learning can be used for any number of different use cases, including enabling an unsupervise:

apability from logs.

https://searchdatamanagement.t... Page 2 of 6









https://www.itwire.com/sponso...

3/13/2020

Read 7662 times

blished in ed Annot (/sponsored html)

Tagged under #Eiastic (/freelancer-sp-720/tag/Elastic.html) #Search (/freelancer-sp-
720/tag/Search.html} #Data analysis (/freelancer-sp-720/tag/Data%20analysis.html) #Elastic
Stack (/freelancer-sp-720/tag/Elastic%20Stack.html) #Enterprise Search (/freelancer-sp-
720/tag/Enterprise%20Search.html) #SIEM (/freelancer-sp-720/tag/SIEM.html} #InfoTrack
(/freelancer-sp-720/tag/InfoTrack.html} #Ashim Joshi (/freelancer-sp-720/tag/Ashim%
20Joshi.html} #Nine Publishing (/freelancer-sp-720/tag/Nine%20Publishing.html) #Michael
Lorant (/freelancer-sp-720/tag/Michael%20Lorant.html) #Pathfinder Labs (/freelancer-sp-
720/tag/Pathfinder%20Labs.htm!) #Girl Script (/freelancer-sp-720/tag/Girl%20Script.html}
#Fairfax (/freelancer-sp-720/tag/Fairfax.html) #DevOps (/freelancer-sp-
720/tag/DevOps.html} #Eiastic Cause awards (/freelancer-sp-720/tag/Elastic%20Cause%
20awards.html) #El

ch Service (/freel -$p-720/tag/Elasti ch%
20Service.htmi) #The Warehouse Group (/freelancer-sp-720/tag/The%20Warehouse%
20Group.html) #Australia (/freelancer-sp-720/tag/Australia.html) #technological innovation
(/freelancer- sp-720/tag/technological%20innovation.html) #APJ region (/freelancer-sp-
720/tag/APJ%20region.htmi) #Peter Dinham (/freelancer-sp-720/tag/Peter%20Dinham.html}

More in this category: « INVITATION: Celebrate 30 years of the Internet in Australia with a
special Gala Dinner on October 31 in Sydney (/sponsored-announcements/invitation-
celebrate-30-years-of-the-internet-in-australia-with-a-special-gala-dinner-on-october-31-
in-sydney-2.html) The State of the Retail Industry: Evolving Fulfillment Options and
Retaiiers Future plans » (/sponsored-announcements/the-state-of-the-retail-industry-

evoalving-fulfillment-options-and-retailers-future- plans.html)

Page 2 of 13

panic-they-sow-
202003130219.html}) GUEST
CONTRIBUTION by James Herrin

VPN Reviews: In a world...

Is circumventing geo-restrictions
piracy? (/sponsored-
announcementis/is-circumventing-
geo-restrictions-piracy-
202003120410.html}

(/sponsored-

announcements/is-
circumventing-geo-
resirictions-piracy-
202003120410.html} GUEST
CONTRIBUTION By Dean Chester,
CoolTechZone: How often do we...

Creso Pharma hires former Canopy
Growth executives (/sponsored-
announcemenis/creso-pharma-
hires-former-canopy-growth-
executives-202003110650.html)

(/sponsored-
announcements/creso
pharma-hires-former-
canopy-growth-executives-
202003110650.html} ASX VENDOR
ANNOUNCEMENT: Creso Pharma
Limited (ASX:CPH) has appointed

two..

Creso Pharma brings its cannabis
praducts to the Scandinavian market
(/sponsored-announcements/creso-
pharma-brings-its-cannabis-
products-to-the-scandinavian-
market-202003030320.html
(/sponsored-

annhouncements/creso
pharma-brings-its- —
cannabis-products-to-the-
scandinavian-market-
202003030320.html}) ASX VENDOR
ANNOUNCEMENT. By Jonathan

Jackson: Cannabis has a place...

MMJ Group's Growing Portfolio of

[ bis Assets (/sp ed-

announcements/mmj-group’s-
growing-portfolio-of-cannabis-
assets-202003022314.html}
(/sponsored-
announcements/mmj-
group’s-growing-
portfolio-of-cannabis-assets-
202003022314.html) VENDOR
PRODUCT ANNOUNCEMENT ™=
Jonathan Jackson: There’s |i
doubt the...









3/13/2020

address numerous use cases, Elastic Stack drove the company’s fiscal 2019

(ended April) revenue growth of 70%.

Elasticsearch is the search component within Elastic Stack. In the April
quarter, the company shipped its next-generation cluster coordination layei
which makes Elasticsearch easier to scale and further hardens its resiliency
in case of a major failure. Cross-cluster replication lets users work across
multiple cloud providers and hybrid strategies. The recent advancements
open up Elasticsearch to more mission-critical data sets, expanding the

addressable use cases.

Today h v

After a significant speed boost, Elasticsearch now returns prioritized results
to users much more quickly. That higher level of performance is especially
helpful for e-commerce sites and app search customers, says the company.
The latest release of Elastic Enterprise Search, a self-managed product, give
users the ability to explore content across common SaaS-based data sources
(including Google Drive, GitHub, Salesforce and Dropbox) from a single

search box.

The Kibana user interface of Elastic Stack provides the data visualization
component for all of the data stored in Elasticsearch. Kibana provides
interactive data views and dashboards. Beats is a family of lightweight data
shippers used to send data between edge machines and Elasticsearch or
Logstash, a central data transformation engine that can receive and pull dat
from multiple sources—including network devices, API endpoints and publi

cloud services.
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India, delivers one million packages daily during peak periods. Each packag
can generate more than 50 data points related to size, geolocation and statu
with the information captured from the field every 20 seconds. Delhivery ca
use Elastic Maps to visibly streamline its operations and resolve delivery

issues with ease.

Elastic is becoming more competitive in the crowded application
performance monitoring (APM) segment of the observability market.
Elastic’s APM product has matured enough that it’s only missing some min«
features. The company sees the observability market trending toward a
convergence of logging, metrics, uptime monitoring and APM. Elastic’s go-
to-market message emphasizes that the company provides all four of those

offerings across a unified pricing model and user interface.

Security is a promising growth area for Elastic. The company’s new SIEM
preduct provides security analytics. Elastic SIEM doesn’t need to be installe
or configured, so there’s no need to be a security expert to get value from it.
An interactive drag-and-drop experience lets users deconstruct and
document a timeline of events related to a security incident. Machine
learning features automatically detect and alert on threats originating from

unusual events.

Elastic in June announced it would pay $234 million to buy Endgame, a
security vendor focused on endpoint prevention, detection and response.
Elastic was attracted to Endgame because endpoints are a key source of
security data. Elastic CEO Shay Banon thinks the endpoint and SIEM
markets can converge over time. With Endgame added to the Elastic Stack,
users will gain access to a whole new level of security analytics to help

provide better attack protection.
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estimate. On a constant-currency basis, revenue was up 62%. Subscription
revenue of $82.4 million rose nearly 60%, matching the growth rate from tt
previous quarter. Revenue performance obligations (RPO) of $363 million

advanced 59%.

The company in FQ1 added 700+ new accounts. There were 35 new
customers with annual contract value (ACV) over $100,000, bringing the
total to 475+. The company’s total customer count is greater than 8,800. Th
net expansion rate remained above the 130% level for the eleventh quarter i

arow.

For FY’20 (ending April), Elastic’s latest revenue guidance range of $406

million to $412 million (up from the initial outlook of $397 million to $403
million) represents growth of 51% at the midpoint. It looks like the business
has the momentum to support top-line upside throughout the year, so there

should be more positive revisions.

Elastic shares have had a good run. The company went public in October
2018 at $36, with an opening trade at $70. In late July, the stock reached a
new post-IPO high of $104.10.

With the shares now trading back in the low $80s, Elastic’s enterprise value
is 14.7 times the FY’20 guidance midpoeint of $409 million. The latest
consensus revenue estimate stands at $410.3 million, while the Street-high

estimate is $414.8 million.

Follow me on Check out my

Robert DeFrancesco

https://www forbes.convsites/ro... Page 4 of 5









3/13/2020

Elastic Endpoint Security is a software agent that companies can install on a device much
like an antivirus to scan for threats. It detects malware, phishing attempts and so-called
fileless attacks that the hijack existing, legitimate programs on a machine to carry out
malicious activity. The agent can operate autonomously without sending data to the cloud
for analysis, which allows it to spot intrusions even when there’s no internet connection.

Elastic Endpoint Security’s other function is to serve as a data collection tool for a
company’s network protection team. It gathers detailed information about suspicious
activity that administrators can use to investigate breaches and plan appropriate
countermeasures.

That information is beamed up to Elastic’s Elastic SIEM
(https://siliconangle.com/2019/06/25/elastic-expands-cybersecurity-push-new-version/)
product, another recently launched security tool from the company. It's a kind of virtual
command room for tracking down breaches that enables administrators to look at security
data from multiple sources. An analyst could, for example, correlate malware alerts from
Elastic Endpoint Security with user and network activity logs.

“Elastic Endpoint Security has dramatically dropped our mean time to remediate from
seven days to 30 minutes over legacy antivirus,” Andrew Stokes, the information security
officer at Texas A&M University, was quoted by Elastic as saying.

For a company whose core competency isn’t security, Elastic has built up quite an arsenal
of network protection features. The publicly traded firm is best known for its Elasticsearch
search engine, which helps enterprises make their internal databases easier to navigate.
Elastic first launched a push to add security-specific features two years ago, after seeing
that network protection teams were using its software to help make sense of the data
generated by their threat detection tools.

“Endpoint prevention, detection, and response (EPP + EDR) is a natural expansion to
Elastic’s security and agent efforts,” Chief Executive Officer Shay Banon explained
(https:/iwww elastic.co/blog/endgame-joins-forces-with-elastic) when the company
announced its purchase of Endgame back in July. “We believe that the ability to both bring
another layer of data, as well as expanded threat hunting to the endpoint directly, is a
unique value propaosition of the combined products.”

Photo: Elastic
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Since you’re here ...

Show your support for ocur missicn with our one-click subscription to our YouTube channel (below). The
more subscribers we have, the mare YouTube will suggest relevant enterprise and emerging

technology content to you. Thanks!

Support our mission: >>>>>> SUBSCRIBE NOW >>>>>>

(https://www.youtube.com/user/siliconangle?sub_confirmation=1) to our YouTube channel.

... We'd also like to tell you about our missicn and how you can help us fulfill it. SiliconANGLE Media
Inc.’s business model is based on the intrinsic value of the content, not advertising. Unlike many online
publications, we don’t have a paywall or run banner advertising, because we want to keep our
journalism open, without influence or the need to chase traffic. The journalism, reporting and
commentary on SiliconANGLE (http://www siliconangle.com) — along with live, unscripted video from
our Silicon Valley studio and globe-trotting video teams at theCUBE (http://www.thecube.net) — take a
lot of hard work, time and money. Keeping the quality high requires the support of sponsors who are
aligned with our vision of ad-free journalism content.

If you like the reporting, video interviews and other ad-free content here, please take a moment to
check out a sample of the video content supported by our sponsors, tweet your support
(https:/ftwitter.com/intent/tweet?text=l am really loving the @SiliconANGLE business model for
free quality journalism and reporting), and keep coming back to SiliconANGLE
(http://www.siliconangle.com).
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November
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