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ARGUMENT(S)

The Examiner has refused registration of the subject mark based on alikelihood of confusion with U.S. Registration Nos. 4749039,
and 4782818. For the reasons detailed below, Applicant (“PLAYBOY™) respectfully requests that the refusal be withdrawn.

As referenced in Applicant’s first response to the Examiner, the factors to be considered when analyzing likelihood of confusion
between two trademarks are found in In re E.I. DuPont de Nemours & Co., 476 F.2d 1357 (C.C.P.A. 1973). The DuPont factorscited at issue
here by the Examiner are the similarity of the marks, and the similarity of the trade channels of the services — an analysis of both factors
indicate thereis no likelihood of confusion present in this case.

For a likelihood of confusion to be found under the Trademark Act, the possibility of confusion cannot be remote, or a mere possibility.
Instead, a probability, or likelihood of confusion among the marks must be demonstrated. See Elec. Design & Sales Inc. v. Elec. Data Sys.
Corp., 954 F.2d 713, 717, 21 U.S.P.Q.2d 1388, 1391 (Fed. Cir. 1992) (quoting Witco Chem. Co. v. Whitfield Chem. Co., 418 F.2d 1403,
1405, 164 U.S.P.Q. 43 (C.C.P.A. 1969) (“We are not concerned with mere theoretical possibilities of confusion, deception, or mistake or
with de minimis situations but with the practicalities of the commercia world, with which the trademark laws deal.")); see also Triumph
Mach. Co. v. Kentmaster Mfg. Co., 1 U.S.P.Q.2d 1826 (T.T.A.B. 1987).

The “issue is not whether the goods and/or services will be confused with each other, but rather whether the public will be confused asto their
source.” See TMEP § 1207(a)(ii) (citing Recot Inc. v. M.C. Becton, 214 F.3d 1322, 1329 (Fed. Cir. 2000)). Here, dueto the visua differences
in the marks at issue, and the dissimilarity of their services, the public is not likely to be confused as to their source.

1. PLAYBOY’sMark and the Cited Registrations are Visually Distinctive, and Invoke Vastly Difference | magesin the Average
Consumer’sMind

PLAYBOY’s mark is visualy distinctive to the general consumer. PLAYBOY’s mark is a design mark consisting of its world famous
RABBIT HEAD DESIGN logo, and the letters “G,” “N,” and “D.” The design of PLAYBOY’s mark consists of the four characters
arranged in a cross formation with four pentagon shaped arrows pointing towards the center which form an x shape. The visua differences
between PLAYBOY’s design mark and cited word marks are stark. Registrant’s mark No. 4749039 merely consists of the letters“G,” “N,
" and “D,” while Registrant’'s mark No. 4782818 consists of the letters “G,” “N,” and “D,” followed by the word “News.” Merely
containing the letters“G,” “N,” and “D” is not enough to cause confusion among the Applicant’s mark and the cited registrations.

A search of the Trademark Office database shows active “GND” marks co-existing in various Classes. For example:

GND in Class 35

GND in Class 42

GND JEWELRY SUPER CENTER in Class 35

Accordingly, since the term “GND” is quite common, consumers have been conditioned to look to the rest of the mark for
differentiation. In re Broadway Chicken Inc., 38 U.S.P.Q.2d 1565-66 (T.T.A.B. 1996). Citing In re Bed & Breakfast Registry, 791 F.2d 157,
229 U.S.P.Q. 818 (Fed. Cir. 1986), the Board in Broadway Chicken stated:

Evidence of widespread third-party use, in a particular field, of marks containing a certain shared term is competent to suggest



that purchasers have been conditioned to look to other elements of the marks as a means of distinguishing the source of goods
or servicesin thefield.

In these cases, buyers differentiate between the various “GND” marks by looking at the mark as a whole, the price of the product
and/or services, the type of product and/or services (high end vs. low end), the demographic and the channels of trade.

Viewed in their entirety, PLAYBOY's mark and the cited registrations are distinctive to the average purchaser. As the Federal Circuit has
stated, “[t]he basic principle in determining confusion between marks is that the marks must be compared in their entities and must be
considered in connection with the particular goods or services for which they are used.” See TMEP § 1207.01(b) (citing Inre Nat'l Data
Corp., 753 F.2d 1056, 1058 (Fed. Cir. 1985)). Analyzing the marks as a whole, the average consumer would not find them similar.

The design features present in PLAYBOY's mark suggest and invoke different images in mind of the general consumer than the cited
registrations. These design features are unique. See, e.g., U.S. Serial Number 86745629 (publishing PLAYBQOY’s GND mark in the Official
Gazette in class 9) (screenshot attached). Even where marks are placed within the same class, it is possible to avoid likelihood of confusion
where the goods and/or services vary. See, e.q., Taj Mahal Enters., Ltd. v. Trump, 16 U.S.P.Q.2d 1577 (D.N.J. 1990). In Taj Mahal, the
marks under scrutiny were TAJ MAHAL for an Indian restaurant and TAJ MAHAL for a casino-hotel resort. The court held that the mark
TAJ MAHAL for restaurants is suggestive of Indian food, while TAJ MAHAL for casino-hotel evokes images of grandeur, opulence and
extravagance. Therefore, despite both falling under the same class of services for the purposes of registration, the Taj Mahal court found that
therewas no likelihood of any confusion. Here, unlike the cited registrations, PLAYBOY’s mark invokes the unique image of video gaming
in conjunction with its world famous RABBIT HEAD DESIGN. The arrangement of the pentagon shaped arrows to form an x shape in
PLAYBOY’s mark calls video gaming to the mind of a reasonable consumer since the directional pads of various video game controllers have
overwhelmingly had similar “X shapes.” See, eg., Nintendo, Nintendo Store,
https://store.nintendo.com/ng3/us/po/browse/productDetail Col or SizePicker.jsp?productl d=prod10396 (Accessible July 26, 2017) (screenshot
attached) (depicting an “x shape” similar to that of Playboy’s mark on the directional pad of its Nintendo Wii U Pro Controller); Nintendo,
Nintendo Store, https://store.nintendo.com/ng3/us/po/browse/productDetail Col orSizePicker.jsp?product! d=prod300018 (Accessible July 26,
2017) (screenshot attached) (depicting an “x shape” similar to that of Playboy’s mark on the directional pad of its Wii Remote Plus
Controller); Amazon.com, https://www.amazon.com/Play Station-Dual shock-Wirel ess-Controll er-
Black/dp/BO015AARII/ref=Ip_14210721_1 3?s=videogames& ie=UTF8& qid=1483459134& sr=1-3 (Accessible July 26, 2017) (screenshot
attached) (depicting an “x shape” similar to that of Playboy’s mark on the directional pad of a PlayStation 3 video game controller); Xbox
Design Lab, https://xboxdesignlab.xbox.com/ (Accessible July 26, 2017) (screenshot attached) (depicting an “x shape’ similar to that of
Playboy’s mark on the directional pad of an Xbox Wireless Controllers); Amazon.com, https.//www.amazon.com/Classic-6-Button-
Controller-Not-Machine-Specific/dp/BO02HP18IO (Accessible July 26, 2017) (screenshot attached) (depicting an “x shape” similar to that of
Playboy’s mark on the directional pad of a Sega Genesis video game controller). Similar to the holding in Taj Mahal Enterprises, the cited
registrations do not invoke an image of video gaming in the mind of the average consumer, and as aresult they are not confusingly similar to
PLAYBOY’s mark.

Moreover, PLAYBOY's other registered marks, and association with the phrase “Girls Next Door” alows the letters “G,” “N,” and “D,”
when paired with the iconic PLAYBOY RABBIT HEAD DESIGN to call to mind avastly different meaning than the cited registrations. The
acronym  “GND” is common dang for  “girl next  door.” See, eg., Urban Dictionary, “GND,”
http://www.urbandictionary.com/define.php?term=gnd (screenshot attached) (defining “gnd” as “guy slang for a cute, sweet, innocent,
young looking female,” “[m]uch like the neighborhood girl (“next door”) you grew up with when you were akid). PLAYBOY and itsiconic
RABBIT HEAD DESIGN have been associated with the phrase “girl next door” since PLAYBOY'’s inception in 1953. See, eg., Joan
Acocella, The Girls Next  Door: Life in the Centerfold, The New  Yorker (Mar. 20, 2006),
http://www.newyorker.com/magazine/2006/03/20/the-girls-next-door-2 (describing the association with the phrase “girl next door” and Hugh
Hefner's vision of Playboy throughout the decades since its founding in 1953). The phrase “girl next door” has become so closely
associated with PLAYBOY that the Applicant has registered and maintained Registration No. 3704353 (THE GIRLS NEXT DOOR in Class
41), and Registration No. 3332339 (THE GIRLS NEXT DOOR in Class 16) since 2009, and 2007 respectively. Asa result, the use of the
letter's“G,” “N,” and “D” by the cited registrations do not invoke similar images in the mind of the average consumer.

For the reasons stated above, the visual differences between the Applicant’s mark and the cited registrations invoke and the vastly different
images they invoke demonstrate that any possibility of confusion is merely theoretical.

2. No Likelihood of Confusion Exists between Applicant’sand Registrant’s Services as They are Not Related or Marketed in a
Way that Would Confuse Consumer’sasto Their Source

PLAYBOY's services and those of the cited registrations are not related asto cause confusion. “[I]f the goods or services in question are not
related or marketed in such away that they would be encountered by the same persons in situation that would create the incorrect assumption
that they originate from the same source, then, even if the marks are identical, confusion is not likely.” See TMEP § 1207(a8)(ii) (citing
Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1371 (Fed. Cir. 2012)); see, e.g., Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238,
73 U.S.P.Q.2d 1350 (Fed. Cir. 2004) (finding cooking classes and kitchen textiles not related); Local Trademarks, Inc. v. Handy BoysInc., 16
U.S.P.Q.2d 1156 (T.T.A.B. 1990) (LITTLE PLUMBER for liquid drain opener held not confusingly similar to LITTLE PLUMBER and



design for advertising services, namely the formulation and preparation of advertising copy and literature in the plumbing field); Quartz
Radiation Corp. v. Comm/Scope Co., 1 U.S.P.Q.2d 1668 (T.T.A.B. 1986) (finding QR for coaxial cable held not confusingly similar to QR for
various products (e.g., lamps, tubes) related to the photocopying field); see also Mushroom Makers, Inc. v. R.G. Barry Corp., 580 F.2d 44, 47
(2d Cir. 1978), cert. denied, 439 U.S. 1116 (1979). Here, the services associated with PLAYBOY’s mark and the cited registrations are not
related or marketed in away that would cause alikelihood of confusion.

Although PLAYBOY’s mark and the cited registrations are in class 41, their services vary greatly. PLAYBOY's services focus on video
gaming, and events associated with video gaming whereas the service description of the cited registrations make no mention of video games.
PLAYBOY’s mark is for “ Entertainment services, namely, providing online video games; Entertainment services, namely, providing
temporary use of non-downloadable video games; Production of video and computer game software; Providing a website through which
people locate information about tournaments, events, and competitions in the video game field; Entertainment services, namely, conducting
contests; Arranging and conducting nightclub entertainment events; Arranging and conducting special events for social entertainment
purposes, Arranging, organizing, conducting and hosting social entertainment events; Entertainment services, namely, a continuing
program about the gaming industry accessible by means video, web-based applications, mobile phone applications, and computer networks.”
In contrast, the cited registrations are for “ Provision of Internet website featuring news and information relating to current affairs, sports
and entertainment.” As aresult, it is unlikely that consumers utilizing PLAYBOY's video gaming services will be confused asto their source
and believe that the goods are offered by the cited registrations.

As the Examiner noted, “entertainment as a field of information is incredibly broad,” and video games can be viewed as a form of
entertainment. However, many other activities, can aso be viewed as forms of entertainment. See, e.g., “Entertainment,” Marriam-Webster
Online, https://www.merriam-webster.com/dictionary/entertainment (defining entertainment as any “amusement or diversion”) (screenshot
attached). As a result, by definition, horseback riding, lawn bowling, waterskiing, getting a manicure, shopping, and an infinite number of
activities could also fall under the entertainment category. Likewise, as the Examiner also noted, nightclubs can be considered an
entertainment venue, but by definition, so too could nail salons, shopping malls, and many other unrelated locations. Interpreting
“entertainment” so broadly could prevent companies from entering the marketplace, and could prohibit competition due to a merely
theoretical possibility of confusion with the cited registrations.

Moreover, as the Federal Circuit has held, the proper analysis when reviewing relatedness of the goods for marks in the software and computer
services industry is the “relatedness in the fields for which the goods are created, rather than the mediaformat in which they are delivered.”
See M2 Software, Inc. v. Commc’'ns, Inc., 450 F.3d 1378 (Fed. Cir. 2006). “‘[T]he fact that both parties provide computer programs does not
establish a relationship between the goods or services, such that consumers would believe that al computer software programs emanate from
the same source simply because they are sold under similar marks.’”” See M2 Software, Inc., 450 F.3d at 1383 (quoting Elec. Data Sys. Corp.
v. Edsa Micro Corp., 23 U.S.P.Q.2d 1460, 1463 (T.T.A.B. 1992)). Here, while the marks may be used in connection with computer services,
the nature of the marks subject matter is vastly different. The cited registration exclusively utilizes the mark in connection with the news
field, with an emphasis on politica news. See, e.g., http://www.gnd.com/categories/entertainment.php (depicting the cited registrations
website entertainment webpage consisting of articles involving political scandals). In contrast, PLAYBOY uses its mark in connection with
video gaming. In the blog examplesthat the Examiner has provided, the “entertainment” information that the cited websites describe concern
the exact same subject matter as their trademarked counterpart. See, e.g., http://www.draislv.com/, and http://www.draislv.com/blog/ (both
focusing on music and concerts); http://blog.ubi.com/ and https://www.ubisoft.com/en-US/ (both focusing on video gaming). In this case, the
subject matter of PLAYBOY's services, and the cited registrations are not the same and are therefore not similarly comparable as the websites
cited by the Examiner. Just as the average consumer can easily differentiate between a video game and political news, the average consumer
can easily tell the difference between PLAYBOY'’ s services, and the cited registrations.

Further, in order to access PLAYBOY'’s services under its GND Mark, they must consumers must access them through www.playboy.com, a
different channel of distribution than the cited registrations services. Thecited registration’s services are not available on www.playboy.com,
but instead are available through a totally separate website -http://www.gnd.com/. As aresult, any likelihood of confusion is de minimis.

3. Applicant’'s Customers are Likely To Exercise a High Degree of Care and Sophistication when Selecting Video Gaming
Content

Consumers are unlikely to be confused between PLAYBOY's services and those of the cited registrations, as the consumer is likely to
exercise a high degree of care when selecting Applicant’s services. To the extent that a customer is likely to exercise a high degree of care
and/or sophistication when selecting goods or services, the less chance that confusion, mistake, or deception will occur between two or more
competing marks. See also TCPIP Holding Co. v. Haar Commc'n, Inc., 244 F.3d 88, 102 (2d Cir. 2001) ("The more sophisticated the
consumers, the less likely they are to be misled by similarity in marks."); Cadbury Beverages, Inc. v. Cott Corp., 73 F.3d 474, 480 (2d Cir.
1996) ("The sophistication factor recognizes that the likelihood of confusion between the products at issue depends in part on the
sophistication of the relevant purchasers."). Furthermore, the degree of care factor plays a significant role in minimizing potential confusion
where the subject goods fail to constitute “impulse” goods. See, e.g., Astra Pharm. Prods. Inc. v. Beckman Instruments, Inc., 718 F.2d 1201,
1206 (1st Cir. 1983) (finding that blood analyzers that cost between $35,000 to $60,000 require careful consideration likely to result in added
consumer scrutiny and examination). Here, the consumers of video gaming content and PLAYBOY's services are more sophisticated than the
ordinary consumer. See, e.g., Ashley Rodriguez, How to Reach Gamers — an Affluent, Young and Fast-Growing Consumer Base, Advertising
Age (Aug. 4, 2015), http://adage.com/article/cmo-strategy/reach-gamers-affluent-young-fast-growing-consumer-base/299764/ (describing



consumers of video came content as “incredibly different” from sport consumers, “passionate,” and “very smart”). As aresult, consumers
are unlikely to confuse the cited registrations.

Even using a least knowledgeable general consumer standard, it is unlikely source confusion is likely to take place. Where
PLAYBOY’s mark carries no express or implied association with the cited registrations, and identifies a wholly distinct set of goods,
consumers should easily be able to differentiate PLAYBOY’s mark as a unique source identifier. Furthermore the lack of association between
the marks reinforces the likelihood that the existence of PLAYBOY’s mark is unlikely to cause any negative impact to the prior registrations.

For the foregoing reasons, Applicant asserts that confusion is not likely to result, and therefore, requests that the refusal to register be
withdrawn.
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Request for Reconsideration after Final Action
Tothe Commissioner for Trademarks:

Application serial no. 86745640 GND (Stylized and/or with Design, see https://tmng-al .uspto.gov/resting2/api/img/86745640/1arge) has been
amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

The Examiner has refused registration of the subject mark based on a likelihood of confusion with U.S. Registration Nos. 4749039, and
4782818. For the reasons detailed below, Applicant (“PLAYBOY”) respectfully requests that the refusal be withdrawn.

As referenced in Applicant’s first response to the Examiner, the factors to be considered when analyzing likelihood of confusion between
two trademarks are found in Inre E.I. DuPont de Nemours & Co., 476 F.2d 1357 (C.C.P.A. 1973). The DuPont factors cited at issue here by the
Examiner are the similarity of the marks, and the similarity of the trade channels of the services — an analysis of both factors indicate thereis no
likelihood of confusion present in this case.

For alikelihood of confusion to be found under the Trademark Act, the possibility of confusion cannot be remote, or a mere possibility. Instead,
a probability, or likelihood of confusion among the marks must be demonstrated. See Elec. Design & Sales Inc. v. Elec. Data Sys. Corp., 954 F.2d
713, 717, 21 U.S.P.Q.2d 1388, 1391 (Fed. Cir. 1992) (quoting Witco Chem. Co. v. Whitfield Chem. Co., 418 F.2d 1403, 1405, 164 U.S.P.Q. 43
(C.C.P.A. 1969) (“We are not concerned with mere theoretical possibilities of confusion, deception, or mistake or with de minimis situations
but with the practicalities of the commercial world, with which the trademark laws deal.")); see also Triumph Mach. Co. v. Kentmaster Mfg. Co.,
1U.S.P.Q.2d 1826 (T.T.A.B. 1987).

The “issue is not whether the goods and/or services will be confused with each other, but rather whether the public will be confused asto their
source.” See TMEP § 1207(g)(ii) (citing Recot Inc. v. M.C. Becton, 214 F.3d 1322, 1329 (Fed. Cir. 2000)). Here, dueto the visual differencesin
the marks at issue, and the dissimilarity of their services, the public is not likely to be confused as to their source.

1. PLAYBOY’'sMark and the Cited Registrations are Visually Distinctive, and Invoke Vastly Difference |magesin the Average
Consumer’sMind

PLAYBOY’s mark is visualy distinctive to the general consumer. PLAYBOY’s mark is a design mark consisting of its world famous
RABBIT HEAD DESIGN logo, and the letters“G,” “N,” and“D.” Thedesign of PLAYBOY’s mark consists of the four characters arranged
in a cross formation with four pentagon shaped arrows pointing towards the center which form an x shape. The visual differences between
PLAYBOY’s design mark and cited word marks are stark. Registrant’s mark No. 4749039 merely consists of the letters“G,” “N,” and “D,”
while Registrant’s mark No. 4782818 consists of the letters“G,” “N,” and“D,” followed by the word “News.” Merely containing the letters
“G,” “N,” and “D” is not enough to cause confusion among the Applicant’s mark and the cited registrations.

A search of the Trademark Office database shows active “GND” marks co-existing in various Classes. For example:

GND in Class 35

GND in Class 42

GND JEWELRY SUPER CENTER in Class 35

Accordingly, since the term “GND” is quite common, consumers have been conditioned to look to the rest of the mark for
differentiation. In re Broadway Chicken Inc., 38 U.S.P.Q.2d 1565-66 (T.T.A.B. 1996). Citing Inre Bed & Breakfast Registry, 791 F.2d 157, 229
U.S.P.Q. 818 (Fed. Cir. 1986), the Board in Broadway Chicken stated:

Evidence of widespread third-party use, in a particular field, of marks containing a certain shared term is competent to suggest
that purchasers have been conditioned to look to other elements of the marks as a means of distinguishing the source of goods or
servicesin thefield.

In these cases, buyers differentiate between the various“GND” marks by looking at the mark as awhole, the price of the product and/or



services, the type of product and/or services (high end vs. low end), the demographic and the channels of trade.

Viewed in their entirety, PLAYBOY’'s mark and the cited registrations are distinctive to the average purchaser. As the Federa Circuit has
stated, “[t]he basic principle in determining confusion between marksis that the marks must be compared in their entities and must be considered
in connection with the particular goods or services for which they are used.” See TMEP § 1207.01(b) (citing In re Nat'l Data Corp., 753 F.2d
1056, 1058 (Fed. Cir. 1985)). Analyzing the marks as a whole, the average consumer would not find them similar.

The design features present in PLAYBOY's mark suggest and invoke different images in mind of the general consumer than the cited
registrations. These design features are unique. See, e.g., U.S. Serial Number 86745629 (publishing PLAYBOY’s GND mark in the Official
Gazette in class 9) (screenshot attached). Even where marks are placed within the same class, it is possible to avoid likelihood of confusion
where the goods and/or services vary. See, e.g., Taj Mahal Enters., Ltd. v. Trump, 16 U.S.P.Q.2d 1577 (D.N.J. 1990). In Taj Mahal, the marks
under scrutiny were TAJ MAHAL for an Indian restaurant and TAJ MAHAL for a casino-hotel resort. The court held that the mark TAJ
MAHAL for restaurants is suggestive of Indian food, while TAJ MAHAL for casino-hotel evokes images of grandeur, opulence and
extravagance. Therefore, despite both falling under the same class of services for the purposes of registration, the Taj Mahal court found that
there was no likelihood of any confusion. Here, unlike the cited registrations, PLAYBOY’s mark invokes the unique image of video gaming in
conjunction with its world famous RABBIT HEAD DESIGN. The arrangement of the pentagon shaped arrows to form an x shape in
PLAYBOY’s mark calls video gaming to the mind of a reasonable consumer since the directional pads of various video game controllers have
overwhelmingly had similar “X shapes.” See, eg., Nintendo, Nintendo Store,
https.//store.nintendo.com/ng3/us/po/browse/productDetail Col or SizePicker.jsp?productl d=prod10396 (Accessible July 26, 2017) (screenshot
attached) (depicting an “x shape’ similar to that of Playboy’s mark on the directional pad of its Nintendo Wii U Pro Controller); Nintendo,
Nintendo Store, https://store.nintendo.com/ng3/us/po/browse/productDetail Col orSizePicker.jsp?product! d=prod300018 (Accessible July 26,
2017) (screenshot attached) (depicting an “x shape” similar to that of Playboy’s mark on the directional pad of its Wii Remote Plus Controller);
Amazon.com, https://www.amazon.com/Play Station-Dual shock-Wirel ess-Control | er-
Black/dp/BO015AARJI/ref=Ip_14210721 1 3?s=videogames&ie=UTF8& id=1483459134& sr=1-3 (Accessible July 26, 2017) (screenshot
attached) (depicting an “x shape” similar to that of Playboy’s mark on the directional pad of a PlayStation 3 video game controller); Xbox
Design Lab, https://xboxdesignlab.xbox.com/ (Accessible July 26, 2017) (screenshot attached) (depicting an “x shape’ similar to that of
Playboy’s mark on the directional pad of an Xbox Wireless Controllers); Amazon.com, https://www.amazon.com/Classic-6-Button-Controller-
Not-Machine-Specific/dp/BO02HP18IO (Accessible July 26, 2017) (screenshot attached) (depicting an “x shape” similar to that of Playboy’s
mark on the directional pad of a Sega Genesis video game controller). Similar to the holding in Taj Mahal Enterprises, the cited registrations do
not invoke an image of video gaming in the mind of the average consumer, and as a result they are not confusingly similar to PLAYBOY's
mark.

Moreover, PLAYBOY’s other registered marks, and association with the phrase “Girls Next Door” allows the letters “G,” “N,” and “D,”
when paired with the iconic PLAYBOY RABBIT HEAD DESIGN to call to mind a vastly different meaning than the cited registrations. The
acronym  “GND” is common dlang for “girl next door.” See, eg., Urban Dictionary, “GND,”
http://www.urbandictionary.com/define.php?term=gnd (screenshot attached) (defining “gnd” as “guy slang for a cute, sweet, innocent, young
looking female,” “[m]uch like the neighborhood girl (“next door”) you grew up with when you were akid). PLAYBOY and itsiconic RABBIT
HEAD DESIGN have been associated with the phrase “girl next door” since PLAYBOY’s inception in 1953. See, e.g., Joan Acocella, The
Girls Next Door: Life in the Centerfold, The New Yorker (Mar. 20, 2006), http://www.newyorker.com/magazine/2006/03/20/the-girls-next-
door-2 (describing the association with the phrase “girl next door” and Hugh Hefner's vision of Playboy throughout the decades since its
founding in 1953). The phrase “girl next door” has become so closely associated with PLAYBOY that the Applicant has registered and
maintained Registration No. 3704353 (THE GIRLS NEXT DOOR in Class 41), and Registration No. 3332339 (THE GIRLS NEXT DOOR in
Class 16) since 2009, and 2007 respectively. Asaresult, the use of the letter's “G,” “N,” and “D” by the cited registrations do not invoke
similar imagesin the mind of the average consumer.

For the reasons stated above, the visual differences between the Applicant’s mark and the cited registrations invoke and the vastly different
images they invoke demonstrate that any possibility of confusion is merely theoretical.

2. NoLikelihood of Confusion Exists between Applicant’sand Registrant’s Services as They are Not Related or Marketed in a
Way that Would Confuse Consumer’sasto Their Source

PLAYBOY’s services and those of the cited registrations are not related as to cause confusion. “[I]f the goods or services in question are not
related or marketed in such a way that they would be encountered by the same persons in situation that would create the incorrect assumption
that they originate from the same source, then, even if the marks are identical, confusion is not likely.” See TMEP § 1207(a)(ii) (citing Coach
Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1371 (Fed. Cir. 2012)); see, e.g., Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238, 73
U.S.P.Q.2d 1350 (Fed. Cir. 2004) (finding cooking classes and kitchen textiles not related); Local Trademarks, Inc. v. Handy Boys Inc., 16
U.S.P.Q.2d 1156 (T.T.A.B. 1990) (LITTLE PLUMBER for liquid drain opener held not confusingly similar to LITTLE PLUMBER and design
for advertising services, namely the formulation and preparation of advertising copy and literature in the plumbing field); Quartz Radiation
Corp. v. Comm/Scope Co., 1 U.S.P.Q.2d 1668 (T.T.A.B. 1986) (finding QR for coaxial cable held not confusingly similar to QR for various
products (e.g., lamps, tubes) related to the photocopying field); see also Mushroom Makers, Inc. v. R.G. Barry Corp., 580 F.2d 44, 47 (2d Cir.
1978), cert. denied, 439 U.S. 1116 (1979). Here, the services associated with PLAYBOY’s mark and the cited registrations are not related or



marketed in away that would cause alikelihood of confusion.

Although PLAYBOY’s mark and the cited registrations are in class 41, their services vary greatly. PLAYBOY's services focus on video
gaming, and events associated with video gaming whereas the service description of the cited registrations make no mention of video games.
PLAYBOY’s mark is for “ Entertainment services, namely, providing online video games; Entertainment services, namely, providing
temporary use of non-downloadable video games; Production of video and computer game software; Providing a website through which
people locate information about tournaments, events, and competitions in the video game field; Entertainment services, namely, conducting
contests; Arranging and conducting nightclub entertainment events; Arranging and conducting special events for social entertainment
purposes; Arranging, organizing, conducting and hosting social entertainment events; Entertainment services, namely, a continuing program
about the gaming industry accessible by means video, web-based applications, mobile phone applications, and computer networks.” In
contrast, the cited registrations are for “ Provision of Internet website featuring news and information relating to current affairs, sports and
entertainment.” As aresult, it is unlikely that consumers utilizing PLAYBOY'’s video gaming services will be confused as to their source and
believe that the goods are offered by the cited registrations.

As the Examiner noted, “entertainment as a field of information is incredibly broad,” and video games can be viewed as a form of
entertainment. However, many other activities, can also be viewed as forms of entertainment. See, e.g., “Entertainment,” Marriam-Webster
Online, https://www.merriam-webster.com/dictionary/entertainment (defining entertainment as any “amusement or diversion”) (screenshot
attached). As a result, by definition, horseback riding, lawn bowling, waterskiing, getting a manicure, shopping, and an infinite number of
activities could also fall under the entertainment category. Likewise, as the Examiner also noted, nightclubs can be considered an entertainment
venue, but by definition, so too could nail salons, shopping malls, and many other unrelated locations. Interpreting “entertainment” so broadly
could prevent companies from entering the marketplace, and could prohibit competition due to a merely theoretical possibility of confusion with
the cited registrations.

Moreover, as the Federal Circuit has held, the proper analysis when reviewing relatedness of the goods for marks in the software and computer
services industry is the “relatedness in the fields for which the goods are created, rather than the media format in which they are delivered.” See
M2 Software, Inc. v. Commc'ns, Inc., 450 F.3d 1378 (Fed. Cir. 2006). “‘[T]he fact that both parties provide computer programs does not
establish a relationship between the goods or services, such that consumerswould believe that all computer software programs emanate from the
same source simply because they are sold under similar marks.”” See M2 Software, Inc., 450 F.3d at 1383 (quoting Elec. Data Sys. Corp. v.
Edsa Micro Corp., 23 U.S.P.Q.2d 1460, 1463 (T.T.A.B. 1992)). Here, while the marks may be used in connection with computer services, the
nature of the marks subject matter is vastly different. The cited registration exclusively utilizes the mark in connection with the news field, with
an emphasis on political news. See, eg., http://www.gnd.com/categories/entertainment.php (depicting the cited registrations website
entertainment webpage consisting of articles involving political scandals). In contrast, PLAYBOY uses its mark in connection with video
gaming. Inthe blog examples that the Examiner has provided, the “entertainment” information that the cited websites describe concern the
exact same subject matter as their trademarked counterpart. See, e.g., http://www.draislv.com/, and http://www.draislv.com/blog/ (both focusing
on music and concerts); http://blog.ubi.com/ and https://www.ubisoft.com/en-US/ (both focusing on video gaming). In this case, the subject
matter of PLAYBOY'’s services, and the cited registrations are not the same and are therefore not similarly comparabl e as the websites cited by
the Examiner. Just as the average consumer can easily differentiate between a video game and political news, the average consumer can easily
tell the difference between PLAYBOY's services, and the cited registrations.

Further, in order to access PLAYBOY's services under its GND Mark, they must consumers must access them through www.playboy.com, a
different channel of distribution than the cited registrations services. The cited registration’s services are not available on www.playboy.com,
but instead are available through atotally separate website -http://www.gnd.com/. As aresult, any likelihood of confusion is de minimis.

3. Applicant’s Customersare Likely To Exercise a High Degree of Care and Sophistication when Selecting Video Gaming Content

Consumers are unlikely to be confused between PLAYBOY's services and those of the cited registrations, asthe consumer is likely to exercisea
high degree of care when selecting Applicant’'s services. To the extent that a customer is likely to exercise a high degree of care and/or
sophistication when selecting goods or services, the less chance that confusion, mistake, or deception will occur between two or more competing
marks. See also TCPIP Holding Co. v. Haar Commc'n, Inc., 244 F.3d 88, 102 (2d Cir. 2001) ("The more sophisticated the consumers, the less
likely they are to be mided by similarity in marks."); Cadbury Beverages, Inc. v. Cott Corp., 73 F.3d 474, 480 (2d Cir. 1996) ("The
sophistication factor recognizes that the likelihood of confusion between the products at issue dependsin part on the sophistication of the relevant
purchasers."). Furthermore, the degree of care factor plays a significant role in minimizing potential confusion where the subject goods fail to
constitute “impulse” goods. See, e.g., Astra Pharm. Prods. Inc. v. Beckman Instruments, Inc., 718 F.2d 1201, 1206 (1st Cir. 1983) (finding that
blood analyzersthat cost between $35,000 to $60,000 require careful consideration likely to result in added consumer scrutiny and examination).
Here, the consumers of video gaming content and PLAYBOY's services are more sophisticated than the ordinary consumer. See, e.g., Ashley
Rodriguez, How to Reach Gamers — an Affluent, Young and Fast-Growing Consumer Base, Advertising Age (Aug. 4, 2015),
http://adage.com/article/cmo-strategy/reach-gamers-af fl uent-young-fast-growing-consumer-base/299764/ (describing consumers of video came
content as “incredibly different” from sport consumers, “passionate,” and “very smart”). As a result, consumers are unlikely to confuse the
cited registrations.

Even using aleast knowledgeable general consumer standard, it is unlikely source confusionis likely to take place. Where PLAYBOY’s
mark carries no express or implied association with the cited registrations, and identifies awholly distinct set of goods, consumers should easily



be able to differentiate PLAYBOY’s mark as a unique source identifier. Furthermore the lack of association between the marks reinforces the
likelihood that the existence of PLAYBOY's mark is unlikely to cause any negative impact to the prior registrations.

For the foregoing reasons, Applicant asserts that confusion is not likely to result, and therefore, requests that the refusal to register be
withdrawn.
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SIGNATURE(S)

Request for Reconsideration Signature
Signature: /kr/  Date: 07/28/2017
Signatory's Name: Kristen Ruisi
Signatory's Position: Attorney of Record

Signatory's Phone Number: 2125030559

The signatory has confirmed that he/sheis an attorney who is a member in good standing of the bar of the highest court of aU.S. state, which
includes the District of Columbia, Puerto Rico, and other federal territories and possessions; and he/she is currently the owner's’holder's attorney
or an associate thereof; and to the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian attorney/agent
not currently associated with his’her company/firm previously represented the owner/holder in this matter: (1) the owner/holder hasfiled or is
concurrently filing a signed revocation of or substitute power of attorney with the USPTO; (2) the USPTO has granted the request of the prior
representative to withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the owner's’holder's
appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing him/her as an associate attorney in this matter.

The applicant isfiling a Notice of Appeal in conjunction with this Request for Reconsideration.

Serial Number: 86745640

Internet Transmission Date: Fri Jul 28 14:17:24 EDT 2017

TEAS Stamp: USPTO/RFR-X XX . XX . XXX.XXX-201707281417248
02008-86745640-510c893a4fc17a506bde587el
94038be6d3cc962764b544c2b39953h39ac8985f
4-N/A-N/A-20170728141245178275
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yited States of Yup,

WUnited States Patent andy Trabemark Office I[‘?

Reg. No. 4,858,922 GOLD-N-DIAMONDS, INC. (GEORGIA CORPORATION)
. 250 SPRING STREET NW SULTE 6E320
Registered Nov, 24, 2015 ATLANTA, GA 30303

Int. Cl.: 35 FOR: ON-LINE WHOLESALE STORE SERVICES FEATURING JEWELRY; WHOLESALR
STORE SERVICES FEATURING JEWELRY, IN CLASS 35 (U.S. CLS. 100, 101 AND 102).

SERVICE MARK FIRST USE 1-1-2000; IN COMMERCE 1-1-2000.

PRINCIPAL REGISTER OWNER OF U.S, REG. NO. 3,100,652,
THE MARK CONSISTS OF THE INITIALS *GND" IN CAPITAL LETTERS WITH THE "N"
APPEARING TALLER THAN THE "G" AND "D", A CUT DIAMOND IMAGE 18 PCSITIONED
DIRECTLY ABOUT THE "N",
SER. NO. 86-599,211, FILED 4-16-2015.

RONALD MCMORROW, EXAMINING ATTORNEY

Fricteet, & Lo

Director of the United States
Patent and Trademark Office






Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 3,100,652
Registered June 6, 2006

SERVICE MARK
PRINCIPAL REGISTER

GOLD-N-DIAMONDS INC. (GEORGIA COR-
PORATION)

250 SPRING STREET NW, SUITE 6E-320
ATLANTA, GA 30303

FOR; WHOLESALE STORE SERVICES FEATUR-
ING JEWELRY, IN CLASS 35 (1.8, CLS. 106, 101 AND
102).

FIRST USE 6-17-2005; IN COMMERCE &-17-2005.

Jewelry Super Centet

NO CLAIM IS MADE TO THE BXCLUSIVE
RIGHT TO USE JEWELRY SUPER CENTER, APART
FROM THE MARK AS SHOWN.

THE MARK CONSISTS OF AN OVAL WITH THE
WORDS GND JEWELRY SUPER CENTER INSIDE
AND A DESIGN OF A DIAMOND AFPEARING AT
THE TOP OF THE LETTER N.

SER. NO. 78-654,739, FILED 6-20-2005.

GISELLE AGOSTO, EXAMINING ATTORNEY






f@ﬂm"ﬁ States of Jpyp

r ”
Wnitelr States Patent andy Trademark Office [[‘?

Reg. No. 4,052,696
Registered Nov, §, 2011
Int. CL: 42

SERVICE MARK
PRINCIPAL REGISTER

Director of he United States Patent und Trademark Office

GROUND LAB LLC (NEW YORK LIMITED LIABILITY COMPANY)
26-12 BOROUGH L.
QUEENS,NY 11377

FOR: RESEARCH AND DEVELOPMENT OF TECHNOLOGY IN THE FIELD OF CONSER-
VATION, SOCIAL CHALLENGES, RENEWABLE ENERGY, HUMANITARIAN TECHNOLO-
GIES, EMERGENCY RELIEF, TRACKING AND LOGISTICS, INTERACTION DESIGN, IN
CLASS 42 (U.8. CLS. 100 AND 101).

FIRST USE 12-1-2010, IN COMMERCE 12-1-2010.

THE MARK CONSISTS OF A SINGLE LINE CIRCLE BROKEN BY AN INTERIOR SYMBOL
FOR THE "GND" ELECTRICAL SIGN, COMPOSED OF THREE PARALLEL RECTANGLES
AND ONE TOP ATTACHED RECTANGLE,

SER. NO. 85-284,646, FILED 4-2-2011.

REGINA DRUMMOND, EXAMINING ATTORNEY






From: TMOfficialNotices@USPTO.GOV

Sent: Tuesday, August 23, 2016 00:34 AM

To: nytmdocketing@venable.com

Ce: ksruisi@venable.com ;. mballard@venable.com

Subject: Official USPTO Notice of Publication Confirmation: U.S. Trademark SN 86745628: GND (Stylized/Design): Docket/Reference No. 28468

TRADEMARK OFFICIAL GAZETTE PUBLICATION CONFIRMATION

U.S. Serial Number: 86745629

Mark: GND (Stylized/Design)

International Class(es): 009

Owner: PLAYBOY ENTERPRISES INTERNATIONAL, INC
Docket/Reference Number: 28468

The mark identified above has been published in the Trademark Official Gazette (TMOG) on Aug 23, 20186.
To Review the Mark in the TMOG:

Click on the following link or paste the URL into an internet browse

On the publication date or shortly thereafter, the applicant should ¢=--% " =--f-r o+ - fmdomme sl 2l o2 - - - o - e TMOG for accuracy. I any information is incorrect due to
USPTQO error, the applicant should immediately email the requeste: For applicant corrections or amendments after publication,
please file a post publication amendment using the form available ¢ ‘ormation akout this notice, please contact the Trademark

Assistance Center at 1-800-786-9199.
Significance of Publication for Opposition:

*  Any party who believes it will be damaged by the registration of the mark may file a notice of oppaosition (or extension of time therefor) with the Trademark Trial and Appeal
Board. If no party files an opposition or extension request within thirty (30) days after the publication date, then eleven {11) weeks after the publication date a notice of
allowance (NOA) should issue. (Note: The applicant must file a complete Statement of Use or Extension Request with the required fees within six (6) months after the
NOA issues to avoid abandonment of the application.)

To check the status of the application, go t r contact the Trademark

Assistance Center at 1-800-786-9199. Ple ,, . . o -

NOTE: This notice will only become available on-line the next business















Amazon.com: PlayStation 3 Dualshock 3 Wireless Controller (Black): Artist Not Provide... Page 1 of 7

NEW & INTERESTING FINDS ON AMAZON ]

- Off-to-college checklist

EN E il
d - Account&Lists v  Orders  Try Prime = -\—,’Cart

g3l Khax 3607 | Actessorios " Vidial Really . Tradeln  Desls - Best Sl:ellers' -

Geta 510 credit

far your fisse céordar with Alaxd

Leam more.»

Videa Games » PlayStation 3 ? Ac » Controllers [
Earn an Amazon Gift Card for this item

PlayStation 3 Dualshock 3 Wiré.lré‘srs Con ollerlj I T o far $1712 Lo 4
(B{ack) Sony
*

4,047 custormer rev e ail (uestions

$5099

.. & FREE Shipping. Details

I Gét it for less with trade-in. See haw much you'll save,

]

® Buy new’:$59%

C Buy used ; $45%

LI include 4-Year Protection for $9.92
LI inciude 3-Year Protection for $6.57

Platform: PlayStatl_on 3

In stock on August 2, 2017,
S N Order It now.".,

<= Sld by Deal Seurce Network and Fulfilled by Amazon. Git-wrep
e '_: B avallable. - ) o

[ ¥es; | want FREE Two-Day Shipping with Amazon Prime
Qty: | Turn on 1-click ordering

Ship to: essex, 21221 v

Other Sellers on Amazon: 12 used & new from $37.41

Add to List

share M ] &7 1K+ Shares
About the product ®

» The anly Bluetooth controller for the PS3 system;

« Hours of comfortable game play with erganomically designed grips;

+ Feel every hit, crash, and explosion with hand-vibrating DUALSHOCK response
- Truly intuitive game play through the moftion sensing SIXAXIS technology;

= Play wirelessly with up to seven friends;

Get a $10 credit with Alexa, "Alexa, rearder coffee.
Ask Alexa to ordar an ltem you have previousily purchased
from Amazon.com Learn more

Frequently bought together
Total price: $73.96

iAdddlithreeto Cart

‘Add all three to List

i Oneof these ltems ships sconer than the sther. Shaw details

[ This ttem: PlayStation 3 Dualshock 3 Wireless Controller (Black) by Sony PlayStation 3 $59.99
[A Insten Bual Charging Back Stand Docking Station with LED tight Indicator Compatible with Sony... by INSTEN PlayStation 3 $12.99

https://www.amazon.com/Play Station-Dualshock-Wireless-Controller-Black/dp/BO015AA....  7/26/2017






Amazon.com: PlayStation 3 Dualshock 3 Wireless Controller (Black): Artist Not Provide... Page 3 of 7

View larger.
Product information

ASIN L . BODISAARY Warranty & Support
Rel_ea.se d.ate. g : :: '_ : ; . g April 4, 2008 Product Warranty: For warranty information about this predudt, please click here [PDF |
Customer Reviews .~ ", " . - C YrdrdedrsT v 4,047 customer Feedback

N IEV‘EWS 0 it B o 51 e LB R AR £ N € 1 8 e AL S, i S T1£18 002 S - e tea

4.1 cutof & stars If you are a seller for this product, would you like to suggest updatas through seller
B s rt?
Best Sellers Rank - . suppo
S ] #5842 In Video Games (See Top 100 in Would you like to tell us about a lower price?

Video Games)

#4in Video Games > PlayStation 3 >
Accassories > Controllers

#369 [n Video Games > Accessotes

Pricing . - - Tha sirkethrough price is tha List Price.
Savings reprasents a discount off tha
. List Price.
Product Dimensions Co 6.3 x 2.4 x 3.9 inches; 11.2 ounces
Media: Accessory
Domestic Shipping CGurrantly, item can be shipped only

within the U.S. and to APO/FPO
addresses. For APQ/FPO shipments,
pleasa check with the manufacturer
regarding warranty and support lssues.

This itam is nof efigible for international

Internét!onalshippkng ‘
’ shipping. Leam Mers

Related Video Sharts

How to Reset a P53
Controller

Classic Game Room - H ! How to Clean Your PS3 ! CGR Undertow - SC-1 Does the PlayStation 4
PS3 DUALSHOCK 3 Controller i WIRELESS SPORTS Support the

!
!
|

Sponsored products related to this item (What's this?)

https://www.amazon.com/PlayStation-Dualshock-Wireless-Controller-Black/dp/BO0T5AA...  7/26/2017



Amazon.com; PlayStation 3 Dualshock 3 Wireless Controller {(Black):

Artist Not Provide... Page4 of 7

AmazonBasics High- PC Game Controller, Quguan Wireless Wireless Controller for
Speed HDMI Cable -6 BEBONCOOL P$3 Controller for Xbox 360, Ps3,Double Shack Sixaxis
Feet (Latest Standard) Controller, Wired Game PS3, PC and Android Remote Gamepad for
Trfrdrdedr 11,953 Controller Gamepad... Device Vibration Shock,., PlayStation 3
$6.99 vprime HririreTyT 15 $25.00 trirtréri 4

$18.99 vprime $13.98 Jprime

LuctdSound LS40 HBetterTech PS3

Premium Wireless Controller 2 Pack
Gaming Headset, DTS Wireless Bluetoott
Headphone:X 7.1... Axis Controllers...
FrirfrdrTr 116 whitrd
£199.99 sprime $21.99 yprime

Ad feedback [

SHOPBOP
Exclusive Styles

SHOP NOW

Customer Questions & Answers

See questions and answers

Customer reviews
fedr ity 4,047

4.1 out of 5 stars

Sstar : 65% Share your thoughts with other customers
dstar § . . 12%
Xstar ! 6%

] i
2star ) i A%
7 star | i 13%

See all verifled purchase reviews »

Top customier reviews

B AT T e wary of fakes!
By Elizabath Casillas on January 7, 2015
Verified Purchase

1 purchased this from the seller GP&Assoclates. It is not an official Sony cantroller. |t looks aimost identical to the real
thing, but the product sticker on the back is not the correct label, and the model number is not correct either, [‘ve taken
apart both this controller and a genuine Dualshock 3 controller, and the innards are vastly different as well. f'va been
severely dissapointed, so please be careful which company you purchase this controller from. The model numbar shoutd
be CECHZC2U, whereas this one is CECHZC2H

r
I
r
i
b
i
i
i
t
1
|
|
1
{
i

. Waky T21 LED LCD Portable Projector, Muitimed |
A sy 105 i
¢ $112.97 v Prime

Advertisament

Customer images

See all customer Images

https:/fwww.amazon.com/PlayStation-Dualshock-Wireless-Controller-Black/dp/B0015AA...  7/26/2017
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Look for si

ilar items by category

« Video Games > PlayStation 3 > Accessories > Controllers

PS3 DualShock 3
Cortroller | Red

Sony
HEsTTr 6e
PlayStation 3

15 offers from $25.52

SHOPBOP E’g‘;‘;‘,g‘;’e

Ad feedback 3

Pages with related products, See and discover other items: videa cansole system, wiraless controllers, sony black friday, ps accessories, remote control for entertainment system, ps

controiler for pc

Get to Know Us
re
About A Uil

Investar Relalions

Servicas

Make Money with Us
Sell on Amazon
Sell your § n Amazon
Selt on Amazon Business
Sell Your Apps on Amazon

1 Affiliate

Your Products

with Us

Become an Amazon Vendor

Sell You seription on Amazon

» Seeal

amazon

Conditions Privacy Nol

Back to top

Amazon Payment Products

@ Eoglish

e Biands

Let Us Help You
Your nt

Your Ord

Shipping Rates & Policies
Amazon Prime

Returs Replacements

Amazon Video Direct

bttps://www.amazon.com/Play Station-Dualshock-Wireless-Controller-Black/dp/B0015AA...  7/26/2017









Xbox Design Lab Page 2 of 5

My Gallery
 Pick up where you left off.

GO TO MY GALLERY >

Cdm_m_uhity gallery

e .Ge’:t_'_ins.pir_ed'by'_.v_v'hét‘ other people are making, .

U VIEW GALLERY S

https://xboxdesignlab.xbox.com/en-us/?rte=1 | 7/26/2017
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https://xboxdesignlab.xbox.com/en-us/?rtc=1 7/26/2017
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. Getstarted

Seé where i'nspi'ration takes you with more than 1 billion possible color
L T combinations. | :

DESIGN YOURS 5

Features and specifications

. o B TR Bluetooth® Use requires Windows 10. For -

~+.+ For Xbox Onie and Windows 7/8.1/10 use without Bluetooth® on Windows 7, 8.1,

' ' ' or 10; a USB cable or Xbox Wireless Adapter -
is required (each sold separately). Goto .~
xbox.com/xboxone/controller-OS for more-
information about using this controller and

" " other accessories on each platform. Windows

« Remap buttons through the Xbox . drivers available at xbox.com/xboxone/PC-

' : controller; storage required. ISP fees apply.

» Up to 40-foot range with Xbox One s

Feathes Bluetooth® for 'easy wireless:
gaming on Windows 10 devices

Accessories app

hitps://xboxdesignlab.xbox.com/en-us/?rte=1 7/26/2017









Amazon.com: Classic Sega Genesis 6-Button Controller: Video Games Page 1 of 6

) EN Hello. Sign in
Deparitments ~ A com  Today's De egistry  S& & - Account & Lists ~ Orders  Try Prime ~

“"Video Games .~ PS47 " XboxOnm* | Swichv . Willlv. - PC* 3Pa¥ . PS3v.’ Xhox380= - Accessories™

Geta 10 credit

far your firse rearder with Alaia

Learn more

* Retro Gaming & Microcor

Classic Sega Genesis 6-Bu
dr g ? ustomar

Earn an Amazon Gift Card for ¢
Trade in yours for $2.87  Learn Mare

$298

+$3.99 shipping

PI

Get .it for less with trade-in. See HOW Imucﬁ you'll save,

Buy new: $2%

Platform: Sega Genesis
In Stock.
Ships from and sold by Innovations Inc..

Get it; 25 50001 35 Aug, 1-4
when you choose Standard at checkout.

Qty: i1 Turn on 1-click ordering

Ship to: Select M shipping address; * -

Other Sellars on Amazen: 4 used & new from $2,98

Add to List o ! k

share (A ] & @

About the product Geta $10 credlt with Alexa, "Alexa, reorder toffee,*
Ask Alexa ta order an item you have previously purchased

« Features all & controller buttons (A, B, C, X, Y, Z), Start, & D-pad, from Amazon,.com Learn more

- Useit to play your classic games from the comfort of your own living room
- Compatible with all Sega Genesis systems

Frequently bought together
Total price: $7.97

ihdd.bothita Cart

Add both to List

§ These items are shipped from and sold by diffarent sellers, Show detafls

4 This item: Classic Sega Genesis 5-Button Controller by Gran Sega Genesis $2.98
[ Sega Genesls 2 & 3 Standard AV Cable (Bulk Packaging) $4.99

Customers who bought this item also bought Page 1 of 15

https://www.amazon.com/Classic-6-Button-Controller-Not-Machine-Specific/dp/BO02HP1... 7/26/2017












Amazon.com: Classic Sega Genesis 6-Button Controller: Video Games

Also the directional button keeps falling off after just the first use. You have to slip it back on to the small fixture, But
honestly, I'm probably the only one buying, and still using my original sega console. just glad to have another controller,

Comment | ©One person found this helpful. Was this review helpful to you? Report abuse

Yo7 7757 Noisy Cricket

By R. P. Jesus on June 22, 2011

verified Purchase

This controller is miniature. | feel like I'm gonna break this damn thing. Even the controller plug almost feels too smatl to
It Inside the Genesis (it sort of sticks out). All the buttons wobble around on it too. !t makes a loud rattling nofse when
you shake it, like something is trapped inside.

Report abuse

2comments | 18 people found this helpful. Was this review helpful to you

Fedrdr iT Light welght, seem Flimsy but they WORKIIT

By Alex W on December 12, 2013

Verifled Purchase

The controller itself is light weight and seems cheap, but I've bought four altogether and only one has broken. 1 play NBA
Jam among other games, but m 260ibs and mash the buttens hard, sa for 5 bucks and some change | didn't really
expect to get gotd that would never break. The other 3 controllers seems to be working fine and so I'm thinking it could
have just been an rare event (gotta reatize you can buy a Ferrari and stfll have problems) so 1 like these a lot They are
cheap in cost and they allow me to play my Sega once again. So overall I'm happy with these, (NOTE: I did NoT try and
return the item or contact the seller, | figured that only one broke and it was probably my fault, so i place no blame on
them, the controllers came fast and In working condition.) | would buy more controllers from this seller and suggest it to
ather peaple looking for a cheap controller that will aliow to yeu enjoy the games that will always be awesome. So its
very light weight but works for what its made for, and priced nicely for what you get,

Comment | Was this review helpful to you? No | Report abuse

See all verified purchase reviews (newast first) +

Write a customer Feview

Customers who viewed this item also viewed

Hyperkin "GNG" Premium AFUNTA 6-Button SENHAI Controller Kit for Sega Genesls Game

Controller for Genesis Controller for Sega Classic  Sega Genesis, 2 Pack Controller Model #1650
Hyperkin Genesis [2 pes) 6-Button Controller for Sega

Frifvakirdr 230 S dreys 166 Classic Sega Genesisand...  ¥¥T¥r oy 85

Sega Genesis $8.99 yprime Tevivr T 20 Sega Genesis

$9.56 wprime $9.99 sprime 47 offers from $8.99

Retro Link Sega Genesis
Classic USB Controller for
PC and Mac

Retro-Link

TelrEnTiT 83
Windows Vista / XP, Mac
$11.88 yprime

Look for similar items by category

+ Videc Games > Retro Gaming & Microconsoles > Sega Genesis > Accesserles

Hyperkin "GNE" Premium
Genesis USA Cantrotler for

PC/ Mac

Hyperkin

HrEETr 14
Windows Vista / XP, Mac
$16.64 sprime

Page 5 of 6

https://www.amazon.com/Classic-6-Button-Controller-Not-Machine-Specific/dp/B002HP1... 7/26/2017
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EAST DANE

o~ surfup your summgr Style: F"Eﬁﬁ,"p':;},ﬁ“i
: : Adfeadbad(d

Pages with related products, See and discover other items: genesis 3

Back 1o top

Get to Know Us Make Money with Us Amazon Payment Products Let Us Help You
areers Sell on Amazon Amazon Rewards Vi gnature Cards Your
Sell Your Services on Amazon Amazon.com Stare Your Orders
on Amazon Bu Amazon.com Corpoiate it Line Shigping Rates & Pe
Sell Your Apps on Amazan hop with Points A N Prime
Become an Affifiate Credit Card Markastplace Returns & Replacemenls
Your Products i} Balance fi Content and Devices

Amazon Currency Converter

amazon

o

Home
Far
M

fud
[t

fFUse  Privacy Notj

https://www.amazon.com/Classic-6-Button-Controller-Not-Machine-Specific/dp/B0O02HP1... 7/26/2017



Urban Dictionary: gnd Page 1 ot 6

| picTionary I
Type any word... (fadd.ghy. ddu

TOP DEFINITION

50dc926d011f6845&sggrce=tbx—300&lng=en~US&url=http%3A%2F%2 Fgnd.urbanup.com%
2F2024124&title=Urban+Dictionary%3A+tgnd&s=twitter)
f (http://www.addthis.com/bookmark.php?v=300&winname=addthis&pub=ra-

50d¢926d011{68458s0urce=tbx-300&Ing=en-US&uri=htt p%3A%2F%2Fgnd.urbanup.com%

2F2024124&title=Urban+Dictionary%3At+gnd&s=facebook
://www.addthis.com/bookmark. php?v=300&winname=addthis&pub=ra-

o :
50dc926d011f6845&source=tbx-300&Ing=en-USs&uri=http%3A%2F%2Fgnd.urbanup.com%
%3A+gnd

2F2024124&4itle=Urban+Dictiona
gnd (/define.php?term=gnd)

"girl {{define.php?term=girl} next door"
A guy slang for a cute, sweet {/define.php?term=sweet), innocent, young looking female

"Much like the neighborhood girl{"next door")you grew up with when you were a kid {/define.php?
term=kid)"

"she's definitely (/define, phpterm=definitely} gnd with a nasty (/define.php?term=a%20nasty) side
define.php?term=side})!"

#girl next door (/tags.php?tap=girl%20next%20door) #cute (/tags.php?tag=cute) #sweet (/tags.php?

tag=sweet) #innocent {/ta hp?tag=innocent) #young (/tags.php?tag=youn

by Berrington {/author,php?author=Berrington) October 10, 2006
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Hug}J Hefner 'warking at bis mansion in C}Ji(.‘ﬂgo, Illz'nois, 1966. Photograph by Burt Glinn / Magnum

ugh Hefner, the founder and editor-in-chief of Playboy, always said that

his ideal for the magazine’s famous Playmate of the Month, the woman
in the centerfold photo, was “the girl next door with her clothes off.” In other
words, he was trying to take his readers back to a time before their first sexual
experience, a time when they still liked their stuffed bear and thought that a
naked woman might be something like that. Taschen has just published “The
Playmate Book: Six Decades of Centerfolds” ($39.99), by Gretchen Edgren, a
contributing editor to Playéoy, and the book is a testament to Hefner’s fidelity
to his vision. Six hundred and thirteen women are represented, but there is
one basic model. On top is the face of Shirley Temple; below is the body of
Jayne Mansfield, Playboy was launched in 1953, and this female image
managed to draw, simultaneously, on two opposing trends that have since
come to dominate American mass culture: on the one hand, our country’s idea
of its Huck Finn innocence; on the other, the enthusiastic lewdness of our
advertising and entertainment. We are now accustomed to seeing the two
tendencies combined—witness Britney Spears—but when Hefner was a young
man they still seemed like opposites. Hence the surprise and the popularity of
Playboy. The magazine proposed that wanton sex, sex for sex’s sake, was

wholesome, good for you: a novel idea in the nineteen-fifties.

When Hefner started out, he couldn’t afford to commission centerfold photos,
nor did he know any women who would take their clothes off at his bidding.
So he bought girlie pictures from a local calendar company, and he chose well.
In his first issue, he ran a nude photograph that Marilyn Monroe, famous by
1953, had posed for in 1949, when she was not famous, and needed money. It
made the first issue a hit. Within a year, Playboy was able to afford its own
photography, at which point the calendar girls were swept aside in favor of the
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photogfapher as th‘ey' are cliinbi'ng' out of the bath or g‘etti'ng dressed. Several
have on regulation-issue white underpants, up to the waist; one wears Mary

Janes.

A decade later, the innocence has become less innocent, more self-aware—in a
word, sixties. Now we get racial equality. (The first African-American
Playmate appeared in 1965.) We get the great outdoors: Playmates taking
sunbaths, unpacking picnics, hoisting their innocent bottoms into hammocks.
Above all, we get youth. In January of 1958, the magazine had published a
centerfold of a sixteen-year-old gitl, with the result that Hefner was hauled
into court for contributing to the delinquency of a minor. (The case was
dismissed. Miss January had written permission from her mother.) After that,
he made a rule that Playboy would never again publish a photograph of an
unclothed woman under eighteen, but in the following years he did everything
in his power to make the centerfold models look like jailbait. Two of the
sixties Playmates have pigtails, tied with bows. One is reading the funny
papers. Most of them have chubby cheeks, and flash us sweet smiles. At the
same time, many of these nice little girls are fantastically large-breasted.
Strange to say, this top-loading often makes them appear more childlike. The
breasts are smooth and round and pink; they look like balloons or beach balls.
The girl seems delighted to have them, as if they had just been delivered by
Santa Claus.

Now and then over the years, Hefner experimented with small- or smallish-
breasted Playmates. In late 1960, he had a serious fit of restraint: Joni Mattis,
Miss November of that year, is posed in such a way as to cover not just her
chest but most of her bottom. According to “The Playmate Book,” this
centerfold was the least popular that the magazine ever published. Mattis
received exactly one letter, from a clergyman advising her to find another line
of work. By contrast, DeDe Lind, Miss August 1967, who looks to be about
thirteen, and who displays, together with a big yellow hair ribbon, a pair of
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* “Thhe Playmate Book,” we are given the average measurements of the
Playmates from the sixties to the present: a modest 35-23-35. I don't believe
this. Or, if it’s true, there’s more to photography than I understand. In
response to the Playboy centerfolds, Esquire eliminated its own pinups, the
celebrated George Petty and Alberto Vargas drawings. In the words of Clay
Felker, an editor at Esquire at that time, “Playboy out-titted us.” Hefner then
had the field to himself. By the end of the sixties, one-fourth of all American

college men were buying his magazine every month.

n the nineteen-seventies, because of competition from the new and
I raunchier Penthouse, Playboy made the decision to show pubic hair, and
with this upping of the sexual ante a certain coldness set in. Now the makeup
becomes very heavy, causing the women, who already looked alike, to seem as
if they were clones. (If the book’s text didn't tell us that Miss June 1971 was
Japanese-American, we would never guess it.) The setting also becomes
sleeker. Hefner said from the beginning that he was not producing a girlie
magazine; Playboy was a “life style” magazine, of which sex was only a part. He
was put off by the men’s magazines of his youth, with their emphasis on riding
the rapids and fighting bears. Why did virility have to be proved outdoors?
Why couldn’t its kingdom be indoors? “We like our apartment,” he wrote in
his editorial for the first issue of Playboy. “We enjoy mixing up cocktails and
an hors d’oeuvre or two, putting a little mood music on the phonograph and
inviting in a female for a quiet discussion on Picasso, Nietzsche, jazz, sex.”
Whatever one may think of DeDe Lind’s interest in Nietzsche—or Hefner’s,
for that matter—this was the scenario he had in mind. He grew up in a
comfortless Chicago family. His father was an accountant, his mother a
Methodist disciplinarian. He has said that there was never any show of
affection in his house. One suspects that there was likewise little evidence of
jazz or hors d’oeuvres—pleasure for its own sake. Thhis is what he set out to
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In 1956, looking to raise the tone, Hefner hired Auguste Comte Spectorsky,
an East Coast sophisticate, as his editorial director, and Spectorsky brought in
fiction by Vladimir Nabokov, James Baldwin, and the like. But to the history
of journalism, and probably to the readers, too, Playboy’s fiction was far less
important than its interviews, inaugurated in 1962. Among the subjects were
Miles Davis, Peter Sellers, Bertrand Russell, Malcolm X, Billy Wilder,
Richard Burton, Jawaharlal Nehru, Jimmy Hoffa, Albert Schweitzer,
Nabokov, Jean Genet, Ingmar Bergman, Dick Gregory, Henry Miller, Cassius
Clay, and George Wallace, and that’s just for the first three years. The
questioning was long (seven to ten hours) and confrontational. Presumably for
that reason—and maybe, too, because this was a skin magazine and what the
hell—the subjects often said what they did not say clsewhere. As a result, their
words are still being quoted.

In 1959, with the money rolling in, Hefner bought a palatial house in Chicago
and spent four hundred thousand dollars, a fabulous sum in those days, on its
renovation. The magazine repeatedly ran photo features on this seventy-room
“Playboy Mansion”: the vast ballroom, presided over by two burnished suits of
medieval armor; the indoor swimming pool with a glass side, so that from
downstairs, on party nights (Friday and Sunday, without fail), you could watch
the other guests skinny-dipping; and, most important, Hefner’s bedroom, with
a round bed that could accommodate twelve. (He liked group sex.) The house
also had a girls’ dormitory, and after 1960, when Hefner’s corporation opened
the first of its Playboy clubs, in Chicago—there were eventually forty Playboy
clubs, casinos, and resort hotels in the United States and abroad—many of the
waitresses, the highly publicized Bunnies, lived there. Most of the women who
were being photographed for the centerfold also stayed at the Mansion.
Hefner says that during some years he was “involved” with maybe eleven out
of twelve months’ worth of Playmates.
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- with Oriental carpets and brocade upholstery. It’s very clear that the woman in

the photograph does not live there; she’s just staying the night. By this time,
the centerfold was flanked by a lot of auxiliary material. There was a bio of the
Playmate, its information no doubt heavily airbrushed. There was also a
“Playmate Data Sheet,” where the woman, in a sort of Catholic-schoolgirl
handwriting (which, curiously, was the same from month to month), listed her
goals in life, her favorite movies, and so on. There were also side photos, in
which, released from the master’s library, the Playmate is shown in more
natural situations—taking a shower, walking on the beach—and finally she
looks sexy. But in the centerfold she is stuck in the Ralph Lauren world of
Hefner’s imagining, and she looks as though she were thinking about how

much she’s going to be paid and whether, in consequence, she can get brocade

like that for her couch.

In the nineteen-eighties and thereafter, the artificiality only increased, as did
that of all American mass media. The most obvious change is in the body,
which has now been to the gym. Before, you could often see the Playmates
sucking in their stomachs. Now they don’t have to. The waist is nipped, the
bottom tidy, and the breasts are a thing of wonder. The first mention of a
“boob job” in “The Playmate Book” has to do with Miss April 1965, but, like
hair coloring, breast enlargement underwent a change of meaning, and hence
of design, in the seventies and eighties. At first, its purpose was to correct
nature, and fool people into thinking that this was what nature made. But over
time the augmented bosom became confessedly an artifice—a Ding an sich,
and proud of it. By the eighties, the Playmates’ breasts are not just huge. Many
are independent of the law of gravity; they point straight outward. One pair
seems to point upward. Other features look equally doctored. The pubic hair
becomes elegantly barbered—the women favor a Vandyke—or, in a few cases,
is removed altogether. This was part of an increased explicitness. With the
shrinking of the pubic hair, the labia majora become visible. From the
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whiff of lesbianism. In Mirjam and Karin van Breeschooten’s centerfold,

Mirjam is casually unlacing her twin’s teddy.

Much of the costuming is standard erotic wear: lace and leather. The poses,
too, are often traditional. Again and again, we see the full-frontal stance with
the déhanchement—said to have been discovered by the sculptor Polyclitus in
the fifth century B.C.—in which the body’s weight is shifted onto one leg,
thus creating two different, beautiful curves at the two sides of the waist. But,
not infrequently, the magazine——or Hefner, for he is said to have carefully
controlled all the centerfold shots—gets bored with these time-honored
arrangements and puts the women in poses that no one else ever dreamed of.
Isn’t it hurting Miss December 1966’s bottom, you think, to have it propped
on the edge of those piano keys? That stereo turntable that Miss January 2004
is splayed over: Is it a B. & O.? How much is the repairman going to charge?
Strangest of all are the scenarios in which the women are presented to us. Miss
December 1992 is our waitress at the diner. She wears a collar and cuffs, a
sporty little hat, red pumps, and nothing else. The magazine, in other words,
has ceased trying to imagine a situation in which a woman might conceivably
be naked; it has just come up with any situation—the girl might be receiving
the Nobel Prize—and then removed the clothes. How much irony is operating
here? I don’t know. Maybe none. In the introduction to “T'he Playmate Book,”
Hefner says that looking through these pages should be “not unlike visiting

your high school reunion.”

The models don’t seem to have shared his view. In a 2002 article in 7he New
York Review of Books, Janet Malcolm remarked on Irving Penn’s tendency to
crop the heads of his nudes: “There does not seem to be any way that a naked
person in front of a camera can fail to betray his or her sense of the . . .
inherent silliness or pathos of the situation. Whether the object of the exercise
is art photography or pornography, the model does not know what to do with
her face.” If Penn’s subjects were stymied, so were the Playmates, but of course
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~ snarled (“Come and get me, big boy”). Both secm equally fake.

hat did these women think of the job they were doing? For “The

Playmate Book,” Gretchen Edgren and her staff put a lot of questions
to the centerfold alumnae, and the women’s answers, though no doubt edited
with care, tell us a lot—above all, that for many of the models the centerfold
was simply a career move. “I didn’t come from money,” Kerri Kendall, Miss
September 1990, points out, and many of her sister Playmates would probably
say amen to that. When they were offered the centerfold, some were posing
for calendars; others were waitressing at Hooters or working in hair salons.
Several were single mothers. And though a few tell of having to change their
names so as not to embarrass the folks back home, others report that their
families urged them to seize this opportunity. Miss March 1968 got into
Playboy because her grandmother wrote to the magazine, “My granddaughter
is much better looking and much bustier than any of the girls you've been

shooting.”

The fee for a centerfold shoot was five hundred dollars in the fifties. Today, it
is twenty-five thousand dollars. That’s a lot of money. Miss December 1973
used her earnings to make the down payment on her parents’ house. But the
fee was only a start. What these women wanted, and hoped the centerfold
would get them, was a career in modelling or acting. Many went on to such
work, though not at the high end. The blond bombshell Anna Nicole Smith,
Miss May 1992, modelled for Guess jeans, but others are more likely to speak
of swimsuit or lingerie ads, and, especially, of beer ads. As for the Playmates’
acting history, the statement on Miss October 1999’s page—“On screen, Jodi’s
best known as Ramdar, the ‘Super Hot Giant Alien Chick’ from ‘Dude,
Where’s My Car’ "—more or less sums it up. But film jobs seem to have been
gravy. Miss July 1973 reports having appeared, presumably as a hostess, on
“every game show ever created by man.” Another says that she did “about a

hundred rock videos.” The lucky ones got roles in soap operas or sitcoms. Miss
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Marriage, of course, was another thing the Playmates had in mind, and several
of them landed rock musicians or professional athletes. Anna Nicole Smith
bagged an eighty-nine-year-old oil billionaire, J. Howard Marshall, and after
his death, the following year, became entangled in a long series of lawsuits
with his family over the estate—a joy to the tabloids. The case finally went to
the Supreme Court earlier this month. For her appearance, Smith wore a little
black dress and a big silver cross. The court’s decision will be rendered by the
end of June.

Not surprisingly, however, many of the Playmates, once they passed their
twenties, fell back into regular life. One is a dental hygienist for dogs and cats,
two are cops, one taught creative writing at the City University of New York.
Several have become artists. Miss September 1998 is a “traditional Aztec
dancer”; Judy Tyler, Miss January 1966, creates “Fronds by Judea—original art
from palm trees.” Miss July 1999 is making “hip-hop action sports videos”
with her boyfriend. “I want to be taken seriously,” she says, “because I intend
to be a good producer one day.” Quite a few of the ex-Playmates, in keeping
with the book’s insistent claim of normality, list their families as their sole and
beloved project. At the same time, the text is very forthcoming about how
many divorces these women have had, and how a number of them are no
longer eager to have a man in the house. Several Playmates have found God.
Debra Jo Fondren, the gorgeous Miss September 1977, who now does
temporary secretarial work, reports that she finally stopped participating in
Playboy promotions. There was “too much emphasis on sex,” she explains.

T oday—or, actually, by the eightiecs—one wonders whether sex, as it is
experienced by human beings, is still the point. The current centerfolds,
buck naked though they may be, communicate almost no suggestion of
anything. In Playboy pinups, one is not looking for the note of the divine that
one finds in the Venuses of ancient statuary, let alone for the pathos of
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‘Degas’s) can refute. But what is so bewildering about the later Playboy
centerfolds is their utter texturelessness: their lack of any question, any
traction, any grain of sand from which the sexual imagination could make a
pearl. Kenneth Clark, in his classic book “The Nude” (1956), repeatedly
compares a period’s nudes to its architecture. The Playmates of the past few
decades look to me like the “cereal box” buildings that went up on Sixth
Avenue in the sixties, those cold, shiny structures, with no niches, no
insets—no doors, it seemed. Likewise, the current Playmates seem to have no
point of entry. And wasn’t entry the idea?

Perhaps, despite the continuing girl-next-door protestations, the very
remoteness of these women is their attraction. Clark, in his book, speaks of
the “smoothed-out form and waxen surface” of the academic nudes of the
nineteenth century. Hefner’s latter-day nudes have the same look: the skin like
polished armor (and it is polished—a side photo of Miss June 1981 shows her
getting her hip sprayed with Formula 409); the golden light; the velvet
thickness of the paper. This is not so much sex, or a woman, as something

more like a well-buffed Maserati.

It is clearly appealing. Playboy sells about three million copies a month in the
United States. But three million is less than half of what the magazine’s
circulation was in the early seventies. Hefner has repeatedly portrayed himself
as a major force in the sexual revolution—he seems to think that he and Alfred
Kinsey were its prime movers—but eventually the revolution left him behind.
After “Debbie Does Dallas” or “1 Night in Paris”™—indeed, after Internet
pornography—who needs Miss December 2004, flashing her little heinie at us
from aboard a yacht? One might answer that some people prefer their sexual
materials soft-core. If so, they can turn to the new “lad” magazines, such as
Maxim and FHM, which show the women clothed (if barely) and, at the same
time, look more up-to-date than Playboy.
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brandy snifters and the attractive guest arriving for the night: did it ever exist?
Yes, as a fantasy. Now, however, it is the property of homosexuals. (A more
modern-looking avatar of the Playmates’ pneumatic breasts is Robert
Mapplethorpe’s Mr. 10 14.) Today, if you try to present yourself as a suave
middle-aged bachelor, people will assume you're gay. But though times have
changed, Hefner hasn’t. He has described Playboy as a projection of “the
wonderful world I dig,” and he has gone on innocently digging it no matter
what. In 1967, he moved the corporation’s offices into a thirty-seven-story
skyscraper—which, to the grief of the city fathers, beamed the name Playboy,
in bright lights, over Chicago’s skyline—but he almost never went to the
office. He stayed in the Mansion, and sent his employees memos. When a
face-to-face meeting was absolutely necessary, it was held at the Mansion. In
Russell Miller’s thorough and unadmiring book “Bunny: The Real Story of
Playboy” (1984), Robert Gutwillig, a vice-president of the corporation, says
that the purpose of these gatherings, as far as Hefner was concerned, was just
to let the editorial staff blow off steam, after which, he hoped, they'd go away
and leave him alone for another few months. According to Art Paul, the
magazine’s longtime art director, one of Hefner’s girlfriends would sometimes
call in the middle of the meeting, and then the boss excused himself: “We'd sit
there waiting for him while he got laid.” Frequently, however, what he wanted
was just to get back to the Mansion’s game room. Hefner is addicted to
games: pinball machines, electronic games, board games. He likes to do forty-
hour Monopoly marathons, fuelled by Pepsi (of which, it has been said, he
used to consume three dozen bottles a day) and Dexedrine. Often, the
meetings cut short by these exigencies had to do with the competition, but
Hefner, unlike his staff, doesn’t seem to have cared much about the
competition. When Penthouse went “pink”—that is, began photographing
what was between the labia majora—Playboy refused to do so. As for the

insurgents on the other side, he hired the former executive editor of Maxim to
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Over the years, he has become a kind of Howard Hughes recluse, if less
eccentric. In 1971, he bought a second mansion, in Los Angeles, and,
indifferent to the fact that the magazine’s headquarters were half a continent
away, he enclosed himself there more or less permanently. He wasn’t hiding,
though; he welcomed camera crews. In the magazine, and in Playboy's books
and on its Web site, we see him tooling around the manor, in his trademark
silk pajamas, with a posse of blondes in tow. And he wants us to know that
though he is seventy-nine, he is not just playing Monopoly with these women.
In his most recent publishing venture, “Hef’s Little Black Book” (2004,
coauthored with Bill Zehme), we are offered a chapter on “making love like
the master.” He recommends Viagra: “There’s always a time when you're
looking for wood.” Another tip: “It is a good idea not to fall asleep while
you're actually having intercourse.”

How long can this story go on being told? Maybe for a long time, on the
electronic media. By the mid-eighties, Hefner’s corporation had closed down
its Playboy clubs and resort hotels, but it has since spawned an ambitious
“entertainment” division, consisting of Internet programming, pay-per-view
and subscription TV, radio, DVDs and home videos. This division now
supplies sixty per cent of the corporation’s revenues. As for the magazine, the
surprise is not that it has lost fifty per cent of its readers but that, outdated as
it is, it has lost only that many, and that the faithful are not all in nursing
homes. (According to a 2005 market study, the readers’ median age is thirty-
three.) A good comparison, made recently in 7ime, is with Mad, which was
launched a year before Playboy and was as much a product of the fifties as
Hefner’s publication. Mad is still in print, but with one-tenth the circulation it
had in the early seventies. Next to that, Hefner’s half a loaf looks pretty good.
It looks even better when you consider that, while all print media are suffering
in the face of electronic competition, no sector of old-style journalism has

been more vulnerable than men’s magazines. Unlike, say, book reviews, sex
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(hitp:/ fwww.draisly.com/article/3203659904/migfisttp://www.draislv.com/article/ 3203659068/ method-
makes-an-explosive-return-to-drais-nightclub-  man-redman-take-over-the-drais-live-stage-
with-a-so/d-out-concert-performance-april- at-drais-nightclub-las-vegas-april-23)
) METHOD MAN &
MIGOS MAKES AN REDMAN TAKE OVER
EXPLOSIVERETURN TO  THE DRAI'S LIVE STAGE
DRAI'S NIGHTCLUB AT DRAI'S NIGHTCLUB
WITH A SOLD-OUT LAS VEGAS, APRIL 23
CONCERT
(ttp:/ fwww.draislv.com/article/3203659068/method-
PERFORMANCE, APRIL man-redman-take-over-the-drais-live-stage-
29 at-drais-nightclub-las-vegas-april-23)
(http:llwww.drais[v.[mmlartin:leI3203{-3599l]4lmigﬁ[:'"E 24, 2017
makes-an-explosive-return-to-drais-nightelub-  Last night (April 23, 2017), celebrated
with-a-sold-out-concert-performance-aptil- East Coast hip hop duo, Method Man &
29) Redman took over the stage at Drai's
April 30, 2017 Nightclub atop The Cromwell in Las
Vegas to de...
On Saturday (April 29, 2017), chart-
topping hip-hop trlo, Migos made their
long-awaited return to the Drai's LIVE
stage at Drai's Nightclub atop T...
1
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http://blog.ubi.com/assassins-creed-last-descendants-fate-gods-cover-

story-details-unveiled/)

ASSASSIN'S CREED LAST DESCENDANTS - FATE OF THE GODS
COVER AND STORY DETAILS UNVEILED
(HTTP://BLOG.UBI.COM/ASSASSINS-CREED-LAST-DESCENDANTS-
FATE GODS-COVER-STORY-DETAILS-UNVEILED/)

f Mikel Reparaz | Editor (http:/blog.ubi.com/author/mreparaz/} | July 25, 2017

y “ The cover of the third book in the Assassin’s Creed Last Descendants series has been

9 unveiled. Last Descendants: An Assassin’s Creed Novel Series #3 — Fate of the Gods will be
on sale on December 26 in the US, Canada, and UK, bringing the story of Owen, Javier, and the race
for the Trident of ... Continued (http://blog.ubi.com/assassins-creed-last-descendants-fate-gods-
cover-story-details-unveiled /)

(http://blog.ubi.com/rayman-legends-definitive-edition-coming-nintendo-

switch-september-12/ )

RAYMAN LEGENDS DEFINITIVE EDITION COMING TO NINTENDO
SWITCH SEPTEMBER 12 (HTTP://BLOG.UBI.COM/RAYMAN-LEGENDS-
DEFINITIVE-EDITION-COMING-NINTENDO-SWITCH-SEPTEMBER-12/)

hris Watters | Communications Specialist (http://blog. ubi.comfauthor/cwatters/) | July 25, 2017
Ubisoft’s exuberant platforming hero is coming to Nintendo Switch on September 12 in
“ Rayman Legends Definitive Edition. This colorful adventure sees Rayman and friends
romping though gorgeous worlds within a series of enchanting paintings. The Definitive Edition
takes advantage of the capabilities of the Nintendo Switch, enabling up to four players to play
together over ... Continued (http://blog.ubi.com/rayman-legends-definitive-edition-coming-
nintendo-switch-september-12/)
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Pam and Amelia Revisit ‘World of Warcraft: Burning Crusade’ to Prepare for 'Legion’
by Gamer Next Door
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Andrea’s ‘Goldeneye’ T-Shirt is the Real Headline on Gamer Next Door Weekly
by Gamer Next Door
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Gamer Next Door Amelia Talon on What She Wants to See in the ‘Warcraft’ Movie
by Gamer Next Door
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New Xbox and PS4 Rumors Explored on Gamer Next Door Weekly
by Gamer Next Door
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What's Inside the Craziest Edition of ‘Dark Souls 3°?
by Gamer Next Door
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Gamer Next Door Amelia Talon Delves Deeper Into the ‘Layers of Fear’
by Gamer Next Door
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‘Grand Theft Auto’ Has Taken Over the World on GND Weekly with Andrea Rene
by Gamer Next Door
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Gamer Next Door Amelia Talon Peels Back the ‘Layers of Fear’
by Gamer Next Door
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