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postage prepaid, on the above-identified date, and is addressed to Box TTAB, Assistant Commissioner for Trademarks, P. Q. Box
1451, A\ly& VA 2231 51, with a copy to the Examining Attorney, addressed to Box RESPONSES — NO FEE, P.O. Box
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Toni Fragale v ? Matter No.: 13886.50

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In Re Application of 78/320,797 ;
Applicant: Gallup, Inc ;
Filed: October 30, 2003 ;
Mark: GALLUP INSTITUTE %
)

NOTICE OF APPEAL TO THE

TRADEMARK TRIAL AND APPEAL BOARD, WITH REQUEST FOR REMAND
Applicant appeals to the Trademark Trial and Appeal Board from the decision of the
Trademark Examining Attorney dated February 17, 2005, finally refusing registration of the
above identified trademark. Please debit our Account No. 11-0160 for the filing fee of $100.00

per class, for a total of $400.00, as required by Rule 2.6(a)(18).

Applicant respectfully requests remand of this matter to the Examiner for consideration
of new evidence presented in Applicant’s response to the final Office Action. The new evidence
demonstrates that the primary significance of the mark is not that of a surname and is believed to
resolve the Examiner’s refusal. Applicant’s Response to the Final Office Action is filed

simultaneously with this appeal.
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Applicant has cause to believe that remand and a further response to the Examiner may

result in withdrawal of the refusal and remove the necessity for this Appeal.

Date: Oa/é/?@‘).)/

Alan S. Nemes

Blackwell Sanders Peper Martin LLP
720 Olive, 24th Floor

St. Louis, MO 63101

Ph.: (314) 345-6461

Fax: (314) 345-6060

Attorneys for Applicant Gallup, Inc.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Applicant: Gallup, Inc. : Mark: GALLUP INSTITUTE
App. Ser. No.: 78/320,797 : Mailing Date: February 17, 2005
Trademark Attorney: Robert Clark : Law Office: 108

Attorney Ref. No.: 13886.50

Box Responses — No Fee
Commissioner for Trademarks
P.O. Box 1451

Alexandria, VA 22313-1451

APPLICANT’S RESPONSE TO THE FINAL OFFICE ACTION

Applicant herewith responds to the Office Action dated February 17, 2005.

The examining attorney contends that the primary significance of GALLUP to the
purchasing public is its surname significance. The fact that a term is used as a surname is not the
standard for determining whether a term is inherently distinctive; tﬁe standard is whether the

primary significance of the term is merely that of a surname. Michael S. Sachs Inc. v. Cordon

Art B.V., 56 U.S.P.Q.2d 1132; TM.E.P § 1211.01. A term with significance other than merely
as a surname should not be denied registration. The primary significance of GALLUP to the
purchasing pﬁblic is not as a mere surname, but as a reference to Dr. George Gallup, the inventor
of the famed Gallup Poll and founder of the Gallup Organization. This primary significance far

outweighs any surname significance.
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A term with surname significance will not be primarily merely a surname if that term also

identifies a historical person. T.M.E.P § 1211.01(a)(iv). For example, in Michael S. Sachs Inc.

v. Cordon Art B.V., 56 U.S.P.Q.2d 1132 (TTAB 2000) (“the M.C. ESCHER case”), Applicant,

the owner of the estate of M.C. Escher, sought to register M.C. ESCHER for various goods
including pamphlets and booklets relating to the artwork of M.C. Escher. Even though the
opposer produced telephone book evidence showing the term was used as a surname, the Board
held that “the mark M.C. ESCHER names a specific individual of considerable renown,” namely
a Dutch artist. Id.

Similarly, in In re Pyro-Spectaculars Inc., 63 U.S.P.Q.2d 2022 (TTAB 2002) (“the

SOUSA case™), the Applicant sought to register the mark SOUSA for fireworks. The Examining
Attorney produced evidence consisting of 4,528 phonebook listings showing Sousa used as a
surname. The Board found, however, that the primary significance of the term would not be its
surmame significance, but its significance as the name of the American composer John Phillip
Sousa. As evidence of his fame, the Board pointed to the importance of Sousa’s music, e.g. The
Stars and Stripes Forever, his being known as the “March King,” his leadership of the Marine
Band for twelve years, and fifty (50) articles referencing him over the previous eighteen (18)
months, according to a LEXIS/NEXIS database search.

Dr. Georg¢ Gallup was a famous American public opinion statistician. He first gained
fame by accurately predicting the 1936 presidential election. Exhibit A (The New York Times,

July 28, 1984). He, through his revolutionary public opinion polling methods, was instrumental

STLDO1-1182347-1
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in every major United States political election, and throughout much of the world, until his death

in 1984. Exhibit A, (The New York Times, July 28, 1984). After his death, his legacy, and his

name, lived on through the company he founded. He became known as “the most important
individual in the history of polling.” Exhibit A. Dr. Gallup’s fame reached epic status in 1948
when his picture adorned the cover of TIME magazine, one of the most widely-read and
venerable news publications in the United States. Exhibit B (FfIME magazine cover and article,
May 3, 1948). The term GALLUP is defined in the Oxford English Dictionary as “the name of
the American statistician George Horace Gallup...” Exhibit C (dictionary excerpts). Likewise,
Merriam-Webster Online and Dictionary.com both contain entries for GALLUP identifying Dr.
Gallup. Exhibit C. Encyclopedia Britannica Online and World Book Online Reference Center
also contain entries on Dr. Gallup and his work. Exhibit D (encyclopedia excerpts). Dr. Gallup
is the author of many books, including those detailed in Exhibit E (book abstracts). Finally, he is
mentioned in over 3,000 articles on the LEXIS/NEXIS database. Exhibit F (LEXIS/NEXIS
report).

The examining attorney bases the refusal on a YAHOO phone book database that showed
200 listings — 200 listings out of the nearly 300 million people in the United States. This
evidence does show that GALLUP is sometimes used as a surname, although rarely. However,
the evidence does not establish that the term’s primary significance is merely a surname in light
of the rarity of its use as a surname and the considerable fame of Dr. Gallup. In contrast to the

YAHOO phonebook listing, when the LEXIS/NEXIS database of news articles was searched for

STLDO01-1182347-1
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references to George Gallup, so many results were triggered that the database could not list them
all — over 3,000 articles. Exhibit F. As only a sample of the many articles that discuss Dr.
Gallup, please refer to Exhibit G (selection of articles). A search on the GOOGLE internet
search engine for “George Gallup” returned 20,500 websites that mention his name. Exhibit H
(GOOGLE report).

The considerable renown of Dr. Gallup’s name surpasses that of M.C. Escher and John
Phillip Sousa, whose names the Board found to be famous enough to warrant a finding of

inherent distinctiveness for the M.C. ESCHER and SOUSA marks, respectively, despite their

surname significance. The Board’s conclusion in the M.C. ESCHER case was based on

evidence that art exhibits featuring M.C. Escher’s works broke attendance records, extensive
advertising of his art, the price of his artwork, various articles in the press as shown by
LEXIS/NEXIS evidence, and one coffee table book about the artist. In the SOUSA case, the
Board placed a great amount of importance on the fact that John Phillip Sousa was referenced in
fifty (50) articles, as shown by a LEXIS/NEXIS search. SOUSA at 2023. The Board held that
this evidence showed the continuing fame and present day recognition of the man because the
articles were recently published. In comparison, George Gallup is referenced in 144 articles over
the previous twelve months and 344 articles over the previous thirty-six months, as shown by a
LEXIS/NEXIS search. Exhibit I (LEXIS/NEXIS report exceprt). In the present case, the
Examining Attorney has produced less phone book references to Gallup than in the SOUSA case

(200 compared to 4,528) and Applicant has shown many more LEXIS/NEXIS references to

STLDO1-1182347-1
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George Gallup than were shown to John Phillip Sousa in the SOUSA case (144 articles over the
previous 12 months compared to 50 over the previous 18 months).

The evidence of primary significance which was sufficient in the M.C. ESCHER and

SOUSA cases pales in comparison to the evidence of Dr. Gallup’s fame. Dr. Gallup was on the
cover of TIME magazine. He is listed in major dictionaries and encyclopedias. There are over
3,000 articles referencing him by name. He is both the author and the subject of many books.
His company, which bears his name, is the most successful public polling and research company
in -our nation’s history and has been instrumental in every major political election since Dr.
Gallup first successfully predicted the 1936 presidential election. Dr. Gallup invented the well-
known Gallup Poll. Clearly, upon viewing the term GALLUP, the primary significance of the

term to the purchasing public would be Dr. George Gallup, not that it is merely a surname.

CONCLUSION -

Applicant responded to each issued raised .by the Examiner. Accordingly, it is
Applicant's belief the referenced application is in condition for publication and such action is

respectfully requested.
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8-(6-2005

Date:

Respectfully submitted,

Alan S. Nemes

Blackwell Sanders Peper Martin LLP
720 Olive Street, Suite 2400

St. Louis, Missouri 63101

Ph.: (314) 345-6000

Fax: (314) 345-6060

ATTORNEY FOR APPLICANT

STLDO1-1182347-1




EXHIBIT A




78 of 90 DOCUMENTS

Copyright 1984 The New York Times Company
The New York Times

July 28, 1984, Saturday, Late City Final Edition
SECTION: Section 1; Page 1, Column 5; National Desk
. LENGTH: 2625 words
HEADLINE: GEORGE H. GALLUP IS DEAD AT 82; PIONEER IN PUBLIC OPINION POLLING
BYLINE: By ERIC PACE

BODY:
George Gallup developed polling into an important force in the world. An appreciation, page 9.

George H. Gallup, an inquisitive Jowan who pioneered in the techniques of public opinion polling and did much to
make it a key tool of politics, government, business and scholarship, has died at his summer home in Switzerland. He
was 82 years old.

Speaking from Princeton, N.J., where Dr. Gallup had his headquarters, his assistant, Sarah H. Van Allen, said he
died Thursday at Tschingel, a village near the Lake of Thun in central Switzerland.

She said a physician there had reported that Dr. Gallup almost certainly died of a heart attack. She said that funeral
plans were incomplete, but that a memorial service would be held in Princeton.

Dr. Gallup's fame stemmed originally from his successful prediction in 1936, based on surveys by his Gallup Poli,
that Franklin D. Roosevelt would beat Alf Landon in the Presidential election. And his fame survived the Gallup Poll's
incorrect forecast in 1948 that Thomas E. Dewey would defeat Harry S. Truman, an error that Dr. Gallup said had been
caused partly by ending the polling too early.

"Dr. Gallup was the most important individual in the history of polling," Irving Crespi, a polling consultant, past
president of the American Association for Public Opinion Research - as Dr. Gallup once was - and former executive on
Dr. Gallup's staff, said in an interview. "He was a pioneer in modern polling methods, in establishing the credibility of
polls, and in furthering the spread of public opinion polling through the world."

Though he had a Ph.D. in journalism, Dr. Gallup was more a practical- minded tinkerer than a scholar, and his
solid, six-foot presence, his booming laugh and his staid dark suits gave him the appearance of a prosperous business-
man, which he also was. He was for years the largest stockholder and chairman of the Gallup Organization, the corpora-
tion that carried out much of his attitude sampling.

At his death, Dr. Gallup was its chairman of the board and chief executive officer, titles that he had held for many
years.

He was also a salesman. Afier the 1948 election debacle, he blithely declared, "We are continually experimenting
and continually learning," and he contended that the public opinion poll was "one of the most useful instruments of de-
mocracy ever devised."

Yet he liked to describe himself as a public opinion statistician, and statistics, which are what polling produces,
seemed unendingly fascinating to him.

"I could prove God statistically," he said early in his career, with characteristic panache. "Take the human body
alone - the chance that all the functions of an individual would just happen is a statistical monstrosity."

Poll Founded in 1935
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It was in 1935, after Dr. Gallup had been hired to do research for the New York advertising agency Young & Rubi-
cam, that he founded the Gallup Poll, with its headquarters in Princeton and an editorial office in New York.

The polling organization was officially, and rather grandly, christened the American Institute of Public Opinion. Its
stated mission was to measure the public's attitudes on social, political and economic issues, and it was soon sending out
weekly reports of its polling results, initially to 40 daily newspapers.

The poll's success in predicting the 1936 election, though it underrated Roosevelt's popular vote by about 7 percent,
was underscored by the fact that a straw vote carried out by The Literary Digest, an influential magazine of the day, had
wrongly indicated that Mr. Landon would win.

The Digest's haphazard polling method was simply to mail quantities of ballots to people months before the elec-
tion. The huge list was drawn from various records, including telephone directories and automobile registrations, hardly
representative in that Depression year. The magazine made no attempt at systematic sampling of the public, which was
one of the techniques Dr. Gallup pioneered.

Resilience and Durability

Once established, the eminence of the Gallup Poll and of its creator proved resilient as well as durable. The poll's
business dropped after the 1948 election, industry analysts later reported, but it lived on to regain its reputation for accu-
racy.

It also survived lesser problems, including the discovery that some data had been falsified by two interviewers em-
ployed in a 1968 poll of Harlem blacks that had been commissioned by The New York Times.

For decade after decade, Dr. Gallup remained a leader of the growing polling industry. If there was one ingredient
in his complex, restless personality that accounted for his stature in the industry, colleagues said, it was his wide- rang-
ing curiosity.

In the 1930's and 1940's, they said, his inquisitiveness led him to be the first poll taker to compile Presidential
popularity ratings and to pose such basic questions about Presidential and national politics as these:

"Who would you vote for if the elections were being held today?" "Which candidate would you like to see your
party nominate?" "What is the most important problem facing the country?"

Such questions became staples in the polling industry that arose in the nation and the world, although there was a
belief in the industry that the Gallup questions were not so precise or sophisticated as those of some of the competitors
who followed him into the business.

A Keen Sense of News

Dr. Gallup also successfully exploited his keen sense of what would interest newspaper editors and readers. He
honed that sense as an undergraduate at the University of Iowa at Iowa City, where he edited the campus newspaper. He
polished it further while he earned his doctorate there. His dissertation, the fruit of much experimentation, was on the
measuring of publications' readerships. Early in his career, he organized Quill and Scroll, an international honor society
for high school journalists, and its membership grew to more than a million.

In later years, that news sense proved valuable in running the Gallup Poll, whose findings are sold as what is essen-
tially a syndicated column, to newspapers around the country. For years the findings of Gallup polls have been reported
by The New York Times, which has also conducted its own polls in collaboration with CBS News since 1975.

Over the years, the Gallup opinion- sounding operations came to range from appraising the effectiveness of adver-
tising to testing consumers' preferences, including moviegoers' tastes in titles and stories, to plumbing Americans' reli-
gious beliefs, in addition to checking their views on anything from alcoholism to polling itself. A Gallup survey in 1975
showed that one in seven Americans 19 years or older had been interviewed in at least one survey.

Nation Influenced by Data

As time passed, the nation's life came to be much influenced by data from surveys mounted by Dr. Gallup and by
other independent poll takers, including such industry leaders as Elmo Roper, Archibald Crossley, Louis Harris, Oliver
Quayle and Daniel Yankelovich
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These surveys reach conclusions about the public's behavior and thinking through interviews, carried out by paid
interviewers, with only a relatively small number of people, what poll takers call a sample, chosen to be representative
of the populace of the area being surveyed.

In 1960, private polls led John F. Kennedy, in his successful quest for the Presidency, to discuss the issue of his
Roman Catholic religion directly and to take a civil rights stand.

In 1968, it was after polls showed that Gov. George Romney of Michigan was substantially behind Richard M.
Nixon that Mr. Romney decided to quit that year's Presidential race. A

And it was after private polls indicated to Gov. Nelson A. Rockefeller of New York that he could beat Mr. Nixon,
in the same race, that Mr. Rockefeller decided to try, unsuccessfuly, for the Republican Presidential nomination.

Evoked Churchill Criticism

Such being the case, critics repeatedly accused Dr. Gallup and other poll takers of reprehensibly influencing offi-
cials, candidates and political campaigns. Winston Churchill once contended that "nothing is more dangerous than to
live in the temperamental atmosphere of 2 Gallup Poll, always taking one's temperature.” Churchill went on to say,
"There is only one duty, only one safe course, and that is to try to be right."

For his part, Dr. Gallup argued, in one of his six books, "The Sophisticated Poll Watcher's Guide,” which came out
in 1972: "Polling is merely an instrument for gauging public opinion. When a President, or any other leader, pays atten-
tion to poll results, he is, in effect, paying attention to the views of the people. Any other interpretation is nonsense."

And the Gallup organization, over the years, stayed out of the business of carrying out private polls; that is, political
surveys carried out on behalf of candidates or parties. Dr. Gallup always stressed the nonpartisan nature of his polling
activity.

Down the decades, poll takers' findings have come to be important in shaping candidates' campaign strategies as
well as in deciding whether and how to market new products, in determining the popularity of television shows, in so-
ciological and political science research, in court cases involving trademark and advertising disputes and in forming
public policy on hospitals, housing and other fields.

The Federal Government has come to spend millions of dollars a year on surveys designed to evaluate its programs
and provide information for use in forming policies.

Pervasive Influence of Polls

As time went by, the poll takers' influence became so pervasive that in 1981, Andrew Hacker, professor of political
science at Queens College, wrote:

"Questions asked of citizens seem to know no bounds. We are asked to rate a new nail polish and a President's per-
formance, or to list what we think we want in a marriage partner. We are pressed for opinions on issues of the day, even
if no one is entirely sure what an MX missile does."

To accommodate such diverse inquiries, the structure of businesses through which Dr. Gallup operated was for

many years highly complex. But it later became simplified, and he operated essentially through the Gallup Organization
Inc.

Andrew Kohut, president of the company, said late yesterday that its revenues in 1983 totaled $6.7 million. That is
the first year for which the Gallup Organization has officially announced its revenues. The company is privately held
and owned, Mr. Kohut said, by the Gallup family and Gallup organization executives.

Mr. Kohut declined to disclose the profits, but he reported that the company's revenues had doubled in the five
years from 1979 to 1983 inclusive.

To Do a Gallup'

Beginning in 1937, public opinion polling organizations affiliated with the Gallup Poll were set up in Britain and
dozens of other foreign countries; and in Princeton, which became the capital of the polling industry after Dr. Gallup
moved there, it was respectfully argued that in some European languages the verb "to poll" became "to do a Gallup."
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In presiding over his manifold activities, Dr. Gallup cut a dynamic and vigorous figure until he was well into his
- 70's. He had much nervous energy, he could be highly affable and he had a forceful, plain, Middle Western way of
speaking that bespoke his Iowan origins.

George Horace Gallup was born Nov. 18, 1901, in Jefferson, Iowa, a small rail junction community in the center of
the state, on the Raccoon River 50 miles northwest of Des Moines. His parents were George Henry Gallup, a land
speculator, and Nettie Davenport Gallup.

The elder Mr. Gallup suffered business reverses while George was an undergraduate, but the son helped pay his
own college costs by working in a gymnasium. He earned his bachelor’s degree at Iowa in 1923, his master's there in
1925 and his doctorate in 1928.

Journalism and Advertising

After teaching journalism at Iowa, Drake and Northwestern universities, Dr. Gallup became director of research at
Young & Rubicam in 1932. He continued to work for that firm until 1947, testing the efficacy of advertisements, the
appeal of products and the impact of radio broadcasts.

At the same time he nurtured the Gallup Poll, which was founded as an independent partnership between Dr.
Gallup and Harold R. Anderson, a businessman who oversaw the marketing of the poll to newspapers. The business
remained a parnership for years, but Mr. Anderson eventually bowed out.

It was not until 1958 that the Gallup Organization Inc. was formed. Its original mission was to conduct marketing
research, but its activities were subsequently broadened.

Crucial to the art of public opinion surveying as developed by Dr. Gallup and other poll takers was, and is, sam-
pling, or the picking of a properly mixed group of people to question. In Presidential polling, Dr. Gallup and his aides
followed complex procedures to pick the people.

Representative Mixture Sought

What they sought was a representative mixture, including all important political colorations, with about the same
proportion of rich and poor, professionals and factory workers and Republicans and Democrats as the entire population.

"The quickest and cheapest way to poll people is by telephone," Dr. Gallup observed in 1976, "But you run into a
problem when you do your polls by telephone. You're likely to reach more conservatives and more Republicans than
Democrats.

"If you could reach people in theaters or bars or massage parlors, you'd find the Democrats,” he mused, "but I'm
afraid I'm letting my biases show here."

Many others in the field say polling by telephone is a valid technique, and one that the Gallup Organization itself
now uses regularly, including for its polls done for the magazine Newsweek.

Over the years, Dr. Gallup and his aides continually tinkered with their polling methods. In the Presidential cam-

paign of 1976, the Gallup Organization asked more questions, and got more answers than ever before, the organization
said.

More Than Head-Counters

"This year we put great emphasis on the why behind the figures," said George Gallup Jr., one of Dr. Gallup's two
sons. "People think we're just head-counters, but we're making more of an effort to cross-tabulate the results.”

The Gallup family liked to sit and talk in the kichen of their longtime home, a rambling white house just outside
Princeton, which Dr. Gallup and his Jowa-born wife, the former Ophelia Smith Miller, whom he married in 1925,
moved into in 1936.

"Pop is continually propounding new ideas," George Gallup Jr. once said, "so there's lots of noise and discussion."

Politics was much discussed at the Princeton home, but in 1972 Dr. Gallup told an interviewer that he had not voted
in a Presidential election since 1928, when he cast his ballot for Alfred E. Smith.
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If he did vote for a President, he said, and if he revealed whom he voted for, that might be seen as an attempt to in-
fluence the election's outcome. But he added that, if he voted and declined to answer questions as to whom he had voted
for, then, "How could I ask anyone else such a question?"

Dr. Gallup is survived by his wife; a daughter, Julia Gallup Laughlin; and by two sons, Alec Miller Gallup, a vice
chairman and a director of the Gallup Organization, Inc.; George H. Gallup Jr., president of the Gallup Poll, which is
now a division of the Gallup Organization, and a director of the Gallup Organization - all of the Princeton area - and by
5 grandchildren.

GRAPHIC: photo of George H. Gallup; photo of George H. Gallup, ,Lawrence Benson, Harry Halpern, Larry Stauffer
and Emery Ruby (page 9)
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TIME Magazine Archive Article -- The Black & White Beans — May. 03, 1948

elect Destination

ARCHIVE

1923 to the Prosent

National Affairs

The Black & White Beans

Monday, May. 03, 1948
On the sunny sidewalk outside a bookstore on Hollywood's North Vermont Avenue, a

legless pencil peddler had set up his pitch. A pretty young woman knelt down beside him
and began to ask him questions. Did he think Communists should be barred from jobs in
vital U.S. industries? In a muddy Italian accent the peddler replied that he knew nothing
about Communists, but he did know that he was paying too much for his $40-a-month
room. Did he know who John L. Lewis was? That was easier. "Eez a boxer. A fighter.”

Mirs. Irene Kadlec hunched down closer. With sympathy and perseverance, she coaxed
forth the answers to a dozen other questions. She was doing her job as an interviewer for

the Gallup Poll.

The halting replies did not disconcert her. She jotted down each one with meticulous care.
When it was all over (it had taken 30 minutes), she made a few more noies at the bottom of
her clipboard. Telephone? "No.” Union member? "No.” "Man.” "White." She thanked the
peddier and moved on to the park adjoining Central Public Library in dirty, downtown Los
Angeles.

There she marched briskly up to a handsome, middle-aged man reading a mystery
magazine. What was his favorite sport? Ballet dancing. What did he think of the U.S. policy
shift in China? He had never heard of it. Before the day was out Polister Kadlec had talked
to a dozen other people. She was careful to avoid anyone in a hurry or anyone carrying
packages. Among her choices: a 70-year-old attorney (who asked to be interviewed), a
Negro carpenter, a woman artist (who did not think a meeting of Truman and Stalin would

do any good).

Twenty-one hundred miles away, in Chicago, a 20-year-old university student named Barry
Nathan pinned on his Gallup Poll button and sallied forth. He concentrated on first-floor
apartments ("it's harder for them to refuse”) and people waiting in self-service laundries
("God's gift to the interviewer”). Unlike chatty Mrs. Kadlec, he invariably opened his
interview with the approved Gallup introduction: “I'd like your opinion on a few leading
topics of the day.”

Across the U.S., on the same day, some 300 other dogged interviewers were asking the
same questions of 3,000 other more or less well-informed U.S. citizens. Should the U.S.
have daylight-saving time all year round? Shouid Harry Truman and Joseph Stalin sit down
together and talk things over? How is Harry Truman doing his job? Which Republican would

you like to see President?

Needles in a Haystack. Last week, sitting in his Princeton, N.J. office, Dr. George Horace
Gallup riffied contentedly through the answers. A big, friendly, teddybear of a man with a
passion for facts & figures, Pollster Gallup has been finding needles in the U.S. haystack for
the past twelve years. Other pollsters, like Eimo Roper and Archibald Crossley, have been
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doing it just as long. But George Gallup's four-a-week releases to 126 U.S. newspapers

http://www.time.com/time/archive/printout/0,23657,798516,00.html
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have made the "Gallup Poll” a household word and Gallup the Babe Ruth of the polling
profession.

Now that he had heard from Mrs. Kadlec, Barry Nathan and the others, George Gallup was
ready with another report on what the U.S. people thought about shoes, ships, sealing wax,
cabbages & kings. He announced that 52% thought the U.S. should have daylight time only
in summer; a solid 60% thought a Stalin-Truman meeting would be a good idea; 55%
approved of military aid to China.

Those were Pollster Gallup's latest contributions to his bulging card index of U.S. opinions,
beliefs, customs and morals. How much did his findings have to do with the price of eggs?
That was another question. In the election year of 1948, what most U.S. citizens were
walching eagerly were the computations on Polister Gallup’s political slide rule.

Sizzling Statistics. This week the Gallup Poll had some sizzling statistics to report. After an
unprecedented series of ups & downs, President Harry Truman's political popularity was
within 4% of his alltime low. As of last week, only 36% of U.S. voters still thought the
President was doing a good job.

As the President's stock fell, the fortunes of his Republican rivals rose. The new leader of
the Republican parade: meteoric Harold Stassen, whose 31% rating among Republican
candidates sent him ahead of New York's Governor Tom Dewey for the first time.

The news of Truman's slump sent a fresh wave of confidence surging through Republican
ranks. It plunged Democrats into corresponding gloom. It also raised many questions sure
to be asked often between now and November. How accurate are the polls ? Is their
sampling really scientific? Can the result of elections be predicted on a slide rule? Do polls
follow the voters or do voters foliow the polis? Are the polls, in short, leading democracy by
its too guliible nose?

Pollster Gallup defends the accuracy of his poll with a mathematical formula: "Suppose
there are 7,000 white beans and 3,000 black beans well churned up in a barrel. If you
scoop out 100 of them, you'll get approximately 70 white beans and 30 black in your hand
and the range of your possible error can be computed mathematically. As long as the barrel
contains many more beans than your handful, the proportion will remain within that margin
 of error 997 times out of 1,000.” The reverse, he maintains, is equally true: a proportion of 7
to 3 in the hand means a proportion of 7 to 3 in the barrel.

Thus Pollster Gallup's problem is: 1) to work out the proportions of the barrel, i.e.,
determine the true social, political and economic complexion of the U.S. people; 2) choose
his handful (people to be interviewed) accordingly; 3) make sure that the two correspond
exactly.

No Rugged Individualism. He has determined the complexion of the U.S. people with near-
mathematical exactitude (see chart) from census stafistics, Government reports, etc., has
made his own calculation of the U.S. voting poputation by such adjustments as canceling
out non-voting Southern Negroes & poor whites. He knows, for instance, that 28% of U.S.
voters live in the Middle Atlantic states, that 34% of them live in cities of over 100,000
population, that only 23% of them are of average means (i.e., skilled workers, white-collar
employees, small shopkeepers), that 43% of them are between the ages of 30 and 49. If
necessary, Gallup statisticians can dig deeper: 16% of them are farmers; 42% of them have
gone to high school; 38% now call themselves Democrats, 36% Republicans, 26%
independents, third party or no party.

As long as his polltakers keep precisely to those percentages in choosing their subjects to
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be interviewed, the whole U.S. electorate can safely be reduced to a miniature sample of
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only 3,000.* And despite the cherished American illusion of rugged individualism, the
factors which determine voters opinions are the factors neatly worked out on Dr. Gallup's

chart.

Like all theories, Gallup's has its obvious limits. No pofl is any better than its interviewers.
Though the politakers' instructions carefully specify the cross-section to be taken, some
Gallup polisters are reluctant to venture into poorer districts; others fili out their ballots by
punching doorbells in the daytime, thus missing jobholders.

Then there is the exacting job of framing the questions and weighing the answers. In
pollsters’ jargon, that breaks down into such specific problems as how to get around the
"prestige answer” (what the "respondent” thinks he ought to think) and how to evaluate the
“intensity factor” (how strongly the "respondent” feels about it). To solve such difficulties
Polister Roper has developed the "cafeteria” question, which gives a choice of answers
from soup to nuts. Pollster Gallup has developed a system called the "quintamensional plan
of question design,” which measures not only the yes & no, but also the "respondent's”
knowledge and his reasons for & against any issue.

When taking election polls, Gallup has two extra headaches. Ever since the early days of
the New Deal, it has been proved that the heavier the vote, the larger the Democratic
percentage. Thus, to arrive at his final winning percentage, Gallup must estimate in
advance how many voters will go to the polls. His other headache is doping out the
electoral vote: in 1944 Ohio went Republican by only 2/10 of 1% of the ballots. His fondest
dream is that Congress will some day abolish the Electoral College.

In 1936, he underestimated Franklin Roosevelt's popular vote by 7% (Roper was off only
1%, Crossley was off 7%). But in 196 elections since then his average error in estimating
the popular vote has never been greater than 4%, since 1940, never greater than 3%. In
1940 he called the turn within 3% (Roper was within 1%, Crossley within 4%); in 1944
within 1% of the civilian vote (Roper within less than 1% and Crossley within 2% of the
combined civilian and soldier vote). '

Bom to Poll. The methods which George Gallup uses are as old as those used by grain
samplers, cotton testers or tea tasters. Gallup's contribution has been to apply those
methods commercially to everything and anything in the world. A friend has said of him: "He
wishes he had invented the ruler. Since someone beat him to it, Gallup has spent his life
thinking up new ways to use it.” It is almost true to say that George Gallup was bom to be a

polister.

He was bomn in Jefferson, lowa (pop. 4,000) in November 1801. His father was looked on
as something of an eccentric by the neighbors. He built an eight-sided house for his family,
on the theory that it would be proof against wind storms, scribbled a new system of logic
which Gallup still hopes to edit some day. He was an ardent Bryan man. As a joke, people
started calling George "Ted," after Teddy Roosevelt, a nickname that has stuck ever since.

When Ted was a sophomore at the State University of lowa, his father went broke in the
postwar crash of land prices. Gallup made his own way with a towel service in the college
locker room, later as editor of the Daily lowan. He transformed the lowan from a routine
college puff sheet into a paper with national news. He began to get interested in why people
read certain stories—and how many and which ones they actually do read. After graduation
he stayed on at lowa as a graduate student in psychology.

Toothpaste & Politics. He began his first experiments in polling, tramping the streets of lowa
City with a briefcase full of newspapers. At that time, a common way of measuring reader
interest was to yank out the crossword puzzle for a week and count the complaints. Gallup
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adopted the startling device of confronting a reader with the whole newspaper and asking
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him exactly what he liked and didn't like about it.

He found out that most readers preferred comics to the front page, feature stories to news.
This gave him the material for a Ph.D. thesis, got him a job teaching at Drake University
and the chance to run reader surveys for half a dozen or more fop U.S. newspapers.

One survey for the Des Moines Register and Tribune led to a bigger & better rotogravure
section and, eventually, to Look magazine. Another sold the Chicago Tribune's Bertie
McCormick on the public demand for fat Sunday editions. A third, for William Randolph
Hearst, led to the birth of the first comic-strip advertising and a job for George Galiup as
head of the research division in the Manhattan advertising firm of Young & Rubicam, Inc.

By 1932 Pollster Gallup was an up-&coming expert at finding out who read what kind of
toothpaste ads and why. One day he said to himself: "If it works for toothpaste, why not for

politics?”

Fall of the Digest. He talked the idea over with a blond, blue-eyed Midwestern salesman of
newspaper features named Harold Anderson, who had become a partner in Gallup's
research service. Anderson jumped at it, urged Gallup on. He began lining up newspaper
publishers, soon interested both the Washington Post's Eugene Meyer and the New York
Herald Tribune's Helen Rogers Reid.

After three years of practice, Gallup had assured himself that polls on toothpaste and
politics were one & the same. He was also convinced that the famed Literary Digest poll
was heading for a disastrous cropper. The millions of Digest postcards were mailed on the
basis of telephone and auto registration lists and took no account of the low-income voters
who had swung solidly behind the New Deal.

Not long after the first Gallup Poll appeared, Gallup brashly announced that the Digest
would be wrong in the 1936 election, followed that up with a prediction that the Digest, by
its methods, was bound to pick Landon by 56%.

On election night, 1936, Gallup flipped on the radio and knew he was in. Though he had
badly underestimated Roosevelt's winning margin, he had called the Digest's predictions
within 1%. After that, it was simply a question of convincing newspaper publishers that
there was still news for pollsters to report.

Facts & Good Sense. At 46, Gallup is still the rumpled, weli-fed lowa boy who first came
east to make his fortune. Tweedy, balding, good-humored, unhurried, he talks eamestly in a
deep, Midwestem voice, addresses everyone indiscriminately as "my friend.” A hard
worker, he hates detail, refuses to read memos and rarely answers letters. He is a
tablecloth sketcher. He is so absent minded that before he leaves for an appointment his
secretary gives him a neat card telling him where & when to go and how to get there.

Gallup loves children and animals, hates cities and crowds. Since 1834 he has livedon a
500-acre dairy farm near Princeton with his wife Ophelia and three children: Julia, 11, Alec,
20 (a Princeton sophomore) and George Jr., 18 (now at Deerfield Academy). Since he gave
up his Young & Rubicam vice presidency last year, he commutes to Manhattan two days a
week, spends the rest of his time in Princeton, with three or four trips a year to his Los
Angeles office, an occasional interviewing junket around the rural u.s.

To Gallup the two most important things in the world are: 1) facts and 2) the basic good
sense of the U.S. people. No philosopher, he has a mind that refracts facts rather than
absorbs them. But he has a Jeffersonian view of the importance of the people's voice. It is a
constant source of irritation to him that the sports page, with its box scores and summaries,
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its racing charts and batting averages, does for sports what Gallup wants to do for all of the
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U.S. "Everything is reduced to facts and figures but the things that count,” he says.

Limitless Fields. But he is making progress. His American Institute of Public Opinion (the
grandiloquent official title of the Gallup Poll), distributed by Pariner Anderson’s Publishers
Syndicate, has been expanded into a network covering eleven foreign nations.** Other
Gallup researchers study the effect of advertisements in a dummy magazine called Impact,
probe the tastes of Book-of-the-Month Club readers, help select titles for Bantam Books.

Since 1939, Gallup's Audience Research Inc. (TIME, Oct. 13) has been pre-testing movie -
titles, scripts and casts for Hollywood producers, can now predict for nervous movie
magnates the final box-office draw within 3%. Last fall a similar setup was organized to
measure the puliing power of radio stars (top draw in both by the Gallup yardstick: Bing
Crosby). The full Gallup empire takes an annual operating budget of around $750,000 a
year, maintains offices in Princeton, Manhattan and Los Angeles, requires a staff of 1,200
part-time interviewers for the Gallup Poll alone.

“What the People Desire.” Pollster Gallup is not unaware of the impact which all these
rulers, yardsticks and thermometers have had on the workings of democracy. In his own
defense, he likes to quote a phrase of Lincoln's: "What | want to get done is what the
people desire to have done, and the question for me is how to find that out exactly.”

Bit finding that out exactly presupposes that the people know exactly—and will say so. Can
his supposedly unweighted questions draw sufficiently weighty answers? Gallup can cite
example after example to indicate that they can and do. On his own ratings the people were
three months ahead of Congress on the draft in 1940, nine months ahead on repeal of the
neutrality embargo, two years ahead on spreading the income-tax burden from 4 to 40
million U.S. ditizens. They advocated revision of the Wagner Act long before Congress
passed the Taft-Hartley law. If Congress were legislating according to Gallup Poll
preferences, the U.S. would now have universal military training, price control, rationing,
direct election of the President and a 49th state (Hawaii).

The commonest criticism of Gallup's political polls has been that they start a bandwagon for
the candidate who happens to be leading in the poll. Gallup’s answer to that is to point to
Harold Stassen, who did not reach the top of the poll until after he won in Wisconsin.

The argument over whether public-opinion polls are good or bad for a democracy has
become somewhat academic —they are obviously here to stay. They can find out what the
people, who rule a democracy, think and want. But a democracy also needs leadership by
men who must frequently teli the people why a popular notion—no matter how widely
held—can be wrong. ’

* For those people who wonder why they have never been interviewed by a Gallup polister, Gallup has
worked out a mathematical answer: at 3,000 interviews a fortnight, it would take him 450 years to get around
{o everybody.

* Britain, France, Australia, Canada, Sweden, Denmark, Fintand, Norway, Brazil, The Netherlands and ltaly
(where the Doxa polisters called the Communist vote within 4% a fortnight ago).

Copyright © 2005 Time Inc. Al rights reserved. Privacy Policy
Reproduction in whole or in part without permission is prohibited.
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George Horace Gallup
born November 18, 1901, Jefferson, lowa, U.S.
died July 26, 1984, Tschingel, Switzerland

American public-opinion statistician whose Gallup Poll became
almost synonymous with public-opinion surveys. Gallup helped to
advance the public's trust in survey research in 1936 when he, Elmo
Roper, and Archibald Crossley, acting independently but using similar

His work with public-opinion surveys altered both political campaigns
and corporate marketing.

Gallup taught journalism at Drake University in Des Moines, lowa, and
at Northwestern University in Evanston, Illinois, until 1932, when he
was hired by an advertising firm in New York City to conduct public-
opinion surveys on behalf of its clients. In addition to serving as a
professor at Columbia University's Pulitzer School of Journalism
(1935-37), he founded the American Institute of Public Opinion
(1935), the British Institute of Public Opinion (1936), and the
Audience Research Institute, Inc. (1939). Along with other pollsters,
Gallup incorrectly predicted the defeat of President Harry S. Truman
in the U.S. presidential election of 1948, in large part because he
chose—despite the presence of a large percentage of undecided

- -voters—to-discontinue polling two weeks before-the-election; since -

disproportionately to favour incumbents.

Gallup wrote several books, including The Pulse of Democracy (1940)
and The Sophisticated Poll Watcher's Guide (1972). He also founded
Quitl and Scroll, an international honour society for high-school
journalists.

o
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George Gallup

Also known as: George (Horace) Gallup, George Horace Gallup, George
H. Gallup, Sr.

Birth: November 18, 1901 in Jefferson, lowa, United States

Death: July 27, 1984 in Tschingel, Switzerland

Nationality: American

Occupation: professor, researcher, author, organization founder

Source: Encyclopedia of World Biography, 2nd ed. 17 Volis. Gale Research, 1998.
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BIOGRAPHICAL ESSAY

George Gallup (1901-1984) was a pioneer in the field of public opinion polling. He
developed methods for perfecting the selection of sample populations, interviewing
techniques, and formulation of questions. He also was a teacher and a proponent of
educational reform.

George Horace Gallup was born on November 18, 1901, in the small town of Jefferson,
lowa. He was the son of George Henry Gallup, a farmer as well as a real estate dealer in
agricultural land, and of Nettie Davenport. Ali of his higher education took place at the
University of lowa where he received a B.A. in 1923, an M.A. in 1925, and a Ph.D. in
1928. On December 27, 1925, he married Ophelia Smith Miller. They had two sons, Alec
Miller and George Horace, Jr., who carried on their father's polling organization, and a
daughter, Julia Gallup Laughlin.

From Teaching to Polling

Gallup's career as a teacher began after he received a bachelor's degree and stayed to
teach-journalism.and_psychology from 1923 to 1929 at his alma mater, the University of

lowa. He then moved to Drake University at Des Moines, lowa, where he served as head
of the Department of Journalism until 1931. In that year he moved to Northwestern
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University, Evanston, lllinois, as professor of journalism and advertising. The next year he
moved to New York City to join the advertising agency of Young and Rubicam as director
of research and then as vice-president from 1937 to 1947. From 1833 to 1937 he was
also professor of journalism at Columbia University, but he had to give up this position
shortly after he formed his own polling company, the American Institute of Public Opinion
(Gallup Poll), in 1935, where he concentrated on attitude research. He was also the
founder (1939) and president of the Audience Research Institute. Other positions were:
chief executive officer and chairman of the board of Gallup Organization, Inc., and
president of Public Opinion Surveys, Inc., and of Gallup international Research Institutes,
Inc., which had 35 affiliates doing research in over 70 foreign countries.

Apart from these business positions Gallup was active in professional and public service
groups. He was president of the International Association of Public Opinion Institutes,
1947-1984, and of the National Municipal League, 1953-1956, and chair of the All-
America Cities Award Committee, a jury which selects All-America cities on the basis of
intelligent and effective citizen activity. He founded Quill and Scroll, an international honor
society for high school journalists, and served as chair of its board of trustees. Gallup
continued in nearly all of these offices until his death of heart failure on July 27, 1984, in
Tschingel, Switzerland.

A Pioneer in Polling

By 1944 George Gallup was widely recognized as one of the major pioneers in public
opinion polling and had participated in the creation of methods to achieve a high degree
of accuracy in discovering the public's opinions on a wide variety of issues. He first
developed his research techniques to test audience reaction to advertising and features
sections of both newspapers and magazines and then sharpened his survey methods to
include radio audiences. :

Gallup had firm beliefs in the validity of polling. In fact, he believed that polls made a
positive contribution to the democratic process. He wrote that public opinion polls
provided political leaders with an accurate gauge of public opinion, proved that the
common people do make good decisions, focused attention on major issues of the day,
uncovered many "areas of ignorance,” helped administrators of government departments
to make wiser decisions, made it more difficult for political bosses to pick presidential
candidates "in smoke-filled rooms," revealed that the people are not motivated in their
voting solely by self-interest, and helped define the "mandate” of the people in national
elections.

During the 1930s and 1940s he improved the methods of pre-election surveys so as to
gain accuracy. The results of polls taken in 392 elections in the United States and several
foreign countries by his American Institute of Public Opinion achieved a mean average
error of only 3.9 percent. Such a high degree of accuracy resuited from his methods of
choosing population samples that are highly representative of the nation, of interviewing
people rather than mailing out questionnaires, and of polling right up to election day in
order to discover any changes in opinion over time.

In later life Gallup came to recognize that pre-election surveys had very little influence on
politicians, many of whom expressed some contempt for them. He therefore dismissed
the claim that polls were dangerous to a free political process because of their undue
influence on politicians. Majority opinion, as made known by opinion polls, is "not
necessarily a controlling factor in the legisiation that emerges from Congress." In his view,
"well-organized minorities can and do thwart the will of the majority." To safeguard the
interests of the majority he recommended greater use of the initiative and referendum,
both on a state and national scale. He firmly believed, however, that a carefully prepared
opinion survey could be as accurate as a referendum and would be a lot cheaper.

Always an Educator

George Gallup was best known as an enfrepreneur in the business of discovering what
people think about issues. But he was also an educator, and this experience, plus his
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study of the attitudes of millions of people, led him to formulate a philosophy of education
which he described in The Miracle Ahead (1964). The collective views of people, he
affirmed, are usually sound and logical, the people are not led by their emotions as elitists
claim. However, their thinking about issues does not go deep enough. Humans have been
slow to recognize the great power of the brain and make too little use of it. Thus far
humanity has made real progress in enhancing its comfort and well-being, but in human
relations we are no more advanced than the ancient Greeks. To achieve greater and
more rapid progress, a new education system must be created to enhance our mental
powers. The present system does not encourage in students a conception of education as
a lifelong process. it does not provide mastery of the major fields of knowledge or
essential communication skills nor the creative talents needed to find new and better
solutions to the student's and society's problems. Training the mind involves the teaching
of perception or awareness, concentration, organization of data, objectivity, problem
solving, decision making, and creativity. Gallup was particularly affirmative toward the
case history method of teaching, which offers "perhaps the best method that mankind has
yet found to transmit wisdom as opposed to knowledge."

Awards and Publications

Gallup was widely honored for his creative work and enjoyed a long list of awards:
distinguished achievement award, Syracuse University, 1950; honor award, University of
Missouri, 1958; elected to Hall of Fame in Distribution, 1962; Distinguished Citizen Award,
National Municipal League, 1962; Advertising Gold Medal, Printers' Ink, 1964; Pariin
Award, American Marketing Association, 1965; Christopher Columbus International Prize,
1968; distinguished achievement award from New Jersey chapter of American Marketing
Association, 1975; National Association of Secondary School Principals award, 1975;
elected to Advertising Hall of Fame, 1877, and to Market Research Hall of Fame, 1978.
He received honorary LL.D. degrees from Northwestern University, Drake University,
Boston University, Chattanooga University, and the University of lowa; an honorary D.Sc.
from Tufts University; an honorary L.H.D. from Colgate University; and an honorary D.C.L.
from Rider College.

His most important publications were: The Pulse of Democracy: The Public Opinion Poll
and How It Works (1840, reprinted 1968); A Guidebook to Public Opinion Polls (1944),
Secrets of Long Life (1960); The Miracle Ahead (1964); A Survey of the Public's Aftitudes
Toward the Public Schools (1969); Attitudes of Young Americans (1971), The Gallup Poll:
Public Opinion, 1935-1971 (1972); Sophisticated Poll Watcher's Guide (1976); and The
Gallup Poll: 1972-77 (1978). He was editor of The Gallup Poll: Public Opinion (1979-
1983).

| AWARDS

Distinguished Achievement Award, Syracuse University, 1950; honor award, University of
Missouri, 1958; elected to Hall of Fame in Distribution, 1962; Distinguished Citizen Award,
National Municipal League, 1962; Advertising Gold Medal, Printers’ Ink, 1964, Parlin
Award, American Marketing Association, 1965; Christopher Columbus International Prize,
1968; distinguished achievement award from New Jersey chapter of American Marketing
Association, 1975; National Association of Secondary School Principals award, 1975;
elected to Advertising Hall of Fame, 1977; elected to Market Research Hall of Fame,
1978.

FURTHER READINGS

¢ Gallup's books are the best sources for his opinions and philosophy. Books on
opinion surveys and his role are Albert H. Cantril, editor, Polling on the Issues
(1980) and A. H. Cantril and Charles W. Roli, Polls: Their Use and Misuse in
Politics (1972). The following articles provide reviews of his books and some

information-on-his-career—TIME-(May-3,-1948)-Newsweek-(August.20, 1956); New.

Republic (December 16, 1972; April 8, 1978); Psychology Today (June 1973); and
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American Historical Review (October 1973). The best obituary, with pertinent data
on his career, was in the New York Times (July 28 and 29, 1984).
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Advertising Research

George Gallup has produced valuable findings for advertisers and agency
people through newspaper and magazine surveys. His research on advertising
cffectiveness at that time influenced advertising industry and especially,
Young & Rubicam, on the basis of Gallup's work, could grow rapidly in
1930s. Here are two main findings from Gallup's research.

Appeals in advertising

Gallup's survey of magazine readership, conducted
in the summer of 1931, surprised advertisers. He
first analyzed the ads in four weeklies to examine
what kinds of appeals were used. He found that
Economy and Efficiency were used most, Quality
ranked fifth, and Sex and Vanity were least used
appeals. Gallup's interviewers then visited 15,000
homes and asked people to remember what they
read from the magazines. The results indicated that
men had most noticed those ads with a Quality
appeal first, then Sex. Women had responded best
to ads featuring Sex; Vanity, and Quality. Thus the
public paid most attention to the appeals that were
used least frequently by advertisers (Fox, 1984).

In this survey, Gallup analyzed reader's interest in editorial features (Sample
A, B, C, D) and ad ratings (Sample E) in four magazines (Gallup, 1931).

T SRR

Sample A Sample B Sample C Sample D Sample E

Comic-strips

Early in 1931, George Gallup made public the findings of his first research
study- an analysis of newspaper readership in Des Moines, lowa. Gallup's
study indicated that adults liked the comics. Even the least popular comic
strip surpassed the main news story in popularity among readers of Sunday
editions in Des Moines (Marchand, 1985). His newspaper studies, extended
to fourteen newspapers and some forty thousand interviews with readers,
found that people most noticed the picture page (85 percent), the most
popular comic strip (70 percent), and editorial cartoons (40-50 percent). Even
the lead story on the first page and the lead editorial fared less well.

- 1A 1931 as Gallup's"survey - was-announced-to-the—¢
public, many advertisers competed with each other

T e =i 7y A
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by peddling products in the comic pages. On May

17, 1931, the General Foods comic-strip ad for Grape Nuts, "Suburban Joe,"
first appeared and a cartoon character, "Little Albie" featured in a sequence of
pictures. Hearst's Sunday Comic Weekly promptly opened one page and then
two pages to advertising. Based on Gallup's findings, Young & Rubicam and
many other advertising agencies began to apply comic-strip format to their
advertising. Here is a sample of Young & Rubicam's comic-strip ad ( Elsie,
one of Borden's comic characters became one of top 10 ad icons in this
century).

Thereafter, the new style of comic-strip quickly was spreaded among other
print media. Comic-strip ads soon appeared in mass circulation magazines
and even in the business press.
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