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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑MICHELE MURPHY,

∑2∑ ∑ ∑ ∑a witness in the above-entitled action, having been

∑3∑ ∑ ∑ ∑first duly sworn, testifies and says as follows:

∑4∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑EXAMINATION

∑5∑ ∑BY MS. KLIEBENSTEIN:

∑6∑ ∑Q.∑ Good morning.∑ How are you today?

∑7∑ ∑A.∑ I'm good, thank you.

∑8∑ ∑Q.∑ Thank you for flying all the way up from lovely

∑9∑ ∑ ∑ ∑Phoenix.

10∑ ∑ ∑ ∑ ∑ ∑ As we talked about before today, I'll be

11∑ ∑ ∑ ∑asking you some questions, and Mr. Freedenberg may

12∑ ∑ ∑ ∑object from time to time.∑ Unless I tell you not to

13∑ ∑ ∑ ∑answer something, which should be very rare, you

14∑ ∑ ∑ ∑should just proceed over his objection.∑ Give him a

15∑ ∑ ∑ ∑minute to object and then give me a minute to say

16∑ ∑ ∑ ∑something, and then you can proceed with your

17∑ ∑ ∑ ∑answer.

18∑ ∑A.∑ Okay.

19∑ ∑Q.∑ If you need a break at any time, just let us know.

20∑ ∑ ∑ ∑Harvey will be appearing by our video conference

21∑ ∑ ∑ ∑here, and after I'm done asking you some questions,

22∑ ∑ ∑ ∑he'll have an opportunity to ask you some

23∑ ∑ ∑ ∑questions.

24∑ ∑ ∑ ∑ ∑ ∑ Do you have any questions for us?

25∑ ∑A.∑ No.∑ I'm ready.
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∑1∑ ∑Q.∑ So Harvey represents Ahold, which is the registrant

∑2∑ ∑ ∑ ∑in this case.

∑3∑ ∑A.∑ Okay.

∑4∑ ∑Q.∑ Ms. Murphy, what's your -- who do you work for

∑5∑ ∑ ∑ ∑today?

∑6∑ ∑A.∑ I work for SpartanNash.

∑7∑ ∑Q.∑ And how long have you worked for that company?

∑8∑ ∑A.∑ I started in July 1999, so going on 16 years.

∑9∑ ∑Q.∑ And in July 1999 was the company SpartanNash?

10∑ ∑A.∑ No.∑ At the time it was Nash-Finch.

11∑ ∑Q.∑ In 1999 what was your job title?

12∑ ∑A.∑ It was procurement buyer.

13∑ ∑Q.∑ And what does that mean?∑ What were your job

14∑ ∑ ∑ ∑duties?

15∑ ∑A.∑ At that time I was purchasing product for the

16∑ ∑ ∑ ∑warehouses, keeping them stocked with product.

17∑ ∑Q.∑ What types of products for what warehouses?

18∑ ∑A.∑ Nationally we have about 16 warehouses, and I would

19∑ ∑ ∑ ∑purchase national brand and private label products

20∑ ∑ ∑ ∑into those warehouses.

21∑ ∑Q.∑ And were those warehouses organized by distribution

22∑ ∑ ∑ ∑center?

23∑ ∑A.∑ Uh-huh.∑ Right.

24∑ ∑Q.∑ So you purchased both private label and national

25∑ ∑ ∑ ∑brands.∑ Is that correct?
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∑1∑ ∑A.∑ Correct.

∑2∑ ∑Q.∑ And for how long did you have that title?

∑3∑ ∑A.∑ That title I had for approximately a year.

∑4∑ ∑Q.∑ And what was your title after that?

∑5∑ ∑A.∑ It was product development manager.

∑6∑ ∑Q.∑ And what were your responsibilities as product

∑7∑ ∑ ∑ ∑development manager?

∑8∑ ∑A.∑ At that point I was responsible for a certain

∑9∑ ∑ ∑ ∑subset of product categories and managing the

10∑ ∑ ∑ ∑development of private brand products as well as

11∑ ∑ ∑ ∑the promotional activity for the products.

12∑ ∑Q.∑ And how long did you hold that title?

13∑ ∑A.∑ Let's see.∑ Probably 10 years.

14∑ ∑Q.∑ So that would be up to 2010?

15∑ ∑A.∑ Right.

16∑ ∑Q.∑ And as the product development manager, did you

17∑ ∑ ∑ ∑have any responsibility for the Our Family brand?

18∑ ∑A.∑ Yes.∑ Most of the business in the private brands

19∑ ∑ ∑ ∑department is Our Family, so the bulk of what we

20∑ ∑ ∑ ∑did was around the Our Family brand.

21∑ ∑Q.∑ And if you had to guess a percentage, how much of

22∑ ∑ ∑ ∑your work was spent on Our Family versus other

23∑ ∑ ∑ ∑private brands?

24∑ ∑A.∑ I would say about 90 percent.

25∑ ∑Q.∑ And was that true the whole 10 years you were a
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∑1∑ ∑ ∑ ∑product development manager?

∑2∑ ∑A.∑ Yes, I would say it was, uh-huh.

∑3∑ ∑Q.∑ With respect to the Our Family brand in particular,

∑4∑ ∑ ∑ ∑what job duties did you have relating to that brand

∑5∑ ∑ ∑ ∑as the product development manager?

∑6∑ ∑A.∑ I was responsible for sourcing vendors to supply

∑7∑ ∑ ∑ ∑the Our Family brand, negotiating the costs for the

∑8∑ ∑ ∑ ∑items, getting quality approved with the vendors

∑9∑ ∑ ∑ ∑for items that we wanted to bring into development;

10∑ ∑ ∑ ∑and once the items were approved, we would put them

11∑ ∑ ∑ ∑through design, packaging design.

12∑ ∑ ∑ ∑ ∑ ∑ And from that point, once they were ready to

13∑ ∑ ∑ ∑get into the marketplace, we would put together the

14∑ ∑ ∑ ∑promotional plan, so I was responsible for a

15∑ ∑ ∑ ∑certain set of categories for all those activities.

16∑ ∑Q.∑ And when you say promotional plan, what type of

17∑ ∑ ∑ ∑activities are you referring to?

18∑ ∑A.∑ The weekly ads and making sure that they are part

19∑ ∑ ∑ ∑of that plan.∑ We would also look at other types of

20∑ ∑ ∑ ∑promotional couponing or scans or anything to get

21∑ ∑ ∑ ∑consumer interest and attention on the items.

22∑ ∑Q.∑ So you're familiar with the advertising and

23∑ ∑ ∑ ∑promotional efforts for the Our Family brand during

24∑ ∑ ∑ ∑your time as product development manager?

25∑ ∑A.∑ Yes.
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∑1∑ ∑Q.∑ And what was next after product development

∑2∑ ∑ ∑ ∑manager?

∑3∑ ∑A.∑ I was promoted to senior product development

∑4∑ ∑ ∑ ∑manager at that point, and then in 2011, late 2011,

∑5∑ ∑ ∑ ∑it was director of product development.

∑6∑ ∑Q.∑ So let's take the senior product development

∑7∑ ∑ ∑ ∑manager.∑ What responsibilities were new in that

∑8∑ ∑ ∑ ∑job?

∑9∑ ∑A.∑ I would utilize as a lead role with the product

10∑ ∑ ∑ ∑development team.

11∑ ∑Q.∑ And when you became director, how did your

12∑ ∑ ∑ ∑responsibilities change?

13∑ ∑A.∑ I no longer had specific category responsibilities

14∑ ∑ ∑ ∑but, rather, I was responsible for the activities

15∑ ∑ ∑ ∑of the product development team, hitting goals for

16∑ ∑ ∑ ∑sales and expenses, P&L responsibilities.

17∑ ∑Q.∑ You were in charge?

18∑ ∑A.∑ Uh-huh.

19∑ ∑Q.∑ And as the product development manager, the senior

20∑ ∑ ∑ ∑product development manager and the director, what

21∑ ∑ ∑ ∑group were you in at Nash-Finch at that time?

22∑ ∑A.∑ The private brands group.

23∑ 
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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Harvey, my next

∑2∑ ∑exhibit is going to be 206, and it's going to be

∑3∑ ∑four coupon sheets together starting with 2149.

∑4∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.

∑5∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ So 2149, 2150, 2151,

∑6∑ ∑and then the last page will be 4400, which is a

∑7∑ ∑collection of six coupons together.

∑8∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ So 3974 is not part of

∑9∑ ∑this?∑ That's another coupon.

10∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ You know what, yeah,

11∑ ∑let's just stick it on there.

12∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.∑ 4400.

13∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ And I have marked --

14∑ ∑sorry.

15∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Actually, you have

16∑ ∑other coupons; 3965, 3107, 2975, 2976.

17∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Yeah.∑ I'm going to

18∑ ∑deal with those separate.

19∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.∑ So give me the

20∑ ∑numbers that are in this one.∑ 2149, 2150, 2151 and

21∑ ∑4400?

22∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Yes.∑ Did you take

23∑ ∑out 3974?

24∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ No.

25∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ We can take out 3974.
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∑1∑ ∑ ∑ ∑That's fine.

∑2∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.

∑3∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ So for the record,

∑4∑ ∑ ∑ ∑206 is production numbers NFAH 2149, 2150, 2151,

∑5∑ ∑ ∑ ∑and 4400.

∑6∑ ∑BY MS. KLIEBENSTEIN:

∑7∑ ∑Q.∑ Ms. Murphy, have you seen these documents before?

∑8∑ ∑A.∑ Yes.

∑9∑ ∑Q.∑ What are they?

10∑ ∑A.∑ They are examples of coupons that we run.

11∑ ∑Q.∑ And where would these coupons have been run?

12∑ ∑A.∑ In the weekly ad.

13∑ ∑Q.∑ Are these exemplary representations of Our Family

14∑ ∑ ∑ ∑coupons?

15∑ ∑A.∑ Yes.

16∑ ∑Q.∑ And for how long has Nash-Finch been running

17∑ ∑ ∑ ∑coupons for the Our Family brand?

18∑ ∑A.∑ As long as I can remember.∑ I've been with the

19∑ ∑ ∑ ∑company 16 years and we've done coupons, whether

20∑ ∑ ∑ ∑they're in-ad or website.

21∑ ∑Q.∑ Are these exemplary coupons of the ones that you've

22∑ ∑ ∑ ∑seen during your work in the last 16 years?

23∑ ∑A.∑ Yes.

24∑ ∑Q.∑ You mentioned online.∑ Are coupons offered online?

25∑ ∑A.∑ Yes.
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∑1∑ ∑Q.∑ At the very last page of this exhibit I see a

∑2∑ ∑ ∑ ∑reference to Minnesota Twins.∑ Do you see that as

∑3∑ ∑ ∑ ∑well?

∑4∑ ∑A.∑ Yes.

∑5∑ ∑Q.∑ Where would these coupons have been run?

∑6∑ ∑A.∑ These would have been run mainly in the Midwest

∑7∑ ∑ ∑ ∑region in the weekly ad.

∑8∑ ∑Q.∑ And where are these coupons -- referring generally

∑9∑ ∑ ∑ ∑to the -- let's turn to the coupon on the front

10∑ ∑ ∑ ∑page.

11∑ ∑A.∑ Uh-huh.

12∑ ∑Q.∑ For example, where is that coupon distributed

13∑ ∑ ∑ ∑geographically?

14∑ ∑A.∑ Nationally.

15∑ ∑Q.∑ Everywhere that Our Family is sold?

16∑ ∑A.∑ Yes.

17∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ I'm going to mark as

18∑ ∑ ∑ ∑Exhibit 207 the Ultra Diapers coupon, which is

19∑ ∑ ∑ ∑production number 3974.

20∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.

21∑ ∑BY MS. KLIEBENSTEIN:

22∑ ∑Q.∑ Ms. Murphy, have you seen this document before?

23∑ ∑A.∑ Yes.

24∑ ∑Q.∑ What is it?

25∑ ∑A.∑ It's another example of a gate highlighting the Our
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∑1∑ ∑ ∑ ∑Family diapers.

∑2∑ ∑Q.∑ And where would this gate have been distributed?

∑3∑ ∑A.∑ In the weekly ad.

∑4∑ ∑Q.∑ So I see a date on the bottom of 3/22/09 through

∑5∑ ∑ ∑ ∑4/25/09.∑ Do you see that?

∑6∑ ∑A.∑ Yes.

∑7∑ ∑Q.∑ When would this gate have been published in the

∑8∑ ∑ ∑ ∑weekly ad?

∑9∑ ∑A.∑ That week of 3/22.∑ It would have been in the

10∑ ∑ ∑ ∑weekly ad for that week, but the coupon is

11∑ ∑ ∑ ∑available to be used from 3/22 to 4/25.

12∑ ∑Q.∑ So is Exhibit 207 exemplary of the type of gate

13∑ ∑ ∑ ∑folds that are published in the weekly ad?

14∑ ∑A.∑ Yes.

15∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Harvey, Exhibit 208

16∑ ∑ ∑ ∑is going to be Bates number 4976.

17∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Can you describe it?

18∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ It's a full-page

19∑ ∑ ∑ ∑advertisement.

20∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Some of these Bates

21∑ ∑ ∑ ∑numbers are very small.∑ What's the ad for?∑ I've

22∑ ∑ ∑ ∑got it.∑ Okay.∑ I've got it.

23∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ And my next exhibits

24∑ ∑ ∑ ∑are going to follow directly behind that, so keep

25∑ ∑ ∑ ∑your thumb right there.
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∑1∑ ∑BY MS. KLIEBENSTEIN:

∑2∑ ∑Q.∑ Ms. Murphy, are you familiar with Exhibit 208?

∑3∑ ∑A.∑ Yes.

∑4∑ ∑Q.∑ What is this document?

∑5∑ ∑A.∑ It's an example of an ad.

∑6∑ ∑Q.∑ And where would this ad run?

∑7∑ ∑A.∑ In our weekly ad.

∑8∑ ∑Q.∑ Would this have been a full page of the ad or a

∑9∑ ∑ ∑ ∑gate fold?

10∑ ∑A.∑ It looks like it would have been a portion of an

11∑ ∑ ∑ ∑ad -- a portion of a page.

12∑ ∑Q.∑ And I see that this ad mentions the Our Family

13∑ ∑ ∑ ∑Labels for Learning Program.∑ Do you see that as

14∑ ∑ ∑ ∑well?

15∑ ∑A.∑ Yes.

16∑ ∑Q.∑ How often is it that the Our Family Labels for

17∑ ∑ ∑ ∑Learning Program is featured in a weekly ad?

18∑ ∑A.∑ Well, it's in the ad every week with the little

19∑ ∑ ∑ ∑buttons that are next to each of the Our Family

20∑ ∑ ∑ ∑items.∑ And then in this particular example, we

21∑ ∑ ∑ ∑actually doubled our offering to 10 cents, so that

22∑ ∑ ∑ ∑was to promote additional activity for the program.

23∑ ∑ ∑ ∑ ∑ ∑ And then this particular strip would be in the

24∑ ∑ ∑ ∑ad I would say whenever there was room on the

25∑ ∑ ∑ ∑bottom because they had a bottom strip as well, so
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∑1∑ ∑ ∑ ∑probably 50 percent of the time.

∑2∑ ∑Q.∑ When you're saying this strip, for the record, what

∑3∑ ∑ ∑ ∑are you referring to?

∑4∑ ∑A.∑ This strip that's on the left would actually be a

∑5∑ ∑ ∑ ∑strip down on the bottom.

∑6∑ ∑Q.∑ The strip that mentions Our Family Labels for

∑7∑ ∑ ∑ ∑Learning?

∑8∑ ∑A.∑ Correct.∑ This particular one was for Hugo's where

∑9∑ ∑ ∑ ∑we doubled the offering.

10∑ ∑Q.∑ You mentioned before that the button is in what

11∑ ∑ ∑ ∑percentage of the weekly ads?

12∑ ∑A.∑ All of the ads.

13∑ ∑Q.∑ All of the weekly ads.

14∑ ∑ ∑ ∑ ∑ ∑ And how is the Our Family Labels for Learning

15∑ ∑ ∑ ∑button used in the weekly ad?

16∑ ∑A.∑ It's used to show the consumer that if they

17∑ ∑ ∑ ∑purchase that item and turn in the label, that they

18∑ ∑ ∑ ∑would be earning 5 cents per label for the schools.

19∑ ∑Q.∑ So the items that qualify will have the button next

20∑ ∑ ∑ ∑to them in the weekly ad?

21∑ ∑A.∑ Right, which would be all the Our Family items.

22∑ ∑Q.∑ So all Our Family items qualify for the Our Family

23∑ ∑ ∑ ∑Labels for Learning redemption?

24∑ ∑A.∑ Yes.

25∑ ∑Q.∑ I notice there is a date on this document that says
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∑1∑ ∑ ∑ ∑May 2, 2006.∑ Do you see that?

∑2∑ ∑A.∑ Yes.

∑3∑ ∑Q.∑ Is this example for the weekly ad exemplary of how

∑4∑ ∑ ∑ ∑the Our Family brand is featured today in the

∑5∑ ∑ ∑ ∑weekly ads?

∑6∑ ∑A.∑ Say that one more time.∑ I'm sorry.

∑7∑ ∑Q.∑ Is this an example of how the Our Family brand is

∑8∑ ∑ ∑ ∑shown in the weekly ads?

∑9∑ ∑A.∑ Oh, yes.

10∑ ∑Q.∑ In 2006 and today?

11∑ ∑A.∑ Yes.

12∑ ∑Q.∑ And consistent over time as well?

13∑ ∑A.∑ Yes.

14∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ All right.∑ The next

15∑ ∑ ∑ ∑one I'm going to mark as Exhibit 209, Harvey, is

16∑ ∑ ∑ ∑called the Our Family Challenge.∑ There is green at

17∑ ∑ ∑ ∑the top, kind of a half page ad, and it's got

18∑ ∑ ∑ ∑production number 3965.

19∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Got it.

20∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Okay.

21∑ ∑BY MS. KLIEBENSTEIN:

22∑ ∑Q.∑ Ms. Murphy, have you seen this document before?

23∑ ∑A.∑ Yes.

24∑ ∑Q.∑ What is it?

25∑ ∑A.∑ This is an Our Family Challenge where we ask the
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∑1∑ ∑ ∑ ∑consumer to try the national brand -- or if they

∑2∑ ∑ ∑ ∑try the national brand product, to also try the

∑3∑ ∑ ∑ ∑private brand item.

∑4∑ ∑Q.∑ And how does this advertisement reach the consumer?

∑5∑ ∑A.∑ In the weekly ad.

∑6∑ ∑Q.∑ So this is another example of how the Our Family

∑7∑ ∑ ∑ ∑brand is shown in the weekly ad?

∑8∑ ∑A.∑ Yes.

∑9∑ ∑Q.∑ All right.

10∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ The next document is

11∑ ∑ ∑ ∑Exhibit 210, and it's production number 3107.

12∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.

13∑ ∑BY MS. KLIEBENSTEIN:

14∑ ∑Q.∑ Ms. Murphy, are you familiar with this document?

15∑ ∑A.∑ Yes.

16∑ ∑Q.∑ What is it?

17∑ ∑A.∑ It looks like another gate showing the consumer can

18∑ ∑ ∑ ∑get one free grocery bag; also talking about the

19∑ ∑ ∑ ∑Hudson Food Bank.

20∑ ∑Q.∑ So this is another example of an ad that would have

21∑ ∑ ∑ ∑shown up in the weekly ad?

22∑ ∑A.∑ Yes.

23∑ ∑Q.∑ And can you explain for me the promotional deal

24∑ ∑ ∑ ∑that's offered in this ad?

25∑ ∑A.∑ Uh-huh.∑ If the consumer purchases $35 of product
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∑1∑ ∑ ∑ ∑at the store and use this coupon, they can get a

∑2∑ ∑ ∑ ∑free Our Family reusable bag.

∑3∑ ∑Q.∑ And what's the date on this advertisement?

∑4∑ ∑A.∑ August 30, 2009.

∑5∑ ∑Q.∑ And has Nash-Finch distributed Our Family bags

∑6∑ ∑ ∑ ∑after 2009?

∑7∑ ∑A.∑ Yes.

∑8∑ ∑Q.∑ In what types of scenarios will Nash-Finch

∑9∑ ∑ ∑ ∑distribute Our Family bags?

10∑ ∑A.∑ Well, the retailers stock them in the grocery

11∑ ∑ ∑ ∑stores for the consumers to purchase for

12∑ ∑ ∑ ∑environmental reasons.

13∑ ∑Q.∑ In the middle of this ad it mentions the Hudson,

14∑ ∑ ∑ ∑Minnesota Food Bank.

15∑ ∑ ∑ ∑ ∑ ∑ Are you familiar with the activity that's

16∑ ∑ ∑ ∑mentioned in this ad relating to the Hudson,

17∑ ∑ ∑ ∑Minnesota Food Bank?

18∑ ∑A.∑ Yes.

19∑ ∑Q.∑ And can you tell me more about that?

20∑ ∑A.∑ Well, in this particular event, we're donating 10

21∑ ∑ ∑ ∑cents for every Our Family reusable grocery bag

22∑ ∑ ∑ ∑used on a regular shopping trip from the date of

23∑ ∑ ∑ ∑this publication through August 30th.

24∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ All right.

25∑ ∑ ∑ ∑Exhibit 211 is going to be a red brochure titled
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∑1∑ ∑ ∑ ∑Introducing Our Family, and the Bates number is

∑2∑ ∑ ∑ ∑2975 through '76.

∑3∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Got it.

∑4∑ ∑BY MS. KLIEBENSTEIN:

∑5∑ ∑Q.∑ Ms. Murphy, have you seen this document before?

∑6∑ ∑A.∑ Yes.

∑7∑ ∑Q.∑ What is it?

∑8∑ ∑A.∑ It's an introduction to Our Family with some trial

∑9∑ ∑ ∑ ∑coupons.

10∑ ∑Q.∑ And when you say it's an introduction to Our

11∑ ∑ ∑ ∑Family, what do you mean by that?

12∑ ∑A.∑ It looks like an introduction for Teals Market in

13∑ ∑ ∑ ∑Spicer to try Our Family products.

14∑ ∑Q.∑ Would this be part of the conversion efforts that

15∑ ∑ ∑ ∑we talked about before?

16∑ ∑A.∑ It could be, yes.

17∑ ∑Q.∑ How is this document used?∑ Was it in the weekly ad

18∑ ∑ ∑ ∑or something else?

19∑ ∑A.∑ This looks like it was used in a weekly ad to

20∑ ∑ ∑ ∑introduce the consumers in the Teals Market to Our

21∑ ∑ ∑ ∑Family.

22∑ ∑Q.∑ When Nash-Finch is introducing the Our Family brand

23∑ ∑ ∑ ∑to a new retailer, is this type of placement in the

24∑ ∑ ∑ ∑weekly ad common?

25∑ ∑A.∑ Yes.
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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Exhibit 212 is going

∑2∑ ∑ ∑ ∑to be a Leevers Foods brochure, production numbers

∑3∑ ∑ ∑ ∑2158 through 2160.

∑4∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Got it.

∑5∑ ∑BY MS. KLIEBENSTEIN:

∑6∑ ∑Q.∑ Ms. Murphy, are you familiar with this document?

∑7∑ ∑A.∑ Yes.

∑8∑ ∑Q.∑ What is it?

∑9∑ ∑A.∑ When we first acquired Leevers as a customer, we

10∑ ∑ ∑ ∑provided them with some very aggressive pricing,

11∑ ∑ ∑ ∑and these were some promotional marketing materials

12∑ ∑ ∑ ∑for them to use to highlight it to the consumers.

13∑ ∑Q.∑ So were these published in the weekly ad or

14∑ ∑ ∑ ∑elsewhere?

15∑ ∑A.∑ Yes.

16∑ ∑Q.∑ Is it fairly common for Nash-Finch to provide

17∑ ∑ ∑ ∑specific retailers with advertising materials?

18∑ ∑A.∑ Yes.

19∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Exhibit 213 is going

20∑ ∑ ∑ ∑to be the production number 2959.∑ It's a black and

21∑ ∑ ∑ ∑white document that has Shop Lynn's Dakotamart at

22∑ ∑ ∑ ∑the top.

23∑ ∑BY MS. KLIEBENSTEIN:

24∑ ∑Q.∑ Ms. Murphy, are you familiar with this document?

25∑ ∑A.∑ Yes.
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∑1∑ ∑Q.∑ What is this document?

∑2∑ ∑A.∑ This is a bag stuffer used at the Lynn's

∑3∑ ∑ ∑ ∑Dakotamart.

∑4∑ ∑Q.∑ And what's a bag stuffer?

∑5∑ ∑A.∑ It's usually a piece of paper that gets put into a

∑6∑ ∑ ∑ ∑consumer's grocery bag as they leave the store.

∑7∑ ∑Q.∑ And did Nash-Finch provide this to the Lynn's

∑8∑ ∑ ∑ ∑Dakotamart?

∑9∑ ∑A.∑ Yes.

10∑ ∑Q.∑ How often is it that Nash-Finch provides retailers

11∑ ∑ ∑ ∑with bag stuffers?

12∑ ∑A.∑ Well, we do it every month because we publish new

13∑ ∑ ∑ ∑coupons for the website every month and each of the

14∑ ∑ ∑ ∑website coupons gets a bag stuffer.∑ So whenever we

15∑ ∑ ∑ ∑switch out the coupons out there, we provide the

16∑ ∑ ∑ ∑retailer with a bag stuffer.

17∑ ∑Q.∑ So every retailer gets a new bag stuffer every

18∑ ∑ ∑ ∑month?

19∑ ∑A.∑ We make it available to them.

20∑ ∑Q.∑ Do most retailers take advantage of that bag

21∑ ∑ ∑ ∑stuffer?

22∑ ∑A.∑ No.∑ I would say for the bag stuffers, it's mostly

23∑ ∑ ∑ ∑in the Midwest region that utilizes it.

24∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Exhibit 214 is going

25∑ ∑ ∑ ∑to be the Labels for Learning Together We Can Make
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∑1∑ ∑ ∑ ∑a Difference document with production number 2960

∑2∑ ∑ ∑ ∑in very small font.

∑3∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ I've got it.

∑4∑ ∑BY MS. KLIEBENSTEIN:

∑5∑ ∑Q.∑ Ms. Murphy, have you seen this document before?

∑6∑ ∑A.∑ Yes.

∑7∑ ∑Q.∑ What is this?

∑8∑ ∑A.∑ It is another communication regarding the Labels

∑9∑ ∑ ∑ ∑for Learning Program.

10∑ ∑Q.∑ And in what form would this have gone to the

11∑ ∑ ∑ ∑retailer?

12∑ ∑A.∑ Well, it would be an example document in the packet

13∑ ∑ ∑ ∑that goes out to the retailer.

14∑ ∑Q.∑ And how would the retailer use this?

15∑ ∑A.∑ The retailer would publish this to the

16∑ ∑ ∑ ∑organizations in their community to get involved

17∑ ∑ ∑ ∑with the Labels for Learning Program.

18∑ ∑Q.∑ Would this document also be used as a bag stuffer?

19∑ ∑A.∑ Yes, it definitely could be, uh-huh.

20∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ I'm handing you

21∑ ∑ ∑ ∑what's been marked as Exhibit 215, and it's a

22∑ ∑ ∑ ∑picture of a truck, Harvey, production number 4105.

23∑ ∑BY MS. KLIEBENSTEIN:

24∑ ∑Q.∑ Ms. Murphy, do you recognize this picture?

25∑ ∑A.∑ Yes.
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∑1∑ ∑Q.∑ What is it?

∑2∑ ∑A.∑ It is one of our trucks that deliver Our Family

∑3∑ ∑ ∑ ∑products out of our distribution centers to the

∑4∑ ∑ ∑ ∑retail stores.

∑5∑ ∑Q.∑ And is this truck in existence today?

∑6∑ ∑A.∑ Yes.

∑7∑ ∑Q.∑ Does it look the same?

∑8∑ ∑A.∑ Yes.

∑9∑ ∑Q.∑ For how long has Nash-Finch -- since you started

10∑ ∑ ∑ ∑working with the company, was this type of truck

11∑ ∑ ∑ ∑used by the company?

12∑ ∑A.∑ Yes.

13∑ ∑Q.∑ With the Our Family logo on it?

14∑ ∑A.∑ Yes.∑ I don't remember what year the logo was put

15∑ ∑ ∑ ∑on.∑ It's been a number of years, yeah.

16∑ ∑Q.∑ Okay.∑ Are you familiar with the phrase Cycle

17∑ ∑ ∑ ∑Shipper Program?

18∑ ∑A.∑ Yes.

19∑ ∑Q.∑ What does that refer to?

20∑ ∑A.∑ It's a collection of items that we publish to the

21∑ ∑ ∑ ∑sales team to go out to meet with retailers to

22∑ ∑ ∑ ∑prebook shipper items which tie into the themes of

23∑ ∑ ∑ ∑the weekly ad.

24∑ ∑Q.∑ You lost me with that one.∑ Can you try it again?

25∑ ∑A.∑ Yes.∑ The Cycle Shipper Program, it's a listing of
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∑1∑ ∑ ∑ ∑items that we offer in a shipper.∑ So basically, as

∑2∑ ∑ ∑ ∑you walk into a grocery store, you see items in a

∑3∑ ∑ ∑ ∑cardboard display out on the floor and those are

∑4∑ ∑ ∑ ∑the shippers.∑ So those require the sales team to

∑5∑ ∑ ∑ ∑go and presell those to the stores because of the

∑6∑ ∑ ∑ ∑lead time that's necessary for those.

∑7∑ ∑ ∑ ∑ ∑ ∑ So they will meet with the retailers, presell

∑8∑ ∑ ∑ ∑them, and then those will be specific items that go

∑9∑ ∑ ∑ ∑to the stores as promotional products to support

10∑ ∑ ∑ ∑the themes of the ad.

11∑ ∑Q.∑ Okay.∑ So the shippers will have one kind of Our

12∑ ∑ ∑ ∑Family product in them.∑ Correct?

13∑ ∑A.∑ Yes.

14∑ ∑Q.∑ And they'll stand on the grocery store floor --

15∑ ∑A.∑ Right.

16∑ ∑Q.∑ -- separate from the shelving.∑ Correct?

17∑ ∑A.∑ Correct.

18∑ ∑Q.∑ Does Nash-Finch use demos to promote the Our Family

19∑ ∑ ∑ ∑brand?

20∑ ∑A.∑ Yes.

21∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ 
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23∑ ∑Q.∑ You were asked some questions at the beginning of

24∑ ∑ ∑ ∑your deposition about your work experience with

25∑ ∑ ∑ ∑Nash-Finch, and I think you said you go back to
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∑1∑ ∑ ∑ ∑1999 with the company.∑ Is that correct?

∑2∑ ∑A.∑ Yes.

∑3∑ ∑Q.∑ Were you employed on a full-time basis anywhere

∑4∑ ∑ ∑ ∑before you went to work for Nash-Finch?

∑5∑ ∑A.∑ Yes.

∑6∑ ∑Q.∑ Where was that?

∑7∑ ∑A.∑ Prior to Nash-Finch I worked for a company called

∑8∑ ∑ ∑ ∑Dart Distributing for a very short time, and then

∑9∑ ∑ ∑ ∑prior to that I was with SuperValu for about five

10∑ ∑ ∑ ∑years.

11∑ ∑Q.∑ Is Dart Distributing in the grocery business?

12∑ ∑A.∑ They actually supply some grocery stores, and they

13∑ ∑ ∑ ∑supplied them with DVDs, videos, movies, music.

14∑ ∑Q.∑ So would it be fair to say, then, that your entire

15∑ ∑ ∑ ∑work experience has been in the grocery store field

16∑ ∑ ∑ ∑or related fields?

17∑ ∑A.∑ Yes.

18∑ ∑Q.∑ Did you review Mr. Paul's deposition before your

19∑ ∑ ∑ ∑deposition today?

20∑ ∑A.∑ No.

21∑ ∑Q.∑ Actually, he's been deposed twice in this case,

22∑ ∑ ∑ ∑once in October of last year and again in February

23∑ ∑ ∑ ∑of this year.∑ So did you review either of those

24∑ ∑ ∑ ∑depositions?

25∑ ∑A.∑ No, I didn't.
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∑1∑ ∑Q.∑ If I were to try to summarize your job

∑2∑ ∑ ∑ ∑responsibilities in a short description, would it

∑3∑ ∑ ∑ ∑be fair to characterize them as encouraging the

∑4∑ ∑ ∑ ∑purchase and sale of Our Family brand and other

∑5∑ ∑ ∑ ∑private brand products by retailers that are

∑6∑ ∑ ∑ ∑selling those products for Nash-Finch?

∑7∑ ∑A.∑ Yes, I would say that's fair.

∑8∑ ∑Q.∑ Are you familiar with the mark Our Family

∑9∑ ∑ ∑ ∑Foundation that is registered and is being used by

10∑ ∑ ∑ ∑the Ahold family of companies?

11∑ ∑A.∑ Yes, I've seen it in some publications.

12∑ ∑Q.∑ In what publications specifically have you seen it?

13∑ ∑A.∑ Progressive Grocer for one, and I can't remember

14∑ ∑ ∑ ∑the other publications, but I've seen some articles

15∑ ∑ ∑ ∑on it.

16∑ ∑Q.∑ And when did you first see that mark in any

17∑ ∑ ∑ ∑publication or in any article?

18∑ ∑A.∑ Just recently in part of looking at the case.

19∑ ∑Q.∑ So was it part of your preparation for this

20∑ ∑ ∑ ∑deposition?

21∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Objection.∑ Calls for

22∑ ∑ ∑ ∑attorney-client privileged information.∑ You can

23∑ ∑ ∑ ∑answer yes or no.

24∑ ∑A.∑ Yes.
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∑1∑ ∑BY MR. FREEDENBERG:

∑2∑ ∑Q.∑ Do you have any knowledge of how Ahold is using the

∑3∑ ∑ ∑ ∑mark Our Family Foundation?

∑4∑ ∑A.∑ My understanding is it's used for their foundation

∑5∑ ∑ ∑ ∑for hunger, to support efforts towards hunger.

∑6∑ ∑Q.∑ Do you know anything about any work that they're

∑7∑ ∑ ∑ ∑doing to support cancer research using that mark?

∑8∑ ∑A.∑ No.

∑9∑ ∑Q.∑ Does Nash-Finch have its own foundation that raises

10∑ ∑ ∑ ∑funds to help alleviate hunger?

11∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Objection.∑ Lack of

12∑ ∑ ∑ ∑foundation, calls for speculation.∑ You can answer

13∑ ∑ ∑ ∑if you know.

14∑ ∑A.∑ We have a foundation and it supports various

15∑ ∑ ∑ ∑causes.

16∑ ∑BY MR. FREEDENBERG:

17∑ ∑Q.∑ Is hunger one of those causes?

18∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Same objection.∑ You

19∑ ∑ ∑ ∑can answer if you know.

20∑ ∑A.∑ I'm not sure what all the causes are.∑ I do know

21∑ ∑ ∑ ∑that there is a team that does support community

22∑ ∑ ∑ ∑organization events.

23∑ ∑BY MR. FREEDENBERG:

24∑ ∑Q.∑ And in fact, there is a foundation called the NFC

25∑ ∑ ∑ ∑Foundation.∑ Correct?
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∑1∑ ∑A.∑ Yes.

∑2∑ ∑Q.∑ Do you know if the NFC Foundation raises funds for

∑3∑ ∑ ∑ ∑cancer research?

∑4∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Objection.∑ Calls for

∑5∑ ∑ ∑ ∑speculation, lack of foundation.∑ You can answer if

∑6∑ ∑ ∑ ∑you know.

∑7∑ ∑A.∑ I don't know for sure.

∑8∑ ∑BY MR. FREEDENBERG:

∑9∑ ∑Q.∑ Do you know anything about Nash-Finch's trademark

10∑ ∑ ∑ ∑registrations for the mark Our Family?

11∑ ∑A.∑ I know that we have a trademark registration.

12∑ ∑Q.∑ Do you know the goods and services for which the

13∑ ∑ ∑ ∑mark is registered?

14∑ ∑A.∑ Not specifically.

15∑ ∑Q.∑ You had testified in some of these documents about

16∑ ∑ ∑ ∑the marketing activities that are carried on in

17∑ ∑ ∑ ∑conjunction with the Minnesota Twins baseball team.

18∑ ∑ ∑ ∑Do you remember that?

19∑ ∑A.∑ Yes.

20∑ ∑Q.∑ You're familiar with those activities?

21∑ ∑A.∑ Yes.

22∑ ∑Q.∑ Would you agree that those activities are directed

23∑ ∑ ∑ ∑at customers of Nash-Finch and potential purchasers

24∑ ∑ ∑ ∑of the Our Family products within the Minnesota

25∑ ∑ ∑ ∑Twins territory?
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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Objection.∑ Calls for

∑2∑ ∑ ∑ ∑speculation.

∑3∑ ∑A.∑ For that particular category of marketing funds, I

∑4∑ ∑ ∑ ∑would say yes.

∑5∑ ∑ ∑ ∑ ∑ 
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∑1∑ ∑STATE OF MINNESOTA )
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ )∑ ∑ss.
∑2∑ ∑COUNTY OF DAKOTA∑ ∑)

∑3∑ ∑ ∑ ∑ Be it known that I took the foregoing deposition
∑ ∑ ∑of MICHELE MURPHY;
∑4
∑ ∑ ∑ ∑ ∑ That I was then and there a notary public in and
∑5∑ ∑for the County of Dakota, State of Minnesota, and by
∑ ∑ ∑virtue thereof I was duly authorized to administer an
∑6∑ ∑oath;

∑7∑ ∑ ∑ ∑ That the witness was by me first duly sworn to
∑ ∑ ∑testify to the whole truth concerning the matter in
∑8∑ ∑controversy aforesaid;

∑9∑ ∑ ∑ ∑ That the foregoing transcript is a true and
∑ ∑ ∑correct transcript of my stenographic notes in said
10∑ ∑matter;

11∑ ∑ ∑ ∑ That the cost of the original has been charged
∑ ∑ ∑to the party who noticed the deposition, and that all
12∑ ∑parties who ordered copies have been charged at the
∑ ∑ ∑same rate for such copies;
13
∑ ∑ ∑ ∑ ∑ That the witness reserved the right to read and
14∑ ∑sign the foregoing testimony;

15∑ ∑ ∑ ∑ That I am not related to nor employed by any of
∑ ∑ ∑the parties hereto, nor a relative nor employee of
16∑ ∑any attorney or counsel employed by the parties
∑ ∑ ∑hereto, nor interested in the outcome of the action.
17
∑ ∑ ∑ ∑ ∑ IN EVIDENCE HEREOF, WITNESS MY HAND AND SEAL
18∑ ∑this 27th day of March 2015.

19

20
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ Hartman L. Erickson, Notary Public
21∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ Dakota County, Minnesota
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ My Commission Expires January 31, 2020
22

23

24

25
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R4376C 	MANUFACTURER'S COUPON  19  I  VALID  2f24.3/5/13 	RVOIOC 

SAVE $1 
when you purchase any one (1) 
Our Family® Premium Ice Cream 

48 oz. Scround Varieties 

CONSUMER: 0000 OMI• AI' HASH FINCH SUPPLIED STORES. Lima cna 
oarca pH curoniu 101 ,01 or rpaLlial ilen(Glaurrhaseri This oar, ' 

nlyun podual us aria  :1110.  IlliCL4(1  Cannot  Un  covlanad 
any Wm cauK1n RETAILER: DO HOT CODDLE.  Caton  unnd  if 01:Eted. 
uapiaJ,  odd 00110.1  Itaastenad.004119,11 u rdura prh.bted  Al le -
GIrdidblAmu  Nash fY1h Conan,/  Urnoom  Iila 110 lux Jut) al 
Ora mu pat PIM  Bunts panad  you  and  IN answer liEYn craplethailla 
Ito t_mr,d Jill din Crib Value  1 ROM al a  cent. 10  lalmtustrkaal by 

rat (13 .sold L304  auttaixd aminPas, 	 5 

 

3 

 



r  ------------- 
I

f102777 	1 	  PANILIFACTURER'S ONON 	j VAL ID 3119-3127112  I 	0V0200 

. 	 „..... 	 . SAVE $2 00 

	

; 	
I 

I 	 n 	P n 	I 
on Four  (4)  Participating 

I  Our Family Ice  Cream Novelties 
Participatiag Items:12 cL Fete  Bars, Twin Pees, 

Dream Bars  or Reduced Fat Ice Cream Bars 
kW Ruth=  (4j la Meiv. WO  OH 

COASUMM:G000 Ma Of HASH FIHOI  S1flLIE0 SIDEIHS. MTh TO 

• mon ca cuslorner 51 	o1fftdiJiWir{s)ptca0d . 111,5 awl= 
poC11,1(two (NI vaidies in6CHA1. WINNOW  antinKI w Hi •,  une co..  RETAILER: re NOT DOUBLE  Coo.  cod I  And. 

owl,  94, ticI030IJ. ((Sc,  CC00010flydO  ol.ae  HIONAl0  Of  W- 
• m.o.  ca.,  ff., Farb  Lumpur/ .01  gedIlks.  pi! '0 	 uellY2 

cierm  plus  calls punktlyouarallee  onsumot  Pam co:VW oith 

• ov wn.  A  ..115 	C.7.11%1W V2111501  a  mu  fn.  1.1100.1.11  or 
0(0  (1,..1  CO . 1010  la  3102001100 0.100Allpfuss 
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I 
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Limit 1 coupon per purchase on product specified. Not 
valid with any other offer. RETAILER: Nash Finch 
Company will reimburse you for the face value of this 
coupon plus 8 cents provided you and the consumer 
have compted with the terms of this offer. Cash Value 
1/20th of scent. Send to:Any authorized clearinghouse. 

For Grocer Nearest You 

5 1E2115116ot ogni161 2  Limit 1 coupon per purchase on product specified. Not 
valid with any other offer. RETAILER: Nash Finch 
Company will reimburse you for the face value of this 
coupon plus 8 cents provided you and the consumer 
have complied with the terms of this offer. Cash Value 
1/20th of a cent. Send to: Any authorized clearinghouse. 

NMI MI 	 I• NMI MN MEI 

5 1021151 1076 

16 	- 166 

Manufacturer Coupon • Valid 5/1 /08  -  9/30/08 

16 oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced 
Our Family® 

Sliced Bacon 
Visit www.nashtlnch.com  

Manufacturer Coupon • Valid 5/1/08  -  9/30/08 

16 oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced L  •----_ .1_- 
Our Family®  ,.4..----  

Sliced Bacon 
visit wanianasminch.com  

For Grocer Nearest You 

Manufacturer Coupon • Valid 5/1 /08  -  9/30/08 

16  oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced 	— 

Our FamHy®  f- 
 L 
-1. 

Sliced Bacon 	---m '' 

Visit www.nashfinch.com 	
— 

For Grocer Nearest You 

I 
F 

Limit 1 coupon per purchase cri product specified. Not 
valid with any other offer. RETAILER: Nash Fneh 

I Company will reimburse you for the face value of this 
coupon plus 8 cents provided you and the consumer 
have complied with the terms of this offer. Cash Value 
1120th of a cent. Send io: Any authorized clearinghouse. 5 

16 =I 	 MIN 

115111111k 

Manufacturer Coupon • Valid 5/1 /08  -  9/30/08 

16 oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced 
Our Family® 

Sliced Bacon 
Visit www.nashfinch.com  

For Grocer Nearest You 

valid with any other offer. RETAILER: Nash Finch 
Limit 1 coupon per purchase on product specified. Not 	11111 	1111 

Company will reimburse you for the face value of this 
coupon plus 8 cents provided you and the consumer 
have complied with the terms of this offer, Cash Value 
1/20th at a cent. Send to:Any authorized clearinghouse. 5 	7 0 2 5 3 6 2 5 7 6 

NM  

Manufacturer Coupon • Valid 5/1/08  -  9/30/08 

0 
OFF 

Limit 1 coupon per purchase on product specified. Not •  valid with any other offer. RETAILER: Nash Fnch 
Company will reimburse you for the face value of this 
coupon plus 8 cents provided you and the consumer 
have complied with the terms of this offer. Cash Value 
1 /20th of a cent, Send to: Any authorized clearinghouse. 5 

1111 	 IME 6111 

16 oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced 
Our Family® 

Sliced Bacon 
Visit vvvvw.nashfinch.com  

For Grocer Nearest You 

110211511111607 1 

Manufacturer Coupon • Valid 5/1 /08  -  9/30/08 

OFF 
I Company  will reimburse you for the face value of this 

valid iwitrannsy P:rthpeLrnttr7 RETAILER! 	 OH 1111 11111 

coupon plus t cents provided you and the consumer 
have complied with the terms of this offer Cash Value 
1/20th of a cent. Send to:Any authorized clearinghouse. 5 	7 0 2 5 3 6 2 5 7 6 

IL 	 Min 	MMI 

16 oz. Reg., 
Low Sodium, 

Maple or 
Thick Sliced 
Our Family® 

Sliced Bacon 
Visit www.nashfinch.com  

For Grocer N ar st You 

NFAH0004400 



Buy any baby products 

Receive Baby Bucks at the end 
of your shopping order at checkout, 

Get a $10 Gift Card when you've 
'RV  collected $150 in Baby Bucks receipts 

Our Family® 
Diapers Value Size: 
Sizes: 1, 3, 4, 5 & 6 - 28 ct. 14 cl. 
Our Family® 
Diapers Jumbo Size 
Sizes: 3, 4 & 5 - 40 ct. - 30 ct. 
Our Family® Diapers 
Super Mega Size: 	

$1299 Sizes: 3, 48 - 80 cf.- 60 

$399 

$599 

$100 
 ULTRA 

01PErt< 
... 

i Off  6 	I IP  • 7   

Any Our Family® ......_„..  , 

• Mond cerium Coupon  •  Valid 3/22/09.4/23/09 
. 12#116! 	 9 	 1  9.V0100' 

"  Purchase any size 
• Our Family® 

Baby Diaper 
and receive 

?A Premium  absorbency and 
leakage protection 
Refastenable stretch grip tabs 
Stretch waistband 

0 Deluxe leg gathers for  a 
soft comfortable fit 

0 Perfume and dye-free liner 
0 Fun print design 

Latex free 

Baby Wipe, Tub,,Z,7,T.= 
Ref II or Travel Pack 

1%Or en no. um m: nnatc, 
4 relirum r.ce conmev 

113.7 ma miarrvoin,u..  I 
nx-mvelIku ca,...71.111741.4. 

0.7.6A tr. el 
,e1,1,merred 	 Fr, ....mu 

02 3 00076 3 
■ 

NFAI-100039 
74 

111111 $  mEXH113,h7  

o2.0 
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118  oz. Our Fami wi  Asst. Premium ci  
San ch 
Coo 'es 

12-12.25 oz. Our Family Asst. 

Marinades 

8 oz Our Family 

Seasoned 
Salt 

96 oz Our Fam Asst 

Liquid 
Bleach 

h'r.W!  
01111  

Higat:q 

&L

Our 

  a 

Family 

	$1" 	110•1;Villir 
Family 

 Iy tl Leaf Bags $1" 

02 08' 
,Ly2 	 -  7/7 

10 lb. Our Family 

Charcoal 
Briquets 

12 oz. Our Family Asst. 

Shredded 
Cheese 

100 ct Bags Our Family 

Black 
Tea 

1.. t\BELs  ,  for  s  

i-aRN11461- 
11110---,  

GET \Stt 10*  
Per Label For 
Your School 

on All Our Family 
Product Labels 

Collected! 
Please fill out the following 

certificate and attach it to the 
-  Our Family labels you submit to 

...,  your school. In turn you will 
'  receive 10$ a label instead of the 

)  5$ you would normally receive. 

I .,  -.e ;' el.,-..a).-A  . `  8 4-t.  .  8  `.;•  .1..'>8 8 4r.  '' , 

Bonus Certificate 
GET 10* 

PER LABEL FOR 
YOUR SCHOOL 
This Certificate 

Entitles the Bearer... 

(Name of Your School) 
To Receive 100 for 

each Our Family 
Labels Submitted 

and Postmarked by 

0104k 
1 r  galegialV 

Enjoy a tailgate pa i# for you & 3 guests with food & drinkslWinnet will also receive 
4 lower bowl ti deb and a parking pass to one of these Minnesota Twins gamest 

5/6 vs.Tigeis • 5113 vs. White Sox • 5/27 vs. Mariners • 6/10 vs. Orioles 
• 6/24 vs. Cubs • 711 vs. Brewers • 7/15 vs. Indians • 7129 vs. Tigers 

• 8/12 vs. Blue Jays • 8119 White Sox • 919 vs. Tigers • 9/30 White Sox 

Our  Fami IY  Proud  Sponsor of the Twins Saturday Tailgate Parties 
CALL 800 33-TWINS 

NFAH0004976 

Quality Siuer 1904 

10 oz. Our Fam by Asst. 

Steak 
Sauce 

3/23/15    M. Murphy 
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EXHIBff/  
-0  

a00(   
3 .2-7- /..r 

-09011E01 
— — 

Buy 1 Kraft Salad Dressing and 

Get 1 Our Family 
Salad Dressing FREE 

Buy 1 Northern Bath Tissue 4 Roll Pack and 

Getr 'd ear FairoHy 
Bath Tissue FREE 

24 oz. Bottle 

©UV Paninnly 
Ketchup 

Ounr 
NORTHE 

Doubt Doble Rollo 

( ,,,no Lavvn & Leaf 
	flips 

Leaf 
LaVVII  

i'i& Leaf 
fa 	Rap, 

10 ct. 
Farally $179 

Lawn Leaf gags OFF 
Milk 

12 Pack Cans 	Ci$ 

Our FanviOly 
Pop 

BUY 2 GET 

$100 
10 oz. Bottle 

Our Family 
Steak SaucG,  

Select Varieties 

Our Family 
Cereal 

$ 
75 Ft. Roll 

Our Family 
 

Aluminum VolE 

99 

NFAH0003965 
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Store Coupon  •  Valid 0/00/09  -  0/00/09 

PLU amp 
FREE 
Our Family® 

Standard 
Reusable 

Grocery Bag 
With a $35.00 Order Limit 1 

Limit one per visit per coupon. 

Store Coupon  •  Valid 0/00/09  -  0/00/09 

•  FLU MVP/ 

Our [doily 

;FREE 
Our Family® 
Fold-n-Close 

Reusable 
Grocery Bag 

With a $60.00 Order Limit 1 

Limit one per visit per coupon. 

Get 
Our Family Bags 

Use Your 
Our Family Sage at 

When you use your Our Family° 
eusable Grocery Bags  you save 
elastic from the landfills, and 

the deforestation of trees, 

As well on your behalf 

10 cents for every Our 
F .___Yelica'ble grocery bag used 
oilragular shopping trip to 
Fa Fresh"' at register to the 
IaI food bank from now untl 

August 30, 2009, 

NFAH0003107 
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R#3884 	 RV0103 

10°  OFF, 
' MANUFACTURER COUPON I DO NOT DOUBLE 1 9 	VALID 4/28 TO  5/4/171 

Our Family® 
offering the 

finest products, 
fair pricing, 
high quality 

and consistency. 

Our  Family® 
Delivers 
for You?. 

Our Family 

MAR ET 

If  t  u are not satisfied with 
ny Our Family Brand 

product, simply return it to 
the store where purchased. 
W will refund your money 
PL S replace the item with 
a Ike item of the brand of 

your choice - FREE. 

*F■prie  * 

Spicer 

w 

' MAN  FACTURER COUPON I DO NOT DOUBLE 1 9 	VALID 4/14 TO  4/20/171 
R#381 2 	 RV0200 

$20° OFF   
yr ur purchase of One (1) Our Family° 

ath Tissue 12 Ultra or Double Rolls 

Ire 
GCOD NC,  A-  TEALS MARKET SPICER LOCATION ONLY TAN coupon will only bo redo:mad by Eutalloo Noel-
Finch rnpanywIll reimburse you for the face eat OE of MN coupon pies 8 cents Nov derlyo u and the cons flier have 
compile with the rum of Vs offer. For telmburse nm nt by Nash Filch Co., send I) any armorial o earinuhouse 
Void its fated, toped, sold yuolo,ed, transferred, =loyal ur rakes p °haired ar icsli bled by an. Vie caper 
per pu I ase ulspeullied value IN). Oval only In Ilie USA, &Os, at d PASS. CCNSUMLN; Vu ultra tampon rimy be 

Mom Immommimummilim mmmmmmmmm 
used lel the coupon. Cons 011145 {aye any sales MK Cash value 1/1C0 ce 

MANUFACTURER COUPON I DO NOT DOUBLE 9 	VALID 4121104/2711n 
R#3883 	 RV0150 

$ 15° OFF., 
your purchase of One (1) 

Our Farnilly°Gallon Orange Juice 

GOOD ONLY,  T TEALS MARKET SPICEh LOCATION ONLY. This mom will only be redeemed by Retailer. PRA 
Finch Company wit reimburse you for the face value of thic coupon plus 8 cents molded you and the eonsurrer love 
complied with the terns of this nhir. For oimlarrserrent by Nish Finch Co., send In any authorbed clearinghouse, 
Vold II altered, scored, sold, purchased, Ira uttered, exchanged r whete nohlb led or reAricted by law. Una moon 
per purchase o praduct(3) Goad only in the OSA .APRs, and FFOs. CONSUMER: No other coupon May be 
timd with this coupor. Cansurrer pays any sales tax. Cash vali# 1/100 cent. 

your purchase of One (1) Our Family° 
Premium Ice Cream 48 oz. Assorted Flavors 

iiiva■ gs—samwayasii• 
416 

GOOD ONLY AT TEALS luKRKET SFCEF. LOCATION 	Ties moor will only be redm ed by Pawner: Nash 
:incl.  Com rony w II reimburse yet for the face val.° et thb coupon p ue (lords provided yot and tie consume.  have 
complied with the terms ol Mir offer For reinlarsenen1 by Nash F nch Co., senor to coy ado rind tdea rino Rowe. 
Vold it altered, copied, sold, pool-rased, transterred, wronged orwhere prchlt lied or restr Ned by law, Ore coupon 
aer aurchase el spec lied productis).Sood anly in the USA,AASs,atd NP0s. LariNalltat-t: No ether COUpOn may be 
0000 with 1510 x..pon. Corsuner pays any sales tat Cash value 1/10) cent. 

rV 
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	IV 

0 
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ti  
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Our Family 

Our Family' brand 
has all your family's 

favorites.  From 
breakfast to  dessert, 
they'll  love the taste; 
you'll love the price. 

Our Family® fruit,, 
good for your boily 

and your wallet. 

Our Family ,  

When you're 
making  a meal, 

make  it with 
Our Family'. 

You'll enjoy the 
great taste,  value 

and  variety 
it takes  to 

bring everyone 
to  the  table. 

Cher  rurally 

r7 „,,p4 ors. 
L__ 

-- 

Discover the 
sweet taste 
of value. 
Want your  family 
to eat more  fruit? 
Try Our Family'  . 

You'll find  a  wide 
selection of 

fantastic fruits, 
just  perfect for 

snacking, desserts 
and salads. 

Our Family ®  
makes the meal. 

41117111Vititr 

0  o r 
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$1.00 	MANUFACTURER COUPON 
	

PLU 9004 

$11.00 OFF 
Our Family Brand Products 

Void If altered, copied, sold, purchased, transferred, exchanged or where prohibited 
or restricted by law. One coupon per purchase of specified product(s). CONSUMER: 
No other coupon or offer may be used with this coupon. Consumer pays any sales tax. 
RETAILER: Nash Finch Company will reimburse you for the face value of this coupon 
plus 8 cents provided you and the consumer have complied with the terms of this offer. 
Cash Value 1/20th of a cent. 
Send to: Nash Finch Company, P.O. Box 355, Minneapolis, MN 55440-0355 or any 
authorized clearinghouse. 
Coupon effective Nov.18 thru Dec. 31, 2006. This Coupon Is Not subject To Doubling 

Shop Lynn's Dakotamart for the 

OUR FAMILY BRAND 

You will find hundreds of the exceptiona quality, low priced 
Our Family products that you've cometo know and trust at 
your local Lynrig Dakotamart grocery gioria 

8ALS FOR ilEARPIING 
We will donate 50$ for every Our Family 
lab& (UPC 13arcocQ that you purchase 
and turn in to yours 	nization. 

EXHIBIT   

• 	- 
NFAH0002959 
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Together We Can 
Make a Difference! 

It's As Easy As 

ei
EA

Raise  money for your 
school/church or organization! 

Save Ouv Family  MG,  _6iircodes 
...It's that easy! 

Our Family Prodtmw 
offered exclusively  at 

MARKET PLACE 
Get Started Now! 

See service counter for details. 

3/23/15    M. Murphy 
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Presented by: 

Michele Murphy 
Director, NFC Brands 
Product Development 

Wednesday, 
August 15th 
8:00 to 8:30 a.m. 

Located in the: 

.  Retailer Seating Area 

Ejlp4, 

,4v  Ca 
7. Z .7  
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flew "e  Private label 

Confidential 

Neuy Products = 
Stay cupveN:o Uti ne 
market .(2[FZe uteriti.h you 
prilluate I]abell ©ffeeings 

M[ ©r 	p;Vomotbna 

HEAR ABOUT: 
Sabs Successes 

Cyc e 3 and cyde 
pace Hsi: higNights 

Performance Program 

Up_AEIN 	taci 
[procjmnavnhg effons 
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Join ITZ for t 

t no Retal 

Confidential NFAH0005570 

SEMINAR 
2012 Private Label 

Performance Program Results 
and 

What's NEW in 2013! 

Quality Since 1904 
	 t- 

ormatona 

Seminar on 

Setho, Area 

at 8:00 AV, 

Wec-',nesdayll  

Faoi- uary 20th 

er 
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· 1· · UNITED STATES PATENT AND TRADEMARK OFFICE
· · · BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
· 2· · ___________________________________________

· 3· · Nash Finch Company,

· 4· · · · · · Petitioner,

· 5· · vs. · · · · · · · Cancellation No. 92058000

· 6· · Ahold Licensing, Sarl,

· 7· · · · · · Registrant.
· · · ___________________________________________
· 8

· 9

10
· · · · · · · TESTIMONIAL DEPOSITION OF
11
· · · · · · · · · · PAULA DOCKEN
12
· · · · · · · · · March 31, 2015
13

14

15

16· · · · CONFIDENTIAL/ATTORNEYS' EYES ONLY

17

18

19

20

21
· · · · · · PRO-SYSTEMS COURT REPORTING
22· · · · · · 4305 BRYANT AVENUE SOUTH
· · · · · · MINNEAPOLIS, MINNESOTA 55409
23· · · · · · · · · (612) 823-2100

24

25

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100
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Pro-Systems Court Reporting· · · ·612.823.2100



THE FOLLOWING 
PAGES WERE 

REMOVED FOR 
CONFIDENTIALITY 

 
DOCKEN PAGES 

23-40 

51-58 
 



· 1· · · · · · The testimonial deposition of

· 2· · PAULA DOCKEN, taken on March 31, 2015, at

· 3· · Merchant & Gould, PC, 3200 IDS Center,

· 4· · 80 South 8th Street, Minneapolis, Minnesota,

· 5· · commencing at approximately 9:08 a.m.,

· 6· · before Alexis Jensen, a Registered

· 7· · Professional Reporter, Certified Realtime

· 8· · Reporter and a Notary Public in and for

· 9· · the State of Minnesota.

10
· · · · · · · A P P E A R A N C E S
11

12· · · · MERCHANT & GOULD, PC
· · · · · By: · MS. HEATHER J. KLIEBENSTEIN
13· · · · 3200 IDS Center
· · · · · 80 South Eighth Street
14· · · · Minneapolis, Minnesota · 55402
· · · · · · Phone: · 612.332.5300
15· · · · Email: · hkliebenstein@merchantgould.com
· · · · · On Behalf of Petitioner
16

17· · (VIA SKYPE):

18· · · · MCNEES, WALLACE & NURICK, LLC
· · · · · By: · MR. HARVEY FREEDENBERG
19· · · · 100 Pine Street
· · · · · P.O. Box 1166
20· · · · Harrisburg, Pennsylvania · 17108-1166
· · · · · Phone: · 717.237.5267
21· · · · Email: · hfreedenberg@mwn.com
· · · · · On Behalf of Registrant
22

23
· · · Also Present: · Caren Fitzgerald,
24· · · · · · · · · in-house counsel for
· · · · · · · · · · SpartanNash
25

Docken, Paula - Attorneys Eyes Only 03/31/2015
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· 1· · · · · · · · I N D E X

· 2· · EXAMINATION BY· · · · · · · · · · · · · PAGE

· 3· · Ms. Kliebenstein · · · · · · · · · · · · · 5
· · · Mr. Freedenberg · · · · · · · · · · · · · 86
· 4· · Ms. Kliebenstein · · · · · · · · · · · · 106
· · · Mr. Freedenberg · · · · · · · · · · · · · 108
· 5

· 6

· 7
· · · EXHIBITS MARKED FOR IDENTIFICATION
· 8

· 9· · Exhibit 232 · · Website excerpt, page 10

10· · Exhibit 233 · · NFAH0005552, page 20

11· · Exhibit 234 · · NFAH0005553, page 20

12· · Exhibit 235 · · NFAH0005554, page 20

13· · Exhibit 236 · · NFAH0005555, page 20

14· · Exhibit 237 · · NFAH0003062-98, page 42

15· · Exhibit 238 · · NFAH0003121, page 47

16· · Exhibit 239 · · NFAH0003090, page 50

17· · Exhibit 240 · · NFAH0003097, page 50

18· · Exhibit 241 · · NFAH0003078, page 50

19· · Exhibit 242 · · NFAH0003066, page 50

20· · Exhibit 243 · · NFAH0003225, page 63
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· 1· · EXHIBITS (CONT'D):

· 2

· 3· · Exhibit 244 · · NFAH0003127-29, page 72

· 4· · Exhibit 245 · · NFAH0003112-13, page 74

· 5· · Exhibit 246 · · NFAH0005743-50, page 76

· 6· · Exhibit 247 · · NFAH0005799-806, page 79
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· 1· · · · · · · · · P R O C E E D I N G S

· 2

· 3· · · · · · · · · · · PAULA DOCKEN,

· 4· · · · having been called as a witness, being duly

· 5· · · · sworn, testified as follows:

· 6· · · · · · · · · · · EXAMINATION

· 7· · · · BY MS. KLIEBENSTEIN:

· 8· · Q. · Good morning, Ms. Docken, thank you for

· 9· · · · joining us today.

10· · · · · · · · Who is your employer?

11· · A. · SpartanNash.

12· · Q. · And how long have you been with the company?

13· · A. · It will be 15 years in October.

14· · Q. · And what is your role today with the

15· · · · company?

16· · A. · I am a business analyst.

17· · Q. · And what are your job duties as a business

18· · · · analyst?

19· · A. · Sure. · I work in our IT department, and I

20· · · · translate business requirements between our

21· · · · business users and our IT programers to make

22· · · · sure the functionality that IT delivers is

23· · · · what the business is looking for.

24· · Q. · Can you give me an example of that?

25· · A. · Sure. · Say we're moving customers from one
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· 1· · · · distribution center to another, I help IT

· 2· · · · make sure that we move the proper pricing

· 3· · · · and proper zones and make sure the

· 4· · · · transition is smooth from the IT end.

· 5· · Q. · Who are the customers you refer to?

· 6· · A. · Our end-customers, the customers that

· 7· · · · purchase from our company.

· 8· · · · · · · · MR. FREEDENBERG:· Excuse me,

· 9· · · · Ms. Kliebenstein.

10· · · · · · · · MS. KLIEBENSTEIN: · Yes.

11· · · · · · · · MR. FREEDENBERG:· Would it be

12· · · · possible to move the speakerphone between

13· · · · you and the witness?

14· · · · · · · · MS. KLIEBENSTEIN: · Of course.

15· · · · BY MS. KLIEBENSTEIN:

16· · Q. · Can you say "hello"?

17· · A. · Hello.

18· · · · · · · · MS. KLIEBENSTEIN: · Is that better?

19· · · · Harvey and Drew, is that better?

20· · · · · · · · MR. FREEDENBERG:· Yes.

21· · · · BY MS. KLIEBENSTEIN:

22· · Q. · With me in the room is Caren Fitzgerald,

23· · · · in-house counsel at SpartanNash, normally

24· · · · Nash Finch, and I'll state for the record

25· · · · that she just saved the day by plugging back
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· 1· · · · in the phone.

· 2· · · · · · · · Okay. · Where were we? · So, today

· 3· · · · you are a business analyst, correct?

· 4· · A. · Correct.

· 5· · Q. · And have you always held that position at

· 6· · · · Nash Finch?

· 7· · A. · No.

· 8· · Q. · What was your first position at the company?

· 9· · A. · I started as a systems specialist in our

10· · · · retail technology area.

11· · Q. · And back in 2000?

12· · A. · Yep.

13· · Q. · What were the job duties under that role?

14· · A. · I supported our corporately-owned retail

15· · · · stores and their POS systems, so their

16· · · · front-end registers.

17· · Q. · Give me an example of that.

18· · A. · We would upgrade POS systems, and I would be

19· · · · helping the team that would go out and

20· · · · replace the POS systems, the registers, the

21· · · · self-checkout lanes, et cetera.

22· · Q. · And how long did you have that position?

23· · A. · I don't know the exact number of years, but

24· · · · I would say eight to nine years.

25· · Q. · And what was your role after -- after you

h
tt
p
:/
/w

w
w

.y
e
s
la

w
.n

e
t/
h
e
lp

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100

Docken, Paula - Attorneys Eyes Only 03/31/2015 Page 7

Pro-Systems Court Reporting· · · ·612.823.2100
YVer1f



· 1· · · · moved out of that position?

· 2· · A. · I moved right into the business analyst

· 3· · · · role.

· 4· · Q. · Prior to your employment at Nash Finch,

· 5· · · · where did you work?

· 6· · A. · I worked at a company called Ciprico, in

· 7· · · · Plymouth.

· 8· · Q. · What's the business of Ciprico?

· 9· · A. · They support fiber-store RAID systems.

10· · Q. · Have you heard of the NFC Foundation?

11· · A. · Yes.

12· · Q. · Are you familiar with that entity?

13· · A. · Yes.

14· · Q. · What is it?

15· · A. · It is what used to be Nash Finch's in-house

16· · · · charitable organization.

17· · Q. · And what does the foundation do?

18· · A. · Primarily, we support food and shelter,

19· · · · military and also Special Olympics as a

20· · · · legacy organization.

21· · Q. · Are there -- are there donors in the

22· · · · NFC Foundation?

23· · A. · Yes, there are.

24· · Q. · What are the types of donors, if you can

25· · · · generalize?
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· 1· · A. · Primarily vendors and employees.

· 2· · Q. · And does the NFC Foundation donate money to

· 3· · · · entities?

· 4· · A. · Yes.

· 5· · Q. · What types of entities does it donate money

· 6· · · · to?

· 7· · A. · To 501(c)(3) organizations that fit within

· 8· · · · food, shelter, military and our legacy,

· 9· · · · Special Olympics.

10· · Q. · Do you know for how long has the

11· · · · NFC Foundation been around?

12· · A. · Since 1922.

13· · Q. · And when -- are you personally involved with

14· · · · the NFC Foundation?

15· · A. · Yes, I am on the Board of Directors of the

16· · · · NFC Foundation.

17· · Q. · Today you are on the Board?

18· · A. · Yes.

19· · Q. · When did your involvement with the

20· · · · NFC Foundation begin?

21· · A. · In March of 2008.

22· · Q. · In what capacity?

23· · A. · I was elected to the Board of Directors

24· · · · during that time.

25· · Q. · Did you run for that position?
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· 1· · A. · No, I was nominated by our management team.

· 2· · Q. · And why were you nominated?

· 3· · A. · When I came back from maternity leave, I was

· 4· · · · asked to -- in 2007, I came back from

· 5· · · · maternity leave. · I was asked to help run

· 6· · · · our United Way campaign and realized that

· 7· · · · our company could do more volunteerism,

· 8· · · · et cetera, and I started getting very vocal

· 9· · · · about that, and they took notice, and at

10· · · · that time, I was voted on to the Board of

11· · · · Directors.

12· · · · · · · · (Exhibit Number 232 was marked.)

13· · · · BY MS. KLIEBENSTEIN:

14· · Q. · I'm handing you what's been marked as

15· · · · Exhibit 232 in this proceeding.

16· · A. · Okay.

17· · Q. · Take a moment to review it if you would like

18· · · · to. · Okay.

19· · · · · · · · Can you identify this document for

20· · · · me?

21· · A. · This is the NFC Foundation Website.

22· · Q. · And is the information that's contained in

23· · · · this -- this printout of the Website, is it

24· · · · true and accurate to the best of your

25· · · · knowledge?

h
tt
p
:/
/w

w
w

.y
e
s
la

w
.n

e
t/
h
e
lp

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100

Docken, Paula - Attorneys Eyes Only 03/31/2015 Page 10

Pro-Systems Court Reporting· · · ·612.823.2100
YVer1f



· 1· · A. · It is.

· 2· · Q. · On the first page, at the bottom, it

· 3· · · · mentions Board of Directors.

· 4· · · · · · · · Is that the present Board of

· 5· · · · Directors?

· 6· · A. · Yes, it is.

· 7· · Q. · And how often does the Board of Directors

· 8· · · · meet?

· 9· · A. · Quarterly.

10· · Q. · And what type of business do they conduct at

11· · · · those meetings?

12· · A. · We do our grant requests, we approve and

13· · · · deny grant requests. · We discuss our

14· · · · committees and the current happenings with

15· · · · the committees, and depending on the Board,

16· · · · go over any other pertinent information at

17· · · · that time.

18· · Q. · You mentioned committees?

19· · A. · Yes.

20· · Q. · How many committees does the NFC Foundation

21· · · · have?

22· · A. · We have three committees. · We have a

23· · · · volunteer outreach committee; we have a

24· · · · grant committee; and we have a fundraising

25· · · · committee.
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· 1· · Q. · Let's start with the volunteer committee.

· 2· · · · · · · · What is -- what is their stated

· 3· · · · purpose?

· 4· · A. · They are to help find volunteer

· 5· · · · opportunities within our mission statement

· 6· · · · for our associates.

· 7· · Q. · Can you give me an example of that?

· 8· · A. · Sure, there was -- back in 2010, one of our

· 9· · · · organizations was redoing a playground, and

10· · · · they reached out for us, looking for

11· · · · associates to help put down -- why am I

12· · · · losing the name of this?

13· · Q. · Mulch?

14· · A. · Mulch, yes, and we sent our ten associates

15· · · · to put down the mulch in the playground and

16· · · · help get it ready for children to play on.

17· · · · · · · · So, our organizations will reach

18· · · · out for us with special projects, and we

19· · · · will help get it published through our

20· · · · company that this is available.

21· · Q. · In any given year, how many -- does the

22· · · · volunteer committee -- does the volunteer

23· · · · committee help plan volunteer events

24· · · · every -- every year?

25· · A. · Yes.
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· 1· · Q. · Roughly, in a given year, how many volunteer

· 2· · · · events will they assist with?

· 3· · A. · Three to four.

· 4· · Q. · And is there a typical size of the number of

· 5· · · · volunteers that attend these events?

· 6· · A. · Three of them will have between 10 to 15

· 7· · · · employees, but then every June we have one

· 8· · · · that is called our Helping Hands in the

· 9· · · · Community Day, where we will send everyone

10· · · · who wants to participate out of the

11· · · · Minneapolis office to volunteer into the

12· · · · community.

13· · · · · · · · So, for that, we could have

14· · · · anywhere between 250, and at most, we have

15· · · · 450 associates going out to volunteer.

16· · Q. · And how long is the Helping Hands Day, how

17· · · · long has Nash Finch -- the NFC Foundation

18· · · · been spearheading the Helping Hands Day?

19· · A. · We're getting ready to kick off our fifth

20· · · · year.

21· · Q. · And what type of activities are involved in

22· · · · the Helping Hands Day itself?

23· · A. · Sure. · We will contact our organizations and

24· · · · ask them what projects they would like. · We

25· · · · provide the volunteers, but not the
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· 1· · · · equipment.

· 2· · · · · · · · So, a lot of time, there will be a

· 3· · · · lot of painting that goes on, a lot of

· 4· · · · landscaping, a lot of food packing and

· 5· · · · preparing boxes for kids during the summer.

· 6· · Q. · You mentioned reaching out to your

· 7· · · · organizations?

· 8· · A. · Yes.

· 9· · Q. · Who were you referring to?

10· · A. · We primarily support every year anywhere

11· · · · between 15 and 17 organizations locally that

12· · · · fit within the food, shelter, military and

13· · · · Special Olympics organizations.

14· · Q. · Are any of those organizations mentioned in

15· · · · Exhibit 232 that's before you?

16· · A. · Let me check. · Beacon Interfaith Housing is;

17· · · · Neighborhood House; Catholic Charities; The

18· · · · Bridge For Use; CAP; Casa de Esperanza;

19· · · · Dakota Woodlands; the Fisher House; Hope for

20· · · · the City; Keystone Community Services;

21· · · · Loaves & Fishes; Neighbors, Inc.

22· · Q. · And for the record, what page are you

23· · · · looking at right now?

24· · A. · I am looking at the non-profit partners

25· · · · page.
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· 1· · Q. · Okay. · Do you have any others to add to that

· 2· · · · list?

· 3· · A. · Yes. · Sojourner; Special Olympics;

· 4· · · · Theresa Living Center; Vetshouse; and

· 5· · · · United Way is listed. · They are more of a

· 6· · · · partner. · We do not give grants directly to

· 7· · · · United Way from the foundation.

· 8· · Q. · Let's move on to the grant making committee.

· 9· · A. · Yes.

10· · Q. · What is their role in the foundation?

11· · A. · Their role is to review any of the grants

12· · · · that come in to make sure they meet our

13· · · · given criteria, to make sure their ratios

14· · · · are in, to make sure that their fundraising

15· · · · ratios are within our standards, and to get

16· · · · any new requests that come in.

17· · · · · · · · We get a lot of requests that come

18· · · · in that don't meet within our guidelines.

19· · · · So, it's their job to review those and

20· · · · approve or deny them.

21· · Q. · How many people are on the grant making

22· · · · committee?

23· · A. · Three to four.

24· · Q. · And the fundraising committee, what's --

25· · · · what's their purpose with the
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· 1· · · · NFC Foundation?

· 2· · A. · They run all of our fundraising events,

· 3· · · · which include the bowling tournament, the

· 4· · · · golfing tournament and any in-house

· 5· · · · fundraising events we do.

· 6· · Q. · With the volunteer events -- let me back up.

· 7· · · · · · · · Are you familiar with Our Family

· 8· · · · food products?

· 9· · A. · Yes.

10· · Q. · At the volunteer events, are Our Family food

11· · · · products used in any way?

12· · A. · Yes.

13· · Q. · Can you identify how?

14· · A. · For Helping Hands Day, Our Family water is

15· · · · donated and used for all the associates.

16· · · · So, you'll see associates, they're getting

17· · · · on the bus to go volunteer, with cases and

18· · · · cases of Our Family water.

19· · · · · · · · For different events, like when we

20· · · · went to do the mulch on the playground,

21· · · · we'll bring Our Family water or granola bars

22· · · · or snacks, whatever Our Family is able to

23· · · · give us at that time.

24· · Q. · Do you know -- are you aware of the process,

25· · · · the volunteer committee -- let me back that
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· 1· · · · up.

· 2· · · · · · · · Does the volunteer committee make

· 3· · · · the request for that product to be at the

· 4· · · · events?

· 5· · A. · Yes.

· 6· · Q. · And are you familiar with that process?

· 7· · A. · Yes.

· 8· · Q. · How -- how does that happen? · Who do they

· 9· · · · ask to get the product?

10· · A. · One of us will reach out to our private

11· · · · label team, one of the category managers on

12· · · · the private label team, and let them know

13· · · · what we're looking for.

14· · Q. · Then what happens?

15· · A. · They will order the product, and we will

16· · · · standardly have it delivered to the

17· · · · Minneapolis office, and then they will

18· · · · contact the vendors and ask the vendors to

19· · · · help cover the cost of that.

20· · Q. · Are you familiar with the -- have you heard

21· · · · of the Feeding Imagination program before?

22· · A. · Yes.

23· · Q. · Can you tell me what that program is?

24· · A. · Sure. · That program is to gather and donate

25· · · · books to children who wouldn't normally be
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· 1· · · · able to have books to read. · So, we will

· 2· · · · collect -- in our Minneapolis office or our

· 3· · · · corporate stores, people can donate books.

· 4· · · · · · · · We have done a lot of Fridays,

· 5· · · · where associates can wear jeans for a book

· 6· · · · donation, and then what we will do is gather

· 7· · · · those books and give them to a school that

· 8· · · · is less fortunate or an organization that is

· 9· · · · less fortunate, so that they can give those

10· · · · to kids for summer or they can bring those

11· · · · home, and they will have books to read.

12· · Q. · Is that program run through the

13· · · · NFC Foundation?

14· · A. · It is.

15· · Q. · I'm going to mark as Exhibit 233 a document

16· · · · bearing production number NFAH 5552.

17· · · · · · · · MS. KLIEBENSTEIN: · And, Harvey --

18· · · · · · · · MR. FREEDENBERG:· Can you tell me

19· · · · what -- what it is?

20· · · · · · · · MS. KLIEBENSTEIN: · Yeah, it is --

21· · · · well, I won't tell you what it is, I'll let

22· · · · the witness testify about that.

23· · · · · · · · But in the documents I sent over to

24· · · · you yesterday, the PDF starts is named

25· · · · NFAH0005522.
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· 1· · · · · · MR. FREEDENBERG:· That's what I'm

· 2· · looking for.

· 3· · · · · · MS. KLIEBENSTEIN: · And it's an

· 4· · Excel spreadsheet. · There is a group of four

· 5· · Excel spreadsheets.

· 6· · · · · · MR. FREEDENBERG:· Right, okay. · It

· 7· · was the last document in the pile. · I have

· 8· · it, thank you.

· 9· · · · · · MS. KLIEBENSTEIN: · So, I'm going to

10· · mark as 233 the 5552; and then 234 is going

11· · to be the next document, 5553; and

12· · Exhibit 235 will be document 5554.

13· · · · · · MR. FREEDENBERG:· All right.

14· · · · · · MS. KLIEBENSTEIN: · And the next

15· · exhibit will be 5555.

16· · · · · · MR. FREEDENBERG:· You are going to

17· · have to slow down. · I have a document that

18· · came as one document. · It's about 30 pages

19· · and the first page is 5552. · I have not

20· · found any of the other documents yet.

21· · · · · · Were they attachments to that

22· · document?

23· · · · · · MS. KLIEBENSTEIN: · They are not

24· · attachments, but I suspect that they are

25· · within that document.
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· 1· · · · · · · · MR. FREEDENBERG:· Oh, okay.

· 2· · · · Because I see -- well, okay. · Yeah, they're

· 3· · · · all within that document. · Start again.

· 4· · · · · · · · 234 is 5553?

· 5· · · · · · · · MS. KLIEBENSTEIN: · Yes.

· 6· · · · · · · · MR. FREEDENBERG:· 235 is 5554?

· 7· · · · · · · · MS. KLIEBENSTEIN: · Yes.

· 8· · · · · · · · MR. FREEDENBERG:· Okay. · 235 is

· 9· · · · 5555?

10· · · · · · · · MS. KLIEBENSTEIN: · That should be

11· · · · 236.

12· · · · · · · · MR. FREEDENBERG:· Okay. · Anything

13· · · · else?

14· · · · · · · · MS. KLIEBENSTEIN: · No.

15· · · · · · · · MR. FREEDENBERG:· Okay.

16· · · · · · · · (Exhibit Numbers 233 through 236

17· · · · were marked.)

18· · · · BY MS. KLIEBENSTEIN:

19· · Q. · Ms. Docken, you can set this aside over

20· · · · there. · That will be your stack.

21· · · · · · · · And I'm handing you what's been

22· · · · marked as Exhibit Number 233?

23· · A. · Okay.

24· · Q. · Take your time to review that exhibit and

25· · · · let me know when you're ready for questions.
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· 1· · A. · Okay.

· 2· · Q. · Are you familiar with this document?

· 3· · A. · I am.

· 4· · Q. · Can you tell me what it is?

· 5· · A. · This is from 2009, this is our bowling

· 6· · · · tournament registry.

· 7· · Q. · And so, you're looking at the -- let's back

· 8· · · · up to a broader level.

· 9· · A. · Yes.

10· · Q. · What information is contained in this

11· · · · spreadsheet in general, if you know?

12· · A. · This is the vendors that we received

13· · · · donations from for our bowling tournament in

14· · · · 2009.

15· · Q. · This very first page?

16· · A. · Yes.

17· · Q. · And I'm asking you about the whole -- the

18· · · · entirety of Exhibit 233.

19· · A. · The whole thing?

20· · Q. · Yeah.

21· · A. · It's our -- part of our check log and our

22· · · · accounting procedures for the

23· · · · NFC Foundation.

24· · Q. · Okay. · So, let's move to the first page.

25· · A. · Yes.
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· 1· · Q. · Are you familiar with this page?

· 2· · A. · Yes.

· 3· · Q. · What information is contained in this page?

· 4· · A. · This is the 2009 donations for our bowling

· 5· · · · tournament.

· 6· ·

h
tt
p
:/
/w

w
w

.y
e
s
la

w
.n

e
t/
h
e
lp

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100

Docken, Paula - Attorneys Eyes Only 03/31/2015 Page 22

Pro-Systems Court Reporting· · · ·612.823.2100
YVer1f

REDACTED



· 1· · · 

19· · Q. · And how often -- how -- let's do it this

20· · · · way.

21· · · · · · · · MS. KLIEBENSTEIN: · Harvey, I'm

22· · · · going to mark another exhibit.

23· · · · · · · · MR. FREEDENBERG:· Okay.

24· · · · · · · · MS. KLIEBENSTEIN: · And it's a

25· · · · collection of a bunch of Bates numbers, but
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· 1· · · · the PDF document that you got should start

· 2· · · · with NFAH 3098, and if your assistant

· 3· · · · stapled each of the PDFs separately, then

· 4· · · · you should have the collection of documents.

· 5· · · · · · · · MR. FREEDENBERG:· Yep, I've got it.

· 6· · · · · · · · MS. KLIEBENSTEIN: · They're letters

· 7· · · · and memos, things like that, relating to the

· 8· · · · golf tournament.

· 9· · · · · · · · MR. FREEDENBERG:· I have it.

10· · · · · · · · MS. KLIEBENSTEIN: · Okay.

11· · · · · · · · (Exhibit Number 237 was marked.)

12· · · · BY MS. KLIEBENSTEIN:

13· · Q. · Ms. Docken, I'm handing you what's been

14· · · · marked as Deposition Exhibit Number 237.

15· · A. · Yes.

16· · · · · · · · MR. FREEDENBERG:· Excuse me, are

17· · · · you marking the whole packet as

18· · · · Exhibit 237?

19· · · · · · · · MS. KLIEBENSTEIN: · I am. · That

20· · · · should save us about an hour, I think.

21· · · · BY MS. KLIEBENSTEIN:

22· · Q. · Take your time and let me know when you're

23· · · · ready for a question.

24· · A. · I am ready.

25· · Q. · Can you identify this collection of
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· 1· · · · documents for me?

· 2· · A. · Yes, these are the solicitation letters and

· 3· · · · registration forms that were sent out

· 4· · · · through our category managers to our

· 5· · · · vendors.

· 6· · Q. · For what years?

· 7· · A. · 2013, 2012, 2011, 2010, 2009, 2008, 2007,

· 8· · · · 2006.

· 9· · Q. · Do you know how long the NFC Foundation has

10· · · · sponsored the golf tournament?

11· · A. · I don't know the exact date, but we do have

12· · · · records dating back to 2002.

13· · Q. · Okay. · So -- so, tell me how this works.

14· · · · · · · · Let's just isolate the first three

15· · · · pages of Exhibit 237, which is NFAH 3098,

16· · · · 3099 and 3100.

17· · A. · Okay.

18· · Q. · Can you tell me how this document is used in

19· · · · the business of the NFC Foundation?

20· · A. · Sure. · All three of these documents would be

21· · · · sent out to a vendor partner inviting them

22· · · · to participate in our golf tournament, which

23· · · · is held in August.

24· · · · · · · · The first page is just the letter

25· · · · inviting them. · The second page, the 3099,
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· 1· · · · is about the cost and the sponsorship

· 2· · · · levels, the $1,000 for an individual golfer

· 3· · · · all the way up to $20,000 for a platinum

· 4· · · · sponsor; and 3100 is the official golf entry

· 5· · · · form, which would be scanned or mailed back

· 6· · · · to the NFC Foundation for their registration

· 7· · · · for the golf tournament.

· 8· · Q. · So, these three pages go out as a packet?

· 9· · A. · Yes.

10· · Q. · Are they mailed, emailed or sent out another

11· · · · way?

12· · A. · They can be mailed emailed, faxed. · It was

13· · · · up to the category manager and their

14· · · · communication with each vendor partner.

15· · Q. · I think you've already answered this, but

16· · · · who would send out this passage?

17· · A. · The category managers. · We would provide

18· · · · this to the category managers, and they

19· · · · would contact the vendors.

20· · Q. · And then after that, what is your role in

21· · · · that process?

22· · A. · My role would be to call the category

23· · · · managers and say: · Hello, Mr. Category

24· · · · Manager, I know that you have reached out to

25· · · · General Mills. · What is the status on that?
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· 1· · · · Is there anything that we can do to help, or

· 2· · · · is there any more information that we can

· 3· · · · provide to you?

· 4· · Q. · And what is the general response you would

· 5· · · · receive from the category manager?

· 6· · A. · The general response is they have routed the

· 7· · · · invitation up through their management and

· 8· · · · they are waiting for official approval.

· 9· · Q. · Now, before we began discussing Exhibit 237,

10· · · · is there a donation solicitation process for

11· · · · non-vendors?

12· · A. · Yes.

13· · Q. · Who are -- what types of people or groups

14· · · · are categorized as a non-vendor?

15· · A. · Our associates.

16· · Q. · Are associates asked to donate to the golf

17· · · · tournament as well?

18· · A. · Associates are not asked to donate to the

19· · · · golf tournament or the bowling tournament.

20· · · · Associates are asked to do an annual pledge,

21· · · · which they can do via cash or check, or they

22· · · · can also do a payroll deduction during the

23· · · · year, in which Nash Finch Company will take

24· · · · that money out of their check and then

25· · · · passes that over to the NFC Foundation.
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· 1· · Q. · Now let's talk about the golf outing, the

· 2· · · · golf event in more detail.

· 3· · · · · · · · Can you tell me, how does the

· 4· · · · NFC Foundation golf event work?

· 5· · A. · Sure. · We will solicit the vendors to donate

· 6· · · · to play at the golf tournament, and they

· 7· · · · will select the executive or associate of

· 8· · · · their choice.

· 9· · · · · · · · So a bronze sponsor would be our

10· · · · CEO, our CFO, our executive management

11· · · · team, and by donating -- sorry, that's the

12· · · · platinum sponsor, and by donating $20,000,

13· · · · they get to bring three people of their

14· · · · choice and donate with -- and golf for the

15· · · · day with the executive management member of

16· · · · their chose.

17· · Q. · Moving back to Exhibit 237.

18· · A. · Yes.

19· ·

24· · Q. · Are there any volunteers at the golf

25· · · · tournament?
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· 1· · A. · Yes.

· 2· · Q. · And how many?

· 3· · A. · 20.

· 4· · Q. · The documents in Exhibit 237, are they

· 5· · · · business records of the NFC Foundation?

· 6· · A. · Yes.

· 7· · Q. · Is the Our Family brand present at the golf

· 8· · · · event in any way?

· 9· · A. · Yes.

10· · · · · · · · MS. KLIEBENSTEIN: · Harvey, I'm

11· · · · going to mark as Exhibit 238 a single-page

12· · · · document. · It should be green. · It says,

13· · · · "this hole sponsored by Nash Finch Company,"

14· · · · and the production number is very small, and

15· · · · it's 3121.

16· · · · · · · · MR. FREEDENBERG:· I have it.

17· · · · · · · · (Exhibit Number 238 was marked.)

18· · · · BY MS. KLIEBENSTEIN:

19· · Q. · Ms. Docken, I'm handing you what's been

20· · · · marked as Exhibit 238.

21· · A. · Yes.

22· · Q. · Are you familiar with this document?

23· · A. · Yes.

24· · Q. · Tell me what it is.

25· · A. · One of the options for our vendors is to
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· 1· · · · sponsor each hole. · So, all 18 holes at the

· 2· · · · golf tournament will be sponsored, and this

· 3· · · · is the copy of the Our Family hole sponsor

· 4· · · · sign.

· 5· · Q. · So, Our Family sponsors a hole at the

· 6· · · · NFC Foundation golf event?

· 7· · A. · Yes.

· 8· · Q. · Has that happened every year since you have

· 9· · · · been involved in the NFC Foundation golf

10· · · · tournament?

11· · A. · Yes.

12· · · · · · · · (Discussion held off the record.)

13· · · · BY MS. KLIEBENSTEIN:

14· · Q. · Is the Our Family brand present at the golf

15· · · · tournament -- scratch that.

16· · · · · · · · Is there a raffle at the golf

17· · · · event?

18· · A. · Yes.

19· · Q. · Is the Our Family brand present in that

20· · · · raffle in any way?

21· · A. · Yes.

22· · Q. · In what way?

23· · A. · They will donate Twins tickets that are

24· · · · raffled off for the Our Family section at

25· · · · Target Field.
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· 1· · Q. · I notice, for Exhibit 238, Hope for the City

· 2· · · · is in the lower right-hand corner?

· 3· · A. · Yes.

· 4· · Q. · Do you see that as well?

· 5· · A. · Yes.

· 6· · Q. · Does that change your answer previously that

· 7· · · · this is an example of the signage at the

· 8· · · · golf tournament?

· 9· · A. · No, the same sign is used -- this same -- in

10· · · · the left-hand corner, you will notice that

11· · · · it says, "this signage donated by," that

12· · · · "archetype" we use for our signs also for

13· · · · the NFC Foundation's golf tournament.

14· · Q. · Okay.

15· · · · · · · · MS. KLIEBENSTEIN: · All right,

16· · · · Harvey, the next set of exhibits is going to

17· · · · come from a group that starts with the

18· · · · production number NFAH 3090.

19· · · · · · · · MR. FREEDENBERG:· Okay.

20· · · · · · · · MS. KLIEBENSTEIN: · And I'm going to

21· · · · mark -- there is four Excel spreadsheets in

22· · · · that collection. · I'm going to mark each one

23· · · · of them separately.

24· · · · · · · · MR. FREEDENBERG:· Okay.

25· · · · · · · · MS. KLIEBENSTEIN: · So 3090 will be
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· 1· · · · Exhibit 239.

· 2· · · · · · · · MR. FREEDENBERG:· Okay.

· 3· · · · · · · · MS. KLIEBENSTEIN: · 3097 will be

· 4· · · · Exhibit 240.

· 5· · · · · · · · MR. FREEDENBERG:· Okay.

· 6· · · · · · · · MS. KLIEBENSTEIN: · 3078 will be

· 7· · · · 241; and 3066 will be 242.

· 8· · · · · · · · MR. FREEDENBERG:· Okay.

· 9· · · · · · · · (Exhibit Numbers 239 through 242

10· · · · were marked.)

11· · · · BY MS. KLIEBENSTEIN:

12· · Q. · All right, Ms. Docken.

13· · A. · Yes.

14· ·
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· 1· 

17· · Q. · With regard to distribution centers, does

18· · · · the NFC Foundation do anything -- do any

19· · · · activities with the distribution centers?

20· · A. · We do. · That is an area of opportunity, but

21· · · · we do have some distribution centers that

22· · · · will do a book collection day for the

23· · · · NFC Foundation, or they will do an outdoor

24· · · · cook-off and the funds go to the

25· · · · NFC Foundation. · The same applies to our
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· 1· · · · corporate retail stores.

· 2· · Q. · What do you mean by that? · What activities

· 3· · · · happen with the corporate retail stores?

· 4· · A. · All the corporate retail stores have a

· 5· · · · dropbox for Feeding Imagination books in

· 6· · · · their lobbies. · They also will do a special

· 7· · · · day where associates can wear jeans, and

· 8· · · · they can donate $2 for the NFC Foundation

· 9· · · · and wear jeans for that day. · The stores

10· · · · will do also that to raise some fun and

11· · · · excitement for the NFC Foundation.

12· · Q. · And for how many years have the corporate

13· · · · retail stores and distribution centers been

14· · · · hosting events to support the

15· · · · NFC Foundation?

16· · A. · As long as I have been on the Board.

17· · Q. · And what is the geographic scope of the

18· · · · corporate retail stores, if you know?

19· · A. · Sure. · Prior to the merger, we're primarily

20· · · · located in Minnesota, South Dakota,

21· · · · North Dakota and Nebraska.

22· · Q. · Has that expanded since the merger?

23· · A. · Yes, since the merger, we have moved a lot

24· · · · or we have joined with a lot of Michigan.

25· · · · You can add Iowa in there too. · I believe
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· 1· · · · there is some Iowa.

· 2· · Q. · May there be more that you're just not aware

· 3· · · · of as you sit here today?

· 4· · A. · Yes.

· 5· · · · · · · · MR. FREEDENBERG:· Objection,

· 6· · · · leading.

· 7· · · · BY MS. KLIEBENSTEIN:

· 8· · Q. · Does the Our Family brand play any role in

· 9· · · · the NFC Foundation activities?

10· · A. · Yes.

11· · Q. · What role is that?

12· · A. · We try to use them in the -- in any event

13· · · · that we do to tie in the Our Family brand

14· · · · and SpartanNash and the NFC Foundation.

15· · Q. · And why does the NFC Foundation do that?

16· · A. · Because we are all one family; the NFC

17· · · · Foundation, the SpartanNash Company, and the

18· · · · Our Family brand.

19· · Q. · Based on your employment experience with

20· · · · Nash Finch, is the Our Family brand

21· · · · important to the company?

22· · A. · Yes.

23· · Q. · And in your own words, tell me about why.

24· · A. · It ties in very well with a lot of our -- I

25· · · · mean, just the name even, Our Family, ties
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· 1· · · · in very well with how Nash Finch Company

· 2· · · · treats its associates and our foundation.

· 3· · · · Our legacy is about family, and -- I'm

· 4· · · · trying to describe it even. · It is around

· 5· · · · Our Family.

· 6· · · · · · · · I mean, I know we personally go out

· 7· · · · of our way to buy Our Family products to

· 8· · · · support our company. · If you walk around our

· 9· · · · offices, you will see Our Family cookie jars

10· · · · on people's desks, and it is a proud thing

11· · · · for us. · It's a good brand.

12· · · · · · · · MS. KLIEBENSTEIN: · Harvey, I'm

13· · · · going to mark as Exhibit 243, a collection

14· · · · of three documents. · They're Excel

15· · · · spreadsheets, again, with the production

16· · · · numbers 3225, 3226 and 3227.

17· · · · · · · · MR. FREEDENBERG:· Okay. · Got it.

18· · · · · · · · (Exhibit Number 243 was marked.)

19· · · · BY MS. KLIEBENSTEIN:

20· · Q. · Ms. Docken, have you heard of the

21· · · · organization Loaves and Fishes?

22· · A. · Yes.

23· · Q. · What is that?

24· · A. · Loaves and Fishes is an organization. · We

25· · · · support Loaves and Fishes Minneapolis, and
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· 1· · · · they are an organization that gathers

· 2· · · · volunteers to serve meals to anyone that

· 3· · · · needs a meal at a group of churches in the

· 4· · · · Twin Cities area, no questions asked.

· 5· · Q. · And how does the NFC Foundation participate

· 6· · · · in that organization?

· 7· · A. · Sure. · In 2007, during the United Way

· 8· · · · campaign, I met some of our folks from

· 9· · · · Loaves and Fishes and discovered that we

10· · · · financially supported them, but that we did

11· · · · not use any volunteers or any product at

12· · · · that time to support Loaves and Fishes, and

13· · · · I made it my personal mission that we would

14· · · · have a volunteer team that would go to

15· · · · Loaves and Fishes and serve every month.

16· · · · · · · · In organizing how we would do that,

17· · · · I met with our private label team and asked

18· · · · if they would be willing to donate the

19· · · · products that we would serve during those

20· · · · meals.

21· · Q. · And what was the answer from your meeting

22· · · · with the private label team?

23· · A. · They were thrilled to do it.

24· · Q. · And what -- what brand of products was --

25· · · · why don't we do it this way: · Are you
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· 1· · · · familiar with the documents in Exhibit 243?

· 2· · A. · Yes.

· 3· · Q. · What are these documents?

· 4· · A. · These are the orders that we would place for

· 5· · · · our Loaves and Fishes serving nights. · So,

· 6· · · · we would get together with the category

· 7· · · · managers and our Our Family team and

· 8· · · · discuss -- we would create meal plans.

· 9· · · · · · · · So, this first document is a

10· · · · spaghetti meal that we had planned.

11· · Q. · And what was the date of this meal?

12· · A. · It was the first Thursday, so 4/3 of 2008.

13· · Q. · And I see in the column titled, description,

14· · · · the word -- the letters OF.

15· · · · · · · · What does that stand for?

16· · A. · Our Family.

17· · Q. · So, let's back up -- back up a bit.

18· · · · · · · · The NFC Foundation supports Loaves

19· · · · and Fishes in what specific ways today?

20· · A. · Financially, they give us a grant request

21· · · · every year that, as long as I have been on

22· · · · the Board, has been honored every year.

23· · Q. · And does the NFC Foundation support Loaves

24· · · · and Fishes in another way?

25· · A. · Through volunteers. · We had a volunteer team
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· 1· · · · that started in March of 2008 and continued

· 2· · · · through December of 2014 that would serve

· 3· · · · every first Thursday of the month.

· 4· · Q. · Serve what?

· 5· · A. · They would serve a meal. · So, Loaves and

· 6· · · · Fishes organizes, they have church space

· 7· · · · where the volunteer teams provide the meals.

· 8· · · · So, they provide all the goods, cook the

· 9· · · · meal, serve the meal and clean up after the

10· · · · meal.

11· · Q. · Does NFC Foundation also provide the food?

12· · A. · No.

13· · Q. · Who does provide the food?

14· · A. · Our Family private label.

15· · Q. · Did you work with any -- anybody in

16· · · · particular at Nash Finch to coordinate the

17· · · · donation of Our Family food?

18· · A. · Judy Welter.

19· · Q. · How did that work?

20· · A. · I would meet with her, and we would discuss

21· · · · a meal plan, because serving the Our Family

22· · · · food was important to our team. · We wanted

23· · · · to showcase that product to our guests. · We

24· · · · would meet with them and discuss what

25· · · · products they had available to us and create
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· 1· · · · a meal plan, and we would do that quarterly,

· 2· · · · so we would plan all three months in

· 3· · · · advance.

· 4· · Q. · Looking through these documents, let's move

· 5· · · · on to the Excel spreadsheet under production

· 6· · · · number 3226.

· 7· · A. · Yes.

· 8· · Q. · Can you identify that document for me?

· 9· · A. · Yes, that was a meal that was served in June

10· · · · of 2008, and that was -- we served

11· · · · Our Family bratwurst and corn dogs for the

12· · · · kids.

13· · Q. · So, is that the menu for the meal?

14· · A. · That is the menu. · This is the products that

15· · · · St. Cloud sent to us.

16· · Q. · And moving on to 3227, can you identify that

17· · · · document for me?

18· · A. · Yes, this is the May 2008 meal, which was

19· · · · chicken breasts and potatoes.

20· · Q. · Column H is titled, vendor to be billed?

21· · A. · Yes.

22· · Q. · Do you know what information is contained in

23· · · · column H?

24· · A. · Yes. · So, for -- let's take line 9,

25· · · · Our Family green beans, we would determine
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· 1· · · · that we were going to need one 24-pack of

· 2· · · · those. · We would gather -- actually, two

· 3· · · · cases.

· 4· · · · · · · · We would gather the cost of that,

· 5· · · · and then Judy Welter, out of our private

· 6· · · · label team, would reach out to our vendor of

· 7· · · · that product and ask them if they would be

· 8· · · · willing to donate that product. · So, in this

· 9· · · · case, the green beans, the vendor is Seneca.

10· · Q. · Do the other two spreadsheets have that same

11· · · · information?

12· · A. · Yes.

13· · Q. · And these spreadsheets are -- what are the

14· · · · dates of the menus in Exhibit 243?

15· · A. · The dates of the menus?

16· · Q. · Yes.

17· · A. · The first one, which is 3225, was for

18· · · · April 3rd of 2008. · The 3226 was June of

19· · · · 2008, it would have been the first Thursday

20· · · · of 2008; and the 3227 would have been the

21· · · · first Thursday in May of 2008.

22· · Q. · So, this is a three-month snapshot, correct?

23· · A. · Yes.

24· · Q. · Are the menus in Exhibit 243 representative

25· · · · of other three-month snapshots while the
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· 1· · · · NFC Foundation --

· 2· · A. · Very much, yes.

· 3· · Q. · -- has been working with Loaves and Fishes?

· 4· · A. · Yes.

· 5· · Q. · Have you ever heard of Hope for the City?

· 6· · A. · Yes.

· 7· · Q. · Tell me about that.

· 8· · A. · Hope for the City is a warehouse in

· 9· · · · Minneapolis that takes overstocked goods

10· · · · from wholesalers and other large companies

11· · · · and packs that food and gets it out to food

12· · · · shelves in a timely fashion.

13· · Q. · Does the NFC Foundation work with Hope for

14· · · · the City in any way?

15· · A. · Yes.

16· · Q. · In what ways?

17· · A. · They are a recipient of grant requests.

18· · · · They submit a grant request every year, and

19· · · · as long as I have been on the Board, have

20· · · · been granted that.

21· · · · · · · · They also are the recipient of --

22· · · · during our food shows, our food expos, they

23· · · · are the recipient of all the food that is

24· · · · remaining during those; and they also are a

25· · · · partner with us during the Helping Hands
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· 1· · · · Day. · We normally send about 100 associates

· 2· · · · to volunteer there every June.

· 3· · Q. · Let's start with -- let's start with the --

· 4· · · · you mentioned the food shows?

· 5· · A. · Yes.

· 6· · Q. · Explain that to me in a little bit more

· 7· · · · detail.

· 8· · · · · · · · What does Hope for the City receive

· 9· · · · from the food shows?

10· · A. · Sure. · All of our customers, our independent

11· · · · retailers and corporate stores, are invited

12· · · · to come to what is termed as a food

13· · · · show/food expo, and they are standardly at a

14· · · · convention center or a hotel, where they can

15· · · · bring in their -- vendors can bring in their

16· · · · products to display, offer deals to those

17· · · · retailers; they can purchase those products,

18· · · · place forward-buys, et cetera, on those

19· · · · items.

20· · · · · · · · Once all that product -- once the

21· · · · food show is over, say, it's Thursday at

22· · · · 3:00, Hope for the City is invited to come,

23· · · · and they take all that remaining product,

24· · · · and then they distribute it to food shelves

25· · · · locally.
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· 1· · Q. · Is any of that food Our Family food?

· 2· · A. · Yes.

· 3· · Q. · And you also mentioned partnering during the

· 4· · · · Helping Hands Day?

· 5· · A. · Yes.

· 6· · Q. · And you mentioned volunteers?

· 7· · A. · Yes.

· 8· · Q. · Can you explain to me how that works?

· 9· · A. · Sure. · In June, when we do our Helping Hands

10· · · · Day and we send out volunteers out of the

11· · · · Minneapolis office, Hope for the City has

12· · · · been a partner every year we have done that,

13· · · · where we have sent associates over that will

14· · · · volunteer out of their warehouse.

15· · Q. · To do what?

16· · A. · It depends. · It changes year over year.

17· · · · Last year, they packed foods, which was

18· · · · Lunches for Learning, which was boxes of

19· · · · food for kids that their parents could not

20· · · · afford food for them during the summer. · So,

21· · · · they would -- it was a standard box, and it

22· · · · would have mac and cheese or it would have

23· · · · tuna or whatever the requirements are by the

24· · · · government, and that -- about 50 percent of

25· · · · that product is Our Family.
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· 1· · Q. · And how does the Our Family product, if you

· 2· · · · know -- strike that.

· 3· · · · · · · · With regard to the volunteerism, is

· 4· · · · that -- the volunteer participation with

· 5· · · · Hope for the City, is that coordinated by

· 6· · · · the NFC Foundation?

· 7· · A. · Yes.

· 8· · Q. · And how does the Our Family food product end

· 9· · · · up a part of that event?

10· · A. · Hope for the City will work with Judy Welter

11· · · · out of the private label department and let

12· · · · them know what they need, and Our Family

13· · · · brands works with Hope for the City to

14· · · · purchase that product, and it is shipped out

15· · · · of our St. Cloud warehouse.

16· · Q. · Do you know how -- for how long that

17· · · · donation of food to Hope for the City has --

18· · · · has happened, how many years?

19· · A. · I do not know that number.

20· · Q. · Is it more than one?

21· · A. · It has been more than one.

22· · Q. · Do you have any idea the date on which that

23· · · · started?

24· · A. · I don't.

25· · Q. · And the donations from the food expos or the

h
tt
p
:/
/w

w
w

.y
e
s
la

w
.n

e
t/
h
e
lp

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100

Docken, Paula - Attorneys Eyes Only 03/31/2015 Page 71

Pro-Systems Court Reporting· · · ·612.823.2100
YVer1f



· 1· · · · food shows, do you have any idea the time

· 2· · · · frame for how long those donations have

· 3· · · · occurred from the food shows?

· 4· · A. · They have been occurring as long as I have

· 5· · · · been on the Board. · How long before that, I

· 6· · · · could not give an accurate date.

· 7· · Q. · Does the NFC Foundation take any role in

· 8· · · · coordinating that donation in relation to

· 9· · · · the food show?

10· · A. · They do not, Hope for the City handles that.

11· · · · · · · · MS. KLIEBENSTEIN: · Harvey,

12· · · · Exhibit 244 is going to be NFAH 3127, and

13· · · · it's a document titled, Media Alert, Photo

14· · · · Opportunity.

15· · · · · · · · MR. FREEDENBERG:· I have it.

16· · · · · · · · (Exhibit Number 244 was marked.)

17· · · · BY MS. KLIEBENSTEIN:

18· · Q. · Ms. Docken, are you familiar with this

19· · · · document?

20· · A. · I am.

21· · Q. · What is this document?

22· · A. · It was -- we did Hunger Awareness Day out of

23· · · · our Minneapolis office in 2009,

24· · · · December 9th, 2009.

25· · Q. · Where -- were you at that event?
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· 1· · A. · I was.

· 2· · Q. · Can you tell me about it?

· 3· · A. · That day, we packed 400 reusable bags of a

· 4· · · · day's worth of Our Family meals, and they

· 5· · · · were delivered to Keystone Community

· 6· · · · Services and the Southern Anoka Community

· 7· · · · Assistance Program, and that was Our Family

· 8· · · · reusable bags and all Our Family products in

· 9· · · · there.

10· · Q. · And this -- what was the date on this event?

11· · A. · It was December 9th, 2009.

12· · Q. · And you mentioned the food product was

13· · · · Our Family food?

14· · A. · It was.

15· · Q. · Was it all Our Family food?

16· · A. · It was all Our Family food.

17· · Q. · I see in the middle of the press release, it

18· · · · says: · A total of more than 8,000 pounds of

19· · · · food?

20· · A. · Yes.

21· · Q. · Do you see that?

22· · A. · Yes.

23· · Q. · Is that an accurate estimate of the amount

24· · · · of food that was donated through this event?

25· · A. · Yes.
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· 1· · Q. · And it was all Our Family product?

· 2· · A. · It was all Our Family product.

· 3· · · · · · · · MS. KLIEBENSTEIN: · Harvey,

· 4· · · · Exhibit 245 is going to be another news

· 5· · · · release, and it's NFAH 3112.

· 6· · · · · · · · MR. FREEDENBERG:· Okay.

· 7· · · · · · · · (Exhibit Number 245 was marked.)

· 8· · · · BY MS. KLIEBENSTEIN:

· 9· · Q. · Ms. Docken, I'm handing you what's been

10· · · · marked as Exhibit 245.

11· · · · · · · · Are you familiar with this

12· · · · document?

13· · A. · Yes.

14· · Q. · What is it?

15· · A. · It is the press release of when our previous

16· · · · CEO donated a truckload of food to

17· · · · Hope for the City, and Nash Finch Company

18· · · · matched that truck of food.

19· · Q. · Were you involved with this event?

20· · A. · I was.

21· · Q. · In what way?

22· · A. · I was there for the presentation of the food

23· · · · on June 4th, 2009 at 1:30.

24· · Q. · What brand of product was donated, if you

25· · · · know?
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· 1· · A. · Our Family.

· 2· · Q. · And you mentioned the presentation of the

· 3· · · · food at 1:30?

· 4· · A. · Yes.

· 5· · Q. · Was there an event that surrounded this?

· 6· · A. · There was. · There was a ceremony where our

· 7· · · · CEO spoke to Megan Doyle, who is one of the

· 8· · · · leaders over at Hope for the City, and there

· 9· · · · was a press conference where Alec also

10· · · · challenged other companies to donate food.

11· · Q. · You mentioned a press conference?

12· · A. · Yes.

13· · Q. · Were there media outlets in attendance?

14· · A. · There were. · The local ABC channel was

15· · · · there, and the local NBC channel.

16· · Q. · You were at this event, correct?

17· · A. · Yes.

18· · Q. · Was the Our Family brand present in any way

19· · · · at this event?

20· · A. · Yes, it was the two truckloads of food that

21· · · · were Our Family, and then in front of Alec

22· · · · and Gail, there were cases of Our Family

23· · · · food stacked up.

24· · · · · · · · MS. KLIEBENSTEIN: · Exhibit 246 is

25· · · · going to be a document titled, Applause, and
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· 1· · · · it starts at NFAH 5743.

· 2· · · · · · · · (Exhibit Number 246 was marked.)

· 3· · · · BY MS. KLIEBENSTEIN:

· 4· · Q. · Ms. Docken, are you familiar with this

· 5· · · · document?

· 6· · A. · Yes.

· 7· · Q. · What is it?

· 8· · A. · It is the company newsletter that we would

· 9· · · · be -- that we would receive in our

10· · · · mailboxes.

11· · Q. · Who is "we"?

12· · A. · All of the associates of Nash Finch Company.

13· · Q. · So, this -- who makes this newsletter?

14· · A. · We had an internal writer, communications

15· · · · person, that would write this with a group

16· · · · of other associates.

17· · Q. · So, Nash Finch makes this?

18· · A. · Nash Finch made this, yes.

19· · Q. · And it's distributed to?

20· · A. · Nash Finch associates.

21· · Q. · And is this a -- sorry, I put that document

22· · · · on the microphone.

23· · · · · · · · Is this a business record of

24· · · · Nash Finch?

25· · A. · Yes.
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· 1· · Q. · Can you turn to page 7 of this document?

· 2· · A. · Yes. · Okay.

· 3· · Q. · I'm looking at the picture in the upper

· 4· · · · right-hand corner.

· 5· · A. · Yes.

· 6· · Q. · Are you familiar with that picture?

· 7· · A. · I am.

· 8· · Q. · Tell me about it.

· 9· · A. · That was the ceremony which we previously

10· · · · had discussed of Megan Doyle and

11· · · · Alec Covington presenting the food and

12· · · · challenging other organizations.

13· · Q. · So, that was the June 2009 ceremony,

14· · · · correct?

15· · A. · Yes.

16· · Q. · And can you tell me where the Our Family

17· · · · product is in this -- strike that.

18· · · · · · · · Is there any Our Family product in

19· · · · this picture?

20· · A. · Yes, in front of Megan Doyle,

21· · · · Gail Covington, Alec Covington and

22· · · · Brian Numainville are cases of Our Family

23· · · · tomatoes, jelly and peanut butter.

24· · Q. · You have a good eye. · In the text of this

25· · · · article, it says: · In June, Nash Finch
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· 1· · · · president and CEO, Alec Covington, and his

· 2· · · · wife, Gail, donated a truckload carrying 22

· 3· · · · tons of food, and the donation was matched

· 4· · · · by the NFC Foundation bringing the

· 5· · · · contribution to 44 tons of food; do you see

· 6· · · · that?

· 7· · A. · Yes.

· 8· · Q. · Is that an accurate description of the

· 9· · · · amount of food that was donated?

10· · A. · Yes.

11· · Q. · And that was all Our Family food?

12· · A. · Yes.

13· · Q. · And it mentions that the donation was

14· · · · matched by the NFC Foundation?

15· · A. · Yes.

16· · Q. · Is that accurate?

17· · A. · Yes.

18· · Q. · Can you move back to page 6?

19· · A. · Yep.

20· · Q. · I would like to draw your attention to the

21· · · · article at the top titled: · Our Family

22· · · · Brand, Labels for Learning Program?

23· · A. · Yes.

24· · Q. · Are you familiar with that program?

25· · A. · Yes.
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· 1· · Q. · Can you describe it for me?

· 2· · A. · The schools and -- it's very similar to

· 3· · · · Box Tops, but schools can collect their

· 4· · · · Our Family labels, and they are sent into

· 5· · · · the Our Family brand Labels for Learning

· 6· · · · Program in turn for funds donated back to

· 7· · · · those schools.

· 8· · Q. · Do you personally participate in that

· 9· · · · program?

10· · A. · I do.

11· · Q. · In what way?

12· · A. · My daughter's school, her elementary school,

13· · · · there is a Labels for Learning basket there,

14· · · · and I am responsible for collecting those.

15· · Q. · What does that basket look like?

16· · A. · It's a rolling Rubbermaid bin.

17· · · · · · · · (Exhibit Number 247 was marked.)

18· · · · BY MS. KLIEBENSTEIN:

19· · Q. · Our last exhibit, Exhibit 247, is going to

20· · · · be something titled, Nash News, with

21· · · · production number NFAH0005799.

22· · · · · · · · Are you familiar with this

23· · · · document?

24· · A. · Yes.

25· · Q. · What is this document?
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· 1· · A. · It is a newsletter that was sent out to our

· 2· · · · associates.

· 3· · Q. · Is this similar to the Applause newsletter?

· 4· · A. · Yes.

· 5· · Q. · What purpose does -- does this newsletter

· 6· · · · serve any purpose in the company?

· 7· · A. · To inform all of the associates of what's

· 8· · · · happening locally with our company.

· 9· · Q. · And who produces this newsletter?

10· · A. · Nash Finch.

11· · Q. · Is it a business record of Nash Finch?

12· · A. · Yes.

13· · Q. · Now, during your deposition, we've discussed

14· · · · several documents, which we've referred to

15· · · · as business records.

16· · · · · · · · Do you recall that?

17· · A. · Yes.

18· · Q. · For all of those business records, are these

19· · · · stored in the ordinary course of

20· · · · Nash Finch's business?

21· · A. · Yes.

22· · Q. · And the data in them is true and correct to

23· · · · the best of your knowledge sitting here

24· · · · today?

25· · A. · Yes.
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· 1· · Q. · Have you heard of an event called Walk to

· 2· · · · End Hunger?

· 3· · A. · Yes.

· 4· · Q. · What is that event?

· 5· · A. · It is where 12 local food and hunger

· 6· · · · agencies get together and they do a walk on

· 7· · · · Thanksgiving morning.

· 8· · Q. · Where is that walk?

· 9· · A. · At the Mall of America.

10· · Q. · And does the NFC Foundation participate in

11· · · · that event in any way?

12· · A. · Yes, we provide the computers for

13· · · · registration and the associates for

14· · · · registration as volunteers.

15· · Q. · Anything else?

16· · A. · And we also -- Our Family is a snack sponsor

17· · · · and water sponsor. · They have donated

18· · · · granola bars as snacks and water.

19· · Q. · If you know, for how many years has

20· · · · NFC Foundation participated with the Walk to

21· · · · End Hunger?

22· · A. · Four years.

23· · Q. · And has the NFC Foundation provided the

24· · · · services and goods you just described for

25· · · · each of those four years?
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· 1· · A. · Yes.

· 2· · Q. · Have you personally attended the Walk to End

· 3· · · · Hunger?

· 4· · A. · Yes.

· 5· · Q. · How many years?

· 6· · A. · All four years.

· 7· · Q. · Can you estimate the number of people that

· 8· · · · attend that event?

· 9· · A. · It's in the thousands. · I would say between

10· · · · 5 and 10,000. · It's quite a few.

11· · Q. · Does the NFC Foundation provide any services

12· · · · relating to disaster relief?

13· · A. · Yes.

14· · Q. · What services are those?

15· · A. · If there is a natural disaster, a tsunami or

16· · · · tornado or something that the company sees

17· · · · fit that our associates choose to donate to,

18· · · · the associates can make donations to the

19· · · · NFC Foundation, who will, in turn, donate to

20· · · · that natural disaster.

21· · Q. · And for how many years has the

22· · · · NFC Foundation been providing those

23· · · · services?

24· · A. · As long as I have been on the Board.

25· · Q. · You mentioned earlier that you participated
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· 1· · · · in a United Way campaign?

· 2· · A. · Yes.

· 3· · Q. · For Nash Finch?

· 4· · A. · Yes.

· 5· · Q. · What year was that?

· 6· · A. · In 2007.

· 7· · Q. · Was it only 2007?

· 8· · A. · 2007 and 2008. · Starting in 2009, during our

· 9· · · · campaign, we started offering the ability

10· · · · for associates to donate to NFC Foundation

11· · · · primarily over United Way. · We did a

12· · · · flip-flop there.

13· · Q. · So, in 2007 and 2008, what was your role

14· · · · with Nash Finch's United Way campaign?

15· · A. · I ran the fundraising drive. · I was the

16· · · · chair of the committee that did that.

17· · Q. · And based on your experience and

18· · · · involvement, do you recall, was the

19· · · · Our Family brand used in any way during

20· · · · those campaigns?

21· · A. · In 2007/2008, the only thing I can remember

22· · · · they would be involved in is they would

23· · · · donate candy to the candy sale where we

24· · · · would sell candy to associates that vendors

25· · · · had donated, or we would do a yearly raffle,
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· 1· · · · and there was always an Our Family basket

· 2· · · · with some Our Family products in it.

· 3· · Q. · You personally, have you -- do you

· 4· · · · participate in any charitable activities

· 5· · · · personally?

· 6· · A. · Yes.

· 7· · Q. · And for any of those events, is the

· 8· · · · Our Family brand used at all?

· 9· · A. · Yes, I am the --

10· · · · · · · · MR. FREEDENBERG:· Objection.

11· · · · · · · · Excuse me, before you answer,

12· · · · objection, irrelevant.

13· · · · BY MS. KLIEBENSTEIN:

14· · Q. · You can answer.

15· · A. · I am the president of the Farmington Area

16· · · · Education Foundation, and we do a 5K run in

17· · · · the fall.

18· · · · · · · · And we have a Family Fresh store,

19· · · · which is a Nash Finch corporate-owned store,

20· · · · and Our Family is a sponsor there. · So, we

21· · · · will have Our Family water, Our Family

22· · · · snacks there and then a Family Fresh and

23· · · · Our Family banner posted.

24· · · · · · · · And then also at my daughter's

25· · · · school, we do movie nights, where kids can
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· 1· · · · come watch movies in the gym, and there,

· 2· · · · Our Family is a sponsor, and we have

· 3· · · · Our Family water and Our Family snacks.

· 4· · Q. · At these events where Our Family is a

· 5· · · · sponsor, do you have any -- how was that

· 6· · · · sponsorship coordinated, if you know?

· 7· · · · · · · · MR. FREEDENBERG:· Objection,

· 8· · · · irrelevant.

· 9· · · · BY MS. KLIEBENSTEIN:

10· · Q. · You can answer.

11· · A. · I will work with the schools, and then I

12· · · · will come back and ask Our Family private

13· · · · label brand if they are interested in

14· · · · participating and if they are willing to

15· · · · donate any products.

16· · Q. · And when you say you ask the Our Family

17· · · · private label brand, what group in

18· · · · Nash Finch or SpartanNash, what group was

19· · · · that?

20· · A. · That would be the category managers,

21· · · · primarily Judy Welter.

22· · · · · · · · MS. KLIEBENSTEIN: · Okay. · Harvey, I

23· · · · think I'm done. · Let's take a five-minute,

24· · · · ten-minute break.

25· · · · · · · · MR. FREEDENBERG:· Okay.
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· 1· · · · · · · · MS. KLIEBENSTEIN: · Thanks.

· 2· · · · · · · · (Break taken.)

· 3· · · · · · · · · · EXAMINATION

· 4· · · · BY MR. FREEDENBERG:

· 5· · Q. · Okay. · Good morning, Ms. Docken.

· 6· · · · · · · · It's still morning where you are,

· 7· · · · correct?

· 8· · A. · It is.

· 9· · Q. · So, I want to ask you some questions about

10· · · · some of the documents that Ms. Kliebenstein

11· · · · referred to in her questioning of you.

12· · · · · · · · So, if you have those handy, that

13· · · · would be helpful.

14· · A. · Sure.

15· · Q. · The first document is Exhibit 232, which is

16· · · · the packet from the NFC Foundation Website.

17· · · · · · · · Do you have that?

18· · A. · I do.

19· · Q. · Now, this is -- this looks like it was taken

20· · · · off the Internet on March 27th, last Friday.

21· · · · It identifies you as the vice-chair and

22· · · · secretary of the NFC Foundation.

23· · · · · · · · I thought I saw somewhere that you

24· · · · were, in fact, the chair-elect to the

25· · · · foundation. · Is that your status?
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· 1· · A. · I was the chair-elect prior to 2014, and we

· 2· · · · changed the term in 2014.

· 3· · Q. · Okay. · So, is Kathleen Mahoney a former

· 4· · · · Nash Finch employee, or is she a Spartan

· 5· · · · employee?

· 6· · A. · She is a former Nash Finch employee.

· 7· · Q. · Are all five of you listed on this document

· 8· · · · former Nash Finch/now current SpartanNash

· 9· · · · employees?

10· · A. · Yes.

11· · Q. · Okay. · Unfortunately, there are no page

12· · · · numbers on this document, so I will just

13· · · · have to refer -- describe what's on each

14· · · · page.

15· · · · · · · · If you would turn to the page, it's

16· · · · the seventh page, the title of this item is:

17· · · · Catholic Charities Receive 2012 Grant?

18· · A. · Yes.

19· · Q. · Is that the type of grant -- and this is to

20· · · · something called Catholic Charities,

21· · · · The Dorothy Day Center; is that correct?

22· · A. · Yes.

23· · Q. · Is that representative of the type of grant

24· · · · that the NFC Foundation makes out of the

25· · · · funds that it raises?
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· 1· · A. · Yes.

· 2· · · · · · · · MS. KLIEBENSTEIN: · Objection,

· 3· · · · vague.

· 4· · · · · · · · I'll make objections from time to

· 5· · · · time, and you can answer unless I tell you

· 6· · · · no.

· 7· · · · · · · · THE WITNESS:· Okay.

· 8· · · · BY MR. FREEDENBERG:

· 9· · Q. · Let me repeat my question. · I'm not sure I

10· · · · got the answer to it before the objection.

11· · · · · · · · Is this grant to the

12· · · · Catholic Charities, Dorothy Day Center,

13· · · · $33,000 in 2012, representative of the types

14· · · · of grants that the NFC Foundation makes?

15· · A. · Yes.

16· · Q. · If you would go then two more pages, this is

17· · · · an announcement of another grant to

18· · · · something called the Beacon Interfaith

19· · · · Housing Collaborative.

20· · · · · · · · Again, is that a typical grant that

21· · · · the NFC Foundation would make?

22· · A. · Yes.

23· · Q. · Are the Dorothy Day Center and the Beacon

24· · · · Interfaith Housing Collaborative both

25· · · · located in the Twin Cities area?
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· 1· · A. · Yes.

· 2· · Q. · Okay. · Then if you would go back three more

· 3· · · · pages, there is a reference to another grant

· 4· · · · in 2012 of $30,000 to something called

· 5· · · · Neighborhood House.

· 6· · · · · · · · Again, is that representative of

· 7· · · · the type of grants that the NFC Foundation

· 8· · · · gives?

· 9· · A. · Yes.

10· · Q. · And that organization is located in

11· · · · St. Paul, Minnesota; is that correct?

12· · A. · Yes.

13· · Q. · If you would turn to the page in Exhibit 232

14· · · · that identifies the non-profit partners --

15· · A. · Okay.

16· · Q. · -- Do you see that?

17· · · · · · · · Explain to me who these non-profit

18· · · · organizations are.

19· · A. · These are the partners that we have -- or

20· · · · the non-profits that we have partnered with

21· · · · for the last few years.

22· · Q. · The last few years encompassing roughly what

23· · · · time period?

24· · A. · I can go through each one. · The Bridge for

25· · · · Youth we have supported since I have been on
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· 1· · · · the Board. · Previous to that, I do not know.

· 2· · Q. · Where is that --

· 3· · A. · The top left-hand --

· 4· · Q. · I'm -- no, I'm sorry, I cut off your answer.

· 5· · · · · · · · When you finish your answer, I had

· 6· · · · a question about that.

· 7· · A. · Okay. · The Bridge for Youth has been since

· 8· · · · I've been on the Board in 2009.

· 9· · Q. · Where is that organization located?

10· · A. · In Minneapolis.

11· · Q. · Okay. · If you want to continue, I'm going to

12· · · · ask you about each one of these

13· · · · organizations.

14· · A. · Sure.

15· · Q. · And how long -- and how long --

16· · A. · The CAP Agency, I know we have supported --

17· · · · now, some of these may be before 2009.  I

18· · · · don't have those records, so I can't

19· · · · accurately state.

20· · · · · · · · CAP, 2009 to 2013, and 2014, we

21· · · · denied their grant request.

22· · Q. · Where is that organization located?

23· · A. · That is in Scott and Dakota Counties in

24· · · · Minnesota.

25· · Q. · Okay. · Continue.

h
tt
p
:/
/w

w
w

.y
e
s
la

w
.n

e
t/
h
e
lp

Docken, Paula - Attorneys Eyes Only 03/31/2015

Pro-Systems Court Reporting· · · ·612.823.2100

Docken, Paula - Attorneys Eyes Only 03/31/2015 Page 90

Pro-Systems Court Reporting· · · ·612.823.2100
YVer1f



· 1· · A. · Casa de Esperanza we have supported since

· 2· · · · 2010, and they are in St. Paul, Minnesota.

· 3· · Q. · Okay.

· 4· · A. · Catholic Charities, as far back as I go, and

· 5· · · · they're also based out of Minnesota.

· 6· · · · · · · · Dakota Woodlands, as far back as I

· 7· · · · go. · They are in Eagan, Minnesota.

· 8· · · · · · · · Fisher House, as far back as I can

· 9· · · · remember. · Fisher House, we support out of

10· · · · Virginia and out of Minnesota.

11· · · · · · · · Hope for the City, as far back as I

12· · · · can remember, out of Minneapolis.

13· · · · · · · · Keystone is in St. Paul, Minnesota,

14· · · · and as far back as I can remember.

15· · · · · · · · Loaves and Fishes, they are a

16· · · · national organization, but we support the

17· · · · Minneapolis chapter, as long as I have been

18· · · · on the Board.

19· · · · · · · · Neighborhood House is out of

20· · · · St. Paul, Minnesota, and we have supported

21· · · · them as long as I have been on the Board.

22· · · · · · · · Neighbors, Inc. is out of St. Paul,

23· · · · Minnesota, and as long as I have been on the

24· · · · Board.

25· · · · · · · · Beacon has changed names a couple
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· 1· · · · of times, but they are out of Minneapolis,

· 2· · · · Minnesota, and as long as I have been on the

· 3· · · · board.

· 4· · · · · · · · Sojourner is out of Minnetonka,

· 5· · · · Minnesota, and that one has been since 2010.

· 6· · · · · · · · Special Olympics Minnesota, as long

· 7· · · · as I have been on the Board.

· 8· · · · · · · · Theresa Living Center is out of

· 9· · · · St. Paul, and that one we supported from

10· · · · 2010 until 2013. · We denied their grant

11· · · · request in 2014.

12· · · · · · · · Vetshouse, we have supported

13· · · · starting in 2011, and they're out of

14· · · · Norfolk, Virginia; and United Way is a

15· · · · partner out of the Twin Cities.

16· · Q. · Okay. · Now, you mentioned these two

17· · · · organizations, Vetshouse and I think

18· · · · Fisher House --

19· · A. · Yes.

20· · Q. · -- where NFC Foundation provides some

21· · · · support in Virginia?

22· · · · · · · · Do you have a distribution center

23· · · · in Virginia?

24· · A. · We do.

25· · Q. · Is that a military distribution center?
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· 1· · A. · Yes.

· 2· · Q. · Okay. · If you would turn, and we're

· 3· · · · remaining in Exhibit 232, to the page

· 4· · · · headed, Feeding Imagination?

· 5· · A. · Yes.

· 6· · Q. · I want to read you the first sentence of

· 7· · · · that description of the -- the program.

· 8· · · · · · · · It says: · "Feeding Imagination is

· 9· · · · an educational program created by

10· · · · Minneapolis-based Nash Finch Company and

11· · · · administered by its charitable giving arm,

12· · · · the NFC Foundation."

13· · · · · · · · Would you consider that to be an

14· · · · accurate description of the role of the

15· · · · NFC Foundation?

16· · A. · Of Feeding Imagination or of the NFC

17· · · · Foundation?

18· · Q. · No, of the NFC Foundation.

19· · · · · · · · Would you consider it to be the

20· · · · charitable giving arm of Nash Finch Company?

21· · A. · Yes.

22· · Q. · If you could turn to Exhibit 237, please.

23· · A. · Okay.

24· · Q. · So, that is the packet of materials that

25· · · · relate to the NFC Foundation's annual golf
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· 1· · · · tournament; is that correct?

· 2· · A. · Yes.

· 3· · Q. · And that covers the period, it appears, from

· 4· · · · 2006 to 2013.

· 5· · · · · · · · Was the golf tournament run in

· 6· · · · 2014?

· 7· · A. · It was not.

· 8· · Q. · Why was that?

· 9· · A. · Because we were in the middle of a merger.

10· · Q. · Are there plans to revive the golf

11· · · · tournament in 2015?

12· · A. · Yet to be determined.

13· · Q. · As I understood your testimony, the first

14· · · · three pages, let's just concentrate on that,

15· · · · that has to do with the last year that the

16· · · · golf tournament was run, are the materials

17· · · · that are sent out to prospective sponsors of

18· · · · the golf tournament; is that correct?

19· · A. · Yes.

20· · Q. · And in the case of a vendor, those -- those

21· · · · materials would be sent by a category

22· · · · manager to that category manager's contact

23· · · · with the vendor; is that correct?

24· · A. · Yes.

25· · Q. · And am I correct -- am I correct in
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· 1· · · · understanding that the solicitations here

· 2· · · · are for contributions ranging, for what I'll

· 3· · · · call corporate sponsors, somewhere between

· 4· · · · $10,000 and $20,000; is that correct?

· 5· · A. · Yes.

· 6· · Q. · And all of those categories together are

· 7· · · · considered or defined as major sponsors; is

· 8· · · · that right?

· 9· · A. · Yes.

10· · Q. · One of the perks that comes with the

11· · · · different sponsorship categories is that the

12· · · · sponsors have an opportunity to have in

13· · · · their foursome or one of their foursomes an

14· · · · employee or in some cases an executive of

15· · · · Nash Finch; is that right?

16· · A. · Yes.

17· · Q. · And, presumably, the greater the donation,

18· · · · the higher level executive or employee of

19· · · · Nash Finch would be a part of the foursome;

20· · · · is that right?

21· · A. · Yes.

22· · Q. · So, for example, I'm acquainted with

23· · · · Mr. Paul, because he's testified previously

24· · · · in this case.

25· · · · · · · · If you look in the platinum sponsor
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· 1· · · · category, he would be one of the Nash Finch

· 2· · · · executives who would be eligible to be

· 3· · · · selected to play in a foursome by a

· 4· · · · corporate sponsor giving $20,000, correct?

· 5· · · · · · · · MR. FREEDENBERG:· Objection, vague,

· 6· · · · mischaracterizes the document.

· 7· · · · · · · · You can answer.

· 8· · · · BY MR. FREEDENBERG:

· 9· · Q. · Do you understand the question, Ms. Docken?

10· · A. · Yes.

11· · Q. · So, if a sponsor donated $20,000, they would

12· · · · have the opportunity to choose Mr. Paul to

13· · · · play in their foursome that day, correct?

14· · A. · Yes.

15· · Q. · In this three-page document that you have

16· · · · characterized it as the solicitation, is

17· · · · there any mention of the Our Family

18· · · · products?

19· · A. · No.

20· · Q. · Does this solicitation go out to the general

21· · · · public?

22· · A. · No.

23· · Q. · If you would, please, turn to Exhibit 239,

24· · · · and as I understand it, this is a document

25· · · · that was used to track the sponsorship of
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· 1· · · · various executives as reflected in the

· 2· · · · document we just looked at a moment ago;

· 3· · · · that is, which vendor or which sponsor they

· 4· · · · would be playing with, correct?

· 5· · A. · Yes.

· 6· · Q. · And in order to -- to have a Nash Finch

· 7· · · · executive in one's foursome, a sponsor would

· 8· · · · have to donate at least $10,000; is that

· 9· · · · right?

10· · A. · I'm not sure of your question.

11· · Q. · Okay. · If you look at the list, the

12· · · · executive sponsor list --

13· · A. · Yes.

14· · Q. · -- the last category on the page indicates

15· · · · bronze sponsor for $10,000?

16· · A. · Yes.

17· · Q. · In order to be able to play golf with a

18· · · · Nash Finch executive, the sponsor would have

19· · · · to donate at least $10,000; is that correct?

20· · A. · Yes.

21· · Q. · Does Nash Finch view this golf tournament as

22· · · · an opportunity for its executives to

23· · · · interact with sponsors in an informal

24· · · · setting?

25· · A. · I don't know one way or another on that.
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· 1· · Q. · I take it you are not one of the golfers?

· 2· · A. · I am not.

· 3· · Q. · Okay. · If you would turn to Exhibit 244,

· 4· · · · which is the: · Media Alert, Photo

· 5· · · · Opportunity.

· 6· · A. · Okay. · Okay.

· 7· · Q. · Do you know who was responsible for

· 8· · · · preparing this media alert or press release?

· 9· · A. · It would have been Brian Numainville.

10· · Q. · Is he any longer employed by Nash Finch?

11· · A. · No.

12· · Q. · Or by SpartanNash?

13· · A. · No.

14· · Q. · What was his -- what was his position in

15· · · · 2009 when this document was prepared?

16· · A. · Public relations.

17· · Q. · Do you see any reference to the Our Family

18· · · · brand other than the reference that appears

19· · · · at the top of the third line of the

20· · · · paragraph that appears at the top of page 2,

21· · · · which is in the sixth paragraph of this

22· · · · alert?

23· · · · · · · · And you're welcome to take as much

24· · · · time as you need to to review the document.

25· · · · · · · · MS. KLIEBENSTEIN: · Paula, it's on
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· 1· · · · the second page.

· 2· · · · · · · · Harvey, you are talking about the

· 3· · · · mention of Our Family on the second page?

· 4· · · · · · · · MR. FREEDENBERG:· Yes.

· 5· · · · · · · · THE WITNESS:· I do not see it

· 6· · · · mentioned anywhere else.

· 7· · · · BY MR. FREEDENBERG:

· 8· · Q. · Okay. · Could you turn to page --

· 9· · · · Exhibit 245, please.

10· · A. · Yes.

11· · Q. · This is another news release. · Now, this one

12· · · · does have Mr. Numainville's name at the

13· · · · bottom of the second page, and it has to do

14· · · · with the -- I'll call it the truckload

15· · · · challenge that Mr. Covington, the former

16· · · · CEO, and his wife made.

17· · · · · · · · Is there any reference to the

18· · · · Our Family products in this press release?

19· · A. · I do not see one.

20· · Q. · If you would turn to Exhibit 246, please.

21· · · · · · · · This is the document entitled,

22· · · · Applause?

23· · A. · Okay.

24· · Q. · As I understand it, from your description,

25· · · · this is an internal company newsletter or it
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· 1· · · · was in the summer of 2009 at Nash Finch

· 2· · · · Company; is that correct?

· 3· · A. · Yes.

· 4· · Q. · So, this newsletter was not distributed to

· 5· · · · members of the general public, correct?

· 6· · A. · Correct.

· 7· · Q. · And please turn to Exhibit 247. · This is a

· 8· · · · document entitled, Nash News, from 2004.

· 9· · · · · · · · Again, as I understand it, but I

10· · · · want to be sure about this, this is the 2004

11· · · · version of an internal company newsletter at

12· · · · Nash Finch; is that right?

13· · A. · Yes.

14· · Q. · And, likewise, this would not be distributed

15· · · · to the general public, correct?

16· · A. · No.

17· · Q. · I'm sorry, that is a correct statement?

18· · A. · That is correct.

19· · Q. · All right. · Now, you testified about some --

20· · · · a variety of volunteer events that your --

21· · · · your associates engage in, and the one you

22· · · · testified about earlier in your deposition

23· · · · had to do with landscaping or putting down

24· · · · mulch at a playground; do you recall that?

25· · A. · Yes.
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· 1· · Q. · Was that in the Twin Cities area?

· 2· · A. · Yes.

· 3· · Q. · And the three to four events a year that you

· 4· · · · described of a similar nature, did those all

· 5· · · · take place in the Twin Cities area?

· 6· · A. · The ones that I described, yes.

· 7· · Q. · That's true also of the Helping Hands Day,

· 8· · · · which recruits as many as 400 of your

· 9· · · · associates to perform a variety of tasks on

10· · · · a single day, those are all performed

11· · · · throughout the Twin Cities area, correct?

12· · A. · Yes.

13· · Q. · You testified about some events at which the

14· · · · Our Family products are used. · One of these

15· · · · was something you called the associate

16· · · · lunch -- or actually, the associate

17· · · · breakfast I believe it was; is that correct?

18· · A. · Yes.

19· · Q. · By -- by that title, does that mean that

20· · · · that breakfast is limited to associates of

21· · · · Nash Finch?

22· · A. · Yes.

23· · Q. · What about the barbecue, there was some sort

24· · · · of barbecue that you said the products are

25· · · · used at; is that also an event for
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· 1· · · · Nash Finch associates?

· 2· · A. · Yes.

· 3· · Q. · The candy sale, Nash Finch associates only

· 4· · · · as well?

· 5· · A. · Yes.

· 6· · Q. · And the lasagna lunch?

· 7· · A. · Yes.

· 8· · Q. · Okay. · Now, did I understand you to say

· 9· · · · that, at some point during your tenure with

10· · · · the NFC Foundation, you made it possible for

11· · · · employees to donate to the foundation?

12· · A. · Yes.

13· · Q. · And that there are various ways they can do

14· · · · that; they can make a cash donation, they

15· · · · can have a payroll deduction et cetera,

16· · · · correct?

17· · A. · Yes.

18· · Q. · Is the public ever solicited to make cash

19· · · · donations to the NFC Foundation?

20· · A. · No.

21· · Q. · And you talked about a couple of events or

22· · · · programs.

23· · · · · · · · One was a book collection program;

24· · · · do you recall that?

25· · A. · Yes.
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· 1· · Q. · I think you said that this was run out of a

· 2· · · · distribution center; is that right?

· 3· · A. · It's -- help me with your question, Harvey.

· 4· · Q. · Sure. · You had mentioned, and I thought you

· 5· · · · said you described this as an area of

· 6· · · · opportunity where the distribution centers

· 7· · · · were collecting books?

· 8· · A. · Yes.

· 9· · Q. · I think it's for the Feeding Imagination

10· · · · program?

11· · A. · Yes.

12· · Q. · So, who -- who was being solicited for those

13· · · · book donations?

14· · A. · Associates.

15· · Q. · And what about the -- you also said they

16· · · · sponsor a cook-off with some type of cooking

17· · · · contest?

18· · A. · I don't recall saying a cooking cook-off.

19· · Q. · Okay. · That's what I wrote down. · Maybe I

20· · · · misheard you.

21· · A. · That's okay.

22· · Q. · Okay. · The -- you mentioned a couple of

23· · · · events where you've solicited donations of

24· · · · products, Loaves and Fishes being one, and

25· · · · you said that's in the Twin Cities area,
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· 1· · · · correct?

· 2· · A. · Yes.

· 3· · Q. · And Hope for the City also in the

· 4· · · · Twin Cities area, correct?

· 5· · A. · Yes.

· 6· · Q. · And I think you said in those instances you

· 7· · · · would go to the private label team to

· 8· · · · request those donated products?

· 9· · A. · Yes.

10· · Q. · So, the request there would be going from

11· · · · the NFC Foundation to a Nash Finch employee

12· · · · who was working as a part of the private

13· · · · label team; is that correct?

14· · · · · · · · MS. KLIEBENSTEIN: · Objection,

15· · · · mischaracterizes the testimony.

16· · · · · · · · You can answer, if you know.

17· · · · BY MR. FREEDENBERG:

18· · Q. · Are you able to answer my question.

19· · A. · Ask it again, please.

20· · Q. · Sure. · When the NFC Foundation, in

21· · · · connection with an activity for one of the

22· · · · organizations that we have been talking

23· · · · about, wants to obtain Our Family brand

24· · · · products, who does that request go to in the

25· · · · first instance?
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· 1· · A. · To our private label team, which are

· 2· · · · Nash Finch employees.

· 3· · Q. · Thank you.

· 4· · · · · · · · In connection with the food show

· 5· · · · that -- is it Hope for the City -- is

· 6· · · · invited to come and pick up products at the

· 7· · · · end of that food show?

· 8· · A. · Yes.

· 9· · Q. · The -- do you attend these food shows that

10· · · · Nash Finch conducts?

11· · A. · No.

12· · Q. · Do you know who is present at these food

13· · · · shows?

14· · · · · · · · MS. KLIEBENSTEIN: · Objection, calls

15· · · · for speculation.

16· · · · BY MR. FREEDENBERG:

17· · Q. · Do you know?

18· · A. · No, I don't know exactly who is there.  I

19· · · · know the customers are there.

20· · Q. · Do you know if these -- do you know if these

21· · · · food shows are open to the general public?

22· · · · · · · · MS. KLIEBENSTEIN: · Objection, calls

23· · · · for speculation.

24· · · · · · · · THE WITNESS:· And I don't know one

25· · · · way or the other on that.
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· 1· · · · BY MR. FREEDENBERG:

· 2· · Q. · And, finally, you talked about the --

· 3· · · · something like the Walk to End Hunger?

· 4· · A. · Yes.

· 5· · Q. · And that's conducted at the Mall of America,

· 6· · · · which is in the -- is in Minneapolis; is

· 7· · · · that correct?

· 8· · A. · Yes.

· 9· · Q. · One minute, please.

10· · · · · · · · MR. FREEDENBERG:· I have no other

11· · · · questions. · Thank you, Ms. Docken.

12· · · · · · · · MS. KLIEBENSTEIN: · I have just a

13· · · · few additional questions.

14· · · · · · · · · FURTHER EXAMINATION

15· · · · BY MS. KLIEBENSTEIN:

16· · Q. · Can you pull up Exhibit 237?

17· · A. · Yes. · Okay.

18· · Q. · Mr. Freedenberg was asking you about major

19· · · · sponsors; do you recall that?

20· · A. · Yes.

21· · Q. · Is there a way for individuals to donate and

22· · · · participate without being a major sponsor?

23· · A. · Yes, individuals can pay $1,000 to golf, and

24· · · · they will be put into a foursome. · They also

25· · · · can -- there is hole sponsorships, and there
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· 1· · · · are lunch sponsors, dinner sponsors.

· 2· · Q. · Now, let's -- let's grab Exhibit 233 for a

· 3· · · · moment.

· 4· · A. · Okay.

· 5· · Q. · Open it up to the first page, please.

· 6· · A. · Yes.

· 7· 
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· 1· · · 

· 9· · Q. · Okay. · Moving back to 237.

10· · A. · Okay.

11· · Q. · Are these documents representative of the

12· · · · communications sent to vendors about the

13· · · · golf tournament from 2006 as to 2013?

14· · A. · Yes.

15· · · · · · · · MS. KLIEBENSTEIN: · No further -- no

16· · · · further questions.

17· · · · · · · · MR. FREEDENBERG:· Okay. · I just

18· · · · have one or two more.

19· · · · · · · · · FURTHER EXAMINATION

20· · · · BY MR. FREEDENBERG:

21· · Q. · While we're looking at Exhibit 237, if you

22· · · · still have it handy --

23· · A. · I do.

24· · Q. · -- to whom is that letter addressed, the

25· · · · 2013 letter, which looks to be the same as
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· 1· · · · 2012 and -- well, looks like those are the

· 2· · · · only two years we have letters for, but the

· 3· · · · last two years, who is the addressee of that

· 4· · · · letter?

· 5· · A. · Vendor partner.

· 6· · Q. · And so, in looking at the exhibit, I think

· 7· · · · it was 233, that Ms. Kliebenstein just

· 8· · · · showed you, it's possible that a vendor

· 9· · · · partner might decide that, while it didn't

10· · · · want to sponsor at a major level, it might

11· · · · send two of its employees and pay $1,000

12· · · · each for them to participate; is that your

13· · · · understanding?

14· · A. · Yes.

15· · · · · · · · MR. FREEDENBERG:· Okay. · Thank you.

16· · · · That's all.

17· · · · · · · · MS. KLIEBENSTEIN: · Thank you.

18· · · · · · · · (At 11:55 a.m., the deposition was

19· · · · concluded.)

20
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· 1· · STATE OF MINNESOTA
· · · · · · · · · · · · · · · CERTIFICATE
· 2· · COUNTY OF WASHINGTON

· 3· · · · I, Alexis Jensen, hereby certify
· · · that I reported the testimonial deposition
· 4· · of PAULA DOCKEN on the 31st of March, 2015
· · · in Minneapolis, and that the witness was by
· 5· · me first duly sworn to tell the truth and
· · · nothing but the truth concerning the matter
· 6· · in controversy aforesaid;

· 7· · · · · · · That I was then and there a notary
· · · public in and for the County of Washington,
· 8· · State of Minnesota; that by virtue thereof I
· · · was duly authorized to administer an oath;
· 9
· · · · · · · · That the foregoing transcript is a
10· · true and correct transcript of my
· · · stenographic notes in said matter,
11· · transcribed under my direction and control;

12· · · · · · · That the cost of the original has
· · · been charged to the party who noticed the
13· · deposition and that all parties who ordered
· · · copies have been charged at the same rate
14· · for such copies;

15· · · · · · · That the reading and signing of
· · · the deposition was not waived;
16
· · · · · · · · That I am not related to any of
17· · the parties hereto, nor interested in the
· · · outcome of the action and have no contract
18· · with any parties, attorneys or persons with
· · · an interest in the action that has a
19· · substantial tendency to affect my
· · · impartiality;
20
· · · · · · · · WITNESS MY HAND AND SEAL this 8th
21· · day of April, 2015.

22

23· · _____________________
· · · · Alexis Jensen
24· · · · Notary Public
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THE FOLLOWING 

EXHIBITS WERE 

REMOVED FOR 

CONFIDENTIALITY 

DOCKEN EXHIBITS  

233-236 

239-243 



June 4, 2013 

Dear Vendor Partner: 

Nash Finch Company cordially invites you to participate in the 2013 Annual NFC Foundation 

Charity Golf Tournament, with all net proceeds going to support the NFC Foundation. 

The NFC Foundation works to help people in need in our communities and this golf event is 

the major funding source for this effort. Since 2001, the NFC Foundation has contributed to 

a wide variety of worthy endeavors. Our major focus areas are primarily hunger and shelter. 

Our exciting event will take place, once again, at the Rush Creek Golf Club, Maple Grove, 

Minnesota. It will be held on Thursday, August 8, 2013. You can enjoy a challenging round 

of golf, lunch and dinner, a special golf raffle, prizes and hole-in-one competitions. 

Due to your overwhelming support, we have expanded this fundraising event to include 

a morning and an afternoon round. All single golfers will be slotted into the AM round. 

The morning golfers are welcome to stay, or return, and participate in all the afternoon and 

evening events, including dinner and raffle activities. 

To reserve your spot, please fax the attached reservation form to Lynn Colman at Nash Finch 

(fax number: 952-844-1212 or email: lynn.colman©nashfinch.com ) by Friday, July 5, 2013. 

We also ask that you consider the numerous sponsorship opportunities that can easily increase 

the visibility and overall impact of your contribution. 

To receive maximum charitable benefit for tax purposes, please make all checks payable to 

The NFC Foundation #41-1878919. 

We look forward to seeing you at Rush Creek Golf Club on Thursday, August 8! 

Sincerely, 

Alec Covington 
	

Kevin Elliott 
	

Gary Spinazze 

President and CEO 
	

President and COO, Wholesale - Retail 	VP Vendor Relations 

Attorneys' Eyes Only NFAH0003098 

3/31/15    P. Docken 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 237



7:00 A.M. Shotgun Scramble & 

1:00 P.M. Shotgun Scramble 

Rush Creek Golf Club, 7801 Troy Lane, 

Maple Grove, MN 55311 Club House: (763)494-8837 

and includes the following: 
O Foursome of your choice 

0 Locker room facilities available 

0 Golf carts 

0 Beverages on the course 

• Driving range and putting green access 

• Hole-in-one contests - automatic entry 

Continental breakfast buffet upon arrival 

O Lunch buffet, set tip at 11:30 A.M. 

• Cocktail hour, 6:00 P.M. 

0 Dinner, 7:00 P.M. 

Prizes, golf favors, golfing contests, and MORE! 

and dudes everything above and the following additional 
opportunities: 

Hole-in-one Sponsorshi p  

Hole Sponsorship 

Prominent Course Signage and GPS Per 

Special Gift 

ONE 

Kevin 

Bob Dimond 

Hthm 	Cal Sihilling 

I 10 INCLUDE A. NA!.: ; 

James Anderson Torn Swanson 

„John Paul Mir INel Bove. 

Gary Spinazze Frank Puleo 

IVE, 

GOLD Sponsor ($15,000) 
Cour se Bever age Sponsor ship 

Hole Sponsorship 

Prominent Course Signage and GPS Recognition 

Special Gift 

,..,NI • 	(tlik , Wir TO INCI upr 

Roy I r ksurri 	Cr aig Root 

Darr Davidson 	Mar N Galleous 

Char lie For rest 	Kathy Mahoney 

Michael Rotelle 	lee Her roes 

'. NASH FIN( 

Rich Gamble 

Ferry Morris 

Blaine McGuire 

CHOOSE: 

Michele Murphy 

Mike Convey 

Peter O'Donnell 

ONE FOURSOME TO INCLUDE A NASH FINCH ) VLI0: 

Hole Sponsorship 

Prominent (-a d use Signage and GPS Recognition 

Special Gift 

Lance Barrett 

Jeff Gilbertson 

Claudia Hallman 

Tom Purcion 

Larry Foster 	Carl Gatti  

Terri Jensrud 	James Grimes 

Stove Dirnborgcr Bob Pannkuk 

CHOOSE: 

Terry Prattinger Pratt Bill Sabot 

Scott Wiriburn 	Brian Smith 

Or han Liner 	David Kalkman 

L , , onsor 	tI I 0111/50 TO INCLUDE A NASH FIN( 	f IVE, C 	0 

Hole Sponsorship Glenn Hedlund Deb Milner 	Anna Isbell Gary Renteria 	Chris Williamson 
Prominent Course Signage and GPS Recognition 

Jim Drew Stephanie Sands 	David Rydherg Dave Nakai 	Kari Rohde 
Special Gift 

Tiro Ruiner Allyson Tressel 	Anita Westdal Judy Welter 	Alec Russell 

Mark Klein Steve Waliga 	Kim Schell Kirk beach 	Mark Kelso 

Mark Shirley Laurie Selmon-Vasser (or other Nash Finch Associate) 

If you elect to join us as a "Major Sponsor" er as a sponsor of any of the "Additional Sponsorships" please e-mail a 

digital copy of your LOGO in Macintosh Illustrator EPS or JPG to Lynn Colman at lynn.colmanConashfinch.com , 

Attorneys' Eyes Only 	 NFAH0003099 



Email: 

Telephone: 	  

	 Attending PM Dinner?: Yes LA No 

R or L Handed (, Shirt Size: 	Ladies LI Mens 

imfay, ivt;11:1, 	 aJlf CluiJ 

-7:00 A.M.1:00 t).N71. Shot unScramble 

3 Ho le-in-One Sponsor 

Course Beverage Sponsor 

Sponsorship 

Sponsorship 

$20,000 

$15,000 

$12,000 

$10,000 L.:1 

Executive Choice 	  

Executive Choice 	  

Executive Choice 	  

Executive Choice 	  

Individual Golfer 51,000 LI 

Driving Range Sponsor 

Putting Green Sponsor 

Dinner Sponsorship 	$7,000 Li Priority Gift Sponsorship 

Cocktail Party Sponsorship $5,000 fj Tee Box Sponsorship 

Lunch Sponsorship 	$4,000 	Cocktail & Dinner Only 

53,000 

52,000 

$2,000 

51,000 El 

5200 

I would like to 
contribute the 
following prize 
to be used in 
the raffle: 

Contact Name: 

Company Name: 

GOLFER #1: 	 

Company: 	 

I ER #2 	 

Company: 	 

GOLFER #3: 	 

Company: 	 

GOLFER # 	 

Company: 	 

	 Attending PM Dinner?: Yes J No U 

R or L Handed Shirt Size: 	Ladies Lt Mens Li 

Attending PM Dinner?: Yes Li No J 
R or L Handed Shirt Size: 	 Ladies n  Mens 

	  Attending PM Dinner?: YesL-I. No Li 
R or L Handed e Shirt Size: 	Ladies LJ Mens 

Sorry, I cannot attend the 2013 NFC Foundation Charity Golf Tournament, but I would like to make a donation 

in the amount of $ 	  

PAYMENT TYPE: IA CHECK U DEDUCTION (made immediately) 

Your check does not need to accompany your registration, payment due August 8, 2013. 

IVH(e checks payable to: NFC Foun,Iation 

tiIIry to: Lynn ( 	. 	 lynri. 	l 	 1: 

C.- IHLH 
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A Nash Finch Company Charitable Organization 

Christopher A. Brown Gary Spinazze 

President and COO Wholesale 	VP Vendor Relations 

May 24, 2012 

Dear Vendor Partner: 

Nash Finch Company cordially invites you to participate in the 2012 Annual NFC Foundation 

Charity Golf Tournament, with all net proceeds going to support the NFC Foundation. 

The NFC Foundation works to help people in need in our communities and this golf event is 

the major funding source for this effort. Since 2001, the NFC Foundation has contributed to 

a wide variety of worthy endeavors. Our major focus areas are primarily hunger and shelter. 

Our exciting event will take place, once again, at the Rush Creek Golf Club, Maple Grove, 

Minnesota. It will be held on Thursday, August 23, 2012. You can enjoy a challenging round 

of golf, lunch and dinner, a special golf raffle, prizes and hole-in-one competitions. 

To reserve your spot, please fax the attached reservation form to Lynn Colman at Nash Finch 

(fax number: 952-844-1212) by Friday, July 20, 2012. 

We also ask that you consider the numerous sponsorship opportunities that can easily increase 

the visibility and overall impact of your contribution. 

To receive maximum charitable benefit for tax purposes, please make all checks payable to 

The NFC Foundation #41-1878919. 

We will see you at Rush Creek Golf Club on Thursday, August 231 

Sincerely, 

Alec Covington 

President and CEO 

Attorneys' Eyes Only 	 NFAH0003095 



The  FC Foundation 
A Nash Finch Company Charitable Organization 

FUNDRAISING BENEFIT 

2012 Charity Golf Tournament 
Thursday, August 23 • 1:00 P.M. Shotgun Scramble 

Rush Creek Golf Club, 7801 Troy Lane, 
Maple Grove, MN 55311 Club House: (763) 494-8837 

INDIVIDUAL GOLFERS: $1,000.00 

Individual Golfers are included in the following: 
Foursome 

*Tee time of 1:00 P.M. 
Locker room facilities available 

a Golf carts 
® Beverages on the course 

Lunch buffet upon arrival 

® Driving range and putting green access 

® Cocktail hour, 6:00 P.M. 
• Dinner, 7:00 P.M. 

• Hole-in-one contests - automatic entry 
®Prizes, golf favors, golfing contests, and MORE! 

MAJOR SPONSORSHIPS: 

PLATINUM Sponsor ($20,000) 
Hole-in-one Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

GOLD Sponsor ($15,000) 
Course Beverage Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Christopher Brown Howard Befort James Anderson Tom Swanson 

Bob Dimond 	John Paul 	Paul Gossett 	Michael Bove 

Cal Sihilling 	Gary Spinazze Frank Puleo 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Bob Beck 	Craig Root 	Rich Gamble 	Michele Murphy 

Dan Davidson 	Maria Gallegos Terry Morris 	Mike Convey 

Bill Pew 	Char lie For rest 	Kathy Mahoney 

Blaine McGuire Peter O'Donnell Michael Rotelle 

SILVER Sponsor ($12,000) 
Priority Gift Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Lance Barrett 	Larry Foster 	Carl Gatti 	Paul Novara 	Terry Pettinger 

Jeff Gilbertson 	Teri Jensrud 	James Grimes 	Scott Winburn 	Bill Sabol 

Claudia Halfmann Steve Dirnberger 	Bob Pannkuk 	Orhan Uner 	Brian Smith 

Tim Eberle 	David Kalkman 	Tom Purdon 	Ed Will 

BRONZE Sponsor ($10,000) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Rob Burell 	Luke Garafola 	Judy Welter 	Deb Milner 	Dan Willman 

Jim Drew 	Stephanie Sands 	Joe Factor 	David Rydberg 	Dave Nakai 

Tim Burner 	Allyson Tressel 	Anita Westdal 	Chris Williamson 	Alec Russell 

Mark Klein 	Steve Waliga 	Kim Schell 	Brian Oberlander Kirk Foesch 

Mark Kelso 	Glenn Hedlund 	Mark Shirley 	Terrance Young 	Kari Rohde 

OR THE ASSOCIATE OF YOUR CHOICE: 

ADDITIONAL SPONSORSHIP OPPORTUNITIES 
Hole Sponsorship: 

Lunch Sponsorship: 

Cocktail Party Sponsorship: 

Dinner Sponsorship: 

Driving Range Sponsorship: 

$1,000.00 (Hole Signage and GPS Recognition) 

$4,000.00 

$5,000.00 

$7,000.00 

$3,000.00 

Putting Green Sponsorship: 

Cocktails & Dinner Only: 

Donation to the Foundation: 

Raffle Prize Donation 

$2,000.00 

$ 200.00 

$ 	 

If you elect to join us as a "Major Sponsor" or as a sponsor of any of the "Additional Sponsorships" please e-mail a 

digital copy of your LOGO as an EPS. or a High Res. JPG. to Lynn Colman at Iynn.colman@nashfinch.com. 

NFAH0003094 



2012 Chcrity Go1= Tournament 
Thursday, August 23 Rush Creek Golf Club 

1 P.M. Shotgun Scramble 

Ther '71,:Foundation 

PLATINUM Hole-in-One Sponsor $20,000 ❑ Executive Choice 

GOLD 	Course Beverage Sponsor $15,000 ❑ Executive Choice 

SILVER Sponsorship $12,000 ❑ Executive Choice 

BRONZE Sponsorship $10,000 1:1 	Executive Choice 	 

ADDITIONAL 

SPONSORSHIP 

OPPORTUNITIES 

Tee Box Sponsorship 	$1,000 ❑ 

Lunch Sponsorship 	$4,000 LI 

Cocktail Party Sponsorship $5,000 U 

Dinner Sponsorship 	$7,000 ❑ 

Priority Gift Sponsorship $2,000 ❑ 

Fundraiser Foursome $4,000 ❑ 

Individual Golfer $1,000 U 

Driving Range Sponsor S3,000 U 

Putting Green Sponsor $2,000 U 

Cocktail & Dinner Only $200 LI 

I would like to contribute the following prize to be used in the raffle: 	  

Contact Name: 	  

Company Name: 	  Telephone: 	  

Address: 	  E-mail: 	  

City/State/Zip: 	  

GOLFERS: 
Name: 	 

Company: 	 

Name: 	 

Company: 	 

Name: 	 

Company: 	 

Name: 	 

Company: 	  

Your check does not need to accompany your registration, payment due August 23, 2012. 

DEADLINE FOR ENTRY: FRIDAY, JULY 20, 2012 
Sorry, I cannot attend the 2012 NFC Foundation Charity Golf Tournament, but I would like to make a donation 

in the amount of $ 	  

Make checks payable to: NFC Foundation #41-1878919. 

Mail entry to: Lynn Colman 

Nash Finch Company, 7600 France Avenue South, Minneapolis, MN 55435 

Phone: 952-844-1041 Fax: 952-844-1212 or E-mail:Iynn.colman@nashfinch.com  

Telephone: 	  

R or L 	Shirt Size: 

Telephone: 	  

R or L 	Shirt Size: 

Telephone: 	  

R or L 	Shirt Size: 

Telephone: 	  

R or L 	Shirt Size: 	  

N FA H0003093 



FC Foundation 2011 Cluarity Golf iournament 
A Nash Finch Company Charitable Organization 

	
Thursday, August 25 ® 1:00 P.M. Shotgun Scramble 

Rush Creek Golf Club, 7801 Troy Lane, 
Maple Grove, MN 55311 Club House: (763) 494-8837 

INDIVIDUAL GOLFERS: $1,000.00 

Individual Golfers are included in the 
• Foursome of your choice 
• Tee time of 1:00 P.M. 
• Locker room facilities available 
• Golf carts 
• Beverages on the course 
• Lunch buffet upon arrival  

following: 
• Driving range and putting green access 
• Cocktail hour, 6:00 P.M. 
• Dinner, 7:00 P.M. 
• Hole-in-one contests - automatic entry 
• Prizes, golf favors, golfing contests, and MORE! 

SILVER Sponsor ($12,000) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Christopher Brown Howard Befort James Anderson 
Bob Dimond 	John Paul 	Paul Gossett 
Cal Sihiling 	Gary Spinazze Jeff Poore 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Bob Beck 	Gary Bickmore Dave Herbers 	Micheal Rotelle 
Dan Davidson 	Maria Gallegos Danny Lane 	Michelle Murphy 
Terry Littrell 	Charlie Forrest Kathy Mahoney Mike Convey 
Blaine McGuire Peter O'Donnell Jeff Patterson 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Lance Barrett 	Larry Foster 	Carl Gatti 	Paul Novara 	Terry Pettinger 
Jeff Gilbertson Terri Jensrud 	James Grimes 	Reade Sievert 	Bill Sabol 
Claudia Halfman Steve Dimberger Bob Pannkuk 	Orhan Uner 	Scott Winburn 
Anna Feit 	David Kalkman Tom Purdon 	Ed Will 

MAJOR SPONSORSHIPS: 

PLATINUM Sponsor ($20,000) 
Hole-in-one Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

GOLD Sponsor ($15,000) 
Course Beverage Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

BRONZE Sponsor ($10,000) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH 
Rob Burell 	Luke Garafola 	Judy Welter 
Jim Drew 	Stephanie Sands Joe Factor 
Elizabeth Frandle Allyson Tressel 	Anita Westal 
Mark Klein 	Steve Waliga 	Kim Schell 
Roger Nelson 	Glenn Hedlund 	Mark Shirley 
Tim Burner 

EXECUTIVE, CHOOSE: 
Deb Verdeja 	Jim Leitz 
David Rydberg Dave Nakai 
Chris Williamson Alec Russell 
Brian Oberlander Kirk Foesch 
Ron Fischer Dan Willman 

ADDITIONAL SPONSORSHIP OPPORTUNITIES 

Tee Box Sponsorship: 

Lunch Sponsorship: 

Cocktail Party Sponsorship: 

Dinner Sponsorship: 

Priority Gift Sponsorship: 

Hole-in-One Sponsorships: 

$1,000.00 (Hole Signage and GPS Recognition) 

$4,000.00 

$5,000.00 

$7,000.00 

$2,000.00 

$5,000.00 

Driving Range Sponsorship: 

Putting Green Sponsorship: 

Cocktails & Dinner Only: 

Donation to the Foundation: 

Raffle Prize Donation 

$3,000.00 

$2,000.00 

$ 200.00 

If you elect to join us as a "Major Sponsor" or as a sponsor of any of the "Additional Sponsorships" please e-mail 
a digital copy of your LOGO in Macintosh Illustrator EPS or JPG to Lynn Colman at lynn.colman@nashfinch.com . 

NFAH0003091 



The 6: Foundation 
A Nash i-inch Company Charitable Organization 

201' Clarity cFol . '; our6iament 
Thursday, August 25 • Rush Creek Golf Club 

1 P.M. Shotgun Scramble 

PLATINUM Hole-in-One Sponsor $20,000 U Executive Choice 

GOLD 	Course Beverage Sponsor $15,000 :=1 	Executive Choice 

SILVER Sponsorship $12,000 U Executive Choice 

BRONZE Sponsorship $10,000 Lj Executive Choice 	 

ADDITIONAL 

SPONSORSHIP 

OPPORTUNITIES 

Tee Box Sponsorship 

Lunch Sponsorship 

Cocktail Party Sponsorship 

Dinner Sponsorship 

Priority Gift Sponsorship 

$1,000 	❑ Fundraiser Foursome $4,000 

$4,000 	LI Individual Golfer $1,000 

$5,000 	❑ Driving Range Sponsor $3,000 

$7,000 	❑ Putting Green Sponsor $2,000 

$2,000 	Lj Cocktail & Dinner Only $200 

I would like to contribute the following prize to be used in the raffle: 

Contact Name: 	  

Company Name: 	 Telephone: 	  

Address: 	  E-mail: 	  

City/State/Zip: 	  

GOLFERS: 
Name: 	Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Your check does not need to accompany your registration, payment due August 25, 2011. 

DEADLINE FOR ENTRY: ✓ klIDAY, JULY 22, 2011 
Sorry, I cannot attend the 2011 NFC Foundation Charity Golf Tournament, but I would like to make a donation 

in the amount of $ 	  

Make checks payable to: NFC Foundation #41-1878919. 

Mail entry to: Lynn Colman 

Nash Finch Company, 7600 France Avenue South, Minneapolis, MN 55435 

Phone: 952-844-1041 Fax: 952-844-1212 or E-mail: Iynn.colman@nashfinch.com  

NFAH0003092 



e  L., FC Foundation cz_010 Charity Golf Teurnrment 
A Nash Finch Company Charitable Organization 	Thursday, August 26 • 1:00 P.M. Shotgun Scramble 

Rush Creek Golf Club, 7801 Troy Lane, 
Maple Grove, MN 55311 Club House: (763) 494-8837 

INDIVIDUAL GOLFERS: $1,000.00 

Individual Golfers are included in the following: 

174  

• Foursome of your choice 
• Tee time of 1:00 P.M. 
• Locker room facilities available 
• Golf carts 
• Beverages on the course 
• Lunch buffet upon arrival 

• Driving range and putting green access 
• Cocktail hour, 6:00 P.M. 
• Dinner, 7:00 P.M. 
• Hole-in-one contests - automatic entry 
• Prizes, golf favors, golfing contests, and MORE! 

MAJOR SPONSORSHIPS: 

PLATINUM Sponsor ($20,000) 
Hole-in-one Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

GOLD Sponsor ($15,000) 
Course Beverage Sponsorship 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

SILVER Sponsor ($12,000) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Christopher Brown Howard Befort James Anderson 
Bob Dimond 	John Paul 	Paul Gossett 
Mike Mills 	Andy Vigil 	Jeff Poore 
Cal Sihiling 	Gary Spinazze Mike Convey 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Bob Beck 	Gary Bickmore Dave Herbers 	Micheal Rotelle 
Dan Davidson 	Maria Gallegos Danny Lane 	Michelle Murphy 
Terry Littrell 	Tod Seiling 	Kathy Mahoney 
Blaine McGuire Peter O'Donnell Jeff Patterson 

ONE FOURSOME TO INCLUDE A NASH FINCH EXECUTIVE, CHOOSE: 
Lance Barrett 	Larry Foster 	Carl Gatti 	Paul Novara 	Terry Pettinger 
Jeff Gilbertson Terri Jensrud 	James Grimes 	Reade Sievert 	Aldo Rodriguez 
Claudia Halfman Risa Jenkins 	Bob Pannkuk 	Orhan Uner 	Bill Sabol 
Marc Olivetti 	David Kalkman Tom Purdon 	Ed Will 	 Chuck Paolucci 

BRONZE Sponsor ($10,000) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

ONE FOURSOME TO INCLUDE A NASH FINCH 
Rob Burell 	Bill Coleman 	Judy Welter 
Jim Drew 	Allyson Tressel 	Anna Feit 
Elizabeth Frandle Glenn Hedlund 	Anita Westal 
Mark Klein 	Charles Liu 	Kim Schell 
Roger Nelson 	Jeff Souders 	Bob Weber  

EXECUTIVE, CHOOSE: 
Deb Verdeja 	Jim Leitz 
David Rydberg Dave Nakai 
Chris Williamson Alec Russell 
Ceci Finley 	Brian Oberlander 
Mark Shirley 	Scott Winburn 

ADDITIONAL SPONSORSHIP OPPORTUNITIES 

Tee Box Sponsorship: 	 $1,000.00 

Lunch Sponsorship: 	 $4,000.00 

Cocktail Party Sponsorship: 	$5,000.00 

Dinner Sponsorship: 	 $7,000.00 

Priority Gift Sponsorship: 	$2,000.00 

Hole-in-One Sponsorships: 	$5,000.00 

(Hole Signage and GPS Recognition) Driving Range Sponsorship: 

Putting Green Sponsorship: 

Cocktails & Dinner Only: 

Donation to the Foundation: 

Raffle Prize Donation 

$3,000.00 

$2,000.00 

$ 200.00 

If you elect to join us as a "Major Sponsor" or as a sponsor of any of the "Additional Sponsorships" please e-mail a digital copy 
of your LOGO in Macintosh Illustrator EPS or JPG to Glenn Fischer at glenn.fischer@nashfinch,com. 

NFAH0003086 



The  GFC Foundation 
A Na,  1, Fi , rh Company Charitable Organization 

) 717-4(.4 

2010 Charity Golf Tournament 
Thursday, August 26 • Rush Creek Golf Club 

1 P.M. Shotgun Scramble 

PLATINUM Hole-in-One Sponsor $20,000 U Executive Choice 

GOLD 	Course Beverage Sponsor $15,000 LI Executive Choice 

SILVER Sponsorship 	 $12,000 Li Executive Choice 

BRONZE Sponsorship $10,000 Li Executive Choice 	  

ADDITIONAL Tee Box Sponsorship $1,000 Li Fundraiser Foursome $4,000 Li 

SPONSORSHIP Lunch Sponsorship $4,000 U Individual Golfer $1,000 1:1 

OPPORTUNITIES Cocktail Party Sponsorship $5,000 U Driving Range Sponsor $3,000 1:1 

Dinner Sponsorship $7,000 Li Putting Green Sponsor $2,000 

Priority Gift Sponsorship $2,000 U Cocktail & Dinner Only $200 LI 
I would like to contribute the following prize to be used in the raffle: 

Contact Name: 	  

Company Name: 	  Telephone: 	  

Address: 	  E-mail: 	  

City/State/Zip: 	  

GOLFERS: 
Name: 	  Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	  Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	  Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Name: 	  Telephone: 	  

Company: 	R or L 	Shirt Size: 	  

Your check does not need to accompany your registration, payment due August 26, 2010. 

DEADLINE FOR ENTRY: FRIDAY, JULY 23, 2010 
Sorry, I cannot attend the 2010 NFC Foundation Charity Golf Tournament, but I would like to make a donation 

in the amount of $ 	  

Make checks payable to: NFC Foundation #41-1878919. 

Mail entry to: Glenn Fischer 

Nash Finch Company, 7600 France Avenue South, Minneapolis, MN 55435 

Phone: 952-897-8131 Fax: 952-844-1212 or E-mail: glenn.fischer@nashfinch.com  

NFAH0003085 



NFC Foundation 2009 Charity Golf Tournament 

Date: 
	Thursday,  August 27, 2009 

Place: 	Rush Creek Golf Club 
7801 Troy Lane 
Maple Grove, MN 55311 
Club House: (763) 494-8837 

Pupose: 	A Fund Raising Benefit 

Individual Golfers: $1,000.00 

Individual Golfers are included in the following: 

Foursome of your choice 
Tee time of 1 P.M. 
Locker room facilities available 
Golf carts 
Beverages on the course 
Lunch buffet upon arrival 
Driving Range & Putting Green access 
Cocktail hour, 6 P.M. 
Dinner, 7 P.M. 
Hole-in-one Contests - automatic entry 
Prizes, golf favors, golfing contests, and MORE! 

MAJOR SPONSORSHIPS:  
"Platinum"  Sponsor ($20,000) 

Hole-in-one sponsorship 
Hole sponsorship 
Special gift 
Prominent course signage and GPS recognition 
One foursome to include a Nash Finch Executive, choose: 

Christopher Brown 	Howard Befort 
James Anderson 	Bob Dimond 
Keith Defisher 	Paul Gossett 
Mike Mills 	 John Paul 
Jeff Poore 	 Cal Sihiling 
Gary Spinazze 	Andy Vigil 

"Gold" 	Sponsor ($15,000) 
Course beverage sponsorship 
Hole sponsorship 
Special gift 
Prominent course signagc and GPS recognition 
One foursome to include a Nash Finch executive, choose: 

Bob Beck 
Dan Davidson 
Terry Littrell 
Blaine McGuire 
Micheal Rotelle 

Gary Bickmore 
Maria Gallegos 
Bill Looser 
Peter O'Donnell 
Alec Russell 

Mike Convey 
Danny Lane 
Kathleen Mahoney 
Jeff Patterson 
Tod Seiling 

Attorneys' Eyes Only 	 NFAH0003082 



"Bronze"  Sponsor ($10,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch executive, choose: 

Lance Barrett 	 Carl Gatti 
Jeff Gilbertson 	 James Grimes 
Dave Herbers 	 Terri Jensrud 
Jim Johnson 	 Marc Olivetti 
Bob Pannkuk 	 Rudy Rodriguez 
Cam Ryan 	 Spencer Stach 
Tony Stappleton 	 Ed Will 

Larry Foster 
Andy Green 
Risa Jenkins 
David Kalkman 
Tom Purdon 
Reade Sievert 
Orhan Utter 

"Silver" Sponsor ($12,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch Executive, choose: 

Rob Biwa 
Jim Drew 
Elizabeth Frandle 
Mark Klein 
Roger Nelson 
Aldo Rodriguez 
Kim Schell 
Deb Verdeja 
Anita Westdal 

William Coleman 
Cliff Feiock 
Claudia Halfntan 
Charles Liu 
Paul Novara 
David Rydberg 
Jeff Souders 
Bob Weber 
Chris Williamson 

Rusty Cowles 
Anna Feit 
Glenn Hedlund 
Michele Murphy 
Terry Pettinger 
Bill Sabol 
Allyson Tressel 
Judy Welter 

OTHER SPONSORSHIPS 
Tee box sponsorship: 

Lunch sponsorship 

Cocktail party sponsorship: 

Dinner sponsorship: 

Priority gift sponsorship: 

Hole-in-one sponsorships: 

Driving Range sponsorship: 

Putting Green sponsorship 

Cocktails &Dinner Only: 

Donation to the Foundation: 

Raffle Prize Donation 

$1,000.00 ( Hole signage and GPS recognition) 

$4,000.00 

$5,000.00 

$7,000.00 

$2,000.00 

$5,000.00 

$3,000.00 

$2,000.00 

$ 200.00 

If you elect to join us as a "Major Sponsor" or as a Sponsor of any of the 
"Other Sponsorships" please e-mail a digital copy of your LOGO in Macintosh 
Illustrator EPS or jpeg to Glenn Fischer at glenn.fischer(Owshfinch.com.  

Attorneys' Eyes Only 	 NFAH0003083 



Official Entry Form 
NFC Foundation 2009 Charity Golf Tournament 

Thursday, August 27, 2009 - Rush Creek Golf Club 
1 P.M. Shotgun-Scramble 

"Platinum" Hole-In-One Sponsor $20,000 ❑ 
Executive Choice 	  

"Gold" Course Beverage Sponsor 	$15,000 ❑ 

Executive Choice 	  
"Silver" Sponsorship 	 $12,000 ❑ 

Executive Choice 	  
"Bronze" Sponsorship 	 $10,000 ❑ 

Executive Choice 	 
Tee box sponsorship 	 $ 1,000 
Lunch sponsorship 	 $ 4,000 
Cocktail party sponsorship 	$ 5,000 
Dinner sponsorship 	 $ 7,000 
Priority gift sponsorship 	$ 2,000 
Fundraiser foursome 	 $ 4,000 
Individual golfer 	 $ 1,000 
Driving Range sponsor 	$ 3,000 
Putting Green sponsor 	$ 2,000 
Cocktails & dinner only 	$ 200 

Make Checks Payable To: NFC Foundation Charity Golf Tournament 

Your Check does not need to accompany your registration, payment due August 27, 2009. 

C
3 

0 
0 

 0
 0

 0
 0

 0
 0

 0
 

Contact Name: 

Company Name: 

Address: 

City/State/Zip: 

Name: 
Company: 

Name: 
Company: 

Name: 
Company: 

Name: 
Company: 

Telephone #: 

E-Mail: 	  

Golfers: 	 Telephone II: 

R or L Shirt Size 

R or L Shirt Size 

R or L Shirt Size 

R or L Shirt Size 

Attorneys' Eyes Only 	 NFAH0003080 



I would like to contribute the following prize to be used in the raffle: 	  

Sorry, I cannot attend the NFC Foundation 2009 Charity Golf Tournament, but I would like to make a donation. My 
check in the amount of $ 	is enclosed made out to NFC Foundation #41-1878919. 

Mail Entry To: Glenn Fischer 
NASH FINCH COMPANY 
7600 France Avenue South 
Minneapolis, MN 55435 

Phone: 952-897-8131 Fax: 952-844-1212 
E-mail: glenn.fischer@naslifinch.com  

Attorneys' Eyes Only 	 NFAH0003081 



NFC Foundation 2008 Charity Golf Tournament 

Dale: 

Place: 

Purpose:: 

Thursday,  August 28, 2008 

Rush Creek Golf Club 
7801 Troy Lane 
Maple Grove, MN 55311 
Club House: (763) 494-8837 

A Fund Raising Benefit 

Individual Golfers: $1,000.00 

Individual Golfers are included in the following: 

Foursome of your choice 
Tee time of 1 P.M. 
Locker room facilities available 
Golf carts 
Beverages on the course 
Lunch buffet upon arrival 
Driving range access 
Cocktail hour, 6 P.M. 
Dinner, 7 P.M. 
Hole-in-one Contests - automatic entry 
Prizes, golf favors, golfing contests, and MORE! 

MAJOR SPONSORSHIPS:  
"Platinum"  Sponsor ($20,000) 

Hole-in-one sponsorship 
Hole sponsorship 
Special gift 
Prominent course signage and GPS recognition 
One foursome to include a Nash Finch Executive, choose: 

Christopher Brown 
Jason Burnett 
Dennis Hanley 
John Paul 
Cal Sihiling 
Gary Spinazze 

Howard Befort 
Bob Dimond 
Mike Mills 
Jeff Poore 
Joy Sgro 

"Gold" 	Sponsor ($15,000) 
Course beverage sponsorship 
Hole sponsorship 
Special gift 
Prominent course signage and GPS recognition 
One foursome to include a Nash Finch executive, choose: 

Bob Beck 
Keith DeFisher 
Danny Lane 
Kathleen Mahoney 
Alec Russell 

Mike Convey 
John Hird 
Terry Littrell 
Blaine McGuire 
Tom Stzelczyk 

Dan Davidson 
Robert Johnson 
Bill Looser 
Peter O'Donnell 
Denise Wilson 

Attorneys' Eyes Only 	 NFAH0003075 



"Silver" 	Sponsor ($12,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch Executive, choose: 

Jill Christopher 
Andy Green 
Risa Jenkins 
David Kalkman 
Tom Purdon 
Spencer Stach 

James Anderson 	Lance Barrett 
Larry Foster 	Carl Gatti 
Claudia Hallman') 	Dave Herbers 
Terri Jensrud 	Jim Johnson 
Harry Morford 	Bob Pannkuk 
Cam Ryan 	Reade Sievert 
Orhan Uner 

"Bronze"  Sponsor ($10,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch executive, choose: 

William Coleman 
Mark Klein 
Michele Murphy 
Terry Pettinger 
Kim Schell 
Deb Verdeja 

Rusty Cowles 
Charles Liu 
Roger Nelson 
David Rydberg 
Jeff Souders 
Judy Welter 

Cliff Feiock 
Michael Maier 
Paul Novara 
Bill Sabol 
Allyson Tressel 
Christopher Williamson 

OTHER SPONSORSHIPS 
Tee box sponsorship: 	$1,000.00 

Includes: Hole signage and GPS recognition 

Lunch sponsorship 	 $4,000.00 

Cocktail party sponsorship: 	$5,000.00 

Dinner sponsorship: 	 $7,000.00 

Priority gift sponsorship: 	$2,000.00 

Hole-in-one sponsorships: 	$5,000.00 

Cocktails &Dinner Only: 	$ 200.00 

Donation to the Foundation: 

Raffle Prize Donation 

If you elect to join us as a "Major Sponsor" or as a Sponsor of any of the 
"Other Sponsorships" please e-mail a digital copy of your LOGO in Macintosh 
Illustrator EPS or jpeg to Glenn Fischer at gfischelOnashfinch.com .  
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Official Entry Form 
NFC Foundation 2008 Charity Golf Tournament 

Thursday, August 28, 2008 - Rush Creek Golf Club 
1 P.M. Shotgun-Scramble 

"Platinum" Hole-In-One Sponsor $20,000 ❑ 
Executive Choice 

"Gold" Course Beverage Sponsor $15,000 ❑ 
Executive Choice 

"Silver" Sponsorship $12,000 ❑ 
Executive Choice 

"Bronze" Sponsorship $10,000 ❑ 
Executive Choice 

Tee box sponsorship $ 1,000 ❑ 
Lunch sponsorship $ 4,000 ❑ 
Cocktail party sponsorship $ 5,000 ❑ 
Dinner sponsorship $ 7,000 ❑ 
Priority gift sponsorship $ 2,000 ❑ 
Fundraiser foursome $ 4,000 ❑ 
Individual golfer $ 1,000 ❑ 
Cocktails & dinner only $ 	200 ❑ 

Make Checks Payable To: NFC Foundation Charity Golf Tournament 

Your Check does not need to accompany your registration, payment due August 28, 2008. 

Contact Name: 

Company Name:   Telephone #: 	  

Address: 	 E-Mail: 	  

City/State/Zip: 
Golfers': 	 Telephone  

Name: 
Company: 

Name: 
Company: 

Name: 
Company: 

Name: 
Company: 

     

  

R or L Shirt Size 

  

     

  

R or L Shirt Size 

  

     

  

R or L Shirt Size 

  

     

  

R or L Shirt Size 
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Deadline for Entry: Friday, July 25 2008 

I would like to contribute the following prize to be used in the raffle: 	  

Sorry, I cannot attend the NFC Foundation 2008 Charity Golf Tournament, but I would like to make a donation. My 
check in the amount of $ 	is enclosed made out to NFC Foundation 1t41-1878919. 

Mail Ento ,  To: Glenn Fischer 
NASH FINCH COMPANY 
P.O. Box 355 
Minneapolis, MN 55440-0355 

Phone: 952-844-1258 Fax: 952-844-1212 
E-mail: gfischer(ikashfinekcom 
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NFC Foundation 2007 Charity Golf Tournament 

Dale: 
	Thursday,  August 30, 2007 

Place: 	Rush Creek Golf Club 
7801 Troy Lane 
Maple Grove, MN 55311 
Club House: (763) 494-8837 

Pwpose: 	A Fund Raising Benefit 

Individual Golfers: $1,000.00 

Individual Golfers are included in the following: 

Foursome of your choice 
Tee time of 1:00 P.M. 
Locker room facilities available 
Golf carts 
Beverages on the course 
Lunch buffet upon arrival 
Driving range access 
Cocktail hour, 6:00 P.M. 
Dinner, 7:00 P.M. 
Hole-in-one Contests - automatic entry 
Prizes, golf favors, golfing contests, and MORE! 

MAJOR SPONSORSHIPS:  
"Platinum"  Sponsor ($20,000) 

Hole-in-one sponsorship 
Hole sponsorship 
Special gift 
Prominent course signage and GPS recognition 
One foursome to include a Nash Finch Executive, choose: 

Alec Covington 	 Christopher Brown 
Howard Befort 
	

Jason Burnett 
Bob Dimond 
	

Dennis Hanley 
John Paul 
	

Jeff Poore 
Cal Sihilling 	 Joy Sgro 
Gary Spinazze 	 Denise Wilson 

"Gold" 	Sponsor ($15,000) 
Course beverage sponsorship 
Hole sponsorship 
Special gift 
Prominent course signage and GPS recognition 
One foursome to include a Nash Finch executive, choose: 

Dan Davidson 
	Amath Fall 
	

John Hird 
Danny Lane 	Bill Looser 	Kathleen Mahoney 
Blaine McGuire 
	Mike Mills 	Peter O'Donnell 

Pamela Osborn 	Tom Strzelczyk 
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"Silver" 	Sponsor ($12,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch Executive choose: 

James Anderson 
Jim Brinkley 
Claudia Halfmann 
Risa Jenkins 
Bob Leuth 
Bob Pannkuk 
Reade Sievert 

Lance Barrett 
Jill Christopher 
Dave Haworth 
Jim Johnson 
Lori Meier 
Toni Purdon 
Spencer Stack 

Bob Beck 
Larry Foster 
Dave Herbers 
Dan Kositzke 
Harry Morford 
Cam Ryan 
Orhan Uner 

"Bronze"  Sponsor ($10,000) 
Hole sponsorship 
Prominent course signage and GPS recognition 
Special gift 
One foursome to include a Nash Finch executive, choose: 

William Coleman 
Cliff Feiock 
Jeff Jacobs 
Mark Klein 
Michael Maier 
Paul Novara 
David Rydberg 
Jeff Souders 
Deb Verdeja 
Janet Zweber 

Mike Convey 
Amy Fouks 
Terri Jensrud 
Steve Leigh 
Michele Murphy 
Terry Pettinger 
Bill Sabol 
Toni Stadnik 
Judy Welter 

Rusty Cowles 
Carl Gatti 
David Kalkman 
Charles Liu 
Roger Nelson 
Alec Russell 
Kim Schell 
Allyson Tressel 
Christopher Williamson 

OTHER SPONSORSHIPS 
Tee box sponsorship: 	$1,000.00 

Includes: Hole signage and GPS recognition 

Lunch sponsorship 

Cocktail party sponsorship: 

Dinner sponsorship: 

Priority gift sponsorship: 

Hole-in-one sponsorships: 

Cocktails &Dinner Only: 

Donation to the Foundation: 

Raffle Prize Donation 

$4,000.00 

$5,000.00 

$7,000.00 

$2,000.00 

$5,000.00 

$ 200.00 

$ 

If you elect to join us as a "Major Sponsor" or as a Sponsor of any of the 
"Other Sponsorships" please e-mail a digital copy of your LOGO in Macintosh 
Illustrator EPS or jpeg to Glenn Fischer at gfischer(a)nashfinch.coni.  
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NFC Foundation 2006 Charity Golf Tournament 

Date: 
	Wednesday,  August 16, 2006 

Place: 
	Rush Creek Golf Club 

7801 Troy Lane 
Maple Grove, MN 55311 
Club House: (763) 494-8837 

Purpose• 	A Fund Raising Benefit 

Individual Golfers: $1,000.00 

Individual Golfers are included in the following: 

Foursome of Your Choice 
Tee Time of 1:00 P.M. 
Locker Room facilities available 

Golf Carts 
Beverages on the Course 
Lunch Buffet upon arrival 
Driving Range Access 
Cocktail hour, 6:00 P.M. 
Dinner, 7:00 P.M. 
Hole-In-One Contests - Automatic Entry 
Prizes, Golf Favors, Golfing Contests, and MORE! 

MAJOR SPONSORSHIPS:  
"Platinum"—  Sponsor (S 20,000.) 

Hole - in - one sponsorship 
Hole Sponsorship 
Special Gift 

Prominent Course Signage and GPS Recognition 
One foursome to include a Nash Finch Executive, choose: 

Alec Covington 
LeAnne Stewart 
Terry Littrell 
Sal Baio 
Joy Sgro 

Bruce Cross 
Sarah Miller 
Jeff Poore 
Joe Eulbcrg 
Jason Burnett 

"Gold"—  Sponsor ($ 15,000.) 
Course Beverage Sponsorship 
Hole Sponsorship 
Special Gift 
Prominent Course Signage and GPS Recognition 
One foursome to include a Nash Finch Executive, choose: 

Phil Andre 	Dan Davidson 	Bob Dernbach 
Susan Fortin 	Randy Jaeger 	Danny Lane 
Kathleen Mahoney Blaine McGuire Katherine Miller 
Mike Mills 	John Paul 

	
Robert Thornton 

Attorneys' Eyes Only 	 NFAH0003061 



"Silver"—  Sponsor ($ 12,000.) 
Hole Sponsorship 

Prominent Course Signage and GPS Recognition 
Special gift 
One foursome to include a Nash Finch Executive, choose: 

James Anderson 
Rick Findlay 
Dan Kositzke 
Bruce Robertson 
Orhan Uner 

Sharon Borine 
Larry Foster 
Harry Morford 
Jim Saufl 

Jim Brinkley 
Dave Haworth 
Tom Purdon 
Reade Sievert 

"Bronze"—  Sponsor ($ 10,000.) 
Hole Sponsorship 
Prominent Course Signage and GPS Recognition 
Special Gift 

One foursome to include a Nash Finch Executive, choose: 

Lance Barrett 
William Coleman 
Cliff Feiock 
Claudia Halfmann 
Terri Jensrud 
Steve Leigh 
Michael Maier 
Roger Nelson 
Jim Rogers 
David Rydberg 
Dennis Smith 
Torn Stadnik 
Judy Welter 

Anne Brown 
Mike Convey 
Amy Fouks 
Sean Halvorson 
David Kalkman 
Charles Liu 
Lori Meier 
Bob Pannkuk 
Alec Russell 
Bill Sabot 
Jeff Souders 
Allyson Tressel 

Jill Christopher 
Rusty Cowles 
Carl Gatti 
Risa Jenkins 
Mark Klein 
Jim Longcor 
Michele Murphy 
Terry Pettinger 
Cam Ryan 
Kim Schell 
Spencer Stach 

Deb Verdeja 
Christopher Williamson 

OTHER SPONSORSHIPS 
Tee Box Sponsorship: 	 $ 1,000.00 

Includes: Hole Signage and GPS Recognition 

Lunch Sponsorship 

Cocktail Party Sponsorship: 

Dinner Sponsorship: 

Priority Gift Sponsorship 

Hole - In - One Sponsorships 

Cocktails &Dinner Only 

Donation to the Foundation 

Raffle Prize Donation _ 

$ 4,000.00 

$ 5,000.00 

$ 7,000.00 

$ 2,000.00 

$ 5,000.00 

$ 200.00 

If you elect to join us as a "Major Sponsor" or as a Sponsor of any of the 
"Other Sponsorships" please email a digital copy of your LOGO in Macintosh 
Illustrator EPS or jpeg to Glenn Fischer. gfischerai)nashfinch,com 
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Media Alert — Photo Opportunity 

Hunger Awareness Day Declared by Nash Finch 
Company — December 9, 2009 

Activities include corporate executives filling and distributing bags of food 
at local Twin Cities food shelves, as well as a company food drive 

One in 10 Twin Cities' residents isn't sure where he is going to get his next meal. With the 
establishment of the Nash Finch Hunger Awareness Day, a group of corporate executives 
hopes to both draw attention to the tremendous need of those among us and to 
demonstrate how easily local companies can step in to help. 

Many companies conduct team building and leadership exercises, but not all of them tie 
charitable giving in as a core component. Edina-based food company Nash Finch 
consistently uses philanthropic activities to foster team building and increase morale. The 
company's senior executives, and board members of the NFC Foundation 
(www.nfcfoundation.org), a non-profit organization established by Nash Finch, are proud 
to once again lead by example in the fight against hunger. 

On the morning of December 9, the team will arrive at the Hope for the City warehouse 
where they will assemble approximately 400 reusable bags, each containing "a day's worth 
of meals". By 1 p.m., the group will split into two teams to deliver the bags — a total of 
more than 8,000 pounds of food — for distribution at two different food shelves: Keystone 
Community Services in St. Paul and Southern Anoka Community Assistance in Columbia 
Heights. 

The December 9th Nash Finch Hunger Day will cap a nine-day food drive during which 
associates will be collecting food at company locations. Those donations will go to local 
food banks throughout the areas where Nash Finch does business. 

"I am proud and honored to join the other volunteers from Nash Finch and the NFC 
Foundation who play such an active role in fighting hunger," said CEO Alec Covington, 
who earlier this year visited the Dorothy Day Center in St. Paul to learn firsthand about 
the great need in our communities. "From those who will take part in volunteering at the 
Walk to End Hunger on Thanksgiving Day to those who regularly serve meals through 
Loaves and Fishes, it is humbling to watch our efforts gain such sincere momentum among 
our colleagues and associates." 
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Last spring Covington matched a Nash Finch donation of a truckload of food to Hope for 
the City, an organization that also receives regular large donations of surplus food from 
Nash Finch's food shows. Nash Finch is also making a significant donation of Our Family 
products to the Walk to End Hunger. 

"This year with all of the difficulties resulting from a challenging economic climate, our 
focus was to dramatically increase awareness of the issue of hunger in the Twin Cities 
through our involvement," adds Brian Numainville, Chair of the NFC Foundation. "It is 
rewarding to know that our efforts this year are having an impact." 

The NFC Foundation has long-assisted organizations addressing hunger issues including 
Catholic Charities, Emergency Food Shelf Network, Hope For The City, Loaves & Fishes, 
Open Arms of Minnesota, United Way, and food banks throughout the many states in 
which Nash Finch operates distribution centers. 

Event details 

Who: 	Senior executives from Edina-based food company Nash Finch and board 
members of the NFC Foundation 

What: 	 Filling 400 reusable bags, each containing a day's worth of meals, 
then 	 distributing them to those in need at two different food shelves. 

When: 	Wednesday, December 9th. 
9 a.m. through 12:30 p.m. bag filling 
1:30 p.m. through 4:00 p.m. food shelf distribution 

Where: 	Bag packing: 
Hope for the City warehouse 
4350 Baker Road, Suite 400 
Minnetonka, MN 55343 
Telephone: 952-897-7799 

Food shelf deliveries: 
1.Keystone Community Services 
vvvvw.keystonecommunityservices.org  
1457 Rice Street, St. Paul, MN 

2.Southern Anoka Community Assistance (SACA) 
www.southernanokacommunityassistance.com  
627 38th Avenue NE, Columbia Heights, MN 
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Media Note: For additional information, or to schedule an interview, contact Media 
Relations, Inc. at 612-798-7221. 

About Nash Finch 
Nash Finch is a Fortune 500 company and one of the leading food distribution companies 
in the United States. Nash Finch's core business, food distribution, serves independent 
retailers and military commissaries in 36 states, the District of Columbia, Europe, Cuba, 
Puerto Rico, the Azores and Egypt. The Company also owns and operates a base of retail 
stores, primarily supermarkets under the Econofoods®, Family Thrift Center®, 
AVANZA® and Sun Mart® trade names. Further information is available on the 
Company's website, www.nashfinch corn. 

About the NFC Foundation 
The NFC Foundation, a 501 (c) (3) nonprofit established by Nash Finch Company, exists 
to aid people in need throughout the communities where Nash Finch associates live and 
work. The NFC Foundation provides assistance through financial contributions to 
nonprofits, as well as through associate volunteerism with select organizations. The four 
major focus areas in which the NFC Foundation invests are literacy & learning, hunger, 
shelter & safety, and health & nutrition. More information on the NFC Foundation is 
available at www.nfcfoundation.org. 
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NEWS 

RELEASE 
Nash Finch Company 

Nash Finch Company and its CEO, Alec Covington, Challenge Other Twin Cities 
Businesses to Match Truck Load Donations of Food for the Hungry 

MINNEAPOLIS (May 21, 2009) —Nash Finch Company (NASDAQ: NAFC) today announced that 
Chief Executive Officer Alec Covington and his wife Gail are donating a truckload of food to Hope For The City, 
a Twin Cities-based nonprofit, for distribution to local food shelves and agencies. Nash Finch Company, through 
its NFC Foundation, plans to match the Covingtons' personal contribution by donating an additional truckload of 
food. Approximately 44 tons of food will be distributed through Hope For The City as a result of these two 
donations. 

"Gail and I have long believed we each have the responsibility to give back to our communities, to the 
level of our abilities," stated Alec Covington, Nash Finch CEO. "The urgent need to fill our communities' food 
shelves was brought home to me last week when the Nash Finch senior executive team and I visited the Dorothy 
Day Center in Saint Paul. We enjoyed lunch with the Center's guests, heard first hand about the great need in our 
communities, and witnessed the volunteerism of the people who had been served by the Center. When we toured 
the Dorothy Day Center's food bank area and saw the empty shelves, I knew it was a time for immediate action." 

Brian Numainville, Chair of the NFC Foundation — Nash Finch Company's charitable giving arm —
commented, "There are many people across Minnesota who do not have enough to eat and the need has been 
magnified by the current economic climate. We are very pleased to support the Covingtons' call to action for 
additional donations to help the hungry in our community. The NFC Foundation has long-assisted organizations 
addressing hunger issues including Catholic Charities, Emergency Food Shelf Network, Hope For The City, 
Loaves & Fishes, Open Arms of Minnesota, and food banks throughout the many states in which Nash Finch 
operates distribution centers. 

Hope For The City will distribute the donated food to community partners and food shelves. A brief 
ceremony will take place at 1:30 p.m. on June 4, 2009, at the Hope For The City warehouse located at 7003 
Oxford Street in St. Louis Park, Minnesota. 

The Challenge 

According to Hunger Solutions Minnesota, one in seventeen Minnesotans relies upon local food shelves 
to help feed his or her family. Last year, there were 2 million visits and 47 million pounds of food distributed at 
Minnesota's 300 food shelves. There has been a 62 percent increase in visits to food shelves since 2000 and in 
2009 alone, the visits have doubled and even tripled. 

"I passionately believe that this is the time for action," continued Covington, "And so today, I challenge 
other business leaders in the Twin Cities area to personally join Gail and me in this effort and make a donation." 

"Associates in the Minneapolis Nash Finch office are currently conducting a food drive to support hunger 
needs in the Twin Cities," Numainville explained. "The Foundation has issued a challenge to our associates to 
match the Covingtons' gift of a truckload of food. I am pleased to announce that the Company, through the NFC 
Foundation, will match the employees' donations toward filling that truckload." 

Megan Doyle, Co-Founder of Hope For The City expressed gratitude for the donations: "We want to 
extend our heartfelt thanks to Alec and Gail Covington, Nash Finch Company, and the NFC Foundation for taking 
a leadership role regarding the important issue of hunger. We hope that others in the Twin Cities business 
community rise to the occasion and join with Nash Finch and the Covingtons by donating food to help those 
without enough to eat:" 
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About Nash Finch 
Nash Finch is a Fortune 500 company and one of the leading food distribution companies in the United States. 
Nash Finch's core business, food distribution, serves independent retailers and military, commissaries in 36 states, 
the District of Columbia, Europe, Cuba, Puerto Rico, the AZores and Egypt. The Company also owns and 
operates a base of retail stores, primarily supermarkets under the Econofoods(R), Family Thrift Center(R), 
AVANZA(R) and Sun Mart(R) trade names. Further information is available on the Company's website, 
www.nashlinch.corn,  

About the NFC Foundation 
The NFC Foundation, a 501 (c) (3) nonprofit established by Nash Finch Company, exists to aid people in need 
throughout the communities where Nash Finch associates live and work. The NFC Foundation provides assistance 
through financial contributions to nonprofits, as well as through associate volunteerism with select organizations. 
The four major focus areas in which the NFC Foundation invests are literacy & learning, hunger, shelter & safety, 
and health & nutrition. More information on the NFC Foundation is available at www.nfeloundationoru.  

About Hope For The City 
Hope For The City is a Minnesota-based, non-profit organization with a mission of ending poverty, hunger, and 
disease by collecting corporate surplus and distributing it to non-profit organizations that serve people in need. 
Hope For The City is a member of Minnesota's non-profit community and partners with organizations working 
together to fight poverty, hunger, and disease in Minnesota and beyond. In 2008, Hope For The City distributed 
over $35 million worth of food and non-food resources to more than 80 non-profit organizations. To learn more 
about Hope For The City, visit their web site at www.hopeforthecitv  net. 

About the Dorothy Day Center 
A service of Catholic Charities of Saint Paul and Minneapolis, the Dorothy Day Center provides meals, food shelf 
and medical care for homeless and near-homeless individuals in the Twin Cities metro area. More information on 
Catholic Charities and the Dorothy Day Center is available on their web site at www.cespinorg.  

### 

Contact: Brian Numainville, Nash Finch Company, 952-844-1201 

2 
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Nash Finch's New Brand of Products 
It's an exciting year for the Nash Brothers Trading 

Company brand. Nash Brothers Trading Company, 

Nash Finch's new brand of organic, natural and premium 

products, becomes a reality on store shelves in 2009. 

Nash Brothers Trading Company offers products in 

three categories: 

1. Organic - certified by the USDA Simply stated, 

organic produce and other ingredients are grown 

without the use of pesticides, synthetic fertilizers, 

genetically modified organisms, or ionizing 

radiation. Animals used for meat, poultry, eggs, 

and dairy products do not take antibiotics or 

growth hormones. Organic foods are minimally 

processed without artificial ingredients 

or preservatives. 

2. Natural - adheres to Nash Finch Company's 

strict standards set by the Quality Assurance 

department, ensuring minimal processing and no 

artificial ingredients including: 

• No MSG 

• No Added Trans Fat 

• Nn High Fructose Corn Syrup 

• No Modified Food Starch 

• No Artificial Colors 

• No Artificial Flavors 

• No Artificial Preservatives 

• No Artificial Sweeteners  

3. Premium - uses the finest ingredients from trusted 

sources worldwide. These products include coffees, 

olives and olive oil, pasta sauces, cookies and more. 

According to the Organic Trade Association, organic 

food sales are anticipated to increase an average of 

18 percent each year from 2007 to 2010. Ceci Finley, 

Product Development Manager for Nash Brothers 

Trading Company brand, said the company saw this 

as an opportunity, and our own retailers and customers 

were asking for this product line. "People are much more 

educated and aware about the ingredients included in 

their food. Families are looking to eat healthier and are 

trending toward eliminating the unhealthy items that may 

be included in some foods," added Finley. 

The brand was created around the legend of the three 

Nash Brothers: Fred the visionary, Edgar the manager 

and Willis the salesman and adventurer. All products, 

wherever possible, include the following message: The 

heritage of the Nash Brothers Trading Company dates 

back to 1885. loday, the passion continues as we 

search out the very best in the products we 

offer, striving to provide a wide variety 

of great tasting food items at the best 

possible value. Nash Brothers Trading 

Company, Inspired by Simpler Times. 

3/31/15    P. Docken 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 246



A MESSAGE FROM ALEC COVINGTON 

Moving the Needle 
Focus for the Remainder of 2009 
As you've heard me say, our culture is more than just placards on 

the wall; it's the very fiber of our DNA. Moving the culture needle 

is very important to me and to our Company. I'm pleased that all 

of the efforts on our cultural and strategic initiatives have moved 

that needle and are making our Company stronger. 

The feedback you gave us last spring in the Culture Survey 

was an eye opener for me and our senior management team. 

We thought we were making more progress on our cultural 

initiatives than you did, so the survey results told us more action 

was needed. Our Cultural Champions took the lead and held a 

series of associate focus groups that took place last fall at Nash 

Finch locations across the country. The Culture Champions took 

the feedback from those sessions and the Culture Survey, and 

with the support of the senior management team, turned your 

feedback into action plans in the areas of greatest opportunity: 

Celebration and Fun, and Innovation. 

In this issue, I'd like to talk about our efforts on Innovation. 

Innovation is a critical component of our success and growth, 

and a vital part of our culture. I couldn't be more delighted to 

announce the Shining Examples of Innovation Award, an award 

developed by the Culture Champions, based on your input. This 

Award recognizes the best of the best innovative accomplish-

ments throughout the Company. 

I encourage you to look around your work area, and the 

Company, and submit a nomination in recognition of our 

associates' innovative 

efforts. 

In addition to 

this annual award, 

you will soon be 

hearing more about 

Operation Fresh 

Ideas, a 

program to 

encourage 

and recognize 

associate 

submission 

of innovative 

ideas. 

I hope each of you will share your ideas on how we can make our 

Company even better. 

Culture alone won't see the Company through these tough 

economic times. I've seen our associates working diligently 

this year to keep our Company well positioned for success 

and growth. As we move into the second half of the year, 

we need to keep that diligence and focus our efforts on the 

following areas: 

1. Continue to execute as you did in the first quarter to 

help keep the Company on track despite the challenges 

of the economy. 

2. Focus on growth of new business making sure we are 

giving our full support to business development and 

driving gross margin. 

3. Focus on growth of the military business and the 

integration of our three new Grocery Supply Company 

locations. The growth of the Military business is 

important to MDV's efforts to position itself as the 

"go to" Company in military supply. Our opportunities 

to grow that business will certainly improve once our 

new locations and new associates are fully integrated. 

4. Focus on perfecting our Avanza and Family Fresh 

formats, while looking for new expansion locations. 

5. Focus on improving comparable sales in our Corporate 

Retail locations. Our own stores are our largest food 

distribution customer, so it is important that we all 

do what we can to assist in this effort, whether by 

designing new marketing campaigns, buying at a 

better cost, or helping to keep costs down without 

compromising service, 

6. Focus on continuing the successful deployment of 

Upstream/Downstream in the Great Lakes and rolling 

out One Way of Working throughout our distribution 

network. These initiatives are a major part of driving 

efficiency in food distribution and we are seeing results. 

With all of us working together, I'm confident we will survive 

the trying times ahead, while making Nash Finch a stronger and 

more profitable Company. Let's keep moving that needle. 

Sincerely, 

Alec Covington, Pres;dent and CEO 
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Avanza Celebrates 
Successful Grand Opening 
More than 800 customers attended the Aurora, Colorado AVANZA 

store ribbon cutting on May 5, Cinco de Mayo. The grand 

opening celebration included mariachis, store mascot Paco and 

the unveiling the Virgin of Guadalupe icon — blessed by the Pope 

during his '99 visit to Mexico. And the first 200 customers during 

the week received featured free items donated by vendors. 

The former Safeway store, which has been entirely transformed 

into the new, colorful AVANZA format, is the first completely new 

AVANZA store since 2003. The most recent store opening was 

in Greeley in July 2008 which was a Nash Finch Wholesale Food 

Outlet conversion. "It's the first time the new AVANZA team has 

started from scratch," said Andy Vigil, Vice President of AVANZA. 

"It was truly a collaborative effort. We had weekly conference 

calls with more than 40 associates from various departments 

including meat, produce, IT, accounting, HR and training all 

supporting the successful launch of the new store," added Vigil. 

"We're able to take the lessons learned from the most recent 

conversion and apply them to this store opening," said Bob Weber, 

Director of Retail Operations, AVANZA. "Each time, we keep 

getting better." 

The store, which is the largest AVANZA in the chain, is also 

expected to generate the largest sales volume for AVANZA, 

despite being located between two competitors: Rancho Liborio 

and Azteca Ranch 

Market. The 

surrounding area 

is heavily 

populated with 

its target market, 

first- and second-

generation Hispanic 

families. AVANZA 

is dedicated to 

preserving the 

Hispanic culture and 

providing products 

that families are accustomed to purchasing at an affordable price. 

Vigil said AVANZA's community marketing efforts are demon-

strating results. "We attended a local Easter celebration with our 

mascot, Paco, and we were happy to see that all of the children 

knew who he was," said Vigil. AVANZA's unique marketing 

focuses on the community and family. On Mexican Mother's Day, 

for example, the store featured a celebration honoring Mother 

and family, including music, -food and roses for each mom. 

Store Director Art Perez had the honors of doing the official ribbon cutting 

with dignitaries: members of the Aurora City Council, and Consul Generals 

from the countries of Costa Rica, Guatemala, Spain and Peru. 

The following weekend, the new store hosted a live appearance 

by Dr. Polo, celebrity show host on Telemundo television's 

nationally syndicated program. In addition to photographs and 

autographs from Dr. Polo, there was a live band in the parking 

lot and games and activities. 

The new AVANZA store is also a great example of promoting 

from within the company. Many of the management and key 

positions were filled through advancement opportunities for 

associates at the other area AVANZA stores, which creates 

additional opportunities at those stores. The store also hosted 

a job fair in April in which more than 900 applications were 

completed and the final 120 associates hired. 

AVANZA is a Spanish word meaning to progress or advance 

forward and that's just what the team has in mind for the 

Hispanic-format stores. Vigil said the expansion of AVANZA 

will continue. The group is currently in search of potential 

additional locations. 

Andy Vigil introduces Aurora City Council member, Ryan Frazier at the 

Grand Opening Day festivities. 
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DEPARTMENT PROFILE 

Internal Audit Focuses 
On Improving Nash Finch 

From left to right: Jim Turck, Jessica Kotrba, Jacob Taylor, Kimberly 

Loxtercamp, Blaine McGuire, Melanie Moberg and Dawn Tuttle. 

Not pictured: Olga Zamsarskaja 

While some may joke that Internal Audit's job is to make life 

difficult, in reality, the group plays an integral role in helping the 

Company achieve its strategic and operational goals. 

Internal Audit helps management understand the underlying and 

ever-changing risks that may stand in the way of achieving their 

objectives. The team works to apply improved internal controls and 

oovernance to increase operational effectiveness and efficiency. 

Working together to strengthen the organization, the team of eight 

includes Blaine McGuire, Vice President of Internal Audit; Dawn 

Tuttle, Audit Manager; Jim Turck, Audit Manager; Sr. Auditors Jacob 

Taylor and Kimberly Loxtercamp; Auditor II's Jessica Kotrba and 

Melanie Moberg; and auditor Olga Zamsarskaja. The team holds 

various certifications including Certified Internal Auditor, Certified 

Public Accountant and Certified Fraud Examiner. In addition, each 

team member is required to attend 40 hours of continuing 

professional education each year to maintain their certifications. 

"Our job is really asking the questions: what could go wrong, how 

could we do it better and how could we strengthen our controls?" 

explained Blaine McGuire, Vice President of Internal Audit. 

The team is commonly asked how they decide on what areas to 

auoit. The areas are identified through risk assessments or by 

request of management or the Audit and Finance Committee. 

Audits typically fall into four main categories: 

1. Operational (e.g., process audit such as One Way) 

2. Financial (e.g., bank reconciliation) 

3. Regulatory and compliance (e.g., focused on regulations 

such as food safety) 

4. Project initiatives (e.g., implementation of Upstream/ 

Downstream or Concur). 

Each audit involves interviewing the process owners, gaining a 

thorough understanding of the process and charting the steps, 

identifying and testing risks and compiling a final audit report. 

Internal Audit reviews the findings, which include opportunities 

for improvement, with the area management. "Our goal is not to 

focus on what's wrong, but to help drive internal control improve-

ment across the organization," said McGuire. 

As a result of the findings, area management is responsible for 

developing action plans which include what actions will be taken, 

who's accountable and when the actions will be completed. 

Internal Audit ensures that the action plans address the identified 

risks and effectively and efficiently improve the internal controls. 

The team monitors progress of each of the action plans, and 

provides monthly updates, by business process area, to the senior 

management. "Since the action plans receive monthly visibility, we 

can continue to make progress in improving our internal controls," 

said McGuire. 

"Because the Company is changing at a fast pace and is engaged 

in numerous strategic initiatives, we are happy to partner with the 

process owners to drive operational improvements and ensure 

success," concluded McGuire. 

Human Resources Partners with 
The Work Number 

All requests for income or employment verifications, including refer-

ence checking, should be referred to The Work Number. Nash Finch 

has contracted with The Work Number, an automated service that 

provides instant employment and income verification. This conve-

nient, fast, secure service is used when associates are applying for a 

mortgage or loan, for reference checking, leasing an apartment or 

any other instance where proof of employment or income is needed. 

alkumBER  anywhere — available 24 hours a day, 7 days a week. 

Access The Work Number via the Internet: 

www.theworknumber.com  or by phone: 1-800-367-2884. 

More information, an online brochure and instructions for 

associates and the verifying company are available on Keys 

to Success>Human Resources>Forms>Employment/Incorrie 

Verification-The Work Number. If you have questions, contact 

Karen Johnston in Human Resources at 952-830-6619. 

The Work Number can be used anytime, 

NASH FINCH COMPANY 
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Nash Finch Opens Second 
Family Fresh Market 
Months in the making, the long-awaited grand opening 

celebration of the New Richmond Family Fresh Market took 

place the week of June 7. 

The celebration included entertainment, product sampling, 

doorbuster sale items, giveaway items and family events, 

A vendor and an associate open house took place on June 3 

and the official grand opening for the community on Sunday, 

June 7 with the ribbon cutting ceremony on Tuesday, June 9. 

To draw customers into the store, the Marketing department was 

busy planning events including a kids' weekend and wellness 

weekend and many tremendous giveaways. Customers had a 

chance to win gas grills, a Bosch washer and dryer, and baskets 

of natural and organic products. In addition, $10,000 in free 

groceries will be given away. The great grocery giveaway includes 

a $500 giveaway each week for eight weeks with a $1,000 grand 

prize at both Family Fresh Market locations. 

The grand opening celebration is a culmination of months of 

work which started back in October with the purchase and 

demolition of neighboring houses to accommodate the 10,000 

square foot expansion. The store remained open to serve the 

community and was remodeled in stages. 

Christopher Williamson, Director of Retail Store Operations — East 

Region, said the community has been there to see the changes 

every step of the way and the response has been very positive. 

"I have never seen a community so warmly embrace chaos," said 

Williamson. "The community is thrilled with the changes." 

The New Richmond store has benefited from the experienced 

neighboring staff of the Hudson Family Fresh Market. "Herman 

Raboin, Hudson Store Director and his staff have been instrumental 

Pictured left to right: Gary Fossen, Produce Specialist; Roger Nelson, 
NFC Business Development/Retail Sales; Gary Bic kmore, NEC Vice Presi-

dent Sales and Business Development; Don Braun, NFC Retail Counsel-
or, Fargo; Jeff Hensel, Owner; Dan Zimmerman, Manager; Bob Hensel, 

Owner; Lyle Krieg, Meat Specialist; Mitch Rapp, Business Development 
Manager, Fargo; Steve Mounoo, Produce Specialist; Butch Millhisor, NFC 
Special Projects Manager; Jason Hensel; Wayne Isaacson, Manager; and 
Katie Magozzi, Park Rapids Chamber of Commerce. 

New Richmond Store Director, Scot Destasio had the honors during the 
ribbon cutting ceremony. Also on hand were key store associates, Chris 
Williamson, Director of Retail Store Operations-East Region, Mike Mills, 
VP Corporate Retail and local community leaders. 

in training the New Richmond staff. We've been able to send staff to 

Hudson or have Hudson staff on site at the New Richmond store to 

train the associates. It's been terrific," said Williamson. 

Williamson said the Family Fresh Market is all about delivering 

best-in-class freshness in perishables, everyday value in the 

center store and bringing back the lost art of customer service. 

The store, which now has more than 42,000 square feet, features 

a full-service meat counter and a Caribou coffee. Williamson said 

they are bringing customers back to the days when you knew 

your local meat manager and trusted that he had your best 

interest in mind. "It's all about service and the customer experience. 

Family Fresh Market is a total service market designed to truly wow 

the customer," added Williamson. 

The long-term goal for Nash Finch is to he able to offer this successful 

format to our independent retailers to show what Nash Finch is able 

to do forthem. 

Even though the River Falls conversion to Family Fresh Market 

was postponed, Williamson said it's very much in the long-term 

plan. "The postponement was necessary to allow us to focus on 

New Richmond and also the development of our Buy 'n Save 

store format, which you'll be hearing more about later in the 

year," said Williamson. 

Nash Finch Helps J & B Foods 
Open New Store 
Members of the Nash Finch Business Development team were on 

hand to support the opening of J & B Foods in Park Rapids, Minnesota 

in March. Butch Millhiser, NFC Special Projects Manager, worked 

closely with Jeff, Bob and Jason Hensel on the store design and layout. 

The Hensels had two older facilities in Park Rapids that they consoli-

dated into one new store. In Business Development, we are not just 

focused on obtaining new customers," said Gary Bickmore, VP of 

Business Development. "It's our goal to help our existing customers, 

like the Hensels, grow, expand and reinvest in their communities. 

We were proud to be a part of this effort and wish the Hensels much 

success with their new store," added Bickmore. 
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Judy Welter in front of one weeks worth of Our Family labels 

from non-profit organizations for the Labels for Learning program. 

Our Family Brand, 
Labels For Learning Program 
Since inception in 2006, the Our Family Brand 

Labels for Learning program has received five 

million labels and has distributed more than 

$250,000 to schools, churches and non-profit 

organizations across Nash Finch Distribution 

Centers in all regions. 

Participating in the program is simple. All 

schools, churches and other tax-exempt, 

non-profit organizations are eligible to reg-

ister to participate in the Labels for Learning 

program. Registration forms are available at 

retail stores, through weekly sale fliers or the 

OurFamilyFoods.com  website. This program and the Our Family 

brand products are also promoted through other high-profile 

programs such as sponsorships with the Minnesota Twins, Omaha 

State Fair, Minnesota Wild, Omaha Royals, Rapid City Rush 

Hockey, retailers events and parades, Taste of Canton celebration, 

Crandon International Off-Road Raceway, Peak Pro-Fishing team, 

annual Our Family spiral bound calendars and many more. 

Once registered, the organizations receive an information packet 

including materials and recommendations for managing and 

promoting the program. The organization simply collects the Our 

Family labels and sends them to Nash Finch to be redeemed for 

a check equal to 5 cents per label. NFC vendors, who package 

the products for NFC Brands - Nash Finch, help make the pro-

gram possible by sponsoring a portion of the redemption. 

Welter explained that the recipient organization is free to use the 

money how they see fit. "In these tough economic times, when we've 

seen schools and non-profit organizations hit hardest by budget cuts, 

these programs become more important than ever," said Judy 

Welter, Sr. Marketing and Merchandise Manager, NFC Brands. 

Welter admits that she underestimated the response to the 

program. "When the program was started in 2006,  I  really didn't 

expect much response since there were similar programs offered 

such as General Mills box tops and Campbell's soup labels. 

I was wrong. The response 

has been overwhelming and 

continues to grow each year," 

added Welter. Since inception, 

more than 3,600 organizations 

have benefited from the pro-

gram. The vast majority, about 

80 percent of those organiza-

tions, are schools. On average, 

Welter receives 350 packages 

of labels each month. And, 

during months where the pro- 

gram partners with retailers to offer a special double-redemption 

period or 10 cents per label, the packages double. 

Welter believes the success of the program can be attributed to 

the ease of participation and offering high-quality Our Family 

brand products at a reasonable price. With the challenges of 

the economy, consumers are looking for quality products at an 

affordable price. Wny not also take advantage of the fundraising 

opportunity?" said Welter. "It's a win, win opportunity for every-

one. We promote Our Family products, the vendor and retailer 

experience increased sales and the consumer receives a high-

quality, trusted brand at an affordable price while raising money 

for their organization," added Welter. 

The appreciation is evident in the numerous thank you notes, 

letters and emails that Welter receives from participating organiza-

tions. Welter said it's much more than simply a marketing program. 

"Giving back to our community is engrained at Nash Finch and 

we are proud to be able to help support these organizations when 

they need it the most," said Welter. 

Retail Stores  Feed Imagination  locations. In 2008 alone, the Nash Finch retail stores donated nearly 

17,000 books to their local communities. 

In Their Local  Communities 
Feeding Imagination is an educational program 

created by Nash Finch and administered by the NFC 

Foundation. The program, which was launched in 2006, 

provides books to children in grades K-6 who have limited 

access to reading books, either at home or at school. Nash 

Finch works with various non-profit organizations and schools 

in the community to reach these children. 

"It's a great program and a way for us to give back to 

our local communities," said Mike Mills, Vice President, 

Corporate Retail. The books donated at the retail 

locations stay within the community. Many of the books 

are donated to the local schools. 

"Ifs true that kids with good reading skills go further. 

Os There's nothing more important to me than the develop-

ment of our future and our kids, and I'm proud of the work 

To date, the program has donated more than 60,000 books and a large 	that the retail store associates have done to support this important 

portion of those books come from Nash Finch retail store 	 program," added Mills. 
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The Covingtons/NFC Foundation and 
Nash Finch Associates Donate to  Local Food Banks 
As the school year ends, the food shelf demand increases. 

Many children can no longer rely on school lunches for at least 

one meal a day. 

In June, Nash Finch President and CEO Alec Covington and 

his wife, Gail, donated a truckload carrying 22 tons of food and 

the donation was matched by the NFC Foundation bringing 

the contribution to 44 tons of food. The donation was given 

to Hope for the City, a non-profit that serves about 80 food 

shelves and agencies in the Twin Cities area. 

In conjunction, a number of Nash Finch locations conducted 

food drives for their local communities. For example, in 

Minneapolis, associates donated 3,226 pounds of food. 

Associate monetary donations totaling more than $2,500 

came in from across the country and were matched by the 

NFC Foundation. Those dollars from retail locations and 

DCs will go back to benefit local community food shelves. 

HOPE In 

Megan Doyle, co-founder of Hope for the City; 

Gail Covington; Alec Covington, President and 
CEO; and Brian Numainville, NFC Foundation 

Chair, were on hand to help present the donated 

food at Hope for the City. 

Raising Awareness of 
Hunger Issue 
In an effort to raise awareness of hunger issues, the Nash Finch 

Sr. I eadership Team prepared and served a meal at Loaves 

and Fishes in Minneapolis, in May. A team of Nash Finch 

associates volunteer monthly at Loaves and Fishes. Like many 

non-profits, Loaves and Fishes saw an 8% increase in usage 

last year, stretching their resources. 

    

Nash Brothers Trading Company  Continued front front pa9e. 

While Finley is the Product Development Manager, bringing the 

brand to life required a team effort which included support from 

the other Product Development Managers, (left to right), Michele  ..  •  ... 	' 	 ' 

Murphy, Sr. Product Development Manager; Randy Rude, Quality 

Assurance; Ceci Finley, Jill Kingstedt, Art & Design; and Jodi 

Stutelburg, Corporate Retail (Natural & Organic Category Manager). 

The first fwe categories of products (Granola Cereal, Frozen Waffles, 

Instant Oatmeal, Peanut Butter, Preserves) were introduced in April. 

Finley said more Than 100 products will he offered by the end of 

summer and more than 200 by the end of the year. 
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MDV Associates Enjoy Healthy Competition 
For 14 weeks, 65 MDV warehouse associates, supervisors, managers, 

and directors participated in their own Biggest Loser contest. The 

contest encouraged teams of five associates each to adopt healthy 

behaviors including watching what they ate and exercising. The 

team with the largest percentage of weight loss won the $650 prize, 

which was completely self-funded through a $10 registration fee. 

The competition included three weigh-ins so teams could gauge 

their progress. Rhonda Trower, MDV benefits administrator, said 

many of the associates said they could no longer shop without 

looking at the fat and calorie content of the food. Others began 

exercise programs. 

Biggest Loser Group 

Bottom Row-Left to Right Tommy Harris, Hervin Austin, Jen Roddy, Sharon 
Fleener, Donna Baker, Kenny Perry, Breclget Hardison, Tony Perez 

2nd Row-Left to Right: Jocelyn Diaz, Aimee Ventura, Karen Kirkpatrick, Josh 
Rowland, Mike Andrews, Beth Reed-Melvin, Sandy Wright, Shawn Parker, 
Donabel Veranga, Ann Marie Hoffmann, Erica Payton 

Top Row-Left to Right: Elenita Concepcion, Angela Link, Jen Thomas, Sam 
Tramontana, Chris Ackiss, Rhonda Trower, Dana Yeck, Kathy Sorey, Lisa Zettle 

The winning team—Liten up—lost 96 pounds or 9.92% of their body 

weight. The team shown above, left to right, included Julie McManus, 

Rhonda Trower, Amy Ewing and Hervin Austin. Not pictured but on 

the team is Michael Andrews. 

Also worth noting, the biggest losers for men and women: 

• Hervin Austin lost 19.58% of his body weight. 

• Robert Smith lost 17.67% of his body weight 

• Shawn Parker lost 9.7% of her body weight 

• Sharon Fleener lost 8% of her body weight 

One participant, Steve Briesch, a driver, was motivated to join the 

competition to reach his goal of slimming down at the request of his 

doctor before having elective surgery. Not only was Briesch able to 

move forward with the surgery, he was one of the group's top eight 

biggest losers. 

Congratulations to all the participants for adopting healthy lifestyles. 

MDV Welcomes Back Its 
Own Armed Services Hero 
At a dinner with the Nash Finch Board of Directors in April, Ed Brunet, 

MDV President and Chief Operating Officer, officially welcomed back 

one of MDV's own military heroes following a year of service in Iraq. 

Don Stevens, MDV driver and Virginia National Guard member 

received a plaque from Brunot in recognition and appreciation of 

his service to our country, and to welcome him back home and back 

to MDV. 

vartuuuct 
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Applause Newsletter is published 
quarterly for the  associates  of 
Nash Finch Company. 

Associate Communications Team 
Michael Campbell Marketing Communications 

Margie Lyncli 	Hurnan Resources 

Brian Numainville Research/Public Relations 

Tonya Welsch 	Employee Communications 

Send story ideas for consideration for future issues to Tonya Welsch. 
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Published to inform and foster understanding of Nash Finch Company's goals for the future. 

u Four Goals 

a Four Goals (cont.) 

Food Distribution 

Food Distribution (song 

Our Family's 100th Year 

Independent Stores 

1114-  MDV - Military Division 

u Corporate Retail 

a Milestones & Highlights 

  

EDITORS NOTE What's Inside? 

 

  

A s Nash Finch Company celebrates its 100th year of Our Family' we also want to 

celebrate those that work hard in all divisions of the company. 

Without the strength of dedicated associates we would not be standing as such a 

strong competitor in the industry. When you combine all the parts of our company, 

Food Distribution, Corporate Retail stores, Independent store locations and our 

Military Commissary Supply Business; Nash Finch reaches approximately 

61 percent of the entire U.S. population. 

The combined strength of individuals has helped the company obtain the level of 

success enjoyed today. So where do we go from here? What is the future of Nash Finch? 

We are bringing back the associate newsletter to inform and share information on 

issues of importance to all associates, The company operates best when all associates 

are informed and understand the goals for the future so that they can be reached 

collectively. It keeps everyone feeling connected no matter where they are located — 

in a store, at a distribution center or at the company's corporate offices. This format 

will be a great opportunity for individuals, regions and departments of the company 

to share what's happening in their area. It is another useful tool in connecting and 

ensuring the growth, strength and success of Nash Finch. 

This is a special issue and will focus solely on the state of Nash Finch Company, 

the goals of the company for 2004 and beyond and a brief history and milestones 

of the past year In the coming months you will see a new format launched, with a 

newsletter coming each season with information you can use. Input is welcome 

and encouraged (see back page). Read on and enjoy! 

A Message from Ron Marshall, Chief Executive Officer 

I'm pleased that we are bringing bock another tool we can all use to stay informed 

about the world of Nash Finch. We have multiple lines of business across the country 

and the world, which can make it a challenge to help thousands of Nash Finch 

associates stay abreast of what we ore doing and where we are going as a 

company. However, it is well worth the effort to communicate with and educate 

each other, because no part of Nash Finch can be fully successful unless we are 

PfRFORMAtIll 

DRIVEN' 

all successful. I encourage you to share exciting news and successes from your areas in 

future issues, and I plan to use this and other communications to help keep you aware of 

our directions and opportunities. 

NFAH0005799 3/31/15    P. Docken 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 247



clear that, "we have several goals on which 

we need to focus... but also that we have a 

number of distinct advantages 

Take 	 that will help us achieve 
advantage of 	those objectives in 2004 

the tremendous 
business opportunities and beyond." 

in wholesale 

I n  the wake of several corporate store closings, Ron 

Marshall recently spoke about the state of the company 

and future goals. He is optimistic about individual efforts, 

opportunities for growth, and success. 

At our recent annual meeting Ron made it 
Drive 

shareholder 
value through 

continued reduction of 
debt and enhanced 

dividend yield 

Defend, 
protect and 

improve our position 
-  in our existing retail 

markets 

Few! nittrihkitifir 

Food Distribution is a very strong, lucrative part of the 

company. We are in a unique position to take advantage 

of competitive changes in the industry. For example, the 

collapse of Fleming and the recently announced closing of 

two Roundy's distribution centers have opened the door to 

many stores needing new distributors. There are several 

things we can do to take advantage of these situations. 

We must help our independents capitalize on these 

opportunities, which in turn will continue to strengthen our 

relationships with them. There are also exciting opportunities 

in supplying emerging alternative formats or different 

types of retailers, such as distributing to large discount 

chains. Ron feels that "we've begun to reposition ourselves," 

and that "Nash customers...know precisely what were 

committed to...we're committed to their growth and 

their success." 

Another important aspect of Food Distribution is the accuracy 

of fill rate and delivery times. For example, our on time 

delivery percentage' increased more than 47 percent since 

1998. We have strong improvements in other areas as well. 

Our associates can also feel the difference. In fact, ''It is the 

collective power of Nash Finch associates that saved the 

company from extinction only a few short years ago and will 

be the engine that powers our future success." Ron found 

that as we talk to independent retailers, our customers, and 

our competitor's customers, they believe the two suppliers 

that are going to be left standing at the end of the day are 

Super Yalu and Nash Finch. "That is a very, very compelling 
2- 
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Ron  found that  as 

we  talk to independent 

retailers, our customers, and 

advantage as we go forward." It is also important to 

congratulate the wholesale division on their increase in sales. 

In the third quarter of last year, we began to see top line 

improvement and in the first quarter of this year, we were up 

11 percent In total year over year. Thanks for some really 

good work! 

The key to this wholesale 

strength has been our 

private label business. The 

Our Family line in particular, 

currently celebrating a 100th 

Anniversary, has consistently 

exceeded our customers 

expectations and provided 

exciting gains in private 

label business overall...up 

29 percent in three years at 

the end of 2003. In fact, our private label success is depicted 

in the June 2004 cover story of Private Label Buyer. 

Improve 
strength of 
MDV 
Another example of 

success is our military 

business. Nash Finch 

does in excess of $1.0 

billion dollars, in the 

eastern United States 

and Europe principally, 

with DeCA...the 

governmental agency that buys food and related 

products for the military. Last year we consoli-

dated two military distribution centers into 

one located in Norfolk, Virginia. We 

continue to leverage the benefits of this 

consolidation. In addition, it is important 

to understand that the agencies that 

buy from us appreciate not only our 

experience, but also our quality foods. 

The vendor community is important in the 

decision as to what supplier supplies the 

military commissary system. Manufacturers rely 

on a rating scale, using a variety of metrics, to 

determine the best operators. As an example, MDV 

has received Kraft's "exceeds standards award", every year 

for the past five years. Truly outstanding performance. 

Protect and Improve Retail Markets 
Maintaining strength in our retail stores often involves 

making difficult decisions. Recently Nash Finch closed some 

conventional stores, and is exiting the AVANZA and 

Buy•n•Save formats. This was a very difficult decision, and 

one we considered for a long lime, but the fact is these 

stores were not meeting our expectations. As a result of 

these steps, we expect to improve pre tax earnings by 

approximately $16 million. Next, we are redeploying 

resources lhat were focused on these stores to help 

accelerate the progress we're making in our remaining 

stores. These changes leave us a much sounder company. 

We remain #1 or #2 in 52 of 67 target markets...that is a 

powerful position in more than two thirds of our locations 

and one we intend to protect and defend across time. 

There are live important things we can do 
to maintain our position: 

1) Supply a convenient shopping experience 

2) Provide outstanding perishable execution 

3) Offer exceptional customer service 

4) Be distinctive in segmentation 

5) Differentiate ourselves to local customers 

Shareholder Value 
Finally, we hove maintained revenue levels, despite heavy 

competition and a decrease in industry sales overall. We are 

very excited about the opportunities that we've managed 

to bring online and equally enthusiastic about the opportuni-

ties and the prospects that we're working today. The past 

three years have been record earning years 

for the company. Almost as important 

is the amount of cash flow we've 

generated over the past five 

years. We're up almost 

30 percent and as a result, 

our leverage ratio, which 

indicates the amount of 

financial risk, has been 

significantly reduced. 

Today we're a much safer, 

stronger company, paying 

less interest, and projecting a 

market perception to customers 

of being a long-term survivor. As we 

remain performance driven, Nash Finch 

will continue to survive and prosper. 

our competitor's customers, they 

believe the two suppliers that  are 

going to be left standing at the 

end of the day are Super Valu 

and Nash Finch. 

- 3 - 
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dependents in taking advantage of chain store 

ation is another important factor to increase sales. 

By elping independents buy and obtain more stores, we 

Food Distribution 
N ash  Finch distribution centers 

supply our independent 

customers and our corporate retail 

locations. DC's carry a full line of food 

products, including dry groceries, 

fresh fruits and vegetables, frozen 

foods, fresh processed meat products 

and dairy products. In addition, they 

also distribute a variety of non-food 

items, such as health and beauty 

aids, paper products, as well as 

cleaning supplies and small house-

hold items. Nash Finch also sells and 

delivers private label products, such 

as, Our Family, Value Choice and 

IGA product lines. 

Food Distribution is a large 

cornerstone of the Company, 

improve sales. Bersie felt that 55 

percent of retail sales in wholesale 

purchase is a good target to 

obtain. Another way to increase 

sales is through progressive planning 

and revamping of existing programs. 

As one example, Nash Finch is 

working on a new bakery/deli 

program that will help stores carry 

the products that consumers desire. 

The  second  factor driving growth is 

gaining new accounts. When asked 

how the company could do this, 

Bersie said that a major selling point 

to customers was our success with 

efficiency, great operating metrics, 

fast fill rates, and on-time, accurate 

deliveries. In addition, we will also 

continue to see new business from 

other company closings, like 

Fleming, and companies that 

choose to stop supplying to certain 

divisions. For example, Roundy's 

recently announced the closure of 

A took at our wholiiale 

distribution centers and 

uture gain. 

contributing 

48 percent of its 

annual revenues, 

and Nash Finch is 

one of the largest food distributors in the United States. The 

landscape of wholesale food distribution has changed a lot 

in the last several years creating a lot of opportunity as retail-

ers switch to Nash Finch as their existing contracls expire. 

Recently, Dove Bersie - Corporate Senior V.P. of Food 

Distribution, shared some thoughts on the factors that will 

fuel future growth in the wholesale division. Bersie felt that 

to improve there are several factors involved. 

The first  factor is that we need to increase sales to existing 

customers. Some independent stores use our distribution 

capabilities for just one product type, for example meat. 

Improving the concentration level to the whole store would 

two DC's in 

Indiana, 

forcing stores 

to look 

for a new 

distributor. More 

specifically, 

our Bluefield 

and Fargo 

warehouses 

have been 

seeing a lot of 

growth from customers who were previously supplied by 

Super Valu. 

Retail and Food Distribution Presence 
II  Food Distraint' 	Presence 

Distribution Center 
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Warehouse Cases Per Hour 

Order Accuracy 

Cube Per Trip 

On time Delivery `A 

# of Tractors 8, Trailers 

Total Full Time Equivalent 
(FTE) 

Sales Per FTE 

39.42 

94.6% 

1,250 

67.00% 

1,281 

2,468 

60.09 

99.6% 

1,453 

98.86% 

1,485 

$1,019,793 	$1,630,405 

The celebration has been very 

successful in promoting our 

private label offerngs. 

Response from customers and 

retailers alike has been very 

enthusiastic. With store brand 

sales seeing a 15 percent 

increase already this 

year the future looks 

very bright. 

-5- 

increase our sales. Bersie feels independent retailers 

manage these stores and market to the consumer more 

efficiently than 'big-box' stores. 

The last factor that wholesale is focusing on is supplying to 

alternative retail channels. Bersie said that we are currently 

involved with customers like K-mart — distributing to their 

Super K stores in Colorado, Illinois and Ohio. However, there 

is room for expansion in the types of stores to which we sell 

goods. One of our newest customers is Dollar General Stores. 

 

Operating Metrics 
Improvements Since 1998 

FY 1998 	FY 2003 

We are currently supplying four of their 'Dollar General 

Market' stores in Nashville, Tennessee. 

The bottom line is that continued focus on 
these four factors will drive our performance 
and our strength as a food distributor. 

`OUR FAMILY'  Celebrates 100 Years 
W hat began as a means to control quality, variety, 

packaging, and price points by the Nash brothers is 

now an even stronger symbol of the value and quality we 

offer our customers today. Our Family products have 

evolved into a food line that is carried on the shelves of 

grocery stores throughout the upper Midwest. 

In 2003, private label sales totaled more than $300 million 

and have increased almost 30 percent in the past three 

years. Our Family includes over 2,000 items, ranging from pet 

products and basic grocery items to gourmet ice cream, 

frozen foods, packaged meats and heallh and beauty care. 

Nosh Finch also maintains two other private labels which 

include — Value Choice and Fame. Total store brand product 

offerings combined with Our Family total about 2,400 items 

that encompass nearly all supermarket categories. 

The Our Family 100th Anniversary celebration campaign 

began in January and involves various elements, including 

store promotions, such as in-store contests, radio and 

te'evision ads, signage and packaging, special offers 

and community events. 

The marketing plan for lhe Our Family Anniversary promotion 

includes four major sale events; January 4th, April llth, July llth 

and still to come. October 171h. Corporate retail has made 

the last two sales into three-week events. 
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service men and women 

MDV  Nash Finch has played a vital role in meeting 

grocery needs of military personnel and their families, 

both in this country and overseas for more than 50 years. 

MDV provides storage, handling and transportation services 

to the bases, primarily under contractual arrangements 

with manufacturers. 

During the 2003 fiscal year, Nash Finch improved its 

effectiveness by combining two large military-only ware-

houses into one in Norfolk, Virginia. Even though this move 

was recently completed, Nash Finch has already begun to 

see increased efficiency and operational improvements. 

In 2003, military business grew by $52 million throughout our 

distribution network. 

Iceland 

United KIngd.1;- 	 MDVNFrJ 

serves 

r 	Currently 

/ 
01  imp   

Independent 
Stores 
Rpoch Into 
Niche Markets 

Military Division Nash Finch 

MDVNF 

How do we help our customers achieve 
success and reach new business? 

I  ndependent locations are just that, independently owned 

 stores that have selected Nash Finch as their distributor. 

These customers can choose to use Nash Finch strictly as a 

wholesale supplier for grocery, perishable, and GM/HBC 

items. However, there are also many other services available 

to them to help boost productivity and competitiveness. 

• • 
• 

• • • 

• 

• 

• 
• 
• 
• 
• 
• 
• 
• •• • • 
• • • 

• 
• 
a 
• 

Services Include: 

✓ Promotional programs 

✓ Advertising and merchandising programs 

✓ Computerized ordering 

✓ Receiving and scanning systems 

✓ Computerized retail accounting 

✓ Budgeting and payroll systems 

✓ Personnel management and employee training 

✓ Customer and market research 

V  Store development services and insurance programs 

✓ Additional planning services also available 

Distributing to our 

There are many changes in today's competitive landscape, 

creating new opportunities for growth. Some major traditional 

retailers are rationalizing their networks. Some ore selling just 

a few stores; others are divesting entire divisions, all opening 

up opportunities to independent operators who are able to 

niche market where the larger chains failed. By helping 

stores take advantage of these situations, we continue to 

build our network of independent customers. 

Looking forward to the future we are continually revisiting 

existing programs, and launching new ones. For example, 

a new bakery/deli program is in the works to offer better 

fresh selections to consumers along with an integrated 

marketing plan for 2005. 

It is  the goal  of Nash Finch to help stores 
achieve  success  in  as many  ways as  possible. 

• 
• urrii  UnlIal  MAIM 

• • 
•

_____Cuba 

	AIMOS (Pert) 	
more than 

commis- 

100 military 

-Puerto RI. 

series. 
• 

• 
• which is responsible for almost 280 commissaries worldwide. • 
• DeCA sells groceries to active and retired military personnel. • 
• Their mission is to provide significant savings compared to • 
• regular retail prices, thereby improving the quality of life for • 
• America's military and their families. With our dedication to • 
• superior products and performance metrics, we are able 
• 	

to offer the value and quality commissaries seek. MDV • 
continues to demonstrate and improve its efficiency and • 

• 	
cost effectiveness to maintain and improve the high level • 

• 
of service we offer to DeCA. 

These bases 

• are located in the continental U.S., Europe, Cuba, Puerto • 
• Rico and Iceland. However, Nash Finch is also the leading • 
• distributor to the United States Commissary Agency (DeCA), 
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g 	Stands for Greet. We'll be known 
‘nt  as the friendliest store in town if 

we greet every guest with a smile 
and a friendly "Hello!" 

ilk  Means React. Be active and 
.11-ko  responsive to every guest each time 

you're given the opportunity and 
look for ways to serve their needs. 

Stands for Escort. When a guest 
requests assistance with locating a 
particular item, take them to the 
item and touch the item on the shelf 
or display. This is a golden opportu-
nity to show off your GREAT stuff! 

Stands for Anticipate. Offer to help 
(--oor  our guests before they ask for help. 

Have your "customer radar" on —
look for chances to help our guests. 

econoOfoods° 
"=" Thrift Centerb m  

IL Is for Thanks. Each guest deserves 
our sincere gratitude and thanks  

for their vote of confidence in our 
store. Remember to thank every 
customer and remind them to 
"come again soon." 

Nash Finch Operates A Base of Over 
	  80  RETAIL STORES 

	 ,rirs 114 
II I 	(.1 I 

, 	c 

How are these stores progressing? 

T here  are many factors that challenge the profitability of a 

store; our corporately owned stores are no exception. 

Recently, Nash Finch chose to close some of its stores. This was a 

challenging and difficult, but necessary decision. The benefit of 

this action is that it will help the further growth of other stores and 

will push the company forward. 

Our corporate owned supermarket stores operate principally 

under the names, Econofoods, Family Thrift Center, and Sun Mart 

Foods trade names. These stores are located primarily in the 

Upper Midwest states of Iowa, Minnesota, Nebraska, North 

Dakota, South Dakota and Wisconsin. The formats of these 

stores range from local, conventional stores in rural trade areas 

to modern supermarkets in growing urban centers. 

Corporate Retail store soles were down slightly in 2003 as 

compared to 2002. These declines also reflect the continued 

difficult competitive environment, in which an ever-increasing 

number of supercenlers and other alternative formats compete 

for price-conscious consumers. 

While same store sales were disappointing, we continue to have 

a strong, and defensible market position in the Upper Midwest. 

With increased store-level execution, refocused emphasis on 

perishables, and by creating more exciting promotional 

programs, we can defend this position. Nash Finch has a special 

strength in its retail approach in the variety of formats offered. 

We utilize ongoing, detailed market research fo evaluate 

individual stores, as well as assess entire markets, to ensure the 

existing customer approach is on target and matches the needs 

of the customers. 

Keep up the great work and provide G.R.E.A.T. 
service to each and every customer! 

7 
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NASH FINCH COMPANY 

IMPRANCE 

DRI 
EIRCULATION: 

I  0,860 

rulduhed tr In-vim and reignite 
Nark Finch Company and it's Anocintcr. 

Send articles/letters to: 
Newsletter Editor 

Nash Finch Company 
P.O. BOX 355 

Minneapolis, MN 55440-0355 

Mateddr rod in „i/it, ealWed fir ehnio...‘ Leerily. 

Joe Eulberg 
Sr. VI? of Human Resources 

John Finumplet 
Sr Director Public Relatinm 

Cooranonicationt 

Dave Haworth 
Director of Marketirty, 

Kari Sather 
Editor 

Char Haugen 
Graphic Artier 

Visit our website ewww.nashfinch.cons 

• • • • 
• • • • 
• • 
• 

• • • 
• • 

• • • • 

Return of Summer Circus 

T he 2004 Summer Circus Sale 

marketing and advertising 

program was relaunched this 

summer to help 320 of our 

independent stores and our 

80 corporate retail store 

locations for two BIG weeks! 

Three of the benefits of the Summer Circus are: 

• Help drive top line sales with vendor items and display contests. 

• Create fun and excitement at the stores with consumer contests, 

department contests and store contests. 

• Offer opportunities to reach out to the community with 

programs like; General Mills "Box Tops For Education", 

Campbell's "Labels For Education" and Nash Finch's S.O.S. 

(Support Our Schools) program. 

*Send pictures of your store events and big circus fern for 
Nash Finch Company. 7600 France Ave. S. Edina, MN 55435 

Attention: Newsletter Editor; to include in a future issue. 

a 
• 
• 
• 

• 
• 
• 
• 

• • • • • • • 
• 
• supported by our vendors. 

The money raised is a large 

component of the funds the 

Foundation uses throughout 

the year for charitable purposes; 

such as, scholarships and 

donations. The event is always 

a huge success financially, but 

also an important way for us 

to connect with vendors over 

a common interest —

supporting our community. 

NFC Foundation 
Charity Golf 
Classic 
Update for 2004 

E ach year the NFC Foundation holds the Charity Golf 

 Classic, this year it is held on September 15. About 

150 people take part in this worthy cause, which is primarily 

Milestones  & 	hi'•hts: 

• 
• • The NFC 

FOUNDATI N 
Supporting Families Where We  Live  And  Work 

• 
• 
• • 
• • • • • • 

Nash Finch associates also help contribute locally in a 	• 
variety of civic, charitable and religious events. The 	• • 
Company adds to local food banks via individual stores 	• • 
and distribution centers. For example, last summer each 	• • 
Distribution Center received $5,000 to contribute to a local 	a • 
food shelf of their choosing. Whenever possible, we look 	• 
for creative ways to enhance community support. 	• • 

• 
*If your store has a community project  you'd like to share, 
e-mail to: chaugen@nashfineh.corn. 

T hroughout 2003, the NFC Foundation raised and 

distributed funds to dozens of charities including Hands 

Across South Dakota, the Juvenile Diabetes Foundation, 

Loaves & Fishes Too, Special Olympics Minnesota and 

Women Venture, to name just a few recipients. The strong 

and active presence of the NFC Foundation contributes to 

worthy causes and underscores the community-directed 

efforts of Nash Finch associates nationwide. 

• • • • • • • • • • • 

-8- 

If you're interested, speak 

with your supervisor and 

contact, John Bousguet 

ph. 952-857-4187 or e-mail 

john.bousguetql?nashfinch.com  

for more information. 

We are looking 

for representatives from 

our distribution centers 

and retail locations to 

share, contribute and 

collaborate with the 

editorial hoard on content, 

activities and happenings 

throughout the company. 

AS 
NOTED:  011414H1.*-  
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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ JOHN A. PAUL, IV,

∑2∑ ∑ ∑ ∑a witness in the above-entitled action, having been

∑3∑ ∑ ∑ ∑first duly sworn, testifies and says as follows:

∑4∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ EXAMINATION

∑5∑ ∑BY MS. KLIEBENSTEIN:

∑6∑ ∑Q.∑ Good morning, Mr. Paul.∑ Thank you for joining us

∑7∑ ∑ ∑ ∑today.∑ Let's start this morning by just discussing

∑8∑ ∑ ∑ ∑your general terms of employment and who you work

∑9∑ ∑ ∑ ∑for.∑ Who is your employer today?

10∑ ∑A.∑ SpartanNash Company.

11∑ ∑Q.∑ And what is your title with that company?

12∑ ∑A.∑ Vice president of private brands.

13∑ ∑Q.∑ And what are your job duties today?

14∑ ∑A.∑ I am responsible for all the SpartanNash

15∑ ∑ ∑ ∑proprietary labels and brands, including Our

16∑ ∑ ∑ ∑Family, Spartan, Me Too!, and then managing other

17∑ ∑ ∑ ∑brands like IGA, Piggly Wiggly, Topco brands,

18∑ ∑ ∑ ∑et cetera.

19∑ ∑Q.∑ For how long has SpartanNash been SpartanNash?

20∑ ∑A.∑ Since November 18th of last year.∑ I was previously

21∑ ∑ ∑ ∑with Nash-Finch and we merged with Spartan, and

22∑ ∑ ∑ ∑that was November 18th of last year.

23∑ ∑Q.∑ And what is the business of the SpartanNash Company

24∑ ∑ ∑ ∑today?

25∑ ∑A.∑ The business of SpartanNash is a wholesale
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∑1∑ ∑ ∑ ∑distribution company, also retail grocery and a

∑2∑ ∑ ∑ ∑military distribution company.

∑3∑ ∑Q.∑ Is that different in any way than the business of

∑4∑ ∑ ∑ ∑Nash-Finch?

∑5∑ ∑A.∑ No.

∑6∑ ∑Q.∑ Is it different in geographic scope?

∑7∑ ∑A.∑ In geographic scope it's different.∑ As a result of

∑8∑ ∑ ∑ ∑the merger, we expanded our reach up into Michigan,

∑9∑ ∑ ∑ ∑and that was one of the major differences between

10∑ ∑ ∑ ∑the two organizations.∑ The Spartan Company was

11∑ ∑ ∑ ∑pretty much isolated in Michigan, where Nash-Finch

12∑ ∑ ∑ ∑operated in 35-plus states.

13∑ ∑Q.∑ And you mentioned three areas of business;

14∑ ∑ ∑ ∑wholesale, retail and military.

15∑ ∑A.∑ Uh-huh.

16∑ ∑Q.∑ Can you briefly describe each of those segments for

17∑ ∑ ∑ ∑me?

18∑ ∑A.∑ Wholesale distribution is where we are the primary

19∑ ∑ ∑ ∑or secondary distributor to independent grocers

20∑ ∑ ∑ ∑across the country; the retail arm of our business

21∑ ∑ ∑ ∑is where we own retail stores and operate retail

22∑ ∑ ∑ ∑stores, which we do in about ten states; and the

23∑ ∑ ∑ ∑military distribution arm of our company, we're the

24∑ ∑ ∑ ∑largest supplier of DECA, which is commissaries/

25∑ ∑ ∑ ∑bases in the United States and then also bases
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∑1∑ ∑ ∑ ∑abroad, and that's primarily managed out of our MDV

∑2∑ ∑ ∑ ∑decision, which is in Norfolk, Virginia.

∑3∑ ∑Q.∑ So let's go back to the wholesale distribution for

∑4∑ ∑ ∑ ∑a second.∑ You mentioned you're the primary

∑5∑ ∑ ∑ ∑distributor.∑ Distributor of what?

∑6∑ ∑A.∑ Distributor of anything found really in a grocery

∑7∑ ∑ ∑ ∑store.

∑8∑ ∑Q.∑ So you're distributing grocery items to grocery

∑9∑ ∑ ∑ ∑stores?

10∑ ∑A.∑ Uh-huh.

11∑ ∑Q.∑ And where do you get these grocery items from?
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∑5∑ ∑Q.∑ How long have you been with Nash-Finch, now

∑6∑ ∑ ∑ ∑SpartanNash?

∑7∑ ∑A.∑ 15 years.

∑8∑ ∑Q.∑ And what was your first job title with Nash-Finch?

∑9∑ ∑A.∑ Director of private brands.

10∑ ∑Q.∑ So you've always been involved with private brands

11∑ ∑ ∑ ∑while you've been at Nash-Finch?

12∑ ∑A.∑ Yeah.∑ Before I got there and after, yes.∑ That was

13∑ ∑ ∑ ∑always in my area of responsibility.

14∑ ∑Q.∑ And how many years have you been in the grocery

15∑ ∑ ∑ ∑business?

16∑ ∑A.∑ Almost 40.

17∑ ∑Q.∑ And when you first started out in the grocery

18∑ ∑ ∑ ∑business, what was your job?

19∑ ∑A.∑ Stocking and bagging for Acme Markets.

20∑ ∑Q.∑ And then what did you move to?

21∑ ∑A.∑ After college I got a job with a wholesaler called

22∑ ∑ ∑ ∑Lewis Warren & Sons, which is in Shiremanstown,

23∑ ∑ ∑ ∑Pennsylvania, near Harrisburg, Pennsylvania, and my

24∑ ∑ ∑ ∑first job there was calling on our chain accounts,

25∑ ∑ ∑ ∑which at that time was Giant of Carlisle, which is
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∑1∑ ∑ ∑ ∑a division of Ahold, and some of our chain accounts

∑2∑ ∑ ∑ ∑in the Baltimore/Washington markets.

∑3∑ ∑Q.∑ And then can you describe your jobs for me from

∑4∑ ∑ ∑ ∑that point in time until when you came to

∑5∑ ∑ ∑ ∑Nash-Finch?

∑6∑ ∑A.∑ I became a buyer for dairy and frozen products and

∑7∑ ∑ ∑ ∑bakery, and then I became a private label buyer and

∑8∑ ∑ ∑ ∑bought all the private label for that company.

∑9∑ ∑ ∑ ∑After that I became the head buyer for the company

10∑ ∑ ∑ ∑buying everything from national brands, CPG

11∑ ∑ ∑ ∑business, to private brand bakery; and then after

12∑ ∑ ∑ ∑that I moved on to Genuardi Markets in Norristown,

13∑ ∑ ∑ ∑Pennsylvania, when the company, which was Super

14∑ ∑ ∑ ∑Rite Foods, was sold to SuperValu.

15∑ ∑ ∑ ∑ ∑ ∑ I went down and I worked for Genuardi's for

16∑ ∑ ∑ ∑four years and built a category management program

17∑ ∑ ∑ ∑for them.∑ And then when Safeway bought them, I

18∑ ∑ ∑ ∑ended up out in Minneapolis working for Nash-Finch.

19∑ ∑Q.∑ It seems like there is a lot of movement in the

20∑ ∑ ∑ ∑grocery business.∑ Is that correct?

21∑ ∑A.∑ Yeah.∑ I'm fortunate.∑ For me it's really been

22∑ ∑ ∑ ∑three moves until this merger, but I think rÈsumÈs

23∑ ∑ ∑ ∑are usually a lot fuller than mine in the grocery

24∑ ∑ ∑ ∑business.∑ There is a lot of consolidation, both

25∑ ∑ ∑ ∑from the manufacturing side and on the retail side,
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∑1∑ ∑ ∑ ∑particularly the independent retail side.

∑2∑ ∑Q.∑ Is there a lot of movement in personnel between the

∑3∑ ∑ ∑ ∑retailer, the wholesaler and manufacturers/

∑4∑ ∑ ∑ ∑suppliers?

∑5∑ ∑A.∑ Uh-huh.∑ Yep, there certainly is.

∑6∑ ∑Q.∑ You've mentioned the phrase private label a few

∑7∑ ∑ ∑ ∑times.∑ I'd like you to give me a definition for

∑8∑ ∑ ∑ ∑that.∑ What is private label?

∑9∑ ∑A.∑ Private label or private brands from a wholesaler

10∑ ∑ ∑ ∑perspective is when a wholesaler develops a brand

11∑ ∑ ∑ ∑that they can give to independent retailers to use

12∑ ∑ ∑ ∑as their brand where they would have value-priced

13∑ ∑ ∑ ∑products on the shelf that would be unencumbered

14∑ ∑ ∑ ∑from some of the things that raise the price on CPG

15∑ ∑ ∑ ∑items, like advertising, TV, radio, extravagant

16∑ ∑ ∑ ∑marketing programs.

17∑ ∑ ∑ ∑ ∑ ∑ So private label is more of a consumer

18∑ ∑ ∑ ∑friendly branding because of its value proposition;

19∑ ∑ ∑ ∑and as a wholesaler, we develop those brands to

20∑ ∑ ∑ ∑supply independent retailers that we serve so they

21∑ ∑ ∑ ∑have that value proposition on their shelf so they

22∑ ∑ ∑ ∑can compete against other retailers that do it

23∑ ∑ ∑ ∑themselves.

24∑ ∑Q.∑ So private label is different than, say, a national

25∑ ∑ ∑ ∑brand label?
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∑1∑ ∑A.∑ Yes.

∑2∑ ∑Q.∑ And how would you describe a national brand label?

∑3∑ ∑A.∑ A national brand label is owned and proprietary to

∑4∑ ∑ ∑ ∑the manufacturer, it is stocked on an independent

∑5∑ ∑ ∑ ∑or retail shelf as a service to that manufacturer,

∑6∑ ∑ ∑ ∑but the brand is not owned by the retailer and not

∑7∑ ∑ ∑ ∑utilized by the retailer as their own brand.

∑8∑ ∑ ∑ ∑ ∑ ∑ So sometimes you'll hear private brands called

∑9∑ ∑ ∑ ∑its owned brands.∑ That owned brands usually refers

10∑ ∑ ∑ ∑to owned by the retailer who is using it.
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∑8∑ ∑Q.∑ Are you familiar with the Our Family brand?

∑9∑ ∑A.∑ Yes.

10∑ ∑Q.∑ And do you have any job responsibilities today

11∑ ∑ ∑ ∑relating to that brand?

12∑ ∑A.∑ Yes.

13∑ ∑Q.∑ And what are they?

14∑ ∑A.∑ I'm responsible for the brand, everything that has

15∑ ∑ ∑ ∑to do with it; managing it, the creative look of

16∑ ∑ ∑ ∑the package, the quality of the product that goes

17∑ ∑ ∑ ∑into it, the sourcing of the suppliers, the

18∑ ∑ ∑ ∑marketing of the brand.∑ Anything that really has

19∑ ∑ ∑ ∑to do with the brand is my responsibility.

20∑ ∑Q.∑ Do you make all the final decisions with respect to

21∑ ∑ ∑ ∑the brand?

22∑ ∑A.∑ Yes.

23∑ ∑Q.∑ And for how many years has that been the case?

24∑ ∑A.∑ 15, the whole time I've been at Nash.

25∑ ∑Q.∑ I'm handing you what has been premarked as Exhibits
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∑1∑ ∑ ∑ ∑41 through 43.

∑2∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ And since Harvey is

∑3∑ ∑ ∑ ∑over there today, we've premarked a whole bunch of

∑4∑ ∑ ∑ ∑exhibits.∑ I don't expect that we will use them

∑5∑ ∑ ∑ ∑all, so there may be some number skipping.∑ That's

∑6∑ ∑ ∑ ∑more of a warning to Harvey.

∑7∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.

∑8∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ So Harvey, these are

∑9∑ ∑ ∑ ∑the two registrations --

10∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Got it.

11∑ ∑BY MS. KLIEBENSTEIN:

12∑ ∑Q.∑ Mr. Paul, have you seen these documents before?

13∑ ∑A.∑ Yes, I have.

14∑ ∑Q.∑ And so you're familiar with them?

15∑ ∑A.∑ Yes.

16∑ ∑Q.∑ What are they?

17∑ ∑A.∑ Our trademark registration documents.

18∑ ∑Q.∑ For the Our Family brand?

19∑ ∑A.∑ Correct.

20∑ ∑Q.∑ And so it's your understanding that the Our Family

21∑ ∑ ∑ ∑brand is a registered mark owned by Nash-Finch, now

22∑ ∑ ∑ ∑SpartanNash.∑ Correct?

23∑ ∑A.∑ Correct.

24∑ ∑Q.∑ Let's look at Exhibit 41, if you will.

25∑ ∑A.∑ All right.
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∑1∑ ∑Q.∑ And this document is Trademark Registration Number

∑2∑ ∑ ∑ ∑369,014.∑ Do you see that?

∑3∑ ∑A.∑ Uh-huh.

∑4∑ ∑Q.∑ Do you also see that it lists a date of first use

∑5∑ ∑ ∑ ∑dating back to 1905?

∑6∑ ∑A.∑ Correct.

∑7∑ ∑Q.∑ And is that date accurate as far as you're aware?

∑8∑ ∑A.∑ Well, actually, the date I recollect was 1904.∑ We

∑9∑ ∑ ∑ ∑had actually -- our brand -- our previous brand,

10∑ ∑ ∑ ∑and the three documents you laid in front of me

11∑ ∑ ∑ ∑here kind of go through the different brand

12∑ ∑ ∑ ∑changes, the logo changes, but the middle brand

13∑ ∑ ∑ ∑would have had on it a statement right on the

14∑ ∑ ∑ ∑brand, Quality Since 1904.∑ So yeah, I recollect

15∑ ∑ ∑ ∑1904, but I didn't remember that that said 1905 on

16∑ ∑ ∑ ∑it.

17∑ ∑Q.∑ And maybe I should correct my question.

18∑ ∑ ∑ ∑ ∑ ∑ I see 1904 in this '014 registration.∑ Do you

19∑ ∑ ∑ ∑agree?

20∑ ∑A.∑ Yes.

21∑ ∑Q.∑ Okay.∑ Has the Our Family brand been used by

22∑ ∑ ∑ ∑Nash-Finch continuously since 1904?

23∑ ∑A.∑ Yes.

24∑ ∑Q.∑ In connection with what types of products, in

25∑ ∑ ∑ ∑general?
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∑1∑ ∑A.∑ Center store dry grocery, which would include

∑2∑ ∑ ∑ ∑everything from literally soup to nuts; cereal,

∑3∑ ∑ ∑ ∑canned goods, oil; staples, sugar, flour;

∑4∑ ∑ ∑ ∑perishable items center store, which would be dairy

∑5∑ ∑ ∑ ∑and frozen items, buttermilk, refrigerated orange

∑6∑ ∑ ∑ ∑juice, sour cream, poultry products; and nonedible

∑7∑ ∑ ∑ ∑products, aluminum foil, paper goods, pet foods.

∑8∑ ∑ ∑ ∑ ∑ ∑ And then in the fresh areas, meat, bacon,

∑9∑ ∑ ∑ ∑smoked meat items, eggs, so pretty much any -- Our

10∑ ∑ ∑ ∑Family brand has been used in virtually every

11∑ ∑ ∑ ∑category in a grocery store, GMHPC products as

12∑ ∑ ∑ ∑well.

13∑ ∑Q.∑ Has the use of the brand expanded since 1904?

14∑ ∑A.∑ Yes.∑ Yes, it has.

15∑ ∑Q.∑ In what way?

16∑ ∑A.∑ Well, in 1904, the category list was much more

17∑ ∑ ∑ ∑limited, you know, not being there, but knowing

18∑ ∑ ∑ ∑I've seen packaging that a lot of people in our

19∑ ∑ ∑ ∑office collect.∑ Back then staples like coffee,

20∑ ∑ ∑ ∑spices, teas, canned fruits and vegetables, those

21∑ ∑ ∑ ∑items were the categories that were in a grocery

22∑ ∑ ∑ ∑store then.

23∑ ∑ ∑ ∑ ∑ ∑ By today's standards, some grocery stores

24∑ ∑ ∑ ∑carry upwards of 30,000 items on their shelf.∑ So

25∑ ∑ ∑ ∑probably just by a guess, in 1904 we might have had
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∑1∑ ∑ ∑ ∑20, 30, 40 private brand items on the shelf.∑ Today

∑2∑ ∑ ∑ ∑we have over 2,500.

∑3∑ ∑Q.∑ Looking at Exhibit 43, Mr. Paul, do you see an

∑4∑ ∑ ∑ ∑image of Our Family brand in the upper right-hand

∑5∑ ∑ ∑ ∑corner?

∑6∑ ∑A.∑ Yes.
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∑1∑ ∑ ∑ ∑country.

∑2∑ ∑Q.∑ Let's go back to page 7 of this brochure, and on

∑3∑ ∑ ∑ ∑this page it states, "Nash-Finch Company has

∑4∑ ∑ ∑ ∑received the Private Label Manufacturers

∑5∑ ∑ ∑ ∑Association coveted Salute to Excellence Award for

∑6∑ ∑ ∑ ∑their accomplishments in developing and managing

∑7∑ ∑ ∑ ∑NFC brands."∑ Are you familiar with this award?

∑8∑ ∑A.∑ Yes.

∑9∑ ∑Q.∑ Can you tell me -- tell me about that award.

10∑ ∑A.∑ We were awarded that by the Private Label

11∑ ∑ ∑ ∑Manufacturers Association a few years after I got

12∑ ∑ ∑ ∑to the company, and it's an award that's given

13∑ ∑ ∑ ∑every year by the PLMA to recognize either

14∑ ∑ ∑ ∑wholesalers or retailers for continuing to grow and

15∑ ∑ ∑ ∑develop brands that they own or that they're

16∑ ∑ ∑ ∑associated with in noteworthy ways.

17∑ ∑Q.∑ Who is the PLMA?

18∑ ∑A.∑ Private Label Manufacturers Association.∑ They are

19∑ ∑ ∑ ∑the industry group that is made up of all the

20∑ ∑ ∑ ∑private brand manufacturers that produce private

21∑ ∑ ∑ ∑brand product for companies like ourself.

22∑ ∑Q.∑ So anybody who owns or manages a private brand is

23∑ ∑ ∑ ∑going to be involved in this organization?

24∑ ∑A.∑ Correct.∑ Everybody who manufacturers a private

25∑ ∑ ∑ ∑brand will be involved in this organization.
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∑1∑ ∑ ∑ ∑Everybody that owns a private brand could be

∑2∑ ∑ ∑ ∑involved in it but would certainly go to their --

∑3∑ ∑ ∑ ∑they have several meetings per year or convention-

∑4∑ ∑ ∑ ∑type meetings per year that I would attend or other

∑5∑ ∑ ∑ ∑people in my position would attend.
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10∑ ∑Q.∑ I'm now going to hand you a group of exhibits that

11∑ ∑ ∑ ∑I've marked as Deposition Exhibit Numbers 51, 52,

12∑ ∑ ∑ ∑53 and 54.

13∑ ∑A.∑ Okay.

14∑ ∑Q.∑ Let me know when you're ready to discuss them.

15∑ ∑A.∑ Yeah, I'm good.

16∑ ∑Q.∑ Have you seen those documents before?

17∑ ∑A.∑ I have.

18∑ ∑Q.∑ And let's just start -- let's go through them one

19∑ ∑ ∑ ∑at a time.∑ Let's start with 51.

20∑ ∑A.∑ 51 was when we had hit our 100th -- in 2004, again,

21∑ ∑ ∑ ∑back to my comment about quality since 1904, which

22∑ ∑ ∑ ∑was on our label at that time, we had a brand that

23∑ ∑ ∑ ∑was 100 years old, which at the time was pretty

24∑ ∑ ∑ ∑significant because there weren't many brands out

25∑ ∑ ∑ ∑there that -- you know, brands like Ford and Kraft
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∑1∑ ∑ ∑ ∑and P&G were some of the only brands that were

∑2∑ ∑ ∑ ∑older than that.

∑3∑ ∑ ∑ ∑ ∑ ∑ And the Private Label Buyer magazine asked if

∑4∑ ∑ ∑ ∑they could do a cover story on that for us, which

∑5∑ ∑ ∑ ∑we were happy to do, and it just showed our

∑6∑ ∑ ∑ ∑products on the front page, and we actually did

∑7∑ ∑ ∑ ∑some 100-year anniversary labels to celebrate the

∑8∑ ∑ ∑ ∑milestone.

∑9∑ ∑Q.∑ What audience is targeted by the PL Buyer magazine?

10∑ ∑A.∑ It's pretty much read by industry people, whether

11∑ ∑ ∑ ∑you're wholesale or retail.∑ It's a fairly well-

12∑ ∑ ∑ ∑circulated publication in the food industry.∑ So

13∑ ∑ ∑ ∑manufacturers, retailers and wholesalers alike

14∑ ∑ ∑ ∑would get the publication.

15∑ ∑Q.∑ Has the Our Family brand been featured in the PL

16∑ ∑ ∑ ∑Buyer magazine at other times besides this article?

17∑ ∑A.∑ That's the only time I believe we had the cover

18∑ ∑ ∑ ∑article.∑ PL Buyer was bought by Stagnito Company,

19∑ ∑ ∑ ∑I believe, and it became private label store

20∑ ∑ ∑ ∑brands.∑ There is a few of these type of

21∑ ∑ ∑ ∑publications, and I think we were on the cover here

22∑ ∑ ∑ ∑in your Exhibit 54, but that's the only time we

23∑ ∑ ∑ ∑were a cover article.∑ But we had articles in

24∑ ∑ ∑ ∑Private Label Buyer before that were just more

25∑ ∑ ∑ ∑articles, not the cover article.
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∑1∑ ∑Q.∑ Moving on to Exhibit 52, are you familiar with this

∑2∑ ∑ ∑ ∑document?

∑3∑ ∑A.∑ I am.

∑4∑ ∑Q.∑ What is it?

∑5∑ ∑A.∑ Supermarket News did a cover story on Nash-Finch

∑6∑ ∑ ∑ ∑back during Ron Marshall's era as CEO of our

∑7∑ ∑ ∑ ∑company, and it was about some things we were doing

∑8∑ ∑ ∑ ∑to try to be a better wholesaler overall.∑ And in

∑9∑ ∑ ∑ ∑here there was some comments and discussion about

10∑ ∑ ∑ ∑one of our advantages as a wholesaler with our

11∑ ∑ ∑ ∑private brand program, which was one part of the

12∑ ∑ ∑ ∑overall article.

13∑ ∑Q.∑ And who is the audience for Supermarket News?

14∑ ∑A.∑ It would be the same as Private Label Buyer, pretty

15∑ ∑ ∑ ∑much anyone in the wholesale/retail industry.

16∑ ∑Q.∑ And besides this article, are you aware of any

17∑ ∑ ∑ ∑other articles or new mentions of the Our Family

18∑ ∑ ∑ ∑brand in Supermarket News?

19∑ ∑A.∑ Again, there have been some, again, not cover

20∑ ∑ ∑ ∑stories that I recall but individual articles.  I

21∑ ∑ ∑ ∑know when we broke with our Store Corp program,

22∑ ∑ ∑ ∑private label was a part of that and I believe that

23∑ ∑ ∑ ∑was covered by Supermarket News, but I'm sure in my

24∑ ∑ ∑ ∑15 years there has been some other mentions.  I

25∑ ∑ ∑ ∑just can't recall specifics.
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∑1∑ ∑Q.∑ Has the Our Family brand won any awards that you

∑2∑ ∑ ∑ ∑can recall?

∑3∑ ∑A.∑ We just won an award for our cheese, as a matter of

∑4∑ ∑ ∑ ∑fact, for the Our Family cheese design, a label

∑5∑ ∑ ∑ ∑award.∑ Yes.∑ We've won NGA design awards, we've

∑6∑ ∑ ∑ ∑won PLMA design awards, and as I said, we just won

∑7∑ ∑ ∑ ∑an award.∑ I'm not even sure which company it was

∑8∑ ∑ ∑ ∑that awarded us.∑ I just got the email from Kari

∑9∑ ∑ ∑ ∑Roady, our design team manager, just the other day.

10∑ ∑ ∑ ∑But yes, we've won industry awards for our brand.

11∑ ∑Q.∑ Are some of these awards reflected in Exhibit 53?

12∑ ∑A.∑ This is the PLMA Salute to Excellence Award that we

13∑ ∑ ∑ ∑talked about previously, and then this is the,

14∑ ∑ ∑ ∑yeah, the PL Buyer Packaging Award, which was for

15∑ ∑ ∑ ∑our spice grinders that we won back in 2007, yeah.

16∑ ∑ ∑ ∑ ∑ ∑ The Our Family Pride Line, we had come out

17∑ ∑ ∑ ∑with some premium products under the Our Family

18∑ ∑ ∑ ∑Pride Line, and that we received an award for in

19∑ ∑ ∑ ∑2006.

20∑ ∑Q.∑ So with these packaging awards, what are they

21∑ ∑ ∑ ∑looking for?

22∑ ∑A.∑ Innovation with packaging design, application of

23∑ ∑ ∑ ∑your logo that is recognizable and sustainable,

24∑ ∑ ∑ ∑that it works with your packaging design and it's

25∑ ∑ ∑ ∑recognizable by the consumers, and that it's
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∑1∑ ∑ ∑ ∑positioned -- your product is being positioned in

∑2∑ ∑ ∑ ∑an innovative and creative way that really pops on

∑3∑ ∑ ∑ ∑the shelf so consumers recognize it.

∑4∑ ∑Q.∑ Moving on to Exhibit 54, are you familiar with this

∑5∑ ∑ ∑ ∑document?

∑6∑ ∑A.∑ Yes.

∑7∑ ∑Q.∑ And what is this document?

∑8∑ ∑A.∑ This is the Stagnito award that we received for our

∑9∑ ∑ ∑ ∑private label as Wholesaler of the Year, and

10∑ ∑ ∑ ∑Stagnito had called some of our retailers, if I

11∑ ∑ ∑ ∑recall correctly here, called some of our retailers

12∑ ∑ ∑ ∑like Richard Riesbeck and asked our retailers for

13∑ ∑ ∑ ∑their comments on our brand, and then the

14∑ ∑ ∑ ∑manufacturers had taken space in this publication

15∑ ∑ ∑ ∑to congratulate us for the award.∑ So it was

16∑ ∑ ∑ ∑recognition from the industry, recognition from our

17∑ ∑ ∑ ∑retailers, and then some nice recognition from

18∑ ∑ ∑ ∑manufacturers as well.

19∑ ∑Q.∑ So this award was based on the Our Family brand?

20∑ ∑A.∑ Yes.∑ Yes.

21∑ ∑Q.∑ Turning back to page 12 of this article --

22∑ ∑A.∑ Okay.

23∑ ∑Q.∑ -- focusing on the segment titled Retailer

24∑ ∑ ∑ ∑Feedback:∑ A partnership with a history of success,

25∑ ∑ ∑ ∑do you see that?
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∑1∑ ∑A.∑ Yes.

∑2∑ ∑Q.∑ And then the last paragraph in the left-hand column

∑3∑ ∑ ∑ ∑it says, "The Labels for Learning program has been

∑4∑ ∑ ∑ ∑a well-received sales program in the Grand Forks

∑5∑ ∑ ∑ ∑area, she says."∑ Do you see that?

∑6∑ ∑A.∑ Yes, I do.

∑7∑ ∑Q.∑ Who was making that statement?

∑8∑ ∑A.∑ Kristi Magnuson-Nelson, who is the CEO of Hugo's.

∑9∑ ∑ ∑ ∑Hugo's is our longest customer partnership that we

10∑ ∑ ∑ ∑have.∑ Kristi's dad, Kurt, and her grandfather,

11∑ ∑ ∑ ∑Hugo Magnuson, were one of our first customers as a

12∑ ∑ ∑ ∑wholesaler with Nash-Finch Company, and Kristi and

13∑ ∑ ∑ ∑her family have always embraced the Our Family

14∑ ∑ ∑ ∑brand and, thusly, embraced the Labels for Learning

15∑ ∑ ∑ ∑opportunity and have donated hundreds of thousands

16∑ ∑ ∑ ∑of dollars to schools in the Grand Forks area

17∑ ∑ ∑ ∑through our Labels for Learning program.
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12∑ ∑Q.∑ If you could pull Exhibit 48 back out.

13∑ ∑A.∑ Okay.∑ Got it.

14∑ ∑Q.∑ Let's turn to page 5.

15∑ ∑A.∑ Okay.

16∑ ∑Q.∑ And I see in the upper right-hand corner there is a

17∑ ∑ ∑ ∑title that says "NFC Brands supports local

18∑ ∑ ∑ ∑communities and charitable organizations."∑ Do you

19∑ ∑ ∑ ∑see that?

20∑ ∑A.∑ Uh-huh.

21∑ ∑Q.∑ Is the Our Family brand used in any way for

22∑ ∑ ∑ ∑charitable services?

23∑ ∑A.∑ Yes.

24∑ ∑Q.∑ Can you describe that for me?

25∑ ∑A.∑ Well, the brand --
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∑1∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Excuse me.

∑2∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Hold on.

∑3∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ I'm not sure.∑ Are you

∑4∑ ∑ ∑ ∑referring to Exhibit 48?

∑5∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Yes.

∑6∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Can you give me a

∑7∑ ∑ ∑ ∑Bates number on that because I'm not finding what

∑8∑ ∑ ∑ ∑you're talking about.

∑9∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MS. KLIEBENSTEIN:∑ Sure.∑ It's page 5,

10∑ ∑ ∑ ∑and it's going to be production number 2217.

11∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ MR. FREEDENBERG:∑ Okay.∑ I've got it.

12∑ ∑ ∑ ∑Thank you.

13∑ ∑A.∑ As I had stated earlier, we really look at the Our

14∑ ∑ ∑ ∑Family brand as our retailers' brand.∑ It's the

15∑ ∑ ∑ ∑brand that they use to compete against national

16∑ ∑ ∑ ∑retailers, and, thusly, a lot of times they will

17∑ ∑ ∑ ∑use that as a leading tool for them for charitable

18∑ ∑ ∑ ∑donations in their communities and they'll request

19∑ ∑ ∑ ∑that we provide them product either free or at a

20∑ ∑ ∑ ∑reduced price to donate to various charitable

21∑ ∑ ∑ ∑organizations.∑ It could be food banks; it could be

22∑ ∑ ∑ ∑Boy Scout organizations; it could be relief efforts

23∑ ∑ ∑ ∑for natural disasters like floods or hurricanes.

24∑ ∑ ∑ ∑ ∑ ∑ And so many times throughout the years

25∑ ∑ ∑ ∑or throughout a year we're giving our product to
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∑1∑ ∑ ∑ ∑support those communities that are in need, and the

∑2∑ ∑ ∑ ∑support is either direct from the Nash-Finch

∑3∑ ∑ ∑ ∑Company or SpartanNash Company or it could be

∑4∑ ∑ ∑ ∑through the retailer, and then the retailer is the

∑5∑ ∑ ∑ ∑one making the Our Family donation in their name

∑6∑ ∑ ∑ ∑with our backing and support.

∑7∑ ∑Q.∑ And you've been in charge of the Our Family brand

∑8∑ ∑ ∑ ∑for about 15 years?

∑9∑ ∑A.∑ Correct.

10∑ ∑Q.∑ And have those activities taken place every year

11∑ ∑ ∑ ∑during your 15 years?

12∑ ∑A.∑ Yes, and at numerous times per year.

13∑ ∑Q.∑ And is it your understanding that those activities

14∑ ∑ ∑ ∑had taken place prior to you being in charge of the

15∑ ∑ ∑ ∑Our Family brand?

16∑ ∑A.∑ Yes.
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∑1∑ ∑STATE OF MINNESOTA )
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ )∑ ∑ss.
∑2∑ ∑COUNTY OF DAKOTA∑ ∑)

∑3∑ ∑ ∑ ∑ Be it known that I took the foregoing deposition
∑ ∑ ∑of JOHN A. PAUL, IV;
∑4
∑ ∑ ∑ ∑ ∑ That I was then and there a notary public in and
∑5∑ ∑for the County of Dakota, State of Minnesota, and by
∑ ∑ ∑virtue thereof I was duly authorized to administer an
∑6∑ ∑oath;

∑7∑ ∑ ∑ ∑ That the witness was by me first duly sworn to
∑ ∑ ∑testify to the whole truth concerning the matter in
∑8∑ ∑controversy aforesaid;

∑9∑ ∑ ∑ ∑ That the foregoing transcript is a true and
∑ ∑ ∑correct transcript of my stenographic notes in said
10∑ ∑matter;

11∑ ∑ ∑ ∑ That the cost of the original has been charged
∑ ∑ ∑to the party who noticed the deposition, and that all
12∑ ∑parties who ordered copies have been charged at the
∑ ∑ ∑same rate for such copies;
13
∑ ∑ ∑ ∑ ∑ That the witness reserved the right to read and
14∑ ∑sign the foregoing testimony;

15∑ ∑ ∑ ∑ That I am not related to nor employed by any of
∑ ∑ ∑the parties hereto, nor a relative nor employee of
16∑ ∑any attorney or counsel employed by the parties
∑ ∑ ∑hereto, nor interested in the outcome of the action.
17
∑ ∑ ∑ ∑ ∑ IN EVIDENCE HEREOF, WITNESS MY HAND AND SEAL
18∑ ∑this 23rd day of February 2015.

19

20
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ Hartman L. Erickson, Notary Public
21∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ Dakota County, Minnesota
∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ ∑ My Commission Expires January 31, 2015
22

23

24

25
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Registered July 11, 1939 	 TnAe-Mark 369,014 
Republished, under the 'Act of 1946, June 28, 1949, by 
Nash-Finch Company, Minneapolis, Minn. 

UNITED STATES PATENT OFFV:E. 
Nash-Finch Company, Minneapolis, Minn 

Act of February 20, 1905 

Application January 16, 1939, Serial No. 414,883 

OUR 
FAMILY 

STATEMENT 
To the Commissioner of Patents: 

Nash-Finch Company, a corporation duly or-
ganized under the laws of the State of Delaware, 
located at Minneapolis, Minnesota, and doing 
business at 430 Oak Grove Street, Minneapolis, 
Minnesota, has adopted and used the trade-mark 
shown in the accompanying drawing, for 
CANNED FRUITS, CANNED VEGETABLES, 
CANNED FRUIT JUICE FOR FOOD PUR-
POSES, CANNED CORN, CANNED SPAGHETTI, 
CANNED COCOANUT, CANNED TUNA FISH, 
CANNED OYSTERS, CANNED SHRIMP, 
C A N N E D SARDINES, CANNED SALMON, 
CANNED SOUP, CANNED PORK AND BEANS, 
CANNED HOMINY, SOUP MIXTURE (COM-
POUND CONSISTING PRINCIPALLY OF DE-
HYDRATED VEGETABLES AND CEREALS), 
NOODLES, SPAGHETTI, VER1VIICELT,I, MAC-
ARONI, TAPIOCA, TEA, COFFEE, SPICES, 
MUSTARD, VINEGAR, CATSUP, COCOA, 
EVAPORATED MILK GELATINE DESSERT, 
SALAD DRESSING, OLIVES, PICKLES, JAM, 
APPLE BUTTER, PEANUT BUTTER, FRUIT 
PRESERVES, MARMALADE, CANE AND 
MAPLE SYRUP, FOOD FLAVORING EX-
TRACTS, MINCE MEAT, MARSHMALLOWS, 
S A L T, SELF-RISING PANCAKE FLOUR, 
CRACKERS, AND BREAKFAST CEREALS, in 
Class 46, Foods and ingredients of foods, and 
presents herewith sets of specimens, five speci-
mens to each set, showing the trade-mark as 
actually used by applicant upon the goods, and 
applicant requests that said trade-mark be regis-
tered in the United States Patent Office in accord-
ance with the act of February 20, 1905, as 
amended. 

The trade-mark has been continuously used in 
applicant's business and applied to canned vege-
tables, canned pork and beans, canned corn, 
canned salmon, canned oysters, food flavoring 
extracts, and spices since January, 1904; to 
canned fruits since on or about May 5, 1931; to 
canned fruit juice since on or about February 16, 
1937; to canned spaghetti since on or about March 
16, 1936; to canned tuna fish since on or about 
March 5, 1936; to canned sardines since on or 
about March 4, 1936; to canned shrimp since on 
or about February 4, 1937; to canned soup since 
on or about March 16, 1936; to canned hominy 
since on or about August 22, 1935; to canned  

cocoanut since on or about July 6, 1930; to soup 
mixture since on or about August 1, 1936; to 
noodles since on or about March 13, 1932; to 
spaghetti since on or about March 16, 1936; to 
vermicelli since on or about February 1, 1929; to 
macaroni since on or about March 4, 1932; to 
tapioca since on or about April 2, 1935; to tea 
since on or about March 2, 1929; to coffee since 
on or about April 4, 1931; to mustard since on or ' 
about February 1, 1929; to vinegar since on or 
about March 2, 1931; to catsup since on or about 
March 31, 1936; to cocoa since on or about Au-
gust 3, 1928; to evaporated milk since on or about 
July 10, 1936; to gelatine dessert since on or about 
August 3, 1928; to salad dressing since on or 
about March 2, 1931; to olives since on or about 
April 10, 1937; to pickles since on or about June 
3, 1937; to jam, fruit preserves and apple butter 
since on or about September 10, 1930; to peanut 
butter since on or about March 2, 1931; to mar-
malade since on or about February 14, 1931; to 
cane and maple syrup since on or about March 2, 
1931; to mince meat since on or about September 
1, 1934; to marshmallows since on or about Au-
gust 1, 1937; to salt since on or about May 9, 1933; 
to self-rising pancake flour since on or about No-
vember 2, 1932; to crackers since on or about 
April 2, 1934; and to breakfast cereals since on 
or about March 5, 1932. 

The trade-mark is applied or affixed to the 
cans, bottles, jars, bags, cartons or other con-
tainers containing the goods by printing the 
trade-mark thereon or by attaching thereto 
printed labels on which the trade-mark is shown. 

Applicant is the registrant and owner of trade-
mark registration No, 263,305, dated November 
5, 1929. 

The undersigned hereby appoints Caswell & 
Lagaard (composed of the members F. C. Caswell 
and Alex. Lagaard), 1250 Northwestern Bank 
Building, Minneapolis, Minnesota, registry No. 
12,744, its attorneys, to prosecute this applica-
tion for registration, with full powers of substi-
tution and revocation, and to make alterations 
and amendments therein, to receive the certifi-
cate, and to transact all business in the Patent 
Office connected therewith. 

NASH-FINCH COMPANY, 
By HAROLD B. FINCH, 

Vice President. 

2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 41



Amendment 
Registered July 11, 1939 	 Registration No. 369,014 

Nash-Finch Company 
Application to amend having been made by Nash-Finch Company, owner 

of the registration above identified, the drawing is amended to appear as 
follows: 

Such amendment has been entered upon the records of the Patent Office 
and the said original registration should be read as so amended. 

Signed and sealed this lst day. of January 1974. 

[emu.] 

Attest: 

K. E PATRICK, 
Attesting Officer. 

RENE D. TEGTNEYER, 
Acting Commissioner of Patents. 



Int. Cis.: 3, 6, 16, 21, 29, 30, 31 and 32 

Prior U.S. Cis.: 1, 2, 4, 5, 6, 12, 13, 14, 22, 23, 25, 29, 
30, 33, 37, 38, 40, 45, 46, 48, 50, 51 and 52 

Reg. No. 2,690,200 
United States Patent and TrOemark CiCze Registered Feb. 25, 2003 

OUR F 

NASH-FINCH COMPANY (DELAWARE COR-
PORATION) 

7600 FRANCE AVENUE SOUTH 
MINNEAPOLIS, MN 55453 

FOR: DISHWASHING DETERGENT, LAUNDRY 
DETERGENT, LAUNDRY BLEACH , IN CLASS 3 
(U.S. CLS. 1, 4, 6, 50, 51 AND 52). 

FIRST USE 6-0-1995; IN COMMERCE 6-0-1995. 

FOR ALUMINUM FOIL, IN CLASS 6 (U.S. CLS. 2, 
12,13, 14, 23, 25 AND 50). 

FIRST USE 1-0-1994; IN COMMERCE 1-0-1994. 

FOR: PAPER TOWELS, PAPER NAPKINS, BATH 
TISSUE, AND FACIAL TISSUE, IN CLASS 16 (U.S. 
CLS. 2, 5, 22, 23, 29, 37, 38 AND 50). 

FIRST USE 3-0-1984; IN COMMERCE 3-0-1984. 

FOR PAPER PLATES, IN CLASS 21 (U.S. CLS. 2, 
13,23, 29, 30, 33, 40 AND 50). 

FIRST USE 1-31-1992; IN COMMERCE 1-31-1992. 

FOR: MEALS CONSISTING OF MEAT, FISH OR 
POULTRY IN READY TO COOK PORTIONS, PEA- 

NUT BUTTER, PICKLES, CANNED FRUIT AND 
CANNED VEGETABLES, IN CLASS 29 (U.S. CL. 46). 

FIRST USE 1-0-1904; IN COMMERCE 1-0-1904. 

FOR: MACARONI, NOODLES, SPAGHETTI, 
RICE, COFFEE, SPAGHETTI SAUCE, TEA, PRE-
TZELS, NACHO CHIPS, COCOA, CATSUP, MUS-
TARD, IN CLASS 30 (U.S. CL. 46). 

FIRST USE 1-0-1962; IN COMMERCE 1-0-1962. 

FOR PET FOOD AND UNPOPPED POPCORN, IN 
CLASS 31 (U.S. CLS. 1 AND 46). 

FIRST USE 10-0-1966; IN COMMERCE 10-0-1966. 

FOR: VEGETABLE JUICE, FRUIT JUICE AND 
FRUIT DRINK, IN CLASS 32 (U.S. CLS. 45, 46 AND 
48). 

FIRST USE 1-0-1958; IN COMMERCE 1-0-1958. 

OWNER OF U.S. REG. NOS. 369,014 AND 1,704,384. 

SER. NO. 76-326,349, FILED 10-16-2001. 

PATRICK JENNINGS, EXAMINING ATTORNEY 

2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 42
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STATUS 	DOCUMENTS Back to Search Print 

   

Generated on: This page was generated by TSDR on 2015-02-13 15:20:54 EST 

Mark: OUR FAMILY 

US Serial Number: 85905473 

Register: Principal 

Mark Type: Trademark 

Status: A first request for extension of time to file a Statement of Use has been granted. 

Status Date: Jun. 23, 2014 

Publication Date: Nov. 12, 2013 

Mark Information 

Mark Literal Elements: OUR FAMILY 

Standard Character Claim: No 

Mark Drawing Type: 3 - AN ILLUSTRATION DRAWING WHICH INCLUDES WORD(S)/ LETTER(S)/NUMBER(S) 

Description of Mark: The mark consists of the words "OUR FAMILY" appear in white hand script within a red rectang 

gold border around the rectangle; two green leaves with white borders are above the "A" in "FAI 

"A" and through the top curved horizontal line of the rectangle and gold border and the other to 

over the "M" and the "I" in "FAMILY". 

Color Drawing: Yes 

Color(s) Claimed: The color(s) red, gold, white and green is/are claimed as a feature of the mark. 

Design Search Code(s): 05.03.08 - More than one leaf, including scattered leaves, bunches of leaves not attached to brz 

05.03.25 - Leaf, single; Other leaves 

26.11.21 - Rectangles that are completely or partially shaded 

26.11.25 - Rectangles with one or more curved sides 

Related Properties Information 

Claimed Ownership of US 0369014, 1704384, 2690200 

Registrations: 

Goods and Services 

Note: 

The following symbols indicate that the registrant/owner has amended the goods/services: 

Brackets [..] indicate deleted goods/services; 

Double parenthesis ((„)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and 

Application Filing Date: Apr. 16, 21 

Notice of Allowance Date: Jan, 07, 2( 

http://tsdr.uspto.gov/ 02/13/2015 

2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 43



Status Search SN 85905473 Page 2 of 4 

• Asterisks *,.* identify additional (new) wording in the goods/services.  

For: dishwashing detergent, laundry detergent, laundry bleach, bath and hand soap 

International Class(es): 	003 - Primary Class U.S Class(es): 001, 004, 

Class Status: ACTIVE 

Basis: 	1(b) 

For: 	paper towels, paper napkins, toilet tissue, facial tissue 

International Class(es): 	016 - Primary Class U.S Class(es): 002, 005, 

Class Status: ACTIVE 

Basis: 	1(b) 

For: 	Paper plates 

International Class(es): 	021 - Primary Class U.S Class(es): 002, 013, 

Class Status: ACTIVE 

Basis: 1(b) 

For: Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to cook pork 

and canned vegetables 

International Class(es): 029 - Primary Class 

Class Status: ACTIVE 

Basis: 1(b) 

U.S Class(es): 046 

For: macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, ie 

popcorn 

International Class(es): 030 - Primary Class 
	

U.S Class(es): 046 

Class Status: ACTIVE 

Basis: 1(b) 

For: pet food 

International Class(es): 031 - Primary Class 

Class Status: ACTIVE 

Basis: 1(b) 

For: vegetable juice, bottled drinking water, fruit juice and fruit drink 

International Class(es): 032 - Primary Class 

Class Status: ACTIVE 

Basis: 1(b) 

Basis Information (Case Level) 

U.S Class(es): 001, 046 

U.S Class(es): 045, 046, 

http://tsdr.uspto.gov/ 02/13/2015 



Stqtus Search SN 85905473 Page 3 of 4 

Filed Use: No 

Filed ITU: Yes 

Filed 44D: No 

Filed 44E: No 

Filed 66A: No 

 

Currently Use: No 

Currently ITU: Yes 

Currently 44D: No 

Currently 44E: No 

Currently 66A: No 

Currently No Basis: No 

 

  

  

Filed No Basis: No 

Current Owner(s) information 

Owner Name: Nash-Finch Company 

 

Owner Address: 7600 France Avenue South 

Edina, MINNESOTA 55435 

UNITED STATES 

Legal Entity Type: CORPORATION 	 State or Country Where DELAWAF 

Organized: 

Attorney/Correspondence Ir.:3rn.ation 

Attorney of Record 

Attorney Name: John A. Clifford Docket Number: 01183.02E 

Attorney Primary Email dockmplsOmerchantgould.com 	 Attorney Email Authorized: Yes 

Address: 

Correspondent 

Correspondent JOHN A. CLIFFORD 

Name/Address: MERCHANT & GOULD P.C. 

PO BOX 2910 

MINNEAPOLIS, MINNESOTA 55402-0910 

UNITED STATES 

Phone: 612-332-5300 

Correspondent e-mail: dockmpls@merchantgould.com  

Domestic Representative - Not Found 

Prosecution History  

Fax: 612-332-9 

Correspondent e-mail Yes 

Authorized: 

Proceeding Number 

98765 

98765 

Date 

Dec. 30, 2014 

Jun. 25, 2014 

Jun. 23, 2014 

Jun. 23, 2014 

Description 

TEAS EXTENSION RECEIVED 

NOTICE OF APPROVAL OF EXTENSION 

REQUEST E-MAILED 

EXTENSION 1 GRANTED 

EXTENSION 1 FILED 

http://tsdr.uspto.gov/ 02/13/2015 



68691 LAW OFFICE PUBLICATION REVIEW 

COMPLETED 
Oct. 10, 2013 

68691 Oct. 10, 2013 

Sep. 27, 2013 

ASSIGNED TO LIE 

APPROVED FOR PUB - PRINCIPAL 

REGISTER 

Law Office Assigned: LAW OFF 

Date in Location: Jan. 07, 21 

TM Staff Information 

TM Attorney: HELLMAN, ELI J 

File Location 

Current Location: INTENT TO USE SECTION 

Assignment Abstract Of Title Information-Click to Load 

Proceedings - Click to Load 

Apr. 22, 2013 NEW APPLICATION OFFICE SUPPLIED 

DATA ENTERED IN TRAM 

Page 4 of 4 

TEAS EXTENSION RECEIVED 

NOA E-MAILED - SOU REQUIRED FROM 

APPLICANT 

OFFICIAL GAZETTE PUBLICATION 

CONFIRMATION E-MAILED 

PUBLISHED FOR OPPOSITION 

NOTIFICATION OF NOTICE OF 

PUBLICATION E-MAILED 

Status Search SN 85905473 

Jun. 23, 2014 

Jan. 07, 2014 

Nov. 12, 2013 

Nov. 12, 2013 

Oct. 23, 2013 

TEAS/EMAIL CORRESPONDENCE 	88889 

ENTERED 

CORRESPONDENCE RECEIVED IN LAW 88889 

OFFICE 

TEAS RESPONSE TO OFFICE ACTION 

RECEIVED 

NOTIFICATION OF NON-FINAL ACTION E- 6325 

MAILED 

NON-F1NAL ACTION E-MAILED 

NON-FINAL ACTION WRITTEN 

ASSIGNED TO EXAMINER 

NOTICE OF DESIGN SEARCH CODE E-

MAILED 

6325 

81092 

81092 

Sep. 27, 2013 

Sep. 27, 2013 

Sep. 27, 2013 

Aug. 02, 2013 

Aug. 02, 2013 

TM Staff and Location Information 

http://tsdr.uspto.gov/ 
	

02/13/2015 
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Our Family 
Quality  Since  1904   

Bite-Siz 

bur Family 
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Our. P4mily Our Family 

100 
SUGAR PACAETA 

NET WT 10 OZ 
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Semi-Sweet Chocolate Chips 
REAL SEMI CI' T CHOCOLATE 

Our Family 
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Our Family® 
Smoothies 

3 cups Our Family ®  Frozen Vanilla Yogurt 

1 cup Our Family ®  100% Orange Juice 

1/2 cup Our Family' Frozen Strawberries 

1/2 cup Our Family ®  Frozen Blueberries 

1/4 cup Our Family ®  Honey 

Combine the frozen yogurt and orange juice in a blender. 

Add the berries and honey. Blend until smooth. 

Pour into glasses and top each glass with a few berries. 

Confidential 	 NFAH0004033 
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STAG/VITO 
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COOKIES & CRACKERS • PAPER PRODUCTS • PASTA & RICE 
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Cover Story  Nash Finch 

TURN OF A 

ENTURY 
Minneapolis-based Nash Finch Co. 

CI  celebrates 100 years of the Our Family label, 
continuing a proud tradition in store brands. BY JILL DRUBS 

the ever-changing retail 
environment, there is a constant 
state of evolution. Some might 
call it a 
revolution, but 

it's change nonetheless. 

altered logos and packaging; some go 
public, some stay privately 
owned; some stores close, 
others open or remodel — 

there's 
always 
change. And 

ownership; some 
tweak their 
image with 

DRIP GRIND 	'Erik CiAU 

N FA H0002222 



Nash Finch  Cover Story 

while change is good, of course, creating 
a lasting image among consumers and 
creating the ever-important loyalty 
retailers are striving to attain can be even 
more important to the lifespan of a 
retailer and its own brands. 

Minneapolis-based Nash Finch has 
seen its share of evolution since the Nash 
brothers founded it in 1885, but its Our 
Family label has endured the test of time. 

In 2003, private label sales for Nash 
Finch totaled more than $300 million and 
have increased almost 30 percent in the 
past three years. This year, the Our 
Family line celebrates 100 years on the 
shelves of grocery stores throughout the 
upper Midwest, carrying on a private 
label tradition that was started 
inadvertently by the chain's founders 

VVWW.PRIVATELABELBUYER.COM  

who were simply out to provide excellent 
customer service by responding to 
customer requests. 

"My grandfather and his brothers 
might not have known they were in the 
private label business," says John M. 
Nash, grandson of Fred P. Nash, one of 
the brothers who founded Nash Finch in 

the late 1800s. "But by today's standards, 
they were in it right from the start." 

In order to control the quality, variety, 
packaging and price points of the 
products in their stores, the Nash 
brothers began purchasing growers, 
manufacturers and packers of the items 
specific to their assortment. This 
expanded their overall business to 
include the supervision of manufacturing 
and distribution, and allowed them to 

stringently control product quality to 
guarantee the specifications of products 
in their store. 

"Their sales increased as a result," 
Nash says. "They were proud of what 
they were selling and eager to put their 
name on the items. Isn't that what private 
label efforts today are meant to do?" 

WHERE IT ALL BEGAN 

A letter from the Nash Finch organization 
to the United States Patent Office Gazette 
pinpoints the origin of the Our Family 
label, proving by documentation that is 
has been an official Nash Finch private 
label since January 1904. Having been in 
business for almost 20 years at the time 
the patent was requested, the three Nash 
brothers — Fred, Willis and Edgar — had 
spent those two initial decades 
establishing themselves as astute 
businessmen in the retail community. 
They opened their first general store in 
Devils Lake, N. D., and from the very 
start focused their business strategy on 
meeting customer needs. The brothers 
had a foundation in retail, as they served 
as apprentices at their father's store in 
Vermont when they were young boys. 
They closely monitored quality, 
packaging, pricing and distribution 
practices, and were quick to respond to 
special requests. And they were 
especially quick to respond to the 
changing economic environment at the 
turn of the century. 

At that time, American history was 
indelibly altered with the expansion of 
railroad service to remote areas, 
including the geography in which the 
Nash brothers were establishing their 
business. The railroads allowed them to 
focus even more intently on the efficiency 
and value elements of their business, 
which they cherished. Their focus on 
distribution spurred the development of 
wholesale centers. The company built or 
purchased 21 centers or "fruit houses" 
between 1904 and 1912, and their 
reputation for meeting the demands of 
their customers flourished, and 
simultaneously, the reputation of their 

JUNE 2 0 0 4 PLBUYER 
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ten-year-old own-brand coffee grew 
significantly. 

The start of what's now a multi-tiered 
private label program can be traced back 
to No-Vary brand coffee, estimated to 
have started prior to 1900. With such 
positive reaction from customers, the 
attention to quality, consistency and 
value set the parameters for the retailer's 
private label growth strategy in years to 
come. And, in particular, the Our Family 
label, which began to spread throughout 
various categories in the store. 

Company archives indicate a number 
of private labels - in addition to No-Vary 
and Our Family — that have played a 
part in Nash Finch's overall organization. 
(The Nash Finch organization comprises 
three business segments including food 
distribution, military distribution and 
food retailing.) The list comprises; Nash 
and Nash Brothers products, Golden 
Valley, Playmate, Mark IV, Cornhusker, 
Valley Home, Warehouse Market, Regent 
Park, Dewy-Fresh, Red Feather, Fame, 
Marquette Brand, Buy-n-Save, Value 
Choice, Pleasmor and Avanza, although 
many of the labels have been phased out 
over the years. 

Today, Our Family, Value Choice and 
Fame are diligently nurtured and 
continue to grow while maintaining 
their tradition. 

"It is a privilege and an honor to carry 
on the traditions that the Our Family 
brand represents," says Ron Marshall, 
chief executive officer. "The demand for 
the kind of quality and value that private 
label offers our customers will only 
accelerate as we go forward." 

TODAY'S 

PRESENTATION 

Today's Nash Finch private label 
program is anchored by the Our Family 
line, and with 100 years under its belt, its 
sustainability is evident. While the label 
itself has gone through several design 
and color variations over the years, the 
'spirit" behind the line has never been 
modified, company execs say. Products 
that carry the Our Family logo boast 
"Quality Since 1904." By design, the line 
offers high-quality products that are 
equal to or better than national brand 
equivalents. And they carry the Our 
Family "200% Satisfaction Guarantee: 'If 
for any reason you are dissatisfied with 
this product, please write Our Family 
Products Consumer Relations, Nash 
Finch Co., Minneapolis, MN 55435, 
www.nashfinch.com.'" Our Family 
includes a plethora of items, ranging 
from pet products and basic grocery 
items to gourmet ice cream, frozen foods, 

WWW,PRIVATELABELBUYER.COM  

1885 

Minneapolis. MN 

Approximately $4 billion annually. 

In 2003. total sales of more than $300 million, up almost 30 percent 
during the past three years. 

The company owns and operates a base of more than 80 retail stores, 
primarily supermarkets under the Econofoods, Family Thrift Center and 
Sun Mart names. 

Corporate-owned retail outlets are primarily concentrated in the upper 
Midwest region of the United States, including Colorado, Illinois, Iowa, 
Minnesota, Nebraska, North Dakota, South Dakota and Wisconsin. 

Our Family, Value Choice. Fame and Avanza are company-owned 
trademarks. Nash Finch also carries products under the IGA and Piggly 
Wiggly labels. Exclusive items available at corporate-owned and 
independent stores include Ground Central Station, Cinnfully Good 
Cinnamon Rolls and Dewy Fresh. 

Approximately 10,000. 

www.nashfinch.com  

PLBUYER 	J L NE 2004 
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CORPORATELY SPEAKING 

The Our Family line and the impending celebration proudly ties 
in to the entire Nash Finch organization. The company's food 
and military distribution parts of the business account for almost 
78 percent of the business, with the balance of stores 
corporately owned. 

Nash Finch overall is off to a strong start this year, having 
released its first-quarter earnings at $4.7 million, up significantly 

from last year's $3.3 million. Total sales rose to $879.5 million vs. 
S856.7 million in the first quarter last year. Food distribution 

segment sales, which account for 49 percent of revenues, were 
up 11 percent over last year, and military segment sales, 
representing 29 percent of revenues, were up 2.8 percent over 
last year. 

However, corporate retail sales, which account for approximately 
22 percent of revenues, were down compared with last year's 
first-quarter results. The difficult retail environment adversely 

affected same-store sales, but Nash Finch has shown a proactive 
response by announcing plans to close or sell several stores, 
including its poorly performing Avanza units, opened with the 

intent to serve the fast-growing Hispanic population but 
underperforming at the expense of the chain. 
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Signature Program of select items 
offered exclusively at its stores. The 
Signature Pmgram includes Ground 
Central Station, Cinnfully Good 
Cinnamon Rolls and Dewy Fresh. 

Year-round, Nash Finch works with 
its corporately owned and independent 
retailers that use the program to pro-
mote and grow private label. "The store 
brand program structure at Nash Finch 
offers our retail customers a strong pro-
motional program that supports our 
yearly marketing and merchandising 
calendar," says John A. Paul, senior 
director, marketing and sales. "The cal-
endar offers our customers a continuous 
schedule of promotional deals, seasonal 
events, and advertising and display 
opportunities." 

Marketing Director Dave Haworth 
says the Our Family 100' anniversary 
promotion supports the brand, but even 
more so underscores the company's 
success in pioneering private label. 
"Private label marketing is a way we can 

O
U
T

,
Ill

•W
d

  O
M

  
0

1
0

tk
i  

packaged meats and health and beauty 
care products. The line spans the store 
from shelf to freezer to the chilled case. 
All in all, there are more than 2,000 Our 
Family items. 

Currently, there are four private label 
lines comprising the program: Our 
Family, Value Choice, Fame and Avanza. 
Total product offerings for all labels tops 
2,400 items and encompass nearly all 
categories within a supermarket. 

Value Choice, introduced in August of 
2002, serves true to its name and offers a 
second tier of value-driven products 
comparable to regional brand products. 
In today's retail environment, the success 
of extreme value retailers, limited-
assortment formats and carious dollar 
concepts has made it evident that 
bargain hunting cuts widely across the 
demographic spectrum. Nash Finch 
recognizes that as a full-service  

wholesaler it needs to provide retailers 
with a value proposition that addresses 
this phenomenon with a quality line of 
value products for consumers. This 
includes a range of products, such as 
paper goods, condiments, ice cream, 
canned vegetables and juices. 

In addition, Nash Finch 
maintains another second label 
called Fame. Nash Finch also 
markets full lines of 1GA products 
in five of the company's divisions. 
1GA, too, is getting extra attention 
this year as the 1GA heritage 
celebrates 78 years. Similarly, Nash 
Finch coordinates purchasing and 
quality assurance on more than 600 
Piggly Wiggly items for the Food 
Farm Inc. Piggly Wiggly group 
based in Kinston, N.C. 

To complement its private label 
offerings, Nash Finch features its 
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blend Nash Finch 
product expertise and  Nash Finch Store Brands Team 

purchasing leverage  (left to right) Michele Murphy. 

to offer our grocers 	Toni Purdon. Bill Sabot and slucly Welter 

products that meet 
their shopper's demands of quality', 
consistency, great price and value." 

Curt Magnuson, independent owner 
and operator of the Hugo's chain in 
North Dakota and Minnesota, embraces 
the Our Family line, and has for 
decades. "Ever since my dad, Hugo, 
became a Nash Finch customer in 1939, 
our supermarkets have offered shoppers 
the quality and variety of these 
products," he says. "Naturally, I am 
aware of the rising importance of 
private label to the industry, especially 
recently. But as the son of a pioneering 
grocer who lived and worked well past 
the age of 100, I know [private label] has 
always been important to us." 

ITS TIME TO CELEBRATE 

With the 100' anniversary of the Our 
Family label comes corporate 
recognition of what an integral role the 
line has played in the growth and 
development of the Nash Finch 
organization. Company executives are 
recognizing the milestone with a year-
long celebration in its corporately 
owned and independent stores. The 
national campaign for Our Family 
started in January and involves various 
elements, including store promotions 
such as in-store contests, radio and 
television ads, 100' anniversary signage 
and packaging, special offers and 
community events. And there are many 
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There is a world of collectors out there. 
comprising those intriguing people inspired to 
accumulate a collection of things ranging from 
stamps to Pez dispensers to antique dishes and 
much, much more. Some are nostalgic of old 
times, some have a focused interest on a 
particular topic and some are piecing together 

histories. And sometimes those histories are as 
personal as one's own family, as is the case for 
John M. Nash. 

Grandson of Fred P. Nash, one of the founding 
Nash brothers to launch the Nash Finch Co., John 
M. Nash is a talented history buff who collects and 
catalogs Nash family memorabilia. He has 

researched, mapped, visited and photographed a 

number of sites, including the numerous 
headquarters locations from throughout the years. 
His memorabilia collection contains nearly 600 
authentic items, including photographs, bottles, 
cans, labels, jars, signs and caps, which all come 
together to document the development of Nash 
Finch private labels. 

PL Buyer asked John M. Nash a few questions to 
gain some insight into the Nash Finch history and to 

learn a  little about him, too. 
What  initially inspired you to collect Nash family 

memorabilia and  how  did  you  go  about getting 
started? 

I got started in the late 1970s and quite by 

accident. I received a gift of one single canister of 

Nash's Coffee. A $2 item at the time started me on 

a more than 30-year-long hobby that I have 

enjoyed immensely. 

What item in the collection means the most to 
you? Why? 

Of all the items. one clearly stands out. It is a .5-

foot tall Nash's Coffee sign made out of tin. I 

purchased it at a collectors show in Minneapolis 25 

years ago and the price then was about equal to 

the cost of a new suit... I had a choice as I 

remember, and I went for the sign! 

What do you think your grandfather and his 
brothers would think of the private label business 
today? 

I would say they would be very. very pleased 

The Our Family line, in particular, has expanded a 

great deal under Ron Marshall [Nash Finch chief 

executive officer] and his team, and that has given 

benefits to the company and to the customers. The 

company's private labels have excellent quality and 

variety. Yes. they would like that' 

You said you don't think your grandfather and 
his brothers even knew they were in the private 
label business. Why do you think that? 

Private label wasn't even a phrase back then. 

The founders simply wanted to offer customers the 

best quality products with the lowest possible price 

right from their first day. They started by putting 

their names on spice tins and Nash's Coffee... the 

rest is history. 

Nash Finch  Cover Story 

commemorative products available, 
including gift crates, model cars and 
cookie iars, Paul says. 

He emphasizes the message Nash 
Finch is looking to send to its customers: 
"We are proud of our store brands 
heritage that really started before the 
term 'store brands' or 'private label' 
were even used," he says, pointing to 
fellow century-old companies including 
Ford Motor Co., Harley Davidson, Kraft 

WWVV.PRIVATELABELBUYER.COM  

and Crayola. ''100 years puts us in some 
good company!" 

"The idea of a 1t)(1"-' anniversary 
celebration is a good one," Nash says 
supportively. "This event not only 
focuses attention on the leadership of 
the company in private label 
development, but gives present day 
Nash Finch retailers special 
promotions to pass along to their 
customers. My grandfather certainly  

would have approved." 
Now only about half way through 

the calendar-year program, Nash Finch 
retailers and customers alike have 
responded very enthusiastically to the 
100'" anniversary promotion. 
"Customer reaction has been 
overwhelming," Paul says. "All of our 
valuable independent customers have 
embraced the events we have run. 
Many have actually added marketing 
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(Left to right) 

John Paul, senior director, sales 
marketing Ron Marshall, chief  ' 

executive officer James Patituc 

executive vice president, 
merchandising
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With store 

brand sales 

seeing a 15 

percent surge 

so far this year, 

the future is 

bright for the 

Our Family line 

and private 

label overall. 

and merchandising ideas of their own 
on top of the program we had 
scheduled, putting their personal flare 
to the event." 

And if the reaction doesn't paint the 
picture clearly enough, the numbers do. 
Since promotional product started 
shipping in December 2003, store brand 
sales for the company are up 15 percent, 
Paul says proudly. 

THE NEXT 
With store brand sales seeing a 15 

percent surge so far this year, the future 
is bright for the Our Family line and 

private label overall. Nash Finch "is 
poised to continue to build on the equity 
and grow into categories that meet our 
consumers' ever-changing needs," Paul 
says. Categories including organics, 
health and wellness and 
specialty/premium foods offer 
opportunity for Our Family, and Paul 
says the program will continue to move 
in new directions. 

"Regardless of which store they shop, 
our customers seem to know a good 
thing when they taste it," says Mike 
Needier, a Nash Finch customer and 
operator of more than 30 stores in the 

Midwest under several banners 
including Community Markets, Great 
Scot, Sack 'N Save and Fulmer 
Supermarkets. "They visit our stores for 
the high level of service, but they are 
also very pleased with the variety of 
Our Family products. The proof is that 
we sell more and more of this great 
private label each year. Shoppers also 
react very positively ‘vhen new 
products are added, and the 100' 
anniversary promotion is the perfect 
example. We are already looking 
forward to more quality Our Family 
products from Nash Finch." PLB 

Reprinted with permission from Private Label Buyer June 2004 
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SUPERMARKET NEWS 

Renewed 
cus 

Nash Finch is concentrating on its core 
business lines and linking its future to 
its independent customers 

"We are at the happy confluence of 
a tremendous opportunity in the 
who esale business, and we're 
prepared to take advantage of it." 

Ron Marshall  CEO, Nash Finch 

By MARK HAMSTRA 

MINNEAPOLIS — Nash Finch isn't the 
biggest food wholesaler in the indus-
try — in fact, it isn't even the biggest 
food wholesaler in this city — but it is 
determined to be the most focused. 

After refinancing its debt and exit-
ing some underperforming retail loca-
tions, the company is redoubling its ef- 

forts to help what it views as a resur-
gent independent food-retailing seg-
ment compete by keeping costs down 
and promoting differentiation. It also 
sees opportunity to grow through the 
ongoing rationalization of the food-
distribution industry. 

Executives from Nash Finch recent-
ly sat down with SN at the wholesaler's 

headquarters here to explain how the 
company plans to succeed in helping 
its customers grow their business, and 
how it plans to expand its own distri-
bution operations. 

Despite the rapidly increasing pres-
ence of supercenters operated by Wal-
Mart Stores, Bentonville, Ark., Ron 
Marshall, Nash Finch's chief executive 
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officer, sees opportunity for the 
strongest independent retailers to ex-
pand as the large supermarket chains 
rationalize their holdings and shed 
stores in various markets around the 
country. In addition, the exit from gro-
cery distribution of Dallas-based Flem-
ing Cos., previously one of the nation's 
largest wholesalers, has allowed Nash 
Finch to add new independent cus-
tomers. 

Marshall sees that event as the be-
ginning of a trend toward consolida- 

tion among wholesalers. 
"We all believed for a long time that 

the consolidation 1 saw in the drug store 
industry and in retail grocery in the late 
igoos would eventually come to the dis-
tributors," he said. "Today, we're seeing 
that consolidation occur, precipitated 
by what happened with Fleming, That 
was the cue hall that started all the oth-
er balk rolling. 

"We are at the happy confluence of 
a tremendous opportunity in the whole-
sale business, and we're prepared to 
take advantage of it," he said. "We think 
there is a profound business opportu-
nity within this sector for consolida-
tion, and we think we can be a consol-
idator." 

To prepare to take advantage of the 
opportunity, Marshall said the compa-
ny undertook a strategic review begin-
ning in September 2co3 to determine 
how to best position the company for 

long-term growth. As a result of that re 
view, the company has decided to con-
centrate most of its resources going for-
ward on growing and becoming more 
efficient as a retail supplier and as a 
third-party distribution company to mil-
itary installations. 

The company continues to operate 
more than So retail stores, but Marshall 
said the company will not seek to grow 

that business any further. 
"While we are committed to the re-

tail business we are in, we don't feel 
that's where the opportunity is for our 
company," he said. "We want to focus 
on retail distribution and on the mili-
tary." 

Nash Finch's retail business had been 
sliding through several quarters of dou 
ble-digit same-store sales declines be-
fore the company decided to close IS 
underperforming stores last year. Prof-
itability in the retail segment, which 
generated sales of 5996.3 million in 
2003, has improved as a result, the com-
pany said. 

Nash Finch's much-publicized Avan-
za concept targeting Hispanics did not 
survive an expansion into Chicago, al-
though the company is retaining a lim 
ited presence in Denver that it plans to 
use as a test vehicle for rolling out H is-
panic programs to its independent cus-
tomers. 

"We believe it reaches a segment of 
the population that is underserved," 
said Marshall, who added that the re-
maining Avanza stores in Denver are 
"very profitable." 

"The additional capital that would 
be required to grow that concept is just 
not worth it in the long run," he said. 
"But strategically, that segment of the 

"One of the things we heard from 
independents was how badly Flemings 
demise affected their business." 

LeeAnne Stewart senior VP and CFO. Nash Finch 

Nash Finch is augmenting its Our 

Family private-label line with a  111111111111 
new premium brand that will 

begin rolling out in the 

second quarter. 
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population is very important to us. Our 
customers often ask us how they can 
improve their Hispanic marketing." 

He said the company continues to 

implement marketing and merchandis- 

ing plans in the Avanza stores. 
"We will continue to use it as a lab," 

he said. 
Retail overall has made up a declin-

ing proportion of the company's rev-
enues during the past several years, 
falling from 26% of sales in 2001 to 

24.3% in 2003 to an estimated 18% to 
to% in 2004. Marshall said he sees that 
percentage getting down to about 15% 
of total sales this year. 

Although the company does not plan 
to aggressively expand its retail opera-
tions, it could occasionally add stores 
through the acquisition of its customers' 
operations, executives said. 

That will leave the company with two 
primary divisions: wholesaling and mil-
itary supply. The wholesaling business, 
with revenues of about 51.9 billion in 
2003, operates from 4.76 million square 
feet of warehouse space in 15 different 
distribution centers, stretching from 
the Dakotas through the Midwest and 
down to Georgia. 

The military supply division, which 

generated about $1.1 billion in revenues 

in 2003, distributes grocery products 

to commissaries in the U.S. and over-
seas from five DCs. 

DELEVERAGING THE COMPANY 
The disappearance of Fleming, which 
previously had been one of the nation's 
top suppliers to independent whole-
salers, has created opportunities for the 
surviving wholesalers to pick up new 

independent customers, but it has also 
made the surviving independent retail-
ers more wary. 

One of the things we heard from in-
dependents was how badly Fleming's 
demise affected their business," said 
LeeAnne Stewart, chief financial offi-
cer. "That's why we're deleveraging, pay-
ing down debt, and we replaced our 
bonds with bank financing. Going for-
ward, we will have the benefits of both 
lower debt and lower interest pay-
ments." 

Last month, Nash Finch redeemed its 
$165 million in 8-1/2% notes on which 
it had been paying interest for several 
years. It replaced that debt with a new 
$300 million credit facility, including a 
five-year $125 million revolving facili-
ty and a $175 million term loan, which 
it used to redeem the notes. 

The move not only helped its balance 
sheet but also gave it more flexibility 
to invest in its operations and, the com-
pany said, will make it attractive to po-
tential independent customers. 

David J. Bersie, corporate senior vice 
president, food distribution, said Flem-
ing changed the way Nash Finch must 
present itself when seeking new busi- 

"Prior to Fleming going out of business, 
seldom did financial strength come up 
in any discussions." 

David J. Bersie corporate senior VP 
food distribution, Nash Finch 

Nash Finch's Customers Buy Into Programs 
Nash  Finch's customers said they like to adapt the Minneapolis-based whole-
saler's promotions and merchandising programs to suit their own markets. 

The company's customer base extends Iron the Rocky Mountains  to  the East 
Coast. It includes small, family-owned businesses, among  them  IGA retailers and 
Piggly Wiggly stores. Nash Finch tries to create merchandising programs it thinks 
will support 85% of that diverse range of custome-s. and hopes individual opera-
tors  will  tailor the promotions to Their specific customer bases. 

Several retailers contacted by SN said they have had success with at least 
some of  those programs. 

"We get involved  in  Nash Finch-sponsored  promotions,  such as the Summer 
Circus Sale, Race Days 2005 and other departmental promotions," said Marlin 
Martin. general manager, Lynn's DakotaMart, Rapid City, S.D. "They set the scene 
and offer a  lot  of promotional support for some great events." 

He said the company also uses the weekly Nash Finch ad program, and 
builds  on 8  by adding about 30% more items than what Nash Finch has suggest-
ed.  These are usually items that Lynn's has purchased through its own procure-
ment  system, 

"We believe this offers a distinction to our ads and offers some nontraditional 
items in a supermarket environment." he said, noting that many of the items are 
centered on seasonal promotions, 

Lynn's has been a customer since 1995, when it had one store served by 
Nash Finch. It has since rolled seven additional stcres over to the wholesaler. 

Other Nash  Finch  programs that Lynn's uses Include dollar store merchandise and 
private label. Martin said private label accounts for 18% to 22% of the company's 
Nash Finch purchases. 

"Nash Finch has done an outstanding job packaging and promoting private-la-
bel procucts with point-of-sale material and great promotional events," he said. 

Other customers also praised Nash Finch's private-label program. 
Richard Juro, chief executive officer, No Frills Supermarkets, a 14-store oper-

ator in Omaha, Neb., said his company recently converted to the Our Family pri-
vate label from Shurfine and has been pleased. 

"We weren't comfortable changing at first, but it's been a nice, smooth transi-
tion,' he said. "We've had very few complaints and quite a few compliments." 

He said No  Frills  has had success with Nash Finch's seasonal promotions, 
such as its Summer Circus promotion last year, which called for store personnel 
to d-ess in a circus theme to promote savings on certain items. 

"Depending on how much the stores dressed up for it, the ones that partici-
pated did very well," he said. 

Other areas where Juro said Nash Finch has been helpful in its merchandising 
and marketing are with dollar sections and Hispanic merchandise. 

Nash Finch also helped the company expand last year by assisting in the pur-
chase ol  some  Albertsons stores that had gone up for sale In the market. The 
company ended up acquiring three Albertsons units and one Kroger store In a 
swap, for a net gain of four stores. 

'Nash Finch was very helpful in working with us toward getting the deal 
done," he said. `They were very helpful  in  making the acquisition happen, and 
giving advice." 

No Frills, which has since converted all of the stores to the No Frills banner, fi-
nanced the acquisition itself, however. 

Ken Maus, owner, Maus Foods, Monticello, Minn., a former Fleming customer, 
said Nash Finch had been aggressively pursuing his business before Fleming 
went under. Yet Maus was hesitant because he didn't want to change his private-
labe. program. He said he has since found that his customers are just as happy 
with the Our Family brand. 

A lot of what you do is transparent to the customer, but private label is not," 
he said. "I spent a lot of time worrying about the acceptance of the Our Family la-
bel, and  I  really didn't need to.  I  didn't expect it to go as smoothly as it did." 

Maus also has been testing dollar store sections, although he said he's not 
yet convinced that dollar store merchandise is not a passing fad. 

Another Nash Finch program that Maus has bought into is its promotion of 
Angus beef. As an independent that distinguishes itself through its in-hpuse meat 
department  —  complete with store-made sausages  —  offering a high-quality 
beef program has been important. 

'Nash Finch does a good lob promoting signature items in the stores," he 
said. "It appears that when they get behind a program, they really get behind it 
and Promote  it.  It gives you a feeling of security and confidence." 

NFAH000231 0 



PERfORMAN' 

DRIVEN 

RETAIL 
ness from independents. 

"Prior to Fleming going out of busi 
ness, seldom did financial strength 
come up in any discussions," he said. 

Now, he said, it is one of the first 
things prospective customers are con-
cerned about. 

Marshall said Nash Finch's balance 
sheet is among "the two best in the in-
dustry," giving the nod to hometown ri-
val Supervalu's balance sheet as being 
"excellent." 

Having a better debt position isn't 

the only way Nash Finch is seeking to 
distinguish itself from Fleming and oth-
er wholesalers. The company also is de-
termined to offer a more focused, sim-
plified program for its customers to buy 
into. 

"We are increasingly providing sim-
ple solutions to our customers," Mar-
shall said. 'Wholesalers have histori-
cally provided complicated pricing 
structures, but we offer a very simple 
pricing program. 

"We are focused on the basics, on the 
real ins and outs of being a wholesaler. 
Fleming was all over the place with 
what it was doing," he added, noting 
Fleming's efforts to expand into other 
areas of distribution and retailing be-
tore it filed bankruptcy in 2003. 

RESILIENT INDEPENDENTS 
Although the expansion of Wal-Mart 
has taken its toll on weaker independ-
ent food retailers, Marshall said he has 
seen a marked improvement in the po-
sition of the independents to whom he 
has tied Nash Finch's fortunes. 

"If you went to a [National Grocers 
Association[ meeting five years ago, 
they were pretty glum," he said. "Today, 
the tenor is incredibly upbeat." 

One of the reasons for that, he said, 
is that many of the weakest players 
have been weeded out and those that 
remain have figured out how to com-
pete. 

"We've searched high and low, and 

we can't find a single 
area where Wal-Mart 
is the only food 
provider," he said. 
"These independents 
that are our customers 
focus on differentia-
tion through conven-
ience, perishables and 
service. 

"About 90% of customers compete 
with a supercenter," he said. "People 
who are around today have proved they 

can take a punch. They don't have a 
glass jaw. We think the customer is in 
the process of being revitalized, and we 
think there's an opportunity for us to 
be there as a distributor.' 

Although one analyst, who asked not 
to be identified, pointed out that the in-
dependent supermarket operators "re-
main under tremendous pressure," in-
vestors seem to believe that Nash Finch 
is well positioned to grow in today's in-
dependent marketplace. The company's 
stock has increased more than 6o% in 
the past year, and last week was trad-
ing  at  near its 52-week high of s4o.25. 

That's nearly to times the lows it 
reached in 2003 as the company under-
went an investigation by the Securities 
and Exchange Commission into the way 
it  accounted for so-called "count-re-
count" charges to vendors. The SEC 
eventually approved the company's ac-
counting method, and the shareholder 
lawsuits that followed were dismissed, 

Marshall pointed out. 
Marshall said now the company "has-

n't heard from the SEC in several 
months," although the company as 
sumes the SEC is continuing to inves-
tigate Nash Finch's accounting. 

FACILITATING CUSTOMER GROWTH 
With its underperforming retail stores 
out of the picture and its debt restruc-
tured, Nash Finch hopes to grow the 
company's business both through the 
acquisition of new customers and the 
growth of existing customers. 

Chains like Winn-Dixie Stores, Jack-
sonville, Fla., that are closing stores 
present opportunities for Nash Finch's 
customers to expand by opening new 
stores or moving to better locations. 

Such was the case last year with sev-
eral of Nash Finch's customers, such as 
Bag N' Save and No Frills, two Omaha, 
Neb.-based customers who acquired 

Nash Finch prides itself on 

its distribution metrics for 

on-time delivery and fill 

rates. It distributes to 

independent retailers from 

15 warehouses from the 

Upper Midwest to the 

Southeast. 

"[The new scanners] will be like having 
a PC on a handheld device." 

Bruce Cross senior VP business transformation 

"We will encompass 
the entire store with 

[private label]." 
James Patitucci 

executive VP, Nash Finch 
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Military Service 
MINNEAPOLIS  —  Nash Finch here said it com-
mitted to growing its military-supply business 
and making it more efficient. 

Although the company is backing off its ex-
pansion efforts In its retail division and focusing 
on the largest segment of its operations. its 
wholesale supply division, it still hopes to drive 
additional business through its second-largest 
division, which supplies groceries to more than 
100 military commissaries in the U.S. and over-
seas. 

Although the military-supply business oper-
ates on a different 
revenue model  ---

suppliers pay Nash 
Finch to have their 
products delivered to 
the commissaries  —

and it offers few syn-
ergies with Nash 
Finch's other opera- 

Jeth" Poore  tions, the company 
has a long history of involvement with the De-
fense Comm ssary Agency (DeCA) and plans 
to leverage those ties to retain the business. 

"Our military system set is uniquely de-
signed for DeCA," said Jeffrey E. Poore, senior 
vice president, military, Nash Finch. "We have 
resources that are dedicated solely to the mili-
tary, and we have people who have been deal-
ing with those customers for 20 years." 

He said the company is seeking to make the 
business more efficient with improvements in 
technology, such as the planned rollout of voice-
based warehouse technology from Pittsburgh-
based Vocollect. The company already has tech-
nology in its warehouses that allows it to deliver 
real-time data to its vendors, he said. 

In addition, The company seeks to help De-
CA in making its operations more efficient as the 
agency seeks to offer Its customers a discount 
of 30% on what they would spend In a super-
market. 

"We're very focused on DeCA In their busi-
ness as well, helping them make their business 
more efficient and helping them manage their 
supply and promotions," he said. 

The company delivers up to 20 times per 
week to some commissaries, he said, as they 
generate enormous volume. Al least one of the 
commissaries does about $65 million in sales 
per year. 

He said g-owth in the military business 
could come horn expansion into other military 
venues such as exchanges and other nontradi-
tional outlets. 

Sales in the military division have increased 
steadily in the past few years and have taken up 
a larger percentage of overall revenues at the 
company.  In  2003  military  sales accounted for 
nearly $1.1 billion in sales. or 27.5% of the 
company's volume. 

"Military is a tremendous opportunity for us 
to grow," said Ron Marshall, chief executive of-
ficer, Nash  Finch.  "We own the last mile, and in 
some cases we own that 20 times per week  " 

some of the Albertsons stores in that 
market when the Boise, Idaho-based 
company decided to exit. 

"We are assisting independents in 
taking advantage of chain ra 
tionalization," said Bersie. 
"Last year was really a good 
year for that." 

Nash Finch also has ration-
alized its own customer base, 
shifting some of its weaker cus-
tomers to other distributors but 
retaining their volume by setting 
up third-party redistribution. 

One customer that some ana-
lysts have regarded as a liability, 
however, has thus far been only a 
benefit. Troy, Mich.-based Kmart, 
whose bank-
ruptcy short- 

Nash Finch is 

expanding the 

promotions it 

otters its retail 

customers. In 

DONS 	 :lop., 

ly preceded that of Fleming, has been 
a model customer for Nash Finch, ex-
ecutives said. 

'They are a very good customer," said 
Marshall. 'Whenever you talk about 
Kmart, there's danger that you are 
overextended, but I assure you that we 
are not." 

Nash _Finch supplies groceries, 
frozens, dairy and packaged meats to 
22 of Kmart's SuperK stores. The busi-
ness does not represent a significant 
share of Nash Finch's volume at any of 
its distribution centers, Marshall said. 

"Kmart has snapped pretty seamless-
ly into our network," Bersie said. "We 
had heard horror stories about Kmart, 
but none of that has happened. It's just 
180 degrees from what we had heard 
before." 

PROMOTIONAL PROGRAMS 
Nash Finch also is concentrating on en-
hancing its wholesale offerings through 
new marketing and merchandising pro-
grams and on minimizing costs by mak- 

ing its distribution operations more of 
ficient. 

Maintaining competitive delivery 
metrics is a key goal for all 
employees, executives 
said. They speak with 
pride about the compa-
ny's 96.i% fill rate and 
its 97.7% on-time deliv-
ery record. 

Differentiation is al-
so one of the key ele- 
ments in the compa- 
ny's effort to help its 

customers compete, 
executives said. 
That manifests it-
self through Nash 
Finch's proprietary 

• Our Family private- 
• label brand and 
• through promotional 

programs that individ- 

1111  ual stores tailor to meet 
the needs of their indi- 

vidual markets. 
In private label, the company said it 

is expanding its offering and seeking 
to roll out new products throughout the 
store, in both the center store aisles and 
in the perimeter departments. 

Beginning in the second quarter of 
this year, the company plans to begin 
rolling out a new line of premium prod-
ucts called Our Family Pride, an exten-
sion of the company's proprietary Our 
Family label. 

"These items will be unique and dif-
ferentiated product groups, and will 
clearly exceed the national-brand lev-
el," said James Patitucci, executive vice 
president, corporate procurement, mer-
chandising and marketing. 

The  company is adding a test kitchen 
at its headquarters to help formulate 
the products, which could include both 
center store and perimeter items. In ad-
dition, Nash Finch plans to hegin ex-
panding its value-oriented private-la-
bel line, Value Choice, from its current 
level of t39 stockkeeping units to be-
tween 25o and 300 by the end of 2006, 
beginning in the second quarter of this 
year. 

"We will encompass the entire store 
with either the Value Choice or the Our 
Family label," Patitucci said. 

Last year, the company conducted a 
systemwide promotion for the moth 

anniversary of the Our Family label, 
which some retailers said performed 
well. 

Other programs that the company of-
fers its retailers include turnkey dollar 

addition to Race  - 	4/S5 	3/S 

Days and Summer  , s 	. 

Circus. promotions  K" - • 

for 2005 include  El' S1  X10  5e  

Customer 

Appreciation and 

Fall Harvest. 

RETAIL 
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RETAIL 
store general merchandise sections, which 
include more than ',coo items that can 
be merchandised in sections ranging from 
8 feet long to 8o feet. "Everything for si" 
signs are used to label the departments. 

Patitucci said Nash Finch is also work-
ing on expanding its periodic merchan-
dising programs for retailers. 

Last year, the company revived its 
"Summer Circus of Sales" event, a two-
week promotion in which it encouraged 
store personnel to dress in circus cos-
tumes to call attention to bargains that 
Nash Finch had negotiated with vendors 
on products throughout the store. The 
first week of the promotion, in August, 
turned out to be the second-busiest week 
of the year for the company, Patitucci 
said. 

This year, the company is preparing 
to launch a "Race Days" promotion on 
Feb. 13 that will tie into NASCAR and 
will also allow individual retailers to cus-
tomize the promotion for their individ-
ual markets. 

"The stores get very enthusiastic about 
this," Patitucci said. "This is what distin-
guishes us from the big guys. They can't 
do this. They just can't match the enthu-
siasm of the independent retailers on 
this." 

Suppliers also have been supportive 
of the program, and in fact there is a list 
of vendors waiting to participate, Pati-
tucci said. 

IMPROVING EFFICIENCY 
In addition to rolling out these programs 
to help retailers build their sales, the 
company also is seeking to take costs 
out of the system and make its distribu-
tion more efficient. 

For example, Patitucci said the com-
pany has been discussing with the Asian 
vendors who supply its dollar store mer-
chandise about the possibility of pre-load-
ing that merchandise on store-ready pal 
lets before they are shipped to the United 
States, cutting clown on the labor that is 
currently required once the merchandise 
arrives in this country. 

"Those are the kinds of things we 
work on to help us in our efficiency," he 
said. 

Technology also is helping make the 
company more efficient. It has rolled 
out Nash Net, a Web-based system for 
distributing product and merchandis-
ing information to its customers as well 
as its own retail stores. 

In the second quarter, the company 
will begin rolling out handheld scanners 

from Dolphin Technology to its cus-
tomers that it says will speed order re-
ceiving and can also be used for other 
functions in the store, such as checking 
out customers. 

"It will be like having a [personal com-
puter] on a handheld device," said Bruce 
Cross, senior vice president, business 
transformation. 

He said the company will roll out the 
devices in a "tiered" level of service, so 
that smaller customers can better afford 
to buy into the program at lower levels 
of investment. 

"This is an exponentially more ad-
vanced tool than what we see out there 
today," said Marshall. "Nobody else has 
Dolphin yet, but we believe this is the 
right time for this." 

The company introduced it to cus-
tomers last spring, and it was well re-
ceived, Bersie said. 

Marshall — a former retail executive, 
as are several other members of his staff 
— said he knows Nash Finch's future is 
linked to the success of its retail opera-
tors. 

"We know we are a good logistics 
company," he said. "But our focus is on 
the retail customer, and using that as a 
lever to drive our business." 

A Fairchild Publication • Reprinted with permission from Supermarket News. January 24, 2005. • 2005 Fairchild Publications. All rights reserved. 
For subscriptions, please call 1-800-424-8698. Visit Supermarket News on the Web at www.supermarketnews.com . 

For more information about reprints from Supermarket News. contact PARS International Corp. at 212-221-9595. 
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Nash Finch Awarded PLMA's 'Salute to Excellence' for the Our Family Store Brands Program. 

The Industry's Highest Recognition for Store Brands! 
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function  and  aesthetics. 
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Business Intelligence for an Evolving Market 

Retailer-supplier roundtable: 
Building banner loyalty 

via store brands 

Current and emerging trends creating 
store brand opportunities 
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categories. 
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WHOLESALER OF THE YEAR  NASH FINCH COMPANY 

Faithful to its 
heri 
In its 127 years of operation, Nash Finch 
has grown tremendously. But the company hasn't wavered in its commitments to supporting 
family grocery businesses and creating only the highest-quality private label products. 

By Kathie Canning 

ormer Brit ish Prime ;\ I in icier Benjamin  

I Asmeli once said, "One secret of 

success in life is for a man to he read\ 

for his opportunitv \\ hen  it comes. 1\ ell. 

when brothers and retail store oft nets 
Edgar, Fred and 1\ illis N,ish came across ;1 railcar 

of peaches without a buyer more than 11' years ,it4o, 
they most deliniteb were reach for their opportunity. 

Porrovvint.) mono from a local bank, the\ 

bought the peaches and took to the road to sell 

the fruit.] hat single seized opportunit■ quield^  ̂

led to ne\\ opportunities. and  the Nash brothers 

Found themselves running ti thriving wholesale fruit 

business. They brought on f parrs Finch as their first 

non-Tamil) employee and eventually adopted the 

Nash Finch Co. moniker. .1 he company also became 

one of the first L'.!-(. busillesses to develop a private 

brands program. first putting the \ash name on 

select quality products before tilt Maack introducing 

its signature t. )ur Familt, brand in 1(0-1-. And Nash 

Finch long has keen a mild supporter and distributor 

of the K ; A brand. 

\\ ith  a wholesale distribution business that serves 

both military commissaries and retail grocer\ stores, 

including its o\\ n corporate  stores — and annual 

sales in the billions of dollars — the Nash Finch Co. 

of loch\ hears little resemblance to the Nash honkers  

ea rls business. Put the compans's commitments to 

supporting f:nnill grocer\ businesses and to ereatmg 

only the highest-quality private label products haven't 

changed one iota. And those stroll),  commitments 

make the comport\ a hitting recipient or Printie Labe/ 

=t>titian Bros ups' first-ever Wholesaler of t he tear 

award. 
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NASH FINCH COMPANY 

WhotesateL 

CASCADES TISSUE GROUP 

Leader in Private Label 
Consumer Products 

4th Largest Tissue Producer 
in North America 

  

el& 
Cascades 

 

PAPER 
	

CASCADES.COM  
GREEN BY NATURE 

NFAH0002292 



WHOLESALER 
Of ouiR  NASH FINCH COMPANY 

Retailer feedback: Major 
component of value proposition 
Riesbeck Food Markets operates 15 
stores in Ohio and West Virginia that are 
sprinkled over a 100-mile area near the 
eastern border of Ohio. Like Nash Finch, 
the family-owned retailer boasts longevity. 
The company was founded in the 1920s 
by Margaret Schumacher Riesbeck, the 
grandmother of Richard L. Riesbeck, who 
now is president. 

According to Riesbeck, Nash Finch 
and its private label program have been 
instrumental in the company's recent 
sales gains. And customer demand and 
support for the Our Family brand in 
Riesbeck stores continues to grow instead 
of hitting a plateau. 

"We count on Nash Finch's private 
label program as a major component of 
the Riesbeck's value proposition," he says. 
The high quality of Our Family products and Nash's strong promotional 

support create opportunities for differentiation, reflected by continuing 
increases in both movement and market penetration." 

And when it comes to product innovation, Riesbeck says Nash Finch 
often goes above and beyond his expectations. 

"Nash continues to look at adding categories of Our Family products, 
not just in consumables, but also in non-consumables like personal 
care items," he says. "And they make it feasible for us to promote 
these products through activities that call attention to the products for 
customers. In a company like ours, if we can differentiate with private 
label products, then the more of a chance, you might say, we have of 
competing against our national competitors." 

Riesbeck stresses that Nash Finch is "quite deserving of the recent 
award and industry recognition," adding that the company continues to 
demonstrate a "never-satisfied attitude" when it comes to improving the 
appeal of its Our Family products and helping his family business grow 
each year. 

Richard L.  Riesbeck, 
president,  Riesbeck 
Food  Markets 

-Our company w as started by three brother 

entrepreneurs, imd since that time. we hike Ile\ er lost 

our commitment and support for litnul ■ businesses_ - 

 says , 11cc Cana ington, president and CIJ) of 

NI MI -tenpins-based Nash Finch. -And the number-

one enabler to st Kays; lor the independent 

grocer is prkate label.. When it comes 

1.0 our COMpi111\ and LO 01.1r private label 

Products. I Nash l'inchJ understood from day 

one that there has to be integrit there has to 

be authenticity in \chats put in the LAI,. 

A competitive advantage 
:Mhou g h Nash I- inch lot has leveraged its 

private brand program to help its independent 

retailer customers succeed. the company 

link efforts here to a new level in 201 2 with 

the intnduct ion of a new Private label marketing 

initiative. According to John Paul, Nash Finch's eke 

8 	Private Label  =  Store Brands  if December 2072 / www.PLstorebrands.com  

president of sales, marketing and advertising, the new 

program is Covington's vision to help independent 

retailers thrive and grim-. 

`looking at the tough competition retail grocers 

face from big-box stores. drugstores and other non-

traditional channels, we saw thot a strong private 

label program is critical to the success of independent 
grocers: w ithou t , 1 s t ro ng  private label program it is 

nearllyl impossible for independent grocers to achieve 

a competitive price impression with their consumers, - 

 Cos ington says. - We asked Paul to figure not how 

Nash Finch could take its private label program and 

put. it 'on steroids. Prom that point, the program 

redesign began to take shape." 

Paul says Nash I Melt retooled its programs to give 

its retailers it uhance to bus the best seasonal items at 

the absolute best price. 

- We broke the pn wain offerings down into 

seasonal segments, and 

sie al lowed our 

retailers 

NFAH0002293 



Congratulations 
NASH FINCH COMPANY 

2012  Wholesaler 
of the Year 

Low & No Sodium products: 
Fill the growing demand 

with Red Gold! 
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Alec Covington, Nash Finch 

president and CEO 

LAKESIDE FOODS mon  
congratulates the NASH FINCH COMPANY on being selected for the 

Lakeside Foods is proud to 

supply the Nash Finch Company 
with high quality products  in  the 

frozen  vegetable and frozen whipped 

topping categories. 

We have  worked  closely together 

with the Nash Finch Company 
to build a strong Nash Finch 

Corporate Brands program. 

We greatly  value our  partnership and 

look  forward  to many more  years of 

Nash  Finch Corporate Brands  growth! 
tttttE 

aingthis  
For more information about Lakeside Foods, please contact 

v e 	 8 0 0.GOOD.VEG. 
 

WHOLESALER oFTHEyEAR  NASH  FINCH  COMPANY 

to hu) those private label items at very 

aggressive prices throughout the entire 

season:.  he says. "For independent retailers 

who participate in this program. we deliver 

the products without charging any lees, 

hich is a great help financially For the 

retailers 

The rota( recognizes the difficulties 

small retailers have in promoting and 

advertising seasonal products that are based 

()it three- or four-week deals, Paul says. 

LSSetltialiy. a retailer is forced to advertise 

the 'Inducts in a vent short window of 

time, and it must bridge buy or Forward buy if it is to 

have prices on the shell that come anywhere near to 

competing \A ith those of large national retailers. 

"We looked at it from the consumers point of 

view" he adds. -we as ked, '\\ 'hat items are  important 

to consumers in June and July= In August and 

Septemher.  And we broke our promotional program 

out for pH\ ate label into these seasonal locked-do‘vn 

price lists. Once we publish those lists. they are 

locked down for that entire season:.  

Seasons span eight to 12 weeks, and Nash 

Finch's retailer customers are able to bur products 

Nash Finch's marketing and design Team:  (I  to 

r) Judy Welter, senior manager store brands 

marketing; Rhoda Palmer, business development 

manager; Kari Rohde, NFC brands packaging 

designer; and Andrea Anson, quality assurance 

technologist 

N% it Inn each season whenever they ant. Paul notes. 

Although Nash Finch provides guidance on specific 

ads retailers should run fur each season. they are free 

to run the ads as many times as  t he} rant. 

in addition to the advertising support. we provide 

our retailers it ith shelf signs and POP so they have 

a message the\ can conve■ •• to their consumers that 

overarches the entire Our I •amik brand:.  he says. 

Yet another program component is a \saline 

incentive — a chance. to earn money at the end of the 

year 	fOr independent retailers that are able to hit 

sales hurdles Nash Finch provides to them, Paul says. 

To make the program Awl - I:, Nash Finch had to ask 

its customers for support, Covington explains. 

10 Private Label Store Brands  / December 2012 /  www.PLstorebrands.com  
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Retail • Foodservice • Industrial 

Congratulatio lillir rns ash  Finch! 
Wholesaler of the Year 

Masters Gallery Foods, Inc., P.O. Box 170 Plymouth, WI 53073 
(920) 893-8431 I www.masters alle oods.com  
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NASH FINCH COMPANY''' 

WHOLESALER 
OF THE YEAR  NASH FINCH COMPANY 

\\e N\ent to nor customers and said, AVe need vou 

to support us' -- depending on the size of the store, 

we tell them. 'We don't need vou to earn ha lf of [m} 

private label products}: we need vou to carry all of 
them:-  he says. —We peed you t11 think twice before 

^ no 11,n} packer labels in your store that diminish the 

nip 	HQ} of the store brand.—  

The company also had to ask For support from its 

vendors. Covington says, presenting an opportunity 

for them to driNc product costs down in exchange for 

potential sales volume increases. 

11}}e contributed to the program ourselves by 

reducing our margins and eliminating the Ire' 

barged to participating retailers,-  he adds. 

Retailer  feedback:  A  partnership with a  history of  success 
Hugo's Family Marketplace, a Grand Forks, N.D.-based family-

owned grocery chain boasting nine stores in Minnesota and 
North Dakota, has carried the Our Family brand from Nash Finch 
since its first store opened up for business in 1939. According 
to CEO Kristi Magnuson-Nelson -- who uses products under 
the brand herself -- the chain's customers perceive the brand's 
products to be comparable to their national brand counterparts. 

"Our customers get quality and consistency with Our 
Family, at a great price," she says. "The Our Family brand is 
very well-recognized in the Grand Forks area." 

And over the years, Nash Finch has made sure the brand has 
kept up with the times by performing a number of packaging 
and label refreshes that resonate with Hugo's customers, 
Magnuson-Nelson notes. Nash Finch also has partnered with 
Hugo's to help drive sales of the Our Family brand. 

"The Labels for Learning program has been a well-received 
sales program" in the Grand Forks area, she says. "The quality 
of Our Family products is exceptional, and the Our Family 

brand gives money back to 
schools." 

But the Our Family brand 
isn't the only Nash Finch brand 
that helps Hugo's meet its 
customers' wants and needs. 
The retailer also looks to Nash 
Brothers Trading Company items 
for innovation in the frozen food 
and natural and organic arenas, 
Magnuson-Nelson says. The 
brand appeals to Hugo's natural 
and organic consumers, and they 
recognize it as a value, too. 

"We appreciate the 
partnership we've had with Nash 
Finch for over 74 years," she 
adds. 

Kristi Magnuson- 
Nelson, CEO, Hugo's 
Family Marketplace 

From your partners at Ralcorp Frozen Bakery Products, supplier of Refrigerated Dough and Frozen Bakery Products 

Li  Frozen 
Bakery 
Products 

www.ralcorpfrozen.com  
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Your Customers Will Love the 
Crispy Crust and Creamy Texture of our 
Premium Quality Artisan-Style Breads! ion 

Joseph  Campione offers a complete  Private Label/Club 
Pack and Food Service program. Our huge range  of 
capabilities gives you the flexibility  to create  customized 
recipes or use one of our  tasty  ready-made  products. 
Joseph Campione breads  go  from oven to table in  only 
minutes. Let us create  a complete  family of garlic  bread 
products for your  customers.  Ask us  about  our NEW 
products including: PizzaTexas Toast, Filled Breadsticks, 
Ciabattas, and our complete line of Artisan style rolls. 

Call today! (414) 761 8944 or visit our website 
www.josephcampione.com  

Joseph Campione  Incorporated 
2201 West SoUthbranch Boulevard 
Oak Creek, WI 53154 
(414) 761 8941 

Look For Us In Your Grocer's Freezer! 

„).  
- 
-0.1101 
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Nash Finch's product development team: (I to r) Mark Shirley, product 
development manager; Terry Pettinger, product development manager; Michele 
Murphy, director, store brands product development; Jayme Kruse-Cordie, 
product development manager - Nash Brothers Trading Company; Claudia 
Halfmann, product development manager; and Bill Sabol, product development 
manager. Not pictured: Anna Feit, product development manager 

liGenpak' 
congratulates 

NASH FINCH COMPANY 
On their 

2012 
Wholesaler 

of the Year Award 
And thanks them for their 
many years of Partnership 

GENPAK RETAIL 
68 WARREN ST 

GLENS FALLS, NY 12801 
WWW.GENPAK.COM  

I hos far, the nem program has been -extremely successful," 

Paul sass. Ind the program applies to the 1(.1,,N brand as \yell. 

NYC arc standing here having filled 19,000 voids in our 

stores since the beginning of this program with Our Faintly 

product that vIas not on the shell' before wc started, Covington 

14  Private Label Store Brands / December 2012 / www.PLstorebrands.com  

WHOLESALER  NASH FINCH COMPANY OF THE YEAR 

says. "So our retailers have really 

supported it; the■ have done their job.-  

The amount (.1 y‘ork and investment 

Nash Finch put into its ness private label 

marketing initialise n'aS substantial, 

and actually part of an overall corporate 

investment in Franklin C'ovey's "1 

Disciplines of Execution; In 2012 the 

redesign ()I' t he private label program wa 

one of Nash Finch's ildly important 

goals 'WIC's), Paul notes. 

The initiative comes on the heels of 
another program -- a comprehensive 

category management program 

completed in 2010 and 2011, Paul says. 

We helped retailers understand 

that just having more items on the shell 

doesn't create a iiriety percept ion by 

consumers,-  he says. -Having more 

items on the shell, when you have .1 

lot of duplicate items due to packer labels. ).ictuall\ confuses 

consumers„ clutters shelves and causes out-OISlocks... 

Eye on innovation 
Despite  having  implemented Ivy() major programs in a relatively 

short dine Inne, Nash I 'inch has not strayed from its 

commitments to continued private brand product development 

and innovation. In fact. part of the WI( ; for the lacy% private 

label iwogram vs as to launch 1(1(1 new  it ems  to ret ail th is year, 

explains Nlichcle Nlurphy. director of the company's product 

development team. 

- I() get 100 items out there in the stores ---- ate arc very 

proud of that," she st resses. ''And we are always looking for 

suppliers that can bring innovations to us. \\'e want to be that 

wholesaler that can provide to our retailers items that arc new 

and innovative and follow the brands — and maybe sometimes 

even lead the brands in a category." 

N lurphy points to the November launch of ( )ur 1 amity 

single-serve coffee pails that are compatible With the keying 

Ivo, mg system as the !oust recent example of the company's 

commitment to new product development. 

-\\ c did  that post as soon as the patents earn(' off the 

brand,-  she notes, ' as We wanted to make sure we were right 

out there in front with that opportunity.-  

Also new is a boxed (like oil that features a spout on 

top to make it easier to pour the oil into small measuring 

containers. N lurphy says it resembles a \vine box and helps to 

set Nash Finch's independent grocer members apart from the 

competition. 

And she is extremely proud of the Nash Finch Our Family 

cheese program. The program, which boasts a full assortment 

of shredded, chunk and snack cheese items. is the leader in 

the private label cheese space across the United States. Nash 

Finch is so confident in its cheese program, in fact, that it 

recently opted to differentiate its packaging from the national 

NFAH0002299 



Congratulations to 
NASH FINCH COMPANY 

2012 Wholesaler 
Of The Year 

We value our business with the Nash Finch Company, the suppliers 
we represent, and our collective efforts to deliver great value 

to consumers through Nash Finch's private brand products. 

immotionstudios 
4.-■/ 

1\4 M. I 

 

CONSUMER SCIENCE 

 

NiAkkETING MANAGEMENT,  INC. 

Where Strategy Powers Creative Brilliance 	YOUR TRUSTED  RESOURCE SUCCESS 	where progressive research meets actionable results. 

4717 Fletcher Avenue, Fort Worth, Texas 76107 • 800-433-2004 
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NASH FINCH COMPANY 
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2013 Wholesaler 
of the Year. 

We are pleased to recognize the 
accomplishments and industry 

leadership of Nash Finch. 

Kemps • 1270 Energy Lane • St. Paul, MN 55108 

www.kemps.com  

Congratulations 
NASH FINCH COMPANY 

2012 Wholesaler 
1.4 1  Of The Year/ 1.,  

is a Proud member of the Our Family Team! 
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WHOLESALER oFTHEyEAR  NASH FINCH COMPANY 

brands in terms of color. 

Ale  used to  be  blue."  Murphy  explains.  'And with 

Kraft being blue and Crystal Farms being blue. we 

were saving,  'He), how do  I  e'en see MN'S('  l  (Ill the 
So  w e [decided!  to look different." 

Another  Nash I inch  strength on the product 

de\  elopment  Side is  its Nash Brothers Trailing 

Compam  natural and organic. brand,  which  now 

graces approximatek 2..30 items.  As Paul  explains.  

product development under  this  brand has been  a 

vet-) deliberate process instead of a rush to simply get 

something on the  shell'. 

-When we developed  the  Nash Brothers Trading 

Company products. o c knew there  was it  grow  ing 

need  out I  here  for consumers for  natural and  organic 

products  " he sass.  -11 t 	s""  some people  go  du" n 
the  road the w rung w,n I he\ reali  HIS1111.1  to get 

into  these items quic'Islv. diLliat do their  clue diligence. 

Retailer  feedback: Perfect partner for retail  concept 
Jeff Maurer  -- a  30-year grocery industry veteran  - 

realized a dream in 2010 when he opened his own grocery 
store in Madison, Wis. Dubbed the Fresh Madison Market,  the 
store  is  no cookie-cutter operation.  It  not only boasts a two-
story design, but also is situated directly on the University of 
Wisconsin campus. 

Mauer says he approached Nash Finch three years ago, and 
that the company was willing to take a leap of faith with him and 
his new format. Since then, he says he's been "shocked" by the 
volume of private brand products people are buying in the store. 

But it's not just the Our Family brand that holds appeal for 
his store's shoppers. With so many college students frequenting 
the store, the Nash Brothers Trading Company brand also is  

extremely important, Maurer 
says. 

"We sell a lot of that product  to 
those people who are looking for 
more of a natural and/or organic 
offering at a lower price point," 
he says.  "That  has been a very 
successful brand for  us." 

And Nash Finch's new private 
label marketing program has been 
a boon to his operations as well. 

"It definitely [delivered] 
greater sales," he says. 

Jeff Maurer, owner, 

Fresh Madison Market 

16  Private Label Store Brands  / December 2012 / www.PLstorebrands.com  
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ADM 

YOUR 
BRAND 
HERE 

F 

With more options for your brand than any other supplier, 

ADM Milling works for you. 

As one of North Amenca's leading millers, ADM provides retail customers with  a  broad 

range of packaged flour products. From standard wheat flour and corn meal, to unique 

blends that satisfy consumers' regional preferences, we have solutions that will work 

for you. You'll also find us working behind the scenes, researching and analyzing flour 

composition, to make sure you're getting the right product at the right price. And our 

logistics and packaging network—one of the largest in the industry—works to deliver an 

uninterrupted supply to the right place at the right time. 

To learn more about how ADM Milling will work for your retail brand, contact 

Bill Turner at 402-477-4161 or millingretail@adm.com. 

Or, visit us online at adm.com/mIlling.  

For  r 	around the world ADM draws  on de  resources—ds people. products, and market perspective— 

to hip them meet today's  consumer  demands and envision tomorrow's needs 

800-422-1688 millingretaihigadm.com  I www.adm.comimillIng 

C  2012 Archer Denote hiallsmd Company 

inhannation  is  accedes  es  of October 2011.10 the best of Archer Daniels  Midland  Company a knowledge. 
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Congratulations On A Smooth Move, Nash Finch! 

sunrisegrowers.com  

facebook.com/SunriseGroweriSmoothies  
%." 

WHOLESALER  NASH FINCH COMPANY OF THE YEAR 

Retailer feedback: Proof is in the sales 
As owner and CEO of four Wally's Food Pride 

locations in northwest Iowa, Randy Joersz has 
been a Nash Finch member since 1997. But he 
says the wholesaler has "really answered the 
call" when it comes to its private label program 
in the last few years. Nash Finch not only 
reduced the cost of goods, but now helps the 
small retailer promote those goods better. 

"I would recommend them to anyone," 
Joersz says. 

Private label concentration was 14 percent 
just two years ago across the Wally's Food Pride 
stores, he notes. Since then, with the help of 

Nash Finch's new program, that number has 
increased to 25 percent. And sales of private 
label products have risen 7 percent in the last 
two years, while total sales are up 8 percent. 

Quality is very important to Joersz, who 
says Nash Finch excels here. He is not afraid 
to cut open a can of Our Family product right 
in front of shoppers and put it up against the 
comparable national brand. And he also gives 
Nash Finch credit for a continuous focus on 
product development and putting new items on 
the shelf, 

"That's what I love about them," he says. 

Randy Joersz, 

owner and CEO, 

Wally's Food Pride 

didn't +et out qualit■ and taste profiles.... We make 

sure that ■ Nc start cwr•thing out is ith a 	\ el '- 

till/1101(.1A process, including qualit) and packaging 

innovation, and then we ■2;row from there.-  

Nash Finch also solicits input Imm its independent 

retailers ■ •■ hen it comes to 1101 In-06.kt ill(:41!, .\11.11 - 1/11 \ 

mentions. using the two food shows it hosts each scar 

as a lin'unt 10 do so. 

Going forward, Nash Finch's retailers can expect 

the flurry of product development to continue. 

N111111[11' is 	lark excit ed about potential 

opportunities in dairy and frozen, noting that items 

such as ( ;reek yogurt and iced entice hold a lot of 

appeal. And the company is uniquely situated to seize 

those opportunities. 

-Wu arc 	integrated here with all of ()or 

difleront (cams:.) lurPhy c‘Plains- 	have 

marLeting and sales. our design center and the 

product development team, as Well as a OA 

department." 

NFAH0002303 



Beth Leevers, executive 
vice president, Leevers 
Foods 

60111GEL  SPICE COMPANY, INC. 

Gel Spice Company your passport to the world to, the finest quality 
spices, seeds, and baking ingredients. 

Family-owned for over half-century, we've developed our own tradition of superior quality 
and freshness. From the farthest reaches of the world, we import and manufacture the 

most precious, exotic, and essential Spices, Seasonings, Extracts, and Bakery ingredients 
on earth. Service, Quality, Variety, and Price are the cornerstone of our partnership. 

Find out today how we can become your passport to the world of spices and beyond. 

We understand the requirements of the Grocery, Food Service, 
Drug & Discount, Mass Merchandise, Bakery, & Corporate Brand channels. 

Our experienced team of international managers provides the 
individual degree of attention required by each customer be it 

product selection, unique package design, custom blends, or marketing advice. 

From seasonal items to specialty items. Gel Spice has the right program all year long, 

emir/Patti fationJ  to 

NASH FINCH COMPANY 
On being named Wholesaler of the Year! 

We are proud to be members of the Our Family Team! 

GEL SPICE COMPANY , INC. 
418 Hoek Road • Bayonne, NJ 07002 • PH: (201) 3394700 • FX: (201) 3394072. urww4)e1splee.com  

NASH FINCH COMPANY 
 WHOLESALER 

OFTHEYEAR 

Quality still comes first 
Nash Finch's emphasis on innovation in product 

development is secondary, however, to its 

longstanding commitment to quality. Paul stresses. 

"We arc very proud of our track record.' he 

adds. " \le have not been party to or part of a lot 

of mass recalls that have happened over time  

because vtc're \ en particular as to the suppliers 
we choose. • . 	stay S (TV close to them and 

what the are doing regarding quality, plant 

certifications and food safety. We're very tough 

on ourselves to make sure that WeVe got the most 

aggressive quality ;Assurance protocols out there in 

the wholesale industry."  pi.se 

Retailer feedback: Initiatives encourage customer acceptance 
Nash Finch." 

Dave Brustad, also a store 
manager at the Devils Lake 
location, adds that Nash Finch 
has done a great job supporting 
the brand via pricing, promotions 
and ads. 

But perhaps the strongest 
attributes Nash Finch brings to 
the retailer are its emphasis on 
caring and its follow-through in 
relation to needs, Mack suggests. 

"Nash stands behind and 
promotes Our Family," he says. 
"It won't be at competitors' 
[stores], and it's a great 
differentiator for us." 

When Leevers Foods, an eight-store grocery store 
operation in North Dakota, became a Nash Finch member, it 
needed to find ways to spur consumer acceptance of the Our 
Family brand. And Nash Finch was instrumental in helping 
them do so. 

"The Nash Finch team took the time to do cutting tests and 
grocery giveaways, which was really exciting to us," says Beth 
Leevers, executive vice president, Leevers Foods. "Getting 
employees to taste product was important. " 

She notes that The Our Family Challenge also was a great 
tool to get customers to try private brand products. And, with 
Nash Finch's support, the retailer recently gave away 150 bags 
of Our Family products for its anniversary sale. 

The "Our Family brand is new to market; acceptance has 
been great," says Frank Mack, a store manager at the chain's 
Devils Lake location. "We see it in the movement on shelves all 
the time. The brand is supported very strong in weekly ads by 

IN • MI • • • • • • • • •••• • • • • • • • ••• •• •• 

skyblue 
WATER INC. 

Bottler of Simply Natural Canadian Spring Water 

WE CONGRATULATE 

NASH FINCH COMPANY 
ON BEING NAMED 

2013 Wholesaler of the Year. 

Sky Blue Water  is proud to support your 
growth and success by providing premium 
quality products. We are pleased to recognize 
the accomplishments and industry leadership 
of Nash Finch. 

SKY BLUE WATER 

WINNIPEG, MANITOBA, CANADA 

(204) 949-1012 

INFO@SKYBLUEWATERINC.COM  

11•10111ME • • • • • • • • • • • • • • II • • • • •• • IN SE • I 
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One of the priorities that needs to be addressed to get the Labels For Learning TM  program off on 
the right foot is to contact school officials, i.e. principals, superintendents. FT.A. presidents, etc. 
either personally or by letter. 

  

As part of this contact we have produced a document for you that we call the "student letter" 
The student letter explains our program and can be signed by the school principal Distribution is 
made at the school for the students to take home and give to their parents. No matter how you 
communicate with the school officials, whether it be personally or by letter; please make sure 
that each school official receives a copy of the student letter: 

It must be stressed that it  is not our intention  to ask the school officials for their 
endorsements. Simply explain to them what our program is all about. In most cases they will 
readily support the Labels For LearningTM program on their own. Once we have their support, the 
momentum for the program will build. 

 

After contact has been made with the school officials, submit  to  the media a pre-written  news 

release. In some cases, you may want to calla press conference with local newspapers, radio and 
television stations.  If  you decide on a press conference, notify the media and secure a hotel  or 
motel meeting  room  and serve coffee and sodas. 

Once school contacts have been made and news releases have been sent, the next step is to hold 
meetings with all store employees about the program. This must be done prior to the 
introductory ads so everyone in the store is knowledgeable about the program. 

•"-Th PERfORMIC 

RIO 
NASH FINCH COMPANY 

E HIBIT 
CUL-k 	 

4 17- IS   NFAH0002437 

2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 57



We are all aware of the increasing difficulty schools face in acquiring sufficient funds to provide 
the necessary educational and extra-curricular materials needed for our children. We are also 
aware of extra needs that churches and organizations are confronted with on a daily basis. 
Today's budgets simply cannot keep up with the high cost demands. 

Our local stores have the same concerns you and I do about providing a quality education 
and necessary needs of this community and that is why they have introduced the 
Labels for Learning' program. 

Through July 2014, we will donate 5,1' for every Our Family' product (barcode) that you purchase 
and turn in. Collection areas can be set  up at  a  designated area  to  deposit  the UPC barcodes. 
For  every  bundle  of 500 UPC  barcodes collected, we will receive $  25.00.  We  will  then  be able  to 
use this money to help supply the needed materials for our children's education; our  church  and 
organizations needs. 

The program is simple because Our Family' is so popular. Did you know that we currently sell 
22,000+ Our Family products each week? Collecting UPC barcodes will quickly add up. 
We encourage you to save "Our Family" &arcades. Together, we can improve the quality of 
education and special needs. 

NASH FINCH COMPANY 
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We are all aware of the increasing difficulty schools face in acquiring sufficient funds to provide 
the necessary educational and extra-curricular materials needed for our children. We are also 
aware of extra needs that churches and organizations are confronted with on a daily basis. 
Today's budgets simply cannot keep up with the high cost demands. 

Our local stores have the same concerns you and I do about providing a quality education 
and necessary needs of this community arid that is why they have introduced the 
Labels for LearningTM  program. 

Through  July  2010, we will donate  5(P  for  every Our  Family -  product (barcode) that you purchase 
and turn  in.  Collection areas can be set  up at  a designated area  to  deposit  the UPC barcodes. 
For  every bundle of 500  UPC  barcodes collected,  we  will receive $ 25.00. We will then be able to 
use this  money  to  help supply  the  needed materials  for our children's  education;  our church  and 
organizations needs. 

The program is simple because Our Family' is so  popular: Did  you  know that  we  currently  sell 
22,000+ Our  Family' products each  week? Collecting UPC barcodes will  quickly add up. 
We encourage you to save "Our Family' barcodes,  Together,  we  can  improve the quality of 
education and special needs. 

•• SpartanNash • • 

NFAH0002439 



Thank you for your interest in the Labels for Learning fundraising program. We hope you'll find this 
program as an excellent opportunity to raise funds for your non-profit school or organization. 
Our program will run through July, 2016. 

Enclosed are all the materials required for you to begin your Labels for Learning" fundraising 
efforts, It is  important to note that we must have a completed W-9 Tax ID  form  on file 
declaring your non-profit status prior to the distribution of funds. This should  be  sent to the 
redemption center attached to your Bonus Certificate at the time of the first bundle of 500 
Our Family" barcode redemption.  Payment distribution will occur once per month and is sent 
directly to  the name and address  you provided on your W-9 Tax ID form. 

Like many fundraising programs, the rewards will  be greater  with  a sustained and focused effort. 
Do your best to keep excitement high so as to maximize impact  for your  school, church or 
organization. 

Our Family' brand is an exclusive offering of the Nash Finch Company. Our Family' is proud to have 

turned the corner into the second century of quality and value to consumers across the country. 

You will find quality Our Family products at finer locally owned and operated grocer stores in 
your town. 

Good luck in your efforts( 

.•, SpartanNash 
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Abel 
geelemption 
procedure 

1. 

2. 

3. 

4. 

Through July, 2016, collect Our Family' UPC barcodes. 
Save 500 barcodes or more; send in with the UPC barcode Redemption 
form along with your bonus certificate. Labels for LearningT" checks will be 
issued to schools/churches or non-profit organizations only. 
(Each group may redeem only one bonus certificate.) 

Attach label redemption form to each bundle, form enclosed. 
(Make additional  copies as necessary.) 

Package UPC barcodes and ship to redemption 
center using the mailing label supplied. 
(Proper  postage required.) 

A check will be sent to your school, 
church or non-profit organization in 
increments of $25 for every 500 
barcodes submitted, 

It's just that easy to help 
your school earn money for 
athletic equipment, band 

uniforms, new textbooks 
and teaching aids. 

NFAH0002441 



Please include a UPC barcode redemption 
form each time you submit a collection. 

UPC BARCODE REDEMPTION FORM 

Group Name 	  

Address 	  

City 	  

State 	  Zip 	  

Contact Person 	  

Phone 	  

Number of Barcodes Endosed 	  

UPC BARCODE REDEMPTION FORM 

Group Name 	  

Address 	  

City 	  

State 	  Zip 	  

Contact Person 	  

Phone 	  

Number of Barcodes Enclosed 	  

i 

UPC BARCODE REDEMPTION FORM 

Group Name 	  

Address 	  

City 	  

State 	  Zip 	  

Contact Person 	  

Phone 	  

Number of Barcodes Enclosed 	  

UPC BARCODE REDEMPTION FORM 

Group Name 	  

Address 	  

City 	  

State 	  Zip 	  

Contact Person 	  

Phone 	  

Number of Barcodes Endosed 	  

NFAH0002442 



44169ni  •   Offre41 /1,i1 re^ fee /;:,g4.4 	4/%**fere.) .  44 • 4% 
githlwOt i tot 401 400 WAY.. 00  44411 ■ 6,w+,10.4,411)mtv,,, otooM904• 

 ,  40 .400p.,40y.4• `.0 ',;,,6,!4•41A040 i•••,..!!;.1, 

AolMa..• 

■ •• 

101:17:471; 

Alk 	 •(11 

.411141111La: 

OP.  

ft:Si 
••■•■th•  
Va%/j• 
V210' 
.4.13 

Avviora 
atZet,..,-  • 

vat'f 
• 00 

Var 

44.1 AVM'. 

vr4I VW:aura 7651.3 

Bonus 
t  Certificate 

$25.00 BONUS 
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Enclose this certificate with your first 500 collected Our Family' UPC Barcodes and receive a $25 bonus! Bonus 

Certificate and Labels for Learning -fly' rebate checks will be issued to a school, church or non profit organization only. 

Each group may redeem only one bonus certificate. The bonus certificate is valid when redeemed with 500 

Our Family UPC barcodes from our group's collection. A W-9 Tax ID form must accompany your first bundle along 

with the Bonus Certificate to receive your check. 
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Our Family '.  

Supporting 
tti- d3  11  FOR  Our Schools 
v  Pitt 

Program Components 
• "Labels For Learning" sign up agreement 

• Letter to parents 

•Program Brochure 

•Press Release 

•Point of Sale Material 

•ROP Display Ads 

• Bagstuffers 

•Label Redemption Forms 

• "Drop-In" Ads 

The More They Earn, The More They Learn 

)..tAEXI-Ii
IBIT 	1 

5 
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Together We Can 
Make a Difference! 

It's As Easy As 
Raise money for your school/church or organization! 
Together we can work to make a difference in the education of our children. It's easy; just 
save UPC barcodes for cash. When you receive your checks, your school, church or organi-
zation is free to spend the money any way they want. New textbooks, band uniforms, com-
puter programs, art supplies; many ways to support. 

Save Our Family UPC barcodes...It's that easy! 
During 2006 -June, 2007, just save the barcodes from Our Family products. You will 
earn $25.00 in cash for each bundle of 500 UPC barcodes sent to us. 

Where to find Our Family 
You will fnd more than 2000 Our Family items with national brand quality, every day, all 
priced lower than national brands. Our Family has turned the corner into the second 
century of quality and value, so you'll be assured satisfaction with every purchase. Find 
Our Family products at finer grocery stores everywhere! 

Get Started Now 
To participate, complete the registration card and mail it today. You will receive an information 
packet explaining the details of the program. We will work together in building a better education 
for our children.. 

3. 

REGISTRATION CARD 
Yes, our school, church or organization wants to participate in the Our Family Labels for 
LearningTM Program. Please send us the Our Family Labels for Learning Bonus* Certificate 
(worth an additional $25.00 with your bundle of 500 Our Family barcodes.) 

Group Name 	  

Address 	  

City 	  State 	Zip 	  

Contact Person 	 Phone ( 	)  	  

*Bonus certificate and Labels for Leurning'" rebate checks will be issued to a school, church or organization only. 
Each group may redeem only one Bonus Certificate. The Bonus Certificate is valid when redeemed wilh the first 
500 Our Family barcodes from your group's collection. A W-9 Tax ID form must accompany your first bundle 
along with the Bonus Certificote to receive your check. 

NFAH00051 31 



WHAT IS 
c„?, 

OUR FAM I LY®? 

OUR FAMILY® 
good for YOU 

and your 
WALLET! 

Through July, 2014, collect Our Family',  UPC 
barcodes. Save 500 barcodes or more; send 

in with the UPC barcode Redemption form 
along with your bonus certificate. Labels for 

Learning'' checks will be issued to schools, 
churches or non-profit organizations only. 
(Each group may redeem only one bonus certificate.) 

Attach label redemption form to each 
bundle, form enclosed. 

Package UPC barcodes and ship to 
redemption center using the mailing label 
supplied. 

A check will be sent to your school, church 
or non-profit organization in increments of 
$25 for every 500 barcodes submitted. 

See the 
Customer 
Service 
desk for 
details 

Developed more than 100 years 

ago, Our Family''' is an extensive 

brand of products that are high in 

quality and equal to or better than 

national brand products! 

You can find Our Family" brand 

products in the grocery, dairy, 

frozen, meat/seafood, health & 

beauty care and general 

merchandise aisles. 

HOW CAN I SAVE EVEN MORE 
WITH OUR FAMILY'? 

In addition to the everyday savings 

on the Our Family" brand, 

customers can enjoy online coupon 

savings 365 days a year. Log onto 

www.bagnsave.net  and click on 

"Our Family'' Coupon Savings" in 

the lower righ hand corner. Also, 

Our Family" coupons can appear 

in the weekly circular where you'll 

always find great deals for your 

family on the Our Family' brand. 

HOW DOES OUR FAMILY' 
BRAND SUPPORT THE 
COMMUNITY? 

Non-profit organizations can earn 

money by collecting Our Family® 

brand UPC barcodes. Any 

non-profit organization is eligible 

to participate in the Labels for 

LearningTM program. The 

organization just needs to sign up 

and provide a W-9 form. For every 

UPC barcode they collect they will 

receive 5(t. Funds collected can be 

used for items such as books, 

computers, uniforms or other 

supplies. 

N FAH0002979 



Or Family 
ferveurnt 

Our family 
LO 	 c•—•\!:. 

TABLETS 10 mg  ildtIJI 
0.177.7.% 

• 

LIVE — 
OIL 

IR Flake Coconut 
SWEETEAED  •  TENDER  AND  MOIST 

09 NashFinch split OF.incld 29 9/25/08 61340 PM 
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Germ Defense 
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Ir 
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Our Fami/rHeritage 
With over 100 years of heritage Our Family) has become synonymous with 
excellence in consistency, taste, freshness, and variety. So, Why pay more? 

Quality makes Our Family® as good as national brands... 
price makes us better! 

uality Since 1904 

101■ IM■••-  

Let's Help Our  Schools! 
Save Our Family® 
UPC Barcodes 

Turn Our Family® UPC 
Barcodes into Your School 

Your School Collects 50 
For Each Barcode 
That You Redeem 

Vies the Customer Sersoce 
Coo,. for Moro Cessna. 

NFAH0003053 



He  .  Earn Funds 

Visit the Customer 
Service Desk 

for More Details 



OUR FAMILY 

Save Our Family' UPC Barcodes 

Turn Our Family' UPC Barcodes 
Into Your School 

Your School Collects 5C For Each 
UPC Barcode That You Redeem 

Let's Help Our Schools!   

School must be signed up to participate 

Supporting Communities 

NFAH0002445 
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Raise Money for your school! 
Together we can work to make a difference in the education of our 

children. It's easy, just save labels for cash. When you receive your 

checks, your school is free to spend the money any way they want. 

On new textbooks, band uniforms, computer programs, art supplies, 

etc. 

Save Our Family Labels...It's that easy! 
Just save the labels of Our Family products. Be sure to save the 

UPC portion (proof of purchase). Your school will earn $25 in 

cash for each bundle of 500 UPC's sent to us. 

where to find Our Family 
You will find more that 2000 Our Family items, with national 

brand quality all priced 10 to 20% lower than national 

brand prices. Our Family Products carry a 100% 

Quality Guarantee which assures satisfaction with 

every purchase. 

To participate, complete the registration card and mail it today. 
You will receive an information packet explaining the details of 

the program. We will work together in building a better 

education for our children. 
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BONUS 

1. Buy 5 or more Our Family items 

2. Receive your Double Bonus at the 
checkout (purchased items + 
double bonus = triple) 

3. Redeem at the store or through 
your school/organization for bonus 
funds! 
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Save 
Our Family 

Labels. 

Turn 
Our Family 

Labels into 
Your School/ 
Organization 

our School 
or Organization 
Collects 50 for 
each Label You 

Redeem! 
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Our Family Brand, Labels for Learning program distributes $240,000 to schools, 
churches, nonprofits 

Since inception in 2006, the Our Family brand Labels for Learning program has distributed 
$240,000 to schools, churches and non-profit organizations primarily in the Midwest along with 
the Central and Southeast regions of the U.S. 

Participating in the program is simple. All schools, churches and other tax-exempt non-profit 
organizations are eligible to register to participate in the Labels for Learning program. 
Registration forms are available at retail stores, through weekly sale fliers or on the 
OurFamilyFoods.com  website. The program and the Our Family brand products are also 
promoted through other high-profile programs such as sponsorships with the Minnesota Twins 
and Minnesota Wild, and the annual Our Family spiral bound calendars. 

Once registered, the organizations receive an information packet including materials and 
recommendations for managing and promoting the program. The organization simply collects the 
Our Family barcodes and sends them to Nash Finch to be redeemed for a check for 5 cents per 
barcode. NFC suppliers, who pack products for NFC Brands Dept, assist in making the program 
possible with sponsorship. 

Welter explained that the recipient organization is free to use the money back into educational 
needs or their own programs. "In these tough economic times, when we've seen schools and non-
profit organizations hit hardest by budget cuts, these programs become more important than 
ever," said Judy Welter, Sr. Marketing and Merchandise Manager, NFC Brands. 

Welter admits that she underestimated the response to the program. "When the program was 
started in 2006, I really didn't expect much response since there were similar programs offered by 
much larger companies such as General Mills and Campbells. I was wrong. The response has 
been overwhelming and continues to grow each year," added Welter. Since inception, more than 
3,600 organizations have benefited from the program. The vast majority, about 80 percent of 
those organizations are schools. On average, Welter receives 350 packages of barcodes each 
month. And, during months where the program partners with retailers to offer a special double-
redemption period or 10 cents per barcode, the packages double. 

Welter believes the success of the program can be attributed to the ease of participation and 
offering high-quality Our Family brand products at a reasonable price. "With the challenges of 
the economy, consumers are looking for quality products at an affordable price. Why not also 
take advantage of the fundraising opportunity?" said Welter. "It's a win, win opportunity for 
everyone. We promote Our Family products, the vendor and retailer experience increased sales 
and the consumer receives a high-quality, trusted brand at an affordable price while raising 
money for their organization," added Welter. 

The appreciation is evident in the numerous thank you notes, letters and emails that Welter 
receives from participating organizations. Welter said it's much more than simply a marketing 
program. "Giving back to our community is engrained at Nash Finch and we are proud to be able 
to help support these organizations when they need it the most," said Welter. 

NFAH0002444 

2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 61



LABELS for LEA ING 

1/21/13 

Our Family Labels for Learning program is a program where your school or 
church can earn money to spend back into programs where money is not readily 
available or is limited. 

The Our Family Labels for Learning program is easy as 1, 2, 3. We have attached a 
complete booklet that explains how you can start earning money. Our program 
runs through July, 2014 and will most likely continue another two or three years 
beyond that date. 

Enclosed please find a Labels for Learning booklet which explains the program 
from the beginning to how you can receive a check. 

The Labels for Learning program is a successful program with over 9000 
schools/churches and non-profit organizations saving Our Family UPC barcodes. 
This is a very beneficial program in serving in the education of children and their 
communities. 

NFC Brands/Nash Finch Company has paid out over Sim since the inception of the 
program. The program is easy as 1, 2, 3. 

Purchase Our Family products from our new store, Germantown Fresh 
Market in Germantown, Ohio, save the UPC barcodes and send into Nash 
Finch Co and receive a check. Its that easy! 

Please also visit our website at www.ourfamilyfoods.com  for recipes, other store 
locations, gluten free item list, healthy tips, and so on. If you have any questions, 
please feel free to contact us at: 
Judy.welternashfinch.com  or at (952) 844.1168 

Thank you, 

Judy Welter 
Sr. Marketing/Merchandising Manager 
NFC Brands — Our Family Department 
Judy.welterinashfinch.com   
(952) 844.1168 
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INDEPENDENT SUPERMARKETS IN OMAHA JOIN FORCES 
WITH NASH FINCH CO ' ANY TO DONATE 23 TONS OF FOOD 

Donation of Our Family® products and national brand items takes place on December 22, 2008 

OMAHA (December 19, 2008) — Nash Finch Company (Nasdaq: NAFC), a Minneapolis-based 

food distributor, in partnership with Nash Finch-supplied supermarkets in Omaha — including Bag 'n 

Save, Chubb Foods, Cubby's, Louie's Market, McKinney's Food Center, No Frills Supermarkets, Phil's 

Foodway, and Wohlner's Neighborhood Grocery & Deli — today announced the donation of 23 tons of 

food. Recipient organizations are Together Inc., Mission for All Nations, and The Stephen Center. The 

donation presentation will take place at 2:00 p.m. at the Nash Finch Omaha Distribution Center, located 

at 7401 F Street, on Monday, December 22, 2008. 

"We are very fortunate to be in a position to help those in need in our community," said 

Louis Stinebaugh, Omaha Division Manager for Nash Finch Company. "It is especially important to us 

that no one goes hungry during this holiday season." 

"As a supermarket chain, we see the need for assistance increasing daily," continued Lonnie 

Eggers, Vice President of Marketing for No Frills Supermarkets. "At the same time, food banks and 

food shelves are receiving fewer and fewer donations. We knew we had to help." 

Helene Shrago, owner, Bag 'n Save Supermarkets added " The Bag 'n Save family is eager to 

help those in need during these economic hard times that most of us have never experienced in our 

lifetime." 

Two of the recipient organizations, Together Inc. and Mission for All Nations, both located in 

Omaha, indicated that they can't think of a better time for these donations. "With the current economic 

situation, we are in great need right now," concluded Michelle Moyes Dill of Together, Inc, and Pastor 

Mary Analya of Mission for All Nations. "We can't thank the many supermarket retailers and Nash 

Finch enough for caring about those experiencing hunger in Omaha. This generous donation will help 

feed many people that otherwise might not have enough to eat." 
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Nash Finch is a Fortune 1000 company and one of the leading food distribution companies in 

the United States. Nash Finch's core business, food distribution, serves independent retailers and 

military commissaries in 31 states, the District of Columbia, Europe, Cuba, Puerto Rico, the Azores and 

Egypt. The Company also owns and operates a base of retail stores. Further information is available on 

the Company's website, www,nashfinch.com.  

## 

Contact: Brian Numainville, 952-844-1201 
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2012 Minrr esota 	s Special Event 
& Promotion Calendar 

DATE EVENT/GWEAWAY SPONSOR FLIGIBLE 
April 9 Home Opener/Magnet Schedule Our Family brands All Fans 
April it Magnet Schedule Our Family brands It 20,000 Fans 
April 12 Magnet Schedule Our Family brands It 20,000 Fans 
April Poster Schedule Star Tribune 1' 20,000 Fans 
April 14 Poster Schedule Star Tribune it 20,000 Fans 
April 15 Poster Schedule Star Tribune It 20,000 Fans 
April 15 Jackie Robinson Day 
April 23 Umbrella Pentair It 10,000 Fans 
April 25 Drawstring Backpack MLB Network It 20,000 Fans 
April 27 Fishing Lure Minnesota Twins It 5,000 Adult Fans 
April 28 Energy Efficient Light Bulb Xcel Energy Postgame All Fans 
April 29 Ben Revere Bat Old Dutch Foods It 5,000 Fans 14 & Under 

May 12 Twins Cap DQ® It 20,000 Fans 
May 13 Mother's Day Pink Pashmina Pepsi to 10,000 Female Fans 
May 25 Fireworks Black Hills and Badlands 

of South Dakota Postgame All Fans 
May 26 Cowboy Hat WE Fest 10,000 Fans 

June 8-10 Twins vs. Cubs Budweiser 
June to Joe Mauer Kids Jersey U.S. Bank 1st 5,000 Fans 14 & Under 
June 10-16 Hope Week 
June 15-17 Twins vs. Milwaukee CenturyLink 
June 17 Mascot Softball Pregame 
June 17 Father's Day Golf Club Head Cover 1500 ESPN Twin Cities ist 10,000 Male Fans 
June 3o Turn Back the Clock Game/ 

Minneapolis Millers Pennant it  20,000 Fans 

July 1 Armed Services Appreciation Day 
July 14 Twins HOF Induction Camilo Pascual/ 

HOF Collectors' Pin Fisher Nuts ist 5,000 Fans 
July15 Twins Cap DQ® It 20,000 Fans 
July 27 Fireworks Metro Dentalcare Postgame All Fans 
July 29 Bike and Walk to the Ballpark Optum 

August 10 Fireworks Long Haul Trucking Postgame All Fans 
August 11-12 Back to School Weekend Target 
August 11 Back to School Item TBD Target 1st 5,000 Fans 14 & Under 
August 12 Back to School Item TBD Target it 5,000 Fans 14 & Under 
August 14 Twins Beach Towel Delta Air Lines It 10,000 Fans 
August 29 Celebrate Diversity Prairie Island Indian Community 
August 29 This Is Twins Territory Mug Treasure Island Resort & Casino it 5,000 Fans 

September 8 Tom Kelly Day 
September 14 Outdoor Bomber Cap Pepsi It 10,000 Fans 
September 15 Roberto Clemente Day 
September 28-29 Fan Appreciation Weekend Item TBD 
September 3o Kids Appreciation Day Item TBD 

*Promotions and Special Events are subject to change without notice. 
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Win a pass to a closed Minnesota Wild 
Team Practice. The experience will include 

a "Chalk Talk" instructional period conducted 
by a team representative, and guest appearances 

by Wild Alumni and player wives! 
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CHECK OUT ALL OF THE GREAT OUR FAMILY 
Our Family PRODUCTS THROUGHOUT THE STORE! 
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SAVE 
the 

DATE! 
December 1, 2009 
8:00 a.m. - Noon 

at the Chanhassen Dinner Theater 

Chanhassen, Minnesota 

See you there! 

EXHIBIT 

g  /71-(4„  

NFAH000491 0 Outside Attorneys' Eyes Only 
2/17/15    J. Paul 

Nash Finch Company v. Ahold Licsensing, Sarl 

Cancellation No. 92058000 

Nash Finch Ex. No. 146



BUY 
	TODAY3• 

NASH 
FINCH   

0 

Pack: 75 
Size: 12 Roll 
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5/13, 6/24 	 • 
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Displays of produce were designed to give retailers 
some new merchandising ideas. 

The show gave retailers a chance to look at all of 
Nash Finch's product categories at once. Here are some 

home-style general merchandise displays. 

Lisa Lair of Broadway Miracle Marl in Minot, N.D., hopped away with first 
place In the new cake decorating contest. 

Nash Finch Midwest Food Show 
Minneapolis Convention Center • Feb. 20-21 

0 

Gretta Canada of Bismarck Central Market in Bismarck, N.D., was 
second-place winner in the cake contest. 

Guillaume Williams of Iowa's Grundy family Foods won the 
People's Choice Award in the cake contest for his patriotic work. 

Event brings record sales, focus on merchandising plans 
Nash Finch Co.'s Midwest Regional Food Show, 

which integrates all product categories and com-

pany services into one large-scale event, generat-

ed record sales and drew representatives from more 

than 550 retailers served by the company's six dis-

tribution centers covering 11 Midwest states. More 

than 220 vendors participated, showcasing new 

product innovations. 

"Nash Finch believes in giving our retailers the 

convenience of exploring all of our product cate-
gories at once to give them a comprehensive view 

of our selection and services," explained Danny 

Lane, Nash Finch Midwest regional VP. 

"Retailers spent quality time exploring festive dis-

plays featuring everything from our fresh produce 

and grocery products to those in our natural/or-

ganic, meat and pharmacy categories," he added. 

Four areas were added at this show: 
• New Item Showcase. "Retailers were introduced 

to hundreds of cutting-edge new products and 

the latest innovations based on consumer trends. 
These items crossed the entire spectrum of prod-

uct categories," said John Paul, VP-soles and 

marketing for Nash Finch. 	• 

• Pallet Power. "These intense savings deals, 

available only at the show, were well received 

because they gave retailers values that could 

be passed along to their customers," contin-
ued Paul. 

• Expanded Bakery and Deli Presence. "For the 

bakery, retailers explored fresh new merchan-

dising ideas, including different styles of fixtures 

and decorating," he said. "The creativity con-

tirued with several approaches on everything 

from cupcakes to upscale cake and pastry 

ideas, as well as an emphasis on whole grain 

and organic items. For the deli, we highlighted 

our expanded offerings in equipment and 

meals-to-go options, including several new sal-

ads, some of which can be served warm." 

• Cake Decorating Contest. Bakery employees 

from independent retailers were invited to com-

pete in this onsite contest. Lisa Laib of Broadway 

Miracle Mart, Minot, N.D., earned first place, 

and second place was awarded to Gretta 

Canada of Bismarck Central Market, Bismar-
ck, N.D. The People's Choice award went to 

Guillaume Williams of Grundy Family Foods, 

Grundy Center, Iowa. 

"We secured many great deals on products, as 

well as learned about the numerous innovative pro-

grams and fresh ideas offered by Nash Finch. We 

are already looking forward to the next show," said 

Doug Driscoll, director of operations for Hugo's. 

Added Nash Finch executive VP of food distribu-

tion, Christopher Brown, This year's Midwest Re-
gional Food Show was highly anticipated because 

it was a great opportunity to highlight al. of our ex-

tensive product lines and wide range of service of-

ferings, as well as continue our renewed respon-

siveness to our customers' feedback. In addition, 

all of our Customer Merchandising Managers, a 

new position created in 2007, were on hand work-

ing with customers to develop merchandising plans. 
We sincerely appreciate the support we have from 

our customer base, and the loyal support of our yen 

dots in the way they are backing our initiatives. 

2008 will be a busy and exciting year for us all." 
Foodstuffs remaining after the show were do-

nated to Hope for the City, a nonprofit that fights 
poverty, hunger and disease by making use of cor-

porate surplus. 

Nash Finch's Fall Midwest Regional Food Show 

will be held July 23-25 in Minneapolis. 

— THE SHELBY REPORT OF THE SOUTHWEST 	  
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HELD AT THE MINNEAPOLIS CONVENTION CENTER 
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FINCH 

 

   

PIHRT. LOOKING FORWARD TO SEEING YOU AT THE 
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Huge Produce Giveaway 

Reviving Organics in Produce 

Bakery/Deli Contest (TBA) 

Bakery & Deli Infomercials 

Guest Chef Demonstrations 

See and Taste the Latest Products 

New Item Showcase 

End Cap Merchandising 

Digital Marketing Presentation 

Survivor Bagging Contest 

Visit with Equipment Dealers 

Talk with State Grocer Representatives 

FEBRUARY 20 & 21 
MINNEAPOLIS CONVENTION CENTER 

Make a copy of the of the enclosed registration 

form for each person representing your store 

and mail or fax it to your: 

°claw° Wight is back... 

with the 

addition 6 

BINGO/ \ 
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Book NFC Brands Performance Pricing  -  Cycle 3 

Prod 
WUce 

az) 	911 Deals 

for these informative seminars! 

8:00 AM  -  NFC Brands 
Performance 
Program 2013 

8:30 AM - Merchandising 
for Sales 
and Profit 

SIGN UP TODAY! 
	

INFORMATION & DEMOS! 

Confidential 
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