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And your emplcyer 1s Ahold; correct?
Ahold USA.

Am I pronouncing it right?

You are.

What i1s your title today?

= O T © -

Vice-President External Communications and
Community Relations.

Q What are your job duties today?

A My responsibilities include -- external
communications would be press relations, crisis
communications, reputation management. Community
relations includes working with our divisions where
we have spokespeople, setting up companywide
standards and protocols when it comes to community
giving.

I also am responsible for the Consumer

Affairs Department, which is where we answer customer

guestions.
0 And you mentioned spokespeople?
A Yes.
Q Can you explain that to me further --
A Sure.
0 -- with what you are referring to?
A So when we rebuillt the business in 2009,

2010, we have four separate divisions. And we
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believed that our relationship with our communities
and with our customers was best handled at the local
level. So we have spokespeople who are attached to
each of the divisions and responsible for a brand in
a geographic area.

0 And what is your relationship with the Our
Family Foundation?

A I help to manage Our Family Foundation for
our Board of Directors.

Q Do you have a title with respect to your
Foundation work?

A I do. It's Vice-President.
Q When you say you help manage the Foundation
for the Board, what job duties fall under that title?
A So we bring -- so we schedule the Bocard
meetings. We bring business to the Board on a
quarterly basis, whether that includes or entails the
fundraising side or the distribution of funds.

0 Do you work on the promotion of the
Foundation at all?

A Yes. So we would manage all of the
administrative aspects of the Foundation.

O When you say we, who do you mean?

A So my office, I work very closely with

Debbie Hill, who is the Manager of Public and

Henderson Kashmere Wetmore, LLC
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Peapcd services?

A It is in the Ahold USA footprint, as well as
the Chicago area and a few other locations, including
Indianapolis. They are not connected to Our Family
Foundation.

Q Why is that?

A A bit of history. So each of our companies
from Peapod to the individual brands developed their
own legacies over time. And many of them are sort of
independent of each other so their community
relations is not as robust and has never been
incorporated.

Q Is there any plan to add Peapod to the

divisions that operate through the Our Family

Foundation?
A Not that I'm aware of.
Q Is there anything preventing Peapod from

becoming part of that group that operates through the
Our Family Foundation?

A The Our Family Foundation supports legacy
efforts that were attached to the divisions over a
long period of time. And when we merged the two
foundations that we had -- the Our Kids Foundation
and the Stop & Shop Giant Family Foundation, the

appetlite was to protect those legacy programs. And
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A I believe there may be associate members who
are not straight-up retailers, but I could not name
them for you.

0 But no vendors, manufacturers?

A I don't know if they can be an associate
member or not.

Q Do you read any industry publications or
magazines on a regular basis?

A I do.

Q Which ones?

A Supermarket News, Progressive Grocer, Food
Trade News, the Griffin Report.

Q Before this proceeding, had you ever heard
of Nash-Finch before?

A I have heard of Nash-Finch.

Q And can you tell me, can you put a date on

that? Not day and month.
A Right.
0 Year or collection of years, 1f possible.
MR. FREEDENBERG: You mean when she first
heard of Nash-Finch?
MS. KLIEBENSTEIN: Correct. Thank you.
A 2008 I would say as an industry observer.
50 as my breadth of my knowledge got broader in the

food industry, then you begin to I think understand

Henderson Kashmere Wetmore, LLC
(717)214-1182




12
13
14
15
16
17
18
19
20
21
22
23
24

25

ness Tracy Pawelski

T4
T
ot
W
™~
—
=
M
o
®
3
w
s
6]
[
o
{
l. F]

and see more of what is happening.
BY MS. KLIEBENSTEIN:

0 The whole chain of how food gets from here
to there?

A Yes. You deepen your understanding.

Q It's fascinating to say the least. Before
this proceeding, had you ever heard of the Nash-Finch
Our Family brand before?

A I had not.

Q Do the Ahold -- they are divisions; right?
A Right.

Q Giant, Stop & Shop?

A Correct.

Q I think I have seen them referred to as

licensees. Are you aware of that description?

A I am not.

Q The divisions, do they promote their
services in these industry magazines that we were

just talking about at allv?

A Their services?

Q Yes.

A What do you mean by that?

0 I will ask it a different way. Do any of

the Ahold divisions advertise or promote themselves

in Supermarket News?

Henderson Kashmere Wetmore, LLC
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A We are occasionally asked to take out an ad.
Usually, it is an acknowledgment of an award or an
awardee. So we don't typically advertise on a
regular basis in those publications. We would be
speaking to our competitors and to our supplieré, and
we prefer to speak to our consumers.

But there is an occasion right now that
someone from C&S has been awarded some sort of Man of
The Year for example. So we would place a
congratulatory ad.

0 For a low, low price I'm sure? I know how
that works, too. Do the divisions ever send press
releases to say Supermarket News, for example?

A Yes,

Q On what occasion would they be sending a
press release to Supermarket News?

A Again, our goal is to speak to our customers
or for the divisions actually to speak to their
customers as a brand. But that doesn't mean that
those press releases don't get picked up by trade
publications. So they could be anything from flu
shots to the A Plus School Awards.

Q Got it. So, for example, Giant would
develop theilr press releases, and then they send it

out to the distribution list that they have?

Henderson Kashmere Wetmore, LLC
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A Correct.

Q And sometimes, these industry publications
will pick them up?

A Correct.

Q So they are not sending them directly to the
industry publication?

A I can't say that some of them aren't going
directly to industry publication leaders.

0 What about Ahold corporate, does Ahold
corporate ever prepare press releases and send them
directly to the individual publications?

A On rare occasions. Again, Rhold USA doesn't
have a big voice. The voice is about the banners and

down in the divisions. So there will be few
occasions each year. An executive appointment might
be cne of them. That's a good example.
That's not the only example, but that would

be a good example of an Ahold USA press release.

Q Has the Foundation ever prepared press
releases and sent them to industry publications?

A To my knowledge, only one.

Q And does your office have a copy of that
press release?

A Yes.

Q And does your office also have a copy of the

Henderson Kashmere Wetmore, LLC
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1 A I am not.

2 0 Have you investigated that --

3 A I have not.

4 Q -— with the division? Now moving back up to
5 industry publications, Supermarket News, Progressive
6 Grocer and the like, you were talking that Ahold

7 doesn't really market -- correction -- advertise in

8 those publications because that's not the target

9 customer.

10 Who is the Supermarket News target customer
11 if you know?

12 A For Supermarket News target customer?

13 Q Yes, for that industry publication.

14 A So members of the industry, as well as the
15 suppliers. So the retailers and the suppliers.
16 Q So the suppliers would be like General

17 Mills, for example?

18 A Correct.

19 0 So how did the distributors fit within that?
20 Are the distributors also the target market for

21 Supermarket News, if you know?
22 A I would think they would be included in the
23 food industry.
24 Q Let's talk about the Our Family Foundation
25 mark briefly. When was that mark selected, if you

Henderson Kashmere Wetmore, LLC
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know, by year or month if you know?

A January 2012.

Q And did you have any role in the selection
of that mark?

A I did.

Q What was your role?

A To bring the recommehdation to the Board so
that they could decide.

Q And whose recommendation was brought to the
Board?

A The recommendation was that we -- in merging

the two foundations, Our Kids and the Stop & Shop
Giant Family Foundation, that we give it a new name
that reflected a bit of legacy from both and call it
Our Family Foundation.

MR. FREEDENBERG: I'm not sure that was the
question you asked. I thought you asked whose
recommendation was it.

MS. KLIEBENSTEIN: I wasn't looking for

lawyers.

MR. FREEDENBERG: I thought you were looking
for a person. If that answer is fine, then that is
fine.

BY MS. KLIEBENSTEIN:

Q That was a good explanation. So drilling

Henderson Kashmere Wetmore, LLC
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26
down into the recommendation further, was there one
person who developed the idea to name the foundation
~- the combined foundation Our Family?

A Debbie Hill and myself came up with the
name.

Q And here we are. Aren't trademarks fun?
And do you remember was it in January of 2012 that
you came up with the name?

A I believe that we presented it to the Board.

0 You came up with the name before
January 20127

A I would think it would have been the fall of
2011.

0 Just so I know, when did the events happen
at Ahold that -- strike that. I will ask it a
different way.

Were there events that happened that created

the need to combine the two foundations?

A Yes.
Q And what were those?
A It was a reorganization of the business that

was initiated in the fall of 2009 and largely went
through 2010 and to some extent beyond.
@] Did the business or the Foundation spend any

money to change the name?

Henderson Kashmere Wetmore, LLC
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B We worked with inhouse resources, whether it
was legal counsel or design.

Q After the name was adopted and it was
publicly launched, did the Foundation spend any money
to promote the new name?

pat Only through communications to our vendor
audience. We also had some internal communications
to let our associates know about the Foundation.

Q When you say communications to the vendor
audience, what types of activities are you referring
to?

A We have a vendor data base which allows us
to communicate via e-mail to our vendor partners. It
is a large, but discreet list. So we can communicate
that way,.

We would also use the opportunity at a
vendor meeting, again, our vendors coming to hear
about our company's business and build relationships.
It was talked about there as well.

Q So back to the e-mail distribution list.

Did the Foundaticon send out an e-mail announcing the

change?

A I believe we did.

Q And did the Foundation keep a copy of that
e-mail?

Henderson Kashmere Wetmore, LLC
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A I believe we do.

Q And the vendor meeting that you mentioned,
was that one single vendor meeting?

A That's the one. I am referring to one
single vendor meeting.

Q And what is that vendor meeting called?

Does it have a title?

A The Ahold USA vendor meeting.
Q Is that an annual meeting?
A It used to be an annual meeting; although,

it is I believe now held every other year. And there
have been years in recent past that we have skipped a
year.

Q Do you remember the date of this Ahold USA

vendor meeting?

A I do not.
Q Do you know the year? Would it be 20127
A So if it was in 2012, they were typically

held earlier in the year in March. But I do recall

one year where we had it, for example, in June.

Q So 1t would have been in 2012 or 20137
A Yes.
Q How was the announcement of the name change

made at the vendor meeting?

A I believe just as part of an update on

Henderson Kashmere Wetmore, LI.C
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29
community engagement.

Q Are there any written materials that reflect
the announcement of the name change at that vendor
meeting?

A I would have to check.

Q There might be?

A There might be.

Q Does the Foundation keep -- the Foundation
has communication with the vendors; correct?

A Yes.

Q Because the vendors are the ones that donate
the funds?

A Yes.

Q Does the Foundation keep a computer folder
or a hard copy folder of all of the communications
that go out to vendors?

A We do keep files of these. I don't know
that they are in a binder somewhere.

Q When you say files, do you mean electronic
or paper?

A I know that we have electronic folders.

0 And do those folders with communications in

them go back teo 20127
A Yes.

Q Were you asked to review those folders in

Henderson Kashmere Wetmore, LLC
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Q Changed in wheat way?

A The mission statement for Our Family
Foundation 1s to improve the quality of life for
children, fight hunger and build healthy communities.
All of the things that we were able to do through the
Stop & Shop/Giant Family Foundation fell nicely under
that broader umbrella.

Q So the goals for Our Family Foundation won't
be the same as the goals for the Stop & Shop/Giant

Family Foundation, but they are similar?

A Correct.

Q Can you move to Ahold 127

A (Witness complies.) Yes.

Q Underneath the dark stuff, there is a
sentence that starts: The Board reviewed and

approved. Let me know when you are there.

A Yes.

Q The Board reviewed and approved the
following funding grant renewals from current
partners in good standing. What does the phrase mean
current partners in good standing?

A These were partners of the Stop & Shop/Giant
Landover Family Foundation.

Q When it says 1in good standing, what does

that mean?

Henderscon Kashmere Wetmore, LLC
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Foundation initialliy to build an endowment, and we
wanted to spend that money. That was the strategic
planning that we wanted to talk about. And we wanted
to make sure we kept it separate so that it wasn't
intermingled with especially the Giant Carlisle
Division for which it was not raised. So these were
more our way of thinking about the buckets of money.

Q So The Gittlen Fund, what charitable cause
is that fund directed to?

A The Gittlen Cancer Research Institute
affiliated with Penn State Hershey Medical Center.

Q So dollars from that fund goes to that

organization; correct?

A Correct.

Q And does that donation happen on an annual
basis?

A It does.

Q So it 1s The Gittlen Cancer Research

Institute; correct?
A That's correct.
Q And do they in any way advertise or promote

their donors?

A They do.
Q And in what way?
pay Thelir donor would be Giant. So even though

Henderson Kashmere Wetmore, LLC
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the money comes through Our Family Foundation, and
this is fairly typical, the beneficiary is largely -~
you know, our intent is to make sure that the
connection is between the brand and the beneficiary
because that's the local name that people know.

In the case of Giant, that relationship is
34 years old, which is one of the reasons why it made
it into Foundation planning.

Q Are there any beneficiaries where the donor
is Our Family Foundation and not one of the
divisions?

A No.

Q Now the Triple Winner Fund, who receives
those donation dollars?

A Triple Winner supports the two Stop & Shop
Divisions and Gilant (Landover), The local
beneficiaries are Dana Farber, that is in the New
England Division, Memorial Sloan Kettering in the New
York Metro Division, and The Children's Cancer
Foundation and Johns Hopkins in the Giant (Landover)
Divisiocn.

Q I have read about this Triple Winner event.
I don't know if you would call it that. How would
you describe the Triple Winner concept?

A Triple Winner is a game that customers

Henderson Kashmere Wetmore, LLC
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recelve a ticket that they can scratch off for
prizes. It is supported by the vendors. And, again,
when we decided what came into Our Family Foundation,
these were all predominately vendor supported
charitable efforts.

So they support the execution. They get
certain benefits in terms of some visibility on the
shelf through some prizes, and customers are able to
win. Customers see the Triple Winner game. They
usually see Dana Farber. So depending upon the
market area, hopefully, they know that they are
supporting, for example, The Jimmy Fund, which is
attached to the Dana Farber Cancer -- Children's
Cancer Center.

0 How does the Triple Winner game work?

A It's a big complex. I am actually not an
expert on walking through each of the individual
pieces of the Triple Winner game. I don't want to
misspeak.

We work with our vendor partners to sign up
ahead of time. The game runs usually from April to
-- this year, we didn't sell all of the tickets. It
is a prescribed number of tickets per division. We
didn't sell all of the tickets until sometime in

July.

Henderson Kashmere Wetmore, LLC
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We do order and know how much we are going
to donate ahead of time. We work with a company
called The Hutton Company to help us because it runs
-~ to some extent, I believe it is characterized as a
lottery. Therefore, it has to be run very carefully.

And I guess -- what do I want to say? Not
administered, but the State's Attorney General needs
-- we need to make sure we are being very careful and
playing by all the rules in the administration.

Q So the customers in the retail stores buy
tickets; correct?

A Right.

Q And they play -- they do a scratch off game
on there?

A That's correct.

Q What do they get?

A A variety of different things. There could
be coupons. You might get a coupon for a dollar off
a product, or there are actually a couple of cash
prizes and some other prizes in there. The prizes

have changed a little bit over time.

0 How much do the tickets cost?
A I believe they cost a dollar.
Q Some of these are for coupons. So you would

sign the vendors up to offer the discount; correct?

Henderson Kashmere Wetmore, LLC
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A Correct.

Q What do the tickets lcocok like? Are the
vendor's name on the tickets?

A I don't have a ticket in front of me so I
don't know what the tickets look like.

Q Ts the Qur Family Foundation name on the
ticket anywhere?

A Not that I am aware of.

Q Is it in the fine print on the back of the
ticket at all?

A I do not think so.

Q But it may be?

A I would have to check. I cannot say for
sure. I have never played the game because it is not
played in my market area.

Q And you said the vendors get more visibility
I believe is what you said. In what way are the
vendor's names promoted with this, The Triple Winner
game?

A Mainly through their products. So their
products would be part of the mix of things. So if
you have a coupon, that would drive people to buy
your product.

Q Is there any advertisements or point of sale

materials on the shelves of the retail stores?

Henderson Kashmere Wetmcre, LLC
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A There used to be. I am not sure about this
year. As you can see, I am not an expert on the
Triple Winner game.

(Pawelski Deposition Exhibit 5 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:

Q I am going to hand you the Interrogatory
Responses, Ahold's Interrcgatory Responses to guide
the next part of our conversation.

A Okay.

Q T believe you mentioned earlier that you

have seen these before; correct?

A Yes, I have.

Q Did you help prepare the responses?

A Yes, I did.

0 I would like you to turn to Page 5.

A Okay.

Q Look at the response to Interrogatory Number
4,

A Okay.

Q Now in the very last paragraph, the first
sentence starts: Ahold's licensees. You can take

your time to read it if you would like.
A Okay. Yes.

Q That very bottom paragraph starting with

Henderson Kashmere Wetmore, LLC
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Ahold licensees, who are Ahold's licensees?

A In the way that it is written, it seems to
me it can only mean the divisions.

Q Okay. Moving back up to the paragraph
starting with subject to these objections, I would
like to focus on where the donations come from. It
says they come from corporate vendors and service
providers; correct?

A Correct.

Q So the corporate vendors would be the
manufacturers, the General Millses?

A That's correct.

MR. FREEDENBERG: We prefer you use Hershey
as an example around here.
MS. KLIEBENSTEIN: Fair enough. I will.
MR. FREEDENBERG: Okay. Thank you.
BY MS. KLIEBENSTEIN:

Q And service providers. Can you dgive me an
example of a service provider?

A McNees Wallace and Nurick.

Q So those would be companies that are

providing services to Ahold corporate?

A Ahold USA and the divisions.
0 And the divisions®?
A Yes.

Henderson Kashmere Wetmore, LLC
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0 Would that also include C&S°?

A Yes.

Q And then jumping down into the middle of
that paragraph, the sentence says: The mark is
promoted to corporate donors through solicitation
brochures, quarterly newsletters and event signage
and display of mark on reusable promotional bags.

I would like to go through each of these and
talk about them briefly.

A Okay.

Q The solicitation brochures, how often
throughout an annual year are corporate vendors sent
solicitation brochures from Our Family Foundation?

A Once, with what I would assume would be
regular followup to encourage their suppeort. But it
is sent out once. And the relationship is typically
between the category manager or the person inside the
company who has the relationship with that vendor
partner.

So I wouldn't be the one reaching out to
McNees Wallace and Nurick. Lisa Szalaji and members
of the Legal Department who worked with them closely
would.

Q Would those communications be by e-mail or

formal letter?

=
=
@
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A Typically by e-mail, but 1t could be a
telephone conversation.
0 E-mail, phone call?
A And we do have some hard copies; although,
we have been printing very few of them because we can
put the solicitation brochure into a pdf and send it

electronically in order to save money.

Q When you say hard copies, hard copies of
what?
A The solicitation brochure, which we call the

Charitable Vendor Partnership.
(Pawelski Deposition Exhibit 6 was produced

and marked for identification.)
BY MS. KLEIBENSTEIN:

0 This has been marked as Exhibit 6. It is
Ahold 27 through 41.

A Okay.

Q Is this an example of the solicitation
brochure that you just referenced?

A Yes, 1t 1is.

Q I will ask you some questions about that in
a minute. Moving onto the quarterly newsletters, I
presume those are newsletters that are created
guarterly?

A Yes.

Henderson Kashmere Wetmore, LLC
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Q And were those newsletters gathered for
production in this case?

A I am sorry. I don't understand your
question. What do you mean were they gathered?

9) Did you collect those newsletters, all the
examples of the Our Family Foundation --

A Yes. To my knowledge, we gave you a copy of
all of them.

MS. KLIEBENSTEIN: Harvey, I don't think
we --
MR. FREEDENBERG: I know you got examples.

I am not sure as I sit here today whether you got
every one.

A My apologies.
BY MS. KLIEBENSTEIN:

Q In 2014, are you still creating those
newsletters quarterly?

A We are.

9) And to whom are those newsletters
distributed?

A They are sent to our vendor partners, to our

assoclates, and to the community partners who are our

beneficiaries.
Q Who are the associates?
A Ahold USA and the divisions.

Henderson Kashmere Wetmore, LLC
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Q Are they sent to members of the press at
all?

A They are not.

(Pawelski Deposition Exhibit 7 was produced
and marked for identification.)
BY M5. KLEIBENSTEIN:

0 I am handing you what has been marked as
Exhibit 7. Are you familiar with this exhibit?

A Yes, I am.

Q What is this document?

A This is the summer 2012 Our Family
Foundation Newsletter.

0 And is this an example of the newsletter
that is sent out to the vendor associates and
community beneficiaries?

A Yes.

Q Does the Foundation keep a distribution list

of all of the individuals that are sent these

newsletters?
A Yes.
Q Is there a general structure to the

newsletters? I have noticed that the first page kind
of gives an update. The second page is dedicated
towards giving an editorial on a beneficiary,

etcetera.

Henderson Kashmere Wetmcre, LLC
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Is there a certain format that these take
on?

A They have changed slightly over time. But
generally speaking, it is an update on how these
programs that fall under the auspices of the
Foundation, how things are going. It may have been
about a recent event or something that is coming up
that we want to showcase.

Then typically Page 2 is dedicated to the
beneficiary's profile so that our vendor partners
know more about them and who is receiving the funds.
The vendor profile, which we typically do, reflects,
you know, a little bit more visibility for a founding
partner. So 1it's for those vendors who come in at
the top level.

And then we also have a listing of who our
partners are at what level. So, yes, that is more or

less the formula.

Q So this newsletter is from summer of 2012;
correct?

A Yes.

Q And on the second to last page, I see a list

of the founding partners; correct?
A Yes.

Q Are those all of the founding partners for

Henderson Kashmere Wetmore, LLC
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A They would have been all of the founding
partners to that time. I can't tell you if we had
any others. It looks like a more or less complete
list.

Q There wouldn't be any reason to leave a
founding partner off of this; correct?

A Absolutely not.

@) Underneath that is the platinum partners;
correct?

A Correct.

Q And to the best of your knowledge for 2012,
were those the platinum partners?

A They were at the time that this was
published, absolutely.

Q And onto the back page, we have silver
partners and supporting partners. I have the same
question. Is that an accurate representation of the
silver partners and supporting partners for 20127

A That would be our intention, which would be
to say thank you to everyone that participated at the
level that they participated in.

Q These vendor partners are located all across
the United States; correct?

A Yes, they are.

Henderson Kashmere Wetmore, LLC
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MR. FREEDENBERG: Off the record.
(Discussion held off the record.)
BY MS3. KLIEBENSTEIN:
Q So back to the Triple Winner game on the
front of the 2012 newsletter, is that game advertised

or marketed in the geographic location where it is

offered?
A Yes.
Q In what way?
A There are different kinds of promotional

materials. There is a kickoff that is typically held
at the beginning of the game which can be very
public. So it might be at a large venue. And then
there are promotional materials in the stores
throughout the course of the game.

Q And whe creates the promotional materials?

A It is a collaboration between Ahold USA and
the individual divisions that participate in the
game.

Q Do those promotional materials come out of
your office?

A They come out of this collakoration. We
will have a team of people. The division will have
sort of the final say on what things look like in

their market area. So they will be represented in

Henderson Kashmere Wetmore, LLC
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this team.

Q And do any of those promotional materials
reference the Our Family Foundation mark?

A I do not think so. You asked me this
question before, and I can't answer with certainty
like on the back of the ticket. I don't know that.

Q Separate and apart from the ticket, are you
aware of any other promotional materials that mention
the Our Family Foundation name?

A I do know that in store, we will thank our
founding partners and our platinum partners typically
with a stanchion sign. So there may be a short
amount of time during the year when we will try and
say thank you, and we will use Our Family Foundation
by Stop & Shop or Our Family Foundation by Giant to

say thank you.

Q You said stanchion?

A Yes.

0 What is that?

A It is simply a sign. It is what we use in

stores when you walk in to let people know different
things, whether it is an on -- whether it is a
current promotion, the services of an in-store
nutritionist. It 1s simply a sign on a stand that

can be changed out.

Henderson Kashmere Wetmore, LLC
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A So Exhibit 9 is a thank you. It 1is cleariy
a sign. I can't tell if it's a sign that we would
have used at an event or in a store.

Q Would Ms. Hill know the answer to that?

A Likely,

Q Back to the Triple Winner game. So there 1is
a sign that is placed in the store for a couple of
weeks every year to thank the vendor partners; 1is
that correct?

A Yes.

Q And that sign has the Our Family Foundation

name on 1it?

A We have a variety -- yes, that sign that
thanks our vendor partners does have an Our Family
Fcundation logo on it.

Q I think if we move back to the
Interrogatories, this topic is discussed on Page 6 in
the second paragraph.

A Okay.

Q It says: In connection with donations made
by corporate vendors to Our Family Foundation, Inc.,
the Our Family Foundation mark appears on signage in
Giant (Landover), Giant (Carlisle), Stop & Shop or
Martin's Stores during a two week period in which

thank you signs are displayed to thank those vendors

Henderson Kashmere Wetmore, LLC
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for their donations.
Is that the sign that we have just been
talking about?

A That's correct.

Q The next sentence, it says: Similar thank
you messages are displayed in the weekly circulars.

about five times per year?

A That's correct.

0 It says five times per year. 1Is that five
weeks straight or some other time period throughout
the year?

A For example, the Gittlen big golf outing
just ran in this area. So as part of Giant's
participation in the Gittlen, the Giant (Carlisle),
there was an insert into the circular. And on the
back page of that was a thank you to Our Family
Foundation donors. So those signs I believe or those
circular messages would be sort of episodic in
nature.

0 And they would coincide with certain

fundraising events; correct?

A Correct.

0 That are unrelated to the Triple Winner
game?

A That's correct.

Henderson Kashmere Wetmore, LLC
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That's right.

So who creates the insert?

Qur inhouse design shop does.

And do you approve?

I don't approve every single example.

ooF 0 B 0 P O

Who does?

A Well, gee, for Triple Winner, that is a very
careful collaboration because of the complexity of
the program between the divisions and Ahold USA. 1In
the case of The Gittlen, it would be the Giant
Carlisle Division and Ahold USA. So it depends on
the division that is sort of working most closely
with the beneficiary.

0 So sometimes, it will be the division that
approves the copy, and sometimes it will be Ahold?

A Yes. It is typically a collaboration
between the two.

0 Are the inserts -- the thank you inserts
saved in the corporate records?

A I want to say yes.

Q Why did the retail stores distribute
circulars; do you know?

A Why do they distribute circulars?

Q Yes.

Henderson Kashmere Wetmore, LLC
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A To communicate with customers.
0 The people who are going in and out of the

stores; correct?

A That's correct.
Q And to communicate what with the customers?
A Usually, it is about what is -- price and

promotion for that week.
Q Are the circulars mailed out to customers?
A Usually, they are insetted into newspapers.
But there are some I believe customers out of

newspaper circulation who can be put on a mailing

list.
Q Are they issued weekly?
A Yes,
Q Do the divisions keep track of what

newspapers the inserts are inserted into?

A Yes.

Q Are they also available online?

A I don't know if they are all available
online.

Q Do you know if some inserts are available

online for the divisions?
A Tt is my understanding that online, you can
get to part of the circular, but I don't know if you

can get to it in its entirety.

Henderson Kashmere Wetmore, LLC
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(Carlisle) giving end our support -- or long-standing
support for Children’'s Miracle Network hospitals.
Q Will the consumer be told at any time that

the money 1s being funneled through Our Family

Foundation?

A No.

0 So all they know 1s that they donate money,
and it =--

A Supports a local children's hospital. Even

the press releases that are prepared to announce how
much did we raise through an effort like that don't
mention Our Family Foundation. They are issued by
Giliant, in this case Giant (Carlisle). And they Jjust
talk about -- they thank the customers for helping us
raise that money which will be distributed to local
children's hospitals.

Q And are those press releases reviewed by
your group at Ahold?

A Yes.

Q So we talked about the Bag Hunger Campaign.
Are there any other retail store based initiatives?

A The Triple Winner is the only other one, and
we have talked a little bit about that to my
knowledge.

0 The sentence that starts at the bottom in

Henderson Kashmere Wetmore, LLC
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the future, move over onto the next page, in Stop &
Shop stores in Massachusetts only, signage or
advertising regarding such fundraising initiatives
will contain a footnote indicating that the
fundraising initiative has a connection with Our
Family Foundation, Inc.

Why is that the case?

A I believe it is because of Massachusetts law
requiring it, and that is a new law. So, again, it
is our intention to lead with the banner. So that's
where the connection is made with the customer.

Q So how far in the future will this -- how
far in the future will the signage in the Stop & Shop
stores in Massachusetts have this footnote?

A How far in the future?

Q Will it be in 2015 or 20147

A I don't know if it went into effect for 2014
or not. But not prior to that. Am I allowed to
confer with my counsel about that?

Q It doesn't matter that much.

MR. FREEDENBERG: I don't think it matters.
It is just sometime in the future.
BY MS. KLIEBENSTEIN:
0 Just curious.

A Okay.

Henderson Kashmere Wetmore, LLC
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Q Do you have examples of the signage with
this footnote?

A If it occurred in 2014, we would. If it 1is

going forward for 2015, we wouldn't have created that

yet.

Q But we can check on that?

A But we can check on that.

Q Back to the banners and the circular
inserts. So there is a banner that appears in the

Giant (Landover), the Giant (Carlisle), the Stop &
Shop and Martin's stores during a two week period

every year?

A A stanchion sign?

Q Yes.

A Correct,

Q What two week pericd is that throughout the
year?

A I don't know. I don't know if it is at the

end of the year when most of our members are signed
up where we want to maximize their visibility.
0 This stanchion sign, is that connected with

only the Triple Winner game or --

A No.
C -- a variety of charitable purposes?
A No. That would be for the broader ~- a

Henderson Kashmere Wetmore, LLC
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thank vyou for Our Family Foundation vendors.

Q And what 1is the purpose of this stanchion
sign?

A To visibly thank the vendors.

Q And is it important to do that?

A It's part of what we offer to the vendors in
terms of benefits of the charitable vendor
partnership.

Q And is that sign intended to promote the
brands of the vendors?

A Yes.

Q With the customers that are coming into the
retail stores; correct?

A Yes.

Q So it is essentially advertising for the
vendor; correct?

A It is a thank you to the vendor.

Q And do these signs appear 1in every single
Giant, Stop & Shop or Martin's store?

A That is the intention. We compete with many
other signs and many other messages.

Q And with regard to the weekly circulars that

mention the vendors and the Qur Family Foundation
name, are those also distributed in each of the

Giant, Stop & Shop and Martin's stores?

Henderson Kashmere Wetmore, LLC
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A Tt would depend upon the programs. So like
I said, The Gittlen, for example, was only in the
Giant (Carlisle) area.

Q Got it. Does the Foundation keep a list of
what 1nserts are promoted in connection with which
retail store at what time?

A As part of the execution of each of these
individual campaigns, I want to say that we have a
record of that., I don't know that for sure.

Q Do you keep a record of which campaigns get
an insert along with the campaign?

A Yes.

(Pawelski Deposition Exhibit 10 was produced
and marked for identification.)
BY MS. KLIEBRENSTEIN:

Q I am handing you what has been marked as

Exhibit 10. This is a -- why don't you tell me what

that is, 1if you recognize the document ?

A This is the fall 2012 Our Family Foundation
Newsletter.
Q I see on the front page, 1t mentions the Our

Family Foundation Golf Outing. It mentions the
Celebrity Putting Contest. Do you remember what
celebrities were invited to that Putting Contest?

s These are local media celebrities, mostly

Henderson Kashmere Wetmore, LLC
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here in Central Pennsylvania who pair up to play with
Miracle Kids. 1It's approximately 20 people.

0 The golf outing happened in 2013 as well;

correct?

A Yes.

0 Is it occurring in 20147

A Yes. It did occur in July.

Q How many participants were in the July
outing?

A This year?

Q Yes.

A Approximately 2100. That is not the

Celebrity Putting Contest.

Q Understood. Is the golf outing promoted in
any way?
A Only to the vendors. It is not a

fundraiser. It is part of the benefits of
sponsorship. It includes the wvendors, as well as our
assoclates who are playing golf with them for the day
and then perhaps a few of the community partners who
are heneficiaries.

Q Is a press release ever sent out to the
local media about the golf outing?

A Not since we have been merged together as

OQur Family Foundation.

Henderson Kashmere Wetmore, LLC
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Q And the Celebrity Putting Contest in 201Z,
that had local media celebrities”?

A Yes.

Q But it wasn't -- was the event covered by
local media at all?

A Some of them covered it; although, they

would have covered it as Giant. And, actually, folks
in the Giant Division take the lead because, again,
it 1is their local hospitals who we work with to
identify the Miracle Kids.

And I don't even emcee things like that
because we keep it with the division level
spokesperson. And that is fairly typical of, for
example, a Triple Winner event that will be a local
event, maybe big, but it will be sort of kicked off
by the Stop & Shop folks.

Q But the golf outing is called the Our Family
Foundation Golf Outing?

A Yes, that is correct. But because it is not
customer facing, we are not doing a lot of publicity
around it. The people that we want to communicate
with are largely the vendor partners because it is a
thank you to them. It i1s an asset of participation.

Q And who runs the golf outing? Is it Ahold

employees or Foundation employees?

Henderson Kashmere Wetmore, LLC
(717)214-1182




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Atty. Kliebenstein - Witness Tracy Pawelski

A Yes, we do. When I say we do, I mean it is
a committee, a committee of volunteers that includes
Ahold USA and largely the Giant Carlisle Division
because it is in this area.

Q Do the employees that are working
volunteering at the event, do they wear Our Family

Foundation T shirts or logo wear at all?

A They would have the logo Our Family
Foundation.
Q Are there any other events throughout the

year where the volunteers wear Our Family Foundation?

A So the playground build that I mentioned
will be something that we will do in Bridgeport,
Connecticut, and we will give our volunteers T shirts
that say Our Family Foundation. But our volunteers,
again, are our vendor partners who are attending who
are our associlates.

Q Any other events where Our Family
promotional items are worn?

yiy Promotional items are worn, no.

0 So it is Jjust the golf event, and then it
will be the playground build?

A Yes.

Q Do you ever send promotional items with the

Our Family Foundation names to vendors as a thank you

Henderson Kashmere Wetmore, LLC
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gift?

A Yes.

Q At what level do you have to donate to
receive such items?

A So we don't spend a lot of money on
elaborate gifts. For example, participation in the
Central PA Golf Outing this year, participants
received an insulated logo bag so you could keep --
it is about as -- it is not as big as a big shopping

bag. It's smaller than that, but where you could
carry some cold items and keep them cold.

Q Does the Foundation keep a list of all of
the promotional items that it has ordered?

A Yes.

Q So we have T shirts. We have bags. Are
there any other type of promotional items that you
guys order with the Our Family Foundation name on it?

A I am trying .to remember what the gift was
last year. We will give different gifts. One year
we did give ~- and this was to one of our
northeastern events, what would have been like the
playground build.

What was it called? Tt was something where
you could plug in a number of your electronic

devices, and it was a little battery pack. Typically

Henderson Kashmere Wetmore, LLC
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and marked for identification.
BY MS. KLIEBENSTEIN:

Q I have handed you what has been marked as
Exhibit 11. It is Ahold 14 through Ahold 17. Are

you familiar with this document?

A Yes, I am.
Q And what is 1t?
A It was prepared in 2012 to use as a

background or with our Board members to explain how
we got to where we were with the two foundations
merging them into one and what that would include
under Our Family Foundation.

0 And in the middle of the document, it says

Our Family Foundation, it is funded through ongoing

vendor and customer donations. Do you see that?
A Yes.
Q So the donors are more than just the vendors

and the service providers; correct?

A The customer donations are the two Bag
Hunger campaigns that come through for the Giant
(Carlisle) fundraising for Children's Miracle
Network. The customer donations, the way that Triple
Winner is done, the vendors pay for the execution of
Triple Winner, but you could characterize them as

customer funds since the customer is buying a ticket.
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Q Is this an accurate lis the legacy

giving areas®?

A Yes, it 1is.
Q So this would have been pre-2012, pre-merger
of the two -- the Family Foundation and the Our Kids

Foundation; correct?

A This would have been 2012 and what we put
together to come under the auspices of the Foundation
as 1t was merged.

Q Okay. Are the giving amounts today roughly
the same?

A They are roughly the same. They have
changed. For example, Triple Winner was $5.6 million
dollars this year. Children's Miracle Network may
have changed by 3.1 or 3.2 million. Not changed by,
but may have been most recently 3.1 or 3.2.

The biggest difference is that this
Attachment B, which was in talking about the Healthy
Kids Fund and how do we use that pot of money that is

avallable because we don't want to build an

endowment.
Q And at the top of this page, there is a
bullet that says: How can Our Family Foundation

initiatives best leverage other Ahold USA resources

such as employee involvement and in-kind donations to

Henderson Kashmere Wetmore, LLC
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enhance impact? What does that bullet mean? What
are you trying to figure out there?
A So we are trying to figure out how to engage

our associates outside of, for example, formal
volunteer -- associate volunteer programs. So how
can we use this to make people feel good about the
company that they work for?

Q And what was the answer?

A As part of thevHealthy Kids Fund and the
Child Hunger Grants, we established a discreet
associate volunteer program where we will make a
donation to a regional food bank partner for teams of
people who are associates. They can include vendor
partners as well, but to go in to do some volunteer
work in the community.

(Pawelski Deposition Exhibit 12 was produced
and marked for identification.)

BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 12.

A Okay.

Q Are you familiar with this document?

A This is the Associate Volunteer Program

Application Form. That is connected to the Fighting

Child Hunger Grants.
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Q Can you tell me how this form is used?
A How this form is used?
Q Correct.
A It is available to associates who volunteer

ten or more hours at eligible hunger relief programs.
Those are predominately the regional food banks in
the Stop & Shop and the Giant Landover Divisions who
are on the receiving end of the Child Hunger Grants.
It can also include their affiliates. So if
they were to volunteer, for example, with Project
Share, a program affiliated with the Greater Boston
Food Bank, then that would be fine because they are
connected into the Greater Boston Food Bank, which is

on the receiving end of a Child Hunger Grant.

Q So these are Ahold employees, correct --
A That's correct.
Q -— that are volunteering? And they are

going to food banks that have received dollars from
Our Family Foundation?
A Yes, who are specifically connected to the

Child Hunger Grant Program which is a list of 21

grantees.
Q And they are providing volunteer time?
A Correct.
Q And so what kinds of activities are they

Henderson Kashmere Wetmore, LLC
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doing when they are at the food banks?

A They could do something like packing elder
share boxes, backpacks. We work with a volunteer
coordinator at those different recipients. So if
they have something else that they need to do,
sorting the beans or something else, they might do
that.

Q So the benefit of this volunteer program 1is
that the employees can have their time matched with
dollars?

A For a volunteer of 10 or more hours, we will
have their time matched with a $150.00 donation.

Q And does Ahold have any specific days
throughout the year where its employees can go do
these volunteer activities?

A No. Now outside of the Foundation, I
believe that there is -- some of the divisions and
possibly the corporate offices organize A Day Of
Caring connected to The United Way. That is outside
of the auspices of the Foundation.

Q Are there any plans to have such a day set
aside for the Foundation effort?

A Not at this time.

Q Is it something that the Foundation has ever

talked about doing?

Henderson Kashmere Wetmore, LLC
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A Yes. The next page 1s a similar example.
And the Children's Miracle Network has a check there
from Giant.

Q Let's turn to Ahold 33. This is so tiny.
Let's use a different one.

(Pawelski Deposition Exhibit 13 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 13. Are you familiar with this document?

A This is dated on the front page as the 2013
Charitable Vendor Partnership.

Q How is this document used?

A This is our main solicitation brochure for
the vendors so that they understand what the assets
of partnership are. And the beneficiaries as well.

Q And this is an example of a brochure that 1is

sent to everyone on the Our Family Foundation mailing

list?
A To the vendors.
Q To the vendors?
A Yes.
Q Once a year?
A Yes. Again, whether or not the category

managers resend that as they are going through the

Henderson Kashmere Wetmore, LLC
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during the day and not a dinner.

Q Who organizes those kick-off events?

A The divisions in coordination. I think I
told you about these teams that include division
representatives. And then Debbie can be highly
engaged in helping to pull together these events as
well.

Q And who pays for them?

A They are paid for through Our Family
Foundation as part of our expenses.

MR. FREEDENBERG: Off the record.
(Discussion held off the record.)
AFTER RECESS
BY MS. KLIEBENSTEIN:
Q Before the recess, we were discussing

Exhibit 13. I would like to turn to the page marked

Ahold 54.

A (Witness complies.) Okay.

Q And discuss the Founding Partner Rewards on
this page.

A Okay.

Q So at the top, we have Vendor Recognition;
correct?

A Yes.

Q Can you walk me through the different types

Henderson Kashmere Wetmore, LLC
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of vendor recognition a founding partner wculd
receive?
A Yes. So a founding partner, which is at the

top level, would receive recognition in Qur Family
Foundation quarterly newsletter, which we have seen,
including a profile at the founding partner level,
not just their logo.

Consideration for Vendor of the Year Award
was something that was attached to the vendor meeting
when it was held on an annual basis. There are many
other considerations for a Vendor of the Year. And,
again, those are sort of the relationship with the
business, itself, and with the category. So if you
are a General Mills, it would be with that
nonperishable part of the business. But we can weigh
in about those vendors who have been highly engaged
and generous with us.

Logo recognition in the store circular and
dedicated signage in stores I think is what we have
talked about terms of the stanchion sign and the
periodic thank you in the store circular.

Recognition on signage in Ahold USA support
office, we also have a similar stanchion sign for our
support offices that say thank you to the vendors who

have participated in Our Family Foundation.

sl
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Ahold USA support office badge access, so
one of the things that we were able to do 1s get a
special badge for the vendor partners who are at that
top tier level.

And right to use "proud partner" designation
on creative, approval needed, so there are times when
a vendor might come to us and say we would like to
use the proud partner designation. Frankly, I don't
think that they have come to us very often, and I
don't have off the top of my head any instances where
that has been used -- where that request has been
made of us.

Q Does the Foundation have records of when
that request has been made?

A We probably do.

0 And then in that situation, would the

Foundation approve the creative?

A Yes,

Q And would the Foundation have copies of that
creative?

A I do not know.

Q So back up to the support office badge

access, I am not clear on that. Can you explain that
to me again?

A Yes. Obviously, there are certain

Henderson Kashmere Wetmore, LLC
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A Yes. We no longer offer that because
scheduling became too difficult.

Q I would imagine. Can you tell me about the
private reception, the next bullet down?

A Yes. So we had our last Central PA Golf
Outing Sponsor Dinner at the Hershey Lodge. And
prior to the dinner, we had a VIP reception for the
platinum and the founding partners with our
executives and with some of the kids who were there
for that evening and their families and Miss America.

Q And 1is there any signage at that event
identifying it as an Our Family Foundation event?

A Yes. We do use our Our Family Foundation on
the signage for the recognition dinner.

Q And does the Foundation keep copies of that
signage?

A Yes.

Q Could you tell me what the Boston Sports Day
consists of?

A Yes. So the event in Central Pennsylvania
1s always the golf outing. The event up in New
England changes. This year, it was the Boston Sports
Day, which included a Boston Red Sox game for the
founding and the platinum partners with a reception.

And then we actually went to -- with these

Henderson Kashmere Wetmore, LLC
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partners the next day to Dana Farber to see how the
dollars were being spent and to learn a little bit
more about Dana Farber. We came back to Fenway, and
vendor partners could choose between either batting
practice or a VIP kind of behind the scenes tour.

We had some sports players and legends who
were there for photos. The roundtable discussion
with the sports legends was moderated by Peter
Gammons. And then we had a representative from one
each of the sports team -- the Boston sports teams
having a conversation about community and about
civility.

Q So the Foundation works with Fenway Park to

put on this --

A We did this year, yes. This year, it was at

Fenway Park.

Q So you are working with --
A We are building a playground this year.
Q So did the Foundation work with the Boston

Red Sox to put on this event?

A We work with an organization called Fenway
Sports Group. They are very closely affiliated with
the Boston Red Sox, but they are also an event
management group.

Q So they managed the events that happen at

0

—
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Fenway?

A They help us manage those events.

Q And some of the current players on the
Boston Red Sox teams were at this event?

A It was a past player.

Q Who coordinated getting that past player,
was that Peter Gammons”?

A No, he was our emcee.

Q Okay.

A Fenway Sports Management,

Q And who is the past player that was 1in
attendance?

A Pedro Martinez.

Q And who coordinated getting Pedro Martinez
there?

A Fenway Sports Group.

0 So Our Family Foundation worked with Fenway
Sports Group?

A Correct.

Q And were there any contracts relating to
this event?

A Yes.

Q And those were between Our Family Foundation

and Fenway Sports Group?

A Yas.

Henderscn Kashmere Wetmore, LLC
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Q Did any of the participants at the Boston
Sports Day event in 2013 wear any OQur Family

Foundation promoticnal gear?

A We gave them hats that had a logo on the
side.

Q Who gave who hats?

A We gave the vendors and participants hats.

Q So one of the pieces of this event was

attending a Boston Red Sox game; correct?
a Attending the game was only for the platinum

and the founding partners.

Q So they got tickets to go to a Red Sox game-?

A We had a suite they were invited to.

Q And were the promotional items, the hats,
given before this event -- the suite event?

A No.

o) After?

A They were given the next day to all of the
participants.
Q In the suite at the Boston Sports Day at the

Red Sox game, was there any Our Family Foundation
signage?

A Yes.

Q What kind of signage?

A I don't remember exactly. There may have

Henderson Kashmere Wetmore, LLC
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been a thank you to the platinum and the founding
partners.

Q Was that signage 1in the suite or outside of
the suite?

A Inside.

Q Now moving onto the next bolded subject Ad
Space in specilal Gittlen circular. Can you tell me
what the Gittlen circular is?

A It 1s, again, in the Giant Carlisle Division

only. It is an insert of products along with
information about the Gittlen Cancer Research
Institute and Foundation, the work that they do, some
of the doctors that are doing research there.

And then on the back page is a thank you to

the vendors.

Q So you saild Giant (Landover) or Carlisle?
A Carlisle.
Q So Giant (Carlisle) once, twice a year

issues a specific circular directed towards the
Gittlen Institute?

A Yes.

Q And is the whole circular dedicated to the
Gittlen Institute?

A It is an insert that is dedicated.

Q Does the Foundation keep copies of that

re Wetmore, LLC
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insert?
A Yes.
Q Is the Our Family Foundation name on that
insert?
A Giant 1is on the front. On the back page,

there is a thank you that in the bottom left-hand
corner includes the Our Family Foundation logo.

Q My review of the next section is the
platinum partner, the silver partner, the supporting

partners, those are just lesser versions of the --

A Founding partner.

Q —-— founding partner; correct?

A Correct.

Q If a vendor wants to be a platinum, silver,

gold, or a supporting partner, is there anything
special that they get that a founding partner

wouldn't get?

A No.
Q Now moving onto Ahold 64, in the left
column, three sections down, it says: Do I need to

complete deal sheets for my participation. Do you

see that?

A Yes, I do.
Q What is a deal sheet?
P2y A deal sheet is how many of the vendors

Henderson Kashmere Wetmore, LLC
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conduct their business with our category managers.
And, again, T am not an expert. I don't sit at a
category desk and sign a deal sheet. But it is how a
lot of business 1s transacted.

Q S0 the vendors do not need to sign deal
sheets 1n order to sign up to donate to the Our
Family Foundation; correct?

A No. Except it does say promotional pieces
such as product inclusion in the Gittlen ad and
product/coupon redemptions for Triple Winner will
still need to have deal sheets executed in order to
comply with Sarbanes Oxley Act.

Q Would the deal sheet presented to vendors
have the Our Family Foundation name on it?

A I do not know.

Q And when the vendors or when the donors give
money to the Foundation, they make the check out to
Our Family Foundation; correct?

A Correct.

(Pawelskl Deposition Exhibit 14 was produced
and marked for identification.)
BY M3. KLIEBRENSTEIN:

Q I have handed you what has been marked as

Exhibit 14, which is a document bearing production

numbers Ahold 66 through 89. Are you familiar with

ere Wetmecre, LLC
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this document?

A Yes, I am.

Q What is this document?

A This is the 2014 Charitable Vendor
Partnership.

Q Let's turn to the second page.

)y (Witness complies.)

Q Could you describe for me —-- there are

several pictures on this page; correct?

A Yes.

Q Could you describe for me what the event is
for each of these pictures?

A Yes. So in the upper left, you have the
Children's Putting Contest, the Central PA Golf
Outing with -- these are volunteers who are
assoclates.

MR. FREEDENBERG: The people in the red
shirts?

A The people in the red shirts. Next one down
on the left in the second row are a number of vendor
partners on the golf course.

BY MS. KLEIBENSTEIN:

Q And they are each wearing three hats:
correct?
A Yes.

Henderson Kashmere Wetmore, LLC
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A It looks 1ike 1t was & Triple Winner
Kick-0Off. I can't say for sure without the rest of

the background.

Q Do a number of the events have kick-off
meetings?

A Triple Winner typically does. To my
knowledge, Children's Miracle Network does not have a
kick-off.

Q I think we are done with this one. Let's
move on to Interrogatory Number 11. I am just goiling
to try to clean up a couple of areas here briefly.

A (Witness complies.) OQOkay.

Q Does this response accurately reflect the
geographic footprint of the Our Family Foundation
donations?

A Yes, it does.

) Funds for the Our Family Foundation are
solicited nationwide though; correct?

A They are solicited from vendors that may
have a nationwide presence.

Q So the Foundation reaches out to vendors
that are located outside of this geographic
footprint --

A Yes.

Q ~-— for donation dollars; correct?

Henderson Kashmere Wetmore, LLC
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A Yes.
Q Let's move on and back up to Interrogatory
Number 7.
A (Witness complies.)
Q It is the last sentence that I am going to

have a question about. The last sentence is: Our
Family Foundation, Inc. -- excuse me. Neither Our
Family Foundation, Inc., nor AUSA, nor its divisions
provide food, products or service donations to other
charitable organizations under the Our Family
Foundation mark. Nor do they otherwise designate
them as coming from Our Family Foundation.

What does that very last phrase nor do they
otherwise designate them as coming from Our Family

Foundation, what does that mean? I don't understand

that.

A Our Family Foundation provides cash
donations. So we do not provide food or in kind, no
services. So there is no I would say ambiguity in

that the other things are not being provided by Our
Family Foundation outside of checks that are being
written to support our charitable causes.

Q Our Family Foundation organizes a volunteer
program of its employees; correct?

A Yes.

Henderson Kashmere Wetmore, LLC
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Q So in that instance, the Foundation 1is
providing a service other than just cash; correct?

A No. I would interpret that as being the
Foundation is providing a check. Associates are the
ones who are providing the services.

Q Our Family Foundation organizes the
volunteer program for associates; correct?

A We manage the volunteer program. Although,
we don't organize the events.

Q Let's move onto Interrogatory Number & in
the middle of Page 8.

A (Witness complies.)

Q I see a list of donations from 2012 and
2013. 1In 2014, are there any beneficiaries that have
fallen off the list, if you know?

A Yes. One Fund Boston was a donation
specifically around the bombing that occurred at the
Boston Marathon. The Navy Yard Relief Fund was
specifically around something that happened at the
Navy Yard.

We have had a longstanding relationship with
the American Red Cross for helping when disasters hit
like Super Storm Sandy. But fingers crossed, there
hasn't been a devastating hurricane that has come

through. So we have not made any contributions to

Henderson Kashmere Wetmore, LLC
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the American Red Cross in 2014,

Q Are thére any beneficiaries that have been
added to the list in 20147

A One beneficiary 1s the Newton/Wellesley. It
is a hospital in the -- outside of Boston,
Massachusetts for children's mental health services.

Q Let's move on. Do the charitable
beneficiaries ever =-- do they ever say that they are

getting the money from Our Family Foundation?

A I don't know if they say that.

Q So they are able to if they want to;
correct?

A Again, we lead with the local banner. So

typically a thank you or any recognition would go to

Stop & Shop or Giant.

Q But you don't know for sure?
A No.
Q Moving onto Interrogatory Response Number 9,

on the next page Page 10, there is a list of five
events. Are these all of the events that are
held under the Our Family Foundation name?

A They change slightly from year to year. So
Boston Sports Day this year will be replaced, for
example, by the playground build. And there 1s no

Massachusetts golf outing.

Henderson Kashmere Wetmore, LLC
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mobile through.
0 And how many times a year -- how many times

in 2014 has that kind of an event been hosted at

Ahold?
A Approximately twice.
0 How about in 20137
A I would say the same.
0 Do you know how much money is raised at that

type of an event?
A Not off the top of my head.
Q Does the Foundation keep examples of the
signage that is used at that event?
A We should.
MS. KLEIBENSTEIN: Is this a good time for a
break?
MR. FREEDENBERG: Yes.
(Discussion held off the record.)
(A luncheon recess was taken.)
AFTERNOON SESSION
(Pawelskl Deposition Exhibit 15 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:
O I have handed you what has been marked as
Exhibit 15 which is a copy of Ahold 1 through 2. Are

you familiar with this document?

Henderson Kashmere Wetmore, LLC
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A Yes, I am.

O What is this document?

A This is January through December 2012 the
Our Family Foundation Profit and Loss Statement.

0O Does this include all the amounts received
as donations?

A Yes.

Q Throughout the year, does this also include

all the amounts given away as charitable donations?

A Yes, it should. Yes, because it does say
January through December 2012.

Q So focussing at the top on the income for a
moment, can you tell me what the Gift Card Store
Donation entry consists of?

A Let me see. I think that the gift card
store donation has to do with gift cards --
consortium gift cards that we get back that we
can't resell. They are returned to us. AFS holds
onto those, and we are able to put together raffle
baskets and things like that. I believe those are
the gift cards that are being referred to here.

Q What does a consortium card mean?

A A consortium gift card would be something
that is not our own gift card. It wouldn't be a

Giant gift card. It might be an Applebee's or a

Henderson Kashmere Wetmore, LLC
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Family Foundation.

Q And what types of promotional -- would there
have been promotional signage at that event?

A Only for sort of inside the Support Office,
yes.

Q And the entries under 4101 and 4102 for the
Golf Tournament Auction and the Raffle Income/Bid for
Birdies, are those both associated with the
Pennsylvania Golf Cuting?

A They are. And you can see the auction =--
although, I have to check and see if we in 2012 also
had a golf tournament up in New England. Thank you.
So the Massachusetts Golf Outing is very likely in
there as well as far as the auétion goes. That makes
sense because the amount is high.

Q And so moving down onto customer support,
those are retail customers?

A Yes.

Q So those would be Our Family Foundation
events where retail customers were donating the
dollars?

A Well, the first one 1is really a Triple
Winner. That is the amount of money -- if you recall
in 2012, it was $5.5 million that was donated through

Triple Winner to pediatric cancer research and care.

Henderson Kashmere Wetmore, LLC
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You can see the first couple of ones there.

As I mentioned, the balloon fundraiser and
the candle fundraiser and anything miscellaneous for
CMN, those are all affiliated with the Children's
Miracle Network and those front end programs held in
the Giant Carlisle Division.

Q So the balloon fundraiser and candle

fundraiser, those are held at the division retail

stores?

A Correct. Only in the Giant Carlisle
Division.

0 And so retail customers will donate -- how

do those events work? Describe them briefly for me.

A That is you coming through as a customer,

=t

and the cashier asking you would vou like to donate a

dollar to the Children's Miracle Network or to the
Penn State Hershey Children's Hospital here in this
community.

Q So why are they called balloon fundraisers
and candle fundraisers?

A The balloon fundraiser I believe 1s a
Children's Miracle Network sort of. It is a balloon
-~ a hot air balloon that you give the customer that
might have a little tear off. Usually, we put the

picture of one of our Miracle Children in 1it.

Henderson Kashmere Wetmore, LLC
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It will have a little tear off coupon to
thank you for your donation. So those would be —--
for example, I had mentioned Velveeta Cheese, the
Kraft coupon for a dollar off.

The candles is around the holidays. It is
in the shape of a candle. And that is why 1t says
candles.

Q So the coupons are for vendor products;
correct?

A Correct.

0 And does Ahold print those coupons, or do
they come from the vendors?

A I believe that the vendors pay for them, and
sthat we print them and send them out.

0 And do those coupons mention Our Family
Foundation at all?

A They do not.

Q Do they mention the promotional fundraising
event at all?

A They do not.

Q They just mention the product and 50 cents
of£?

A Right.

Q Does the Foundation keep coples of examples

of those coupons?

Henderson Kashmere Wetmore, LLC
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A Yes.

Q And who designs those coupons? Is that more
in Debbie's camp than yours?

A Yes. And we work with a designer inhouse
who helps us.

Q Can you go to the second page of the 2012 P
& L? Under the Boston event, it says DBC fees. What
are those?

A DBC stands for Deutsche Bank Championship.
That event that year was affiliated with the Deutsche
Bank Championship in the form of sort of a Pro-am.

Q And 1is that for a golf event?

A That was the last year that there was a golf
event in the Northeast.

Q What did that expense cover?

A The ability to play at TPC as part of the
Deutsche Bank Championship, and some tickets, and
some things that we were able to then, you know,
suites and things like that at the PGA tournament.

(Pawelski Deposition Exhibit 16 was produced
and marked for identification.)

BY MS. KLIEBENSTEIN:

Q Let's move onto Exhibit 16.
A (Witness complies.)
0O Are ycu familiar with this document?

Henderson Kashmere Wetmore, LLC
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A Yes, I am.
Q What is it?
A This is the P&L for Our Family Foundation

January through December of 2013.
Q This says it is an unaudited version. Do
you have any reason to believe that this version is

significantly different than the audited --

A I do not.
Q So under the Customer Support, there is CMN
- Miscellaneous donations. Can you describe for me

what those donations are?

A Well, CMN stands for Children's Miracle
Network. I do not know what falls into the
miscellaneous bucket.

Q With regard to the Dunkin Donut Tips and
some other questions =-- strike that. Regarding what
goes into these different buckets, is there anyone
who would be more knowledgeable than you?

A Well, Debbie might have that information.

Q Moving onto the second page under the Triple
Winner Expenses, can you tell me what the store
contests are?

A So, again, not as an expert at Triple
Winner, there are things that are done at store level

to encourage friendly competition. So the store

Henderson Kashmere Wetmore, LLC
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have got on Exhibit 17 are five different Excel
spreadsheets that were produced by Ahold natively in
this matter. And it is spreadsheets bearing the
Bates numbers Ahold 224 through 228. We are starting
with Ahold 224 titled 2012 Grant Payments. Let me

know when you are ready.

A Okay.

Q Are you familiar with this spreadsheet?
A I am not.

Q Can you tell what kind of information is

displayed in the spreadsheet?

A That I can.

0 What 1s 1it?

A It is a list of the 2012 Foundation
grantees, grant recipients.

Q Does it look accurate to you?

A Well, the list does look accurate. It does
not have any amounts connected to them. But, yes,
the list looks accurate.

Q Does the Foundation keep documents that

would tell us the amounts that were donated -~

A Yes.

Q -- to each of these organizations?

A Yes.

Q That is all I have on 224. TWhy don't we

Henderson Kashmere Wetmore, LLC
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skip to 226 while we're on the topic? The next
spreadsheet for the record will be Ahold 226 titled
2013 Grant Payments.

Have you seen this spreadsheet before?
A I have not seen the spreadsheet.
0 Are you familiar with the information on the
spreadsheet?
A Yes, I am familiar with the list.
0 And this list is titled 2013 Our Family

Foundation Grants; correct?

A Yes.

Q Is this a list of the beneficiaries of the
Foundation for 20137 - Take your time to review it.

A It looks to be accurate to me.

Q Does the Foundation keep a list of the
amounts that were donated to each of these
beneficiaries?

A Yes.

Q All right. Let's move onto Ahold 225
titled 2012 Sponsor List. Are you familiar with this
spreadsheet?

A I am not.

Q Do you recognize the information in the
spreadsheet?

A I do recognize the list of vendors.

0

Henderson Kashmere Wetmore, LLC
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Q And are these the vendors that donated money
to the Our Family Foundation in 20127 Take your time
to look through it.

A I can't tell if this is a list of vendors or
a list of vendors who contributed just by looking at
it.

Q Does the Foundation keep a list of all
vendors and associates that donate to the Foundation
in any given year?

A To my knowledge, yes.

Q Does the Foundation also keep a list of how
much money each of them donates in a given year?

A Yes. It does say 2012 Sponsor List. So I
have reason to believe that these are actual sponsors
as opposed to the bigger universe of prospective
SPONSOrs.

Q Would Ms. Hill know more about this?

A She would.

Q If you can go down to the W. Go down to Row
498,

iy (Witness complies.)

Q WCYK-~FM, 1s that a radio station?

n It could be. It appears to be.

@) Do you know whether radio stations donate to

the Qur Family Foundation?

Henderson Kashmere Wetmore, LLC
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A We do have media sponsors.
Q Those media sponsors, what are the media

sponsors donating? Are they donating money?

A It varies. In some cases, Fox 43 has
donated in the past time for us to come onto the
program in the morning. When I say us, that would be
Chris Brand from Giant to talk about Giant's
participation with Children's Miracle Network.

Q So do these media sponsors work with the
Foundation to set up those events?

A They typically work with the people in the
divisions where it is local.

Q Let's take that example with the morning
show that you were referring to, and you mentioned
Chris Brand from Giant. You remember one event where
he or she was on a morning show; correct?

A Correct.

Q And do you recall whether or not -- is it a
he or a she?

A It is a he.

Q Do you remember whether or not Mr. Brand
mentioned the Our Family Foundation name on that
morning show?

A I do not recall. But he is there not to

talk so much about Our Family Foundation as to talk

Henderson Kashmere Wetmore, LLC
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tickets to the recognition dinner, and they are

getting the normal kinds of assets in return. So

this 1s not an in kind dollar for dollar

relationship.

I want the record to show that they are also

getting some of the same benefits of playing golf or

coming to the sponsor dinner as the other partners

are.
Q

at these

event?

A

= G I I &

Q

Okay. So these media -- the people who work

media stations are also attending the golf

Yes.

And the other charitable events --
Yes.

-~ that the Foundation --

That's correct.

So they know that they are working with Our

Family Foundation?

A
Q

Yes.

Let's close out of that one and go onto

Ahold 227 titled 2013 Sponsor List.

A

Q
A
Q

Okay.
Are you familiar with this spreadsheet?
I am not familiar with the spreadsheet.

Are you familiar with the data contained in

Henderson Kashmere Wetmore, LLC
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the spreadsheet?

A I am.

Q Is this the Sponsor List from 20137

A That is what it is entitled as.

Q Does the Foundation keep documents to show
how much time or money or services were donated --

A Yes.

Q -—- by each of these sponsors?

A Yes.

Q It doesn't look like the media partners are
on this list. Do you see any --

A Wait a minute.

Q For example, I don't see Fox 43 on here.
Might it be that this list doesn't include
organizations that have donated time or services?

A It may be that it is listed under -- listed

differently and under Universal Media.

MR. FREEDENBERG: Unfortunately, the problem
i1s this list is not alphabetical so we have to go
through the whole list.

A Can you search?

MR. FREEDENBERG: 0Off the record.

(Discussion held off the record.)

A I don't know if it is listed as something

else.

Henderson Kashmere Wetmore, LLC
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BY MS. KLIEBENSTEIN:

Q Okay. It seems to me that the 2013 and 2012
sponsor lists have some difference categorically so
maybe Harvey and I can work on that online. Ahold
228, 1t is titled Vendor Solicitation List.

A That is what it says 2012 Sponsor List.

MR. FREEDENBERG: Here vyou go.

A Vendor Solicitation List, okay.
BY MS. KLIEBENSTEIN:

Q Are you familiar with this document?

A So this lists the universe of all of the
vendors that we might solicit for participation in
Our Family Foundation. I am not familiar with every
single vendor on the list.

Q Is there a date -- can you tell if there is
a date on this spreadsheet or not? 1Is it the Vendor
Solicitation List from 2012, 2013, 20147

A I can't tell vyou.

Q And does the Foundation keep information
about the address and contact information for these
vendors?

A We would have some sort of contact
information for the vendors --

Q I notice -~

A -- through AFS, Ahold Financial Services.

Henderson Kashmere Wetmcocre, LLC
(717)214-1182




10
11
12
13
14
15
16
17
18
13
20
21
22
23

24

Atty. Kliebenstein - Witness Tracy Pawelski
12
Q At the very top, 3M is listed four times.
A It may mean that we have four key contacts
at 3M.
Q So for example using this solicitation list,

those four different contacts at 3M would have each
received the annual solicitation brochure?

A If this is the way they appear in the vendor
data base which is how they are sent out.

) Who would know more about that?

A Debbie might have some sense of whether or
not these are attached to individual names, who all
received the solicitation brochure.

Q I think we are done with that disc.

(Pawelski Deposition Exhibit 18 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:

Q I have handed you what has been marked as

Exhibit 18. Potentially, it is a video with volume.

MR. FREEDENBERG: Let me get the volume up,
and we will go back to the beginning.

(The video 1s viewed.)

MR. FREEDENBERG: Do you want to hear it
again? I will play it again. Tt is only 51 seconds.
Let's see if we can play it again.

(The video was replayed.)

Henderson Kashmere Wetmore, LLC
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BY MS. KLIEBENSTEIN:

So this is a 2013 news broadcast; correct?

Correct.

Q Have you seen this?

A I saw it last year.

Q So you have seen this television clip --
A Yes.

Q -- before?

A Yes.

Q

A

Q

And it was in connection with the annual
golf outing --

A In Central Pennsylvania.

Q And Our Family Foundation is mentioned in

the video clip; correct?

A Correct.

Q Where is Fox 43 located, what geographic
region?

A Here in Central Pennsylvania in what is

called the HLLY, Harrisburg, Lancaster, Lebanon,
York.

Q How did it come to be that they did a news
segment on the golf outing?

A As you know, Fox 43 has been a partner. So
they covered it as a news story. To my knowledge,

they are the only ones.

Henderson Kashmere Wetmore, LLC
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Q Would Universal Media have more knowledge of
the television broadcast coverage for other events at
the retailers?

A Restate your question.

Q Sure. That was a long one. Universal
Media, would they have more information on coverage
of local events at the retailers?

A They would have more information on the
nature of the relationship with the media outlets to
Our Family Foundation.

Q Would the retail -- the divisions -- that's
the word I was looking for. Would the divisions
themselves have more information on media coverage of
their charitable events that send money to the Our
Family Foundation?

A Yes.

MR. FREEDENBERG: Are we done with the
laptop?

MS. KLIEBENSTEIN: Yes, we are. Off the
record.

(Discussion held off the record.)

(Pawelskil Deposition Exhibit 19 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as

Henderson Kashmere Wetmore, LLC
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Exhibit 19. Have you seen this document before?
A I have not.
Q Take your time to read it and let me know

when you are ready.

A (Witness complies.) Okay.

Q In the middle of the first paragraph, it
says: Our Family Foundation has awarded the YMCA
$65,000. Do you see that?

A Yes.

Q And the YMCA is a beneficiary of the Our
Family Foundation; correct?

A The YMCA of Greater Bergen County.

Q And the last sentence of that first
paragraph say: OQur Family Foundation supports
education and recreational programs for children and
the community served by Stop & Shop. "I was
delighted to see how the YMCA children are benefiting
from our grant and getting a healthier start in
life,™ said Putterman.

Do you know who Arlene Putterman 1s?

A Yes.
Q Who 1is she?
A She is the Public and Community Relations

Manager for the Stop & Shop New York Metro Division.

Q So she provided a quote to the YMCA;
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correct?

A She did.

Q And in that quote she mentioned the Our
Family Foundation; correct?

A Yes.

Q So for this denation, it wasn't solely
coming from Stop & Shop?

A She actually was at an event by the looks of

it because she is in the photo below as well. And
you will see that it was provided by Our Family
Foundation by Stop & Shop to help fight childhood
obesity.

0 If we wanted to determine how often the
divisions are using the Our Family Foundation name in
connection with press releases, quotes, speeches, how
would we go about doing that?

A We could ask the Public and Community
Relations Managers, but I don't think they will have

a record.

Q Would Ms. Hill know more about that?
A Not necessarily.
Q She will appreciate that answer.

(Pawelski Deposition Exhibit 20 was produced
and marked for identification.)

BY MS. KLIEBENSTEIN:

Henderson Kashmere Wetmore, LLC
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0 I am handing you what has been marked as
Exhibit 20. Are you familiar with the content of
this exhibit?

A Yes.

Q And what 1s this content from?

A The Martin's Food Markets website.

0 And how was that website used? What is the
purpose of that website?

A It is a public facing website.

0 So it i1s meant to communicate information to

the public?

A That's correct.

Q And on the page that has been printed out
and handed to you, it is titled Community. And down
in the text, 1t says: Through Our Family Foundation,
we help our neighbors in need with a focus on three
key initiatives: fighting hunger, improving the lives
of children and building healthy communities,

Do you see that?

A I do.

0 Why 1s the Our Family Foundation name
mentioned on the Martin's web page?

A Because it 1s a piece of their larger giving
pie. So efforts to support in their market area

hunger, children and communities comes through Our

Henderson Kashmere Wetmore, LLC
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Family Foundation.

Q And they are communicating that to the
public; is that correct?

A This has been redone. But as of when 1t was
printed out, the answer is yes.

Q So this was printed out on August 1l4th,
2014. This has been redone since then?

A It actually just relaunched.

0 And is the Our Family Foundation, is that

reference on the new Martin's website?

A I do not know.

Q So it relaunched between last Thursday and
today?

A It actually just relaunched.

Q Well, what do you know? DBetween last
Thursday?

A Yes.

Q So it relaunched last week?

A On Friday.

Q Okay.

A So I am not sure. I am not trying to

mislead let the record show.
Q No problem.
A I would have to check to see i1if this is what

it looks like today.
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Q And the Giant (Landover), the Giant
(Carlisle) and the Stop & Shop websites, those also
have the same purpose of communicating with the
public; correct?

A That's correct.

(Pawelski Deposition Exhibit 21 was produced
and marked for identification.)

BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 21.

A Thank vyou.

0 Let me know when you are ready Tfor
questions.

2y (Witness complies.)

MS. KLIEBENSTEIN: Off the record.
(Discussion held off the record.)
(A recess was taken.)
AFTER RECESS
BY MS. KLIEBENSTEIN:

Q I have handed you what has been marked as
Exhibit 21. This is a copy of a press release from
the Stop & Shop website dated November 7, 2012. Are
you familiar with this press release?

A Yes, I am.

Q And this press release mentions Qur Family

Henderson Kashmere Wetmore, LLC
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Foundation in the first paragraph; correct?

A Yes, 1t does.

0 Do you know who authored this press release?

A Tt was coauthored by Suzi Robinson and
Arlene Putterman of Stop & Shop.

Q And did the Foundation review it before it
was sent out?

A Yes, we did.

0 And do you know who this press release was
distributed to?

A This would have been distributed largely in

the local Stop & Shop footprint which is our go to
business approach.

Q And does the Foundation keep a record of
where this press release would have been distributed
to?

A We work off of distribution lists of the key
members of the media, consumer media in the market
area.

Q So would the Foundation have sent this out
or Stop & Shop-?

A This would have been sent out by Stop & Shop
I believe.

Q Would Stop & Shop have records of who

received this press release?

Henderson Kashmere Wetmore, LLC
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A Not necessarily. I mean it would have gone
out to a media list. That is the media list in the
current contact, for example, at the Boston Globe.
They might not file a media list -- a specific media
list with a specific press release is what I am
saying.

Q Would Stop & Shop have a list of the news
outlets that Stop & Shop sent the press release to?

A The representative news outlets that they
use on their media list.

Q And at this time would Stop & Shop have gone
through the Universal Media contact, or would they
have sent it out on their own?

A No. Universal Media is a media buyer. They
are not a PR firm. They don't distribute press
releases.

Q So for all press releases that come out of
Stop & Shop, does that hold true that Stop & Shop
would have a list of the media outlets that they sent
it to?

A They have a list of largely, yes, the media
outlets that they target.

Q Okay.

(Pawelski Deposition Exhibit 22 was produced

and marked for identification.}
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BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 22. Let me know when you are ready for
questions.

a (Witness complies.) I am ready.

0] And this 1s a press release from the Stop &

Shop website dated April 18th, 2013; correct?

A Correct.

Q And is Suzi Robinson of Stop & Shop the
author?

A The Stop & Shop New England Division, yes.

0 Did the Foundation review the contents of

this press release?

A Yes.

Q In the first paragraph, the press release
mentions the Our Family Foundation name; correct?

A Correct.

Q When the Divisions aré sending out press
releases about their charitable activities that were
for the Foundation, is 1t common that they issue
press releases like this that mention the division
name and then Our Family Foundation adjacent to 1it?

A The goal is always to lead with the division
name. It is why they also go out branded Stop & Shop

or branded -- in both cases, these are Stop & Shop.

Henderson Kashmere Wetmore, LLC
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So we work very hard to make sure that Stop & Shop is
the one that gets the credit.

Q Okay. So these press releases, Exhibits 21
and 22, they both lead with Stop & Shop?

A Correct.

Q But right after is the Our Family Foundation
name; correct?

A Correct.

MR. FREEDENBERG: I object to form.
a\ They do acknowledge Qur Family Foundation.

BY MS. KLIEBENSTEIN:

Q These two press releases?
A That's correct.
O Is it common for most press releases about

the charitable activities that benefit the
Foundation, is that a common introductory format?

A No.

(Pawelski Deposition Exhibit 23 was produced
and marked for identification.)
BY MS. PAWELSKI:

Q Okay. I am handing you what has been marked
as Exhibit 23, which is a press release from again
the Stop & Shop website dated March 19th, 2014. Let
me know when you are ready for a question.

A Okay. I am ready.

Henderson Kashmere Wetmore, LLC
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Q I see the Our Family Foundation name is
mentioned on the second page in the second to last
paragraph. Do you see that as well?

A I do.

Q So again Stop & Shop is mentioning the Qur
Family Foundation name; correct?

A This is an example of a rollup of the vyear.

So they go through a lot of different local efforts
that they support, and they do acknowledge Our Family
Foundation as part of their overall giving picture.

Q Can you think of a Stop & Shop press release
that talks about the charitable services relating to
Our Family Foundation that doesn't mention the Qur
Family Foundation mark?

A Most of the giving done by the divisions is
done outside of Our Family Foundatioﬁ. S0 there are
many examples of press releases talking about
community engagement that have nothing to do with the
Foundation. And that would be the vast majority of
their giving locally.

Q Got it.

A These examples are examples where they are
acknowledging money that did come through Our Family
Foundation. And this is an example of all of their

2013 donations.
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Q Does the same hold true for the other
divisions, Martin's, Giant and the other Stop --
which one are we dealing with? Let's go back to
Exhibit 23. Which Shop & Stop is this? Is this the

New York Metro or the New England?

A This is both.
Q Got it. OQkay.
A And you can see that in the header if that

helps. You can see that Arlene Putterman is with the
New York Metro Division and Jenny is with the New
England Division. So they are rolling up the entire
brands contributions for the year of 2013.

Q Understood.

(Pawelskl Deposition Exhibit 24 was produced
and marked for identification.)
BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 24. This is a news article from CBS 19 dated
May 1st, 2014.

A Okavy.

Q Are you familiar with the event discussed in
this article?

A I am.

Q And what 1s your knowledge about this event?

What was this event?
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A This was our efforts to raise awareness
around the 1issue of child hunger. We worked with
ConAgra to support the Hunter Hayes Z24-hour rcad race
to end child hunger which was breaking the Guinness
Book of World Records for the most concerts played in
24 hours.

Q So did Our Family Foundation give any money

to this event?

A We did.
Q And ConAgra did as well?
A They did. They also have a relationship

with Hunter Hayes outside of Our Family Foundation.

Q And where were the Hunter Hayes concerts?
This was a charitable event where Hunter Hayes played
a bunch of concerts tc raise money?

A To ralse awareness.

Q To raise awareness. And do you know where
the concerts were held?

A They were held on the East Coast largely in
the Stop & Shop footprint. I believe he started in
New York, and he ended in Philadelphia.

Q And was there any signage for the COur Family
Foundation at these concerts?

A There was.

0 And who were the attendees at these

Henderson Kashmere Wetmore, LLC
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concerts?

A Largely 13 to 18-year-old young women.

Q Of the general public; correct?

A Yes.

Q And do you know how big the venues were?

A I attended a venue in New Haven, Connecticut
at a place called Toads Place. And there were
approximately I want to say 2,000.

Q Young, screaming girls?

A Yes, the decibel level was high. This is a
very good example of us leading with Stop & Shop
participating sponsor as much as we possibly can. So
you can see that as the Stop & Shop Supermarket
Company 1s teaming up with Hunter Hayes.

Stop & Shop is a participating sponsor and
will have a presence at the Boston event, as well as
at Toads. Even the Connecticut Food Bank saying
thank you to Stop & Shop, they were able to expand
the nutritional value of meals.

0 And on the second page though, we have a

discussion of Our Family Foundation; correct?

A There is a mention of Our Family Foundation,
yes.
Including one from Catherine --
A D'Amato.
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Q -— D'Amato, the President and CEQ of the
Greater Boston Food Bank; correct?

A Correct.

Q And CBS 19, if I look on the third page of
this exhibit, it has an address in Tyler, Texas. Do
you see that as well?

A Yes.

Q So this would have been a news article that
was directed to residents of Texas; correct?

A It wasn't directed to residents of Texas.

Q Where was it directed?

A It appears that it was picked up.

Q So this was from a press release that was
picked up by a national news outlet; correct?

A Yes, that's correct.

Q And the press release that this was based
off of, have you seen that press release?

A Yes.

Q And did that come out of the Foundation or
the Stop & Shop Division?

A It came out of Stop & Shop.

Q Would Stop & Shop have a record of that
press release?

A They would.

Q Now this event wasn't listed in the

Henderson Kashmere Wetmore, LLC
(7177214-1182




11
12
13
14
15
16
17
18
19
20
21
22
23

[N
@]

Atty. Kliebenstein - Witness Tracy Pawelski

this, we will try and get some visibility for that.
But it has been so limited in nature. And first and
foremost, we lead with the banner in that market
area.

0 So you lead with the banner, but nothing
prevents Our Family Foundation from following the
banner?

A Correct.

(Pawelski Deposition Exhibit 25 was produced
and marked for identification.)

BY MS. KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 25. Have you seen this article before?

A Yes.

Q And this was displayed in the Progressive
Grocer?

A Yes.

Q And that is an industry publication;
correct?

A That's correct.

Q How did this article end up in the

Progressive Grocer if you know?
A To my recollection, the only time we put out
a press release from Ahold USA instead of from the

divisions was one that had to do with the $9 million
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3~-year program to fight child hunger. These other
examples are the divisions taking the lead and
acknowledging that some of the money was funded, or
in some cases all of it, through Our Family
Foundation.

This one though because the divisions speak
for only themselves, there was no way to talk about
the $9 million and the heft of that contribution
without us making that announcement instead of them.

Q So this is an -- I understand. This is a
press release that came from the Foundation directly?
A It didn't come from the Foundation. It came

from Ahold USA.

Q Did the Foundation prepare that press
release?

A Yes. Well, I prepared it.

Q And it would have been distributed to the

media outlets that Ahold distributes its press
releases to?

A Again, in our market area. But the trade
publications would include the national trade pubs in
the food industry, like Progressive Grocer.

Q I might have missed something. Was this
particular press release sent directly to the

industry publications or --

Henderson Kashmere Wetmore, LLC
(717)214-1182
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A My recollection 1s yes, instead of sending
it out through a wire service.

Q That is the word that T was looking for.
But there would be records of that; correct?

A I think so.

(Pawelskl Deposition Exhibit 26 was produced

and marked for identification.)
BY M5, KLIEBENSTEIN:

Q I am handing you what has been marked as
Exhibit 26.

A Okay.

Q And I am presuming that the content from
that article came from a press releaée as well?

A That's correct.

Q And would that press release have come from
Ahold, or one of the divisions?

A Stop & Shop.

Q Got it. And this was published in Retailing
Today on Novemher 8th, 2012; correct?

A Yes.

Q and do you know whether Stop & Shop sent

this directly to this industry publication or through

a wire?
2y I do not know that.
Q But Stop & Shop would probably have records

Henderson K:
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of that; correct?

A Yes.

Q All right. I am going back to your very
first exhibit, the Notice Of Deposition.

A Yes.

@) I would like to talk about Deposition Topic
Number 2.

A Okay.

Q Do you have any such incidents to report in
this deposition?

A I do not.

Q And what investigative work did you do to
learn more about facts that might relate to that
topic?

A There was no need to do an investigation in

terms of knowing that we had never entertained any
questions or confusion related to the mark.

Q You mean you personally?

A Correct. My office or anyone affiliated
with Our Family Foundation in terms of us being the
official sort of contacts.

Q Okay. So you asked gquestions of those on
your team and in the Foundation; correct?

A Correct.

Q Did you ask anybody at the division level?

Henderson Kashmere Wetmore, LLC
(717)214-1182
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A 1 did not.
Q Did you ask any of the vendor donors?
A Not as part of this investigation, no,
deposition.
Q Now setting this aside and going back to the

Interrogatory Responses, Exhibit Number 5, I would
like you to turn to Page 15.

A Okay.

Q I am going to ask you gquestions about the
table that spans Pages 15 through 17. Have you as a
corporate representative, has the company done any
research to determine the extent of use of any of
these marks in U.S. commerce?

A I am aware only of our work with our own
legal counsel to make sure that we were able to use
the name and the mark.

Q Okay. I don't want to pry into those
discussions at all. I am kind of going off in a
different direction --

A Okay.

Q -- than that. So you have no familiarity;
you have not done any investigation for any mark
listed in this chart to understand if these marks are
actually used on products or services today?

A That was nct my role, no.

Henderson Kashmere Wetmore, LLC
(717)214-1138.:




TRADE SECRET COMMERCIALLY SENSITIVE

to have TPI help us run the meetings so that they are leading strategic
discussions.

Maria Silvestri joined the group and discussion was held regarding the Helping
Hands Funds.

There being no further business to come before the Board, a motion was made
by Tom Hippler and seconded by Jeff Martin to adjourn the mesting. Motion
approved.

Attest;

Thomas A. Hippler, Secretary

AHOLD-00010




Pawelski Exhibit 4
REDACTED AS CONFIDENTIAL



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Nash-Finch Company,
Petitioner
Cancellation No. 92058000

Ahold Licensing, Sarl,
Registrant

AHOLD LICENSING SARL'S ANSWERS TO NASH-FINCH COMPANY'S
FIRST SET OF INTERROGATORIES

Ahold Licensing, Sari ("Ahold") by its undersigned attorneys, answers and objects to
the First Set of Interrogatories ("Interrogatories") served by Nash-Finch Company ("Nash-

Finch"} as follows:

PRELIMINARY STATEMENTS

A. By providing the information requested, Ahold does not waive objection to
admission of the information in evidence on the grounds of relevance, materiality, or on any
other proper grounds for objection, nor does Ahold submit to the instructions and definitions
listed at the beginning of the discovery requests, except as those instructions and
definitions conform to the Federal Rules of Civil Procedure, the Rules of Practice in
Trademark Cases, and applicable case law. Specific objections are noted without waiver of
the General Objections reserved herein.

B. The information supplied herein is not based solely upon the knowledge of
the individual who executed these responses, but comes from various sources, including

Ahold's agents, employees and representatives, and, unless privileged, attorneys. The
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word usage and sentence structure is that of the attorneys who prepared these responses
and does not purport to be the exact language of the executing person.

C. Ahold reserves the right to correct, amend, or supplement these responses if
and when if has other, or more accurate, information with respect to these interrogatories
prior to trial,

D. Words and terms used in the following response shall be construed in
accordance with their normal meanings or connotations, and shall in no way be interpreted
as terms of art or statutorily define terms used in the trademark laws.

E. Subject to the following General Objections and conditions and subject to the
understanding that by responding to the interrogatories Ahold does not waive any objection
asserted herein, Ahold restates below each of Nash-Finch’s interrogatories verbatim,

followed by its responses and/or objections thereto, as follows:

li. GENERAL OBJECTIONS

1. Ahold objects to the definitions to the interrogatories to the extent that they
impose, or attempt to impose, obligations and demands beyond those contemplated by
TBMP § 405 Rules 26 and 33 of the Federal Rules of Civil Procedure.

2. Ahold objects to the definition of "Registrant," to the extent that, by
incorporating such a definition, the interrogatories demand discovery of persons or entities
other than Ahold and those within its direct control.

3. Ahold objects to each interrogatory to the extent that it seeks the identification
of documents that are not within the present possession, custody, or control of Ahold, or
that are not available after a reasonable search and investigation, or that are readily

available to Ahold.



4, Ahold objects to these discovery requests to the extent they seek information
that is not relevant to a claim or defense of any party and is not reasonably calculated to
lead to the discovery of admissible evidence.

5. Ahold objects to these discovery requests to the extent they are unreasonably
vague, broad, repetitious, unduly burdensome, or purport to require the disclosure of
information beyond the scope of permissible discovery under the Federal Rules of Civil
Procedure and the Rules of Practice in Trademark Cases.

6. Ahold objects to these discovery requests to the extent they seek confidential,
proprietary or trade secret information. To the extent that Ahold produces confidential,
proprietary or trade secret information in response to these requests, it does so with the
understanding that the information produced is subject to the terms of the protective order
agreed upon by the parties.

7. Ahold objects to these discovery requests to the extent they purport to require
the disclosure of documents or information that is protected from discovery by the attorney-
client, work product, or other privilege, or that is otherwise immune or protected from
disclosure. Ahold does not intend to waive any protections or privileges by the supplying of
information in response hereto.

8. Ahold incorporates each of the General Objections set forth above into each
of its specific responses to the discovery requests. In addition to these General Objections,
Ahold will also state specific objections to discovery requests where appropriate, including
objections that may not be generally applicable to all of the discovery requests. By setting
forth such specific objections, Ahold does not limit or restrict the General Objections set
forth above. To the extent that Ahold responds to discovery requests to which it objects, its

objections are not waived by furnishing information or providing documents. In addition, the



inadvertent disclosure of privileged information or release of privileged documents shall not
constitute a waiver of any applicable privilege.
ANSWERS TO INTERROGATORIES

INTERROGATORY NO. 1: Identify and describe how Registrant selected and adopted
Registrant's Mark, including an identification of all Persons who have knowledge about
Registrant's selection and adoption of Registrant's Mark.

Response:

Ahold incorporates herein by reference its General Objections. Ahold specifically
objects to this interrogatory as overly broad and unduly burdensome in that it seeks
identification of "all Persons."

Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc.
and the associated QUR FAMILY FOUNDATION mark, was established in 2012
through the merger of Our Kids Foundation, Inc. (est. 1997) and Stop & Shop/Giant
Family Foundation, [nc. {(est. 2003), which were foundations previously associated
with the operating divisions of Ahold U.S.A., Inc. ("AUSA") The mark OUR FAMILY
FOUNDATION is a combination of the names of the two foundations that merged
and this mark was selected to reflect the former foundations from which Our Family
Foundation, Inc. was formed. The mark OUR FAMILY FOUNDATION is used with
permission by Our Family Foundation, Inc.

The person most knowledgeable about the selection and adoption of the mark is
Tracy Pawelski, Vice President of External Communications/Community Relations
for AUSA.

INTERROGATORY NO. 2: Describe all steps Registrant took to evaluate the availability of
Registrant's Mark for use in connection with Registrant's Services, including any searches
or investigations.

Response:

Ahold incorporates herein by reference its General Objections. Ahold further objects
to this interrogatory on the basis that the interrogatory seeks information protected
by the attorney-client privilege or that evidences or constitutes attorney work product
and are otherwise not discoverable.

Subject to these objections, Ahold responds as follows: Ahold's counsel conducted
a search of the USPTO trademark database on January 17, 2012,



INTERROGATORY NO. 3: Identify any market studies, consumer studies, surveys, focus
groups, or other studies that relate to Registrant's Mark, or the market for Registrant's
Services, and identify all persons having knowledge of such studies.

Response:

Ahold incorporates herein by reference its General Objections. Ahold specifically
objects to this interrogatory as overly broad and unduly burdensome in that it seeks
identification of "all Persons" and because the term "market for Registrant's
Services" is undefined. Ahold further objects on grounds that this Interrogatory is
improper for seeking the production of documents.

Subject to these objections, Ahold responds as follows: Ahold did not conduct any
consumer studies, surveys, focus groups or other studies related to the OUR
FAMILY FOUNDATION mark or the market for the Our Family Foundation, Inc.'s
services.

INTERROGATORY NO. 4: Describe Registrant's current and proposed future use,
advertising, and promotion of Registrant's Mark in the United States, and identify the
Person who has the greatest knowledge regarding this subject.

Response;
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold states that the OUR FAMILY FOUNDATION mark
is used in connection with a charitable giving program in which Ahold’s licensees
solicit donations from corporate vendors and service providers that supply the
products sold in stores operated by divisions of AUSA or provide services to AUSA
and its divisions. These AUSA divisions operate under the Giant (Landover), Giant
(Carlisie), Stop & Shop and Martin's banners. AUSA sometimes solicits donations
from its employees through fundraisers offered in-house at AUSA’s corporate
offices. The mark is promoted to corporate donors through solicitation brochures,
quarterly newsletters, event signage and display of the mark on reusable
promotional bags given away at events. While the donations are solicited primarily
through Our Family Foundation, Inc., they are distributed under the names of
AUSA'’s division banners, namely Giant (Landover), Giant (Carlisle), Stop & Shop
and Martin's. In some cases the donations are referred to as having come from the
division and in some cases they are referred to as having come from both the
division and Our Family Foundation, Inc. (i.e. Our Family Foundation by Giant
(Landover), Giant (Carlisle), Stop & Shop or Martin's).

Ahold’s licensees conduct certain fundraising initiatives directed at consumers that
shop at Giant (Landover), Stop & Shop and Martin's stores. Those fundraising
initiatives are not branded with the OUR FAMILY FOUNDATION mark, but some
funds raised are channeled through Our Family Foundation, Inc. In the future, in
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Stop & Shop stores in Massachusetts only, signage or advertising regarding such
fundraising initiatives will contain a footnote indicating that the fundraising initiative
has a connection with Our Family Foundation, Inc., aithough the ‘Stop & Shop’ hame
and banner will be most prominently used. Except as otherwise set forth herein, no
other consumer-facing messaging will be branded with the OUR FAMILY
FOUNDATION mark.

In connection with donations made by corporate vendors to Our Family Foundation,
Inc., the OUR FAMILY FOUNDATION mark appears on signage in Giant (Landover),
Giant (Carlisle), Stop & Shop or Martin's stores during a two-week period in which
thank you signs are displayed to thank those vendors for their donations. Similar
thank you messages are displayed in the weekly circulars for Giant (Landover),
Giant (Carlisle), Stop & Shop and Martin's stores about five times per year.

The person most knowledgeable about the use of the mark is Tracy Pawelski, Vice
President of External Communications/Community Relations for AUSA.

INTERROGATORY NO. 5: [dentify the types of Persons who are exposed to the use of
Registrant's Mark in commerce in the United States, including but not limited to an
identification of the general industry or market, specific customers, vendors, retail grocery
customers, end users, grocery distributors or suppliers, food manufacturers, charitable
organizations, or any other companies, retailers, agents, and wholesalers.

Response:

Ahold incorporates herein by reference its General Objections. Ahold further objects
to this Interrogatory as information responsive to this request is in the custody,
possession or control of other third parties who donate to Our Family Foundation,
Inc. such as Ahold's corporate customers and vendors,

Subject to these objections, Ahold responds as follows. The primary target of Our
Family Foundation, Inc. and the advertising and promotion it commissions are
corporate donors, which consist of vendors and corporate service providers of Giant
(Landover), Giant (Carlisle), Stop & Shop and/or Martin's stores. AUSA sometimes
solicits donations from its employees through fundraisers offered in-house at AUSA’s
corporate offices. The only time the general public is exposed to the OUR FAMILY
FOUNDATION mark is when the mark appears for a limited time (about two weeks
per year) on signs in AUSA division stores and newspaper circulars used to thank
vendors for donations to Our Family Foundation, Inc. as explained in the response to
Interrogatory No. 4. In addition, certain consumers in Massachusetts who may
choose to read the footnote that Stop & Shop intends to include on its signage in the
future for a certain consumer-directed fundraising initiative may observe a reference
to Our Family Foundation, Inc.



INTERROGATORY NO. 6: Identify and describe any goods given away as promotional
items as part of Registrant's charitable events or fundraising efforts in connection with the
OUR FAMILY mark.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Ahold understands this
interrogatory to refer to the OUR FAMILY FOUNDATION mark, not the OUR
FAMILY mark. At events related to Our Family Foundation, Inc., vendor sponsors
and AUSA employees in attendance receive an OUR FAMILY FOUNDATION
branded reusable bag filled with promotional items donated by AUSA’s vendor
partners (e.g., UTZ chips, Snyder’s pretzels, Advil sample packets, individual
sunscreen packets, insulated lunch bag, travel blanket, ball cap, electronics charger,
etc.).

INTERROGATORY NO. 7: Identify and describe all types of charitable services Registrant
offers in connection with Registrant's Mark.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc.
and AUSA sponsor various events held to promote the charitable work of Qur Family
Foundation, Inc. and which sometimes serve as fundraisers. Such events include
golf outings, private events at sports venues, and award/thank-you
ceremonies/dinners. Qur Family Foundation, Inc. and AUSA provide monetary
contributions received from donors to other charitable organizations and disaster
relief organizations. Events typically are not structured as fundraisers themselves
but rather as a "thank you" to those who have donated at specific levels to Our
Family Foundation, Inc. All events are private functions for those who have donated
and also a limited number of AUSA and its divisions’ employees may attend. Neither
Our Family Foundation, Inc. nor AUSA nor its divisions provide food, products or
services donations to other charitable organizations under the OUR FAMILY
FOUNDATION mark nor do they otherwise designate them as coming from Our
Family Foundation, Inc.



INTERROGATORY NO. 8: Identify and describe all types charitable donations accepted by
Registrant in connection with Registrant's Services offered under Registrant's Mark, such as
money, food, articles of clothing, food labels, UPC codes, etc.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc.
accepts only monetary donations from vendors and corporate service providers of
AUSA and its divisions for later distribution to charitable and disaster relief
organizations. However, vendors do provide donations, in limited amounts, of food
items (i.e. hamburgers, hot dogs, beverages) consumed at Our Family Foundation
Inc. private events, products to place in goody bags at the golf event and items for
auction at such private events; however, no such donated item is branded with the
OUR FAMILY FOUNDATION mark. Our Family Foundation, Inc. also accepts
various in-kind contributions, such as printing services, as a donation toward its
events conducted under the OUR FAMILY FOUNDATION mark.

INTERROGATORY NO.8 [note that Nash-Finch had two interrogatories identified as No. 8]:
Identify all charitable organizations that have received donations of money or goods from
Registrant as a result of Registrant's Services.

Response:

Ahold incorporates herein by reference its General Objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because the Interrogatory
requests disclosure of "all charitable organizations."

Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc.
provides monetary donations through AUSA’s operating divisions, Stop & Shop,
Giant (Landover), Giant (Carlisle) and Martin's, to a wide range of charitable and
disaster relief organizations.

The most significant of Our Family Foundation Inc.'s 2012 and 2013 donations
include:

Children's Cancer Research:

Dana Farber Cancer Institute/The Jimmy Fund
Memorial Sloan-Kettering Hospital

Johns Hopkins Sidney Kimmel Cancer Center
The Children’s Cancer Foundation

Children's Miracle Network Hospitals:
¢ Penn State Hershey Children’s Hospital, Hershey PA
e The Children’s Hospital of Philadelphia, Philadelphia PA



Janet Weis Children’s Hospital at Geisinger, Danville and Altoona PA
Johns Hopkins Children’s Center, Baltimore MD

Children’s National Medical Center, Washington DC

Pittsburgh Children’s Hospital, Pittsburgh PA

University of Virginia Children’s Hospital, Richmond VA

Children’s Hospital of Richmond at VCU, Richmond VA

Grassroots programs that support children’s health and nutrition:
e Action for Healthy Kids

Boys & Girls Club of Pawtucket

YMCA of Greater Boston

Hockomock Area YMCA

Metuchen Edison Woodbridge YMCA

YMCA of Metropolitan Washington

Jake Gittlen Cancer Research Foundation

Regional Food Bank Partners/Fighting Child Hunger
One Fund Boston

Navy Yard Relief Fund

American Red Cross

INTERROGATORY NO. 9: Identify all events or activities where Registrant's Mark is or has
been displayed, and describe the nature of the event or activity, the date, and the type of
Person in attendance.

Response:

Ahold incorporates herein by reference its General Objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because the Interrogatory
requests disclosure of "all events or activities."

Subject to these objections, Ahold responds as follows: The OUR FAMILY
FOUNDATION mark is featured in Our Family Foundation, Inc.’s quarterly e-
newsletter, which is distributed to AUSA and its divisions’ vendors and corporate
service providers. The OUR FAMILY FOUNDATION mark is featured at various
events attended by AUSA and its divisions’ vendors and corporate service providers
that provide donations to Our Family Foundation, Inc. or which are being solicited for
donations. The general public does not attend Our Family Foundation, Inc. events.
Such events include an annual golf event hosted in Central Pennsylvania, an annual
recognition dinner for key donors to Our Family Foundation, Inc. and Boston Sports
Day where participants enjoy batting practice or a behind-the-scenes tour of the
famed Fenway Park.



Central PA Golf Outing - Included golf at 14 golf courses in Central
Pennsylvania followed by dinner and auction at Hershey Lodge and
Convention Center. Attendees were vendor sponsors and some AUSA and its
divisions’' employees. Additionally, some of the charitable beneficiaries
attended the event. Dates held: 7.16.12 and 7.15.13.

Recognition Dinner - Hershey Lodge & Convention Center. Attendees were
vendor sponsors, some AUSA and its divisions’ employees and some
charitable beneficiaries. Dates held: 7.15.12 and 7.14.13.

Massachusetts Golf Outing - Included golf at 3 golf courses in the greater
Boston area, followed by dinner and an auction at the TPC golf club.
Attendees were vendor sponsors and some AUSA and its divisions’
employees. Additionally, some of the charitable beneficiaries attended the
event. Date held: 8.27.12.

Boston Sports Day Event - Included activities at Fenway Park and also a
hospital tour and ice cream social for top level sponsors at the Dana Farber
Cancer Institute. Attendees were vendor sponsors and some AUSA and its
divisions’ employees. Additionally, some of the charitable beneficiaries
attended the event. Date held: 9.5.13.

Flower Sales — AUSA corporate office in Carlisle, PA.. Flower sales were held
in May, October and December 2013. AUSA employees were given the
opportunity to purchase flowers for a donation to Our Family Foundation, Inc.
Floral vendors donated the flowers so that 100% of the proceeds were given
to Our Family Foundation, Inc.

INTERROGATORY NO. 10: List and describe all charitable or fundraising events held in
connection Registrant's Services offered under Registrant's Marks. For each such event,
describe the activity, the geographic location, the type of attendee, whether goods or
monetary donations were sought. This also includes UPC codes or product food labels.

Response:

Ahold incorporates herein by reference its general objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because the Interrogatory
requests disclosure of "all charitable and fundraising events." Applicant further
objects on grounds that this Interrogatory is duplicative of Interrogatory No. 9.

Subject to these objections, Ahold responds as follows:

Central PA Golf Outing - Included golf at 14 golf courses in Central
Pennsylvania followed by a dinner and auction at Hershey Lodge and
Convention Center. Dates held: 7.16.12 and 7.15.13. Approximately 2000
persons attended. Our Family Foundation, Inc. sought monetary donations as
well as modest donations of products for goody bags and auction items.
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* Recognition Dinner - Hershey Lodge & Convention Center. Dates held:
7.156.12 and 7.14.13. Approximately 500 persons attended. —This event was a
“thank you” recognition for vendors who sponsored Our Family Foundation,
Inc. No other donations were sought for or at this event.

e Massachusetts Golf Outing - Included golf at 3 golf courses in the greater
Boston area followed by a dinner and auction at the TPC golf club.
Additionally, some of the charitable beneficiaries attended the event. Date
held: 8.27.12. Approximately 400 persons attended. Our Family Foundation,
Inc. sought monetary donations as well as modest donations of products for
goody bags and auction items.

* Boston Sports Day Event - Included activities at Fenway Park and also a
hospital tour and ice cream social for top level sponsors at the Dana Farber
Cancer Institute. Date held: 9.5.13. Approximately 400 persons attended. Our
Family Foundation, Inc. sought monetary donations as well as modest
donations of products for goody bags and auction items.

s Flower Sales - AUSA corporate office in Carlisle, PA . Flower sales were held
in May, October and December 2013. AUSA employees were given the
opportunity to purchase flowers for a donation to Our Family Foundation, Inc.
Floral vendors donated flowers so that 100% of proceeds were given to Our
Family Foundation. Inc.

INTERROGATORY NO. 11: Identify all states in the United States in which Registrant's
Services are provided or intended to be provided on or in connection with Registrant's Mark.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Ahold states that donations
for Our Family Foundation, Inc. are solicited, and charitable funds are distributed in
the same general geographic area in which AUSA's divisions (Stop & Shop, Giant
(Landover), Giant {Carlisle) and Martin')s stores operate, meaning generally,
Pennsylvania, Maryland, Delaware, Virginia, West Virginia, New Jersey, Washington
D.C., New York, Massachusetts, Connecticut and Rhode Island.
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INTERROGATORY NO. 12: Identify with specificity all Persons that Registrant targets or
approaches for charitable donations under Registrant's Mark.

Response:

Ahold incorporates herein by reference its General Objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because the Interrogatory
requires disclosure of "all Persons that Registrant targets or approaches."

Subject to these objections, Ahold responds as follows: Solicitation for support of
Our Family Foundation, Inc. is directed to vendors and corporate service providers of
AUSA and its divisions. Additional information will be provided in Ahold's document
production.

INTERROGATORY NO. 13:; Specify the target market or industry in which Registrant's
Services are, or are intended to be, provided or promoted, in connection with Registrant's
Mark. This includes both the beneficiaries of the charitable services and the participants
Registrant targets in fundraising activities and charitable events.

Response:

Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: The target market for
donations are charitable and disaster relief programs operating in the market territory
of AUSA and its divisions’ retail stores. The target donors are AUSA and its
divisions’ corporate service providers and vendors. Ahold refers fo its answer to

Interrogatory No. 8 (second No. 8) for a representative list of recipients of donations
from Our Family Foundation, Inc.

INTERROGATORY NO. 14: State Registrant's yearly expenditures to date with respect to
the advertising and promotion of Registrant's Mark in conjunction with any services since
use of Registrant's Mark first began.

Response:

Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Ahold will provide relevant
and responsive documents regarding the finances of Our Family Foundation, Inc.
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INTERROGATORY NO. 15: Identify all past, present or future advertisements, brochures,
catalogs, promotional materiais and/or all other documents and things (including drafts of
such materials) showing Registrant's Mark that were placed, published, distributed,
provided, contemplated, or used by or for Registrant, and state the respective dates and
publications or media in which this material appeared or is expected to appear.

Response:

Ahold incorporates herein by reference its General Objections. Ahold cbjects to this
interrogatory as overly broad and unduly burdensome because the Interrogatory
requires disclosure of "all past, present or future advertisements, brochures,
catalogs, promotional materials and/or all other documents and things." Ahold
further objects to this Interrogatory to the extent it seeks documents not yet
conceived of or developed.

Subject to these objections, Ahold responds as follows: Ahold will preduce
representative samples of the advertisements, promotions, brochures, etc. in which
Our Family Foundation, Inc. is promoted.

INTERROGATORY NO. 18: Identify the three employees of Registrant who are most
knowledgeable about the marketing, or proposed/intended marketing, of services under
Registrant's Mark.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold respconds as follows: The person most
knowledgeable about the use of the mark is Tracy Pawelski, Vice President of
External Communications/Community Relations for Ahold U.S.A., Inc. Others with
knowledge of the marketing, or proposed/intended marketing, of services under
Registrant's Mark include Debbie Hill, Manager of Public & Community Relations for
Ahold U.S.A., Inc. and Bill Austin, Design Specialist for Ahold U.S.A., Inc.
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INTERROGATORY NO. 17: Specify the approximate gross revenue or projected revenue
generated through Registrant's Services under Registrant's Mark for each year since
Registrant began offering charitable services in connection with Registrant's Mark.

Response:

Ahold incorporates herein by reference its General Objections. Ahold further objects
to this Interrogatory on grounds that it calls for information not relevant to the claim

or defense of either party and is not reasonably calculated to lead to the discovery of
admissible evidence. Ahold further objects because the term "revenue” is undefined.

Subject to these objections, Ahold responds as follows: Ahold states that it does not
receive "revenue” from Qur Family Foundation, Inc. Our Family Foundation, Inc.
solicits monetary contributions to use as donations to charitable and disaster relief
organizations. Ahold will produce documents that are relevant and responsive to
this Interrogatory.

INTERROGATORY NO. 18: Specify whether Registrant intends to expand the services
offered under Registrant's Mark to other goods and services, other channels of trade, or
other geographic territories, and identify all documents relating or referring to such
expansion,

Response:

Ahold incorporates herein by reference its General Objections. Ahold further objects
to this Interrogatory on grounds that it calls for information not relevant to the claim
or defense of either party and is not reasonably calculated to lead to the discovery of
admissible evidence.

Subject to these objections, Ahold responds as follows: Ahcld states that it has no
plans for the expansion of its services offered under the OUR FAMILY

FOUNDATION mark other than in the case of an expansion of the geographic
territory of AUSA or its divisions’ retail stores.

INTERROGATORY NO. 19: State when and how Registrant first became aware of
Petitioner's use or registration of Petitioner's Marks and identify all persons involved.

Response:
Ahold incorporates herein by reference its General Objections.
Subject to these objections, Ahold responds as follows: The first instance in which

Ahold was made aware of Nash-Finch's use or registraticn of Petitioner's Marks was
when Nash-Finch's counsel called Ahold's counsel on May 17, 2013.
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INTERROGATORY NO. 20: Identify any third party use or registration or a mark which
Registrant considers to be identical or similar to Registrant's Mark and/or Petitioner's Mark,
and state the type of good or service related to that use of the mark.

Response:

Ahold incorporates herein by reference its General Objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because Ahold has no way to
know of every third party use or registration of every mark.

Subject to these objections, Ahold responds as follows: Ahold states that it is aware
of the registrations of following marks that contain the "our family" phrase.

Mark

Full Goods/Services

Owner

PA MARIANI OUR FAMILY'S BEST SINCE 1806 and
Design

SN:78-344976
RN:2,897,507

{(Int'l Ciass: 29) Fruit based snack foods,
namely, a trail mix, featuring, dried fruit;
sweetened fruit based snacks; fruit
based flavored snacks

Mariani Packing Co., Inc.
(California Corp.)

500 Crocker Drive
Vacavilie, California 95688

OUR FAMILY RECIPE

LRIR FAMILY RECIPE

SN:85-731415
RN:4,334,455

(Int'l Class: 29) Nut topping

Bremner Feod Group, Inc.
{Nevada Corp.}

Suite 2900

800 Market Street

St. Louis, Missouri 63101

OUR FAMILY RECIPE

SN:75-977444
RN:2,181,589

{Int' Class: 30} [condiments, namely,
mayonnaise], salad dressing, [marinade,
mustard, and ketchup and sauces,
excluding cranberry sauce and
applesauce]

Carriage House Companies,
Inc., The

{Delaware Corp.)

196 Newton Street
Fredonia, New York 14063

OUR FAMILY RECIPE

SN:75-198863
RN:2,465,890

{Int'l Class: 29) Vegetable and salad oils

Carriage House Companies,
Inc., The

{Delaware Corp.)

196 Newton Street
Fredonia, New York 14063

FROM QUR FAMILY TO YOURS

FEOMOVK FANILY D VOUHS

SN:77-095502
RN:3,316,429

(Int'l Class: 29) Seasoned broth and
thinly sliced cooked roast beef, italian
style seasoned broth and thinly sliced
cook roast beef

Papa Charlie's Inc
(lllincis Corp.)

1800 Kostner Avenue
Chicago, lllinois 60623
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Mark

Full Goods/Services

Owner

FROM OUR FAMILY FARMS TO YOUR FAMILY'S
TABLE

IFesiey aur Temsly 1w 10

Youe Fasmily's Talile

SN:85-268692
RN:4,041,629

(Int'l Class: 31) Fresh fruit

Naturipe Farms, LLC
{California Limited Liability
Company)

P.C. Box 4280

Salinas, California
939124280

DOS CHILES AUTHENTIC MEXICAN RECIPES FROM
OUR FAMILY TO YOURS! and Design

SN:85-269560
RN:4,151,344

(Int'l Class: 30) Ready-made sauces

Dos Chiles, LLC
(Wisconsin Limited Liability
Company)

1423 Beauchamp St.
Green Bay, Wisconsin
54304

CORTE'S "FROM OUR FAMILY TO YOURS" SINCE
1622 and Design

\ Wiy 7

£

SN:85-124694
RN:3,969,625

(Int'l Class: 29) Dried meat; packaged
meats; prepared meat; preserved meats
and sausages; processed meat, namely,
ham, pork, sausages; sliced meat;
uncooked sausages

Seabrite Corp, Aka Corte
Provisions, Corte & Co,
Cortes, or Corte
{Pennsylvania Corp.)

574 Ferry St

Newark, New Jersey 07105

CENTO NAPOLETANA PIZZA SAUCE C CENTO
TRUST YOUR FAMILY WITH OUR FAMILY and
Design

3 Lo -
PIZZA SAUCE

Mo o etk o

SN:85-589690

{Int'l Class: 30) Pizza sauce

Alanric Food Distributors,
Inc.

{New Jersey Corp.)

100 Cento Boulevard

West Deptford, New Jersey
08086

CENTO C TRUST YOUR FAMILY WITH OUR FAMILY

SN:74-540868
RN:1,915,227

(Int'l Class: 29) Fulf line of prepared
fruits, prepared vegetables, edible oils,
cheeses and soups; canned tuna fish,
canned clams and canned mussels,
seafood salad

{Int'l Class: 30) Tomato sauce, clam
sauce, vinegar, bread crumbs, capers,
arborio rice, prepared spaghetti sauce,
espresso coffee, pesto sauce, cherry
and grenadine syrups, panettone cake,
cannoli shells, torrone candy, canned
minced garlic, pizza, cookies, and pasta

Alanric Food Distributors,
Inc.

{New Jersey Corp.)

100 Cento Boulevard

West Deptford, New Jersey
08086

OUR WORLD, OUR FAMILY WESTERN UNION and
Design

ova moxim
ple samias

weatanm
WHID M

SN:77-505036

(Int'l Class: 35) Charitable services,
namely, organizing and conducting
volunteer programs and community
service projects

(Int'l Class: 38) Charitabie fund raising
services; charitable services, namely,
providing financial support to financially
disadvantaged persons and commuriities
for the purpose of facilitating community,
social, disaster relief, educational,
cultural, and economic development
activities and programs; providing

Western Union Holdings,
Inc.

(Georgia Corp.)

12500 E. Belford Ave.
M21a2

Englewood, Colorado 80112
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Mark

Full Goods/Services

Owner

RN:3,582,781

educational scholarships to develop
skills necessary to succeed in a diverse
and global work force to financially
disadvantaged persons and communities
in order to economically enhance
communities and develop entrepreneurs

OUR WORLD, OUR FAMILY WESTERN UNION and

SN:77-505036
RN:3,582,780

{Int'l Class: 35) Charitable services,
namely, organizing and conducting
volunteer programs and community
service projects

(Int'l Class: 36) Charitable fund raising
services; charitable services, namely,
providing financial support to financially
disadvantaged persons and communitics
for the purpose of facilitating community,
social, disaster relief, educational,
cultural, and economic development
activities and programs; providing
educational scholarships te develop
skills necessary to succeed in a diverse
and global work force to financially
disadvantaged persons and communities
in order to economically enhance
communities and develop entrepreneurs

Western Union Holdings,
Inc.

(Georgia Corp.)

12500 E. Belford Ave.
M21a2

Englewood, Colorado 80112

OUR WORLD, QUR FAMILY

OQURNGRLLE OUR FARICY

SN:77-369479
RN:3,484,478

{Int'l Class: 35) Charitable services,
namely, organizing and conducting
volunteer programs and community
service projects

(int'l Class: 36} Charitable fund raising
services; charitable services, namely,
providing financial support to financially
disadvantaged persons and communities
for the purpose of facilitating community,
social, disaster relief, educational,
cultural, and economic development
activities and programs; providing
educational schofarships to develop
skills necessary fo succeed in a diverse
and global work force to financially
disadvantaged persons and communities
in order to economically enhance
communities and develop entrepreneurs

Western Union Holdings,
Ine.

(Georgia Corp.)

12500 E. Beiford Ave.
M21a2

Englewood, Colorado 80112

FROM OUR FAMILY TO YOURS

SN:76-322221
RN:2,667,244

{Int'i Class: 42) Pharmacy services

Big Y Foods, Inc.
(Massachusetts Corp.}
2145 Roosevelt Avenue
Springfield, Massachusetts
01102
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INTERROGATORY NO. 21: Identify all instances in which any person has been or claimed
to be confused, mistaken, or deceived as to the relationship between Registrant and any
other entity, or as to the products or services of Registrant and any other entity.

Response:

Ahold incorporates herein by reference its General Objections. Ahold objects to this
Interrogatory as overly broad and unduly burdensome because Ahold has no way to
know if a person has been confused unless Ahold is made aware of such confusion.
Ahold further objects on grounds that confusion as to the relationship of Ahold and
"any other entity" is not relevant to any claim or defense in this proceeding.

Subject to these objections, Ahold responds as follows: Ahold states that it is not
aware of any instances of confusion, mistake or deception involving Ahold and
Nash-Finch or any confusion, mistake or deception related to the use by Our Family
Foundation, Inc., AUSA or any if its division of the OUR FAMILY FOUNDATION
mark and by Nash-Finch of Petitioner's Marks.

INTERROGATORY NO. 22: Describe in detail the factual basis for the contention that
Petitioner's Petition for Cancellation fails to state a claim upon which relief can be granted
and identify all documents and persons with knowledge relating to the factual basis for this
contention.

Response;
Ahold incorporates herein by reference its General Objections.

Subject to these abjections, Ahold responds as follows: Ahold states that the marks
which are the subject of this cancellation proceeding are significantly different and
are used in connection with different goods/services offered to different consumers
through different channels of trade. Relevant documents will be produced and
person with knowledge relating to the factual basis for this contention will be
identified as discovery proceeds.
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INTERROGATORY NO. 23: Describe in detail the factual basis for your contention that
Petitioner's Petition for Cancellation is barred by laches and identify ali documents and
persons with knowledge relating to the factual basis for this contention.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Ahold states that the marks
which are the subject of this cancellation proceeding have co-existed in the
marketplace since at least March, 2012 and that Ahold is unaware of any instances
of consumer confusion related to its OUR FAMILY FOUNDATION mark and
Petitioner's Marks. Ahold's investigation is ongoing and Ahold reserves the right to
supplement this response as discovery and investigation continue.

INTERROGATORY NO. 24: Describe in detail the factual basis for Registrant's
counterclaim for cancellation of U.S. Trademark Reg. No. 1,704,384 based on Registrant's
contention that Petitioner has abandoned use of the OUR FAMILY FOODS mark on retail
grocery store services and identify all documents and persons with knowledge relating to
the factual basis for this contention.

Response:
Ahold incorporates herein by reference its General Objections.

Subject to these objections, Ahold responds as follows: Ahold states that Ahold is
unaware of any services offered by Nash-Finch under the OUR FAMILY FOODS
mark. While the OUR FAMILY FOODS mark may appear on the advertisements for
Nash-Finch's goods, whether conducted on websites, flyers or by in-store promotion,
such advertisements do not constitute retail grocery store services and are merely a
promotion of the goods. As reflected in its answer to Interrogatory No. 4 in Ahold's
First Set of Interrogatories, Nash-Finch no longer operates any retail grocery stores.
Accordingly, the OUR FAMILY FOODS mark is not used in connection with retail
grocery store services and has thus been abandoned by Nash-Finch. Ahold's
investigation is ongoing and Ahold reserves the right to supplement this response as
discovery and investigation continue.
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INTERROGATORY NO. 25: Identify each person who provided information or documents

for a response to this First Set of Interrogatories or Petitioner's First Request for Production
of Documents and Things.

Response:

Ahold incorporates herein by reference its General Objections. Ahold further objects
to this Interrogatory on the basis that the Interrogatory seeks information protected

by the attorney-client privilege or work product doctrine or protected from discovery
under Fed. R. Civ. P. 26(b)(4)(B).

MCNEES WALLACE & NURICK LLC

By:  /s/ Brian P. Gregd
Harvey Freedenberg
Brian P. Gregg
100 Pine Street
P.O. Box 1166
Harrisburg, PA 17108-1166
(717) 232-8000

Attorneys for Registrant

Ahold Licensing, Sarl
Dated: April 28, 2014
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CERTIFICATE OF SERVICE

| hereby certify that a copy of the foregoing Registrant's Answers to Nash-Finch's
First Set of Interrogatories was served by means of electronic mail upon the following:

John A. Clifford, Esq.

Heather J. Kliebenstein, Esq.
Merchant & Gould P.C., Suite 3200
80 South Eight Street

Minneapolis, MN 55402

/s/ Brian P. Gregg
Brian P. Gregg

Of Counsel for Ahold
Ahold Licensing, Sarl

Dated: April 28, 2014
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Founding Pariner Rewanis
Fee: $200,000 (limited)

Vendor Recogni than:
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i
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Platinum Partner Rewarde

Fee: $150,000

Vendor Recognition:

. in Our Fumily quartorly
» Considerstion for Vendar of the Yaar sesrd,

+ Luga reengnition En stors circular,

* Right to vse “prad parte™ designation on crestive, approval sweded.

Special EventsiMeatings:

« recognition dinnos before Carger]-Alx {5) Invitations.

. In oot notinciude codemqtian levsy
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“One (1) Y polf coursa at

uly
Proam go ) buting (kostama & cor responding benefils.
« Feur [(4) fourscrmes cl the Ou Famiy Foundatien gol buting
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* Product appears on appradmatoly 55,000 gama tcksts
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» Bilr tags for preducts of shatl.
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Gold Fartner Revards
Fee: $100,000

Verkor Recagnl tton:

+ Recogmilion in Orir Family Feandation quar be1 by e-news|altor.

+ Laga recegnition n circular

+ Right to 1na “proud patner® deaignation on crenlive, approval noeded.

Special EvenisiMestings:
+ racagnition dinnar befora Camgalil Five (5} invitatlons.
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+ Valus of $7.000 pet product ($7.000 x § = $35.000).
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Silver Partner Rewards
Fea: $50,000

‘vehdat Recognillon:
+ Recagnilion in Dur Family Fourdation quarle: |y a-newsiellar.
» Right lo use “proud parlna: - deslgnation on creallva, approval nesded,

Speclal Events/Meeitngs:
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Prmm gal butlng ikostanma & cof respording banalits,
- Mo (2) foursemos at tho Our Family Foundatfon 0o Fouling
In Cenltad Bcaf faspending bana fits,

ad zpace In specigh Ulon clrcular — five {5} proxmpse pays nérs,

Triple Winner Program Beneflls — (we (2) split particlpe lion packagas:
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* Valuo of $7.000 pe7 produsl ($7,000 x 2 = $14,000)
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~ Btz lags for products a1 sholl.
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Supperting Partner Reaands
Fee: $25,000
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+ Recognillon in Cur Family Focindation quar ter |y s-pewslelter.
+ Right la usa "groud partnar” deslgnation on crazllve, spproval neaded.
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* racognlllen dinner kelore Camfabfl-Ahras (3] invitallens.

Galf Benefils:

+ T (2) Flayers at secontary gall eattss at Our Family Foundailon
Froam gol buting | kostoma & cor responding bans Hts.

* Sl (£] Playsra al tha Our Family Foumdation 9o | bullng
inCantrad B earrespanding benei|ls.

ad space In speclgllLlen clrcilar = thros (3) pradnais sy mwy.

Triple Winmer Pregram Beredi —ono (1) 3pl1t participatlon package:
Banefits
« Vislun of $7,000 por produdt (57,000 x 1 = 37,000
« Product appears oh spprulmately 55,000 gamo tlckets
instop Eshog andgiantiandovar storas.
+ Bl tags for praduct at shall,
+ T {2} tickms to a Boson Rea Sox baseball game.

Nole: package doos HOT includa tie et of coupen redemption,
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our partner rewards at a giance

A la Carte Selections
= AN a e cane sadostions includa recognition in and recaiph
of quarteriy e-nowsletter

Cold Sliver | Supperting
00.000 | 550,000 | §25.000

wil ) upd; K d nowl - chnowl- ekl 1-
Boston Golf at TRC - Feo: $50,000 (limited e Fe A IR Bl a rae e e iER.  flsion SECEE - Ly
« One {1} faursome at TRG with Golf Pro al Gur Fmit Fouadation charltabie donations nnd inlitstves §
Pream gol buting Iwostorma & correspanding benafits. Considerdlion for Veedo yedribwrd . »
{oge recogaifinh w storsclreafar - . .
Boston Golf at Secondary Gelf Course - Fae: $25,000 -
’ = Onm {1) faursome st socondary goff course wl Guy Family Frondation fog0 recepnition qn Osdiaated siguags in stares =
Proam go! buting idostarma & cor responding benaflls. ahaid b suppac | affice access. .
acks S —
Cantral PA Golf {Option 1) - Fee: $3.000 SRR gy
+ cno {1 e 2 = Syl £ 20l e
in Centrad B corresponding bonofils, .?f:.':ﬁn:‘:.m:ﬁig:m""im ]
ay
Central PA Goll {Option 2} - Fee: $15,008 by raf insitatieny te rkontiuen T " ¥ 4 3
» Twa (2] Fontrscmes ot Gur Family Foundatiar ga | Buting Aliio "'f‘““'""'""
in Contrad A carrosponding benelits. Purticigtion in eoupon bookiet v d
+Ta (2) imdles o razogattion dinner 1ho night bafore 1ho gol f euting.
number of slancs at Lie Our Femily Furdalion 16 10 ‘0 28 ia
* laa box Sigh lbostt & Prittety sscandaty focondsty soeofidnty Secondary
banalis (o teo box signs) Coursw Courss Course Courew 58

Spaclal Gifiten Clrcular - Fee: §7.500 nurbes SEEA 81 | he O Famiy Fundition
+ At spaca In specisl G for Lhreo (3] Bassy: ?'-2 T g'ns ‘l raWRar responding benstits £ " 1 [ €

e B il

Tripie Winnat {Fult participation) - Fee: $12,000 nd space In speciglttien circular R p ' X 3

= Product appear ~ 000 garre e —numiber of proaducts.
instop Axhop angianilandovar storas.

+ 6l tage for producis sl sheif. nurmbsr of product par ticipatien packages I 2wl Bplly 2piit split

. i basdhal ximats number o game tca: duek "
s i i =i o Apracs o Wiop Eshop ndinymndower sloves  SW0N S5O0 sasw  ssoes s

Note: paciae dots NOT Include U <06t of coupan redemption, ik tags fer pracusts sfamad [ a 3 5 = 5

Triple Winner {Split participation) - Fee: $7,000 m::.'lf:'m:ﬂb matoredson

+ Product appears on approsimalely 35,000 game tickels P " 12 ] " 4 2
In3top dahop andian tiandovar stores. m.__'hmmww'

* Bl Ingrs for products uf shell.

« Two {2) tickala 10 & Boslon Red Sax hesebml gume,

Note: P

Daration - any dollar amount fa I'I'Il!y Charalabe Yendor Parlnarak®

AHOLI0WF!




Our Family Foundalion
Charitable Vendor Partnsrship
Freguently Aslted Questlons

What Is incliided I the new package? Veadet partners may choose rom the 1ol | owing paymant
Whilo wo have attompled 1a make this newpackage !foquencies:

inclusive of themajor charitable progroms suppo r 1080 lima — January 2012

byahald Wa and eur di¥isians, tke package s ot * Semi-annual —January & July 2012

comprahenshaha 2012 Charllablo Vander Pactne rshigPuatay - knvary. Apil. July & Oclober 2052

Includes participationfrecognillea in the Fol lowing:

+ Tilpla Yarnar + 1 rocelue lax

+ Gittlen spacial o (o goiT euling will be held)

+ Massach sselts Goll Qullng {fomunly Slop & Shap/
gianHemilycondaliogo) f Classlc)

» Ponnsyivania Golf Quting {formerly Dur Kidsh

tax deduclion [nformatien regarding your particihation

|6 Lhe 2012 Chatltabdndsr ParLner ship, suppor ling the
Gur Famity Fasmdation, w( | be emaited Lo Lha main vondor
contact {porson thal signed up for \he progremy at the ead

What is il inelocdedt in e new packoge? ofzerz.

dua La timing for Lhe 2012 CharitablaYendor Fartnership
nawo!l as the possiaility for ad hoochatilat|e prageara &g (o phay
thaihold ka diisions, (he packsge does nat currentle rdar Lo bagin 1ho now packags vith the 2012
Include such things as:
» A% Brheol Revants
+ 5t Jtaph's Universily Cltalion Dinnor
» Cresjtable markeling progrms such as hunges sUpparl,
broust cancar support, ete,
+ Product danation tequests for partieffation in dvision
charltabls avents
+ Produet danation requests for golf oulings listed above

triple Wpe ¢ promalion, wawil | nead Lo have package
partlelpallon tinalized In 2011,

“Nate: this s 2 commitmanl [or 2012 and payment

will nak be expactad priar Lo January 2012 Vendars that
wish La patticlpata only by purehasing o (a carts selestions
may do 8¢ al any Lime throughotl Lhe yeat priet le the
ovant taking place.

+ Coupon redemption, TPR fees of marketing leos Ce) oy eypany add on Lo the paciuge bo recelve
dditional benefits?
Do red to conplete deal shiwts fee my participafion? absalutalyheh package provides a spacifled lovel

the complutad and sighed pladgo zhaat w11 50 1ve a5tgRIticipation in asch of the charitabielptants:
commitmont to Iho packago and par ticipe lion in Lhevdnmbegltt (on spocial mdssachuselts golf auting
Bramotional plecas such as product inclusigh omheand Pannsylvania gof f oUfipgur companyviou!d

ad and produsti/toupon redsmptictatpiakdnat vdl)  |lkg |0 purchase sdditlonal participstion In any of these
31111 nood Lo hove doaf sheets sxeculed in ordar +cowmelyby may do 5o by adding *» s carte” options o
with thesrbaneax eyox) act. your packaga—Ihara Is na limit ta Lha numbar of a Ja carte

ilems you may addddiliena|ly, you may purchase mors
Howsll | py for my packsga? Lhan 1 packaga {al any loval) If youvish.
Par ticlpating vando t pattnsrs may chaosa to pay Uhrough
any of the methods noted balaw aflet Janvaty 1. 2012:
+ Chack munds payabls Lo Our Famlly Foundalion
+ Deduction Jram prapaid fund
+ Deduction from ned imvwics

{a HIEY;

Charitable Vendar PartnarshP
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We'reall in this together.

our local charitablepartners

Thank you!

G4 Ahold

¥ ¢ ¥
StopaShop'  StopaShop  Giant Gm DA S

Muw York Mefra Wuw England
Divislon Blvialon
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Narne:

Address:

Citly: Slate; Zip:

e-mail:

T

Broker Co. Name:

Vendor Co. Name:

To Be Adverlised As:

BILLING METHOD: (Plesse select)
a Deduct from Prepaid
AR Vendor#:

Prepaid Funds # & Amts:

Uso supplemontal forms Io dotall billknge-nol thown hore

o AP Vendor #:

o Bill later

BILLING FREQUENCY' (Pleass select)

o Annual (January 2012) o Semi-annual (January, July 2012)
o Quarlerly (Januvary, April, July, October 2012)

Charitable Period: January 1 = December 31, 2012

Special Notes:

201 2 Charitzble Vendor Partnzrship Pledge Form

SPONSORSHIP LEVEL:

o Founding Pariner ..., $200,000
o Platinum Pariner...., $150,000
o Gold Pariner........... $100,000

A LA GARTE SELECTIONS:

o Boston Galf 51 TPG - faursome

o Boston Galf al Sacondary Course- faurseme  $25,000

o Triple Winner (Fuil Participation)

o Triple Winner (Split Parlicipation)

o Special Gitllen Circutar {3 producls)
o Contral PAGolf - Option {

o Central PA Golf - Option 2

o Donation
Nota; Packages do MOT include the cost of p

o Silver Parner.......... $50,000
o Supponling Pariner,. $25,000

Gost & of salections $ TOTAL
$50,000

$13,000
$7,000
$7.500
$3,000
$15,000
§

Fo i ing fees or TPR.

Submit campleted pledge form =

Debbie HIll &t chill@eholdusa.com

Vendes e of fox 1o 717-240-1546
Irseolises vl be s, PAYWENTS MUST
andor Signatum Dela BE MADE TQ DUR FAMILY FOUMDATION.

Mal t. PO BCK 156, Carlllo PA 17015-0158.

CRlegorny TR EIEINe SIS Tele et o Faama oo o0
for more information hol & mAleUlsr it Copiea of tha
Tinanel o satments of CLr Famiy feundaran, Jne. will s

TSVagory Warmparien Levs] Sopmiser SHnEure = 1500 el

Hokm: Bill of Au lovity Sinaties nvies sy

ABULD-000M0




2012 Charitable Vendor Parinership Pledge Form - Sample

rame._50R BEokee-

Addess: 7 = SHAALE FOAD

ity SALALE
omait _OAcLE 8 \A £ cord

Telophone: |25 HSE—T8IC

Brkar Co. Hemin _ACC ZALCS

Nandar Co, Nema:_ X' 2. EOORY

To Ba Advartised An SUITATL CHIES £ US

BILLING METHOD: tFiaste satect)

© Dadur frern Prepaid
AR Versork:,

Prop de 8 3 Al

Lo it e e Ao o e
AP Vancinr 83

e e

BILLING FREQUENCY: thema setc:)

JAnnus) iapuary 2012)  QSerhannua [January uly 2012)
Q Qumrtery {arwry, Ay, July, Otteber 2012)

Clan{table Perbod: dnrwory 1 — Detember 31, 2012

Spacial frta,

2012 Charitakle Vendor Partnership Pledge Form

SPONSONSHIP LEVEL:

H{ Fureing Partne ... $200,000

Q Patinon Rariner..... $150,000
QGold Partner .......... $100,000

A LA CARTE SELECTIONS:

0 Beskon Gol at TRC ~ fowrsama

0 Bogion Goll sl Secondary Course- (ot lome
Q0 Diple Wonnes tFull Participationd

Q@ Nipts W nnar (Spiit Participationy

0 5pecinl Gittlen Cirular (3 preducte)
0 Corntent PA Golf - Qpdion 1

{ Coneat PA Golf - Option 2

03 Danat o

0 Silve! Painer.......... 350,000
0 Exgmpsting Partner.. £25,000

Cost ¥ ol wlectiooms  § TOTAL
$50,000

25,000

$lapoe

$2.000

$2.500

53,000 —_—
s¢iso0 ) Fisono

! !ﬂirl"/\» XI/:t(A.

%‘,%%%_w—%u

family

FOUN TioN
CHARITABLE VENDOR PARTNERSHIP

2012 Charitable Vendor
Partnership Pledge Form

CdAhold
USA

¥ £ ¥
-'MPIFHP‘S‘WWGBM‘

e

AHOLD-00041




Summer 2012

N N
StopaShop® StopaShopr Giant' cm m

New England
Division

v
Our Family

FOUNDATION"

t4 Ahold
USA

also in this issue

New York Matro
Division

Our Family Foundation charitable giving update

Triple Winner Game

Thanks to the overwheiming
support of our vendor partners,
customers, and associates, the
2012 Triple Winner Game was a
tremendous success! The Stop

Summer golf outings

Our Family Foundation is hosting
two golf outings this summer
which benefit the Foundation’s
key charitable partners.

Yl m B = _=ke Liille
o & I}

iancer|Rese | F oL e R
et Profller Generdh 4 4
e 1

ndoy Partrer Lpling

& Shop and Giant Landover
divisons raised $5.5 million for
our charitable partners - Dana-
Farber Cancer Institute (Jimmy
Fund), Memorial Sloan-Kettering,
Johns Hopkins, and the Children’s
Cancer Foundation. Expected to
run in all Stop & Shop and Giant
Landover stores from mid-April
through July, stores sold out of
their game tickets in only six
weeks!

This year, Triple Winner was a
primary theme in store circulars.
We aired commericals throughout
the campaign featuring inspiring
Triple Winner Ambassadors. This
additional marketing support
emphasized the importance of
supporting the program to both
our customers and associates,
Thank you to our vendor partners
who participated in this year’s
Triple Winner Game and the
continued message of hope.

Registration is now closed for the
Central PA Golf Outing on July 16.
The Massachusetts Golf Outing
tees off on Monday, August 27 at
four courses in the Boston area.
Following golf is dinner, auction
and awards at TPC Boston in
Norton, MA, Registration closes
July 15, so there is still time to
participate! Check with your Ahold
USA contact or email Debbie Hill
at dhill@aholdusa.com for details.

Amount raised to date

Thanks to the generous support of
our vendor partners, Our Family
Foundation has raised $8.7
million to date in 2012 to help
fight hunger, improve the quality
of life for children and build
healthy communities!
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Charitable effort profile:

Gittlen Cancer Research Foundation

Each of us has been touched in
some way by family members

or friends affected by cancer. A
program with a long history in the
GIANT Carlisle division, support of
The Jake Gittlen Cancer Research
Foundation at Penn State Hershey
Medical Center raises hundreds

of thousands of dollars each year
with more than $5.25 million
donated from the GIANT Carlisle
division and vendor partners to the
research foundation since 1984.

As a partner, you provide the
necessary funding to allow

this critical cancer research

to continue. Thanks to your
contributions, you have played

a role in helping to fund
groundbreaking research that has
occurred in the areas of cervial
and skin cancer conducted at
The Jake Gittlen Cancer Research
Foundation.

To honor his father, Jake, who
died of cancer in 1970, Warren
Gittlen held a small golf outing
to raise money for cancer
research. Beginning with private
contributions and some small
corporate contributions, the first
year raised $2,500, which was
given to Dr. John Kreider, a young
scientist at Penn State Hershey

Medical Center. In the years to
follow, Dr. Kreider would become
one of the top cancer researchers
in the world, playing a vital role
in the development of the HPV
vaccine, Gardasil. Since then,
five other top researchers were
added to the fold, forming The
Jake Gittlen Cancer Research
Foundation. With help from
companies like GIANT Food
Stores, Warren Gittlen has raised
more than $15 million since

his father’s death, with only one
goal in mind - finding a cure for
cancer.

“In today’s economy, funds are
tight and it’s more difficult than
ever to keep research moving
forward,” said Warren Gittlen.
“Donations and support from
our local communities are vital,
and that's why our partners

are so important. Qur Family
Foundation's fundraising efforts

ensure the availabiltiy of funds to

attract the best of the best to the
PSU Hershey Medical center. On

behalf of The Jake Gittlen Cancer
Research Foundation, | would like

to thank you for your continuing
contributions.”

The GIANT for Jake golf outing
will not be held this year, but

vendors are still able to support
the cause through in-circular
product promotions. A special
circular insert, produced in the
GIANT Carlisle division, features
participating vendor products. A
flat fee for inclusion is charged
and donated directly to The
Jake Gittlen Cancer Research
Foundation,

Learn more about the Jake Gittlen
Cancer Research Foundation

at Penn State Hershey Medical
Center by visiting www.
pennstatehershey.org/web/gittlen/
home

Summer 2012




Vendor profile:
General Milis, Ahold USA Marketing Vendor of

the Year and Founding Partner

Dave Schmeer, Senior Customer Manager
The mizgion of he General Mills Foumdation, « S
3ts it giving i nourish communities. !
rdidlon af generaus giving and & '.l community support
General Mills contributed fHe= R milllan to chanitable
causes n fiscal year 2001 We Investin and collaborate with
community organizations and, programs thatyunleash the
power of fiood across = spectrum of scoislissues, ingluding
hunger, nutrition and ealthy active lifestyles.dil learn
more about/Ifi=ways Gerieral Mills nourishes lives through
philanthrapy and community engagement, please juir us on
Facebook at facebook.com{GeneralvilisGives or yisit us S|
Generaldlills.com/en/Respansibility/Communitil Ergagement

Tell us a little bit about General Mills charitable and logal community efforts.
Qur philanthropic || f1tling areas = Alleviating Hunger and Advancing Nufrition
Wellness, mproving Education &t Strengtheming Communities. Wil bmger ik
caried <ut globally i1 partnerstin with Lty employees as well as H=llzt key platfor
wil= i My Viltlage - i71 online partnership thitth CARE and Merck, and Partners

Food Solutions ~ & nonprofit: farmed Ly General $1ills with USAID, Car| and
DSM ta fevemsi=tinployee tec = (i advise small & madizm =ized foad
rmmpanies in-Altica. Qur Champions for Healtliy Kids program 15.a THlShership with
the Ametrican Dietetic Asslimation and the Presidents Council af SIS & Nuteltji
Yacised on $500,000 (1 annualtErants [iiorganizationsdmpraving fitness 2y, i i
behavior and filpporting K& grade students whe earn the President's Actwe Lifestyl=
Award, To date: aver 5 m'l i youth have lbeen -mpacted by this £y ragfik
vollinteeristn among our em‘ployees 1S also 5 key fnz= of aur work Us
employees srrtl mare 1H& Y of internationd’ employees volunteering. We =ifengthen
comimun] fales volumteerism and also through our [attnership With Liritted ey
| S communities I-addition, muir emplayees recommend.grants i gl
local rmimriamities |5 build communlty strength

V\Lhat was an example of a %‘reat success you had as a result of General Mills’

Ahold U

$200. OOO to Ahdld USA charities il 2021 ki
Gene d VL i Ahold USA to fight breasticanger with iut Yoplait “Save L{ds
to Save s program and parbcipates I ithé annual G [y apmmt evaly Octoberito
support Susan G Kemen! In Sonjunction'with Vetera<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>