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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
 
Nash Finch Company 
    Petitioner, 
 
  v. 
 
Ahold Licensing Sàrl, 
 
    Registrant. 
 

) 
) 
)        Cancellation No. 92058000 
)              
)        Registration No. 4,283,988 
) 
)     Mark: OUR FAMILY FOUNDATION  
)                    & DESIGN 
)         
)      

 
PETITIONER’S NOTICE OF RELIANCE 

1. Pursuant to Trademark Rule 2.122(b), Petitioner Nash Finch Company hereby 

introduces into evidence the file for the application to register the mark OUR FAMILY 

FOUNDATION & DESIGN, Reg. No. 4,283,988.  A copy of the application file is attached as 

Exhibit 1. 

2. Pursuant to Trademark Rule 2.122(b), Petitioner hereby introduces into evidence 

the files for the applications to register the marks OUR FAMILY, Reg. No. 369,014; OUR 

FAMILY Reg. No. 2,690,200; and OUR FAMILY & Design, Serial No. 85/905,473.  A copy of 

the application files are attached as Exhibits 2-4. 

3. Pursuant to Trademark Rule 2.122(d)(2), Petitioner hereby introduces into 

evidence status and title copies of Petitioner’s marks OUR FAMILY, Reg. No. 369,014; OUR 

FAMILY Reg. No. 2,690,200; and OUR FAMILY & Design, Serial No. 85/905,473.  Copies of 

these documents are attached as Exhibits 5-7. 

4. Pursuant to Trademark Rule 2.120(j), Petitioner hereby introduces into evidence 

Registrant’s April 28, 2014 responses to Interrogatories 1, 4-6, 8, 10-11, 13 and 18 from 

Registrant’s Objections to Petitioner’s First Set of Interrogatories, along with all documents 
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provided as all or part of the interrogatory responses; Registrant’s September 24, 2014 responses 

to Interrogatories 6, 10, 15 and 19 from Registrant’s Supplemental Objections to Petitioner’s 

First Set of Interrogatories, along with all documents provided as all or part of the interrogatory 

responses; Registrant’s October 6, 2014 responses to Interrogatories 36, 38, 41 and 43 from 

Objections to Petitioner’s Third Set of Interrogatories, along with all documents provided as all 

or part of the interrogatory responses; Registrant’s December 9, 2014 response to Interrogatory 

33 from Registrant’s Objections to Petitioner’s Second Set of Interrogatories, along with all 

documents provided as all or part of the interrogatory responses; and Registrant’s December 9, 

2014 responses to Interrogatories 5, 6, 12, 15, 17, 28, 33, 42 and 43 from Registrant’s Second 

Supplemental Objections to Petitioner’s First Set of Interrogatories, along with all documents 

provided as all or part of the interrogatory responses.  Copies of these Responses are attached as 

Exhibit 8.  A copy of the Verification Page for all of these responses is attached as Exhibit 9.  A 

copy of the documents provided as all or part of the interrogatory responses are attached as 

Exhibit 10. 

5. Pursuant to Trademark Rule 2.120(j), Petitioner hereby introduces into evidence 

the following portions of the transcript of the deposition of Tracy Pawelski, which was taken on 

August 18, 2014, pursuant to Rule 30(b)(6): 8:1 – 8:18; 9:6 – 9:12; 13:4 – 14:5; 17:7– 20:4; 20:9 

- 16; 24:10 – 29:1; 33:2 – 7; 36:5 – 20; 37:21 – 41:8; 41:13 – 44:1; 44:16 – 48:25; 49:16 – 49:25; 

50:4 – 52:25; 53:4 – 54:25; 56:6 – 57:22; 58:22 – 59:25; 62:25 – 63:19; 64:8 – 65:21; 66:16 – 

69:17; 69:24 – 70:11; 72:3 – 25; 74:22 – 77:12; 83:9 – 23; 86:15 – 88:12; 90:18 – 93:7; 94:6 – 

95:7; 96:23 – 97:5; 100:17 – 101:1; 102:10 – 103:1; 106:23 – 107:11; 109:16 – 111:25; 112:23 – 

113:8; 115:15 – 117:9; 117:18 – 119:25; 120:19 – 121:12; 126:20 – 127:4; 128:2 – 14; 129:1 – 

9; 129:17 – 130:25; 131:25 – 133:12; 134:1 – 135:5; 136:1 – 138:6; 138:24 – 139:17; 140:21 – 
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141:10; 143:17 – 146:21; 148:12 – 149:9; 149:23 – 150:2; 150:9 – 20; 151:6 – 152:4.  Petitioner 

also introduces the following exhibits used and authenticated in the foregoing portions of the 

transcript of the deposition of Tracy Pawelski: 4-7, 10-26.  Ms. Pawelski is and was at the time 

of the deposition the Vice-President External Communications and Community Relations for 

Ahold USA.  A copy of the referenced portions of the deposition transcript and exhibits is 

attached as Exhibit 11. 

6. Pursuant to Trademark Rule 2.120(j), Petitioner hereby introduces into evidence 

the following portions of the transcript of the deposition of Deborah Hill, which was taken on 

August 18, 2014, pursuant to Rule 30(b)(6): 5:19 – 6:25; 11:7 – 16:20; 18:16 – 19:1; 19:5 – 

19:22; 20:14 – 24:22; 26:1 – 27:8; 29:15 - 30:14; 33:3 – 34:12.  Petitioner also introduces the 

following exhibits used and discussed in the foregoing portions of the transcript of the deposition 

of Deborah Hill:  8-9, 13, 17, 21-23 and 27.  Ms. Hill is and was at the time of the deposition the 

Manager of Public and Community Relations for Ahold USA.  A copy of the referenced portions 

of the deposition transcript and exhibits is attached as Exhibit 12. 

7. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence as 

Exhibit 13 a printout of a screen shot taken from Petitioner’s website at 

http://www.ourfamilyfoods.com, and accessed on March 20, 2015.  This evidence is relevant to 

demonstrate Petitioner’s use and marketing of the OUR FAMILY trademark.    

8. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence  

printouts of screen shots from the following websites showing use of the OUR FAMILY 

FOUNDATION and OUR FAMILY marks from the following websites, accessed on March 27, 

2015:  
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a. http://foodbankofhudsonvalley.org/backpack-program/ 
b. http://www.capitalareafoodbank.org/2014/07/giants-family-foundation-brings-

kids-table/ 
c. http://www.boston.com/business/blogs/global-business-

hub/2013/11/extend_corporat.html 
d. http://www.longisland.com/news/01-13-15/li-cares-receives-third-125000-

grant-from-our-family-foundation.html 
e. http://www.longisland.com/news/06-11-13/long-island-cares-receives-

125000-grant-from-our-family-foundation-stop-and-shop-new-york-metro-
supports-kids-cafe-program.html 

f. http://www.progressivegrocer.com/industry-news-trends/regional-
supermarket-chains/pg-2014-retailer-year-family-better-neighbors 

g. http://www.progressivegrocer.com/industry-news-trends/regional-
supermarket-chains/pg-salutes-ahold-usa-and-its-divisions-2014-retailer-
year?page=0%2C1 

h. http://www.theshelbyreport.com/2013/04/19/stop-shop-ahold-usa-pledge-
500k-to-the-one-fund-boston/ 

i. http://www.theshelbyreport.com/2013/02/20/ahold-donates-67m-in-2012/ 
j. http://www.theshelbyreport.com/2014/08/25/spartannash-will-reopen-three-

nd-stores-under-family-fare-banner/ 
k. http://www.theshelbyreport.com/2013/08/19/nash-finch-hugos-donate-20k-to-

jamestown-n-d-imagination-library/ 
l. http://www.progressivegrocer.com/industry-news-trends/cpgs-trading-

partners/cover-story-invasion-privacy 
m. http://www.progressivegrocer.com/industry-news-trends/regional-

supermarket-chains/nash-finch-hugos-team-literacy 
n. http://www.progressivegrocer.com/research-data/market-trends/nash-finch-

awards-retail-customer-truckload-our-family-items 
 
These printouts are relevant to demonstrate the overlapping usage of the OUR FAMILY 

FOUNDATION mark by Registrant and the OUR FAMILY mark by Petitioner, and the 

nationwide use of Registrant’s the OUR FAMILY FOUNDATION mark.  Specifically, the 

printouts identified in (a) through (i) are relevant to show use of the OUR FAMILY FOUNDATION 

mark in nationwide publications and news sources.  The printouts identified in (j) through (n) are 

relevant to show use of Petitioner’s OUR FAMILY mark in similar publications.  A copy of these 

materials are attached as Exhibit 14. 
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9. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence 

the Certificates of Registration and TSDR status reports for the following registrations that are 

actively registered in connection with both food products and charitable/foundation services: 

Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

BREAKFAST OF 
CHAMPIONS 
 
RN: 1808058 
SN: 74307027 
 

Renewed 
November 
30, 2003 
 

(Int’l Class: 41) 
organizing and conducting recognition 
programs to recognize, honor, and/or 
motivate individuals and/or organizations 
which have made outstanding 
contributions to their communities or 
other charitable or deserving causes 

General Mills 
IP Holdings II, 
LLC 
 
 

BREAKFAST OF 
CHAMPIONS 
 
RN: 1787030 
SN: 74307050 

Renewed 
August 10, 
2003 
 

(Int’l Class: 36) 
charitable fund raising services 
 

General Mills 
IP Holdings II, 
LLC 
 
 

THE 
BREAKFAST OF 
CHAMPIONS 
 
RN: 342440 
SN: 71379928 

Renewed 
January 19, 
2007 
 

(Int’l Class: 046) 
cereal food products particularly 
breakfast cereal 
 

General Mills 
IP Holdings II, 
LLC 
 
 

THE 
BREAKFAST OF 
CHAMPIONS 
WHEATIES 
FUEL and Design 

 
 
RN: 3976400 
SN: 77872072 

Registered 
June 14, 2011 
 

(Int’l Class: 30) 
processed cereal-based food to be used as 
a breakfast food, snack food or ingredient 
for making other foods 
 

General Mills 
IP Holdings II, 
LLC 
 
 

FOOD 4 LESS 
 
RN: 1179593 

Renewed 
Principal 
Register - 

(Int’l Class: 42) 
retail grocery store services 
 

The Kroger 
Co. of 
Michigan 
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

SN: 73233203 
 

Sec. 2(F) 
November 
24, 2011 

 

FOOD 4 LESS 
(Stylized) 

 
 
RN: 4474865 
SN: 85961978 
 

Registered 
Principal 
Register - 
Sec. 2(F) 
January 28, 
2014 
 

(Int’l Class: 09) 
computer application software for mobile 
digital devices for use by grocery store 
shoppers 
(Int’l Class: 35) 
retail grocery store services; retail store 
services in the field of groceries featuring 
a bonus incentive program for customers; 
retail... 
(Int’l Class: 36) 
charitable foundation services, namely, 
providing financial assistance for 
programs and services of others 

The Kroger 
Co. of 
Michigan 
 

FOOD 4 LESS 

 
 
 
 
RN: 4474866 
SN: 85962000 
 

Registered 
Principal 
Register - 
Sec. 2(F) 
January 28, 
2014 
 

(Int’l Class: 09) 
computer application software for mobile 
digital devices for use by grocery store 
shoppers 
(Int’l Class: 35) 
retail store services in the field of 
groceries featuring a bonus incentive 
program for customers 
(Int’l Class: 36) 
charitable foundation services, namely, 
providing financial assistance for 
programs and services of others 

The Kroger 
Co. of 
Michigan 
 
 

FOOD 4 LESS 
and Design 

 
 
RN: 1665152 
SN: 74072938 

Renewed 
Principal 
Register - 
Sec. 2(F) 
November 
19, 2011 
 

(Int’l Class: 29) 
[ eggs, milk, cottage cheese, ] meats [ and 
potato chips ] 
(Int’l Class: 30) 
[ bread, buns and ice cream ] 
(Int’l Class: 31) 
[ fresh produce ] 
(Int’l Class: 42) 
retail grocery store services 

Kroger Co. of 
Michigan 
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

CHILD HUNGER 
ENDS HERE 

 
RN: 3932191 
SN: 77884341 

Registered 
March 15, 
2011 
 

(Int’l Class: 36) 
charitable fundraising services 
 

Conagra Foods 
Rdm, Inc. 
 
 

CHILD HUNGER 
ENDS HERE 

 
RN: 4041785 
SN: 85270648 

Registered 
October 18, 
2011 
 

(Int’l Class: 29) 
frozen, prepared or packaged meals, 
entrees and side dishes consisting 
primarily of meat, fish, poultry, or 
vegetables; sausage; peanut butter;... 
(Int’l Class: 30) 
frozen, prepared or packaged meals, 
entrees and side dishes consisting 
primarily of rice or pasta; pizza; pizza 
kits; pot pies;... 

Conagra Foods 
Rdm, Inc. 
 
 

CHILD HUNGER 
ENDS HERE 

 
RN: 4538066 
SN: 85270649 
 

Registered 
May 27, 2014 
 

(Int’l Class: 29) 
prepared meats; processed meats; 
prepared poultry; processed poultry; 
processed vegetables and fruits; 
margarine; vegetable based spreads; dairy 
based and non-dairy... 
(Int’l Class: 30) 
enchiladas; sauces; ketchup; ready-to-eat, 
popped popcorn; microwave popcorn; 
unpopped popcorn; pudding; flavored 
and sweetened gelatins 

Conagra Foods 
Rdm, Inc. 
 
 

NEWMAN’S 
OWN 
 
RN: 3663335 
SN: 77655278 

Registered 8 
& 15 
August 20, 
2014 
 

(Int’l Class: 36) 
charitable services, namely, providing 
grants to support third party educational 
and charitable organizations and causes 

Newman’s 
Own 
Foundation 
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

NO! NEWMAN’S 
OWN 
FOUNDATION 
and Design 

 
 
RN: 3700073 
SN: 77538994 

Registered 8 
& 15 
October 30, 
2014 
 

(Int’l Class: 36) 
charitable services, namely, providing 
grants to support third party educational 
and charitable organizations and causes 
 

Newman’s 
Own 
Foundation 
 

NEWMAN’S 
OWN 

 
RN: 4516209 
SN: 85901528 

Registered 
April 15, 
2014 
 

(Int’l Class: 29) 
yogurts 
 

No Limit, LLC
 
 

NEWMAN’S 
OWN 

 
RN: 3133173 
SN: 78758443 

Registered 8 
& 15 
September 
28, 2011 
 

(Int’l Class: 29) 
olive oil, dried and preserved fruit 
(Int’l Class: 30) 
vinegar, chocolate, coffee, cookies, 
unpopped popcorn 
(Int’l Class: 31) 
pet food [, fresh vegetables ] 

No Limit, 
LLC, Paul 
Newman, U.S. 
Jamie K. 
Gerard, U.S. 
 
 

NEWMAN’S 
OWN 

 
RN: 3625800 
SN: 77484996 

Registered 8 
& 15 
June 13, 2014 
 

(Int’l Class: 30) 
breakfast cereals 
 

No Limit LLC 
 
 

NEWMAN’S 
OWN 
 
RN: 1280046 
SN: 73408719 

Renewed 
May 29, 2014 
 

(Int’l Class: 29) 
salad dressing 
 

No Limit, LLC
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

NEWMAN’S 
OWN 

 
RN: 2911109 
SN: 78338708 

Renewed 
December 14, 
2014 
 

(Int’l Class: 30) 
salsa 
 

No Limit, LLC
 
 

NEWMAN’S 
OWN ALL 
PROFITS TO 
CHARITY and 
Design 

 
 
RN: 4035124 
SN: 85278302 

Registered 
October 4, 
2011 
 

(Int’l Class: 30) 
spaghetti sauce; breakfast cereal; pizza 
 

No Limit, LLC
 
 

NEWMAN’S 
OWN ALL 
PROFITS TO 
CHARITY and 
Design 

 
 
RN: 4035126 
SN: 85278348 

Registered 
October 4, 
2011 
 

(Int’l Class: 30) 
salsa 
 

No Limit, LLC
 
 

NEWMAN’S 
OWN ALL 
PROFITS TO 
CHARITY and 
Design 

 
 
RN: 4061606 
SN: 85278274 

Registered 
November 
22, 2011 
 

(Int’l Class: 29) 
frozen entrees consisting primarily of 
meat, fish, poultry or vegetables 
(Int’l Class: 30) 
frozen entrees consisting primarily of 
pasta or rice 
 

No Limit, LLC
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

NEWMAN’S 
OWN 
 
RN: 1581795 
SN: 73783929 
 

Renewed 
February 6, 
2010 
 

(Int’l Class: 30) 
spaghetti sauce 
(Int’l Class: 31) 
unpopped popcorn 
(Int’l Class: 32) 
lemonade 

No Limit, LLC
 
 

NEWMAN’S 
OWN 
 
RN: 1863860 
SN: 74470958 

Renewed 
November 
22, 2014 
 

(Int’l Class: 30) 
pretzels 
 

No Limit, LLC
 
 

KELLOGG’S 

 
RN: 4536505 
SN: 86041625 

Registered 
Principal 
Register - 
Sec. 2(F) 
May 27, 2014 
 

(Int’l Class: 05) 
meal replacement shakes for weight loss 
purposes; meal replacement bars for 
weight loss purposes; nutritional 
supplement shakes; meal replacement 
bars... 
(Int’l Class: 29) 
shakes 

Kellogg North 
America  
 

KELLOGG’S 

 
RN: 4418677 
SN: 85892036 

Registered 
October 15, 
2013 
 

(Int’l Class: 30) 
frozen breakfast sandwiches 
 

Kellogg North 
America  
 

KELLOGG’S 

 
RN: 3604484 
SN: 78897244 

Registered 
Principal 
Register - 
Sec. 2(F) 8 & 
15 
March 10, 
2015 

(Int’l Class: 29) 
fruit leathers; fruit-based snack food; 
fruit juice-based snack food 
 

Kellogg North 
America 
Company 
 
 

KELLOGG’S 

 
RN: 3454368 
SN: 77021289 

Registered 8 
& 15 
June 21, 2014 
 

(Int’l Class: 30) 
[ table syrup;] breakfast meal kit 
containing breakfast cereal, juice and 
toaster pastry or other cereal based snack 
food 

Kellogg North 
America 
Company 
 
 

KELLOGG’S 
 

Registered 8 
& 15 

(Int’l Class: 30) 
processed cereal-derived food product, to 

Kellogg North 
America 
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Mark/Name/SN/
RN 

Status/Status 
Date 

Brief Goods/Services Owner 

RN: 3482578 
SN: 78980312 
 

August 9, 
2014 
 

be used as breakfast cereal, cereal-based 
snack foods and an ingredient for making 
food; toaster pastries, waffles, pancakes, 
cereal based snack food bars, grain based 
snack foods 

Company 
 
 
 

KELLOGG’S 
 
RN: 1278006 
SN: 73395401 
 

Renewed 
Principal 
Register - 
Sec. 2(F) 
May 15, 2014 
 

(Int’l Class: 16) 
publications and printed matter-namely, 
booklets, pamphlets, leaflets and 
brochures concerning the company and 
its products 
(Int’l Class: 29) 
[ non-dairy creamer ] 
(Int’l Class: 30) 
cereal-derived food product to be used as 
a breakfast food, snack food and 
ingredient for making food 

Kellogg North 
America 
Company 
 
 

KELLOGG 
FOUNDATION 

RN: 4228731 
SN: 85394421 
 

Registered 
Principal 
Register - 
Sec. 2(F) 
October 23, 
2012 
 

(Int’l Class: 36) 
providing grants, educational 
scholarships and financing and loan 
services for research and programs in the 
field of health, rural development, family 
economic security, early childhood 
education and higher education, 
philanthropy and volunteerism, 
community development, child 
development, health and welfare; 
providing... 

W.K. Kellogg 
Foundation 
 
 

HERSHEY’S 
KISSES 
 
RN: 1549371 
SN: 73721833 

Renewed 
Principal 
Register - 
Sec. 2(F) 
July 25, 2009 

(Int’l Class: 30) 
chocolates 
 

Hershey 
Chocolate & 
Confectionery 
Corporation 

HERSHEY’S 
KISSMOBILE 
 
RN: 2319692 
SN: 75304645 
 

Renewed 
February 15, 
2010 
 

(Int’l Class: 36) 
charitable fundraising services 
(Int’l Class: 41) 
entertainment and educational services 
provided in association with a novelty 
land vehicle, namely, appearances by 
costumed characters and providing 
information... 

Hershey 
Chocolate & 
Confectionery 
Corporation 
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These registrations are relevant to the likelihood of confusion under the Du Pont factors, and 

demonstrate the number and nature of marks that are used on both food products and charitable 

or foundation services, and the related nature of goods and services at issue.  A copy of these 

materials is attached as Exhibit 15. 

10. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence 

printouts of screen shots from the following websites accessed on March 27, March 30 and March 

31, 2015: 

�x http://www.childhungerendshere.com/?gclid=CMv8-
r34ycQCFQenaQodlU8Ahw 

�x http://www.sippycupmom.com/2012/03/conagra-foods-child-hunger-ends-
here-how-you-can-help.html  

�x http://www.roadtripamerica.com/wheels/kiss.htm 
�x http://www.hersheys.com/kisses/ 
�x http://www.shermsmarkets.com/F4L.htm 
�x http://www.reuters.com/article/2015/02/03/food4lesscharityidUSnPn9YRVx

M+9d+PRN20150203  
�x https://www.food4less.com/ 
�x http://www.kelloggs.com/en_US/KelloggrsquosCornFlakes.html 
�x https://www.wkkf.org/ 
�x http://newmansown.elsstore.com/retailer/store_templates/shell_id_1.asp?store

ID=D56A3B838BC14E31ADE0BB83C908728F 
�x http://newmansownfoundation.org/webroot/cache/index.html 

 
These website printouts are relevant to the likelihood of confusion under the Du Pont factors, 

particularly the number and nature of marks that are used on both food products and charitable or 

foundation services, and the related nature of goods and services at issue.  A copy of these 

materials is attached as Exhibit 16. 

11. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence 

printouts of screen shots from the following websites accessed on March 31 and April 2, 2015: 

�x http://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=3&ved
=0CCoQFjAC&url=http%3A%2F%2Fpechin.com%2Fimages%2FAd_509.pd
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f&ei=oV8TVbfNEcbfoASHpoKQCA&usg=AFQjCNHP5wkLe9S7TbOZiYH
d1cDyVOKQ1w&sig2=_mrlPy4YHLlFqBm1gDsR-Q 

�x http://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=4&ved
=0CC8QFjAD&url=http%3A%2F%2Fwww.pechin.com%2Fimages%2F1-
22_to_1-28-
15.pdf&ei=oV8TVbfNEcbfoASHpoKQCA&usg=AFQjCNFBinoOzAVYhQ3
fS1KvHGavL2IRGQ&sig2=w5_m_2xWwCkjYAcaPo926g 

�x http://www.pechin.com/contactusanddirections.html 
�x http://martinsfoods.com/store/894d8670-f5f8-11e2-ba4b-

005056954a3e/?radius=10&displayStartIndex=1&searchAddress=Connellsvil
le+PA&displayCount=5&storeType=GROCERY&longitude=-
79.58948280000001&storeid=894d8670-f5f8-11e2-ba4b-
005056954a3e&latitude=40.0178522 

 
These printouts are relevant to show the geographic overlap between the parties’ 

respective uses of the OUR FAMILY FOUNDATION mark and the OUR FAMILY mark.  A 

copy of these materials is attached as Exhibit 17. 

12. Pursuant to Trademark Rule 2.122(e), Petitioner hereby introduces into evidence 

the following annual reports of Petitioner: 

�x Nash Finch 2012 Annual Report, accessed and printed on April 2, 2015 via 
the following website http://www.annualreports.com/Company/144 

�x 2013 Annual Report Transition Period Ended Dec 2013 (the SpartanNash 
2013 Annual Report), accessed and printed on April 2, 2015 via the following 
website https://www.spartannash.com/investors/annual-reports  
 

These documents are relevant to show the business of Petitioner, the geographic scope of 

its business activities and the nature of its business activities.  These documents are attached as 

Exhibits 18 and 19. 

 

 

 

 

 



Date: April 2, 2015 
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Respectfully submitted, 

NASH FINCH COMPANY 

By its attorneys 

�~�~�~�-�-�~�-�-�-�-�-
John A. Clifford 
Heather J. Kliebenstein 
Merchant & Gould P.C. Suite 3200 
80 South Eighth Street 
Minneapolis, MN 55402 
Tel: 612.332.5300 
Fax: 612.332.9081 
Attorneys for Petitioner 



CERTIFICATE OF SERVICE 

I hereby certify that a true and correct copy of the foregoing PETITIONER'S NOTICE 

OF RELIANCE was served via first class mail, postage prepaid, this 2nd day of April, 2014, on: 

Harvey Freedenberg 
Brian P. Gregg 
100 Pine Street 
P.O. Box 1166 
Harrisburg, PA 17108-1166 
HFreeden@mwn.com 
BGregg@mwn.com 

CERTIFICATE OF MAILING 

I hereby certify that PETITIONER'S NOTICE OF RELIANCE was filed electronically 

with the United States Patent and Trademark Office's Electronic System for Trademark Trial & 

Appeals (ESTTA) on this 2nd day of April, 2015. �~�.� _ _ , r; 
�A�~� 
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From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, December 25, 2012 00:11 AM
To: trademarks@mwn.com
Subject: Trademark Serial Number 85547879 : Official USPTO Notice of Acceptance of Statement of Use

NOTICE OF ACCEPTANCE OF STATEMENT OF USE

Serial Number:    85547879
Mark:    OUR FAMILY FOUNDATION(STYLIZED/DESIGN)
Owner:   Ahold Licensing Sarl
Docket/Reference Number:   21631-0001

The USPTO has accepted the Statement of Use filed for the trademark application identified above.  The mark will now register
and the registration certificate will issue in due course barring any extraordinary circumstances.

For further information, including information on filing and maintenance requirements for U.S. trademark applications and
registrations and required fees, please consult the USPTO website at http://www.uspto.gov/ or call the Trademark Assistance
Center at 1-800-786-9199.

To check the status of an application, go to http://tarr.uspto.gov/.

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=85547879.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.

http://www.uspto.gov/
http://tarr.uspto.gov/


Trademark Snap Shot Publication & Issue Review Stylesheet
(Table presents the data on Publication & Issue Review Complete)

OVERVIEW

SERIAL NUMBER 85547879 FILING DATE 02/21/2012

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE SERVICE MARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY BLANDU, FLORENTINA L.O. ASSIGNED 117

PUB INFORMATION

RUN DATE 12/25/2012

PUB DATE 07/10/2012

STATUS 819-SU - REGISTRATION REVIEW COMPLETE

STATUS DATE 12/24/2012

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) YES 1 (a) NO

1 (b) YES 1 (b) NO 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 20-OWNER AT PUBLICATION

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland

GOODS AND SERVICES

INTERNATIONAL CLASS 036

          DESCRIPTION TEXT Charitable fundraising services

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

036 FIRST USE
DATE

03/00/2012 FIRST USE
IN
COMMERCE
DATE

03/00/2012 CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) green, red, gold, black and white is/are claimed
as a feature of the mark.

DISCLAIMER W/PREDETER TXT "FOUNDATION"

DESCRIPTION OF MARK The mark consists of the phrase "OUR FAMILY
FOUNDATION" appears in black below a design of three
houses. The house on the left is green with a white window,
the house in the center is white with a red heart, and the
house on the right is gold with a white window.

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

12/25/2012 SUNA E NOTICE OF ACCEPTANCE OF STATEMENT OF USE E-
MAILED

017

12/24/2012 REGV O LAW OFFICE REGISTRATION REVIEW COMPLETED 016

12/22/2012 ALIE A ASSIGNED TO LIE 015

12/06/2012 CNPR P ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED 014



11/15/2012 SUPC I STATEMENT OF USE PROCESSING COMPLETE 013

11/13/2012 IUAF S USE AMENDMENT FILED 012

11/15/2012 AITU A CASE ASSIGNED TO INTENT TO USE PARALEGAL 011

11/13/2012 EISU I TEAS STATEMENT OF USE RECEIVED 010

09/04/2012 NOAM E NOA E-MAILED - SOU REQUIRED FROM APPLICANT 009

07/10/2012 NPUB E OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-
MAILED

008

07/10/2012 PUBO A PUBLISHED FOR OPPOSITION 007

06/20/2012 NONP E NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED 006

06/04/2012 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 005

06/01/2012 DOCK D ASSIGNED TO EXAMINER 004

02/28/2012 MDSC O NOTICE OF DESIGN SEARCH CODE MAILED 003

02/27/2012 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

02/24/2012 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY Michael A. Doctrow

CORRESPONDENCE ADDRESS MICHAEL A. DOCTROW
MCNEES WALLACE & NURICK
100 PINE ST
HARRISBURG, PA 17101-1200

DOMESTIC REPRESENTATIVE NONE

PRIOR OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland





Trademark Snap Shot Publication Stylesheet
(Table presents the data on Publication Approval)

OVERVIEW

SERIAL NUMBER 85547879 FILING DATE 02/21/2012

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE SERVICE MARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY BLANDU, FLORENTINA L.O. ASSIGNED 117

PUB INFORMATION

RUN DATE 12/07/2012

PUB DATE 07/10/2012

STATUS 818-SU - STATEMENT OF USE ACCEPTED - APPROVED FOR REGISTRATION

STATUS DATE 12/06/2012

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) YES 1 (a) NO

1 (b) YES 1 (b) NO 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 20-OWNER AT PUBLICATION

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland

GOODS AND SERVICES

INTERNATIONAL CLASS 036

          DESCRIPTION TEXT Charitable fundraising services

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

036 FIRST USE
DATE

03/00/2012 FIRST USE
IN
COMMERCE
DATE

03/00/2012 CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) green, red, gold, black and white is/are claimed
as a feature of the mark.

DISCLAIMER W/PREDETER TXT "FOUNDATION"

DESCRIPTION OF MARK The mark consists of the phrase OUR FAMILY
FOUNDATION appears in black below a design of three
houses. The house on the left is green with a white window,
the house in the center is white with a red heart, and the
house on the right is gold with a white window.

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

12/06/2012 CNPR P ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED 014

11/15/2012 SUPC I STATEMENT OF USE PROCESSING COMPLETE 013

11/13/2012 IUAF S USE AMENDMENT FILED 012

11/15/2012 AITU A CASE ASSIGNED TO INTENT TO USE PARALEGAL 011

11/13/2012 EISU I TEAS STATEMENT OF USE RECEIVED 010



09/04/2012 NOAM E NOA E-MAILED - SOU REQUIRED FROM APPLICANT 009

07/10/2012 NPUB E OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-
MAILED

008

07/10/2012 PUBO A PUBLISHED FOR OPPOSITION 007

06/20/2012 NONP E NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED 006

06/04/2012 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 005

06/01/2012 DOCK D ASSIGNED TO EXAMINER 004

02/28/2012 MDSC O NOTICE OF DESIGN SEARCH CODE MAILED 003

02/27/2012 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

02/24/2012 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY Michael A. Doctrow

CORRESPONDENCE ADDRESS MICHAEL A. DOCTROW
MCNEES WALLACE & NURICK
100 PINE ST
HARRISBURG, PA 17101-1200

DOMESTIC REPRESENTATIVE NONE

PRIOR OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland





Trademark Snap Shot ITU Unit Action
(Table presents the data on ITU Unit Action)

OVERVIEW

SERIAL NUMBER 85547879 FILING DATE 02/21/2012

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE SERVICE MARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY BLANDU, FLORENTINA L.O. ASSIGNED 117

PUB INFORMATION

RUN DATE 11/16/2012

PUB DATE 07/10/2012

STATUS 748-STATEMENT OF USE - TO EXAMINER

STATUS DATE 11/15/2012

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 20-OWNER AT PUBLICATION

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland

GOODS AND SERVICES

INTERNATIONAL CLASS 036

          DESCRIPTION TEXT Charitable fundraising services

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

036 FIRST USE
DATE

03/00/2012 FIRST USE
IN
COMMERCE
DATE

03/00/2012 CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) green, red, gold, black and white is/are claimed
as a feature of the mark.

DISCLAIMER W/PREDETER TXT "FOUNDATION"

DESCRIPTION OF MARK The mark consists of the phrase OUR FAMILY
FOUNDATION appears in black below a design of three
houses. The house on the left is green with a white window,
the house in the center is white with a red heart, and the
house on the right is gold with a white window.

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

11/15/2012 SUPC I STATEMENT OF USE PROCESSING COMPLETE 013

11/13/2012 IUAF S USE AMENDMENT FILED 012

11/15/2012 AITU A CASE ASSIGNED TO INTENT TO USE PARALEGAL 011

11/13/2012 EISU I TEAS STATEMENT OF USE RECEIVED 010

09/04/2012 NOAM E NOA E-MAILED - SOU REQUIRED FROM APPLICANT 009



07/10/2012 NPUB E OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-
MAILED

008

07/10/2012 PUBO A PUBLISHED FOR OPPOSITION 007

06/20/2012 NONP E NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED 006

06/04/2012 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 005

06/01/2012 DOCK D ASSIGNED TO EXAMINER 004

02/28/2012 MDSC O NOTICE OF DESIGN SEARCH CODE MAILED 003

02/27/2012 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

02/24/2012 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY Michael A. Doctrow

CORRESPONDENCE ADDRESS MICHAEL A. DOCTROW
MCNEES WALLACE & NURICK
100 PINE ST
HARRISBURG, PA 17101-1200

DOMESTIC REPRESENTATIVE NONE

PRIOR OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland











PTO Form 1553 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

Trademark/Service Mark Statement of Use
(15 U.S.C. Section 1051(d))

The table below presents the data as entered.

Input Field Entered

SERIAL
NUMBER

85547879

LAW OFFICE
ASSIGNED

LAW OFFICE 117

EXTENSION
OF USE

NO

MARK SECTION

MARK OUR FAMILY FOUNDATION (stylized and/or with design)

OWNER SECTION

NAME Ahold Licensing Sarl

STREET 2 Rue Jean-Petitot

CITY Geneva

ZIP/POSTAL
CODE 1204

COUNTRY Switzerland

GOODS AND/OR SERVICES SECTION

INTERNATIONAL
CLASS 036

CURRENT
IDENTIFICATION Charitable fundraising services

GOODS OR
SERVICES KEEP ALL LISTED

FIRST USE
ANYWHERE
DATE

03/00/2012

FIRST USE IN
COMMERCE
DATE

03/00/2012

SPECIMEN FILE NAME(S)



       ORIGINAL
PDF FILE SPN0-449109209-144027468_._A3090297.PDF

       CONVERTED
PDF FILE(S)
       (2 pages)

\\TICRS\EXPORT16\IMAGEOUT16\855\478\85547879\xml8\SOU0002.JPG

        \\TICRS\EXPORT16\IMAGEOUT16\855\478\85547879\xml8\SOU0003.JPG

       ORIGINAL
PDF FILE SPN0-449109209-144027468_._A3090299.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\855\478\85547879\xml8\SOU0004.JPG

SPECIMEN
DESCRIPTION

(1) front and back of postcard sent to participants in charitable fundraising
activity, (2) agenda for charitable fundraising dinner

REQUEST TO
DIVIDE NO

PAYMENT SECTION

NUMBER OF
CLASSES IN USE 1

SUBTOTAL
AMOUNT
[ALLEGATION
OF USE FEE]

100

TOTAL AMOUNT 100

SIGNATURE SECTION

DECLARATION
SIGNATURE /yes/mb

SIGNATORY'S
NAME Maartje Broekmans

SIGNATORY'S
POSITION IP Coordinator Global

DATE SIGNED 11/13/2012

DECLARATION
SIGNATURE gavin/jones/

SIGNATORY'S
NAME Gavin Jones

SIGNATORY'S
POSITION Director

DATE SIGNED 11/13/2012

FILING INFORMATION

SUBMIT DATE Tue Nov 13 13:21:42 EST 2012

../SPN0-449109209-144027468_._A3090297.PDF
../SOU0002.JPG
../SOU0003.JPG
../SPN0-449109209-144027468_._A3090299.PDF
../SOU0004.JPG


TEAS STAMP

USPTO/SOU-4.49.109.209-20
121113132142959947-855478
79-49015b0afc085a3dcf4cbb
46629b1254e2-ET-19954-201
21106144027468210



PTO Form 1553 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

Trademark/Service Mark Statement of Use
(15 U.S.C. Section 1051(d))

To the Commissioner for Trademarks:

MARK:  OUR FAMILY FOUNDATION (stylized and/or with design)
SERIAL NUMBER:  85547879

The applicant, Ahold Licensing Sarl, having an address of
      2 Rue Jean-Petitot
      Geneva, 1204
      Switzerland
is submitting the following allegation of use information:

For International Class 036:
Current identification: Charitable fundraising services

The mark is in use in commerce on or in connection with all goods or services listed in the application or
Notice of Allowance or as subsequently modified for this specific class

The mark was first used by the applicant, or the applicant's related company, licensee, or predecessor in
interest at least as early as 03/00/2012, and first used in commerce at least as early as 03/00/2012, and is
now in use in such commerce. The applicant is submitting one specimen for the class showing the mark as
used in commerce on or in connection with any item in the class, consisting of a(n) (1) front and back of
postcard sent to participants in charitable fundraising activity, (2) agenda for charitable fundraising dinner.

Original PDF file:
SPN0-449109209-144027468_._A3090297.PDF
Converted PDF file(s) (2 pages)
Specimen File1
Specimen File2
Original PDF file:
SPN0-449109209-144027468_._A3090299.PDF
Converted PDF file(s) (1 page)
Specimen File1

The applicant is not filing a Request to Divide with this Allegation of Use form.

A fee payment in the amount of $100 will be submitted with the form, representing payment for the
allegation of use for 1 class.

../SPN0-449109209-144027468_._A3090297.PDF
../SOU0002.JPG
../SOU0003.JPG
../SPN0-449109209-144027468_._A3090299.PDF
../SOU0004.JPG


Declaration

Applicant requests registration of the above-identified trademark/service mark in the United States Patent
and Trademark Office on the Principal Register established by the Act of July 5, 1946 (15 U.S.C. Section
1051 et seq., as amended). Applicant is the owner of the mark sought to be registered, and is using the
mark in commerce on or in connection with the goods/services identified above, as evidenced by the
attached specimen(s) showing the mark as used in commerce.

The undersigned, being hereby warned that willful false statements and the like so made are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements may
jeopardize the validity of the form or any resulting registration, declares that he/she is properly authorized
to execute this form on behalf of the applicant; he/she believes the applicant to be the owner of the
trademark/service mark sought to be registered; and that all statements made of his/her own knowledge
are true; and that all statements made on information and belief are believed to be true.

Signature: /yes/mb      Date Signed: 11/13/2012
Signatory's Name: Maartje Broekmans
Signatory's Position: IP Coordinator Global

Signature: gavin/jones/      Date Signed: 11/13/2012
Signatory's Name: Gavin Jones
Signatory's Position: Director

RAM Sale Number: 19954
RAM Accounting Date: 11/13/2012

Serial Number: 85547879
Internet Transmission Date: Tue Nov 13 13:21:42 EST 2012
TEAS Stamp: USPTO/SOU-4.49.109.209-20121113132142959
947-85547879-49015b0afc085a3dcf4cbb46629
b1254e2-ET-19954-20121106144027468210











From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, September 4, 2012 00:10 AM
To: trademarks@mwn.com
Subject: Trademark Serial Number 85547879: Official USPTO Notice of Allowance

NOTICE OF ALLOWANCE (NOA)

ISSUE DATE: Sep 4, 2012

Serial Number:    85547879
Mark:    OUR FAMILY FOUNDATION(STYLIZED/DESIGN)
Docket/Reference Number:   21631-0001

No opposition was filed for this published application.  The issue date of this NOA establishes the due date for the
filing of a Statement of Use (SOU) or a Request for Extension of Time to file a Statement of Use (Extension Request).
 WARNING: An SOU that meets all legal requirements must be filed before a registration certificate can issue.  Please
read below for important information regarding the applicant's pending six (6) month deadline.

SIX (6)-MONTH DEADLINE: Applicant has six (6) MONTHS from the NOA issue date to file either:

   - An SOU, if the applicant is using the mark in commerce (required even if the applicant was using the mark at the time of
filing the application, if use basis was not specified originally);  OR

   - An Extension Request, if the applicant is not yet using the mark in commerce.  If an Extension Request is filed, a new
request must be filed every six (6) months until the SOU is filed.  The applicant may file a total of five (5) extension
requests.  WARNING:  An SOU may not  be filed more than thirty-six (36) months from when the NOA issued.  The
deadline for filing is always calculated from the issue date of the NOA.

How to file SOU and/or Extension Request:
Use the Trademark Electronic Application System (TEAS).  Do NOT reply to this e-mail, as e-mailed filings will NOT be
processed.  Both the SOU and Extension Request have many legal requirements, including fees and verified statements;
therefore, please use the USPTO forms available online at http://www.uspto.gov/teas/index.html (under the "INTENT-TO-USE
(ITU) FORMS" category) to avoid the possible omission of required information.  If you have questions about this notice, please
contact the Trademark Assistance Center at 1-800-786-9199.

For information on how to (1) divide an application; (2) delete goods/services (or entire class) with a Section 1(b) basis; or (3)
change filing basis, see http://www.uspto.gov/trademarks/basics/MoreInfo_SOU_EXT.jsp.

FAILURE TO FILE A REQUIRED DOCUMENT OUTLINED ABOVE DURING THE APPROPRIATE TIME PERIOD WILL
RESULT IN THE ABANDONMENT OF THIS APPLICATION .

REVIEW APPLICATION INFORMATION FOR ACCURACY

If you believe this NOA should not have issued or correction of the information shown below is needed, you must submit a
request to the Intent-to-Use Unit.  Please use the "Post-Publication Amendment" form under the "POST-PUBLICATION/POST
NOTICE OF ALLOWANCE (NOA) FORMS" category, available at http://www.uspto.gov/teas/index.html.  Do NOT reply to this
e-mail, as e-mailed filings will NOT be processed.

Serial Number: 85547879
Mark: OUR FAMILY FOUNDATION(STYLIZED/DESIGN)
Docket/Reference Number: 21631-0001
Owner: Ahold Licensing Sarl

2 Rue Jean-Petitot
Geneva , SWITZERLAND   1204 

Correspondence Address: MICHAEL A. DOCTROW
MCNEES WALLACE & NURICK
100 PINE ST



HARRISBURG, PA 17101-1200

This application has the following bases, but not necessarily for all listed goods/services:

Section 1(a): NO Section 1(b): YES Section 44(e): NO

GOODS/SERVICES BY INTERNATIONAL CLASS

036 - Charitable fundraising services -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE: NONE

ALL OF THE GOODS/SERVICES IN EACH CLASS ARE LISTED.

Fraudulent statements may result in registration being cancelled:  Applicants must ensure that statements made in filings
to the USPTO are accurate, as inaccuracies may result in the cancellation of any issued trademark registration.  The lack of a
bona fide intention to use the mark with ALL goods and/or services listed in an application or the lack of actual use on all goods
and/or services for which use is claimed could jeopardize the validity of the registration, possibly resulting in its cancellation.

Additional information:  For information on filing and maintenance requirements for U.S. trademark applications and
registrations and required fees, please consult the USPTO website at www.uspto.gov or call the Trademark Assistance Center
at 1-800-786-9199.

Checking status:  To check the status of an application, go to http://tarr.uspto.gov.  Please check the status of any application
at least every three (3) months after the application filing date.

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=85547879.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.



From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, July 10, 2012 00:38 AM
To: trademarks@mwn.com
Subject: 21631-0001 Official USPTO Notification: OG Publication Confirmation for Serial Number 85547879

OFFICIAL GAZETTE PUBLICATION CONFIRMATION

Serial Number:    85-547,879
Mark:    OUR FAMILY FOUNDATION(STYLIZED/DESIGN)
International Class(es):    036
Applicant:   Ahold Licensing Sarl
Docket/Reference Number:   21631-0001

The mark identified above has been published in the Trademark Official Gazette (OG) on Jul 10, 2012.  Any party who believes
it will be damaged by the registration of the mark may file a notice of opposition (or extension of time therefor) with the
Trademark Trial and Appeal Board.   If no party files an opposition or extension request within thirty (30) days after the
publication date, then within twelve (12) weeks of the publication date a notice of allowance (NOA) should issue. (Note: The
applicant must file a Statement of Use or Extension Request within six (6) months after the NOA issues.)

On the publication date or shortly thereafter, the applicant should carefully review the information that appears in the OG for
accuracy (see steps, below).   If any information is incorrect, the applicant should immediately email the requested correction to
TMPostPubQuery@uspto.gov .  For general information about this notice, please contact the Trademark Assistance Center at
1-800-786-9199.

1. Click on the following link or paste the URL into an internet browser:
http://www.uspto.gov/web/trademarks/tmog/20120710_OG.pdf#page=1
2. Wait for the total OG to download completely (as indicated on bottom of OG page).
3. At the top/side of the displayed page, click wherever the "binoculars" icon appears.
4. Enter in the "search" box the name of the applicant (for individual: last name, first name) or the serial number in this exact
format (with hyphen and comma): 85-547,879, e.g.
5. View the retrieved result(s).   If multiple results appear in the "results" box, click directly on each "search term" shown in the
box to access all separate appearances in the OG.

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=85547879.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.



UNITED STATES PATENT AND TRADEMARK OFFICE

Commissioner for Trademarks
P.O. Box 1451

Alexandria, VA  22313-1451
www.uspto.gov

Jun 20, 2012

NOTICE OF PUBLICATION

1. Serial No.:
85-547,879

2. Mark:
OUR FAMILY FOUNDATION
(STYLIZED/DESIGN)

3. International Class(es):
36

4. Publication Date:
Jul 10, 2012

5. Applicant:
Ahold Licensing Sarl

The mark of the application identified appears to be entitled to registration. The mark will, in accordance with Section 12(a) of
the Trademark Act of 1946, as amended, be published in the Official Gazette on the date indicated above for the purpose of
opposition by any person who believes he will be damaged by the registration of the mark. If no opposition is filed within the
time specified by Section 13(a) of the Statute or by rules 2.101 or 2.102 of the Trademark Rules, the Commissioner of Patents
and Trademarks may issue a notice of allowance pursuant to section 13(b) of the Statute.

Copies of the trademark portion of the Official Gazette containing the publication of the mark may be obtained from:

The Superintendent of Documents
U.S. Government Printing Office
PO Box 371954
Pittsburgh, PA 15250-7954
Phone: 202-512-1800

By direction of the Commissioner.

Email Address(es): 

trademarks@mwn.com



From: TMOfficialNotices@USPTO.GOV
Sent: Wednesday, June 20, 2012 03:36 AM
To: trademarks@mwn.com
Subject: 21631-0001 Official USPTO Notification: Issuance of Notice of Publication for Serial Number 85547879

NOTIFICATION OF "NOTICE OF PUBLICATION"

Your trademark application (Serial No. 85547879) is scheduled to publish in the Official Gazette on Jul 10, 2012.  To preview
the Notice of Publication, go to  http://tdr.uspto.gov/search.action?sn=85547879.  If you have difficulty accessing the Notice of
Publication, contact TDR@uspto.gov.

PLEASE NOTE:

   1. The Notice of Publication may not be immediately available but will be viewable within 24 hours of this e-mail notification.

   2. You will receive a second e-mail on the actual "Publication Date," which will include a link to the issue of the Official
Gazette in which the mark has published.

Do NOT hit "Reply" to this e-mail notification.  If you have any questions about the content of the Notice of Publication, contact
TMPostPubQuery@uspto.gov.



Trademark Snap Shot Publication Stylesheet
(Table presents the data on Publication Approval)

OVERVIEW

SERIAL NUMBER 85547879 FILING DATE 02/21/2012

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE SERVICE MARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY BLANDU, FLORENTINA L.O. ASSIGNED 117

PUB INFORMATION

RUN DATE 06/05/2012

PUB DATE N/A

STATUS 680-APPROVED FOR PUBLICATON

STATUS DATE 06/04/2012

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY FOUNDATION



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Ahold Licensing Sarl

ADDRESS 2 Rue Jean-Petitot
Geneva, 1204

ENTITY 16-LTD LIAB CO

CITIZENSHIP Switzerland

GOODS AND SERVICES

INTERNATIONAL CLASS 036

          DESCRIPTION TEXT Charitable fundraising services

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

036 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) green, red, gold, black and white is/are claimed
as a feature of the mark.

DISCLAIMER W/PREDETER TXT "FOUNDATION"

DESCRIPTION OF MARK The mark consists of the phrase OUR FAMILY
FOUNDATION appears in black below a design of three
houses. The house on the left is green with a white window,
the house in the center is white with a red heart, and the
house on the right is gold with a white window.

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

06/04/2012 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 005

06/01/2012 DOCK D ASSIGNED TO EXAMINER 004

02/28/2012 MDSC O NOTICE OF DESIGN SEARCH CODE MAILED 003

02/27/2012 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002



02/24/2012 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY Michael A. Doctrow

CORRESPONDENCE ADDRESS MICHAEL A. DOCTROW
MCNEES WALLACE & NURICK
100 PINE ST
HARRISBURG, PA 17101-1200

DOMESTIC REPRESENTATIVE NONE





*** User:fblandu ***

# Total Dead Live Live Status/ Search

Marks Marks Viewed Viewed Search

Docs Images Duration

01 130734 N/A 0 0 0:02 *OUR*[BI,TI]

02 12320 N/A 0 0 0:02 *FAMIL*[BI,TI]

03 7457 N/A 0 0 0:02 *FOUNDAT*[BI,TI]

04 2179231 N/A 0 0 0:03 036[CC]

05 3767292 N/A 0 0 0:03 DEAD[LD]

06 373 0 37 31 0:02 (((1 AND 2 AND 3) OR (1 AND (2 OR 3)) OR (2 AND 3)) AND 4) NOT 5

Session started 6/2/2012 6:01:55 AM

Session finished 6/2/2012 6:10:14 AM

Total search duration 0 minutes 14 seconds

Session duration 8 minutes 19 seconds

Defaut NEAR limit=1ADJ limit=1

Sent to TICRS as Serial Number: 85547879



*** User:fblandu ***

# Total Dead Live Live Status/ Search

Marks Marks Viewed Viewed Search

Docs Images Duration

01 18287 N/A 0 0 0:01 021101[DC]

02 6315 N/A 0 0 0:01 070106[DC]

03 169 N/A 0 0 0:01 1 AND 2

04 298973 N/A 0 0 0:03 036[IC]

05 18758 N/A 0 0 0:05 (A, B, 200)[IC]

06 3767292 N/A 0 0 0:03 DEAD[LD]

07 973 0 3 973 0:01 (2 AND (4 OR 5)) NOT 6

08 473 0 3 473 0:01 (1 AND (4 OR 5)) NOT 6

Session started 6/2/2012 5:50:46 AM

Session finished 6/2/2012 6:00:24 AM

Total search duration 0 minutes 16 seconds

Session duration 9 minutes 38 seconds

Defaut NEAR limit=1ADJ limit=1

Sent to TICRS as Serial Number: 85547879



From: TMDesignCodeComments

Sent: Tuesday, February 28, 2012 00:22 AM

To: trademarks@mwn.com

Subject: Notice of Design Search Code for Serial Number: 85547879

ATTORNEY REFERENCE
NUMBER:

21631-0001

The USPTO may assign design search codes, as appropriate, to new applications and renewed registrations to assist in
searching the USPTO database for conflicting marks.  They have no legal significance and will not appear on the registration
certificate.

DESIGN SEARCH CODES are numerical codes assigned to figurative, non-textual elements found in marks.  For example, if
your mark contains the design of a flower, design search code 05.05 would be assigned to your application.  Design search
codes are described on Internet Web page http://www.uspto.gov/tmdb/dscm/index.html.

Response to this notice is not required; however, to suggest additions or changes to the design search code(s) assigned to
your mark, please e-mail TMDesignCodeComments@USPTO.GOV.  You must  reference your application serial number within
your request.  The USPTO will review the proposal and update the record, if appropriate.  For questions, please call 1-800-
786-9199 to speak to a Customer Service representative.

The USPTO will not send any further response to your e-mail.  Check TESS in approximately two weeks to see if the
requested changes have been entered.  Requests deemed unnecessary or inappropriate will not be entered.

Design search codes assigned to the referenced serial number are listed below.





PTO Form 1478 (Rev 9/2006)

OMB No. 0651-0009 (Exp 12/31/2014)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 85547879
Filing Date: 02/21/2012

NOTE: Data fields with the *  are mandatory under TEAS Plus. The wording "(if applicable)" appears
where the field is only mandatory under the facts of the particular application.

The table below presents the data as entered.

Input Field Entered

TEAS Plus YES

MARK INFORMATION

* MARK
\\TICRS\EXPORT11\IMAGEOUT
11\855\478\85547879\xml1\ FTK0002.JPG

* SPECIAL FORM YES

USPTO-GENERATED IMAGE NO

LITERAL ELEMENT OUR FAMILY FOUNDATION

* COLOR MARK YES

* COLOR(S) CLAIMED
(If applicable)

The color(s) green, red, gold, black and white
is/are claimed as a feature of the mark.

* DESCRIPTION OF THE MARK
(and Color Location, if applicable)

The mark consists of the phrase OUR
FAMILY FOUNDATION appears in black
below a design of three houses. The house on
the left is green with a white window, the
house in the center is white with a red heart,
and the house on the right is gold with a
white window.

PIXEL COUNT ACCEPTABLE YES

PIXEL COUNT 754 x 476

REGISTER Principal

APPLICANT INFORMATION

* OWNER OF MARK Ahold Licensing Sarl

../FTK0002.JPG
../FTK0002.JPG


* STREET 2 Rue Jean-Petitot

* CITY Geneva

* COUNTRY Switzerland

* ZIP/POSTAL CODE
(Required for U.S. applicants only) 1204

LEGAL ENTITY INFORMATION

* TYPE LIMITED LIABILITY COMPANY

*  STATE/COUNTRY WHERE LEGALLY
ORGANIZED Switzerland

GOODS AND/OR SERVICES AND BASIS INFORMATION

* INTERNATIONAL CLASS 036 

* IDENTIFICATION Charitable fundraising services

* FILING BASIS SECTION 1(b)

ADDITIONAL STATEMENTS SECTION

* TRANSLATION 
(if applicable)  

* TRANSLITERATION 
(if applicable)  

* CLAIMED PRIOR REGISTRATION
(if applicable)  

* CONSENT (NAME/LIKENESS) 
(if applicable)

* CONCURRENT USE CLAIM 
(if applicable)  

DISCLAIMER
No claim is made to the exclusive right to use
FOUNDATION apart from the mark as
shown.

ATTORNEY INFORMATION

NAME Michael A. Doctrow

ATTORNEY DOCKET NUMBER 21631-0001

FIRM NAME McNees Wallace & Nurick

STREET 100 Pine Street

CITY Harrisburg

STATE Pennsylvania

COUNTRY United States



ZIP/POSTAL CODE 17108

PHONE 717-232-8000

FAX 717-237-5300

EMAIL ADDRESS trademarks@mwn.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

OTHER APPOINTED ATTORNEY
Harvey Freedenberg, Rebecca Finkenbinder,
Brian Gregg

CORRESPONDENCE INFORMATION

* NAME Michael A. Doctrow

FIRM NAME McNees Wallace & Nurick

* STREET 100 Pine Street

* CITY Harrisburg

* STATE 
(Required for U.S. applicants) Pennsylvania

* COUNTRY United States

* ZIP/POSTAL CODE 17108

PHONE 717-232-8000

FAX 717-237-5300

* EMAIL ADDRESS trademarks@mwn.com

* AUTHORIZED TO COMMUNICATE VIA
EMAIL Yes

FEE INFORMATION

NUMBER OF CLASSES 1

FEE PER CLASS 275

* TOTAL FEE PAID 275

SIGNATURE INFORMATION

*  SIGNATURE /yes/mb

*  SIGNATORY'S NAME Maartje Broekmans

*  SIGNATORY'S POSITION IP Coordinator Global

*  DATE SIGNED 02/10/2012

*  SIGNATURE yes/an/

*  SIGNATORY'S NAME Andrew Nash



*  SIGNATORY'S POSITION Treasurer

*  DATE SIGNED 02/21/2012



PTO Form 1478 (Rev 9/2006)

OMB No. 0651-0009 (Exp 12/31/2014)

Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 85547879
Filing Date: 02/21/2012

To the Commissioner for Trademarks:

MARK:  OUR FAMILY FOUNDATION (stylized and/or with design, see mark)

The literal element of the mark consists of OUR FAMILY FOUNDATION.
The color(s) green, red, gold, black and white is/are claimed as a feature of the mark. The mark consists of
the phrase OUR FAMILY FOUNDATION appears in black below a design of three houses. The house on
the left is green with a white window, the house in the center is white with a red heart, and the house on
the right is gold with a white window.
The applicant, Ahold Licensing Sarl, a limited liability company legally organized under the laws of
Switzerland, having an address of
      2 Rue Jean-Petitot
      Geneva 1204
      Switzerland

requests registration of the trademark/service mark identified above in the United States Patent and
Trademark Office on the Principal Register established by the Act of July 5, 1946 (15 U.S.C. Section 1051
et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table.
       International Class 036:  Charitable fundraising services
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

No claim is made to the exclusive right to use FOUNDATION apart from the mark as shown.

The applicant's current Attorney Information:
      Michael A. Doctrow and Harvey Freedenberg, Rebecca Finkenbinder, Brian Gregg of McNees
Wallace & Nurick
      100 Pine Street
      Harrisburg, Pennsylvania 17108
      United States
The attorney docket/reference number is 21631-0001.

../FTK0002.JPG


The applicant's current Correspondence Information:
      Michael A. Doctrow
      McNees Wallace & Nurick
      100 Pine Street
      Harrisburg, Pennsylvania 17108
      717-232-8000(phone)
      717-237-5300(fax)
      trademarks@mwn.com (authorized)

A fee payment in the amount of $275 has been submitted with the application, representing payment for 1
class(es).

Declaration

The undersigned, being hereby warned that willful false statements and the like so made are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements, and
the like, may jeopardize the validity of the application or any resulting registration, declares that he/she is
properly authorized to execute this application on behalf of the applicant; he/she believes the applicant to
be the owner of the trademark/service mark sought to be registered, or, if the application is being filed
under 15 U.S.C. Section 1051(b), he/she believes applicant to be entitled to use such mark in commerce;
to the best of his/her knowledge and belief no other person, firm, corporation, or association has the right
to use the mark in commerce, either in the identical form thereof or in such near resemblance thereto as to
be likely, when used on or in connection with the goods/services of such other person, to cause confusion,
or to cause mistake, or to deceive; and that all statements made of his/her own knowledge are true; and
that all statements made on information and belief are believed to be true.

Signature: /yes/mb   Date Signed: 02/10/2012
Signatory's Name: Maartje Broekmans
Signatory's Position: IP Coordinator Global

Signature: yes/an/   Date Signed: 02/21/2012
Signatory's Name: Andrew Nash
Signatory's Position: Treasurer

RAM Sale Number: 14355
RAM Accounting Date: 02/21/2012

Serial Number: 85547879
Internet Transmission Date: Tue Feb 21 10:10:56 EST 2012
TEAS Stamp: USPTO/FTK-4.49.109.209-20120221101056947
136-85547879-49058bf5ec1945ac7efb1de6177
6abf8086-ET-14355-20120210105209770482





 

 

Exhibit 2 

 







Side - 1

  NOTICE OF ACCEPTANCE OF §8
  DECLARATION AND §9 RENEWAL 
  MAILING DATE: Dec 8, 2009 

The declaration and renewal application filed in connection with the registration identified below meets the
requirements of Sections 8 and 9 of the Trademark Act, 15 U.S.C. §§1058 and 1059.  The declaration is
accepted and renewal is granted.  The registration remains in force.

For further information about this notice, visit our website at: http://www.uspto.gov.  To review information
regarding the referenced registration, go to http://tarr.uspto.gov.

REG NUMBER: 0369014

MARK: OUR FAMILY

OWNER: NASH-FINCH COMPANY

Side - 2

UNITED STATES PATENT AND TRADEMARK OFFICE
COMMISSIONER FOR TRADEMARKS
P.O. BOX 1451
ALEXANDRIA, VA  22313-1451

FIRST-CLASS
MAIL

U.S POSTAGE
PAID

JOHN A CLIFFORD
MERCHANT GOULD
P.O. Box 2910
80 S 8TH ST
MINNEAPOLIS, MN   55402





PTO Form 1963 (Rev 5/2006)

OMB No. 0651-0055 (Exp 12/31/2011)

Combined Declaration of Use and/or Excusable
Nonuse/Application for Renewal of Registration of a Mark under

Sections 8 & 9

The table below presents the data as entered.

Input Field Entered

REGISTRATION
NUMBER

0369014

REGISTRATION
DATE

07/11/1939

SERIAL
NUMBER

71414883

MARK SECTION

MARK OUR FAMILY (stylized and/or with design)

OWNER SECTION (current)

NAME NASH-FINCH COMPANY

CITY MINNEAPOLIS

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

OWNER SECTION (proposed)

NAME NASH-FINCH COMPANY

STREET PO Box 355

CITY MINNEAPOLIS

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

ATTORNEY SECTION (current)

NAME JOHN A CLIFFORD



FIRM NAME MERCHANT GOULD SMITH EDELL WELTER ET AL

INTERNAL
ADDRESS 90 S 7TH ST

STREET 3100 NORWEST CTR

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402

COUNTRY United States

ATTORNEY SECTION  (proposed)

NAME JOHN A CLIFFORD

FIRM NAME MERCHANT GOULD

INTERNAL
ADDRESS 80 S 8TH ST

STREET P.O. Box 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402

COUNTRY United States

PHONE 612.332.5300

FAX 612.332.9081

GOODS AND/OR SERVICES SECTION

U.S. CLASS 046

GOODS OR
SERVICES TO BE
DELETED

CANNED COCOANUT, APPLE BUTTER

GOODS OR
SERVICES IN USE
IN COMMERCE OR
FOR WHICH
OWNER CLAIMS
EXCUSABLE
NONUSE

CANNED FRUITS, CANNED VEGETABLES, CANNED FRUIT JUICE
FOR FOOD PURPOSES, CANNED CORN, CANNED SPAGHETTI,
CANNED TUNA FISH, CANNED SALMON, CANNED SOUP,
CANNED PORK AND BEANS, NOODLES, SPAGHETTI,
MACARONI, TEA, SPICES, MUSTARD, VINEGAR, CATSUP,
COCOA, EVAPORATED MILK, OLIVES, PICKLES, JAM, PEANUT
BUTTER, FRUIT PRESERVES, MARMALADE, CANE

       SPECIMEN FILE NAME(S)

       JPG FILE(S)
\\TICRS\EXPORT8\IMAGEOUT8 \714\148\71414883\xml2\S8
90002.JPG

../S890002.JPG
../S890002.JPG


        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890003.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890004.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890005.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890006.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890007.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890008.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890009.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890010.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890011.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890012.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890013.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890015.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890016.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890017.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890018.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890019.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890020.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890021.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890023.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890024.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890026.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890027.JPG

        \\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890028.JPG

       ORIGINAL PDF
FILE SPN0-64247209173-175234515_._Evap_Milk.pdf

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890014.JPG

       ORIGINAL PDF
FILE SPN0-64247209173-175234515_._Olives.pdf

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890022.JPG

../S890003.JPG
../S890004.JPG
../S890005.JPG
../S890006.JPG
../S890007.JPG
../S890008.JPG
../S890009.JPG
../S890010.JPG
../S890011.JPG
../S890012.JPG
../S890013.JPG
../S890015.JPG
../S890016.JPG
../S890017.JPG
../S890018.JPG
../S890019.JPG
../S890020.JPG
../S890021.JPG
../S890023.JPG
../S890024.JPG
../S890026.JPG
../S890027.JPG
../S890028.JPG
../SPN0-64247209173-175234515_._Evap_Milk.pdf
../S890014.JPG
../SPN0-64247209173-175234515_._Olives.pdf
../S890022.JPG


       ORIGINAL PDF
FILE SPN0-64247209173-175234515_._Spaghetti.pdf

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890025.JPG

       ORIGINAL PDF
FILE SPN0-64247209173-175234515_._nf_mar_20091105173849.pdf

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT8\IMAGEOUT8\714\148\71414883\xml2\S890029.JPG

SPECIMEN
DESCRIPTION photographs of products

PAYMENT SECTION

NUMBER OF
CLASSES 1

NUMBER OF
CLASSES PAID 1

SUBTOTAL
AMOUNT 500

GRACE PERIOD 200

TOTAL FEE PAID 700

SIGNATURE SECTION

SIGNATURE /daniellemattessich/

SIGNATORY'S
NAME Danielle I. Mattessich

SIGNATORY'S
POSITION Attorney for Applicant, Minnesota Bar Member

DATE SIGNED 11/05/2009

PAYMENT
METHOD DA

FILING INFORMATION

SUBMIT DATE Thu Nov 05 18:44:47 EST 2009

TEAS STAMP

USPTO/S08N09-64.247.209.1
73-20091105184447289012-0
369014-4602a335824102ff24
46848f95dd5290a4-DA-4611-
20091105175234515757

../SPN0-64247209173-175234515_._Spaghetti.pdf
../S890025.JPG
../SPN0-64247209173-175234515_._nf_mar_20091105173849.pdf
../S890029.JPG




PTO Form 1963 (Rev 5/2006)

OMB No. 0651-0055 (Exp 12/31/2011)

Combined Declaration of Use and/or Excusable Nonuse/Application for Renewal of
Registration of a Mark under Sections 8 & 9

To the Commissioner for Trademarks:

REGISTRATION NUMBER:  0369014
REGISTRATION DATE:  07/11/1939

MARK:  OUR FAMILY (stylized and/or with design)

The owner, NASH-FINCH COMPANY, having an address of
      PO Box 355
      MINNEAPOLIS, Minnesota 55435
      United States
is filing a Combined Declaration of Use and/or Excusable Nonuse/Application for Renewal of
Registration of a Mark under Sections 8 & 9.

For U.S. Class 046, this filing does NOT cover the following goods or services for this specific class
listed in the registration, and these goods or services are to be permanently deleted from the registration:
 CANNED COCOANUT, APPLE BUTTER

The mark is in use in commerce on or in connection with the following goods or services listed in the
existing registration for this specific class; or, the owner is making the listed excusable nonuse claim:
CANNED FRUITS, CANNED VEGETABLES, CANNED FRUIT JUICE FOR FOOD PURPOSES,
CANNED CORN, CANNED SPAGHETTI, CANNED TUNA FISH, CANNED SALMON, CANNED
SOUP, CANNED PORK AND BEANS, NOODLES, SPAGHETTI, MACARONI, TEA, SPICES,
MUSTARD, VINEGAR, CATSUP, COCOA, EVAPORATED MILK, OLIVES, PICKLES, JAM,
PEANUT BUTTER, FRUIT PRESERVES, MARMALADE, CANE

The owner is submitting one specimen showing the mark as used in commerce on or in connection with
any item in this class, consisting of a(n) photographs of products.

JPG file(s):
Specimen File1
Specimen File2
Specimen File3
Specimen File4
Specimen File5
Specimen File6
Specimen File7
Specimen File8
Specimen File9
Specimen File10
Specimen File11
Specimen File12

../S890002.JPG
../S890003.JPG
../S890004.JPG
../S890005.JPG
../S890006.JPG
../S890007.JPG
../S890008.JPG
../S890009.JPG
../S890010.JPG
../S890011.JPG
../S890012.JPG
../S890013.JPG


Specimen File13
Specimen File14
Specimen File15
Specimen File16
Specimen File17
Specimen File18
Specimen File19
Specimen File20
Specimen File21
Specimen File22
Specimen File23
Specimen File24
Original PDF file:
SPN0-64247209173-175234515_._Evap_Milk.pdf
Converted PDF file(s) (1 page)
Specimen File1
Original PDF file:
SPN0-64247209173-175234515_._Olives.pdf
Converted PDF file(s) (1 page)
Specimen File1
Original PDF file:
SPN0-64247209173-175234515_._Spaghetti.pdf
Converted PDF file(s) (1 page)
Specimen File1
Original PDF file:
SPN0-64247209173-175234515_._nf_mar_20091105173849.pdf
Converted PDF file(s) (1 page)
Specimen File1

The registrant hereby appoints JOHN A CLIFFORD of  MERCHANT GOULD
      80 S 8TH ST
      P.O. Box 2910
      MINNEAPOLIS, Minnesota 55402
       United States
to file this Combined Declaration of Use and/or Excusable Nonuse/Application for Renewal of
Registration of a Mark under Sections 8 & 9 on behalf of the registrant.

A fee payment in the amount of $700 will be submitted with the form, representing payment for 1
class(es), plus any additional grace period fee, if necessary.

Declaration

Section 8: Declaration of Use in Commerce 
Unless the owner has specifically claimed excusable nonuse, the mark is in use in commerce on or in
connection with the goods and/or services identified above, as evidenced by the attached specimen(s)
showing the mark as used in commerce.

../S890015.JPG
../S890016.JPG
../S890017.JPG
../S890018.JPG
../S890019.JPG
../S890020.JPG
../S890021.JPG
../S890023.JPG
../S890024.JPG
../S890026.JPG
../S890027.JPG
../S890028.JPG
../SPN0-64247209173-175234515_._Evap_Milk.pdf
../S890014.JPG
../SPN0-64247209173-175234515_._Olives.pdf
../S890022.JPG
../SPN0-64247209173-175234515_._Spaghetti.pdf
../S890025.JPG
../SPN0-64247209173-175234515_._nf_mar_20091105173849.pdf
../S890029.JPG


Section 9: Application for Renewal
The registrant requests that the registration be renewed for the goods and/or services identified above.

The undersigned being hereby warned that willful false statements and the like are punishable by fine or
imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the like
may jeopardize the validity of this document, declares that he/she is properly authorized to execute this
document on behalf of the Owner; and all statements made of his/her own knowledge are true and that all
statements made on information and belief are believed to be true.

Signature: /daniellemattessich/      Date: 11/05/2009
Signatory's Name: Danielle I. Mattessich
Signatory's Position: Attorney for Applicant, Minnesota Bar Member

Mailing Address (current):
   MERCHANT GOULD SMITH EDELL WELTER ET AL
   3100 NORWEST CTR
   MINNEAPOLIS, Minnesota 55402

Mailing Address (proposed):
   MERCHANT GOULD
   P.O. Box 2910
   MINNEAPOLIS, Minnesota 55402

Serial Number: 71414883
Internet Transmission Date: Thu Nov 05 18:44:47 EST 2009
TEAS Stamp: USPTO/S08N09-64.247.209.173-200911051844
47289012-0369014-4602a335824102ff2446848
f95dd5290a4-DA-4611-20091105175234515757





























































PTO Form 1597 (Rev 11/2007)

OMB No. 0651-0055 (Exp. 12/31/2011)

Section 7 Request Form

The table below presents the data as entered.

Input Field Entered

REGISTRATION NUMBER 0369014

SERIAL NUMBER 71414883

MARK SECTION (current)

STANDARD CHARACTERS NO

USPTO-GENERATED IMAGE NO

LITERAL ELEMENT OUR FAMILY

MARK SECTION (proposed)

MARK FILE NAME
\\TICRS\EXPORT8\IMAGEOUT8
\714\148\71414883\xml1\S7 R0002.JPG

STANDARD CHARACTERS NO

USPTO-GENERATED IMAGE NO

LITERAL ELEMENT OUR FAMILY

COLOR MARK NO

DESCRIPTION OF THE MARK
(and Color Location, if applicable)

The mark consists of the wording OUR FAMILY in stylized
form.

PIXEL COUNT ACCEPTABLE NO

PIXEL COUNT 1653 x 2339

       SPECIMEN
       FILE NAME(S)

\\TICRS\EXPORT8\IMAGEOUT8
\714\148\71414883\xml1\S7 R0003.JPG

       SPECIMEN DESCRIPTION
photograph of the mark used on the goods The attached
specimen was in use in commerce on or before the filing date
of this request.

OWNER SECTION (current)

NAME NASH-FINCH COMPANY

STREET 7600 FRANCE AVENUE SOUTH

CITY MINNEAPOLIS



STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

OWNER SECTION (proposed)

NAME NASH-FINCH COMPANY

INTERNAL ADDRESS P.O. Box 355

STREET 7600 FRANCE AVENUE SOUTH

CITY MINNEAPOLIS

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

LEGAL ENTITY SECTION (current)

TYPE corporation

STATE/COUNTRY OF INCORPORATION Delaware

ADDITIONAL STATEMENTS SECTION

MISCELLANEOUS STATEMENT

An amendment of a registered mark is acceptable if the
modified mark contains the essence of the original mark (i.e.,
the mark as originally registered), and the mark as amended
creates essentially the same impression as the original mark.
In re Umax Data System, Inc., 40 USPQ2d 1539 (CommÂ’r
Pats. 1996). In this case, the modified mark contains the
essence of the original mark because the marks are both OUR
FAMILY with just a slight change in stylization.
Additionally, Registrant notes that the amended mark as used
in the attached specimen has been accepted by the PTO in the
past to support use of the original mark in commerce.
Therefore, the modified mark is acceptable.

PAYMENT SECTION

TOTAL AMOUNT 100

TOTAL FEES DUE 100

SIGNATURE SECTION

DECLARATION SIGNATURE /daniellemattessich/

SIGNATORY'S NAME Danielle I. Mattessich

SIGNATORY'S POSITION Attorney for Registrant, Minnesota Bar Member

DATE SIGNED 11/05/2009



REQUEST SIGNATURE /daniellemattessich/

SIGNATORY'S NAME Danielle I. Mattessich

SIGNATORY'S POSITION Attorney for Applicant, Minnesota Bar Member

DATE SIGNED 11/05/2009

AUTHORIZED SIGNATORY YES

CONCURRENT 8, 8 &15, OR 8 &9 FILED YES

FILING INFORMATION SECTION

SUBMIT DATE Thu Nov 05 18:16:48 EST 2009

TEAS STAMP

USPTO/S7R-64.247.209.173-
20091105181648330780-0369
014-460e1ac61336ea8aa0762
a86e4de46f14d-DA-4370-200
91105180432510625

PTO Form 1597 (Rev 11/2007)

OMB No. 0651-0055 (Exp. 12/31/2011)

Section 7 Request Form
To the Commissioner for Trademarks:

The registrant requests the following amendment(s) to registration no. 0369014

MARK
Registrant proposes to amend the mark as follows:
Current:  OUR FAMILY (Stylized and/or with Design)
Proposed: OUR FAMILY (Stylized and/or with Design, see mark)

The registrant is not claiming color as a feature of the mark. The mark consists of the wording OUR
FAMILY in stylized form.

Registrant hereby submits a specimen for the mark that was in use in commerce on or before the filing
date of this request. The specimen(s) submitted consists of photograph of the mark used on the goods.
Specimen File1

OWNER AND/OR ENTITY INFORMATION
Registrant proposes to amend the following:
Current:  NASH-FINCH COMPANY, a corporation of Delaware, having an address of
      7600 FRANCE AVENUE SOUTH
      MINNEAPOLIS, Minnesota 55435
      United States



Proposed: NASH-FINCH COMPANY, a corporation of Delaware, having an address of
      P.O. Box 355
      7600 FRANCE AVENUE SOUTH
      MINNEAPOLIS, Minnesota 55435
      United States

ADDITIONAL STATEMENTS 
Miscellaneous Statement(s)
An amendment of a registered mark is acceptable if the modified mark contains the essence of the original
mark (i.e., the mark as originally registered), and the mark as amended creates essentially the same
impression as the original mark. In re Umax Data System, Inc., 40 USPQ2d 1539 (CommÂ’r Pats. 1996). In
this case, the modified mark contains the essence of the original mark because the marks are both OUR
FAMILY with just a slight change in stylization. Additionally, Registrant notes that the amended mark as
used in the attached specimen has been accepted by the PTO in the past to support use of the original mark
in commerce. Therefore, the modified mark is acceptable.

FEE(S)
Fee(s) in the amount of $100 is being submitted.

SIGNATURE(S)
Declaration Signature
The undersigned, being hereby warned that willful false statements and the like so made are punishable by
fine or imprisonment, or both, under 18 U.S.C. §1001, and that such willful false statements may
jeopardize the validity of the application or document or any resulting registration, declares that all
statements made of his/her own knowledge are true; and all statements made on information and belief are
believed to be true.

Signature: /daniellemattessich/      Date: 11/05/2009
Signatory's Name: Danielle I. Mattessich
Signatory's Position: Attorney for Registrant, Minnesota Bar Member

Request Signature
Signature: /daniellemattessich/     Date: 11/05/2009
Signatory's Name: Danielle I. Mattessich
Signatory's Position: Attorney for Applicant, Minnesota Bar Member

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the
highest court of a U.S. state, which includes the District of Columbia, Puerto Rico, and other federal
territories and possessions; and he/she is currently the registrant's attorney or an associate thereof; and to
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian
attorney/agent not currently associated with his/her company/firm previously represented the registrant in
this matter: (1) the registrant has filed or is concurrently filing a signed revocation of or substitute power
of attorney with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the registrant has filed a power of attorney appointing him/her in this matter; or (4) the
registrant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing
him/her as an associate attorney in this matter.

The registrant is filing a Declaration of Use of Mark under Section 8; a Combined Declaration of Use of
Mark under Sections 8 & 15; or a Combined Declaration of Use of Mark/Application for Renewal of



Registration of Mark under Sections 8 & 9 in conjunction with this Section 7 Request.

        

RAM Sale Number: 4370
RAM Accounting Date: 11/06/2009
        

Serial Number: 71414883
Internet Transmission Date: Thu Nov 05 18:16:48 EST 2009
TEAS Stamp: USPTO/S7R-64.247.209.173-200911051816483
30780-0369014-460e1ac61336ea8aa0762a86e4
de46f14d-DA-4370-20091105180432510625





















































































































































































































































 

 

Exhibit 3 

 



From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, March 5, 2013 11:01 PM
To: dockmpls@merchantgould.com
Subject: Trademark RN 2690200: Official Notice of Acceptance and Renewal under Sections 8 and 9 of the

Trademark Act

Serial Number:    76326349
Registration Number:    2690200
Registration Date:    Feb 25, 2003
Mark:    OUR FAMILY
Owner:    Nash-Finch Company

  Mar 5, 2013 

NOTICE OF ACCEPTANCE UNDER SECTION 8

The declaration of use or excusable nonuse filed for the above-identified registration meets the requirements of Section 8 of the
Trademark Act, 15 U.S.C. §1058.  The Section 8 declaration is accepted.

NOTICE OF REGISTRATION RENEWAL UNDER SECTION 9

The renewal application filed for the above-identified registration meets the requirements of Section 9 of the Trademark Act, 15
U.S.C. §1059.  The registration is renewed.

The registration will remain in force for the class(es) listed below for the remainder of the ten-year period, calculated
from the registration date, unless canceled by an order of the Commissioner for Trademarks or a Federal Court.

Class(es):
003, 006, 016, 021, 029, 030, 031, 032

TRADEMARK SPECIALIST
POST-REGISTRATION DIVISION
571-272-9500 

REQUIREMENTS FOR MAINTAINING REGISTRATION IN SUCCESSIVE TEN-YEAR PERIODS

WARNING: Your registration will be canceled if you do not file the documents below during the specified time periods.

What and When to File: You must file a declaration of use (or excusable nonuse) and an application for renewal between
every 9th and 10th-year period, calculated from the registration date.  See 15 U.S.C. §§1058, 1059.

Grace Period Filings

The above documents will be considered as timely if filed within six months after the deadlines listed above with the payment of
an additional fee.

***The USPTO WILL NOT SEND ANY FURTHER NOTICE OR REMINDER OF THESE REQUIREMENTS.  THE



REGISTRANT SHOULD CONTACT THE USPTO ONE YEAR BEFORE THE EXPIRATION OF THE TIME PERIODS SHOWN
ABOVE TO DETERMINE APPROPRIATE REQUIREMENTS AND FEES.***

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=76326349.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.



PTO Form 1963 (Rev 5/2006)

OMB No. 0651-0055 (Exp 09/30/2014)

Combined Declaration of Use and/or Excusable
Nonuse/Application for Renewal of Registration of a Mark under

Sections 8 & 9

The table below presents the data as entered.

Input Field Entered

REGISTRATION
NUMBER

2690200

REGISTRATION
DATE

02/25/2003

SERIAL NUMBER 76326349

MARK SECTION

MARK OUR FAMILY

ATTORNEY SECTION (current)

NAME John A. Clifford

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612.336.4616

FAX 612.371.5224

ATTORNEY SECTION  (proposed)

NAME John A. Clifford

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota



POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612-332-5300

FAX 612-332-9081

EMAIL dockmpls@merchantgould.com

AUTHORIZED TO
COMMUNICATE VIA
E-MAIL

Yes

DOCKET/REFERENCE
NUMBER 01183.0174US01

OTHER APPOINTED
ATTORNEY

Andrew S. Ehard , John A. Clifford, Scott W. Johnston, Christopher J.
Schulte, Brent E. Routman, Brian H. Batzli, Gregory C. Golla, Danielle I.
Mattessich and all other attorneys at the firm of Merchant & Gould P.C.

CORRESPONDENCE SECTION (current)

NAME JOHN A. CLIFFORD

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612.336.4616

FAX 612.371.5224

CORRESPONDENCE SECTION (proposed)

NAME JOHN A. CLIFFORD

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612-332-5300

FAX 612-332-9081



EMAIL dockmpls@merchantgould.com

AUTHORIZED TO
COMMUNICATE VIA
E-MAIL

Yes

DOCKET/REFERENCE
NUMBER 01183.0174US01

GOODS AND/OR SERVICES SECTION

INTERNATIONAL
CLASS 003

GOODS OR SERVICES dishwashing detergent, laundry detergent, laundry bleach

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN0-1732272202-143948490_._Renewal_Spec_Class_3.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890002.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 006

GOODS OR SERVICES aluminum foil

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN1-1732272202-143948490_._Renewal_Spec_Class_6.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890003.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 016

GOODS OR SERVICES paper towels, paper napkins, bath tissue, and facial tissue

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN2-1732272202-143948490_._Renewal_Spec_Class_16.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890004.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL 021



CLASS

GOODS OR SERVICES Paper plates

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN3-1732272202-143948490_._Renewal_Spec_Class_21.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890005.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 029

GOODS OR SERVICES
meals consisting of meat, fish or poultry in ready to cook portions, peanut
butter, pickles, canned fruit and canned vegetables

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN4-1732272202-143948490_._Renewal_Spec_Class_29.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890006.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 030

GOODS OR SERVICES
macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels,
nacho chips, cocoa, catsup, mustard

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN5-1732272202-143948490_._Renewal_Spec_Class_30.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890007.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 031

GOODS OR SERVICES pet food and unpopped popcorn

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN6-1732272202-143948490_._Renewal_Spec_Class_31.PDF

       CONVERTED PDF



FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890008.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

INTERNATIONAL
CLASS 032

GOODS OR SERVICES vegetable juice, fruit juice and fruit drink

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN7-1732272202-143948490_._Renewal_Spec_Class_32.PDF

       CONVERTED PDF
FILE(S)
       (1 page)

\\TICRS\EXPORT16\IMAGEOUT16\763\263\76326349\xml1\S890009.JPG

SPECIMEN
DESCRIPTION Mark shown on goods

OWNER SECTION (current)

NAME Nash-Finch Company

STREET 7600 France Avenue South

CITY Minneapolis

STATE Minnesota

ZIP/POSTAL CODE 55453

COUNTRY United States

OWNER SECTION (proposed)

NAME Nash-Finch Company

STREET 7600 France Avenue South

CITY Edina

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

LEGAL ENTITY SECTION (current)

TYPE corporation

STATE/COUNTRY OF
INCORPORATION Delaware

PAYMENT SECTION

NUMBER OF CLASSES 8



NUMBER OF CLASSES
PAID 8

SUBTOTAL AMOUNT 4000

TOTAL FEE PAID 4000

SIGNATURE SECTION

SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S
POSITION Attorney for Registrant

DATE SIGNED 02/21/2013

SIGNATORY'S PHONE
NUMBER 612-336-4616

PAYMENT METHOD CC

FILING INFORMATION

SUBMIT DATE Fri Feb 22 15:07:52 EST 2013

TEAS STAMP

USPTO/S08N09-173.227.220.
2-20130222150752290920-26
90200-500765fb25e1f76d461
974f1dff3befe48fdab42d207
61cb1fb9e097f83c97a3-CC-1
667-20130221143948490174



PTO Form 1963 (Rev 5/2006)

OMB No. 0651-0055 (Exp 09/30/2014)

Combined Declaration of Use and/or Excusable Nonuse/Application for Renewal of
Registration of a Mark under Sections 8 & 9

To the Commissioner for Trademarks:

REGISTRATION NUMBER:  2690200
REGISTRATION DATE:  02/25/2003

MARK:  OUR FAMILY

The owner, Nash-Finch Company, a corporation of Delaware, having an address of
      7600 France Avenue South
      Edina, Minnesota 55435
      United States
is filing a Combined Declaration of Use and/or Excusable Nonuse/Application for Renewal of
Registration of a Mark under Sections 8 & 9.

For International Class 003, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: dishwashing detergent, laundry detergent, laundry
bleach ; or, the owner is making the listed excusable nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN0-1732272202-143948490_._Renewal_Spec_Class_3.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 006, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: aluminum foil ; or, the owner is making the listed
excusable nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN1-1732272202-143948490_._Renewal_Spec_Class_6.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 016, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: paper towels, paper napkins, bath tissue, and facial
tissue ; or, the owner is making the listed excusable nonuse claim.



The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN2-1732272202-143948490_._Renewal_Spec_Class_16.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 021, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: Paper plates ; or, the owner is making the listed
excusable nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN3-1732272202-143948490_._Renewal_Spec_Class_21.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 029, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: meals consisting of meat, fish or poultry in ready to
cook portions, peanut butter, pickles, canned fruit and canned vegetables ; or, the owner is making the
listed excusable nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN4-1732272202-143948490_._Renewal_Spec_Class_29.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 030, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: macaroni, noodles, spaghetti, rice, coffee, spaghetti
sauce, tea, pretzels, nacho chips, cocoa, catsup, mustard ; or, the owner is making the listed excusable
nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN5-1732272202-143948490_._Renewal_Spec_Class_30.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 031, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: pet food and unpopped popcorn ; or, the owner is
making the listed excusable nonuse claim.



The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN6-1732272202-143948490_._Renewal_Spec_Class_31.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 032, the mark is in use in commerce on or in connection with all goods or services
listed in the existing registration for this specific class: vegetable juice, fruit juice and fruit drink ; or, the
owner is making the listed excusable nonuse claim.

The owner is submitting one(or more) specimen(s) showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) Mark shown on goods.

Original PDF file:
SPN7-1732272202-143948490_._Renewal_Spec_Class_32.PDF
Converted PDF file(s) (1 page)
Specimen File1
The registrant's current Attorney Information: John A. Clifford of  MERCHANT & GOULD P.C.
      P.O. BOX 2910
      MINNEAPOLIS, Minnesota (MN) 55402-0910
      United States

The registrant's proposed Attorney Information: John A. Clifford of  MERCHANT & GOULD P.C.
      P.O. BOX 2910
      MINNEAPOLIS, Minnesota (MN) 55402-0910
      United States
The docket/reference number is 01183.0174US01.
The Other Appointed Attorney(s): Andrew S. Ehard , John A. Clifford, Scott W. Johnston, Christopher J.
Schulte, Brent E. Routman, Brian H. Batzli, Gregory C. Golla, Danielle I. Mattessich and all other
attorneys at the firm of Merchant & Gould P.C..

The phone number is 612-332-5300.

The fax number is 612-332-9081.

The email address is dockmpls@merchantgould.com.
The registrant's current Correspondence Information: JOHN A. CLIFFORD of  MERCHANT & GOULD
P.C.
      P.O. BOX 2910
      MINNEAPOLIS, Minnesota (MN) 55402-0910
      United States

The registrant's proposed Correspondence Information: JOHN A. CLIFFORD of  MERCHANT &
GOULD P.C.
      P.O. BOX 2910



      MINNEAPOLIS, Minnesota (MN) 55402-0910
      United States
The docket/reference number is 01183.0174US01.

The phone number is 612-332-5300.

The fax number is 612-332-9081.

The email address is dockmpls@merchantgould.com.

A fee payment in the amount of $4000 will be submitted with the form, representing payment for 8
class(es), plus any additional grace period fee, if necessary.

Declaration

Section 8: Declaration of Use and/or Excusable Nonuse in Commerce 
Unless the owner has specifically claimed excusable nonuse, the mark is in use in commerce on or in
connection with the goods and/or services identified above, as evidenced by the attached specimen(s)
showing the mark as used in commerce.

The undersigned being hereby warned that willful false statements and the like are punishable by fine or
imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the like
may jeopardize the validity of this document, declares that he/she is properly authorized to execute this
document on behalf of the Owner; and all statements made of his/her own knowledge are true and that all
statements made on information and belief are believed to be true.

Section 9: Application for Renewal
The registrant requests that the registration be renewed for the goods/services identified above.

Signature: /John A. Clifford/      Date: 02/21/2013
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Registrant
Signatory's Phone Number: 612-336-4616

Mailing Address (current):
   MERCHANT & GOULD P.C.
   P.O. BOX 2910
   MINNEAPOLIS, Minnesota 55402-0910

Mailing Address (proposed):
   MERCHANT & GOULD P.C.
   P.O. BOX 2910
   MINNEAPOLIS, Minnesota 55402-0910

Serial Number: 76326349
Internet Transmission Date: Fri Feb 22 15:07:52 EST 2013



TEAS Stamp: USPTO/S08N09-173.227.220.2-2013022215075
2290920-2690200-500765fb25e1f76d461974f1
dff3befe48fdab42d20761cb1fb9e097f83c97a3
-CC-1667-20130221143948490174







































Side - 1

  NOTICE OF ACCEPTANCE AND
  ACKNOWLEDGEMENT OF §§8 & 15
  DECLARATION 
  MAILING DATE: Mar 9, 2009 

The combined declaration of use and incontestability filed in connection with the registration identified
below meets the requirements of Sections 8 and 15 of the Trademark Act, 15 U.S.C. §1058 and 1065.  The
combined declaration is accepted and acknowledged.  The registration remains in force.

For further information about this notice, visit our website at: http://www.uspto.gov.  To review information
regarding the referenced registration, go to http://tarr.uspto.gov.

REG NUMBER: 2690200

MARK: OUR FAMILY

OWNER: Nash-Finch Company

Side - 2

UNITED STATES PATENT AND TRADEMARK OFFICE
COMMISSIONER FOR TRADEMARKS
P.O. BOX 1451
ALEXANDRIA, VA  22313-1451

FIRST-CLASS
MAIL

U.S POSTAGE
PAID

John A. Clifford
MERCHANT & GOULD P.C.
P.O. BOX 2910
MINNEAPOLIS, MN   55402-0910



PTO Form 1583 (Rev 5/2006)

OMB No. 0651-0055 (Exp 12/31/2011)

Combined Declaration of Use and Incontestability under Sections
8 & 15

The table below presents the data as entered.

Input Field Entered

REGISTRATION
NUMBER

2690200

REGISTRATION
DATE

02/25/2003

SERIAL
NUMBER

76326349

MARK SECTION

MARK OUR FAMILY

OWNER SECTION (current)

NAME Nash-Finch Company

STREET 7600 France Avenue South

CITY Minneapolis

STATE Minnesota

ZIP/POSTAL CODE 55453

COUNTRY US

ATTORNEY SECTION (current)

NAME John A. Clifford

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612.336.4616



FAX 612.371.5224

ATTORNEY
DOCKET NUMBER 1183.174US01

ATTORNEY SECTION  (proposed)

NAME John A. Clifford

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. BOX 2910

CITY MINNEAPOLIS

STATE Minnesota

POSTAL CODE 55402-0910

COUNTRY United States

PHONE 612.336.4616

FAX 612.371.5224

ATTORNEY
DOCKET NUMBER 1183.174US01

OTHER
APPOINTED
ATTORNEY

Scott W. Johnston, Brent E. Routman, Brian H. Batzli, Andrew S. Ehard,
Gregory C. Golla, Christopher J. Schulte, Danielle I. Mattessich; Scott M.
Oslick and all other attorneys at the firm

GOODS AND/OR SERVICES SECTION

INTERNATIONAL
CLASS 003

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN0-64247209173-115658227_._class_3_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150002.JPG

SPECIMEN
DESCRIPTION scanned copy of label which is affixed to the goods

INTERNATIONAL
CLASS 006

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN1-64247209173-115658227_._class_6_specimen.PDF



       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150003.JPG

SPECIMEN
DESCRIPTION mark shown on packaging of goods

INTERNATIONAL
CLASS 016

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN2-64247209173-115658227_._class_16_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150004.JPG

SPECIMEN
DESCRIPTION mark shown on packaging of goods

INTERNATIONAL
CLASS 021

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN3-64247209173-115658227_._class_21_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150005.JPG

SPECIMEN
DESCRIPTION mark shown on packaging of goods

INTERNATIONAL
CLASS 029

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN4-64247209173-115658227_._class_29_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150006.JPG

SPECIMEN
DESCRIPTION scanned copy of label which is affixed to the goods

INTERNATIONAL
CLASS 030



GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN5-64247209173-115658227_._class_30_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150007.JPG

SPECIMEN
DESCRIPTION scanned copy of label which is affixed to the goods

INTERNATIONAL
CLASS 031

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN6-64247209173-115658227_._class_31_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150008.JPG

SPECIMEN
DESCRIPTION mark shown on packaging of goods

INTERNATIONAL
CLASS 032

GOODS OR
SERVICES KEEP ALL LISTED

       SPECIMEN FILE NAME(S)

       ORIGINAL PDF
FILE SPN7-64247209173-115658227_._class_32_specimen.PDF

       CONVERTED
PDF FILE(S)
       (1 page)

\\TICRS\EXPORT6\IMAGEOUT6\763\263\76326349\xml1\8150009.JPG

SPECIMEN
DESCRIPTION scanned copy of label which is affixed to the goods

PAYMENT SECTION

NUMBER OF
CLASSES 8

NUMBER OF
CLASSES PAID 8

SUBTOTAL
AMOUNT 2400

TOTAL FEE PAID 2400



SIGNATURE SECTION

SIGNATURE /John A. Clifford/

SIGNATORY'S
NAME John A. Clifford

SIGNATORY'S
POSITION Attorney for Registrant

DATE SIGNED 02/25/2009

PAYMENT
METHOD CC

FILING INFORMATION

SUBMIT DATE Wed Feb 25 12:32:48 EST 2009

TEAS STAMP

USPTO/S08N15-64.247.209.1
73-20090225123248040057-2
690200-440a03afd6bbef7ea1
24fb70e0e4eaf1-CC-8800-20
090225115658227501



PTO Form 1583 (Rev 5/2006)

OMB No. 0651-0055 (Exp 12/31/2011)

Combined Declaration of Use and Incontestability under Sections 8 & 15
To the Commissioner for Trademarks:

REGISTRATION NUMBER:  2690200
REGISTRATION DATE:  02/25/2003

MARK:  OUR FAMILY

The owner, Nash-Finch Company, having an address of
      7600 France Avenue South
      Minneapolis, Minnesota 55453
      US
is filing a Combined Declaration of Use and Incontestability under Sections 8 & 15.

For International Class 003, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) scanned copy of label which is affixed to the
goods.

Original PDF file:
SPN0-64247209173-115658227_._class_3_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 006, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) mark shown on packaging of goods.



Original PDF file:
SPN1-64247209173-115658227_._class_6_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 016, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) mark shown on packaging of goods.

Original PDF file:
SPN2-64247209173-115658227_._class_16_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 021, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) mark shown on packaging of goods.

Original PDF file:
SPN3-64247209173-115658227_._class_21_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 029, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in



connection with any item in this class, consisting of a(n) scanned copy of label which is affixed to the
goods.

Original PDF file:
SPN4-64247209173-115658227_._class_29_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 030, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) scanned copy of label which is affixed to the
goods.

Original PDF file:
SPN5-64247209173-115658227_._class_30_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 031, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the
same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) mark shown on packaging of goods.

Original PDF file:
SPN6-64247209173-115658227_._class_31_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

For International Class 032, the mark is in use in commerce on or in connection with all of the goods or
services listed in the existing registration for this specific class; and the mark has been continuously used
in commerce for five (5) consecutive years after the date of registration, or the date of publication under
Section 12(c), and is still in use in commerce on or in connection with all goods or services listed in the
existing registration for this class. Also, no final decision adverse to the owner's claim of ownership of
such mark for those goods or services exists, or to the owner's right to register the same or to keep the



same on the register; and, no proceeding involving said rights pending and not disposed of in either the
U.S. Patent and Trademark Office or the courts exists.

The owner is submitting one specimen for this class showing the mark as used in commerce on or in
connection with any item in this class, consisting of a(n) scanned copy of label which is affixed to the
goods.

Original PDF file:
SPN7-64247209173-115658227_._class_32_specimen.PDF
Converted PDF file(s) (1 page)
Specimen File1

The registrant hereby appoints John A. Clifford and Scott W. Johnston, Brent E. Routman, Brian H.
Batzli, Andrew S. Ehard, Gregory C. Golla, Christopher J. Schulte, Danielle I. Mattessich; Scott M. Oslick
and all other attorneys at the firm of  MERCHANT & GOULD P.C.
      P.O. BOX 2910
      MINNEAPOLIS, Minnesota 55402-0910
       United States
to file this Combined Declaration of Use and Incontestability under Sections 8 & 15 on behalf of the
registrant.  The attorney docket/reference number is 1183.174US01.

A fee payment in the amount of $2400 will be submitted with the form, representing payment for 8
class(es), plus any additional grace period fee, if necessary.

Declaration

The mark is in use in commerce on or in connection with the goods and/or services identified above, as
evidenced by the attached specimen(s) showing the mark as used in commerce. The mark has been in
continuous use in commerce for five (5) consecutive years after the date of registration, or the date of
publication under Section 12(c), and is still in use in commerce. There has been no final decision adverse
to the owner's claim of ownership of such mark, or to the owner's right to register the same or to keep the
same on the register; and there is no proceeding involving said rights pending and not disposed of either
in the U.S. Patent and Trademark Office or in the courts.

The undersigned being hereby warned that willful false statements and the like are punishable by fine or
imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the like
may jeopardize the validity of this document, declares that he/she is properly authorized to execute this
document on behalf of the Owner; and all statements made of his/her own knowledge are true and that all
statements made on information and belief are believed to be true.

Signature: /John A. Clifford/      Date: 02/25/2009
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Registrant

Mailing Address (current):
   MERCHANT & GOULD P.C.
   P.O. BOX 2910
   MINNEAPOLIS, Minnesota 55402-0910



Mailing Address (proposed):
   MERCHANT & GOULD P.C.
   P.O. BOX 2910
   MINNEAPOLIS, Minnesota 55402-0910

Serial Number: 76326349
Internet Transmission Date: Wed Feb 25 12:32:48 EST 2009
TEAS Stamp: USPTO/S08N15-64.247.209.173-200902251232
48040057-2690200-440a03afd6bbef7ea124fb7
0e0e4eaf1-CC-8800-20090225115658227501









































































































































































 

 

Exhibit 4 

 



From: TMOfficialNotices@USPTO.GOV
Sent: Thursday, February 19, 2015 00:12 AM
To: dockmpls@merchantgould.com
Subject: Official USPTO Notice of Approval of Extension Request: U.S. Trademark SN 85905473: OUR FAMILY

(Stylized/Design): Docket/Reference No. 01183.0266US

NOTICE OF APPROVAL OF EXTENSION REQUEST

U.S. Serial Number:   85905473
Mark:    OUR FAMILY (Stylized/Design)
Owner:   Nash-Finch Company
Extension Request Number:    2
Docket/Reference Number:    01183.0266US
Notice of Allowance Date:    Jan 7, 2014

The USPTO issued a Notice of Allowance on Jan 7, 2014  for the trademark application identified above.  Applicant's SECOND
request for Extension of Time to File a Statement of Use has been GRANTED.  If you are currently using the mark in
commerce, please visit http://www.uspto.gov/trademarks/teas/intent_to_use.jsp and select form number 1 ("Statement of
Use/Amendment to Allege Use for Intent-to-Use Application") to file your statement of use and complete the registration
process.

PLEASE NOTE:

   1. Applicant must continue to file extension requests every six (6) months calculated from the date the Notice of Allowance
was issued until a Statement of Use is filed, or the USPTO will abandon the application.

   2. Applicant may only request a total of five (5) extensions of time.

   3. Applicant may NOT file a Statement of Use more than thirty-six (36) months from the date the Notice of Allowance was
issued.

To check the status of the application, go to
http://tsdr.uspto.gov/#caseNumber=85905473&caseType=SERIAL_NO&searchType=statusSearch or contact the Trademark
Assistance Center at 1-800-786-9199.  Please check the status of the application at least every three (3) months after the
application filing date.

To view this notice and other documents for this application on-line, go to
http://tsdr.uspto.gov/#caseNumber=85905473&caseType=SERIAL_NO&searchType=documentSearch.  NOTE: This notice will
only become available on-line the next business day after receipt of this e-mail.

For further information on filing a Statement of Use or an additional extension request, if applicable, please consult the USPTO
website at http://www.uspto.gov/trademarks/, view the video on the USPTO website entitled "Statement of Use" (click on "TMIN
Trademark Information Network" to view a list of available videos), or contact the Trademark Assistance Center at 1-800-786-
9199.



Trademark Snap Shot ITU Unit Action
(Table presents the data on ITU Unit Action)

OVERVIEW

SERIAL NUMBER 85905473 FILING DATE 04/16/2013

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE TRADEMARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY HELLMAN, ELI J L.O. ASSIGNED 112

PUB INFORMATION

RUN DATE 02/19/2015

PUB DATE 11/12/2013

STATUS 731-SECOND EXTENSION - GRANTED

STATUS DATE 02/18/2015

LITERAL MARK ELEMENT OUR FAMILY

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 20-OWNER AT PUBLICATION

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware

GOODS AND SERVICES

INTERNATIONAL CLASS 003

          DESCRIPTION TEXT dishwashing detergent, laundry detergent, laundry bleach,
bath and hand soap

INTERNATIONAL CLASS 016

          DESCRIPTION TEXT paper towels, paper napkins, toilet tissue, facial tissue

INTERNATIONAL CLASS 021

          DESCRIPTION TEXT Paper plates

INTERNATIONAL CLASS 029

          DESCRIPTION TEXT Frozen, prepared and packaged meals consisting of meat,
fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables

INTERNATIONAL CLASS 030

          DESCRIPTION TEXT macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce,
tea, pretzels, nacho chips, cocoa, leaf tea, catsup, mustard
and un-popped popcorn

INTERNATIONAL CLASS 031

          DESCRIPTION TEXT pet food

INTERNATIONAL CLASS 032

          DESCRIPTION TEXT vegetable juice, bottled drinking water, fruit juice and fruit
drink

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

003 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE

NONE CLASS
STATUS

6-ACTIVE



DATE

INTERNATIONAL
CLASS

016 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

021 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

029 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

030 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

031 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

032 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) red, gold, white and green is/are claimed as a
feature of the mark.

DESCRIPTION OF MARK The mark consists of the words "OUR FAMILY" appear in
white hand script within a red rectangle with curved horizontal
edges and a gold border around the rectangle; two green
leaves with white borders are above the "A" in "FAMILY"; one
going straight up above the "A" and through the top curved
horizontal line of the rectangle and gold border and the other
to the right, curving to the right extending over the "M" and
the "I" in "FAMILY".

OWNER OF US REG NOS 0369014    1704384    2690200   

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

02/19/2015 EXRA E NOTICE OF APPROVAL OF EXTENSION REQUEST E-
MAILED

026

02/18/2015 EX2G S EXTENSION 2 GRANTED 025

12/30/2014 EXT2 S EXTENSION 2 FILED 024



02/17/2015 AITU A CASE ASSIGNED TO INTENT TO USE PARALEGAL 023

12/30/2014 EEXT I TEAS EXTENSION RECEIVED 022

06/25/2014 EXRA E NOTICE OF APPROVAL OF EXTENSION REQUEST E-
MAILED

021

06/23/2014 EX1G S EXTENSION 1 GRANTED 020

06/23/2014 EXT1 S EXTENSION 1 FILED 019

06/23/2014 EEXT I TEAS EXTENSION RECEIVED 018

01/07/2014 NOAM E NOA E-MAILED - SOU REQUIRED FROM APPLICANT 017

11/12/2013 NPUB E OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-
MAILED

016

11/12/2013 PUBO A PUBLISHED FOR OPPOSITION 015

10/23/2013 NONP E NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED 014

10/10/2013 PREV O LAW OFFICE PUBLICATION REVIEW COMPLETED 013

10/10/2013 ALIE A ASSIGNED TO LIE 012

09/27/2013 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 011

09/27/2013 TEME I TEAS/EMAIL CORRESPONDENCE ENTERED 010

09/27/2013 CRFA I CORRESPONDENCE RECEIVED IN LAW OFFICE 009

09/27/2013 TROA I TEAS RESPONSE TO OFFICE ACTION RECEIVED 008

08/02/2013 GNRN O NOTIFICATION OF NON-FINAL ACTION E-MAILED 007

08/02/2013 GNRT F NON-FINAL ACTION E-MAILED 006

08/02/2013 CNRT R NON-FINAL ACTION WRITTEN 005

07/31/2013 DOCK D ASSIGNED TO EXAMINER 004

04/23/2013 MDSC E NOTICE OF DESIGN SEARCH CODE E-MAILED 003

04/22/2013 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

04/19/2013 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY John A. Clifford

CORRESPONDENCE ADDRESS JOHN A. CLIFFORD
MERCHANT & GOULD P.C.
PO BOX 2910
MINNEAPOLIS, MN 55402-0910

DOMESTIC REPRESENTATIVE NONE

PRIOR OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South



Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware





PTO Form 1581 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

Request for Extension of Time to File a Statement of Use
(15 U.S.C. Section 1051(d))

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 85905473

LAW OFFICE ASSIGNED LAW OFFICE 112

MARK SECTION

MARK OUR FAMILY (stylized and/or with design)

STANDARD CHARACTERS NO

USPTO-GENERATED IMAGE NO

OWNER SECTION

NAME Nash-Finch Company

STREET 7600 France Avenue South

CITY Edina

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS 003

CURRENT IDENTIFICATION
dishwashing detergent, laundry detergent, laundry
bleach, bath and hand soap

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 016

CURRENT IDENTIFICATION paper towels, paper napkins, toilet tissue, facial tissue

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 021

CURRENT IDENTIFICATION Paper plates

GOODS OR SERVICES



GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 029

CURRENT IDENTIFICATION
Frozen, prepared and packaged meals consisting of
meat, fish or poultry in ready to cook portions, peanut
butter, pickles, canned fruit and canned vegetables

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 030

CURRENT IDENTIFICATION
macaroni, noodles, spaghetti, rice, coffee, spaghetti
sauce, tea, pretzels, nacho chips, cocoa, leaf tea,
catsup, mustard and un-popped popcorn

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 031

CURRENT IDENTIFICATION pet food

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 032

CURRENT IDENTIFICATION
vegetable juice, bottled drinking water, fruit juice and
fruit drink

GOODS OR SERVICES KEEP ALL LISTED

EXTENSION SECTION

EXTENSION NUMBER 2

ONGOING EFFORT product or service research or development

ALLOWANCE MAIL DATE 01/07/2014

STATEMENT OF USE NO

PAYMENT SECTION

NUMBER OF CLASSES 7

SUBTOTAL AMOUNT 1050

TOTAL AMOUNT 1050

SIGNATURE SECTION

SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S POSITION Attorney for Applicant

DATE SIGNED 12/29/2014

SIGNATORY'S PHONE NUMBER 612-336-4616



FILING INFORMATION

SUBMIT DATE Tue Dec 30 09:11:38 EST 2014

TEAS STAMP

USPTO/ESU-173.227.220.24-
20141230091138278162-8590
5473-500f298bedbc2c9f8ef3
0ce82d3a016ef6f2e83e0b9c4
11e23df58f5cf8f5922113-CC
-11389-201412291240174631
36



PTO Form 1581 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

SOU Extension Request
(15 U.S.C. Section 1051(d))

To the Commissioner for Trademarks:

MARK:  OUR FAMILY (stylized and/or with design)
SERIAL NUMBER:  85905473

The applicant, Nash-Finch Company, having an address of
      7600 France Avenue South
      Edina, Minnesota 55435
      United States
requests a six-month extension of time to file the Statement of Use under 37 C.F.R. Section 2.89 in this
application.    The Notice of Allowance mailing date was 01/07/2014.

For International Class 003:
Current identification: dishwashing detergent, laundry detergent, laundry bleach, bath and hand soap

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 016:
Current identification: paper towels, paper napkins, toilet tissue, facial tissue

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 021:
Current identification: Paper plates

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 029:
Current identification: Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to
cook portions, peanut butter, pickles, canned fruit and canned vegetables

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the



Notice of Allowance or as subsequently modified for this specific class.

For International Class 030:
Current identification: macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho
chips, cocoa, leaf tea, catsup, mustard and un-popped popcorn

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 031:
Current identification: pet food

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 032:
Current identification: vegetable juice, bottled drinking water, fruit juice and fruit drink

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

This is the second extension request.   The applicant has made the following ongoing efforts to use the
mark in commerce on or in connection with each of those goods and/or services covered by the extension
request: product or service research or development

A fee payment in the amount of $1050 will be submitted with the form, representing payment for 7
classes.

Declaration

DECLARATION: The signatory being warned that willful false statements and the like are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the
like may jeopardize the validity of the application or submission or any registration resulting therefrom,
declares that all statements made of his/her own knowledge are true and that all statements made on
information and belief are believed to be true.

Signature: /John A. Clifford/      Date Signed: 12/29/2014
Signatory's Name: John A. Clifford



Signatory's Position: Attorney for Applicant
Signatory's Phone: 612-336-4616

RAM Sale Number: 85905473
RAM Accounting Date: 12/30/2014

Serial Number: 85905473
Internet Transmission Date: Tue Dec 30 09:11:38 EST 2014
TEAS Stamp: USPTO/ESU-173.227.220.24-201412300911382
78162-85905473-500f298bedbc2c9f8ef30ce82
d3a016ef6f2e83e0b9c411e23df58f5cf8f59221
13-CC-11389-20141229124017463136





From: TMOfficialNotices@USPTO.GOV
Sent: Wednesday, June 25, 2014 00:13 AM
To: dockmpls@merchantgould.com
Subject: Official USPTO Notice of Approval of Extension Request: U.S. Trademark SN 85905473: OUR FAMILY

(Stylized/Design): Docket/Reference No. 01183.0266US

NOTICE OF APPROVAL OF EXTENSION REQUEST

U.S. Serial Number:   85905473
Mark:    OUR FAMILY (Stylized/Design)
Owner:   Nash-Finch Company
Extension Request Number:    1
Docket/Reference Number:    01183.0266US
Notice of Allowance Date:    Jan 7, 2014

The USPTO issued a Notice of Allowance on Jan 7, 2014  for the trademark application identified above.  Applicant's FIRST
request for Extension of Time to File a Statement of Use has been GRANTED.  If you are currently using the mark in
commerce, please visit http://www.uspto.gov/trademarks/teas/intent_to_use.jsp and select form number 1 ("Statement of
Use/Amendment to Allege Use for Intent-to-Use Application") to file your statement of use and complete the registration
process.

PLEASE NOTE:

   1. Applicant must continue to file extension requests every six (6) months calculated from the date the Notice of Allowance
was issued until a Statement of Use is filed, or the USPTO will abandon the application.

   2. Applicant may only request a total of five (5) extensions of time.

   3. Applicant may NOT file a Statement of Use more than thirty-six (36) months from the date the Notice of Allowance was
issued.

To check the status of the application, go to
http://tsdr.uspto.gov/#caseNumber=85905473&caseType=SERIAL_NO&searchType=statusSearch or contact the Trademark
Assistance Center at 1-800-786-9199.  Please check the status of the application at least every three (3) months after the
application filing date.

To view this notice and other documents for this application on-line, go to
http://tsdr.uspto.gov/#caseNumber=85905473&caseType=SERIAL_NO&searchType=documentSearch.  NOTE: This notice will
only become available on-line the next business day after receipt of this e-mail.

For further information on filing a Statement of Use or an additional extension request, if applicable, please consult the USPTO
website at http://www.uspto.gov/trademarks/, view the video on the USPTO website entitled "Statement of Use" (click on "TMIN
Trademark Information Network" to view a list of available videos), or contact the Trademark Assistance Center at 1-800-786-
9199.



Trademark Snap Shot ITU Unit Action
(Table presents the data on ITU Unit Action)

OVERVIEW

SERIAL NUMBER 85905473 FILING DATE 04/16/2013

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE TRADEMARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY HELLMAN, ELI J L.O. ASSIGNED 112

PUB INFORMATION

RUN DATE 06/25/2014

PUB DATE 11/12/2013

STATUS 730-FIRST EXTENSION - GRANTED

STATUS DATE 06/23/2014

LITERAL MARK ELEMENT OUR FAMILY

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 20-OWNER AT PUBLICATION

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware

GOODS AND SERVICES

INTERNATIONAL CLASS 003

          DESCRIPTION TEXT dishwashing detergent, laundry detergent, laundry bleach,
bath and hand soap

INTERNATIONAL CLASS 016

          DESCRIPTION TEXT paper towels, paper napkins, toilet tissue, facial tissue

INTERNATIONAL CLASS 021

          DESCRIPTION TEXT Paper plates

INTERNATIONAL CLASS 029

          DESCRIPTION TEXT Frozen, prepared and packaged meals consisting of meat,
fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables

INTERNATIONAL CLASS 030

          DESCRIPTION TEXT macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce,
tea, pretzels, nacho chips, cocoa, leaf tea, catsup, mustard
and un-popped popcorn

INTERNATIONAL CLASS 031

          DESCRIPTION TEXT pet food

INTERNATIONAL CLASS 032

          DESCRIPTION TEXT vegetable juice, bottled drinking water, fruit juice and fruit
drink

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

003 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE

NONE CLASS
STATUS

6-ACTIVE



DATE

INTERNATIONAL
CLASS

016 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

021 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

029 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

030 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

031 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

032 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) red, gold, white and green is/are claimed as a
feature of the mark.

DESCRIPTION OF MARK The mark consists of the words "OUR FAMILY" appear in
white hand script within a red rectangle with curved horizontal
edges and a gold border around the rectangle; two green
leaves with white borders are above the "A" in "FAMILY"; one
going straight up above the "A" and through the top curved
horizontal line of the rectangle and gold border and the other
to the right, curving to the right extending over the "M" and
the "I" in "FAMILY".

OWNER OF US REG NOS 0369014    1704384    2690200   

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

06/25/2014 EXRA E NOTICE OF APPROVAL OF EXTENSION REQUEST E-
MAILED

021

06/23/2014 EX1G S EXTENSION 1 GRANTED 020

06/23/2014 EXT1 S EXTENSION 1 FILED 019



06/23/2014 EEXT I TEAS EXTENSION RECEIVED 018

01/07/2014 NOAM E NOA E-MAILED - SOU REQUIRED FROM APPLICANT 017

11/12/2013 NPUB E OFFICIAL GAZETTE PUBLICATION CONFIRMATION E-
MAILED

016

11/12/2013 PUBO A PUBLISHED FOR OPPOSITION 015

10/23/2013 NONP E NOTIFICATION OF NOTICE OF PUBLICATION E-MAILED 014

10/10/2013 PREV O LAW OFFICE PUBLICATION REVIEW COMPLETED 013

10/10/2013 ALIE A ASSIGNED TO LIE 012

09/27/2013 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 011

09/27/2013 TEME I TEAS/EMAIL CORRESPONDENCE ENTERED 010

09/27/2013 CRFA I CORRESPONDENCE RECEIVED IN LAW OFFICE 009

09/27/2013 TROA I TEAS RESPONSE TO OFFICE ACTION RECEIVED 008

08/02/2013 GNRN O NOTIFICATION OF NON-FINAL ACTION E-MAILED 007

08/02/2013 GNRT F NON-FINAL ACTION E-MAILED 006

08/02/2013 CNRT R NON-FINAL ACTION WRITTEN 005

07/31/2013 DOCK D ASSIGNED TO EXAMINER 004

04/23/2013 MDSC E NOTICE OF DESIGN SEARCH CODE E-MAILED 003

04/22/2013 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

04/19/2013 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY John A. Clifford

CORRESPONDENCE ADDRESS JOHN A. CLIFFORD
MERCHANT & GOULD P.C.
PO BOX 2910
MINNEAPOLIS, MN 55402-0910

DOMESTIC REPRESENTATIVE NONE

PRIOR OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware





PTO Form 1581 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

Request for Extension of Time to File a Statement of Use
(15 U.S.C. Section 1051(d))

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 85905473

LAW OFFICE ASSIGNED LAW OFFICE 112

MARK SECTION

MARK OUR FAMILY (stylized and/or with design)

STANDARD CHARACTERS NO

USPTO-GENERATED IMAGE NO

OWNER SECTION

NAME Nash-Finch Company

STREET 7600 France Avenue South

CITY Edina

STATE Minnesota

ZIP/POSTAL CODE 55435

COUNTRY United States

GOODS AND/OR SERVICES SECTION

INTERNATIONAL CLASS 003

CURRENT IDENTIFICATION
dishwashing detergent, laundry detergent, laundry
bleach, bath and hand soap

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 016

CURRENT IDENTIFICATION paper towels, paper napkins, toilet tissue, facial tissue

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 021

CURRENT IDENTIFICATION Paper plates

GOODS OR SERVICES



GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 029

CURRENT IDENTIFICATION
Frozen, prepared and packaged meals consisting of
meat, fish or poultry in ready to cook portions, peanut
butter, pickles, canned fruit and canned vegetables

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 030

CURRENT IDENTIFICATION
macaroni, noodles, spaghetti, rice, coffee, spaghetti
sauce, tea, pretzels, nacho chips, cocoa, leaf tea,
catsup, mustard and un-popped popcorn

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 031

CURRENT IDENTIFICATION pet food

GOODS OR SERVICES KEEP ALL LISTED

INTERNATIONAL CLASS 032

CURRENT IDENTIFICATION
vegetable juice, bottled drinking water, fruit juice and
fruit drink

GOODS OR SERVICES KEEP ALL LISTED

EXTENSION SECTION

EXTENSION NUMBER 1

ALLOWANCE MAIL DATE 01/07/2014

STATEMENT OF USE NO

PAYMENT SECTION

NUMBER OF CLASSES 7

SUBTOTAL AMOUNT 1050

TOTAL AMOUNT 1050

SIGNATURE SECTION

SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S POSITION Attorney for Applicant

DATE SIGNED 06/23/2014

SIGNATORY'S PHONE NUMBER 612-336-4616

FILING INFORMATION



SUBMIT DATE Mon Jun 23 10:44:50 EDT 2014

TEAS STAMP

USPTO/ESU-173.227.220.24-
20140623104450801790-8590
5473-500a3e4861659f8d1913
7e489d635d161659e6a63b251
0df111527182e52c29ed9-CC-
8575-20140623084607482319



PTO Form 1581 (Rev 9/2005)

OMB No. 0651-0054 (Exp. 10/31/2017)

SOU Extension Request
(15 U.S.C. Section 1051(d))

To the Commissioner for Trademarks:

MARK:  OUR FAMILY (stylized and/or with design)
SERIAL NUMBER:  85905473

The applicant, Nash-Finch Company, having an address of
      7600 France Avenue South
      Edina, Minnesota 55435
      United States
requests a six-month extension of time to file the Statement of Use under 37 C.F.R. Section 2.89 in this
application.    The Notice of Allowance mailing date was 01/07/2014.

For International Class 003:
Current identification: dishwashing detergent, laundry detergent, laundry bleach, bath and hand soap

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 016:
Current identification: paper towels, paper napkins, toilet tissue, facial tissue

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 021:
Current identification: Paper plates

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 029:
Current identification: Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to
cook portions, peanut butter, pickles, canned fruit and canned vegetables

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the



Notice of Allowance or as subsequently modified for this specific class.

For International Class 030:
Current identification: macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho
chips, cocoa, leaf tea, catsup, mustard and un-popped popcorn

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 031:
Current identification: pet food

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

For International Class 032:
Current identification: vegetable juice, bottled drinking water, fruit juice and fruit drink

The applicant has a continued bona fide intention to use or use through the applicant's related company or
licensee the mark in commerce on or in connection with all of the goods and/or services listed in the
Notice of Allowance or as subsequently modified for this specific class.

This is the first extension request.

A fee payment in the amount of $1050 will be submitted with the form, representing payment for 7
classes.

Declaration

STATEMENTS: The signatory believes that: the applicant has a continued bona fide intention to use or
use through the applicant's related company or licensee the mark in commerce on or in connection with all
the goods/services under Section 1(b) in the notice of allowance or as subsequently modified; and that to
the best of the signatory's knowledge and belief, no other person has the right to use the mark in
commerce, either in the identical form or in such near resemblance as to be likely, when used on or in
connection with the goods/services of such other person, to cause confusion or mistake, or to deceive.

DECLARATION: The signatory being warned that willful false statements and the like are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the
like may jeopardize the validity of the application or submission or any resulting registration, declares that
all statements made of his/her own knowledge are true and that all statements made on information and



belief are believed to be true.

Signature: /John A. Clifford/      Date Signed: 06/23/2014
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Applicant
Signatory's Phone: 612-336-4616

RAM Sale Number: 85905473
RAM Accounting Date: 06/23/2014

Serial Number: 85905473
Internet Transmission Date: Mon Jun 23 10:44:50 EDT 2014
TEAS Stamp: USPTO/ESU-173.227.220.24-201406231044508
01790-85905473-500a3e4861659f8d19137e489
d635d161659e6a63b2510df111527182e52c29ed
9-CC-8575-20140623084607482319



From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, January 7, 2014 00:06 AM
To: dockmpls@merchantgould.com
Subject: Official USPTO Notice of Allowance: U.S. Trademark SN 85905473: OUR FAMILY (Stylized/Design):

Docket/Reference No. 01183.0266US

NOTICE OF ALLOWANCE (NOA)

ISSUE DATE: Jan 7, 2014

Serial Number:    85905473
Mark:    OUR FAMILY (Stylized/Design)
Docket/Reference Number:   01183.0266US

No opposition was filed for this published application.  The issue date of this NOA establishes the due date for the
filing of a Statement of Use (SOU) or a Request for Extension of Time to file a Statement of Use (Extension Request).
 WARNING: An SOU that meets all legal requirements must be filed before a registration certificate can issue.  Please
read below for important information regarding the applicant's pending six (6) month deadline.

SIX (6)-MONTH DEADLINE: Applicant has six (6) MONTHS from the NOA issue date to file either:

   - An SOU, if the applicant is using the mark in commerce (required even if the applicant was using the mark at the time of
filing the application, if use basis was not specified originally);  OR

   - An Extension Request, if the applicant is not yet using the mark in commerce.  If an Extension Request is filed, a new
request must be filed every six (6) months until the SOU is filed.  The applicant may file a total of five (5) extension
requests.  WARNING:  An SOU may not  be filed more than thirty-six (36) months from when the NOA issued.  The
deadline for filing is always calculated from the issue date of the NOA.

How to file SOU and/or Extension Request:
Use the Trademark Electronic Application System (TEAS).  Do NOT reply to this e-mail, as e-mailed filings will NOT be
processed.  Both the SOU and Extension Request have many legal requirements, including fees and verified statements;
therefore, please use the USPTO forms available online at http://www.uspto.gov/teas/index.html (under the "INTENT-TO-USE
(ITU) FORMS" category) to avoid the possible omission of required information.  If you have questions about this notice, please
contact the Trademark Assistance Center at 1-800-786-9199.

For information on how to (1) divide an application; (2) delete goods/services (or entire class) with a Section 1(b) basis; or (3)
change filing basis, see http://www.uspto.gov/trademarks/basics/MoreInfo_SOU_EXT.jsp.

FAILURE TO FILE A REQUIRED DOCUMENT OUTLINED ABOVE DURING THE APPROPRIATE TIME PERIOD WILL
RESULT IN THE ABANDONMENT OF THIS APPLICATION .

REVIEW APPLICATION INFORMATION FOR ACCURACY

If you believe this NOA should not have issued or correction of the information shown below is needed, you must submit a
request to the Intent-to-Use Unit.  Please use the "Post-Publication Amendment" form under the "POST-PUBLICATION/POST
NOTICE OF ALLOWANCE (NOA) FORMS" category, available at http://www.uspto.gov/teas/index.html.  Do NOT reply to this
e-mail, as e-mailed filings will NOT be processed.

Serial Number: 85905473
Mark: OUR FAMILY (Stylized/Design)
Docket/Reference Number: 01183.0266US
Owner: Nash-Finch Company

7600 France Avenue South
Edina , MINNESOTA   55435 

Correspondence Address: JOHN A. CLIFFORD
MERCHANT & GOULD P.C.



PO BOX 2910
MINNEAPOLIS, MN 55402-0910

This application has the following bases, but not necessarily for all listed goods/services:

Section 1(a): NO Section 1(b): YES Section 44(e): NO

GOODS/SERVICES BY INTERNATIONAL CLASS

003 - dishwashing detergent, laundry detergent, laundry bleach, bath and hand soap -- FIRST USE DATE: NONE; -- USE
IN COMMERCE DATE: NONE

016 - paper towels, paper napkins, toilet tissue, facial tissue -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE:
NONE

021 - Paper plates -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE: NONE

029 - Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE: NONE

030 - macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, leaf tea, catsup,
mustard and un-popped popcorn -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE: NONE

031 - pet food -- FIRST USE DATE: NONE; -- USE IN COMMERCE DATE: NONE

032 - vegetable juice, bottled drinking water, fruit juice and fruit drink -- FIRST USE DATE: NONE; -- USE IN
COMMERCE DATE: NONE

ALL OF THE GOODS/SERVICES IN EACH CLASS ARE LISTED.

Fraudulent statements may result in registration being cancelled:  Applicants must ensure that statements made in filings
to the USPTO are accurate, as inaccuracies may result in the cancellation of any issued trademark registration.  The lack of a
bona fide intention to use the mark with ALL goods and/or services listed in an application or the lack of actual use on all goods
and/or services for which use is claimed could jeopardize the validity of the registration, possibly resulting in its cancellation.

Additional information:  For information on filing and maintenance requirements for U.S. trademark applications and
registrations and required fees, please consult the USPTO website at www.uspto.gov or call the Trademark Assistance Center
at 1-800-786-9199.

Checking status:  To check the status of an application, go to http://tarr.uspto.gov.  Please check the status of any application
at least every three (3) months after the application filing date.

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=85905473.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.



From: TMOfficialNotices@USPTO.GOV
Sent: Tuesday, November 12, 2013 00:31 AM
To: dockmpls@merchantgould.com
Subject: Official USPTO Notification: TMOG Publication Confirmation for U.S. Trademark SN 85905473 --

Docket/Reference No. 01183.0266US

TRADEMARK OFFICIAL GAZETTE PUBLICATION CONFIRMATION

U.S. Serial Number:    85-905,473
Mark:    OUR FAMILY(STYLIZED/DESIGN)
International Class(es):    003, 016, 021, 029, 030, 031, 032
Owner:   Nash-Finch Company
Docket/Reference Number:   01183.0266US

The mark identified above has been published in the Trademark Official Gazette (TMOG) on Nov 12, 2013.

To View the Mark in the TMOG:

     1. Click on the following link or paste the URL into an internet browser:
http://www.uspto.gov/web/trademarks/tmog/20131112_OG.pdf#page=00000354. 

     2. Locate your mark on the displayed page.

If the TMOG PDF file does not open to the page containing your mark (you must have an Adobe Reader installed on your
workstation), click on the following link or paste the URL into an internet browser to review the Frequently Asked Questions
about the Trademark Official Gazette: http://www.uspto.gov/trademarks/resources/tm_og_faqs.jsp.

To View the Mark in the Next Generation TMOG (eOG):

       Click on the following link or paste the URL into an internet browser:  http://tmog.uspto.gov/#date=2013-11-
12&serial=85905473 

On the publication date or shortly thereafter, the applicant should carefully review the information that appears in the TMOG for
accuracy.  If any information is incorrect due to USPTO error, the applicant should immediately email the requested correction
to TMPostPubQuery@uspto.gov.  For applicant corrections or amendments after publication, please file a post publication
amendment using the form available at http://teasroa.uspto.gov/ppa/.  For general information about this notice, please contact
the Trademark Assistance Center at 1-800-786-9199.

Significance of Publication for Opposition:

Any party who believes it will be damaged by the registration of the mark may file a notice of opposition (or extension of time
therefor) with the Trademark Trial and Appeal Board.  If no party files an opposition or extension request within thirty (30) days
after the publication date, then eleven (11) weeks after the publication date a notice of allowance (NOA) should issue. (Note:
The applicant must file a Statement of Use or Extension Request within six (6) months after the NOA issues.)

To view this notice and other documents for this application on-line, go to http://tsdr.uspto.gov/search.action?sn=85905473.
 NOTE: This notice will only become available on-line the next business day after receipt of this e-mail.



UNITED STATES PATENT AND TRADEMARK OFFICE

Commissioner for Trademarks
P.O. Box 1451

Alexandria, VA  22313-1451
www.uspto.gov

Oct 23, 2013

NOTICE OF PUBLICATION

1. Serial No.:
85-905,473

2. Mark:
OUR FAMILY
(STYLIZED/DESIGN)

3. International Class(es):
3, 16, 21, 29, 30, 31, 32

4. Publication Date:
Nov 12, 2013

5. Applicant:
Nash-Finch Company

The mark of the application identified appears to be entitled to registration. The mark will, in accordance with Section 12(a) of
the Trademark Act of 1946, as amended, be published in the Official Gazette on the date indicated above for the purpose of
opposition by any person who believes he will be damaged by the registration of the mark. If no opposition is filed within the
time specified by Section 13(a) of the Statute or by rules 2.101 or 2.102 of the Trademark Rules, the Commissioner of Patents
and Trademarks may issue a notice of allowance pursuant to section 13(b) of the Statute.

Copies of the trademark portion of the Official Gazette containing the publication of the mark may be obtained from:

The Superintendent of Documents
U.S. Government Printing Office
PO Box 371954
Pittsburgh, PA 15250-7954
Phone: 202-512-1800

By direction of the Commissioner.

Email Address(es): 

dockmpls@merchantgould.com



From: TMOfficialNotices@USPTO.GOV
Sent: Wednesday, October 23, 2013 03:24 AM
To: dockmpls@merchantgould.com
Subject: 01183.0266US Official USPTO Notification: Issuance of Notice of Publication for Serial Number 85905473

NOTIFICATION OF "NOTICE OF PUBLICATION"

Your trademark application (Serial No. 85905473) is scheduled to publish in the Official Gazette on Nov 12, 2013.  To preview
the Notice of Publication, go to  http://tdr.uspto.gov/search.action?sn=85905473.  If you have difficulty accessing the Notice of
Publication, contact TDR@uspto.gov.

PLEASE NOTE:

   1. The Notice of Publication may not be immediately available but will be viewable within 24 hours of this e-mail notification.

   2. You will receive a second e-mail on the actual "Publication Date," which will include a link to the issue of the Official
Gazette in which the mark has published.

Do NOT hit "Reply" to this e-mail notification.  If you have any questions about the content of the Notice of Publication, contact
TMPostPubQuery@uspto.gov.



Trademark Snap Shot Publication & Issue Review Stylesheet
(Table presents the data on Publication & Issue Review Complete)

OVERVIEW

SERIAL NUMBER 85905473 FILING DATE 04/16/2013

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE TRADEMARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY HELLMAN, ELI J L.O. ASSIGNED 112

PUB INFORMATION

RUN DATE 10/11/2013

PUB DATE 11/12/2013

STATUS 681-PUBLICATION/ISSUE REVIEW COMPLETE

STATUS DATE 10/10/2013

LITERAL MARK ELEMENT OUR FAMILY

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware

GOODS AND SERVICES

INTERNATIONAL CLASS 003

          DESCRIPTION TEXT dishwashing detergent, laundry detergent, laundry bleach,
bath and hand soap

INTERNATIONAL CLASS 016

          DESCRIPTION TEXT paper towels, paper napkins, toilet tissue, facial tissue

INTERNATIONAL CLASS 021

          DESCRIPTION TEXT Paper plates

INTERNATIONAL CLASS 029

          DESCRIPTION TEXT Frozen, prepared and packaged meals consisting of meat,
fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables

INTERNATIONAL CLASS 030

          DESCRIPTION TEXT macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce,
tea, pretzels, nacho chips, cocoa, leaf tea, catsup, mustard
and un-popped popcorn

INTERNATIONAL CLASS 031

          DESCRIPTION TEXT pet food

INTERNATIONAL CLASS 032

          DESCRIPTION TEXT vegetable juice, bottled drinking water, fruit juice and fruit
drink

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

003 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE

NONE CLASS
STATUS

6-ACTIVE



DATE

INTERNATIONAL
CLASS

016 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

021 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

029 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

030 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

031 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

032 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) red, gold, white and green is/are claimed as a
feature of the mark.

DESCRIPTION OF MARK The mark consists of the words "OUR FAMILY" appear in
white hand script within a red rectangle with curved horizontal
edges and a gold border around the rectangle; two green
leaves with white borders are above the "A" in "FAMILY"; one
going straight up above the "A" and through the top curved
horizontal line of the rectangle and gold border and the other
to the right, curving to the right extending over the "M" and
the "I" in "FAMILY".

OWNER OF US REG NOS 0369014    1704384    2690200   

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

10/10/2013 PREV O LAW OFFICE PUBLICATION REVIEW COMPLETED 013

10/10/2013 ALIE A ASSIGNED TO LIE 012

09/27/2013 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 011



09/27/2013 TEME I TEAS/EMAIL CORRESPONDENCE ENTERED 010

09/27/2013 CRFA I CORRESPONDENCE RECEIVED IN LAW OFFICE 009

09/27/2013 TROA I TEAS RESPONSE TO OFFICE ACTION RECEIVED 008

08/02/2013 GNRN O NOTIFICATION OF NON-FINAL ACTION E-MAILED 007

08/02/2013 GNRT F NON-FINAL ACTION E-MAILED 006

08/02/2013 CNRT R NON-FINAL ACTION WRITTEN 005

07/31/2013 DOCK D ASSIGNED TO EXAMINER 004

04/23/2013 MDSC E NOTICE OF DESIGN SEARCH CODE E-MAILED 003

04/22/2013 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

04/19/2013 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY John A. Clifford

CORRESPONDENCE ADDRESS JOHN A. CLIFFORD
MERCHANT & GOULD P.C.
PO BOX 2910
MINNEAPOLIS, MN 55402-0910

DOMESTIC REPRESENTATIVE NONE





Trademark Snap Shot Amendment & Mail Processing Stylesheet
(Table presents the data on Amendment & Mail Processing Complete)

OVERVIEW

SERIAL NUMBER 85905473 FILING DATE 04/16/2013

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE TRADEMARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY HELLMAN, ELI J L.O. ASSIGNED 112

PUB INFORMATION

RUN DATE 09/28/2013

PUB DATE N/A

STATUS 680-APPROVED FOR PUBLICATON

STATUS DATE 09/27/2013

LITERAL MARK ELEMENT OUR FAMILY

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware

GOODS AND SERVICES

INTERNATIONAL CLASS 003

          DESCRIPTION TEXT dishwashing detergent, laundry detergent, laundry bleach,
bath and hand soap

INTERNATIONAL CLASS 016

          DESCRIPTION TEXT paper towels, paper napkins, toilet tissue, facial tissue

INTERNATIONAL CLASS 021

          DESCRIPTION TEXT Paper plates

INTERNATIONAL CLASS 029

          DESCRIPTION TEXT Frozen, prepared and packaged meals consisting of meat,
fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables

INTERNATIONAL CLASS 030

          DESCRIPTION TEXT macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce,
tea, pretzels, nacho chips, cocoa, leaf tea, catsup, mustard
and un-popped popcorn

INTERNATIONAL CLASS 031

          DESCRIPTION TEXT pet food

INTERNATIONAL CLASS 032

          DESCRIPTION TEXT vegetable juice, bottled drinking water, fruit juice and fruit
drink

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

003 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE

NONE CLASS
STATUS

6-ACTIVE



DATE

INTERNATIONAL
CLASS

016 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

021 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

029 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

030 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

031 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

032 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) red, gold, white and green is/are claimed as a
feature of the mark.

DESCRIPTION OF MARK The mark consists of the words "OUR FAMILY" appear in
white hand script within a red rectangle with curved horizontal
edges and a gold border around the rectangle; two green
leaves with white borders are above the "A" in "FAMILY"; one
going straight up above the "A" and through the top curved
horizontal line of the rectangle and gold border and the other
to the right, curving to the right extending over the "M" and
the "I" in "FAMILY".

OWNER OF US REG NOS 0369014    1704384    2690200   

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

09/27/2013 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 011

09/27/2013 TEME I TEAS/EMAIL CORRESPONDENCE ENTERED 010

09/27/2013 CRFA I CORRESPONDENCE RECEIVED IN LAW OFFICE 009



09/27/2013 TROA I TEAS RESPONSE TO OFFICE ACTION RECEIVED 008

08/02/2013 GNRN O NOTIFICATION OF NON-FINAL ACTION E-MAILED 007

08/02/2013 GNRT F NON-FINAL ACTION E-MAILED 006

08/02/2013 CNRT R NON-FINAL ACTION WRITTEN 005

07/31/2013 DOCK D ASSIGNED TO EXAMINER 004

04/23/2013 MDSC E NOTICE OF DESIGN SEARCH CODE E-MAILED 003

04/22/2013 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

04/19/2013 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY John A. Clifford

CORRESPONDENCE ADDRESS JOHN A. CLIFFORD
MERCHANT & GOULD P.C.
PO BOX 2910
MINNEAPOLIS, MN 55402-0910

DOMESTIC REPRESENTATIVE NONE





Trademark Snap Shot Publication Stylesheet
(Table presents the data on Publication Approval)

OVERVIEW

SERIAL NUMBER 85905473 FILING DATE 04/16/2013

REG NUMBER 0000000 REG DATE N/A

REGISTER PRINCIPAL MARK TYPE TRADEMARK

INTL REG # N/A INTL REG DATE N/A

TM ATTORNEY HELLMAN, ELI J L.O. ASSIGNED 112

PUB INFORMATION

RUN DATE 09/28/2013

PUB DATE N/A

STATUS 680-APPROVED FOR PUBLICATON

STATUS DATE 09/27/2013

LITERAL MARK ELEMENT OUR FAMILY

DATE ABANDONED N/A DATE CANCELLED N/A

SECTION 2F NO SECTION 2F IN PART NO

SECTION 8 NO SECTION 8 IN PART NO

SECTION 15 NO REPUB 12C N/A

RENEWAL FILED NO RENEWAL DATE N/A

DATE AMEND REG N/A

FILING BASIS

FILED BASIS CURRENT BASIS AMENDED BASIS

1 (a) NO 1 (a) NO 1 (a) NO

1 (b) YES 1 (b) YES 1 (b) NO

44D NO 44D NO 44D NO

44E NO 44E NO 44E NO

66A NO 66A NO

NO BASIS NO NO BASIS NO

MARK DATA

STANDARD CHARACTER MARK NO

LITERAL MARK ELEMENT OUR FAMILY



MARK DRAWING CODE 3-AN ILLUSTRATION DRAWING WHICH INCLUDES
WORD(S)/LETTER(S)/NUMBER(S)

COLOR DRAWING FLAG YES

CURRENT OWNER INFORMATION

PARTY TYPE 10-ORIGINAL APPLICANT

NAME Nash-Finch Company

ADDRESS 7600 France Avenue South
Edina, MN 55435

ENTITY 03-CORPORATION

CITIZENSHIP Delaware

GOODS AND SERVICES

INTERNATIONAL CLASS 003

          DESCRIPTION TEXT dishwashing detergent, laundry detergent, laundry bleach,
bath and hand soap

INTERNATIONAL CLASS 016

          DESCRIPTION TEXT paper towels, paper napkins, toilet tissue, facial tissue

INTERNATIONAL CLASS 021

          DESCRIPTION TEXT Paper plates

INTERNATIONAL CLASS 029

          DESCRIPTION TEXT Frozen, prepared and packaged meals consisting of meat,
fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables

INTERNATIONAL CLASS 030

          DESCRIPTION TEXT macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce,
tea, pretzels, nacho chips, cocoa, leaf tea, catsup, mustard
and un-popped popcorn

INTERNATIONAL CLASS 031

          DESCRIPTION TEXT pet food

INTERNATIONAL CLASS 032

          DESCRIPTION TEXT vegetable juice, bottled drinking water, fruit juice and fruit
drink

GOODS AND SERVICES CLASSIFICATION

INTERNATIONAL
CLASS

003 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE

NONE CLASS
STATUS

6-ACTIVE



DATE

INTERNATIONAL
CLASS

016 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

021 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

029 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

030 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

031 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

INTERNATIONAL
CLASS

032 FIRST USE
DATE

NONE FIRST USE
IN
COMMERCE
DATE

NONE CLASS
STATUS

6-ACTIVE

MISCELLANEOUS INFORMATION/STATEMENTS

CHANGE IN REGISTRATION NO

COLORS CLAIMED STATEMENT The color(s) red, gold, white and green is/are claimed as a
feature of the mark.

DESCRIPTION OF MARK The mark consists of the words "OUR FAMILY" appear in
white hand script within a red rectangle with curved horizontal
edges and a gold border around the rectangle; two green
leaves with white borders are above the "A" in "FAMILY"; one
going straight up above the "A" and through the top curved
horizontal line of the rectangle and gold border and the other
to the right, curving to the right extending over the "M" and
the "I" in "FAMILY".

OWNER OF US REG NOS 0369014    1704384    2690200   

PROSECUTION HISTORY

DATE ENT CD ENT
TYPE

DESCRIPTION ENT NUM

09/27/2013 CNSA P APPROVED FOR PUB - PRINCIPAL REGISTER 011

09/27/2013 TEME I TEAS/EMAIL CORRESPONDENCE ENTERED 010

09/27/2013 CRFA I CORRESPONDENCE RECEIVED IN LAW OFFICE 009



09/27/2013 TROA I TEAS RESPONSE TO OFFICE ACTION RECEIVED 008

08/02/2013 GNRN O NOTIFICATION OF NON-FINAL ACTION E-MAILED 007

08/02/2013 GNRT F NON-FINAL ACTION E-MAILED 006

08/02/2013 CNRT R NON-FINAL ACTION WRITTEN 005

07/31/2013 DOCK D ASSIGNED TO EXAMINER 004

04/23/2013 MDSC E NOTICE OF DESIGN SEARCH CODE E-MAILED 003

04/22/2013 NWOS I NEW APPLICATION OFFICE SUPPLIED DATA ENTERED
IN TRAM

002

04/19/2013 NWAP I NEW APPLICATION ENTERED IN TRAM 001

CURRENT CORRESPONDENCE INFORMATION

ATTORNEY John A. Clifford

CORRESPONDENCE ADDRESS JOHN A. CLIFFORD
MERCHANT & GOULD P.C.
PO BOX 2910
MINNEAPOLIS, MN 55402-0910

DOMESTIC REPRESENTATIVE NONE





PTO Form 1957 (Rev 9/2005)

OMB No. 0651-0050 (Exp. 07/31/2017)

Response to Office Action

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 85905473

LAW OFFICE ASSIGNED LAW OFFICE 112

MARK SECTION (no change)

GOODS AND/OR SERVICES SECTION (003)(no change)

GOODS AND/OR SERVICES SECTION (016)(current)

INTERNATIONAL CLASS 016

DESCRIPTION

paper towels, paper napkins, bath tissue, facial tissue, paper plates

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (016)(proposed)

INTERNATIONAL CLASS 016

TRACKED TEXT DESCRIPTION

paper towels, paper napkins, bath tissue, facial tissue, paper plates; paper towels, paper napkins, toilet
tissue, facial tissue

FINAL DESCRIPTION paper towels, paper napkins, toilet tissue, facial tissue

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (029)(current)

INTERNATIONAL CLASS 029

DESCRIPTION

meals consisting of meat, fish or poultry in ready to cook portions, peanut butter, pickles, canned fruit
and canned vegetables

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (029)(proposed)

INTERNATIONAL CLASS 029

TRACKED TEXT DESCRIPTION



meals consisting of meat, fish or poultry in ready to cook portions, peanut butter, pickles, canned fruit
and canned vegetables; Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready
to cook portions, peanut butter, pickles, canned fruit and canned vegetables

FINAL DESCRIPTION

Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to cook portions,
peanut butter, pickles, canned fruit and canned vegetables

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (030)(current)

INTERNATIONAL CLASS 030

DESCRIPTION

macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, leaf tea,
catsup, mustard

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (030)(proposed)

INTERNATIONAL CLASS 030

TRACKED TEXT DESCRIPTION

macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, leaf tea,
catsup, mustard; macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips,
cocoa, leaf tea, catsup, mustard and un-popped popcorn

FINAL DESCRIPTION

macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, leaf tea,
catsup, mustard and un-popped popcorn

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (031)(current)

INTERNATIONAL CLASS 031

DESCRIPTION pet food and un-popped popcorn

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (031)(proposed)

INTERNATIONAL CLASS 031

TRACKED TEXT DESCRIPTION

pet food and un-popped popcorn; pet food

FINAL DESCRIPTION pet food

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (032)(no change)



GOODS AND/OR SERVICES SECTION (021)(class added)

INTERNATIONAL CLASS 021

DESCRIPTION Paper plates

FILING BASIS Section 1(b)

PAYMENT SECTION

NUMBER OF CLASSES 1

FEE PER CLASS 325

TOTAL FEES DUE 325

SIGNATURE SECTION

DECLARATION SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S POSITION Attorney for Applicant

SIGNATORY'S PHONE NUMBER 612.336.4616

DATE SIGNED 09/25/2013

RESPONSE SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S POSITION Attorney for Applicant

SIGNATORY'S PHONE NUMBER 612.336.4616

DATE SIGNED 09/27/2013

AUTHORIZED SIGNATORY YES

FILING INFORMATION SECTION

SUBMIT DATE Fri Sep 27 11:18:14 EDT 2013

TEAS STAMP

USPTO/ROA-173.227.220.2-2
0130927111814333046-85905
473-500b05cce44684ec8dec2
8a373b8a3f5d35b3f921fc323
3ae1233dfc7ce802f4b7c-CC-
10173-2013092515125101517
5
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OMB No. 0651-0050 (Exp. 07/31/2017)

Response to Office Action
To the Commissioner for Trademarks:

Application serial no. 85905473 has been amended as follows:

CLASSIFICATION AND LISTING OF GOODS/SERVICES
Applicant proposes to amend the following class of goods/services in the application:
Current:  Class 016 for paper towels, paper napkins, bath tissue, facial tissue, paper plates
Original Filing Basis:
Filing Basis: Section 1(b), Intent to Use: The applicant has had a bona fide intention to use or use
through the applicant's related company or licensee the mark in commerce on or in connection with the
identified goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Proposed:
Tracked Text Description: paper towels, paper napkins, bath tissue, facial tissue, paper plates; paper
towels, paper napkins, toilet tissue, facial tissue

Class 016 for paper towels, paper napkins, toilet tissue, facial tissue
Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Applicant proposes to amend the following class of goods/services in the application:
Current:  Class 029 for meals consisting of meat, fish or poultry in ready to cook portions, peanut butter,
pickles, canned fruit and canned vegetables
Original Filing Basis:
Filing Basis: Section 1(b), Intent to Use: The applicant has had a bona fide intention to use or use
through the applicant's related company or licensee the mark in commerce on or in connection with the
identified goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Proposed:
Tracked Text Description: meals consisting of meat, fish or poultry in ready to cook portions, peanut
butter, pickles, canned fruit and canned vegetables; Frozen, prepared and packaged meals consisting of
meat, fish or poultry in ready to cook portions, peanut butter, pickles, canned fruit and canned vegetables

Class 029 for Frozen, prepared and packaged meals consisting of meat, fish or poultry in ready to cook
portions, peanut butter, pickles, canned fruit and canned vegetables
Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Applicant proposes to amend the following class of goods/services in the application:
Current:  Class 030 for macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho
chips, cocoa, leaf tea, catsup, mustard
Original Filing Basis:
Filing Basis: Section 1(b), Intent to Use: The applicant has had a bona fide intention to use or use
through the applicant's related company or licensee the mark in commerce on or in connection with the



identified goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Proposed:
Tracked Text Description: macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho
chips, cocoa, leaf tea, catsup, mustard; macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea,
pretzels, nacho chips, cocoa, leaf tea, catsup, mustard and un-popped popcorn

Class 030 for macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa,
leaf tea, catsup, mustard and un-popped popcorn
Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Applicant proposes to amend the following class of goods/services in the application:
Current:  Class 031 for pet food and un-popped popcorn
Original Filing Basis:
Filing Basis: Section 1(b), Intent to Use: The applicant has had a bona fide intention to use or use
through the applicant's related company or licensee the mark in commerce on or in connection with the
identified goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Proposed:
Tracked Text Description: pet food and un-popped popcorn; pet food

Class 031 for pet food
Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Applicant hereby adds the following class of goods/services to the application: 
New: Class 021 for Paper plates
Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

FEE(S)
Fee(s) in the amount of $ 325 is being submitted.

SIGNATURE(S)
Declaration Signature
If the applicant is seeking registration under Section 1(b) and/or Section 44 of the Trademark Act, the
applicant has had a bona fide intention to use or use through the applicant's related company or licensee
the mark in commerce on or in connection with the identified goods and/or services as of the filing date of
the application. 37 C.F.R. Secs. 2.34(a)(2)(i); 2.34 (a)(3)(i); and 2.34(a)(4)(ii); and/or the applicant has
had a bona fide intention to exercise legitimate control over the use of the mark in commerce by its
members. 37 C.F. R. Sec. 2.44. If the applicant is seeking registration under Section 1(a) of the Trademark
Act, the mark was in use in commerce on or in connection with the goods and/or services listed in the
application as of the application filing date or as of the date of any submitted allegation of use. 37 C.F.R.
Secs. 2.34(a)(1)(i); and/or the applicant has exercised legitimate control over the use of the mark in
commerce by its members. 37 C.F.R. Sec. 2.44. The undersigned, being hereby warned that willful false



statements and the like so made are punishable by fine or imprisonment, or both, under 18 U.S.C. Section
1001, and that such willful false statements may jeopardize the validity of the application or any resulting
registration, declares that he/she is properly authorized to execute this application on behalf of the
applicant; he/she believes the applicant to be the owner of the trademark/service mark sought to be
registered, or, if the application is being filed under 15 U.S.C. Section 1051(b), he/she believes applicant
to be entitled to use such mark in commerce; to the best of his/her knowledge and belief no other person,
firm, corporation, or association has the right to use the mark in commerce, either in the identical form
thereof or in such near resemblance thereto as to be likely, when used on or in connection with the
goods/services of such other person, to cause confusion, or to cause mistake, or to deceive; that if the
original application was submitted unsigned, that all statements in the original application and this
submission made of the declaration signer's knowledge are true; and all statements in the original
application and this submission made on information and belief are believed to be true.

Signature: /John A. Clifford/      Date: 09/25/2013
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Applicant
Signatory's Phone Number: 612.336.4616

Response Signature
Signature: /John A. Clifford/     Date: 09/27/2013
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Applicant

Signatory's Phone Number: 612.336.4616

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the
highest court of a U.S. state, which includes the District of Columbia, Puerto Rico, and other federal
territories and possessions; and he/she is currently the applicant's attorney or an associate thereof; and to
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian
attorney/agent not currently associated with his/her company/firm previously represented the applicant in
this matter: (1) the applicant has filed or is concurrently filing a signed revocation of or substitute power
of attorney with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the applicant has filed a power of attorney appointing him/her in this matter; or (4) the
applicant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing
him/her as an associate attorney in this matter.

        

RAM Sale Number: 85905473
RAM Accounting Date: 09/27/2013
        

Serial Number: 85905473
Internet Transmission Date: Fri Sep 27 11:18:14 EDT 2013
TEAS Stamp: USPTO/ROA-173.227.220.2-2013092711181433
3046-85905473-500b05cce44684ec8dec28a373
b8a3f5d35b3f921fc3233ae1233dfc7ce802f4b7
c-CC-10173-20130925151251015175





To: Nash-Finch Company (dockmpls@merchantgould.com)

Subject: U.S. TRADEMARK APPLICATION NO. 85905473 - OUR FAMILY -
01183.0266US

Sent: 8/2/2013 12:11:48 PM

Sent As: ECOM112@USPTO.GOV

Attachments:

UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)
OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLICANT’S TRADEMARK APPLICATION

 
    U.S. APPLICATION SERIAL NO.            85905473
 
    MARK: OUR FAMILY
 

 
        

*85905473*
    CORRESPONDENT ADDRESS:
          JOHN A. CLIFFORD
          MERCHANT & GOULD P.C.
          PO BOX 2910
          MINNEAPOLIS, MN 55402-0910
          

 
CLICK HERE TO RESPOND TO THIS LETTER:
http://www.uspto.gov/trademarks/teas/response_forms.jsp

 
 

 

    APPLICANT: Nash-Finch Company
 

 
 

    CORRESPONDENT’S REFERENCE/DOCKET NO :
  
          01183.0266US
    CORRESPONDENT E-MAIL ADDRESS: 
          dockmpls@merchantgould.com

 

 
 

OFFICE ACTION
 

STRICT DEADLINE TO RESPOND TO THIS LETTER
 
TO AVOID ABANDONMENT OF APPLICANT’S TRADEMARK APPLICATION, THE USPTO
MUST RECEIVE APPLICANT’S COMPLETE RESPONSE TO THIS LETTER WITHIN 6 MONTHS
OF THE ISSUE/MAILING DATE BELOW.
 
ISSUE/MAILING DATE: 8/2/2013
 
Applicant is encouraged to email the trademark examining attorney at eli.hellman@uspto.gov to
resolve the issues raised below.  If the suggestions listed below are acceptable, then the examiner will
issue an examiner’s amendment and approve the application for publication.
 
The referenced application has been reviewed by the assigned trademark examining attorney.  Applicant
must respond timely and completely to the issue(s) below.  15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a),



2.65(a); TMEP §§711, 718.03.
 

No Similar Marks to Bar Registration
 
The trademark examining attorney has searched the Office’s database of registered and pending marks
and has found no conflicting marks that would bar registration under Trademark Act Section 2(d).  TMEP
§704.02; see 15 U.S.C. §1052(d).
 

Clarification of the Identification of Goods Required1.
 
The wording in the identification of goods is indefinite and must be clarified.  See TMEP §1402.01. 
Applicant must amend the identification to specify the common commercial name of the goods.  If there is
no common commercial name, applicant must describe the product and its intended uses.  See id.
 
The purpose of the identification of goods is to provide the general population, including consumers and
members of the relevant industry, with an understandable description of the goods, which is done by using
the common commercial name for the goods.  In re Gulf Coast Nutritionals, Inc., 106 USPQ2d 1243,
1247 (TTAB 2013) (citing In re Sones, 590 F.3d 1282, 1289, 93 USPQ2d 1118, 1124 (Fed. Cir. 2009)).  If
there is no common, ordinary name for the goods, applicant should describe the goods using wording that
would be generally understood by the average person.  See Schenley Indus., Inc. v. Battistoni, 112 USPQ
485, 486 (Comm’r  Pats. 1957); Cal. Spray-Chem. Corp. v. Osmose Wood Pres. Co. of Am., 102 USPQ
321, 322 (Comm’r  Pats. 1954); TMEP §1402.01.
 
An in depth knowledge of the relevant field should not be necessary for understanding a description of the
goods.  TMEP §1402.01.  “[T] echnical, high-sounding verbiage” should be avoided.   Cal. Spray-Chem.
Corp. v. Osmose Wood Pres. Co. of Am., 102 USPQ at 322.
 
Applicant has classified “paper plates” in International Class 016; however, the proper classification is
International Class 021.  Therefore, applicant must either (1) add International Class 021 to the application
and reclassify these goods in the proper international class, or (2) delete the wording “paper plates” from
the application.  See 37 C.F.R. §§2.86, 6.1; TMEP §§1403 et seq.  If applicant adds one or more
international classes to the application, applicant must comply with the multiple-class requirements
specified in this Office action.
 
For assistance with identifying and classifying goods in trademark applications, please see the USPTO’s
online searchable U.S. Acceptable Identification of Goods and Services Manual at
http://tess2.uspto.gov/netahtml/tidm.html.  See TMEP §1402.04.
 
Applicant may adopt the following, if accurate:
 

International Class 003:        Dishwashing detergent, laundry
detergent, laundry bleach, bath and hand soap
 
International Class 016:        Paper towels, paper napkins, toilet tissue,
facial tissue
 
International Class 021:        Paper plates
 
International Class 029:        Frozen, prepared, and packaged meals
consisting of meat, fish or poultry in ready to cook portions; peanut



butter, pickles, canned fruit and canned vegetables
 
International Class 030:        Macaroni, noodles, spaghetti, rice, coffee,
spaghetti sauce, tea, pretzels, nacho chips, cocoa, leaf tea, catsup,
mustard
 
International Class 031:        Pet food and un-popped popcorn
 
International Class 032:        Vegetable juice, bottled drinking water,
fruit juice and fruit drink

 
An applicant may amend an identification of goods only to clarify or limit the goods; adding to or
broadening the scope of the goods is not permitted.  37 C.F.R. §2.71(a); see TMEP §§1402.06 et seq.,
1402.07 et seq. 
 

Requirements for the Addition of Classes of Goods
 
For an application with more than one international class, called a “multiple-class application,” an
applicant must meet all the requirements below for those international classes based on an intent to use the
mark in commerce under Trademark Act Section 1(b):
 

(1)        LIST GOODS BY INTERNATIONAL CLASS:  Applicant must list the goods by
international class.

 
(2)        PROVIDE FEES FOR ALL INTERNATIONAL CLASSES:  Applicant must submit
an application filing fee for each international class of goods not covered by the fee(s) already
paid (confirm current fee information at http://www.uspto.gov/trademarks/tm_fee_info.jsp).

 
See 15 U.S.C. §§1051(b), 1112, 1126(e); 37 C.F.R. §§2.34(a)(2)-(3), 2.86(a); TMEP §§1403.01,
1403.02(c).
 

RESPONDING TO THIS OFFICE ACTION
 
To expedite prosecution of the application, applicant is encouraged to file its response to this Office action
online via the Trademark Electronic Application System (TEAS), which is available at
http://www.uspto.gov/trademarks/teas/index.jsp. 
 
If applicant has technical questions about the TEAS response to Office action form, applicant can review
the electronic filing tips available online athttp://www.uspto.gov/trademarks/teas/e_filing_tips.jspand
email technical questions to TEAS@uspto.gov.
 
If applicant has questions regarding this Office action, please telephone or e-mail the assigned trademark
examining attorney.  All relevant e-mail communications will be placed in the official application record;
however, an e-mail communication will not be accepted as a response to this Office action and will not
extend the deadline for filing a proper response.  See 37 C.F.R. §2.191; TMEP §§304.01-.02, 709.04-.05. 
Further, although the trademark examining attorney may provide additional explanation pertaining to the
refusal(s) and/or requirement(s) in this Office action, the trademark examining attorney may not provide
legal advice or statements about applicant’s rights.   See TMEP §§705.02, 709.06.
 



 
/Eli J. Hellman/
Trademark Examining Attorney
United States Patent & Trademark Office
Law Office 112
(571) 272-8276
eli.hellman@uspto.gov

 
TO RESPOND TO THIS LETTER:  Go to http://www.uspto.gov/trademarks/teas/response_forms.jsp.  Please
wait 48-72 hours from the issue/mailing date before using the Trademark Electronic Application System
(TEAS), to allow for necessary system updates of the application.  For technical assistance with online
forms, e-mail TEAS@uspto.gov.  For questions about the Office action itself, please contact the assigned
trademark examining attorney.  E-mail communications will not be accepted as responses to Office
actions; therefore, do not respond to this Office action by e-mail.
 
All informal e-mail communications relevant to this application will be placed in the official
application record.
 
WHO MUST SIGN THE RESPONSE:  It must be personally signed by an individual applicant or
someone with legal authority to bind an applicant (i.e., a corporate officer, a general partner, all joint
applicants).  If an applicant is represented by an attorney, the attorney must sign the response. 
 
PERIODICALLY CHECK THE STATUS OF THE APPLICATION:  To ensure that applicant does
not miss crucial deadlines or official notices, check the status of the application every three to four months
using the Trademark Status and Document Retrieval (TSDR) system at http://tsdr.uspto.gov/.  Please keep
a copy of the TSDR status screen.  If the status shows no change for more than six months, contact the
Trademark Assistance Center by e-mail at TrademarkAssistanceCenter@uspto.gov or call 1-800-786-
9199.  For more information on checking status, see http://www.uspto.gov/trademarks/process/status/.
 
TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS:  Use the TEAS form at
http://www.uspto.gov/trademarks/teas/correspondence.jsp.
 
 



To: Nash-Finch Company (dockmpls@merchantgould.com)

Subject: U.S. TRADEMARK APPLICATION NO. 85905473 - OUR FAMILY -
01183.0266US

Sent: 8/2/2013 12:11:48 PM

Sent As: ECOM112@USPTO.GOV

Attachments:

UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)
 
 

IMPORTANT NOTICE REGARDING YOUR
U.S. TRADEMARK APPLICATION

 
USPTO OFFICE ACTION (OFFICIAL LETTER) HAS ISSUED
ON 8/2/2013 FOR U.S. APPLICATION SERIAL NO. 85905473

 
Please follow the instructions below:
 
(1)  TO READ THE LETTER:   Click on this link or go to http://tsdr.uspto.gov, enter the U.S.
application serial number, and click on “Documents.”
 
The Office action may not be immediately viewable, to allow for necessary system updates of the
application, but will be available within 24 hours of this e-mail notification.
 
(2)  TIMELY RESPONSE IS REQUIRED:   Please carefully review the Office action to determine (1)
how to respond, and (2) the applicable response time period.  Your response deadline will be calculated
from 8/2/2013(or sooner if specified in the Office action).  For information regarding response time
periods, see http://www.uspto.gov/trademarks/process/status/responsetime.jsp.
 
Do NOT hit “Reply” to this e-mail notification, or otherwise e-mail your response because the
USPTO does NOT accept e-mails as responses to Office actions.  Instead, the USPTO recommends that
you respond online using the Trademark Electronic Application System (TEAS) response form located at
http://www.uspto.gov/trademarks/teas/response_forms.jsp.
 
(3)  QUESTIONS:  For questions about the contents of the Office action itself, please contact the
assigned trademark examining attorney.  For technicalassistance in accessing or viewing the Office action
in the Trademark Status and Document Retrieval (TSDR) system, please e-mail TSDR@uspto.gov.

 
WARNING

 
Failure to file the required response by the applicable response deadline will result in the



ABANDONMENT of your application.  For more information regarding abandonment, see
http://www.uspto.gov/trademarks/basics/abandon.jsp.
 
PRIVATE COMPANY SOLICITATIONS REGARDING YOUR APPLICATION:   Private
companiesnot associated with the USPTO are using information provided in trademark applications to
mail or e-mail trademark-related solicitations.  These companies often use names that closely resemble the
USPTO and their solicitations may look like an official government document.  Many solicitations require
that you pay “fees.”  
 
Please carefully review all correspondence you receive regarding this application to make sure that you are
responding to an official document from the USPTO rather than a private company solicitation.  All
official USPTO correspondence will be mailed only from the “United States Patent and Trademark
Office” in Alexandria, VA; or sent by e-mail from the domain “@uspto.gov.”   For more information on
how to handle private company solicitations, see
http://www.uspto.gov/trademarks/solicitation_warnings.jsp.
 
 



*** User:ehellman ***

# Total Dead Live Live Status/ Search

Marks Marks Viewed Viewed Search

Docs Images Duration

01 1 0 1 1 0:01 85905473[SN]

02 12769 N/A 0 0 0:01 (050308 050325)[dc] not dead[ld]

03 4655 N/A 0 0 0:01 050308[dc] not dead[ld]

04 2237 0 2237 2237 0:03 3 and ("003" "005" "016" "021" "029" "030" "031" "032" "033" a b 200)[ic]

Session started 8/2/2013 11:23:42 AM

Session finished 8/2/2013 11:58:27 AM

Total search duration 0 minutes 6 seconds

Session duration 34 minutes 45 seconds

Defaut NEAR limit=1ADJ limit=1

Sent to TICRS as Serial Number: 85905473



*** User:ehellman ***

# Total Dead Live Live Status/ Search

Marks Marks Viewed Viewed Search

Docs Images Duration

01 1 0 1 1 0:01 85905473[SN]

02 55915 N/A 0 0 0:03 *our*[bi,ti] not dead[ld]

03 4830 N/A 0 0 0:01 (*fam{v}l{"iye"}* *pham{v}l{"iye"}*)[bi,ti] not dead[ld]

04 363 0 314 284 0:01 2 and 3

05 4392 N/A 0 0 0:02 our*[bi,ti] not dead[ld]

06 110 0 110 98 0:01 3 and 5

07 6703 0 6702 5795 0:01 (3 5) and ("003" "016" "021" "029" "030" "031" "032")[cc]

Session started 8/1/2013 6:17:21 PM

Session finished 8/2/2013 11:23:14 AM

Total search duration 0 minutes 10 seconds

Session duration 1025 minutes 53 seconds

Defaut NEAR limit=1ADJ limit=1

Sent to TICRS as Serial Number: 85905473



From: TMDesignCodeComments
Sent: Tuesday, April 23, 2013 00:17 AM
To: dockmpls@merchantgould.com
Subject: Notice of Design Search Code for Serial Number: 85905473

Docket/Reference Number: 01183.0266US

The USPTO may assign design search codes, as appropriate, to new applications and renewed registrations to assist in
searching the USPTO database for conflicting marks.  They have no legal significance and will not appear on the registration
certificate.

DESIGN SEARCH CODES are numerical codes assigned to figurative, non-textual elements found in marks.  For example, if
your mark contains the design of a flower, design search code 05.05 would be assigned to your application.  Design search
codes are described on Internet Web page http://www.uspto.gov/tmdb/dscm/index.html.

Response to this notice is not required; however, to suggest additions or changes to the design search code(s) assigned to
your mark, please e-mail TMDesignCodeComments@USPTO.GOV.  You must  reference your application serial number within
your request.  The USPTO will review the proposal and update the record, if appropriate.  For questions, please call 1-800-786-
9199 to speak to a Customer Service representative.

The USPTO will not send any further response to your e-mail.  Check TESS in approximately two weeks to see if the requested
changes have been entered.  Requests deemed unnecessary or inappropriate will not be entered.

To view this notice and other documents for this application on-line, go to  http://tdr.uspto.gov/search.action?sn=85905473.
 NOTE: This notice will only be available on-line the next business day after receipt of this e-mail.

Design search codes assigned to the referenced serial number are listed below.

DESIGN SEARCH CODES:

05.03.25 - Leaf, single
05.03.25 - Other leaves
26.11.21 - Rectangles that are completely or partially shaded
26.11.25 - Rectangles with one or more curved sides



PTO Form 1478 (Rev 9/2006)

OMB No. 0651-0009 (Exp 12/31/2014)

Trademark/Service Mark Application, Principal Register

Serial Number: 85905473
Filing Date: 04/16/2013

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 85905473

MARK INFORMATION

* MARK
\\TICRS\EXPORT16\IMAGEOUT
16\859\054\85905473\xml1\ APP0002.JPG

SPECIAL FORM YES

USPTO-GENERATED IMAGE NO

LITERAL ELEMENT OUR FAMILY

COLOR MARK YES

COLOR(S) CLAIMED
(If applicable)

The color(s) red, gold, white and green is/are
claimed as a feature of the mark.

* DESCRIPTION OF THE MARK
(and Color Location, if applicable)

The mark consists of the words "OUR
FAMILY" appear in white hand script within
a red rectangle with curved horizontal edges
and a gold border around the rectangle; two
green leaves with white borders are above the
"A" in "FAMILY"; one going straight up
above the "A" and through the top curved
horizontal line of the rectangle and gold
border and the other to the right, curving to
the right extending over the "M" and the "I"
in "FAMILY".

PIXEL COUNT ACCEPTABLE YES

PIXEL COUNT 548 x 273

REGISTER Principal

APPLICANT INFORMATION

* OWNER OF MARK Nash-Finch Company

* STREET 7600 France Avenue South



* CITY Edina

* STATE
(Required for U.S. applicants) Minnesota

* COUNTRY United States

* ZIP/POSTAL CODE
(Required for U.S. applicants only) 55435

LEGAL ENTITY INFORMATION

TYPE corporation

STATE/COUNTRY OF INCORPORATION Delaware

GOODS AND/OR SERVICES AND BASIS INFORMATION

INTERNATIONAL CLASS 003 

* IDENTIFICATION
dishwashing detergent, laundry detergent,
laundry bleach, bath and hand soap

FILING BASIS SECTION 1(b)

INTERNATIONAL CLASS 016 

* IDENTIFICATION
paper towels, paper napkins, bath tissue,
facial tissue, paper plates

FILING BASIS SECTION 1(b)

INTERNATIONAL CLASS 029 

* IDENTIFICATION
meals consisting of meat, fish or poultry in
ready to cook portions, peanut butter, pickles,
canned fruit and canned vegetables

FILING BASIS SECTION 1(b)

INTERNATIONAL CLASS 030 

* IDENTIFICATION
macaroni, noodles, spaghetti, rice, coffee,
spaghetti sauce, tea, pretzels, nacho chips,
cocoa, leaf tea, catsup, mustard

FILING BASIS SECTION 1(b)

INTERNATIONAL CLASS 031 

* IDENTIFICATION pet food and un-popped popcorn

FILING BASIS SECTION 1(b)

INTERNATIONAL CLASS 032 

* IDENTIFICATION
vegetable juice, bottled drinking water, fruit
juice and fruit drink

FILING BASIS



FILING BASIS SECTION 1(b)

ADDITIONAL STATEMENTS SECTION

PRIOR REGISTRATION(S)
The applicant claims ownership of U.S.
Registration Number(s) 2690200, 1704384,
and 0369014.

ATTORNEY INFORMATION

NAME John A. Clifford

ATTORNEY DOCKET NUMBER 01183.0266US01

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. Box 2910

CITY Minneapolis

STATE Minnesota

COUNTRY United States

ZIP/POSTAL CODE 55402

PHONE 612-332-5300

FAX 612-332-9081

EMAIL ADDRESS dockmpls@merchantgould.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

OTHER APPOINTED ATTORNEY

Andrew S. Ehard , John A. Clifford, Scott W.
Johnston, Christopher J. Schulte, Brent E.
Routman, Brian H. Batzli, Gregory C. Golla,
Danielle I. Mattessich and all other attorneys
at the firm of Merchant & Gould P.C.

CORRESPONDENCE INFORMATION

NAME John A. Clifford

FIRM NAME MERCHANT & GOULD P.C.

STREET P.O. Box 2910

CITY Minneapolis

STATE Minnesota

COUNTRY United States

ZIP/POSTAL CODE 55402

PHONE 612-332-5300

FAX 612-332-9081



EMAIL ADDRESS dockmpls@merchantgould.com

AUTHORIZED TO COMMUNICATE VIA EMAIL Yes

FEE INFORMATION

NUMBER OF CLASSES 6

FEE PER CLASS 325

* TOTAL FEE DUE 1950

* TOTAL FEE PAID 1950

SIGNATURE INFORMATION

SIGNATURE /John A. Clifford/

SIGNATORY'S NAME John A. Clifford

SIGNATORY'S POSITION Attorney for Applicant

DATE SIGNED 04/16/2013



PTO Form 1478 (Rev 9/2006)

OMB No. 0651-0009 (Exp 12/31/2014)

Trademark/Service Mark Application, Principal Register

Serial Number: 85905473
Filing Date: 04/16/2013

To the Commissioner for Trademarks:

MARK:  OUR FAMILY (stylized and/or with design, see mark)

The literal element of the mark consists of OUR FAMILY.
The color(s) red, gold, white and green is/are claimed as a feature of the mark. The mark consists of the
words "OUR FAMILY" appear in white hand script within a red rectangle with curved horizontal edges
and a gold border around the rectangle; two green leaves with white borders are above the "A" in
"FAMILY"; one going straight up above the "A" and through the top curved horizontal line of the
rectangle and gold border and the other to the right, curving to the right extending over the "M" and the "I"
in "FAMILY".
The applicant, Nash-Finch Company, a corporation of Delaware, having an address of
      7600 France Avenue South
      Edina, Minnesota 55435
      United States

requests registration of the trademark/service mark identified above in the United States Patent and
Trademark Office on the Principal Register established by the Act of July 5, 1946 (15 U.S.C. Section 1051
et seq.), as amended, for the following:

       International Class 003:  dishwashing detergent, laundry detergent, laundry bleach, bath and hand
soap
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

       International Class 016:  paper towels, paper napkins, bath tissue, facial tissue, paper plates
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

       International Class 029:  meals consisting of meat, fish or poultry in ready to cook portions, peanut
butter, pickles, canned fruit and canned vegetables
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

       International Class 030:  macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels,
nacho chips, cocoa, leaf tea, catsup, mustard



Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

       International Class 031:  pet food and un-popped popcorn
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

       International Class 032:  vegetable juice, bottled drinking water, fruit juice and fruit drink
Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company
or licensee the mark in commerce on or in connection with the identified goods and/or services. (15
U.S.C. Section 1051(b)).

The applicant claims ownership of U.S. Registration Number(s) 2690200, 1704384, and 0369014.

The applicant's current Attorney Information:
      John A. Clifford and Andrew S. Ehard , John A. Clifford, Scott W. Johnston, Christopher J. Schulte,
Brent E. Routman, Brian H. Batzli, Gregory C. Golla, Danielle I. Mattessich and all other attorneys at the
firm of Merchant & Gould P.C. of MERCHANT & GOULD P.C.
      P.O. Box 2910
      Minneapolis, Minnesota 55402
      United States
The attorney docket/reference number is 01183.0266US01.

The applicant's current Correspondence Information:
      John A. Clifford
      MERCHANT & GOULD P.C.
      P.O. Box 2910
      Minneapolis, Minnesota 55402
      612-332-5300(phone)
      612-332-9081(fax)
      dockmpls@merchantgould.com (authorized)

A fee payment in the amount of $1950 has been submitted with the application, representing payment for
6 class(es).

Declaration

The undersigned, being hereby warned that willful false statements and the like so made are punishable by
fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements, and
the like, may jeopardize the validity of the application or any resulting registration, declares that he/she is
properly authorized to execute this application on behalf of the applicant; he/she believes the applicant to
be the owner of the trademark/service mark sought to be registered, or, if the application is being filed
under 15 U.S.C. Section 1051(b), he/she believes applicant to be entitled to use such mark in commerce;
to the best of his/her knowledge and belief no other person, firm, corporation, or association has the right



to use the mark in commerce, either in the identical form thereof or in such near resemblance thereto as to
be likely, when used on or in connection with the goods/services of such other person, to cause confusion,
or to cause mistake, or to deceive; and that all statements made of his/her own knowledge are true; and
that all statements made on information and belief are believed to be true.

Declaration Signature

Signature: /John A. Clifford/   Date: 04/16/2013
Signatory's Name: John A. Clifford
Signatory's Position: Attorney for Applicant
RAM Sale Number: 85905473
RAM Accounting Date: 04/16/2013

Serial Number: 85905473
Internet Transmission Date: Tue Apr 16 13:15:38 EDT 2013
TEAS Stamp: USPTO/BAS-173.227.220.2-2013041613153858
3051-85905473-5009bd28b16fc215953c9e35e3
88c1fdc27b478c3122803db1cfc7c6f36173a6e8
-CC-11260-20130416093714834677
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Status Search RN 369,014

http://tsdr.uspto.gov/#caseNumber=369,014&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:06:57 PM]

Trademark Status and Document Retrieval

About USPTO Patents Trademarks I P Law & Policy Products & Services Careers I nventors N ews & Notices eBusiness/ Alerts FAQs For Kids

Trademark Status & Document Retrieval (TSDR)

SEARCH MULTI-SEARCH

USPTO >  Trademark  >  TSDR >  Trademark Search

US Registration No

Status results found

STATUS DOCUMENTS Print Preview

Generated on: This page was generated by TSDR on 2015-03-30 18:05:39 EDT

Mark: OUR FAMILY

US Serial Number: 71414883 Application Filing Date: Jan. 16, 1939

US Registration Number: 369014 Registration Date: Jul. 11, 1939

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Dec. 08, 2009

Mark Information

Related Properties Information

Goods and Services

 

Mark Literal Elements: OUR FAMILY

Standard Character Claim: No

Mark Drawing Type: 5 - AN ILLUSTRATION DRAWING WITH WORD(S) /LETTER(S)/ NUMBER(S) INSTYLIZED FORM

Claimed Ownership of US

 Registrations:

0263305

Publish Previously

 Registered Mark:

Yes

Previously Registered Mark

 Publication Date:

Jun. 28, 1949

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;

Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and

Asterisks *..* identify additional (new) wording in the goods/services.

For: CANNED FRUITS, CANNED VEGETABLES, CANNED FRUIT JUICE FOR FOOD PURPOSES, CANNED CORN, CANNED

 SPAGHETTI,[ CANNED COCOANUT, ]CANNED TUNA FISH, CANNED SALMON, CANNED SOUP, CANNED PORN AND BEANS,

 NOODLES, SPAGHETTI, MACARONI, TEA, SPICES, MUSTARD, VINEGAR, CATSUP, COCOA, EVAPORATED MILK, OLIVES,

 PICKLES, JAM, [APPLE BUTTER], PEANUT BUTTER, FRUIT PRESERVES, MARMALADE, CANE

International Class(es): 001, 005, 029, 030, 031, 032 U.S Class(es): 046 - Primary Class

Class Status: ACTIVE

Download

US Registration No 369014 Status Documents



Status Search RN 369,014

http://tsdr.uspto.gov/#caseNumber=369,014&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:06:57 PM]

Basis Information (Case Level)

Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

Maintenance Filings or Post Registration Information

Basis: 1(a)

First Use: Jan. 1904 Use in Commerce: Jan. 1904

Filed Use: Yes Currently Use: Yes Amended Use: No

Filed ITU: No Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Owner Name: NASH-FINCH COMPANY

Owner Address: PO Box 355

MINNEAPOLIS, MINNESOTA 55435

UNITED STATES

Legal Entity Type: CORPORATION State or Country Where

 Organized:

DELAWARE

Attorney of Record

Attorney Name: JOHN A CLIFFORD

Correspondent

Correspondent

 Name/Address:

JOHN A CLIFFORD

MERCHANT GOULD

P.O. Box 2910

80 S 8TH ST

MINNEAPOLIS, MINNESOTA 55402

UNITED STATES

Phone: 612.332.5300 Fax: 612.332.9081

Domestic Representative - Not Found

Date Description Proceeding Number

Oct. 25, 2012 NOTICE OF SUIT

Dec. 08, 2009 REGISTERED AND RENEWED (FOURTH RENEWAL

 - 10 YRS)

68335

Dec. 08, 2009 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9

 GRANTED

Dec. 04, 2009 AMENDMENT UNDER SECTION 7 - ISSUED 68335

Nov. 05, 2009 TEAS SECTION 8 & 9 RECEIVED

Nov. 05, 2009 TEAS SECTION 7 REQUEST RECEIVED

Sep. 29, 2008 CASE FILE IN TICRS

May 12, 1999 REGISTERED AND RENEWED (THIRD RENEWAL -

 10 YRS)

Apr. 02, 1999 REGISTERED - SEC. 9 FILED/CHECK RECORD FOR

 SEC. 8

Jul. 11, 1979 REGISTERED AND RENEWED (SECOND RENEWAL

 - 20 YRS)

Affidavit of Continued Use: Section 8 - Accepted

Affidavit of Incontestability: Section 15 - Accepted



Status Search RN 369,014

http://tsdr.uspto.gov/#caseNumber=369,014&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:06:57 PM]

Accessibility

Privacy Policy

Terms of Use

Security

Emergencies/Security Alerts

Federal Activities Inventory

 Reform (FAIR) Act

Notification and Federal

 Employee Antidiscrimination

 and Retaliation (NoFEAR) Act

Budget & Performance

Freedom of Information Act

 (FOIA)

Department of Commerce

 NoFEAR Act Report

Regulations.gov

STOP!Fakes.gov

Strategy Targeting Organized

 Piracy (STOP!)

Information Quality Guidelines

Department of Commerce

USPTO Webmaster

Download Adobe Reader

I f you are the applicant  or the applicant 's at torney and have quest ions about  this file, please contact  the Tradem ark Assistance Center

TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Renewal Date: Jul. 11, 2009

Change in Registration: Yes

Amendment to a

 Registration/Renewal

 Certificate:

The drawing is amended to appear as follows: PUBLISH CUT

TM Staff Information - None

File Location

Current Location: POST REGISTRATION Date in Location: Jan. 27, 2010

Proceedings - Click to Load
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Status Search RN 2,690,200

http://tsdr.uspto.gov/#caseNumber=2,690,200&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:07:31 PM]

Trademark Status and Document Retrieval

About USPTO Patents Trademarks I P Law & Policy Products & Services Careers I nventors N ews & Notices eBusiness/ Alerts FAQs For Kids

Trademark Status & Document Retrieval (TSDR)

SEARCH MULTI-SEARCH

USPTO >  Trademark  >  TSDR >  Trademark Search

US Registration No

Status results found

STATUS DOCUMENTS Print Preview

Generated on: This page was generated by TSDR on 2015-03-30 18:07:09 EDT

Mark: OUR FAMILY

US Serial Number: 76326349 Application Filing Date: Oct. 16, 2001

US Registration Number: 2690200 Registration Date: Feb. 25, 2003

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Mar. 05, 2013

Publication Date: Dec. 03, 2002

Mark Information

Related Properties Information

Goods and Services

 

Mark Literal Elements: OUR FAMILY

Standard Character Claim: No

Mark Drawing Type: 1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Claimed Ownership of US

 Registrations:

0369014, 1704384

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;

Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and

Asterisks *..* identify additional (new) wording in the goods/services.

For: dishwashing detergent, laundry detergent, laundry bleach

International Class(es): 003 - Primary Class U.S Class(es): 001, 004, 006, 050, 051, 052

Class Status: ACTIVE

Basis: 1(a)

First Use: Jun. 1995 Use in Commerce: Jun. 1995

For: aluminum foil

International Class(es): 006 - Primary Class U.S Class(es): 002, 012, 013, 014, 023, 025, 050

Download

US Registration No 2690200 Status Documents



Status Search RN 2,690,200

http://tsdr.uspto.gov/#caseNumber=2,690,200&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:07:31 PM]

Basis Information (Case Level)

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 1994 Use in Commerce: Jan. 1994

For: paper towels, paper napkins, bath tissue, and facial tissue

International Class(es): 016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE

Basis: 1(a)

First Use: Mar. 1984 Use in Commerce: Mar. 1984

For: Paper plates

International Class(es): 021 - Primary Class U.S Class(es): 002, 013, 023, 029, 030, 033, 040, 050

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 31, 1992 Use in Commerce: Jan. 31, 1992

For: meals consisting of meat, fish or poultry in ready to cook portions, peanut butter, pickles, canned fruit and canned vegetables

International Class(es): 029 - Primary Class U.S Class(es): 046

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 1904 Use in Commerce: Jan. 1904

For: macaroni, noodles, spaghetti, rice, coffee, spaghetti sauce, tea, pretzels, nacho chips, cocoa, catsup, mustard

International Class(es): 030 - Primary Class U.S Class(es): 046

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 1962 Use in Commerce: Jan. 1962

For: pet food and unpopped popcorn

International Class(es): 031 - Primary Class U.S Class(es): 001, 046

Class Status: ACTIVE

Basis: 1(a)

First Use: Oct. 1966 Use in Commerce: Oct. 1966

For: vegetable juice, fruit juice and fruit drink

International Class(es): 032 - Primary Class U.S Class(es): 045, 046, 048

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 1958 Use in Commerce: Jan. 1958

Filed Use: Yes Currently Use: Yes Amended Use: No

Filed ITU: No Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No



Status Search RN 2,690,200

http://tsdr.uspto.gov/#caseNumber=2,690,200&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:07:31 PM]

Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

Maintenance Filings or Post Registration Information

Owner Name: Nash-Finch Company

Owner Address: 7600 France Avenue South

Minneapolis, MINNESOTA 55453

UNITED STATES

Legal Entity Type: CORPORATION State or Country Where

 Organized:

DELAWARE

Attorney of Record

Attorney Name: John A. Clifford Docket Number: 01183.0174US

Attorney Primary Email

 Address:

dockmpls@merchantgould.com Attorney Email Authorized: Yes

Correspondent

Correspondent

 Name/Address:

John A. Clifford

MERCHANT & GOULD P.C.

P.O. BOX 2910

MINNEAPOLIS, MINNESOTA 55402-0910

UNITED STATES

Phone: 612-332-5300 Fax: 612-332-9081

Correspondent e-mail: dockmpls@merchantgould.com Correspondent e-mail

 Authorized:

Yes

Domestic Representative - Not Found

Date Description Proceeding Number

Mar. 05, 2013 NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - E-

MAILED

Mar. 05, 2013 REGISTERED AND RENEWED (FIRST RENEWAL -

 10 YRS)

68973

Mar. 05, 2013 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9

 GRANTED

68973

Mar. 05, 2013 CASE ASSIGNED TO POST REGISTRATION

 PARALEGAL

68973

Feb. 22, 2013 TEAS SECTION 8 & 9 RECEIVED

Oct. 25, 2012 NOTICE OF SUIT

Mar. 09, 2009 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15

 ACK.

77315

Mar. 04, 2009 ASSIGNED TO PARALEGAL 77315

Feb. 25, 2009 TEAS SECTION 8 & 15 RECEIVED

May 22, 2008 CASE FILE IN TICRS

Feb. 25, 2003 REGISTERED-PRINCIPAL REGISTER

Dec. 03, 2002 PUBLISHED FOR OPPOSITION

Nov. 13, 2002 NOTICE OF PUBLICATION

Aug. 29, 2002 APPROVED FOR PUB - PRINCIPAL REGISTER

Aug. 29, 2002 ASSIGNED TO EXAMINER 78443

Aug. 01, 2002 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 01, 2002 PAPER RECEIVED

Jan. 28, 2002 NON-FINAL ACTION MAILED

Jan. 22, 2002 ASSIGNED TO EXAMINER 75590



Status Search RN 2,690,200

http://tsdr.uspto.gov/#caseNumber=2,690,200&caseType=US_REGISTRATION_NO&searchType=statusSearch[03/30/2015 5:07:31 PM]

Accessibility

Privacy Policy

Terms of Use

Security

Emergencies/Security Alerts

Federal Activities Inventory

 Reform (FAIR) Act

Notification and Federal

 Employee Antidiscrimination

 and Retaliation (NoFEAR) Act

Budget & Performance

Freedom of Information Act

 (FOIA)

Department of Commerce

 NoFEAR Act Report

Regulations.gov

STOP!Fakes.gov

Strategy Targeting Organized

 Piracy (STOP!)

Information Quality Guidelines

Department of Commerce

USPTO Webmaster

Download Adobe Reader

I f you are the applicant  or the applicant 's at torney and have quest ions about  this file, please contact  the Tradem ark Assistance Center

TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Affidavit of Continued Use: Section 8 - Accepted

Affidavit of Incontestability: Section 15 - Accepted

Renewal Date: Feb. 25, 2013

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Mar. 05, 2013

Proceedings - Click to Load
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Status Search SN 85/905,473

http://tsdr.uspto.gov/#caseNumber=85/905,473&caseType=SERIAL_NO&searchType=statusSearch[03/30/2015 5:08:02 PM]

Trademark Status and Document Retrieval

About USPTO Patents Trademarks I P Law & Policy Products & Services Careers I nventors N ews & Notices eBusiness/ Alerts FAQs For Kids

Trademark Status & Document Retrieval (TSDR)

SEARCH MULTI-SEARCH

USPTO >  Trademark  >  TSDR >  Trademark Search

US Serial No

Accessibility

Privacy Policy

Terms of Use

Security

Emergencies/Security Alerts

Federal Activities Inventory

 Reform (FAIR) Act

Notification and Federal

 Employee Antidiscrimination

 and Retaliation (NoFEAR) Act

Freedom of Information Act

 (FOIA)

Department of Commerce

 NoFEAR Act Report

Regulations.gov

Strategy Targeting Organized

 Piracy (STOP!)

Information Quality Guidelines

Department of Commerce

USPTO Webmaster

Status results found

STATUS DOCUMENTS Print Preview

Download Adobe Reader

I f you are the applicant  or the applicant 's at torney and have quest ions about  this file, please contact  the Tradem ark Assistance Center

Generated on: This page was generated by TSDR on 2015-03-30 16:18:58 EDT

Mark: OUR FAMILY

US Serial Number: 85905473 Application Filing Date: Apr. 16, 2013

Register: Principal

Mark Type: Trademark

Status: A second request for extension of time to file a Statement of Use has been granted.

Status Date: Feb. 18, 2015

Publication Date: Nov. 12, 2013 Notice of Allowance Date: Jan. 07, 2014

Mark Information

Related Properties Information

Goods and Services

Basis Information (Case Level)

Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

 

Proceedings - Click to Load

Download

US Serial No 85905473 Status Documents



Status Search SN 85/905,473

http://tsdr.uspto.gov/#caseNumber=85/905,473&caseType=SERIAL_NO&searchType=statusSearch[03/30/2015 5:08:02 PM]

Budget & Performance STOP!Fakes.gov
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EXHIBIT 8 
 
INTERROGATORY NO. 1:  Identify and describe how Registrant selected and adopted 
Registrant’s Mark, including an identification of all Persons who have knowledge about 
Registrant’s selection and adoption of Registrant’s Mark.  
 

4/28/14 Response:  
Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc. and 
the associated OUR FAMILY FOUNDATION mark, was established in 2012 through the 
merger of Our Kids Foundation, Inc. (est. 1997) and Stop & Shop/Giant Family 
Foundation, Inc. (est. 2003), which were foundations previously associated with the 
operating divisions of Ahold U.S.A., Inc. (“AUSA”) The mark OUR FAMILY 
FOUNDATION is a combination of the names of the two foundations that merged and 
this mark was selected to reflect the former foundations from which Our Family 
Foundation, Inc. was formed. The mark OUR FAMILY FOUNDATION is used with 
permission by Our Family Foundation, Inc.  
 

INTERROGATORY NO. 4:  Describe Registrant’s current and proposed future use, 
advertising, and promotion of Registrant’s Mark in the United States, and identify the Person 
who has the greatest knowledge regarding this subject.  
 

4/28/14 Response:  
Subject to these objections, Ahold states that the OUR FAMILY FOUNDATION mark is 
used in connection with a charitable giving program in which Ahold’s licensees solicit 
donations from corporate vendors and service providers that supply the products sold in 
stores operated by divisions of AUSA or provide services to AUSA and its divisions. 
These AUSA divisions operate under the Giant (Landover), Giant (Carlisle), Stop & 
Shop and Martin’s banners. AUSA sometimes solicits donations from its employees 
through fundraisers offered in-house at AUSA’s corporate offices. The mark is promoted 
to corporate donors through solicitation brochures, quarterly newsletters, event signage 
and display of the mark on reusable promotional bags given away at events. While the 
donations are solicited primarily through Our Family Foundation, Inc., they are 
distributed under the names of AUSA’s division banners, namely Giant (Landover), 
Giant (Carlisle), Stop & Shop and Martin’s. In some cases the donations are referred to as 
having come from the division and in some cases they are referred to as having come 
from both the division and Our Family Foundation, Inc. (i.e. Our Family Foundation by 
Giant (Landover), Giant (Carlisle), Stop & Shop or Martin’s).  
Ahold’s licensees conduct certain fundraising initiatives directed at consumers that shop 
at Giant (Landover), Stop & Shop and Martin’s stores. Those fundraising initiatives are 
not branded with the OUR FAMILY FOUNDATION mark, but some funds raised are 
channeled through Our Family Foundation, Inc. In the future, in Stop & Shop stores in 
Massachusetts only, signage or advertising regarding such fundraising initiatives will 
contain a footnote indicating that the fundraising initiative has a connection with Our 
Family Foundation, Inc., although the ‘Stop & Shop’ name and banner will be most 
prominently used. Except as otherwise set forth herein, no other consumer-facing 
messaging will be branded with the OUR FAMILY FOUNDATION mark.  
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In connection with donations made by corporate vendors to Our Family Foundation, Inc., 
the OUR FAMILY FOUNDATION mark appears on signage in Giant (Landover), Giant 
(Carlisle), Stop & Shop or Martin’s stores during a two-week period in which thank you 
signs are displayed to thank those vendors for their donations. Similar thank you 
messages are displayed in the weekly circulars for Giant (Landover), Giant (Carlisle), 
Stop & Shop and Martin’s stores about five times per year. 

INTERROGATORY NO. 5:  Identify the types of Persons who are exposed to the use of 
Registrant’s Mark in commerce in the United States, including but not limited to an 
identification of the general industry or market, specific customers, vendors, retail grocery 
customers, end users, grocery distributors or suppliers, food manufacturers, charitable 
organizations, or any other companies, retailers, agents, and wholesalers. 

4/28/14 Response: 
The only time the general public is exposed to the OUR FAMILY FOUNDATION mark 
is when the mark appears for a limited time (about two weeks per year) on signs in 
AUSA division stores and newspaper circulars used to thank vendors for donations to 
Our Family Foundation, Inc. as explained in the response to Interrogatory No. 4. In 
addition, certain consumers in Massachusetts who may choose to read the footnote that 
Stop & Shop intends to include on its signage in the future for a certain consumer-
directed fundraising initiative may observe a reference to Our Family Foundation, Inc. 

12/09/14 Response: 
Ahold incorporates herein by reference its General Objections. Subject to these 
objections, Ahold supplements its response as follows: The general public may also have 
been exposed to the use of the OUR FAMILY FOUNDATION mark when it was 
displayed in the 2013 Fox 43 news segment which has been produced as Ahold-369 and 
the Hunter Hayes promotional video produced as Ahold-366. 
 

INTERROGATORY NO. 6:  Identify and describe any goods given away as promotional items 
as part of Registrant’s charitable events or fundraising efforts in connection with the OUR 
FAMILY mark. 

4/28/14 Response: 
At events related to Our Family Foundation, Inc., vendor sponsors and AUSA employees 
in attendance receive an OUR FAMILY FOUNDATION branded reusable bag filled 
with promotional items donated by AUSA’s vendor partners (e.g., UTZ chips, Snyder’s 
pretzels, Advil sample packets, individual sunscreen packets, insulated lunch bag, travel 
blanket, ball cap, electronics charger, etc.). 

9/24/14 Response: 
At the September 18, 2014 Bridgeport, Connecticut playground build, all attendees will 
receive a t-shirt that bears Registrant’s Mark. 
 
12/09/14 Response:  
Document Ahold-229 is responsive to this interrogatory. 
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INTERROGATORY NO. 8:  Identify and describe all types charitable donations accepted by 
Registrant in connection with Registrant’s Services offered under Registrant’s Mark, such as 
money, food, articles of clothing, food labels, UPC codes, etc.  
 

4/28/14 Response:  
Subject to these objections, Ahold responds as follows: Our Family Foundation, Inc. 
accepts only monetary donations from vendors and corporate service providers of AUSA 
and its divisions for later distribution to charitable and disaster relief organizations. 
However, vendors do provide donations, in limited amounts, of food items (i.e. 
hamburgers, hot dogs, beverages) consumed at Our Family Foundation Inc. private 
events, products to place in goody bags at the golf event and items for auction at such 
private events; however, no such donated item is branded with the OUR FAMILY 
FOUNDATION mark. Our Family Foundation, Inc. also accepts various in-kind 
contributions, such as printing services, as a donation toward its events conducted under 
the OUR FAMILY FOUNDATION mark. 

INTERROGATORY NO. 10:  List and describe all charitable or fundraising events held in 
connection Registrant’s Services offered under Registrant’s Marks. For each such event, describe 
the activity, the geographic location, the type of attendee, whether goods or monetary donations 
were sought. This also includes UPC codes or product food labels.  
 

4/28/14 Response:  
Subject to these objections, Ahold responds as follows:  

• Central PA Golf Outing - Included golf at 14 golf courses in Central 
Pennsylvania followed by a dinner and auction at Hershey Lodge and 
Convention Center. Dates held: 7.16.12 and 7.15.13. Approximately 2000 
persons attended. Our Family Foundation, Inc. sought monetary donations as 
well as modest donations of products for goody bags and auction items. 

• Recognition Dinner - Hershey Lodge & Convention Center. Dates held: 
7.15.12 and 7.14.13. Approximately 500 persons attended. –This event was a 
“thank you” recognition for vendors who sponsored Our Family Foundation, 
Inc. No other donations were sought for or at this event.  

• Massachusetts Golf Outing - Included golf at 3 golf courses in the greater 
Boston area followed by a dinner and auction at the TPC golf club. 
Additionally, some of the charitable beneficiaries attended the event. Date 
held: 8.27.12. Approximately 400 persons attended. Our Family Foundation, 
Inc. sought monetary donations as well as modest donations of products for 
goody bags and auction items.  

• Boston Sports Day Event - Included activities at Fenway Park and also a 
hospital tour and ice cream social for top level sponsors at the Dana Farber 
Cancer Institute. Date held: 9.5.13. Approximately 400 persons attended. Our 
Family Foundation, Inc. sought monetary donations as well as modest 
donations of products for goody bags and auction items.  

• Flower Sales - AUSA corporate office in Carlisle, PA . Flower sales were held 
in May, October and December 2013. AUSA employees were given the 
opportunity to purchase flowers for a donation to Our Family Foundation, Inc. 
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Floral vendors donated flowers so that 100% of proceeds were given to Our 
Family Foundation, Inc.  

 
9/24/14 Response: 
Subject to these objections, Ahold supplements its prior answer as follows: 

�x Central PA Golf Outing - Included golf at 14 golf courses in Central 
Pennsylvania followed by a dinner and auction at Hershey Lodge and 
Convention Center. Date held: 7.21.14. Approximately 2000 persons attended. 
Our Family Foundation, Inc. sought monetary donations as well as modest 
donations of products for goody bags and auction items. 

  
�x Playground Build – To be held 9.18.14 in Bridgeport, CT.  Approximately 

425 volunteers from AUSA, Stop & Shop, Our Family Foundation, Inc. and 
other organizations will assist in building a community playground. 
Registrant’s Mark will be displayed on signage (“Thank You” signs) at the 
build event and on a permanent sign at the playground. Registrant’s Mark will 
be displayed on signage at the private dinner for vendor sponsors and Ahold 
associates on 9.17.14. 

 
�x Triple Winner Game – Held April - July 2014 at AUSA’s division stores Stop 

& Shop and Giant (Landover) which operate generally in Maryland, 
Delaware, Virginia, New Jersey, Washington D.C., New York, Massachusetts, 
Connecticut and Rhode Island. The Triple Winner Game is not offered at 
Giant (Carlisle) or Martin’s stores. The only mention of Our Family 
Foundation in connection with the Triple Winner Game is in small print on 
the back of the ticket and in the Official Rules where it mentions that the 
game benefits Our Family Foundation, Inc. Registrant’s Mark, in its design 
form, is not used in connection with Triple Winner Game. 

 
�x Hunter Hayes Road Race to End Hunger – Held May 9, 2014 in Boston, MA 

and New Haven, CT. Our Family Foundation, Inc. was one of many sponsors 
of the event. The only display of Registrant’s Mark in connection with the 
event was on a video displayed at the start of each of the ten concerts that 
made up the event. Our Family Foundation, Inc. was mentioned as an event 
sponsor in a press release issued by Stop & Shop. Our Family Foundation, 
Inc. provided monetary support to the event. 

 
INTERROGATORY NO. 11:  Identify all states in the United States in which Registrant’s 
Services are provided or intended to be provided on or in connection with Registrant’s Mark.  
 

4/28/14 Response:  
Subject to these objections, Ahold responds as follows: Ahold states that donations for 
Our Family Foundation, Inc. are solicited, and charitable funds are distributed in the same 
general geographic area in which AUSA’s divisions (Stop & Shop, Giant (Landover), 
Giant (Carlisle) and Martin’)s stores operate, meaning generally, Pennsylvania, 
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Maryland, Delaware, Virginia, West Virginia, New Jersey, Washington D.C., New York, 
Massachusetts, Connecticut and Rhode Island. 

INTERROGATORY NO. 12:  Identify with specificity all Persons that Registrant targets or 
approaches for charitable donations under Registrant’s Mark. 
 

12/09/14 Response: 
Ahold incorporates herein by reference its General Objections. Subject to these 
objections, Ahold supplements its response as follows: Documents Ahold-019, 
024,124,152,156,161,158,172,177,195, 200, 201, 247, 253, 344, 345, 346 and 396 are 
responsive to this interrogatory. 
 

INTERROGATORY NO. 13:  Specify the target market or industry in which Registrant’s 
Services are, or are intended to be, provided or promoted, in connection with Registrant’s Mark. 
This includes both the beneficiaries of the charitable services and the participants Registrant 
targets in fundraising activities and charitable events. 

4/28/14 Response: 
The target donors are AUSA and its divisions’ corporate service providers and vendors.  

INTERROGATORY NO. 15:  Identify all past, present or future advertisements, brochures, 
catalogs, promotional materials and/or all other documents and things (including drafts of such 
materials) showing Registrant’s Mark that were placed, published, distributed, provided, 
contemplated, or used by or for Registrant, and state the respective dates and publications or 
media in which this material appeared or is expected to appear. 
 

9/24/14 Response: 
Subject to these objections, Ahold supplements its previous response as follows: Ahold 
will produce representative samples of the advertisements, promotions, brochures, etc. in 
which Our Family Foundation, Inc. is promoted. In its first production of documents, 
Ahold produced all of the Our Family Foundation quarterly newsletters: 

�x Fall 2012 – Ahold 00114-00118 
�x Fall 2013 – Ahold 00119-00123 
�x Holiday 2012 – Ahold 00131-00135 
�x Holiday 2013 – Ahold 00136-00140 
�x Spring 2012 – Ahold 00152-00155 
�x Spring 2013 – Ahold 00156-00160 
�x Spring 2014 – Ahold 00161-00165 
�x Summer 2012 – Ahold 00168-00171 
�x Summer 2013 – Ahold 00172-00175 

 
Also produced in Ahold’s first production of documents are examples of signage that is 
occasionally featured on stanchions at Ahold’s division’s retail stores, see Ahold 00019, 
00024 and 00201. 
 
12/09/14 Response: 
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Ahold incorporates herein by reference its General Objections. Ahold objects to this 
Interrogatory as overly broad and unduly burdensome because the Interrogatory requires 
disclosure of “all past, present or future advertisements, brochures, catalogs, promotional 
materials and/or all other documents and things.” Ahold further objects to this 
Interrogatory to the extent it seeks documents not yet conceived of or developed.  
Subject to these objections, Ahold supplements its response as follows: Essentially every 
document produced by Ahold on which the OUR FAMILY FOUNDATION mark 
appears, except for documents used internally by Ahold, such as board meeting minutes 
and spreadsheets, and non-trademark uses of OUR FAMILY FOUNDATION such as the 
use of the phrase in the fine print of contest rules, is responsive to this request.  
 

INTERROGATORY NO. 17:  Specify the approximate gross revenue or projected revenue 
generated through Registrant’s Services under Registrant’s Mark for each year since Registrant 
began offering charitable services in connection with Registrant’s Mark. 
 

12/09/14 Response: 
Ahold incorporates herein by reference its General Objections. Subject to these 
objections, Ahold supplements its response as follows: Documents Ahold-001 and 003 
are responsive to this interrogatory. 
 

INTERROGATORY NO. 18:  Specify whether Registrant intends to expand the services 
offered under Registrant’s Mark to other goods and services, other channels of trade, or other 
geographic territories, and identify all documents relating or referring to such expansion.  

4/28/14 Response:  
Subject to these objections, Ahold responds as follows: Ahold states that it has no plans 
for the expansion of its services offered under the OUR FAMILY FOUNDATION mark 
other than in the case of an expansion of the geographic territory of AUSA or its 
divisions’ retail stores. 

INTERROGATORY NO. 19:  State when and how Registrant first became aware of 
Petitioner’s use or registration of Petitioner’s Marks and identify all persons involved. 
 

9/24/14 Response: 
Subject to these objections, Ahold responds as follows: Ahold’s affiliate Peapod, LLC 
(“Peapod”) sold products branded with Petitioner’s Marks from January 2006 – 
November 2012. However, Peapod has no involvement with Our Family Foundation, Inc. 
Ahold reiterates, the first instance in which Ahold was generally made aware of Nash-
Finch’s use or registration of Petitioner’s Marks was when Nash-Finch’s counsel called 
Ahold’s counsel on May 17, 2013. 

INTERROGATORY NO. 28:  State whether any Ahold division, such as Peapod, Giant 
(Carlisle), Giant (Landover), Stop & Shop (New England) or Stop & Shop (New York), has ever 
purchased, investigated or considered purchasing OUR FAMILY products from Nash Finch, 
including the last date on which said purchase was made and, if discontinued, the reason why 
Ahold or any division ceased the purchase or distribution of Nash Finch’s OUR FAMILY 
products. 
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12/9/14 Response:  

Ahold incorporates herein by reference the objections stated above. Ahold’s affiliate 
Peapod, LLC (“Peapod”) sold products branded with Petitioner’s Marks from January 
2006 - November 2012. Sales of such products were stopped due to low sales volume and 
a transition to Ahold’s own private label products. Peapod has no involvement with Our 
Family Foundation, Inc. Ahold is unaware of any other instance where any of its 
divisions ever purchased, investigated or considered purchasing OUR FAMILY brand 
products. 

 
INTERROGATORY NO. 33:  Identify all participants in each Our Family Foundation event 
identified in Registrant’s response to Petitioner’s Interrogatory No. 9, by name, address and the 
company who employed the individual at that time. 
 

12/09/14 Response: 
Ahold incorporates herein by reference the objections stated above. Ahold further objects 
to this Interrogatory as overly broad and unduly burdensome because the Interrogatory 
requests disclosure of “all participants in each Our Family Foundation event,” which, in 
total, have numbered in the thousands. 
 

INTERROGATORY NO. 36:  Identify all events or activities where the Our Family Foundation 
Mark is or has been displayed, and describe the nature of the event or activity, the date, and the 
type of Person in attendance.  
 

10/06/14 Response: 
In addition, Ahold states that it has held several miscellaneous fundraising events 
internally at the Carlisle offices of Ahold USA (“AUSA”), where AUSA associates are 
invited to make small donations to Our Family Foundation. Documentation of the dates 
of the events and of whether the OUR FAMILY FOUNDATION mark was displayed at 
the events is not available. The nature of these internal events is as follows:  

• Lunch provided to AUSA Carlisle office associates by Johnsonville for a donation 
to Our Family Foundation.  

• Lunch provided to AUSA Carlisle office associates by Dr. Oeteker & Blue Bunny 
for a donation to Our Family Foundation.  

• Free samples distributed by Jimmy Dean to AUSA Carlisle office associates who 
made a donation to Our Family Foundation.  

• Hersheypark Ticket “silent auction” – AUSA’s Carlisle office received 
Hersheypark tickets and conducted a “Silent Auction” with associates where 
AUSA Carlisle office and Perishable Distribution Center associates could bid ($5 
minimum bid/ticket). Proceeds were donated to Our Family Foundation.  

• Pie in the Face fundraiser - The Store Strategy & Execution (SS&E) Department 
at AUSA Carlisle office held a summer picnic for associates and took donations 
beforehand to elect a member of the leadership team to receive a pie in the face at 
the picnic. Donations went to Our Family Foundation. This was an event for 
AUSA Carlisle associates in the SS&E department and their immediate family 
members only.  
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• Items left over from AUSA’s vendor meetings have been sold to AUSA 
associates in the AUSA Carlisle office for a donation to Our Family Foundation.  

• Items left over from previous Our Family Foundation events, such as cooler bags, 
umbrellas and blankets, have been sold to associates in the AUSA Carlisle office 
in exchange for a donation to Our Family Foundation 

• St. Patrick’s “Pot O Gold” - The Advertising & Marketing Department at the 
AUSA Carlisle office held a St. Patrick’s Day luncheon for associates and 
encouraged them to drop donations in the “Pot O Gold.” Donations were given to 
Our Family Foundation.  

• The Advertising & Marketing Department at the AUSA Carlisle office “sold” 
sample products that were in-house for photo purposes to department associates 
for a donation to Our Family Foundation.  

• At the Jake Gittlen Memorial Cancer Foundation dinner (August 2014), AUSA’S 
Giant Carlisle Division presented a check to the Jake Gittlen Memorial Cancer 
Foundation for the $500,000 donation given on behalf of Giant from Our Family 
Foundation funds - the check was “co-branded” Giant and OUR FAMILY 
FOUNDATION. A copy of the check will be produced in Ahold’s document 
production.  

• Ahold will hold a VIP event in a suite at Gillette Stadium on October 16, 2014, 
which will include 100 Founding and Platinum vendor sponsors as well as 
AUSA/Division executives. There will be signage in the suite to thank the 
vendors for their support of Our Family Foundation. Signage has not been 
finalized at this time but will be similar to that used at Ahold’s other events where 
vendor sponsors are thanked for their contribution to Our Family Foundation.  

• A brief video of the playground build conducted in September 2014 in 
Bridgeport, Connecticut, which features the “OUR FAMILY FOUNDATION BY 
STOP & SHOP” logo and reference, will be posted on Stop & Shop’s Facebook 
page and YouTube, shared internally with associates and emailed to vendors with 
a thank you note for participating in the build. Link to video: 
https://www.youtube.com/watch?v=mb31LTyUi1s&feature=youtu.be   

• During September 2014, the “Food for Friends” program was promoted at Stop & 
Shop stores in Massachusetts. Shoppers were invited to donate $1 at checkout. A 
reference to Our Family Foundation appears in small type on signage promoting 
the Food for Friends giving opportunity.  
 

INTERROGATORY NO. 38 : State Registrant’s yearly expenditures to date with respect to the 
advertising and promotion of the Our Family Foundation Mark in conjunction with any services 
since use of Registrant’s Mark first began.  
 

10/06/14 Response:  
Ahold incorporates herein by reference the objections stated above. Subject to these 
objections, Ahold has provided its advertising expenditures in document Ahold-00292 
which is designated as Trade Secret Commercially Sensitive. 

INTERROGATORY NO. 41:  Identify how many visitors come to each Giant (Carlisle), Giant 
(Landover), Stop & Shop (New England) or Stop & Shop (New York) retail grocery store on an 
annual basis since 2012 that uses or displays the Our Family Foundation Mark in any way, such 
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as via press releases, banners, stanchion signs, weekly circulars, promotional or advertising 
materials.  
 

10/06/14 Response:   
Subject to the foregoing objections, Ahold states that it can provide information 
regarding the number of “households” served by its retail stores on an annual basis in the 
aggregate, see Ahold-00297 which is designated Trade Secret Commercially Sensitive. 
The information produced in that document refers to households, which may include 
more than one person. The counts are not per visit but per household per year, meaning 
that if the same household shopped in a store 100 times in a year, that household is only 
counted once. The counts are based on use of store cards (shopper cards) and may not 
reflect every visitor or household that frequents Ahold’s stores. 

INTERROGATORY NO. 42:  Identify, by date and geographic location, all uses of the Our 
Family Foundation Mark by any division retail stores, whether via press releases, kick-off 
events, signage in the store or placement of the mark in weekly circulars. 
 

12/09/14 Response: 
Subject to these objections, Ahold supplements its response as follows: Documents 
Ahold-019-024, 344-347 and 369 are responsive to this interrogatory. 
 

INTERROGATORY NO. 43:  Identify any signage containing the phrase the Our Family 
Foundation Mark that was used or displayed at any concert or event in the 2014 Hunter Hayes 
Road Race to End Child Hunger, and state where the signage was displayed. 
 

10/06/14 Response: 
The only display of the OUR FAMILY FOUNDATION mark in connection with this 
Hunter Hayes event was a brief appearance (under 3 seconds) in a video displayed at the 
start of each of the ten concerts that made up the event. 

12/09/14 Response: 
Document Ahold-366 is responsive to this interrogatory. 
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Tell us a little bit about Kimberly-Clark’s charitable and local community 
efforts. 
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�B�U�S�I�N�E�S�S���B�E�C�A�U�S�E���W�E���B�E�L�I�E�V�E���T�H�A�T���I�T���S���T�H�E���R�I�G�H�T���T�H�I�N�G���T�O���D�O���A�N�D���W�E���W�A�N�T���T�O���M�A�K�E���T�H�O�S�E��
�C�O�M�M�U�N�I�T�I�E�S���B�E�T�T�E�R���P�L�A�C�E�S���F�O�R���O�U�R���E�M�P�L�O�Y�E�E�S���T�O���L�I�V�E���A�N�D���W�O�R�K�����4�H�E���+�I�M�B�E�R�L�Y��#�L�A�R�K��
�&�O�U�N�D�A�T�I�O�N�����T�O�G�E�T�H�E�R���W�I�T�H���F�U�N�D�I�N�G���F�R�O�M���T�H�E���C�O�R�P�O�R�A�T�I�O�N���A�N�D���E�M�P�L�O�Y�E�E�S�����R�E�S�P�O�N�D�S���T�O��
�C�A�U�S�E�S���P�R�O�G�R�A�M�S���W�I�T�H���l�N�A�N�C�I�A�L���C�O�N�T�R�I�B�U�T�I�O�N�S���A�N�D���+�I�M�B�E�R�L�Y��#�L�A�R�K���P�R�O�D�U�C�T���D�O�N�A�T�I�O�N�S����
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�R�A�N�G�I�N�G���F�R�O�M���E�D�U�C�A�T�I�O�N���T�O���D�I�A�P�E�R���D�O�N�A�T�I�O�N�S���T�O���P�E�R�F�O�R�M�I�N�G���A�R�T�S���T�O���D�I�S�A�S�T�E�R���R�E�L�I�E�F��

What was an example of a great success you had as a result of your charitable 
collaboration with Ahold USA?
�+�I�M�B�E�R�L�Y��#�L�A�R�K���W�I�L�L���D�O�N�A�T�E���M�O�R�E���T�H�A�N���������������������T�O���!�H�O�L�D���5�3�!���C�H�A�R�I�T�I�E�S���I�N������������
�!�N�N�U�A�L�L�Y�����+�I�M�B�E�R�L�Y��#�L�A�R�K���T�I�E�S���I�N���W�I�T�H���!�H�O�L�D���5�3�!���S�U�P�P�O�R�T�I�N�G���T�H�E���$�A�N�A��&�A�R�B�E�R���)�N�S�T�I�T�U�T�E��
���*�I�M�M�Y���&�U�N�D�	�����-�E�M�O�R�I�A�L���3�L�O�A�N��+�E�T�T�E�R�I�N�G�����*�O�H�N�S���(�O�P�K�I�N�S�����T�H�E���#�H�I�L�D�R�E�N���S���#�A�N�C�E�R��
�&�O�U�N�D�A�T�I�O�N�����#�H�I�L�D�R�E�N���S���-�I�R�A�C�L�E���.�E�T�W�O�R�K���(�O�S�P�I�T�A�L�S�����T�H�E���'�I�T�T�L�E�N���#�A�N�C�E�R���2�E�S�E�A�R�C�H��
�)�N�S�T�I�T�U�T�E�����A�N�D���G�R�A�S�S�R�O�O�T�S���P�R�O�G�R�A�M�S���T�H�A�T���S�U�P�P�O�R�T���C�H�I�L�D�R�E�N���S���H�E�A�L�T�H�����N�U�T�R�I�T�I�O�N���A�N�D���T�H�E��
�l�G�H�T���A�G�A�I�N�S�T���C�H�I�L�D�H�O�O�D���H�U�N�G�E�R���T�H�R�O�U�G�H���T�H�E��Our Family Foundation��

What are Kimberly-Clark’s future philanthropic plans?
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Tell us a bit about Nestlé’s charitable and local community efforts.
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�W�I�T�H���P�A�I�D���T�I�M�E���O�F�F���T�O���S�P�E�N�D���W�I�T�H���S�T�U�D�E�N�T�S���I�N���T�H�E���C�L�A�S�S�R�O�O�M�����A�C�T�I�N�G���A�S���P�O�S�I�T�I�V�E���R�O�L�E���M�O�D�E�L�S�����7�E��
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What was an example of a great success you had as a result of Nestlé’s charitable 
collaboration with Ahold USA?
�&�O�R���T�H�E���P�A�S�T���S�I�X���Y�E�A�R�S���W�E���H�A�V�E���P�A�R�T�I�C�I�P�A�T�E�D���I�N���T�H�E���4�R�I�P�L�E���7�I�N�N�E�R���P�R�O�G�R�A�M���W�I�T�H���O�U�R���I�C�E���C�R�E�A�M��
�P�R�O�D�U�C�T�S���T�O���C�R�E�A�T�E���A���S�A�M�P�L�I�N�G���D�A�Y���I�N���A�L�L���S�T�O�R�E�S�����&�O�R���E�V�E�R�Y���D�O�N�A�T�I�O�N���R�E�C�E�I�V�E�D���F�R�O�M���A���C�U�S�T�O�M�E�R�����T�H�E�Y��
�A�R�E���G�I�V�E�N���A���F�R�E�E���C�U�P���O�F���(�A�A�G�E�N��$�A�Z�S���I�C�E���C�R�E�A�M�����)�N���A�D�D�I�T�I�O�N�����F�O�R���E�V�E�R�Y���C�U�P���S�O�L�D���D�U�R�I�N�G���T�H�E���E�I�G�H�T��
�W�E�E�K���4�R�I�P�L�E���7�I�N�N�E�R���P�R�O�G�R�A�M�����W�E���D�O�N�A�T�E���l�V�E���C�E�N�T�S���P�E�R���C�U�P�����)�N���S�I�X���Y�E�A�R�S���W�E���H�A�V�E���R�A�I�S�E�D���I�N���E�X�C�E�S�S���O�F��
���������������������W�I�T�H�������������G�O�I�N�G���D�I�R�E�C�T�L�Y���T�O���T�H�E���4�R�I�P�L�E���7�I�N�N�E�R���H�O�S�P�I�T�A�L�S�����)�T���I�S���A���G�R�E�A�T���W�A�Y���T�O���G�I�V�E���B�A�C�K��
�T�O���T�H�E���C�O�M�M�U�N�I�T�Y���A�N�D���T�H�E���S�T�O�R�E���A�S�S�O�C�I�A�T�E�S���A�R�E���A�C�T�I�V�E�L�Y���I�N�V�O�L�V�E�D��

What are Nestlé’s future philanthropic plans?
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Get involved

  Do you have a story or a photo to 
  share for possible publication in 
  an upcoming newsletter? Please 
  submit to Debbie Hill at dhill@
  aholdusa.com. We are always 
  looking for great photos and 
  stories of associates, vendors and 
  charitable partners helping our 
  communities. Let us tell your 
  great story!

  Information about the 2014 Our 
  Family Foundation charitable 
  vendor partnership will hit email 
  inboxes later this fall. We thank 
  you for your continued support!

Record-breaking 2,000 golfers tee off 
at Central PA Golf Outing
Throughout the weekend of July 13-
15, Our Family Foundation hosted its 
�l�R�S�T�������������E�V�E�N�T���n���T�H�E���#�E�N�T�R�A�L���0�!���'�O�L�F��
Outing. A great time was had by all 
�O�N���*�U�L�Y���������A�S���T�H�E���'�)�!�.�4���-�!�2�4�)�.���3��
division hosted its Celebrity Putting 
Contest featuring 20 local media 
personalities and children from our 
partner CMN hospitals. 

Nearly 500 vendor and charitable 
partner representatives enjoyed 
�A���R�E�C�O�G�N�I�T�I�O�N���D�I�N�N�E�R���O�N���3�U�N�D�A�Y����
July 14. Miracle Children from 
�l�V�E���#�H�I�L�D�R�E�N���S���-�I�R�A�C�L�E���.�E�T�W�O�R�K��
(CMN) hospitals were in attendance 
with their families. Miracle Mom 
Rebecca Pritchard and Triple Winner 
Ambassador Jimmy Berents each 
shared their heartwarming stories 
�W�I�T�H���T�H�E���C�R�O�W�D�����4�E�R�E�S�A���3�C�A�N�L�A�N����
Miss America 2011, was also in 
�A�T�T�E�N�D�A�N�C�E���A�N�D���S�A�N�G���h�3�O�M�E�W�H�E�R�E��
Over the Rainbow” to the children 
and audience. 

The Golf Outing, held simultaneously 
at 14 different golf courses on July 
15 included a record 2,000 golfers, 
representing vendor partners, Ahold 
�5�3�!���A�N�D���D�I�V�I�S�I�O�N���A�S�S�O�C�I�A�T�E�S������������
associates volunteered throughout the 
day to make the event another great 
success. Thank you!

Our Family Foundation event recap
Peter Gammons moderates rare 
Boston Sports Panel
���������V�E�N�D�O�R���P�A�R�T�N�E�R�S���A�N�D���!�H�O�L�D���5�3�!��
and division associates attended Our 
Family Foundation’s���"�O�S�T�O�N���3�P�O�R�T�S��
�$�A�Y���O�N���3�E�P�T�E�M�B�E�R�������A�T���&�E�N�W�A�Y��
�0�A�R�K�����3�O�M�E���P�A�R�T�I�C�I�P�A�N�T�S���T�O�O�K���B�A�T�T�I�N�G��
practice with Luis Tiant while others 
took a behind-the-scenes VIP tour 
of the famed ballpark. A roundtable 
discussion moderated by Peter 
Gammons featured Joe Andruzzi, 
New England Patriots legend; Pedro 
�-�A�R�T�I�N�E�Z�����F�A�B�L�E�D���2�E�D���3�O�X���S�U�P�E�R�S�T�A�R����
�3�H�A�W�N���4�H�O�R�N�T�O�N�����"�R�U�I�N�S���S�T�A�R���L�E�F�T��
wing; and Danny Ainge, president 
of the Celtics Operation. Attendees 
also heard from Catherine D’Amato of 
the Greater Boston Food Bank about 
how many children are being helped 
by Our Family Foundation’s Fighting 
Child Hunger grants. (See page 2 for 
a story from Fredericksburg Area Food 
Bank)

Earlier in the day, Founding and 
Platinum partners as well as 
�!�H�O�L�D���5�3�!���A�N�D���D�I�V�I�S�I�O�N���E�X�E�C�U�T�I�V�E�S��
participated in a community event at 
Dana Farber Cancer Institute where 
they toured the hospital and served 
ice cream to children and their 
families. 

�!�H�O�L�D���5�3�!���#�/�/���*�A�M�E�S���-�C�#�A�N�N��
thanked vendors for their support 
and announced a goal to raise $10 
million for Our Family Foundation in 
2014.

2014 details

Rick Herring, GIANT/MARTIN’S president  getting 
putting tips from Miracle Child Anna Pritchard and 
her brother. 

Members of the Executive Board enjoy an 
inspirational evening at the Recognition Dinner.

Stop & Shop New England President Joe Kelley joined 
by Boston sports legends at Boston Sports Day.
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�$�I�V�I�S�I�O�N���0�R�E�S�I�D�E�N�T���0�R�O�l�L�E��
�*�O�E���+�E�L�L�E�Y�����3�T�O�P�������3�H�O�P���.�E�W���%�N�G�L�A�N�D

Tell us a little bit about Stop & Shop New England’s charitable and local 
community efforts.
�3�T�O�P�������3�H�O�P���I�S���C�O�M�M�I�T�T�E�D���T�O���B�E�I�N�G���A��
responsible retailer and a better 
neighbor in every community in which 
�W�E���O�P�E�R�A�T�E���n���A�N�D���)���M���V�E�R�Y���P�R�O�U�D���T�O���B�E��
a part of it. We have numerous 
�P�R�O�G�R�A�M�S���I�N���P�L�A�C�E���W�H�I�C�H���H�E�L�P���B�E�N�E�l�T��
our communities both socially and 
�l�N�A�N�C�I�A�L�L�Y�����/�N�E���O�F���T�H�E���M�A�I�N���C�A�U�S�E�S���W�E��
�S�U�P�P�O�R�T���I�S���T�H�E���l�G�H�T���A�G�A�I�N�S�T���H�U�N�G�E�R�����7�E��
have long-standing relationships with 
many regional food banks and we like 
to show support through various 
programs such as Food for Friends and Turkey Express. We also have associates 
who sit on the boards of our regional food bank partners and others who donate 
many volunteer hours to our local hunger relief programs.

We are also committed to supporting kids in our communities. We look to 
educate families on the importance of nutrition and exercise through our Healthy 
�+�I�D�S���3�U�M�M�I�T�S�����A�N�D���H�E�L�P���S�U�P�P�O�R�T���O�U�R���L�O�C�A�L���S�C�H�O�O�L�S���T�H�R�O�U�G�H���T�H�E���!�����3�C�H�O�O�L��
Rewards program. 

�,�A�S�T���Y�E�A�R���3�T�O�P�������3�H�O�P���.�E�W���%�N�G�L�A�N�D���W�A�S���A�B�L�E���T�O���G�I�V�E�����������M�I�L�L�I�O�N���T�O���L�O�C�A�L��
communities! Wow!

How do you personally interact with your charitable partners throughout the year?
I always like to make an effort to be available for our charitable partners, either 
through volunteering my time or by making an effort to meet with them 
and learn more about how we can help. I currently sit on the United Way of 
�-�A�S�S�A�C�H�U�S�E�T�T�S���"�A�Y�������-�E�R�R�I�M�A�C�K���6�A�L�L�E�Y���"�O�A�R�D���A�N�D���T�H�I�S���F�A�L�L���)���W�I�L�L���S�E�R�V�E���A�S���T�H�E��
United Way Campaign Chair for 2013. I am also a member of the Massachusetts 
Food Association on which I am part of the Executive Committee as well as the 
Greater Boston Food Banks’ Food Industry Council.                                  

What was one of your favorite or most memorable volunteer experiences?
Every time I visit the Dana-Farber Cancer Institute it’s a memorable experience. 
I always enjoy learning about their new developments, speaking with patients 
and staff and doing whatever I can to help. I sit on the Board of Directors of 
the Dana-Farber Cancer Institute and I’m also a member of the Dana Farber 
Governance Committee so it’s a foundation which is very important to me.

Fighting Child Hunger Grant Update - 
                                      Fredericksburg Area Food Bank 

Thanks to the support of Our Family Foundation’s Fighting Child Hunger 
�G�R�A�N�T�S�����&�R�E�D�E�R�I�C�K�S�B�U�R�G���!�R�E�A���&�O�O�D���"�A�N�K���S���N�E�W���+�I�D�S���O�N���T�H�E���'�O���3�U�M�M�E�R���&�E�E�D�I�N�G��
Van hit the road in June to bring meals to 600 children attending summer 
school in the Fredericksburg, Virginia area. The van is helping the food bank 
transition from providing bag meals to students during the summer months to 
providing hot meals and healthy snacks throughout the year.  
 
“We’re seeing more families reaching out for food assistance than ever 
before,” said Oya Oliver, CEO, Fredericksburg Area Food Bank. “The grant from 
�O�U�R���F�R�I�E�N�D���A�N�D���L�O�N�G�T�I�M�E���S�U�P�P�O�R�T�E�R���'�I�A�N�T���&�O�O�D���A�N�D���!�H�O�L�D���5�3�!���S��Our Family 
Foundation could not come at a better time.”

Fredericksburg Area Food Bank 
is one of 21 regional food banks 
awarded a Fighting Child Hunger
grant. 

Pictured is Jamie Miller, public 
and community relations 
manager, Giant Landover at the 
launch of the new Kids on the 
Go Summer Feeding Van.
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4C Foods
ACH
Atkins Nutritionals
Bayer Healthcare
Beech Nut
�"�L�U�E�S�T�O�N�E���%�N�E�R�G�Y���3�E�R�V�I�C�E�S
Cabot Creamery
Cedars Mediterranean Foods
�#�H�I�C�K�E�N���O�F���T�H�E���3�E�A
Chiquita Brands
�#�H�U�R�C�H�������$�W�I�G�H�T
Cohen Produce Marketing
Colgate Palmolive
�#�R�O�S�S�M�A�R�K�������3�I�G�N�A�T�U�R�E���"�R�A�N�D�S
Davidson Co
Dean Foods Fresh Dairy Direct
Del Monte Foods
Diamond
DNE World Fruit LLC
Dole Packaged Foods
Domino Foods, Inc.
�$�R�����0�E�P�P�E�R���3�N�A�P�P�L�E���'�R�O�U�P
East Coast Fresh Cuts
First Fruits Marketing of Washington
Florida’s Natural
Flowers Foods
French’s
Goody
Green Mountain Coffee Roasters
Hain Celestial
Hallmark Cards
Hans Kissle, Inc.
Hartz Mountain
Herr Foods Inc.
Hillshire Brands
Hormel Foods Corporation
Irving Tissue
Ken’s Foods 
Land O’Lakes
�,�'�3���3�P�E�C�I�A�L�T�Y���3�A�L�E�S
Libman
L’Oreal Paris

Mars Chocolate
Mars Ice Cream
Mars Petcare
Martin’s Potato Chip Co.
�-�A�T�R�I�X�����'�R�E�A�T���,�A�K�E�S���#�H�E�E�S�E�������!�U�R�O�R�A����
   Products
McKesson Corporation
Mission
Mutual Oil
Nature Made
New World Pasta
Newmans
Olivia’s Organics
�0�l�Z�E�R
Pinnacle Foods
Polar Beverages
Post Foods
�0�2�/��3�4�!�2
Pryority Food Marketing
Rainier Fruit 
Red Bull
�3�A�B�R�A
�3�A�N�D�E�R�S�O�N���&�A�R�M�S
�3�C�H�I�F�F���.�U�T�R�I�T�I�O�N
�3�M�I�T�H�l�E�L�D
�3�O�R�R�E�N�T�O
�3�T�A�R�B�U�C�K�S��
�3�T�E�M�I�L�T���'�R�O�W�E�R�S
�3�Y�M�P�H�O�N�Y���%�9�#
The Hershey Company
Turkey Hill Dairy Inc.
Tyson Foods, Inc.
�5�3���.�U�T�R�I�T�I�O�N
Welch’s 
�7�H�I�T�E�������#�A�S�E���,�,�0
WhiteWave Foods
�7�I�S�K�������3�U�R�F
�7�O�N�D�E�R�F�U�L���0�I�S�T�A�C�H�I�O�S�������0�/�-��
   Wonderful
Wrigley

�3�U�P�P�O�R�T�I�N�G���0�A�R�T�N�E�R�S

2013 Charitable Vendor Partners
Founding Partners

Platinum Partners

Vendor/Associate Spotlight: Ahold USA Marketing Team
�)�N���*�U�L�Y�����������M�E�M�B�E�R�S���O�F���T�H�E���!�H�O�L�D���5�3�!���M�A�R�K�E�T�I�N�G���D�E�P�A�R�T�M�E�N�T���V�O�L�U�N�T�E�E�R�E�D���A�T���T�H�E��
�#�E�N�T�R�A�L���0�E�N�N�S�Y�L�V�A�N�I�A���&�O�O�D���"�A�N�K�����4�H�E���G�R�O�U�P���P�A�C�K�E�D���M�O�R�E���T�H�A�N�����������%�L�D�E�R�3�H�A�R�E��
boxes for senior citizens in the Central Pennsylvania and Williamsport, PA areas. 
The group volunteered for a total of 34 hours and made a donation through the 
Associate Volunteer program.

Associates can participate in the Associate Volunteer Program by volunteering at 
�A���P�A�R�T�I�C�I�P�A�T�I�N�G���F�O�O�D���B�A�N�K���A�N�D���S�U�B�M�I�T�T�I�N�G���A�N���A�P�P�L�I�C�A�T�I�O�N���F�O�R�M�����3�E�E���S�I�G�N�A�G�E���I�N���Y�O�U�R��
breakroom for more information. 
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3 Feet Media
3M Home Care Division
�!���%���#�O�N�S�T�R�U�C�T�I�O�N���#�O��
�!���3���+�����&�/�/�$�3
�!�#�%���3�U�S�H�I
�!�#�,���2�%�!�,�4�9���#�/�2�0��
Advance Pierre/Barber Foods
Advanced Polybag Inc.
Agilysys/Toshiba Global 
�������#�O�M�M�E�R�C�E���3�O�L�U�T�I�O�N�S
Allen Lund Company
Ames Construction, Inc.
Amoroso’s Baking Company
Anheuser-Busch InBev, LLC
Ansell Healthcare
�!�P�P�L�E�������%�V�E
Applegate
Athen’s
Atlanta Foods International
�"�A�L�T�I�M�O�R�E���3�U�N���-�E�D�I�A���'�R�O�U�P
Barbara’s Bakery
�"�E�N�E�l�T�S���3�E�R�V�I�C�E�S
Berks Packing
Big Time Products, LLC
Black Oak
Blackhawk Network, Inc.
Blount Fine Foods
Blue Diamond
Bob Evans Farms Inc. 
Boston Beer Co.
Bowman Consulting Group
Bumble Bee
Bunzl Distribution
Butterball LLC
C. White/PCT
Cains
Capital Blue Cross
Carando Foods
Cargill
The Carlisle Group
Cento
CH Robinson Worldwide
�#�H�I�C�K�E�N���O�F���T�H�E���3�E�A���&�R�O�Z�E�N��
   Foods
Choc Full of Nuts

�#�H�U�R�C�H�������$�W�I�G�H�T���0�E�R�S�O�N�A�L��
   Care
Classic Italian Cheeses made 
�������I�N���T�H�E���5�3�!
Coastal Carriers
Coinstar, Inc.
Concord Foods
Constellation Brands
Cooked Perfect Meatballs
Corporate Environments
�#�O�T�T���"�E�V�E�R�A�G�E�S���5�3�!
Creative Occasions, Inc.
Crown Imports
Crystal Farms/Michael Foods
�#�3�-���"�A�K�E�R�Y���0�R�O�D�U�C�T�S
Dad’s Pet Care
Dairy Farmers of America
Daisy
The Dannon Company
Davis Beverage Group
Daymon Worldwide
�$�%�#�/�7�2�!�0�3
Designers Choice/Queens 
   Flowers
Detour Protein Bar
DeWafelbakkers
Diversey
Dockside Classics
Dole Fruit Bars
e3communications
Edwin L. Heim Company
El Monterey
Elmer’s Products
Energizer Personal Care
ET Browne
Fameco Real Estate, L.P.
Farm Ridge Foods
Father’s Table
The Faucet Queens
Federal
Ferraro
Filippo Berio
Finlandia Cheese
Flatout Breads
Fleet Laboratories

Foster Farms/Weight 
   Watchers
Furmano Foods Inc.
Galliker Dairy Company
�'�A�Z�E�B�O���2�O�O�M���3�A�L�A�D��
   Dressings and Marinades
�'�$�&���3�U�E�Z���%�N�E�R�G�Y���2�E�S�O�U�R�C�E�S
George R. Chaby Inc.
Ghirardelli Candy Bars
�'�L�A�X�O�3�M�I�T�H�+�L�I�N�E
Gnarly Head Wines
Gold Medal Bakery
Golden Blossom Honey
Gorton’s
Gourmet Gardens
Greenline
Hallmark Cards
Hampton Farms
Harrisburg News Company
Hefty EZ Foil
�(�E�I�N�E�K�E�N���5�3�!
Henkel/Dial
Herr Foods Inc.
The Hershey Company
High Ridge Brands
�(�I�S�S�O���3�U�S�H�I
Honest Tea 16 oz. Glass 
   Bottles
�)��#�O�N�T�R�O�L���5�3�!���3�Y�S�T�E�M�S
Insign, Inc.
�*�����-�I�C�H�A�E�L���"�R�I�L�L�������!�S�S�O�C�I�A�T�E�S����
   Inc.
J.C. BAR Properties, Inc. 
�*�O�H�N�S�O�N�������*�O�H�N�S�O�N
�*�O�H�N�S�O�N�V�I�L�L�E���3�A�U�S�A�G�E���#�O��
Joy Cone
Just Add Ice® Orchids
KAO
Kayem Foods
�+�E�M�P���S���&�R�O�Z�E�N���9�O�G�U�R�T
Kessler’s Inc.
Kimco Realty
King’s Hawaiian
�+�U�N�Z�L�E�R�������#�O�M�P�A�N�Y
La Tortilla Factory

Lactalis
LaMi Products Inc.
Lancaster Foods LLC
Land O Frost Meats
Langer’s Juice
�,�A�T�E���*�U�L�Y���/�R�G�A�N�I�C���3�N�A�C�K�S
Liberty Excavators
Lincoln Property Company
Lindy’s Italian Ice
Litehouse Foods
�,�-�3���#�O�M�M�E�R�C�I�A�L���2�E�A�L���%�S�T�A�T�E
Lobar Associates, Inc.
Loctite
The Mama Rosie’s Company
Mann Packing Company 
Marie’s Dressing
Martin’s Famous Pastry 
�������3�H�O�P�P�E���)�N�C��
Maruchan
Marva Maid Dairy
Mary’s Gone Crackers
Marzetti
Masser Potato Farms
�-�C�'�R�I�F�F�����3�E�I�B�E�L�S�������7�I�L�L�I�A�M�S����
   Inc.
McIlhenney
�-�C�.�E�E�S�����7�A�L�L�A�C�E�������.�U�R�I�C�K��
   LLC
McNeil
Merck
Method
MetLife
Mike’s Hard Lemonade
MillerCoors 
Monster Energy
Mt. Olive
MultiCom, Inc.
Musco Olives
Nasoya
NCR 
Neshaminy Electrical 
   Contractors
No Nonsense Val U Paks
Noble Juice
Off The Wall Company, LLC

On the Border products
The Oppenheimer Group 
�/�R�C�A���"�A�Y���3�E�A�F�O�O�D�S�����)�N�C��
�/�R�T�E�G�A���3�E�A�S�O�N�I�N�G�S���-�I�X�E�S
Pace Target brokerage, 
�������-�A�P�L�E���,�E�A�F�����'�I�V�E�������'�O
Parfetti Vanmelle
�0�E�E�T���S���#�O�F�F�E�E�������4�E�A
Pepperidge Farm
Perdue Farms, Inc.
Performance Trans. Inc.
Perrigo
Pictsweet
Pilgrim’s Pride
Poole Anderson Construction
PPC 
Premium Distributors of Va
Prime Cuts/Hearn Kirkwood
Pro’s Choice Beauty Care
Quad/Graphics
Ralston Foods
Readerlink, LLC
Republic National 
   Distributing Co LLC
Revlon Beauty Tools
Reynolds Consumer Products
Rice Works Gourmet Brown 
   Rice Crisps
Rich Products Corporation
Rivermaid Trading Company
RJO Produce Marketing 
Rubbermaid
Rug Doctor, Inc.
�3���)���2���3��
�3�A�G�E���&�R�U�I�T���#�O�M�P�A�N�Y
�3�!�3���2�E�T�A�I�L���3�E�R�V�I�C�E�S
�3�C�H�I�F�F���.�U�T�R�I�T�I�O�N
�3�C�H�M�I�D�T���"�A�K�I�N�G���#�O�M�P�A�N�Y
�3�C�H�R�E�I�B�E�R���&�O�O�D�S
�3�C�H�W�A�N���S��
�3�C�R�I�P�T�3�A�V�E
�3�E�N�E�C�A���3�L�A�T�T�E�R�Y
�3�E�R�V�I�C�E���$�I�S�T�R�I�B�U�T�I�N�G���)�N�C��������
�������3�U�P�P�L�I�E�R�S
�3�&�'���4�R�U�S�T���.�A�T�H�A�N���S

�3�H�U�M�A�N���0�R�O�D�U�C�E
�3�M�A�R�T���"�A�L�A�N�C�E
�3�M�A�R�T���,�I�V�I�N�G
�3�M�U�C�K�E�R�S
�3�O�U�R�C�E���)�N�T�E�R�L�I�N�K���$�I�S�T�R�I�B�U�T�I�O�N
�3�P�A�R�K�L�I�N�G���)�#�%
�3�P�E�N�C�E�R���!�D�V�E�R�T�I�S�I�N�G������
   Marketing
�3�T�A�U�F�F�E�R���"�I�S�C�U�I�T
�3�T�R�I�D�E���'�U�M
�3�U�G�A�R�D�A�L�E���&�O�O�D�S
�3�U�M�M�I�T
�3�U�N�S�E�T���0�R�O�D�U�C�E
�3�U�N�S�H�I�N�E���"�O�U�Q�U�E�T���#�O����
Tanknology
The Dennis Group
Top Flight, Inc. 
Turkey Hill Dairy Inc.
Twinings
Tyson Foods, Inc.
Valassis/CBA Distribution 
   Network
Vanasse Hangen Brustlin,
   Inc.
Ventura Foods, LLC
Village Candle
Walden Farms
Washington Post Media
Wholly Guacamole
Windsor Food
Windsor Marketing Group
�7�I�S�K�������3�U�R�F
World Kitchen
�7�O�R�L�E�Y�������/�B�E�T�Z���)�N�C��
�9�O��#�R�U�N�C�H
Zarwin, Baum, Devito, 
�������+�A�P�L�A�N�����3�C�H�A�E�R�����4�O�D�D�Y��������
   P.C.

 

Thank you to all of our a la carte vendor partners.
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Chris Brand, GIANT/MARTIN’S, joined 
by Gabby Bowman and Coco the             
Bear from the Hershey Bears.

Bhavdeep Singh, Ahold USA 
EVP and chair, Our Family 
Foundation.

GIANT/MARTIN’S 
associate volunteers.

Miss America sings to Miracle 
Children.

XXXX

Greg Tobin, Craig Kreider & 
John Hamm discuss their 
golf strategy for the day.

XXX

Ahold USA’s Bhavdeep Singh and Tracy Pawelski join 
Anthony Hucker and Miracle Children Anna and Talan.

Boston Sports Day

Boston Sports Day attendees pose in front of The Green Monster at Fenway Park.

Ahold USA’s COO 
James McCann and                      

EVP Mark McGowan.

Wally the Green Monster 
signs autographs at 

Dana Farber.

Enjoying ice cream 
at Dana Farber 
Cancer Institute.

Boston Sports Day panel at Fenway Park.

Rick Herring 
gets an 
autograph from 
Anna Pritchard.

Central PA Golf Outing

GIANT/MARTIN’S 
associates. Enjoying ice cream

at Dana Farber
Cancer Institute.

Boston Sports Day roundtable discussion.
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Press Release
February 19, 2013 

Ahold USA & its retail divisions donate nearly $67 million in 2012 
Company announces new $9 million commitment to fight child hunger. 

Carlisle, Pennsylvania, United States – Ahold USA today announced that nearly $67 million was donated 
in 2012 through the company’s Our Family Foundation, its retail banners of Stop & Shop, 
GIANT/MARTIN’S and Giant Food of Landover, Maryland, along with customer, vendor, and associate 
donations to local organizations committed to fighting hunger, improving the lives of children, and building 
healthy communities. As a food retailer, Ahold USA and its companies recognize the important role they 
play in helping to eradicate hunger in the communities they serve and in 2012, hunger-related donations 
accounted for 46% or $31 million of the overall donations.  

To alleviate child hunger by reaching more food insecure children with healthy meals, Ahold USA today 
announced a new three-year initiative to distribute $9 million in Fighting Child Hunger grants from its Our
Family Foundation. As part of this initiative, Fighting Child Hunger grants have been awarded to 21 
regional food banks served by Ahold USA’s Stop & Shop New England, Stop & Shop New York Metro 
and Giant Landover divisions. Each grant recipient submitted a proposal late last year addressing how 
they believed a Fighting Child Hunger grant could best be used to feed more children. These grants target 
communities with significant need in order to provide healthy meals to children through child care, after 
school, mobile pantries, and summer programs, as well as other innovative approaches.  

“Grocery stores are among the top donors to Feeding America food banks nationwide and these grants 
will take our core missions of hunger relief and helping children a step further by raising awareness for the 
issue and feeding more children in the local communities we serve,” said Bhavdeep Singh, executive vice 
president, operations and chair of Ahold USA’s Our Family Foundation. “Companywide, Ahold USA and 
our retail divisions will continue our commitment to donating cash, product, and volunteer time, delivering 
on a call to action to do everything we can to alleviate childhood hunger.”  

The core Fighting Child Hunger grants will be further supplemented by volunteer grants that donate to 
regional food banks based on associate volunteering.  

Editor’s Note: A complete listing of the grant recipients can be found on page 3. 

### 
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Contact information  
Ahold USA Press Office: +1 717 240 1513 

Ahold USA is part of Ahold, a Dutch-based international food retailing group that operates quality 
supermarkets in the United States and Europe. Ahold USA supports four regional Divisions – Stop & 
Shop New England, Stop & Shop New York Metro, Giant Landover, and Giant Carlisle – that together 
operate nearly 775 supermarkets with approximately 115,000 associates in 14 states and the District of 
Columbia along with Peapod, the nation’s leading e-commerce grocery shopping/delivery service. 

For more information, visit www.ahold.com.
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Giant Landover Division 

Food Bank/Organization Location & 
Coverage Area Summary of Grant 

Capital Area Food Bank Washington, DC 
Washington DC metro area 

Identify communities with the greatest unmet 
child hunger needs and expand Food for Kids 
programming (Kids Cafe, Weekend Bag  and 
Summer Food Service ) to meet those needs. 

Maryland Food Bank Baltimore, MD 
Statewide 

Expand programs to reach food insecure 
children in four counties by establishing 85 new 
School Pantry programs , 30 At Risk Supper 
Clubs  and 30 Summer Meals programs.

Blue Ridge Area Food Bank 

Verona, V A
25 counties & 9 cities through 

distribution centers in 
Charlottesville, Lynchburg, 

Winchester & Verona 

Develop, pilot, and replicate a School Pantry 
Program ; expand existing BackPack program to 
a Family BackPack Program .

Food Bank of Delaware Newark, DE 
Statewide 

Support the Summer Grab and Go meal 
distribution program for children who are not 
able to access traditional Summer Food Service 
program meal distribution sites. 

Fredericksburg Area Food 
Bank 

Fredericksburg, V A
Fredericksburg & Stafford, 

Spotsylvania, Caroline, and King 
George counties 

Expand the Kids On the Go Summer Weekend 
Feeding Program and the Food-for-Kidz 
Schoolyear Weekend Feeding Program .

Stop & Shop New England Division 

Food Bank/Organization Location & 
Coverage Area Summary of Grant 

Greater Boston Food Bank 

Boston, MA 
Barnstable, Bristol, Dukes, Essex, 

Middlesex, Nantucket, Norfolk, 
Plymouth, & Suffolk counties

Transition BackPack Program to school-based 
food pantrie s; expand mobile WIC 
distributions.

Rhode Island Food Bank Providence, RI 
Statewide 

Increase participation at Summer Food Service 
Programs  by addressing gaps in service at the 
end of the school year, increasing the number of 
sites in underserved areas, and creating program 
efficiencies. 

Foodshare Inc. (CT) 
Bloomfield, CT 

Hartford & Tolland counties 

Strengthen and expand community level task 
force program called Hunger Action Teams to
identify and address unmet child hunger needs in 
communities. 

Food Bank of Western MA 
Hatfield, M A

Berkshire, Franklin, Hampshire, 
and Hampden counties 

Research, plan and launch a mobile food 
pantry  that targets organizations working with 
children and young families. 

New Hampshire Food Bank 
Manchester, NH 

Statewide 

Add another 10 mobile food pantry deliveries at 
youth-serving organizations, timed to cover the 
gap between the end of school and the start of 
summer feeding programs. 

Worcester County Food 
Bank 

Shrewsbury, MA 
Worcester County 

Establish a mobile summer meals program  in 
partnership with the Worcester Public Schools to 
deliver meals directly to children in low-income 
neighborhoods.

Project Bread (MA) Boston, MA 
Statewide 

Expand and improve Summer Food Service 
Program sites in Massachusetts through small 
grants and technical assistance to sites, 
increased use of recovered produce, and public 
outreach to improve participation. 

Our Family Foundation Fighting Child Hunger Grant Recipients
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Stop & Shop New York Metro Division  

Food Bank/Organization Location 
Coverage Area Summary of Grant 

Connecticut Food Bank 

East Haven, CT
Fairfield, New Haven, New London, 

Middlesex, Windham & Litchfield 
counties 

Launch Groceries on Wheels, a mobile food 
pantry with perishables targeting low-income 
families with young children 

Community Food Bank of 
NJ 

Hillside, NJ 
All NJ except Salem, Gloucester & 

Camden counties 

Expand Pediatric Pantry Program , a 
partnership with hospitals in low-income 
neighborhoods to “prescribe” healthy produce for 
young children in need; expand Alternative 
Meals Kids Café  Program, which provides 
healthy meals at after-school sites without 
access to kitchen facilities. 

Long Island Cares Hauppauge, NY 
Nassau & Suffolk counties 

Expand Kids Café afterschool food and 
mentoring program, transition Snack Programs 
to full meal programs, and establish new Snack 
Programs in preparation for transition to full meal 
programs where possible. 

Island Harvest Mineola, NY
Nassau & Suffolk counties 

Provide fresh produce and nutrition education
to child-centered member agencies 

Food Bank of New York 
City

New York, NY 
Five boroughs of New York City 

Establish a monthly School Pantry Program  at 
a high-need school in either Staten Island or 
Queens. 

Food Bank of Hudson 
Valley

Cornwall-on-Hudson, NY
Orange, Ulster, Dutchess, 

Rockland, Putnam & Sullivan 
counties 

Establish and grow a School BackPack 
Program.

Food Bank for Westchester Elmsford, NY 
Westchester County 

Expand School BackPack Program.

Food Bank of Monmouth & 
Ocean Counties 

Neptune, NJ 
Monmouth & Ocean counties 

Increase the capacity of local pantries  that 
serve large numbers of children to store and 
distribute fresh produce and other perishables; 
increase participation in the School BackPack 
program. 

End Hunger Connecticut  Hartford, CT 
Statewide 

Increase access to afterschool and summer 
meal programs  to increase participation; 
provide small grants to programs to improve 
nutritional quality and use of fresh produce. 

Our Family Foundation Fighting Child Hunger Grant Recipients
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2013 Golf Outing

Thank You!
to our 2013 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:
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Golf Competitions
This card enters bearer into golf competitions:
Hole In One, Closest To Pin, 
Closest To Line, Longest Drive.

Thank you for your $20 donation.
July 15, 2013

2013 Golf Outing
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Holiday 2012

also in this issue

Hurricane Sandy packed a wallop 
affecting hundreds of thousands 
along the East Coast and in the 
communities served by Ahold USA 
and our retail divisions. The vast 
majority of stores remained open, 
many operating under generator 
power, to act as crucial anchors in 
their communities. 

In response, we announced 
donations totaling $2.5 million 
to the American Red Cross from 
our companies and Our Family 
Foundation. The donations were 
made to support disaster recovery 
and cleanup efforts, with an 
emphasis on the hardest hit areas 
in New Jersey, New York and 
Connecticut. Stop & Shop stores 
in New York and New Jersey also 
served as drop-off points for canned 
and packaged food. 

Additionally, many associates in our 
�D�I�V�I�S�I�O�N�S���A�N�D���S�U�P�P�O�R�T���O�F�l�C�E�S���W�E�R�E��
impacted by the storm. Ahold USA 
provided a $500,000 company 
donation to help those associates 
whose lives were disrupted during 
Hurricane Sandy. 

  Year in Review

�����0�R�O�G�R�A�M���0�R�O�l�L�E��������������
   Charitable Vendor Partnership

�����6�E�N�D�O�R���0�R�O�l�L�E�����+�E�L�L�O�G�G���S
  
�����6�E�N�D�O�R���0�R�O�l�L�E�����0�E�P�S�I
  
  Vendor Partner Listing

2012 Awards & Recognition

upcoming events
  

  Thank you to our generous 
  vendor partners who 
  participated in Our Family 
  Foundation in 2012. On behalf 
  of all of us at Ahold USA and 
  our retail divisions, we wish you 
  a festive holiday season and a 
  Happy New Year!
    

get involved

  To view the brochure and 
�����I�N�F�O�R�M�A�T�I�O�N���A�B�O�U�T���T�H�E������������
  Charitable Vendor Partnership 
�����P�R�O�G�R�A�M�����P�L�E�A�S�E���V�I�S�I�T���H�T�T�P�S������
�����W�W�W���A�H�O�L�D�U�S�A���C�O�M���V�E�N�D�O�R�N�E�W�S��
  or contact Debbie Hill at dhill@
  aholdusa.com.

Hurricane Sandy Relief Efforts
All Ahold USA divisions also 
partnered with the American Red 
Cross to establish microsites that 
continue to provide a trusted way 
for associates, customers, and 
vendors to designate a donation 
to local Red Cross disaster relief 
efforts. Individuals interested in 
making a donation are encouraged 
to visit the Ahold USA division 
public websites and click on the 
Red Cross logo. All of the monies 
collected are being donated to 
local hurricane relief efforts. Stores 
across the divisions also collected 
cash donations at the check-out 
to assist regional food banks and 
pantries in their efforts to support 
communities. With millions 
impacted by Hurricane Sandy, 
regional food banks and pantries 
are crucial to the communities they 
serve. 

We can all be extremely proud of 
what was accomplished before, 
during, and after this storm. All of 
the Ahold USA companies promise 
to be a good neighbor. Being there 
for our customers is part of that 
promise and we thank you for 
your extraordinary commitment in 
making this possible.  
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2012 Year in Review

Late last year, Ahold USA launched 
the Our Family Foundation 
Charitable Vendor Partnership to 
invite our vendor partners to join us 
in support of important local causes 
that strengthen the fabric of our 
communities. Marking its inaugural 
year in 2012, the partnership was 
a great success with more than 
$11.6 million donated to our local 
charities. Here are the highlights 
of how the 2012 donations were 
�A�L�L�O�C�A�T�E�D��

Pediatric Cancer Research - $5.5 
million.  The Stop & Shop and Giant 
Landover divisions donated $5.5 
million as part of the Triple Winner 
�'�A�M�E���T�O���S�U�P�P�O�R�T���C�H�I�L�D�R�E�N���S���C�A�N�C�E�R��
research and local pediatric cancer 
hospitals. The recipients include 
�$�A�N�A���&�A�R�B�E�R���#�A�N�C�E�R���)�N�S�T�I�T�U�T�E���4�H�E��
Jimmy Fund, Memorial Sloan-
�+�E�T�T�E�R�I�N�G���#�A�N�C�E�R���#�E�N�T�E�R�����*�O�H�N�S��
�(�O�P�K�I�N�S���3�Y�D�N�E�Y���+�I�M�M�E�L���#�A�N�C�E�R��
�#�E�N�T�E�R�����A�N�D���4�H�E���#�H�I�L�D�R�E�N���S���#�A�N�C�E�R��
Foundation. 

Children’s Miracle Network 
Hospitals - $3.1 million. ���#�H�I�L�D�R�E�N���S��
Miracle Network Hospitals 
throughout the Giant Carlisle 
�M�A�R�K�E�T���P�R�O�V�I�D�E���T�H�E���l�N�E�S�T���M�E�D�I�C�A�L��
care, and life-saving research to 
help millions of kids overcome 
disease and injuries. Since 1997, 

the Giant Carlisle division has 
donated more than $28 million to 
�#�H�I�L�D�R�E�N���S���-�I�R�A�C�L�E���.�E�T�W�O�R�K��

American Red Cross - $2 million. 
In the devasting aftermath of 
Hurricane Sandy, Our Family 
Foundation���S���"�O�A�R�D���M�A�D�E���T�H�E��
decision to support  disaster 
recovery and clean up efforts 
helping families affected by the 
storm with an emphasis on the 
hardest hit areas in New York, New 
Jersey, and Connecticut. 

Grassroots programs that support 
children’s health, nutrition and 
�W�K�H���æ�J�K�W���D�J�D�L�Q�V�W���F�K�L�O�G�K�R�R�G���K�X�Q�J�H�U��
- $569,000.  The Stop & Shop 
and Giant Landover divisions are 
proud to partner with local, non-
�P�R�O�l�T���O�R�G�A�N�I�Z�A�T�I�O�N�S���T�O���H�E�L�P���K�I�D�S��
learn to eat right and be active 
and ready to learn. As part of 
a three year commitment, the 
Foundation donated to the following 
�O�R�G�A�N�I�Z�A�T�I�O�N�S���T�H�I�S���Y�E�A�R�����!�C�T�I�O�N���F�O�R��
�(�E�A�L�T�H�Y���+�I�D�S�����"�O�Y�S�������'�I�R�L�S���#�L�U�B��
of Pawtucket, YMCA of Greater 
Boston, Hockomock Area YMCA, 
Metuchen Edison Woodbridge 
YMCA, and YMCA of Metropolitan 
Washington.

Jake Gittlen Cancer Research 
Foundation - $500,000.  The Jake

Gittlen Cancer Research Foundation 
at Penn State Hershey Medical 
Center funds groundbreaking 
research in the areas of cervical 
and skin cancer.

On behalf of Our Family 
Foundation, we thank you for 
your overwhelming support as we 
�C�O�U�L�D�N���T���H�A�V�E���D�O�N�E���I�T���W�I�T�H�O�U�T���Y�O�U����
We look forward to your continued 
�P�A�R�T�N�E�R�S�H�I�P���I�N������������ 
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�P�A�G�E����

In October you should have 
received an invitation to 
�P�A�R�T�I�C�I�P�A�T�E���I�N���T�H�E������������Our 
Family Foundation Charitable 
Vendor Partnership. Similar to 
last year, the Charitable Vendor 
Partnership offers tiered levels of 
participation in charitable events, 
recognition opportunities, access 
to leadership, and additional 
exposure. 

After receiving feedback from 
many of our vendors, Our Family 
Foundation has included new 
features in the package offerings 
�F�O�R�������������W�H�I�L�E���K�E�E�P�I�N�G���C�O�S�T�S��
the same. The most exciting new 
feature we are introducing is a 
Boston Sports Day event which 
will replace the Massachusetts 
Area Golf Outing. We believe 
that you will be pleased with the 
new signature event which will 
include VIP Tours and batting 
practice at Fenway Park along 
with a one-of-a-kind opportunity 
to hear from players and legends 
from the Boston area sports teams 
including the Red Sox, Patriots, 
Bruins and Celtics. 

Fighting Child Hunger
�)�N�������������W�E���A�R�E���A�L�S�O���E�X�C�I�T�E�D��
to announce a new three-year 
initiative to distribute $9 million 

from Our Family Foundation to 
alleviate child hunger by reaching 
more food insecure children with 
healthy meals. To achieve this 
goal, Our Family Foundation will 
be announcing three-year grants 
to 21 regional food bank partners 
served by the Giant Landover 
and Stop & Shop divisions to 
help feed more children in our 
local communities. Look for more 
details in the next edition of the 
Our Family Foundation newsletter. 

Thank you for helping us sustain 
�O�U�R���C�O�M�M�I�T�M�E�N�T���T�O���!�H�O�L�D���5�3�!���S��
charitable mission and to the 
�M�A�N�Y���C�O�M�M�U�N�I�T�Y���O�R�G�A�N�I�Z�A�T�I�O�N�S��
�T�H�A�T���B�E�N�E�l�T���F�R�O�M���O�U�R���S�H�A�R�E�D��
support. Together we can continue 
to build healthy, vibrant, and 
caring communities.

Holiday 2012

�6�E�N�D�O�R���0�R�O�l�L�E��

Sheri LeBrun, Sales Director
�!�T���+�E�L�L�O�G�G�����W�E���B�E�L�I�E�V�E���L�I�F�E���I�S���B�E�T�T�E�R���W�I�T�H���F�O�O�D���T�H�A�T���S���S�H�A�R�E�D��
with a smile. For more than a century we have been striving 
to do more every day to delight and enrich the world through 
�F�O�O�D�S���A�N�D���B�R�A�N�D�S���T�H�A�T���M�A�T�T�E�R�����+�E�L�L�O�G�G���#�O�M�P�A�N�Y���I�S���T�H�E���W�O�R�L�D���S��
leading producer of cereal, second largest producer of cookies 
�A�N�D���C�R�A�C�K�E�R�S���A�N�D���T�H�E���W�O�R�L�D���S���S�E�C�O�N�D���L�A�R�G�E�S�T���S�A�V�O�R�Y���S�N�A�C�K�S��
�C�O�M�P�A�N�Y�����)�N���A�D�D�I�T�I�O�N�����+�E�L�L�O�G�G���I�S���A���L�E�A�D�I�N�G���P�R�O�D�U�C�E�R���O�F���F�R�O�Z�E�N��
foods. Every day, our well-loved brands nourish families so 
�T�H�E�Y���C�A�N���m�O�U�R�I�S�H���A�N�D���T�H�R�I�V�E�����7�I�T�H�������������S�A�L�E�S���O�F���M�O�R�E���T�H�A�N��
���������B�I�L�L�I�O�N�����T�H�E�S�E���B�R�A�N�D�S���I�N�C�L�U�D�E���#�H�E�E�Z��)�T�™�����#�O�R�N���&�L�A�K�E�S�™����
�%�G�G�O�™�����&�R�O�S�T�E�D���&�L�A�K�E�S�™�����+�A�S�H�I�™�����+�E�E�B�L�E�R�™�����+�E�L�L�O�G�G���S�™����
�-�I�N�I��7�H�E�A�T�S�™�����0�O�P��4�A�R�T�S�™�����0�R�I�N�G�L�E�S�™�����2�I�C�E���+�R�I�S�P�I�E�S�™����
�3�P�E�C�I�A�L���+�™�����A�N�D���M�A�N�Y���M�O�R�E��

�+�E�L�L�O�G�G���S�����&�O�U�N�D�I�N�G���0�A�R�T�N�E�R��

Tell us a little bit about Kellogg’s charitable and local community efforts. 
�!�T���+�E�L�L�O�G�G���#�O�M�P�A�N�Y�����W�E���L�O�O�K���F�O�R���W�A�Y�S���T�O���M�A�K�E���A���D�I�F�F�E�R�E�N�C�E���I�N���T�H�E���C�O�M�M�U�N�I�T�I�E�S���W�H�E�R�E��
we operate and where our employees live and work. We focus on areas where we 
can best make a meaningful impact, especially breakfast programs, nutrition and 
malnutrition and community development. Charitable donations are funded through 
�T�H�E���C�O�M�P�A�N�Y���A�N�D���+�E�L�L�O�G�G���S���#�O�R�P�O�R�A�T�E���#�I�T�I�Z�E�N�S�H�I�P���&�U�N�D�����)�N���������������W�E���C�O�N�T�R�I�B�U�T�E�D���M�O�R�E��
than $14 million in cash and $24 million in products. In the U.S., our food donations 
are made primarily through Feeding America and we are also active partners in The 
Global FoodBanking Network. Given our passion for breakfast and its nutritional 
�B�E�N�E�l�T�S�����W�E���F�O�C�U�S���O�N���B�R�E�A�K�F�A�S�T���I�N�I�T�I�A�T�I�V�E�S���F�O�R���C�H�I�L�D�R�E�N���I�N���N�E�E�D�����P�R�O�V�I�D�I�N�G���G�R�A�N�T�S���T�O��
�!�C�T�I�O�N���F�O�R���(�E�A�L�T�H�Y���+�I�D�S�����/�U�R���C�O�M�P�A�N�Y���I�S���A���L�O�N�G��T�I�M�E���S�U�P�P�O�R�T�E�R���O�F���5�N�I�T�E�D���7�A�Y���R�A�I�S�I�N�G��
�����������M�I�L�L�I�O�N���I�N�������������S�U�P�P�O�R�T�I�N�G���M�O�R�E���T�H�A�N�����������5�N�I�T�E�D���7�A�Y�S���I�N���T�H�E���5���3�����A�N�D���#�A�N�A�D�A����
More than 1,700 employees also participated in United Way “Days of Caring” service 
projects.

What was an example of a great success you had as a result of your charitable 
collaboration with Ahold USA?
�+�E�L�L�O�G�G���S���S�U�C�C�E�S�S�F�U�L�L�Y���L�E�V�E�R�A�G�E�S���P�R�O�G�R�A�M�S���L�I�K�E���4�R�I�P�L�E���7�I�N�N�E�R���A�N�D���!�����3�C�H�O�O�L���2�E�W�A�R�D�S���I�N��
�'�I�A�N�T���,�A�N�D�O�V�E�R���A�N�D���B�O�T�H���3�T�O�P�������3�H�O�P���D�I�V�I�S�I�O�N�S�����!�L�S�O���T�H�I�S���Y�E�A�R�����+�E�L�L�O�G�G���S���W�A�S���A���P�R�O�U�D��
�S�P�O�N�S�O�R���O�F���T�H�E���3�T�O�P�������3�H�O�P���.�E�W���9�O�R�K���D�I�V�I�S�I�O�N���S���!�U�T�I�S�M���3�P�E�A�K�S���F�U�N�D�R�A�I�S�I�N�G���E�F�F�O�R�T�S�����)�N��
�������������+�E�L�L�O�G�G���S���%�G�G�O���B�R�A�N�D���P�A�R�T�N�E�R�E�D���W�I�T�H���T�H�E���'�I�A�N�T���,�A�N�D�O�V�E�R���D�I�V�I�S�I�O�N���T�O���C�E�L�E�B�R�A�T�E��
�B�O�T�H���C�O�M�P�A�N�I�E�S���������T�H���A�N�N�I�V�E�R�S�A�R�I�E�S�����D�O�N�A�T�I�N�G�������������������T�O���L�O�C�A�L���B�R�E�A�S�T���C�A�N�C�E�R��
�A�W�A�R�E�N�E�S�S���A�N�D���R�E�S�E�A�R�C�H���O�R�G�A�N�I�Z�A�T�I�O�N�S����

What are Kellogg’s future philanthropic plans?
�+�E�L�L�O�G�G���I�S���P�R�O�U�D���O�F���O�U�R���P�H�I�L�A�N�T�H�R�O�P�I�C���E�F�F�O�R�T�S�����A�N�D���W�E���H�A�V�E���A�C�H�I�E�V�E�D���G�R�E�A�T�E�R���F�O�C�U�S���I�N��
recent years by providing charitable support to initiatives that are targeted, strategic 
�A�N�D���R�E�L�A�T�E�D���T�O���O�U�R���B�U�S�I�N�E�S�S�����T�H�E���D�E�V�E�L�O�P�M�E�N�T���A�N�D���P�R�O�D�U�C�T�I�O�N���O�F���N�U�T�R�I�T�I�O�U�S���G�R�A�I�N��B�A�S�E�D��
�F�O�O�D�S�����/�U�R���C�H�A�R�I�T�A�B�L�E���W�O�R�K�S���R�E�m�E�C�T���T�H�I�S���C�O�R�E���C�O�M�P�E�T�E�N�C�Y���T�H�R�O�U�G�H���S�U�P�P�O�R�T���O�F���F�O�O�D��
banks, breakfast programs and disaster-relief efforts around the world.

�����������#�H�A�R�I�T�A�B�L�E���6�E�N�D�O�R���0�A�R�T�N�E�R�S�H�I�P
�#�H�A�R�I�T�A�B�L�E���%�F�F�O�R�T���0�R�O�l�L�E��

AHOLD-00133



page 4

�6�E�N�D�O�R���0�R�O�l�L�E��

Holiday 2012

Pepsi, Founding Partner
Thank you to the Gittlen and Triple Winner á la carte vendor 
partners who supported Our Family Foundation charitable 

programs in 2012.

���-
�!���3���+�����&�O�O�D�S���)�N�C��
Al Fresco
�!�M�Y���S���+�I�T�C�H�E�N
Apple & Eve
Athens Fillo Dough
Atlanta Foods International
�"�A�R�B�A�R�A���S���"�A�K�E�R�Y
Belgioioso Cheese
Blue Diamond
BMC Software
Bradshaw
Bumble Bee Foods
Cains Food
Carando
Cargill
Cento
Church & Dwight
Command Corporation
Cooked Perfect
Daisy Brand
Dannon Yogurt
Davis Beverage Group
�$�E���7�A�F�E�L�B�A�K�K�E�R�S���&�R�O�Z�E�N���0�A�N�C�A�K�E�S��
Diamond Foods
Dole Fruit Crisps
�$�R�E�A�M�l�E�L�D���0�A�S�T�A
Elite Flower
�%�N�E�R�G�I�Z�E�R���0�E�R�S�O�N�A�L���#�A�R�E
ET Browne
EVOL
Finish Quantum DW Tabs
Finlandia Cheese
Flatout
Francesco Rinaldi
GE Lighting
Ghirardelli
Golden Blossom Honey
�'�O�R�T�O�N���S
Hallmark Cards
�(�A�L�L���S���3�T�R�I�D�E���4�R�I�D�E�N�T���$�E�N�T�Y�N�E
Henkel Consumer Goods

J.M. Smucker Co
Johnson & Johnson
Jose Olé 
Joy Cone Co
�+�A�M�E���&�O�O�D�S
�+�I�N�D
�,�A�N�G�E�R���S���*�U�I�C�E���#�O
Late July Organic Chips
Lindt
�,�I�N�D�Y���S���(�O�M�E�M�A�D�E���)�T�A�L�I�A�N���)�C�E��
�-�A�M�A���2�O�S�I�E���S
Massimo Zanetti
McCormick Seafood
McNeil Nutritionals
Mt. Olive Pickles
Nestle
No Nonsense
No Yolk Noodles
Ortega
Pediacare
Pepperidge Farm
Perfetti Van Melle
Post
President Feta Crumbled or Chunk 
     Blue Cheese 
Prestige Brands
Revlon Beauty Tools
Reynolds Consumer Products 
Rice Works Crisps
Rubbermaid
Seventh Generation
Summit Brands
The Bachman Company
The Hershey Company
Tic Tac Multi Pack
Twinings
Village Candle
Whitewave Foods
Wisk & Surf Liquid
�7�O�R�L�D���+�I�T�C�H�E�N
Yocrunch Yogurt

Casie Soter, Account Manager
PepsiCo is a global food and beverage leader with net revenues 
of more than $65 billion and a product portfolio that includes 22 
brands that generate more than $1 billion each year in annual 
retail sales. Our main businesses – Quaker, Tropicana, Gatorade, 
Frito-Lay and Pepsi-Cola – make hundreds of enjoyable foods 
�A�N�D���B�E�V�E�R�A�G�E�S���T�H�A�T���A�R�E���L�O�V�E�D���T�H�R�O�U�G�H�O�U�T���T�H�E���W�O�R�L�D�����0�E�P�S�I�#�O���S��
people are united by Performance with Purpose, our unique 
commitment to sustainable growth by investing in a healthier 
future for people and our planet, which we believe also means a 
more successful future for PepsiCo. We promise to provide a wide 
�R�A�N�G�E���O�F���F�O�O�D�S���A�N�D���B�E�V�E�R�A�G�E�S���F�O�R���L�O�C�A�L���T�A�S�T�E�S�����T�O���l�N�D���I�N�N�O�V�A�T�I�V�E��
�W�A�Y�S���T�O���M�I�N�I�M�I�Z�E���O�U�R���I�M�P�A�C�T���O�N���T�H�E���E�N�V�I�R�O�N�M�E�N�T���B�Y���C�O�N�S�E�R�V�I�N�G��
energy and water and reducing packaging volume; to provide a 
great workplace for our associates; and to respect, support and 
invest in the local communities where we operate. For more 
information, please visit www.pepsico.com.

Tell us a bit about Pepsi’s charitable and local community efforts.
The PepsiCo Foundation was established in 1962 for charitable and educational 
�P�U�R�P�O�S�E�S�����4�O�D�A�Y�����T�H�E���&�O�U�N�D�A�T�I�O�N���H�A�S���E�V�O�L�V�E�D���I�T�S���G�O�A�L�S���T�O���R�E�m�E�C�T���T�H�E���N�E�E�D�S���O�F���U�N�D�E�R�S�E�R�V�E�D��
�P�O�P�U�L�A�T�I�O�N�S�ˆ�I�N�C�L�U�D�I�N�G���N�U�T�R�I�T�I�O�N���A�N�D���A�C�T�I�V�I�T�Y�����S�A�F�E���W�A�T�E�R���A�N�D���W�A�T�E�R���U�S�A�G�E���E�F�l�C�I�E�N�C�I�E�S����
�A�N�D���E�D�U�C�A�T�I�O�N���A�N�D���E�M�P�O�W�E�R�M�E�N�T�ˆ���A�N�D���S�E�E�K�S���T�O���F�O�S�T�E�R���H�E�A�L�T�H�Y�����V�I�B�R�A�N�T���A�N�D���S�E�L�F��S�U�F�l�C�I�E�N�T��
communities worldwide through global partnerships that improve the quality of life. The 
Foundation also provides funding for disaster response and rebuilding activities for those in 
need by working directly with partners on the ground.

�4�H�E���T�H�R�E�E���P�R�I�O�R�I�T�Y���A�R�E�A�S���O�F���T�H�E���&�O�U�N�D�A�T�I�O�N���A�R�E���A�L�I�G�N�E�D���W�I�T�H���0�E�P�S�I�#�O���S���S�U�S�T�A�I�N�A�B�I�L�I�T�Y���E�F�F�O�R�T�S��
�U�N�D�E�R���0�E�R�F�O�R�M�A�N�C�E���W�I�T�H���0�U�R�P�O�S�E�����W�H�I�C�H���I�N�C�L�U�D�E��
      Health - Increase commitment to programs that promote healthy lifestyles and improve  
      access to healthier foods. 
      Environment - Advance market-based approaches and community-driven models that    
      increase water security and contribute toward the pledge to bring safe water to three 
      million people by the end of 2015. 
      Education - Enhance and expand educational opportunities in underserved 
      communities.

What was an example of a great success you had as a result of Pepsi’s charitable 
collaboration with Ahold USA?
�0�E�P�S�I�#�O���I�S���P�R�O�U�D���T�O���B�E���A���F�O�U�N�D�I�N�G���P�A�R�T�N�E�R���O�F���!�H�O�L�D���5�3�!���S��Our Family Foundation. In 
addition we work closely with the Stop & Shop division on supporting the Greater Boston 
Food Bank. 

What are Pepsi’s future philanthropic plans?
�&�O�R���A�D�D�I�T�I�O�N�A�L���I�N�F�O�R�M�A�T�I�O�N���A�B�O�U�T���T�H�E���0�E�P�S�I�#�O���&�O�U�N�D�A�T�I�O�N���A�N�D���T�H�E���C�O�M�P�A�N�Y���S���S�U�S�T�A�I�N�A�B�I�L�I�T�Y��
efforts, please visit www.pepsico.com and browse the Purpose section.
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Congratulations to our retail divisions and those individuals who were honored for their achievements this year!
2012 Awards & Recognition

Ahold USA
Boston Business Journal CFO of the Year - Paula Price, CFO
Connecticut Food Association Person of the Year - Mark McGowan, EVP, Supply Chain
�$�I�V�E�R�S�I�T�Y�"�U�S�I�N�E�S�S���C�O�M���S���4�O�P���������/�R�G�A�N�I�Z�A�T�I�O�N�S���F�O�R���-�U�L�T�I�C�U�L�T�U�R�A�L���"�U�S�I�N�E�S�S���/�P�P�O�R�T�U�N�I�T�I�E�S
Massachusetts Lawyers Weekly Top Women in Law - Gail Goolkasian, VP, Employment,  
���������,�A�B�O�R���A�N�D���"�E�N�E�l�T�S���,�A�W
Supermarket News Marketer of the Year – Jeff Martin, former EVP, Merchandising & 
    Marketing
Supermarket News Technology Excellence Award 
�5���3�����%�N�V�I�R�O�N�M�E�N�T�A�L���0�R�O�T�E�C�T�I�O�N���!�G�E�N�C�Y���S���L�I�S�T���O�F���L�A�R�G�E�S�T���G�R�E�E�N���P�O�W�E�R���P�U�R�C�H�A�S�E�R�S���n���R�A�N�K�E�D
    on Top 20 Retail List and National Top 50 list

Stop & Shop New England Division
Cape Cod Hunger Network Award of Recognition for support of CapeAbilities
Fast Company‘s Top 50 Innovative Companies
Greater Waltham Arc Business of the Year and Mission of Community Award (MA)
�#�E�R�T�I�l�C�A�T�E�S���O�F���2�E�C�O�G�N�I�T�I�O�N���!�P�P�R�E�C�I�A�T�I�O�N
    Berlin Food Bank (CT)                                       Ellington Fire Department (CT) 
    Bristol High School                                           Fisher House Foundation of CT
���������#�A�P�E���#�O�D���#�O�A�L�I�T�I�O�N���&�A�L�M�O�U�T�H�����-�!�	���&�O�O�D���0�A�N�T�R�Y�� ���&�O�O�D�B�A�N�K���O�F���7�E�S�T�E�R�N���-�A�S�S��
    Chapter 17 Disabled Veterans (CT)                     FoodShare (CT & Western MA) 
���������#�O�L�C�H�E�S�T�E�R�����#�4�	���,�I�O�N���S���#�L�U�B�����������������������������������������������������������������-�A�D�I�S�O�N���*�A�Y�C�E�E�S�����#�4�	��
    Connecticut Food Bank                                      Old Home Day Association
���������%�A�S�T���(�A�M�P�T�O�N���,�I�O�N���S���#�L�U�B���������������������������������������������������������������������3�H�R�I�N�E�R�S���#�H�I�L�D�R�E�N���S���(�O�S�P�I�T�A�L
United Way Awards
���������"�R�O�N�Z�E���,�E�V�E�L�����#�4�	��������������������������������������������
    Campaign Achievement Award (CT & Western MA)
    Special Recognition (Fall River, MA) - Eva Cabral, HR Manager, Freetown 
       Distribution Center

Stop & Shop New York Metro Division
American Culinary Federation (Long Island Chapter) Culinary Excellence Award
Island Harvest - Honored for 20 Years of Service
�3�A�L�V�A�T�I�O�N���!�R�M�Y���#�E�R�T�I�l�C�A�T�E���O�F���!�P�P�R�E�C�I�A�T�I�O�N���O�F���6�O�L�U�N�T�E�E�R���3�E�R�V�I�C�E

Giant Landover Division
Howard County Chamber of Commerce Large Business of the Year 
Maryland Food Bank Retailer of the Year (2011)
The Treatment and Learning Centers Employer of the Year 
USO Metropolitan Washington Circle of Stars Four Star Honor

Giant Carlisle Division
�!�M�E�R�I�C�A�N���0�H�A�R�M�A�C�I�S�T�S���!�S�S�O�C�I�A�T�I�O�N���)�M�M�U�N�I�Z�A�T�I�O�N���#�H�A�M�P�I�O�N���,�I�F�E�T�I�M�E���!�C�H�I�E�V�E�M�E�N�T��
���������!�W�A�R�D���n���$�E�N�N�I�S���3�T�A�N�L�E�Y�����-�!�2�4�)�.���3���P�H�A�R�M�A�C�I�S�T��
American Red Cross of Susquehanna Valley Corporate Community Service Award 
Association of Fundraising Professionals (Philadelphia Chapter) Outstanding   
    Corporation 
Multiple Sclerosis Central PA Chapter - #1 Corporate Team Bike MS 2012, #1 
    Corporate Team Walk MS 2012 

Founding Partners

Platinum Partners

2012 Charitable Vendor Partners
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  Fighting Child Hunger Update 

  Associate/Vendor Spotlight  
  Superstorm Sandy Commemoration    
 
  GIANT/MARTIN’S celebrates 
     90 years

  Giant Landover’s Children’s Cancer 
    Research Award

  Vendor Partner Listing

  Awards & Recognition

  Thank you to our generous vendor 
  partners who participated in Our 
  Family Foundation in 2013. On 
  behalf of all of us at Ahold USA 
  and our retail divisions, we wish 
  you a festive holiday season and a 
  Happy New Year!

With your support, Our Family 
Foundation donated nearly $13 
million to chartiable causes in 
2013. These monies are funding 
cancer research and pediatric 
cancer hospitals, local Children’s 
Miracle Network Hospitals, 
grassroots programs that support 
children’s health and nutrition, and 
programs to alleviate child hunger 
by reaching more food insecure 
children with healthy meals. 
Special donations were also made 
this year to One Fund Boston to 
aid victims of the Boston Marathon 
and to the Navy Yard Relief Fund to 
assist families following the Navy 
Yard tragedy. 

Here are the highlights of how the 
2013 donations were allocated:

�s $5.6 million  was donated to 
support cancer research and local 
pediatric cancer hospitals in our 
Stop & Shop and Giant Landover 
operating areas, an increase of 
$100,000 from last year. 

�s $3.2 million  went to Children’s 
Miracle Network Hospitals 
throughout the Giant Carlisle 
market to assist in providing 
medical care and lifesaving 
research for children. This is an 
increase of $100,000 over 2012 
funding.

2013 Year in Review
�s Our Family Foundation also 
works with a number of grassroots 
programs that support children’s 
health and nutrition. This year, 
local YMCA’s, Boys and Girls Clubs 
and Newton Wellesley Hospital 
received $620,000.

�s A $500,000  donation supports 
The Jake Gittlen Cancer Research 
Foundation in Hershey, PA to 
continue funding groundbreaking 
cancer research.

�s As part of the inaugural year 
of the three-year child hunger 
grants, more than $2.6 million  was 
donated to 21 food bank partners 
to serve meals to more children.

�s �1uite une�Xpectedly, when 
tragedy struck the communities of 
Boston and Washington, DC this 
year, Our Family Foundation and 
the Stop & Shop New England 
and Giant Landover divisions 
respectively stepped up with 
support. A $500,000 donation to 
One Fund Boston to aid victims of 
the Boston Marathon was made, 
with $250,000  of that donation 
�lnanced by Our Family Foundation. 
On behalf of Giant Landover, Our 
Family Foundation also donated 
$25,000  to the Navy Yard Relief 
Fund following the shootings in 
August. 

Happy Holidays

GIANT/MARTIN’S raise money for Children’s Miracle 
Network by volunteering  at a local radiothon. 

Thank you for your generous 
commitment this year as we 
couldn’t have done it without you. 
The �lnancial contributions you and 
your companies provide are helping 
to improve the lives of children, 
�lght hunger, and build healthy 
communities. We look forward to 
your continued partnership in 2014.  

Stop & Shop New England Triple Winner 
ambassadors and their families.

Stop & Shop New York Metro raises awareness 
during a School Hunger Challenge.
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2014 Charitable Vendor Partnership Overview

Our Family Foundation’s Fighting Child Hunger grants are helping to support 
the Kids Café After School Food and Mentoring Program at Long Island 
Cares, Inc. – The Harry Chapin Food Bank.
 
Established in 2002, Long Island Cares’ Kids Café Program provides nutritious 
meals and snacks to children in an after-school environment. At a Kids Café, 
under the supervision of trustworthy staff, a child can do homework and get 
involved with other educational, recreational and social activities and enjoy a 
healthy meal. 

With their Fighting Child Hunger grant, Long Island Cares has been able to 
e�Xpand the number of sites they work with and supply much needed kitchen 
equipment and supplies so that programs that previously only served snacks, can 
now serve nutritious meals. 
 
�hThis is a very signi�lcant grant to address a very signi�lcant issue on Long 
Island,�v said Paule Pachter, Long Island Cares’ E�Xecutive Director.  �hThere are 
more than 110,000 children on Long Island that are food insecure and our Kids 
Café programs are one solution for these children in need. We work closely with 
several community-based Boys and Girls Clubs to provide Kids Café sites and 
because of this grant from Our Family Foundation we can do so much more in 
the ne�Xt three years.�v

Fighting Child Hunger Grant Update - Long Island Cares                                   
Our communities count on us, and we know we can count on you. Recently 
you should have received via email, an invitation to participate in the 2014 
Our Family Foundation Charitable Vendor Partnership, which includes support 
for legacy charitable efforts. Similar to last year, the Charitable Vendor 
Partnership offers tiered levels of participation in charitable events, recognition 
opportunities, access to leadership, and additional e�Xposure. Preparations are 
already underway for memorable vendor recognition events in 2014.

We have set an ambitious goal of raising $10 million for Our Family Foundation 
in 2014, and will need your help. We hope you will agree that our collective 
support for our communities is one of the most ful�l lling things we do. In turn, 
these very same communities support us with their loyalty, which means that 
everyone bene�l ts from this good work and good will. 

To view the brochure and information about the 2014 Charitable Vendor 
Partnership program, please visit www.aholdusa.com/vendornews or contact 
Debbie Hill at dhill@aholdusa.com. Thank you for your generous support!

Vendor/Associate Spotlight
Debra Albuquerque, a full time deli clerk 
at the North Adams, MA Stop & Shop has 
volunteered appro�Ximately 40 hours at St. 
Joseph’s Kitchen at South Church in 
Pitts�leld, MA since the beginning of 2013.
As an applicant in the Associate Volunteer 
Program, Debra states, “It is rewarding to 
see how making a simple meal for others 
can make a difference in their lives. I look 
forward to every third Wednesday of the 
month.” 

The Associate Volunteer Program recognizes associate volunteer time at 
eligible food banks with a donation of $150 for at least 10 hours of volunteer 
time. Associates can apply for a grant for their regional food bank partner by 
completing and submitting a simple application. See your store break room for 
information and an application or visit the hunger section of your store website. 

Do you have a story or a photo to share for possible publication in an upcoming 
newsletter? Please submit to Debbie Hill at dhill@aholdusa.com. We are always 
looking for great photos and stories of associates, customers, vendors and 
charitable partners helping our communities. Let us tell your great story!

Debra Albuquerque joined by other 
St. Joseph’s Kitchen volunteers.

Kids who have bene�Ðted from the Long Island Cares Kids Caf�ž program.
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GIANT/MARTIN’S marks milestone anniversary with 
        90 Days of Giving

In celebration of GIANT/MARTIN’S 90th anniversary this year, the division 
e�Xpanded on its “Living Here, Giving Here” community support program with 
“90 Days of Giving.” In the spirit of being a Better Neighbor, GIANT/MARTIN’S 
stores conducted at least one random act of kindness throughout the summer 
and into early fall. These acts varied by community and were driven by individual 
stores and regions. 

“Our 90 Days of Giving e�Xempli�led the enthusiastic and generous spirit of 
our associates, who we view as our best community ambassadors,” said Rick 
Herring, president. 

Some of the acts included hosting an event to distribute free school supplies 
to children in Hazelton, PA providing water donations to local �lremen and 
women in Mechanicsburg, PA, raising more than $3,000 to rebuild a local park 
destroyed by arson in Mount Joy, PA, throwing a block party for store neighbors 
in Lancaster, PA, donating needed supplies to a homeless shelter in Brookhaven, 
PA, and handing out healthy snacks at the grand re-opening of a park in 
Williamsburg, VA. Photos of the 90 Days of Giving events are posted on the 
GIANT and MARTIN’S Facebook pages. 

In addition, GIANT/MARTIN’S donated a total of $81,000 to nine of its regional 
food bank partners towards ongoing hunger relief efforts. The 90 Days of Giving 
culminated with an in-store customer appreciation event where, on October 4, all 
200 stores handed out free slices of cake and apple slices to customers.

Happy 90th Anniversary GIANT/MARTIN’S!

Pictured are associates from 
Hazelton GIANT #6081 who 
partnered with Hazelton One 
Community Center and handed 
out free back to school supplies 
to local children. In addition, 
they gave out free hot dogs, 
water and snacks, and played 
games with the kids.

Superstorm Sandy Commemoration Receptions

On the �lrst anniversary of Superstorm Sandy, the Stop & Shop New York Metro 
Division saluted the �lrst responders whose heroic efforts made it possible  
for essential services and commerce to resume in the aftermath of the most 
devastating storm to strike the New York metro area in more than a generation. 
Joined by elected of�lcials, emergency service personnel, residents of the 
hardest hit areas and store associates, Stop & Shop commemorated local 
heroes for keeping stores open and serving communities and thanked 
associates for their efforts.

“With the assistance of local and state leaders who understood the important 
role that Stop & Shop would play in returning normalcy to the lives of our 
neighbors, we received the support needed to clean and sanitize our store, 
restock our shelves and reopen for business,” said Don Sussman, president of 
Stop & Shop New York Metro division.  

Richard Reed of the American Red Cross presented a special Recognition 
Award to Don Sussman and his team as a thank you for the $2.5 million 
donation to the American Red Cross disaster relief efforts and for the support 
we provided Red Cross �leld representatives.

“Donations to the American Red Cross from Stop & Shop, Ahold USA and its 
employees have helped tens of thousands of people affected by Superstorm 
Sandy’s devastation,” said Gail McGovern, president and CEO of the Red Cross. 
“Thanks to generous support from our donors, the Red Cross was there with 
food, shelter, relief supplies and support for months after the storm hit, and we 
are continuing to help people recover and rebuild.”  

Following the awards presentation to the �lrst responders, attendees enjoyed a 
celebratory cake and refreshments and had a chance to share their e�Xperiences 
with store management and members of the media. 
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2013 Charitable Vendor Partners
Founding Partners

Platinum Partners

Giant Landover introduces Children’s Cancer 
Research Award

The Giant Landover division in conjunction with the Children’s Cancer 
Foundation presented the �lrst-ever Giant Food Ne�XtGen Award for 
Children’s Cancer Research in October to Dr. Leslie Doros of Children’s 
National Medical Center. This $100,000 grant was created speci�lcally 
for young investigators who are committed to pursuing a long-term 
career in Pediatric Oncology research and was made possible with funds 
raised through Giant’s annual Triple Winner Program. 

Terry McGowan (center) Giant’s director, quality assurance, joins Dr. 
Jerrold Chadwick, Jr. (right), president, Children’s Cancer Foundation, 
Inc. and Dr. Leslie Doros (left). THANK YOU!
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GIANT/MARTIN’S 
associate volunteers.

XXXX

XXX

Boston Sports Day panel at Fenway Park.Boston Sports Day roundtable discussion.

2013 Awards & Recognition

Ahold USA
Champion Award Winner with Produce for Better Health
2012 FMI Community Outreach Award - large retailer in Neighborhood 
    Health Improvement category for Healthy Kids Summits
U.S. Environmental Protection Agency recognition for contributions to Food 
    Recovery Challenge

Stop & Shop New England
The Abbott Award from The Worcester County Food Bank for dedication and 
    generosity in feeding the hungry in Worcester County
NAACP Image Award
NAACP Middlese�X Branch/CT: Best Services Provided to Customers and the 
    Hiring of Diverse Individuals including Individuals with Disabilities
Ranked #1 largest retailer in eastern MA by Boston Business Journal
State of Rhode Island Hometown Hero Award
“Corporate Star” – Goodwill of Rhode Island’s 150th Anniversary Gala Event
All District 15 stores had recognition from Connecticut Food Bank for their 
    support with a certi �lcate stating how many meals each stores’ donation 
    was able to provide

Stop & Shop New York Metro
American Red Cross Recognition Award – in recognition of Superstorm Sandy 
    relief efforts
American Cancer Society Recognition Award - for outstanding achievements 
    to Making Strides Against Breast Cancer

Giant Landover
Maryland Food Bank - Corporate Donor of the Year
USO-Metro Circle of Stars Four-Star Award 
United States Park Police and National Park Service Recognition for 
    Inaugural Support
DC Chamber’s Choice Award presented in recognition of outstanding support 
    of the Chamber’s mission as well as the residents of Washington, D.C.
U.S. Congressman Dutch Ruppersberger presented GL store #145 
    (Baltimore, MD) with the “Good Neighbor Award”, a congressional 
    certi �lcate recognizing a business that has demonstrated outstanding 
    community support

GIANT/MARTIN’S
Corporate Community Good Citizen Award from Family & Community Service 
    of Delaware County - for efforts to eradicate hunger in Delaware County
Mission Central Award – Rick Herring/GIANT honored
Lower Merion Township Hometown Heroes – recognized at ceremony for 
    support of Main Line Run
Lo Mejor de Lo Mejor 2013 Award – Harrisburg Latino Community Center
Mid-Atlantic Food Trades Organization (MAFTO) Award – Rick Herring
Richmond SPCA Ellen Glasgow Award for Humane Service 
National Multiple Sclerosis Society Circle of Distinction Recognition Award

Peapod
Internet Retailer’s 2013 Social Media Top 300 – ranked #55
Top 100 Digital Companies in Chicago – ranked #9

Congratulations to our retail divisions who were honored for their achievements this year! Here’s just a sampling.

Richard Reed, American Red Cross 
presents Recognition Award to 

Don Sussman, Stop & Shop 
New York Metro president.
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in this issue
Every year, Ahold USA and its 
divisions donate millions of dollars 
to local charitable organizations 
dedicated to improving the lives 
of children, “ghting hunger and 
building healthy communities. 
Over the decades you have joined 
forces with our efforts to reach 
deep into our communities to 
lend a helping hand. Now is your 
chance to learn more about the 
charitable efforts you help us 
support and keep up to date on 
activities of the newly formed Our 
Family Foundation. This quarterly 
communication will be distributed 
to all Ahold USA and divisional 
vendors, associates and charitable 
partners. 

As of January 1, 2012, we merged 
the Stop & Shop/Giant Family 
Foundation and Giant Carlisle•s 
Our Kids into a single entity 
known as Our Family Foundation. 
The new foundation was created 
to simplify our approach while 
maintaining the same generous 
support for the legacy charitable 
efforts that have been funded in 
the past: pediatric cancer research 
at Dana-Farber Cancer Institute 

  2011 Charitable Giving

  Program Pro“le:Triple Winner

  Vendor Pro“le: Acosta

  Vendor Partner Listing

upcoming events
  

  April 13 - July 12
  Triple Winner Game

  July 15
  Vendor Recognition Dinner

  July 16
  Central PA Golf Outing

  August 27
 Massachusetts Golf Outing

get involved

  Thank you for the generous  
  support of our vendor partners 
  to date. If we haven•t heard from 
  you, there is still time to 
  participate. For more information  
  about how to join Our Family 
  Foundation charitable vendor 
  partnership, contact Debbie Hill 
  at dhill@aholdusa.com.

Introducing the Our Family Foundation newsletter
(Jimmy Fund), Memorial 
Sloan-Kettering, Johns Hopkins 
and the Children•s Cancer 
Foundation; Children•s Miracle 
Network Hospitals; grassroots 
programs that support children•s 
health, nutrition and the “ght 
against childhood hunger; and 
the Gittlen Cancer Research 
Foundation.

Our Family Foundation Charitable 
Vendor Partnership offers 
tiered levels of participation in 
charitable events, recognition 
opportunities, access to 
leadership and additional 
exposure. Thanks to the generous 
support of our vendor partners, 
Our Family Foundation has raised 
$8 million to date to help “ght 
hunger, improve the quality of 
life for children and build healthy 
communities. We look forward to 
working with you throughout 2012 
and beyond. Please share this 
newsletter with members of your 
team and contact us if you would 
like more information about how 
to participate in this charitable 
partnership. 
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at a glance...
2012 Charitable giving

Ahold USA and our four divisions 
build relationships every day 
with customers, associates, 
vendors and other stakeholders by 
actively supporting the needs of 
communities in our market areas 
and beyond. From the corporate 
of“ces down to each individual 
store, community engagement 
is a strong part of the culture of 
each division. In 2012, our four 
divisions contributed more than 
$51 million (the largest charitable 
effort to date) in combined cash 
and product donations.
 
Thank you to all who contributed 
to Ahold USA, our divisions and 
the former Stop & Shop/Giant 
Family and Our Kids Foundations 
to ensure that 2011 was a great 
success. Several major events 
have been rolled into the Our 
Family Foundation this year. 
Below is a brief re-cap of the 
2011 events:

Triple Winner
The Stop & Shop and Giant 
Landover divisions raised $5.5 
million for pediatric cancer 
research and care with the support 
of customers and vendors in 2011 
through the Triple Winner game. 
More details can be found on page 
3 of this newsletter.

Our Kids Golf Outing
The Giant Carlisle division raised 
$1.8 million for Children•s Miracle 
Network (CMN) hospitals as a 
result of the 15th annual Our Kids 
golf outing on July 11. More than 
1,800 golfers took part by gol“ng 
on 13 different courses in Central 
Pennsylvania. Our Kids is the 
largest and most pro“table CMN 
golf event in the country, and 
Giant Carlisle is counted among 
the Top 10 in CMN fundraisers. 
The division also eclipsed the 
$25 million fundraising mark 
in support of local children•s 
hospitals in 2011.

Stop & Shop/Giant Family 
Foundation Golf Classic
When the original golf event 
was cancelled due to Hurricane 
Irene, we didn•t let that rain on 
our parade. A make-up event was 
held on November 1 for vendors 
and associates to participate in 
once-in-a-lifetime opportunities 
including batting practice (with 
tips provided by Red Sox Legend 
Jim Rice), behind-the-scenes 
tours of Fenway Park, dinner 
and auction. Children from local 
organizations supported by the 
Foundation also participated in 
the day•s festivities. A donation 
of $1.3 million was made from 

this event to the Stop & Shop/
Giant Family Foundation to fund 
health, nutrition and anti-hunger 
programs for youth across the 
Stop & Shop and Giant Landover 
market areas. 

Jake Gittlen Cancer Research 
Foundation
With the support of its vendor 
partners, the Giant Carlisle 
division helped raise $500,000 
for the Jake Gittlen Cancer 
Research Foundation at its annual 
•Giant for JakeŽ golf outing on 
July 25. Since 1984, Giant has 
raised more than $5.25 million 
to support cancer research at 
the Penn State Hershey Medical 
Center. While 2011 was the last 
year for •Giant for Jake,Ž Our 
Family Foundation will continue to 
support the cause.

Spring 2012
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Charitable effort pro“le: 
Pediatric cancer research

Offered in the Stop & Shop and 
Giant Landover divisions, the 
Triple Winner game supports 
children•s cancer research at 
local pediatric cancer hospitals, 
raising more than $50 million 
since 1990. This year marks the 
22nd anniversary of the Triple 
Winner game, which remains one 
of the most successful cause-
marketing fundraising programs in 
the country. In 2012, the Stop & 
Shop and Giant Landover divisions 
plan to donate a total of $5.5 
million to Dana-Farber Cancer 
Institute (the Jimmy Fund), 
Memorial Sloan-Kettering, Johns 
Hopkins and the Children•s Cancer 
Foundation. 

Giant Landover•s partnership with 
Johns Hopkins began in 2005.  
Donations have established the 
Giant Food Pediatric Leukemia 
and Tumor Program. Vendor 
support of Triple Winner also 
established the Day One Program 
at the Memorial Sloan Kettering 
Cancer Center. Stop & Shop New 
England•s long term relationship 
with the Jimmy Fund led to the 
establishment of the Stop & Shop 
Family Pediatric Brain Tumor 
Clinic which is supported through 
annual donations. In addition, 
Our Family Foundation supports 

the work of the Children•s Cancer 
Foundation, Inc. based in 
Maryland. 

The 2012 Triple Winner Game will 
run in all Stop & Shop and Giant 
Landover stores from mid-April 
through July or until all tickets 
are sold. Customers making a 
$1 donation to support the “ght 
against childhood cancer receive 
a Triple Winner game ticket 
providing them with three chances 
to win instant prizes, coupons, 
gift cards or cash up to $10,000. 
The customer can also “ll out the 
back of the ticket and send it in 
to take part in the Second Chance 
drawing of unclaimed cash prizes. 
One hundred percent of funds 
raised through ticket sales directly 
bene“ts cancer research and care. 

The success of Triple Winner is 
based on the efforts of suppliers, 
associates and customers.  
Each year, members of the 
vendor community partner with 
Ahold USA and its divisions 
by contributing a participation 
fee and providing the free or 
discounted products awarded to 
customers on game tickets. The 
support of suppliers is crucial to 
the success of this program.
Store managers and store 

associates have embraced both 
the program and the cause and 
have been instrumental to the 
game•s success. Each year, stores 
rise to the challenge by driving 
ticket sales to meet the goal. We 
work closely with all our hospital 
partners on introducing Triple 
Winner •spokes-kidsŽ into the 
program. These children are 
currently receiving care at one 
of the hospitals and volunteer to 
help generate awareness of the 
campaign.  

Thank you to our vendor partners 
who are participating in this 
year•s Triple Winner game and the 
continued message of hope!

Spring 2012
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founding partners

platinum partners

gold partners
Bimbo Bakeries
ConAgra Foods
DelMonte Fresh Produce
Dole Fresh Vegetables
Georgia Paci“c

Lifetime Brands Inc.
Niagara Bottling
PepsiCo Warehouse Sales
Utz Quality Foods 

2012 charitable vendor partners
Vendor pro“le:

Spring 2012

Nick Matook
Senior Vice President

With 85 years of experience, Acosta is the sales and 
marketing powerhouse behind more than a thousand 
of the biggest brands you see in stores every day. With 
more than 21,000 associates in 65 locations 
throughout the U.S. and Canada, Acosta represents 
more than 60 percent of the #1 and #2 brands in 
the CPG industry today. Acosta provides a range of 
outsourced sales, marketing and retail merchandising 
services to effectively move products off shelves and 

into shoppers• baskets, ensuring that clients achieve their true sales potential. For 
more information, visit www.acosta.com. 

3 questions with Acosta, Founding Partner

Tell us a little bit about Acosta•s charitable and local community efforts. 
Acosta is privileged to serve three designated corporate charities: The Muscular
Dystrophy Association, for which we•ve helped raise more than $75 million since 
1985 via the Aisles of Smiles Program; The Shop to End Hunger program 
sponsored by Feeding America, which has provided more than 1 million meals 
since 2006; and The Wounded Warrior Project through the Believe in Heroes 
consumer promotion campaign, which was launched in 2010 and raised $3.5 
million in 2011. In addition, many of our local of“ces give back to their 
communities. We have supported Ahold USA and its work on behalf of the Jimmy 
Fund for the last 10 years at a commitment of about $1 million annually. 

What was an example of a great success you had as a result of Acosta•s 
charitable collaboration with Ahold USA?
In May 2011, Acosta worked with its clients to create a small coupon book for 
the Giant Carlisle division, with all proceeds bene“tting the USO and Wounded 
Warrior Project. This project generated $422,386, which was split between the 
two charities. Plans are in place to repeat this effort in 2012, and possibly to 
expand the coupon book to include additional brands.

What are Acosta•s future philanthropic plans?
Acosta•s most signi“cant plans include growing our impact to the existing 
corporate charities, including doubling what we raise and donate to Wounded 
Warrior Project, generating more funding for MDA and growing several platforms 
that we share with Ahold USA. Our clients are the key to making such 
philanthropic endeavors work, and we must never take their generosity for 
granted.

Please see upcoming editions for a listing of silver and supporting partners.
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Also in this issue

According to the United States 
Department of Agriculture nearly 17 
million children are hungry or at risk of 
hunger in the U.S. today. To alleviate 
child hunger by reaching more food 
insecure children with healthy meals, 
Ahold USA recently announced a 
new three-year initiative to distribute 
$9 million in Fighting Child Hunger 
grants from Our Family Foundation. 
This donation is in addition to the 
more than $67 million donated in 
2012 by Ahold USA’s Our Family 
Foundation, its retail divisions, vendor 
partners, customers, and associates 
to organizations with the missions of 
�l�G�H�T�I�N�G���H�U�N�G�E�R�����I�M�P�R�O�V�I�N�G���T�H�E���L�I�V�E�S��
of children, and building healthy 
communities. As a grocery retailer, 
�T�H�E���l�G�H�T���A�G�A�I�N�S�T���H�U�N�G�E�R���I�S���A���N�A�T�U�R�A�L��
�l�T�����/�U�R���D�I�V�I�S�I�O�N�S���G�I�V�E���S�I�G�N�I�l�C�A�N�T���F�O�O�D��
and funds to regional food banks 
throughout the year. As part of the $67 
million donated to local communities 
by the Stop & Shop New England, 
Stop & Shop New York Metro, GIANT/
MARTIN’S and Giant Landover 
divisions, 40% or $31 million was 
dedicated to hunger relief in 2012.

Multi-year Fighting Child Hunger grants 
have been awarded to 21 regional food 
banks utilizing funds from the former 
Stop & Shop/Giant Landover Family 
Foundation. Each grant recipient 
submitted a proposal to Ahold USA late 

 Fighting Child Hunger grants

 Superstorm Sandy Relief

 Vendor/Associate Spotlight
  
���6�E�N�D�O�R���0�R�O�l�L�E��������������������������������������������������
    Advantage Sales & Marketing
  
 Vendor Partner Listing

Upcoming events

Amount raised to date

 Thanks to the generous support  
 of our vendor partners, Our Family 
 Foundation has raised $7 million to 
���D�A�T�E���I�N�������������T�O���H�E�L�P���l�G�H�T���H�U�N�G�E�R��������
 improve the quality of life for 
 children and build healthy   
 communities. It’s not too late to 
 get involved in the 2013 Charitable 
 Vendor Partnership. For more 
 information, contact Debbie Hill at 
 dhill@aholdusa.com. 

�!�H�O�L�D���5�3�!���M�A�K�E�S���������M�I�L�L�I�O�N���C�O�M�M�I�T�M�E�N�T���T�O���l�G�H�T���C�H�I�L�D��
hunger

last year addressing how they believed 
a Fighting Child Hunger grant could 
best be used to feed more children. 
These grants target communities with 
�S�I�G�N�I�l�C�A�N�T���N�E�E�D���I�N���O�R�D�E�R���T�O���P�R�O�V�I�D�E��
healthy meals to children through child 
care, after school, mobile pantries and 
summer programs, as well as other 
effective approaches. 

“Grocery stores are among the top 
donators to food banks nationwide and 
these grants will take our core missions 
of hunger relief and helping children 
a step further in raising awareness for 
the issue and feeding more children 
in the local communities we serve,” 
said Bhavdeep Singh, executive vice 
president, operations and chair of 
Ahold USA’s Our Family Foundation. 
“Companywide, Ahold USA and our 
retail divisions will continue our 
commitment to donating product and 
volunteer time, delivering on a call 
to action to do everything we can to 
alleviate childhood hunger.” 

The core Fighting Child Hunger grants 
will be further supplemented by 
volunteer grants in all of the divisions 
that donate to regional food banks 
based on associate volunteering. 
For more details on the Fighting 
Child Hunger grants, please visit the 
“Community” section of our divisions’ 
public websites.

 April 19 - Triple Winner begins

 July 14 -                         
    Vendor Recognition Dinner
 
���*�U�L�Y������������#�E�N�T�R�A�L���0�!���'�O�L�F���/�U�T�I�N�G
  
 September 5 -                        
    Boston Sports Day
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Fighting Child Hunger Grant Recipients
Congratulations to the 21 regional food banks that have been awarded a Fighting Child Hunger grant!

Food Bank/  
Organization

Location & 
Coverage Area

Summary of Grant

Capital Area Food Bank Washington, DC 
Washington, DC metro area

Identify communities with the greatest unmet child hunger needs to expand Food for Kids 
programming (Kids Cafe, Weekend Bag and Summer Food Service) to meet those needs.

Maryland Food Bank Baltimore, MD 
Statewide

Expand programs to reach food insecure children in four counties by establishing 85 new 
School Pantry programs, 30 At Risk Supper Clubs and 30 Summer Meal programs.

Blue Ridge Area Food 
Bank

Verona, VA 
25 counties & 9 cities through distribution 

centers in Charlottesville, Lynchburg, 
Winchester & Verona 

Develop, pilot, and replicate a School Pantry Program, expand existing BackPack program 
to a Family BackPack Program.

Food Bank of Delaware Newark, DE 
Statewide

Support the Summer Grab and Go meal distribution program for children who are not able 
to access traditional Summer Food Service program meal distribution sites.

Fredericksburg Area 
Food Bank

Fredericksburg, VA 
Fredericksburg & Stafford; Spotsylvania, 

Caroline & King counties

�%�X�P�A�N�D���T�H�E���+�I�D�S���/�N���T�H�E���'�O���3�U�M�M�E�R���7�E�E�K�E�N�D���&�E�E�D�I�N�G���0�R�O�G�R�A�M���A�N�D���T�H�E���&�O�O�D��F�O�R��+�I�D�Z��
Schoolyear Weekend Feeding Program.

Giant Landover Division

Stop & Shop New England Division
Food Bank/  
Organization

Location & 
Coverage Area

Summary of Grant

Greater Boston Food 
Bank

Boston, MA
Barnstable, Bristol, Dukes, Essex, 

Middlesex, Nantucket, Norfolk, Plymouth & 
Suffolk counties

Transition BackPack Program to school-based food pantries; expand mobile WIC 
distributions. 

Rhode Island Food Bank Providence, RI
Statewide

Increase participation at Summer Food Service Programs by addressing gaps in service 
at the end of the school year, increasing the number of sites in underserved areas, and 
�C�R�E�A�T�I�N�G���P�R�O�G�R�A�M���E�F�l�C�I�E�N�C�E�S����

Foodshare, Inc. (CT) Bloom�æeld, CT
Hartford & Tolland counties

Strengthen and expand community level task force program called Hunger Action Teams to 
identify and address unmet child hunger needs in communities. 

Food Bank of Western 
MA

�+at�æeld, MA
Berkshire, Franklin, Hampshire & 

Hampden counties

Research, plan and launch a mobile food pantry that targets organizations working with 
children and young families. 

Grant recipients continued on page 5 
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�/�U�R���L�A�S�T���N�E�W�S�L�E�T�T�E�R�����W�H�I�C�H���R�E�L�E�A�S�E�D��
shortly after Superstorm Sandy hit 
the East Coast, highlighted relief 
efforts that were underway within 
our retail divisions at the time. 
Many readers expressed an interest 
in an update and complete picture 
of relief efforts. 

While all of our divisions were 
affected at some level, the Stop & 
Shop New York Metro division was 
impacted the most. The division 
and many of our vendor partners 
assisted in making numerous food 
and water donations at the local 
store level on Long Island, Staten 
Island and New Jersey. The division 
also participated in and donated to 
a variety of events throughout its 
�M�A�R�K�E�T���A�R�E�A���T�O���B�E�N�E�l�T���T�H�O�S�E���W�H�O�S�E��
lives were affected by Hurricane 
�3�A�N�D�Y�����4�H�E�S�E���I�N�C�L�U�D�E��

�����s���#�O��S�P�O�N�S�O�R�E�D���&�O�O�D���"�A�N�K��
    of New York City Dinner at 
    Cipriani Wall Street and 
    provided ingredients for chefs 
    to prepare dinner for more than 
    1,000 victims.

�����s���#�O��S�P�O�N�S�O�R�E�D���.�E�W���9�O�R�K���#�I�T�Y��
    Council Speaker Christine 
    Quinn’s holiday dinner for 
    Hurricane Sandy victims in the 
    Rockaways and provided turkey 
    dinners for 600 families.

�����s���0�R�O�V�I�D�E�D�����������������I�N���G�I�F�T���C�A�R�D�S����
    for Visiting Nurse Services to 

    help victims in Queens and 
    Staten Island.

�����s���0�R�O�V�I�D�E�D�����������������I�N���G�I�F�T���C�A�R�D�S��
    to YMCA on Staten Island.

�����s���0�R�O�V�I�D�E�D���F�O�O�D���F�O�R���R�E�S�I�D�E�N�T�S��
    and patients at Ronald 
    McDonald House in South 
    Jersey.

The Visiting Nurse Services and 
New York Yankees also each 
purchased $10,000 in Stop & 
Shop gift cards at a discounted 
rate through the division’s Cash 
for Causes program to distribute to 
victims.

All Ahold USA divisions partnered 
with the American Red Cross to 
establish microsites to provide 
a trusted way for associates, 
customers, and vendors to 
designate a donation to local Red 
Cross disaster relief efforts. Nearly 
$1,000 was raised.

In addition, 400 associates tapped 
into the Helping Hands fund for 
more than $500,000 to rebuild 
their lives and those of their 
families.

Thank you to the extraordinary 
support of our divisions, our 
associates, and our vendor partners 
for continuing to help those 
impacted by the storm. 

Spring 2013

�/�V�E�R���T�H�E���P�A�S�T���������Y�E�A�R�S�����T�H�E���'�)�!�.�4���-�!�2�4�)�.���3���D�I�V�I�S�I�O�N���H�A�S���D�O�N�A�T�E�D���M�O�R�E���T�H�A�N��
$28 million to support seven Children’s Miracle Network (CMN) hospitals 
in local communities it serves. In 2012 alone, a total of $3.1 million was 
donated by customers, associates, and vendors to assist CMN hospitals in 
providing medical care, life-saving research, and preventative education to 
help millions of kids overcome diseases and injuries. During the holiday 
season, GIANT/MARTIN’S sells paper candles to customers for $1 through 
the Candles for Kids program. A similar program is also held in June with 
paper balloons. Today, GIANT/MARTIN’S is counted among the Top 10 
fundraisers for CMN in the country. In addition, associates also regularly 
volunteer at CMN hospital events including radio and television telethons.

Do you have a story or a photo to share for possible publication in an 
upcoming newsletter? Please submit to Debbie Hill at dhill@aholdusa.com. 
We are always looking for great photos and stories of associates, customers, 
vendors and charitable partners helping our communities. Let us tell your 
great story!

Superstorm Sandy Relief 

Vendor/Associate Spotlight:
GIANT/MARTIN’S donates $3.1 million to 

Children’s Miracle Network hospitals
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Advantage Sales & Marketing, Founding Partner

Glenn Beidler, Customer Team Leader
Founded in 1987, Advantage Sales and Marketing (ASM) 
is a premier sales and marketing agency committed to 
building brand value for clients and customers. ASM’s 
customized sales and marketing solutions include 
headquarter sales, retail merchandising and marketing 
services, specializing in client and customer events, 
publications and assisted-selling services for the grocery, 
drugstore, club, convenience, natural/specialty, consumer 
electronics, sporting goods and home center industries. 
Headquartered in Irvine, CA, ASM has more than 30,000 
associates and 5��  of�Ðces in the �8nited States and 
Canada.

Tell us a bit about ASM’s charitable and local community efforts.
ASM participates in many annual charitable events and raised in excess of 
$140,000 in 2012 for causes such as the City of Hope Cancer Research 
Center, Youth Conservation Corps, the American Heart Association, and 
Multiple Sclerosis. Locally the Northeast Advantage teams participate in 
multiple MS Walk & Bike Events, Daffodil Days, local Food Bank activities, 
and the Greater Boston Habitat for Humanity – joining forces with Ahold USA 
and Energizer. Additionally, Advantage sponsors the Network of Executive 
Women, which addresses the common interests of women in the business 
community and provides educational opportunities by awarding annual 
scholarships for tuition and/or books.

What was an example of a great success you had as a result of your charitable 
collaboration with Ahold USA?
In addition to working with Ahold USA and the Greater Boston Habitat for 
Humanity, ASM has also teamed up with Ahold USA as a Founding Partner of 
Our Family Foundation and raised more than $600,000 in conjunction with 
our supplier partners. The Giant Carlisle division recognized us as their Charity 
Vendor of the Year in 2008. In 2012 ASM also created an exclusive Susan B. 
Komen event that resulted in a $20,000 donation being made in the name of 
Ahold USA and the divisions’ customers.

What are ASM’s future philanthropic plans?
This year, ASM will continue its involvement with City of Hope, as well as the 
�/�L�I�V�E���#�R�E�S�T���(�O�M�E���F�O�R���!�B�U�S�E�D���#�H�I�L�D�R�E�N���I�N���3�O�U�T�H�E�R�N���#�A�L�I�F�O�R�N�I�A�����A�N�D���M�U�L�T�I�P�L�E��
local charity opportunities, including our support of Our Family Foundation. 
ASM and our clients truly believe a donation to the Our Family Foundation is 
one small step in making a huge difference.

Founding Partners

Platinum Partners

2013 Charitable Vendor Partners

Gold Partners
Bimbo Bakeries
ConAgra Foods
Dole Fresh Vegetables
�'�E�O�R�G�I�A��0�A�C�I�l�C
Hapco Farms
Kraft Foods

Lifetime Brands Inc.
Niagara Bottling
�/�W�N���"�R�A�N�D
PepsiCo Warehouse Sales
Utz Quality Foods, Inc. 

Please see upcoming editions for a listing of silver, supporting, and a la carte partners.

There is still time to participate for 2013!
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New Hampshire Food 
Bank

Manchester, NH
Statewide

Add another 10 mobile food pantry deliveries at youth-serving organizations, timed to cover the 
gap between the end of school and the start of summer feeding programs.

Worcester County Food 
Bank

Shrewsbury, MA
Worcester County

Establish a mobile summer meal program in partnership with the Worcester Public Schools to 
deliver meals directly to children in low-income neighborhoods. 

Project Bread (MA) Boston, MA
Statewide

Expand and improve Summer Food Service Program sites in Massachusetts through small 
grants and technical assistance to sites, increased use of recovered produce, and public 
outreach to improve participation. 

Stop & Shop New York Metro Division

Food Bank/  
Organization

Location & 
Coverage Area

Summary of Grant

Connecticut Food Bank East Haven, CT
�&�A�I�R�l�E�L�D�����.�E�W���(�A�V�E�N�����.�E�W���,�O�N�D�O�N����

�-�I�D�D�L�E�S�E�X�����7�I�N�D�H�A�M�������,�I�T�C�H�l�E�L�D���C�O�U�N�T�I�E�S

Launch Groceries on Wheels, a mobile food pantry with perishables targeting low-income 
families with young children. 

Community Food Bank 
of NJ

Hillside, NJ
All NJ except Salem, Gloucester & Camden 

counties

Expand Pediatric Pantry Program, a partnership with hospitals in low-income neighborhoods 
to prescribe healthy produce for young children in need; expand Alternative Meals Kids Cafe 
Program, which provides healthy meals at after-school sites without access to kitchen facilities. 

Long Island Cares Hauppauge, NY
Nassau & Suffolk counties

Expand Kids Cafe afterschool food and mentoring program, transition Snack Programs to full 
meal programs, and establish new Snack Programs in preparation for transition to full meal 
programs where possible. 

Island Harvest Mineola, NY
Nassau & Suffolk counties

Provide fresh produce and nutrition education to child-centered member agencies. 

Food Bank of New York 
City

New York, NY 
Five boroughs of New York City

Establish a monthly School Pantry Program at a high-need school in either Staten Island or 
Queens.

Food Bank of Hudson 
Valley

Cornwall-on-Hudson, NY
�/�R�A�N�G�E�����5�L�S�T�E�R�����$�U�T�C�H�E�S�S�����2�O�C�K�L�A�N�D����

Putnam & Sullivan counties

Establish and grow a School BackPack Program.

Food Bank for 
Westchester

Elmsford, NY
Westchester County

Expand School BackPack Program. 

Food Bank of 
Monmouth & Ocean 
Counties

Neptune, NJ
�-�O�N�M�O�U�T�H�������/�C�E�A�N���C�O�U�N�T�I�E�S

Increase the capacity of local pantries that serve large numbers of children to store and 
distribute fresh produce and other perishables; increase participation in the School BackPack 
program.

End Hunger Connecticut Hartford, CT
Statewide

Increase access to afterschool and summer meal programs to increase participation; provide 
small grants to programs to improve nutritional quality and use of fresh produce. 

Fighting Child Hunger grant recipients continued from page 2 
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Also In This Issue

  Fighting Child Hunger Update

  Associate/Vendor Spotlight  
  $5 million gift to CHOP
     Triple Winner Ambassadors

  Vendor Pro�l le - Coca-Cola    
 
  Vendor Pro�l le - C&S

  Vendor Partner Listing  

Get Involved

  Thanks to the generous support   
  of our vendor partners, Our 
  Family Foundation has raised more 
  than $8 million to date in 2014 
  to support worthy local causes 
  with an emphasis on �l ghting 
  hunger and helping kids. Our goal 
  is $10 million and it’s not too 
  late to get involved in the 2014 
  Charitable Vendor Partnership. For 
  more information, contact Debbie 
  Hill at dhill@aholdusa.com. 

  April 11 - Triple Winner begins

  July 20 - Vendor Recognition Dinner

  July 21 - Central PA Golf Outing

  TBD - Northeast Community 
           Building event

In 2013, we are pleased to In 2013, we are pleased to 
announce that a record-breaking announce that a record-breaking 
$67 million was donated through $67 million was donated through 
Ahold USA, its retail banners and Ahold USA, its retail banners and 
Our Family FoundationOur Family Foundation with the  with the 
help of customers, vendors and help of customers, vendors and 
associates. These donations went associates. These donations went 
to local organizations committed to to local organizations committed to 
�l ghting hunger, improving the lives �l ghting hunger, improving the lives 
of children and building healthy of children and building healthy 
communities. As a food retailer, communities. As a food retailer, 
we recognize the important role we recognize the important role 
we play in helping to eradicate we play in helping to eradicate 
hunger in the communities we hunger in the communities we 
serve, and so 47% or more than serve, and so 47% or more than 
$32 million was donated to �l ght $32 million was donated to �l ght 
hunger in 2013. These donations hunger in 2013. These donations 
included the three-year initiative included the three-year initiative 
to distribute $9 million in Fighting to distribute $9 million in Fighting 
Child Hunger grants from Child Hunger grants from Our Our 
Family FoundationFamily Foundation to 21 regional  to 21 regional 
food banks to provide healthy meals food banks to provide healthy meals 
to children through child care, after to children through child care, after 
school programs, mobile pantries, school programs, mobile pantries, 
summer programs, and other summer programs, and other 
innovative approaches. innovative approaches. 

Ahold USA was also recognized in Ahold USA was also recognized in 
2013 by the U.S. Environmental 2013 by the U.S. Environmental 
Protection Agency for its leadership Protection Agency for its leadership 
as part of the Food Recovery as part of the Food Recovery 
Challenge, which encourages Challenge, which encourages 
organizations to donate and divert organizations to donate and divert 
as much of their excess food as as much of their excess food as 
possible to help feed the hungry, possible to help feed the hungry, 
while protecting the environment while protecting the environment 
at the same time. Ahold USA has at the same time. Ahold USA has 

Being a Better Neighbor throughout 2013 Being a Better Neighbor throughout 2013 

been working with regional food been working with regional food 
banks to donate high-protein banks to donate high-protein 
meat and other safe consumable meat and other safe consumable 
food. The process includes safely food. The process includes safely 
freezing and donating meat that freezing and donating meat that 
would otherwise be discarded as would otherwise be discarded as 
it reaches its sell-by date. Called it reaches its sell-by date. Called 
“Meat the Needs,” in 2013 Ahold “Meat the Needs,” in 2013 Ahold 
USA and its retail divisions donated USA and its retail divisions donated 
more than $28 million in product  more than $28 million in product 
to regional food bank partners. to regional food bank partners. 

With support from our vendor With support from our vendor 
partners, partners, Our Family Foundation Our Family Foundation 
donated nearly $13 million to donated nearly $13 million to 
such charitable causes as funding such charitable causes as funding 
cancer research and pediatric cancer research and pediatric 
cancer hospitals, local Children’s cancer hospitals, local Children’s 
Miracle Network Hospitals, Miracle Network Hospitals, 
grassroots programs that support grassroots programs that support 
children’s health and nutrition, and children’s health and nutrition, and 
programs to alleviate child hunger programs to alleviate child hunger 
by reaching more food insecure by reaching more food insecure 
children with healthy meals. children with healthy meals. 
Special donations were also made Special donations were also made 
in 2013 to One Fund Boston to in 2013 to One Fund Boston to 
aid victims of the Boston Marathon aid victims of the Boston Marathon 
and to the Navy Yard Relief Fund to and to the Navy Yard Relief Fund to 
assist families following the Navy assist families following the Navy 
Yard tragedy in Washington, DC. Yard tragedy in Washington, DC. 

Thank you for making all of Thank you for making all of 
this possible!this possible!

Upcoming Events

Supporting Children’s Miracle Network Hospitals at Supporting Children’s Miracle Network Hospitals at 
Central PA Golf Outing.Central PA Golf Outing.

Sophie, one of the 2013 Triple Winner Ambassadors Sophie, one of the 2013 Triple Winner Ambassadors 
and her family joined by Tracy Pawelski, Ahold USA. and her family joined by Tracy Pawelski, Ahold USA. 

Fighting Child Hunger grants are supporting mobile Fighting Child Hunger grants are supporting mobile 
food pantries in Stop & Shop New York Metro.food pantries in Stop & Shop New York Metro.
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In November 2013, a group of more than 50 team members from the Business 
Planning & Performance area of the company, representing associates from 
the �l nance areas from all four divisions and the Ahold USA support of�l ces, 
volunteered at the Food Bank for Westchester. This was day one of a three day 
meeting and the associates didn’t know what was in store. Following a tour of 
the food bank, the group broke into two teams and had a dry pasta packing 
competition where the teams bagged dry pasta for an hour. The team that 
packed the most (by pound) was named the winner! In a follow-up survey to 
the three day meeting, almost every person who attended said the food bank 
experience was the most impactful and gave them the opportunity to get to know 
their colleagues better as well as help the local community. 

Fighting Child Hunger Grant Update

Connecticut Food Bank Connecticut Food Bank 

New Hampshire Food BankNew Hampshire Food Bank
Even though Stop & Shop New Even though Stop & Shop New 
England closed all of its stores in England closed all of its stores in 
New Hampshire in 2013, New Hampshire in 2013, Our Family Our Family 
Foundation Foundation will continue to honor its will continue to honor its 
three-year grant commitment to the three-year grant commitment to the 
New Hampshire Food Bank. The food New Hampshire Food Bank. The food 
bank is using their Fighting Child bank is using their Fighting Child 
Hunger grant to add additional mobile Hunger grant to add additional mobile 
food pantry deliveries at youth-serving food pantry deliveries at youth-serving 
organizations, timed to cover the gap organizations, timed to cover the gap 
between the end of school and the between the end of school and the 
start of summer feeding programs. start of summer feeding programs. 

Associate/Vendor Spotlight: Ahold USA Business Planning & 
Performance dor Spotlight:

Maryland Food BankMaryland Food Bank

The Maryland Food Bank is using its grant to cover food and staf�l ng costs related The Maryland Food Bank is using its grant to cover food and staf�l ng costs related 
to its Kids Summer Food Service Program, upgrades to its Bauer Community to its Kids Summer Food Service Program, upgrades to its Bauer Community 
Kitchen where meals are prepared fresh daily, and the purchase of two delivery Kitchen where meals are prepared fresh daily, and the purchase of two delivery 
vans. Through its summer programs, breakfast and lunch are supplied to more vans. Through its summer programs, breakfast and lunch are supplied to more 
than 3,500 children each day at 70 sites across the state. These children rely on than 3,500 children each day at 70 sites across the state. These children rely on 
free and reduced-price meals during the school year and, without the program, free and reduced-price meals during the school year and, without the program, 
would go hungry over the summer.would go hungry over the summer.The Connecticut Food Bank was able to start and support “Groceries on The Connecticut Food Bank was able to start and support “Groceries on 

Wheels” – a walk-in mobile pantry with fresh produce and healthy groceries Wheels” – a walk-in mobile pantry with fresh produce and healthy groceries 
targeting low-income families with children thanks to the Fighting Child targeting low-income families with children thanks to the Fighting Child 
Hunger Grant they received from Hunger Grant they received from Our Family FoundationOur Family Foundation. In the fall of 2013 . In the fall of 2013 
they launched the program and began to make product deliveries to families they launched the program and began to make product deliveries to families 
participating in the Head Start program.participating in the Head Start program.

In addition, during the government shutdown when these Head Start programs In addition, during the government shutdown when these Head Start programs 
had to close their doors, leaving children without meals they would have had to close their doors, leaving children without meals they would have 
otherwise received during daycare, the Connecticut Food Bank used their grant otherwise received during daycare, the Connecticut Food Bank used their grant 
funds to provide emergency food distribution to 1,200 children at the 13 funds to provide emergency food distribution to 1,200 children at the 13 
closed Head Start programs. closed Head Start programs. 

The local police chief The local police chief 
volunteers at mobile food volunteers at mobile food 
pantry in Allenstown, NH.pantry in Allenstown, NH.
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The Children’s Hospital of Philadelphia (CHOP) announced a $5 million 
leadership gift from GIANT Food Stores to support construction of the Buerger 
Center for Advanced Pediatric Care, a state-of-the-art outpatient facility 
scheduled to open in the University City section of Philadelphia in 2015. In 
recognition of this gift, the lobby of the Buerger Center will be named the 
GIANT Lobby. The 9,000-square-foot GIANT Lobby is designed to be the focal 
point for family arrivals at the Center and will feature a reception area providing 
information, directions and assistance to families. 

GIANT/MARTIN’S is a top fundraiser in the U.S. for Children’s Miracle Network 
Hospitals, which includes the Children’s Hospital of Philadelphia, through 
the sale of paper balloon and candle icons in stores. GIANT’s contribution 
punctuates nearly 20 years of philanthropic support for patient care programs at 
the Children’s Hospital of Philadelphia and has contributed nearly $8.5 million 
to support patient care, as well as the remodeling of the physical therapy gym, 
now named The GIANT Food Stores Physical Therapy Gym. 

GIANT/MARTIN’S gifts $5 million to CHOP

GIANT/MARTIN’S associates, store managers, and Ahold USA support associates 
present Children’s Hospital of Philadelphia with $5 million gift. 

Thanks to your support of Thanks to your support of Our Family FoundationOur Family Foundation, the Triple Winner Game will , the Triple Winner Game will 
again kick off in the Stop & Shop and Giant Landover divisions on Friday, April again kick off in the Stop & Shop and Giant Landover divisions on Friday, April 
11. Stop in to “Donate Hope” and make a donation to help children like Cami 11. Stop in to “Donate Hope” and make a donation to help children like Cami 
and Quincy (pictured below) �l ght childhood cancer. Through Triple Winner and Quincy (pictured below) �l ght childhood cancer. Through Triple Winner 
we’ll donate $5.6 million to the Dana-Farber Cancer Institute/The Jimmy Fund, we’ll donate $5.6 million to the Dana-Farber Cancer Institute/The Jimmy Fund, 
Memorial Sloan Kettering Cancer Center, Johns Hopkins Sidney Kimmel Cancer Memorial Sloan Kettering Cancer Center, Johns Hopkins Sidney Kimmel Cancer 
Center and The Children’s Cancer Foundation.Center and The Children’s Cancer Foundation.

Triple Winner Ambassadors 2014
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The �æ rst community engagement effort we focus on is the health of our 
community in a very literal sense.   
As communities tackle the complex issue of obesity, we believe we can be part 
of the solution. By bringing people together, we can innovate, educate and act. 
Locally, the Coca-Cola Ahold USA team has pitched in at food banks in Boston 
and central Pennsylvania – to help ensure families have a warm, nutritious meal 
when they need it most.

Our second community focus area is education.  
The Coca-Cola Scholars Foundation has awarded more than $51 million in 
scholarships to 5,250 high school seniors. The Coca-Cola First Generation 
Scholarship program has awarded more than $36 million in scholarships to more 
than 2,800 students who are the �l rst in their immediate families to go to college.  

Water is another focus area. 
Clean, accessible water is essential to the health of communities, critical to the 
ecosystem and indispensable for economic prosperity. It’s also essential for our 
business. Since 2005, we have saved more than six billion gallons of water in the 
U.S. through water ef�l ciency improvements in our facilities.

Our fourth community focus area is Recycling. 
The majority of our bottles and cans are 100% recyclable.  Today, we estimate 
that bottles and cans equal to 44% of those we place in the market are recovered 
and recycled. Our goal is to recover 50 percent by 2015.  

Diversity and inclusion is our �æ fth area of focus.  
We strive to create a work environment that provides all our associates equal 
access to information, development and opportunity. Diversity is an integral part 
of who we are as a company and how we relate to the community. Globally, 5 BY 
20 is our initiative to enable the economic empowerment of �l ve million women 
entrepreneurs by 2020. We’re developing and implementing programs that enable 
women entrepreneurs to gain business skills, access to �l nancial services and 
connect with peers and mentors. 

Vendor Pro�l le: Coca-Cola, Founding Partner 2014 Charitable Vendor Partners
Founding Partners

Platinum Partners

Brendan Brazel, vice president of sales
The Coca-Cola Company has a vested interest in our 
communities because we understand one simple fact: 
Our success depends on the success and vitality of 
the communities where we operate. Because we make, 
sell and distribute our products locally, we’re part 
of the fabric of the local business community. Our 
employees live and work in the communities we serve 
– and collectively, we give back. Through The Coca-
Cola Foundation, more than $650 million has been 
contributed to programs around the world. 

AHOLD-00164



page 5 Spring 2014

XXXX

XXX

Boston Sports Day panel at Fenway Park.Boston Sports Day roundtable discussion.

At C&S, we place an emphasis on sharing what we have with others, and making a 
difference. Corporate community involvement is led by the company’s principles, 
oriented in outcomes and driven by purpose. There are four key areas that C&S 
focuses on: Eliminating Hunger; Strengthening Children and Communities; 
Promoting Environmental Sustainability; and Encouraging Volunteerism.

C&S is proud to share important core values with its Ahold USA partners and to 
be a Founding Partner of the Our Family Foundation.  Here are three examples of 
how the two organizations demonstrate those values together:

Feeding hope
Both C&S and Ahold USA give food and funds to Feeding America member food 
banks, such as the Greater Boston Food Bank and the Central Pennsylvania 
Food Bank (to name just two). The food banks in turn supply hundreds of local 
community kitchens, senior centers and neighborhood food pantries that are on 
the “front lines” of �l ghting hunger.

Contributing to healthy communities, opportunity for all, and strong families
Like Ahold USA and its divisions, C&S and C&S employees “Live United” and 
support the United Way through yearly workplace campaigns.

Creating a bright future for kids with cancer
Both companies, and Our Family Foundation, donate to the world-renowned Dana-
Farber Cancer Institute in Boston. The annual C&S Charity Golf Outing raises 
awareness and funds for pediatric oncology. Since 1999, $1.57 million has been 
donated to the important work by the medical teams at Dana-Farber. 

Vendor Pro�l le: C&S Wholesale Grocers, Founding Partner

Marketing Vendor of the Year: ConAgra

Congratulations to ConAgra for being named Ahold USA’s 2014 Marketing Congratulations to ConAgra for being named Ahold USA’s 2014 Marketing 
Vendor of the Year! ConAgra supports Ahold USA’s charitable mission in Vendor of the Year! ConAgra supports Ahold USA’s charitable mission in 
many ways throughout the year. In addition to being a partner in many ways throughout the year. In addition to being a partner in Our Family Our Family 
FoundationFoundation, ConAgra has worked closely with Ahold USA and its retail divisions , ConAgra has worked closely with Ahold USA and its retail divisions 
in the Child Hunger Ends Here initiative and continues to further work on in the Child Hunger Ends Here initiative and continues to further work on 
community engagement efforts and collaboration speci�l cally around �l ghting community engagement efforts and collaboration speci�l cally around �l ghting 
child hunger. child hunger. Pictured (L-R) are James McCann, COO, Mark McGowan, EVP Pictured (L-R) are James McCann, COO, Mark McGowan, EVP 
merchandising, Duane Hart, shopper marketing manager, ConAgra, and Erik merchandising, Duane Hart, shopper marketing manager, ConAgra, and Erik 
Keptner, EVP marketing.Keptner, EVP marketing.

Gold Partners

Please see upcoming editions for a listing of silver, supporting, and a la carte partners.

As the largest grocery 
wholesaler in the US, 
supplying supermarkets and 
institutions with more than 
95,000 different products, 
C&S Wholesale Grocers 
consistently delivers the very 
best service and value to 
customers. Headquartered 
in Keene, New Hampshire, 
our company has 14,000+ 
dedicated employees who 
work in 14 states and in 48 
high-tech locations.

C&S employees “go orange” on National Hunger Day.C&S employees “go orange” on National Hunger Day.
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��
CONTACTS:������Arlene��Putterman� �� � � � � �Suzi��Robinson��
�� ��������������������Stop��&��Shop��New��York��Metro� � � �Stop��&��Shop��New��England��
�� ��������������������(914)��251�r2834� �� � � � � �(617)��774�r4434��
�� ��������������������arlene.putterman@stopandshop.com�� suzi.robinson@stopandshop.com��
��
��
FOR��IMMEDIATE��RELEASE��
��

Stop��&��Shop��and��its��parent��company��Ahold��USA��donate��$2.5��million����
for��Hurricane��Sandy��clean��up��and��recovery��efforts��

��
Microsites��are��launched��to��give��customers��a��trusted��way��to��contribute��

��
Purchase,��NY��(November��7,��2012)��–��The��Stop��&��Shop��Supermarket��Company��LLC��and��its��parent��
company��Ahold��USA,��today��announced��donations��totaling��$2.5��million��from��the��companies��and��
their��charitable��foundation,��Our��Family��Foundation,��to��the��American��Red��Cross.����The��donations��
are��being��made��to��support��Hurricane��Sandy��disaster��recovery��and��clean��up��efforts��helping��
families��affected��by��the��recent��storm,��with��an��emphasis��on��the��hardest��hit��areas��in��New��Jersey,��
New��York��and��Connecticut.����In��addition,��Stop��&��Shop��stores��in��New��York��and��New��Jersey��will��
serve��as��drop�roff��points��for��canned��and��packaged��food.����
��
“Stop��&��Shop��is��pledging��support��to��our��customers,��neighbors��and��associates��who��have��been��so��
drastically��impacted��in��our��area��by��Hurricane��Sandy,”��said��Don��Sussman,��president,��Stop��&��Shop��
New��York��Metro��Division.����“It ��is��our��hope��that��our��effort��helps��ease��the��pain��and��speed��the��
recovery��of��those��who��have��lost��so��much,��and��we��hope��that��others��will��be��encouraged��to��assist��
in��the��relief��effort��and��rebuilding��process��in��any��way��they��can.”������
��
Stop��&��Shop��and��the��other��supermarket��companies��of��Ahold��USA������have��partnered��with��the��
American��Red��Cross��to��establish��microsites��that��provide��a��trusted��way��for��associates,��customers��
and��vendors��to��designate��a��donation��to��local��Red��Cross��disaster��relief��efforts��underway��in��their��
respective��communities.��Individuals��are��encouraged��to��visit��www.StopandShop.com��and��click��on��
the��Red��Cross��link��if��they��are��interested��in��making��a��donation.��All��of��the��monies��collected��will��be��
donated��to��local��hurricane��relief��efforts.����
��
All��Stop��&��Shop��stores��are��also��collecting��cash��donations��at��check�rout��counters��to��assist��regional��
food��banks��and��pantries��in��their��efforts��to��support��local��communities.��With��millions��impacted��by��
Hurricane��Sandy,��regional��food��banks��and��pantries��are��crucial��to��the��communities��they��serve.����
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These��hunger��relief��agencies��urgently��need��the��assistance��of��company��initiatives��such��as����������������
Stop��&��Shop’s��Food��for��Friends��program.����
��
“Other��local��efforts��are��underway��to��support��additional��communities��up��and��down��the��East��
Coast��that��were��impacted��by��Sandy,”��said��Joe��Kelley,��president,��Stop��&��Shop��New��England��
Division.��“We��have��many��communities��that��will��be��recovering��for��many��weeks��to��come��and������
Stop��&��Shop��will��be��shoulder��to��shoulder��with��them.”��
��
“One��of��the��main��charitable��giving��missions��of��Ahold��USA��and��its��companies��is��building��healthy��
communities��and��today’s��donation��will��go��a��long��way��to��helping��customers��rebuild��disrupted��
lives��and��devastated��communities,”��said��Carl��Schlicker,��chief��operating��officer,��Ahold��USA.����
“We��are��extremely��thankful��to��our��associates��and��vendors��who��went��above��and��beyond��to��help��
us��serve��our��customers��before,��during��and��now��in��the��aftermath��of��the��storm.”����
��
Stop��&��Shop��and��Ahold��USA��also��announced��a��$500,000��donation��to��the��Stop��&��Shop/Giant��
Helping��Hands��fund,��which��provides��funds��to��the��companies’��associates��in��times��of��need.��This��
donation��will��be��used��to��help��associates��whose��lives��have��been��disrupted��by��Hurricane��Sandy.����
��
��
About Stop & Shop 

The��Stop��&��Shop��Supermarket��Company��LLC��employs��approximately��62,000��associates��and��
operates��more��than��400��stores��throughout��Massachusetts,��Connecticut,��Rhode��Island,��New��
Hampshire,��New��York,��and��New��Jersey.��The��company��helps��support��local��communities��fight��
hunger,��combat��childhood��cancer��and��promote��general��health��and��wellness��–��with��emphasis��on��
children’s��educational��and��support��programs.��In��its��commitment��to��be��a��sustainable��company,��
Stop��&��Shop��is��a��member��of��the��U.S.��Green��Building��Council��and��EPA’s��Smart��Way��program;��has��
been��awarded��LEED��(EB)��certifications��for��50��of��its��existing��stores;��and��has��been��recognized��by��
the��EPA��for��the��superior��energy��management��of��its��stores.��Stop��&��Shop��is��an��Ahold��company.��To��
learn��more��about��Stop��&��Shop,��visit��www.stopandshop.com.
��
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also in this issue
Triple Winner Game
Thanks to the overwhelming 
support of our vendor partners, 
customers, and associates, the 
2012 Triple Winner Game was a 
tremendous success! The Stop 
& Shop and Giant Landover 
divisons raised $5.5 million for 
our charitable partners - Dana-
Farber Cancer Institute (Jimmy 
Fund), Memorial Sloan-Kettering, 
Johns Hopkins, and the Children’s 
Cancer Foundation. Expected to 
run in all Stop & Shop and Giant 
Landover stores from mid-April 
through July, stores sold out of 
their game tickets in only six 
weeks! 

This year, Triple Winner was a 
primary theme in store circulars. 
We aired commericals throughout 
the campaign featuring inspiring 
Triple Winner Ambassadors. This 
additional marketing support 
emphasized the importance of 
supporting the program to both 
our customers and associates. 
Thank you to our vendor partners 
who participated in this year’s 
Triple Winner Game and the 
continued message of hope.

  �0rogram �0ro�l le�� Jake Gittlen             
  Cancer Research Foundation

  �6endor �0ro�l le�� General Mills

  �6endor �0ro�l le�� Hapco Farms

  Vendor Partner Listing

upcoming events
  

  July 15, Recognition Dinner
  Hershey Lodge, Hershey, PA
       5 p.m. Reception

  July 16, Central PA Golf Outing
  13 courses in Central PA
       ����30 a.m. Registration & 
       continental breakfast
       9 a.m. Shotgun start
       3 p.m. Dinner, awards, auction
  August 27, Massachusetts Golf   
  Outing 4 courses in Boston area
       Morning registration & shotgun 
       start
       4 p.m. Dinner, awards, auction

get involved

  Thank you for the generous  
  support of our vendor partners 
  to date. If we haven’t heard   
  from you, there is still time to 
  participate. For more information 
  about how to join Our Family  
  Foundation charitable vendor 
  partnership, contact Debbie Hill 
  at dhill@aholdusa.com.

Our Family Foundation charitable giving update
Summer golf outings
Our Family Foundation is hosting 
two golf outings this summer 
which bene�l t the Foundation’s 
key charitable partners. 

Registration is now closed for the 
Central PA Golf Outing on July 16. 
The Massachusetts Golf Outing 
tees off on Monday, August 27 at 
four courses in the Boston area. 
Following golf is dinner, auction 
and awards at TPC Boston in 
Norton, MA. Registration closes 
July 15, so there is still time to 
participate! Check with your Ahold 
USA contact or email Debbie Hill 
at dhill@aholdusa.com for details.

Amount raised to date
Thanks to the generous support of 
our vendor partners, Our Family 
Foundation has raised $8.7 
million to date in 2012 to help 
�lght hunger, improve the �Quality 
of life for children and build 
healthy communities!
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Each of us has been touched in 
some way by family members 
or friends affected by cancer. A 
program with a long history in the 
GIANT Carlisle division, support of 
The Jake Gittlen Cancer Research 
Foundation at Penn State Hershey 
Medical Center raises hundreds 
of thousands of dollars each year 
with more than $5.25 million 
donated from the GIANT Carlisle 
division and vendor partners to the 
research foundation since 1984.

As a partner, you provide the 
necessary funding to allow 
this critical cancer research 
to continue. Thanks to your 
contributions, you have played 
a role in helping to fund 
groundbreaking research that has 
occurred in the areas of cervial 
and skin cancer conducted at 
The Jake Gittlen Cancer Research 
Foundation. 

To honor his father, Jake, who 
died of cancer in 1970, Warren 
Gittlen held a small golf outing 
to raise money for cancer 
research. Beginning with private 
contributions and some small 
corporate contributions, the �lrst 
year raised $2,500, which was 
given to Dr. John Kreider, a young 
scientist at Penn State Hershey 

Medical Center. In the years to 
follow, Dr. Kreider would become 
one of the top cancer researchers 
in the world, playing a vital role 
in the development of the HPV 
vaccine, Gardasil. Since then, 
�lve other top researchers were 
added to the fold, forming The 
Jake Gittlen Cancer Research 
Foundation. With help from 
companies like GIANT Food 
Stores, Warren Gittlen has raised 
more than $15 million since 
his father’s death, with only one 
goal in mind - �lnding a cure for 
cancer. 

“In today’s economy, funds are 
tight and it’s more dif �lcult than 
ever to keep research moving 
forward,” said Warren Gittlen. 
“Donations and support from 
our local communities are vital, 
and that’s why our partners 
are so important. Our Family 
Foundation’s fundraising efforts 
ensure the availabiltiy of funds to 
attract the best of the best to the 
PSU Hershey Medical center. On 
behalf of The Jake Gittlen Cancer 
Research Foundation, I would like 
to thank you for your continuing 
contributions.” 

The GIANT for Jake golf outing 
will not be held this year, but

Summer 2012

Charitable effort pro�l le�� 
Gittlen Cancer Research Foundation

vendors are still able to support 
the cause through in-circular 
product promotions. A special 
circular insert, produced in the 
GIANT Carlisle division, features 
participating vendor products. A 
�mat fee for inclusion is charged 
and donated directly to The 
Jake Gittlen Cancer Research 
Foundation. 

Learn more about the Jake Gittlen 
Cancer Research Foundation 
at Penn State Hershey Medical 
Center by visiting www.
pennstatehershey.org/web/gittlen/
home
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Vendor pro�l le��

Dave Schmeer, Senior Customer Manager
The mission of the General Mills Foundation, celebrating 58 
years of giving, is to nourish communities. Continuing its 
tradition of generous giving and global community support, 
General Mills contributed nearly $120 million to charitable 
causes in �lscal year 2011. We invest in and collaborate with 
community organizations and programs that unleash the 
power of food across a spectrum of social issues, including 
hunger, nutrition and healthy active lifestyles. To learn 
more about the ways General Mills nourishes lives through 
philanthropy and community engagement, please join us on 
Facebook at facebook.com/GeneralMillsGives or visit us at 
GeneralMills.com/en/Responsibility/Community_Engagement.

General Mills, Ahold USA Marketing Vendor of 
the Year and Founding Partner 

Tell us a little bit about General Mills’ charitable and local community efforts. 
Our philanthropic funding areas are Alleviating Hunger and Advancing Nutrition 
Wellness; Improving Education and Strengthening Communities. Our hunger work is 
carried out globally in partnership with our employees as well as through key platforms 
with Join My Village - an online partnership with CARE and Merck, and Partners 
in Food Solutions �n a nonpro�lt formed by General Mills with USAID, Cargill and 
DSM to leverage employee technical expertise to advise small & medium sized food 
companies in Africa. Our Champions for Healthy Kids program is a partnership with 
the American Dietetic Association and the President’s Council on Fitness & Nutrition 
focused on $500,000 in annual grants to organizations improving �l tness and nutrition 
behavior and supporting K-8th grade students who earn the President’s Active Lifestyle 
Award. To date, over 5 million youth have been impacted by this program. Leveraging 
volunteerism among our employees is also a key focus of our work with 83% of US 
employees and more than 50% of international employees volunteering. We strengthen 
communities through volunteerism and also through our partnership with United Way in 
more than 30 US communities. In addition, our employees recommend grants in their 
local communities to build community strength.

What was an example of a great success you had as a result of General Mills’ 
charitable collaboration with Ahold USA?
General Mills donated more than $200,000 to Ahold USA charities in 2011. Annually, 
General Mills ties in with Ahold USA to �lght breast cancer with our Yoplait “Save Lids 
to Save Lives” program and participates in the annual pink promotion every October to 
support Susan G. Komen.  In conjunction with Veteran’s Day, our Cheer Event allowed 
consumers to cut out a postcard on a box of Cheerios to send a cheer note to our 
service men and women overseas. The program enabled Ahold USA and its divisions to 
donate $25,000 to local armed forces families.

What is General Mills’ future philanthropic plans?
We recently completed a strategic plan where moving forward the Foundation will focus 
on the key areas of hunger, nutrition wellness and signature partnerships. 

founding partners

platinum partners

2012 charitable vendor partners
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supporting partners

silver partners
Vendor pro�l le��

Summer 2012

Eric Scannelli
Senior Vice President of Sales
Hapco Farms is a Riverhead, NY-based 
company that provides fresh �Quality fruits and 
vegetables to retailers. Since 1945, Hapco 
Farms has consistently delivered the highest 
possible level of service and �Quality year 
round. For more information on Hapco Farms, 
please call 1-800-645-0033 or email Eric 
Scannelli at escannelli@hapcofarms.com.

Hapco Farms, Founding Partner

Tell us a little bit about Hapco’s charitable and local community 
efforts. 
Hapco Farms has been making community and corporate charities a 
company focus for over 60 years. We have been able to achieve this 
endeavor in three ways��
1. Volunteerism�� Our employees are encouraged to coordinate local 
fundraising for community charities within the of �lce, supporting schools, 
libraries, assisted living homes and local food banks. 
2. Product donations�� Our wide array of produce items allows us to make 
donations year round to schools and food banks in the community.
3. Monetary donations�� By contributing to not-for-pro�lt organizations 
whose efforts align with the mission of Hapco Farms, we have an impact 
on a number of charities nationwide. A few examples include, Lucia’s 
Angels, The Nephcure Foundation and the Susan G. Komen Foundation. 

What was an example of a great success you had as a result of 
Hapco’s charitable collaboration with Ahold USA?
We have been very happy to collaborate with Ahold USA and its intiative 
to support the Children’s Miracle Network. We encourage all of our 
associates to participate in the yearly golf outing in Central Pennsylvania 
(formerly the Our Kids golf outing). 

What is Hapco’s future philanthropic plans?
In addition to continuing our charitable and local community efforts, 
Hapco Farms will continue to raise the level and �Quality of corporate 
giving. 

Boar’s Head
Dannon Yogurt
Dayka & Hackett, LLC
DelMonte Foods
DPI Specialty Foods
Energizer
Friendly’s Ice Cream
Frito Lay Inc.
Gold Medal Bakery

HP Hood
Johnson & Johnson
Naturipe Farms
P&G
Snyders/Lance Inc.
Uncle Bens
UNFI
Wise Foods

4C Bread Crumbs & Cheese
ACH Foods
Atkins
Bayer Healthcare
Beech-Nut
Cabot Cheese & Yogurt
Carolina
Cedars Mediterranean Foods 
Inc.
Chicken of the Sea
Chi�Quita/Fresh Express
Church & Dwight
Clemens Food Group
Cohen Produce Marketing
Colgate Palmolive
Dandrea Produce, Inc.
Darling Clementines
Davidson Co. Inc.
Dean Foods
Diamond Foods
DNE World Fruit
Dole Fruit Crisps
Domino 
East Coast Fresh Cuts
Florida’s Natural Orange Juice
Flowers

French’s
Foxy Fresh Produce
Goody Products
Green Mountain Coffee
Hain-Celestial Group
Hans Kissle
Hartz Mountain 
Herr Foods Inc.
The Hershey Company
Hormel Foods
Hostess Brands
Irving Consumer Products Inc.
Kens
Land O’ Lakes, Inc.
The Libman Company
Marcal Paper 
Mars Chocolate North America
Mars Ice Cream
Mars Petcare
Martin’s Potato Chips
Matrix Sales & Marketing
Mission
Mutual Oil
Nature Made
Newman’s Own
Ocean Spray Cranberries

Olivia’s Organics
P�lzer
Pinnacle, Voila
Polar Beverages
Red Bull North America
RJO Produce Marketing
Sabra
SC Johnson
Schiff Nutrition
Signature Brands
Smith�leld
Sorrento Cheese
Starbucks Coffee Company
Stemilt Growers 
Turkey Hill Dairy, Inc.
Tyson Foods
US Nutrition, Inc.
Washington Fruit & Produce
Welchs
Whitewave Foods
Windsor Marketing Group
Wonderful Pistachios
Worley and Obetz, Inc.
Wrigley

Thank you all!

AHOLD-00171



Summer 2013

Also in this issue

Through Our Family Foundation, the 
Stop & Shop New England Division 
and Ahold USA quickly made a 
donation of $500,000 to One Fund 
Boston (onefundboston.org) within 
just 48 hours of the Boston Marathon 
bombings. Formed by Massachusetts 
Governor Deval Patrick and Boston 
Mayor Thomas Menino, One Fund 
Boston was created to aid victims of 
the tragic events that occurred on that 
fateful day. 

We were proud to see the spirit of 
people coming together in support of 
the victims and for the great city of 
Boston. We were glad to support One 
Fund Boston to help families and the 
city recover.

Many of our associates live, work, and 
give back in New England, and these 
events affected us all. Through One 
Fund Boston, we hope to help in the 
healing process for so many whose 
lives have been forever altered.

One Fund Boston is currently 
accepting claims from those who were 
affected by this tragedy. Payments 
will be issued on a rolling basis 
beginning on June 30, immediately 
following the determination of all 
eligible claims. For more information, 
please visit onefundboston.org. 

  Our Family Foundation 
    Charitable Giving Update                              Division President Pro�l le�� 
    Rick Herring

  Vendor Partner Listing 

  Vendor/Associate Spotlight
  
  Supporting Hockomock Area YMCA

Upcoming events

Get involved

 Do you have a story or a photo to 
 share for possible publication in an 
 upcoming newsletter? Please submit 
 to Debbie Hill at dhill@aholdusa.
 com. We are always looking for great 
 photos and stories of associates, 
 customers, vendors and charitable 
 partners helping our communities. 
 Let us tell your great story!

Stop & Shop New England and 
Ahold USA donate $500,000 
to One Fund Boston

  July 14 - Recognition Dinner
  Hershey Lodge, Hershey, PA
       5 PM Reception
  
  July 15 -  Central PA Golf Outing                        
    13 courses in Central PA
    ����30 AM Registration &   
        Continental Breakfast
    9 AM Shotgun Start
    3 PM Dinner, Awards, Auction
 
  September 5 - Boston Sports  
     Day, Fenway Park

With the support of Our Family 
Foundation, the Food Bank for 
Westchester has been able to expand 
the BackPack program to reach 
more children at risk. The BackPack 
Program is one of the most important 
and successful programs at the Food 
Bank for Westchester. Every Friday, 
hundreds of kids receive bags of food 
and recipe instructions to get them 
through the weekend when they will 
not receive school meals. 

New sites have been added and more 
site administrators recruited to enroll 
additional children in the program. 
The Fighting Child Hunger Grant will 
be instrumental in helping reach 250 
more children in need of assistance

for the entire year. Since receiving the 
grant funds, the BackPack program 
has added seven additional schools 
to our rolls. It is only with support 
from community organizations like 
Our Family Foundation that the Food 
Bank can continue to battle hunger 
and malnutrition in Westchester.

- Katy Flint Coppinger, senior   
  director of development
  Food Bank for Westchester

Food Bank for Westchester is one of 
21 regional food banks awarded a 
Fighting Child Hunger grant.

Update on Fighting Child Hunger Grant by 
Food Bank for Westchester

A collection of Food Bank for 
Westchester BackPacks ready for 
delivery to local students

Governor Patrick and Mayor Menino at 
the One Fund Boston press conference. 
Stop & Shop representatives included 
Division President Joe Kelley, Liz Chace-
Marino and Judi Palmer.
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Triple Winner Game
Thanks to the overwhelming 
support of our vendor partners, 
customers, and associates, the 
2013 Triple Winner Game is a 
tremendous success! The Stop 
& Shop and Giant Landover 
divisions raised $5.6 million for 
our charitable partners – Dana-
Farber Cancer Institute (the Jimmy 
Fund), Memorial Sloan-Kettering 
Cancer Center, Johns Hopkins 
Sidney Kimmel Cancer Center, and 
The Children’s Cancer Foundation. 
Thank you to our vendor partners 
who participated in this year’s 
Triple Winner Game and donated 
hope.

Summer events
Our Family Foundation is hosting 
two events this summer to 
provide vendor partners with the 
opportunity to interact with AUSA 
and Division executives as well as 
our key charitable partners…we 
hope you plan to attend. 

Registration is now closed for the 
Central PA Golf Outing on Monday, 
July 15, which takes place on 13 
courses in Central Pennsylvania. 
We hope to see you on the links on 
the 15th!

Peter Gammons to moderate 
Boston Sports Day Panel
New this year is the Boston 
Sports Day Event on Thursday, 
September 5 at Fenway Park. 
You’ll have the chance to take a 
never before seen VIP behind-
the-scenes tour of Fenway Park 
or participate in batting practice 
on the �leld. Afterwards, everyone 
will participate in a roundtable 
discussion with sports players 
and legends, including Joe 
Andruzzi from the Patriots, Tyler 
Seguin from the Bruins, as well 
as representatives from the Red 
Sox and Celtics - with special 
guest moderator, Peter Gammons. 
If you haven’t yet signed up to 
participate, please do so ASAP 
by checking with your Ahold USA 
contact or Debbie Hill at dhill@
aholdusa.com. Registration closes 
August 1st!

Amount raised to date
Thanks to the generous support of 
our vendor partners, Our Family 
Foundation has raised $8.3 million 
to date in 2013! Attend one of the 
summer events listed above to hear 
more about how your donations 
are supporting our key charitable 
partners.

Our Family Foundation Charitable Giving Update 

Anthony Hucker, Giant Landover 
Division president is joined 
by Triple Winner ambassadors 
and representatives from Johns 
Hopkins, CCF and Edy’s at a 
kick-off event.

Triple Winner Ambassadors and 
their families enjoy the Stop 
& Shop New England Division 
kick-off event at Fenway Park.

Stop & Shop New York Metro 
Division kicks off their Triple 
Winner Game with 2013 
Ambassadors and their 
families.

Peter Gammons, sportswriter 
and on-air commentator who 
has covered the Boston Red 
Sox and baseball for more than 
40 years, will moderate the 
Boston Sports Day Panel on 
September 5. 
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Division President Pro�l le��

Founding Partners

2013 Charitable Vendor Partners

Silver Partners
Barilla
Boar’s Head
Cargill Deli
Clemens Food Group
Dayka & Hackett
Del Monte Fresh Produce
Friendly’s Ice Cream

Frito Lay
GE Lighting
H.P. Hood
Johnson & Johnson
Nabisco Company
Naturipe
Proctor & Gamble

Snyder’s/Lance
The Dannon Company
Uncle Ben’s Ready Rice
United Natural Foods, 
   Inc.
Wise

Please see upcoming editions for a listing of supporting and a la carte partners.

Special Recognition to our Broker Partners

Rick Herring, GIANT/MARTIN’S

Platinum Partners

For 90 years, GIANT/MARTIN’S has been a 
strong community partner, donating more 
than $25 million in 2012 to local 
charitable efforts. GIANT/MARTIN’S 
supports nearly 100 regional food banks 
and local pantries, raising millions of 
dollars and donating thousands of pounds 
of product for local hunger relief. 
GIANT/MARTIN’S is also one of the Top 10 
fundraisers for Children’s Miracle Network 
Hospitals in the country and recently 
eclipsed the $28 million fundraising mark. 
Through its A+ School Rewards program, 
customers have helped their local schools 
earn more than $16 million for local schools by shopping with a BonusCard. 
In addition, GIANT/MARTIN’S supports men and women in the Armed Forces 
through our annual Support Our Troops in-store campaign to bene�lt regional 
USOs and the Wounded Warriors Project. More than $518,000 was raised 
during the May campaign. 

Of all the successes President Rick Herring has enjoyed as a member of the 
GIANT/MARTIN’S team, none compares to the joy he has received from being 
part of a company that cares about its associates and the communities where 
it operates. From his early years to now, Rick reminds his team to thank all 
associates for what they personally bring to the success of GIANT/MARTIN’S. 
“Care for GIANT/MARTIN’S associates is what has made this a special place to 
shop and work for 90 years,” said Rick.

Rick takes a vested interest in community partnerships and has personally 
visited all major Children’s Miracle Network Hospitals to see �lrst-hand the 
way funds are used to improve the health of children. Rick also volunteers on 
the Board of Penn State Hershey Children’s Hospital as well as the Board of 
Economics PA.  

Rick says he is humbled and honored to be part of a company with a 
giving legacy in all communities in which it operates. Since 1923, GIANT/
MARTIN’S has been a community partner with a philosophy of “Living Here 
and Giving Here” that resonates with associates. “We are an integral part of 
the communities where we operate. We have a responsibility to care for others 
and to be there for our associates and the communities we serve at the worst 
and best of times,” said Rick. “We are truly blessed with great associates and 
customers who work together to lend a hand to those in need.”
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Vendor/Associate Spotlight

Each year, the Giant Landover 
Division recognizes an associate 
who dedicates his or her talents and 
time to improving our communities. 
Reber Whitner, health & beauty 
care manager at Giant Landover’s 
Millville, Delaware store, was 
recently honored with the 2013 
Founders Award for Community 
Service.

Reber lives by a motto that 
every day is a blessing and he’s 
demonstrated a dedication to 
helping others live healthy lives as 
well as supporting members of his 
community who need a helping 
hand. Reber is an active member 
of Epworth United Methodist 
Church where he runs the church’s 
kitchen. Through his leadership, 
Reber created a soup kitchen at 
Epworth that serves meals to needy 
individuals and families every 
Sunday. Reber’s kitchen also serves 
soup to many homeless individuals 
every Tuesday evening during 
the winter months. He played an 
active role in creating a faith based 
network on the Delaware shore 
that has provided meals to more 
than 200 international exchange 
students over the past six years.

As a cancer survivor, Reber 
dedicates much of his time to 
support cancer patients and their 
family members. Every Thursday, 
Reber volunteers at Bebee Medical 
Center’s Tunnell Cancer Center 
where he teaches yoga to patients 

and family members coping with
cancer. For the past four years, 
Reber has also volunteered as 
Santa Claus at the Tunnell Cancer 
Center, bringing joy to many young 
cancer patients during the holidays. 
He is also involved with numerous 
fundraising activities bene�lting the 
Tunnell Cancer Center.

Describing his passion for giving 
back to his local community, Reber 
commented, “The life I’m living 
now is a gift! It’s not about me, but 
what I can do to help others who 
are in need.”

As the recipient of Giant’s 2013 
Founders Award for Community 
Service, Reber received a check for 
$2,500 and a check for $2,500 
which was donated to The Cancer 
Support Community and Epworth 
United Methodist Church Food & 
Love Soup Kitchen.

GIANT/MARTIN’S associate 
reaches 60 volunteer hours

Thomas Darlington of Giant Carlisle 
store #6291 in West Chester, PA 
has volunteered approximately 60 
hours at the West Chester Food 
Cupboard since the beginning 
of 2013. As an applicant to the 
Associate Volunteer Program, 
Thomas states that “All of 
the expressions of thanks and 
associated smiles are a sincere 
reminder that hunger is a very real 
life experience for many people”. 
The program recognizes associate 
volunteer time at eligible food 
banks with a donation of $150 for 
at least 10 hours of volunteer time. 
Associates can apply for a grant 
for their regional food bank partner 
by completing and submitting a 
simple application. See your store 
breakroom for information and 
an application or visit the hunger 
section of your store website.

Our Family Foundation awarded a 
$100,000 grant to Hockomock Area YMCA 
in Massachusetts in 2012. Thanks to this 
generous support, the organization’s Healthy 
Futures Initiative has been able to deepen 
its reach with its community partners with 
a goal of increasing physical activity and 
improving nutrition for children and families. 
In 2012, 6,846 children and families were 
served totaling over 185,306 hours of 
physical activity and nutrition education in 
Hockomock’s 15 communities. Through the 
Stop & Shop Shape Up! Mini Grant Program, 
the organization awarded grants that are 
serving an additional 24,043 individuals. 
In addition to the thousands of children 
Hockomock Area YMCA has been able to 
directly impact, they have continued to work 
with community coalitions throughout the 
region to impact programs, projects and 
policy as they improve the quality of life for 
those served.   

Giant Landover names recipient of 2013 Founders Award 
for Community Service

Pictured from left to right are Anthony 
Hucker, Giant Landover Division 
president, Reber, and Stephane Manos, 
Reber’s wife.

Supporting Hockomock Area YMCA 

Tracy Pawelski, Ahold USA’s vice president, 
external communications (left) and Judi Palmer, 
Stop & Shop New England Division’s director of 
marketing & communications (right) at Hockomock 
YMCA with a few new friends. 

Giant Carlisle associate 
Thomas Darlington
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�ank You Partners!

2013 Golf Outing

Barilla

4C Foods

ACH

Atkins Nutritionals

Bayer Healthcare

Beech Nut

Filippo Berio

Clear Channel Radio Harrisburg

Comcast Baltimore
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�ank You Partners!

2013 Golf Outing

Boar•s Head

Bluestone Energy Services

Burris Logistics

Cabot Creamery

Cedars Medditeranean Foods

Chicken Of the Sea

Greenline

Comcast Philadelphia

Comcast Washington DC

In partnership with:
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�ank You Partners!

2013 Golf Outing

Cargill Deli

Chiquita Brands

Church & Dwight

Cohen Produce Marketing

Colgate Palmolive

CROSSMARK & Signature Brands

Insign, Inc. 

Cumulus Media
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�ank You Partners!

2013 Golf Outing

Clemens Food Group

Davidson Co.

Dean Foods Fresh Dairy Direct

Del Monte Foods

Diamond

DNE World Fruit LLC

Marva Maid Dairy
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�ank You Partners!

2013 Golf Outing

Dayka & Hackett LLC

Dole Packaged Foods

Domino Foods, Inc.

Dr Pepper Snapple Group

East Coast Fresh Cuts

First Fruits Marketing
of Washington
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�ank You Partners!

2013 Golf Outing

Del Monte Fresh Produce

Florida•s Natural

Flowers Foods

Foxy Fresh Produce

French•s

Goody

Masser Potato Farms

Fox 43
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�ank You Partners!

2013 Golf Outing

Friendly•s Ice Cream

Green Mountain Co�ee Roasters

Hain Celestial

Hallmark Cards

Hans Kissle, Inc.

Hartz Mountain

Perdue Farms, Inc.

KYW-TV

Lamar

S A L E S  &  M A R K E T I N G
In partnership with:
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�ank You Partners!

2013 Golf Outing

Frito Lay Inc.

Herr Foods Inc.

Hillshire Brands

Hormel Foods Corporation

Irving Tissue

Ken•s Foods

PPC
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�ank You Partners!

2013 Golf Outing

GE Lighting

Land O•Lakes

LGS Specialty Sales

Libman

Mars Chocolate

Mars Ice Cream

RJO Produce Marketing

WGAL-TV

WHP-TV
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�ank You Partners!

2013 Golf Outing

H. P. Hood

Mars Petcare

Martin•s Potato Chip Co.

Matrix, Great Lakes Cheese
& Aurora Products

McKesson Corporation

Service Distributing, Inc.
& Suppliers 

WBAL-TV

WBFF-TV | WNNV
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�ank You Partners!

2013 Golf Outing

Johnson & Johnson

Mutual Oil

Nature Made

New World Pasta

Mission

Spencer Advertising 
& Marketing

WUSA-TV

WISX | WDAS
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�ank You Partners!

2013 Golf Outing

Nabisco & Cadbury

Olivia•s Organics

P“zer

Newmans

Ocean Spray Cranberries, Inc.

Valassis / CBA Distribution Network

WBHT | WMGS

WCAV-TV

WFMZ-TV
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�ank You Partners!

2013 Golf Outing

Naturipe

PRO-STAR

Pinnacle Foods

Polar Beverages

Post Foods

Windsor Marketing Group

WJLA-TV

WJZ-TV

WMAR-TV
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�ank You Partners!

2013 Golf Outing

Procter & Gamble

Sabra

Sanderson Farms

Pryority Food Marketing

Rainier Fruit

Red Bull

Worley & Obetz Inc.
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�ank You Partners!

2013 Golf Outing

Snyder•s / Lance Inc.

SC Johnson & Sons, Inc.

Schi� Nutrition

Smith“eld

Sorrento

Starbuck•s
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�ank You Partners!

2013 Golf Outing

�e Dannon Company

Stemilt Growers

Symphony EYC

�e Hershey Company 

Turkey Hill Dairy Inc.

WPVI - TV

WRC - TV

AHOLD-00192



�ank You Partners!

2013 Golf Outing

Uncle Ben•s Ready Rice

Tyson Foods, Inc.

US Nutrition

Welch•s

WhiteWave Foods

WTTG-TV
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�ank You Partners!

2013 Golf Outing

United Natural Foods, Inc.

Wise

Wisk & Surf

Wonderful Pistachios
& POM Wonderful

Wrigley
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�ank You
to our vendors who donated 

product to Our Family Foundation!
American Food Group

Berks Packing

Bimbo Bakeries

Budweiser 

C&S Wholesale Grocers

Canada Dry 

Coke

Dannon

Frito Lay

Great Lakes

Hearn & Kirkwood

Heineken

Heinz

Herr•s

Johnna Foods

Lipman Produce

Martin•s Chips

Miller/Coors 

Morning Star Farms

Nestle

Niagara

Pepsi 

Pinnacle

Prime Cuts/Hearn Kirkwood

Reckitt Benckiser

Snyders of Hanover

Sure Winner Foods 

Taylor Farms

Unilever

Utz

W&L Sales

Wilsbach Distributors

2013 Golf Outing
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�ank You! to our 2013 
Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

In partnership with:
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�ank You! to our 2013 
Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

In partnership with:
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Welcome
to the 

2013 Golf Outing
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Contact:  Arlene Putterman 
                 Stop & Shop NY Metro Division 
   (914) 251-2834 
   arlene.putterman@stopandshop.com 

FOR IMMEDIATE RELEASE 
 

Stop & Shop partners with Hunter Hayes to raise awareness for child hunger 
May 9th show scheduled in New Haven 

 
Purchase, NY (May 1, 2014) – As part of its ongoing mission to fight hunger in the local 
communities it serves, the Stop & Shop Supermarket Company is teaming up with multiple 
GRAMMY nominee Hunter Hayes and ConAgra for the “Hunter Hayes’ 24 Hour Road Race to 
End Child Hunger”, which kicks off on May 9 in Times Square. Hayes is raising awareness to help 
end child hunger while attempting to break the GUINNESS WORLD RECORDS® record for Most 
Concerts Played in multiple cities in 24 hours.  
 
Stop & Shop is a participating sponsor and will have a presence at the New Haven event at 6:45 
p.m. at Toad’s Place. To help local hunger relief efforts, customers are encouraged to stop by 
the Hamden Stop & Shop location on Friday, May 2 between 3:00 - 5:00 p.m., where Country 
92.5 will be airing live, to donate a non-perishable food item to the Connecticut Food Bank and 
be entered into a drawing for a pair of tickets to the Hunter Hayes 24 Hour Road Race to End 
Child Hunger show at Toad’s Place on May 9. Stop & Shop’s food drive to benefit the 
Connecticut Food Bank will continue until May 9 at the Hamden, East Haven, West Haven and 
North Haven store locations. 
 
“As a food retailer, we continue to play an important role in the fight against hunger and 
regularly work hand in hand with our local food banks through donations and also associate 
volunteering,” said Don Sussman, president, Stop & Shop New York Metro division. “In recent 
years, we have been able to expand on that commitment through the donation of high protein 
meat, the funding of mobile food pantries and a greater emphasis on ensuring kids most in 
need have access to healthy food.” 
 
To alleviate child hunger by reaching more food insecure children with healthy meals, Stop & 
Shop and its parent company Ahold USA’s Our Family Foundation, is in the second of a three 
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year initiative to distribute $6 million in Fighting Child Hunger grants to 16 regional food banks 
throughout its market area. These grants target communities with significant need in order to 
provide millions of healthy meals to children through child care, after school, mobile pantries, 
and summer programs, as well as other innovative approaches.  
 
With its Fighting Child Hunger grant, Connecticut Food Bank was able to start and support the 
GROW Up with Good Nutrition Initiative which includes a walk-in mobile food pantry truck with 
fresh produce and healthy groceries targeting low-income families with young children. The 
initiative was launched in fall 2013 when it began to make product deliveries to families 
participating in the Head Start program.  In addition, during last year’s government shutdown 
when these Head Start programs had to close their doors, leaving children without meals they 
would have otherwise received during daycare, the Connecticut Food Bank used the grant 
funds to provide emergency food distribution to 1,200 children enrolled at three closed Head 
Start locations.  
 
“By providing young families with fresh, nutritious foods, we are improving the nutrition 
content of each participating household’s meals,” said Nancy L. Carrington, Connecticut Food 
Bank President and CEO.  “Through the generosity of Stop & Shop, we are able to expand the 
nutritional value of meals they prepare at home while educating the youngsters about good 
nutrition that will last a lifetime.”  
 
For more information about the “Hunter Hayes’ 24 Hour Road Race to End Child Hunger” and a 
complete concert schedule, visit www.hunterhayes.com. 

About Stop & Shop
The Stop & Shop Supermarket Company LLC employs approximately 59,000 associates and operates 
394 stores throughout Massachusetts, Connecticut, Rhode Island, New York and New Jersey. The 
company helps support local communities fight hunger, combat childhood cancer and promote general 
health and wellness – with emphasis on children’s educational and support programs. In its commitment 
to be a sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA’s 
Smart Way program; and has been recognized by the EPA for the superior energy management of its 
stores. Stop & Shop is an Ahold company. To learn more about Stop & Shop, 
visitwww.stopandshop.com or www.facebook.com/stopandshop.

About Hunter Hayes
Four-time GRAMMY nominated artist, Hunter Hayes, is a multi-talented performer, musician, producer, 
and writer. His critically acclaimed Atlantic Records self-titled album garnered three consecutive No. 1 
singles, selling over eight million singles to date while the album itself has been certified platinum by the 
R.I.A.A. The highly anticipated follow-up, Storyline, will be released May 6 via Atlantic Records and 
features his current hit single “Invisible.” His most recent Grammy nomination for Best Country Solo 
Performance for his No. 1 single "I Want Crazy" marks his fourth Grammy nomination off his debut 
release. Hunter is currently featured as one of Forbes Magazine's "30 Under 30" and has played over 500 
dates since 2011. The Louisiana native has headlined sold out venues across the US and Canada and 
recently wrapped the sold out CMT On Tour: Hunter Hayes' Let's Be Crazy tour this past fall. For more 
information visit www.hunterhayes.com, on Facebook at www.facebook.com/hunterhayes and follow 
Hunter on Twitter http://twitter.com/hunterhayes
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Contacts: 
Arlene Putterman     Jenny Krupski 
Stop & Shop NY Metro Division   Stop & Shop New England Division 
(914) 251-2834     (617) 276-7756 
arlene.putterman@stopandshop.com  jkrupski@webershandwick.com 
 

FOR IMMEDIATE RELEASE 

 
Stop & Shop partners with Hunter Hayes to raise awareness for child hunger 

May 9th shows scheduled in Boston & New Haven 
 

Purchase, NY & Quincy, MA (May 1, 2014) – As part of its ongoing mission to fight hunger in 
the local communities it serves, the Stop & Shop Supermarket Company is teaming up with 
multiple GRAMMY nominee Hunter Hayes and ConAgra for the “Hunter Hayes’ 24 Hour Road 
Race to End Child Hunger”, which kicks off on May 9 in Times Square. Hayes is raising 
awareness to help end child hunger while attempting to break the GUINNESS WORLD 
RECORDS® record for Most Concerts Played in multiple cities in 24 hours.  
 
Stop & Shop is a participating sponsor and will have a presence at the Boston event on Friday, 
May 9 at 9:15 a.m. at the Paradise Rock Club and the New Haven event at 6:45 p.m. at Toad’s 
Place. To help local hunger relief efforts, customers are encouraged to stop by the Hamden 
Stop & Shop location on Friday, May 2 between 3:00 - 5:00 p.m., where Country 92.5 will be 
airing live, to donate a non-perishable food item to the Connecticut Food Bank and be entered 
into a drawing for a pair of tickets to the Hunter Hayes 24 Hour Road Race to End Child Hunger 
show at Toad’s Place on May 9. Stop & Shop’s food drive to benefit the Connecticut Food Bank 
will continue until May 9 at the Hamden, East Haven, West Haven and North Haven store 
locations. 
 
“Stop & Shop is committed to being a better neighbor in our local communities, especially 
around hunger relief and child-related efforts,” said Joe Kelley, president, Stop & Shop New 
England division. “No child should go hungry, but approximately 16 million children in the 
United States currently live in households without consistent access to adequate food.” 
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“As a food retailer, we continue to play an important role in the fight against hunger and 
regularly work hand in hand with our local food banks through donations and also associate 
volunteering,” said Don Sussman, president, Stop & Shop New York Metro division. “In recent 
years, we have been able to expand on that commitment through the donation of high protein 
meat, the funding of mobile food pantries and a greater emphasis on ensuring kids most in 
need have access to healthy food.” 
 
To alleviate child hunger by reaching more food insecure children with healthy meals, Stop & 
Shop and its parent company Ahold USA’s Our Family Foundation, is in the second of a three 
year initiative to distribute $6 million in Fighting Child Hunger grants to 16 regional food banks 
throughout its market area. These grants target communities with significant need in order to 
provide millions of healthy meals to children through child care, after school, mobile pantries, 
and summer programs, as well as other innovative approaches.  
 
At Greater Boston Food Bank, they are utilizing their Stop & Shop Fighting Child Hunger grant to 
transition their BackPack program to school-based food pantries and expand mobile 
distributions. The grant also contributes to summer feeding programs that ensure kids receive 
meals during the summer when they cannot take advantage of the meals they receive during 
the school year. 
 
"We are tremendously grateful for this grant from Our Family Foundation and Stop & 
Shop/New England Division for the second year. One in nine residents of eastern 
Massachusetts is at risk of hunger, and as many as one in four are children. These families and 
children in our community will benefit from this grant immediately, as it will allow The Greater 
Boston Food Bank to distribute enough nutritious food for 900,000 meals at our direct 
distribution sites. Our Family Foundation's generosity is truly supporting GBFB's mission to end 
hunger here in eastern Massachusetts, "said Catherine D'Amato, President and CEO, The 
Greater Boston Food Bank. 

With its Fighting Child Hunger grant, Connecticut Food Bank was able to start and support the 
GROW Up with Good Nutrition Initiative which includes a walk-in mobile food pantry truck with 
fresh produce and healthy groceries targeting low-income families with young children. The 
initiative was launched in fall 2013 when it began to make product deliveries to families 
participating in the Head Start program.  In addition, during last year’s government shutdown 
when these Head Start programs had to close their doors, leaving children without meals they 
would have otherwise received during daycare, the Connecticut Food Bank used the grant 
funds to provide emergency food distribution to 1,200 children enrolled at three closed Head 
Start locations.  
 
“By providing young families with fresh, nutritious foods, we are improving the nutrition 
content of each participating household’s meals,” said Nancy L. Carrington, Connecticut Food 
Bank President and CEO.  “Through the generosity of Stop & Shop, we are able to expand the 
nutritional value of meals they prepare at home while educating the youngsters about good 
nutrition that will last a lifetime.”  

AHOLD-00234



For more information about the “Hunter Hayes’ 24 Hour Road Race to End Child Hunger” and a 
complete concert schedule, visit www.hunterhayes.com. 

About Stop & Shop
The Stop & Shop Supermarket Company LLC employs approximately 59,000 associates and operates 
394 stores throughout Massachusetts, Connecticut, Rhode Island, New York and New Jersey. The 
company helps support local communities fight hunger, combat childhood cancer and promote general 
health and wellness – with emphasis on children’s educational and support programs. In its commitment 
to be a sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA’s 
Smart Way program; and has been recognized by the EPA for the superior energy management of its 
stores. Stop & Shop is an Ahold company. To learn more about Stop & Shop, 
visitwww.stopandshop.com or www.facebook.com/stopandshop.

About Hunter Hayes
Four-time GRAMMY nominated artist, Hunter Hayes, is a multi-talented performer, musician, producer, 
and writer. His critically acclaimed Atlantic Records self-titled album garnered three consecutive No. 1 
singles, selling over eight million singles to date while the album itself has been certified platinum by the 
R.I.A.A. The highly anticipated follow-up, Storyline, will be released May 6 via Atlantic Records and 
features his current hit single “Invisible.” His most recent Grammy nomination for Best Country Solo 
Performance for his No. 1 single "I Want Crazy" marks his fourth Grammy nomination off his debut 
release. Hunter is currently featured as one of Forbes Magazine's "30 Under 30" and has played over 500 
dates since 2011. The Louisiana native has headlined sold out venues across the US and Canada and 
recently wrapped the sold out CMT On Tour: Hunter Hayes' Let's Be Crazy tour this past fall. For more 
information visit www.hunterhayes.com, on Facebook at www.facebook.com/hunterhayes and follow 
Hunter on Twitter http://twitter.com/hunterhayes.
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FOR IMMEDIATE RELEASE

CONTACT: Stop & Shop: Arlene Putterman, 203-450-3678, arlene.putterman@stopandshop.com
City of Bridgeport: Brett Broesder, (203) 257-1049, brett.broesder@bridgeportct.gov
KaBOOM!: Bruno Tager, 301-919-4482, btager@kaboom.org

425 Volunteers Improve Bridgeport Kids’ Lives & Futures with Play  
Partners Join Forces to Create a New Playground at Shell St.

Thursday, September 18, 8:30 a.m. – 3:00 p.m.

Photo/Interview Opportunities Available

WHAT: More than 425 volunteers from Stop & Shop and Our Family Foundation (@stopandshop) , the City of 
Bridgeport (@CityofBptCT) , organizers from KaBOOM! (@kaboom) and residents of the Bridgeport community 
will join forces on Thursday, September 18 , to give area kids the childhood they deserve by building a new 
playground at Shell St. The design is based on children’s drawings created at a special design event in July.    

WHEN: Thursday, September 18
8:30 a.m. to 9:00 a.m.
11:00 a.m. to 1:00 p.m.
1:00 p.m. to 2:30 p.m.
2:30 p.m. to 3:00 p.m.
(Times approximate)
(Build takes place rain 
or shine)

Kick-off ceremony
Best viewing of playground construction
Final construction phase
Ribbon-cutting ceremony

WHERE: Shell St. and Ocean Terrace
Bridgeport, CT 06605

WHO: Hundreds of community volunteers, Stop & Shop associates and vendors. 

WHY: A playground is more than a playground. It’s a brain-expander, friend-maker, and muscle-builder. Play is central 
to a child’s ability to grow into a productive adult. It can transform children from sedentary, bored and solitary to 
physically, mentally and socially active. KaBOOM! works to bring balanced and active play into the daily lives of 
all children, particularly those growing up in poverty in America. We do this by creating great places to play, 
inspiring communities to promote and support play and driving the national discussion about the importance of 
play in fostering healthy and productive lives (#playmatters).

The new playground will bring more than 300 kids in Bridgeport one step closer to having the childhood they 
deserve. As an urban area where there is not enough play space in backyards, it is important for children to have 
a safe and fun place to play. This prevents children from finding outlets in places such as parking lots, streets, 
and other unsafe areas where they might otherwise play and socialize.

The playground is built by Stop & Shop and Our Family Foundation and KaBOOM!. Through this partnership, 
more children will have the joyful childhood they deserve. Stop & Shop supports KaBOOM! in promoting and 
protecting a child’s right to active play at home, at school and in the community. Additionally, Stop & Shop is 
proud to say that this playground will incorporate some new equipment not found in other area playgrounds as 
well as equipment for special needs children such as a sway swing designed for children with Autism. The space 
will also include plenty of shade and seating for parents and grandparents while their children enjoy the 
playground as well as a garden and planters to beautify the area.

VISUALS: Before and after shots
Volunteers assembling, carrying, and installing brightly colored playground equipment
Ribbon-cutting ceremony to dedicate the playground
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About Stop & Shop
The Stop & Shop Supermarket Company LLC employs approximately 59,000 associates and operates 395 stores throughout Massachusetts, 
Connecticut, Rhode Island, New York and New Jersey. The company helps support local communities fight hunger, combat childhood cancer 
and promote general health and wellness – with emphasis on children’s educational and support programs. In its commitment to be a 
sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA’s Smart Way program and has been recognized by 
the EPA for the superior energy management of its stores. Stop & Shop is an Ahold company. To learn more about Stop & Shop, visit 
www.stopandshop.com or www.facebook.com/stopandshop.

Our Family Foundation by Stop & Shop
Our Family Foundation is the charitable foundation of Ahold USA and our retail banners - Stop & Shop, Giant Food of Landover, MD and 
GIANT/MARTIN’S. Our mission is to fight hunger, improve the lives of children and build healthy communities. With the help of many of our 
vendor partners we are able to provide millions of dollars in donations to organizations throughout our operating area to support worthy local 
causes.

KaBOOM!
KaBOOM! is the national non-profit dedicated to the bold new goal of ensuring that all children, particularly the 16 million American children 
living in poverty, get the balanced and active play they need to thrive. KaBOOM! has been a powerful champion for play since its founding in 
1996, working with partners to build, improve and open more than 15,000 playgrounds, engage more than 1,000,000 volunteers and serve more 
than 6,600,000 children. KaBOOM! creates and catalyzes great places to play, inspires, empowers and leads play advocates, and educates and 
elevates the societal conversation about the importance of play in children’s lives. For more information, visit kaboom.org/act or follow the 
conversation on why #playmatters at twitter.com/kaboom or facebook.com/kaboom.

# # #
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The above image is a representation of the Custom Sign that has been created 
per your specifications. Once approved, the Custom product cannot be 
CANCELED. The Custom product typically ships 4 weeks from the time 

Playworld Systems, Inc. receives the approved image.

Date

I approve the above image: 

Signature

Please Print

Project Name: Our Family Foundation  
Attn: Lauren@KaBOOM!
Email: VickiH@playworldsystems.com   
Date: 8.19.14

Project Number: 1408028
Part Number: ZZXX0157
Sign Number: CRS5713
Revision: A
Post Color: Tangerine 

www.playworldsystems.com

CRS5713

This kid-inspired playspace was

made possible through the

funding and volunteer power of

Our Family Foundation by Stop & Shop,

the City of Bridgeport, Black Rock NRZ,

KaBOOM! and this community.

CRS5713
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AHOLD USA DESIGN 
FILE NAME: 14_2962-OFF-PlaygroundBuild
CLIENT: Deb H.
DIMENSIONS: 96Ž x 36Ž
CREATION DATE: August 28, 2014 3:08 PM
CREATED BY: Bill Austin

MODIFIED DATE: 
PROOF #: 4
PROOF DUE BACK: September 10, 2014
DESIGNER COMMENTS/QUESTIONS:

8•x3• Banner

RELEASE DATE:
SEPTEMBER 25, 2014

Thank You2014 Founding, Platinum 
and Gold Partners

In partnership with:

to the NEW Shell St. Playground!
together we can

Thank You2014 Silver & 
Supporting Partners

ACH

Atkins

Barilla

Bayer Healthcare

Boar•s Head

Burris Logistics

Cabot

Cargill Deli

CBA Insert Distribution

Cedars Mediterranean Foods

Chiquita Brands

Clemens Food Group

Cohen Produce Marketing

Colgate Palmolive

�e Dannon Company

Davidson Specialty Foods

Dayka & Hackett LLC

Dean Foods

Diamond

DNE World Fruit LLC

Dole Fruit Bowls/Squish •ems

Domino

Dr Pepper Snapple Group

Expressions from Hallmark

FirstFruits Marketing

Florida•s Natural

French•s Food Company

Frito Lay Inc.

GE Lighting

Green Mountain Co�ee Roasters

Hain-Celestial

Herr Foods, Inc.

Hershey Company

Hormel Food Corp.

H.P. Hood

Johnson & Johnson

Ken•s Foods

Land O•Lakes

LGS Specialty Sales, Ltd.

MARS Chocolate

Mars Petcare

Martin•s Potato Chip Co.

Matrix Sales & Marketing Inc.

McKesson

Mission

Mutual Oil

Nabisco / Cadbury

Nature Made

Natures Own/ Tastykake

Naturipe Farms

New World or Riviana Rice

Newmans

Pepperidge Farm

Pinnacle Foods

Post Foods

PRO-STAR

Red Bull North America

Sanderson Farms

S C Johnson

Sabra

Scotties Facial Tissues

Sorrento

Snyders / Lance Inc.

Sparkling ICE

Starbucks

Sun Products

Symphony EYC

�e Libman Company

Turkey Hill Dairy Inc.

Tyson Foods/Tyson Deli

Uncle Ben•s Ready Rice

Vestcom International

Welch•s

White Wave

Wise

Wrigley

AHOLD-00247



AHOLD USA DESIGN 
FILE NAME: 14_2962-OFF-PlaygroundBuild
CLIENT: Deb H.
DIMENSIONS: 24Ž x 72Ž
CREATION DATE: August 28, 2014 3:08 PM
CREATED BY: Bill Austin

MODIFIED DATE: 
PROOF #: 4
PROOF DUE BACK: September 10, 2014
DESIGNER COMMENTS/QUESTIONS:

Vertical Banner

RELEASE DATE:
SEPTEMBER 25, 2014

welcome
to the

Playground 
Build

Refreshments
and Snacks

Hydration
Station

Lunch
generously 

provided by the 
Cabot Farmers• 
Gratitude Grille

Registration

Restrooms

AHOLD-00248



AHOLD USA DESIGN 
FILE NAME: 14_2962-OFF-PlaygroundBuild
CLIENT: Deb H.
DIMENSIONS: 24Ž x 36Ž
CREATION DATE: August 28, 2014 3:08 PM
CREATED BY: Bill Austin

MODIFIED DATE: 
PROOF #: 4
PROOF DUE BACK: September 10, 2014
DESIGNER COMMENTS/QUESTIONS:

A-Frame

RELEASE DATE:
SEPTEMBER 25, 2014

Shuttle Bus
Playground Build

AHOLD-00249



AHOLD USA DESIGN 
FILE NAME: 14_2962-OFF-PlaygroundBuild
CLIENT: Deb H.
DIMENSIONS: 22Ž x 28Ž
CREATION DATE: August 28, 2014 3:08 PM
CREATED BY: Bill Austin

MODIFIED DATE: 
PROOF #: 4
PROOF DUE BACK: September 10, 2014
DESIGNER COMMENTS/QUESTIONS:

Directional Stanchions

RELEASE DATE:
SEPTEMBER 25, 2014

Reception Dinner

Reception Dinner

AHOLD-00250
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Thank You!
to our 2014 Founding Partners

In partnership with:

Thank You!
to our 2014 Gold Partners

Thank You!
to our 2014 Platinum Partners

Thank You!
to our 2014 Silver Partners

ACH

Barilla

Boar•s Head

Cargill Deli

Clemens Food Group

Dayka & Hackett LLC

Frito Lay Inc.

GE Lighting

H.P. Hood

Johnson & Johnson

Nabisco / Cadbury

Nature Made

Natures Own/ Tastykake

Naturipe Farms

Sanderson Farms

Snyders / Lance Inc.

�e Dannon Company

Tyson Foods/Tyson Deli

Uncle Ben•s Ready Rice

Wise

Special 
�anks to:

Thank You!
to our 2014 Supporting Partners

Atkins

Bayer Healthcare

Burris Logistics

Cabot

CBA Insert Distribution

Cedars Mediterranean Foods

Chiquita Brands

Cohen Produce Marketing

Colgate Palmolive

Davidson Specialty Foods

Dean Foods

Diamond

DNE World Fruit LLC

Dole Fruit Bowls/Squish •ems

Domino

Dr Pepper Snapple Group

Expressions from Hallmark

FirstFruits Marketing

Florida•s Natural

French•s Food Company

Green Mountain 
Co�ee Roasters

Hain-Celestial

Herr Foods, Inc.

Hershey Company

Hormel Food Corp.

Ken•s Foods

Land O•Lakes

LGS Specialty Sales, Ltd.

MARS Chocolate

Mars Petcare

Martin•s Potato Chip Co.

Matrix Sales & Marketing Inc.

McKesson

Mission

Mutual Oil

New World or
Riviana Rice

Newmans

Pepperidge Farm

Pinnacle Foods

Post Foods

PRO-STAR

Red Bull North America

S C Johnson

Sabra

Scotties Facial Tissues

Sorrento

Sparkling ICE

Starbucks

Sun Products

Symphony EYC

�e Libman Company

Turkey Hill Dairy Inc.

Vestcom International

Welch•s

White Wave

WrigleyA
H

O
LD
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AHOLD USA DESIGN 
FILE NAME: 14_2962-OFF-PlaygroundBuild
CLIENT: Deb H.
DIMENSIONS: 4Ž x 6Ž
CREATION DATE: August 28, 2014 3:08 PM
CREATED BY: Bill Austin

MODIFIED DATE: 
PROOF #: 4
PROOF DUE BACK: September 10, 2014
DESIGNER COMMENTS/QUESTIONS:

Tent Cards

RELEASE DATE:
SEPTEMBER 25, 2014
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Thank You!
to our 2013 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

In partnership with:
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This week earn up to 900 EXTRAGas Rewards points!

SAVE 90¢UP 
TO AN
EXTRA

PER
GALLON

You•ll earn points on EVERY purchase*, every day.
For every 100 points earned, save 10¢ per gallon of gas. Earn 1 point for every $1 you spend with your card.*

*Some restrictions apply. See Customer Service for details. 

Don•t Forget...

30¢

Points are earned when you buy any 5
participating products* in a single transaction

with your Stop & Shop card from
7/13…7/19/12.

* Items must be purchased within the 
same color group for offer to apply.  

Limit 10 offers per household

per gallon

SAVE
5Buy any items

COL:C4 ABI-C C4 ABI-M C4 ABI-Y       * Page 4  ABI Use your card and save on items on this page € Some items not available in all stores

when youpurchase $7 worth of participating Old El Paso items 
in a single transaction with your Stop & Shop card from 7/13…7/19/12

up to $3.00 value
FREEStop & Shop

Shredded Cheese

      $279 
 Pillsbury 
Dinner Rolls 
 Breadsticks, Crusty French
Loaf, Country Italian Bread or
Pizza Crust, 11…13.8 oz. pkg. 
 

      $199 
 General Mills 
Chex Mix 
 Assorted Varieties, 
7.5…8.75 oz. bag 
 248162     

 2  /  $500 
 Pillsbury 
Toaster Strudel 
 or Toaster Scrambles,
10…11.5 oz. box 
 

 2  /  $500 
 Yoplait Go-Gurt
Yogurt 
 All Varieties, 18 oz. pkg. 
 

 2  /  $500 
 General Mills 
Treats Bars 
 All Varieties, 
5.1…9.5 oz. box 
 252351     

      $289 
 General Mills 
Fiber One Bars 
 All Varieties, 
4.1…7 oz. box 
 252203     

 2  /  $600 
 Nature Valley 
Granola Bars 
 6.7…8.94 oz. or 
Nature Valley Granola
Thins, 6 oz. box 

 Betty Crocker 
Mashed Potatoes 
 3.33 oz. pouch 
 NCN        

 4  /  $500  Stop & Shop 
Rolls 
 Hamburger, Hot Dog or
Sesame Sandwich Rolls, 
8 ct., 12 oz. pkg., 
Excludes Light Rolls  NCN     

 4  /  $500  B&M 
Baked Beans 
 16 oz. can 
 249497     

 2  /  $300  French•s 
Dijon Mustard 
 Horseradish, Honey,
Honey Dijon or Dijon
Chardonnay, 
12 oz. btl.  250534     

 3  /  $500  Sweet Baby Ray•s
Barbecue Sauce 
 18 oz. btl. 
 250531     

 Fiber One 
English Mu�ns 
 All Varieties, 6 ct., 
12 oz. pkg. 
 250403     

      $299  Thomas• 
New York Style
Bagels 
 Round, Mini or Thin,
13…20 oz. pkg.  250399     

 2  /  $500  Krusteaz 
Pancake Mix 
 Buttermilk, Pancake,
Blueberry or Belgian
Waf�e, 28…32 oz. box 
 248771     

 2  /  $400  Kudos Granola Bars 
 All Varieties, 7.9…8.98 oz. box,
Kellogg's Rice Krispies Treats,
Assorted Varieties, 6.2 oz. box or
Kellogg•s Fruit Snacks, Select
Varieties, 8 oz. box  254125   

 Stop & Shop
Ketchup 
 36 oz. btl. 
 247596     

 2  /  $300  Duncan Hines Signature Cake Mix 
 All Varieties, 16…18.25 oz. box, 
Excludes Classic, Frosting, All Varieties,
12…16 oz. cont. or Traditional Brownie
Mixes, All Varieties, 19.27…19.95 oz. box 
 248668     

 2  /  $500  Planters 
Peanut Butter 
 Creamy or Crunchy,
16.3 oz. or Natural, 
15 oz. jar    250537     

 2  /  $500  Hormel 
Bacon Bits 
 or Bacon Pieces, 
3 oz. jar 

 

 2  /  $400 

 Lawry•s Marinade 
 12 �. oz. btl. 
 275459     

Meal Makers

 2  /  $500  General Mills Cereal 
 Cheerios, 14 oz., Multi-Grain Cheerios, 9 oz.,
Apple Cinnamon Chex, 13.75 oz., Reese•s Peanut
Butter Puffs, 13 oz., Fiber One Nutty Clusters and
Almonds, 16.1 oz. or Kix, 8.7 oz. box  252643    

Stop & Shop Pasta 
 Select Varieties, 
12…16 oz. box, 
Some Exclusions Apply 
 

 3  /  $500  Ragu 
Pasta Sauce 
 Select Varieties, 
16…24 oz. jar, 
Excludes Organics 
 250555     

 Tuttorosso
Tomatoes 
 Select Varieties, 
28…29 oz. can 
 250753     

      $499  Stop & Shop 
Olive Oil 
 All Varieties, 
25.3 �. oz. btl. 
 250540     

      $199  Wonder Classic
White Bread 
 20 oz. loaf 
 250414     

 2  /  $300  Stop & Shop 
100% Whole Wheat
Bread 
 or Multigrain Bread, 
18 oz. loaf  248355     

 Freihofer•s 
Country Bread 
 All Varieties, 
24 oz. loaf  
250416     

when you buy any 
4participating items below

In a single transaction with your 
Stop & Shop card from 7/13…7/19/12

$450
OFF

a gallon of Milk via checkout coupon

Get  2  /  $400 

 Old El Paso 
Salsa 
 All Varieties, 
16 oz. jar 
 249065     

 Old El Paso
Seasoning Mix 
 All Varieties, 
1 oz. pkg. 

 

 3  /  $500 

 Old El Paso 
Taco Shells 
 4.6…11 oz. box, 
Excludes 15 and 18 ct. pkg. 

 Old El Paso 
Refried Beans 
 All Varieties, 
16 oz. can 
 249416     

 Jolly Rancher or
Good & Plenty
Candy 
 14 oz. bag 
 269481     

 2  /  $500 

 Jolly Rancher
Candies 
 Select Varieties, 
6.5…7 oz. bag 
 269489     

 2  /  $400 

 Hershey•s 
King Size 
 Select Varieties, 
2.1…5 oz. pkg. 
 269716     

 2  /  $250 

 Hershey•s 
Giant Bar 
 Milk Chocolate, 7 oz. or Milk
Chocolate Almond or Special
Dark, 6.8 oz. pkg.  269524   

 2  /  $500 

 Icebreaker or
Breathsaver 
3 Hour Mints 
 Select Varieties, 
1.2…1.5 oz. pkg.  269640     

 3  /  $500 

 Hershey•s 
Pieces  
 or Drops, 
Select Varieties, 
8…10.5 oz. pkg.  269521     

 3  /  $1000 

 Hershey•s
Strawberry
Twizzlers  
 32 oz. Zipper Bag 
 269712     

 2  /  $700  Hershey's 
Candy Bar 8 Pack 
 Select Varieties, 
3.92…4.8 oz. pkg. 
 269515     

 Hershey•s 
XL Bars 
 Select Varieties, 
4…4.5 oz. bar 
274415  

 Hershey•s 
Simple Pleasures 
 Select Varieties, 
5.6 oz. pkg. 
 269707     

 3  /  $1000 

 Hershey•s 
Big Bag 
 Select Varieties, 
17…19.75 oz. bag 
 269730     

 2  /  $1100 

 Hershey•s 
Packaged Candy 
 Select Varieties, 
9.4…12 oz. bag 
 269432     

 Hershey•s Cadbury
Chocolate Bars 
 Royal Dark, Milk Chocolate, 
Fruit & Nut, Roasted Almond or
Caramello, 3.5…4 oz. bar  269600     

 2  /  $700 

 Hershey•s or Dove
Chocolate 6 Pack 
 Select Varieties, 
8.7…9.3 oz. pkg. 
 268804     

 2  /  $500  Stop & Shop 
Traditional Pizza 
 20.5…22.85 oz. pkg., Assorted
Varieties or Stop & Shop
Appetizers, 8…12 oz. pkg.,
Select Varieties  248061     

to some of our 2012 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

Thank You!

 Twizzlers 
Licorice 
 All Varieties, 
11…17.6 oz. pkg.

 2  /  $400 

AHOLD-00344



when youpurchase $7 worth of participating Old El Paso items 
in a single transaction with your Giant card from 7/13…7/19/12

up to $3.00 value
FREEGiant 

Shredded Cheese

 2  /  $400 

 Old El Paso 
Salsa 
 All Varieties, 
16 oz. jar 
 249065     

 Old El Paso
Seasoning Mix 
 All Varieties, 1 oz. pkg. 
 

 3  /  $500 

 Old El Paso 
Taco Shells 
 4.6…11 oz. box, Excludes
15 and 18 ct. pkg. 
 

 Old El Paso 
Refried Beans 
 All Varieties, 
16 oz. can 
 249416     

Points are earned when you buy any 5
participating products* in a single
transaction  with your Giant card 

from 7/13…7/19/12.
*Items must be purchased within the 
same color group for offer to apply.  

Limit 10 offers per household.

This week earn up to 900 EXTRAGas Rewards points!

SAVE 90¢UP 
TO AN
EXTRA

PER
GALLON

5

30¢

Buy any

per gallon

SAVE
items

You•ll earn points on EVERY purchase*, every day.
For every 100 points earned, save 10¢ per gallon of gas. Earn 1 point for every $1 you spend with your card.*

*Some restrictions apply. See Customer Service for details. 

Don•t Forget...

Use your card and save on items on this page € Some items not available in all stores

 2  /  $600 
 Nature Valley
Granola Bars 
 6.7…8.94 oz. or Nature Valley
Granola Thins, 6 oz. box 
 

50%
OFF

50%
OFF

 Schmidt•s 
Potato Rolls 
 Sandwich, Long or
Slider Rolls, 15 oz. pkg. 
 249078     

 2  /  $500  Arnold 
Sandwich Thins 
 12…12.5 oz. or 
Select Rolls, Select Varieties,
12…16 oz. pkg.  249077     

Main Meal

 2  /  $500  General Mills Cereal 
 Cheerios, 14 oz., Multi-Grain Cheerios, 9 oz., 
Apple Cinnamon Chex, 13.75 oz., Reese•s Peanut
Butter Puffs, 13 oz. Fiber One Nutty Clusters and
Almonds, 16.1 oz. or Kix, 8.7 oz. box  252643   

Giant
Canned Tomatoes 
 All Varieties, 
28…29 oz. can 
 251065     

      $499 Giant
Olive Oil 
 All Varieties, 
25.3 �. oz. btl. 
 250540     

 3  /  $500  Wonder Rolls 
 Hamburger 
or Hot Dog, 
8 ct., 12 oz. bag 
 250055     

 Jolly Rancher 
or Good & Plenty
Candy 
 14 oz. bag 
 269481     

 2  /  $500 

 Jolly Rancher
Candies 
 Select Varieties, 
6.5…7 oz. bag 
 269489     

 2  /  $400 

 Hershey•s 
King Size 
 Select Varieties, 
2.1…5 oz. pkg. 
 269716     

 2  /  $250 

 Hershey•s 
Giant Bar 
 Milk Chocolate, 7 oz. 
or Milk Chocolate Almond or
Special Dark, 6.8 oz. pkg.  269524     

 2  /  $500 

 Icebreaker 
or Breathsaver 
3 Hour Mints 
 Select Varieties, 
1.2…1.5 oz. pkg.  269640     

 3  /  $500 

 Hershey•s 
Pieces  
 or Drops, Select
Varieties, 8…10.5 oz. pkg. 
 269521     

 3  /  $1000 

 Hershey•s 
Strawberry 
Twizzlers  
 32 oz. zipper bag  269712     

 2  /  $700  Hershey's 
Candy Bar 
8 Pack 
 Select Varieties, 
3.92…4.8 oz. pkg.  269515     

 Hershey•s 
XL Bars 
 Select Varieties, 
4…4.5 oz. bar 
 274415

 Hershey•s 
Simple Pleasures 
 Select Varieties, 
5.6 oz. pkg. 
 269707     

 3  /  $1000 

 Hershey•s 
Big Bag 
 Select Varieties, 
17…19.75 oz. bag 
 269730     

 2  /  $1100 

 Hershey•s 
Packaged Candy 
 Select Varieties, 
9.4…12 oz. bag 
 269432     

 Hershey•s 
Cadbury Chocolate Bars 
 Royal Dark, Milk Chocolate, 
Fruit & Nut, Roasted Almond or
Caramello, 3.5…4 oz. bar  269600     

 2  /  $700 

 Hershey•s or Dove
Chocolate 6 Pack 
 Select Varieties, 
8.7…9.3 oz. pkg. 
 268804     

when you buy any 4participating
items below

In a single transaction with your Giant card 
from 7/13…7/19/12

$450
OFF

a gallon of Milk via checkout coupon

Get

 2  /  $400 

 Lawry•s 
Marinade 
 12 �. oz. btl. 
 275459     

 Betty Crocker 
Mashed Potatoes 
 3.33 oz. pouch 

 

 4  /  $500  B&M 
Baked Beans 
 16 oz. can 
 249497     

 2  /  $300  French•s 
Dijon Mustard 
 Horseradish, Honey,
Honey Dijon or Dijon
Chardonnay Mustard, 
12 oz. btl. 250534

 3  /  $500  Sweet Baby Ray•s
Barbecue Sauce 
 18 oz. btl. 
 250531     

 2  /  $600  Thomas• 
English Mu�ns 
 Select Varieties, 
6 ct., 11…13 oz. pkg. 
 249087     

 2  /  $500  Krusteaz Pancake Mix 
 Buttermilk, Pancake,
Blueberry or Belgian
Waf�e, 28…32 oz. box 
 248771     

 2  /  $400  Kudos Granola Bars 
 All Varieties, 7.9…8.98 oz. box, Kellogg's
Rice Krispies Treats, Assorted Varieties, 
6.2 oz. box or Kellogg•s Fruit Snacks,
Select Varieties, 8 oz. box  254125     

 2  /  $400  Stroehmann 
Dutch Country
Bread 
 Select Varieties, 
22…24 oz. loaf   249067     

 2  /  $300  Duncan Hines Signature Cake Mix 
 All Varieties, 16…18.25 oz. box, Excludes
Classic, Frosting, All Varieties, 12…16 oz. cont.,
and Traditional Brownie Mixes, All Varieties,
19.27…19.95 oz. box  248668     

 2  /  $500  Planters 
Peanut Butter 
 Creamy or Crunchy,
16.3 oz. or Natural, 
15 oz. jar    NCN        

 2  /  $500  Hormel 
Bacon Bits 
 or Bacon Pieces, 
3 oz. jar 
 

 2  /  $500 Giant
Traditional Pizza 
 20.5…22.85 oz. pkg., Assorted
Varieties or Appetizers, 8…12 oz. pkg.,
Select Varieties  248061     

 Schmidt 
Old Tyme Split Top
Wheat Bread 
 22 oz. loaf  249070     

 2  /  $600 
 Pillsbury Dinner Rolls 
 Breadsticks, Crusty French
Loaf, Country Italian Bread or
Pizza Crust, 11…13.8 oz. pkg.  

      $239 
 Chex Mix Select 
 Trail Mix, Dark Chocolate,
Peanut Butter, Turtle, Bugles
or Gardetto•s, Select Varieties,
6…8.75 oz. pkg.  256239     

 2  /  $500 
 Pillsbury 
Toaster Strudel 
 or Toaster Scrambles,
10…11.5 oz. box 
 272082     

 2  /  $500 
 Yoplait 
Go-Gurt Yogurt 
 All Varieties, 
18 oz. pkg. 
 249062     

 2  /  $500 
 General Mills 
Treats Bars 
 All Varieties, 
5.1…9.5 oz. box 
 252351     

      $289 
 General Mills 
Fiber One Bars 
 All Varieties, 
4.1…7 oz. box 
 

to some of our 2012 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

Thank You!

COL:C4 EDGE-C C4 EDGE-M C4 EDGE-Y       * Page 4  EDGE

 2  /  $600  DeLallo 
Whole Wheat Pasta 
 Shells, Elbows, Penne,
Far�e, Orzo or Fusilli, 
16 oz. pkg.  250422     

 3  /  $500  Ragu 
Pasta Sauce 
 Select Varieties, 
16…24 oz. jar, Excludes
Organics  250555     

Twizzlers 
Licorice
 All Varieties, 
11…17.6 oz. pkg.

 2  /  $400 

AHOLD-00345



$400

Save instantly when you buy any 
5 participating products* in a single 

transaction with your Stop & Shop card
from 7/13…7/19/12.

* Items must be purchased within the 
same color group for offer to apply.

instantly

SAVE
5Buy any items

COL:C4 ABE-C C4 ABE-M C4 ABE-Y       * Page 4  ABE Use your card and save on items on this page € Some items not available in all stores

SAVE$1200
UP 
TO INSTANTLY

This week 

with your 
Stop & Shop card

when youpurchase $7 worth of participating Old El Paso items 
in a single transaction with your Stop & Shop card from 7/13…7/19/12

up to $3.00 value
FREEStop & Shop

Shredded Cheese

      $199 
 General Mills 
Chex Mix 
 Assorted Varieties, 
7.5…8.75 oz. bag 
 248162     

 2  /  $500 
 Yoplait Go-Gurt
Yogurt 
 All Varieties, 18 oz. pkg. 
 249062     

 2  /  $500 
 General Mills 
Treats Bars 
 All Varieties, 
5.1…9.5 oz. box 
 252351     

      $289 
 General Mills 
Fiber One Bars 
 All Varieties, 
4.1…7 oz. box 
 252203     

 2  /  $600 
 Nature Valley 
Granola Bars 
 6.7…8.94 oz. or 
Nature Valley Granola
Thins, 6 oz. box  250536     

 Betty Crocker 
Mashed Potatoes 
 3.33 oz. pouch 
 NCN        

 4  /  $500  Stop & Shop 
Rolls 
 Hamburger, Hot Dog or
Sesame Sandwich Rolls, 
8 ct., 12 oz. pkg., 
Excludes Light Rolls  NCN     

 4  /  $500  B&M 
Baked Beans 
 16 oz. can 
 249497     

 2  /  $300  French•s 
Dijon Mustard 
 Horseradish, Honey,
Honey Dijon or Dijon
Chardonnay, 
12 oz. btl.  250534     

 3  /  $500  Sweet Baby Ray•s
Barbecue Sauce 
 18 oz. btl. 
 250531     

 Fiber One 
English Mu�ns 
 All Varieties, 6 ct., 
12 oz. pkg. 
 250403     

      $299  Thomas• 
New York Style
Bagels 
 Round, Mini or Thin,
13…20 oz. pkg.  250399     

 2  /  $500  Krusteaz 
Pancake Mix 
 Buttermilk, Pancake,
Blueberry or Belgian
Waf�e, 28…32 oz. box 

 

 2  /  $400  Kudos Granola Bars 
 All Varieties, 7.9…8.98 oz. box,
Kellogg's Rice Krispies Treats,
Assorted Varieties, 6.2 oz. box or
Kellogg•s Fruit Snacks, Select
Varieties, 8 oz. box  254125   

 Stop & Shop
Ketchup 
 36 oz. btl. 
 247596     

 2  /  $300  Duncan Hines Signature Cake Mix 
 All Varieties, 16…18.25 oz. box, 
Excludes Classic, Frosting, All Varieties,
12…16 oz. cont. or Traditional Brownie
Mixes, All Varieties, 19.27…19.95 oz. box 
 248668     

 2  /  $500  Planters 
Peanut Butter 
 Creamy or Crunchy,
16.3 oz. or Natural, 
15 oz. jar    250537     

 2  /  $500  Hormel 
Bacon Bits 
 or Bacon Pieces, 
3 oz. jar 
 266363     

 2  /  $400 

 Lawry•s Marinade 
 12 �. oz. btl. 
 275459     

Meal Makers

 2  /  $500  General Mills Cereal 
 Cheerios, 14 oz., Multi-Grain Cheerios, 9 oz.,
Apple Cinnamon Chex, 13.75 oz., Reese•s Peanut
Butter Puffs, 13 oz. Fiber One Nutty Clusters and
Almonds, 16.1 oz. or Kix, 8.7 oz. box  252643     

Stop & Shop
Pasta 
 Select Varieties, 
12…16 oz. box, Some
Exclusions Apply 
 273131     

 3  /  $500  Ragu 
Pasta Sauce 
 Select Varieties, 
16…24 oz. jar, 
Excludes Organics 
 250555     

 Tuttorosso
Tomatoes 
 Select Varieties, 
28…29 oz. can 
 250753     

      $199  Wonder Classic
White Bread 
 20 oz. loaf 
 250414     

 2  /  $300  Stop & Shop 
100% Whole Wheat
Bread 
 or Multigrain Bread, 
18 oz. loaf  248355     

 Freihofer•s 
Country Bread 
 or Stroehmann Dutch
Country, 22…24 oz. loaf,
Excludes Family Grains  
250417     

when you buy any 
4participating items below

In a single transaction with your 
Stop & Shop card from 7/13…7/19/12

$450
OFF

a gallon of Milk via checkout coupon

Get  2  /  $400 

 Old El Paso 
Salsa 
 All Varieties, 
16 oz. jar 
 249065     

 Old El Paso
Seasoning Mix 
 All Varieties, 
1 oz. pkg. 

 

 3  /  $500 

 Old El Paso 
Taco Shells 
 4.6…11 oz. box, 
Excludes 15 and 18 ct. pkg. 
 249386   

 Old El Paso 
Refried Beans 
 All Varieties, 
16 oz. can 
 249416     

 2  /  $500  Stop & Shop 
Traditional Pizza 
 20.5…22.85 oz. pkg., Assorted
Varieties or Stop & Shop
Appetizers, 8…12 oz. pkg.,
Select Varieties  248061     

 Jolly Rancher or
Good & Plenty
Candy 
 14 oz. bag 
 269481     

 2  /  $500 

 Jolly Rancher
Candies 
 Select Varieties, 
6.5…7 oz. bag 
 269489     

 2  /  $400 

 Hershey•s 
King Size 
 Select Varieties, 
2.1…5 oz. pkg. 
 269716     

 2  /  $250 

 Hershey•s 
Giant Bar 
 Milk Chocolate, 7 oz. or 
Milk Chocolate Almond or
Special Dark, 6.8 oz. pkg.  
269524   

 2  /  $500 

 Icebreaker or
Breathsaver 
3 Hour Mints 
 Select Varieties, 
1.2…1.5 oz. pkg.  269640     

 3  /  $500 

 Hershey•s 
Pieces  
 or Drops, 
Select Varieties, 
8…10.5 oz. pkg.  269521     

 3  /  $1000 

 Hershey•s
Strawberry
Twizzlers  
 32 oz. zipper bag 
 269712     

 2  /  $700  Hershey's 
Candy Bar 8 Pack 
 Select Varieties, 
3.92…4.8 oz. pkg. 
 269515     

 Hershey•s 
XL Bars 
 Select Varieties, 
4…4.5 oz. bar 
274415  

 Hershey•s 
Simple Pleasures 
 Select Varieties, 
5.6 oz. pkg. 
 269707     

 3  /  $1000 

 Hershey•s 
Big Bag 
 Select Varieties, 
17…19.75 oz. bag 
 269730     

 2  /  $1100 

 Hershey•s 
Packaged Candy 
 Select Varieties, 
9.4…12 oz. bag 
 269432     

 Hershey•s Cadbury
Chocolate Bars 
 Royal Dark, Milk Chocolate, 
Fruit & Nut, Roasted Almond or
Caramello, 3.5…4 oz. bar  269600     

 2  /  $700 

 Hershey•s or Dove
Chocolate 6 Pack 
 Select Varieties, 
8.7…9.3 oz. pkg. 
 268804     

 2  /  $500 
 Pillsbury 
Toaster Strudel 
 or Toaster Scrambles,
10…11.5 oz. box 
 272082     

to some of our 2012 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

Thank You!

      $499  Stop & Shop 
Olive Oil 
 All Varieties, 
25.3 �. oz. btl. 
 250540     

      $299 
 Pillsbury 
Dinner Rolls 
 Breadsticks, Crusty French
Loaf, Country Italian Bread or
Pizza Crust, 11…13.8 oz. pkg. 
 273793     

 Twizzlers 
Licorice 
 All Varieties, 
11…17.6 oz. pkg.

 2  /  $400 

AHOLD-00346



when youpurchase $7 worth of participating Old El Paso items 
in a single transaction with your BONUSCARD® from 7/15…7/21/12

up to $3.00 value
FREEGIANT

Shredded Cheese

 2  /  $400 

 Old El Paso 
Salsa 
 All Varieties, 
16 oz. jar 
Save with BONUSCARD

 4  /  $300 

 Old El Paso
Seasoning Mix 
 All Varieties, 
1 oz. pkg. 
Save with BONUSCARD

 2  /  $300 

 Old El Paso 
Taco Shells 
 4.6…11 oz. box, Excludes
15 and 18 ct. pkg. 
Save with BONUSCARD

 Old El Paso 
Refried Beans 
 All Varieties, 16 oz. can 
Save with BONUSCARD

COL:C4 HB-C C4 HB-M C4 HB-Y       * Page 4  HB 

Meal Makers

Save with BONUSCARD

      89¢ 

 Betty Crocker 
Mashed Potatoes 
 3.33 oz. pouch 

Save  $178  /  2 

 2  /  $300 GIANT
Potato Rolls 
 Hamburger or 
Hot Dog Rolls, 
8 ct., 16 oz. pkg. 

Save  60¢     

      $119  GIANT 
100% Wheat Bread 
 16 oz. loaf 

Save  $178  /  2 

 2  /  $300  French•s 
Dijon Mustard 
 Horseradish, Honey, Honey
Dijon or Dijon Chardonnay,
12 oz. btl. 

Save  18¢  /  2 

 2  /  $300  Sweet Baby Ray•s
Barbecue Sauce 
 18 oz. btl. 

Save with BONUSCARD

 2  /  $500  General Mills Cereal 
 Cheerios, 14 oz., Multi-Grain Cheerios, 9 oz., 
Apple Cinnamon Chex, 13.75 oz., Reese•s Peanut
Butter Puffs, 13 oz. Fiber One Nutty Clusters and
Almonds, 16.1 oz. or Kix, 8.7 oz. box 

Save with BONUSCARD

 Arnold 
Sandwich Thins 
 Select Varieties, 
11.75…13 oz. pkg. 

Save with BONUSCARD

 2  /  $600  Thomas• 
English Mu�ns 
 Select Varieties, 
6 ct., 11…13 oz. pkg. 

Save  $338  /  2 

 2  /  $400  Stroehmann 
Dutch Country
Bread 
 Select Varieties, 
20…24 oz. loaf 

Save with BONUSCARD

 2  /  $300  Duncan Hines Signature Cake Mix 
 All Varieties, 16…18.25 oz. box, 
Excludes Classic, Frosting, All Varieties,
12…16 oz. cont. and Traditional Brownie
Mixes, All Varieties, 19.27…19.95 oz. box 

Save  $118  /  2 

 2  /  $100  Red Pack
Tomatoes 
 14.5 oz. can 

Save with BONUSCARD

      $459 GIANT 
Olive Oil 
 All Varieties, 
25.3 �. oz. btl. 

Save with BONUSCARD

 Fiber One 
Bread 
 Honey Wheat or
Multigrain, 16 oz. loaf 

Save with BONUSCARD

GIANT
White Bread 
 Roundtop or Sandwich
Bread, 20 oz. loaf 

Save  $100     

      $599  LaFamilla
Delgrosso 
Pasta Sauce 
 Assorted Varieties, 
26 oz. jar

Save with BONUSCARD

 2  /  $500 GIANT
Traditional Pizza 
 20.5…22.85 oz. pkg., Assorted
Varieties or Appetizers, 
8…12 oz. pkg., Select Varieties 

Save with BONUSCARD

 2  /  $300  Ragu 
Pasta Sauce 
 Select Varieties, 
16…24 oz. jar, 
Excludes Organics 

 89¢ GIANT Pasta 
 Select Varieties, 
12…16 oz. box, 
Some Exclusions Apply 

Save with BONUSCARD

 2  /  $500  Planters 
Peanut Butter 
 Creamy or Crunchy, 
16.3 oz. or Natural, 
15 oz. jar 

Save  10¢     

      $189  Hormel 
Bacon Bits 
 or Bacon Pieces, 
3 oz. jar 

Save  78¢  /  2 

 2  /  $400  Krusteaz 
Pancake Mix 
 Buttermilk, Pancake 
or Belgian Waf�e, 
28…32 oz. box 

Save with BONUSCARD

 2  /  $400  Kudos Granola Bars 
 All Varieties, 7.9…8.98 oz. box, Kellogg's
Rice Krispies Treats, Assorted Varieties,
6.2 oz. box or Kellogg•s Fruit Snacks,
Select Varieties, 8 oz. box 

 2  /  $400 
 Pillsbury Dinner Rolls 
 Breadsticks, Crusty French
Loaf, Country Italian Bread or
Pizza Crust, 11…13.8 oz. pkg. 
Save  90¢  /  2 

      $219 
 Chex Mix Select 
 Trail Mix, Dark Chocolate, 
Peanut Butter, Turtle, Bugles 
or Gardetto•s, Select Varieties, 
6…8.75 oz. pkg. 

 2  /  $400 
 Pillsbury 
Toaster Strudel 
 or Toaster Scrambles,
10…11.5 oz. box 
Save  58¢  /  2 

      $229 
 Yoplait 
Go-Gurt Yogurt 
 All Varieties, 
18 oz. pkg. 
Save  20¢     

      $249 
 General Mills 
Treats Bars 
 All Varieties, 
5.1…9.5 oz. box 

 2  /  $500 
 General Mills 
Fiber One Bars 
 All Varieties, 
4.1…7 oz. box 
Save  38¢  /  2 

 2  /  $500 
 Nature Valley 
Granola Bars 
 6.7…8.94 oz. or Nature Valley
Granola Thins, 6 oz. box 
Save  18¢  /  2 

All These Great Advertised Prices Are Available When You Use Your BONUSCARD® Every Day.  € Not all items available in all stores. 

30¢

Points are earned when you buy any 
5 participating products* in a single
transaction with your BONUSCARD®

from 7/15…7/21/12. 
* Items must be purchased within the
same color group for offer to apply. 

Limit 10 offers per household.

per gallon

SAVE

 Icebreaker 
or Breathsaver 
3 Hour Mints 
 Select Varieties, 1.2…1.5 oz. pkg. 
Save with BONUSCARD

 3  /  $500  Hershey•s 
Big Bag 
 Select Varieties, 
17…19.75 oz. bag 

      $499  Jolly Rancher 
Candies 
 Select Varieties, 
6.5…7 oz. bag 
Save with BONUSCARD

 2  /  $300 

 Hershey•s 
Giant Bar 
 Milk Chocolate, 7 oz. or 
Milk Chocolate Almond or Special Dark,
6.8 oz. pkg. Save  38¢  /  2 

 2  /  $400  Hershey•s 
Simple Pleasures 
 Select Varieties, 
5.6 oz. pkg. 
Save  $197  /  3 

 3  /  $1000  Jolly Rancher 
or Good & Plenty 
Candy 
 14 oz. bag 
Save  $158  /  2 

 2  /  $500 

 Hershey•s 
King Size or 
Theater Boxes 
 Select Varieties, 2.1…5 oz. pkg. 
Save with BONUSCARD

 2  /  $250  Hershey•s Pieces  
 or Drops, 
Select Varieties, 
8…10.5 oz. pkg. 
Save  $137  /  3 

 3  /  $1000  Twizzlers 
Licorice 
 All Varieties, 
11…17.6 oz. pkg. 
Save with BONUSCARD

 3  /  $500 

 Hershey•s 
XL Bars 
 Select Varieties, 
4…4.5 oz. bar 
Save with BONUSCARD

 3  /  $400  Hershey•s 
Strawberry 
Twizzlers  
 32 oz. zipper bag 
Save  18¢  /  2 

 2  /  $700 

 2  /  $700  Hershey•s or Dove
Chocolate 6 Pack 
 Select Varieties, 
8.7…9.3 oz. pkg. 
Save with BONUSCARD

 3  /  $400  Hershey•s Cadbury Chocolate Bars 
 Royal Dark, Milk Chocolate, 
Fruit & Nut, Roasted Almond 
or Caramello, 3.5…4 oz. bar 
Save with BONUSCARD

You•ll earn points on EVERY purchase*, every day.
For every 100 points earned, save 10¢ per gallon of gas. Earn 1 point for every $1 you spend with your card.*

*Some restrictions apply. See Customer Service for details. 

Don•t Forget...

5Buy any items

when you buy any 4participating
items below

In a single transaction with your BONUSCARD®

from 7/15…7/21/12

$450
OFF

a gallon of Milk via checkout coupon

Get

Italian Feast

to some of our 2012 Founding Partners

S A L E S  &  M A R K E T I N G
In partnership with:

Thank You!

 Hershey's 
Candy Bar 8 Pack 
 Select Varieties, 
3.92…4.8 oz. pkg. 
Save with BONUSCARD

 3  /  $400 

This week earn up to 900 GAS EXTRA REWARDSBONUS points!

SAVE 90¢UP 
TO AN
EXTRA

PER
GALLON

Save  17¢  /  3 

 3  /  $100  Maruchan 
Instant Lunch 
 All Varieties, 
2.25 oz. pkg. 

Save  $158  /  2 

 2  /  $400  Lawry•s 
Marinade 
 12 �. oz. btl. 

Hershey•s 
Packaged Candy
 Select Varieties, 9.4…12 oz. bag 
Save with BONUSCARD

AHOLD-00347
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Stop & Shop and its parent company Ahold USA Pledge $500,000 to The One Fund
Boston

Grocery retailer supports the City of Boston to recover and heal

(Quincy, MA) April 18, 2013 -  The Stop & Shop Supermarket Company LLC and its parent company Ahold
USA, today announced donations totaling $500,000 from the companies and their charitable foundation, Our
Family Foundation, to The One Fund Boston (onefundboston.org). Formed by Massachusetts Governor
Deval Patrick and Boston Mayor Thomas Menino, The One Fund Boston was created to aid victims of the
tragic events that occurred during the Boston Marathon.

"Words cannot express the tragedy that took place at the Boston Marathon. We mourn with all of those who
were affected. Our thoughts and prayers are with the City of Boston and our local and global communities
as the details of this tragic event continue to unfold," said Joe Kelley, president, Stop & Shop New England
Division. "Stop & Shop is here for our associates, our communities, and to support the local, state, and
federal responders working around the clock. We're proud to see the spirit of people coming together in
support of the victims and for the great city of Boston. We're glad to support The One Fund Boston to help
families and the city recover."

"One of our promises as a business is to be better every day and this extends to our neighbors," said
James McCann, chief operating officer, Ahold USA. "Many of our associates live, work, and give back in
New England, and these events have truly affected us all. Through The One Fund Boston, we hope to help
in the healing process for so many whose lives have been forever altered."

About Stop & Shop
The Stop & Shop Supermarket Company LLC employs approximately 63,000 associates and operates more
than 400 stores throughout Massachusetts, Connecticut, Rhode Island, New Hampshire, New York, and
New Jersey. The company helps support local communities fight hunger, combat childhood cancer and
promote general health and wellness - with emphasis on children's educational and support programs. In its
commitment to be a sustainable company, Stop & Shop is a member of the U.S. Green Building Council and
EPA's Smart Way program; has been awarded LEED (EB) certifications for 54 of its existing stores; and has
been recognized by the EPA for the superior energy management of its stores. Stop & Shop is an Ahold
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company. To learn more about Stop & Shop, visit www.stopandshop.com.

About Ahold USA
Ahold USA is part of Ahold, a Dutch-based international food retailing group that operates quality
supermarkets in the United States and Europe. Ahold USA, with office locations in Carlisle, Penn., and
Quincy, Mass., supports four regional Divisions - Stop & Shop New England, Stop & Shop New York Metro,
Giant Landover, and Giant Carlisle - which together operate nearly 775 supermarkets with approximately
120,000 associates in 14 states and the District of Columbia along with Peapod, the nation's leading online
grocery shopping/delivery service.

For more information, visit www.ahold.com.
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Stop & Shop donates more than $29 million in 2012

Company announces new $6 million commitment to fight child hunger

Purchase, NY and Quincy, MA (February 20, 2013) –  The Stop & Shop Supermarket Company LLC
announced today more than $29 million was donated in 2012 through customer, vendor and associate
donations to local organizations in hundreds of communities in which Stop & Shop operates. Stop & Shop’s
charitable mission focuses on fighting hunger and promoting healthy communities: $14 million went toward
supporting local hunger relief agencies; $10 million supported programs that helped fund pediatric cancer
research, educate thousands of children around nutrition and to promote physical activity; $5 million
supported programs to help sustain communities in times of crisis and through every day need.

”Stop & Shop wishes to thank our generous customers, giving associates, and our giving vendor partners
who help us make a difference every day in our communities,” said Joe Kelley, president, Stop & Shop New
England Division. “We’re humbled to be able to give back and will continue to do all we can to help our
neighbors in need.”

Stop & Shop recognizes the important role it can play in helping to eradicate hunger. As a first step for
2013, Stop & Shop is announcing a new three-year commitment to distribute $6 million in “Fighting Child
Hunger” grants from Our Family Foundation.

As part of this initiative, multi-year grants have been awarded to 16 regional food banks and hunger relief
related agencies served by Stop & Shop. Each grant recipient submitted a proposal addressing how they
believed a “Fighting Child Hunger” grant could best be used to feed more children. These grants target
communities with significant need in order to provide healthy meals to children through child care, after
school, mobile pantries, and summer programs, as well as other innovative approaches.

AHOLD-00350
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“Programs of this nature underscore Stop & Shop’s commitment to the communities we serve and families
who are in need,” said Don Sussman, President of Stop & Shop New York Metro Division. “The close
relationships that Stop & Shop has built with these neighborhood-based organizations allow us to make sure
that every dollar we donate will be spent wisely and that any family in need will be served by organizations
who are experts in the fight against hunger.”

Editor’s Note: A complete listing of the grant recipients can be found here.

About Stop & Shop

The Stop & Shop Supermarket Company LLC employs approximately 60,000 associates and operates 400
stores throughout Massachusetts, Connecticut, Rhode Island, New York, and New Jersey. The company
helps support local communities fight hunger, combat childhood cancer and promote general health and
wellness - with emphasis on children's educational and support programs. In its commitment to be a
sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA's Smart Way
program; has been awarded LEED (EB) certifications for 54 of its existing stores; and has been recognized
by the EPA for the superior energy management of its stores. Stop & Shop is an Ahold company. To learn
more about Stop & Shop, visit www.stopandshop.com and www.facebook.com/stopandshop.
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Stop & Shop Gives Thanks - 22 Million Times

Customers, Associates and Vendor Partners Help Company Give Back $22 Million to Local
Communities

Quincy, MA and Purchase, NY (March 2, 2012) -  The Stop & Shop Supermarket Company LLC today
announced 2011 as a benchmark year of commitment to alleviating hunger, supporting health and wellness
initiatives with emphasis on healthy kids, as well as developing partnerships to support local communities. In
total, the Stop & Shop New England and New York Metro Divisions and its customers were able to give
back more than $22 million in 2011 into the hundreds of communities in which they operate.

"Stop & Shop is thankful to have customers, associates, and partners who care about making a difference
in the communities we serve," said Mark McGowan, president, Stop & Shop New England Division. "The
need is great everywhere - from providing meals to those who are going hungry or ensuring our kids grow to
be healthy, productive adults. With the power of all of us coming together, we were able to make a real
impact and truly help change lives last year. Stop & Shop cannot thank everyone enough for their unending
generosity."

Over the course of 2011, Stop & Shop donated more than $10 million toward hunger relief which translated
to hundreds of thousands of pounds of food, the equivalent of more than 80 million meals according to
Feeding America. This was accomplished through the following programs.

Ongoing customer product donations and Stop & Shop store and warehouse product donations to local
food pantries and regional food banks.
Stop & Shop's 22nd annual Food for Friends campaign which ran last October through December
where customers contributed donations of $1, $3 or $5 at checkout registers, as well as purchasing and
donating "charity boxes" or "trimmings bags" filled with Stop & Shop Own Brands items. Sixty percent of
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the money raised was donated to a local hunger relief agency or food pantry each store adopts; forty
percent was donated to regional food banks. The "charity boxes" and "trimmings bags" were also
donated directly to local food pantries or regional food banks.

Fourteen regional food banks received the following amounts from Food for Friends: The Greater
Boston Food Bank - $220,404; Connecticut Food Bank - $125,319; Foodshare - $92,320; Rhode Island
Community Food Bank - $72,765; Community Food Bank of New Jersey - $69,733; Food Bank for New
York City - $54,155; Food Bank of Monmouth and Ocean Counties - $39,405; Worcester County Food
Bank - $36,231; Food Bank of Western Mass. - $45,288; Long Island Cares - $43,200; Island Harvest -
$26,563; Food Bank of Hudson Valley - $19,267; New Hampshire Food Bank - $16,551; and Food Bank
of Westchester County - $15,611.
In addition, Stop & Shop's Turkey Express program delivered 20,000 turkeys to fifteen local
organizations to help provide thousands of holiday meals.

"Stop & Shop believes in a philosophy of giving back locally. We know we can make the greatest impact on
our communities by supporting causes that are important to our customers right in their own neighborhoods.
Stop & Shop remains committed to helping alleviate hunger, support health and wellness and create new
partnerships to support and strengthen the communities we serve," said Don Sussman, president, Stop &
Shop New York Metro Division.

In addition to hunger relief, Stop & Shop donated approximately $12 million to community organizations
throughout the Northeast to support health and wellness programs, education, and to help individuals and
families in the communities it serves. Several 2011 highlights include the following:

The 21st annual Triple Winner game hit Stop & Shop stores in April. Triple Winner is one of the most
successful cause-marketing programs in the nation and each year, Stop & Shop associates and
customers join together to fight pediatric cancer. In 2011, Stop & Shop raised $2.5 million for the Jimmy
Fund and Dana-Farber Cancer Institute in Boston and $1.5 million for Memorial Sloan Kettering in New
York.
United Way received donations of more than $1 million which included both associate and company
contributions.
Stop & Shop awarded $1 million to thousands of local schools in Massachusetts, Rhode Island,
Connecticut, New Hampshire, New York and New Jersey as a result of its 2010-2011 A+ School
Rewards program.
Through Our Family Foundation by Stop & Shop, we supported the Hockomock Area YMCA, Greater
Boston Area YMCA of Massachusetts, YMCA Greater Bergen County and YMCA of Middlesex County
to tackle critical health and wellness issues affecting the region's youth.
The American Red Cross received approximately $128,000 in donations toward disaster relief.
Juvenile Diabetes Research Foundation (JDRF) received donations of more than $600,000 in
Massachusetts, Rhode Island, Connecticut, New Hampshire, New York and New Jersey which included
both customer and company contributions.
During National Breast Cancer Awareness Month in October, Stop & Shop, Proctor & Gamble, General
Mills, Stop & Shop Own Brands and other participating vendors came together to donate more than
$200,000 to breast cancer organizations including the American Cancer Society.

Information regarding programs and community partners supported in each local Stop & Shop market is
available. Please contact Suzi Robinson (New England area) at 617-774-4434 or Arlene Putterman (New
York Metro area) at 914-251-2834.

To learn more about Stop & Shop in the community, visit www.stopandshop.com.

About Stop & Shop

The Stop & Shop Supermarket Company LLC employs approximately 60,000 associates and operates 400
stores throughout Massachusetts, Connecticut, Rhode Island, New York, and New Jersey. The company
helps support local communities fight hunger, combat childhood cancer and promote general health and
wellness - with emphasis on children's educational and support programs. In its commitment to be a
sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA's Smart Way
program; has been awarded LEED (EB) certifications for 54 of its existing stores; and has been recognized
by the EPA for the superior energy management of its stores. Stop & Shop is an Ahold company. To learn
more about Stop & Shop, visit www.stopandshop.com and www.facebook.com/stopandshop.
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Stop & Shop Highlights 2013 Better Neighbor Efforts

Stop & Shop showcases their ongoing commitment to healthy customers, healthy kids and healthy
communities

(PURCHASE, NY & QUINCY, MA) March 19, 2014 – The Stop & Shop Supermarket Company LLC
participated in several initiatives in 2013 as part of an ongoing commitment to responsible retailing and their
promise to be a better neighbor within the various communities it serves. These initiatives focus on the key
areas of healthy customers, healthy kids and healthy communities.

“Stop & Shop has maintained a longstanding commitment to all of the communities it calls home,” said Joe
Kelley, president of Stop & Shop New England Division. “As we enter into our 100th year and reflect on how
far we have come, our promise remains the same, to always support our loyal customers, neighborhoods
and philanthropic communities in which we serve.”

Healthy Customers

Stop & Shop provides their customers with a variety of health and wellness resources to make healthier
choices for themselves and their families. The Healthy Ideas product labeling system includes thousands of
own brand and national brand perishable and nonperishable products that feature the blue and green
Healthy Ideas shelf tags to help customers identify healthy options as they shop the aisles.

“At Stop & Shop we embrace the opportunity to create programs to educate our customers and their families
about the importance of nutrition and the importance of food for a healthy lifestyle,” said Don Sussman,
president of Stop & Shop New York Metro Division. “Stop & Shop is proud of the community forums and
programs we create or sponsor to help improve the lives of those we serve.”

Healthy Kids

The company also focuses on healthier kids through Passport to Nutrition, a fun, interactive program to
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make the topic of healthy eating exciting for kids. A total of 4,000 Passport to Nutrition kits were distributed
to parents and educators, and more than 114,000 children were reached through this innovative educational
program in 2013. Stop & Shop also hosted more than 1,300 Kid Healthy Ideas store tours and reached over
24,000 children.

In addition, in 2013 Stop & Shop hosted 4 Healthy Kids Summits, free events that focus on how to make
sure kids are getting the nutrition and exercise their bodies need and more than 1,200 kids participated in
these events. In 2013, Stop & Shop launched an innovative three-year, $6 million initiative to fight childhood
hunger across its market area. This initiative will provide healthy meals to underserved children through child
care, after school, mobile pantries, summer programs, and other approaches spearheaded by regional food
bank partners.

Healthy Community

More than $28 million was donated in 2013 through customer, vendor and associate donations, to local
organizations committed to fighting hunger, improving the lives of children and building healthy
communities. As a food retailer, Stop & Shop recognizes the important role they can play in helping to
eradicate hunger in the communities they serve, with over $12 million in hunger-related donations in 2013.
Stop & Shop works especially close with regional food banks to donate high-protein meat and other safe
consumable food, and contributed more than $10 million to their food bank partners through the “Meat the
Needs” program in 2013.

With support from Stop & Shop vendor partners, Our Family Foundation donated nearly $13 million to such
charitable causes as funding cancer research and pediatric cancer hospitals, grassroots programs that
support children’s health and nutrition, and programs to alleviate child hunger by reaching more food
insecure children with healthy meals. A special donation was also made in 2013 to One Fund Boston to aid
victims of the Boston Marathon Bombing.

In addition, Stop & Shop is making efforts that reduce waste in stores and improve efficiencies in energy
uses in both new and existing stores. By 2020, the company has set a goal of getting to “zero waste,”
diverting 90% of waste going to landfills and incinerations through the expansion of its organic recycling
program and new opportunities for recycling cardboard, plastic, paper, and single stream recycling. To
further reduce waste in landfills, Stop & Shop encourages customers to remember to bring reusable bags
with them each and every time they shop. In 2013, companywide, 102 million plastic and paper bags were
saved thanks to those customers who regularly shopped with reusable bags.

To learn more about Stop & Shop and their responsible retailing efforts, visit www.ahold.com .

About Stop & Shop

The Stop & Shop Supermarket Company LLC employs approximately 59,000 associates and operates 395
stores throughout Massachusetts, Connecticut, Rhode Island, New York and New Jersey. The company
helps support local communities fight hunger, combat childhood cancer and promote general health and
wellness – with emphasis on children’s educational and support programs. In its commitment to be a
sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA’s Smart Way
program and has been recognized by the EPA for the superior energy management of its stores. Stop &
Shop is an Ahold company. To learn more about Stop & Shop, visit www.stopandshop.com  or
www.facebook.com/stopandshop .
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Stop & Shop and its parent company Ahold USA donate $2.5 million for Hurricane Sandy
clean up and recovery efforts

Microsites are launched to give customers a trusted way to contribute

Purchase, NY (November 7, 2012) –  The Stop & Shop Supermarket Company LLC and its parent company
Ahold USA, today announced donations totaling $2.5 million from the companies and their charitable
foundation, Our Family Foundation, to the American Red Cross. The donations are being made to support
Hurricane Sandy disaster recovery and clean up efforts helping families affected by the recent storm, with an
emphasis on the hardest hit areas in New Jersey, New York and Connecticut. In addition, Stop & Shop
stores in New York and New Jersey will serve as drop-off points for canned and packaged food.

“Stop & Shop is pledging support to our customers, neighbors and associates who have been so drastically
impacted in our area by Hurricane Sandy,” said Don Sussman, president, Stop & Shop New York Metro
Division. “It is our hope that our effort helps ease the pain and speed the recovery of those who have lost
so much, and we hope that others will be encouraged to assist in the relief effort and rebuilding process in
any way they can.”

Stop & Shop and the other supermarket companies of Ahold USA have partnered with the American Red
Cross to establish microsites that provide a trusted way for associates, customers and vendors to designate
a donation to local Red Cross disaster relief efforts underway in their respective communities. Individuals
are encouraged to visit www.StopandShop.com and click on the Red Cross link if they are interested in
making a donation. All of the monies collected will be donated to local hurricane relief efforts.

All Stop & Shop stores are also collecting cash donations at check-out counters to assist regional food
banks and pantries in their efforts to support local communities. With millions impacted by Hurricane Sandy,
regional food banks and pantries are crucial to the communities they serve. These hunger relief agencies
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urgently need the assistance of company initiatives such as Stop & Shop’s Food for Friends program.

“Other local efforts are underway to support additional communities up and down the East Coast that were
impacted by Sandy,” said Joe Kelley, president, Stop & Shop New England Division. “We have many
communities that will be recovering for many weeks to come and Stop & Shop will be shoulder to shoulder
with them.”

“One of the main charitable giving missions of Ahold USA and its companies is building healthy communities
and today’s donation will go a long way to helping customers rebuild disrupted lives and devastated
communities,” said Carl Schlicker, chief operating officer, Ahold USA. “We are extremely thankful to our
associates and vendors who went above and beyond to help us serve our customers before, during and
now in the aftermath of the storm.”

Stop & Shop and Ahold USA also announced a $500,000 donation to the Stop & Shop/Giant Helping Hands
fund, which provides funds to the companies’ associates in times of need. This donation will be used to help
associates whose lives have been disrupted by Hurricane Sandy.

About Stop & Shop
The Stop & Shop Supermarket Company LLC employs approximately 62,000 associates and operates more
than 400 stores throughout Massachusetts, Connecticut, Rhode Island, New Hampshire, New York, and
New Jersey. The company helps support local communities fight hunger, combat childhood cancer and
promote general health and wellness – with emphasis on children’s educational and support programs. In its
commitment to be a sustainable company, Stop & Shop is a member of the U.S. Green Building Council and
EPA’s Smart Way program; has been awarded LEED (EB) certifications for 50 of its existing stores; and has
been recognized by the EPA for the superior energy management of its stores. Stop & Shop is an Ahold
company. To learn more about Stop & Shop, visit www.stopandshop.com.

About Stop & Shop

The Stop & Shop Supermarket Company LLC employs approximately 60,000 associates and operates 400
stores throughout Massachusetts, Connecticut, Rhode Island, New York, and New Jersey. The company
helps support local communities fight hunger, combat childhood cancer and promote general health and
wellness - with emphasis on children's educational and support programs. In its commitment to be a
sustainable company, Stop & Shop is a member of the U.S. Green Building Council and EPA's Smart Way
program; has been awarded LEED (EB) certifications for 54 of its existing stores; and has been recognized
by the EPA for the superior energy management of its stores. Stop & Shop is an Ahold company. To learn
more about Stop & Shop, visit www.stopandshop.com and www.facebook.com/stopandshop.
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Giant Food Highlights 2013 Better Neighbor Efforts

Includes $13.3M in Donations, Ongoing Commitment to Community Engagement and Improving Health of
Customers and Kids

Landover, Md. (March 19, 2014) – Giant Food of Landover, Md., as part of its ongoing commitment to
responsible retailing, participated in a number of initiatives in 2013 in keeping with the company’s promise to
be a better neighbor within the communities it serves.

“One of Giant Food’s most important goals is being the best neighbor possible to the communities we
serve,” said Gordon Reid, president of Giant Food. “In 2013, we made strides in engaging with our
communities to fight hunger and improve lives, as well as in helping our customers achieve healthier
lifestyles and make more sustainable and greener choices.”

Healthy Communities

In 2013, Giant’s monetary and in-kind contributions for all community relations efforts exceeded $13.3M as
part of the company’s commitment to fighting hunger, improving the lives of children and building healthy
communities. As a food retailer, Giant recognizes the important role it can play in helping to eradicate
hunger in the communities it serves, with 54% of donations focused on hunger-related causes in 2013.
Through the Good Neighbor Food and Funds Drive, Giant customers donated $142,541 to support the
hunger relief efforts of five Feeding America food banks.

Giant maintained its commitment to education with A+ School Rewards, a philanthropic initiative that has
raised more than $88 million to help both public and private schools in the region fulfill academic and
enrichment needs. In 2013, Giant awarded nearly $2 million through A+ School Rewards, and more than
2,081 local schools in Maryland, Virginia, Washington, D.C., and Delaware benefitted from the program.
Giant also continued its support of the USO of Metropolitan Washington-Baltimore. A March in-store giving
campaign resulted in 16,000 Giant snack packs purchased and more than $87,282 to benefit service
members and their families. A similar initiative is underway now for 2014 support.

Healthy Customers

Giant Food provides its customers with a variety of health and wellness resources to make healthier choices
for themselves and their families. The company’s exclusive Healthy Ideas product labeling system includes
thousands of Own Brand and national brand perishable and nonperishable products that feature the blue
and green Healthy Ideas shelf tags to help customers identify healthy options as they shop the aisles.
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In 2013, Giant also introduced nutritionists who are available to help customers with questions on healthy
eating while they shop, provide one-on-one nutrition consultations and teach health-related classes.

In addition, Giant recently announced a pathbreaking partnership with BrightFarms, Inc. to deliver year-
round local produce to Giant stores throughout the Washington metropolitan area. To be the largest urban
greenhouse of its kind in the world, the 100,000 square foot facility will be constructed near Giant’s store at
1535 Alabama Avenue in Southeast, Washington, D.C. By growing locally, BrightFarms and Giant will
deliver produce that is thousands of miles fresher, more flavorful, and better for the neighborhood. The farm
will grow premium quality produce, year round, for thousands of customers in the D.C. area, while creating
up to 20 full-time green-collar jobs, facilitating over 100 construction jobs, and converting underutilized land
into a sustainable farm.

Healthy Kids

Giant Food focuses on healthier kids through Passport to Nutrition – a fun, interactive program to make the
topic of healthy eating exciting for kids – and also offers in-store Kid Healthy Ideas store tours. In addition,
Giant hosted a Healthy Kids Summit and other free events in 2013 that focused on how to make sure kids
are getting the nutrition and exercise their bodies need.

The Our Family Foundation, one of Giant Food’s philanthropic arms, also donated nearly $852,534 to the
five Feeding America food banks in grants for the “Healthy Kids Fund” during 2013.This initiative will provide
healthy meals to underserved children through child care, after school, mobile pantries, summer programs,
and other approaches spearheaded by food bank partners.

Since 2005, Giant has raised more than $13 million for pediatric cancer research through the Triple Winner
program, benefitting the Johns Hopkins Kimmel Cancer Center and local nonprofit The Children’s Cancer
Foundation, Inc.

Giant also continues to partner with the YMCA of Metropolitan Washington and the Y of Central Maryland
on health and wellness initiatives, and also sponsors hundreds of youth baseball and softball teams to
encourage kids to get out and play.

Giant Food’s parent company, Ahold USA, has published a Responsible Retailing Report focusing on the
five priority areas of Ahold's responsible retailing strategy - healthy living, community well-being, our people,
responsible products and care for the environment. To view this report, please go to www.ahold.com.

About Giant Food

Giant Food LLC, headquartered in Landover, Md., operates 170 supermarkets in Virginia, Maryland,
Delaware, and the District of Columbia, and employs approximately 20,000 associates. Included within the
170 stores are 156 full-service pharmacies. Giant opened the first supermarket in the nation’s capital on
February 6, 1936. Giving back to the community is a cornerstone that was instilled by the founders more
than 77 years ago. The company’s core areas of giving include hunger, education, health and wellness, and
supporting service members and military families. In 2012, Giant’s monetary and in-kind contributions
exceeded $12 million, and the nation’s capital grocer helped partners provide 55.2 million meals. For more
information on Giant, visit www.GiantFood.com .
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