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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE  
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD  

 
 
Chrysler Group LLC, 
 
    Petitioner, 
 
 vs. 
Moab Industries, LLC, 
 
    Respondent. 

Cancellation No.  92057939 
 
Registration No. 3,912,705 
(TM:  MOAB INDUSTRIES) 
 
   

 
 

MOAB INDUSTRIES, LLC'S ANSWER TO PETITION TO CANCEL  
 
 Respondent Moab Industries, LLC ("Moab" or "Respondent") now responds to the 

Petition to Cancel filed by Chrysler Group LLC ("Chrysler") as follows: 

 
Chrysler and Its Marks 

 
 1. Chrysler is one of the nation's leading manufacturers of automotive vehicles and 
producer of the famous Chrysler®, Dodge®, Jeep®, Wrangler®, and Ram® brand cars and 
trucks. Respondent is causing damage to Chrysler and to its Jeep®, Wrangler®, and Ram® 
brands in particular through the misuse of Respondent's registered mark-Respondent 
intentionally identifies goods and services that it provides under its mark with Chrysler's famous 
Jeep®, Wrangler®, and Ram® brands and has misrepresented that its MOAB INDUSTRIES 
brand services include building Jeep®, Wrangler®, and Ram® brand vehicles.  Through 
registration and use of its mark, Respondent is, therefore, deceiving the public, tarnishing 
Chrysler's brands, and preventing Chrysler from registering the MOAB mark long associated 
with its Jeep® brand. Accordingly, Chrysler is petitioning to cancel Respondent's registration in 
order to stop Respondent from wrongfully using the registered mark to cause further harm. 
 
RESPONSE: 
 
 Moab is without sufficient information to admit or deny the allegations of the first 
sentence of Paragraph 1, and, therefore denies the same and the remaining allegations of 
Paragraph 1. 
 
 2. For more than 60 years, Chrysler and its predecessors in interest have 
manufactured and sold the Jeep® brand vehicle to consumers. As the original sport utility 
vehicle, first sold to the U.S. military for use during World War II, the Jeep® vehicle and brand 
have long been well-known to the public. Today, Chrysler sells a full line of Jeep® sport utility 
vehicles, consisting of five primary models: Wrangler®, Cherokee®, Grand Cherokee®, 
Patriot®, and Compass®. 
 
RESPONSE: 
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 Admitted. 
 
 
 3. Over the years, Chrysler has obtained numerous federal trademark registrations 
for its Jeep® brand, including the following incontestable registrations: U.S. Registration Nos. 
526,175; 1,081,322; 1,129,553; 1,130,015; 1,128,972; 1,129,828; 1,134,153; 1,236,540; 
2,461,861; 2,512,866; 2,586,284; 2,635,685; 2,681,201; 2,729,404; 2,800,213; and 2,849,309. 
 
RESPONSE: 
 
 Admitted.  Plainitff notes that the designation of goods and services for some of the 

registrations listed in Paragraph 3 are as follows: 

REGISTRATION NUMBER  
 

GOOD AND SERVICES 
 

U.S. Registration No. 1,130,015 
 

clothing-namely, trousers, jackets,[blazers], rain 
wear, head wear, T-shirts, sweat suits, warm-up 
suits, sweaters, coats, gloves, [hoods,] and 
scarves. 
  

U.S. Registration No. 1,128,972 
 

[precious metals and their alloys,] jewelry, 
[precious stones,] and horological instruments 

U.S. Registration No. 1,129,828 
 

hand tools and instruments, namely, 
knives,[forks, and spoons]. 
 

U.S. Registration No. 1,134,153 
 

small domestic utensils and containers (not of 
precious metals, or coated therewith); [combs and 
sponges; brushes (other than paint brushes); 
instruments and material for cleaning purposes;] 
glassware [,porcelain and earthenware, not 
included in other classes]. 
 

U.S. Registration No. 1,236,540 
 

toys, namely, model replicas of land vehicles. 
 

U.S. Registration No. 2,461,861 
 

eyeglasses and sunglasses. 

U.S. Registration No. 2,512,866 
 

household containers, namely, mugs and 
insulated containers for beverages.  

U.S. Registration No. 2,586,284  vehicles, namely infant and toddler strollers.  
U.S. Registration No. 2,635,685  tents.  
U.S. Registration No. 2,681,201  watches, clocks, and parts therefor.  
U.S. Registration No. 2,729,404  sleeping bags and beds all for use when camping.  
U.S. Registration No. 2,800,213  sporting equipment, namely, all-terrain boards.  
U.S. Registration No. 2,849,309  footwear, namely boots.  
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 4. In addition, Chrysler owns incontestable federal trademark registrations for its 
Wrangler® brand, including U.S. Registration Nos. 2,602,935 and 1,557,843. 
 
RESPONSE: 
 
 Admitted. Moab notes that the designation of goods and services for U.S. Registration 

No. 2,602,935 is vehicles, namely, infant and toddler strollers. 

 
 5. Chrysler also owns numerous incontestable registrations for the iconic sevenslot 
grille design incorporated in its Jeep® brand vehicles, including the following: U.S. Registration 
Nos. 2,924,936; 2,823,099; 2,732,021; 2,161,779; 2,794,553; and 2,764,249 (collectively, the 
"Jeep® Grille Design Mark"). 
 
RESPONSE: 
 
 Admitted.  However, the USPTO rejected Chrysler's attempt to obtain a trademark for 

"MOAB" due to Respondent's "MOAB" trademark. 

 
 6. Moreover, the Jeep® Wrangler® model bears a distinctive trade dress that 
combines the seven-slot grille, flat front nose, round head lamps, trapezoidal wheel well 
openings, removable top and doors, and flat back (collectively, the "Jeep® Wrangler® Trade 
Dress''). It is intended to, and does, create the same commercial impression as the original Jeep® 
model and the long line of models in the Jeep® brand vehicle family. Due to its longstanding 
exclusive use, the Jeep® Wrangler® Trade Dress is recognized throughout the United States as 
exclusively associated with the Jeep® brand. 
 
RESPONSE: 
 
 The existence and composition of any such "distinctive Trade Dress" is a legal 

conclusion which Respondent denies.   

 7. For more than for 3 5 years, Chrysler and its predecessors in interest have 
manufactured and sold the Ram® model vehicle to consumers. Today, Chrysler sells a full line 
of Ram® brand vehicles, including its extremely popular Ram® 1500 model truck. 
 
RESPONSE: 
 
 Admitted.   
 
 8. Over the years, Chrysler has obtained numerous federal trademark registrations 
for its Ram® brand, including the following incontestable registrations: U.S. Registration Nos. 
1,169,189; 2,902,398; 3,236,959; 3,236,961; 3,599,223; and 3,806,969. 
 
RESPONSE: 
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 Admitted.  However, the USPTO rejected Chrysler's attempt to obtain a trademark for 

"MOAB"  due to Respondent's "MOAB" trademark.. 

 9. Additionally, Chrysler owns multiple trademark registrations for the well-known 
Ram® Cross-Hair Grille Design Mark®, including the following: U.S. Registration Nos. 
3,160,030 and 3,341,561. 
 
RESPONSE: 
 
 Admitted.  However, the USPTO rejected Chrysler's attempt to obtain a trademark for 

"MOAB" due to Respondent's "MOAB" trademark. 

 10. For more than for 95 years, Chrysler and its predecessors in interest have also 
manufactured and sold the Dodge® brand vehicle to consumers, and Chrysler also owns 
numerous federal trademark registrations for its Dodge® brand, including the following 
incontestable registrations: U.S. Registration Nos. 364,669; 569,431; 1,189,233; 1,409,844; 
3,032,735; and 3,262,239. 
 
RESPONSE: 
 
 Denied that U.S. Registration Nos. 364,669 and 3,262,239 are incontestable.  Admitted 

that Chrsyler obtained U.S. Registration Nos. 364,669; 569,431; 1,189,233; 1,409,844; 

3,032,735; and 3,262,239, and that with the exception of U.S. Registration No. 364,669 and 

3,262,239, the registrations are incontestable under 15 U.S.C. § 1065.  Respondent notes that the 

designation of goods and services for U.S. Registration No. 3,032,735 is toys, namely, model 

replicas of land vehicles, and the mark that is the subject of that registration is Dodge Super 8 

Hemi.  Respondent notes that the mark for U.S. Registration No. 3,262,239 is Dodge Nitro.   

 11. Chrysler and its predecessors have sold tens of millions of Jeep® and Ram® 
brand vehicles. Chrysler and its predecessors, together with the Jeep® and Ram® dealer 
associations, have also spent over a billion dollars on advertising and other promotional materials 
in connection with the Jeep® and Ram® brands, promoting Jeep® and Ram® products in a wide 
range of media, including television, radio, print and online. 
 
RESPONSE: 
 
 Moab is without sufficient information to admit or deny the allegations of Paragraph 11 

and, therefore, denies the same.   
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 12. Chrysler routinely receives awards within the motor vehicle industry in honor of 
the consistent high quality and performance of its Jeep® brand vehicles. For example, the Jeep® 
Grand Cherokee® model is the most awarded SUV ever, and the Jeep® Wrangler® model in 
particular has repeatedly received awards and recognition for off-roading capabilities.  In recent 
months alone, Four Wheeler magazine named the Jeep® Wrangler® Rubicon® "Four Wheeler 
of the Year'' and named the Jeep® Wrangler® Rubicon® and Wrangler® Unlimited Rubicon® 
the "Best 4X4 Vehicles of the Decade," and Autobytel named the Wrangler® its 2012 SUV of 
the year. The 2012 Jeep® Wrangler® also won the Special Equipment Market Association 
(SEMA) Hottest SUV Award, which honors those vehicles that specialty-equipment 
manufacturers believe showcase the latest and most innovative products and provide the best 
platforms for accessorizing. And Petersen's 4-Wheel & Off-Road magazine named the Jeep® 
Wrangler® Moab™ model the 2013 "4x4 of the Year." 
 
RESPONSE: 
 
 Denied that the Jeep® brand vehicles are consistently of high quality and performance.  

Upon information and belief, Jeep® brand vehicles have been recalled repeatedly for various 

defects, ranging from airbag to breaking issues. For example, in 2012, the National Highway 

Traffic Safety Administration (NHSTA) launched an investigation into the rear plastic gas tanks 

used in models of Jeep Grand Cherokees, which resulted in reports of 172 fatal fires and 254 

deaths between 1992 and 2004.  Moab is without sufficient information to admit or deny the 

remaining allegations of paragraph 14 and, therefore, denies the same.  Moreover, Jeep's 

"Moab™ model" constitutes an international infringement of Respondent's trademark which is 

the subject of Moab Industries, LLC v. Chrysler Group LLC, Case No. 3:12-cv-08247, now 

pending in the United States District Court for the District of Arizona. 

 13. Chrysler also routinely receives awards within the motor vehicle industry in honor 
of the high quality and performance of its Ram® brand vehicles. This year alone, the Ram® 
1500 model truck was named Motor Trend's 2013 Truck of the Year, the 2013 Rocky Mountain 
Truck of the Year by the Rocky Mountain Automotive Press, the 2013 North American 
Truck/Utility of the Year, and the Truck of Texas 2013 by the Texas Auto Writers Association. 
 
RESPONSE: 
 
 Respondent denies the first sentence and admits the second.   
 
 
 14. As a result of the longstanding use and widespread promotion of the Jeep® brand, 
the Wrangler® brand, the Ram® brand, the Jeep® Grille Design Mark®, the Ram® Cross-Hair 
Grille Design Mark®, and the Jeep® Wrangler® Trade Dress (collectively, the "Marks"), the 
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substantial sales made in connection with the Marks, and the high quality of products offered 
under them, the Marks have garnered tremendous goodwill over the years and become famous 
among the consuming public throughout the country, who readily associate them with Chrysler. 
 
RESPONSE: 
 
 Denied.  Moab disputes that the Jeep mark offers high quality products. Upon 

information and belief, a number of Jeep® brand vehicles have been recalled for various defects, 

ranging from airbag to breaking issues. For example, in 2012, the National Highway Traffic 

Safety Administration (NHSTA) launched an investigation into the rear plastic gas tanks used in 

models of Jeep Grand Cherokees, which resulted in reports of 172 fatal fires and 254 deaths 

between 1992 and 2004.   

 15. Jeep® brand vehicles have also long been associated by the public and the press 
with the well-known challenging, rugged off-roading trails in and around Moab, Utah, with 
Chrysler and its predecessors having participated in and sponsored multiple Jeep® brand 
enthusiast events and press events there for decades. At the Moab Easter Jeep Safari offroading 
event, a nine-day annual event, started in 1967 and attended by hundreds of enthusiasts each 
year, Chrysler has, for years, conducted workshops, demonstrated Jeep® brand concept vehicles, 
showcased specially equipped Jeep® brand vehicles, and unveiled new Jeep® brand models. 
And since 1998, Chrysler's licensee has conducted the annual MOAB Jeep® Jamboree event, a 
three-day rock-crawling off-roading event that has attracted thousands of Jeep® brand 
enthusiasts over the years. 
 
RESPONSE: 
 
 Denied that the Jeep® brand vehicles have long been associated with the trails in and 

around Moab, Utah.  Chrysler is located and manufactures its Jeep® brand vehicles in Detroit, 

Michigan.  Moab is without sufficient information to admit or deny the remaining allegations of 

paragraph 13 and, therefore, denies the same. 

 16. The long and extensive association and identity of the Jeep® brand with the 
offroading trails and events in and around Moab, Utah inevitably led to Chrysler's use of the 
MOAB mark in connection with its Jeep® brand. For example, in addition to the licensed 
MOAB Jeep® Jamboree, since 2003, Chrysler has sold a MOAB brand vehicle wheel for its 
Jeep® Wrangler® Rubicon® model, and in 2012, it decided to extend use of MOAB to a Jeep® 
Wrangler® vehicle model name. 
 
RESPONSE: 
 



7 
 

 Denied.  Chrysler is located and manufactures its Jeep® brand vehicles in Detroit, 

Michigan.  It was Chrysler’s knowledge of Respondent’s business, and the success of 

Respondent’s business, that led Chrysler to adopt the use of the mark MOAB with the intent to 

trade on Respondent’s goodwill.  Respondent denies that Chrysler labeled any model "Moab" 

until 2012, Respondent further states that it sold such a Moab model after (1) knowing about 

Respondent's trademark and (2) the USPTO had rejected Chyrlser's effort to obtain a trademark 

on "Moab" for a vehicle due to Respondent's trademark. 

 17. Thus, on June 13, 2012, Chrysler filed an intent-to-use based application, U.S. 
Application Serial No. 85/650,654, with the United States Patent and Trademark Office (the 
"USPTO") for the trademark MOAB for use in connection with "[ m ]otor vehicles, namely, 
passenger automobiles, their structural parts, trim and badges." 
 
RESPONSE: 
 
 Admitted that on June 13, 2012, Chrysler filed the intent-to-use based application 

described in paragraph 18 but denied as to Chrysler’s rights in the mark MOAB.  On April 2, 

2013, the USPTO issued a Final Office Action rejecting Chrysler’s Application on the grounds 

that Chrysler’s use of MOAB in connection with the goods described in the Application is likely 

to cause confusion with Respondent’s Registration No. 3, 912, 705.  (Ex. A, 4/2/13 Final Office 

Action, Trademark Application No. 85650654). 

 18. Since that time, Chrysler has used the MOAB mark as an edition designation for 
its famous Jeep® Wrangler® model, offering a Jeep® Wrangler® Moab™ edition and a Jeep® 
Wrangler® Unlimited Moab™ edition.  
 
RESPONSE: 
 
 Admitted that Chrysler is infringing on Respondent's MOAB trademark. 
 
 19. Respondent is a corporation organized under the laws of the State of Arizona, 
with a mailing address at 661 N. Bearclaw, Prescott, Arizona 86301. 
 
RESPONSE: 
 
 Admitted. 
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 20. On information and belief, Respondent is in the business of installing specialty, 
aftermarket off-roading automotive equipment, primarily on Jeep® and Ram® brand vehicles, 
and offering automotive conversion services. Respondent operates its business in Arizona and 
has no location or business operations in or around Moab, Utah. 
 
RESPONSE: 
 
 Respondent admits the first sentence and denies the second.  Moab has tested its 
converted vehicles in and around Moab, Utah. 
 
 
 21. On October 9, 2008, Respondent filed a use-based application with the USPTO, 
Application Serial No. 77/589,936, to register the mark MOAB INDUSTRIES. 
 
RESPONSE: 
 
 Admitted. 
 
 22. On February I, 2011, Respondent obtained Registration No. 3,912,705 for the 
mark MOAB INDUSTRIES for use in connection with "Automotive conversion services, 
namely, installing specialty automotive equipment." 
 
RESPONSE: 
 
 Admitted. 
 
 23. Respondent intentionally selected and adopted the MOAB INDUSTRIES mark 
for the very purpose of trading on the Jeep® brand's connection with Moab off-roading. And, 
Respondent has built its business by deliberately making prominent and repeated use of the 
Jeep®, Wrangler®, and Ram® brands, the Jeep® Grille Design Mark®, the Ram® Cross-Hair 
Grille Design Mark®, and the Jeep® Wrangler® Trade Dress in its marketing in order to trade 
on the Jeep® brand and its longstanding connection with the MOAB name. For example, 
Respondent's website <www.moabindustries.com> and other marketing is replete with, and 
dominated by, pictures and videos of, and references to, Chrysler's Jeep®, Wrangler®, and 
Ram® brand vehicles. The website prominently and repeatedly displays Chrysler's JEEP, 
WRANGLER, and RUBICON marks, as well as the iconic Jeep® Grille Design Mark® and 
Jeep® Wrangler® Trade Dress. Respondent further misleads consumers that it is the source of 
Chrysler's products by also featuring in its marketing Chrysler's DODGE and RAM marks,  
Ram® brand trucks, and Chrysler's famous Ram® Cross-Hair Grille Design Mark®. 
 
RESPONSE: 
 
 Denied. 
 
 24. Indeed, on its website promoting MOAB INDUSTRIES brand services, 
Respondent made numerous affirmative misrepresentations respecting Jeep® and Wrangler® 
brand vehicles, as well as Chrysler's Dodge® and Ram® brand vehicles. The statements have 
misrepresented the source of MOAB INDUSTRIES brand goods and services, and the 
statements have been intended to, and have, traded on Chrysler's goodwill and the goodwill of its  
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famous brands. For example, Respondent made numerous misrepresentations in its marketing to 
the effect that it "builds" or "produces" Jeep® Wrangler® and Dodge® brand vehicles, including 
the following: 
 

"[o]ur first and primary product that we produce is the Jeep 
Wrangler, of which we mostly build the Unlimited."; "Our 
secondary build is the Dodge 2500 Cummins Turbo Diesel"; "We 
also build custom rock crawling [W]ranglers"; and "[W]e build the 
highest quality branded Jeep on the market" Harm to Chrvsler 
 

RESPONSE: 
 
 Admitted that, as of December 13, 2012, Respondent’s website contained the above 

quoted words along with other words omitted in Paragraph 24.  Denied that Respondent’s 

website contains numerous misrepresentations that trade on Chrysler’s goodwill or the goodwill 

of its allegedly famous brands.  Denied that the quoted phrases suggest that Chrysler endorses or 

sponsors Respondent’s website or services.  Any visitor to Moab’s website would understand 

that “build” means conversion and is a common term of art in the off-road market.  To the extent 

this Paragraph contains other allegations, they are denied.  Denied the language that appeared on 

Respondent's website contained the above-quoted words at the time this Petition to Cancel was 

filed. 

 25. On September 3, 2012 and April2, 2013, the examining attorney issued office 
actions refusing to register Chrysler's MOAB mark, Application Serial No. 85/650,654, citing 
the mark covered by Registration No. 3,912,705 owned by Respondent. 
 
RESPONSE: 
 
 Admitted. 
 
 26. Further, based on U.S. Registration No. 3,912,705 and claimed use of the MOAB 
INDUSTRIES mark, Respondent filed a lawsuit against Chrysler on December 7, 2012, in the 
United States District Court for the District of Arizona, Civil Action No. 3:12-cv-08247-HRH, to 
prevent Chrysler from using its MOAB mark. 
 
RESPONSE: 
 
 Admitted. 
 
 27. Chrysler is suffering ongoing damage as a result of Registration No. 3,912,705: a) 
it is being denied registration of its mark, b) Respondent is misusing the mark covered by the 
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registration to misrepresent the source of Respondent's goods and services and identify them 
with Chrysler's Jeep®, Wrangler®, and Ram® brands and their well-known longstanding 
association with the MOAB name, c) Respondent is tarnishing Chrysler's Jeep®, Wrangler®, 
and Ram® brands by identifying its goods and services with them, and d) Respondent is 
leveraging its misuse of the mark to try to prevent Chrysler from using the very name with which 
it has long been associated. 
 
RESPONSE: 
 
 Denied. 
 

FIRST GROUND FOR CANCELLATION  
 

Misrepresentation of the Source of Goods 
 
 28. Chrysler repeats and incorporates by reference the allegations in the preceding 
paragraphs in this Petition. 
 
RESPONSE: 
 
 Respondent repeats and realleges its Responses to Paragraphs 1 through 28 above as its 

Responses to Paragraphs 1 through 28 herein. 

 29. U.S. Trademark Registration No. 3,912,705 for the mark MOAB INDUSTRIES 
for use in connection with "[a]utomotive conversion services, namely, installing specialty 
automotive equipment" is invalid because it is being used by Respondent to misrepresent the 
source of the goods or services on or in connection with which the mark is used. 
 
RESPONSE: 
 
 Denied. 
 
 30. Chrysler has been and continues to be injured by the existence of U.S. 
Registration No. 3,912,705. 
 
RESPONSE: 
 
 Denied. 
 
 31. Accordingly, pursuant to 15 U.S.C. § 1064(3), the Board should cancel 
Registration No. 3,912,705 in its entirety. 
 
RESPONSE: 
 
 Denied. 
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SECOND GROUND FOR CANCELLATION  
 

Likelihood of Confusion 
 
 32. Chrysler repeats and incorporates by reference the allegations in the preceding 
paragraphs in this Petition. 
 
RESPONSE: 
 
 Respondent repeats and realleges its Responses to Paragraphs 1 through 32 above as its 

Responses to Paragraphs 1 through 32 herein. 

 33. The Examiner has determined there is a likelihood of confusion of Chrysler's 
MOAB mark with Respondent's MOAB INDUSTRIES mark that is the subject of Registration 
No. 3,912,705. Respondent has also affirmatively asserted in the federal court litigation there is 
likely confusion between Chrysler's MOAB mark when used in connection with its products and  
Respondent's MOAB INDUSTRIES mark when used in connection with its services. 
 
RESPONSE: 
 
 Respondent denies that Chrysler owns any "Moab mark", and admits the remaining 

allegations in Paragraph 33. 

 34. Ordinarily there would be no likelihood of confusion between Chrysler's MOAB 
mark when used in connection with its products and Respondent's MOAB INDUSTRIES mark 
when used in connection with its services. To the extent there is any likely confusion, it is being 
caused by Respondent's excessive and prominent use of Petitioner's famous Jeep®, Wrangler®, 
Ram®, Jeep® Grille Design, and Ram® Cross-Hair Grille Design marks in conjunction and 
juxtaposition with Respondent's marks and Respondent's intentional adoption of a mark that was 
already associated with Chrysler and its Jeep® brand before Respondent's adoption. 
 
RESPONSE: 
 
 Denied. 
 
 35. To the extent there is likelihood of confusion, then Respondent's MOAB 
INDUSTRIES mark, when used in connection with Respondent's services of installing specialty 
aftermarket automotive equipment (which includes installation of automotive wheels and/or 
equipment related to wheels), so resembles Petitioner's previously-used MOAB mark for 
automotive wheels as to be likely to cause confusion, mistake, and/or to deceive consumers 
concerning an affiliation, connection, association, or sponsorship. Thus, the continued 
registration of Respondent's MOAB INDUSTRIES mark on the Principal Register is inconsistent 
with Petitioner's prior common law rights in the MOAB mark. 
 
RESPONSE: 
 
 Denied. 



12 
 

 36. Chrysler has been and continues to be injured by the existence of U.S. 
Registration No. 3,912,705. 
 
RESPONSE: 
 
 Denied. 
 
 37. Registration No. 3,912,705 should therefore be cancelled pursuant to 15 U.S.C. § 
1064(1). 
 
RESPONSE: 
 
 Denied. 
 

AFFIRMATIVE DEFENSES  
 

 Moab asserts the following Affirmative Defenses and reserves the right to further amend 

its response as additional information becomes available: 

1. Any customer confusion was caused by Chrysler’s infringement of Respondent’s 

mark. 

2. The claims made in the Petition are barred, in whole or in part, by the doctrines of 

fair use, nominative fair use and/or descriptive use. 

3. All claims in the Petition are barred in whole or in part by the doctrines of laches, 

estoppel, and unclean hands. By at least 2011, Chrysler executives had reviewed 

Moab’s website, yet raised no concerns about anything in that website with Moab 

because (1) Chrysler knew that any visitor to that website would understand that 

“build” means conversion, and is a term of art in the off-road aftermarket; (2) 

Chrysler had a plan to misappropriate Moab’s identity; and (3) Chrysler wanted 

the ability to assert a claim against Moab in case Moab had the temerity to call out 

Chrysler on its misconduct. 
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 WHEREFORE, Respondent respectfully requests that the Board deny Chrysler's Petition. 
 
 
 
 
Date: November 6, 2013 
 

Respectfully submitted, 
 
/s/ Richard B. Megley, Jr.   
Richard B. Megley, Jr. 
(USPTO Registration No. 41,992) 
NIRO, HALLER & NIRO 
181 W. Madison St., Suite 4600 
Chicago, Illinois  60602 
Email: megleyjr@nshn.com  
Telephone: (312) 236-0733 
Facsimile:  (312) 236-3137 
 
Counsel for Moab Industries, LLC 
 
 

 

mailto:megleyjr@nshn.com
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CERTIFICATE OF SERVICE  

The undersigned hereby certifies that on November 6, 2013 the foregoing 

MOAB INDUSTRIES, LLC' S ANSWER TO PETITION TO CANCEL  

was served upon the following counsel of record via electronic transmission. 

 

Judith A. Powell 
Charles H. Hooker, III 
Jennifer Fairbairn Deal 
KILPATRICK STOCKTON LLP 
1100 Peachtree St., Ste. 2800 
Atlanta, GA 30309 
Telephone: (404) 815-6500 
Facsimile:  (404) 815-6555 
Email: jpowell@ktslaw.com 
Email: chooker@ktslaw.com 
Email: jdeal@ktslaw.com 
 

Gregory James Marshall 
Sid Leach 
Trisha Dyan Farmer 
SNELL & WILMER LLP 
1 Arizona Center 
400 E. Van Buren 
Phoenix, AZ 85004-2202 
Telephone: (602) 382-6000 
Facsimile:  (602) 382-6070 
Email: gmarshall@swlaw.com 
Email: sleach@swlaw.com 
Email: tfarmer@swlaw.com 

 
Attorneys for Petitioner, Chrysler Group LLC 

 
Maria Crimi Speth 

JABURG & WILK, P.C. 
3200 N. Central Avenue, Suite 2000 

Phoenix, Arizona 85012 
Email: mcs@jaburgwilk.com 
Telephone: (602) 248-1000 

 
Attorneys for Registrant/Defendant, Moab Industries, LLC 
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