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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

MANGO’S TROPICAL CAFE, LLC,
f/k/a MANGO’S TROPICAL CAFE, INC.'

Petitioner,
V. Cancellation No. 92055269
Reg. 3,328,822
TANGO MANGO, LLC Mark: TANGO MANGO
Reg. Date: November 6, 2007
Respondent.

/

PETITIONER’S SUPPLEMENTAL BRIEF

Pursuant to the Board’s June 12,2014 ACR Order (Doc. No. 36), Petitioner Mango’s
Tropical Café, LLC, (hereinafter “Petitioner”), hereby submits its Supplemental Brief in support of
its position that that a likelihood of confusion exists between Petitioner’s family of MANGO’S
trademarks (hereinafter the “MANGO’S Marks”), on the one hand, and Registrant Tango Mango,
LLC’s (hereinafter “Registrant”) TANGO MANGO mark (hereinafter the “TM Mark™), on the
other. Petitioner’s Motion for Summary Judgment filed October 22, 2013 (unredacted)(Doc. No.
24), and November 21, 2013 (redacted)(Doc. No. 29) (the “Motion”), and Reply Memorandum of
Law in Support of its Motion for Summary Judgment and in Opposition to Registrant’s Cross-

Motion for Summary Judgment (the “Reply”), filed December 16, 2013 (Doc. No. 32), are both

'In February 2013, the form of Petitioner's entity changed from a corporation to a limited
liability company. This change was previously recorded with the Assignment Branch of the
United States Patent & Trademark Office in connection with all of Petitioner's registered marks,
including those asserted in this proceeding, at Reel 5112, Frame 0088. True and correct copies
of the registration certificates and status information for Petitioner’s MANGO’S Marks are
attached as Composite Exhibit A. Petitioner requests the Board take judicial notice of
aforementioned change in corporate structure. In addition, Petitioner respectfully requests that,
pursuant to the provisions of TBMP §512.02, the Board change the title of this proceeding to
reflect this change.



incorporated by reference herein.

A. The Marks are Very Similar in Appearance, Sound, Commercial Impression
and Meaning

Preliminarily, Petitioner submits that the parties use their respective marks in
connection with services that are legally identical, and where this is the case, the similarity between
the marks necessary to support a determination that confusion is likely declines. See, e.g.,
Bridgestone Am. Tire Operations, LLC v. Fed. Corp., 673 F.3d 1330, 1337, 102 USPQ2d 1061,
1064 (Fed. Cir. 2012); In re Viterra Inc., 671 F.3d 1358, 1363, 101 USPQ2d 1905, 1908 (Fed. Cir.
2012); Century 21 Real Estate Corp. v. Century Life of Am., 970 F.2d 874, 877,23 USPQ2d 1698,
1701 (Fed. Cir. 1992)(“When marks would appear on virtually identical goods or services, the degree
of similarity necessary to support a conclusion of likely confusion declines.”).

In the instant proceeding, Registrant has taken the position that the MANGO’S Marks
and the TM Mark are sufficiently different in appearance, sound, commercial impression and
meaning to avoid a finding of likelihood of confusion. Registrant cannot, however, dispute that the
TM Mark incorporates the dominant portion” of the MANGO’S Marks, namely, the term MANGO,
as well as the TANGO term which plays off of Petitioner’s “Caribbean atmosphere filled with reggae
music, [and] salsa dancing....” Exhibit B (Supplemental Declaration of Joshua Wallack), 2.}

Registrant appears to base its argument instead on the alleged weakness of the term “MANGO”. This

*See Anthony's Pizza & Pasta Int'l Inc. v. Anthony's Pizza Holding Co., 95 USPQ2d 1271,
1278 (TTAB 2009) aff'd 415 Fed. Appx. 222 (Fed. Cir. 2010)(“The name ‘Anthony's’ is the
dominant element of both of defendant's marks and plaintiff's mark because the name
‘Anthony's’ is followed by descriptive terms: ‘Pizza & Pasta’ and ‘Coal-Fired Pizza.”).

*Produced to Registrant, with exhibits, pursuant to parties’ joint stipulation filed April 17,
2014 (Doc. No. 35).



contention, however, does nothing to dispel the irrefutable fact that the MANGQO’S Marks and the
TM Mark are indeed very similar in appearance, sound, commercial impression and meaning,
regardless of any purported third party use. Put simply, such purported third party use of similar
terms or design elements does not demonstrate that the marks are dissimilar. Petitioner “is entitled
to a measure of protection against the registration of another mark likely to cause confusion no
matter how limited [its] rights may be.” In re Works Gourmet Burger Bistro, Inc., 2013 TTAB
LEXIS 594, *10 (TTAB Nov. 29, 2013)(citing BAF Industries v Pro Specialties, Inc., 206 USPQ
166, 175 (TTAB 1980)).

In addition, likelihood of confusion is often found where the entirety of one mark is
incorporated within another. See, e.g., In re Denisi, 225 USPQ 624, 626 (TTAB 1985)(PERRY’S
PIZZA for restaurant services specializing pizza confusingly similar to PERRY’S for restaurant and
bar services); see also Carl's Jr. Rests. LLC v. Carl's Bar & Delicatessen, Inc., 2013 TTAB LEXIS
528, *15-16 (TTAB Sept. 26, 2013)(“This is especially true in this case, because, as opposer points
out, ‘both Applicant's CARL'S BAR mark and Opposer's CARL'S Marks feature the ‘possessive’
form,” Opposer's Trial Brief at 12, and may convey to some consumers that the same CARL owns
both applicant's bar and opposer's restaurants. Furthermore, applicant uses CARL'S followed by
BAR, which is at least highly descriptive of applicant's ‘bar services” (applicant has disclaimed the
word BAR) and therefore has little significance in our likelihood of confusion determination.”)).
Registrant’s mere addition of the Caribbean-influenced TANGO term is insufficient to create a

commercial impression distinct from the MANGO’S Marks, including Petitioner’s MANGO’S word



mark.” Based on Registrant’s appropriation of the most distinctive and dominant portion of the
MANGO’S Marks, the visual and phonetic similarities between the marks, and the shared tropical
connotation, Registrant’s TM Mark is confusingly similar to the MANGO’S Marks.
B. The Strength of the MANGO’S Marks
With significant sales, extensive advertising and continuous use of Petitioner’s
MANGO’S Marks for over 20 years, see Wallack Supp. Dec. 92, for dining, bar and nightclub
services and on a wide range of merchandise, and given the ongoing, favorable publicity Petitioner’s
services and products have received, Petitioner submits that its MANGO’S Marks have achieved
a degree of fame, and serve as strong indicators of source for Petitioner’s products and services.
Specifically, Petitioner’s evidence of continuous, widespread and expanding use and
sales success establishes that the MANGO’S Marks are well-known.’ In fact, this Board in a recent
decision, found Petitioner’s MANGO’S Marks to have garnered a protectible degree of fame. See

Mango’s Tropical Café, LLC v. Paradise Restaurant Group, Inc. Of St Augustine, supra, n.4.

*In Mango’s Tropical Café, LLC v. Paradise Restaurant Group, Inc. Of St Augustine,
Cancellation No. 92055268 *11 (July 13, 2014), the Board stated “[f]or purposes of our
likelihood of confusion analysis, we focus on the pleaded Registration No. 4190731 for the word
mark MANGO’S. We find this mark to be the most relevant of Petitioner’s MANGO’S Marks
for our analysis. Accordingly, if we find a likelihood of confusion as to this pleaded registration,
we need not find it as to the others.” Likewise here, Petitioner requests the Board focus on the
Petitioner’s word mark MANGO’S, Reg. No. 4190731. See also Wallack Supp. Dec. 93.

> Fame of the prior mark plays a dominant role in likelihood of confusion cases featuring
a famous mark. Bose Corp. v. OSC Audio Products Inc., 293 F.3d 1367, 63 USPQ2d 1303 (Fed.
Cir. 2002)(“fame of a mark may be measured indirectly, among other things, by the volume of
sales and advertising expenditures of the goods traveling under the mark, and by the length of
time those indicia of commercial awareness have been evident.").
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Petitioner has expended substantial funds in advertising and marketing,’ and as a result of the
establishment’s success, it has received extensive unsolicited publicity and media coverage. See
generally Petitioner’s Motion for Summary Judgment. Doc. Nos. 24, 29; see also Wallack Supp.
Dec. 49, Ex. 3. Petitioner has demonstrated that it has continuously used the MANGO’S Marks for
more than 20 years, and that its use has expanded consistently and significantly during that time. /d.
at 9910-14, and Ex. 4. Petitioner is ranked the tenth top grossing establishment on the “2013
Nightclub & Bar Top 100” and the highest grossing independently held restaurant and nightclub in
the United States by Nightclub & Bar and Technomic, Inc. /d. at 15, Ex. 5. Petitioner’s sales and
advertising expenses are significant and impressive by any measure, as demonstrated in the
Supplemental Declaration. /d. at Exs. 2, 4. This evidence supports Petitioner’s assertion that the
MANGO’S Marks are well-known and deserving of a broad scope of protection. Moreover,
Petitioner has established a strong presence on the internet, via its domain names <mangos.com>and
<mangostropicalcafe.com>, and in social media venues, including Facebook and Twitter. /d. at 5,
Ex. 1.

In addition, Petitioner has actively and adequately policed the MANGO’S Marks.
See id. §16. As set forth above, the Board recently ruled in favor of Petitioner on another similar
registered mark. See Mango’s Tropical Café, LLC v. Paradise Restaurant Group, Inc. Of St
Augustine, supra. Additionally, the parties to Petitioner’s cancellation proceeding in Mango'’s
Tropical Café, Inc. v. Salem, Cancellation Nos. 92055309 and 92055284 (March 3, 2012), are

actively engaged in the resolution of their dispute. Petitioner’s enforcement efforts demonstrate that

True and correct copies of Petitioner’s confidential financial records are attached as
Exhibit 2 appended to the Wallack Supplemental Declaration, filed concurrently under seal.
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the MANGO’S Marks are strong and this factor also weighs in favor of a finding of likelihood of
confusion.

C. The Number and Nature of Similar Marks Used on Similar Goods and Services
are Insufficient to Prevent a Finding That Consumers are Likely to be Confused

Finally, Registrant has introduced no credible evidence as to current use, scope of use,
or whether there is concurrent use in any market such that consumers are conditioned to ignore the
parties’ common term “MANGO” (or “MANGO’S”). Registrant’s evidence does not establish that
there is widespread use of similar marks for restaurant services such that the MANGO’S Marks are
weak, or otherwise justify the registration of another confusingly similar mark. In support of
Registrant’s position, Registrant submits inadmissible hearsay evidence, to which Petitioner object,
in the form of alleged third party registrations and internet website usage of formatives of
Petitioner’s MANGO’S Marks. None of the alleged third party uses, however, is supported by any
direct testimony or evidence that the alleged services are actually provided under the respective
marks. This hearsay evidence “is entitled to little probative weight because it does not establish that
consumers have grown so accustomed to seeing the term MANGO’S in association with restaurant
services that they can distinguish between such marks on the basis of minor differences.” Mango'’s
Tropical Café, LLCv. Paradise Restaurant Group, Inc. Of St Augustine, at *16. “The evidence does
not prove how long the marks have been in use, the volume of sales under those marks, their number
of customers or trading areas, or the level of exposure to the relevant purchasing public.” Id. citing
Coach/Braunsdorf Affinity, Inc. v. 12 Interactive, LLC, 110 USPQ2d 1458, 1476 (TTAB 2014).

Moreover, there is no admissible third party evidence of actual use of the term

“MANGO” in connection with restaurant services. To the extent that Registrant relies on Internet



web pages, such purported evidence of use fails to demonstrate that the marks are in use in
connection with restaurant services, that the establishments are open and operating, or the extent of
such use, which, in turn, says little about the relative strength or weakness of the term “MANGO.”
See Inre BabyCakes NYC, Inc.,2013 TTAB LEXIS 430, *10 (TTAB July 23,2013)(“Such evidence
does not demonstrate the weakness of registrant's mark and is insufficient to obviate the likelihood
of confusion when the respective marks are substantially the same, as is the case herein.”); see also
Aine v. S.P. Grossnickle, LLC, 2012 TTAB LEXIS 420, *20-21 (TTAB Oct. 31, 2012)(“Because
third-party registrations of marks are not evidence that the registered marks are in use, they are of
limited probative value for demonstrating weakness of the marks.”)(citing In re Mighty Leaf Tea,
601 F.3d 1342, 94 USPQ2d 1257, 1259 (Fed. Cir. 2010); 2 J. Thomas McCarthy, McCarthy on
Trademarks and Unfair Competition § 11:89 (4th ed. 2009)("The mere citation of third party
registrations is not proof of third party uses for the purpose of showing a crowded field and relative
weakness.")).

At most, Registrant’s internet hearsay evidence is admissible only to prove that web
site existed at a point in time, and does not prove the truth of any matter asserted therein, including
actual usage of any mark. See, e.g., 7-Eleven Inc. v. Wechsler, 83 USPQ2d 1715, 1717 n.2 (TTAB
2007). “Thus, the web sites are probative evidence that the web sites exist and that the public may
have been exposed to them, but does not establish the existence of any restaurants referenced. See
Mag Instrument Inc. v. Brinkmann Corp., 96 USPQ2d 1701, 1708 (TTAB 2010), aff’d unpublished,
No. 11-1052, 11-1053 (Fed. Cir. Nov. 9, 2011); Life Zone Inc. v. Middleman Group Inc., 87
USPQ2d 1953, 1956 n.5 (TTAB 2008).” Mango’s Tropical Café, LLC v. Paradise Restaurant

Group, Inc. Of St Augustine, at *17.



Registrant has also submitted some evidence of third party registrations of marks
containing the term MANGO (or derivatives thereof). The Board has routinely held that such
registrations are not evidence of use of the cited marks. See Elektra Entm't Group v. Elektra Trading
& Consulting Group, 2012 TTAB LEXIS 277, *9-10 (TTAB July 18, 2012)(“third-party
registrations are not evidence of the use of such marks, or that consumers are familiar with them”);
Societe Des Produits Nestle S.A. v. Midwestern Pet Foods, Inc., 2011 TTAB LEXIS 112, *40-41
(TTABMar. 31,2011)(citing AMF Incorporatedv. American Leisure Products, Inc.,474 F.2d 1403,
177 USPQ 268, 269 (CCPA 1973)("little weight is to be given such registrations in evaluating
whether there is likelihood of confusion.")).

This purported third party use is not sufficient for the Board “to conclude that
consumers are so used to seeing [MANGQO’S] marks for. . .restaurant-related services that they would
distinguish between [the MANGQO’S Marks and the TM Mark] based on” other design elements or
descriptive terms. Spin Concepts, Inc. v. Fosco, Inc., 2014 TTAB LEXIS 13, *24 (TTAB Jan. 15,
2014). In short, Registrant has presented the Board with no credible, admissible evidence of
substantial or meaningful third party use of the MANGO’S Marks.

For all of the foregoing reasons, as well as the reasons set forth in Petitioner’s Motion
and Reply, Petitioner respectfully submits Registrant’s TM Mark is confusingly similar to the

MANGO’S Marks and should be cancelled and removed from the Register.



Respectfully submitted,

s/Richard S. Ross, Esq.
RICHARD S. ROSS, ESQ.
Fla. Bar. No. 436630
Attorney for Petitioner

4801 South University Drive
Suite 237

Ft. Lauderdale, Florida 33328
Tel (954) 252-9110

Fax (954) 252-9192

E mail prodp@ix.netcom.com
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CERTIFICATE OF ELECTRONIC SERVICE

ITHEREBY CERTIFY that on October 20, 2014, I electronically filed the foregoing
document with the United States Patent and Trademark, Trademark Trial and Appeal Board, using
ESTTA. Ialso certify that the foregoing document is being served this day on all counsel of record
or pro se parties identified below via electronic mail pursuant to the consent of the parties.

Rebecca J. Stempien Coyle, Esq.

LEVY & GRANDINETTI

1120 Connecticut Ave, NW

Suite 304

Washington, DC 20036

Electronic address of service: mail@levygrandinetti.com

s/Richard S. Ross, Esq.
Richard S. Ross, Esq.
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COMPOSITE EXHIBIT A

Int. Cl.: 42
Prior U.S. Cls.: 100 and 101
Reg. No. 3,284,057

United States Patent and Trademark Office Registered Aug. 28, 2007

SERVICE MARK
PRINCIPAL REGISTER

MANGOS TROPICAL CAFE, INC. (FLORIDA NO CLAIM IS MADE TO THE EXCLUSIVE
CORPORATION) RIGHT TO USE "TROPICAL CAFE", APART FROM

900 OCEAN DRIVE THE MARK AS SHOWN.
MIAMI BEACH, FL 33119

FOR: RESTAURANT AND BAR SERVICES, IN SER. NO. 75-981,783, FILED 11-1-2000.
CLASS 42 (U.S. CLS. 100 AND 101).

FIRST USE 3-0-1991; IN COMMERCE 3-0-1991. MARY BOAGNIL EXAMINING ATTORNEY



Trademark Status & Document Retrieval 10721131 53 PV

STATUS DOCUMENTS Back to Search Prir:
Generated on: This page was generated by TSDR on 2013-10-21 13:56:13 EDT

Mark: MANGO'S TROPICAL CAFE

»J

wr-\k L 4
US Serial Number: 75981783 Application Filing Date: Nov. 01, 2000
US Registration Number: 3284057 Registration Date: Aug. 28, (07

Register: Principal
Mark Type: Service Mark
Status: A Sections 8 and 15 combined declaration has been accepted and acknowledged.
Status Date: Oct. 20, 2012

Publication Date: Jun. 12, 2007

Mark Information

Related Properties Information

Goods and Services

Basis Information (Case Level)

Current Owner(s) Information
Attorney/Correspondence Information

Prosecution History

Maintenance Filings or Post Registration Information
TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load
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United States Patent and Trademark Office

Home|Site Index|Search|Guides| Contacts|  Business | eBiz alerts| News | Help

Assignments on the Web > Trademark Query

Trademark Assignment Abstract of Title

Total Assignments: 1
Serial #: 75981783 Filing Dt: 11/01/2000 Reg #: 3284057 Reg. Dt: 08/28/2017
Registrant: Mangos Tropica! Cafe, Inc.
Mark: MANGO'S TROPICAL CAFE
Assignment: 1
Reel/Frame: 5112/0088 Recorded: 09/16/2013 Pages: 8

Conveyance: CHANGE OF NAME
Assignor: MANGQ'S TROPICAL CAFE, INC. Exec Dt: 02/22/2013
Entity Type: CORPORATION
Citizenship: FLORIDA
Assignee: MANGQ'S TROPICAL CAFE, LLC Entity Type: LIMITED LIABILITY CCM A Y
900 OCEAN DR. Citizenship: FLORIDA
MIAMI BEACH, FLORIDA 33139
Correspondent: DAVID K. FRIEDLAND
1500 SAN REMO AVE., SUITE 200
CORAL GABLES, Fi. 33146

Search Results as 0% 10/21/2013 3" :5¢ 24
If you have any comments or questions concerning the data displayed, contact PRC / Assignments at 571-272-335(C. v.2.5 .4
Web interface last modified: Jul 8, 2013 v.2.3.4

| .HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT
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Reg. No. 3,700,648 MANGOS TROPICAL CAFE, INC. (FLORIDA CORPORATION )
Registered Oct. 27,2009 930 OCEAN DRIVE
MIAMI BRACH, F1. 33139

Int. CL: 25 ror: CLOTHING, NAMELY, INFANTS AND CHIL.DREN'S UNDERWEAR AND BODYSUITS,
T-SHIRTS, SWEAISINIRTS, PANTS, SWEATPANTS. SHORTS, TAINK-TOPS, HALTER TOPS,
HATS, JACKETS, SHIRTS AND SLEEPWEAR | IN CLASS 25 (L1S. CLS. 22 AND 39

TRADEMARK
PRINCIPAL REGISTER FiRST USE 1-0-1997; IN COMMERCL 1-0- 1997,
SHR.NO.76-975197, FILED 11-1-2000.

MARY BOAGNI, EXAMINING ATTORNEY
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Mark: MANGO'S TROFICAL CAFE

TROPICE
US Serial Number: 76975197 Application Filing Date: Nov. (1, 2(0(
US Registration Number: 3700648 Registration Date: Oct. 27 )9

Register: Principal
Mark Type: Trademark
Status: Registered. The registration date is used to determine when post-registration maintenance cocu nents :
Status Date: Oct. 27, 2009

Publication Date: May 05, 2009

Mark information

Related Properties Information

Goods and Services

Basis Information (Case Level)

Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Proceedings - Click to Load
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Int. Cls.: 29 and 41
Prior U.S. Cls.: 46, 10(, 101, and 107

Reg. No. 3,512,984
United States Patent and Trademark Office  Registered Oct 7, 2008
TRADEMARK
SERVICE MARK
PRINCIPAL REGISTER

MANGOS TROPICAL CAFE, INC. (FLORIDA
CORPORATION)

900 OCEAN DRIVE

MIAMI BEACH, FL 33139

FOR: PREPACKAGED FOOQDS, NAMELY, EN-
TREES CONSISTING PRIMARILY OF POULTRY,
IN CLASS 29 (U.S. CL. 46).

FIRST USE 4-2-2007; IN COMMERCE 4-2-2007.

FOR: COMPUTER SERVICES, NAMELY, PRO-
VIDING A WEBSITE FEATURING ENTERTAIN-
MENT INFORMATION VIA A GLOBAL
COMPUTER NETWORK, NAMELY, CONCERT IN-

FORMATION, NIGATUIFE INFORMATION, AND
ENTERTAINMENT INFORMATION ABOUT MU-
SIC, SINGING, DANCING, MUSIC VIDEOS, IN
CLASS 41 (US. CLS. 10), 101 AND 1(7).

FIRST USE 3-1-1994; IN COMMERCE 3-15-1995.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "TRCFICAL CAFE", APART FROM
THE MARK AS SHOWN.

SN 76-978,791, FIL.EC' 10-25-2000.

MARY BOAGNI, EXAMINING ATTORNEY
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Int. Cls.: 6, 16, 24, 32 and 34

Prior U.S. Cls.: 2,5, 8, 9, 12, 13, 14, 17, 22, 23, 25, 29,

37, 38, 42, 45, 46 48 anld 50

Reg. No. 3,649,192
United States Patent and Trademark Office Registered July 7, 2009
TRADEMARK
PRINCIPAL REGISTER

CAFE

MANGOS TROPICAL CAFE, INC.
CORPORATION)

900 OCEAN DRIVE
MIAMI BEACH, FL 33109

(FLORIDA

FOR: METAL KEY CHAINS, IN CLASS 6 (U.S.
CLS. 2, 12, 13, 14, 23, 25 AND 50).

FIRST USE 1-0-1997, IN COMMERCE 1-0-1997.

FOR: POSTCARDS, GREETING CARDS, CALEN-
DARS AND PENS, IN CLASS 15 (U.S. CLS. 2, 5, 22, 23,
29, 37, 38 AND 50).

FIRST USE 1-0-1997; IN COMMERCE 1-0-1997.
FOR: TOWELS, IN CLASS 24 (U.S. CLS. 42 AND 50).
FIRST USE 1-0-1997; IN COMMERCE 1-0-1997.

FOR: BOTTLED DRINKING WATER, IN CLASS
32 (U.S. CLS. 45, 46 AND 48).

FIRST USE 8-0-1297; IN COMMERCE 8-0-1997,

FOR: SMOKER'S AKTICLES, NAMELY, CIGARS,
CIGAR CUTTERS, CIGARETTE LIGHTERS NOT OF
PRECIOUS METAL AND CIGAR BCXES OF NON-
PRECIOUS METAL. [N CLASS 34 (US. CLS. 2, 8, &
AND 17).

FIRST USE 1-0-1997; IN COMMERCE 1-0-1997.

THE MARK CCNSISTS OF A PARROT, FOUR
COCONUT PALM FRCNDS, AND TWO COCONUTS
CENTERED IN A CIRCLE WHICH HAS TWO
SHORT PARALLEL LINES EXTENDING OUT-
WARD FROM BOTH THE TOP LEFT AND LOWER
RIGHT QUADRANT'S OF THE CIRCLE. THE WORD
"MANGO'S" IS CENTERED ABOVE THE CIRCLE,
AND THE WORDS "TROPICAL CAFE" ARE CEN-
TERED BELOW THE CIRCLE. THE WORDS "TRO-
PICAL CAFE" ARE SET OFF BY TWO PARALLEL
LINES, ONE ABOVE AND ONE BELOW THESE
WORDS.

SER. NO. 76-978,57, FILED 11-1-2¢00.

MARY BOAGNI, EXAMINING ATTORNEY
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Mark: MANGO'S TROPICAL CAFE

US Serial Number: 76978957 Application Filing Date: Nov. 01, 2300
US Registration Number: 36493192 Registration Date: .Jul. 07, 209
Register: Principal
Mark Type: Trademark
Status: Registered. The ragistration date is used to determine when post-registration maintenance docunents ;
Status Date: Jul. 07, 2009

Publication Date: Apr. 21, 2009

Mark Information

Related Properties Information

Goods and Services

Basis Information (Case Level)

Current Owner(s) Information

Attorney/Correspondence Information

Prosecution History

TM Staff and Location Information

Assignment Abstract Of Title Information - Click to Load

Proceedings - Click to Load
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Assignor: MANGOQ'S TROPICAL CAFE, INC. Exec Dt: 02/22/2013
Entity Type: CORPORATION
Citizenship: FLORIDA
Assignee: MANGO'S TROPICAL CAFE, LLC Entity Type: LIMITED LIABILITY COMPANY
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Int. CL: 43
Prior U.S. Cls.: 100 and 101

Reg. No. 3,108,906
United States Patent and Trademark Office Registered June 27, 2006
SERVICE MARK
PRINCIPAL REGISTER

MANGOS TROPICAL CAFE, INC. (FLORIDA NO CLAIM IS MADE TO THE EXCLUSIVE
CORPORATION) RIGHT TO USE "MAMBO BAR", APART FROM
THE MARK AS SHOWN.

900 OCEAN DRIVE
MIAMI BEACH, FL 33139 THE MARK CONSISTS OF A PARROT WITH
LEAVES BEHIND IT AND ONE DRUM ON EACH
SIDE.
FOR: RESTAURANT AND BAR SERVICES, IN
CLASS 43 (U.S. CLS. 100 AND 1¢1). SER. NO. 78-543,089, FILED 1-6-2005.

FIRST USE 12-1-1997; IN COMMERCE 12-1-1997. SALLY SHIH, EXAMINING ATTORNEY
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US Serial Number: 78543089 Application Filing Date: Jan. C6, 2015
US Registration Number: 3108906 Registration Date: Jun. 27, 2006
Register: Principal
Mark Type: Service Mark
Status: A Sections 8 and 15 combined declaration has been accepted and acknowledged.
Status Date: May 12, 2012

Publication Date: Apr. 04, 2006
Mark Information
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MANGO'S TROPICAL CAFE

Reg. No. 4,224

,643
Registered Oct. 16,2012

Int. Cls.: 41 and 43

SERVICE MARK

PRINCIPAL REGISTER

s S s

PMreer o the Urited Sigens iy

s and . radeaneic O

MANGO'S TROPICAL CAFL, INC. (FLORIDA CORPO JRATION)

200 OCEAN DR.

MIAMI BFACH, FL 33139

FOR: NIGHTCLUB SERVICES, IN CLLASS 41 (U.3. CLS. 100, t01 AND 107).

FIRST USL 3-0-1991; IN COMMERCE 3-0-1991.

FCR: RESTAURANT AND BAR SERVICES, IN C..ASS 43 (U.S. CLS. 100 AND 101).
FIRST USE 3-0-1991; IN COMMERCE 3-0-1991.

'FIIT MARK CONSISTS OF STANDARD CHARACTERS WITHO JUT CLAIM TO ANY PAR-
VICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S, REG. NOS. 3,284,057, 3,700,646 AND OTHERS,

NG CLAIM IS MADE 1O THE EXCLUSIVE RIGHT 1O USE "TROPICAL CAFL", APART
FROM THE MARK AS SHOWN.

SER. NO. 85-502,096, FILED 12-22-201 1,

ROBIN CHOSID, EXAMINING ATTORNEY
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MANGO'S

Reg. No. 4,190,731 MANGO'S TROPICAL CAFE, INC. (FLORIDA CORPORATION)
900 OCEAN DR.

Registered Aug. 14,2012 miaMi BEACH, FL 33139

Int. Cls.: 41 and 43 FOR: NIGHTCLUB STRVICES, IN CLASS 41 (U S. CLS. 100, 161 AND [07)

FIRST USE 3-0-1991; IN COMMERCE 3-0-1991.
SERVICE MARK

FOR: RESTAURANT AND BAR SERVICES, IN CLASS 43 (I/S. CL.S. 100 AND 101),
PRINCIPAL REGISTER

FIRST USE 3-0-1991; IN COMMERCEF 3-0-1991.

THFE. MARK CONSISTS OF STANDARD CHAFACTIRS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF US. REG. NOS. 3,284,057, 3,700,648 AND OTHERS
SER.NO 85-513,679, FILED [-11-2012

ROBIN CHOSID, EXAMINING ATTORNEY

Frrectos of Gis Unied Bistes Pelont und teadamark Office
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Mango’s Tropical Cafe, LLC f/k/a Cancellation No.: 92055269
Mango's Tropical Cafe, Inc., Registration No.: 3,328,822
Petitioner, Mark: TANGO MANGO
Registration Date: November 6, 2007
V.
Tango Mango, LLC,

Registrant.

SUPPLEMENTAL DECLARATION OF JOSHUA WALLACK

I, Joshua Wallack, declare as follows:

1. I am the Chief Operating Officer of Mango’s Tropical Cafe, LLC
("Mango’s") and have been with Mango’s for approximately 12 years. I am over the age
of twenty-one, I am competent to make this Declaration, and the facts set forth in this
Declaration are based upon my personal knowledge and documents maintained by
Mango’s in the ordinary course of business.

2. Mango’s owns and operates Mango’s Tropical Cafe, a renowned South
Beach restaurant and nightclub which has been in continuous operation for over 20 years.
Mango’s offers a Caribbean atmosphere filled with reggae music, salsa dancing and
gourmet cuisine.

3. In connection with its operation of its restaurant and nightclub, Mango’s
utilizes a family of MANGO’S trademarks (hereinafter the “MANGO’S Marks”),

including the following marks that are the subject of U.S. registrations:

MANGO’S (word mark) | Registration No. 4,190,731 | Nightclub services, in
International Class 41;
Restaurant and bar services,
in International Class 43

MANGO’S TROPICAL | Registration No. 4,224,643 | Nightclub services, in
CAFE (word mark) International Class 41;
Restaurant and bar services,
in International Class 43




Registration No. 3,284,057

Restaurant and bar services,
in International Class 42

Registration No. 3,108,906

Restaurant and bar services,
in International Class 43

Registration No. 3,700,648

Clothing, namely, infant's
and children's underwear
and bodysuits, t-shirts,
sweatshirts, pants,
sweatpants, shorts, tank-
tops, halter tops, hats,
jackets, shirts and
sleepwear, in International
Class 25

Registration No. 3,512,984

Prepackaged foods, namely,
entrees consisting primarily
of poultry, in International
Class 29; Computer
services, namely, providing
a website featuring
entertainment information
via a global computer
network, namely, concert
information, nightlife
information, and
entertainment information
about music, singing,
dancing, music videos, in
International Class 41

Registration No. 3,649,192

Metal key chains, in
International Class 6;
Postcards, greeting cards,
calendars and pens, in
International Class 16;
Towels, in International
Class 24; Bottled drinking
water, in International Class
32; smoker's articles, namely,




cigars, cigar cutters, cigarette
lighters not of precious
metal, and cigar boxes of
non-precious metal, in
International Class 34

4. Mango’s displays the MANGO’S Marks prominently on all business
signage, menus, clothing items, pre-packaged food products, music and other
memorabilia products, a practice Mango’s has followed since commencing operation of
MANGO’S TROPICAL CAFE in 1991.

5. Mango’s also operates the website located at www.mangos.com and

www.mangostropicalcafe.com and has done so since at least 2000. The website

maintained at the address identified by these domain names incorporates Mango’s
longstanding and well-known MANGO’S Marks. True and correct copies of webpages
from Mango’s website are attached as Exhibit 1.

6. As a result of Mango’s extensive and continuous use, the MANGO’S
Marks are extremely strong and have garnered widespread international recognition with
the consuming public.

7. The MANGO’S Marks are recognized by consumers as identifying
Mango’s stellar food and entertainment services.

8. From the outset of its opening of MANGO’S TROPICAL CAFE,
Mango’s has continuously expended substantial funds in connection with marketing,
advertising and promoting its services under the MANGO’S Marks in a variety of media,
including without limitation print and electronic media. True and correct copies of
Mango’s advertising expenditures are attached as Exhibit 2.

9. Moreover, due to the substantial success of Mango’s restaurant and bar
services, Mango’s has received extensive unsolicited publicity and media coverage of its
establishment, including appearances on nationally broadcast programming, articles in
various domestic and international magazines and newspapers and on tourism websites.

A representative sample of articles is attached as Exhibit 3.



10.  Mango’s live music and continuous choreographed dance shows entertain
over a million people each year and have been televised on ABC, CBS, Travel Channel,
The E! Channel, MTV, the Oxygen Network, ESPN, The Food Network and literally
hundreds of cable stations all over the world.

11.  The fame and notoriety that the MANGO’S Marks have garnered as a
result of their use in connection with Mango’s bar and restaurant is also demonstrated
through its vast celebrity clientele. Celebrity actors, athletes, and other distinguished
professionals who have attended (and hosted) events at Mango’s include Bill Gates, Tom
Brady, Harrison Ford, Steve Jobs, Tom Cruise, Brad Pitt and Madonna.

12.  Indeed, over the past 20 years, Mango’s has become one of South
Florida’s premier dining and nightlife establishments by virtue of its high quality services
and the MANGO’S Marks.

13. Through Mango’s extensive promotional efforts and advertising
expenditures, Mango’s has been successful in educating the public to associate the
MANGO’S Marks with Mango’s bar and restaurant services. Recently, David Wallack,
President of Mango’s, was awarded the highest honor given in the City of Miami Beach,
by the Miami Beach Chamber of Commerce for Excellence in Tourism in 2014.

14.  Mango’s 20 years of uninterrupted use of the MANGQO’S Marks has
resulted in tens of millions of dollars in sales and customers. A summary of Mango’s sale
revenue from 2002 forward is attached as Exhibit 4. In fact, according to Restaurant &
Industry Magazine, Mango's is the highest grossing independently held restaurant and
nightclub in the United States and also the largest seller of Corona beer in Florida.

15. Moreover, Mango’s was recently identified as the No. 10 top grossing
establishment on the “2013 Nightclub & Bar Top 100 list (by Nightclub & Bar and

Technomic, Inc.). A true and correct copy of the listing is attached as Exhibit 5.



16.  Mango’s has successfully enforced its trademarks against third parties
using similar trademarks containing the term “mango” or “mango’s” in connection with
similar restaurant-related services. For example, Mango’s has initiated and successfully

resolved the following trademark cancellation and opposition proceedings:

e Mango’s Tropical Cafe, Inc. v. Bella Italian Foods, Inc., Proceeding No.
92032775 (October 3, 2001);

e Mango’s Tropical Cafe, Inc. v. W J Phelan, Inc., Proceeding No.
92032488 (October 3, 2001);

e Mango’s Tropical Cafe, Inc. v. Multi-Culture Food Inc., Proceeding No.
91165693 (June 28, 2005);

e Mango’s Tropical Cafe, Inc. v. Borrego, Proceeding No. 92055164
(February 13, 2012);

e Mango’s Tropical Cafe, Inc. v. The Mango Room, LLC, Proceeding No.
92055281 (March 3, 2012);

e  Mango’s Tropical Cafe, Inc. v. Arga Operadora, S.A. de C.V., Proceeding
No. 91208672 (January 2, 2013); and

e Mango’s Tropical Cafe, LLC (f/k/a Mango’s Tropical Cafe, Inc.) v.
Vargas, Proceeding No. 91214949 (February 18, 2014).

In addition, Mango’s is currently involved in the following cancellation proceedings:

e Mango’s Tropical Cafe, Inc. v. Salem, Proceeding Nos. 92055309 and
92055284 (March 3, 2012); and

e Mango’s Tropical Cafe, Inc. v. Paradise Restaurant Group, Inc. Of St.
Augustine, Proceeding No. 92055268 (March 3, 2012).

True and correct copies of documents evidencing Mango’s various enforcement efforts

are attached to my Declaration as Exhibit 5.

I declare under penalty of perjury under the laws of the United States and the

State of Florida that the foregoing is true and correct.

/
/]
Sy

DATED: k/!/;"%
[

Joshua Wéllacl%/ \]
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David Wallack

Davld Wallack was born on December 1, 1948, |n Mew York Clty, the middle child of Ian and Florence Wallack. At age seven, the
family moved to Miami Beach, where he grew up with his sisters and cousins roller skating every block of South Beach, hula=-
hooping and building castias in the sand. '

As a young collage student at the Univarsity of Miami, David was drawn to the mapical confluance of Artists, Holistic Healars, and
sp!rltunl Influgncas In the heyday of Coconut Grove. He graduated from the University of Miamil, with hanors; In 1972, and the
University of Miami Law School In 1977, after which he became a member of The Flerida Bar. He married his college sweetheart
and had twa children, his daughter;, Janna, and his son Joshua.

In 1976, while clerking Ffor a law firm representing several S Florida hospitals, Dawld became Interested In his first
entreprenaurial venture. After amalyzing @ new law defining Adult Congregate Living Facilities, his family commitied to
canverting two adjeining residential buildings at 200 Occan Drive, into the first commercially based ACLF, a personal cars
residence for eldarly people, Opening in 1978, The Eastern Sun was tha firet facility of It2 kind In the state of Flarida,

The Eastern Sun was around breakingl David brought back pastel colors, murals and landscaping, Infusing vibrant |1fe back Inte
the business of Hames far the Elderly. The Eastern Sun flourished with Mew Age Haolistic Philasaphy, a cleaner diet, stimulating
activities, music, and massage,; involving his own family, and the families of the residents, in a celebration of life. The Eastarn
Sun was the first in Florida to pioncer Hespice, Hurricane Evacuaktion of the clderly, and the Signature Eastern Sun Bus, gaily
palnted erange and vellow, regularly whisking the resldents 1n thelr matching eranas and vellow T-shirts and sun hats ‘IU-I‘I_IH]E'EI'I.
Race Track, The Japanese Tea House, theatre, opera, fizhing expeditions, and adventures beyond their dreams! During this time
of excitement and discovery, David became involved with writing music and recarding, fueling many of his future endeavors. His
association with artists, musicians, and Holistic Practitioners in the 1970's made the Eastern Sun ACLF, the most pobant force l_}’i"
change in Miami Beach.

In 1980, David became the first President of the Ccean Drive Property Owners Assoclation. Throughout this decade, he cantinues
to wark with the Eldetly, and alsa to further develop Ocean Drive, along with ather Ocean Drive property cwners. During his
tenure as President, he worked with the City of Miami Beach to improve Lummus Park, with the addition of the New Coral Wall,
The Serpentine Walkway, and also parlicipated in the widening of the sidewalks on the West side, as well as all Legislative
matters relating to ACLF residences. David advised Barbara Capitrnan, the matriarch of the Deco District Preservation Movement,
helping 1o guide her through her trials and tribulations In galning palitical acceptance of the Deco Movement In Miaml Beach.

After operating the Eastern Sun for twelve years, David's Interests were merging with the newly creabed MXE [ mived use
entertalnmant) District In Mlami BEeach.

In October of 1990, he began the delicate process of maving the Eastern Sum residents, along with their staff, to two other
facilitias, whare many of his innovations ware incorporated into a new Vision of Cara for the Elderly.

In late 1990, David began to pursue his mew dream - converting the residential Eastern Sun Property into a8 commercial mixed-
usc D‘f hetel, retail shops, restaurants and a nightelub namod Mango's Tropical Cafe, on Ocaan Drive. Bobth The Eastern .Sul‘l
Shoppes, and Manga's Troplcal Cafe. gpened in March 1591, Though an early concept for Mango's was a lald back Caribbean
Island Rock and Reggae themed Bar, Mlaml| was changing rapidly, as people fram Cuba, the Caribbean, and Latin aAmerica came
to call Miami home. Mango'sattracted culturally diverse amployeas and great Latin musicians. The sound of Mange's evolved into
Afro-Latin Jazz, Salsa, Merengue, and a Brazilian Explosion,! Employees jumped on the bar to dance, and the customers came
pourng In.l Scon the ztaff, many of wham were artists themselves, helped to establizsh the rich sensual Latlh eszence and
exciting shows that you see at Mango's Tropical Cafe every day and every night.

In the 1990, David weant an to become Vice-Chalrman of the New Grean Drive Associatlon, with Tony Goldman as Chalrman. This
Association has been activa in city business, in keeping with the historical, architectoral, and tourist elements that enhanca the
image and popularity of South Beach. David maintains a public presence in all legisiative mattars affecting Tourism and
Hospltality In Scuth Beach, and the continued success of the Nightlife Industry.

In 1958, David partnered with his frlend Ross Power, an internationally recogrized metal sculptor, whoe worked aut of a
caverngus old warshouse In whatl was then, the very derellct miaml Deslgn District. David |oved the place, and kept sesing It as
more than just a series of artists’ studios. He envisioned a restaurant; nightciub, EII'IEI'I'IEI, and recording studio; and a cuttng
edge wenue for performance art. The aptly named Fower Studios opened to the public in 2000 with the Poets Cafe; 8 gourmek
dining room/art gallery, three performance stages, the TANI 32 Track Digital Recording Studio, and a star fight movis theatre on
the roof top. Power Studios is now used exciusively for private prelects, and a re-opening of the nlghtelub (s planned for 2009,

David -also takes great pride In his son Joshua, wha went fram calling the Blngo numbers at The Eastern Sun as a child, o
managing the foor in Mango's as it grew into a sensation. Today loshua is the CEQ of his awn company, CR Media. David, a
partner in CR Media, helped develop a multi year, world-wide deal with The Hertz Corparation and Viacom's Hickelodeon, for tha
distribution of a Portable Media Player, pré-loaded with 50 hours of Mickelodeon movies and shows, for rnrmhes renhng Hertz
vehlcles, The Mi<k on the Go video players are already Ih 43 alrperts throughout the United States from coast to coast with
international expansion planned throughout the world.

Inn additian, David and Joshuwa have also partnered in the retail frozen food business with Mango's Tropical Cafe branded Mambo
Chicken Wings. Mango's wings are now in all South Florida Publix grocery stores frame Palm Beach to ey Wast, as well as in
ShopRits and ABRP supermarksts in New York, New Jersey, Conneclicut and Pennsylvania.

David and Joshua Wallack, father and 2on, contirue their enthasiastic legacy of imaginative innevaktion,
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 Molity, P Fruit Rumn, Mint Legvs, int Lenves, Sog,
Suar, Fresh Lima wice & osphosh of Sed frash Lime juice & o splish of Sado
PINEAPPLE MQIITD !'Il a0 COCONUT MOJITO 31150
X I]II |£ [nmuEuElH;]“ i:lmlgﬂ |n.mnq§ ¢ 60 COCO LOCO WITH THS MOJmTo!
2 ookt oty Bacorti Loco R, {tﬂc:;mg:;ﬁuﬂéhﬁ!, sy, Fes Lims

MANGO MDHT?“ 31.50

Melba ¥ n,‘.lhlsm Sipar, fresh Uime juica
%o 'H:-sl'ru"i:ﬁu gt Ot g

ORANGE MOIITO . 511.50
AN [HCREDIBLE ORANEE RUSH!
Bacarci 2 Birm, Mint Leaves, Sigar, fesh Lime s,
Orege juice & o solash of Scda

Enjoy your faveritc Drink in o 15 oz. Mango's Seuvenir Hurricare Glass for on edditional $3.50 an yeur first drink.
Each refill is regular price, Always remamber your Mango's experience with this baoufiful gloss.

Y e B 4 e Y iy e et e

HPNOTIQ MONTO 31150
Bicard Superiar Aum, Hpria, dlint Leaves, Supw,
fresh Lime e & o splash o Soda

NUYOD MOTC #1.50
Snemrd Supcsine A, N Spockling Lo, Mind | emes,
g, T Bnes uice & 0 5|.'|l;| ol Suik
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ULTIMATE COSMOPOLITAN  $1L5Q COTTON CANDY MARTINI
CLASHIL & SIXTY (IR AMAZING CERNIYAL CREATION!

Grev Beose L2 hon, Lointreay, Corbery juiz & Frinorfe ':m Cancy Yadke §
¢ Treeeht Loy “wisl Drakuvoer shand e

OCEAN DRIVE COSMO $11.50 COSMIC COSMD
SOUTH BEACH ELEGARCEY Crey Ranse Vadka, b A speda’ blend of Minkada Wild Ceraas vodsa,

Fanch & 2 slosh of Fesh Lime jice. 0 i B
Firesaed fostehlly with a Fresn Pinecaple shez :fmlm‘?ﬁ;'”i' it & ¢ ypksh

g 150 gep ek cosmo

Uy speacinl-teapiced Mhariri with Mcliba i

Mot . i S e it of Coca. R Banny Yadka,
oo Fun, Peodh Schnopas & it s

Fone Chasls Mmoo mﬂ 24 0 5plos

ol fresh Lima e
CHOCOLATE MARTINI $11.50
FOR THE TRUE CHOCOLATE LOYER! Ty it chovolue COCO LOCO MARTIN
capesion of “hreo Clves Vomlle, Gocrer Dok w  LETTHE NIGHT TAKE fOU Awer!
(hocclats Liguow, Sodrva Waire Chcenlore & A bend of Cro: Caconut Vocka, Debuyper
Harshey™s Syaup for the pedect fash| Finenppk & salusk of Finempnla vice

BUBELE CUM MARTIMI $11.50 SOUR APPLE MARTIMI
sy sk ol Tee Dlivas Bulible Puckes up fer i1 blend of Finiondin Vedke &
Vodka & Feazh Schmapps A Sour bgpe Liguewr
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GOLDEN H.e.lmﬂm H‘;ﬂ #.50
A toste chowe the Origi m,mmmm .nmﬁmmwwh

Morgoritualiz 3okl Tequile, Coirvam & N Socekling iguear & frost Lime wice

a5 Lima (uice toppad wih 0 splush o Dranga uice s
FROZEN “MANGO-RITA" 11.5¢ v Hunodura Reposoce T '
ﬁﬁmhmduﬁ.\hnw%uﬂh{mﬂm e *mj, g L qds.
fhza Tequils, Coi )

n.so

WILD WATERMELON MARGARITA SISO o Lo &wwmgm‘m“
G0 4110 WITH WATERMELIM, A b
Herd o Fe tfrl Iu'plh, mﬁfﬂﬂ: ({Wlﬂl 1“& ME i &
hnhwu& Lima wie

UlﬂHﬂE MARGARITA $12.50 "
- TS MEXCAM MASTERPIECE
ﬁ Irfsed with WII'! Iiw:miﬂumiu (i1 & fesh | me jiirs,

kopped v b o splus'y 3F Licege e

B 17% Yelmimy Lﬂuﬂr 10¢ sercvans for MG and o s ool B o chiek. 1 da-ul yeur wiiee 12 Iy foy ‘wJ servie oned wffurioipmerd, i eekifioan
3% velotary qratety it eced b year hack for pares of 1 pasoet o mars - Poot L i5 recoired for f ekt vend poribases, G scrdls ot oz,
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) 'S QUTH BEACH

“ BACARDI -
% SPECIALTY DRINKS -é” ﬁ

C -~ rﬂ'ﬂne

P

MANGO MAMBO $11.50 RASPEERRY RUM RUNNER NS0
Our Exchshve Redpe rode witt ccodi Sebect Rur, & Fozen blend of Becon Select, Blocchemy Bacndy
Mewgn licwsr Ranenn o (st Gasis Memgn & Bmona Ennera liguer ot vith Rarwrd 157 Rum, -noped

. with Enzwery iquene Foe iy eupinging of Brspherry
PINA COLADA #1150
Bweryons's Fvore Frozen Deligi with Bocoic BANAMA CABAMA .50
Selart fum & ‘dnd Qocle P Colade . A TRATE OF THE BARAMAS! Heda whth Bucord Sabart ‘

Fum, Ko, sknd Cose Boncon & Pifin (oldn
MIAMI YICE COCKTAIL - $12.50
A, TWIST OF COLOR & FLWOR ,_ MANGO COLADA .50
Finzea Fra Caek & Rom Fumor loyaned, Mimgars wersion of th origind, Seven Tiki Spiced Fum
Meated mict 3poodi 151 Fum kemd Costs filla koo 8 Mg

MANGO'S RUM RUNMER $1L.50 COCONUT MUDSLIDE #Nnso
8 Frogen Band of Bucund Seled, Blockbeny Bunady, Deliciosly precred wirli Bocoodi Coco R, hl.lh;:ﬂ'wt

Fanara Liwsor & Bacordi 151 Sum y s ond Uss's lc2 Creom, Mariaey's Chocadabs Synp

| & footed with Kohlua
FROZEM WATERMELOM
RUM RUMMER #1130 PEACHES & BERRIES .50
Rum dwery with 15 eeore pwist of Meuns Ciarg R.em, & et 1 oy fromen blane of Pacord) Sipeine
Wit Senapps. Baena |incew, Serodre, Fearh Schoapps & Klnne O3sis Panch, topipad with
e with Bocr 1 5 kir Faspheiry Liguear
- y .

-"\-—-—-

MAMGO'S HURRICAME $11.50 SOBE SLAMMER .50
COMING [N FROM THE BAHAMAS WITH WINDS BETTER THAH 'ﬂ I:IH !'HE HEMH.

- 5] el Fivdanrio V)




Ledl Ll o T e LKA .

BLUE HAWAIIAN #.50
51_. d Maﬁ%l-rﬁm mede with 42 el .50 THE CLASSC TRIPICAL FANORITE with Bocard Supeiar,
Vodr, Bocord) 157 Rum, Bee Durco Bive Cameen: & Pireapple juice. Miead with [dand Desis
£ sl Lme juice Fiin Cadn & rapped with Bacord St Bom

REGGAE PUMCH 511.50 BAHAMA MAMA .50
;ﬂ]“gfﬁﬁﬁ IF Jﬂ:ﬂ”ﬂul  § Hﬂr&d aof Hlltﬁ'jm, “l[g%ﬁtﬂﬂ Iﬂﬂ[ u'.:EE|SE TROPICS

Sﬁﬁ! ;u N::T e u;i.m oS i S

Bovruri Dmgon Romy, Malbis Coroat R, Ronone ' m&_’:ﬂizﬂmﬁﬂm .50
liueir, Pinoaply wee & Fiogali Wikl Saowhoniss swee: Lemon fuice & Frogaki Wiid Sﬂ'l:hﬁtliH'LiMl.ll
BISCAYNE BAY BREEZE $ILSO _ MANGO'S MAI Tal #11.50

Setnapes, Pearqpe juirs & Granadae Grenadie £ Topeel wicss

LR MW CREATION “TNI" DSE O IN THE TROPICS. Mrusdem Gron
Malibi. Bancan Rum, Mol b Coconut Rum, Peach Besaran Rum, Trame Die Noyme, Bwonn,

Enjoy your favorite Drink in @ 15 ez. Mango's Souvenir Hurricane Glass for an odditioncl 53.50 on your first drink,
Each refill is reguler price. Abwoys remember your Monga's experience with this beaulitul glass.

A Youatory Grabuity, 10¢ sarcharge dor MW o “ac s odded to pour dheck. 1 s chvesys your ogtien fo g dor good servive cod aederiohment. An odkifiond
% vourtary aretuiy is cdded 1o your check ko parfes of 10 peopke or wer - Fhete L. i wequired oo o aradh cond pordheses, Gt conds ot ewcested
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SOUTH BEACH

ENTREES
$EAFQOD

TILAPIA PICATTA

i # Frash fler of Tepia souréed in o godic, whitz wine, lenor ond coper souca servee wibh meshed

o | pabatoes nd sautéer moted verelohles
L

" FRESH GRILLED SALMOM FILET . b P A SO NE IO PENP: 1o |- '
3 Served over white nce, scuéed mived vegatotles ;d ¢ frogico! ranga sabo

ALSD AYAILA3LE BLACKENED OF SAUTEED
MUE‘ GDLDEH Fﬂlip sH R“P lHl"li‘hihi"ﬂll“i#ii'llﬁl“ i LRLL li lqlﬁ

Delido.s attered loige shima samened and fied % ¢ cokien biown served with Monca's fizd potote wmes
oo st ond cockicd smuce

SHRIMP “AL ANLLO™ .. [ -..322.95

Lurgs i s tbud in yalis, whil i 014 et um s, servedl willn e fice, bluck, baons 8 K Sweel |J1.n it

SHRIMP CREOLE ....vervi: . 822.95
Lnrgs Shaimn smaged tn gari, ndins, 1r|1[m i Wit e U I v with ook beems, kit e cai testa s

PASTA

ALL PASTA DISHES ARE SERVED WITH A FRESH BAKED GARLIC ROLL

-
-

(i

e

) E BRAISED BEEF RAVIOL ............ — -
Foesh Radol sicod with Busaxt ool n home e rmct sscs tcr;cd it e Mozl thess

» :_I.'::l";._
LAY

quccl”l ﬁLFREDO m .HITH ﬁ ..PIHK"‘ Shuﬂ T S P RN ] lullllilll-illl.l.lliiiilillﬁ ]4‘%
Fattpet ® pusdr il e, ceainy @i and o weun dhiese souee o Pk with o fowch of mofn s

MDD GEILLED CHICKEM.............. 5395

ADT BLACKENED CHICKEN........54.95

MDD SAUTEED SHEMWP ... 360,95

CLASSIC SPAGHETTI & MEATBALLS...
Spcghatii o denbe, el with Maga's 2an hoeemada ma 'rﬂ:rL"t Llﬂ |||u |rrnrr mrc:

MDD GRILED CHICKEN .. ... 3395
ADT SHRIMP ... e, .....,..,.....ii.'i'f—




CHEESE RaYIOL WITH BLACKENED CHICKEM
Fizsh hamemrk: Pl stuffod weth ot Theese, seraned e Mong's ovm homomeds moisim
“PINK" CR “ALFRERNS SANCE. 5198
MDD SHRINR.. o 56.95

mm

Mango's Fried Potato Wedges
Maduss ..

Tostoncs
Yellow or White Rice
Yellow c¢r White Rlee w/Black Beans
Homemode Mashed Polatoes
Sautéed Frech Yegetahles

(P * Mango's Signature Dishes

AT Vel Grotdty, |02 swchonge o MSC and o i aced ' your chek. 11 s afweys o opllon bt r o senvcs and eretaoment. n oddional
H'J:rlmlﬂj oty s odied ¢ fun]t-chl'u ;nfesn 10 pﬂ{{Lm e - P’luhlllu rqnai for dlmd mrd rm:hm it corts pol aneptad.
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- Mapgo's Topica' Cafe . 800 Ocsan [ . Mams faach, FTTHTS 194 B

House Specialties

Come enjw the party at mﬁnﬁeﬂ
Enjoy your evenlng gf great i hﬂ
food prepared by our talented

wide selection of delicious tems.
rmake vaur dining .E:.'.;tpﬁfi&_ ;

VISIT OUR ONLINE MENU

s Appetizers

= Mangos Slldarq, Soups, Salads

¢ Manges Brick Oven Plzza, Tacos
» Sandwiches and Mangos mﬂm&
s Chicken, Fork and Beef

s Seafood and Paska

* Desserts

Mango's Famous HEMEQ__'GT hi E

Our chefs marinate and perfectiy oo fre
wings and toss in our EIH'I'EI‘h.IIH'Mm
Sarved with celery sticks and gur hi
cheese dressing. Choose from orders:
signature dight

d Calamari

erﬂﬁ dusted in a seasoned flour with a spacial
splced fried untll gelden brown. Served
marinara sauce and lemon wedges,

Classic Grilled Quesadilla

Grilled flour tortilla filled with chlﬂqm..ﬂi‘“ shr
roasted peppers, cllantro,

cheese, Served with hamemade a,lh‘r.lfci' 25|
sour cream. Crispy and dalicious!

Al A @arand aamablvars  Dalda s Pelod



: bs, popcarn shrimp,

wings. Sarved with celery
: ces and dressings. Chunhy bleu
‘cocktall and marinara, Great for

Try one of our great salads
BBQ Salmon salad

Fresh Fillet of salmon pe
special bbg sauce.
chopped mangos, ¢ 0N
mango vinaigrette. A housa far

‘with tomatoes, mangaos, crumbled
aﬁ!ﬂhl]mnﬁ, black alives, anchovies
o ﬁm:m\m served with our

e, A salad lovers dream!

remaing, -&pp[e—-wm
Swiss cheese. Qur
with fresh corn chipa, hi
sauce. It's a wrap!

bﬁﬁﬂ’mﬁqﬂ with our Epar.]al bland n;f

arm h&anr roll ko with
Served with ]m wednges,

‘iigaﬂanﬂﬂ potato wedges. Enjoy

Or be blown away by one of ouor

Churrasca



A tender 10 oz skirt steak [;lu.lmqﬁl;g
to perfection. Topped with @ qaih
Served with white rlce, homemade
golden fried sweet plantains |
chimmi churri sauce. Definitaly - E"hﬂ&ih"

the Bone" BBQ Ribs

tender, slow-cooked, bbq lain back ribs,
cial BB sauce and served with a delicious
‘and friad ssasonad potato wedges.
ot half rack portlong. You won't be

Tilapia Picatta
Fresh Hiapia flllet prepared Ina lemon "
great piece of fresh tilapia is égtﬂé& i

mashed potatoes and an arrajr of
An Italian classic! i

o ] im delicious Funnel Cake and tapped
1 mﬂdﬁ‘i’ﬂ] YWhite Chocolate dipping

And finish your dining Hx;pa:[n‘h -
boautiful CappuCCing, CSPrassa. ﬁrm

Buen provecho!
onct o, Fall i Lo, |



pack

bclahy varbles for s

Mharky
Gra~ Pincada is EPMG! Groat laste. Cozy placa!

Irma

e ey B riend e gy lornicn 0 oS als &S
wsvuchado muy buunos revio abioud Lhis place.

CubaninCanada

o Lt nlbivmer seermingn d SOl peesec: ores i o et y los
Promaets que (es conts ral

yerhe lolss

Eslovi gnosoulh bosch bz 1 sormang ¢ T o nangos 2
nachas . [a meor fissta &n sauth beach &= rmangoe . fragos
exoe ented v buencs bailes . love rmangos

Jackledi-T.
Going tooght with my closss: fiend tat | haven spoken or
s=en in a8 few moqha. 8waye pase by this placs whenever
b Fal Tuesgays thal & nesldoor 0 am super excilaa by

Tinglly ez Tor dun & FoodtEEE

Kirssi

1 lerony Pl Cowcziy Liong |owisil Sl Ticsch ils e oonas | sl ol
Mangos. | lova the food. the drinks. dancars, the music. | love
thiz place.

Mdall
| lere mango's | can'l go 1o miami without stopping by forafun
nigh1 of letin rrusic end show's and tha focod = great ve been
i e Far Lhg ossl Soptins e ol imesne bl o
corre this coming wackens 1o celebreio my 1 vear ann varsary
with my husband he is fram puerto «izc anc s venezaelan s
A Eeans Andw coanbinue i pasa e wenrd oo much e
g is Lok, you,

leonal asplioga

e encatin mansgns Yo estithe agesata 2005 yme encanta lla
st U petlo oo guslorize e sepurjoreee psle rosela sosn
manu coctal de careron al 2=tile lecral

rafe |06 GEMATNRS &N S CUANGD 23RN posidos mhoaerssr
vl s ey w peregalos g e Tiecn g Gl pare cnlriz
daspuas piqua las sigo anbes varduras

pep o omete, cebollite de rebo spio. sguacates tads picsdo en
B RS peruAr S 0w 10k BE50 Ieersinins ana e e
il enmgarios lcantdad de 2 chials cop del sgcs de los
carrarones &l Lgo oeLn imenun poca de sal.agraga
rarrAanes v as varduras al goataoy llena el reste de la nopa
Centjunnce S lomals: whs o guisaomg oaue prsara ohoes gue
valla

LAURS VELEE

I DG TRICHD AMG TYWERT IN SCUTIH GCAGH FROK 10-2
UHTIL 12-11 2005, WE LOWED T THE FCOD WAS
GREAT!H | RECOMMEND THE OCEAN BURGER.. THE

I BET R TAEHRAL P Dtk THE P ST DS QLA METE DL
WE CAME TOMANGDS, LOVE IT.. GANT WAIT TO SCME
BACK..

Chicssga.

Palrich Wayne
Wery sty alicn Bavoe ol saphisleacel e hest oo,

Helan Shong
\What & surprise ! .. The foed was dalicous and the sevice
RECE EE, WE CArre TOur tmes i mangos during our s i

g und cveryl me s dilTeren, wee wese inscks, upslais,




H. Bhang
Gerruny

Frankie and Karing

I'he siace B gn. meey ~ight 5 dillerec ] we nome svery chiarce
v gl uspacally Lha bolicdigs lilke Mow Yoars Eve, Holleseen
Ma ather Face like tris. Fon, Focd, Dhrss, Mueiz. Beauty and
liaspast all I ohe place naTe (S TANTEIG LIRS

MErvin Turcloe
Riguigiriz, esposa v yo disTutamos de lodo el show. 32005

Frank Bonigholli
Faod wss dalicios ! 'We really enjey et g rght at s front
reafe, heatifalg s miami stele Grand Dicata wass just 2o ksaty,

aleas VArgas
La verdad s meor corida en miemi beach... a vercus-do
Inc:igen Un rmangl J otra pesecialidad de la repullca
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Mango's to open in Orlando

Oriardo Santinel, Towrism & Travel — Bec 23 ~Mango's |
et lainrnen | vene on Siolh Doah o 8oy, s mww;yg;é
secord iocaton on Orsnda’s International Drive:

Thes ressb ranbiighibciol plang L build o & nosrts &Qﬁm%—ﬁt—@
Inervatianal Drve, sauth of 34 n"iLakF Foad ahd ﬂirﬁagfﬁﬂt

the Wyndham Criando Restrl
Arlis Miaiml acatan, Margn's fﬁFlh].I‘F"‘i [1 Ewal i

aroduced” pedforrmances on its efags: Gl its wabe .ha%i&
aighily wonir show wilh e sle sl ﬂg.wr.'t}ugm ]

of "ap" the late "ﬂIChEE'| lacg=on, multlpte lmasahr

Mcmgua O |:'|I'Il.'.|l:l '.mll I::&c,tma th Idmﬂ:—tmuat ]
destiratan it Le”.‘rr“ﬂl I lgicla, with “arnazing: ﬁ-m;-.-.:a
dininc," Wal acy aaic,

The company said e projucl will gencrals mmﬁsaﬁw

i
NOW BTAP LIVE ENTERT AINMENT !

Bands & Exctz

s, Ghock oulour Dadly
Entertalnment Schedule. The Beast
Mignt Shebon Soulh Baach

I reern TUT enan b o0 e dacny, | e g k( |
’

Emtertainment

THE 5TARS OF MANGD'S t ' .
fargo's festures one of toe longest
nnning “Catrel” shews-in the cournred
Caur rast = filed with heautdfil @l
talsrted Women 2nd men frors all owed r ‘
e warle:

MANGO'S 13 THE PARATY!

WAl Can ArcarTatate Rl pErhe
oo fo BO0. guests for-# luacabanguet,
gil donery dinpner o ballel crliviguanss.
Bank your nest aorsarate arhichdsy
parky al Mango's |

"BEING MANGO'S
2013 Calandar

" alnisaienow, cet
vour copy tocay |

BACHELORETTES
Fhongr e Srige-To-
B, imstyl withi sy
big fum night oot a:
Manga's

PHOTOGALLERY
Pletiites Irmm lasl
waezkungds poewings

Y owonts ano mors |
t nd ouk if vau wera
e,

SHARE WITH US

B L
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FRIDAY | SATURDAY | suNn.aw; !
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Chlangos

- o e f‘"-f.ri
‘-’?ﬁfi}'g 4 ’?‘:fy? Lrod F‘-‘—'

Home « Shipping & Returns = RSS Syndication

Categories

BT EN

Current Top Sellers

Men
"BEIMG MBHGOE" 2043

Gl
Accessanes

GO A DD
Shop by Price
5000 - 3I5.00
BARO0 - BET.O0
RSO0 Gon.on
LEC.ON - H102.00

102 100 = B2 1L ¥ Marge's 25T 1281
819.95
Our Mewsletier :
Lhocse Opbene
E‘ kiz-go'e Clda English
4.95
Emnll fodrass en 3495
Cheage Oplicns
i Loge Polr: 2095 Chraonse Jptioas E Feorsalty
fyee & desompdion far this produs! hers. 539.95
Chepmn Cipilicrs

D:.:'..l-'l':]._'.-i

o] Popular Products

S L i

53095

Lhonsc Dodiong

Nenine Jaiczen
Death or Clary $28.85 Chroopse Options 5124.895

- S
Os S s

i Maw Preducts

e’y Hipe: <o
B16.95
Chonge Dyxiang

Mingu's Seorpinm

544,85
i Jagael H129.95  Chaoses Dplioas Chinese: Dyaiion s
D |ITIRaeE B’ Trikl
.55

Chooge Cptionsg

Mangn's Tiger
S48
Chooes Bgrionz

Birc Logoe Poic
hl 's EST 199 18.95 Ck Opri s
Aarac's 1 1a. anse JpTions Choose Ogtians

D Cpmpars



Marge's Fl p-Flops

D.

Matc's | aga T-Shirt

IMarge's Qlde English

Tlarge's Scopsan

gt FrerE i fesr s

Mango's Tiger

Pelarge's [riba

Cleo

$11.85 Choose Dpticns

F47.95 Choose Opticens

$24.85 Croose Jpticas

Fa4.95  Ohange Optiods

#4405 Cropse Options

$24.05  Okdgse Opticas



Mera Hoodies

omp

Polo Shirt

O

Sainl & Sinner

36.85 Chanse Optinas

$20.85 Choose Dptions

$30.895 Choose Dpticas

$20.95 Chouse Dplics

Silpmap !



Pholaz Shvrars Parlies & Evenls Food Diri mk=

Wangc's ropical Carm= 80 Ocaa 0+ W fead

What la your age requlremem“’
Wiure o 21 and over oslablish |-:~1[qbaﬁl.lng,d.l Epm. r-["llner" e N.,-|L;"JI[I!'.-
hafore o inside Mango's and in our Sidewali Cafe 25a3 atter Sort)

Do you charge 3 cover?
Yas. Cover chame slars a3 apnmxmﬁtal!.r Bpm and r:lrrga&fm Bﬁjr.! .’F.EIJ
As the night prograssss.

Do you have a valet parking service oris there. apafqu_g Int nﬂmhy']‘
e do havae Vast parsing senvice, but do nat u:.m'n ar qunht-l‘fhalr:ratﬁ!
Pubt ke parking Ints are avzliatiie an Callns Mwenile Debdean Sih.and 10h
slrcel, and un TLhsl-ezl sobaon W ﬁﬂ]ngb‘drl and anlnﬂ .ﬁ.:n’f..g mﬂ[l::r
parking is & 50 availabs:

0o’z I the WIP Roams:
Cur WIF Fourms @re opun ol public seery nigh Dok Biaek
Festuring our in-rouss Dis. Spinning Fip-hop | REE | Lmi‘rr Howze Emd mans...

Wl ooy enlesbainmeenl consis, of sod whil B b 7
& Bargos our Staff arsthe Sars |, Banqnq i non :si':nptw ﬂ_'uﬂdp.m
Bar &ll Dayane AN Migat Long |

What i your dress code P

Our drezs cods gflar Gpm is

Ha Bassball hats, Mo Bandanas, Mo Tank iops No Beach Harsalsan Mo
shionls

Howr do | become a Mango's employes?
Spp ki e acihpnldd daily Sl i ol a E-O;Eﬁ iy 1 I'.II:Jpn'r'u
Qr can Apply Online

Do you take rezervations ? _
You bul wilh g ersvirnen spsoding reuirerne pltrlu[llu. F‘qc: e il pur 6T
at 305 4734422 or dick hare boorequest fusherinfarestice.

What dees your entertainmant consisl af,m'd Mﬂqf m~'EFmrach¢du}a 2
Please ¢weck aut nur Dally Entertainmeant Scheduls

What kind of food do you serve?

Cranl sl Laling Mexican, lalianans Casibean:

W b b & fals nkghil e abuong cur Wange s Book Cawn F'J.;:.x.d
Pleasa »sit cur ovling Food Kanu

Dy You haie 3 guest Hist?
Wa do not haws a coeslist.

Whal are your hiurs ol operalion?
T days a vweok om 11 :00am o 5:00am

Iz there only one Mango's Tropical Cale?
o,

Do you have botlle sendoe ?
sos Plonss call vor allics ol 3058753429 o
click here o request fodhes informeton,

Do you have a happy hour?
Yes. Menday - Srday from 4:002m 10 7 00pm:

o you teach SALSA 7
Yes: Groups only. Please cortact our Direster of Special Evaniz Felis Vega at -
‘el mankosiraplcalcale.cam

Viduos

A T

Conlacl

Aft Gilr
maac.! )‘






Pholaz Shvrars Parlies & Evenls

Mangn s Iropicel Cafe is truly 2 ce ebratiny of artistiz splandar, thraogh
all ke senses. Bom o in a wision, while David Wallack, owner and artistic
direcoor of Mango's, was swimmirg o Lo coean ane bagh. sonny diay,
Mango s ovalved Ilo @ showsase of the ricomess of ark incall medias,
From the intednr walls, draped n the waorld s largese Haitian masal, ritled
"Padige” to the surreal cailings, paintings, scuiptures, and collages,
Mango = houzes are of the richest collesions of Carlkbean Artin Miami

David commissioned the desions and arkisks for cech bar, and tho onigue
alrrcs pricre of sach privale parly room.

&5 wud cnler Manga's anc feasl your cyesoon W el s, aad ool ings, wao
will find tha primal cunge and dreamy sky. |his skey, the hwo large side
kars, and nunernds framed paintings, were commissionsd by Jude The
Cenus, bettér known as Popaloso, whose worke is born Ehrough brance
commilied e Lhe rmalerial wo-d, His clhereal painlings evoka Lhe hear,
rf the Haltlan saul,

Do 2ach comer of the main entrance, you will discover 1he rigtous
crllzges of the avolation af Mango's Trasizal Cafe as seen tiougs the
Feart of the Cuboan arfisks, Hoydee, Soharo, ond Mickoel Skal . Thess
Lhree-gimoensiconal  marals refcel Lhe calors and odassion of e Cuoan
soul 1 paml,

Wallking past the main har fa the laft, yvau will ciscowver the Mermaid Bar;
designed by our current Haitian artist in residence Renald Marceling His
art ~cflocks the toacitol lghtrcss of his imagination. His cocans are filled
wilh magical and rmusical Sci crealores oolcbrating Lhedr B2ind, Yoo will
find toucnes af Keagld's magie everywhare 11 Marga's. You must gaona
Fraasure hunt to find-the

Come Upstairs T the uppes roamis of Mange's ra find neo disniact new
atmospheras, =ach inspired, and enclased to keep thair secrats till vou
ENTET

la ske l&ft is the Mojito Honm, inspired oy nights in old Havana. ¥ou can
almeost “zel the hea= of thz juncle ir the pairticgs of Cuban artist
Humberto Benitez, whose sultry dancoers chanoo calors in the high kech
lighl shey Lhal pulees wilh Lhe muos o The cenlerpicee ol Lhis rocm isa
wall af capper Juncle done by nzster sculpeor, Kim Brandel,

Ia the right = chie Wadnl Heoam, execured by warld class daitian arrise
Edavard Duwal-Carre. Bdouad's werk is dark and mysterious. This
Worle Renowred orbst brings forkth the powor of Wodoo in his pantngs,
coilegas and scolplures, This oot will surcly pul @ sacll en you,

I inwice wou o reac the shot biographies of ours featured artsts, and
then, come, anc experience their magrificen: work in Manga's Trooizal
Cale, world Tamous lor cwm music, dancers; Lalin and. Caribbezn show
zars, qaurses dining and elivcrs,

Humberbo Senitez

itz vich trachition Cuban Reaitar has
hecnme the protagoniss of £ evening
incescut Ble artistic Reaf Cablas.En its B
Goilee Gallery Tine Arl, ol only can see
e powes al RS ait, Lui alse meet with
leading figures nf culrure an all of the music,
for the oassion ha fasls greas

Foad

Diri mk=

Videos

Conlacl

Shop

Edouvard Duval=-Carrie
Hiitien painking iz cesily
recacnizabie and Known
for 't bricht y zanftad,
crdarly plantad fields,
tropical lendscapas-and
v Ll imagury.

Moe

Was drawn to the arts at the
g2 of four. He has created
commissicnad works for
Pried e @ Co oo gl
rellactions, meluding riaals
far the Rifz Plaza Hotel in
Miami Beach

Kim Brandeill

Started his soulpture corcer
34 woars agoe, He bocan
creating copper sculptires in
his garzge ard exhibted his
creations at odtdaor &ts and
Crafs showe,

Bcull Sisters

Poaclar artlsts Havdae and
Sakara Soull, with Haydeg's
san Miguel, creete in a
upigjuie shyle Lhat blermds
faikeg and soulpiure,

Repold

Ercrgized by his homelard
ot Haltl, Renold fincs
inapiration from Ged, whar
he fezls, has civen him a gift
that he must usa, Everyday.

Jurdhe Papalokoe

Baftar know to soma as
"Fapaloka", Juce is & painter
wihase woo+ g born tarouga
Cocpomedibalive lances in
wiliich spirts posssss the
Zrt'st anc paiat an the
canvas direckly.
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GRAN PICADA $39.95 GRAN PICADA DELUXE §59.95

hn nmzius‘li wssortman! of e warld fameus Mainka Wings, 880 Fiz, Mazzorelle dicks, Crispy Ohckan Strigs and Paporn
rimy, sarved with homemnde marinoen, Henay Mustard, Corkeai’ soure, Blea cheese and calery stices

CHURRASCO SAMPLER 54995 CHURRASCO & SHRIMP SAMPLER 549.95

A tantalzieg piotter of (r'ieeo Stack Qesodlie, thige Chunrsto Sidess end (Puimec Seank bitzs with o Ia;_e ik cf Manga's
ricuhwererrg qaric imichord scuce, Chursze £ Shivnp sowpler indodzs Fed Somp anc Shirg "4 A 1"

SEAFOOD PICADA 349.95 SEAFOOD PICADA DELUXE 359.95

Seafood lover's re icel A celectnale casorrment of Paseom Shrimp, Ciispy Fried Colamoni, Jumbo Swimg Codktail, Shrima A/
Ajlln* al Marglond Lump Crabeakeas. Served with homemare dppirg <avees

ULTIMATE PICADA SPECTACULAR #99.95

Cur most specardn’ plariee! Tondor shizne Filer Mignan hires wiih Feaohelln Mechinan sace, Mondand duma Ceheoas, 38T Shirp
Skowers, ied Shima, lloney E8J Chickan “kawers and BBU Kibs. Sard wih homemnde cipping souces.

MAMNGD'S FAMOUS “MAMBO™ WINGS || CHICKEN QUESADILLA ;

3
8 WINGS) $12.95 URRASCO STEAK QUESADILLA .3 15
Ew_ w...mg;, ;..;35 %mms(ﬁurm mﬁn'i]p £ STEAK).. & 16

Grlled Checken o far O stenk with saueed enn;
Saredwkh homemad Hon e g o] ooy stk || genpers. el Shr Cheorchvss, s i fih 040,
Thnose: QRIGINAL MANGD EBD, HOMEY ERD OR SPICY BUFFLLO prarriele red s e

12,

CRISPY POPCORN SHRIMBP ........cocciiviiinssvinrmmnimiisrminis mssvssssrsisinssesssssaissssrmsrissnsrsssonniica LGS

Jraoded eod sersanee Fried Back Sheimp, served with fortar soucs and leran

B, CRESPY FRIED CALAMAR cvviisnsssssmrsansnssrsssssnsssinsssrsnssnssnresssnssnsrnssnsssssssssssssusivsusspssssisusras i 1 0s B
Sl vinge bortessd, <piced, then quics Ted, sEmed with omemads meince souzz ard Emon

JUMBCY SHRIMP CORMTAIL......comminsiinssmsnnosiuiinssmsisn fuivbivessissi ui v s ssinans sswiigi ssavas resvsnsinell, 100

b Chilled and served wity ncesencdish cockbnil souee

FRIED SHRIMP COCKTAIL Ty 1 P S TPURMVRRRVRPRN 110 K,
Jrandad cod sepsonac dhimp, gk fild ond sanec with hoseedis codkeall <




Afilfed hickan tendanicls, Higd-unti goiden Biows, served with cur o Hansy hisme s

BLACK BEAN MACHOS . e e #1395

ity can ) vl Deend il bk Leans lul Sl ﬂlﬂiﬁrﬂhﬂhﬁmﬂ IH'IHI;ﬂlliIl;riMlm s, lesh satsa,

sur e nd gouenale

40D GRILLED CHICKEN $395 ADD SAUTEFD SHRIMP 605

ADD SAUIELD GROUND BEEE 375 ADD "LOADED’ mm:;mun HEPESHR“*} 51295

CHIPE & SALSA e v R
e foefilles with o deficins Frosh hmtﬂrsh T

.HI]I'} G’dﬂlfﬂllﬂ‘ll‘ 195 A2DSOUR TRALM S 05

Mﬂm I.u 5“':!5“.'- Eppman e p--'u.--,...u..u....ua’ a.%

Mozzorolly chesse roler in Holiar Ereod cumbs, fiad mdm'u;ﬂlri ot hramesr e moinon soue

MANGO'S TROPICAL CEVICHE - i sl T

A toetolizing comaenan ef Shamp, Tapss cnd fesh monce mu‘m‘e&m kme clorira .mg:em

MARYLAMD LUMP CRABCAKES ......ciciiiionsersemmnsisensiesssnstsnsaransssessitonsisiossnionss sosresesvssnisos #1595

Juficates Mot Lol fes sl il Dovwen s mongo ok s

BUIFFALG: CHICKEM STRIPS o e e R s R 3 11.95

Jondess Chicken Srips rssed in spicy Bubcls soua servec with Beu cheese drassing ord celerv shics

. 117% Nohstary Gy, O rbomgefor MSMC i oo o your csk. 1 iy your wption 1 1 e goed sevies nd enestaiet, A wbdtions
"’mlmlnwmuh i4 ndded o HII thel h pnm Jf ]ﬂ;pr ot ’ﬂutll' nrewd Iu i uaﬂ wdwm il sords e cureled,

Ertrainmest Food 8 Drinks  Manga's TV
M Jackson Snaw koo Meau lo2os
".!Emr r&ar!;lae Band Aapebzars

EL Iders Sc:ups B

e Puaza, lacos and
"'h% Shawy B ritas

Qm;mg
el Truz Show gf:gd:r:sdn_zs &

onim & Livan P e

fﬂﬂ“‘\& Auricaer “Heatood @ Pasta
i B “::lhnflrt Desserts
nﬂwmmm o

flE&

0 sH-ke  afE T

ﬂw.ﬂ:_r[\’. PN I-\).J -r"I-gul_N_} I'|,.|_|.'=I HIH. u[wlng “E;}-JH

ﬂ.‘:.q"-uJ, B ||||H|qb. Mk el Lzl [ R RCH o mu.lp,ur‘,y.ﬂu!." i

ot m ﬁ'«.‘b{:\fﬁ ::xa]l.ul.u DAL E-"L Rz ]'n:.:.l\_u ._;:r.: s lqia-c.mg-a T :P'
?:,-M,I-E;fq- -!S:r li:!pu Dwe - F am,l Cench. I :I".I'.J"=II =‘I1qn-" JUFW-J. M?Z-E;E
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FRESH ROASTED
PORK LOIN
“h LA CUBAMNA"
$17.85

Freshi raosted cemter oo pork; o, sErved “Cubor™ shyle m o ed
o1 ard oartro g2 with yellow ez and fostones




Dur irvique blerd o° herss oxd mmmﬂwa%ummmﬁhﬂn pedection, ssraec with whits ree,
sweet plocirs and o god e-Chiichum

"CHURRASCO & SHRIMP™ DELUXE
$19.95

Sheimp “Al l.ilh“ik hﬂ.w mﬂﬁ’&tﬂ“m mﬁ:ém sayte

GRILLED FILET MIGNON
$32.95

Conter vul Bz, Fel Migncn lrﬂﬂmnrfufmuld topped with ¢ decle mhhlhmmmwndwm horiemuce
ed potatoes anz on arroy of sacsenc vegeia

App our House or Classic Caesar satap  54.95

1 Manga's Signature Dishes

A 7% Volvarery Cochety, ¢ sancherge for MSMC e bue s odded 1 your hedl. |t i ahwrrps voue eton Tt for good service ond terraimes. An edcition

3o voberbory graluify fs odded fo your check for parties of 11 senche o move - Hheto LD, s e al la uhml cord purchaias. (31 carc nof ovcephe
" " —— , -
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Pholaz Shvrars Parlies & Evenls Food Diri mk= Videos Conlacl

e

AUTHENTIC ITALIAN B8” - SEASQONED WITH GARLIC
THIN CRUST ] AND OLIVE OIL

TRADITIOMAL NEW YORK STYLE PIITA......ooocoiiccirnc s s s s issssssnsssisinsec 1395

2 Cossit pizzo with Mozzorela Crceseand homerods mornor souce

CLASSIC PEPPERONI PIZLA ..ot ciiansaias G i 1595
Papeconi, Mazzarclio chaze ond aur bomemace madinar soucs

BBC CHICKEN WITH APPLEWOHOD SMOKED BACOH PITZA i) 5 1795
R (hicken, npodeswand smnked bame, remnelizar on ens ord Mareraeln & Sanm Cherdnr Chegse

BACOM CHEESEBURGER PIZZA .....coou i iy b e e el T
Graerd Ancus beef, npplewood smoked bocon, cmomelized o elln & Shorp Checdar Theesz

AT D P LT i e s i —d 19.93
Dur Tiaditional pizza tcpoed with-Shavip ond Calomor
PHILDY CHEESESTEAR PUETN . i i i e s e i s s it 1795

lmey slied sk, ororelizad vnices with Swis e Moreedic Creece

BUILD ¥YOUR PIZIA [Includes 1 ropping)

Desiyn you aan plzze Jeppernrd, Socsage, Maotals, Dniane, Pepoers, Mushrooms,
(fves, Hom and Pare Cieese

sitenl tepaing S1.00 e

MANGO'S GOURMET TACOS & BURRITOS -

L MANGO'S CHURRASCO STEAK TACDS ..oeeceemcccncmne s - 19,95
! T e, warm st oo with Qrueeon <teok, Ettoce ond dmine,
Sorvox) Wi sz, sour cocorn, guaccamoke, yellow iica ol sefrind brans
ELACKEMED FISH TACOS ...cociicicissciamissmssnsssssssmsanes .......u...............u.......u..u.........m.i 18.25

Two bge, warn sof- foces wilh Yockenzc liapn, shiedded greer cnd g rabhage, dlono aad rice wine vinegor,
Seroed with 5350, eour tiean, quacenale, yellow ey ond iehizd beans




Tnu e, wori s e with o hwive of Gilad ar Bloceenee Cliaker | simldadm#m e et 10200,
chantro aed e e vaegee Served wirh solia, sow cream, quacomle,

MOJO PORK TACOS 3 17.95
Tiwe Iz, warn 5ok saces with Sheeddac pork rojo enios, lemuce and r2d peppess. Served with salsn,

sour ciea, guutemo e, yellow ica cal e Lenns

T hCSHi “ﬁﬂfmd iy, It ud ol pegpas S vl suke ok, o
Wl LEGE, e w8 e willi o ri s, bl or ;ﬂi e with sulees, sow weum, pesan
wallew lriluund refriad bors with o sice o ou "N Aille” sericn # .

MANGO'S GRILLED CHICKEM BURRITO 3 17.95
Hmmi oibed Chicken beet, Sharp ﬂ:ﬂdu these, rice e l'ffﬂuﬂmﬁ okt in o wam Ml rarle senved with sy,
ST Ll e e

CHURRASCD STEAK BURRITO
oy <hiced steak, Shom Chedrer ceese dite ord iefried beans i e i n worm o tortlln secvan with snkn,

ST I FIHIMFE

TRADITIONAL BEEF BURRITO . 3 16.95
Sacsanec groud beef, Stom Chadiar dheese, e cad a60ns ‘oled n 2 warm feur frtlo serssd wifh ",

SN CIRATL T T

ADD SHRIMP 56.95 ADD CHEESES 1.25

A 17% Mooty Geatulty, 10¢ sarchange For BASMC mad dcn b ncled 1o your chedk, It 4 obwaryé your aatloa tu g For ged service el emlertomend. A adiitlona
3% wahwmiory ooty is aded fo you ¢ for poes i Illpnph o oaare = Pimbo LD, i requived for ofl credil vord perchses, Gt cards ol oepled.

¥

Ol SH-KRE @A
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@ MANGO'S GOUM‘I SLIDERS

3 individusl sliders served an fresh baked huns

CLASSIC MANGO'S SLIDERS .. AR TR LW
g bael sidkss willl commezed onis, u:i.e- um. Iumim

] CFED[MR BACON SLIDERS .

b Ances beef siders with Shom Chedoa {|'¢5E, :pplal.uun:l ‘smahed becon, cr-omsled riors, picdzs ard kstiup
PHILLY CHEESESTEAK SLIDERS ..
Jwey sheed stedk will Seis o eese ord skl oo

|. cmmi" mEMImHh smERs LR LRRLER LI PERR ERR EER LER L)
Clagsit Chicken Permegiang with mocmarg anc Mozzardk: chesse
BLACKEMED TILAPIA SLIDERS ......ooooiiceme s sissessmsnns
Tendor Eackenad Timoin witn dlonicdime ronch

CRABCAKE SLIDERS .......cooins PP
Maviond Lurp Gazcabes witt homemade rrungc- it sice

BUFFALO CHICKEN SLIDERS .,
firled Thiccen brest bsted] wich spiy Il sonee ond ronped witn our ey Crtese B ing

HOMEMADE BLACK BEAM SOUP $3.50/4 495
HOMEMADE SCOUP OF THE DAY .. $3.50/3 4.95

MONDAY: MINESTRCHE ILIES“'L"’. :H' "h 'i'ﬂﬂHEEDM' PDT'ﬂ'I:I THURSDAY: (H:(KEN NODDLE
FRIDAY: SEAFOOD CHOWDER SATURDAY; BEEF VEGETABLE SUMDAY: TOMATO BASIL

SALADS

Mom's hanenode dssings. Cemny Jolori:, Sutemih Bmdi, Hovey Dgon Mustod, Chunky Bl ke, Ui Do o
Moce Yingiete. Nl sohuks seec with o Tash boked goili ol
ADD TO ARY SALAD; GRILLED CTRCKEN BREAST. . 5595 ‘SUACKENED CHICKEN EREAST. .. 5 4.95
FRESH SELMECH OR TIRAREL. .. 56,95 SAUTEED EHEIMP. .. 5635 SLICED fwOCADD, . 5295

MNGU'E EEQ SMH sﬁun TETIFITRRINN S rYEEERENY SRR FPTITIYY P TR I PR PRT AT '-'s ]&95
Griled Sofrmon fiet brushed swih our hormemode Monga BBU Souce seived el mivad giees, “Tesh manges anc
dieed bmtves, sened wity emga Wirigrette ord o feh hoked g i ral

MAMNGO'S CHOPPED SALAD .. ey
Cacpparl fresh ramaing latues, temat, rmmi.e r:-ﬂ nnu:m; ht:iul.-es r:.n{u't frmq:, umiiej Eh these u.111|
awtevies an e side, wﬂﬂ with your cholcs of ﬁqﬁn] 0 0 fiech bked wlic al

SOBE CAESAR SALAD ..

tee i Tl tlmnr r.-.m. ﬁtuw Irr.m" .|.n* fu Ir tnirneR_newresen cheess

e B 1495

$13.95

Bt mé’




Cnlm FﬂjED cHImN m LRl L LR L L LLE s DL ; Ilqa
(i bied ricken stips sevad on dp of mieed greer “fﬁf'i wmi, rad nm, icer feumber,

Stieap Chaidar chaese, with Haney Tilon mussoed aed o

ALE0 AVAMLASLE WITH GRILLED U‘lﬂﬁ..jﬂlbﬁ o

H‘DIHREH.A CAPE'E o ok e s (SRR TR TR e e s y 1.':4.95

Fresh moazwall, vins ripaned forvtues, esh I.‘Iﬂﬁl i belsewic loee cad 3 fesh boked ol

MANGO'S FH;UUS MAMBO WRAP | GRILLED CH]C;EH“C#EHR WRAP
stk lattucs niled chiceen breast. romaire Ettace ond pamneson thaese tossed
¥ hrrr[g:'liﬁﬂu&rf a-::;uLm mel' Sﬁisf n'ﬁ?.r rl*}:-aui;,,l:lrlj in-our Classic Cossar dheseing, weapoed I'lI] o worr four forkly,
seaved with tortlln chs and semvinl will o il s rd v

DAVID'S EBO) SALMOMN WRAP

1455
%‘h 1ed Somon brushad with 380 sauce crd weaoped In o wom
il ke, n'mrhéﬁ:rdd cors, served willi ‘ol
nd &

% 1780 Vobwwrary Coctlny, 196 sy for MSMC ond 1o s e 1 peor ch. s chways oor cptin o i o goee service nd enerteinnes. An codiicnd
¥ whiory grafuiy is ofed o your dhedk for arties of 10 pogse o mae - Photc LD i requined Yoo ol eord prochosas. G cards et ovogphed.

 Entertainment Fond & Drinks Manga's T4
M Jac;sqﬂsnw.r tood Menu Wlo=os

(wsion ltzogoc Bang  fepebzers

B e T -ﬂlders Sa‘ups‘-u.

l‘-.'lh_'ﬂ 'ji-'hﬁfn" g-zza, lacos and
ﬁﬁlﬁﬁL’jﬂﬁ ;h;aﬂs

Kt & i e

‘Heatood W Pasta
ﬁi"?’"ﬁf B Sahutin Deszeits
nﬂwmmm LRI

flE&

0 sH-ke  afE T

AAPEE D S OCL R KA T LA el U DML P Rl i )
3?.‘:. l-uJ, B ||||H|qb. Mk el Lzl [ R RCH o mu.lp,ur‘,y.ﬂu!."

! m ﬁ‘dml’.@ ::xa]l.ul.u tecnmneed 57 L Mzigns Tiephin Cale U Sgiocme . 3% Fﬁm
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. AND TONATO..51.25 ADD APPLEWOOD SMOKED

*00 pm >

BEACH

SANDHICHIS

SANDWICH [giey slieed strnk andwich .v.'rlh gller cminvs nd Swies chase,
$14.95 - mﬁd with Monga's "iarl ponta weipes

four choice of brciled, grled, souteec o Elodensd, wi !aﬁﬁa :
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

MANGO’S TROPICAL CAFE, LLC,
f/k/a MANGO’S TROPICAL CAFE, INC.

Petitioner,
V. Cancellation No. 92055269
Reg. 3,328,822
TANGO MANGO, LLC Mark: TANGO MANGO
Reg. Date: November 6, 2007
Respondent.
/
CONFIDENTIAL FILING BY

PETITIONER - EXHIBIT 2 TO EXHIBIT B
(SUPPLEMENTAL DECLARATION OF
JOSHUA WALLACK) TO PETITIONER’S
SUPPLEMENTAL BRIEF

HIGHLY CONFIDENTIAL - TRADE
SECRET/COMMERCIALLY SENSITIVE
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- Book Now
& Save 10%

/ ccommodating 20-800 Guests
t _Catering & Gourmet Dining
fimerican & Latin Holiday Buffet

@Bands & Mango's Entertainment

12pm-5am 7 days a week

Call Felix Vega
at 305.673.4422
for more info
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All Aboard the

Boat Show Bash at
Mango's Tropical Cafe
. on South Beach

4 swu Treat your employees to an evening
AN they'll never forget-Mango's Style!

4 Enjoy non-stop live entertainment,
Z"  gourmet cuisine and

— E top shelf cocktails.
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One of South Beach's liveliest clubs is heading to Orlando.

Search: Horoscopes | Conics & Games | Data Sleuth

Mango's Tropical Cafe, where bartop dancers routinely draw a crowd on Ocean Drive, plans to open the The Hottest
new location on Orando's International Drive at the end of 2014. Franchfse
f 20121
"Mango's is a natural fit for this market, and we have an incredible location," Mango's owner David Wallack 0 0
said in a press release. "We look forward to serving millions of happy guests." PrQfitai;lle
Locations

Mango's paid $10.4 milion for the three-acre site at 8102 International Drive, a two-story complex that

currently houses a T.GlFriday's and a retail outlet said a spokeswoman for CBRE, which brokered the
deal
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COMMERCIAL REAL ESTATE SERVICES

CBRE

PRESS RELEASE

For Inmediate Release Media Kit

Download Press Release PDF
Contact: Rendering 1
Lauren Craw ford Bizabeth Cross Rendering 2 .
Corrmmications & Media I\tanager, FL \tarketing Director, FL CBRE Orlando Tourism Report
813.273.8482 305.4286373 _
laurencraw ford@cbre.com elizabeth.cross@cbrecom Follow us @cbreFlorida

MANGO'S TROPICAL CAFE ACQUIRES PRIME INTERNATIONAL
DRIVE LOCATION, PLANS NEW 'MANGO'S ORLANDO' VENUE
World famous South Beach entertainment destination to bring major
convention venue to Central Florida

Orlando, FL-December 18,2012- Slated to open third quarter 2014, Ntango's Tropical Cafe of Marri's South Beach
plans to open a second entertainment venue on Orlando's International Drive. The I\tango's Tropical Cafe in Marri is a
prerrier attraction in Florida and one of the top restauranUnightclubs in the U.S. for rrore than 20 years. The newly
acquired Orlando site sits at the main Interstate 4 interchange for the Convention Center District and International Drive.

"The Orlando market has already started another renaissance," said David Wallack, I\tango's Founder & President,
"Between Disney, Universal, Sea World and I|-Drive, there are literally billions of dollars of new development and

attractions going up everywhere. I\tango's is a natural fit for this market, and we have an incredible location. We look
forward to serving rrillions of happy guests."

"We are very fortunate to have such a dynamic opportunity in Orlando,” said I'viango's COO Joshua Wallack, who will ree
locate from Marri Beach to Central Florida to directly oversee the new facility. "ltango's Orlando will become the largest,
rrust-see nightlife entertainment destination in Central Florida with amazing shows, atrrosphere, and late night dining. An
epic venue such as this will elevate Orlando's rankings arrong popular convention destinations and influence major
convention bookers to actually choose Orlando over other competing markets."

Joshua Wallack says the destination will also bring up to 300 new jobs to the region.

Just as in Marri's South Beach, I\tango's Orlando is expected to become a targeted tourist destination for Central Florida
The 2.9-acre site is situated at 8102 International Drive, atthe entrance to the Orange County Convention Center district.
The convention center is the second largest inthe U.S. with 2.1 rrillion square feet of exhibition space. The existing twoe

story, 49,000-square-foot building, a former TGI Fridays concept and Bargain World retail store, will undergo extensive
renovations.

"Simply said, this is one of the best buildings for an entertainment venue in Florida," said CBRE Vice President Bobby Palta.
who provided site selection and buyer representation services to I\tango's. "Because of its highly-accessible, central
location for the one rrillion tourists that visit Orlando each week, the Convention Center district on International Drive did
not see dramatic declines in property value during the recession and is setting record acquisition prices over the past 24
rronths. How ever, the diversity of entertainment options has contracted in recent years due to strategy changes by theme
parks as well as the recession. Ntango's Orlando fills that void, adds some spice and will help revive the nightlife scene

for visitors and residents here in Central Florida."

About Mango's TropicalCafe

Led by the father/son duo of David and Joshua Wallack. Mango's Tropical Cafe has been the rrost excitmq sntertamrrent
destination i all of South Florida since 1991 and sits at the center of fabulous Ocean Drive. The longnrre favorite of
tourists and locals alike. rvlango's is a show case of international talent featuring hve bands and nonstop. extravagantly
produced performances on its stages. Filled with sizzling sounds. colors. and romance of the tropics, guests can enjoy

the farrous "Dinner & Show ' every night, which is famly friendly and sensational for all ages. For rrore information on
Mango's Tropical Gafe, visitwww.mangos.com.
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CBRE Group, Inc. (NYSE:CBG), a Fortune 500 and S&P 500 corroany headquartered in Los Angeles, is thew orld's largest
corrmercial real estate services firm (in terms of 2011 revenue). The Cormany has approximately 34,000 errployees
(excluding affiliates), and serves real estate owners, investors and occupiers through rrore than 300 offices (excluding
affiliates) worldwide. CBREoffers strategic advice and execution for property sales and leasing; corporate services;

property, facilities and project management; rrortgage banking; appraisal and valuation; development services: investment
management; and research and consulting. Rease visit our Web site at w w w .cbrecom.

To unsubscribe visit: http//cbreemail.com/ro!ff003362f207  4f6720c129ed4944b97e1 c3ababf
You may also unsubscribe by calling toll-free 877.CBRE.330 (877.227.3330).

Please consider the environment before printing this email.

CBRE respects your privacy. A copy of our Privacy Policy is avalable online. If you have questions or concerns about
our compliance with this policy, please email PrivacyAdministrator@cbrecom  or write to Attn: Marketing Department,
Privacy Administrator, CBRE, 200 Park Ave. 17-19 Floors, New York, NY 10166.

Address: 101 E. Kennedy Boulevard, Suite 1500, Tampa FL 33602

IHIS IS A MARKETING COMMUNICATION
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CBRE and the CBRE logo are service marks of CBRE, Inc. and/or its affiliated or related companies in the United
States and other countries. All other marksdisplayed on this document are the property of their respective owners.
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From the Orlando BusinessJournal

:http://www.bizjournals.com/orlando/news/2012/12/26/orlando-no-1-domestice
vacation-choice.html

Orlando No. 1 domesticvacationchoice
for 2013: survey

Orlando BusinessJournal by Cindy Barth, Editor

Date: Wednesday, December 26, 2012, 11:57am EST

Cindy Barth
Editor- Orlando Business Journal
Email | Twitter

Orlando topped Las Vegas as 2013's No. 1 vacation destination, according to Travel Leaders
Group's 2013 Travel Trends Survey.

Rounding out the top five domestic destinations for 2013 are Alaska (cruises); Maui, Hawaii;
and New York City.

Fort Lauderdale and Miami/Miami Beach also made the top 15, coming in at No. 11 and No. 13,
respectively.

Plymouth, Minn.-based Travel Leaders Group projects that more than 92 percent of clients will
spend the same or more on travel in 2013 in comparison to 2012.

And noted within the survey - which was done between Nov. 19 and Dec. 16 using data from
1,000 U.S. travel agencies affiliated with Travel Leaders Group - is that Caribbean cruises will
still be a top choice for many travelers, but the 2013 numbers are indicating that Europe is
becoming increasingly attractive for next year's vacationers.

To seethe full results from sister paper Minneapolis/St. Paul Business Journal, click here.
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From the Orlando BusinessJournal

:http://www.bizjournals.com/orlando/blog/2012/12/mangos-tropical-cafee
coming-to-i-drive.html

Mango's Tropical Cafe coming to I-Drive

Orlando BusinessJournal by Richard Bilbao, Reporter

Date: Tuesday, December 18, 2012, 2:29pm EST

Richard Bilbao
Reporter- Orlando Business Journal
Email | Twitter

Mango's Tropical Cafe, a Miami-based nightclub and restaurant, is slated to open an
International Drive location by third quarter 2014.

The entertainment venue will occupy an existing two-story, 49,000-square-foot building across
from the Wyndham Orlando Resort and future I-Drive Live and I-Shops developments.

"Mango's Orlando will become the largest, must-see nightlife entertainment destination in
Central Florida with amazing shows, atmosphere, and late night dining. An epic venue such as
this will elevate Orlando's rankings among popular convention destinations and influence major
convention bookers to actually choose Orlando over other competing markets," said Mango's
COO Joshua Wallack, in a prepared statement.

Once fully operational, the venue is expected to create 300 new jobs, as well as opportunities
for local entertainers, bands and shows.

CBRE Inc. represented Mango's in the deal.
Check back asthis is a developing story.

Covers tourism/hospitality, technology, sports business
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From the South Florida Business Journal

:http://www.bizjournals.com/southflorida/news/2012/12/18/mangos-tropicale
cafe-brings-a-little.html

Mango's TropicalCafe will bring South
Beach flair to Orlando

South Florida BusinessJournal by Shaun Bevan, Reporter

Date: Tuesday, December 18, 2012, 2:42pm EST

Shaun Bevan
Reporter- South Florida Business Journal
Email | Linkedin | Twitter

One of South Beach's most popular entertainment venues will open a second location on
Orlando's International Drive.

Mango's Tropical Cafe, a restaurant/nightclub venue, is slated to open in the third quarter of
2014, according to a news release. The newly acquired Orlando site sits at the main Interstate
4 interchange between the Convention Center District and International Drive.

"The Orlando market has already started another renaissance," said David Wallack, Mango's
founder and president. "Between Disney, Universal, Sea World and I-Drive, there are literally
billions of dollars of new development and attractions going up everywhere. Mango's is a
natural fit for this market, and we have an incredible location. We look forward to serving
millions of happy guests"

Wallack said the new site will bring up to 300 new jobs to the region. The 2.9-acre site is
situated at 8102 International Dr. and will make its home in a two-story, 49,000-square-foot
building that formerly housed TGl Friday's and Bargain World retail store.

The site will undergo extensive renovations, according to the release.

"Simply said, this is one of the best buildings for an entertainment venue in Florida," said CBRE
Vice President Bobby Palta, who provided site selection and buyer representation services to
Mango's. "Because of its highly-accessible, central location for the one million tourists that visit
Orlando each week, the Convention Center district on International Drive did not see dramatic
declines in property value during the recession and is setting record acquisition prices over the

past 24 months. However, the diversity of entertainment options has contracted in recent years
mio tn ch-zih:1("1¥:inm~c  hV thAmA n:irlcc zic: \MAiizic: thA  t"PrAc:cinn M;mnn'c: nrl;iinrin  fille: th;:it
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Central Florida."

Mango's has been in South Florida since 1991 and sits at the center of Ocean Drive. The
entertainment venue ran by a father and son duo of David and Joshua Wallack showcases many
international talent including live bands, dinner and extravagantly produced shows every night.

'We are very fortunate to have such a dynamic opportunity in Orlando," said Mango's COO
Joshua Wallack, who will re-locate from Miami Beachto Central Florida to directly oversee the
new facility. "Mango's Orlando will become the largest, must-see nightlife entertainment
destination in Central Florida with amazing shows, atmosphere, and late night dining. An epic
venue such asthis will elevate Orlando's rankings among popular convention destinations and
influence major convention bookers to actually choose Orlando over other competing markets."

Shaun Bevan covers tourism, hospitality, retail and restaurants.
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Sofia Scene

South Beach nightclubMango's to open
Central Florida location

Premium contentfrom South Florida BusinessJournal by Shaun Bevan, Reporter

Date: Friday, December 21, 2012, 6:00am EST

Shaun Bevan
Reporter- South Florida Business Journal
Email | Linkedin | Twitter

One of South Beach's most popular entertainment venues will open a second location on
Orlando's International Drive.

Mango's Tropical Cafe, a restaurant/nightclub venue, is slated to open in the third quarter of
2014, according to a news release. The newly acquired Orlando site sits at the main Interstate
4 interchange, between the Convention Center District and International Drive.

Founder and President David Wallack said the new Mango's would bring up to 300 new jobs to

the region. It will be on 2.9-acre sat 8102 International Drive, in a two-story, 49,000-squaree
foot building that formerly housed TGl Friday's and Bargain World retail store.

Mango's has been at the center of Ocean Drive since 1991. The venue, run by Wallack and his

son, showcases international talent, including live bands, dinner and extravagantly produced
shows every night.

‘We are very fortunate to have such a dynamic opportunity in Orlando," said COO Joshua
Wallack, who will relocate from Miami Beachto directly oversee the new facility. "Mango's
Orlando will become the largest, must-see nightlife entertainment destination in Central Florida,
with amazing shows, atmosphere and late-night dining. An epic venue such as this will elevate
Orlando's rankings among popular convention destinations and influence major convention
bookers to actually choose Orlando over other competing markets."

Bl"azl, Colombia have sights on MIA
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International Airport, which is really not that surprising, given that the airport is a hub for
those heading south.

The biggest move comes from an American Airlines agreement to codeshare with two South
American airlines: Brazil-based TAM Airlines and LAN Colombia.

The agreement will open up more opportunities for all three airlines to provide services to and

from the U.S. MIA already offers up to 35 nonstop flights to Colombia and serves eight
destinations in Brazil.

This agreement could help the bankrupt American (Pink Sheets: AAMRQ) keep hold of its Latin
American market share.

In addition to these new routes, GOL Linhas Aereas Inteligentes, a Brazilian budget airline, has
upped its game to a daily scheduled service between Sao Paulo and Miami. In 2011, more than
1.4 million passengers traveled between MIA and Brazil.

OC Jewellery opens in design district

Swiss-born jewelry designer Orianne Collins has opened her flagship boutique at 90 N.E. 39th
St., in Miami's Design District, in partnership with Fendi Casa Luxury Living Showroom.

The 650-square-foot store showcases the designer's exclusive collection of high-end jewelry for
men, women and children.

"This is an era for the OC Jewellery brand in the United States," Collins said. "We consider
Miami our hub for sales and marketing for North and South America as we focus on building
brand equity and distribution in select fine jewelry stores."

Inspired by her Swiss and Thai cultural origins, Collins creates chic and sparkling jewelry from
urban to traditional fashion.

Office Depot adding PayPal checkout

Office Depot is changing the way it does business.

On top of its recent announcement that it is launching a string of smaller-format stores - a vast
difference from its big-box store format - the Boca Raton-based retailer (NYSE: ODP) will now
allow customers to buy products online through PayPal, an online checkout service.

PayPal currently has about 117 million active registered accounts worldwide and is available in
190 markets.

PayPal customers can experience fast-track purchasing without dropping their credit card

information for every purchase. PayPal accounts store users' credit/debit card, banking and
billing information.
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Mango's opening in Orlando

One of South Beach's liveliest clubs is heading to Orlando.

Mango's Tropical Cafe, where bartop dancers routinely draw a crowd on Ocean Drive, plans to
open the new location on Orando's International Drive at the end of 2014.

"Mango's is a natural fit for this market, and we have an incredible location," Mango's owner
David Wallack said in a press release. "We look forward to serving millions of happy guests."

Mango's paid $10.4 million for the three-acre site at 8102 International Drive, a two-story complex
that currently houses a T.G.l.LFriday's and a retail outlet, said a spokeswoman for CBRE, which
brokered the deal.

DOUGLAS HANKS

© 2012 Miami Herald Media Company. All Rights Reserved.
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THE REAL DEAL

NEW YORK CITY REAL ESTATENEWS

Miami BeachHs Mango's Tropical Cafe expandingwith Orlandolocation

[Nceml.>er 19 2111209 (X!\M

Mango's Tropical Cafe in MiamiBeach is expanding to Orlando's International Drive. according to CBRE The company W!ose flagship is located in
South Beach, has acquired a 29-acre site at 8102 International Drive at the entrance to the Orange County Convention Center district. CBRE's
Bobby Palla provided site selection and buyer representation services to Mango's. Mango's COO Joshua Wallack v.ill be relocating to Orlando to

oversee the new facility 'The Orlando market has already started another renaissance: Wallack said "Mango's is a natural fit for this market." -
Alexander Brite/

Tags: manqo's tropical cale, orlando. South Beach
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Mango's Tropical Cafe Plans New 'Mango's Orlando’

Venue on International Drive

December 21, 2012
By. -JightOlllb anrj B.u

Like You and 48 others like this

Slated to open third quarter 2014 Mango's Tropical Cafe of Miami's South Beach plans to open a
second entertainment venue on Orlando's International Drive The Mangos Tropical Cafe in Miami
is a premier attraction 111 Flonda and one of the top restaurant/nightclubs in the US. for more than
20 years The newly acquired Orlando site sits at the man Interstate 4 interchange for the
Convention Center Distnct and International Dnve

"The Orlando market has already started another renaissance," said Dm~dWallack Mango's
Founder & President. "Between Disney, Universal, Sea World and I-Drive, there are literally billions
of dollars of new development and attractions going up everywhere Mango's rs a natural fit for this
market. and we have an incredible location We look forward to serving millions of happy guests”"

INFO>>
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"We are very fortunate to ha>esuch a dynamic opportunity in Orlando," said Mango's COO Joshua
Wallack, who will re-locate from Miami Beach to Central Florida to directly oversee the new faclity
Mango's Orlando will become the largest, must-see nightlife entertainment destination in Central
Florida with amazing shows, atmosphere, and late night dining An epic venue such as this will
elevate Orlando's rankings among popular convention destinations and influence major conventon
bookers to actually choose Orlando over other competing markets "

Joshua Wallack says the destination will also bring up to 300 new jobs to the region

Just as in Miami's South Beach, Mango's Orlando is expected to become a targeted tourist
destination for Central Florida. The 2.9-acre site is situated at BI02 -fwrnational Dnve, at the entrance
to the Orange County Convention Center district. The convention center is the second largest In
the US. with 21 million square feet of exhibition space. The existing two-story, 49000-square-foot
building, a former TGl Fridays concept and Bargain World retail store, will undergo extensive
renovations

"Simply said, this is one of the best buildings for an entertainment venue in Florida," said CBRE
Vice President Bobby Pana who provided site seleclton and buyer representation services to
Mango's. Because of its highly-accessble central location for the one million tounsts that visit
Orlando each week, the Convention Center district on International Dritoe did not see dramatic
declines in property value during the recession and s setting record acquisinon prices over the
past 24 months. However. the diversity of entertainment options has contracted in recent years
due to strategy changes by theme parks as well as the recession. Mango's Orlando fills that vold,
adds some spice and will help revve the nightlife scene for visitors and residents here in Central
Florida"

Add Comment
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SeaWorld, OSHA back in court

By Jason Garciand Sar&. Clarke, OrlandoSentinel

1:55 PM EST, December23, 2012

SeaWorld Parks & Entertainmentindthe U.S. adve rti semen t
Occupational Health and Safety Administrationareback

in court, asthetwo sides continue battling ovexfur-reaching

citation the federal government issued followany

investigationnto the February201@eathof a Seaworld

Orlando killer-whaletrainer

SeaNorld hasalready filedanappealin federal courtin
hopesof overturningDSHA'scitation, whichrecommends
trainers never againe allowedto performin close physical
contact with the company's giant killehales.

While that appeal dragen,OSHAIs attempting to conducta

follow-up inspectionto determine whether S¥dorld has

adequately "abatedhesafety hazards the federagency

identified in its originalcitation something Se&/orld hasnot yetdone, becauset is still contesting theagency's
findings. SeaWorld hasdeclinedto make key personnel available for interviews for OSHA's follgmprobe,
despite subpoenas from the federal ageatydis instead seeking more time abate théhazards.

SoOSHAIlastweekfiled anew suit, askingafederal courtto force SedVorld to comply with thesubpoenas.

Mango'sto openin Orlando

Mango's Tropical Cafe anentertainment venuen South Beachin Miami, hasannounced planto build a
second locatiomnOrlando's InternationdDrive.

The redaurant/nightclub planto build on anearly 3-acresite at 8102International Drive, soutlf SandLake
Road andcross from th&vyndham Orlando Resort.

At its Miami location, Mango's features lib@ndsand nonstop, "extravagantly produced" performarmess
stage Onits website the Miami cafe promiseanightly dinnershow with Vegas-style showgirls as well asa
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The company said its chief operating officerJoshuaWallack, will relocate from Miami Beacho Central Florida
to oversee the nevacility,

'‘Mango's Orlandavill becomethelargest must-seaightlife-entertainmerdestinationin Central Florida,
with amazing shows, atmospheasdlate-night dining,” Wallack said.

The company said the project will generasmanyas300jobs.

HVS adds Orlando office

HVS Consulting & Valuation said lastweekit hashired Donald Stephendr.to spearhead theompany's
hotel consulting-and-valuati@fforts in the OrlandoareaStephens, who will servasavice president, has
morethan28years' experiencenthe hotel industry, includingreparing appraisals for hotels, gadurses and

mixecdk use projects. The new Orlando offisan the OneOrlando Centre office towesn NorthMagnolia
Avenue downtown.

Casino service startsat Sanford

Vision Airlines is launching three-day-a-week service from Orlando @dnfnternational Airporto Gulfporte
Biloxi International Airport, in conjunction withMGM Resorts Intemational'8eauRivage Resor& Casino.

The flights, whichstart Feb. 6 will offer standard seatsaswell astravel packages startiraf $199 gpersonto
the casino, whichs onMississippi's GulCoast.

jrgarcia@tribune.com or 407-420-5414; skclarke@tribune.com or 407-420-5664

Copyright® 2012,0rlando Sentinel
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Joshua Wallack | Mango's TropicalCafe

To: Crawford, Lauren @Tampa
Subiject: RE: DailyUpdate: Darden reports higher sales, lower profits

Mango's Tropical Cafe coming to I-Drive
Orlando BusinessJournal, The Buzz-Dec 18- Mango's Tropical Cafe,a Miami-based nightclub and restaurant, is slated to open an International

Drive location by third quarter 2014.

The entertainment venue will occupy an existing two-story, 49,000-square-foot building across from the Wyndham Orlando Resort and future 1-
Drive Live and I-Shops developments

"Mango's Orlando will become the largest, must-see nightlife entertainment destination in Central Florida with amazing shows, atmosphere, and
late night dining. An epic venue such as this will elevate Orlando's rankings among popular convention destinations and influence major convention
bookers to actually choose Orlando over other competing markets," said Mango's COO JoshuaWallack. in a prepared statement.

Oncefully operational, the venue is expected to create 300 new jobs, aswell as opportunities for local entertainers, bands and shows.

CBRE Inc. represented Mango's in the deal.

Orlando BusinessJournal, The Buzz-Dec 20- It was a week full of interesting theme park-related business announcements, openings and

honors/celebrations.

In addition, some attractions like Ripley's Believe It Or Natl took a fun spin with the Mayan-predicted apocalypse.
That said, here you go ...

* Reportedly SeaWorld, and all its creatures, wants to go public.

*Downtown Disney gets a new bowling alley in Splitsville.

« Universal Studios makes top Facebook check:ins list.

» SeaWorld partners with Franklin & Friends to bring extra cuteness to its parks.

» Orlando takes No. 3 spot on Travelocity's list of top New Year's Eve destinations inthe U.S.
» Hyatt RegencyGrand Cypress' Paul Tang wins CFHLA's Lodging Member of the Year.

* Ripley's Believe It Or Not! will give free admission to guests. but only if the world ends.

« Orlando hotelier Harris Rosendonates $1M to Give Kidsthe World.

» Mango's Tropical Cafeannounces an Orlando location by 2014.

Mango's Tropical Cafewill bring South Beach flair to Orlando

South Florida BusinessJournal- Dec 18 - One of South Beach's most popular entertainment venues will open a second location on Orlando's
International Drive.

Mango's Tropical Cafe,a restaurant/nightclub venue, is slated to open in the third quarter of 2014, according to a news release. The newly
acquired Orlando site sits at the main Interstate 4 interchange between the Convention Center District and International Drive.

"The Orlando market has already started another renaissance," said David Wallack, Mango's founder and president. "Between Disney, Universal,
Sea World and I-Drive, there are literally billions of dollars of new development and attractions going up everywhere. Mango's is a natural fit for
this market, and we have an incredible location. We look forward to serving millions of happy guests."

Wallack said the new site will bring up to 300 new jobs to the region. The 2.9-acre site is situated at 8102 International Dr. and will make its home
in a two-story, 49,000-square-foot building that formerly housed TGl Friday's and Bargain World retail store.

The site will undergo extensive renovations, according to the release.
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selection and buyer representation servicesto Mango's. "Because of its highly-accessible, central location for the one million tourists that visit
Orlando each week, the Convention Center district on International Drive did not see dramatic declines in property value during the recession and
is setting record acquisition prices over the past 24 months. However, the diversity of entertainment options has contracted in recent years due to
strategy changes by theme parks as well as the recession. Mango's Orlando fills that void, adds some spice and will help revive the nightlife scene
for visitors and residents here in Central Florida."

Mango's has been in South Florida since 1991 and sits at the center of Ocean Drive. The entertainment venue ran by a father and son duo of David
and JoshuaWallack showcases many international talent including live bands, dinner and extravagantly produced shows every night.

"We are very fortunate to have such a dynamic opportunity in Orlando," said Mango's COO JoshuaWallack. who will re-locate from Miami Beach
to Central Florida to directly oversee the new facility. "Mango's Orlando will become the largest, must-see nightlife entertainment destination in
Central Florida with amazing shows, atmosphere, and late night dining. An epic venue such as this will elevate Orlando's rankings among popular

convention destinations and influence major convention bookers to actually choose Orlando over other competing markets."

South Beach nightclub Mango's to open Central Florida location

South Florida BusinessJournal- Dec21- One of South Beach's most popular entertainment venues will open a second location on Orlando's
International Drive.

Mango's Tropical Cafe,a restaurant/nightclub venue, is slated to open in the third quarter of 2014, according to a news release. The newly
acquired Orlando site sits at the main Interstate 4 interchange, between the Convention Center District and International Drive.

Founder and President David Wallack saidthe new Mango's would bring up to 300 new jobs to the region. It will be on 2.9-acre sat 8102
Internatlonal Drive, in a two-story, 49,000-square-foot building that formerly housed TGl Friday's and Bargain World retail store.

Mango's has been at the center of Ocean Drive since 1991. The venue, run by Wallack and his son, showcases international talent, including live
bands, dinner and extravagantly produced shows every night.

"We are very fortunate to have such a dynamic opportunity in Orlando," said COO Joshua Wallack, who will relocate from Miami Beachto directly
oversee the new facility. "Mango's Orlando will become the largest, must-see nightlife entertainment destination in Central Florida, with amazing
shows, atmosphere and late-night dining. An epic venue such as this will elevate Orlando's rankings among popular convention destinations and

influence major convention bookers to actually choose Orlando over other competing markets."

Mango's opening in Orlando

Miami Herald - Dec 18- One of South Beach's liveliest clubs is heading to Orlando.

Mango's Tropical Cafe,where bartop dancers routinely draw a crowd on Ocean Drive, plans to open the new location on Orando's International
Drive at the end of 2014.

"Mango's is a natural fit for this market, and we have an incredible location," Mango's owner David Wallack said in a press release. "We look

forward to serving millions of happy guests."

Mango's paid $10.4 million for the three-acre site at 8102 International Drive, a two-story complex that currently houses a T.G.I.Friday's and a retail

outlet, said a spokeswoman for CBRE, which brokered the deal.

Miami Beach's Mango's Tropical Cafe expanding with Orlando location

The Real Deal SFL - Dec 19- Mango's Tropical Cafein Miami Beachis expanding to Orlando's International Drive, according to CBRE.The company,
whose flagship is located in South Beach, has acquired a 29-acre site at 8102 International Drive at the entrance to the Orange County Convention
Center district. CBRE's Bobby Palta provided site selection and buyer representation servicesto Mango's. Mango's COO Joshua Wallack will be

relocating to Orlando to oversee the new facility. "The Orlando market has already started another renaissance," Wallack said. "Mango's is a
natural fit for this market.



Mango's Tropical Cafe Plans New 'Mango's Orlando' Venue on International Drive

Nightclub & Bar- Dec21 - Slated to open third quarter 2014, Mango's Tropical Cafe of Miami's South Beach plansto open a second entertainment
venue on Orlando's International Drive. The Mango's Tropical Cafe in Miami is a premier attraction in Florida and one of the top
restaurant/nightclubs in the U.S. for more than 20 years. The newly acquired Orlando site sits at the main Interstate 4 interchange for the
Convention Center District and International Drive.

"The Orlando market has already started another renaissance," said David Wallack, Mango's Founder & President, "Between Disney, Universal, Sea
World and I-Drive, there are literally billions of dollars of new development and attractions going up everywhere. Mango's is a natural fit for this
market, and we have an incredible location. We look forward to serving millions of happy guests.”

"We are very fortunate to have such a dynamic opportunity in Orlando," said Mango's COO Joshua Wallack, who will re-locate from Miami Beach
to Central Florida to directly oversee the new facility. "Mango's Orlando will become the largest, must-see nightlife entertainment destination in
Central Florida with amazing shows, atmosphere, and late night dining. An epic venue such as this will elevate Orlando's rankings among popular
convention destinations and influence major convention bookers to actually choose Orlando over other competing markets."

JoshuaWallack says the destination will also bring up to 300 new jobs to the region.

Justasin Miami's South Beach, Mango's Orlando is expected to become a targeted tourist destination for Central Florida. The 2.9-acre site is
stuated at 8102 International Drive. at the entrance to the Orange County Convention Center district. The convention center is the second largest
inthe U.S. with 21 million square feet of exhibition space. The existing two-story, 49,000-square-foot building, a former TGl Fridays concept and
Bargain World retail store, will undergo extensive renovations.

"Simply said, this is one of the best buildings for an entertainment venue in Florida," said CBRE Vice President Bobby Palta. who provided site
selection and buyer representation servicesto Mango's. "Because of its highly-accessible, central location for the one million tourists that visit
Orlando each week, the Convention Center district on International Drive did not see dramatic declines in property value during the recession and
is setting record acquisition prices over the past 24 months. However, the diversity of entertainment options has contracted in recent years due to

strategy changes by theme parks as well as the recession. Mango's Orlando fills that void, adds some spice and will help revive the nightlife scene

for visitors and residents here in Central Florida."

Mango's to open in Orlando
Orlando Sentinel, Tourism & Travel- Dec23- Mango's Tropical Cafe, an entertainment venue on South Beachin Miami, has announced plans to
build a second location on Orlando's International Drive.

The restaurant/nightclub plansto build on a nearly 3-acre site at 8102 International Drive, south of Sand Lake Road and across from the Wyndham
Orlando Resort.

At its Miami location, Mango's features live bands and nonstop, "extravagantly produced" performances on its stage. On its website, the Miami
cafe promises a nightly dinner show with Vegas-style showgirls, as well asa tribute to the "King of Pop." the late Michael Jackson, multiple times
per night.

The company said its chief operating officer, JoshuaWallack, will relocate from Miami Beachto Central Florida to oversee the new facility.
"Mango's Orlando will become the largest must-see nightlife-entertainment destination in Central Florida, with amazing shows, atmosphere and

late-night dining," Wallack said.

The company said the project will generate as many as 300 jobs.
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HEADLINE: THREE ART STUDENTS RECEIVE SCHOLARSHIPS FROM MANGO'S TROPICAL CAFE

BODY:

Three Miami-Dade Community College art students will receive scholarshipsratnaoty on Thursday, March
21, 8 p.m., at Mango's Tropical Cafe, 900 Ocean Drive, Miami Beach. It's atl@f paCelebration of Haitian Art
On Ocean Drive to commemorate the unveiling of a 260-foot Haitian mural aolangpical Cafe.

The Haitian Cultural Arts Alliance, which will be present at the March 21st eveaxaisining the work to
consider including it in their tour of Miami Haitian Arts Education Paogyr

David Wallack, owner of Mango's cafe, wants the celebration of art on theofvhlfscafe, to extend to the
ongoing education and outreach for Miami-Dade Community College ddrgti

MIAMI BEACH, Fla., March 19

This art has become controversial because Dean Grandan, Planning and¥auitay, City of Miami Beach, has
notified Mango's Cafe that the super-graphics on the "interior" walls of Mamgost be voted on by the Historic
Preservation Board and the Design Review Board as to the "APPROPRIATENEBS&&'adf due to an ordinance
passed in the middle of the creation of the mural, giving themitjig"'to do so. In addition, William Carey, Historic
Preservation Coordinator of the City of Miami Beach, has been quoted ag satithe colors of tropical landscape (in
the mural) just don't mesh with the surrounding Art Deco hues. ‘W'¢dant to destroy the very thing that attracts
people here from across the world."

The three scholarship recipients are:

Carol Kruize, who reflects the African-American experience in her
subject matter, says, "Being Black in America is a motivation for my
work; | feel like an insider and an outsider at the same time. | want
to convey emotion through images and the way a painting is mide
scale, the speed and movement of a brush stroke, the interaction of
colors, and choice of medium."
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Ms. Kruize studied French and German at I'Institut Francais du
Royaume-Uni in London, worked as a tri-lingual secretary, and is a
part-time Customer Service representative for an airline. She began her
art studies at the Wolfson Campus of Miami-Dade Community College in
1994.

Henock Awvril, born in Porau-Prince, is the brother of recognized
Haitian painter, Elie Avril. Henock Avril's work has been shown in
Haiti, Paris, Venezuela, and Spain.

In 1993, Mr. Avril began his studies at the Wolfson Campus of Miam
Dade Community College with the ambition of becoming an art teacher.
His work was selected for the Drawing Award, 1995 Annual Student Show.
He was the 1995-1996 recipient of the Frances Wolfson Scholatdhip.
was selected as one of the four Wolfson Campus art students to create
the landmark mural Astropuerto, designed by David Mansur for the fa¢ade
Eagle Bank corporte headquarters. He participated in an arts administration
internship with Jim Tommaney, World Gallery, Miami Beach. From a
national competition of 500 artists, Mr. Avril was selected as
one of 22 participants on the National Urban League Conference Art Expo
'95.

Felipe Dulzaides comes from a family of Cuban artists. "In Cuba, my
family is an institution.” His grandmother, a great pianist, brought to
the family a love for the arts, and her sons all became artists e Cub
and Europe. Her grandchildren are filmmakers and musicians. Mr.
Dulzaides' father was one of Cuba's great jazz musicians.

Mr. Dulzaides earned his Master's degree in drama from the University
of Havana in 1989, and worked for three years with an expetaine
theater company, Buendia, touring Cuba, South America and Europe. Mr.
Dulzaides defected when the company was on tour in Italy, and came to
the United States in 1992 as a political refugee.

"Without parents and the knowledge of another language, it was hard
for me to do art in this new country. Thanks to Miami-Dade Communit
College, | have discovered photography, which is a passion for me."
Since 1993, Mr. Dulzaides has participated in three juried student
shows. He won 1995 Best in Show for his collaborative work, and his
work was chosen for the cover of the School of Arts and Humanities'
published textbook. He received Honorable Mention in the national Book
Fair photo competition, and second place in the South Florida Water
Management District poster competition. Mr. Dulzaides has donated his
services as a documentary photographer for the Miami-Dade Community

College Little Havana documentation project, Come and Make Your Mark and

Cultura del Lobo's Chinese in the Americas.

opportunities from 8 p.m./
CONTACT: David Wallack, Mango's Tropical Cafe, 36834422

LOAD-DATE: March 20, 1996
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HEADLINE: South beach frozen: David Wallack believes he can successfully exseluhgo's Tropical Cafe brand
into frozen foods;
FOOD & BEVERAGE

BYLINE: Suarez, Yeleny
BODY:

WHAT ATTRACTS MORE than a million guests a year to Mango's Tropical Cé#eirth Beach? The sexy
dancers? The live bands? The chicken wings? CEO David Wallack is lbestisignature wings are a big part of the
attraction.

[ILLUSTRATION OMITTED]

The restaurant and nightclub is known for its animal-print-clad waitstaffcrowds spilling onto Ocean Drive as
they dance to its non-stop music. But Wallack is so confident in his chigkgs' pull he believes he can sell frozen
wings in grocery stores and increase revenues for Mango's Tropical €af®ihm $20 million to possibly $100 million
within five to 10 years.

"l would hope that we would be doing some $25 million to $50 milliowings in the next three years or so,"
Wallack says. Right now, the 20,000-square-foot Mango's bringsshanits revenue from alcohol sales, he adds.

During June, Wallack launched his signature Mambo Chicken WiZgsty Mango BBQ and Honey BBQ. They
entered a valuable market: Frozen foods reel in more than $5.9 billion ial snpermarket sales, according to the
American Frozen Food Institute.

Other local restaurantsnost famously Miami Beach-based Joe's Stone-&rabe already moved into the
pre-packaged foods market, not all of them successfully. Joessfance, recently pulled out of the partnership that



Page ¢
South beach frozen: David Wallack believes he can successfully extevidige's Tropical Cafe brand into frozel
foods; FOOD & BEVERAGE South Florida CEO October 1, 2007

created its eponymous frozen soup line. But Wallack is convinced his witigucceed. He thinks they "are a
delicious gourmet product. There is no question that from everythintwhaeen in the market, this product is just the
upscale portion."

Mambo wings are in Publix Super Markets Inc. stores from Palm Bedayt/est, and ShopRite Supermarket
Inc. in New York, New Jersey,Connecticut and Pennsylvania. Wallgskisa two chains have already made their
fourth order, which includes hundreds of cases of wings.

His son Joshua Wallack, who has a 25 percent stake in the companyagedoifallack to branch out. "He
[Joshua] began the process of finding the right marketing themdehox designers," Wallack says. Getting the winning
formula for the wings and designing the right boxtook two yeard the Wallack's did market research with two
different companies.

Mango's is hardly the first restaurant to launch a frozen wing. Theit\gedi sellers in the market are restaurant
TGI Friday's Inc. and chicken company Tyson Food Inc. Wallack saysttie market research, eight out of 10
people who tasted those companies’ wings andhis product preferred $Aaimgs-but Tyson and TGI Friday's still
have far greater brand awareness.

Launching a grocery item is one way to strengthen a brapsl Dsnise Chiavetta, a futurist at Washington-based
research and consulting firm Social Technologies LLC. "Restaurants are gugstidow dowe strengthen and build
our brand in the competitive environment where you need to growt addijg?" she explains. The draw in sharing the
brand with prepared foods is providing more convenieaod getting face time in front of consumers to build that
brand awareness. "There are also more opportunities for co-branmithinga supermarket or prepared food
environment because you can change promotions very quickly," Chiaddga

That is certainly what owner and cook Steve Martorano of Fort Lauderdale'@dorano hoped to do when he
recently began to market pasta sauces (in five flavors). His saecesRarblix, Dean & DelLuca Inc. and other stores
nationwide. In particular, he says he wantedto brand his name. Like Walladiorano moved slowly: He took a year
and a half to perfect his sauce and study the market before launchimgiclked a high-end, high-quality niche for his
$11 sauces. "There are people out there who want quality," he says.

Wallack hopes so, and does not plan to stop at chicken wings. He aspires to expanid fvtzrem food entrees
with ribs, quesadillas and chicken and shrimp al ajillo (in garlic sauc¢heBwill take each step cautiously, doing
plenty of research. "I believe in getting one going successfully andakierg the second step,” he says. "l would think
a year apart to get everything rocking in the [right] direction.”

He is moving more quickly to expand the restaurant and nightclub poftlia company, with plans for a
multimillion-dollar renovation of the old Power Studios in Miami's Design Ristrle says his new Power Studios
restaurant and nightclub complex should be completed in summer of'8808 totally different atmosphere [from
Mango's], more New York bistro, with poetry, certainly Latin Jazz, finlisic," Wallack says. He has considered
franchising Mango's, possibly opening other locations in Las VeddswrYork, but finding the right place has been a
challenge. "There aren't that many seven-day, seven-night cities" like Mianti, Beasays.

Even Miami Beach was hardly a nightlife hub when Wallack first openediadss in the Mango's building, which
he owns. It once housedhis family's small hotel, and in 1978, herted\the building (at900 Ocean Drive) into what
he calls the "hippest, happening nursing-home-like facility." The iflesking the spot into a cafe came to him in the
middle of his daily one-mile swim off South Beach.

"I thought it would be a little international food court kind of athing," dagss"That was in 1989, when South
Beach was starting tomake movement into a renaissance." To get cimstfinancing, Wallack took in seven other
tenants. Mango's opened in 1991 in a small space in the middle cowtiartlyo clothing stores in the front and two
other restaurants. Today, Mango's, with its 230 servers, bartenderssbsstmoks and other staff, takes up the entire
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building.
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HEADLINE: Tropical twist: located on Miami Beach's famed Ocean Drive, Mango's Tropicah@afeecome one of
the top-grossing nightclubs on the East Coast;
Company overview

BYLINE: Knudson, Brooke

BODY:

Situated in the center of the glitz and glamour on Ocean Drive in Miami Bactgo's Tropical Cafe more
closely resembles a cabaret than the average dance bar and restaurant. But thatihekaéstinguishes it from the
competition, admits CEO Dave Wallack.

[ILLUSTRATION OMITTED]

What makes Mango's unique is the variety of live music, dancing and dvailgble all day and into the late
night. "Mango's is the Tropicana of the United States; there is no other restaghéeitibdoing what we do," Wallack
says.

The club features a variety of live and recorded music, including sa¢smgue, tango, bachatta, reggae and
hip-hop. Three live bands perform nightly, all of which haweked at the club on a long-term basis. "The most
amazing thing about club performance is that whilepeople look at the @anert entertainers as the big stars, my
bands have played here for over 10 years and still fill the house," Wab&es. "Over one million people a year are
enjoying their artistry and their performances; they are also stars."

The club's staff knows how to do more than pour drinks encegood. Wallack requires every employee to
promote the high-energy vibe of the club through dance. He alsdgraie club's servers, bartenders and hostesses to
attend mandatory weekly dance class.
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"I have only two professional dancers on staff, and more s&ttiking dance classes every week," he notes. "l
want everyone dancing. The magic of Mango's is that it's a teameaalll play together as a team."”

Mango's talented staff is the reason the club is able to pull in ahigh volureemé mightly. Annually, the
700-person capacity club attracts more than one million people. In additiasiuthemploys a choreographer to teach
dance routines, as well as instructors whogive salsa lessons to the genaramuuborporate private partygroups.
"When everyone else is dead in town, we're still cranked, and it can batattrib an international team of really
talented people,"” Wallack says. "All great leaders will tell you your power amdsyccess are determined by the
people that you gather around you,and | am lucky enough to atteattagtists in every way."

FLAVORFUL MENU

From the beginning, Mango's has catered to a variety of international custthdts expansive menu, which
specializes in Continental Latin, Italian and Caribbean cuisine. Under execwdfge’eiyel Ramerez and Jean
Sabastien Bailly, Mango's serves more than 40 items from appetizers, satatgiches and wraps to seafood and
pasta entrees. Signature items like Mango's barbeque salmon salad and th@odattedsandwich are big sellers.

In addition, Mango's drink menu features alcoholic and nonalcoholic driakle with allraural ingredients and
tropical fruits. "We are the No. 1 single facility seller of Bacardi in the statevahvealways made daiquiris and
mojitos in a very serious way," he notes.

In addition, the club sells domestic and international beers and liquorpagamand wine by the bottle. Even
though the club features more than 25 specialty drinks, daiquiris @jitdsnWallack says it intends to add to the list.

"The drink [menu] grows with the trends and what people want,” Walkgek s

In fact, the quality of its food was made apparent when, in 2afly, Wallack decided to offer its gourmet chicken
wings to supermarkets. Wallack, along with his son Joshua, apesi¢akefern Food Corp. in New York, a holding
company of ShopRite supermarkets, to begin selling the club's signatomed\thicken wings to select grocers.

The wings are made in two proprietary flavors: Mango Bar-B-Q and HBae-Q. The wings will be sold in the
frozen food section in grocery stores operated by Wakefern, wtdkb ap 40 percent of the New York market.

ATTRACTIVE LOCATION

Mango's is situated one block south of The Clevelander and one bloclohdtth News Cafetwo other well
known hotspots with prominent nightlife scenes. According to Walthekthree have each been able to maintain their
own clientele while working in harmony together.

"We've developed into being joint assets for each other," he adds,thatiolpse proximity to other major
nightclubs can be a boon to business.

"I'm happy to be in the middle of the News Cafe and the Clevelantfeflack admits. "They are like the two
engines fueling Ocean Drive and here | am sitting in the cockpit."

RELATED ARTICLE: PROFILE
Mango's Tropical Cafe
www.mangostropicalcafe.com

Location Miami Beach, Fla.
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Employees 200

Specialty Restaurant and nightclub

Dave Wallack, CEO "I am gifted in discovering and attracting greatartists in eagr"
RELATED ARTICLE: ISLAND OASIS

ISLAND OASIS has been a leading supplier of frozen beverage mixes andheqtiig the foodservice industry
since 1984. The company's tradition of supplying the highest-qpatijucts, outstanding customer service, state of the
art equipment, and custom marketing has aided many customers in baiklingessful frozen beverage program.
Island Oasis is proud to have served Mangos Tropical Cafe with higtyglraltk mixes for more than 10 years.
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South Beach: 'Best of Many Worlds'

BYLINE: By Deborah Barfield. STAFF WRITER

BODY:

It's 1:30 in the morning. Ocean Drive is jammed. Lines of peopletwget into nightclubs such as Fat Tuesdays
and Planet Hollywood. Others pack the sidewalk cafes. At one restauraitérestgsits atop a table, serenading
customers and passersby.

A few blocks away, a crowd gathers outside Mango's Tropical Gaéking in to watch revelers dance on the bar
to the pulsating sounds of merengue.

This is South Beach, one of the hottest, trendiest travel spots on the Bsist Co

Like thousands of others strolling the strip one recent mornigdjusband, Patrick, and | took in the sights (and
there were plenty), sipped on a few frozen concoctions and dance@yur and out of nightclubs.

We were on vacation - and unlike the usual laid back Caribbean outiing picturesque adventures of Sedona,
Ariz. - South Beach was a different kind of trip for us. Like mamye African-American travelers, we made our way
to this art deco community just south of Miami Beach in search of aade&nture.

Long known as a vacation spot for gays, South Beach has goneitsutvaf/ to also attract African-Americans.
South Beach is now home to the Soul Beach Music Festival and the AmericarFBiaélestival, both of which took
place in June. Throughout the spring, the area also hosted local blaclewargE and festivals, including the Roots
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and Culture Festival and the Bahamas Goombay Festival.

"Destinations across the country, especially in the South, are realiziagahemic impact of the
African-American travel market, so they are searching for tourism produatyeétog," said Solomon Herbert,
publisher and editor of Black Meetings & Tourism, a bimonthly mangatargeting African-Americans.

Florida tourism officials have stepped up their efforts, turning to publicatiahs$arget black audiences and
sponsoring promotions and special events. "We recognize it as andantpoarket,” said David Whitaker, senior vice
president of marketing for the Greater Miami Convention & Visitors Bureatetli¢r it's ethnic or demographic, or in
a sense geographic ... in all of these markets you've got to be aggressive."

One example is the American Black Film Festival: Local and state tourism officialedvaith and courted its
organizers. Jeff Friday and Byron Lewis chose South Beach ovpuksca where, for the past five years, they had
hosted the black film festival featuring works by independent black filrensak

"The natural choice was South Beach. South Beach may be the only pllagdJinited States like that ... tropical,
sexy, international flair," said Friday, founder and chief executive of Filenlhc. It also helped, Friday said, that the
Royal Palm Crowne Plaza Resort, which was chosen because it is owrnadKsy tecently opened. Many festival
guests were housed there.

While tourism officials in Florida don't track the number of African-Amerigaitors, they say many hotels have
been full when the festivals were under way. It is also a sign, say neugerts, that African-Americans are spending
more on travel. Ten years ago, African-Americans were spending $1@ hilliear on travel, Herbert said. Estimates
are now as high as $40 billion a year and climbing.

Yolanda Holmes of Harlem was on her fourth trip to South Beach in five y@éngre can | go to get that kind of
sun, that kind of beach and golf and get the New York nightlife?" ddkbdes, adding that it also is a relatively
inexpensive and convenient trip. She can fly direct from New ¥odkbe on the beach within hours. "You get the best
of many worlds in South Beach."

Patrick and | split our time between South Beach and the more upscale, Baldtarbour just to the north, where
fancy hotels and condominiums line the beach. Across the streed@roinotel, the Sheraton Bal Harbour Beach
Resort, was a mall featuring stores such as Neiman Marcus.

We spent a day lounging by the pool and beach. If we didn't know be¢tevould have thought we were at a
Caribbean resort. Waiters in floral shirts served up frozen drinkeegigdie rocked from speakers planted in the
ground.

Each night, we headed to the livelier South Beach where the place didn't stangjumd midnight.

"It's Friday night," explained Jessica, a hotel clerk at the Chelsea, one ofeoétioutique hotels in the heart of
South Beach. "That's when it starts around here."

Before our midnight club-hopping, we feasted on Spanish cuisiMamaga Vieja one night and Haitian food
another evening at Tap Tap, a quaint restaurant on the edge of the btis&ach strip. My friend Janet Jackson (no,
not the singer) visited South Beach a week later and went to a reservatioestalyant called "B.E.D.," where she
and her companion, Nikita, sat - or laid - on a giant sized bed to eat theimuadiiek dinners.

"In South Beach, you get a different flavor," Jackson said. Afteredjiwe headed to Washington Avenue, a strip
of nightclubs seemingly for the younger crowd. We left and weeit afew blocks to Ocean Drive, where we joined
thousands (old and young, from all ethnic backgrounds) walkiegtrip and stopping off at places like Mango's for a
drink or a dance on the bar. (We didn't do the bar).
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There were also some familiar spots such as Fat Tuesdays (with the ustuabsinks) featuring hip-hop music,
and Planet Hollywood with its mix of R&B and Top 40 hits.

Tourism officials such as Whitaker are banking on the mix of nightléaches and international cuisine to draw in
folks.. "It's the concept," he said "that every time | go to Miami, thergiething neat, something of interest to me."

GRAPHIC: Newsday Photo/Deborah Barfield - Crowds wait to enter Mango's Tropical Caéauth Beach. The city
has been working
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It's 2 a.m. and the line starts at the door of Mango's Tropical Caferapd around the corner of Ocean Drive and
Ninth Avenue.

Is that Tito Puente Jr. on the congas jamming with the house badd@akn Anthony grooving to the mambo and
watching the bartenders dancing the salsa and merengue on the bar?

Yes, indeed. It's South Beach's hottest restaurant and dance club whemigeubdinds play seven days a week
from 4 p.m. to 5 a.m. except on Saturday and Sunday whenusie starts at 2 p.m.

At peak dance times in the wee hours, cover charges can go up tegg2@lishg on the crowd.
The most popular libation, of course, is the mojito ($7.14) - the Coational drink.

The restaurant/club opened in 1991 and began attracting crowds whengethestreet noticed the waiters and
bartenders dancing on the bar. If you can't dance, drop by onédtidrs at 3:30 p.m. for free dance classes; 4:30 p.m.
for advanced salsa, samba and merengue.

Keep an eye out for Miami Dolphins and Heat players who are regulars. Bill Gapged by and liked the club so
much he held a party there a few days later. And, no, Bill didn't pmthe bar to mambo.

- Cheryl Blackerby/Palm Beach Post Travel Editor
Mango's Tropical Cafe,

900 Ocean Drive,

www.mangostropicalcafe.com;

3056734422.
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NOTES:
SPECIAL SECTION: FLORIDA'S EAST COASTA SOUTH BEACH STAPLEMango's on Odive

GRAPHIC: PHOTO (4 C); 1. Photo by CHERYL BLACKERBY Bartenders jump onltheto dance at Mango's in
Miami Beach. Famous Mango-ers 2. Tito Puente Jr., 3. Bill Gates 4. Afénony
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Watch the mojitas flow at Mango's
By CHERYL BLACKERBY
Cox News Service

MIAMI BEACH, Fla. -- It's 2 a.m. and the line starts at the door of Mango's Tropical Cafe anslavcamd the
corner of Ocean Drive and Ninth Avenue.

Is that Tito Puente Jr. on the congas jamming with the house badd@akn Anthony grooving to the mambo and
watching the bartenders dancing the salsa and merengue on the bar?

Yes, indeed. It's South Beach's hottest restaurant and dance club wherei$eundnads play seven days a week
from 4 p.m. to 5 a.m. except on Saturday and Sunday whenusie starts at 2 p.m.

At peak dance times in the wee hours, cover charges can go up tegk2f@lithg on the crowd.
The most popular libation, of course, is the mojito ( $7.14) _ thei€Cuohtional drink.

The restaurant/club opened in 1991 and began attracting crowds whenget@estreet noticed the waiters and
bartenders dancing on the bar. If you can't dance, drop by onéatalys at 3:30 p.m. for free dance classes; 4:30 p.m.
for advanced salsa, samba and merengue.

Keep an eye out for Miami Dolphins and Heat players who are regulars. Bill Gapged by and liked the club so
much he held a party there a few days later. And, no, Bill didn't pmthe bar to mambo.

Cheryl Blackerby writes for The Palm Beach Post. E-mail: cheryl_blackerbygaspcom

Mango's Tropical Cafe, 900 Ocean Drive, www.mangostropicalcafe.com
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Somewhere tonight, they'll be dancing to Cuban rumba or guaguanaicdameggae, American hip-hop or rock
n' roll.

Generally speaking, everyone will be moving to their own beat, playedb@gdaor spun by a DJ who is from the
same racial or cultural group.

But in Miami, those distinctions are becoming blurred. A growing nurmbkands, composed of young adults
who came of age under diverse influences, are blending differemisgeto their own musical mix.

One band that performs this fusion well is Khadir, booked WednesdRgseat Bar, 754 Washington Ave.,
Miami Beach.

Founded by guitarist, singer and composer Lino de la Guardia, Khauljih{y "a muse-like angel" in Arabic) has
been described as an Afro-Cuban funk group. It's more than thaghthou

Khadir, composed of musicians of Cuban, Puerto Rican, Brazilian aedidem origin, is a band that has
something for people who enjoy Cuban son (the precurssalsd music), funk groups Parliament and Funkadelic or
rock musician Santana.

It features de la Guardia on rhythm guitar and vocals; Tomas Dias on céogd&shkenazi on drums; Dillon
Schiavone on guitar; Marta Fernandez on vocals; John Babl on bass; aralldde @ percussion. They perform
original songs in Spanish and English, or sometimes both.

"What we're doing is mixing Afro-Cuban beats with funk dmirmg," de la Guardia said. "The vocals are arranged
like rhythm and blues, with a touch of reggae and a little bit of bluesc&owance all night to what we do."

De la Guardia, 31, who picked up the guitar only six years ago, hasrbadh journey to his status as bandleader.
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Born in Miami, he moved to the Dominican Republic as a child, where he gtewetsalsa and merengue. After
returning to Miami, he would later head to Pennsylvania and eventuallfnigedes, where trouble landed him behind
bars.

While in prison, he began singing with a group of inmates who tikethg oldies, music from the Platters and the
Drifters.

He later returned to Miami and formed his own band, Shank. But lastafesaranother band released an album
under that name, he renamed his group Khadir.

Khadir has performed throughout the Southeast, including Miami's Tobacc@aRwb#te Cutting Edge music
festival in New Orleans. The band has opened for Jose Feliciano, andusipgoa record soon on Bittercrop Records,
led by Lino's brother Oscar de la Guardia.

Along the way, de la Guardia has met a number of musicians who icdldidnim, most notably Parliament
Funkadelic drummer and producer Jerome "Bigfoot" Brailey, who peaida number of tracks for the group.

At Rose's, Khadir will perform after 11 p.m. There is no cover, wbadrink minimum. Call 30%32-0228.
South Beach salsa

Where can you hear salsa on South Beach? For the uninitiated beachhguertwo suggestions: Mango's
Tropical Cafe, 900 Ocean Drive, and Bash, 655 Washington Ave. Mango's gufeatires guitarist Max Montana
and his band Thursdays through Saturdays after 10:15 pvar Gdb 5. Call 30%734422.

At Bash, patrons can find salsa, merengue and other Caribbears soandoutdoor courtyard. But first, you'll
have to make your way through a rock club in the front. Coveflsdh weekends. Call 308382274. Sunday night
bash

Miami has a new spot for people who love reggae, hip-hop rhythrblaed and calypso.

Every Sunday from 10:30 p.m., Soul Syndicate Uprising will spisicnat Sticky Fingers in the Grove, 3399
Virginia Street, Coconut Grove. The club is next to Planet Hollywood and Maly&alies admitted free before
midnight. Call 305461-3313.

Staff writer David Cazares' Latin/World Beat column appears every otheriv&tlowtime. Please send
information to World Beat, Sun-Sentinel, 3 SW 129th Ave., Pembroke Pin&3027.

GRAPHIC: PHOTO, File photo; DIVERSE BOOGIE:Khadir has 'em up and dancing to its blend of
American/Caribbean pop at Rose's.
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Epicurious? Taverna Mykonos in Boca Raton and Mango's Tropical Cafe ami'$/&@outh Beach offer happy
alternatives to normal dining.

Taverna Mykonos is a delightfully loud and eccentric eatery that is eagetettain. "This place should have its
own reality show. ... There's always something happenia@l'lsis, a belly dancer who charms the dinner crowd at
Mykonos on weekends. "It's so crazy and fun, but it's still a relaxeasptrare.”

Music plays constantly and people dance on their tables. Guests are free to paritigateckus and smash
plates, or just dine and enjoy the show.

Though it specializes in traditional Greek dishes such as moussaka and soukakipMalso offers pastas and
seafood.

The music is diverse as well. "We don't only play Greek mdsi® play everything here," said Nick Vonyatis,
who has been waiting tables at Mykonos for more than five years.

For the best Mykonos experience, make reservations for Saturday sig/ktatts her show at 8:30.

Cross over to Miami to take in the constant party that is Mango's. The cafilesa rainforest, complete with
waterfalls and greenery. Live music, good food and a fun locationgessge piling in.

What makes Mango's different is its employees, who are trained not only to sealeoto entertain. "Waitresses,
waiters, bartenders, hostessewe all dance. We learn our choreography every Tuesday," said Barbiega'™a
waitress.

The employees perform on the bar and on the sidewalk, weaeidahgo's signature uniform of animal-print
suits or bikinis.
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But Mango's offers more than eye candit's a complete experience. "This is the No. 1 club in South Beach,"
Barbie said, "so everything has to be perfect: the service, the feotutic, everything.”
To best enjoy Mango's, show up on a weekend afternoon to éejdiye entertainment. At night, it's 21 and older.

Both Mykonos and Mango's offer casual fun and interactive entertatnpreving that good dining is about more
than good food.
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Jan. 1, 2008 (The Turner Report delivered by Newstexy>>>Scantily clad dancers swaying to the beat of

Latin music, bartenders who pose in bikinis for the company calesnaththe food's not bad either.

Mango's Tropical Cafe is a top tourist attraction in Miami Beach, and thanks t@aMorfMON) lobbyist Frank
Plescia, Speaker of the House Rod Jetton, R-Marble Hill, Senate President Pro Tatto(aey general candidate)
Mike Gibbons, R-Kirkwood, and Sen. Charlie Shields, R-Kansas Cityrityafloor leader, had the pleasure of
experiencing the ambience of Mango's first hand on Nov. Amondghkghts of visiting Mango's, according to the
restaurant's website, is bartender Nelly from Nicaragua (pictured), MangoX StamMonth. "l love the music, enjoy
dancing and meeting people from all over," Nelly says on her Star bfahth video. The dancing does come into play
at Mango's since, in addition to the floor show, Nelly and other bartepa®iisle entertainment by actually dancing on
the bar.
Documents posted today on the Missouri Ethics Commission website indiest@aRreated each legislator to a
Mango's meal worth It was not the only meal lobbyists boughettord Gibbons, and Shields Nov. 18 and 19 as the
three attended the 11th annual leadership training program "for emetgte legislative leaders and experienced state
government relations professionals (lobbyists) put on by the State Goveraffagrs Council (SGAC) at the Ritz
Carlton. SGAC is essentially a group consisting of lobbyists (ogupbemistic "government relations" personnel). The
Mango Cafe junket appears to be the only outing, however, wiidafot include Cassie Jetton, Brenda Shields, and
Liz Gibbons.

Ethics Commission documents show that Plescia, who serves on th@ Bea#d of Directors, also covered lunch for
Jetton, Gibbons, Shields, and their wives on the same day, sp&d0i6@ on each of them, as they dined at Finnegan's
Jetton apparently did not get enough lunch at Finnegan's Way, and also re@&i9ddrech from Plescia the same day.
Lobbyist Sherry Doctorian, representing the law firm of Armstrong daaswas not as specific with her disclosure
report, but she also chipped in with $48.26 apiece for "meals, foodemedage" for the legislators and their wives on
Nov. 18 and paid $39.15 for meals for each of them on Kbvthe same day, she also paid $80.73 each for "meals,
food, and beverage" for Rod and Cassie Jetton, according to the ulisdtarsn.

Also keeping the elected officials and their spouses from going hwagyne of their old colleagues, former Rep.
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Carl Bearden, whose client AT&T (SBT) (T) footed the bill for $55v@als for all of them Nov.

Bearden also paid $12 apiece in travel costs for Mr. and Mrs. Gibbomdraadd Mrs. Jetton on Nov. 17 and $11.25
for travel for the Jettons and Liz Gibbons on Nov. 20. The travel expemsespaid by Bearden representing himself,
according to the Ethics Commission documents.>

NOTES: The views expressed on blogs distributed by Newstex and its riinglists ("Blogs via Newstex") are solely
the author's and not necessarily the views of Newstex or its re-gistsbPosts from such authors are provided "AS
IS", with no warranties, and confer no rights. The material and iafiiom provided in Blogs via Newstex are for
general information only and should not, in any respect, be relied onfasgional advice. No content on such Blogs
via Newstex is "read and approved" before it is posted. Accordingithem Newstex nor its re-distributors make any
claims, promises or guarantees about the accuracy, completeness, or adethemformation contained therein or
linked to from such blogs, nor take responsibility for any aspesuaf blog content. All content on Blogs via Newstex
shall be construed as author-based content and commentary. Accordingéyraiaties or other guarantees will be
offered as to the quality of the opinions, commentary or anythingoftsed on such Blogs via Newstex. Reader's
comments reflect their individual opinion and their publication within BlogsNewstex shall not infer or connote an
endorsement by Newstex or its re-distributors of such readermeots or views. Newstex and its re-distributors
expressly reserve the right to delete posts and comments at its andléhdisaretion.
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South Beach and its streets are always showing up in the gaggip. p

Whether socialite Kim Kardashian is hosting a New Year's Eve party at a clubMaltstbn, Paris Hilton is
hopping from party to party during the city's annual Art Basel Miami Beddksdival, or Lindsay Lohan is on the arm
of yet another guy, this section of Miami Beach is known as a settinlhe glamorous life.

It's after the sun goes down that South Beach really shows its wéldHgde's a list of places worth stopping by for
a drink - or five. Just be prepared, it's common to spend i&ld@e night for cover charges and taxi fares in addition to
expensive drinks.

For great people-watching, shopping, dining and drinking, LinRolad is a must. The road, which is mostly
closed to cars, stretches for several long blocks. We stopped at Zeke'siReathm® place to have beers. The tiny bar,
which masquerades as a beer garden, imports beers from all@veorttd, and the majority of them sell for only $3.

Mango's Tropical Cafe on Ocean Drive is known for one thing and ong dinily - Latin women wearing tight and
revealing clothing gyrating to salsa and meringue music on the bar as theldand few feet away. Mango's is pure
kitsch, with its walls covered in bright greens, blues, orangesiaks, @nd stuffed tropical birds hang all over the
place. There's even a guy with large parrots on his shouldersogs@gpund the tables, forcing his pets on the diners.
The food is just OK - there was nothing fantastic about the wingsrgeiboy friend and | ate. His whiskey and soda
and my caipirinha, the Brazilian national drink, were better.
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Wet Willie's on Ocean Drive is a bar that serves slushies. Doesn't exactlylikeuggdical bar fare, and it's not.
The slushies are served in plastic cups, from small to large sizes, and ir@bight with various alcoholic
concoctions. The different flavors are churning in vessels litiedpack wall of the bar, each one a different bright
color. My friends and | ordered Call-a-Cab, which lives up toatsie. We went to Wet Willie's on a Friday afternoon
and sat underneath the sun on the upstairs deck overlooking Oceaardriwatched the tourists walk by.

B.E.D. Miami is a pioneer of the clubs that sprouted up around thérgdeaturing - you guessed it - beds instead
of couches or chairs. The beds, which are for bottle service only, areddvdaux-suede and are separated by
hanging sheer white sheets. A dance floor and small stage fill the o&titerclub. On this Friday night at the
Washington Avenue club, drunken women took to the stage, interroipietly a drag queen wearing an enormous
bouffant-style hot-pink wig. She performed a scene where she wssdhy a man yielding a chain saw. After a few
minutes, the performance was over, the music was cranked up agéie ataige was covered by a myriad of women
doing their best impressions of strippers.

Prive is the swanky place that was the "it" club and gathering pointl&britees. But prive became second best
when the company that owns it opened a new "it" club in Miami a femthraago. There's always a line to get into the
place and, depending on how crowded it gets, a room may temporacllyskd to those trying to get in for the first
time that night. The multilevel building on Collins Avenue features zebra-patt&ouches, dim lighting and big
balloons hanging from the ceiling. As in most large clubs, you can damge-hop or techno music, but unlike most
clubs, these rooms are separated by velvet ropes. We had to pusly tlurowgh three velvet ropes in that one club.
There's a $20 cover.

Automatic Slim's is a place where art, rock 'n' roll and night life collide in aurgrsetentious way. The bar is in
the Design District on Washington Avenue and very different from theabarslubs in other parts of Miami. People
come relaxed, preferring to chill out instead of dealing with oppressive hsuabe pick and choose who is allowed
inside. The DJ spins a mix of popular music, mostly rock fronp#seé couple of decades, and everyone stands around
the circular outdoor bar if they can't find a seat in the room in the bégh also has a bar. The place is filled with
sculptures and paintings, including one of Bob Marley. The spacdlprexploits its location with large windows
affording view of artwork in neighboring showrooms.

Directly across the street from Automatic Slim's is a restaurant and club cadieslv@rere most people only get
into the club if they know someone or if they know someone kmoovs someone. Some make dinner reservations,
dress like the models in fashion magazines and linger long after the disfedsden cleared to get into the club. The
music is hip-hop and reggaeton, and hundreds gather on the tables emeshenerneath what resembles a grass hut.
Pushing the grass theme even further, the bathroom stalls are ciovevedor a material that looks and feels like sod.
And upping the cool factor is the bar, where flowers are displayed injgtasa cubbyholes on the back wall -
resembling anatomical parts in a biology lab.

Sunday is not a day of rest in South Beach. People drag themsetdbdiphangovers by Sunday afternoon to
continue partying at Nikki Beach Club on Ocean Drive and the Shore €IGibltins Avenue, where they can sip
cocktails poolside or on the beach. We decided to go to Lucky Strikehdpating alley most famous for its
Hollywood location than the one here. Lucky Strike is just off Linéddad and is a great place to throw back a few
beers and eat expensive American meals. You can sit in front gfffaeiscreen TV screens at the bar or on one of few
lounge couches or have a waitress serve you at your bowling lane.

Contact Regine Labossiere at rlabossiere@courant.com
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MIAMI - South Beach, where the party-minded players will be spendiig tights, makes LoDo look like Sesame
Street. The row of beachside decohotels, nightclubs and trendy bigtresickdrop for a nightly conga line of
strollers, trollers, gawkers and girls dressed like streetwalkers.

This place is the Super Ball for Beautiful People, all moving to a Latin beglit-tomed, siliconed and cell-phoned.
The News Cafe offers the best view of the scene. Grab a table if yand¢avatch everyone in town walk by.
Breakfast at News Cafe is whenever you say it is, eggs served angnydime, and people line up like Starbuckers
for newspapers to go. Picture The Market with an attitude.

Well, OK, picture The Market with more of an attitude. And higher prices. Nmwgpt it. South Beach does have
its quiet spots, such as Versace's mansion, shuttered and dark sinee Sudranin dropped by. And the Adrain Hotel
hasn't yet been refurbished into a swank inn. People sit in the dslibyrapped in an Edward Hopper painting.

To get there, though, you have to pass by a beefy salsa daratamgygn a table at Mango Tropical Cafe, and
nearby is Luis Mejia, who recently played the Soiled Dove in DenveraHeie-man Gypsy Kings, howling tunes at
the sidewalk and street from the Breakwater Hotel, tunes that literally bririg teadf halt. Don't stop too long, though,
because the cops will tell you to move it. If you want to be on South Bgawlhave to keep moving, keep flowing
with the coconut-oiled river of tank tops, rollerblades, sequins, gold ¢tmaaikshair, perma-tans, capped teeth, hair
plugs, Cuban cigar smoke, midriff-baring T-shirts. It's flesktesh, a full-contact scrimmage for image-conscious
men and women.

In fact, the Broncos would be well-advised to skip a practice or twguahaalk the length of South Beach:
They'll be fully prepared for the bumping and shoving in threega

Monday, | heard a man sum up the place pretty well. "Walking thrthiglerowd," he said, "is the closest I've
gotten to sex in months."
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Bowl bits
Harrison Ford is staying at the Delano Hotel as he wraps the filmingaoidt®n Hearts."

Shooting began in Miami Monday for Oliver Stone's football epic "Any G&emday," but it seems they don't like
that tag and are using "The Football Project” as the working title. CastéschidPacino (a hot-headed coach per
chance?) and love interest Cameron Diaz - both in town. As a sidebarC@uiffys and Tom Arnold (both here this
week) were once inked to be in the flick - but were later dropped by Stbeerew will not be shooting at the Super
Bowl

Wayne Huizenga hosts a dinner for NFL owners Thursday at Loewslhéditelom  Miami hosted a Jewish
music festival on Sunday called Yidstock

Worst question (so far) asked by the media: "If your team was a carkimid of car would it be?" Atlanta
guarterback Chris Chandler declined comment

Worst question in Super Bowl history was asked of Oakland's JinkdtuhJim, is that dead father and blind
mother, or dead mother, blind father?"

Players skedded for Saturday's Hollywood All-Star vs. NFL All-Stéibalh game: Billy and Daniel Baldwin,
Arnold, Gregory Harrison, Ben Stiller, Jack Scalia, Ben Bratt and Meatldadgic Johnson plays basketball with
Backstreet Boys and Boys Il Men Thursday at a charity game

Dennis Rodman and wife (?) Carmen Electra have a party ThurgtayaniLiquid  Playboy throws a basher
Saturday at Groove Jet, with Puff Daddy playing deejay and KISSrgpagund  Falcons chowed down at Joe's
Stone Crab on Sunday night

The Neville Brothers do Saturday night's Fox Network party, cater&ddifigang Puck in South Pointe Park in
SoBe. This should be one of the biggest blowouts of the wele&urth down: "For one moment, for three hours, the
world watches America in awe."”

GRAPHIC: PHOTO: Diaz
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Fifteen minutes behind Paris Hilton.
An hour behind Michael Caine.
A day behind Queen Latifah.

Everywhere | went in Miami | just missed a celebrity. The only nadién't hear was Britney Spears. Everyone
else in the celestial pantheon seemed to be making merry here.

Such is life in Miami, where star sightings are as common as Hummer $itrgishin L.A. Southern California
still reigns as the celebrity capital of the world, but Miami has gained a rep as HallySeeith.

Steamy by day and sultry by night, Miami is the hottest and hippest city &igheCoast, a place to live large
and party hearty, celebrities gone wild-style.

| stopped in for a few days recently to check out the scene aimdi tout why the city rates so highly with tourists,
especially those of the rich and illustrious variety.

Not everyone loves Miami; some say it lacks finesse. But the naysayers arei@tgo goint out that the city's
luxury hotels help soothe the sting. Places such as the stylish Setair¢ia¢ Balano and such waterfront landmarks as
the Mandarin Oriental and the Ritz-Carlton have enough high-brow fmeptsase the glitterati. And even if the city is
a bit gauche, the beautiful people don't seem to mind.
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Neither do the region's other visitors, the 12 million tourists who passgtnteere annually, spending $17 billion
on hotels, entertainment, food and other necessities. Despite hurricanes, aren@amtmassive immigration, Miami
continues to draw visitors, thanks to its fame as a party capital. Ewgrgtiacks up bigger than life: the boats, the,cars
the egos.

Miami's ascent into the national consciousness began in the '50s and &Ogntértainers Arthur Godfrey and
Jackie Gleason, broadcasting from the South Florida city, promoted@ astld's top sun and fun playground. Half a
century of energetic publicity campaigns, capped by scores of film$§\dstiows ("Miami Vice" and "CSI: Miami,"
among them) have kept the leggy flamingos, surgically enhanced vandeshockingly pink sunsets in the limelight.

Much of South Florida has evolved into a megalopolis, a la Southern @aliftiami-Dade County has 35
municipalities that sprawl across 2,400 square miles of the state. Sevehnhbnleigpds warrant a visit Coral Gables,
Coconut Grove, Little Havana but the tourist flocks tend to focus on Miami and Miami Beach, separate cities with
separate vibes.

Downtown Miami holds the business district, a high-rise commercial cemtéeamainland. East of it, 17
Biscayne Bay islands make up Miami Beach; the most popular tourist argaitnghiSouth Beach, a.k.a. Party Central.

Like the rest of South Florida, the area has been racked by ups and-dbwiisas managed to survive them.
After a hurricane wiped out much of the city in 1926, hundreds tobAaco buildings (many of them hotels) were built,
giving South Beach a pastel-hued flavor all its own.

By the '80s, however, the area had become seedy. Some of théetdchiad been abandoned; others had become
crack houses.

Just as the Art Deco treasures seemed destined to fall to the wreckerisebailaiion efforts got underway.
Today, about 800 of the buildings, many of the Streamline Modeyies-form a protected South Beach historical
district that's about a mile square.

BEAUTIFUL PEOPLE

SoBe, as South Beach is often called, provides the engine that drives tourdstigar-a-day place where
supermodels, actresses and hip-hop stars rub shoulders with visitorSibux Falls, S.D. Its exclusive strip of sand
supplies a place to see and be seen; preen and be preened.

"Outward appearances really matter; you want to look your best all the timgkshyg friend Michelle, a former
Southern Californian who moved to Miami a few years ago. "Evergan parade, from the dishwasher to the senior
executive. And everyone notices what you're wearing: the shoes, the pufssgridnece.”

She went on to tell a story about her first Miami job interview. "Lovely dresdydd about the shoes," an
employee told her while she waited, implying they weren't trendy enough.

My shoes, fragrance and clothing weren't going to pass muster.did, I'l excel at people watching."
"That's an art form in Miami," she replied.

The heart of SoBe and one of the best places to people watchay be along a 10-block strip of Ocean Drive
from 5th to 14th streets. To the east lies the Atlantic, lined with dungsoavdery white beaches. On the west
stretches a series of sidewalk cafes, some attached to sleek Art Deco hotelstanidarg alone. All provide great
places to watch the world stroll by, but the best known is the News&2fehour diner and newsstand at 8th Street
and Ocean, one of my first stops.

| grabbed a table a few feet from the sidewalk and ordered breakfast.
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"Any celebrities here this morning?" | asked the waiter.
"No, it's still early, but | waited on Queen Latifah yesterday," lssvaned.

"What did she eat?" | asked, wondering about her status as a Jamyepr Was she blowing her well-publicized
diet?

The waiter raised his chin smugly. "She ate lightly," he said, with thef aiman with a secret. "Very lightly. And
she tipped well."

SoBe locals like to drop names, and the list seems endless. Among thariesnivho own Miami-area homes:
Marc Anthony and Jennifer Lopez, Matt Damon, Lenny Kravitz, Sean "Di@dynbs, Enrique Iglesias and Anna
Kournikova, Ricky Martin, Shakira and Gloria Estefan. Oh, and we phplabuldn't forget former L.A. resident O.J.
Simpson.

Visiting stars get their share of publicity too. During my stay, Pameteesion, Justin Timberlake and Miley
Cyrus (a.k.a. Hannah Montana) were in town, according to gosgjp.b

Celebs here to work on productions also add to the local color. Jennigomand Owen Wilson, who are filming
"Marley & Me" on location, qualify as the most talked-about man-anahaveabout-town the last couple of months.

And some well-known entertainers launch their own Miami busine8sés. Danny DeVito and a couple of
partners opened a pricey chop house last summer called DeVito South Beaks ttiodirists in search of the
5-foot-tall boss and fellow stars in search of a good meal.

When | visited, | missed Caine by 60 minutes, the waiter said. "He sattablk next to yours." The food was
good, but the bill can be a killer: the Global Steak Flight, a trio of Japanese, Australi&merican Wagyu rib-eyes,
costs $295 (but can be shared with two or three diners, thesagsu | cheaped out with a low-end meal of organic
lemon chicken ($26) and a side of fire-roasted asparagus ($12).

You'll find plenty of ways to spend big money in SoBe and envir8heps along Collins Avenue, which runs
parallel to Ocean, stock sexy tees, jeans and sandals sporting tripfaidégtags.

Lincoln Road Mall, a thriving 10-block pedestrian esplanade, mixes funksshinlewalk cafes, galleries and bars.
It's a great place to watch the locals parade, especially on weekends aredearygs, when diners crowd the
restaurants and street. (It's between 16th and 17th streets and stretni&a$tington Avenue to Alton Road.) If
you're planning to shop, you should prepare yourself for statkark.

Those prices, however, pale in comparison to the ones at the Bal Harbour&Sb0gsera mall where the
platinum-card set binges on high-end merchandise. Graff Diamonds; peteelry store, stocks items that start at
$2,500 and climb to $3 million. | was nearly blinded by a 12@tcgellow-white diamond on display.

Then | wandered into Dolce & Gabbana, where a sequined black jacket c@& &d¢Ba cotton hoodie would set
me back $1,195. | browsed in several other stores. Roberto CavallglChanw. Two sales clerks told me that I'd just
missed Hilton.

"We have a large celebrity clientele," said mall representative Cheryl Stephensomgtatthewouldn't mention
names. "We have many opnéa-kind items. They like that. They also like to shop here becaugeepays attention to
them."

Miami's visiting celebrities have a love-hate relationship with the public. Thetheg want to melt into the
crowd, but then they make grand entrances at SoBe's hottest clubs and hotels.
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Most local hoteliers can tell stories about their famous guests. One of my favoaibesiidMichael Jackson, one of
the first to use the presidential suite at the Mandarin Oriental, a swankhatteVérlooks the Miami skyline. He
scribbled his own name on artwork hanging on the walls, obsggthvenreal artist's name. Looking for a new line of
work, Jacko?

When local businesses aren't catering to famous peopteoragging about ther they do some pretty impressive
things.

At Barton G., that takes the form of incredible drinks and dishes, allywar@d outrageously over the top. Start
with a steaming Classic Nitro-tini ($24), alcohol frozen with liquid nitrogegive it an extra kick; move on to Sashimi
Snow Cones, icy cones filled with a tuna and salmon appetizer ($18jryttiba Sea Monster, 2 pounds of lobster tail
served from a table top sea monster ($125). The bill is as over-the-topaesntingbut you probably won't see this
presentation anywhere else.

Another tourist pleaser can be found at the-Riarlton, South Beach, a midcentury beauty near the heart of SoBe.
Here the gimmick walks the beaeha tanning butler who will get your back, making sure you don't. lidirperhaps
your sunglasses just need to be cleaned. He'll take care of that too. Rigddabdoing it.

ALL ABOUT LOOKS

As | toured the area, | came to appreciate Michelle's words of wisdom: People Hetedoon their image,
tanning butlers included. I'd pretended not to care when she told mietladoddiami Nice dress code. But | realized I'd
been secretly shopping ever since and finding prices too higts Wasied about the late-night part of this assignment.
I couldn't write about SoBe without going club-hopping in search of star at least tourists who want to livedik
stars. What was | going to wear?

Then someone suggested C. Madeleine's, a vintage-clothing shop theehaslled the region's best-kept secret.
So | drove about half an hour to the North Miami business (13&@2ae Blvd., [305] 945770,
www.cmadeleines.com). I've seen smaller department stores.

Owner Madeleine Kirsh unwound herself from a yoga position anel ig@va tour of her 10,000-square-foot shop
packed with designer goods from the Victorian era through the '90s

"You just missed Michael Kors," she said of the designer. "He was hefreefdours yesterday."
Surprise.

Kirsh, who opened the store more than a decade ago, said that designeaasloftelook at her vintage finds for
inspiration. She also sees rock stars and other celebs looking fasdotitiubbing.

| perked up. This might work for me, | thought.

Then | looked at the prices. A 1965 Pedro Rodriguez strapless dressmaéttthing coat cost $25,000, and a 1956
Dior dress with a brocade jacket was priced at $9,000. Other thing$esgréut still pricey. Kirsh and crew suggested
| try an '80s cocktail dress and jacket. It looked great, but not for $650.

When | hit the clubs that evening, | wore jeans, a hondescript tbpaanfortable shoes. Michelle was right.
People looked twice at me, and not in a good way, if you know whagh.

My two-night clubbing itinerary took me first to Mango's Tropical&at colorful bar on Ocean, where servers
male and female take turns dancing atop the bar, to the delight of tourists, the club'dagains

I moved on to Cameo, Set, the Fifth and Mansion, all of which dremmbination of locals, tourists and celebs.


http://www.cmadeleines.com/
http://www.cmadeleines.com/

Page?9
FULL-TILT MIAMI; In the South Florida party capital, they're serious about celgbpbtting, looking fabulous anc
playing all night long. Los Angeles Times May 11, 2008 Sunday

They had similarities: a hectic scene outside as potential patrons pushed sp\adain ropes trying to gain
admittance; colorful lighting and crowded dance floors; and sound systatcould move the Everglades.
At Cameo, | learned of Janet Jackson's visit.
"She sat here and drank Cokes all night," a bartender said.
"Too bad you missed her."

rosemary.mcclure@Ilatimes.com
Planning this trip
THE BEST WAY

From LAX, American offers nonstop service, and Continental, AirTran, USayisvand Delta offer connecting
service (change of planes). Restricted round-trip fares begin at $298.

WHERE TO STAY
Delano: 1685 Collins Ave., Miami Beach; (800) 555-5001, www.delano-hotelBoables from $330.

Mandarin Oriental: 500 Brickell Key Drive, Miami; (866) 888-6780, www.maimdaiental.com. Doubles from
$199.

Catalina: 1732 Collins Ave., Miami Beach; (3@)4-1160, www.catalinahotel.com. Doubles from $95.
WHERE TO EAT
Barton G.: 1427 West Ave., Miami Beach; (305) 672-8881, www.bartongEntrees from the low s$20.

DeVito South Beach: 150 Ocean Drive, Miami Beach; (305) 531-0911, www.dewitdsEach.com. Entrees $26
to $295.

News Cafe: 800 Ocean Drive, Miami Beach; (305) 538-6397, www.newsaafeBreakfasts from about $7;
dinner entrees from $14.

WHERE TO PLAY/CLUBS

Mango's Tropical Cafe: 900 Ocean Drive, Miami Beach; (305) 673-4422, www.stamgjcalcafe.com.
Cameo: 1445 Washington Ave., Miami Beach; (305) 532-2667, www.cameaogam

Set: 320 Lincoln Road, Miami Beach; (305) 531-2800, www.setmiami.com.

The Fifth: 1045 5th St., Miami Beach; (305) 538-9898, www.thefifth.com.

Mansion: 1235 Washington Ave., Miami Beach; (305) 532-1525, www.mangariroom.

On travel.latimes.com
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For a narrated photo gallery of Miami and environs, go to latimes.com/miami.

GRAPHIC: PHOTO: STEAMY: The action never stops in Miami's South Beach, where danceragd'8/aropical
Cafe, left, go for a spin and Ocean Drive, above, is all aglow. PHOTOGRARHIEFSinco Los Angeles Times
PHOTO: TRANQUILLITY BASE: The expansive pool beckons at the Delano in the Bma#bh area of Miami

Beach. For a behind-the-scenes look at the ultraluxe Versace mansica;aepting guests, go to latimes.com/versace.
PHOTOGRAPHER:Luis Sinco Los Angeles Times PHOTO: COSMO FEEL: South Beach i Bkéo and

Streamline Moderne. PHOTOGRAPHER:Luis Sinco Los Angeles Times PHOTO: SEA MONSJER'WO,

PLEASE: The tables are packed at Barton G., where the food is great and the prassratiothe top.
PHOTOGRAPHER:Luis Sinco Los Angeles Times PHOTO: STEAMY: The action neveristdfiami's South

Beach, where dancers at Mango's Tropical Cafe, left, go for a spin and Ocegrabove, is all aglow.
PHOTOGRAPHER:Luis Sinco Los Angeles Times GRAPHIC: MAP: Miami Beach CRHEDI3 Angeles Times
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Mojo Sauce

From BBQ USA: 425 Fiery Recipes From All Across America by Steven Raichlemod?roed mo-ho, this Cuban
sauce is used on all types of grilled or roast meats. Sour orange juicedadilyt available in Canada.

1 cup olive ail

12 cloves garlic, thinly sliced crosswise
1-1/3 cups fresh sour orange juice

or 1 cup lime juice

1/3 cup fresh orange juice

(about 2 oranges)

2/3 cup water

2 tsp or more coarse salt (kosher or sea)
2 tsp ground cumin

1 tsp or more freshly ground pepper

1 tsp dried oregano

1/2 cup chopped fresh coriander

Heat oil in deep, non-reactive saucepan over medium heat. Add garlic. Gddkagrant and golden, 2 to 3
minutes. Don't let garlic brown or it will become bitter.
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Stir in sour orange juice or lime juice, orange juice, water, 2 teaspoonsusailh, 1 teaspoon pepper and oregano.
(Watch for splatters.) Raise heat to medium-high and let sauce come tolollingool to room temperature. Stir in
coriander. Taste; adjust salt and pepper if needed.

Serve in glass or plastic bowl. Stir well before using. Sauce can be maa8 hpurs ahead, but don't add
coriander until just before using. If it sits, taste again and adjust saleppémp

Makes 3 cups.
Chimichurri Sauce

Star reporter Josh Rubin shares this recipe, adapted from Mangpisal Cafe in South Beach, Miami.
Traditionally, it's used on grilled meats, but it's also great with grilledbfisticken and works as a marinade. You can
use it right away, but aficionados say the flavour improves aftewalégys. In Argentina and Uruguay, parsley is used
more often. The Cuban version uses coriander, which we prefer. It $smydor up to two weeks in the fridge.

1 large bunch coriander or parsley
6 to 12 cloves garlic

1/8 tsp chili flakes

Juice of 1 lime

1/2 cup or more red wine vinegar
Salt to taste

1/3 to 1/2 cup vegetable or olive oll

Put coriander or parsley, garlic, chili flakes, lime juice and 1/2 cup virnedgender or food processor. Process
into chunky green paste, about 1 minute. (Small pieces of garlic remamimdcay.) Taste. Add salt and extra vinegar
if desired.

Pour into storage container or serving bowl. Whisk in oil.
Makes 4 to 5 cups.

Roasted Red Pepper

And Tomato Sauce

This versatile recipe from the July edition of Bon Appetit magazine is espegialtl on pork. It can be made one
day ahead, covered and refrigerated.

1 large red bell pepper

2 plum tomatoes

1/4 cup extra-virgin olive olil
1 tbsp apple cider vinegar

1 clove garlic, peeled
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1/8 tsp cayenne
Salt + pepper to taste

Char bell pepper and tomatoes directly over gas flame or under broiler untéreackn all sides. Enclose pepper
in paper bag 10 minutes; peel, seed and chop.

Transfer tomatoes to plate; peel, halve and seed.

Add peppers and tomatoes to blender with oil, vinegar, garlic and caydand.uBitil smooth. Season with salt
and pepper.

Makes about 1 cup.
Hot And Smoky Barbecue Sauce For Just About Anything

From July's Bon Appetit magazine. Most supermarkets sell bottled liquid sniukewill keep up to a week,
covered and refrigerated.

4 cups tomato sauce

2 cups chopped red onions
3/4 cup apple cider vinegar
1/3 cup packed dark brown sugar
1/4 cup chili powder

8 large cloves garlic, minced
2 tbsp olive oil

1 tbsp liquid smoke

1 tsp chili flakes

1/2 tsp ground cumin

Salt + pepper to taste

Bring all ingredients to boil over high heat in large, heavy saucepaskingy occasionally. Reduce heat to
medium-low. Cover; simmer until sauce thickens and flavours blemigking often, about 20 minutes. Taste and
adjust salt and pepper.

Makes about 4-1/2 cup

Barbecue sauces may look the same, but read the label for valuablenhiviiat you're buying, warns Massimo
Marcone, a food science professor at the University of Guelph.

His lab specializes in analyzing ingredients in products. Commercial food mamefadedicate much research
and effort to finding the right mix of ingredients.

Primary ingredients are listed at the top. If you see vinegar or torast® @mong the first few ingredients, expect



Page34
Barbecue Sauce Recipes The Toronto Star August 13, 2003 Wed

the flavour to reflect this.

Sweeteners such as refined and brown sugars, molasses and gluctosefsyrup reflect North American tastes,
says Marcone. "In the past 10 years, people want sweeter saucesnbhdiecue sauces."

Sugar is also used to influence the sauce's colour and smell. When sauwstedl, sugars brown or caramelize,
creating richer, deeper colours. Sugars help keep cooking meats megsvimg as a moisture barrier.

Guar and xanthan gum and some proteins stabilize the sauce ingredidniendnithvours. "Basically, barbecue
sauce is a mixture of oil and water products, so you need toitimggther so it doesn't separate,” Marcone says. As
for proteins like soy, he says: "They add nothing to the protein levieégiroduct. They just keep things together."

Cornstarch is a thickener that adds viscosity so the sauce sprsiydbuasticks to the meat.

Liquid smoke (mesquite or hickory) is distilled from the burningvobd or sawdust, something Marcone calls a
"defining North American flavour" in barbecue sauces.
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South Beach is a see-ahdseen place that hums day and night around three things: fuanduiun. This is not
your grandmother's South Beach. History has been buffed up, thahksdistrict that saved exquisite Art Deco
buildings from the wrecking ball. The area that was an eyesore irOthand inhabited by down-and-outers has been
known for years for glitz, glamour and the good life.

Take a stroll, and you'll rub elbows with affluent Collins Avenue shappétinied beach babes on Rollerblades,
gawking tourists and an occasional celebrity. If the place seems faitigi@robably because you've seen it before.
Miami Vice's Don Johnson patrolled these streets in a Ferrari, and the likes of¢ster, Sharon Stone and Arnold
Schwarzenegger have shot movie scenes here.

Day is for sunning on the beach and lunching alfresco. Nigbt ihé energetic. Club-hopping is restricted only by
your credit-card limit, your stamina and your ability to persuade thenthn to admit you.

Young and restless? Try hip Cameo (1445 Washington Ave.) witbgtgsticated décor and frequent star
sightings. For a taste of the islands, pop in at Mango's Tropical @¥deJcean Drive), where Latin dancers entertain.
Or head for the Delano Hotel and the Florida Room lounge (1685 Collins, Awth jts Lucite piano and mirrored
ceiling. Other notables: Mission (637 Washington Ave.), DEK23 (655 Wasiifge.), Dream Nightclub (1532
Washington Ave.) and Opium Garden (136 Collins Ave.).

Popular dining spots include Ago Miami Beach (1901 Collins Ave.), evfieiscan fare is paired with the
possibility of a VIP sighting; DeVito South Beach, an unusual take oltatlieen chop house (150 Ocean Drive); cozy,
lowbrow Jason's at the Harrison (411 Washington Ave.), and the elegant B4fitéaMNest Ave.).

Details: Greater Miami Convention & Visitors Bureau3068-933-8448; miamiandbeaches.com.
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GRAPHIC:

PHOTO: Night lights accentuate the angles of restored Art Deco buildings onEgxadh, where the chic and savvy
go to play.
GREATER MIAMI CONVENTION & VISITORS BUREAU
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HEADLINE: SeaWorld, OSHA back in court
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SeaWorld Parks & Entertainment and the U.S. Occupational Health and Safety Adbmisire back in court, as
the two sides continue battling over a far-reaching citation the federal gamrissued following an investigation into
the February 2010 death of a SeaWorld Orlando killer-whale trainer.

SeaWorld has already filed an appeal in federal court in hopes of overturning OSHA's, githidl recommends
trainers never again be allowed to perform in close physical contact with tipargmgiant killer whales.

While that appeal drags on, OSHA is attempting to conduct a follow-up inspéztietermine whether SeawWorld
has adequately "abated" the safety hazards the federal agency identifiediginéd citation-- something SeaWorld
has not yet done, because it is still contesting the agency's findings. istadsodeclined to make key personnel
available for interviews for OSHA's follow-up probe, despite subpoenastfre federal agency, and is instead seeking
more time to abate the hazards.

So OSHA last week filed a new suit, asking a federal court to force SeaWWaoddcply with the subpoenas.
Mango's to open in Orlando

Mango's Tropical Cafe, an entertainment venue on South Beach in Miami, hasa@athplans to build a second
location on Orlando's International Drive.

The restaurant/nightclub plans to build on a nearly 3-acre site at @&02dtional Drive, south of Sand Lake Road
and across from the Wyndham Orlando Resort.

At its Miami location, Mango's features live bands and nonstop, "extravagaotlyced" performances on its
stage. On its website, the Miami cafe promises a nightly dinner show wgts\atyle showgirls, as well as a tribute to
the "King of Pop," the late Michael Jackson, multiple times per night.
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The company said its chief operating officer, Joshua Wallack, will relocateMiami Beach to Central Florida to
oversee the new facility.

"Mango's Orlando will become the largest must-see nightlife-entertainment destina@iential Florida, with
amazing shows, atmosphere and late-night dining," Wallack said.

The company said the project will generate as many as 300 jobs.
HVS adds Orlando office

HVS Consulting & Valuation said last week it has hired Donald Stephens pearthsad the company's hotel
consulting-and-valuation efforts in the Orlando area. Stephens, illleewe as a vice president, has more than 28
years' experience in the hotel industry, including preparing apprasdistéls, golf courses and mixed-use projects.
The new Orlando office is in the One Orlando Centre office tower on IN&atmolia Avenue downtown.

Casino service starts at Sanford

Vision Airlines is launching three-day-a-week service from Orle®aloford International Airport to
Gulfport-Biloxi International Airport, in conjunction with MGM Resorts Internatits Beau Rivage Resort & Casino.
The flights, which start Feb. 6, will offer standard seats as well as travel packatjeg ate$199 a person to the
casino, which is on Mississippi's Gulf Cbas

CONTACT: jrgarcia@tribune.com or 4Q720-5414; skclarke@tribune.com or 48205664

GRAPHIC: PHOTO: SeaWorld Parks & Entertainment has filed an appeal in federal court in hopestafing
OSHA's citation.

STAFF FILE PHOTO

BOX: CONVENTIONS

Upcoming

Advertising Specialty Institute Show, Jan. 6-7, Orange County @tioveCenter, 7,000. Not open to the public.
CCA Global Partners Semi-Annual Convention, Jan. 8-12, OrangeYoBuntiention Center, 3,000. Not open to the
public.

American Inflatable Road Show, Jan. 9-11, Orange County ConventidarC,500. Not open to the public.

Surf Expo, Jan. 10-12, Orange County Convention Center, .O\22 open to the public.

Florida United Numismatists, Jah0-13, Orange County Convention Center, 15,000. Open to the public.
Stampin' Up!, Jan. 10-12, Orange County Convention Cent&0.2\®t open to the public.

Intergem, Jan. 11-13, Orange County Convention Center, 10§&Mh to the public.

Professional Convention Management Association Convening Leaders Anretaidyidan. 13-16, Orange County
Convention Center, 4,000. Not open to the public.

Orlando Home & Garden Show and Orlando Boat Show, Jan. 18-20, Orangey Convention Center, 30,000. Open
to the public.

Orlando Gift Show, Jan. 19-21, Orange County Convention Cent8f).6\®&t open to the public.

Note: Attendance figures are projections. E-mail announcements of comgaiatiousinessnews@or?
landosentinel.com? .
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Mojito: (mo-hetoe). The traditional Cuban cocktail, made of rum, sugar, lime, carbonatecawdtsnint, is the
preferred swill of South Beach. Sip one at Cafe Cardozo in the Cordo@aeam Drive hotel owned by Miami's queen
of Latin music Gloria Estefan and hubby, Emilio.

Guayaberra: (gwythber-uh). No longer relegated to old school Cubans, this linen sisithdcome the unofficial
uniform of men around Ocean Drive or Lincoln Street mall. Andy Garcia wleans all the time. Buy a guayaberra at
the Havana Shirt Store on Ocean Drive. Wear it open-necked, but don't eXestbitninh tucking it into your trousers!

Conga: (cong-ah). A Cuban processional dance form performmedyadarnivals and parties. As in Gloria Estefan
sings, "Come on, shake your body baby, do the conga. Feelthenrbf the music getting stronger.”" How can you not
want to dance to that? Dance to the traditional Cuban musical beat at Larios osathéBBngos Cafe on Ocean Drive
(a favorite of Jennifer Lopez).

Salsa: (SAL-suh). Music with a hot spicy rhythm that forces hips to savéie beat. Mango's Tropical Café and
Casa Salsa, both on Ocean Drive, are among many hot spots that feakirel tbisnusic.

Churros: (CHEW-ros). The Spanish version of the doughnut, acclsua crunchy, deep-fried sweet snack made of
a batter fried in very hot oil and rolled in sugar. Get one at Churros Mandwollins Avenue.

-- Mary Thurwachter

GRAPHIC: PHOTO (C)
File Photo courtesy Red Eye Productions Andy Garcia likes to wear guayaberras.
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HEADLINE: OU fans arrive for pregame fun
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It's not really winter in Oklahoma, but the lure of South Floridaisgieaches is strong. MIAMI, Fla.Proving
that the Big Red is thicker than water, University of Oklahoma foothiadl boldly began flooding the nearly unbroken
string of southeastern Florida beaches and hotels Sunday.

The goal was to build numbers and momentum for OU's national championshie ®@@nl contest Tuesday
night against the University of Southern California.

The immediate thing on their minds, however, was just to have alittlarfd wear colors representing the home
team. In Miami, fun means sun. Period.

"We were dying to get outside," said Emily Graham of the OU colodguar

Graham, a Tulsa freshman, and her color guard teammates soaked uplthaedwvaves along Miami Beach. The
day out was a little reward for a 32-hour bus trip from Norman.

"Without showers," her friend Beth Miller pointed out.

The Atlantic Ocean was a big draw for Sooner visitors who walked th&@m Hollywood to South beaches. At
the south end, OU partisans mingled among all kinds of human flofawma, through art deco attractions and patio
cafes.

Scott Wright and Chuck Lyons, who were once roommates at OU, joinedvthes in walking up and down
Ocean Drive, pausing briefly in front of Mango's Tropical Cafe, wheaatsy clad waitresses served the "Cubano”
sandwich and a man in street clothes danced with exotic birds on hislst®u

"It's a great place to visit," said Lyons, who came from Ohio to chrebisalma mater. "l wouldn't want to live
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here."

Wright and Lyons were roommates in the university's Sigma Alpha Epsilsselmore than 30 years ago. Wright,
a Tulsa native, traveled all the way from San Francisco to support the Sooners.

And, no, cheering for USC was never an option for him.
"That's forbidden," he said. "You defend your roots."

Other OU fans spurned the more modern aspects of South Beach for shagsio attraction- the water itself.
Blake Horton of Carnegie splashed around in the turbulent salt watehnisit®-year-old daughter, Kendi, but said he
also enjoyed checking out the streetscapes.

"I love it," he said. "We're taking in all the sights."

Tripp Hall, the director of OU alumni services, welcomed about 1,0008wmmer arrivals Sunday. Most of those
were rooming at the Hotel Intercontinental in downtown Miami, but aboutv20@ booked into the nearby Mandarin
Oriental.

"People want to do anything and everything," Hall said.
The options Monday will vary from boat tours of stars' homes tdibeni Seaquarium, he added.

All of that touring and swimming and people-watching, however, will beguvarmup for the real deal Tuesday,
Hall noted. "People are just getting settled in at Miami."

There's a lot to get settled in to, for sure. Beth Powell, another meifriber OU color guard, motioned longingly
toward the restless tide.

"I really want to go swimming with the dolphins," the Ponca @&ghman said. "It probably will not happen, but
we can hope."

Hope is a big part of the Sooner fan's walk and talk in these days thefdrigg game. All of them, when pressed,
predicted a major victory over the defending national champion Trojans.

"I think they're a little overconfident," Wright said of USC.

In lieu of lofty goals and home-team predictions, however, the averadarQ&/happy to stroll around on
80-degree January days and soak up the Miami atmosphere while it's possible.

"This is pretty nice," Powell said. "I don't have any complaints."

Rod Walton 581-8457
rod.walton@tulsaworld.com
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I know Miami Beach's South Beach like | know my own neighbodhdut on this visit | had a guide, Claudia
Verela, a bikini model by day and bartender by night, half ElI Salvadordriditian, and as she describes herself,
"100 percent crazy."

| was seeing South Beach through the eyes of Claudia, who lives detaams every bartender and bouncer on
Ocean Drive, and every torrid tidbit in this glamorous, scandalous city.

Claudia's not going to tell me how old a building is, but she will poihtviere the chain saw scene in Scarface
was shot and where TV's Miami Ink is filmed. And, by the way,tdxsk for a little butterfly tattoo at the base of the
back, or you'll be loudly ridiculed.

She tells me which salsa dancer to say hello to, and where to turn left idaahihgton Avenue. And she
mentions right away that you have to be 21 to take this tour. Cool.

But Claudia wasn't actually there with me, walking down Ocean, althaerglvdrds were guiding me every step of
the way.

Claudia was in my iPod, and | was taking her one-hour iPod Miami Beachl didn't have to stop every 100 feet
to read a guidebook and check out a map. | had Claudia. Her enthusifisenrecorded tour was contagious, and | was
soon checking out the beach scene as if | were with Claudia herself:

"Bienvenidos, chicos! Welcome to South Beach, the American Riviera. Yohesagrquoise benches over there,
the three seats to the right of the public shower? Walk over teetighés. Sit down, let's take a minute to get to know
each other."
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Three guys selling coconuts with straws were sitting on Claudiachésnbut | found another turquoise bench
across the sidewalk.

"South Beach is really my back yard, it's my home, my playgtollhgive you the inside scoop and introduce you
to some of my friends. Believe me, to be part of the scene aroungtgteneed some connections," she says, then
adds, "I need you to look really good, not all touristy."

Good idea, and | pressed pause on the iPod to put on more lipWlus&new when Matt Damon and Ben Affleck
might show up as they did the last time | was here.

"Put on your sunglasses and loosen up."” Check.

"Lean back." Check.

"Don't be so uptight, and people will notice you." Always good advice.

I looked around and noticed all the people in hot shades noticing all the otpkr. peo
"Oh, that guy's ...hot!" she squealed in my ear.

Really, | thought, looking at the guy in the shower rinsingls#hhis back. Claudia should have then said, "Look
out!" because | was almost run over by a skinny model on adisebike.

"Stand up straight, and walk straight ahead toward the volleyball courtéefiunere. Take it all in, look around
the ocean breezes, the palm trees and the buff bodies all around you."

Walk this way
1. The public shower and park at Seventh Street and Ocean Drive neverdoagaatl.
"Now you'll walk along world-famous Ocean Drive, the capital of sexy."

The sound of Claudia's high heels clicked on the sidewalk aldhgwaves, and salsa music to get the journey
started. Next stop, Johnny Rocket's.

2. Above Johnny Rocket's, 728 Ocean Drive. "In 1983, Hollywotvdduced a young Cuban immigrant named
Tony Montana; you know him as Scarface, or Al Pacino. Look at the ddoon; up behind that blue porthole window
is where Tony Montana's brother met his demise. Maybe you'll catamjpsgliof that bathroom where a chain saw
once roared (sound of roaring chain saw). The crazy thingtistiene was inspired by a real incident that happened not
too far from here. This city's always had a love affair with the bgd.bo

3. Wet Willie's, 760 Ocean Drive. "Wet Willie's is an intoxication institutidmeifl frozen drinks are famous and
infamous. You'll get more than a brain freeze around here, you'll get almajorThat's what happens when you mix
fruit and 153-proof alcohol. Now reach into you wallet and take out f@uGive your ID to the nice big burly man at
the door. (Deep male voice: "Hey, how yah doin'?" "Go up the stairs.right at the top, open the door. And walk
over to the rail. This is one of the only balcony views on Ocean Dok at the ocean in the distance and feel that
breeze. This place began with two guys who had a dretorsell frozen drinks on a nude beach. And here you have
just that. Be forewarned if you're not here to party, stick to the Weak Willie. Just remembeagls only; there's an
ATM downstairs if you need it."

4. News Cafe, 800 Ocean Drive. "News is busy all the time dodriean all the time. They're open 24 hours and
it's packed around the clock. Walk past the tables on either side of you; turrdlefalérup the path; go up these two
steps and stand on the left and turn around. Lower your sungsligbdly, look around at all the people, look at your
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watch like you're waiting for someone. Now you're officially parthefscene. Celeb sightings aren't on the menu but
that's what everybody comes here for. The people-watching doesniydedtter than this. Walk past all your admirers,
turn left. Even the sidewalks feel intimate here, close together. Walk uede@mtirellas and more umbrellas. Look at
the hot little hostesses and the trays of food out front. But | don't reendhtouching either one."

5. Mango's Tropical Cafe, 900 Ocean Drive. "Just follow the music. Go Isyaiheé ATM machine on the left, and
say hello to Elizabeth, one of the lovely dancers here." Elizabeth: "You care the sexy dancers. Latinos love to
move their waists, move their hips, in a sexual motion of coursgdt's our blood, we're happy people. It's the sun
and heat. The hot guysohmygod!-- models, aspiring models, a lot of eye candy. Salsa is the sound of rmipdusy

6. Clock Tower, next to the Art Deco Visitor Center, 1001 Ocean Drive.t'éfIpeople lose track of time in
South Beach, sometimes even the day of the week. This clock taestwou straight. This landmark has stood here
since the 1930s. Tourists love to pose for pictures in front of the goakjng at the date and temperature. This is the
proof they need to take back home and say yes it was in the 1&Qg their vacation in January. Turn around and give
a dorky smile and have someone take your picture.”

7. The Clevelander. 1020 Ocean Drive. Welcome to the pastel paradise ofisgipaools and bar stools. Here we
meet Tina, a bartender: "This is a party place and you come here to pargvanddd crazy fun. Every Saturday is
Splash Saturday, a big pool party, and five top models come out and dispiayikinis. The audience judges the
contest. You can expect things to start heating up at 3 p.m. all the waynuo"5

8. Versace Mansion, 1116 Ocean Drive. "Like the Spanish look? @alja@use stands along this road. This was
the personal palace of fashion icon Gianni Versace. Stop in front of theFepshe mansion. Imagine a summer
morning July 15, 1997. Gianni was walking back from breakfast the News Cafe. He walks up these steps that lead
to the gate. Walk up the steps. Go ahead. Now reach forward, like yaiting & key in the lock. Bam! Bam!! Two
bullets to the head. Gianni Versace lies dead. The killer was Andrew Cumdmkilled himself soon after. The
mansion is now an invitation-only members club. But you cadrstiy here for a night even if you're not a member.
The cost- a mere $5,000 a night."

9. Hotel Victor, 1144 Ocean Drive. "One of the newest and sexiest additionsthoB&ach. Turn left and walk up
the steps to hotel Victor. There's probably a doorman here, mayb&dvinside. Walk straight ahead past the
couches." Or press pause, and relax in the city's newest, most glamorous lobby.

10. The Tides, 1220 Ocean Drive. "South Beach has the largest concentration ed\kuildings in the world.
The Tides hotel is the grand dame of Art Deco. Stop here and face The Tiggsallther the diva of Ocean Drive.
She's an ultra chic boutique hotel that has kept her classic Art Deco exteriorféeythe urge to have a drink at the
bar, go for it. You have to have one of their signature popsicle maktunismy."

11. The Carlyle, 1250 Ocean Drive. "Stop here. Let me take you why-t@acthe year, 1984. The fabric of
choice, linen; the color, anything pastel. He sported Ray-Bans and cruisediMibensame Ferrari in the poster we
had hanging on our bedroom wall. He had style, flair, panache. I'mgalkout none other than Don Johnson, better
known as detective Sonny Crockett. You're standing in a spot that chastgeyl. iihis is where the world met Sonny
Crockett for the first time in the first episode of Miami Vice. The man, thia nlye legend! Overnight Miami Beach
was reborn in the American psyche."

12. World Erotic Art Museum, 1205 Washington Ave. "It's the @amtymuseum like it in the country." Here's the
owner of the museum, Miss Naomi: "Guess what? There's nothing newvsatxothe only thing new about it is how
each artist chooses to portray it. Erotic art is art."

13. Mansion Nightclub, 1235 Washington Ave. "If you haven'hl@ebbing you really haven't been to South
Beach. It's the biggest club in South Beach. Mansion is only opesdidyuthrough Sunday. The line forms behind the
velvet rope beginning at 10 p.m. but even if you have a VIP pagsjdbsn't guarantee you'll get in."
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Rocky, the man behind the ropes: "Unless you have two babes, one armagiou're not getting in. We're paid to
keep the service and quality top. Sometimes you have to clear thenddhisais where the Rock comes into action.
Nobody messes with the Rock."

14. The Post Office, 1300 Washington Ave. "This is a very cool Arbedding. Turn around. Miami was the
hideout for the original Scarface Al Capone. Look across the intersectibaee the second floor? That used to be a
nightclub owned by Capone. Walk to your left. See the tattoo parlora Wiedte they film Miami Ink."

15. Clay Hotel, Espanola Way. "Walk to the corner past the sidewalk tables &rabloo the street. Beautiful!
Hermosa! You've just entered Miami Beach's quaint little Spanish village. | love thislpkee¢s almost like you've
crossed the border into a little barrio in South America somewhere, anssligueway you did. In the late '30s, a poor
Cuban immigrant came to Miami with nothing but the clothes obdg&. He found work cleaning bird cages but
dreamed of bigger things. He bought a guitar at a pawn shop and bémgahlf to play. Soon he had his own rumba
band.

His name was Desi Arnaz the man who introduced latin music to American audiences. He took Amgriba b
hips and gave it a shake they wouldn't forget. And this buildingwhase it all began.The Clay Hotel used to be a
nightclub where he launched a dance craze that rocked the country. The ktilted ivery cool place. It's now a hostel
and has been called the best hostel in America. It's pretty easy to see why."

16. Mojitos Lounge, 412 Espanola Way. "You can't walk away withaving a mojito. My personal favorite is the
South Beach mojito. Salut! The music, the people, the flavors. Lookuablending right in! In just one hour, you've
turned into a real South Beach local.

Adios."
~ cheryl blackerby@pbpost.com
IF YOU GO

The Miami Beach Audissey and other iPod tours are available to downlodtifat www.AudisseyGuides.com
or through iTunes.

The man behind the tour

Tour books are looking really clunky compared to new iPod tedrigh let travelers listen to guides while they
walk. Robert Pyles, president and founder of Audissey Tours, theagtoo.

"The idea came to me several years ago, when | was taking an extenttedtigh Ireland, hitchhiking through
the countryside," he says. "l would come across incredible castlesemedidildn't be anything there to tell me what
happened. | knew there were amazing stories swirling around mev.tirtdéd a person but | could have a recording. |
thought that would be such a cool thing to have."

So he started his own iPod tours in 2005. "With the advent of iPtagjght this was the perfect time to launch
this thing."

He found narrator Claudia Verela on MySpace. "The tour gives a much desigbt-iyou see it through local
eyes, you feel like Claudia is a friend of yours and she's showiungsr home."

The Miami tour was the company's fourth, and will soon be followed by New GrégahHollywood. Pyles plans
to produce European iPod tours.

"Our goal is to help people connect in an intimate way with a city,aye s
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-- Cheryl Blackerby
NOTES: Info box at end of text.

GRAPHIC: PHOTO (20 C) & MAP (C)

1. Photo courtesy of Audessy Tours Woman with iPod 2. Rolyas Pmug) Photos by CHERYL BLACKERBY 3.
Clock Tower 4. Hotel Victor 5. WERM 6. 1. Public shower and park atr@k\&treet and Ocean Drive. Tour starts
here: 'Walk along world-famous Ocean Drive, the capital of sexy.' GvéAlohnny Rocket's, 728 Ocean Drive. 'In
1983, Hollywood introduced a young Cuban immigrant named Momtana; you know him as Scarface. Look at the
second floor ... where Tony Montana's brother met his demid¥eiBWillie's, 760 Ocean Drive. 'This place began
with two guys who had a dreamto sell frozen drinks on a nude beach.' 9. News Cafe, 800 Ocian 'Celeb
sightings aren't on the menu but that's what everybody comes hei®fdiango's Tropical Cafe, 900 Ocean Drive.
‘Come to see the sexy dancers.' 11. The Clevelander, 1020 OceanBréry Saturday is Splash Saturday, a big pool
party.' 12. Versace Mansion, 1116 Ocean Drive. 'You can stay hdre cost- a mere $5,000 a night.' 13. Hotel
Victor, 1144 Ocean Drive. 'One of the newest and sexiest additions to Beath.' 14. The Tides, 1220 Ocean Drive.
'You have to have one of their signature popsicle martinis. YumiiiyThe Carlyle, 1250 Ocean Drive. 'Where the
world met Sonny Crockett in the first episode of Miami Vice.' 16. Whrlatic Art Museum, 1205 Washington Ave.
‘Erotic art is art.' 17. Mansion Nightclub, 1235 Washington Ave. 'Unless yauthavbabes, one in each arm, you're
not getting in.' 18. The Post Office, 1300 Washington Ave. Next door tomiMink location. 19. Clay Hotel, Espanola
Way. 'Like you've crossed the border into a little barrio in South Ame2igaMojitos Lounge, 412 Espanola Way.
'You can't walk away without having a mojito.' 21. Staff Graphic Miaeach
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Florida's theme parks, beach idylls and hip cities offer real choice.
MIAMI FOR NIGHTLIFE

Arguably the state of Florida's most vibrant city, Miami is ideal for incentivepgrof all tastes, but particularly
young dynamic groups looking to sample the buzzing nightfer USP is the South Beach and the trendy boutique
hotels it's famous for," says Greater Miami Convention & Visitors BuEesapean director of sales Peter Moss. 'We
also have a very sophisticated nightlife and a huge selection of restaurart&s ameal Latin influence on the food
here, but you can get all different types of cuisine."'

Rachelle Stone, vice-president of sales and marketing at local firm Advantagexms#hMeeting Services,
says that one of the hottest tables in town is DeVito's, an Italian venture owdgditwytive actor Danny DeVito.
'‘We've already had several groups there," she says. '‘Another great nesalimach - it's been around six or seven
years but is still very popular and has its own South Beach flavomgd/aTropical Cafe is a great bar and one club
I'd recommend is The Fifth.'

Miami also has a huge range of hotels, from funky boutiques likentbdan Schrager-designed Delano, to the
375room Ritz Carlton South Beach, a popular choice for corporate gracgazding to Stone. ‘It's right in the heart of
the art deco district,' she says. 'lt has meeting space but it's nasréncentive hotel, and is ideal for groups of around
100,' she explains. But the big news for Miami's C&l offer is thatawits key hotels, the Fontainebleau and the Eden
Roc, are both reopening this year after refurbishment.

Fort Lauderdale for luxury

Fort Lauderdale is up and coming with a number of luxury hotels opemerghe past few years, including
Florida's first St Regis Resort, Hilton Fort Lauderdale Beach, and the Hollywoat Bariott.
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'We've had a few groups at the St Regis,' says Stone. 'It has increeldtiegispaces, a catwalk that takes you
directly to the beach from the hotel, and the service really is five-star.'

Overlooking the Atlantic, the St Regis Resort, Fort Lauderdale, evokes glantovintage yachting. It has 186
rooms, including eight ocean-front and 20 Intracoastal suites, a spa280ch2 of meeting space. Another five-star
property ideal for high-end incentive groups is the Atlantic Resort & Spagfttie Starwood Luxury Collection of
Hotels, with 124 rooms, meeting space for 50, a spa, and fine dinifrina Restaurant.

Fort Lauderdale is also the main port for cruises to the Caribbean, so csilyydeaombined with a three-night
cruise, for example, to the Bahamas. In addition, there are also a nurobeerdalf-day or day cruise options and a
trip to the Everglades is a must.

Orlando for large groups

Alongside Miami, Orlando is one of the most popular destinations in Floridetbreisure and business travellers
because of its theme parks and also because there are direct flightseftdia isney World, Sea World and
Universal Studios are a major draw and ideal for incentive groups.

Most of the theme parks also offer meeting and event packages. Ageraydsl event in Orlando for a group of
30 recently, and design manager Lesley-Ann Brandon says theresisantbe destination than theme parks. '‘Orlando
has a superb infrastructure and a fantastic selection of high-qualitg,hsitel says. 'In particular, the Marriott and Ritz
Carlton are set in a complex that is more than capable of dealing with latges gnd offers excellent conference and
banqueting facilities,' she says. 'Orlando itself also has a plethomgheéhd restaurants, which meet the needs of a
range of tastes and budgets, and there is a wide choice of activities tlshbuiba group of well travelled delegates.'

Other hotels ideal for large groups include the 566-room Radissoid Wate Resort Hotel Orlando, which
features 2,300m2 of flexible meeting space across 11 rooms, aooptlilion, and the 1,100m2 Royal Palm
Ballroom that fits up to 1,000 banquet-style. For really large groOdando is also home to the Orange County
Convention Center, with 1.9km2 of exhibition space, 74 meetingsand 235 break-out spaces, and in close
proximity to 113,000 hotel rooms.

The Keys for outdoor pursuits

Just off the southernmost tip of Florida, the 120-mile-long Florida iégsd chain is the place to go for active
groups. 'You can go snorkelling on the reef, rent scooters arldgebsshopping and drinking,' says Stone. However,
she adds that it's also a great place to 'kick off your shoes and relax'.

The Florida Keys are linked to the mainland by the US 1 highway, vatbiiper Keys about an hour's drive from
Miami International Airport, or visitors can fly to Key West International Airp@xtconnections.

The Keys are ideal for those interested in marine wildlife. Blue Planet Kayak Jpmaiglises in guided eco-tours
of the Lower Keys backcountry, where sights include stingragsamall bonnethead sharks, and the white-headed bald
eagle, the emblem of the US. If you prefer to stay on land, LI®yaisical Bike Tours organises two-hour rides taking
in winding lanes, historic architecture, tropical fruits and flowers andenigiardens.

A number of chains have a presence in the Keys, including Hyattiotaktoliday Inn, Sheraton and Westin.
Meanwhile, for environmentally conscious groups, several of thermegew resorts are 'greening their offer’,
including the 222-room Beachside Resort & Conference Center, and theakgyGrande Resort & Beach Club,
which offers 190 rooms and is undergoing a pounds 6mhisfunent.

St Petersburg/Clearwater for beaches
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Promoted by the St Petersburg/Clearwater Area Convention & Visitors Bagddarida's Beach, this peninsula
located on Florida's west coast is bordered by the Gulf of Mexico to the widsy dimmpa Bay to the east. It boasts 35
miles of white, sandy beaches on eight major barrier islands.

As well as water activities, including jetskiing, sailing, fishing and parasaihiegrea offers easy access to many
of Florida's other popular attractions. It is just 30 minutes to Busch Gard&éasipa and 90 minutes to Orlando's
theme parks. St. Petersburg/Clearwater can be easily accessed fréis dathinternational airport and Tampa
International Airport, which receives direct British Airways flights from Heathro

There are also plenty of high-end hotels including the Sheraton SarRRdseyt, with 375 rooms, more than
2,200m2 of conference facilities and ten acres of private beach, and theGldarwater Beach Resort - which also
offers ten acres of beachfront, beachside decks for private eventsddghamom for up to 1,200 delegates, and 415
rooms.

SPOTLIGHT ON... Beaches of South Walton

Clearwater is by no means the only destination in Florida to boast sjuretiches. Beaches of South Walton,
tucked away on North West Florida's gulf coast, is also home to awardagisugar-white beaches that stretch for
miles alongside a lush natural habitat.

The destination hosted Visit Florida's 27th annual Florida Encounter event in C2@@Femwelcoming event
planners from across the US along with a small UK contingent. The evetet] ladbshe Sandestin Golf & Beach
Resort, gave the destination the opportunity to showcase its unique @&l off

There is no direct flight from the UK, so getting there involves flyingttarda and changing onto a connecting
flight to Fort Walton Beach, but there is plenty to do when you get thenake the transfer worthwhile.

The Sandestin Golf & Beach Resort itself is a 2,400-acre complex, with Inaored¢ven miles of beach and
bayfront properties, hotels including the Hilton Sandestin, Residence Inn SandedtCourtyard Sandestin, more than
6,000m2 of meeting space, shops, 15 tennis courts, 19 paublsina and 72 holes across four championship golf
courses.

Beaches of South Walton is also home to a host of other uniqueoptitels, including the WaterColor Inn, a
boutique 60-room hotel with stunning ocean views and signatureirastd-ish Out of Water, and the Seaside and
Rosemary Beach seaside communities, offering accommodation raraimgdsy cottages to spacious homes and
bungalows.

DIRECTORY FLORIDA

Visit Florida UK Office

Contact: Colin Brodie, 020 7932 2406
Email: cbrodie@visitflorida.org

Web: www.visitflorida.org

LOAD-DATE: February 13, 2008
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Jan. 6, 2008 (The Turner Report delivered by NewstexjVith one month left to be posted for 2007, Speaker of
the House Rod Jetton has nearly doubled the amount of lobbyistélegiftss accepted, according to Missouri Ethics
Commission documents.> During the first 11 months of 2007, Jatwepted $2,398.85 in lobbyists' gifts, compared to
$1,230.88 for all of 2006. Of the $2,398.85, all but $481.50ecafter the legislative session ended in May, the
documents indicate.

During the most recent disclosure documents filed with the Ethics Commiss®of the highlights was a trip to what
pretty much amounted to a lobbyists' convention, held in Miami Beaeh8cand 19, as noted in the Jan. 1 Turner
Report. During the State Government Affairs Council leadership training sedtiam, Sen. Charlie Shields,
R-Kansas City, and Senate President Pro Tem (and attorney general candidate) Mike, &fiokwood, had their
travel and meals furnished by lobbyists, including a nightime visit togda Tropical Cafe, a top tourist attraction
featuring scantily clad dancers. That visit was financed by Monsanto (M@ityist Frank Plescia. Though the three
legislators' wives were not with them at Mango's, the wives' travel and weralslso financed by lobbyists, including
those representing Armstrong Teasdale and AT&T. (SBT) (T)

The Miami Beach convention was not the only ofistate trip in which the speaker had his costs picked up by
lobbyists. As noted in the Oct. 1 Turner Report, Ameristar Casino lol#gtiah Topp financed a cruise for Jetton,
representatives Jason Holsman, D-Kansas City, Beth Low, D-Kansas @ityGEorge, D-St. Louis, and Shanno
Cooper, R-Clinton, as well as for Jetton's administrative assistant Kay FitzpHimisknan's wife, Robyn, and 13
House and Senate staff members.

The cruise, which cost $15 apiece for the legislators, was just a small prtien$214.75 in lobbyists' gifts Jetton
garnered during the three-day convention, including another $6ifer on Aug. 6 paid for by Ms. Topp, who
according to the Ethics Commission documents, split the bill between Amersiao€ (ASCA) , Missouri Railroad
Association, Missouri Beverage Association, and Independent Colleges and Universitiesoofrivietton also
received $65 worth of entertainment from Kent Gaines, lobbyist for thet@ation Employers

The amount of lobbyists' gifts received by the Jetton family ishnmiore than that listed on his disclosure form.
Unfortunately, family members are not included on the searchable digcfosons posted on the Ethics Commission
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website. Those gifts have to be traced by going to the documentbyfikath individual
For instance, when MU lobbyist Stephen C. Knorr spread arou@%vorth of Kenny Chesney tickets to Missouri
legislators, staff members, and family members on May 18, Ethicsri&sion records show that Jetton paid Knorr the
$69 for his ticket. Knorr's disclosure form, however, indicatesothieyist provided a $69 ticket for Jetton's wife,
Cassie, which was accepted. The meals and travel provided by lobbylgis fdetton to the Miami Beach and Boston
conventions is not included on her husband's disclosure
In addition to the gifts that have come Jetton's way, members siffffifrave also frequently been the recipients of
lobbyist goodies. Unfortunately, that is not as easy to trace since separatudis@ports are not available online for
staff
A quick examination of Ethics Commission documents for a nuitihie lobbyists who have given gifts to Jetton
shows that his administrative assistant, Kay Fitzpatrick, one of those wit@lag on the Boston cruise thanks to the
generosity of a casino lobbyist, has received nearly $2,000 in gifts.
That becomes more worrisome, when a quote given by Ms. Fitzpatriok 81.thouis Post-Dispatch in the March 9,
2006, edition is taken into
House Speaker Rod Jetton's administrative assistant, Kay Fitzpatrick, has acgedwleel does not use all the tickets
lobbyists give her. For example, University of Missouri lobbyist Stevarkgave Fitzpatrick $2,105 worth of tickets to
nine athletic events last year. Fitzpatrick said she attended several games amndedistrébrest of the tickets to others
including Jetton. Because they went to Fitzpatrick, the tickets did not ghaw gifts to Jetton. A spokesperson for the
speaker said Jetton did not intend to hide any gifts. Knorr also regivieg some tickets to unnamed staff members,
which is not allowed under the

Time Warner (TWX) Cable lobbyist Damon Shelby Porter's November diseléerm shows Ms. Fitzpatrick
received two tickets worth $130 to the University of Missouri's footimthe against KU. It also shows Jetton receiving
two tickets on Nov. 24, but that was amended Dec. 21 with the notatiperiéiture given to assistant- Kay Porter also
provided Ms. Fitzpatrick with $720 worth of tickets to see the Blue MangGoawNov. 23, according to the disclosure
form.

Among the other gifts received by Ms. Fitzpatrick in
-$169.71 for two Cardinal baseball tickets and meals from Carl Bearthryjdofor retired billionaire Rex Sinquefield
on Sept.
-Three football tickets worth $195 from University of Missouri lobbfzgn Elliott on Oct.
-Four football tickets, worth $200, from MU lobbyist Allen Jamegi8non Oct.
-Four football tickets, worth $220, from MU lobbyist Martin Oetting on Oct.
-$36 worth of basketball tickets from Oetting on Jan.

NOTES: The views expressed on blogs distributed by Newstex and its rimglists ("Blogs via Newstex") are solely
the author's and not necessarily the views of Newstex or its re-distsbPosts from such authors are provided "AS
IS", with no warranties, and confer no rights. The material and irfitsmprovided in Blogs via Newstex are for
general information only and should not, in any respect, be relied onfasgional advice. No content on such Blogs
via Newstex is "read and approved" before it is posted. Accordingithem Newstex nor its re-distributors make any
claims, promises or guarantees about the accuracy, completeness, or adetiiamyformation contained therein or
linked to from such blogs, nor take responsibility for any aspesudf blog content. All content on Blogs via Newstex
shall be construed as author-based content and commentary. Accordingérraaties or other guarantees will be
offered as to the quality of the opinions, commentary or anything#tsed on such Blogs via Newstex. Reader's
comments reflect their individual opinion and their publication within BiogsNewstex shall not infer or connote an
endorsement by Newstex or its re-distributors of such readertaeots or views. Newstex and its re-distributors
expressly reserve the right to delete posts and comments at its andl¢hdisaetion.
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Walking the streets of this tropical city's glamorous South Beach distlik i®aving your seat at the cinema to
climb into a sizzling Hollywood film on the screen.

The newest international hang-out for rich and beautiful trendsetters, Beath comes across as more vibrant,
romantic and colorful than real life as most of us know it.

The action starts at night. Ribbons of neon decorating Art Deco hotelgheastneets in pink and purple light.
Whispering lovers dine under palm trees at outdoor cafes. Lines of Rmftses idle at curbs in front of boutiques.
Drop-dead-beautiful fashion models strut the red-tinted sidewalks. Tihgobatin American music churns the steamy
air until dawn.

Madonna lives nearby. So does Sylvester Stallone, Gloria Estefan, WHibnsyon and Paloma Picasso.

The hottest dance clubs are Bash, owned by Sean Penn, and the ultra-copbltiechitb-pop hideaway guarded
by Doberman pinscher-type doormen, allowing in only the hippestgstedoessed, the most outrageous-looking.

At the beach, topless bathers take to the surf day and night, gdgschafa hands, cell phones rest alongside tubes
of sun block, sand artists build sculptures for donations tossejdgn a

South Miami Beach, called SoBe by locals, attracts the young and the resiledsrdrwho are at home at the
French Riviera, the Hamptons, Rio or Milan. But it's also a haven for thdmishmannabes and plain, old-fashioned
tourists.
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At least half of the visitors are Hispanic, ultra-rich tourists and partresidents from South and Central America
and the Caribbean, according to the Miami Visitors & Convention BuWaalthy Japanese, German, French and
Danish tourists also are drawn to the area.

Surprisingly, South Beach can also be a great find for budget-mirslesdiers. Rooms at many hotels, like the
Shelly Hotel, a 50-room Art Deco masterpiece on Collins Ave., go @rdtight for a double. The Cadet Hotel rents
doubles for $49 a night.

In the mid-price range, the Beacon, a landmark since 1936 at 720 OcearhBs doubles for $139 a night.

But spending $1,750 a night is no problem, either. The Fisher IslabdjGst off the tip of South Beach, gladly
accommodates guests with fat wallets. Once the private domain of William Wadtdee resort is accessible only by
helicopter, seaplane, private yacht or ferry.

Visitors can choose from five restaurants, one housed in the fdfanelerbilt mansion. The decor is strictly white
marble and mahogany. For overnight lodging (there are no traditional botes), guests stay in 58 private villas and
resorts. The lowest rate is $500 a night.

South Beach has the largest collection of Art Deco buildings in the United States.otétstvere developed
during the Great Depression when tight money dictated small constructientprdjlany lodging places have fewer
than 30 rooms.

But for much of the last three or four decades, while Art Deco was oastoibh, many hotels became badly
neglected.

Owners survived by attracting senior citizens for long-term rentals. The geaa-round elderly population
climbed.

A plan to raze the buildings was hatched in the 1980s, when buildingsbécfested with druggies and
hoodlums.

Urban activists stopped the bulldozers by getting the area placed on theaNRggister of Historic Places. The
Deco district contains 800 buildings.

TV's "Miami Vice" usually is credited with sparking the city's curremtva. The television series focused
attention on South Beach's quirky architecture and fast lifestyle, fueled tlizngognoney.

No place better represents the area's metamorphosis, from home fardhe playground for the ageless, than
Mango's Tropical Cafe a born-again nightclub.

Owner David Wallache was in his last year of law school at University of Midwan he bought the property 15
years ago. It was a declining motel that he transformed into a profitableghnesne for Miami's geriatric population.

"l did it for 12 years until | was totally burned out by death ayidg]" he said, while waitresses wearing faux
leopard-skin bikinis served drinks to a packed house once occuypé&ddsly clients in wheelchairs.

Mango's presents live bands in a cavernous courtyard sheltered byetdirsp palms that are strung with small
white lights. Waitresses hop onto the bar to perform wild Brazilian davtoesever the spirit moves them which is
usually every three to five minutes. Graffiti-like paintings are scrawlagti@ooncrete walls in fluorescent colors hot
lime, neon blue, ruby red. Everything glows under blacklight. Cefling swirl.

Supper served at South Beach restaurants rarely gets into full swing li=fome. Rested after early evening naps,
men and women gather at small round tables on Ocean Drive, the towmsaahitreet. Seated across from the
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Atlantic Ocean, they nibble on fresh seafood by candlelight, the smb# stitf lingering in the air.

At Twelve Twenty, one of the most elegant restaurants, meals are satdedrs on wide, multilevel stairs
resembling a Mayan pyramid. Entrees, such as roasted lamb chopwghvadarrot-infused ginger sauce, cost $32.

Smaller and more reasonably priced restaurants, such as News Cafeistravstyle meals for $10 to $15. High
on the list of hip places to dine, the cafe also dispenses wine, be¢eamihg cups of espresso. The wood-paneled
interior is as ordinary as ordinary gets.

Foreign visitors often stop at News Cafe to buy international newspmapetreagazines. Last summer, clothes
designer Gianni Versace, who lived down the street, purchased an Italian langwapeper in the hour before he was
gunned down by killer Andrew Cunanan.

After dinner, crowds stroll along Washington Avenue, perhaps stoppitipp for $1,500 wristwatches or a $200
shirt sold at stores that stay open into the wee hours.

Night also is when filmmakers shoot scenes in front of hotels and caf@sst§ should come prepared to get
detoured from areas that are closed to autos and pedestrians. Thick cablassfantigsound equipment snake across
the streets.

Many businesses stay open 24 hours. Wolfies, a kosher-style deboates€ollins Avenue, serves five-inch-thick
roast beef sandwiches all night. Diagonally across the street, Havana Cafe, aubaalb@ned cafeteria also serves
midnight snacks like lamb stew with rice and beans for only $3.75

Collins Avenue has kept most of its pre-hip character. Many Hispania &ewl Jewish-owned businesses line both
sides of the busy street. This is the place to buy inexpensive batlisgtake film for one-hour processing and browse
through shops selling tapes and records by Latin bands.

Calling South Beach

Here are telephone numbers for attractions in South Beach:
Bash, (305) 538-2274.

Liquid, (305) 532-9154.

Cadet Hotel, (305) 672-6688.

Shelly Hotel, (305) 531-3341.

The Fisher Island Club, (800) 537-3708.
Mango's Tropical Cafe, (305) 673-4422.
Twelve Twenty, (305) 604-5130.

News Cafe, (305) 531-0392.

Wolfie's Restaurant, (305) 53826.

Miami Beach Visitor Information, (305) 672-1270.

GRAPHIC: Map
JEFF ZMANIA



Pageb5
SIZZLE IN SOUTH BEACH Brighter than bright for the richer than rich MilwauBearnal Sentinel (Wisconsin)
October 12, 1997 Sunday

Journal Sentinel

(SOUTH FLORIDA)

LOAD-DATE: October 13, 1997



Pageb6

| exisNexis”

79 of 100 DOCUMENTS

Copyright 2013 Times-Shamrock Communications
All Rights Reserved
Orlando Weekly

January 9, 2013
SECTION: FOOD+DRINK
LENGTH: 436 words

HEADLINE: Tip Jar - local food news;
In this week's roundup: Café Rouge, Clarkie's Diner and TimpanohBhee close; Schakolad opens factory doors;
and Taverna Opa owners launch a new venture

BYLINE: Faiyaz Kara

BODY:

So I'm at the Lake Mary Food Truck Crave a couple of weeks ago chatimgvith Café Rouge owners Sam
Walsh and Amine "Sam" Samhaoui as they prepared a Moroccan-inspirelillbdnager (layered with harissa), when
they informed me they've closed their restaurant on historic First Street in S&derds their expansion plans were
put on the back burner when the landlord increased the rent, sovidhey plan to focus on the food truck scene.
Securing a second Café Rouge Express food truck is in the Watksey're still actively looking for a storefront to
revive their restaurant in "a better location." A move to Orange CountlglWela win.

Edgar Schaked, the owner of the Schakolad Chocolate Factory chain, hdssréidsimmee facility a genuine
tourist attraction. The Kingdom Factory Adventure Tour offers choco-tearmbane-bar breakdown of the
chocolate-making process and an opportunity to fashion theicbagolate bars. There's a museum dedicated to the
history of chocolate and, yes, a river of chocolate. More at chocolate

kingdom.com.

Timpano Chophouse, the longstanding Rat-Pack-themed steakhobaadhake Road, suddenly closed its doors
after 12 years of serving up steaks with a bit of swank. It steahthe Tavistock Group sold the space to Darden, who
plan to transform the space into their latest concept - a combination kosher lautdtbicycle repair shop. Of course |
kid: Darden plans to tear the place down and replace it with ... a SteaMbhouse, sans Rat Pack vibe. YAWWWN.

Katerina and Vassilis Coumbaros, co-owners and operators of Tavernar®paleb-rifying with the creation of
Healthy Greek Eats - a line of vegan and gluten-free food productpldreto sell at local farmers markets.
Comestibles include tzatziki, Greek yogurt, dolmades and hummus, all pricedm&Bveed $5. It's a start, but they
have a way to go before becoming culinary household names ordérenbJames and Julie Petrakis, another Orlando
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power couple with Greek roots.
BRIEFLY:

Primo Hoagies on John Young Parkway south of Sand Lakatésigo open later this month, according to their
Facebook page ... Look for a second Tibby's New Orleans Kitchgretoilw May close to the Altamonte Mall ... In
2014 Mango's Tropical Café, one of the most popular nightclubsuith 8each, will open an outpost on [-Drive ... On
South Orange Avenue, Clarkie's - a fave dive diner since 1959 - hasitéodedrs. Sadly, finding a diner with bars on
its windows is becoming an increasingly difficult endeavor.

Got local restaurant dish? Send your tips to dining@orlandoweekly.com
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SECTION: SPORTS; Pg. S1

LENGTH: 924 words

HEADLINE: HERE IN THE CITY OF MIAMI, LIFE IS JUST BEACHY
BYLINE: STEVE DILBECK

BODY:

MIAMI - Visited South Beach for the first time when the Super Bowl was last, lagid as the door to my cab
opened, there was a Guess model standing right there.

Honest to Claudia Schiffer.
OK, it was Tyrese, but he counts, too.

Returned Friday night, opened the door of my cab and was greetesl $hattow of a gargantuan beer belly,
covered by a Brian Urlacher jersey, spilling beer and mumbling, “"DaBear

Now, South Beach is not the kind of place you want to be overwhelyniggtimpressions, because let's be
honest, every step can bring on a new sense of wonderment.

South Beach is the pulsating, wealthy, hip, Caribbean-flavored cémiiami. It's throbbing nightclubs, pale
colors, art deco, fashion overload, celebrities and a lot of skin.

On this night, it is being overwhelmed by a Super Bowl invasion and tnyigigtily to hold on to its hedonist core.

The energetic heart of South Beach is Ocean Drive. One side of the street isitfiledtdoor cafes, hotels, clubs
and boutiques. The other side is lined by a shallow park that opens tothe bea

On this night, Ocean Drive is closed to vehicle traffic for maybe a mile-dtipg and the street is packed with
thousands of the curious. And even a few locals.

Embarked on this adventure with Gregg Patton, columnist of the Rivénsds-Enterprise, and there is something
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you immediately should know about him.

Approaching Ocean Drive, | spotted adead ringer for Hyman Rottuamed to him and say, ~“Michael, we're
bigger than U.S. Steel."

Patton looked at me like | was from the 53rd moon of Jupiter.

Now as we all know, any man who hasn't memorized every single lin@adfather II" should be required to have
an immediate sex change.

Allowed him to hang with me anyway, and within moments mydnias elsewhere.

| was approached on Ocean Drive by a young woman on rollerbladesxaetited at filling out her black bikini
with thin gold ribbing. Think something about a personals Web sisemsitten on her derriere, but it's possible | was
distracted.

Almost half the street was overtaken by the cafes and clubs enlargingi¢ioeinf Sodom and Gomorrah by
setting additional tables on the asphalt.

At the Mango Tropical Cafe, a couple did some kind of hot salsa humber whilaitiess in her leopard bikini
served drinks.

Next door at American Apparel, mannequins had been removed from mdewand replaced with a vigorous
go-go dancer wearing a lime green cotton tank top and hot red shoetsrdwd stopped just to watch her vibrate.

You just don't see these things on Reseda Boulevard.

For the first time all week, the weather was typical of Florida: warm andynagd on this night, thick with cigar
smoke.

The sights were hardly all in the cafes and shops. On the streahvizhgis impersonator, an all-white mime
posing as the Statue of Liberty and a guy holding a white duck thaddisle it popped out of an Aflac commercial,
which turned out to be a stuffed animal.

This was all in stark contrast to one stretch of the park, where whiteoeaddfieadstones with the names of
American soldiers killed in Iraq were placed in row after row by Howard B&mocracy for America.

The streets were filled with Bears fans, but can't remember seeing alsdigiepolis fan.
Maybe South Street just doesn't mesh with their Midwest sensibilities.

Gregg and | decided to stop for a cold beverage, coming soon to a\Neaifyexpense account. Selected a place
called the News Cafe because, you know, we're newspaper men leorigieal that way.

Watching the crowd drift by, it occurred to us that most of Ocean Drive'siiahththis night looked less like
members of the international jet set and a lot more like us: Middle-aged gangsand sneakers.

There wasn't a Paris Hilton, Beyonce or even Shaquille O'Neal to be foura Seany Crockett or Rico Tubbs,
neither the Don Johnson-Philip Michael Thomas nor the Colin FarmaieJeoxx versions. The only celebrity spotted
was Jim Kelly, or at least a guy who looked like Jim Kelly, it being a veinilee either of us had seen the ex-Buffalo
Bills quarterback.

There was a man preaching about being saved by Jesus, and in &achhtBis is not called singing to the choir.
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Many buildings were lit in soft shades of purple or pale blue, and palm tregstladopark were decorated in red
and green like Christmas was coming.

Once you wandered outside the heart of Ocean Drive, there seemed to bepeivdliesparties going on at private
clubs, hotels and theaters. There seemed red ropes and stretch limofhereryw

At most, crowds and photographers simply gathered around himpsppt a really cool celebrity going in.

No wonder there were no celebrities on Ocean, it having to be really emiogrtadse the only one in Miami not
invited to some hip private affair.

There was precious little police presence on Ocean, but nearby Collins Stréeeyothey were around, what
with watching an undercover officer bust a hooker right in fronisof

The next street over was Washington Avenue, and it remained packed witls¢laoshing for a piece of the
famous nightlife. Rapper Dr. Dre was appearing at one theater andwuespitied into the street.

Some clubs appeared to just be opening up a couple hours into theynéxtdiatill not an Usher or Brad Pitt of
Lindsay Lohan to be seen.

Upon flagging a cab, returned to the hotel without spotting a single sig&razilian model, but momentarily free
of expanding Bears fans.

stephen.dilbeck@dailynews.com

(818) 7133607

NOTES: Super Bowl XLI CHICAGO BEARS vs. INDIANAPOLIS COLTS 3:25 p.m. today, DoipStadium,
Miami, Ch. 2, 980-AM Steve Dilbeck's column appears in the Daily Neurstimes a week.
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LENGTH: 1550 words

HEADLINE: Staying at SoBe;
Miami

BYLINE: Claire Miller

BODY:

HERITAGE classification has its drawbacks. While it has saved the art deco h@@elstbfBeach from
demolition, in some cases it has also restricted new owners from updatingclly cheap accommodation to meet the
higher expectations of modern guests.

Staying in South Beach can be a bit of a lottery. You may face a gapdpetvhat you get and what you think
should be the standard of the accommodation, given its location amidétslp some cases, proprietors seem to want it
both ways: yesterday's standards at tomorrow's prices.

Ocean views - of even the merest sliver of water - will crank up the Biicemer, the low season, is oppressively
hot and humid; the more temperate winter is high season as YankeegHlyosescape the snow.

The Clevelander Hotel (1939), 1020 Ocean Drive. Tel: in Miami (305) 533.348

The Clevelander, says manager Leo Fong, is for the younggegytiso we don't try to make it too luxurious".
Read: no frills in the rooms as guests are expected to spend allaggig around the pool bar and live bandstand
downstairs, and all day in the gym working off their hangavers

Rooms have the barest lick of fresh paint, the barest of second-graderéuanitl the barest of carpet - but they're
clean. Ocean-view rooms come at a premium, even if paint is peelitigeoffalls.

Winter: $90 regular double; $120 ocean view. Summer: $75 regular déablepcean view.

Breakwater Hotel (1939), 940 Ocean Drive. Tel: (305) 532 1220.
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The Breakwater reopened in 1995 after a two-year, $2 million renovétgirows. The rooms are bright and fresh,
with furnishings in tropical hues. The hotel likes to encourage the und=opdd, but can offer "quiet" rooms down the
back for those who want a good night's sleep. The ocean is natlyhaew: some rooms overlook a courtyard with
swimming pool - strangely, a rare feature on South Beach.

The rooms suffer a little in size but many have connecting doorto fdpir people can stay in a room for the one
price. The staff boast the services available: laundry, valet parking, cable TWidéimung and beach towels, but
sorry, no room service. Some rooms offer a microwave, sinffriaige.

The penthouse, which featured in the Calvin Klein ad for Obsessifunpe, offers fabulous views of the Atlantic
Ocean from its very private sundeck.

Winter (15 November-13 April): $129-$229 per room. Penthouses $Summer: $119-$219. Penthouse: $475.
Mangos Tropical Cafe, 900 Ocean Drive. Tel: (305) 673 4422.

Mangos has 10 clean, nicely furnished and spacious rooms witht @ecemites and kitchenettes for low prices.
But ask yourself how much you really need to sleep at night blefmiing: the hotel is a sideline to owner David
Wallack's nightclub aspirations.

The courtyard, lush with potted palms, is crowded, noisy, hoswaedty most nights, with live Latin music and
dancing until 5am. All staff, from the scantily clad barmaids to the bosinget dancing lessons as part of their
employment and are expected to gyrate to keep up the fever pitch.

All that energy dissipated at night might explain why the staff seem listtesaninterested during the day. But
there is room service, and the place is deathly quiet in its daytime guiseségaant, so you can sleep then.

Winter: $85, $100 ocean view. Summer: $65, $80 ocean view.
Waldorf Towers (1937), 860 Ocean Drive. Tel: (305) 531 7684.

At close quarters, the Waldorf remains pretty much what it has always bmedesat hotel of simple comforts.
You don't have to walk down the hall anymore to find the bathroeaik-in closets have been transformed into
cheerful, if tiny en suites - but the rooms, with their spartan funitare small.

There are also airy ocean-view suites painted in bleached seaside colors; ttgitosittia overlook the beach
volleyball courts, but the best feature is the soundproof windowug.dMn't anybody else think of that?

Winter: $119 standard, $229 ocean-front suite. Summer: $89 standabdy&an-front suite.
Colony Hotel (1936), 736 Ocean Drive. Tel: (305) 673808

The Colony's rooms are simply furnished - similar to thoseeBtieakwater and the Waldorf - but it does have the
distinction of a most eccentric old elevator with manual sliding doors.

You get a bit extra for your money here: continental breakfast is inclodbd rates, and cable TV and beach
towels are supplied. Room service in winter only.

Winter: $139 standard. $220 oceanfront. Summer: $89 standard, $196@uean
Delano (1947), 1685 Collins Avenue. Tel: (305) 672 2000.

This is not the place for the easily intimidated. The Delano is ostentgtemsluncompromisingly exclusiveas
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removed from the daily life of the masses as the the cool, cavernaums gfats lobby is from the hot, white light of
the busy street outside. Interior design guru Philippe Starcke was giveaifre@md the result is stunning.

The rooms are all white: cool without being clinical, but terrifyingly pristine. Ritwarfront door, a wide passage
recedes down a colonade of billowing white curtains to the garden terrace@nBeiween the curtains are huge,
asymmetrical mirrors, diamond-studded, wood-panelled walls and abstaaesize furniture from a 1950s fantasy.
On a human scale, only the likes of Madonna (who part-owns the IRited'®oor Restaurant) could surely adorn this
awesome creation, although plenty of lesser lights try.

Winter: $225 standard room, $600 suite. Poolside bungalow: $650. Beatfades on request. Summer: $160
standard, $400 suite. Poolside bungalow: $450.

Park Central Hotel (1937), 640 Ocean Drive. Tel: (305) 538 1611.

This is one of the larger hotels and, while clearly more upmarket, it isnalsmimpersonal. Maybe it's something
to do with the pale, minimalist decor. Or it could be its array of facilitibscklisted like the best of the international
chains: it not only has a fitness studio and postage-stamp-sized guolsigtht of the ocean, but an open-air sculpture
garden and in-house hairdresser, too.

Winter: $130 standard, $225 ocean- front apartment. Summer: $80 dtezl ocean-front apartment.
International Travellers Hostel, 236 Ninth Street. Tel:: (305) 534 0268.

If you don't mind sharing the corridors with a lot of backpackiuglents, the hostel offers unbeatable value for
money in a historic former hotel, only a couple of blocks from #aeh. The dorms are, well, dorms, but the 12 private
double rooms are fresh, light, clean and as authentic as many of tharhtitelprime locations that charge premium
prices. The rooms have either two single beds or one double; all have #ioocdomgl and private bathrooms.

Private room: $37%40.
The Ocean Front Hotel, (1936), 1238-Ocean Drive. Tel: (305) 672 2579.

These twin blocks of former apartments present an air of casual Mad@arr sophistication. The suites are roomy
and elegant, with separate living areas with CD players and VCRs, and, aksivofdows that can be opened to catch
the sea breeze.

Les Deux Fontaines Cafe on the balcony is great for breakfast inrtrerganing sunshine.

Winter: $165 double room, $310 apartment with jacuzzi. Penthouse $dB0ner: $155 double, $290 apartment.
Penthouse $425.

Hotel Astor (1936), 956 Washington Avenue. Tel: (305) 531 8081.

After two years and a $3 million renovation, the near-derelict Astoerempin August 1995 as a class
establishment. Its pale external stucco with pastel trim is true to the original art-ttasoloside, the lobby reflects its
original decor with a fine terrazzo floor, wooden louvres and colotass gjike vitrolite around the walls. The muted
earth colors and streamlined furniture and ceiling fans ooze tropicdltgste, an impression reinforced by the cut of
the clientele, who sip martinis around the water wall by the wee pool orunokrer a dimly lit dinner in the sunken
Astor Place Bar and Grill.

Winter: $135 regular room, $550 Astor suite. Summer: $95 regulad, 8@r suite.

Marlin Hotel (1930), 1200 Collins Avenue. Tel: (305) 673 8770.
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You know it has got to be an endearingly funky place when the lslfbil of curlicued, purple-and-green
furniture out of the Jetsons' living room, and the barman-cusptienst-cum-self-appointed tour guide has lime-green
hair to match his fluorescent tropical shirt.

The Marlin, a former crack house, was rescued four years ago todé&wemost upmarket of a chain of South
Beach hotels owned by Chris Blackwell, the recording magnate of Bacards and Bob Marley fame. There are only
12 suites, including kitchens with all facilities. Each suite is exotically démdin South American themes; the bright
colors and intricately carved furniture are a visual treat, although ydu mant to turn down the volume after a heavy
night.

U2 and Julio Iglesias are among the constellation of past guests; there's imgestartio downstairs and the Elite
Model Agency is on the second floor, so you can be assuredlnhy shoulders with the up and coming, if not the
arrived.

Yearround: $250 studio, $400 two-bedroom suite.

* For further information contact the Miami Convention and Visitors Buredu305) 539 3099 and the Miami
Design Preservation League, tel: (305) 672 2014. The league holds an AiM@ekend each January.

GRAPHIC: Photo: Breakwater Hotel: an obsession for Calvin Klein. Pictures: CLAIRE MRLLE

LOAD-DATE: July 25, 2007



Page65

| exisNexis”

87 of 100 DOCUMENTS

Copyright 2007 Chicago Tribune Company
Chicago Tribune

February 2, 2007 Friday
Chicago Final Edition

SECTION: NEWS ; ZONE C; Pg. 1
LENGTH: 805 words

HEADLINE: Bears fans invade;
Anything goes as Chicago chic meets South Beach

BYLINE: By Jon Yates, Tribune staff reporter.
DATELINE: MIAMI BEACH

BODY:

There were fancier drink choices, rum-based concoctions in ridiculouslyglagses, topped with a pineapple
wedge or a paper umbrella.

Bob Namoff chose a bottle of Miller Lite.

"We're going to bring South Beach down to a lower level," said Na®®ffof Chicago, sitting at a sidewalk table,
dressed to the nines in his Bears jersey.

The invasion is now firmly under way, as Midwesterners stream intalthéship strip of restaurants, bars and
hotels bathed in neon pink lights, stretching for more than a mile dientlantic Ocean.

Music blares from the storefronts at night, a pulsating backbeat for inggeendless parade of women in
mini-skirts and men in baggy jeans. Some climb into stretch Hudimeusines or tiny red sports Gar

Joining them in the street, and on the sidewalk, fans wearing Briacher or Peyton Manning jerseys carry
drinks and puff on hand-rolled cigars.

This Super Bowl confluence of heartlanders and high-heeled natives craateg pool of commerce, curiosity,
unexpected encounters and mutual amusement. And there is alwayd@lentyat.

"Now, you don't see this walking down Michigan Avenue," said Diakdenfield, 64, of Naperville, as he watched
a young woman walk by in a skimpy blue dress.
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There is, after all, a popular diet named after South Beach. Chicago hasapidtex dogs named after it.

"l love it," Terry Collins, 45, said of South Beach. The Champadggident was enjoying a beer in a bar where
bikini-clad women dance and serve drinks. "The main thing is, it'$&ill and the music's great."

Laid back? Perhaps. Few locals bat an eye when an old man pedalg liewikthe sidewalk, a sombrero-topped
Chihuahua nestled in the basket atop the handlebars.

Or when a man known as "the Wizard" dances in the street on a warm nigihgveefur coat.

Or when another man, who identifies himself only as "Snakeman" affgnists Polaroid photos of themselves
with Samantha, his 4 1/2-foot Malaysian blood python.

"Everybody has their different style,” said Annie Perez, 20, babaut a dozen young women who patrol Ocean
Drive selling cigars from trays, like stadium beer vendors.

"l think it's cool," she said as she watched the Midwesterners file by. "It's niceadlifferent groups of people
here.”

At Mango's Tropical Cafe, trained parrots patrol the front door most days, lwkileatin music thumps inside.
John Simpson, 49, of Joliet, sipped a margarita at the bar.

"It's crazy," he said. "It's everything it's advertised to be and a littte.fno

As if to prove his point, outside the bar, Vesuvio Vitae, 64, danced in the bieeSpeedo bathing suit barely
visible beneath his tie-dyed "Smile Mon! South Beach" T-shirt.

When a passerby asked what was under the shirt, Vitae flashed the crowd.

"It's a bathing suit. What?" Vitae, a New Yorker, said loudly. "South Bedikeithat."
As Vitae danced, Tahseen Moin of Chicago looked on, camera in hand.
"Everybody's just accepted here," said Moin, 33. "Everybody's gavgood time."
Particularly the Bears fans, whose numbers seemed to grow expondiitiakyglay.

"It's great," said Joe Juarbe, 39, of Chicago, who breakfasteshth a palm tree. "You run into anybody who's a
Bears fan and it's like you're brothers."

City officials blocked off the main drag to vehicles, giving fans like Juardre mpom to roam. Restaurants set up
extra tables in the roadway, while television networks broadcast live from ttie. bea

Drawn by the Super Bowl crowds, street vendors hawked homemga@Ds, knockoff Super Bowl T-shirts, and
beads. Street evangelists pleaded for attention from passing fans.

Down the street, a man in a white suit and white hat strolled by carrying prsigjaiming "Castro is Dead,"
prompting Andy Gowin, 31, of Chicago, to snap a picture. As he stwwd, another fan yelled, "Go Bears."

"You almost feel like you're in an exotic Chicago," said Gowin, who drovendVednesday on a whim. He didn't
have tickets but entered a dance contest Thursday because the gramdgtize seats at the game.

He lost the contest, but decided to stay until Saturday, giving himself mortotjraety.
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"It's almost like spring break for adults out here,” Gowin said.

The glitzy South Beach atmosphere wasn't for everyone. AnthonyaRpedt part of Thursday walking Ocean
Drive with his sister and a friend.

South Beach, he said, is "a little cheesy." Then he added, "But the weathet's g

As night settled, the temperature hovered in the mid-60s, while fans like Namddfis brother, Dave, started to
search anew for a party place.

For two days, Dave Namoff, 42, had traversed the greater Miami@odang a leather Bears helmet. He vowed to
keep it on until the game.

"This probably isn't dress code around here," he said.
This week in Miami, that's just fine.

jyates@tribune.com
NOTES: SUPER BOWL
GRAPHIC: PHOTO (color): Joe Rodriguez of Chicago and Dan Blaivach of Bloomiaegtiaw their Bears
allegiance this week in South Beach. Tribune photo by Scott Strazzante.

PHOTO
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HEADLINE: guide to miami
BYLINE: Steve McKenna

BODY:

Savour the glamorous, sun-soaked charms of Miami with these tipsSteve McKenna. STAY Budget You don't
need wads of cash to stay in glamorous Miami Beach, the so-callednMititer Sandbar, which is linked to
Downtown Miami by a string of causeways. At the vintage Clay Hotel, admsyle room can be bagged for about
$US65* (1438 Washington Avenue, South Beach, 534 2988, clayhotel Tbemg are half-a-dozen decent hostels
nearby; top marks go to the International Travellers Hostel, where the price inaaadgswentary breakfast, lunch
and evening meal; dorms from $US23, private rooms $US89; apartmetits aemanged too (236 Ninth Street, South
Beach, 534 0268, hostelmiamibeach.com). Mid-range The Colomgisfdhe most eye-catching art deco hotels on
iconic Ocean Drive. Built in 1935, its 50 rooms have been updated witmatist decor; from $US105 (736 Ocean
Drive, South Beach, 673 0088, colonymiami.com). A chic, stylgtice is the 43-room Cardozo (pictured), partly
owned by pop star Gloria Estefan; from $US136 (1300 Ocean Drive, SeatihB535 6500, cardozohotel.com). Away
from Miami Beach, the leafy district of Coral Gables is renowned for its Spanishitalian-style architecture; a
pleasant option here is Gables Inn, from $US79 (730 South Dixie Highweal, @ables, 661 7999, thegablesinn.net).
Luxe Coconut Grove was once a favourite hangout for artists and writersit's@ picture of gentrification and a
popular location for filming (including Bad Boys and Meet the Fockdits¢ Grove's revamped Mayfair has 179
spacious rooms and suites and a swanky spa for pampering; froom8US149 (3000 Florida Avenue, Coconut
Grove, 441 0000, mayfairhotelandspa.com). The fabulous fivéstadarin Oriental (pictured below) has its own
private beach edging Biscayne Bay; rooms from $US249 (500 BrickelDiieg, Downtown, 913 8288,
mandarinoriental.com /miami). Another Downtown gem with a waterfront latéiod its own marina) is the
441-room Epic; from $US249 (270 Biscayne Boulevard Way, Downto®d,5226, epichotel.com). Lash out The
legendary Betsy looks better than ever after a beautiful makeover; from $(ISZ®IOcean Drive, South Beach, 531
6100, thebetsyhotel.com). Designed by French architect Philippe Starck, Delamesféatishings from the likes of
Antoni Gaudi and Salvador Dali; rooms from $US315 or $US3100 for the sidagienthouse (1685 Collins Avenue,
South Beach, 672 2000, delano-hotel.com). Beyonce, MadonnasaridiCaprio have all checked in at Setai, an art



Page69
guide to miami The Sun Herald (Sydney, Australia) August 29, 2010 S

deco-cross-Asian-influenced resort.

Suites are $US850; the penthouse a stonking $US30,000 a night (2001 CatimeA8outh Beach, 520 6000,
sdai.com). * All room rates are subject to a 13 per cent tax (not included in priegsdisove). SHOP & PLAY To
market Luscious, fresh organic fruit and veg have been lurikgddhe Coconut Grove Farmers' Market since the late
'80s. Try treats such as durian and jaboticaba; but beware, this pidoe gacey (3300 Grand Avenue, Coconut
Grove, glaserorganicfarms.com, Saturday 10am-7pm). For "I LoveniMigshirts and bundles of other Florida-
themed gifts and souvenirs, hit Bayside Marketplace (401 BiscayrevBod, Downtown, baysidemarketplace.com).
Fossick for retro clothing, jewellery, furniture and collectables at Lincoln Rotéidue and Flea Market, held every
other Sunday between October and May (Lincoln Road Mall, 1610 Lenaxudy8&outh Beach,
lincolnroadmiamibeach.info). Go shop Enticing, independent boutiquedghiatdw chains course through South
Beach (nicknamed SoBe), the vibrant southern portion of Miami Beach; CollarsudyWashington Avenue and
Lincoln Road are your best bets. To stock up on cut-price trainerghdegiear and perfumes, head to one of Miami's
edgeef-town mega-malls; Dolphin Mall (dolphinmall.com) and Aventura (aventurasoal) are huge. For a serious
splurge, visit well-heeled Bal Harbour Shops (9700 Collins Avenue, Baladgrbalharbourshops.com), or the opulent
open-air Coco Walk (3015 Grand Avenue, Coconut Grove, www.cocowalk.net)music Dating from 1912,

Tobacco Road is the oldest bar in Miami and has survived, amonglatigs, tAl Capone, Prohibition, the Great
Depression and deadly hurricanes. The venue's reputation for superb liveghznd R&B has held it in good stead
(626 South Miami Avenue, Downtown, 374 1198, tobaccoroad.cbmeye's never a dull moment at Mango's Tropical
Cafe, renowned for its all-action, Latin-fuelled cabaret shows (pictured) ahgllaggae performances (900 Ocean
Drive, South Beach, 673 4422, mangos tropicalcafe.com). Cubansweep through the nostalgic, Havana-esque Hoy
Como Ayer (2212 SW Eighth Street, Little Havana, 541 2631, hoycomaayeNightclubs Top international DJs such
as Joachim Garraud have headlined at Mansion, a dance and hip-hop clubdpighich featured in the opening
scene of Michael Mann's Miami Vice remake, starring Colin Farrell and Jamig(E28& Washington Avenue, South
Beach, 695 8411, mansionmiami.com). Expect to see beautiful modgi®ssibly an A-lister or two at Cameo, the
club formerly known as Crobar, which is housed in a wondletfLart deco-style movie theatre (1445 Washington
Avenue, South Beach, 235 5800, cameomiami.com). Clubbing doaga'tdhbe enjoyed (or endured) in dark,
cavernous surrounds. At Nikki Beach Club, you can dance isdwarhill outdoors on a strip of soft sand peppered
with lounger chairs and swaying palms (1 Ocean Drive, South B&h6H,130, 1nikkibeach.com). SEE & DO Icons
Miami Beach is often dubbed the art deco capital of the world; in the 193040antiundreds of buildings were crafted
in this elegant style of architecture (pictured). Most of the crayon-colouredadsigemain, albeit with 21st-century
facelifts. They can be admired between sixth Street and Dade Boulevane: Befoas shot dead just outside his
house, fashion king Gianni Versace used to live at Casa Casuarina, wioehThe Villa, an exclusive
hotel-club-restaurant (1116 Ocean Drive, South Beach, 576 8003, wawasaarina.com). Hedged by sub-tropical
forest, the dazzling, waterfront Villa Vizcaya has starred in many a Miami-based m@¥ie§8uth Miami Avenue,
Coconut Grove, 250 9133, vizcayamuseum.org). Culture To disbowverin little more than a century, Miami

morphed from a mosquito-riddled hamlet into one of the worlds emigmatic metropolises, head to the Historical
Museum of Southern Florida (101 West Flagler Street, Miami, 375 1492, hgnsfpan daily except Monday, times
vary). It's part of the Metro-Dade Cultural Centre, an attractive Mediterrathdarpimzza that's also home to a library
and art museum. Miami Beach hosts the annual contemporary art extrev@gaBasel, which draws exhibits from
250 of the world's best galleries. This year's event is from Decembeartbaselmiamibeach.com). A permanent
fixture in Miami is the quirky Wolfsonian-FIU art and design museun®@{1Washington Avenue, Miami Beach, 531
1001, wolfsonian.org, opening times vary). On foot There arerfere glorious things to do in Miami than stroll along
South Beach itself, basking in the sunshine while your ankles are waghedm, blue Atlantic waters.
People-watching opportunities abound and some of the vividly paifégddird huts are works of art (pictured). If your
calves ache from treading the sand, put your thongs back on &teltamboardwalks that run beside the beach; just
keep an eye out for the in-line skaters, joggers and power-wala@lsw the leader The iconic Art Deco District is
best appreciated by taking a walking tour with the experts from the MiamirDi@gégervation League - an organisation
set up to ensure the survival of the neighbourhood's architectural treg@sti@eco Welcome Centre; 1001 Ocean
Drive, mdpl.org). Renowned historian Dr Paul George also runs a varigtiaoii tours, taking in places as varied as
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Little Havana's cigar factories to the city's secluded old churches and syesgsee hmsf.org for details). For an
envy-inducing glimpse of the luxury abodes and super-yactiteafch and famous, take a cruise around Biscayne Bay
(379 5119, islandqueencruises.com). EAT & DRINK Cafe culture Graleadathe footpath-hugging News Cafe
(pictured), order a cappuccino and a panini or browse the in-housestevd, while jazz and classical tunes echo in the
background; open 24 hours (800 Ocean Drive, South Beach, 538r&8@scafe.com). Near-neighbour the Pelican is a
brunch-tastic spot - and a popular choice for sunset happy-hoks @826 Ocean Drive, South Beach, 673 3373,
pelicanhotel.com). For some punchy, sweet Cuban coffee and (genanéi@astro political views, try the kitsch cafes
and diners in Little Havana. Versailles is usually heaving (3555 SW Eighth &itdetHavana, 444 0240). Snack
attack An old favourite of Frank Sinatra, Joe's Stone Crabs serves delicious clatistard smeared, if you choose, in
mustard or butter sauce. A takeaway section operates next to the restauransifiripidia Avenue, South Beach, 673
0365, joesstonecrab.com). Miami's strong Italian influence is evidéms jplethora of pizza joints. Try the original
Pizza Rustica (863 Washington Avenue, South Beach, 674 8244, pitizaeom). Juice bars are everywhere in
Miami; El Palacio de los Jugos is renowned for its fresh, fruit-fuelledaoéthirst-quenchers (5721 West Flagler
Avenue, Little Havana, 264 4557). Top tables Slow-roasted pork shavitierheese grits and pickled red onion, and
grilled leg of lamb with chickpea salad and preserved yellow yoghurt areftiie recommended dishes at Michael's
Genuine Food and Drink (130 NE 40th Street, Downtown, 573 5550, nsgeaeline.com). It's part of the stylish
Miami Design District (miamidesigndistrict.net). Succulent steaks and seafood platidse savoured at Quinn's
restaurant in the gorgeous lobby of the classic Park Central hotel (640 @oegrSouth Beach, 673 6400,
quinnsmiami.com). Mr Chow's stands out from Miami's afithe-mill Chinese eateries (2201 Collins Avenue, South
Beach, 695 1695, mrchow.com). By the glass Miami boasts a slewstif gdgktail lounges; an evergreen choice is
Purdy, famed for its exquisite margaritas (1811 Purdy Avenue, 8aatth, 531 4622, purdylounge.com). Hedged
around an outdoor pool facing the Atlantic, Skybar is a highbrow opti@ne you can sip quality mixers (1901 Collins
Avenue, South Beach, 695 3100, shoreclub.com). Espanola Waytcgphic pedestrian stretch laced with
Mediterranean-style mansions, is home to Tapas y Tintos; superb for biteeatgeand glasses of red wine, sherry or
sangria (448 Espanola Way, South Beach, 538 8272, tapasytintogGmmpetition is fierce for the title of best rooftop
bar with views in Miami. Club 50, on the 50th floor of the Viceroy Hately just shade it (485 Brickell Avenue,
Downtown, 503 4400, viceroymiami.com). Hot tip More than half theuladipn speaks Spanish, so a pocket
English-Spanish dictionary may be handy, especially if you headtbod-dominated areas such as Little Havana.
Getting there Qantas, United Airlines, V Australia and Delta fly from Sydney to Mi@miconnections in LA and (in
some cases) Atlanta. Visas and currency All Australians travelling to the USthedésa Waiver Program must
obtain approval through the Electronic System for Travel Authorisatiors(tiégta .cbp.dhs.gov), preferably 72 hours
before flying. $US1 = $1.10. Calling Miami The US country code is +13@bdor Miami. To phone Miami from
abroad, add +1305 to the numbers listed. Details miamiand beaches.com.

GRAPHIC: TEN PHOTOS: Photo: Getty Images Photo: Getty Images MAP: Miami
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LENGTH: 1283 words
HEADLINE: A HEART-POUNDING TOUR OF MIAMI'S LATIN SOUL
BYLINE: By Stephen Franklin, Tribune Staff Writer.
DATELINE: MIAMI

BODY:
It was not going to be a music night. Just a comfy, Argentinian restauréme edge of little Havana.
Silly me.
This is Miami. This is the palm tree, pastel-colored Motown of Latin Music.

This is where my heart double-pumps while | search out the Latin ntagans on the rental car's radio as | pull
away from the airport: merengue here, cha-cha there, upbeat salsa thitieadtadiddle-age stuff there.

I roll the car's window down. | turn the volume up. Warm, weflaiws by. | want to be out dancing. | am.

Where else under the American flag except Puerto Rico can you here the topttiden in Spanish for all of
Latin America on Sundays on the radio? "This week No. 4 in Bolivia3NoColombia..."

Take the Argentinian restaurant Zuperpollo. No sooner does a guy syamgptausic on a synthesizer in the
restaurant, than a rather self-impressed fellow in a white turtleneck,patiecat and gray slacks stands up and says he
wants to serenade his wife.

He is excellent. He is a concert performer, | later learn.

When he is done, the waiter says the elderly chap drinking beessrarkéhg at the bar by himself is a native
Italian, who lived in Argentina and now makes Miami his home. And it wisulg warm his heart, adds the waiter, if
he could sing a little for us.

People chuckle as he slowly approaches the center of the room. But éromntite he grabs the microphone, he is
transformed into a powerful performer. Looking somewhat jeatbas;oncert star weakly smiles at the old man.
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By now, the room is truly energized.

When the old man finishs, the waiter coyly says it is his responsiadign Argentinian to sing some tangos of his
native land. And so, while the chicken and meat dishes sit cooling onuhieigde croons, he mugand holds the
place in sheer rapture.

As he finishes, he says the chef feels a similar desire. In a flash,thetlafchen comes the chef, whose voice is
the most mellifluous and whose stage presence is the most polishechigttis performers.

As he rhapsodizes about his beloved Puerto Rico, people are swaying at their édplest this will go on
forever.

And it does more and more in Miami, as the city finds its Latin soul. But itagaking place as Miami becomes
more of a magnet for Spanish-speaking visitors and others doaten_atin flavor.

Do you have to speak Spanish to appreciate the music of Latin MiamifdotNbyour heart is beating.

Are you required to mount great expeditions in order to hear salsa @nftanto dance until 5 a.m. or to cry along
with a performer about Cuba's great beauty?

No. Intuition, curiosity, a phone book and a phone probably will be alhged. Little Havana sits in the heart of
greater Miami, although the music is spread over the entire area.

Problem is, Miami barely touts this treasure.

Despite their inclination to hype everything, Miami's tourism gurus tenchtomegsuch a treasure. Asked for a
listing of Latin clubs, for example, officials at the Miami Convention ¥igitors Bureau were briefly flummoxed.
After some research, however, they offered some suggestions.

So where can you go?

You might consider Miami Beach's newly chic South Beach, where therberamguitar player at a patio
restaurant of an Art Deco hotel, or a band playing at Larios, the popstatrant on Ocean Drive owned by performer
Gloria Estefan.

Beyond glorious SoBea k a South Beaetthe music is heard in hotels here and there (see accompanyinglstory).
pulses at clubs and restaurants throughout Little Havana and west andf $éiatimio reflecting the spread of the
Spanish-speaking community.

Cubans may dominate Miami's Latin community, but there are a sizable nofwrgentinians, El Salvadorans,
Nicaraguans and other Latin Americans.

If you want your adventure to include a Cuban experience, thenzequeer way into Centro Vasco on a weekend
night. That is where Albita Rodriguez has been performing for the pasflyearestaurant is an old-time favorite, with
fine cooking and an elegant touch that was slumbering along when édppra room for Rodriguez to perform.

Eager to partake in such an experience, | show up for a 10:30oshaBaturday night at the restaurant in Little
Havana, but | am turned away. A week's reservations, maybedeks are needed, | am told. But | beg and do
everything except promise to crawl home to Chicago on my knee=lib&y give me a spot standing by the kitchen
door.

Later | get a seat by the bar. But the bar seems to have vanished. Pestdading on top of it and around it. The
room is packed beyond belief. Every table is taken. The crowd is ageathelderly, well-dressed folks and stylish
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young couples.

About 2 1/2 years ago Rodriguez, a country music star in Cubdaswiell-known in Latin America, defected with
her band. They flew from Colombia, where they were performmy)dxico, and then on to the Mexico-Texas border,
where they walked across a bridge and sought asylum.

At the time, the Miami Herald (which must keep a list of such things) sailkithe first en masse defection of an
entire band from Cuba to the United States.

It is clear why she and her group, which has more women thanisrempopular. Their repertoire has flavorings of
rock, modern Latin hits, jazz, Afro-Cuban and Cuban classics. Thgwasappella. They dance. Albita is in her 30s, it
seems, and the members of her chicly dressed group appear thdie 20s.

As the performance races along, Albita cajoles and chats with the audience, whishirsenders what few
inhibitions may have existed. People wave handkerchiefs. They staddnging in place. They play make-believe
conga drums at their tables. | prefer my own erstaz bongos.

But she has yet to sing the song that brings them together anthiino®m into a wave of voices: "Que culpa
tengo yo, de que mi sangre suba. Que culpa tengo yo de haber nacid@gn Cu

In English: "What fault is it of mine that my blood rises? What fault is it @enhiwas born in Cuba?”

I've never seen Cuba. | have no idea what the place is like. brtesuklation to figure out what's going on. But
my heart, too, is pounding.

A selection of Latin clubs in Miami

- Centro Vasco, 2235 SW 8th St., Miami (3853-9606). Music Fridays through Sundays; call for reservations.
With Albita on hand, this is a shrine of Cuban music. Expect a janomen.

- Club Cima, 7335 NW 36th St., Miami (3@»1-3000). Music and dancing Fridays through Sundays. One of the
most popular dance clubs among dozens that vary greatly.

- Club Mystique, Miami Airport Hilton, Miami (30262-1000). Music Tuesdays through Sundays. Not too fancy,
a good music scene.

- La Paloma, 10999 Biscayne Blvd., North Miami (8BL0505). Music Friday nights; call for reservations.
Upscale music in a stretch of Miami a bit away from Little Havana.

- Lario's, 820 Ocean Dr., Miami Beach (3832-9577). Music Fridays through Sundays. Singer Gloria Estefan
created this South Beach restaurant to offer good Cuban food and &hessucceeded.

- Malaga Restaurant, 740 SW 8th St. (BE8-4224). Flamenco shows Saturdays and Sundays; call for
reservations. A veteran restaurant in Little Havana with a classic show.

- Mango's Tropical Cafe, 900 Ocean Dr., Miami Beach (8034422). Music nightly. If you are exploring South
Beach, this is a casual place to escape the crowd and catch some music.

- Zuperpollo, 1247 SW 22nd St., Coral Way, Miami (306-6556). Music Fridays through Sundays. Cheap,
casual, and the home for good Argentinian music or whatever elssiw/customers.

GRAPHIC: PHOTOS 4PHOTO (color): Cuban performer Albita Rodriguez brings togetheraivd et Centro Vasco
and turns the room into a wave of voices.; PHOTO: The flamenco floorathgalaga Restaurant on 8th Street in



Pager4
A HEART-POUNDING TOUR OF MIAMI'S LATIN SOUL Chicago Tribune May 14, 1995 Sayy
CHICAGOLAND FINAL EDITION

Miami.; PHOTO: Besides food and flamenco, Malaga Restaurant offers customerstargood the dance floor.;
PHOTO: Mango's Tropical Cafe on Ocean Drive in Miami Beach is a casual place totascajpevds and catch some
music. Photos by Susan Greenwood.
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BODY:

Don't confuse Coyote's in Boca Raton with Coyote's in Fort Lauderdaleuglitibe two share a Southwestern
theme, they have little else in common and are not related.

Try not to get too bewildered looking for the Boca address; just seartttef8anctuary Building on the east side
of North Federal Highway, pull into the parking lot and look for a sign leaditigis second-story restaurant/lounge.

On Wednesday, Friday and Saturday nights, Coyote's turns itselffra@ating-and-drinking emporium into a jazz
club featuring local talent. During my visit, a competent group called Atherfiermed a mixture of standard jazz tunes
and original material. The dining area was filled with couples ages 30 to 4listeémed attentively and applauded at
the conclusion of each song. The singles set congregated in an adjacget Vahioh doesn't have a great view of the
bandstand but does have a good sound system. There is an outsidehietioyould have been a nice spot to relax and
listen to the music if it wasn't raining.

Coyote's turquoise-colored exposed ceilings, stucco walls with Ihé@sidresses, an open kitchen and straw
tablemats create a crisp, clean setting for innovative rhythms.

The menu offers light bites such as a Southwest burger ($ 6.96hahkdn B.L.T. ($ 7.56) as well as a variety of
entrees. Drink prices are reasonable - a well brand cocktail $ 3.50, a glas$avhi@athardonnay $ 4, a domestic beer
$ 2.50.

Although difficult to find, Coyote's is worth the excursion when csiag for an off-the-beaten-track musical
refuge. Nightlife news

From 6 to 9 p.m. Tuesday, there is a fund-raiser for the SusgtiorVideophone Cancer Foundation at Club
Boca, at the corner of Palmetto Park and Powerline roads in Boca Raton.

Truglio, of Boca, is a cancer patient who wants to put videophonegiiy bone marrow transplant hospital. She
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has personal experience of how isolated patients are when awaiting a trangplahioigpital. A $ 15 donation includes
a buffet, live entertainment provided by Lori Cary Zinkin; On Stage BandealGbk-alike; singers Stuart Gasston and
Nichole Witt; plus a performance from Boca Bound, the musical playidgres Rooftop Cabaret in Boca. Master of
ceremonies is local entertainer Burt Richards, who also is Truglio's fathgh-energy Brazilian Explosion plays
Friday and Saturday nights at Six South, 6 Ocean Blvd., Delray Beagbu'rié in Miami Beach on Monday or
Tuesday nights, you'll find this talented entourage at Mangos Tropical @3 Ocean Drive, or on Sunday afternoon
at Bayside's Marina Stage.Where is he now? Pianist/singer/comedian Leon Arp completed hissision at the
Anglers Club in Key Largo, returning to Fifth Avenue Grill, 821 SE Fifth Alxelray Beach. He performs from 5 to

11 p.m. tonight and 7 to 11 p.m. Tuesdays. Wednesdays, Byarshturdays.

Matching his music to his audience, Arp performs light classic, poptaadards, sing-along melodies,
contemporary hits and classic rock. He says his most requestedaseffigsn The Lion King and The Phantom of the
Opera.

News concerning local entertainment events and performers is welcome. seledseich information to Joan
Brazer, Entertainment Department, Sun-Sentinel, 200 E. Las Olas Blvd., Foerdaled Fla. 33302293.
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BODY:

FORT LAUDERDALE AIRPORT SHERATON HOTEL CHANGES HANDS: Starwood Resorts & Hotels has
sold the 250-room Fort Lauderdale Airport Sheraton hotel to HEI Hospitdliyomvalk, Conn.

HEI said it paid $ 31.95 million for the property and will invest anoth@mdillion in renovations.

Merritt Hospitality, a wholly owned subsidiary of HEI, will operate the hotéictvis at the intersection of
Interstate 95 and Griffin Road in Dania Beach.

New hotels have opened in the area within the past year, including g&dly Marriott and a Hilton Gardens
Inn. The Sheraton is also opposite a 388-room Wyndham hotel.

The Sheraton was developed in the mid-1980s and is attached to the DesignfGeataneericas, a showroom
for interior designers.

"Following the completion of our planned renovation of the meetiagespnd outdoor courtyard, we will expand
the hotel's sales efforts to encompass more group business, wher atiative upside potential," said Clark
Hanrattie, HEI senior vice president and chief investment officer.

Web site lowfares.com ranks Fort Lauderdale as the 11th most popular destinatioridataomong people
searching online for year-end holiday travel. Orlando and Las Vega4 i&amk 2, with Tampa listed fifth and Miami
14th. The West Palm Beach and Boca Raton areas were not ranked in ¢lyewhieh was limited to the top 20
destinations.

Florida Atlantic University has launched a major in hospitality and toumsmagement within its College of
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Business.

To obtain their degree, students are required to complete at least 1,000f lfielotsrrk. The college said its
students are working at The Boca Raton Resort & Club, The Bra@#knsBeach, the Marriott Hollywood Beach, the
Westin Hotel Fort Lauderdale and the Seminole Hard Rock Hotel and Casino, aimenigsorts.

Students are also employed by restaurant chains, including Ruth's Chris SteakaHo Houston's.

Former football player John Offerdahl, who now owns Offerdatafe Grill, is on the program's board of advisers.

For more info, contact Melissa Dallas at 581743666 or mdallas@fau.edu.

About 20 percent of the flights to Fort Lauderdale-Hollywood Internationgloftiin November were delayed by
more than 15 minutes, according to FlightStats, of Portland, Ore.

Of the top 30 North American airports, 12 had a greater percentage afdiéligiits in November. The three New
York area airports had the most delays, followed by airports in Orlanddsr&acisco and Toronto.

The report classified 10 percent of flights to Fort Lauderdale as late, 4 perveny &te and 6 percent as

excessively late. The average arrival delay was 44 minutes and the longest wammagd{2 hours.

Fort Lauderdale's Blue Martini makes a list of Top 100 Bars publish&tigiyclub and Bar magazine, as does
Pangea/The Gryphon, in Hollywood. Several Miami establishments alsotheadet including B.E.D., Club Deep,
Mango's Tropical Cafe, Mynt and Tobacco Road.

Five candidates have recently been interviewed for the open slot as port diféutar Everglades.

In addition to the interim director, Broward County finance directultip Allen, they include: Steven Cernak,
currently port director at the Port of Galveston; Susan Hayman, an independsritacdwith Massport; Gerry Cafiefo
Jr., assistant port director at the Port of Miami; and Edward Oppel, a commissidhe Port of Palm Beach.

A finalist will be picked by the county administrator.

Send items for this column to tstieghorst@sun-sentinel.com or ca8 BB5008.

To see more of the South Florida Sun-Sentinglcluding its homes, jobs, cars and other classified listingsto
subscribe to the newspaper, go to http://www.sun-sentinel.com. Cop{md005, South Florida Sun-Sentinel

Distributed by Knight Ridder/Tribune Business News.

For information on republishing this content, contact us at (80D¥681 (U.S.), (213) 237-4914 (worldwide), fax
(213) 237-6515, or e-mail reprints@krtinfo.com. HOT, HEIl, MAR.T, WBR,

JOURNAL-CODE: FL
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Chamber Honors Mangads Tropical Café Owner David Wallack

By Danny DiazDate posted: April 8, 2014
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David Wallack

The Miami Beach Chamber of Commerce will honor four distinguished memibiies community while celebrating a historic 92 years as an
organization at its Annual Dinner Gala and Silent Auction hosted by media personality Anad@siiand Chamber Chairman and S}{P
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Gibraltar Private Bank & Trust Michael S. Goldberg. Ovej080 attendees will gather on Saturday, May 10th, at the glamorous Fontairebleau
Miami Beach where the event will be held. This year, thélfshowcase the cifg vast contributions to films and productions throughout the
years and party goers will enjoy an entertaining eveningrpfises along with an auction, dinner, dancing, and much more. Athemyestigious
honorees is Mangs Tropical Café owner David Wallazkvill be receiving the Excellence in Tourism award, which recognizes individuals
wh whose insight, leadership, and nobility have contribfitedhtly to the tourism industry in Miami Beach.

sig

lies, having helped shape the &thotel industry and the Ocean Drive landscape. It
The Wallacks are among South Beacmost respected fafark to Miami Beach in the 1950s and opened hotels, first at 852 CaAilersue and
began when Irving and Florence Wallack moved from Reémg established Miami Bea&hfirstco-op conversion of apartments on South Beach.
then at 900 Ocean Drive. It continued into the 1970s wéstablished the Eastern Sun, Flotidirst commercial-sized adult congregate living
David Wallack took up his parents’mantle of innovation amdhip when he decided to relocate the Eastern Sun and turn the space into what is now
facility. He continued on the path of innovative entrepracbuandmark drawing more than a million patrons a year.
known as Mangw Tropical Café, a world famous South Be

ngo's and with its tropical rainforest décor and wait staff wearing leopard- print
Today, David's son, Josh, is the chief operating officer oldViadeed. Thefs a reason Mang®reigns as the one of the leading nightclubs on
catsuits, all who enter this Tropical Café are in for a wilgdinto the hot spot to check out the waitresses dancing on the bar, hear théerhythm
SoBe and it for its unique Latin vibe. Tourists and localggdlsalsa, merengue, bachata, samba and reggaeton until the wee hours and oéten fez
music and throw back some island-inspired drinks. They pu
a live band and dance shows. i Beach and for more information on the gala, please visit
Mangds Tropical Café is located on 900 Ocean Dr. in Miam
www.miamibeachchamber.com
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Compiled Financial Statements with Supplementary Information

Mango’s Tropical Café, Inc.

Years Ended December 31, 2003 and 2002
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REPLY TO: MIAMI BEACH OFFICE

Board of Directors
Mango’s Tropical Café, Inc.
Miami Beach, Florida

ACCOUNTANTS' COMPILATION REPORT

We have compiled the statements of assets and liabilities of Mango’s Tropical Café, Inc. as of December 31,
2003 and 2002 and the related statements of revenue, expenses and retained earnings for the years then

ended, and the supplementary information contained in the schedules of general and administrative
expenses, all using the income tax basis of accounting.

This basis of accounting is essentially the accrual basis except for items accounted for in the same manner as
the federal income tax return which accounting does not conform to the accrual basis. Under the accrual
basis, revenues and gains are recognized when eamed and expenses and losses are recognized when
incurred; financial statement items are recorded at exchange prices, which become historical costs, and often
involve the utilization of estimates. However, for these financial statements, the cost of depreciable property
has been charged to operations at a materially slower rate than depreciation accounting under the accrual
basis. Accordingly, these financial statements are not intended to present financial position or results of
operations in conformity with generally accepted accounting principles. Moreover, although the amounts
involved to implement the changes necessary to conform to the accrual basis have not been determined, they
could be material and could, therefore, have a material impact on the financial statements, if implemented.

Our compilation engagement consisted of the limited services prescribed by Statements on Standards for
Accounting and Review Services issued by the American Institute of Certified Public Accountants. These
statements on standards require us to point out that compiled financial statements and information are the
representations and responsibility of the company’s management. Our responsibility is limited to
determining whether the financial statements and information produced by a compilation engagement, on
their face, are appropriate in form and free from obvious material errors, both arithmetically and as to
their conformity with their basis of accounting. We determined that the aforementioned financial



Mango’s Tropical Café, Inc.

statements and information for this engagement, on their face, are appropriate in form and free from such
obvious material errors. However, since we neither audited nor reviewed them, which services include
inquiries, analytical procedures and various tests of transactions and balances, we were not in a position
to, and we do not, express an opinion or any other form of assurance on them.

Our compilation engagement made us aware that the financial statements do not contain information
required by their basis of accounting with respect to bank notes payable.
flesugen %‘“‘éﬂﬁ; ., .
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MANGO'S TROPICAL CAFE, INC.
STATEMENTS OF ASSETS AND LIABILITIES
INCOME TAX BASIS

At December 31, 2003 and 2002

ASSETS
2003 2002
Current assets
Cash $ 199,039 $§ 750,596
Accounts receivable, all deemed collectible 148,815 118,585
Inventory, stated at the lower of cost (first-in, first-out) or market 236,011 146,871
Prepaid expenses and other 30,465 34,880
Total current assets 614,330 1,050,932
Depreciable property
Furniture and equipment 1,318,813 1,054,017
Leasehold improvements 2,395,776 2,230,980
3,714,589 3,284,997
Less accumulated depreciation, provided by straight line and
accelerated methods 1,283,200 936,050
Depreciated cost 2,431,389 2,348,947
Other assets
Liquor license 14,320 14,320
Deposits and other 72,098 69,460
Total other assets 86,418 83,780
Total assets $ 3,132,137 $ 3,483,659

LIABILITIES AND SHAREHOLDER'S EQUITY

Current liabilities

Accounts payable and accrued expenses $ 901,928 $ 863,938
Bank notes payable 12,607 30,594
Total current liabilities 914,535 894,532

Shareholder's equity
Common stock; $1 par value; 1,000 shares authorized,

issued and outstanding 1,000 1,000
Additional paid-in capital 970,286 970,286
Retained earnings - Income tax basis 1,246,316 1,617,841

Total shareholder's equity A 2,217,602 2,589,127
Total liabilities and sharehdlder's equity $ 3,132,137 $ 3,483,659

The notes which follow must he vead for o morve informed 1ice umdevetandine and intornvetation of theoeo



MANGO'S TROPICAL CAFE, INC.

STATEMENTS OF REVENUE, EXPENSES AND RETAINED EARNINGS
INCOME TAX BASIS

Years Ended December 31, 2003 and 2002

2003 2002

Sales $ 16,350,719 $ 15,166,036
Cost of sales 3,485,455 3,103,646
Gross profit on sales 12,865,264 12,062,390
Expenses

Abandonment of leasehold improvements - 229,686

Compensation costs 4,813,929 4,381,061

Depreciation and amortization 340,959 197,857

General and administrative 1,778,023 1,356,325

Guest entertainment 903,326 948,817

Interest 1,000 2,100

Occupancy 358,800 363,922

Restaurant and bar supplies 510,057 498,703

Total 8,706,094 7,978,471
Excess of revenue over expenses before officer's compensation 4,159,170 4,083,919
Officer's compensation 374,998 375,283
Excess of revenue over expenses before interest income 3,784,172 3,708,636
Interest income 551 187,540
Excess of revenue over expenses - Income taxes are the

responsibility of the individual shareholder under Sub-

Chapter "S" of the Internal Revenue Code 3,784,723 3,896,176
Retained earnings, beginning of year 1,617,841 986,434
Distributions to shareholder (4,156,248) (3,264,769)
Retained earnings, end of year $ 1,246,316 $ 1,617,841

The notes which follow must be read for a more informed use, understanding and interpretation of these

JEN 5 RPN S SR SR



NATURE OF BUSINESS

The Company operates a restaurant and bar located in South Miami Beach, Florida.

RELATED PARTY TRANSACTIONS

The Company rents its facilities from the sole shareholder without a lease. Rent expense was
$358,800 in 2003 and $363,922 in 2002.

MANAGEMENT ESTIMATES

Management uses estimates and assumptions in preparing financial statements in accordance with
the income tax basis of accounting. Those estimates and assumptions affect the reported amount of
assets and liabilities, the disclosure of contingent assets and liabilities, and the reported revenues
and expenses. Actual results could vary from the estimates that were used.



SCHEDULES OF GENERAL AND ADMINISTRATIVM;_ APEI
INCOME TAX
rs Ended December 31, 2003 ai

Yea

2003 2002

Advertising and promotion $ 73,058 $ 90,933
Automobile 43,749 15,377
Bad debts 18,960 22,962
Credit card and bank charges 156,466 134,022
Equipment rental 4,924 20,662
Insurance 509,651 211,766
Office and miscellaneous 35,637 43,268
Professional fees 237,322 197,199
Repairs and maintenance 224,625 183,003
Security 156,004 181,931
Taxes and licenses 71,970 30,365
Telephone and utilities 243,790 223,047
Travel and entertainment 1,867 1,790

Total general and administrative expenses $ 1,778,023 $ 1,356,325




Compiled Financial Statements with Supplementary Information

Mango’s Tropical Café, Inc.

Years Ended December 31, 2005 and 2004
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REPLY TO: MIAMI BEACH OFFICE

Board of Directors
Mango’s Tropical Café, Inc.
Miami Beach, Florida

ACCOUNTANTS' COMPILATION REPORT

We have compiled the statements of assets and liabilities of Mango’s Tropical Café, Inc. as of December 31,
2005 and 2004 and the related statements of revenue, expenses and retained earnings for the years then ended,
and the supplementary information contained in the schedules of general and administrative expenses, all using
the income tax basis of accounting.

This basis of accounting is essentially the accrual basis except for items accounted for in the same manner as the
federal income tax return which accounting does not conform to the accrual basis. Under the accrual basis,
revenues and gains are recognized when earned and expenses and losses are recognized when incurred; financial
statement items are recorded at exchange prices, which become historical costs, and often involve the utilization
of estimates. However, for these financial statements, the cost of depreciable property has been charged to
operations at a materially faster rate than depreciation accounting under the accrual basis. Accordingly, these
financial statements are not intended to present financial position or results of operations in conformity with
generally accepted accounting principles. Moreover, although the amounts involved to implement the changes
necessary to conform to the accrual basis have not been determined, they could be material and could, therefore,
have a material impact on the financial statements, if implemented.

Our compilation engagement consisted of the limited services prescribed by Statements on Standards for
Accounting and Review Services issued by the American Institute of Certified Public Accountants. These
statements on standards require us to point out that compiled financial statements and information are the
representations and responsibility of the company’s management. Our responsibility is limited to
determining whether the financial statements and information produced by a compilation engagement, on
their face, are appropriate in form and free from obvious material errors, both arithmetically and as to their
conformity with their basis of accounting. We determined that the aforementioned financial statements and
information for this engagement, on their face, are appropriate in form and free from such obvious material
errors. However, since we neither audited nor reviewed them, which services include inquiries, analytical
procedures and various tests of transactions and balances, we were not in a position to, and we do not, express
an opinion or any other form of assurance on them.

Our compilation engagement made us aware that the financial statements do not contain information required
by their basis of accounting with respect to shareholder loan payable.
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MANGO'S TROPICAL CAFE, INC.
STATEMENTS OF ASSETS AND LIARILITIES
INCOME TAX BASIS

At December 31, 2005 ﬁ;é’g%ﬁ 2004

ASSETS
2005 2004
Current assets
Cash $ 380,241 $ 227,960
Accounts receivable, all deemed collectible 178,710 167,046
[nventory, stated at the lower of cost (first-in, first-out) or market 313,032 281,538
Prepaid expenses and other 103,222 14,227
Total current assets 975,205 690,771
Depreciable property :
Furniture and equipment 1,925,477 1,571,347
Leasehold improvements 2,834,021 2,570,284
4,759,498 4,141,631
Less accumulated depreciation, provided by straight line and
accelerated methods 1,930,365 1,622,084
Depreciated cost 2,829,133 2,519,547
Ovther assets
Liquor license 14,320 14,320
Deposits and other 72,448 24,131
Total other assets 86,768 38,451
Total assets $ 3,891,106 $ 3,248,769

LIABILITIES AND SHAREHOLDER'S EQUITY

Current liabilities

Accounts payable and accrued expenses A 927,454 $ 881,293
Shareholder loan payable - 791,871
Total current liabilities 927,454 1,673,164

Shareholder's equity
Common stock; $1 par value; 1,000 shares authorized,

issued and outstanding 1,000 1,000
Additional paid-in capital 970,286 970,286
Retained earnings - Income tax basis « 1,992,366 604,319

Total shareholder's equity 2,963,652 1,575,605
Total liabilities and shareholder's equity S 3,891,106 ) 3,248,769

The notes which follow must be read for a more informed use, understanding and interpretation of these financial



MANGO'S TROPICAL CAFE, %%2@
STATEMENTS OF REVENUE, EXPENSES AND RETAINED EARNI ING

INCONME 124X %%%;%
Years Ended December 31, 2

05

and 2004

2005 2004
Sales $ 18,167,887 17,792,098
Cost of sales 3,465,107 3,610,716
Gross profit on sales 14,702,780 14,181,382
Expenses

Compensation costs 5,795,437 5,417,780

Depreciation and amortization 308,281 338,886

General and administrative 1,944,968 2,238,999

Guest entertainment 1,239,119 1,090,003

Occupancy 408,399 366,800

Restaurant and bar supplies 609,403 621,409

Total 10,305,607 10,073,877
Excess of revenue over expenses before officer's compensation 4,397,173 4,107,505
Officer's compensation 376,998 389,421
Excess of revenue over expenses - Income taxes are the

responsibility of the individual shareholder under Sub-

Chapter ""S" of the Internal Revenue Code 4,020,175 3,718,084
Retained earnings, beginning of year 604,319 1,246,316
Distributions to shareholder (2,632,128) (4,360,081)
Retained earnings, end of year h) 1,992,366 $ 604,319

Tlee notes which follow must be read for a more informed use, understanding and interpretation of these financial

Statements.



MANGO’S TROPICAL CAFE, INC,
NOTES TO FINANCIAL STATEMENTS

1. NATURE OF BUSINESS

The Company operates a restaurant and bar located in South Miami Beach, Florida.

2. RELATED PARTY TRANSACTIONS

] The Company rents its facilities from the sole shareholder without a lease. Rent expense was $408,399
in 2005 and $366,800 in 2004.

3. MANAGEMENT ESTIMATES

Management uses estimates and assumptions in preparing financial statements in accordance with the
income tax basis of accounting. Those estimates and assumptions affect the reported amount of assets
and liabilities, the disclosure of contingent assets and liabilities, and the reported revenues and
expenses. Actual results could vary from the estimates that were used.

B
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SCHEDULES OF GENERAL AND ADMINISTRATIVE %X?%&%E%
INCOME TAX ggggg

Years Ended December 31, 2%%% and “333%3%

2005 2004
Advertising and promotion $ 95,446 $ 197,757
Automobile 44,681 49.022
Bad debts - 7,808
Credit card and bank charges 234,688 217,820
Equipment rental 23,153 40,352
Insurance 447,892 597,001
Office and miscellaneous 68,362 61,753
Professional fees 315,061 259.023
Repairs and maintenance 248,757 316,615
Security 97,816 137.118
Taxes and licenses 54,213 69,109
Telephone and utilities 314,227 285.086
Travel and entertainment 672 535
Total general.and administrative expenses $ 1,944,968 $ 2.23 8,222_




Compiled Financial Statements with Supplementary Information

Mango’s Tropical Café, Inc.

Years Ended December 31, 2007 and 2006
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Board of Directors
Mango’s Tropical Café, Inc.
Miami Beach, Florida

ACCOUNTANTS’ COMPILATION REPORT

We have compiled the balance sheets of Mango’s Tropical Café, Inc. as of December 31, 2007 and 2006 and the related
statements of income and retained earnings for the years then ended, and the supplementary information contained in the
schedules of general and administrative expenses, all using the income tax basis of accounting.

recorded at exchange prices, which become historical costs, and often involve the utilization of estimates. However, for
these financial statements, the cost of depreciable property has been charged to Operations at a materially faster rate than
depreciation accounted for under the accrual basis. Accordingly, these financial statements are not intended to present
financial position or results of operations in conformity with generally accepted accounting principles. Moreover, although
the amounts involved to implement the changes necessary to conform to the accrual basis have not been determined, they
could be material and could, therefore, have a material impact on the financial statements, if determined.

Our compilation engagement consisted of the limited services prescribed by Statements on Standards for Accounting and
Review Services issued by the American Institute of Certified Public Accountants. These statements on standards require
us to point out that the compiled financial statements and information are the representation and responsibility of the
company’s management. Our responsibility is limited to determining whether the financial statements and information
produced by a compilation engagement, on their face, are appropriate in form and free from obvious material errors, both
arithmetically and as to their conformity with their basis of accounting. Except as stated in the following paragraph, we
determined that the aforementioned financial statements and information for this engagement, on their face, are appropriate
in form and free from such obvious material errors. However, since we neither audited nor reviewed them, which services
include inquiries, analytical procedures and various tests of transactions and balances, we were not in a position to, and we
do not, express an opinion or any other form of assurance on them.
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MANGO’S TROPICAL CAFE, INC.
BALANCE SHEETS

INCOME TAX BASIS

At December 31, 2007 and 2006

\

ASSETS
2007 2006
Current assets
Cash $ 200,849 360,482
Accounts receivable, all deemed collectible 140,006 180,151
Inventory, stated at the lower of cost (first-in, first-out) or market 429,379 317,591
Prepaid expenses and other 1,811 63,846
Total current assets 772,045 922,070
Depreciable property
Furniture and equipment 2,397,179 2,192,545
Leasehold improvements 3,154,526 3,100,454
5,551,705 5,292,999
Less accumulated depreciation, provided by straight-line
and accelerated methods 2,607,381 2,267,737
Depreciated cost 2,944,324 3,025,262
Other assets
Liquor license 16,190 16,190
Deposits and other 44,562 69,121
Total other assets 60,752 85,311
Total assets $ 3,777,121 4,032,643
LIABILITIES AND SHAREHOLDER'S EQUITY
Current liabilities
Ascounts payable and accrued expenses $ 1,136,448 1,123,629
Shaareholder's equity
Common stock; $1 par value; 1,000 shares authorized, ‘
isued and outstanding : 1,000 1,000
Asdditional paid-in capital 970,286 970,286
Reetained earnings - Income tax basis 1,669,387 1,937,728
Total shareholder's equity 2,640,673 2,909,014

Total liabilities and charehaldar'c amite .



MANGO’S TROPICAL CAFE, INC.
STATEMENTS OF INCOME AND RETAINED EARNINGS

INCOME TAX BASIS
Years Ended December 31, 2007 and 2006

B
2007 2006
Sales $ 19,701,574 $ 18,596,143
Cost of sales 3,997,326 3,562,715
Gross profit on sales 15,704,248 15,033,428
Expenses
Compensation costs ; 7,046,404 6,188,926
Depreciation and amortization 339,361 337,372
General and administrative 2,414,356 2,389,053
Guest entertainment 1,449,942 1,539,832
Occupancy 336,800 355,485
Restaurant and bar supplies 774,083 662,270
Total 12,360,946 11,472,938
I Excess of revenue over expenses before officer's compensation 3,343,302 3,560,490
Officer's compensation 375,498 374,998
I Excess of revenue over expenses - Income taxes are
the responsibility of the individual shareholder under
l Sub-Chapter "'S" of the Internal Revenue Code 2,967,804 3,185,492
Retained earnings - Income tax basis, beginning of year 1,937,728 1,992,366
l Distributions to shareholder (3,236,145) (3,240,130)
I Retained earnings - Income tax basis, end of year $ 1,669,387 $ 1,937,728

The nntec which follow muct he rood for o move informod ucoe wundorctondinoe and intornrotatinn of thoco financinl



MANGO’S TROPICAL CAFE, INC.
NOTES TO FINANCIAL STATEMENTS

1. NATURE OF BUSINESS

The Company operates a restaurant and bar located in South Miami Beach, Florida.

2. RELATED PARTY TRANSACTIONS

The Company rents its facilities from the sole shareholder without a lease. Rent expense was $336,800 in
2007 and $355,485 in 2006. ‘

3. MANAGEMENT ESTIMATES

Management uses estimates and assumptions in preparing financial statements in accordance with the income
tax basis of accounting. Those estimates and assumptions affect the reported amount of assets and liabilities,
the disclosure of contingent assets and liabilities, and the reported revenues and expenses. Actual results
could vary from the estimates that were used.



MANGO’S TROPICAL CAFE, INC.
SCHEDULES OF GENERAL AND ADMINISTRATIVE EXPENSES

l INCOME TAX BASIS
Years Ended December 31, 2007 and 2006

; 2007 2006

E Advertising and promotion $ 110,160 $ 106,279

% Automobile 14,128 40,143
Bad debts 9,245 13,358
Credit card and bank charges 264,636 233,362
Equipment rental 24,806 23,804
Insurance 702,396 748,661
_Office and miscellaneous 54,922 76,615
Professional fees 208,894 297,813
Repairs and maintenance 306,193 231,394
Security 212,876 141,410
Taxes and licenses 164,216 55,605
Telephone and utilities 341,884 320,609

Total general and administrative expenses $ 2,414,356 $ 2,289,053




COMPILED FINANCIAL STATEMENTS WITH SUPPLEMENTARY INFORMATION
INCOME TAX BASIS

MANGO’S TROPICAL CAFE, INC.

YEARS ENDED DECEMBER 31, 2009 AnD 2008




Geﬁﬂn, Presth, RQbin$Qn 1001 Brickeli Bay Drive, Suite 2212

Miami, FL 33131
CERTIFIED PUBLIC ACCOUNTANTS

2255 Glades Road
One Boca Piace, Suite 112E
Boca Raton, FL 33431

666 Seventy-First Street
Miami Beach, FL 33141
American Institute of Certified Public Accountants
Florida Institute of Certified Public Accountants WWW.gRrco-cpa.com

Board of Directors
Mango’s Tropical Café, Inc.
Miami Beach, Florida

ACCOUNTANTS’ COMPILATION REPORT

We have compiled the accompanying statements of assets, liabilities, and shareholder’s equity — income tax
basis of Mango’s Tropical Café, Inc. as of December 31, 2009 and 2008 and the related statements of
revenue, expenses, and retained earnings—income tax basis for the years then ended and the accompanying
supplementary information — income tax basis contained in Schedule 1 which is presented only for

supplementary analysis purposes, in accordance with Statements on Standards for Accounting and Review
Services issued by the American Institute of Certified Public Accountants.

A compilation is limited to presenting in the form of financial statements and supplementary schedules
information that is the representation of management. We have not audited or reviewed the accompanying

financial statements and supplementary schedule and, accordingly, do not express an opinion or any other
form of assurance on them.

arn, Buaston, aduisre.v- (4.

July 12, 2010
Miami Beach, Florida

Tel 305~868~3600! Fax 305-864-6740 ! Toll Free 1-888-B68-5585 E Toll Free Fax 1-800-880-1662



MANGO’S TROPICAL CAFE, INC.

STATEMENTS OF ASSETS, LIABILITIES AND SHAREHOLDER’S EQUITY
INCOME TAX BASIS

AT DECEMBER 31, 2009 AND 2008

ASSETS
2009 2008

Current assets

Cash $ 314,724 B 184,220
Accounts receivable 112,569 83,867
Inventory 351,644 608,725
Prepaid expenses and other 57,117 95,159
Total current assets 836,054 971,971
Depreciable property
Furniture and equipment 2,821,067 2,665,689
Leasehold improvements 3,580,778 3,455,004
6,401,845 6,120,693
Less accumulated depreciation 3,634,612 3,206,050
Depreciated cost 2,767,233 2,914,643
Other assets
Liquor license 16,190 16,190
Deposits and other 19,233 30,342
Total other assets 35,423 55,532

Total assets $ 3,638,710 $ 3,942,146

LIABILITIES AND SHAREHOLDER'S EQUITY

Current liabilities

Accounts payable and accrued expenses $ 1,121,737 $ 1,321,794
Due to related entities 575,637 -
Total current liabilities 1,697,374 1,321,794
Shareholder's equity
Common stock; $1 par value; 1,000 shares authorized,
issued and outstanding 1,000 1,000
Additional paid-in capital 970,286 970,286
Retained earnings - Income tax basis 970,050 1,649,066
Total shareholder's equity 1,941,336 2,620,352
Total liabilities and shareholder’s equity $ 3,638,710 $ 3,942,146

The notes which follow must be read for a more informed use, understanding and interpretation of these Sfinancial
statements.

Read Accountants” Comnbilation Report 1



MANGO’s TROPICAL CAFE, INC.

STATEMENTS OF REVENUE, EXPENSES AND RETAINED EARNINGS
INCOME TAX BASIS

YEARS ENDED DECEMBER 31, 2009 AND 2008

2009 2008

Revenue
Sales

$ 17,953,967 $ 17,999,695
Cost of sales

3,498,937 3,482,498
Gross profit on sales 14,455,030 14,517,197
Expenses
Compensation costs 6,093,422 6,430,500
Depreciation and amortization 428,562 598,669
General and administrative 2,601,123 2,341,391
Guest entertainment 1,530,133 1,358,503
Interest 3,413 -
Loss on loan - bad debt 101,800 -
Rent 256,800 256,800
Restaurant and bar supplies 627,205 529,520
Total 11,042,458 11,515,383
Excess of revenue over expenses before officer's compensation 3,412,572 3,001,814
Officer's compensation 374,998 374,998
Excess of revenue over expenses - Income taxes are
the responsibility of the individual shareholder under
Sub-Chapter "S" of the Internal Revenue Code 3,037,574 2,626,816
Retained earnings - Income tax basis, beginning of year 1,649,066 1,669,387
Distributions to shareholder (3,716,590) (2,647,137)
Retained earnings - Income tax basis, end of year $ 970,050 $ 1,649,066

The notes which follow must be read for a more informed use, understanding and interpretation of these financial
statements.

Read Accountants’ Compilation Report 2



MANGO’s TROPICAL CAFE, INC.
NOTES TO FINANCIAL STATEMENTS

MATURE OF BUSINESS

The Company operates a restaurant and bar located in Miami Beach, Florida.

SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Basis of Accounting. The Company’s policy is to prepare its financial statements on the income tax basis of
accounting.

Management’s Estimates. Management uses estimates and assumptions in preparing financial statements in
accordance with the income tax basis of accounting. Those estimates and assumptions affect the reported
amount of assets and liabilities, the disclosure of contingent assets and liabilities, and the reported revenues
and expenses. Actual results could vary from the estimates that were used.

Cash and Cash Equivalents. At December 31, 2009 and 2008, cash consists of monies held in checking,
savings and money market accounts.

Inventory. Inventory is stated at the lower of cost (first-in, first-out) or market and consists principally of
food and beverage supplies and products. As required by the Internal Revenue Code Sec. 263A, the Company
capitalizes a portion of indirect, general and administrative costs to the inventory balances.

Property and Equipment. Property and equipment are stated at cost. Maintenance, repairs and annual
software renewals are expensed as incurred. Property retired or sold and the related gain or loss, if any, is
taken into income. Currently, property that is less than $500 is charged to expenses.

Depreciation of property is computed using the accelerated method of MACRS. The estimated useful lives
used in capitalizing depreciation are as follows:

Improvements 15-39 years
Vehicles and equipment 5 years
Furniture and fixtures v 7 years
Software 3 years

Advertising. The Company charges the cost of advertising to expense as incurred. Advertising expense was
$115,525 and $85,453 for the years ended December 31, 2009 and 2008, respectively.

Accounts Receivable. The Company considers accounts receivable to be fully collectible. Receivables are
expensed when management deems the amounts uncollectible.

(8%



MANGO’S TROPICAL CAFE, INC.
NOTES TO FINANCIAL STATEMENTS

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONT’D)

Income Taxes. The Company, with the consent of its stockholders, has elected under the Internal Revenue
Code to be an “S” corporation. Under this election, income, losses and credits are included in the individual
tax returns of the stockholders. Therefore, no provision has been made for federal income taxes.

3. RELATED PARTY TRANSACTIONS

The Company rents its facilities from the sole shareholder without a lease. Rent expense was § 256,800 in
both 2009 and 2008.

4, CONCENTRATION OF CrREDIT RISK

The Company maintains demand deposits with several institutions from time to time. Cash balances in these
accounts exceed insured costs of $250,000.



MANGO’S TROPICAL CAFE, INC.

SCHEDULE | — GENERAL AND ADMINISTRATIVE EXPENSES
INCOME TAX BASIS

YEARS ENDED DECEMBER 31, 2009 AND 2008

2009 2008

Advertising and promotion $ 115,525 $ 85,453
Automobile 11,908 11,575
Credit card and bank charges 218,544 231,544
Equipment rental 17,472 22,846
Insurance 139,162 486,580
Office and miscellaneous 50,491 67,442
Professional fees 349,553 348,858
Repairs and maintenance 318,726 298,138
Security 195,261 235,614
Taxes and licenses 229,031 212,749
Telephone and utilities 355,450 340,592

Total general and administrative expenses $ 2,001,123 $ 2,341,391

Read Accountants” Compilation Report on Supplementary Information 5
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Gerson, Preston, Robinson 1001 Brickell Bay Drive, Suite 2212

CERTIFIED PUBLIC ACCOUNTANTS Miami, FL 33131

7777 Glades Road, Suite 204
Boca Raton, FL 33434
666 Seventy-First Street
Miami Beach, FL 33141

American Institute of Certified Public Accountants
Florida Institute of Certified Public Accountants

www.gprco-cpa.com

Board of Directors and Member
Mango’s Tropical Café, Inc.
Miami, Florida

INDEPENDENT AUDITORS’ REPORT

We have audited the accompanying financial statements of Mango’s Tropical Café, Inc., which comprise the balance
sheets as of December 31, 2012 and 2011, and the related statements of income, shareholder’s equity and cash flows
for the years then ended, and the related notes to the financial statements.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements in accordance with
accounting principles generally accepted in the United States of America; this includes the design, implementation,
and maintenance of internal control relevant to the preparation and fair presentation of financial statements that are
free from material misstatement, whether due to fraud or error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these financial statements based on our audits. We conducted our audits
in accordance with auditing standards generally accepted in the United States of America. Those standards require
that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free from
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditor's judgment, including the assessment of the risks of
material misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, the
auditor considers internal control relevant to the entity's preparation and fair presentation of the financial statements in
order to design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the entity's internal control. Accordingly, we express no such opinion. An audit also
includes evaluating the appropriateness of accounting policies used and the reasonableness of significant accounting
estimates made by management, as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit
opinion.

Opinion

In our opinion, the financial statements referred to above present fairly, in all material respects, the financial position
of Mango’s Tropical Café, Inc. as of December 31, 2012 and 2011, and the results of its operations and its cash flows
for the years then ended in accordance with accounting principles generally accepted in the United States of America.

Anson, Ruston, Roduissec v 0, 4.

May 3, 2013
Miami Beach, Florida
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MANGO’S TROPICAL CAFE, INC.
BALANCE SHEETS
AT DECEMBER 31, 2012 AND 2011

ASSETS
2012 2011
Current assets
Cash $ 937,598 $ 1,976,101
Credit card receivables, deemed fully collectible 141,498 176,729
Inventories 437,903 329,110
Prepaid expenses and other current assets 163,198 215,832
Total current assets 1,680,197 2,697,772
Property and equipment
Furniture and equipment 2,084,117 1,921,629
Leasehold improvements 2,297,143 2,224.760
4,381,260 4,146,389
Less accumulated depreciation and amortization, provided by the
straight-line method over the estimated useful lives of the assets
or the remaining terms of the leases 2,220,849 1,749,723
Depreciated cost 2,160,411 2,396,666
Total assets $  3.840,608 $ 5,094,438

LIABILITIES AND SHAREHOLDER'S EQUITY

Current liabilities

Accounts payable $ 403,829 $ 356,146
Accrued expenses 423,620 832,393
Total current liabilities 827,449 1,188,539

Shareholder's equity
Common stock; $1 par value; 1,000 shares authorized, issued

and outstanding; and additional paid-in capital 971,286 971,286
Retained earnings 2,041,873 2,934,613
Total shareholder's equity 3,013,159 3,905,899

Total liabilities and shareholder's equity $ 3,840,608 $ 5,094,438




MANGO’S TROPICAL CAFE, INC.
STATEMENTS OF INCOME
YEARS ENDED DECEMBER 31, 2012 AND 2011

2012 2011
Revenues

Beverage $ 17,073,821 $ 15,750,059
Food 3,086,059 2,994,947
Door, store and other 2,263,887 2,190,713

Total revenues 22,423,767 20,935,719

Costs and operating expenses

Payroll and related 7,376,584 7,686,592
Beverage 2,816,821 2,746,417
Store and other 1,871,622 1,841,580
Food 1,081,883 1,020,677
Other 1,367,685 949,407
Insurance 810,511 758,839
Depreciation and amortization 471,126 442,270
Rent 363,623 414,943
Supplies 369,395 390,024
Professional fees 366,461 350,353
Utilities 257,561 264,192
Credit card discounts 260,479 255,632
Security 116,217 125,205

Total costs and operating expenses 17,529,968 17,246,131

Net income - Income taxes are the responsibility of the
individual shareholder under Sub-Chapter "S" of the
Internal Revenue Code $ 4,893,799 $ 3,689,588




MANGO’S TROPICAL CAFE, INC.
STATEMENTS OF SHAREHOLDER’S EQUITY
YEARS ENDED DECEMBER 31, 2012 AND 2011

Common Stock Total

and Additional Retained Shareholder's

Paid-in Capital Earnings Equity
Balance at January 1, 2011 $ 971,286 $ 1,026,641 $ 1,997,927
Net income - 3,689,588 3,689,588
Distributions - (1,781,616) (1,781,616)
Balance at December 31, 2011 971,286 2,934,613 3,905,899
Net income - 4,893,799 4,893,799
Distributions - (5,786,539) (5,786,539)

Balance at December 31,2012 $ 971,286 $ 2,041,873 $ 3,013,159




MANGO’S TROPICAL CAFE, INC.
STATEMENTS OF CASH FLOWS
YEARS ENDED DECEMBER 31, 2012 AND 2011

2012 2011
Operating activities
Cash inflow from customers $ 22,458,998 $ 20,878,162
Cash outflow for costs and operating expenses (17,476,091) (16,957,089)
Net cash inflow from operating activities 4,982,907 3,921,073
Financing activity
Cash outflow for distributions to shareholder (5,786,539) (1,781,616)
Investing activity
Cash outflow for investment in property and equipment (234,871) (413,298)
Cash (outflow for) inflow from all activities (1,038,503) 1,726,159
Cash, beginning of year 1,976,101 249,942
Cash, end of year $ 937,598 $ 1,976,101
Reconciliation of net income to net cash inflow from operating activities:
Net income $ 4,893,799 $ 3,689,588
Add:
Depreciation and amortization, which did not require cash 471,126 442,270
Decrease in credit card receivables 35,231 -
Decrease in prepaid expenses and other assets 52,634 -
Total 558,991 442,270
Deduct:
Increase in credit card receivables - 57,557
Increase in inventories 108,793 8,601
Increase in prepaid expenses and other assets - 31,236
Decrease in accounts payable and accrued expenses 361,090 113,391
Total 469,883 210,785

Net cash inflow from operating activities $ 4,982,907 $ 3,921,073




MANGO’S TROPICAL CAFE, INC.
NOTES TO FINANCIAL STATEMENTS

1. NATURE OF BUSINESS

The Company operates a restaurant and bar located in Miami Beach, Florida.

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

The Company’s policy is to prepare its financial statements in conformity with U.S. generally accepted accounting
principles. Significant accounting principles and practices used in the preparation of the financial statements are as
follows:

Management’s Estimates. Management uses estimates and assumptions in preparing financial statements in
accordance with U.S. generally accepted accounting principles. Those estimates and assumptions affect the
reported amount of assets and liabilities, the disclosure of contingent assets and liabilities, and the reported
revenues and expenses. Actual results could vary from the estimates that were used.

Cash. At December 31, 2012 and 2011, cash consists of monies held in checking, savings and money market
accounts.

Inventory. Inventory is stated at the lower of cost (first-in, first-out) or market and consists principally of food and
beverage supplies and products.

Property and Equipment. Property and equipment are stated at cost. Maintenance, repairs and annual software
renewals are expensed as incurred. Property retired or sold and the related gain or loss, if any, is taken into
income.

Depreciation of property is computed using the straight-line method. The estimated useful lives used in calculating
depreciation are as follows:

Improvements 15-20 years
Vehicles and equipment 5 years
Furniture and fixtures 7 years

Long-Lived Assets. In accordance with ASC 360-10 and 360-20, Accounting for the Impairment or Disposal of
Long Lived Assets, long lived assets, such as property and equipment, are reviewed for potential write-downs when
impairment indicators are present. Recoverability of assets to be held and used is measured by a comparison of the
carrying amount of an asset to estimated undiscounted future cash flows expected to be generated by the asset. If
the carrying amount of an asset exceeds its estimated future cash flows, an impairment charge is recognized for the
amount by which the carrying amount of the asset exceeds the fair value of the asset.

Income Taxes. The Company, with the consent of its shareholder, has elected under the Internal Revenue Code to
be an “S” corporation. Under this election, income, losses and credits are included in the individual tax returns of
the shareholder. Therefore, no provision has been made for federal income taxes.

The Company recognizes a tax position if it is more likely than not that the tax position will be sustained, based on
the technical merits of the position, upon examination. The Company records uncertain tax positions in the
financial statements at the largest amount of benefit that is more likely than not to be realized. There were no
unrecognized tax benefits as of December 31, 2012 and 2011. The Company’s tax returns for 2010, 2011 and 2012
are subject to examination by the Internal Revenue Service and state taxing authorities.

Subsequent Events. The Company has evaluated subsequent events through May 3, 2013, the date these financial
statements were available to be issued.



MANGO’S TROPICAL CAFE, INC.
NOTES TO FINANCIAL STATEMENTS

A
3. PAYROLL AND RELATED EXPENSES

Payroll and related expenses for the year ended December 31, 2011 include $463,551 of additional Social Security
and Medicare tax based upon a final assessment of the Internal Revenue Service’s (“IRS”) estimate of unreported
tips. The Company does not intend to pursue this further and have included the entire amount in accrued expenses
at December 31, 2011. Based upon the IRS’s assessment, approximately $168,400 of the $463,600 relates to the
year ended December 31, 2011, and the remaining $295,200 relates to 2010 and 2009. The liability was paid off in
2012.

4. RELATED PARTY TRANSACTIONS

The Company rents its facilities from the sole shareholder without a lease. The Company is currently finalizing the
terms of a lease agreement that will take effect in 2013. Rent expense was $363,623 and $414,943 in 2012 and
2011, respectively.

5. CONCENTRATION OF CREDIT RISK

The Company maintains demand deposits with several institutions from time to time. Cash balances in these
accounts, at times, exceed the insured amount of $250,000.

6. FAIR VALUE MEASUREMENTS
Fair Value of Financial Instruments

The following methods and assumptions were used to estimate the fair value of the Company’s financial
instruments at December 31, 2012 and 2011:

e The carrying value of cash, credit card, receivables, inventories, prepaid expenses and other current assets,
accounts payable and accrued expenses approximate fair value due to the short maturity of these instruments.

The fair value estimates are made at a specific point in time, based on relevant market information and information
about the financial instruments. These estimates are subjective in nature and involve uncertainties and matters of
significant judgment and, therefore, cannot be determined with precision. Changes in assumptions could
significantly affect the estimates.
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i htclub Bar -
o I > -?ndustry Partner: ,

' TECHNOMIC

INC.

2013

2012 Total

Revenue ($MM)

XS Nightclub Xslasvegas.com Las Vegas, NV $80-90 MM

Marquee LV Marqueelasvegas.com Las Vegas, NV $80-90 MM
3 TAO LV Taolasvegas.com Las Vegas, NV $60-70 MM
4 LIV Livnightclub.com Miami Beach, FL $45-60 MM
5 Surrender Nightclub Surrendernightclub.com Las Vegas, NV $45-60 MM
6 Pure Nightclub Purethenightclub.com Las Vegas, NV $35-45 MM
7 LAVO NY Lavony.com New York, NY $25-35 MM
8 Tryst Nightclub Trystlasvegas.com Las Vegas, NV $25-35 MM
9 LAVO LV Lavolv.com Las Vegas, NV $25-35 MM
10 Mango's Tropical Cafe Mangostropicalcafe.com Miami Beach, FL $25-35 MM
11 Greystone Manor Greystonemanorla.com West Hollywood, CA $25-35 MM
12 Hyde Bellagio Hydebellagio.com Las Vegas, NV $25-35 MM
13 HAZE Hazelasvegas.com Las Vegas, NV $25-35 MM*
14 1 OAK Las Vegas loaklasvegas.com Las Vegas, NV $15-25 MM*
15 Pacha New York Pachanyc.com New York, NY $15-25 MM*
16 LAX Nightclub Laxthenightclub.com Las Vegas, NV $15-25 MM
17 The Pool After Dark Ceasers.com/poolafterdark Atlantic City, NJ $15-25 MM
18 Seacrets Seacrets.com Ocean City, MD $15-25 MM
19 Avalon Hollywood Avonhollywood.com Los Angeles, CA $15-25 MM
20 Vanity Vanitylv.com Las Vegas, NV $15-25 MM*
21 ghOstbar Ghostbar.com Las Vegas, NV $15-25 MM*
22 Clevelander Clevelander.com Miami Beach, FL $15-25 MM*
23 PHD Phdlounge.com New York, NY $15-25 MM
24 The Chandelier Bar Cosmopolitanlasvegas.com Las Vegas, NV $15-25 MM
25 The Bank Nightclub Thebanklasvegas.com Las Vegas, NV $15-25 MM*
26 Plush Plushdallas.com Dallas, TX $15-25 MM
27 Masquerade Masqueradenights.com New Orleans, LA $15-25 MM
28 Sevilla Nightclub Sevillanightclub.com Long Beach, CA $10-15 MM
29 ROOF on the Wit Roofonthewit.com Chicago, IL $10-15 MM
30 Drais Afterhours LV Afterhours.drais.net Las Vegas, NV $10-15 MM




Industry Partner:

TECHNOMIC

thlub Bar

2013 INC.
Rank Concept Name Website Address Location 2012 Total
Revenue ($MM)

31 Arkadia Arkadiamaimi.com Miami Beach, FL $10-15 MM
32 FLUXX Fluxxsd.com San Diego, CA $10-15 MM
33 MOON Moonnightclub.com Las Vegas, NV $10-15 MM*
34 Billy Bob'’s Texas Billybobstexas.com Fort Worth, TX $10-15 MM*
35 Mansion Miami Mansionmiami.com Miami Beach, FL $10-15 MM*
36 207 207sd.com San Diego, CA $10-15 MM
37 Shrine Asian Kitchen Lounge & Nightclub Shrinemgmfoxwoods.com Mashantucket, CT $10-15 MM
38 SET Nightclub Setmiami.com Miami Beach, FL $10-15 MM*
39 Stingaree Stingsandiego.com San Diego, CA $10-15 MM*
40 AJ’s Club Bimini Ajs-destin.com Destin, FL $10-15 MM*
41 Float Floatsd.com San Diego, CA $10-15 MM
42 Opera Nightclub Operaatlanta.com Atlanta, GA $10-15 MM*
43 Drais Hollywood Hollywood.drais.net Los Angeles, CA $10-15 MM
44 Kilroy’s Sports Bar Kilroys-bloomington.com Bloomington, IN $10-15 MM*
45 1 Oak NYC 1oaknyc.com New York, NY $10-15 MM*
46 Playhouse Nightclub Playhousenightclub.com Los Angeles, CA $10-15 MM
47 Excalibur/Vision Excaliburchicago.com Chicago, IL $10-15 MM*
48 Bar Anticipation Bar-a.com Lake Como, NJ $10-15 MM
49 Chateau Nightclub & Gardens Chateaunights.com Las Vegas, NV $10-15 MM*
50 POV Pointofveiwdc.com Washington, DC $10-15 MM*
51 Altitude Sky lounge Altitudeskylounge.com San Diego, CA $10-15 MM
52 Stone Rose Gerberbars.com New York, NY $10-15 MM
53 Sutra OC Sutraoc.com Costa Mesa, CA $10-15 MM
54 Public House Publichousechicago.com Chicago, IL $10-15 MM
55 Webster Hall Websterhall.com New York, NY $10-15 MM*
56 Wall Lounge Wallmiami.com Miami Beach, FL $10-15 MM*
57 Avenue NYC Avenue-newyork.com New York, NY $10-15 MM
58 The Park Lounge Theparkdowntown.com Sacremento, CA $10-15 MM*
59 1015 Folsom 1015.com San Francisco, CA $10-15 MM*
60 Thrive Thrivedallas.com Dallas, TX $10-15 MM
61 The Park at Fourteenth Park14.com Washington, DC $10-15 MM
62 Fur Nightclub Furnightclub.com Washington, DC $10-15 MM*
63 Heat Ultra Lounge Heatultraloungeoc.com Anaheim, CA $10-15 MM
64 The Colony Thecolonyla.com Los Angeles, CA $5-10 MM
65 vy Ivyentertainmentsandiego.com | San Diego, CA $5-10 MM




thlub Bar
0 TECHNOMIC

2013 INC.
Rank Concept Name Website Address Location 2012 Total
Revenue ($MM)
66 Exchange LA Exchangela.com Los Angeles, CA $5-10 MM
67 Passion Nightclub Passionnightclub.com Hollywood, FL $5-10 MM
68 tenjune Tenjunenyc.com New York, NY $5-10 MM*
69 LOVE Lovetheclub.com Washington, DC $5-10 MM*
70 Club Space Clubspace.com Miami, FL $5-10 MM*
71 Club 152 Club152memphis.com Memphis, TN $5-10 MM
72 Stoney’s Rockin Country Stoneysrockincountry.com Las Vegas, NV $5-10 MM*
73 Cameo Cameomiami.com Miami Beach, FL $5-10 MM*
74 Gallery Nightclub Gallerylv.com Las Vegas, NV $5-10 MM*
75 element Elementny.com New York, NY $5-10 MM*
76 Tengo Sed Cantina Tengosedcantina.com Kansas City, MO $5-10 MM*
77 Havana Club Havanaclubatl.com Atlanta, GA $5-10 MM
78 Lagasse’s Stadium Palazzo.com Las Vegas, NV $5-10 MM
79 Dream Nightclub Dreammla.com Miami Beach, FL $5-10 MM
80 Vanguard Vanguardla.com Los Angeles, CA $5-10 MM*
81 Baja Sharkeez Hermosa Beach Sharkeez.net Hermosa Beach, CA $5-10 MM
82 Dusk Duskac.com Atlantic City, NJ $5-10 MM*
83 Panama Joe’s Cantina Panamajoescantina.com Long Beach, CA $5-10 MM
84 Seville Quarter Sevillequarter.com Pensacola, FL $5-10 MM
85 G Lounge Glounge.com New York, NY $5-10 MM*
86 Glass Cactus Nightclub Glasscactusnightclub.com Grapevine, TX $5-10 MM*
87 Axis Radius Axis-radius.com Scottsdale, AZ $5-10 MM*
88 Gryphon Gryphon-club.com Hollywood, FL $5-10 MM
89 Sandbar Mexican Rest. & Tequila Bar Sandbarsb.com Santa Barbara, CA $5-10 MM*
90 MIXX Borgatanightlife.com Atlantic City, NJ $5-10 MM
91 Drink Houston Drinkhouston.com Houston, TX $5-10 MM
92 Shade Lounge Wscottsdalehotel.com Scottsdale, AZ $5-10 MM*
93 Temple Nightclub Templesf.com San Francisco, CA $5-10 MM*
924 Bull & Bear Bullbearbar.com Chicago, IL $5-10 MM
95 The Grizzly Rose Grizzlyrose.com Denver, CO $5-10 MM
96 Celebrations Nitelife Celebrationsnitelife.com Myrtle Beach, SC $5-10 MM
97 Ten OC Tenoc.com Newport Beach, CA $5-10 MM
98 Avenu Lounge Avenulounge.com Dallas, TX $5-10 MM
929 Vain Night Club Vainorlando.com Orlando, FL $5-10 MM
100 The Estate Theestateboston.com Boston, MA $5-10 MM




