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UNIMUNDO CORPORATION
14859 Moorpark Street, Suite 103
Sherman Oaks, CA. 91403

Tel: 800-516-1134

Direct: 424-204-2225

Fax: 800-516-1143
marcus@unimundotv.com
www.unimundotv.com

Registrant UNIMUNDO CORPORATION by and through
MARCUS FONTAIN, President and CEO, in pro se

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

UNIMUNDO CORPORATION,
a Florida Corporation,

Cancellations No. 92054050
Registration No. 3889485

Registrant,
UNIMUNDO’S FURTHER
OPPOSITION TO UNIVISION’S
OPPOSITION TO UNIMUNDO’S
MOTION TO DISMISS; MOTION FOR
AN ORDER DIRECTING UNIVISION
TO STRIKE AND TO CEASE AND
DESIST THE USE OF OR ANY
REFERENCE TO THE NAME
“TELEMUNDO” AT ANY STAGE OF
THE PROCEEDINGS; AND RENEWED
MOTION TO DISMISS UNIVISION’S
COMPLAINT WITH PREJUDICE

VS.

UNIVISION COMMUNICATIONS, INC.,
a California Corporation,

Petitioner.

N’ N’ N’ N’ N N N N Nt N Nt N N N N N N’

COMES NOW Registrant UNIMUNDO CORPORATION by and through MARCUS
FONTAIN, President and CEOQ, in pro se and files this UNIMUNDQ’S FURTHER
OPPOSITION TO UNIVISION’S OPPOSITION TO UNIMUNDO’S MOTION TO
DISMISS; MOTION FOR AN ORDER DIRECTING UNIVISION TO STRIKE AND TO
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CEASE AND DESIST THE USE OF OR ANY REFERENCE TO THE NAME
“TELEMUNDO” AT ANY STAGE OF THE PROCEEDINGS; AND RENEWED
MOTION TO DISMISS UNIVISION’S COMPLAINT WITH PREJUDICE.

I. INTRODUCTION

The Univision complaint should be dismissed with prejudice. The USPTO Trademark
Trial and Appeal Board should refuse to expand trademark protection as requested by
Univision because among other things Univision has no standing to file any complaints
against UNIMUNDO. Additionally, even after having been given a second bite at the apple,
Univision fell short by making no attempt to prove dilution or made any valid argument by
which the Univision’s complaint should stand. Furthermore, Univision again failed to
demonstrate the likelihood of success due to confusion or dilution of the name Univision by
UNIMUNDO or by the logo design or color of UNIMUNDO.

Alternatively, USPTO Trademark Trial and Appeal Board should issue an Order
directing Univision to strike and to cease and desist from any further use of the name
“Telemundo™ in this litigation because Univision is not Telemundo; Univision does not own
Telemundo nor are the Attorneys for Univision representing Telemundo here. Additionally,
Telemundo is not part of this litigation. Telemundo is an entity separate and apart from
Univision. Any mention of the name Telemundo by Univision here is malicious, vindictive
and a desperate attempt to taint this litigation for the purpose of prejudicing UNIMUNDO.

The Univision controversy is representative of Univision’s consummate and desperate
battles in the United States to stay afloat trying to save its ever failing business be it legally
or illegally. In this case by using the USPTO Trademark Trial and Appeal Board as the
stocking horse for protection in an unfair effort to stop UNIMUNDO from capitalizing in the
Spanish market. Univision had a chance to object to the filing of the UNIMUNDO
Trademark but deliberately failed to object. There is a price associated with the failure to

object and Univision should pay the price.
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Univision is seeking to unfairly and unjustly expand its current trademark protection to
include the words "uni' and “mundo” neither of which belongs to Univision. Univision is
seeking to bootstrap to UNIMUNDO not just the Univision name but the colors it
incorporated into its already protected name and logo trademark in hopes to convince the
USPTO Trademark Trial and Appeal Board that the name Univision and the unique colors of
its “Tulip” logo can be confused with the name UNIMUNDO or its “U” shaped logo.
Nothing, can nothing can be further from the truth and they know it.

The USPTO Trademark Trial and Appeal Board, should inherently refuse to consider
these concerns, and instead focus how to evaluate similar marks under the likelihood of
confusion doctrine. It should also decline to address whether colors may be considered as
part of a preexisting trademark in order to receive the same protection and ultimately ignore

the possibility of expanding trademark protection in this case.

MEMORANDUM OF POINTS AND AUTHORITIES
II. ARGUMENT

Unamuno’s logo is a “U” design which consists of solid blue colors, dark and light and

with a solid white streak tail-like design inside. www.unimundotv.com.

Univision’s logo as it appears today on its web page www.univision.com and in

www.wikipedia.org/wiki/Univision is an unclear and undefined “U.” In fact, it does not even
look like a “U.” Univision call its log a “Tulip” where the top left quarter is purple with a
twist to the left, a green square on the top right, a red pie on the lower left hand corner and a
light blue pie on the lower right hand corner, none which in combination identify a letter
“U” furthermore, the logo is then cut horizontally and vertically dividing it into four 4)
color parts: purple, green, red and blue. The UNIMUNDO logo and the Univision logos
are completely dissimilar by way of shape, design, color and meaning and any allegation of
semblance is delusional.

The trademark names of Univision and UNIMUNDO are also dissimilar. Univisions

claim that the two names can be confusing because they both have “Uni?” is outrageous.
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The word "Uni" is a generic name for the word "one” or “uno” in Latin. A Single one,
Unicycle, "Uni" is also a shortened word for University, a character in '‘Dungeness and
Dragons (TV Series; JJ Uni Records, formally called Universal City Records, an urban-type
Settlement in Kirov Oblast, Russia, the Supreme Goddess of Etruscan Mythology, Uni for
sea-urchin in Japanese restaurants, uniball Pens for some pens and pencils, Uni for Uniform
spaces in mathematics, Uni Global Union, an international trade union federation, a user-
network interface, which is a junction from which a telecommunications services is
connected between the service provider and the end user, Uniradio, a radio station in San
Diego, CA.

“Uni” is also the shortened word for university; University Professors Program, an
interdisciplinary program for gifted students at Boston University; University High School
(Irvine, California); University Laboratory High School (Urbana, Illinois); Union Nationale
Inter-universitaire, a French right-wing union of university students; National University of
Engineering (Universidad Nacional de Ingenieria), Lima, Peru; University of Northern Iowa;
Independente University (Universidade Independente), Lisbon, Portugal.

The word “Vision" is also quite generic; the faculty of sight; eyesight: poor vision and
even as applied in trademarks, as it has been used by Pearle Vision; Plaza Vision Center;
Uptown Vision; Visual Perception; Vision (Timely Comics), Visions (Magic-The gathering-
a card game). Vision or visions also refer to: Visual perception, interpreting what is seen;
Visual system, the sensory mechanism of eyesight; Vision (spirituality), inspirational
experiences ; Hallucination, vivid conscious perception in the absence of a stimulus

The word "Mundo" in Spanish or "world" in English; everyone, everybody, Mundo
(river), river in south-eastern Spain; Mundo, California, unincorporated community in
Imperial County; Mundo (album), 2002 album by Rubén Blades; Mundo (Hun), descendant
of Attila the Hun.

Univision also makes the false and misleading allegation that somehow UNIMUNDO
used words from Univision and Telemundo and put them together to create

the mark UNIMUNDO to confuse the public by creating “blurring and tarnishment.” This is
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