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Swatch’s Celeb-Studded Makeover
Posted By Tasha M. Gordon-Solmon on November 13th, 2009

Sports |

3 Share

Swatch: plastic relic of the eighties or luxury accessory of the future? On Thursday, the tweets
Swatch Group re-launched its 6 billion dollar empire at its remodeled Flagship store in Time

Square. DJ Mel Debarge provided the music for guests that included Michelle Trachtenberg retweet
and host Kelly Osbourne.

Travel |
Watches

Yachts

Osbourne introduced Swatch Group CEO Madame Arlette-Elsa Emch (say that five times fast) in a ribbon cutting
ceremony. Osbourne called herself “a child of the eighties”, but was dressed like she was straight out of the
twenties (minus the tattoos covering her arms). Osbourne brought her puppy (Sid, a Pomeranian) and Dancing with
the Stars co-stars Max Chmerkovskiy (who showed up with unidentified leggy blonde) and Louis van Amstel.

When Van Amstel kindly took puppy Sid off of Kelly’s hands for a bit, one eager (and misguided) columnist confused
him for Kelly’s publicist. “I am her dance partner,” he responded. Oops! When | asked why he was watch-less, he
said he didn’t want to hit Kelly while they were dancing. By the end of the party, someone had persuaded him to
sport a chunky silver automatic, but I’m sure he’ll take it off for practice.

Also on hand were artists who have designed special collections for the new Swatch. Billy the Artist (First name:
Billy, last name: Artist. “The” is just a nickname.) and his watches looked like they had been plucked from

http://www.hauteliving.com/blog/swatch%E2%80%99s-celeb-studded-makeover/ 3/30/2010
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Swatch’s original launch party 25 years. Between interviews for Vogue and Rolling Stone, the East Village based

artist has been jet-setting from Madrid to the Hamptons to Athens to paint large scale murals, attend fashion week

celebrations and do whatever it is people with the last name Artist do.

Matthew Langille seemed as comfortable posing for the paparazzi as he was checking his own pics on his digital
camera. The cartoony kittens and monsters on his watches looked like they were straight out of children’s books,
but don’t let that—or the fact that he looks 12—fool you. The prolific young designer has worked for Marc Jacobs
and SIGG (the Swiss water-bottle company that has a permanent collection at MOMA).

| had the chance to sit down with Madame Arlette-Elsa Emch, the reserved blonde CEO of Swatch, who also looks
happens to look like Swiss royalty. In her new post for less than a year, she has been hard at work overseeing the
rebranding operation. She is also the proud owner of over 100 watches. Emch previously ran Swatch prestige brand
Léon Hatot and cites Jaquet Droz and Blancpain and Breguet as other Swatch Prestige favorites. She also prefers
watches with interesting movement. “For me,” she explained, “it’s not only the outside which is important, but
the inside.”

She singled out a Breguet Tourbillon if you’re looking for a classic luxury piece. For those of us who aren’t
watchophiles (My name is Tasha and the last watch | owned had a picture of Cinderella on it.), the tourbillon
(French for “whirlwind”) was invented at the turn of the 18th century to counter the effects of gravity when a
watch is rotated. These days, tourbillon technology is just there to look pretty, like a really old, platinum
typewriter, mounted on top of a macbook. That costs $130,000.

Swatch is also debuting a new watch, the Diaphane One Turn 2 Her. Only fifty of the $13,500 limited edition
watches will be made. They feature 43 diamonds (1.5 carrots total) and a white alligator leather strap. There is a
male version called the Turn 2 Him.

| asked Emch, a former journalist, what question she would like to be asked, and she responded, “Is it [still] hard
for women to be on top?” “Yes, yes and yes” the leader of the Forbes Global Fortune 2000 Company continued.
“We have a long way to go, the battle is not totally won.” Her eyes lit up as she spoke of efforts throughout her
career to bring female colleagues to the top echelons of business with her.

When | asked the authority on time whether she preferred to be fashionably late, on time or early, Emch’s
immediately response was “early”. But is it too late for this eighties brand to make a comeback? Only time can
tell.

http://www .hauteliving.com/blog/swatch%E2%80%99s-celeb-studded-makeover/
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Kelly Osbourne arrives
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Kelty Osbourne and Louis Van Amstel
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Max Chmerkovskiy and guest
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5 Release

Swatch Announces New Swatch Smart Watch That
Delivers Exclusive Entertainment Information and
More Via Microsoft's MSN Direct Service

"Paparazzi" Offers Free Content and Chance to Meet Celebrities

NEW YORK and BIEL, Switzerland, Oct. 20, 2004 — Swatch, the innovative, trend-setting
watch brand from Switzerland-based Swatch Group, the leading global watch corporation, has
joined with MSN ® Direct, a division of Microsoft Corp., to launch a stylish and colorfu! new
watch known as Paparazzi. With four new multicolored styles, Paparazzi offers wearers exclusive
entertainment information and the opportunity to meet celebrities. In addition, Paparazzi owners
can access the MSN Direct service to receive personalized information, including news, sports,
weather, horoscopes, stock quotes and more.

The velvet rope just disappeared for Swatch
Paparazzi wearers. They will be in the know before
everyone else thanks to Swatch City, new,
specialized content from Time Out on hot bars, cool
clubs, hip locales and free events around town. Also
unigue to Swatch Paparazzi is the opportunity to
register to win a Swatch Meet A Celebrity package,

Swatch Paparazzi offers consumers the chance to
meet a celebrity from the worlds of business,
sports, music and film. The Swatch Meet
sweepstakes unfolds over the next six months and  Nick Hayek Jr. (left), CEO of Swatch
is available to buyers and nonbuyers of the Swatch Group, and actress Mischa Barton
Paparazzi alike. The first celebrity meetings jein Microsoft Chairman BiI_I"Gates =
featured in the Swatch Meet sweepstakes include a .:“Odd t!!e R Ribansnazzs w_atch
line, which can access MSN Direct.
tour of the Consumer Electronics Show (CES) in New York, Oct. 20, 2004. Click
January 2005 with Microsoft Chairman and Chief image for high-res version.
Software Architect Bill Gates; a training session
with Olympic Gold Medalist Carl Lewis; and a visit to the set of "The OC" with star Mischa
Barton. More information about Swatch Meet is located at http://www.swatch.com ,

Swatch Paparazzi represents the first Swatch Smart Watch offering automatic content out of the
box. The following content is available to every Swatch Paparazzi buyer upon purchase: Swatch
City, which offers entertainment news and national news headlines; local weather high and low
temperatures; major stock indexes; Swatch Meet; and Swatch News, which relates brand
happenings.

"Communication is very powerful. The information you share is one part and the way you
communicate it is the other. Swatch Paparazzi offers a lifestyle of communication that is original
and fun -- clearly a plus for the wearer," said Nick Hayek Jr., CEO of Swatch Group.

MSN Direct: Sophisticated Technology

MSN Direct offers Paparazzi wearers the ability to personalize channels of information including
news, sports, weather, horoscopes, personal messages, calendar appointment reminders, stock
quotes, lottery information and more. Subscribers to MSN Direct choose only the information
they wish to receive on their watch by visiting the MSN Direct Web site at
http://www.msndirect.com . Since MSN Direct was launched at CES in January, the amount of
content offered by the service has doubled, and subscribers can choose from a range of pricing
options to best fit their needs.

"The introduction of the Swatch Paparazzi watch represents a milestone for Smart Watches and
MSN Direct. We are thrilled to work with an industry leader like Swatch to offer specialized
content and stylish watches specially tailored for Swatch customers," said Bill Mitchell, corporate
vice president of the Mobile Platforms Division at Microsoft.

Swatch Meet

Of all the functions provided by Paparazzi, perhaps the most evocative is the opportunity to

Home | News & Events i g Product Newsrooms ‘ Blogs & Communities ‘ Press Tools |

Share

& send Email

Subscribe to Feed
% URL for Email or IM
%o Digg This
I} Post to Facebook
&) Add to StumbleUpon
& Post to Twitter

Press Resources

Contact

Rapid Response Team
Waggener Edstrom
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Jout Swatch Paparazz

The Swatch Paparazz| |s available in four vivid colors including orange, red, biack, and a blue
and beige combination, and all sport an adjustable silicon strap. The traditional Swatch plastic
case comes in a new chunky design and an extra-large size. Five function buttons recessed into
the case allow the wearer to navigate and control the watch functions. The Swatch Paparazzi is
waterproof and comes with a lithium-ion rechargeable battery and a two-year warranty. Swatch
Paparazzi retails for $150 at all 40 Swatch stores and Is available online at
http://www.swatch.com .

Abtut MSN Direct

MSN Direct, part of the Smart Personal Objects Technology Initiative, is a speclalized wireless
service that combines technology and fashion to deliver customized and personallized
information to people. Those interested in leamning more about MSN Direct can visit
http://www.msndirect.com .

About Swatch

Swatch Is a member of the Swatch Group, the world's largest watch producer and distributor,
with over 157 production sites In Switzerland. The Swatch Group Is the official timekeeper and
data-handling operator for the Olymplc Games In Athens, Turin, Beijing and other clties.

About Microsoft

Founded In 1975, Microsoft (Nasdaq "MSFT") s the worldwide leader In software, services and
solutions that help people and businesses realize their full potential.

Microsoft and MSN are either registered trademarks or trademarks of Microsoft Corp. In the
United States and/or other countries.

The names of actual companies and products mentioned herein may be the trademarks of their
respective owners.

Note to editors: If you are interested In viewing additional informatlon on Microsoft, please visit
the Microsoft® Web page at http://www.microsoft.com/presspass on Microsoft's corporate
Informatlon pages. Web links, telephone numbers and titles were correct at time of publication,
but may since have changed. For additional assistance, journalists and analysts may contact
Microsoft's Rapld Response Team or other appropriate contacts listed at
http://www.microsoft.com/presspass/contactpr.asp .

Contact Us | Terms of Use | Trademark

| Privacy Statement © 210

http://www.microsoft.com/presspass/press/2004/0ct04/10-20MSNDSwa...

site Map  MiCroSoft

Mcresofi
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Amazon.com: * SWAT WATCH W BACK LIGHT; Watches
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FREE 2-Day

http://www.amazon.com/ SWAT-WATCH-BACK-LIGHT/dp/B0O00BMS...
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Your Account | Help
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What's New Mer's Waiches Women's Walches Kids' Waichis Accessarles Watch Education

* SWAT WATCH W BACK LIGHT

Other products by Smith & Wesson

yedrdediedt & (L customer review) | Mare ahois this prodict

List Price: $68-98

Price: $49.95

You Save: $10.04 (17%)

In stock.

Processing takes an additional 2 to 3 days for orders from this seller.

Ships from and sold by Aca Photo Digital.

3 new from $49.95

whar's this? | Create pavPhrase
3 new from $49.95
| Have one to sell? [m
= - £ Share &9
Product Specifications
Watch Information
Brand Name: Smith & Wasson
Model number: SWW-45
Part Number: SWW-45
item-weight: 16 Qunces
Customers Who Viewed This Item Also Viewed Page 1 of 12
Lawman Watch Black Wesson® Police Watch Nylon Strap Tritium S.W.A.T. Watch Back Watch Back Glow Nylon
$49.95 Yoirfoird (1) Watch Black low Metal Band - Strap - Smith &
$60.05 ficieind (7) Smith & Wes.., Wesson..,
$79.97 $48.38 ikt (4
$40.99

Product Features
® Electronic Backglow for Night Vision
® Rotating Bezele and Luminous Marking
® Water Resistant to 30 meters/90 ft.
® Precision Quartz Japanese Movement
® Lithium Battery

Product Description
Smith & Wesson S.W.A.T. Watch Back Glow Rubber Band - Smith & Wesson SWW-45

Important Information
Legal Disclaimer

We do not in any way represent that any part we sell is legal to possess in your jurisdiction. Check with you local authorities to ensure it Is legal for you to possess before

buying!

Product Details
Item Weight: 1 pounds
Shipping Weight: 3 pounds (Vlew shipping rates and policles)
ASIN: BOOOBM54DK
Item model number: SWW-45
Average Customer Review: #rrir & (1 customer review)
Amazon.com Sales Rank: #9,899 in Watches (See Bestsellers in Watches)

Would you like to update product info or give feedback on images?

Buy This Product and Related Accessories
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Amazon.com: * SWAT WATCH W BACK LIGHT: Watches http://www.amazon.con SWAT-WATCH-BACK-LIGHT/dp/B000BMS...

* SWAT WATCH W
BACK LIGHT

85250 ﬁs'.ss_ %.

£olle Shift Sunqglasses,
Shiny Black with P
id/BI it
$60.00 $45.50 $209.99
In Stock from pufffstuff. In Stock and eligible for
FREE Super Saver
Shipping
i~ Items selected: 0 | Subtotal: $0.00
Customers Who Bought This Item Also Bought Page 1 of 2
AN\ / _
4
Smith & Wesson 16-Piece Deluxe Watch  Mag-Lite ST4D016 4-D  UTG Special Ops
HMY-SPECOPS-2 Opener Tool Kit Repair  Cell LED Flashlight, Universal Leg Holster
Tactical Knife And Bin Remover (Colors...  Black ok (17)
Watch SetIn AG... Aot (145) Frinkdnk (70) $10.47 - $21.50
$39.95 Fodedrde’s (115) $2.75 $27.21
$10.57
Customers Viewing This Page May Be Interested in These Sponsored Links (wnat's ths?)
» Tactical Watches By MTM 0
specialopswatch.com - MTM Tactical Watches Worn By Military, Police, Sportsmen.
» More Jaguars Soid Here (08
JaguarofGreatNeck.net - Best Selection, Best Service, Best Price Always, 866-407-5062
» Hamilton Swat Movie Watch (&
www.PrincetonWatches.com - S.W.A.T.the Movie Watch from Hamilton - Great Price Shipped Free
See a problem with these advertisements? Let us know Advertise o0 Amazon
Tags Customers Associate with This Product what's thi) Search Products Tagged with
Click on a tag to find related items, discussions, and people. | (G0,
smith and wesson (4) wrist watch (1)

watches (1) -

Your tags: Add vour first tag

Customer Reviews

1 Review
5 star: 1) Average Customer Review Share your thoughts with other customers:
4 star: 0 . YN AL NS TR W
3 s (o ik (Loustomer review) | ot your ovn eview |
2 star: 0)
1 star: (0)
Most Helpful Customer Reviews R EBNTLER e

0 of 4 people found the following review helpful:
#RRik review of S&’W SWATwatch, June 19, 2006

By Kenneth Proctor "DAWN'S ELECTRONICS" ¥ (USA) - See all my reviews
This watch has sold out many, many times and Is always in high demand.

Help other customers find the most heipful reviews Report this Permalink

Was this review helpful to you? I Comment

L ¥es (N |
Share your thoughts with other customers: | _(m_g_ﬁ_ﬁn_i

» See all customer reviews...

Ad feedback

Search Customer Reviews

16

8 Oniy search this product’s reviews
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Customer Discussions
New! See al and Your ¢ to keep track of them.

Look for Similar Items by Category
Watches > Sport Watches

AQVERTIBEMENT

Feedback

» If you need help or have a question for Customer Service, gontact us.

» Would you like to update product info or give feedback on images?
» Is there any other feedback you would like to provide? Click here

Ace Photo Digital Privacy Statement Ace Photo Digital Shipging Information Ace Photo Digital Returns & Exchanges

Your Recent History (what's thiso)

Loading
Get to Know Us Make Money with Us Let Us Help You
Careers Sell on Amazon Shipping Rates & Policies
Investor Relations Join Associates Amazon Prime
Press Releases Self-publish with Us Retumns
Amazon and Our Planet > See all Help
amazoncome
S

Canada , China | Francs | Germany | Japan | United Kingdom And don't forget: AmezonWireless | Askulle | Audible | DPReview | Endless | IMDb | Shopbop | Small Parts | SoundUnwound | Warehouse Deals by Amazon | Zappos
Conditions of Use | Privacy Notice ® 1996-2010 Amazon com. Inc or its affifates
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S.W.A.T. watch - Google Product Search http://www.google.com/products?hl=en&q=S.W.A.T.+watch&rlz=1B3...

Web |mages Videos Maps News Shopping Gmail more v laurenakennedy@gmail.com | My Shopping List | Web History | My Account | Sign out

GO()S!Q products waich Search Products | Search the Web St Pt et

Products Reslits 1 _zo_ of about 465 for S.W.A.T. watch. (0.18 seconds)
Show only: Hamilton Swat Movie Watch Sponsored Links
L1 Google Checkout _Jm www PrincetonWatches com S WAT. the Movie Watch from Hamilton - Great Price Shipped Free
T Free shipping Swat watch
T New items Like.com/Jewelry Huge Selection. Shop Visually. Find Swat watch you Like
» Any category Tax and shipping for Ossining, NY 10562 - Change Sort by: | Relevance i ﬁ&.
atches
» Any price
Under $35
$35 - $80
$80 - $150
$ to$ Go
> Any brand
Hamilton Company Brihf Wosson S kel '
Luminox Back Glow Metal Band - Smith &  $49.95 new $52.95 new Mens Watch
Wesson ... Amazan com Galati International $39.95 new _J=
Rothco $50.38 new Buy.com
Smith & Wesson Amazon.com
» Any store
Amazon com
Buy.com
Knife Count A
BattleDressUniform. Com
US. Cavalry
More »
AARMEDFORCES GO
Smi son Knives W45 Smith Wesson SWAT Watch w SWAT Watch Cap
Men's Lighted SWAT Watch with Backlight and Wesson $10.29 new )=
Black Face ... $50.99 new $63.00 new 4ArmedForces com
$44.50 new _J= Us Cavalry BattleDressUniform Com

Knife Country, USA

Smith & Weszon® Swat Watch mith & We: ch  Smith & Wesson Swat Watch Smith & Wesson Knives W4SM
{Blacky $54.99 new $44.99 new Men's Lighted SWAT Watch with
$64.99 new Army Surplus World Code 3 Tactical Supply Black ..,

FlyingTigersSurplus $52.50 new _ =

Knife Country, USA

mith & wesson swat watch Smith and Wesson Miitary SWAT Black Swat Watch SWAT Watch w/ Back Light
SWW-45M Watch $19.99 new $53.96 new

$44.95 new $67.00 new SoldierCity Amrynavydeals.com

nuLime Army Navy Shop
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Smith and Wesson SWAT Watch  Black “Swat™ Watch Smith and Wesson SWAT Watch 4105 "Swat" Watch - Black
$49.95 new $18.95 new with backglow - SWW-45 $19.10 new
Barre Army Navy Store The Military Trail Gear S $59.95 new Amazon com

Special Ops Tactical

Watches at Sears® Sponsored Links
www Sears com Save on Watches Today! Buy Online & Pick-up in Store

Watches at Macy's
Macys com/Watches Shop Watches Online at Macy's. One Day Sale - Save 30-50%!

Become A SWAT Officer
www CriminalJusticePhoenix corm Law Enforcement Degrees You Can Earn From Home. Request Free Info!

12345678810 Next

ste | SearchProducts | Search the Web
= Accepts Google Checkout - Information for Mercharts - Help

Google Home - Advertising Solutions - Business Solutions - Privacy - About Google

Google does not charge for inclusion in its search resuits and all advertisements are clearly marked. Tax and shipping costs are
estimates
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Official Swatch e-store :: Irony / Metal Watches http://store.swatch.com/s3/chrono+automatic/all

Customer Service: 1-866-379-2824

swatcho &%
US Shipping Only @ New usersignup My account  Order status E Cart @

/  New '\ Watches \/ Jewelry \/ Straps & Batteries \/ Service \/ Store Locator \/ Swatch Loyalty Club '\

= | ) :
*msj METAL E + NEVY ORIGINALS E SQUARE
) e ' E
‘Chrono. _—'j page1of1m

-

P - WO AUTOMATIE « -t

Chrono Automatic

Find a safe, established world and shake it up a little. Suddenly, it looks very
different, not what you expected. Stylish, sporty, classy, chic, and made for
the adventurer. Robust materials, rugged design and a window on the intricate
works make this watch a new departure. Chrono Automatic. For you.

FAQ | Contact us | Privacy Policy | Terms of use | Shipping options | Sales Conditions | Become An Authorized Retailer
Visit other Swatch websites: www.swatch.com | www.swatch.de | www.swatch.es | www.swatch fr | www.swatch.it | www.swatch.pt | Swatch The Club [=]Kele;

Follow us on facebook S twitter
© Swatch AG, 2009, all rights reserved. Swiss Watches
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% C X & _.,E http:j{store. swatch.comfironyfchrono+automatic/alfpagef1/SYGB400 % ~| B cooae
| [ 1 Official Swatch e-store = Irony / Met... | -+ |

mEQHOJ! @978 bests Customer Sewice: 1-868-370-2824
US Shipping Only EE New usersign up My account Orderstatus .m Cart i@

page 41 of 4

<>
8 O <« & & = REsEr

RIGHT TRACK $2370.00 B Add to cart

FAQ | Contact us | Privacy Policy | Termns of use | Shipping options | Sales Conditions | Become An Authorized Retailer
Visit other Swatch websites: waaw swatch.com | ween swatch.de | wew.satoh. s | vawu.swatoh.fr | weaw.swatch. it | was.swatch.pt | Swateh The Club {8a]e;

Followuson |3 facebook W bwitter
@ Swatch AG, 2000, all rights reserved. Swiss Walches
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Official Swatch e-store :: Welcome http://store.swatch.com/

Su’amh @ 903.beats Customer Service: 1-866-379-2824
US Shipping Only New usersignup My account  Order status E Cart
New \/ Core Colection _\/Walches \/ Jewelry \/ Straps & Batteries \/ Service \/_ Store Locator _\/ Swatch Loyalty Chib_\

™

COLOUR CODES COLLECTION

CHRONO PLASTIC

JOIN QUR MAILING LIST =

FAQ | Contact us | Privacy Policy | Terms of use | Shipping options | Sales Conditions | Become An Authorized Retailer
Visit other Swatch websites: www.swatch.com | www,.swatch.de | www.swatch.es | www.swatch.fr | www.swatch. it | www.swatch.pt | Swatch The Club [z]Kefe]

Follow us on facebook ¥ twitter
© Swatch AG, 2009, all rights reserved. Swiss Watches
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Official Swatch e-store web site; swiss watch; buy wrist watch. Men's and... http://store.swatch.com/SS2010
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~ Customer Service: 1-866-379-2824
swa i
US Shipping Only @ New user signup My account  Order status E Cart
New

Core Colection \/ Watches \/ Jeweiry \/ Straps & Batteries \/ Service \/_ Store Locator __\/ Swatch Logaity Clib_\,
FOR HIM CHILDREN'S B Best Sellers E GIFTIDEAS
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Osbourne's
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A Moms $4 Whitening Trick
Learn the Clever Trick
From a Mom Who Turned
Yellow Teeth White For $4

Remove Stretch Marks
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Buy a link here

BELE

Kelly Osbourne is on Cloud Nine
w1 - and not just because she beat
out Aaron Carter to advance to
the semifinals of Dancing with
the Stars

“| am wearing a size two," the
pixie-haired blonde, 25, told
PEOPLE last week at Swatch's
26th charity anniversary party in
Times Square.

Her newly slim body even
caused a fashion emergency just
hours before the event.

RELATED: Kelly Osbourne
Bounces Back From 'Beige’

"My mum went shopping for me

because | didn't have time and
she bought back everything in a size four, "
say the DWTS star. "l was like, 'Mum,
none of it fits, What am [ going to do?' |
had to get up so early this morning and go
shopping before even heading to practice
with Louis [van Amstel, her dancing partner
on the show]."

But the best part of being fit and less-than-
full-figured? The fact that her fiancé, Luke
Worrall, doesn't notice a change at all.

"You know what is so special about Luke?"
she says. "Even though | have lost weight,
he doesn't even see it. It's not about that
[weight] with him. | go, 'Luke, look at how
much weight | have lost.' And he goes,

'You look the same to me.' You know, when you love someone, | don't think

you notice that [weight]."

See what other readers have to say about this story — or leave a comment
of your own
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Heather Mills Is A Nightmare, Says Former
Employee

: = The Women Of Jesse James (PHOTOS)
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A Moms $4 Whitaging Trick
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Heidi Klum Talks Seal, Karl Lagerfeld,
and Project Runway

With the sixth season of Project Runway riding high in the ratings. Heidi Klum is proving to be sexier—aml
maore outspoken—than ever. She opens up about family life, fighting her way to the Lop of the industry—and
the moment Karl Lagerfeld inexplicably slagged her off.

By Alison Prato
In June, fashionistas everywhere dropped
their jaws when Karl Lagerfeld, creative
designer for Chanel, Fendi and his own
label, slammed supermodel Heidi Klum
and her husband Seal, hissing, seemingly
out of the blue, "I don't know her. Claudia
[Schiffer] doesn't know her. She was never
in Paris. We don't know her." As for Seal,
Karl sniffed, "I am no dermatologist, but I
wouldn't want his skin. Mine looks better
than his. He is covered in craters.”
Considering that Heidi is well-behaved,
well-liked and infinitely less scandal-prone
than scads of her industry peers (from
Kate to Naomi), most people were floored,
wondering, "What's up Lagerfeld's bony
ass? What did she ever do to him?"

Heidi has never publicly discussed the
drama—until now. Sitting in the lavish
drawing room of Tribeca's hip Greenwich
Hotel, riding high on the success of the
sixth season of Project Runway, which
drew a record-breaking 4.2 million viewers
with its premiere episode, she looks
puzzled and a bit hurt. "I don't know why
he said that," she says. "Maybe he wanted
to be in the paper? Maybe he doesn't
understand what I do? It's bizarre to me
that he says he doesn't know who I am
because he's dressed me in the past. I've
worn Karl Lagerfeld. Not even Chanel—his line. Lagerfeld doesn't just send random things
everywhere, so it was a big thing for me [to wear his label] to the CFDA Awards a few years
ago. I don't know how he missed that, when he dressed me that time. But you know, it's cool.
People can say whatever they want to say. You can't please everybody, and you can't live your
life wanting to please everybody either."

Fyod

DRESS: BY Thomas Wylde ($860)

Lounging in an armchair on this sunny, Saturday morning, Heidi is a living example of the
who-cares-what-people-think mantra. For one, she is not wearing a lick of makeup. Not. One.
Lick. Her lips, sans gloss, are slightly chapped. Her blonde hair is sopping wet and parted
down the middle. Lastly, she's talking about her cankles. Wait a sec—Heidi Klum, the German
sensation whose stems are insured for $2.2 million, has cankles!?

Get The

http://www.nypost.com/pagesixmag/issues/20090910/Heidi+Klum+Talk...
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a2
DRESS: BY A.L.C. (8475)—similar styles available at barneys.com
That catty bitch Lagerfeld would have a field day with this juicy revelation.

"Look!" Heidi says, pointing to her leg. "I've got a spider vein! It's probably from the weight,
right?" Heidi is pregnant with her fourth child, a second girl due in October, and she'’s
half-lamenting, half-joking about the changes her body has endured. "It's hard when you
don't fit in your things anymore," she continues. "The last month is unbelievable, how rapidly
your stomach goes. It's huge. The thighs, the butt—everything explodes in the end. But it's
bizarre. Just as it's a miracle that you can grow a human being in your belly, it's a miracle that
your body goes back to normal again. I don't think you ever get back to exactly the way you
were, but you do get close. And I'm happy with that. Especially when you see your kid for the
first time." (And she probably won't have trouble losing the baby weight: In 2005, she notably

donned the Victoria's Secret angel wings less than two months after giving birth to her second
child.)

20of5 3/30/2010 5:12 PM
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Still, Heidi, 36, is no stranger to
disappointment. She has fought for her
success every step of the way—armed with
an unwavering opinion of how her career
should play out. Although she has been
hosting Runway since 2004, her fashion
career began in 1992, when at the age of 18,
she beat out nearly 25,000 girls to win a
German modeling contest called Model
'92. Her prize: a $300,000 modeling
contract. "After that, I thought, 'Now I'm
in the industry. This is my ticket, things
will happen.' But they didn't. In the
beginning, I could never book a job."

It may be hard to believe, but even after
winning the contest, Heidi was forced to
pound the pavement in Paris, Milan,
England and Miami for a few years. "I
stayed in Miami for three months. There
were like 500 girls but only a few jobs, so it
was hard. You'd go to a casting and put
your name on a list, but they had no time

Fhoto: Rankin to look at anybody. It was next, next,

MESTHEXDA 2 chcelGazn) next.” She lived in a model apartment with

"a zillion" other girls and watched how

they dressed, behaved and did their hair and makeup. Her English was still choppy, so she
became a cultural sponge. "I come from a very small place [in Bergisch Gladbach, a city
outside of Cologne] so I was soaking it up," she says. "I never got into the party scene—I was a
hermit.”

Later that year, she moved to New York, but she was still struggling to book jobs, living in a
cramped, four-bedroom apartment with three other models above a laundromat on 18th
Street. "It was always smelling of fresh clothes," she recalls with a laugh, "which was nice at
first but later annoying. We never had hot water because they were always doing the wash
downstairs. It was a dump, but it cost a lot. They charged each girl $800! I'm sure someone
made some money on the side.”

Considering that she was a healthy-looking
woman during an era that celebrated bony
models and grunge, times were tough. But
she refused to give up. "I was walking
around New York for three or four years
[before booking any major gigs]," she says.
"Sports Illustrated and Victoria's Secret
took a while. But I was determined to
make it work. I wanted to get a job." In
Italy, she had landed a Swatch campaign,
which set her on a commercial (as opposed
to high-fashion) career trajectory that has
endured to this day. "Swatch is a world
brand, so it was OK to have a smile on my
face. I didn't have to be supercool."

As her status grew, Heidi became known
as one of the industry's few shapely
models, suited to hawk mass-market
underwear and host mainstream shows
like MTV's Fashionably Loud. "I was never
in the high, high fashion industry. I was
never one of those superskinny, supertall
waif girls who goes from show to show.
Pt Rt ‘When you do more commercial things,
"Ldon't know v;hy [Lagerfeld criticized me]. maybe he wantedto  your weight is allowed to fluctuate a bit.
benthe pepe masbe e covrl udrstand it 1407 4. 5 Noy every inch counts.” (Heidi s
five-foot-nine and weighs around 130

pounds.)

In 1998, she became a household name by appearing on the cover of the Sports Illustrated
Swimsuit Edition. Since then, she has represented major commercial brands from McDonald's
to H&M to Jordache, and was estimated by Forbes this past May to pull in an annual income
of $16 million.

http://www.nypost.com/pagesixmag/issues/20090910/Heidi+Klum+Talk...
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When asked about modeling's look du
jour—emaciated girls—a troubled look falls
across her face. "It's hard for the girls.
How old are they? Fifteen, 16? Some girls
are naturally thin and can eat whatever
they want. When I was 15, 16, there was
not one ounce of fat on me, but some other
girls have to work hard to stay like that.
But the rules are not made by the models.
To be part of this, they have to be the size
the designer wants them to be. I'm not
that skinny, and I never was, but I can
pretty much eat whatever I want.”

When it comes to love, however, Heidi
struggled to find lasting happiness. In the
past, she's been linked to Red Hot Chili
Pepper's frontman Anthony Kiedis,
hairdresser Ric Pipino (they divorced after
a five-year marriage) and millionaire
Formula One boss Flavio Briatore, with
whom she has a daughter, Leni, 5.

Heidi and Seal met in the lobby of New
York's Mercer hotel in 2003—she has
famously said of the bicycle shorts he was
wearing, "I saw everything—the whole

Phote: Mike Yarish/Lifetine Nofinorks package"—and they were married on a

Tim Gunn and Heidi on the set of Project Runway Mexican beach in 200 5. She breaks into a

huge smile when asked how she knew Seal

was "the one."” "Aside from his sexy stature? He's a gentle giant. [Seal is six-foot-three-and-a-
half.] We're very into family values. If you come to our house in L.A., you'll see that it's not a
big, museum-like house where you can't touch anything or sit anywhere. It's a family house,
where three children [Leni, Henry, 4; and Johann, 3] are living. We have toys all over the
place.”

LRl

Every year, Heidi and Seal renew their
vows with an outrageous costume party.
This year's theme? "The tabloids called it
white trash, but it was actually '80s," Heidi
says. "I wore this ridiculous white suit that
I bought in Vegas, and I had the same one
made for Leni."” Seal wore a mullet wig, and
they were "remarried” by an Elvis
impersonator. "This was our fifth wedding,
and I already have a good idea for next
year," she says, laughing. "I think it's
wonderful for our children to remember
how crazy mom and dad were that they
f***ing did this party every year."

Heidi and her brood have been living in the
Greenwich Hotel for the past five weeks
while she finishes filming the seventh
season of Project Runway. (It will air in

Photo: Benusst / Splash Neis January.) Right now, however, she's

Seal and Heidi's trashy '80s party gushing about the long-delayed sixth

season, which only made it on the air after

a messy legal battle, which was resolved when the Weinstein Co. agreed to pay NBC Universal
for the right to move the show to Lifetime. (Heidi is also hosting Models of the Runway, a
behind-the-scenes look at the catwalkers.)

"In season six, the girl designers are catty but very strong,” she says, no doubt to the delight of
contestants like Shirin Askari, 24, from Richardson, Texas, Irina Shabayeva, a 27-year-old
New Yorker, and Carol Hannah Whitfield, a 24-year-old native of Charleston, S.C. "We've had
great celebrities: Christina Aguilera, Lindsay Lohan..."

Although she sometimes comes across as cold and removed on the show, apparently reveling
in telling the designers they've been "Aufd,"” Heidi says the facade is essential in order to
remain objective. "Otherwise, I'd get too attached, and I'd take their life story into
consideration, which I don't want to do. Either I like the clothes or I don't. I don't want to
know that you live with your sick mother. I don't want to feel badly because they have a sad
story, like, 'Poor thing, let's keep him on.' "

Her favorite all-time contestant? Season four winner Christian Siriano. "Christian is the total
package,” she says. "He's very talented and a go-getter, which you have to be. He took the
great opportunities afterwards—Ugly Betty, the Ellen show—but he was still designing.

http://www.nypost.com/pagesixmag/issues/20090910/Heidi+Klum+Talk...
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Contestants sometimes think, 'I'm a celebrity now,' but it's like, 'No, you're not a celebrity.
You're a designer. Don't forget what got you here to begin with.' "

Suddenly, Heidi's young sons bound into the room, flanked by three nannies (Leni is upstairs
sick with another adult). Henry jumps into Mom's lap. As the group tries to decide between
spending the day at a water park or at Citibabes, a members-only kids club, Heidi kisses
Henry and says, "I'm working, my love, but I'll be able to play with you soon.”

Clearly she's comfortable with the multifaceted life she's built, critics (Lagerfeld and
otherwise) be damned: "You have to just do your thing," she says, taking a last sip of coffee.
"As long as you don't hurt anybody along the way."”

PAGE SIX MAGAZINE and NYPOST .COM are regisf d. ks of NYP Holdings, Inc.

Copyright 2008 NYP Holdings, Inc. All rights reserved.
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Good Timing

Watches turn back the clock — to ﬁze 80s. David Colman reports

n the dizzying run-up of watch
technology of the last 10 or 15 years,
the size of watch cases, the number of
dlamonds on them and the staggering
mmcacy of their complications were

- matched only by the astronomical sums the

timepieces commanded. It was ini the midst
of this spinning tourbillon of activity that a
few people tried something a lot simpler, a lot
cheaper and a lot mote colorful. With neon-
bright hues, stretchy silicone bands and novel
faces, the new '80s-inspired watches could
have been worn by bands like the Thompson
wam or the Human League. They all but
sing, “Don’t youwant me, baby?” -

Their timing couldn’t be better. The new-
wave style of the early ’80s (which was itself
amash-up of '50s kitsch and fluorescent colot)
has influenced not just fashion runways
but also indie-pop singers like La Roux and
Little Boots. One new brand, RumbaTlme,
has priced its colorful rubbery bangles atjust
$20, so even an armful of them won't break :
the bank. :

Not surprisingly, Swatch, which made - -
watch history in 1983, is capitalizing on the

OLDIES BUT GOODIES :
1. ToyWatch Plasteramic
watch, $195,. Goto | ©
toywatchusa. COm.

2. Nooka Myper Space
Zen H watch, $195.

G0 to nooka.com:

8. Hublot Big Bang
watch, $23.300. Go to
hublot.com. 4. Aless|
Daytimer watch, $120.
Go to aless|.com.

5. Bulgari 42mm watch, -
$12 800 Go to bulgarl -
.com: 6. Rado’ lntegral :
watch $2 100.-Gato -
rado.com. 7. Swatch Set
Square'watch, $55.

Go to store. swatch com,

" PHOTOGRAPH BY STEPHEN LEWIS

trend. In its first four years, Swatch produced
10 million watches priced at just $35; by 2006,
the number was 333 million. Though Swatch,
like its fellow '80s icon Benetton, lost touch
with its hipster following in'the 19905 and
2000s, its"80s styles are looking good again
—and they're back on the market, thanks to
Swatch’s new Color Codes collection, which
makes reference to its early glory days.

Butit’s interesting that this time around
Swatch is following suit, not leadmg the .
pack In 2005, Marco Mavilla, a high- -end -
watch collector and dealer, decided tomake: -
an inexpensive watch based on the Rolex
Submatiner, but with a clear plastic bezel and
band. ToyWatch was born. “It was justa Ltoy. -
That's how it got its name;” Mavilla said. ‘]
started for fun, Ijust wanted some nice way to
express my personality.” But when his initial
batch of 300 watches sold almost instantly, he
realized his business was na joke; in 2009,
he s0ld 260,000 of the che_ery.'che’eky watches.
“Iwas 14 in1980," he said, ! ‘There was areal
joy forlife, and people were xeactmg against
the systemina different way: Maybe that’s
what I’ m doing, trying to recreate that spirit.”’ -

Nooka's founder, Matthew Waldman,

‘also fell into watch design by accident. A

Web designer in the 1990s, he began playing
around with new ways to tépresent time.
Ultimately, he designed 4 few watches w1th
time bat’s (reminiscent of computer progress
bars) iustead of hands. He added an irreverent
color and design scheme thatrecalls his
adolescence in New York Clty “Those were
my formative years,” he said. ‘Places like -
Fiorucei were allowing guys to have more fun
dressing up.” 4

Of course, the 1980s weren’ t dll about new
wave. Those who would like to feVisit that
decade’s other key trend — gold — are in luck.

~ Radohas reissued its 1986 Integral warch,

which dazzles with “contemporary’“appeal,
while classicists will find the perfect croc-and-
gold-logo watch at Bulgari. What's more "80s
than that? :

- And anyone who wants to have hiscale
and eat it too will be thrilled to hear that the
high-end Swiss watchmaker Hublot has
big status-symbol watches that sparkle with
jewels (diamonds, sapphires; amethysts.
and topazes) and come with croc-stamped
rubber bands in matching colors. Lest anyone
think they’re disposable, they retail for

* $20,000 to $33,000..

It's a hefty sum, but hey— the ’805 revival
looks as if it has a long way t 10 go. The Hublot

‘comes witha chronograph soyoucan time it. m
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For iImmediate Release
October 31, 2002

USOC Partners With Swatch Group as Official Sponsor of the
2004, 2006 and 2008 U.S. Olympic Teams

COLORADO SPRINGS, Colo. - The United States Olympic Committee announced
today that it has signed an agreement with Swatch Group Ltd. to be the official
sponsor and supplier of the 2004, 2006 and 2008 U.S. Olympic Teams and the
2003 and 2007 U.S. Pan American Games Teams in the category of timekeeping.

"We are extremely proud to team with the Swatch Group, a long time sponsor and
partner of the Olympic Movement, in providing necessary equipment and time
pieces for the U.S. Olympic Team," said Lloyd Ward, Chief Executive Officer of the
United States Olympic Committee. "Swatch Group’s marketing innovations and
powerful brands make them a strong partner as we work to more deeply connect
our U.S. Olympic Team and athletes to the American public. Qur partnership with
Swatch Group is a continuation of our commitment to work with the world’s leading
companies and marketing organizations."

As part of the agreement, Swatch, a company of the Swatch Group Ltd., will be the
official sponsor and supplier for timing and scoring systems, and for watches and
clocks that have the primary function of measuring time for the U.S. Olympic Team.
The agreement also makes Swatch an official licensee of the United States Olympic
Committee. With this designation, Swatch will be the distributor of the official
licensed collections of Olympic watches, including the official U.S. Olympic Team
watches through 2008.

“The Swatch Group and myself have for a long time been associated to all
important sports activities worldwide, especially to the Olympic Movement”, says
Nicolas G. Hayek, Chief Executive Officer of the Swatch Group Ltd. “We therefore
consider ourselves a member of the Olympic Family, and not a paying sponsor. We
are particularly proud of this partnership with the USOC as they promote the
highest ideals of peaceful competition among the youth of the U.S. May the best
win.”

With today’s announcement, Swatch Group Ltd. rejoins the U.S. Olympic Family.
The company was an official sponsor of the 1992, 1994 and 1996 U.S. Olympic
Teams. Swatch was also an official licensee of the 2000 U.S. Olympic Team.

About Swatch Group Ltd.

The 4.2 billion Swiss francs Swatch Group currently has 18 prestigious watch
brands such as Breguet, Omega, Blancpain, Longines, Rado, Tissot and Swatch
among others. Each of these brands is clearly targeted to tap different segments of
the watch market.

- more -



The Swatch Group Limited has enjoyed tremendous success from its association with the
Olympic Movement since the beginning of the modern Olympic Games. Its companies
Omega and Longines were official timekeepers of practically all Olympics in the 20"
Century. Swatch was the official timekeeper at the 2000 Olympic Games in Sydney,
Australia and the 1996 Olympic Games in Atlanta, Georgia. The CEO of the Swatch Group
Ltd., Nicolas G. Hayek, was a member of the “IOC 2000” commission. Following its
successes at the Atlanta and Sydney Olympic Games, the International Olympic Committee
selected The Swatch Group Limited to undertake the timing and scoring services delivery for
future Olympic Games and has also elected to extend Swatch’s mandate to include on-
venue results services through 2010.

For more information, please contact the United States Olympic Committee Media and
Public Relations Division at (719) 866-4529. This press release is also available on the
USOC’s media specific website www.usocpressbox.org.
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