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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
Before the Trademark Trial and Appeal Board

Market America, Inc.,

Opposer, : Opposition #91224818
vs. TM:  VITAMINDFUL
Luciano Sztulman M.D.,Inc., : Serial #86/469018
Applicant.

APPLICANT’S OBJECTIONS TO OPPOSER’S MOTION FOR SUMMARY
JUDGMENT

1. INTRODUCTION

Applicant, Luciano Sztulman M.D., Inc., objects to Opposer’s Motion for Summary Judgment on the
basis that genuine issues of material fact still exist, and that Applicant will be unduly prejudiced if
Opposer’'s Motion is granted since Applicant has now produced further evidence of its bona fide
intent to use the mark as required by 15 U.S.C. 1051(b) which evidence was served on Opposer’s
counsel June 2, 2016. Applicant further acknowledges that Opposer seeks leave of the Board to
amend its opposition to add this claim. in support of Applicant’s Objection, Applicant submits

herewith the declaration of Dr. Luciano Sztulman (hereinafter referred to as the “Sztulman Decl.”)

2. FACTS
Dr. Luciano Sztulman, MD, FACOG, FACS, is a Board- Certified Gynecologist by the American Board of
Obstetrics and Gynecology and has over thirty years of experience in the use of lasers in medicine

and surgery. He is a Fellow of the American College of Obstetricians and Gynecologists, Fellow of



the American College of Surgeons, a Member of the American Society of Cosmetic Physicians,
Member of the International Society of Cosmeto-Gynecology, and a Member of the International
Society of Hair Restoration Surgeons. Before adopting the trademark VITAMINDFUL for its vitamins,
Applicant conducted an investigation for the availability of VITAMINDFUL {Sztulman Decl. para. 1).
This investigation uncovered the existence of Opposer’s Registration No. 2944356 VITA-MIND for
nutritional supplement for mental acuity and alertness (Exhibit 1). Notwithstanding, Applicant went
forward with the filing of Application Serial No. 86469018 and the application was eventually passed
to publication; The complete file history is annexed hereto as (Exhibit 2). Applicant purchased the
domain names vitamindful.com and vitamindful.com.br on December 15, 2014 (Exhibit 3). Applicant
had a website designed on December 31, 2014 (Exhibit 4). The website has not gone live pending the
disposition of the instant proceeding. Applicant produced video commercials in November and
December 2014 that may be seen on YouTube via the World Wide Web (Exhibit 5). Applicant
developed labels and purchased product (Exhibit 6). A complete compilation of Applicant’s expenses

is shown in Exhibit 7.

3. LAW
Summary Judgment is inappropriate.
" The burden in a motion for summary judgment is on the moving party to establish prima

facie that there is no genuine issue of material fact .... Fed. R. Civ. P. 56(c)". Aries Systems Corp. v.

World Book inc., 23 USPQ 2d 1742, 1744 (TTAB 1992). When confronted with a motion for

summary judgment, the function of the Board is to determine if such genuine issues of material fact
are to be tried. 1d. All doubts as to whether the factual issues are seriously in dispute must be
resolved against the moving party. Also, all inferences must be drawn in favor of the non-moving
party. Id.

In this case Opposer moves for a summary judgment, stating that no genuine issues of
material fact exist. Applicant disagrees.

A genuine issue of material fact exists with respect to Applicant’s bona fide intent to use the
mark in commerce as evidenced by Applicant’s hiring of legal counsel to conduct a preliminary

screening search {Sztulman Decl. para. 1). Its subsequent filing of Application Serial No. 86469018



and prosecution of same (Exhibit 2). Its purchase of domain names (Exhibit 3). Its building of a
website (Exhibit 4).  Its production of video advertising commercials (Exhibit 5).  Its development
of labels and purchase of product (Exhibit 6) and the expenses incurred for this mark shown in the

compilation of expenses (Exhibit 7).

CONCLUSION
For the foregoing reasons, Opposer’s Motion for Summary Judgment should not be granted.
Applicant has proven that a genuine issue of material fact presently exists by supplementing the
record with additional evidence of Applicant’s Bona Fide Intent to Use the mark in interstate
commerce said supplemental evidence was served on opposing counsel June 2, 2016.  Accordingly,

a grant of summary judgment is inappropriate.

Dated:  June 4—-‘ , 2016 Respectfullysu?fitted,g é Z

Jy——-
Robert S. Salter

SALTER & MICHAELSON

321 South Main Street

Providence, RI 02903-7128

Tel :401.421.3141

Fax :401.861.1953

email : rsalter@saltermichaelson.com



CERTIFICATE OF SERVICE

This will hereby certify that a copy of the foregoing APPLICANT’S OBJECTIONS TO OPPOSER’S
MOTION FOR SUMMARY JUDGMENT has been served on Opposer's attorney on the
day of June 21, 2016, by transmitting a copy thereof to Ryan S. Luft, via email at ryan@Iuftlaw.com.

M %/,Z,ZZ;Z

Certifer
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United States Patent and Trademark Office

Home|Site Index|Search| FAQ|Glossary | Guides| Contacts [ eBusiness|eBiz alerts | News | Help

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Jun 2 03:21:02 EDT 2016

Please logout when you are done to release system resources allocated for you.

Record 1 out of 1

| TSDR R aoclti v m ( Use the "Back” button of the Internet Browser to
return to TESS)

VITA-MIND

Word Mark VITA-MIND

Goods and IC 005. US 006 018 044 046 051 052. G & S: Nutritional Supplement for mental acuity and
Services alertness. FIRST USE: 20020801. FIRST USE IN COMMERCE: 20020801

Mark Drawing 1) TypED DRAWING

Code

Serial Number 76400246

Filing Date April 26, 2002

Current Basis 1A

Oriqinal Filing 1B

Basis

Published for

Opposition September 14, 2004

Registration 2044356

Number

Registration Date April 26, 2005

Owner (REGISTRANT) Market America, Inc. CORPORATION NORTH CAROLINA 1302 Pleasant

Ridge Road Greensboro NORTH CAROLINA 27409
Attorney of Record Shawn Christenbury

Type of Mark TRADEMARK

Register PRINCIPAL

Affidavit Text SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20150430.
Renewal 1ST RENEWAL 20150430

Live/Dead

Indicator LIVE

|.HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY
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Trademark/Service Mark Application, Principal Register

TEAS Plus Application

Serial Number: 86469018
Filing Date: 12/02/2014
To the Commissioner for Trademarks:

MARK: VITAMINDFUL (Standard Characters, see mark)
The literal element of the mark consists of VITAMINDFUL.
The mark consists of standard characters, without claim to any particular font, style, size, or color.

The applicant, Luciano Sztulman M.D., Inc., a corporation of Rhode Island, having an address of
Suite 401,
One Randall Square
Providence, Rhode Island 02904
United States

requests registration of the trademark/service mark identified above in the United States Patent and Trademark Office on the Principal Register
established by the Act of July 5, 1946 (15 U.S.C. Section 1051 et seq.), as amended, for the following:

For specific filing basis information for each item, you must view the display within the Input Table.
International Class 005: Vitamins

Intent to Use: The applicant has a bona fide intention to use or use through the applicant's related company or licensee the mark in commerce on
or in connection with the identified goods and/or services. (15 U.S.C. Section 1051(b)).

The applicant's current Attorney Information:
Robert Salter and David Driscoll of Salter & Michaelson
Suite 500
321 South Main St.
Providence, Rhode Island 02903
United States
The attorney docket/reference number is T005223.
The applicant's current Correspondence Information:
Robert Salter
Salter & Michaelson
Suite 500
321 South Main St.
Providence, Rhode Island 02903
401-421-3141(phone)
401-861-1953(fax)

rsalter@saltermichaelson.com (authorized)
A fee payment in the amount of $275 has been submitted with the application, representing payment for 1 class(es).
Declaration
The signatory believes that: if the applicant is filing the application under 15 U.S.C. Section 1051(a), the applicant is the owner of the
trademark/service mark sought to be registered; the applicant or the applicant's related company or licensee is using the mark in commerce on or

in connection with the goods/services in the application, and such use by the applicant's related company or licensee inures to the benefit of the
applicant; the specimen(s) shows the mark as used on or in connection with the goods/services in the application; and/or if the applicant filed an



application under 15 U.S.C. Section 1051(b), Section 1126(d), and/or Section 1126(e), the applicant is entitled to use the mark in commerce; the
applicant has a bona fide intention to use or use through the applicant's related company or licensee the mark in commerce on or in connection
with the goods/services in the application. The signatory believes that to the best of the signatory's knowledge and belief, no other person has the
right to use the mark in commerce, either in the identical form or in such near resemblance as to be likely, when used on or in connection with the
goods/services of such other person, to cause confusion or mistake, or to deceive. The signatory being warned that willfu! false statements and
the like are punishable by fine or imprisonment, or both, under 18 U.S.C. Section 1001, and that such willful false statements and the like may
Jeopardize the validity of the application or any registration resulting therefrom, declares that all statements made of his/her own knowledge are
true and all statements made on information and belief are believed to be true.

Signature: /Robert Salter/ Date Signed: 12/02/2014
Signatory's Name: Robert Salter
Signatory's Position: Attorney

RAM Sale Number: 86469018
RAM Accounting Date: 12/03/2014

Serial Number: 86469018

Internet Transmission Date: Tue Dec 02 14:51:57 EST 2014

TEAS Stamp: USPTO/FTK-XX. XX. XX.XXX-20141202145157018
583-86469018-5009ecb6b81e2c88633a26ed78a
67da8b03£667cb7c35¢c53ad75b2211e38-DA-10
92-20141202144519202728



VITAMINDFUL






To:

Subject:
Sent:

Sent As:
Attachments:

Luciano Sztulman M.D., Inc. ( réalter@saltermichaelson.com)

U.S. TRADEMARK APPLICATION NO. 86469018 - VITAMINDFUL - T005223

3/24/2015 3:02:13 PM
ECOM112@USPTO.GOV
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U.S. APPLICATION SERIAL NO. 86469018

UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)
OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLICANT’S TRADEMARK APPLICATION

MARK: VITAMINDFUL

CORRESPONDENT ADDRESS:
ROBERT SALTER
SALTER & MICHAELSON
321 SOUTH MAIN ST.
SUITE 500
PROVIDENCE, RI 02903

APPLICANT: Luciano Sztulman M.D., Inc.

CORRESPONDENT’S REFERENCE/DOCKET NO :

T005223

CORRESPONDENT E-MAIL ADDRESS:

rsalter@saltermichaelson.com

*86469018*

CLICK HERE TO RESPOND TO THIS LETTER:
http://www.uspto.gov/trademarks/teas/response forms.jsp

VIEW YOUR APPLICATION FILE

OFFICE ACTION

STRICT DEADLINE TO RESPOND TO THIS LETTER



TO AVOID ABANDONMENT OF APPLICANT’S TRADEMARK APPLICATION, THE USPTO MUST RECEIVE APPLICANT’S
COMPLETE RESPONSE TO THIS LETTER WITHIN 6 MONTHS OF THE ISSUE/MAILING DATE BELOW.

ISSUE/MAILING DATE: 3/24/2015

SUMMARY OF ISSUES

1. Likelihood of confusion.

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant must respond timely and completely to
the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); TMEP §§711, 718.03.

SECTION 2(d) REFUSAL — LIKELIHOOD OF CONFUSION

Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in U.S. Registration No. 2944356. Trademark
Act Section 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 ef seq. See the enclosed registration.

Trademark Act Section 2(d) bars registration of an applied-for mark that so resembles a registered mark that it is likely a potential consumer
would be confused, mistaken, or deceived as to the source of the goods and/or services of the applicant and registrant. See 15 U.S.C. §1052(d).
A determination of likelihood of confusion under Section 2(d) is made on a case-by case basis and the factors set forth in In re E. I du Pont de
Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (C.C.P.A. 1973) aid in this determination. Citigroup Inc. v. Capital City Bank Grp., Inc., 637
F.3d 1344, 1349, 98 USPQ2d 1253, 1256 (Fed. Cir. 2011) (citing On-Line Careline, Inc. v. Am. Online, Inc., 229 F.3d 1080, 1085, 56 USPQ2d
1471, 1474 (Fed. Cir. 2000)). Not all the du Pont factors, however, are necessarily relevant or of equal weight, and any one of the factors may
control in a given case, depending upon the evidence of record. Citigroup Inc. v. Capital City Bank Grp., Inc., 637 F.3d at 1355, 98 USPQ2d at
1260; In re Majestic Distilling Co., 315 F.3d 1311, 1315, 65 USPQ2d 1201, 1204 (Fed. Cir. 2003); see In re E. I. du Pont de Nemours & Co., 476
F.2d at 1361-62, 177 USPQ at 567.

In this case, the following factors are the most relevant: similarity of the marks, similarity and nature of the goods and/or services, and similarity
of the trade channels of the goods and/or services. See In re Viterra Inc., 671 F.3d 1358, 1361-62, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012); In
re Dakin’s Miniatures Inc. , 59 USPQ2d 1593, 1595-96 (TTAB 1999); TMEP §§1207.01 et seq.

In any likelihood of confusion determination, two key considerations are similarity of the marks and similarity or relatedness of the goods and/or
services. Syndicat Des Proprietaires Viticulteurs De Chateauneuf-Du-Pape v. Pasquier DesVignes, 107 USPQ2d 1930, 1938 (TTAB 2013)
(citing Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d 1098, 1103, 192 USPQ 24, 29 (C.C.P.A. 1976)); In re lolo Techs., LLC, 95
USPQ2d 1498, 1499 (TTAB 2010); see TMEP §1207.01. That is, the marks are compared in their entireties for similarities in appearance,
sound, connotation, and commercial impression. Jn re Viterra Inc., 671 F.3d 1358, 1362, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012) (quoting In
re E. I du Pont de Nemours & Co., 476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973)); TMEP §1207.01(b)-(b)(v). Additionally, the
goods and/or services are compared to determine whether they are similar or commercially related or travel in the same trade channels. See
Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369-71, 101 USPQ2d 1713, 1722-23 (Fed. Cir. 2012); Herbko Int'l, Inc. v.
Kappa Books, Inc., 308 F.3d 1156, 1165, 64 USPQ2d 1375, 1381 (Fed. Cir. 2002); TMEP §1207.01, (a)(vi).

Here, the applicant seeks registration of the mark VITAMINDFUL for its “Vitamins.”

The registrant applies the mark VITA-MIND to its “Supplement for mental acuity and alertness.”

Comparison of the marks

The marks share the similar wording VITAMIND and VITA-MIND. Consumers are generally more inclined to focus on the first word, prefix, or
syllable in any trademark or service mark. See Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F. 3d 1369,
1372, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005); Presto Prods., Inc. v. Nice-Pak Prods., Inc., 9 USPQ2d 1895, 1897 (TTAB 1988) (“it is often the
first part of a mark which is most likely to be impressed upon the mind of a purchaser and remembered” when making purchasing decisions).

Marks are compared in their entireties for similarities in appearance, sound, connotation, and commercial impression. Stone Lion Capital
Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve



Clicquot Ponsardin Maison Fondee En 1772, 396 F. 3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP §1207.01(b)-(b)(v).
“Similarity in any one of these elements may be sufficient to find the marks confusingly similar.” fn re Davia, 110 USPQ2d 1810, 1812 (TTAB

2014) (citing In re White Swan Ltd., 8 USPQ2d 1534, 1535 (TTAB 1988); In re Ist USA Realty Prof'ls , Inc., 84 USPQ2d 1581, 1586 (TTAB
2007)); TMEP §1207.01(b).

Comparison of the goods and services

The goods and/or services of the parties need not be identical or even competitive to find a likelihood of confusion. See On-line Careline Inc. v.
Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475 (Fed. Cir. 2000); Recot, Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d

1894, 1898 (Fed. Cir. 2000) (“[E] ven if the goods in question are different from, and thus not related to, one another in kind, the same goods
can be related in the mind of the consuming public as to the origin of the goods.”); TMEP §1207.01(a)( i).

The respective goods and/or services need only be “related in some manner and/or if the circumstances surrounding their marketing [be] such
that they could give rise to the mistaken belief that [the goods and/or services] emanate from the same source.” Coach Servs., Inc. v. Triumph
Learning LLC, 668 F.3d 1356, 1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83 USPQ2d 1715, 1724
(TTAB 2007)); TMEP §1207.01(a)(i).

The trademark examining attorney has attached evidence from the USPTO’s X-Search database consisting of a number of third-party marks
registered for use in connection with the same or similar goods and/or services as those of both applicant and registrant in this case. This
evidence shows that the goods and/or services listed therein, namely, vitamins and Supplement for mental acuity and alertness, are of a kind that
may emanate from a single source under a single mark. See In re Anderson, 101 USPQ2d 1912, 1919 (TTAB 2012); In re Albert Trostel & Sons
Co., 29 USPQ2d 1783, 1785-86 (TTAB 1993); In re Mucky Duck Mustard Co., 6 USPQ2d 1467, 1470 n.6 (TTAB 1988); TMEP
§1207.01(d)(iii).

In this case, the similarity of the marks which share the similar wording VITAMIND in the applicant’s mark and the VITA-MIND portion of the
registrant’s mark and the similarity between their goods of vitamins and dietary supplements because of these similarities consumers are likely
to be confused and have the mistaken belief that the goods emanate from the same source. Accordingly, the mark is refused registration on the
Principal Register under Trademark Act Section 2(d), 15 U.S.C. Section 1052.

The following legal authorities govern the processing of trademark and service mark applications by the Office: The Trademark Act, 15 U.S.C.
§§1051 et seq., the Trademark Rules of Practice, 37 C.F.R. Part 2, and the Office’s Trademark Manual of Examining Procedure (TMEP) (4th
ed., 2005), available on the United States Patent and Trademark Office web site at http://www.uspto.gov/main/trademarks.htm.

Applicant should include the following information on all correspondence with the Office: (1) the name and law office number of the trademark
examining attorney; (2) the serial number of this application; (3) the mailing date of this Office action; and, (4) applicant's telephone number. 37
C.F.R. §2.194(b)(1); TMEP §302.03(a).

If the Applicant has any questions or needs assistance in responding to this Office action, please telephone the assigned examining attorney.

TEAS PLUS OR TEAS REDUCED FEE (TEAS RF) APPLICANTS — TO MAINTAIN LOWER FEE, ADDITIONAL
REQUIREMENTS MUST BE MET, INCLUDING SUBMITTING DOCUMENTS ONLINE: Applicants who filed their application
online using the lower-fee TEAS Plus or TEAS RF application form must (1) file certain documents online using TEAS, including responses to
Office actions (see TMEP §§819.02(b), 820.02(b) for a complete list of these documents); (2) maintain a valid e-mail correspondence address;
and (3) agree to receive correspondence from the USPTO by e-mail throughout the prosecution of the application. See 37 C.F.R. §§2.22(b),
2.23(b); TMEP §§819, 820. TEAS Plus or TEAS RF applicants who do not meet these requirements must submit an additional processing fee of
$50 per international class of goods and/or services. 37 C.F.R. §§2.6(2)(1)(v), 2.22(c), 2.23(c); TMEP §§819.04, 820.04. However, in certain
situations, TEAS Plus or TEAS RF applicants may respond to an Office action by authorizing an examiner’s amendment by telephone without
incurring this additional fee.

/Warren L. Olandria/
Trademark Examining Attorney
U.S. Patent & Trademark Office
Law Office 112



Phone: 571-272-9718
Warren.Olandria@uspto.gov

TO RESPOND TO THIS LETTER: Go to http://www.uspto,gov/trademarks/teas/response _forms.isp. Please wait 48-72 hours from the
issue/mailing date before using the Trademark Electronic Application System (TEAS), to allow for necessary system updates of the application.
For technical assistance with online forms, ¢-mail TEAS@uspto.gov. For questions about the Office action itself, please contact the assigned
trademark examining attorney. E-mail communications will not be accepted as responses to Office actions; therefore, do not respond to
this Office action by e-mail.

All informal e-mail communications relevant to this application will be placed in the official application record.

WHO MUST SIGN THE RESPONSE: It must be personally signed by an individual applicant or someone with legal authority to bind an
applicant (i.e., a corporate officer, a general partner, all joint applicants). If an applicant is represented by an attorney, the attorney must sign the
response.

PERIODICALLY CHECK THE STATUS OF THE APPLICATION: To ensure that applicant does not miss crucial deadlines or official
notices, check the status of the application every three to four months using the Trademark Status and Document Retrieval (TSDR) system at
hitp:/tsdr.uspto.gov/. Please keep a copy of the TSDR status screen. If the status shows no change for more than six months, contact the
Trademark Assistance Center by e-mail at TrademarkAssistanceCenter@uspto.gov or call 1-800-786-9199. For more information on checking
status, see http://www.uspto.gov/trademarks/process/status/.

TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS: Use the TEAS form at http://www.uspto.gov/trademarks/teas/correspondence.jsp.



Print: Mar 17, 2015 78400246

DESIGN MARK

Serial Number
76400246

Status
SECTION 8 & 15-ACCEPTED AND ACKNOWLEDGED

Word Mark
VITA-MIND

Standard Character Mark
No

Registration Number
2944356

Date Registered
2005/04/26

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(1) TYPED DRAWING

Owner
Market America, Inec. CORPORATION NORTH CAROLINA 1302 Pleasant Ridge
Road Greensboro NORTH CAROLINA 27409

Goods/Services

Class Status -- ACTIVE. IC 005. US 006 018 044 046 051 052. G & 3:
Nutritional Supplement for mental acuity and alertness. First Use:
2002/08/01. First Use In Commerce: 2002/08/01.

Filing Date
2002/04/26

Examining Aftorney
POWERS, ALEXANDER L.

Attorney of Record
Ryan 8. Luft



VITA-MIND



Print: Mar 17, 2015 77119188

DESIGN MARK

Serial Number
77119138

Status
SECTION 8-ACCEPTED

Word Mark
BURNING BUSH

Standard Character Mark

Yes

Registration Number
3355209

Date Registered
2007/12/18

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Owner
Funny Names, Inc. CORPORATION CALIFORNIA 15760 Ventura Blwvd. Suite
2030 Encino CALIFORNIA 91436

Goods/Services

Class Status -- ACTIVE. IC 005. US 006 018 044 046 051 052, G & 8:
Nutritional, dietary, vitamin, mineral, nutraceutical, herbal,
botanical [ and homecpathic ] supplements and preparations, |
non-prescription medication, ] and food supplements and preparations
to enhance and promote sex drive and desire, sexual sensation, sexual
satisfaction, sexual arousal, sexual performance, energy, stamina,
alertness, wakefulness and stimulation, delivered in the form of a
pill, tablet, chewable tablet, dissolvable tablet, capsule, gel cap,
soft gel, liquid, gum, mint, drops, candy and food bars as delivery
systems for supplements and medication; nutritionally and wvitamin
fortified beverages as a carrier for nutritional supplements and
vitamins; nutritionally and vitamin fortified water as a carrier for
nutritional supplements and vitamins; nutritionally and vitamin
fortified drink mix, powder and tablet for use in making a fortified
beverage; fortified and medicated skin cream and sgkin lotion and gel
and oil and foam all for use in treating sexual dysfunection and
enhancing sexual health and performance; medicated skin pads and

-1-



Print: Mar 17, 2015 ' 77119198

medicated transdermal patches for use in the treatment of sexual
dysfunction and enhancing sexual health and performance; personal
lubricant as delivery system for nutritional supplements and
medication. First Use: 2005/08/19. First Use In Commerce:
2005/08/13.

Filing Date
2007/02/28

Examining Attorney
PILARQ, MARK

2.



BURNING BUSH



Print: Mar 17, 2015 78341937

DESIGN MARK

Serial Number
78341937

Status
SECTION 8 & 15-ACCEPTED AND ACKNOWLEDGED

Word Mark
EAT WHAT YOU WANT

Standard Character Mark

Yes

Registration Number
3006558

Date Registered
2005/10/11

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Qwner
IMADULATION INTERNATIONAL, LP LIMITED PARTNERSHIP TEXAS 7201 CUTTER
MILL DRIVE DALLAS TEXAS 75248

Goods/Services

Class Status -- ACTIVE. IC 005. US 006 018 044 046 051 052. G & §:
dietary food supplement in mint form containing a blend of herbs,
vitaming, non-sugar natural sweeteners and flavoring extracts, for use
dlone for maintenance of health and wellness, optimum overall physical
performance, increased energy, mental alertness, or in a weight
management program. First Use: 2005/03/10. First Use In Commerce:
2005/03/10.

Filing Date
2003/12/17

Examining Attorney
ANKRAH, NAARKWAMA






Print: Mar 17, 2015 78948025

DESIGN MARK

Serial Number
78548025

Status
SECTION 8-ACCEPTED

Word Mark
BIG BOOTY

Standard Character Mark

Yes

Registration Number
3369410

Date Registered
2008/01/15

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Ovwmer
FUNNY NAMES, INC. CORPORATION CALIFORNIA SUITE 2030 15760 VENTURA BLVYD
ENCINO CALIFORNIA 91436

Goods/Services

Clags Status -- ACTIVE. IC 005, US 006 018 044 046 051 052. G & §:
Nutritional supplements, dietary supplements, vitamin supplements:
mineral supplements, herbal supplements, dietary botanical
supplements, [ homeopathic supplement]s, nutraceutical dietary
supplements, nutritional diet pills, food supplements, nutritional
additives for medical purposes for use in dietary supplements for
human consumption, and nutritional supplements in the form of whey
protein and soy base: dietary supplements to enhance and promote
weight loss, diet, appetite suppression, calorie burning and
metabolism, thermogenic burning, carbohydrate blocking, fat blocking,
calorie replacement, reduced calorie consumption, energy, stamina,
alertness, wakefulness and stimulation, reduction of cellulite and
appearance of cellulite, reduction of stretch marks and appearance of
stretch marks, reduction of fat and appearance of fat, reduction of
wrinkles, blemishes and dry spots and appearance of wrinkles,
blemishes and dry spots, enhanced sexual funetion, sexual performance,
sexual health, sexual sensgation and respongiveness; and combinations
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of dietary supplements delivered in the form of a pill, tablet,
chewable tablet, capsule, gel cap, soft gel, liquid; nutritionally and
vitamin fortified waters, drinks, beverages and beverage mix as
carriers for nutritional and witamin supplements; nutriticnally
fortified protein beverage and protein mix for use as a meal
replacement; medicinal creams for skin care; medicated chewing gum and
medicated mints for weight loss, appetite suppression, energy and
sexual performance and function; medicated lotions for weight loss,
wrinkle reduction, skin firming, skin protection and sexual
performance and sensation; medicated sunburn lotions; nutritional
supplements in lotion form sold as a component of nutritional skin
care products; fortified aloe vera gel for therapeutic purposes:
[nutritionally fortified oils not for cosmetic purposes;] and
nutritional supplements otherwise ingested in or absorbed by the body.
First Use: 1996/03/19, First Use In Commerce: 19946/03/19.

Filing Date
2006/08/09

Examining Attorney
BHANOT, KAPIL
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DESIGN MARK

Serial Number
86194602

Status
REGISTERED

Word Mark
FAVEQ

Standard Character Mark
No

Registration Number
4601459

Date Registered
2014/08/089

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(3) DESIGN PLUS WORDS, LETTERS AND/OR NUMBERS

Owner
Last Call Ventures, Inc CORPORATION NEVADA Suite 111 22 W. Bryan St
Savannah GEORGIA 31401

Goods/Services
Class 8tatus -- ACTIVE. IC 005. U8 006 018 044 046 051 052. G & S:
Dietary supplements in the form of beverages for improving health,
namely for providing vitamins and/or antioxidants, preventing or
reducing the effects of primary or secondary toxins, reducing the
side~effects of alcohel or drug consumption, reducing build-up of
aleohol or drug metabolites, reducing flushing of the skin, improving
sleep, and/or increasing energy and alertness. First Use: 2012/09/17.
First Use In Commerce: 2012/09/17.

Description of Mark

The mark consists of The word "faveo" featuring a lowercase "f" in
stylized font of heavier weight and larger proportion than the
remaining letters, which are of a block letter character, and wherein
the letter "o" has lines radiating around the top and upper right
quadrant to provide an impression of a sun.

Colors Claimed
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Color is not claimed as a feature of the mark.

Filing Date
2014/02/14

Examining Attorney
KLINE, MATTHEW

Attorney of Record
Scott E. Scioli
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DESIGN MARK

Serial Number
85570886

Status
REGISTERED

Word Mark
BESTEA THERAPY

Standard Character Mark

Yes

Registration Number
4249430

Date Registered
2012/11/27

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Owner
Pharm East, Inc. CORPORATION HAWAII PO Box 1458 16-266 E Kipimana
Street Keaau HAWAII 86749

Goods/Services

Class Status -- ACTIVE. IC 005. US 006 018 Q44 046 051 052. G & S:
bee pollen for use as a dietary food supplement: beverages containing
chlorophyll for use as a nutritional supplement; dietary and
nutritional supplements; dietary and nutritional supplements
containing herbs and minerals; dietary and nutritional supplements for
endurance sports; dietary and nutritional supplements used for weight
loss; dietary beverage supplements for human consumpticn in liquid and
dry mix form for therapeutic purposes: dietary food supplements:
dietary supplement beverage for sleep, eye sight, vital organs,
longevity, beauty, health, emotional and mental health, cleansing and
well-being; dietary supplement drink mixes; dietary supplement for
eliminating toxins from the intestinal tract; dietary supplemental
drinks; dietary supplements for controlling cholestercl; dietary
aupplements for human consumption: dietary supplements for pets:;
dietary supplements for pets in the nature of a powdered drink mix;
dietary supplements for treatment of claustrophobia; dietary
supplements for urinary health: dietary supplements for sleep, eye

-
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sight, vital organs, longevity, beauty, health, emctional and mental
health, cleansing and well-being:; herbal supplements; herbal
supplements for sleeping problems; herbal supplements for sleep, eye
sight, wvital organs, longevity, beauty, health, emotional and mental
health, cleansing and well-being; liquid nutritional supplement:
liquid vitamin supplements; natural herbal supplements; natural
supplements for treating candida; natural supplements for treating
depression and anxiety; natural supplements for treating erectile
dysfunction; nutraceuticals for use as a dietary supplement;
nutraceuticals for use as a dietary supplement for sleep, eye sight,
vital organs, longevity, beauty, health, emotional and mental health,
cleansing and well-being: nutritional supplement for eliminating
toxins from the body; nutritional supplement for eliminating toxins
from the intestinal tract; nutritional supplements; pharmaceutical
preparations for sleep, =ye sight, vital organs, longevity, beauty,
health, emotional and mental health, cleansing and well-being; pollen
dietary supplements; vitamins and dietary food supplements for
animals: welight management supplements. First Use: 2012/03/11. First
Use In Commerce: 2012/03/11.

Disclaimer Statement
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "THERAPY" APART FROM
THE MARK AS SHOWN.

Filing Date
2012/03/15

Examining Attorney
CARLYLE, SHAUNIA



BESTEA THERAPY
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DESIGN MARK

Serial Number
86089188

Status
REGISTERED

Word Mark
KA'CHAVA

Standard Character Mark

Yes

Registration Number
4550829

Date Reqgistered
2014/06/17

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4) STANDARD CHARACTER MARK

Owner
Tribal Nutrition LLC LIMITED LIABILITY COMPANY NEVADA PO Box 1874
Zephyr Cove NEVADA 89448

Goods/Services

Class 8tatus -- ACTIVE. IC 005. US 006 018 044 046 051 052. G & S:
Nutritional supplements, dietary supplements, nutraceuticals for use
as a dietary supplement, and foocd supplements in the form of capsules,
tablets, caplets, powder, bars, drinks, shakes, syrups, gummies, soft
chews, gums and gels; nutritional supplements, dietary supplements,
nutraceuticals for use as a dietary supplement, and food supplements
containing protein, fiber, probiotics, omegas, antioxidants, vitamins,
minerals, and enzymes; nutritional supplements, dietary supplements,
nutraceuticals for use as a dietary supplement, and food supplements
for energy, hunger control, meal replacement, digestive health,
physical and mental performance. First Use: 2011/10/22. First Use In
Commerce: 2013/05/05.

Filing Date
2013/10/11

Examining Attorney

1=
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HAIMEN, KATHERINE E.
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DESIGN MARK

Serial Number
86322161

Status
REGISTERED

Word Mark
MICRONUTRIENT SOLUTIONS ABSORB

Standard Character Mark

Yes

Registration Number
4701646

Date Registered
2015/03/10

Type of Mark
TRADEMARK

Register
SUPPLEMENTAL

Mark Drawing Code
{4) STANDARD CHARACTER MARK

Owner

Micronutrient Solutions, Inc. AKA Micronutrient Sclutions CORPORATION
DELAWARE 2711 Centerville Road, Ste 400 Wilmington DELAWARE 19808

Goods/Services

Class 8tatus -- ACTIVE. IC 005. US 006 018 044 046 051 052.
Dietary and nutritional supplements contalning micronutrients,
vitamins, minerals, aminc acids, herbal extracts, probiotics,

G & 3:

preblotics, fiber, enzymes; Dietary supplements for supporting mental

wellness, physical health, balanced esating, digestive health,
brain-gut balance; Vitamin and mineral supplements.
2014/03/25. First Use In Commerce: 2014/05/05.

Filing Date
2014/06/27

Amended Register Date
2014/12/29

Examining Attorney
PERKINS, ELLEN

-1-

First Use:
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DESIGN MARK

Serial Number
86330221

Status
REGISTERED

Word Mark
PREPARE SUSTAIN RECOVER

Standard Character Mark
No

Registration Number
4698989

Date Registered
2015/03/10

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(3) DESIGN PLUS WORDS, LETTERS AND/OR NUMBERS

Owner
Sequel Naturals Ltd. CORPORATICN CANADA 101 - 3001 Wayburne Drive
Burnaby, BC CANADA V5G4W3

Goods/Services

Class Status -- ACTIVE. IC 005. U3 006 018 044 046 051 052, G & S:
Nutritional, dietary and food supplements for general health and
well-being and to enhance physical and mental performance; nutritional
supplements for general health and well-being and to enhance physical
and mental performance namely, mineral supplements, vitamin
supplements and vitamins, dietary and nutritional drink mixes for meal
replacement, dietary and nutritional drink mixes for enhancing mental
and physical performance, and dietary and nutritional drink mixes for
general health and well-being; nutritional and dietary supplements for
increasing athletic performance comprised of plant-based nutritional
and dietary supplements: nutritional and diestary supplements formed
and packaged as food bars, nutritional supplement energy bars and
nutritional supplement in the nature of a nutrient-dense,
protein-based food bars in the nature of meal replacement bars:
nutritional supplements for general health and well-being and to
enhance physical and mental performance in gel form. First Use:
2012/00/00. First Use In Commerce: 2012/00/00.

-1-
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Foreign Country Name
CANADA

Foreign Priority
FOREIGN PRICRITY CLAIMED

Foreign Application Number
1,683,968

Foreign Filing Date
2014/07/04

Description of Mark

The mark consists of three rectangular shapes with (i) the first shape
on the left has a yellow background with the term "PREPARE"™ in white
inserted in the middle, (1i) the second shape has a red background
with the term “SUSTAIN" in white inserted in the middle and (iii} the
third shape has a blue background with the term "RECOVER" in white
inserted in the middle.

Colors Claimed

The color({s} yellow, red, blue and white is/are claimed as a feature
of the mark.

Filing Date
2014707707

Examining Attorney
MULLEN, MARK T.

Attorney of Record
Mellssa L. Heywood
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IN THE UNITED STATES PATENTAND TRADEMARK OFFICE

SERIALNO. : 86469018

FILING DATE : December 02, 2014

MARK : VITAMINDFUL
APPLICANT : Luciano Sztulman M.D., Inc.
EXAMININGATTORNEY Warren L. Olandria

RESPONSE TO OFFICE ACTION

Applicant supplies this response to Office Action issued by Examining Attorney on
March 24, 2015. For the reasons stated below, Applicant respectfully requests that the mark
be approved for publication.

I Likelihood of Confusion

Applicant disagrees with Examining Attorney’s finding that Applicant’s mark will
likely cause confusion with the mark in U.S. Registration No. 2944356 (“cited mark”)
because the marks are not similar to cause confusion among relevant consumers.

A. Applicant’s Mark is Not Similar to Cited Mark

Likelihood of confusion is determined on a case by case basis taking into
consideration of the thirteen non-exclusive DuPont factors which include (1) the similarity or
dissimilarity of the marks in their entireties as to appearance, sound, connotation, and
commercial impression; (2) the conditions under which and buyers to whom sales are made,
(3) the number and nature of similar marks in use on similar goods. In re DuPont de Nemours
& Co., 476 F.2d 1357, 177 U.S.P.Q. 563 (C.C.P.A. 1973). In determining likelihood of
confusion between Applicant’s mark and cited mark, the dissimilarity of the marks, the
conditions under which and buyers to whom sales are made, and the number and nature of
similar marks in use on similar goods should be considered as dominant factors.

Applicant’s mark is different in appearance, sound, and the entireties from cited mark
and, thus, Applicant’s mark creates different commercial impression from cited mark. While
marks should be compared in their entireties in determining overall commercial impression of
the marks, individual components are also compared as important factors in making the
decision. See Recot, Inc. v. M.C. Becton, 214 F.3d 1322, 1329-30, 54 USPQ2d 1894, 1899
(Fed. Cir. 2000); TMEP §1204.01(b); In re Chatam Int’l Inc., 380 F.3d 1340, 1342, 71
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USPQ2d 1944, 1946-47 (Fed. Cir. 2004); In re Nat’l Data Corp., 753 F.2d 1056, 1058, 224
USPQ 749, 751 (Fed. Cir. 1985) (“[I]n articulating reasons for reaching a conclusion on the
issue of confusion, there is nothing improper in stating that, for rational reasons, more or less
weight has been given to a particular feature of a mark . . . .””); In re Kysela Pere et Fils, Ltd.,
98 USPQ2d 1261, 1267 (TTAB 2011). Here, Applicant’s mark is a single invented word in
combination of a word, VITAMIN, a letter, D, and a suffix, FUL while cited mark is
composed of two different words, VITA and MIND and the words are connected with a
hyphen.

Although Examining Attorney asserts that Applicant’s mark and cited mark are
similar because the marks share the similar wording VITAMIND and VITA-MIND and
consumers are generally more inclined to focus on the first word, the marks do not share a
similar word with each other because Applicant’s mark begins with VITAMIN while cited
mark begins with VITA. ‘Vita’ is a word which has two meanings: (1) curriculum vitae; (2) a
female given name, form of Davida. Exhibitl. Further, consumers are more likely to
recognize the first word of Applicant’s mark as “Vitamin™ rather than “Vita” when they see
Applicant’s mark because ‘Vitamin’ is more familiar word to the public than ‘Vita.” When a

key word ‘Vitamin definition’ is searched on google®, about 23,800,000 search results are

revealed while 14,000,000 results are revealed for a key word, ‘Vita definition.” Exhibit 2.
Especially, when we consider that Applicant’s goods are vitamins, consumers would more
likely to recognize Applicant’s mark begins with a word ‘Vitamin® rather than ‘Vita.’

Moreover, even if marks sound similarly or the same, difference by only one letter
sufficiently changes the commercial impression. In re. Conti, 220 USPQ 745 (“[Whhile it is
clear that the marks are identical in sound, only one letter being different (i.e. SHEAR and
SHEER), it is our view that the one letter difference changes the commercial impression
engendered by the marks”). Here, the differences between Applicant’s mark and cited mark
are more than one letter because the marks sound and look differently.

Applicant’s mark and cited mark are different in appearance and sound, the
differences make the marks different from each other in their entireties, and the marks
accordingly create a very different commercial impression from each other. For the reason, it
is highly unlikely that consumers of products of Applicant and the registrant would believe
that they come from the same source.

B. Sophisticated Purchasers

The fourth DuPont factor considers whether consumers are likely to purchase
products on impulse or through “careful, sophisticated” judgment. DuPont, 476 F.2d at 1361.
The more sophisticated a customer is, the less likely that the consumer would get confused
with source of a product. See Palm Bay Imports v. Veuve Clicquot Ponsardin Maison Fondee
En 1772, 396 E.3d 1369 (Fed. Cir. 2005); Electronic Design & Sales v. E.D.S., 954 F.2d 713,
718 (Fed. Cir. 1992). That is because sophisticated purchasers exercise extra care when
purchasing goods. In re N.A.D.Inc., 224 U.S.P.Q. 863 (TTAB 1985); Information Resources v.
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X*Press Information, 6 U.S.P.Q.2d 1034 (TTAB 1988).

Vitamin and health supplement purchasers are more sophisticated and careful and
exercise extra care when they select vitamins and health supplements since they have specific
needs and have preferences in manufacturers and brands because the products are health-
related. According to the specimen which the registrant recently filed with the USPTO on
April 16, 2015 to renew the registration, the registrant is selling its products bearing cited
mark in a stylized form: white colored bold ‘V’ of ‘Vita’ is placed in an opaque green circle
and ‘mind’ is written in green. EXHIBIT 3. In addition, a description of ‘natural brain health
support’ is written under the stylized cited mark. Id. In addition to the use of the stylized form
of cited mark, when we consider that the goods for Applicant’s mark are vitamins and the
goods of the registrant are nutritional supplement for mental acuity and alertness, it is highly
unlikely that consumers who want to purchase brain health support products would get
confused with the source of the products as Applicant’s.

As every circumstance regarding the sale of goods should be considered to determine
likelihood of confusion, we consider all relevant circumstances and find that it is unlikely that
consumers of vitamins of Applicant and brain health support products of registrant would

-believe that they come from the same source. See Industrial Nucleonics Corp. v. Hinde, 475
F.2d 1197, 177 U.S.P.Q. 386 (C.C.P.A. 1973).

C. Similar Marks on Similar Goods

In addition to the cited registration, evidence of third-parties of similar marks in
International Class 5 are found in the federal register and support that Applicant’s mark can
coexist without causing actual confusion with cited mark among relevant consumers. The live
registered marks are:

1) Mark: VITAMINID
Reg. No. 3790222
Reg. Date: May 18, 2010
Registrant: Pharmavite LLC
Goods: Vitamins, minerals, and dietary supplements in International Class 5.

2) Mark: VITAMINDE
Reg. No. 1134430
Reg. Date: May 6, 1980
Registrant: FLINT RIVER MILLS, INC.
Goods: Vitamin and mineral supplement for dry feed for livestock, poultry, and deer in
International Class 5.

IL Conclusion
For the foregoing reasons, Applicant respectfully requests that Examining Attorney

withdraw the cited Registration No. 2944356 and that the instant Application be passed to
publication and such action is courteously solicited.
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Dictionary (http://dictionary.reference.com/browse/vita)
Thesaurus (http://www.thesaurus.com/browse/vita)
Translate (http://translate.reference.com/translate?query=vita)

7 N

vita

4

It's gone. Undg

What was wrong with this ad?

& Repetitive @ Inappropriate € Irrelevant

Google
Vi'Ea (http://static.sfdict.com/staticrep/dictaudio/V01/v0161000.mp3)
[vahy-tuh, vee-; Latin wee-tah]

Examples Word Origin

noun, plural vitae (htiyphatdee seestam/staticrargertandidBroy AK 1100.mp3)

1. curriculum vitae (http://dictionary.reference.com/browse/curriculum vitae) (def 1).

Also, vitae (htfyahatdiee sueer oy ] stSherepPdistaudio/V01/vV0161200.mp3)

Origin of vita

1920-1925

1920-25; < Latin: life

V|Ea (http://static.sfdict.com/staticrep/dictaudio/V01/V0161300.mp3)

(http://blog.dictionary.com/matthew-mcco

| Simon Cowell ma
noun what word trend:

[vee-tuh]

1. a female given name, form of Davida.

ars |Onga Vita brEViS (http://static.sfdict.com/staticrep/dictaudio/A07/A0703900.mp3)
I

[ahrs lohng-gah wee-tah bre-wis; English ahrz lawng-guh vahy-tuh

http://dictionary.reference.com/browsehita%20?s=t 1/4
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. VITAMIN definition

Google

-

Web Images Videos News More v Search tools

About 23,800,000 results (0.42 seconds)

vi-ta-min Vitamin

I'videman/ Chemical Compound
noun A vitamin is an organic compound and a vital nutrient that an
requires in limited amounts, An organic chemical compound is
any of a group of organic compounds that are essential for normat growth and vitamin when the organism cannot synthesize the compound i
nutrition and are required in small quantities in the diet because they cannot be Wikipedia
synthesized by the body.

Classification: Organic compound

Translations, word origin, and more definitions

Vitamin | Define Vitamin at Dictionary.com
dictionary.reference.com/rowsel/vitamin v

any of a group of organic substances essential in small quantities to normal
metabolism, found in minute amounts in natural foodstuffs or sometimes produced
synthetically: deficiencies of vitamins produce specific disorders, Expand, Also,
vitamine.

Vitamin d - Vitamin a - Vitamin a1 - Antivitamin

Vitamin | Definition of vitamin by Merriam-Webster
www.merriam-webster.com/dictionary/vitamin ~

noun vi-ta-min \'vita-man, British usually "vi-\. : a natural substance that is usually
found in foods and that helps your body to be healthy. : a pill containing ...

vitamin - definition of vitamin by The Free Dictionary
www.thefreedictionary.com/vitamin v

Any of various fat-soluble or water-soluble organic substances that are essential in
minute amounts for normal growth and activity of living organisms. They are ...

Vitamins - definition of Vitamins by Medical dictionary
medical-dictionary.thefreedictionary.com/Vitamins v

Vitamins are organic components in food that are needed in very small amounts for
growth and for maintaining good health. The vitamins include vitamin O, ...

Vitamin - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Vitamin v

A battle of high potency B-complex vitamin supplement pills. ... Vitamers by definition
ars convertible to the active form of the vitamin in the body, and are ...

Vitamin A - Vitamin D - Vitamin C - Vitamin E

vitamin - definition of vitamin in English from the Oxford ...
www,oxforddictionaries.com/definition/english/vitamin ~

Any of a group of organic compounds which are essential for normal gro.... Meaning,
pronunciation and example sentences, English to English reference ...

Vitamin C definition - MedicineNet - Health and Medical ...
www.medicinenet.com/script/main/art.asp?articlekey=12420 ~

Vitamin C. An essential nutrient found mainly in fruits and vegetables. The body
requires vitamin C to form and maintain bones, blood vessels, and skin. Vitamin Cis
also known as ascorbic acid. Vitamin C is a water-soluble vitamin, one that cannot be
stored by the body except in insigruficant amounts.

Vitamins definition - MedicineNet - Health and Medical ...
www.medicinenet.com/script/main/art.asp?articlekey=6002 v

Vitamins: The word "vitamin" was cained in 1911 by the Warsaw-bom biachemist
Casimir Funk (1884-1967). At the Lister Institute in London, Funk isolated a ...

Vitamin E definition - MedicineNet - Health and Medical ...
www.medicinenet.com/script/main/art.asp?articlekey=15295 v

Vitamin E: Alpha-tacopherol, an anticxidant vitamin which binds oxygen free radicals
that can cause tissue damage. Deficiency of vitamin E can lead to anemia.

Vitamin dictionary definition | vitamin defined - YourDictionary
www.yourdictionary.com » Dictionary Definitions v

The definition of a vitamin is a substance that is necessary for the processes of the
body. Vitamin Purposes and Sources, Vitamin A - aids in growth, appelite, ...

Searches related to VITAMIN definition

vitamin definition biology vitamin definition chemistry

https:/iwww.google.co.kriwebhp?sourceid=chrome-instant&ion=18espv=28ie=UTF-8#q=VITAMIN +definition
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Google | ViTa definiion | |

Web Images Videos News More v Search tools

About 14,000,000 results (0.23 seconds)

vi-ta
/'vite,'vé-/ %
noun uUs

a biography or résumeé.

Translations, word origin, and more definitions

Vita | Definition of vita by Merriam-Webster
www.merriam-webster.com/dictionary/vita v
Definition of VITA. 1 : a brief biographical sketch. 2 ; curticulum vitae.

Vita | Define Vita at Dictionary.com
dictionary.reference.com/browse/vita v

Vita definition, cumiculum vitae (def 1). ... Dame Victoria Mary ("Vita®) 1892-1962,
English poet and novelist (wife of Harold ... British Dictionary definitions for vita
Vitality - Curriculum vitae - Vitamin - Vital function

vita - definition of vita by The Free Dictionary
www.thefreedictionary.com/vita v

n. pl. vi-tag (VIt&, v&th). 1. A cumculum vitae. 2. A short account of a person's life.
fLatin vTta, life; see vital.] American Heritage® Dictionary of the English ...

Vita dictionary definition | vita defined - YourDictionary
www.yourdictionary.com » Dictionary Definitions v

The definition of a vita is a short written description about the life or career of a person.
An example of a vita is a resume; a curriculum vitae. YourDictionary ...

Urban Dictionary: Vita

www.urbandictionary.com/define.php?term=Vita v

The girls name Vitalv(i)a\ is pronounced VEE-tah. It is of Latin origin, and its meaning
is "life". Mostly italian use.See also Vidal, Vita can mean the happy life’.

vita - definition of vita in English from the Oxford dictionary
www.oxforddictionaries.com/definition/english/vita v
Definition of vita in; US English dictionary.

dolce vita - definition of dolce vita in English from the Oxford ...
www.oxforddictionaries.com/definition/english/dolce-vita v

Meaning, pronunciation and example sentences, English to English ... A fife of
heedless pleasure and luxury: he was young, beautiful, and living la dolce vita.

Vita - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki/Vita ~

Vita (Latin and ltalian for “life"), a brief biography, often that of a saint (i.e. a ... Vita -
Life in a Zone of Social Abandonment, an ethnographic study by Jodo Biehl ...

vita - Wiktionary

en.wiktionary.org/wikifvita v

vita. Definition from Wiktionary, the free dictionary. Jump to: navigation, search ... at
vita (third person singular past indicative visti, third person plural past ...

Definition of “vitae” | Collins English Dictionary
www.cellinsdictionary.com > English Dictionary ~

Definition of “vitae” | The official Collins English Dictionary online. Comprehensive and
authoritative, rely on Collins for up-to-date English with insights into ...

Searches related to vita definition

definition word vita plural vita

https:/mww.google.co.kr/search?q=VITAMIN &oq=vitamin&ags=chrome.0.69i5914j6916012.1179 0i4&sourceid=chrome&es_sm=93&ie=UTF-8#newwindo...  1/2
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ina rush? Order online and pick it up for FREEL.See details

Sign In/ Create an Account | My Account | Mylists | eGifts | Trends | Hi

4 What are you looking for? All Departments

H

{Clothes Beauty ; Home Elsctronics

; H i
Heaith & Nutrition | Baby & Kids % All Stores ; Travel Gr

Your Shop Consultant is SHOP.COM Eam up to 50%

vitamind® Mind Enhancement Formula

Read 13 Reviews Write a Review

Sold by NuiriPhysical

$31.50

+$0.63 Cashback
This product qualifies for free or reduced cost shipping Learm More

Single Bottle (30 Servings)

Qty: § 1 v
( Add 1o cart ‘ ]
| Add this to... Lo

http:/Mww.shop.comvitamind+reg+Mind+Enhancement+F ormula-559052308-p+.xhtrml 113






UNITED STATES PATENT AND TRADEMARK OFFICE

Commissioner for Trademarks
P.O. Box 1451

Alexandria, VA 22313-1451
www.uspto.gov

Aug 26, 2015

NOTICE OF PUBLICATION

1. Serial No.: 2,  Mark:
86-469,018 VITAMINDFUL
(STANDARD CHARACTER MARK)

3. International Class(es):

5
4. Publication Date: 5.  Applicant:
Sep 15, 2015 Luciano Sztulman M.D., inc.

The mark of the application identified appears to be entitled to registration. The mark will, in accordance with Section 12(a) of the Trademark Act of 1946, as amended, be
published in the Official Gazette on the date indicated above for the purpose of opposition by any person who believes he will be damaged by the registration of the mark. If no
opposition is filed within the time specified by Section 13(a) of the Statute or by rules 2.101 or 2.102 of the Trademark Rules, the Commissioner of Patents and Trademarks may
issue a notice of allowance pursuant to section 13(b) of the Statute.

Copies of the trademark portion of the Official Gazette containing the publication of the mark may be obtained from:
The Superintendent of Documents
U.S. Government Printing Office
PO Box 371954
Pittsburgh, PA 15250-7954
Phone: 202-512-1800

By direction of the Commissioner.

Email Address(es):

rsalter@saltermichaelson.com
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_I_Rgbert S. SaIt_c_er, Esq.

IR A ]
From: obgynne <obgynne@yahoo.com>
Sent: Monday, May 30, 2016 4:54 PM
To: Robert Salter
Subject: Vitamindful.com date of purchase+receipt

Please see the order receipt number, and date of purchase in the Excel file

Luciano Sztulman MD, FACS, FACOG

One Randall Square, Suite 401, Providence, RI 02904
Tel (401)521-1006  Fax (401) 521-1009
Please visit: www.skinsationalri.com - www.hairtransplantri.com - www.beautyispower.us

This communication is for discussion purposes only and does not create any obligation to
negotiate or enter into a binding agreement.

----- Forwarded Message -----

From: GoDaddy <donotreply@godaddy.com>

To: obgynne@yahoo.com

Sent: Monday, May 30, 2016 4:43 PM

Subject: Luciano, your order confirmation is inside: plus a 25% coupon code

24/7 Support: +1 (480) 505-8877

Luciano Sztulman — Customer Number: 16588329

Thank you.

Here's your confirmation for order number 736156788. Review your receipt and get started
using your products.




.COM Domain Registration 1 Domain
vitamindful.com

Manage

NOTE: Unless you have specifically selected the manual renewal option, your purchase
includes enroliment in our automatic renewal service. This keeps your products up and
running by automatically charging the then-current renewal fees to your payment method on
file just before they're set to expire, with no further action on your part. You may cancel this
service at any time by turning off the auto-renewal feature in your GoDaddy account.

Take a quick survey and tell us how we're doing.

Find your match Stand out online

Extend and protect your brand by Tell people exactly who you are and
securing matching domain extensions . what you do with a new domain like
like .com, .org, .net, .info and more. . .Quru and .club.




Robert S. Salter, Esg.

From: obgynne <obgynne@yahoo.com>
Sent: Monday, May 30, 2016 4:55 PM
To: Robert Salter

Subject: Vitamindful.com.br

Please see the order receipt number, and date of purchase in the Excel file, for Vitamindufl.com.br

Luciano Sztulman MD, FACS, FACOG

One Randall Square, Suite 401, Providence, RI 02904
Tel (401) 521-1006  Fax (401) 521-1009
Please visit: www.skinsationalri.com - www.hairtransplantri.com - www.beautyispower.us

This communication is for discussion purposes only and does not create any obligation to
negotiate or enter into a binding agreement.

-~ Forwarded Message -----

From: GoDaddy <donotreply@godaddy.com>

To: obgynne@yahoo.com

Sent: Monday, May 30, 2016 4:42 PM

Subject: Luciano, your order confirmation is inside: plus a 25% coupon code

24/7 Support: +1 (480) 505-8877

Luciano Sziuiman — Customer Number: 16588829

Thank you.

Here's your confirmation for order number 769924026. Review your receipt and get started
using your products.




.BR Domain Trustee
vitamindful.com.br

My Account

.BR (.COM.BR) Domain Registration 1 Domain

vitamindful.com.br

Manage

NOTE: Unless you have specifically selected the manual renewal option, your purchase
includes enrollment in our automatic renewal service. This keeps your products up and
running by automatically charging the then-current renewal fees to your payment method on
file just before they're set to expire, with no further action on your part. You may cancel this
service at any time by turning off the auto-renewal feature in your GoDaddy account.

Take a quick survey and tell us how we're doing.




Receipt nuiOrder date SKU Product na Name Unit price Today's pri ICANN fee Qty
7.7E+08 2014-12-1£57100-1 Domain Trivitamindfu 7.99 7.99 0
7.7€+08 2014-12-1£57201-1 .BR {.COM. vitamindfu 11.99 11.99 0

7.36E+08 2014-09-1€101-1 .COM Dom vitamindfu 13.17 12.99 0.18



Length Extra disc. Subtotal ar Shipping ar Tax amoun Order total Currency  First name Last name
1 year(s) 0 7.99 0 0 19.98 USD Luciano  Sztulman
1 year(s) 0 11.99 0 0 19.98 USD Luciano  Sztulman
1 year(s) 0 13.17 0 0 13.17 USD Luciano  Sztulman



Address 1 Address 2
1 Randall S Suite 401
1 Randall S Suite 401
1 Randall S Suite 401

City State/ProviZIP/Postal (Country ~ Work phon Email Name on ci
ProvidenceRI 2904 us 1.40144 obgynne@ Luciano Szt
ProvidenceRI 2904 us 1.40144 obgynne@ Luciano Szt
ProvidenceRI 2904 us 1.40144 obgynne@ Luciano Szt



Payment rr Card numb Customer number
Visa HiHHHERHE 16588829
Visa HiHHHEHBE 16588829
MasterCar #it###H#### 16588829
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WHAT IS BURITI? | DR. LUCIANG |

IMMUNITY, BEAUTY + ENERGY |}

NEWS & PRESS

s CECEEIGE

DR.LUCIANO

Take an amazing
journey to the
Amazon Jungle
and discover
the secrets of
Buriti.

Vitamindful's unique ingredients are specifically formulated by Dr. Luciano
to improve your health + skin tone, increase your energy and promote longevity.

Vitamin A Vitamin82  Vitamin B12
Vitamin C Niacin Biotin

Vitamin D3 Vitamin B6 Pantothenic Acid
Vitamin B1 Folic Acid Zinc

Many of Vitamindful's vitamins and minerals are extracted from
expensive and hard-to-access superfruits. Buriti, Cupuacu, Acai,
Passion Fruit and Acerola are all native to the Amazon. Their
high concentrations of Vitamins A and C promote strong immune
systems, beautiful skin and better vision.

Selenium Buriti Chayote

Maganese Passion Fruit  Cupuacu
Magnesium Acai Raspberry Keytones
Silicon Acerola

The highlevels of beta-carotene in Vitamindful make it a
powerful anti-oxidant, which protects and promotes your health
cells. And the combination of B-complex vitamins with raspberry
keytones assist in turning food into energy faster, improving
your metabolism and increasing lean body mass.

The first vitamin to make you more beautiful,
inside + out.

ORDER ONLINE NOW

Notice: tintended dvice or treatment, b luated by
the Food and Or Our dietary not gn0se, treat, cure or prevent any di it v.
Vitamindful.com urges you to seek the advice of 2 qualified y than two weeks, and your provider any [

your: el theuse of triti

Sedt Vitamindful

Become an Affiliate
Become a Distributor

About Vitamindfuf

service,

Buy Online




Vitamindful - by the Bottle

WHAT IS BURITI? | DR.LUCIANG | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS

EETERY

Shop

Shopping cart is empty. 9

Vitamindful - by the
Bottle

SALE: $29.99
Retall price: $59:99

-

Add o Cast

Many of Vitamindful's vitamins and
minerals are extracted from expensive
and hard-to-access superfruits. Buriti,
Cupuacu, Acai, Passion Fruit and
Acerola are all native to the Amazon.
Their high concentrations of Vitamins
A and C promote strong immune
systems, beautiful skin and better
vision.

The high levels of beta-carotene in
Vitamindful make it a powerful anti-
oxidant, which protects and premotes
your health cells. And the combination
of B-complex vitamins with raspberry
keytones assist in turning food into
energy faster, improving your
metabolism and increasing lean body
mass.

BE BEAUTIFUL, BE POWERFUL Luciano Sztulman, MD, (www.beautyispower.us) taps both his
Brazilian background and his medical knowledge ta illustrate how beauty, youthfulness, and
health, are well within the reach of everyone regardless of age.

(3 The author reveals how Brazilians see beauty, health, and youthfulness, as the three sides of a
holistic triangle,

. /):(Ill(f{/
7

“I've always said beauty is power,” says Dr. Luciano. “And when it comes to beauty, nobody does it
better than the Brazilians.”

[Ty "

Many experts around the world agree.
BUY YOUR COPY TODAY!

Comment

‘Was this helpful?

No O © 0 O O Very

Name

Website

Enter Word Verification in

box below
Comment
|
i
§
i
Submit
Notice: i Intended dical advice o treatment, by
the Food and Dr Qur dietary to diagnase, treat. prevent any di vary.
Vitamindful, you to seek the advice of 3 quallfied any health h ks, and your provider any ir to
yous healthand well-bei it
Sell vitamindful About Vitamindtud Buy Online

Become an Affifiate
Become a Distributor




What is Buriti Fruit

WHAT IS BURITI? | ODR.LUCIANO | IMMUNITY, BEAUTY + ENERGY |

NEWS & PRESS

Buriti Fruit Hidden in the lush jungles of the Amazon is the majestic Moriche palm tree, which the
local people of the Amazon call “The Tree of Life.”

Questions or comments about
Vitamindful?

We love hearing from people.
* Required

i Name®
Hidden in the lush jungles of the Amazon is the majestic Moriche palm tree, which the ame

local people of the Amazon call “The Tree of Life." ‘, m

L " . . ” N Email Address *
The exotic, edible fruit of this tree is called Buriti. Brazilian natives treat it as sacred

because it contains the nutrients needed to sustain life, I:‘

Home Phone Number *
Buriti's extracts are rich in antioxidants, which help our bodies to prevent diseases

including Alzk 's and cancer. Antioxid: also protect afl skin cells, keeping them
healthy longer, resulting in more beautiful skin, more energy and better vision.

Please share your questions or comments

Until today, it was nearly impossible ta obtain Buriti outside of the Amazon. Now,
thanks to Dr. Luciano, you can obtain the essence of this rare, sacred fruit without
traveling to the Amazon. All you have to do Is go to amazon.com.

Enter Word Verification in box below *

befht
Notice: dvice o treatment. h: it by
the Foad and De Oun v treat, cure ar prevent any dis i Individual resutts may vary.
itamindful you to seek any heslth e than two weeks,. your provider any ining to
Your health and well-be Read ervi
Sedt Vitamindful nindiul Buy Online

Become an Affiliate
Become 3 Distributor




3razilian Beauty Secrets

WHAT S BURITI? | DR.LUCIAND | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS

theave / Brazilian Beauty Secrets

Brazilian Beauty Secrets The Buriti Fruit-rich Vitamindful formula brings you ancient Brazilian
i beauty secrets from the Amazon.

BUY
NOW

Safe,
Secure
: +Easy
IRIIEN
N N
DISCOVER THE BRAZILIAN BEUTY SECRET OF BURITI. Questions or comments about

Vitamindfuf?

‘Welove hearing from you.

* Required

. " Name*
The beautiful women of Brazil have long known about the life-giving, beauty-

enhancing properties of Buriti, but only recently have its secrets been revealed to ::
women outside of the Amazon Rain Forest. Emall Address *

Now, thanks to Dr. Luciano's patent-pending Vitamindful formula, you have access to
the benefits of this incredible superfruit in his unique, power-packed vitamins. Horme Phone Number *
Dr. Luciano has expertly blended Buriti with other vitamins and superfruits, like Agai

and Cupuagu, for maximum quality and effect. Please share your questions or comments

Called a “miracle fruit” by the native inhabitants of the Amazon, Buriti is reputed to
provide not only great energy and stamina, but the women there claim that it naturally
slims, defines curves, and gives them long lasting youth and beauty.

Scientifically, it is said to help slow the aging process by boosting immune and
metabalic function by removing destructive free radicals from our bodies.

, . . . " Enter Word Verification in box below *
Find out for yourself just how this amazing miracle fruit can help you. Order yours
today and begin feeling and looking better than you ever thought possible,

Notice: The prod

medical advice o treatment, These statements have not been evaluated by
Dr Our ¥ , treat, cure or prevent any di Individual result
y aqualified i

your health and well-beis nutrition.

vary,

your provider any i

service,

el Vitamindtul Abuut V)

Huy Online

Become an Affiliate
Become a Distributor



WHAT IS BURITI? | DR.LUCIANO | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS

ieme /D, Luclano

Dr. Luciano

MEET DR. LUCIANO: PHYSICIAN. SURGEON. SCULPTOR.
ARTIST.

Luciano Sztulman, MD, FACOG, FACS, is an American Board of Obstetrics and
Gynecology Board-Certified physician and surgeon, with a specialty in women's health
and wellness preventative medicine as well as advanced cosmetic liposuction,
liposculpture, and reconstructive surgery.

His dedication to his patients and passion to advance the practice of cosmeto-
gynecology and cosmetics to help women live healthier and happier lives has been his
driving force. Born in Sao Paulo, Brazil, Dr. Luciano grew up surrounded by the
extraordinarily beautiful women of Brazil. This imprint inspired not only his artistic
sensibility, but also his desire to help his patients look and feel their personal best.

While a clinical understanding of anatomy is vital, an artist's eye is also essential when
determining the best cosmetic pracedures to accomplish a client’s hopes and dreams.
And Dr. Luciano, like a sculptor, has the skills and vision to achieve those results. With
apalette of cutting-edge techniques, including 4D Lipo-sculpture, VASER® fipo, i-Lipo,
laser sculpting, Smart Lipo, PAL liposuction, and more, each client receives a custom
approach to his or her specific needs in body sculpting and cosmetic surgery.

Dr. Luciano is regarded as the premiere medical doctor in liposucton, liposculpture,
and body sculpting in the region, renowned for his expertise in using the most
sophisticated, minimally scarring laser and ultrasound techniques, endoscopic and
fiber optics.

As a leader in his field of medicine, Dr. Luciano is also concerned about the integrity of
all cosmetic and cosmeto-gynecologic procedures. Dr. Luciano and his staff are
dedicated to offering each client honest, clear and realistic options. He encourages all
patients considering such enhancement procedures to do their homework, ask
questions, ask to speak with previous patients; do not get impressed with certificates
on the wall, ask to speak with previous patients, and always insist on the very best.

Luciano Sztulman makes his home in Barrington, Ri, with his wife and two children. He
enjoys spending time with family and friends, painting, sculpting, chess, alpine skiing,
fitness, and long waiks.

Get to know Dr. Luciano Sztulman, creator of the Vitamindful formula - discovering new
ways to make you more beautiful, inside and out,

BUY
NOW

Safe,

Secure
+Easy

Questions or comments about
Vitamindful?

Welove hearing from you.
*Required

Name*

Email Address *

™1

Home Phone Number *

Piease share your questions or comments

Enter Word Verification in box below *

1

Notice: i i tintended treatment. b fuated by
the Food and D Our dletary todiagnose, treat, cure ar prevent any disease or medical conditlon. tndividual results may vary.
Vitamindful, you to seek the advice of a qualified y two weeks, ith your provider any 3t
your health and wel ing the use of ition. Read complete terms of service.

Sel Vitamnindpul About Vitaraindtul

Become an Affiliate
Become a Distributor

Buy Online




Vitamindful News and tnfa

WHAT IS BURITIZ | DR.LUCIANDO | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS
He / Blog

Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

Medicine hunter, Chris Kilham from Fox News discovers, “Buriti
Fruit: An Amazon Beauty Secret.”

BUY
NOW

Safe,
Secure
+Easy
URUEK
& INE

Medicine hunter, Chris Kilham from Fox News
discavers “Buriti Fruit: An Amazon Beauty Secret.”

Chris Kilham, Fox News Medicine Hunter, has discovered a special secret of the
Amazon that the rest of us are newly discovering here in America and throughout
the rest of the world. A common palm fruit that plays animportant rofe in the
Amazon native diet, and that also yields precious beauty oil. That fruit, known as
either buriti ar aguaje, has the botanical name Mauritia flexuosa. The oil of the fruit
is shaping up to be the next big thing in skin care and beauty.

According to research conducted in various labs throughout South America, buriti
oil has many benefits, including:

« antioxidant

« anti-inflammatory

» photo-protective,

The antioxidant activity of buriti oil protects the lipid membranes that surround all
skin cells, keeping cells healthy longer. The anti-inflammatory activity of the oil is
beneficial in cases of rough or sensitive skin, redness, rashes, and irritation. And the
photo-protective properties of the oil help skin cells to better withstand the
potentially damaging UVA and UVB rays of the sun. This last capability - UVA and
UVB protection - makes buriti oil suitable for use in sun-protection products.

The discovery of the sun-protective properties of buriti was learned from native
people, who sometimes finely grind the fruit and smear a paste of it onto their skin if
they are going to be in direct sunlight for long periods.

As the central ingredient of the Vitamindful formula, you can enjoy the benefits of
Buriti that are even now continuing to be fully understood and appreciated. Order a
bottle of Vitamindful - or 2 - and discover the powerful benefits of this exclusive
formula for yourself.

Read the full Chris Kilham article on FoxNews.com for more.

Nourishing the Planet Writes: "Aguaje: the Amazon's New
Superfruit Secret [s OQut*

f\guaje (Buriti): the Amazon's New Superfruit Secret
s Out

The aguaje fruit (also known as the Buriti fruit} ripens on a palm tree, and wheniitis
ready to eat, one must peel back the maroon scales before munching on the crisp
yellow flesh inside. Tasters have compared the aguaje fruit to a carrat, although it
boasts anincredible three times (3x) the amount of Vitamin A that carrots contain!

Aguaje oil is also high in beta-carotene, oleic acid (which is also found in ofive oil),
and essential fatty acids that the human body cannot synthesize on its own.
Amazingly, the oil also contains a naturally-occurring SPF that can filter ultraviolet
rays and treat burns when applied topically.

Read the full article on Nourishing the Planet.

Read More
Chiitedissivis

Nationat Geographic Asks: "What is the Next Cinderella Fruit?*



Vitamindful News and Info

The Buriti Fruit, from deep in the Amazon, may be the
next "Cinderella fruit”.

And the Buriti is the central ingredient of the exclusive Vitamindful
formula.

While the world has generally become familiar with the benefits of once-obscure
fruits fike agal, the Amazon rain forest boasts 100's of yet-to-be-discovered fruits
that focals have used for ages for health, fitness and even beauty.

Although the Amazon has already yielded commercially valuable fruits, such as the
antioxidant-rich agal added to gourmet juices and the caffeine-charged guarana
used in a variety of energy drinks, international markets have yet to plumb most of
the bounty of indigenous fruits growing in lush forests along rivers. With the
discovery of the Buriti in recent years, we are just beginning to tap the
extraordinary, natural power of some of the previously undiscovered resources.

Read the full National Geographic article.

Pages: 1
Notice: The products and dvice or treatment, by
Dr i O Y , treat, cur prevent any di i Y-
you to seek jice of a quallfied i y i twoweek with your provider any i on pertaining to
your health natrition. R service.

Sedl Vitamindfut st Vitamindfud Buy Online

Become an Affiliate
Became a Distributor




Vitamindfuf

WHAT IS BURITI? | DR.LUCIANO | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS

OPTI S

BLAL s

LOOK YOUNGER. FEEL BETTER. LIVE LONGER.

Take an amazing
joumey to the
Amazon Jungle
and discover
the secrets of
Buriti.

DR.LUCIANO

S R

Vitamindful's unique ingredients are specifically formulated by Dr. Luciano
to improve your health + skin tone, increase your energy and promote longevity.

Vitamin A VitaminB2  Vitamin 812
Vitamin C Niacin Biotin
Vitamin D3 Vitamin Bé Pantothenic Acid

Vitamin 81 Folic Acid Zinc

Many of Vitamindful's vitamins and minerals are extracted from
expensive and hard-to-access superfruits. Buriti, Cupuacu, Acal,
Passion Fruit and Acerola are all native to the Amazon. Their
high concentrations of Vitamins A and C promote strong immune
systems, beautiful skin and better vision.

Selenium Buriti Chayote

Maganese Passion Fruit  Cupuacu
Magnesium Acai Raspberry Keytones
Silicon Acerola

The high levels of beta-carotene in Vitamindful make it a
powerful anti-oxidant, which protects and promotes your health
cells. And the combination of B-complex vitamins with raspberry
keytones assist in turning food into energy faster, improving
your metabolism and increasing lean body mass.

The first vitamin to make you more beautiful,
inside + out.

ORDER ONLINE NOW

Notlce: The prodt

the Food and D! i ion. Our dietary

dvice or treatment, have not

. treat, cure ar prevent any i y.
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Vitamindful Online Shop

WHAT IS BURITI? |

Vitamindfut - by the Bottle

Price; $29.99

fnstack: N/A
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Medicine hunter, Chris Kitham (rm Fox News discovers, “Buriti Fruit: An Amazon Beauty Secret™

WHAT IS BURITIZ | DR.LUCIANO | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS
Heme / Blog

Vitamindful News a nd Info Beauty and health news and information from Vitamindful by Dr.
© Luciano

Medicine hunter, Chris Kilham from Fox News discovers, “Buriti
Fruit: An Amazon Beauty Secret.”

BUY
NOW

Safe,
Secure
+ Easy

i DRDER

Medicine hunter, Chris Kitham from Fox News
discovers “Buriti Fruit: An Amazon Beauty Secret.”

Chris Kilham, Fox News Medicine Hunter, has discovered a special secret of the
Amazon that the rest of us are newly discovering here in America and throughout
the rest of the world. A common palm fruit that plays an important role in the
Amazon native diet, and that also yields precious beauty oil. That fruit, known as
either buriti or aguaje, has the botanical name Mauritia flexuosa. The oil of the fruit
is shaping up to be the next big thing in skin care and beauty.

According to research conducted in various labs throughout South America, buriti
oil has many benefits, including:

» antioxidant

e anti-inflammatory

« photo-protective.

The antioxidant activity of buriti oil protects the lipid membranes that surround all
skin cells, keeping cells healthy longer. The anti-inflammatory activity of the oil is
beneficial in cases of rough or sensitive skin, redness, rashes, and irritation. And the
photo-protective properties of the oil help skin cells to better withstand the
potentially damaging UVA and UVB rays of the sun, This last capability - UVA and
UVB protection - makes buriti oil suitable for use in sun-protection preducts.

The discovery of the sun-protective properties of buriti was learned from native
people, who sometimes finely grind the fruit and smear a paste of it onto their skin if
they are going to be in direct sunlight for fong periods.

As the central ingredient of the Vitamindful formula, you can enjoy the benefits of
Buriti that are even now continuing to be fully understood and appreciated. Order a
bottle of Vitamindful - or 2 - and discover the powerful benefits of this exclusive
formuta for yourself,

Read the full Chris Kilham article on FoxNews.com for more.
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Nourishing the Planet Writ

"Aguaje: the Amazon’s New Superfruit Secret Is Out*
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

Nourishing the Planet Writes: "Aguaje: the Amazon's New
Superfruit Secret fs Out”

BUY
NOW

Safe,
Secure

Aguaje (Buriti): the Amazan's New Superfruit Secret
Is Out

The aguaje fruit (also known as the Buriti fruit) ripens on a palm tree, and wheniit is
ready to eat, one must peel back the maroon scales before munching on the crisp
yellow flesh inside. Tasters have compared the aguaje fruit to a carret, although it
boasts anincredible three times (3x) the amount of Vitamin A that carrots contain!

Aguaje oil is also high in beta-carotene, oleic acid {which is also found in ofive oil},
and essential fatty acids that the human body cannot synthesize on its own.
Amazingly, the oil 2lso contains a naturally-occurring SPF that can filter ultraviolet
rays and treat burns when applied topically.

Read the full article on Nourishing the Planet.
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National Geographic Asks: *What s the Next Cinderella Fruit?”
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

National Geographic Asks: "What is the Next Cinderella Fruit?"

BUY
NOW

Safe,
Secure
+Easy
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The Buriti Fruit, from deep in the Amazon, may be the
next "Cinderella fruit",

And the Buriti is the central ingredient of the exclusive Vitamindful
formula.

While the warid has generally become familiar with the benefits of once-obscure
fruits like agai, the Amazon rain forest boasts 100's of yet-to-be-discovered fruits
that locals have used for ages fer health, fitness and even beauty.

Although the Amazon has already yielded commercially valuable fruits, such as the
antioxidant-rich agai added to gourmet juices and the caffeine-charged guarana
used in a variety of energy drinks, international markets have yet to plumb most of
the bounty of indigenous fruits growing in lush forests along rivers, With the
discovery of the Buriti in recent years, we are just beginning to tap the
extraordinary, natural power of some of the previously undiscovered resources.

Read the full National Geographic article,

Pages:

Notlce: d i not intended to repface professional medical advice or treatment, These statements have not been evaluated by

the Faod and D o v tadi , treat, cure of prevent any eal Individual resul vary,

v i i ny ,and ithyour provider any i ining to

yaur health and: Read compl service.

Selt Vitamindhul About Vitamindiul Buy Oniing

Become an Affiliate
Become a Distributor
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Watch YouTube videos with Chrome.  Yes, get Chrome now.

Search © Upload

Home

Trending

BEST OF YOUTUBE
Music
Sports
Gaming
Movies Luciano Sztulman
TV Shows

Subscribe 39 :

News

HEEOHREO

Vitamindful

Luciano Sztulman » 3 videos « 15 views -+ Last updated on Jan 15, 2015

(5] Live

Spotlight

\ .
360° Video Play al ) Share . Save

Browse channels

. Dr Luciano Quest for Buriti and Beauty Adventure
Sign in now to see your

2:09
channels and by Luciano Sztulman
recommendations!
VitaMindful Formula from the Amazon 0:30
2 by Luciano Sztuiman
YouTube Red
Beauty and Health from VitaMindful 016
3 :

by Luciano Sztulman

Language: English ¥ Country: Worldwide v ' Restricted Mode: Off ~ History Help

About Press Copyright Creators Advertise Developers +YouTube

Terms  Privacy  Policy & Safety  Send feedback  Try something new!
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Vi . 70 Caroyn v+ Final Invoice
Cutrns.c:ence Farmingdale, NY, 11735

Laes Phone: 855-492-7388

A TEC COMPANY Customer ID: Skin Rio
Final Invoice Date: 3/30/2015 Contact:

Invoice Printed Date: 3/30/2015 Account # 0054819
Sales Order Date: PO #

Manufacturing Date: Invoice # 006200
Terms: Due Upon Receipt Amount: $10,793.81
Due Date: 3/30/2015 Balance: $5,993.81
Shipment Date: UPON PAYMENT Sales Rep Boysen, Todd

BILL TO:

Skin Rio

1 Randall Square
Suite 401
Providence RI 02904

UNITED STATES
Attn: Luciano Sztulman

PRODUCT TYPE . UNIT COST

1 Vitamindful 1,488 EACH $6.27 $9,329.76
2 Labels 2,750 EACH $0.247 $679.25
3 Proofs 1 EACH $50.00 $50.00
4 Plates 4 EACH $50.00 $200.00
5 UPS Ground 1 EACH $234.80 $234.80
6 Artwork : 2 EACH $100.00 $200.00
7 Barcode 1 EACH $100.00 $100.00

1of 4 Continued...



Please make checks payable to

Reference Nbr.

Doc. Type

Customer Ref Nbr. Payment Date

Payment Amt.

NutraScience Labs, Inc. and mail to: 006201
USPS First Cl Maik:
NutraScience Labs, Inc.

2314 Momentum Place
Chicago, IL 60689-5323

Major Courler Deliveries (UPS, FEDEX, DH
Fifth Third Bank
ATTN: 2314
4900 West 95th Street
Oak Lawn, IL 60453

WIRE TRANSFER
Fifth Third Bank
38 Fountain Square Plaza
Cincinnati, OH 45263
SWIFT: FTBCUS3C
Credit Account: NutraScience Labs, Inc.

A
S
ACH TRANSFER (Electronic Checks)

Fifth Third Bank - Western Michigan
Credit Account: NutraScience Labs, Inc.

*WHEN SUBMITTING PAYMENT, PLEASE INCLUDE ALL. COMPANY
INFORMATION AND INVOICE NUMBER(S)*

20f4

Credit Memo

3/30/2015

$5,993.81

Continued...

$4,800.00



Thank you for your order!

Piease note that your order is subject to the terms and conditions set forth below, and this document constitutes the terms of
agreement in their entirety between Buyer and NutraScience Labs, Inc. (“Seller”) with respect to any order Buyer places with Seller (the
“Contract’). Any additional or different terms stated in any purchase order or other document shall be of no binding effect and is hereby
objected to and rejected. By tendering full payment, a deposit payment, or choosing to use credit terms, you are accepting and
agreeing to this Contract. Additionally, the customer's signature also signifies understanding and acceptance of this Contract.

Terms and Conditions of Sale

1. Price and Payment. Prices for the goods are as stated on the face of the Order. All prices are EX Works Seller's warehouse and do
not include any cost for freight. Any costs or charges for freight, insurance or any applicable sales, use, transfer, excise or other taxes,
tariffs or custom duties, shall be the responsibility of Buyer. Increases in labor and materiai costs before completion of this Order plus
applicable overhead as well as surcharges may be invoiced to Buyer. Final payment must be received within the payment terms
specified in the accepted Order. All Orders are to be paid in full when production of the Order is complete and are not contingent upon
label completion. If Seller is printing labels for the order, Seller will see that the label production will coincide with goods production. If
payment in full of an invoice is not made by or before the due date, Buyer agrees to pay interest on any unpaid amount at a rate of 1.
5% per month or 18% per annum from the due date until the invoice and all interest associated therewith is paid in full, and shall pay for
all Seller's costs of collection including attorney's fees and court costs. In the event Seller grants payment terms to Buyer, Seller may
revoke such payment terms at any time and for any reason, in Seller’s sole and absolute discretion, and require Buyer to tender
pre-payment for goods either before manufacture or before delivery.

2, Delivery of Goods. Delivery terms for goods purchased hereunder shall be EX Works Seller's warehouse or other point designated
by Seller (the “Shipping Point") and Buyer's designated carrier shall pick-up the goods at the Shipping Point and all cost of shipping
shall be borne by Buyer. Buyer has the option of electing to insure the goods while the goods are in the possession of a third-party
carrier, the cost of such insurance will be bome by Buyer and such costs are in addition to the shipping costs. Title to the goods
purchased by Buyer and risk of loss of all goods shall pass to Buyer upon delivery of the goods to Buyer's designated carrier or
common carrier at the Shipping Point. Delivery dates set forth on the Order are subject to change and are predicated on conditions
existing at the time. Seller does not guarantee any delivery dates and shall not be responsible for any loss or damage of any kind or
nature whatsoever caused by any delay in delivery irrespective of the cause of such delay.

3. Storage Fees and Quantity Fluctuation. Storage fees are not part of this invoice. Inactive inventory stored in Seller’s facility will be
billed at a rate of $50.00 per week, unless otherwise agreed upon. Any materials held longer than 30 days without payment will be
considered abandoned and will become the property of Seller. It is provided further that Seller has the right to sell goods that are not
paid for after 45 days. For every order there is a possibility of 10% -+/- for the final quantity of goods. The customer is responsible for
this fluctuation as it is an industry standard. This applies to all orders from minimum and up.

4. Inspection and Rejection. Buyer shall carefully inspect all goods promptly upon the receipt. Any claim for overage or shortage must
be presented to Seller, in writing, within three (3) business days of receipt of the goods by Buyer. Any other claim for breach of the
warranty stated in paragraph 9 hereof, must be presented to SELLER in writing, within thirty (30) days after receipt of the goods by
Buyer. Failure to make a claim within the above specified periods shall constitute a waiver of any such claim. Claims must be
accompanied by supporting documentary proof of such overage shortage or breach of warranty.

5. Expiration dates. The expiration date of a good can only be determined by doing a stability study. If a stability study is not conducted,
a manufactured on date will be issued for each good. If an expiration date is issued without a stability study, this will be done only per
the Buyer’s request and is at Buyer's own risk and Seller is not liable. Buyer certifies that the goods and packaging ordered has been
stability tested in accordance with industry standards prior to ordering and that the goods and packaging specifications provided by
Buyer are identical to the specification used for stability testing. Seller is not responsible for stability testing the goods unless agreed
upon in writing and signed by an officer of Seller. In the event that Buyer's goods and/or packaging specifications have not been
stability tested, or the specifications provided to Seller deviate from those used in the stability test, Buyer agrees to hold Seller
harmless and to fully indemnify Seller against any and all claims for damages or loss arising out of the goods becoming unstable,
unmarketable, less effective than claimed or intended, or otherwise deviating from the specifications, which occurred as a result of the
good's instability after manufacturing.

6. Raw Materials Supplied by Buyer. Seller will accept raw material supplied by Buyer for the manufacture of Buyer's goods with the
understanding that Seller is relying completely on the Certificate of Analysis provided with the raw material to determine the content of
the raw material and shall not be responsible for inferior raw material or mistakes on the Certificate of Analysis. Seller is not
responsible for testing the raw material provided by Buyer prior to manufacturing the goods unless agreed upon in writing and signed
by an officer of Seller. In the event that testing of the goods after manufacturing reveals that the goods do not meet specifications due
to the inferior raw material supplied by the Buyer, Buyer will hold Seller harmless and assume all liability and costs associated with the
manufacturing of the goods.

7. Labels. Buyers who are supplying art for Seller to print must have their ‘ready to print' artwork to Seller within 3 weeks of submitting
the Supplement Facts. Buyers not complying with this 3 week timeframe will be subject to their orders losing their priority in the
production process. Seller will not be responsible for any delays resulting from Buyer not complying with this deadline. Buyers
supplying finished labels must deliver the printed labels to Seller's facility no later than 5 weeks after submitting the Supplement Facts.

3of4 Continued...



In the event labels are not submitted within the specified time frames, the goods will be completed, bottled and invoiced without labels.
Buyer will be required to meet the invoice terms requiring final payment within 3-5 days of the invoice. Buyers choosing to have labels
applied after the final invoice is issued will be charged an additional $1,000 processing fee to reschedule the goods for labeling.

8. Buyer's Responsibility for Goods. Except for a breach by Seller of the Warranty in paragraph 8, Buyer acknowledges and agrees that
Buyer is solely responsible for all aspects of the goods, including but not limited to, their safety, efficacy, legality, design, the formula,
any label content, packaging materials, and all marketing and promotional claims made about the goods in any forum or media.
Additionally, Buyer is responsible to see that the goods, including, but not limited to, any label, formula, ingredient, component, raw
materials, or marketing materials fully comply in every respect with all local, state and federal laws, statutes, rules, orders and
regulations applicable to the goods. Buyer assumes sole responsibility for analyzing and determining the suitability of any goods
supplied by Seller and Buyer agrees that it is not relying on Seller in making such determination even if Seller provided assistance,
guidance or design. Buyer assumes full responsibility for any particular use or purpose. Buyer will not order or use any goods unless it
is satisfied that the goods are suitable for Buyer's use and conform to all of its requirements. Buyer agrees to store and use all gocds in
a safe manner.

9. Warranty and Remedy. Seller warrants that the goods delivered hereunder will be manufactured in accordance with applicable Good
Manufacturing Practices of the United States Food and Drug Administration (“GMP") and conform to the agreed upon specifications for
the goods, in all material respects, at the time of delivery fo Buyer. Seller makes no representation or warrantee that the goods are
appropriate for Buyers intended use and Seller shall have no liability for any damages or claims resulting from Buyer use of goods.
THE FOREGOING WARRANTY IS EXCLUSIVE AND IN LIEU OF ALL OTHER WARRANTIES, WHETHER WRITTEN, ORAL OR
IMPLIED, INCLUDING ANY WARRANTY OF PERFORMANCE, MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.
THE FOREGOING WARRANTY SUPERSEDES AND EXCLUDES ANY ORAL WARRANTIES OR REPRESENTATIONS, OR
WRITTEN WARRANTIES OR REPRESENTATIONS MADE OR IMPLIED INCLUDING, WITHOUT LIMITATION, IN ANY MANUAL,
LITERATURE, ADVERTISING BROCHURE OR ANY OTHER MATERIALS OR BASED ON CUSTOM OR OTHERWISE. ALL
WARRANTIES OF PERFORMANCE, MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE ARE HEREBY
DISCLAIMED. IT IS THE SOLE RESPONSIBILITY OF BUYER TO DETERMINE THE ADEQUACY OF ALL GOODS PURCHASED BY
BUYER FOR ANY INTENDED SPECIFIC PURPOSE OR USE. SELLER SHALL NOT BE RESPONSIBLE FOR ANY LOSS OR
LIABILITY ARISING OUT OF OR RESULTING FROM CUSTOMER'S POSSESSION OR SALE OF THE PRODUCTS, REGARDLESS
OF WHETHER SUCH LIABILTY IS BASED IN TORT, CONTRACT OR OTHERWISE AND WHETHER OR NOT SUCH LOSS IS
FORESEEABLE. If Buyer has made any alteration to any goods, Buyer will have waived all warranty claims. No warranties may be
assigned to any subsequent purchaser or user of the goods or services.

10. Limitations of Seller's Liability. Seller's liability on any claim of any kind, including, without limitation, negligence, with respect to
goods or services shall in no case exceed the purchase price of the good or service or part thereof which gives rise to the claim. IN NO
EVENT SHALL SELLER BE LIABLE FOR ANY SPECIAL, INCIDENTAL, CONSEQUENTIAL, PUNITIVE OR EXEMPLARY DAMAGES
OR SIMILAR DAMAGES (INCLUDING, WITHOUT LIMITATION, LOST PROFITS OR ECONOMIC DAMAGES), OR FOR DAMAGES
IN THE NATURE OF PENALTIES REGARDLESS OF CAUSE AND WHETHER OR NOT FORESEEABLE. THE OBLIGATION OF
SELLER TO REPLACE (OR REFUND THE PURCHASE PRICE OF) ANY DEFECTIVE GOODS SHALL BE IN LIEU OF ALL OTHER
REMEDIES, AND SELLER'S LIABILITY FOR DAMAGES UNDER THIS CONTRACT (WHETHER BASED ON AN ACTION OR CLAIM
IN CONTRACT, TORT OR OTHERWISE) SHALL NOT IN ANY EVENT EXCEED A REFUND OF THE PURCHASE PRICE PAID BY
BUYER TO SELLER FOR THE SPECIFIC GOODS IN QUESTION.

11. Indemnity. Buyer agrees to indemnify, defend, and hold Seller, its officers, directors, shareholders, agents and employees, or any
affiliates thereof, harmless from and against all claims, liabilities, costs, damages, losses, judgments for damages or expenses
(including reasonable attorney’s fees) caused by, arising out of, or resulting from (i) any breach of this Agreement by Buyer, or (i) the
marketing, distribution and/or sale of the goods, including but not limited to product liability claims, recalls and class action lawsuits,
except to the extent solely caused by Seller’s breach of the warranty stated in paragraph 11 hereof. . Selier agrees to indemnify, defend,
and hold Buyer, its officers, directors, shareholders, agents and employees, or any affiliates thereof, harmless from and against all
claims, liabilities, costs, damages, losses, judgments for damages or expenses (including reasonable attorney’s fees) caused by,

arising out of, or resulting solely from (i) a breach by Seller of the warranty stated in paragraph 9 above.

12. Miscellaneous. This Contract contains the entire understanding of the parties with regard to Seller's sale of goods referenced
herein to Buyer. If any provision of this Contract is declared invalid, illegal or unenforceable, all other provisions shall remain in full
force and effect. Nothing herein contained shall be deemed to constitute an employment or agency relationship or employment
agreement, joint venture, or partnership among the parties hereto and nothing herein contained shall be construed to regard the parties
hereto as other than that of buyer and seller. This Contract shall be governed by the laws of the State of New York. Any dispute which
arises between Seller and Buyer concerning this Contract or any other aspect of their relationship shall be interpreted and construed in
accordance with the laws of the State of New York without regard to conflict of laws provisions. Seller and Buyer hereby irrevocably
consent to the exercise of personal jurisdiction by the state and federal courts in New York County, New York, and agree that any
lawsuit arising from or any matter connected to any dispute between the parties or the interpretation or enforcement of these terms and
conditions shall only be prosecuted in one of those Courts. Attorneys' fees and costs incurred by Seller in connection with any legal
action or proceeding with respect to the collection of any invoices which are in arrears shall be the responsibility of Buyer. All sales are
final.
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OMPILATION OF VITAMIN L CAMPAIGN EXPENSE

24

NOV - DEC 2014 Consultant fees $2,750
“Vitamindful Amazon” video $7,700
Vitamindful label design $400
Vitamindful Website concepting, design, content, stock photography
Vitamindful TV Ads $10,000
Vitamindful Radio Ads $2,000
Vitamindful Print Ads $2000




INTHE UNITED STATES PATENT AND TRADEMARK OFFICE
Before the Trademark Trial and Appeal Board

Market America, Inc.,

Opposer, : Opposition #31224818
vs. : T™: VITAMINDFUL
Luciano Sztulman M.D.,,Inc,, : Serial #86/469018
Applicanit.

DECLARATION OF LUCIANO SZTULMAN
IN SUPPORT OF APPLICANT’S OBJECTION TO OPPOSER’S MOTION FOR SUMMARY JUDGMENT

I, Luciano Sztulman, hereby declare as follows:

1. lamPresident and CEQ of LucianoSztulman M.D., Inc.

2. OnDecember 2, 2014 | reviewed the results of a preliminary trademark search conducted by
my legal counsel for.the mark VITAMINDFUL. On-even date I'instructed legal counsel to file
an application in an attempt to obtain registration said application was approved for
publication on September 15, 2015 (Exhibit.1).

3. Since the filing of the application, | have purchased domain names, had a website built, had
video commercials produced; developed labels and purchased product {Exhibit 2).

4. OnlJune 5, 2016 | composed an-email explaining to my legal counsel my plans for moving

forward with the sale of vitamins under the VITAMINDFUL trademark (Exhibit 3).

| declare under the penalty of perjury that the foregoing is true and cotrect.
&

LuciandSztulman M.D. & (Z(J//é

Dated: June 20,2016
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Robert S. Salter, Esq.

From: obgynne <obgynne@yahoo.com>

Sent: Tuesday, December 02, 2014 12:30 PM
"~ To: Robert S. Salter, Esq.

Subject: Re: Trademark Search: VITAMINDFUL

go ahead please

Luciano Sztulman MD, FACS, FACOG
Eastside Obstetrics and Gynecology
Medical Director, Skinsational Liposculpture, Providence Hair Restoration

One Randall Square, Suite 401, Providence, RI 02904
Tel (401) 521-1006  Fax (401) 521-1009
Please visit: www.skinsationalri.com - www.hairtransplantri.com - www.beautyispower.us

This communication is for discussion purposes only and does not create any obligation to negotiate or enter mto
a binding agreement.

From: "Robert S. Salter, Esq." <rsalter@saltermichaelson.com>
To: 'obgynne’ <obgynne@yahoo.com>

. Sent: Tuesday, December 2, 2014 12:27 PM

Subject: Trademark Search: VITAMINDFUL

Dear Luciano- Attached are the results of the above-identified search.

Of interest is Reg. # 2944356 for the mark VITA-MIND used in connection with nutritional supplements for mental acuity
and alertness. Based on the existence of this prior registration | could not guarantee that we could successfully obtain
registration for your proposed use of VITAMINDFUL in connection with vitamins. | would estimate fifty percent (50%)
chance of successfully obtaining registration. Let me know if you would like us to file an application in an attempt to
obtain registration.

Sincerely,

Robert S. Salter, Esqg

rsalter@saltermichaelson.com

SALTER & MICHAELSON

The Heritage Building

321 South Main Street

Providence, Rl 02903-7128

401.421.3141 Fax: 401.861.1953

L R e S R e S R e S e e S S e X e A S L S S e T s 2 5]

This e-mail message and any attachments may contain
confidential or privileged information. If you are not the
intended recipient, please notify me immediately by
replying to this message, and destroy all copies of this
message and attachments.

From: obgynne [mailto:obgynne @yahoo.com]
Sent: Monday, December 01, 2014 3:10 PM
To: Robert Salter

Subject: Re: Trademark
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Robert S. Salter, Esq.

From: obgynne <obgynne@yahoo.com>

Sent: Monday, May 30, 2016 4:54 PM

To: Robert Salter

Subject: Vitamindful.com date of purchase+receipt

C

Please see the order receipt number, and date of purchase in the Excel file

Luciano Sztulman MD, FACS, FACOG

One Randall Square, Suite 401, Providence, RI 02904
Tel (401) 521-1006  Fax (401) 521-1009
Please visit: www.skinsationalri.com - www.hairtransplantri.com - www.beautyispower.us

This communication is for discussion purposes only and does not create any obligation to
negotiate or enter into a binding agreement.

--—-- Forwarded Message -----

From: GoDaddy <donotreply@godaddy.com>

To: obgynne@yahoo.com

Sent: Monday, May 30, 2016 4:43 PM

Subject: Luciano, your order confirmation is inside: plus a 25% coupon code

24/7 Support: +1 (480) 505-8877

Luciano Sztulman — Customer Number: 16588829

Thank you.

Here's your confirmation for order number 736156788. Review your receipt and get started
using your products.




| .COM Domain Registration

vitamindful.com

1 Domain 1 Year

Manage

Subtotal: $13.17

Tax: $0.00
Total: $13.17

§ AccESSALL

NOTE: Unless you have specifically selected the manual renewal option, your purchase
includes enrollment in our automatic renewal service. This keeps your products up and
running by automatically charging the then-current renewal fees to your payment method on
file just before they're set to expire, with no further action on your part. You may cancel this
service at any time by turning off the auto-renewal feature in your GoDaddy account.

Take a quick survey and tell us how we're doing.

Find your match Stand out online

Extend and protect your brand by m Tell people exactly who you are and
securing matching domain extensions what you do with a new domain like
like .com, .org, .net, .info and more. .guru and .club.




Robert S. Salter, Esq.

I ]
From: obgynne <obgynne@yahoo.com>
Sent: Monday, May 30, 2016 4:55 PM
To: Robert Salter
Subject: Vitamindful.com.br

Please see the order receipt number, and date of purchase in the Excel file, for Vitamindufl.com.br

Luciano Sztulman MD, FACS, FACOG

One Randall Square, Suite 401, Providence, RI 02904
Tel (401) 521-1006  Fax (401) 521-1009
Please visit: www.skinsationalri.com - www.hairtransplantri.com - www.beautyispower.us

This communication is for discussion purposes only and does not create any obligation to
negotiate or enter into a binding agreement.

---— Forwarded Message -----

From: GoDaddy <donotreply@godaddy.com>

To: obgynne@yahoo.com

Sent: Monday, May 30, 2016 4:42 PM

Subject: Luciano, your order confirmation is inside: plus a 25% coupon code

24/7 Support: +1 (480) 505-8877

Luciano Sztulman — Customer Number: 16588829

Thank you.

Here's your confirmation for order number 769924026. Review your receipt and get started
using your products.




.BR Domain Trustee
vitamindful.com.br

My Accounf_.

.BR (.COM.BR) Domain Registration 1 Domain

1 Year $11.99
vitamindful.com.br
Manage i
Subtotal: $19.98
Tax: $0.00
Total: $1 0.98

Take a quick survey and tell us how we're doing.

Re‘comménd'é:d fcr you

Find your match

H Stand out online

NOTE: Unless you have specifically selected the manual renewal option, your purchase
includes enrollment in our automatic renewal service. This keeps your products up and
running by automatically charging the then-current renewal fees to your payment method on
file just before they're set to expire, with no further action on your part. You may cancel this
service at any time by turning off the auto-renewal feature in your GoDaddy account.




Receipt nuiOrder date SKU
7.7E+08 2014-12-1£57100-1
7.7E+08 2014-12-1£57201-1

7.36E+08 2014-09-1€101-1

Product na Name Unit price Today's pri-ICANN fee Qty
Domain Trivitamindfu 7.99 7.99 0
.BR {.COM. vitamindfu 11.99 11.99 0

.COM Dom vitamindfu 13.17 12.99 0.18



Length Extra disc. Subtotal ar Shipping ar Tax amoun Order total Currency ~ First name Last name
1 year(s) 0 7.99 0 0 19.98 USD Luciano  Sztulman
1 year(s) 0 11.99 0 0 19.98 USD Luciano  Sztulman
1 year(s) 0 13.17 0 0 13.17 USD Luciano  Sztulman



Address 1 Address 2
1 Randall S Suite 401
1 Randall S Suite 401
1 Randall S Suite 401

City State/ProviZIP/Postal (Country ~ Work phon Email Name on ¢
ProvidenceRI 2904 us 1.40144 obgynne@ Luciano Szt
Providence Rl 2904 us 1.40144 obgynne@ Luciano Szt

ProvidenceRI 2904 us 1.40144 obgynne@ Luciano Szt



Payment i Card numb Customer number
Visa HEHHHIHE 16588829
Visa HiHHHHIH 16588829
MasterCar #it######## 16588829
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Viamindfut

WHAT IS BURITI? | DR, LUCIANG | IMMUNITY, BEAUTY + ENERGY | NEWS & PRESS

R P DR, LUCIANO RN

Take an amazing
journey to the
Amazon Jungle
and discover
the secrets of
Buriti,

Vitamindful's unique ingredients are specifically formulated by Dr. Lucianc
to improve your health + skin tone, increase your energy and promote longevity.

Vitamin A Vitamin B2 Vitamin 812 Selenium Buriti Chayote

Vitamin C Niacin Biotin Maganese Passion Fruit  Cupuacu

Vitamin D3 Vitamin B6 Pantothenic Acid Magnesium Acai Raspberry Keytones
Vitamin 81 Folic Acid Zinc Silicon Acerola

Many of Vitamindful's vitamins and minerals are extracted from  The high levels of beta-carotene in Vitamindful make it a
expensive and hard-to-access superfruits. Buriti, Cupuacu. Acai,  powerful anti-oxidant, which pratects and promotes your bealth

Passion Fruit and Acerola are all native to the Amazon. Their cells. And the combination of 8-complex vitamins with raspberry
high concentrations of Vitamins A and C promote strongimmune  keytones assist in turning food into energy faster, improving
systems, beautiful skin and better vision, your metabolism and increasing lean body mass.

The first vitamin to make you more beautiful,
inside + out.

ORDER ONLINE NOW

Notlce: Th d i tintended treatment.
the Food and Dr ini Our dietary tintend 1 . treal, cure ar prevent v
Vitsmingul, v the advice of for any i two weeks, i provider any &

your

gy Dnjing

Become an Affiliate
Become a Distributor




WHAT 15 BURITI? |}

el i,

DR. LUTIANG |

Shop

Vitamindful - by the
Bottle

SALE: $29.99
Retail price: §58:9

-

Addto Cart

Many of Vitamindful's vitamirs and
minerals are extracted from expensive
2and hard-to-access superfruits. Buriti,
Cupuacu, Acai, Passion Fruit and
Acerola are all native to the Amazon.
Their high concentrations of Vitamins
Aand C promote strong immune
systems, beautiful skin and better
vision,

The high levels of beta-carotene in
Vitamindful make it a powerful anti-
oxidant. which protects and promotes
your health celis. And the combination
of B-complex vitamins with raspberry
keytones assist in turning food into
energy faster, improving your
metabolism and increasing lean body
mass.

IMMUNITY, BEAUTY + ENERGY |
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Shopping cart is empty. &

8E BEAUTIFUL, BE POWERFUL Luciano Sztuiman. MD, (www.beautyispower.us} taps both his

Brazilian background and his medical knowledge to illustrate how beauty, youthfulness, and
health, are well within the reach of everyone regardless of age.

The author reveals how Brazilians see beauty, health, and youthfulness, as the three sides of a

holistic triangle.

better than the Brazilians.”

Many experts around the world agree.

“I've always said beauty is power,” says Dr. Luciane. "And when it comes to beauty, nobody does it
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What is Buriti Fruit
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Buriti Fruit Hidden in the lush jungles of the Amazon is the majestic Moriche palm tree, which the
local people of the Amazon call “The Tree of Life.”

BURITI FRUIT - THE SACRED FRUIT OF THE AMAZON Questions or comments about
Vitamindful?
We love hearing from peaple.
* Required
Name*
Hidden in the lush jungles of the Amazon is the majestic Mariche palm tree, which the ame
focal people of the Amazon call "The Tree of Life.” l:::
Emait Address *
The exotic, edible fruit of this tree is called Buriti. Brazilian natives treat it as sacred

because it contains the nutrients needed to sustain life.

Hame Phone Number *
Buriti's extracts are rich in antioxidants, which help our bodies to prevent diseases

including Alzheimer’s and cancer. also protect all skin cells, keeping them
healthy longer, resulting in more beautiful skin, more energy and better vision.

Please share your questions or comments

Until today, it was nearly impossible to obtain Buriti outside of the Amazon. Now,
thanks te Dr. Luciano, you can abtain the essence of this rare, sacred fruit without
traveling to the Amazon. All you have to do is go te amazon.com.

Enter Word Verification in box below *
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#4sve,  Brazilian Beauty Secrets

HH The Buriti Fruit-rich Vitamindful formula brings you ancient Brazilian
Brazilian BeaUty Secrets beauty secrets from the Amazon.

DISCOVER THE BRAZILIAN BEUTY SECRET OF BURIT!. Questions or comments about
Vitamindful?

Welove hearing from you.
* Required

Name®
The beautiful women of Brazil have long known about the [ife-giving, beauty- ame

enhancing properties of Buriti, but only recently have its secrets been revealed to :

women outside of the Amazon Rain Forest. Email Address *

Now, thanks to Dr. Luciano's patent-pending Vitamindful formula, you have access to ::]

the benefits of this incredible superfruit in his unique, power-packed vitamins. Home Phone Number *

Dr. Luciano has expertly biended Buriti with other vitamins and superfruits, like Agai :'

and Cupuagu, for maximum quality and effect, Please share your questions or comments

Called 2 “miracle fruit” by the native inhabitants of the Amazon, Buriti is reputed to
provide not only great energy and stamina, but the women there claim that it naturally
slims, defines curves, and gives them long lasting youth and beauty.

Scientifically, it is said to help slow the aging process by boosting immune and
metabolic function by removing destructive free radicals from our bodies.

) . | L " Enter Word Verification in box batow *
Find out for yourself just how this amazing miracle fruit can help you. Order yours

today and begin feeling and looking better than you ever thought possible. =jvikarx
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Dr. Luciano Get to know Dr. Luciano Sztulman, creator of the Vitamindful formula - discovering new
: ways to make you more beautiful, inside and out.

MEET DR. LUCIANO: PHYSICIAN. SURGEON. SCULPTOR. Questions or comments about

Vitamindful?
ARTIST. '

Welove hearing fram you,

* Required

Name*

Luciano Sztulman, MD. FACOG, FACS, is an American Board of Obstetrics and [ :::
Gynecology Board-Certified physician and surgeon, with a specialty in women'’s health Ernail Address *
and weliness preventative medicine as well as advanced cosmetic liposuction, l::‘
liposculpture, and reconstructive surgery.

Home Phone Number *
His dedication to his patients and passion to advance the practice of cosmeto- I::|
gynecology and cosmetics to help women live healthier and happier lives has been his
driving force. Barn in Sae Paulo, Brazil, Dr. Luciano grew up surrounded by the Please share your questions or comments
extraordinarily beautiful women of Brazil. This imprint inspired not only his artistic
sensibility, but also his desire ta help his patients Jook and feel their personal best.

While a clinical understanding of anatomy is vital, an artist’s eye is also essential when
determining the best cosmetic procedures to accomplish a client's hopes and dreams.
And Dr. Luciano, like a sculptor, has the skills and vision to achieve those results. With
2 palette of cutting-edge techniques, including 4D Lipo-sculpture, VASER® kipo, -Lino.
laser sculpting, Smart Lipo, PAL liposuction, and more, each client receives a custom Enter Ward Verification in box befow *

approach ta his or her specific needs in body sculpting and cosmetic surgery. ‘g‘ wd G k sv
Dr. Luciano s regarded as the premiere medical doctor in liposucton, liposculpture, E:‘
and body sculpting in the region, renowned for his expertise in using the most

sophisticated, minimally scarring laser and ultrasound technigues, endoscopic and
fiber optics.

As a leader in his field of medicine, Dr. Luciane is also concerned about the integrity of
all cosmetic and cosmeto-gynecologic procedures. Dr. Luciano and his staff are
dedicated to offering each client honest, clear and realistic options. He encourages all
patients considering such enhancement procedures to do their homework, ask
questions, ask to speak with previous patients; do not get impressed with certificates
on the wall. ask to speak with previous patients, and always insist on the very best.

Luciano Sztufman makes his home in Barrington, R}, with his wife and two children. He
enjoys spending time with family and friends, painting, sculpting. chess, alpine skiing,
fitness, and long walks.
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

Medicine hunter, Chris Kilham from Fox News discovers, "Buriti
Fruit: An Amazon Beauty Secret.”

BUY
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R
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Medicine hunter, Chris Kilham from Fox News
discavers “Buriti Fruit: An Amazon Beauty Secret.”

Chris Kilham, Fox News Medicine Hunter, has discovered a special secret of the
Amazon that the rest of us are newly discovering here in America and throughout
the rest of the world. A common palm fruit that plays an important role in the
Amazon native diet, and that also yields precious beauty ail. That fruit, known as
either buriti or aguaje, has the botanical name Mauritia flexuosa. The oil of the fruit
is shaping up to be the next big thing in skin care and beauty.

According to research conducted in various labs throughout South America, buriti
oif has many benefits, including:

» antioxidant

= anti-inflammatory

= photo-protective.

The antioxidant activity of buriti oil protects the lipid membranes that surround ali
skin cells, keeping cells healthy longer. The anti-inflammatory activity of the oil is
beneficial in cases of rough or sensitive skin, redness, rashes, and irritation, And the
photo-protective properties of the oil help skin cells to better withstand the
potentially damaging UVA and UVB rays of the sun. This last capability - UVA and
UVB protection - makes buriti oil suitable for use in sun-protection products.

The discovery of the sun-protective properties of buriti was learned from native
people, who sometimes finely grind the fruit and smear a paste of it onto their skin if
they are gaing to be in direct sunlight for iong periods.

As the central ingredient of the Vitamindful formula, you can enjoy the benefits of
Buriti that are even now continuing to be fully understood and appreciated. Order a
bottle of Vitamindful - or 2 - and discover the powerful benefits of this exclusive
formuta for yourself,

Read the full Chris Kilham article on FoxNews.com for more.

ReadMare

Nourishing the Planet Writes: "Aguaje: the Amazon's New
Superfruit Secret Is Out”

Aguaje (Buriti): the Amazon’s New Superfruit Secret
Is Out

The aguaje fruit {also known as the Buriti fruit) ripens on a palm tree, and when it is
ready to eat, one must peel back the maroon scales befere munching on the crisp
yellow fiesh inside. Tasters have compared the aguaje fruit to a carrot, although it
boasts an incredible three times {3x) the amount of Vitamin A that carrots contain!

Aguaje oil is also high in beta-carotene, oleic acid {which is alse found in olive oil),
and essential fatty acids that the human body cannot synthesize onits own.
Amazingly, the oil also contains a naturally-occurring SPF that can filter ultraviolet
rays and treat burns when applied topically.

Read the full article on Nourishing the Planet.

Read More

National Geographic Asks: "What is the Next Cinderefla Fruit?”



Vitamindful News and Info

The Buriti Fruit, from deep in the Amazon, may be the
next “Cinderella fruit".

And the Buriti is the central ingredient of the exclusive Vitamindful
formula.

While the world has generally become familiar with the benefits of once-obscure
fruits like acai, the Amazon rain forest boasts 100's of yet-to-be-discovered fruits
that locals have used for ages for health, fitness and even beauty.

Although the Amazon has already yielded commercially valuable fruits, such as the
antioxidant-rich agai added to gourmet juices and the caffeine-charged guarana
used in a variety of energy drinks, international markets have yet to plumb most of
the bounty of indigenous fruits growing in lush forests along rivers. With the
discovery of the Buriti in recent years, we are just beginning to tap the
extraordinary, natural power of seme of the previously undiscovered resources.

Read the full National Geographic article.

., Read More.
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Take an amazing
joumey to the
Amazon Jungle
and discover
the secrets of
Buriti.

LOOK YOUNGER. FEEL BETTER. LIVE LONGER.
iR ¢ § L 2 -

et PR T

Vitamindful's unique ingredients are specifically formulated by Dr. Luciano
to improve your health + skin tone, increase your energy and promote longevity.

Vitamin A VitaminB2  Vitamin B12 Selenium Buriti Chayote

Vitamin C Niacin Biotin Maganese Passion Fruit  Cupuacy

Vitamin D3 Vitamin B& Pantothenic Acid Magnesium Acai Raspberry Keytones
Vitamin 81 Folic Acid Zinc Silicon Acerola

Many of Vitamindful's vitamins and minerals are extractedfrom  The high levels of beta-carotene in Vitamindful make ita
expensive and hard-to-access superfruits, Buriti, Cupuacu, Acai,  powerful anti-oxidant, which protects and promotes your health

Passion Fruit and Acerola are ali native to the Amazon. Their cells. And the combination of B-camplex vitamins with raspberry
high concentrations of Vitamins A and C promote strongimmune  keytones assist in turning food into energy faster, improving
systems, beautiful skin and better vision. your metabolism and increasing lean body mass.

The first vitamin to make you more beautiful,
inside + out.

ORDER ONLINE NOW
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Medicine hunter, Chris Kitham from Fox News discovers, "Buriti Fruit; An Amazon Beavty Secrel.”
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

Medicine hunter, Chris Kilham from Fox News discovers, "Buriti
Fruit: An Amazon Beauty Secret.”

guy

Medicine hunter, Chris Kilham from Fox News
discovers “Buriti Fruit: An Amazon Beauty Secret.”

Chris Kilham, Fox News Medicine Hunter. has discovered a special secret of the
Amazon that the rest of us are newly discovering here in America and throughout
the rest of the warld, A common paim fruit that plays an important role in the
Amazon native diet. and that also yields precious beauty oil. That fruit, known as
either buriti or aguaje, has the botanical name Mauritia flexuosz. The oil of the fruit
is shaping up to be the next big thing in skin care and beauty.

According to research conducted in various labs throughout South America, buriti
oil has many benefits, including:

« antioxidant

« anti-inflammatory

« photo-protective.

The antioxidant activity of buriti oil protects the lipid membranes that surround all
skin cells, keeping cells healthy longer. The anti-inflammatory activity of the oil is
beneficial in cases of rough or sensitive skin, redness, rashes, and irritation. And the
photo-protective properties of the oil help skin cells to better withstand the
potentially damaging UVA and UVB rays of the sun. This last capability - UVA and
UVB protection - makes buriti oil suitable for use in sun-protection products.

The discovery of the sun-protective properties of buriti was learned from native
people, who sometimes finely grind the fruit and smear a paste of it onto their skin if
they are going to be in direct suniight for long periods.

As the central ingredient of the Vitamindful formula, you can enjoy the benefits of
Buriti that are even now continuing to be fully understood and appreciated. Order a
bottle of Vitamindful - or 2 - and discover the powerful benefits of this exclusive
formula for yourself.

Read the full Chris Kilham article on FoxNews.com for more.
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Nourishing the Planet Writes: *Aguaje: the Amazon's New Superfruit Secret Is Oul’
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

Nourishing the Planet Writes: "Aguaje: the Amazon's New
Superfruit Secret Is Out"

BUY
NOW

Safe,

Aguaje (Buriti): the Amazan's New Superfruit Secret
Is Out

The aguaje fruit {(also known as the Buriti fruit) ripens on a palm tree, and when itis
ready to eat, one must peet back the maroon scales befare munching on the crisp
yellow flesh inside. Tasters have compared the aguaje fruit to 3 carrot. although it
boasts an incredible three times (3x} the amount of Vitamin A that carrots contain!

Aguaje oil is also high in beta-carotene, oleic acid {which is also found in alive oil),
and essential fatty acids that the human body cannat synthesize on its own.
Amazingly, the oil also contains a naturally-occurring SPF that can filter ultraviolet
rays and treat burns when applied topically.

Read the full article on Nourishing the Planet.
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Vitamindful News and Info Beauty and health news and information from Vitamindful by Dr.
Luciano

National Geographic Asks: "What is the Next Cinderella Fruit?"

The Buriti Fruit, from deep in the Amazon, may be the
next “Cinderella fruit".

And the Buriti is the central ingredient of the exclusive Vitamindful
formula.

While the world has generally become familiar with the benefits of ance-obscure
fruits fike agai, the Amazon rain forest boasts 100's of yet-to-be-discovered fruits
that locals have used for ages for health, fitness and even beauty.

Althéugh the Amazon has already yielded commercially valuable fruits, such as the
antioxidant-rich agai added to gourmet juices and the caffeine-charged guarana
used in a variety of energy drinks, international markets have yet to plumb most of
the bounty of indigenous fruits growing in lush forests along rivers. With the
discovery of the Buriti in recent years, we are just beginning to tap the
extraordinary, natural power of some of the previously undiscovered resources.

Read the full National Geographic article.
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Watch YouTube videos with Chrome.  Yes, get Chrome now.

Search Upload

Home

Trending
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m Gaming

Movies Luciano Sztulman Subscribe 39
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& News I
‘ Vitamindful
Live
Luciano Sztulman + 3 videos « 15 views - Last updatad on Jan 15, 2015
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(
360° Video Play all Share Save
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Sign in now to see your } Dr Luciano Quest for Buriti and Beauty Adventure 209
channels and by Luciano Sztulman
recommendations!
- VitaMindful Formula from the Amazon 030
< by Luctano Sztulman '
YouTube Red
Beauty and Health from VitaMindful 016
by Luciano Sztulman ’

Language: English ~ Country: Worldwide ~ Restricted Mode: Off ~ History Help

About Press Copyright Creators Advertise Developers +YouTube
Terms  Privacy  Policy & Safety  Send fesdback  Try something new!



‘In
noag
Sioy

7 U
{
ILLIBHA |
ﬁ.w 3
Jay,

3%_ 2 uE

n
i jing




oy

1 pragy T E

A

) AP

b,

VELHE
PR R

T L
i
gl

AU,

I
i

g
:

LireipseS

e

P e

s BoR
WG

4001
R0







fiﬁ' NutraScience Labs, Inc. Fi nal |n oice
G:{utm SCEEHCQ gr?n?:;lz;lg.hﬁm 11735 v

L2653 Phone: 855-492-7388

A TCC CAMPARY Customer ID: Skin Rio
Final Invoice Date: 3/30/2015 Contact:

Invoice Printed Date: 3/30/2015 Account # 0054819
Sales Order Date: PO #

Manufacturing Date: Invoice # 006200
Terms: Due Upon Receipt Amount: $10,793.81
Due Date: 3/30/2015 Balance: $5,993.81
Shipment Date: UPON PAYMENT Sales Rep Boysen, Todd

BILL TO:

Skin Rio

1 Randall Square
Suite 401

Providence Ri 02904

UNITED STATES
Attn: Luciano Sztulman

PRODUCT TYPE . UNIT COST TOTAL COST

1 Vitamindful 1,488 EACH $6.27 $9,328.76
2 Labels 2,750 EACH $0.247 $679.25
3 Proofs 1 EACH $50.00 $50.00
4 Plates 4 EACH $50.00 $200.00
5 UPS Ground 1 EACH $234.80 $234.80
6 Artwork 2 EACH $100.00 $200.00
7 Barcode . 1 EACH $100.00 $100.00

1of4 Continued...



Please make checks payable to

Reference Nbr.

Doc. Type

Customer Ref Nbr. Payment Date

Payment Amt.

NutraScience Labs, inc. and mail to: 006201
NutraScience Labs, Inc.

2314 Momentum Place
Chicago, IL 60689-5323

Major Courier Deliveries (UPS, FEDEX, DHL, efc.)
Fifth Third Bank
ATTN: 2314
4900 West 95th Street
Oak Lawn, IL 60453

WIRE TRANSFER
Fifth Third Bank
38 Fountain Square Plaza
Cincinnati, OH 45263
SWIFT: FTBCUS3C
Credit Account: NutraScience Labs, Inc.
A
S
ACH TRANSFER (Electronic Checks)
Fifth Third Bank - Western Michigan
Credit Account; NutraScience Labs, Inc.

“WHEN SUBMITTING PAYMENT, PLEASE INCLUDE ALL COMPANY
INFORMATION AND INVOICE NUMBER(S)"

2074

Credit Memo

3/30/2015

$5,993.81

Continued...

$4,800.00



Thank you for your order!

Please note that your order is subject to the terms and conditions set forth below, and this document constitutes the terms of
agreement in their entirety between Buyer and NutraScience Labs, Inc. (“Seller’) with respect to any order Buyer places with Seller (the
“Contract”). Any additional or different terms stated in any purchase order or other document shall be of no binding effect and is hereby
objected to and rejected. By tendering full payment, a deposit payment, or choosing to use credit terms, you are accepting and
agreeing to this Contract. Additionally, the customer's signature also signifies understanding and acceptance of this Contract.

Terms and Conditions of Sale

1. Price and Payment. Prices for the goods are as stated on the face of the Order. All prices are EX Works Seller's warehouse and do
not include any cost for freight. Any costs or charges for freight, insurance or any applicable sales, use, transfer, excise or other taxes,
tariffs or custom duties, shall be the responsibility of Buyer. increases in labor and material costs before completion of this Order pius
applicable overhead as well as surcharges may be invoiced to Buyer. Final payment must be received within the payment terms
specified in the accepted Order. All Orders are to be paid in full when production of the Order is complete and are not contingent upon
label completion. If Seller is printing labels for the order, Seller will see that the label production will coincide with goods production. If
payment in full of an invoice is not made by or before the due date, Buyer agrees to pay interest on any unpaid amount at a rate of 1.
5% per month or 18% per annum from the due date until the invoice and all interest associated therewith is paid in full, and shall pay for
all Seller's costs of collection including attorney's fees and court costs. In the event Seller grants payment terms to Buyer, Seller may
revoke such payment terms at any time and for any reason, in Seller’s sole and absolute discretion, and require Buyer to tender
pre-payment for goods either before manufacture or before delivery.

2. Delivery of Goods. Delivery terms for goods purchased hereunder shall be EX Works Seller's warehouse or other point designated
by Selier (the “Shipping Point") and Buyer's designated carrier shall pick-up the goods at the Shipping Point and all cost of shipping
shall be borne by Buyer. Buyer has the option of electing to insure the goods while the goods are in the possession of a third-party
carrier, the cost of such insurance will be borne by Buyer and such costs are in addition to the shipping costs. Title to the goods
purchased by Buyer and risk of loss of all goods shall pass to Buyer upon delivery of the goods to Buyer's designated carrier or
common carrier at the Shipping Point. Delivery dates set forth on the Order are subject to change and are predicated on conditions
existing at the time. Seller does not guarantee any delivery dates and shall not be responsible for any loss or damage of any kind or
nature whatsoever caused by any delay in delivery irrespective of the cause of such delay.

3. Storage Fees and Quantity Fluctuation. Storage fees are not part of this invoice. Inactive inventory stored in Seller's facility will be
billed at a rate of $50.00 per week, uniess otherwise agreed upon. Any materials held longer than 30 days without payment will be
considered abandoned and will become the property of Seller. It is provided further that Seller has the right to sell goods that are not
paid for after 45 days. For every order there is a possibility of 10% +/- for the final quantity of goods. The customer is responsible for
this fluctuation as it is an industry standard. This applies to all orders from minimum and up.

4. Inspection and Rejection. Buyer shall carefully inspect all goods promptly upon the receipt. Any claim for overage or shortage must
be presented to Seller, in writing, within three (3) business days of receipt of the goods by Buyer. Any other claim for breach of the
warranty stated in paragraph 9 hereof, must be presented fo SELLER in writing, within thirty (30) days after receipt of the goods by
Buyer. Failure to make a claim within the above specified periods shall constitute a waiver of any such claim. Claims must be
accompanied by supporting documentary proof of such overage shortage or breach of warranty.

5. Expiration dates. The expiration date of a good can only be determined by doing a stability study. If a stability study is not conducted,
a manufactured on date will be issued for each good. If an expiration date is issued without a stability study, this will be done only per
the Buyer’s request and is at Buyer's own risk and Seller is not liable. Buyer certifies that the goods and packaging ordered has been
stability tested in accordance with industry standards prior to ordering and that the goods and packaging specifications provided by
Buyer are identical to the specification used for stability testing. Seller is not responsible for stability testing the goods unless agreed
upon in writing and signed by an officer of Seller. In the event that Buyer's goods and/or packaging specifications have not been
stability tested, or the specifications provided to Seller deviate from those used in the stability test, Buyer agrees to hold Seller
harmless and to fully indemnify Seller against any and all claims for damages or loss arising out of the goods becoming unstable,
unmarketable, less effective than claimed or intended, or otherwise deviating from the specifications, which occurred as a result of the
good's instability after manufacturing.

8. Raw Materials Supplied by Buyer. Seller will accept raw material supplied by Buyer for the manufacture of Buyer's goods with the
understanding that Seller is relying completely on the Certificate of Analysis provided with the raw material to determine the content of
the raw material and shall not be responsible for inferior raw material or mistakes on the Certificate of Analysis. Seller is not
responsible for testing the raw material provided by Buyer prior to manufacturing the goods unless agreed upon in writing and signed
by an officer of Seller. In the event that testing of the goods after manufacturing reveals that the goods do not meet specifications due
to the inferior raw material supplied by the Buyer, Buyer will hold Seller harmless and assume all liability and costs associated with the
manufacturing of the goods.

7. Labels. Buyers who are supplying art for Seller to print must have their ‘ready to print' artwork to Seller within 3 weeks of submitting
the Supplement Facts. Buyers not complying with this 3 week timeframe will be subject to their orders losing their priority in the
production process. Seller will not be responsible for any delays resulting from Buyer not complying with this deadline. Buyers
supplying finished labels must deliver the printed labels to Seller's facility no later than 5 weeks after submitting the Supplement Facts.

3of4 Continued...



in the event labels are not submitted within the specified time frames, the goods will be completed, bottled and invoiced without fabels.
Buyer will be required to meet the invoice terms requiring final payment within 3-5 days of the invoice. Buyers choosing to have labels
applied after the final invoice is issued will be-charged an additional $1,000 processing fee to reschedule the goods for labeling.

8. Buyer's Responsibility for Goods. Except for a breach by Seller of the Warranty in paragraph 9, Buyer acknowledges and agrees that
Buyer is solely responsible for all aspects of the goods, including but not limited to, their safety, efficacy, legality, design, the formula,
any label content, packaging materials, and all marketing and promotional claims made about the goods in any forum or media.
Additionally, Buyer is responsible to see that the goods, including, but not limited to, any label, formula, ingredient, component, raw
materials, or marketing materials fully comply in every respect with all local, state and federal laws, statutes, rules, orders and
regulations applicable to the goods. Buyer assumes sole responsibifity for analyzing and determining the suitability of any goods
supplied by Selier and Buyer agrees that it is not relying on Seller in making such determination even if Seller provided assistance,
guidance or design. Buyer assumes full responsibility for any particular use or purpose. Buyer will not order or use any goods uniess it
is satisfied that the goods are suitable for Buyer's use and conform to all of its requirements. Buyer agrees to store and use all goods in
a safe manner.

9. Warranty and Remedy. Seller warrants that the goods delivered hereunder will be manufactured in accordance with applicable Good
Manufacturing Practices of the United States Food and Drug Administration (“GMP") and conform to the agreed upon specifications for
the goods, in all material respects, at the time of delivery to Buyer. Seller makes no representation or warrantee that the goods are
appropriate for Buyers intended use and Seller shall have no liability for any damages or claims resulting from Buyer use of goods.
THE FOREGOING WARRANTY |S EXCLUSIVE AND IN LIEU OF ALL OTHER WARRANTIES, WHETHER WRITTEN, ORAL OR
IMPLIED, INCLUDING ANY WARRANTY OF PERFORMANCE, MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.
THE FOREGOING WARRANTY SUPERSEDES AND EXCLUDES ANY ORAL WARRANTIES OR REPRESENTATIONS, OR
WRITTEN WARRANTIES OR REPRESENTATIONS MADE OR IMPLIED INCLUDING, WITHOUT LIMITATION, IN ANY MANUAL,
LITERATURE, ADVERTISING BROCHURE OR ANY OTHER MATERIALS OR BASED ON CUSTOM OR OTHERWISE. ALL
WARRANTIES OF PERFORMANCE, MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE ARE HEREBY
DISCLAIMED. IT IS THE SOLE RESPONSIBILITY OF BUYER TO DETERMINE THE ADEQUACY OF ALL GOODS PURCHASED BY
BUYER FOR ANY INTENDED SPECIFIC PURPOSE OR USE. SELLER SHALL NOT BE RESPONSIBLE FOR ANY LOSS OR
LIABILITY ARISING OUT OF OR RESULTING FROM CUSTOMER'S POSSESSION OR SALE OF THE PRODUCTS, REGARDLESS
OF WHETHER SUCH LIABILTY 1S BASED IN TORT, CONTRACT OR OTHERWISE AND WHETHER OR NOT SUCH LOSS IS
FORESEEABLE. If Buyer has made any alteration to any goods, Buyer will have waived all warranty claims. No warranties may be
assigned to any subsequent purbhaser or user of the goods or services.

10. Limitations of Seller's Liability. Seller's liability on any claim of any kind, including, without limitation, negligence, with respect to
goods or services shall in no case exceed the purchase price of the good or service or part thereof which gives rise to the claim. IN NO
EVENT SHALL SELLER BE LIABLE FOR ANY SPECIAL, INCIDENTAL, CONSEQUENTIAL, PUNITIVE OR EXEMPLARY DAMAGES
OR SIMILAR DAMAGES (INCLUDING, WITHOUT LIMITATION, LOST PROFITS OR ECONOMIC DAMAGES), OR FOR DAMAGES
IN THE NATURE OF PENALTIES REGARDLESS OF CAUSE AND WHETHER OR NOT FORESEEABLE. THE OBLIGATION OF
SELLER TO REPLACE (OR REFUND THE PURCHASE PRICE OF) ANY DEFECTIVE GOODS SHALL BE IN LIEU OF ALL OTHER
REMEDIES, AND SELLER'S LIABILITY FOR DAMAGES UNDER THIS CONTRACT (WHETHER BASED ON AN ACTION OR CLAIM
IN CONTRACT, TORT OR OTHERWISE) SHALL NOT IN ANY EVENT EXCEED A REFUND OF THE PURCHASE PRICE PAID BY
BUYER TO SELLER FOR THE SPECIFIC GOODS IN QUESTION.

11. Indemnity. Buyer agrees to indemnify, defend, and hold Seller, its officers, directors, shareholders, agents and employees, or any
affiliates thereof, harmiess from and against all claims, liabilities, costs, damages, losses, judgments for damages or expenses
(including reasonable attorney's fees) caused by, arising out of, or resulting from (i) any breach of this Agreement by Buyer, or (ii) the
marketing, distribution and/or sale of the goods, inciuding but not limited to product liability claims, recalls and class action lawsuits,
except to the extent solely caused by Seller's breach of the warranty stated in paragraph 11 hereof. . Seller agrees to indemnify, defend,
and hold Buyer, its officers, directors, shareholders, agents and employees, or any affiliates thereof, harmless from and against all
claims, liabilities, costs, damages, losses, judgments for damages or expenses (including reasonable attorney's fees) caused by,

arising out of, or resulting solely from (i) a breach by Seller of the warranty stated in paragraph 9 above.

12. Miscelianeous. This Contract contains the entire understanding of the parties with regard to Seller’s sale of goods referenced
herein to Buyer. If any provision of this Contract is declared invalid, illegal or unenforceable, all other provisions shall remain in full
force and effect. Nothing herein contained shall be deemed to constitute an employment or agency relationship or employment
agreement, joint venture, or partnership among the parties hereto and nothing herein contained shall be construed to regard the parties
hereto as other than that of buyer and seller. This Contract shall be governed by the laws of the State of New York. Any dispute which
arises between Seller and Buyer concerning this Contract or any other aspect of their relationship shall be interpreted and construed in
accordance with the laws of the State of New York without regard to conflict of laws provisions. Seller and Buyer hereby irrevocably
consent to the exercise of personal jurisdiction by the state and federal courts in New York County, New York, and agree that any
lawsuit arising from or any matter connected to any dispute between the parties or the interpretation or enforcement of these terms and
conditions shall only be prosecuted in one of those Courts. Attorneys' fees and costs incurred by Seller in connection with any legal
action or proceeding with respect to the collection of any invoices which are in arrears shall be the responsibility of Buyer. All sales are
final.
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Exhibit 3



Robert S. Salter, Esq.

From: obgynne@yahoo.com

Sent: Sunday, June 05, 2016 8:31 AM
To: Robert S. Salter Esq.; Gretel Kelly
Subject: Vitamindfu!l - Bonafide issue
Robert

In my answers to the Interrogatories, | indicated that | had no intention to use it.

And | did not, at that point in time. As well when | spoke with attorney Luft in the beginning of this issue, trying to come
to an agreement, | told him the same - and that was because of a lack of distribution and marketing issues. | was looking
for someone with expertise in these fields of the world of Vitamins' sales, but his company was not interested in
associate with Vitamindful.

He is using the answer | gave "no”, and disregarding the entire situation, when he indicated that | have no intention to
use the brand.

I had put this venture on hold, and this was a dormant business. But now | actually am more interested then ever,
because it might be a great deal, better then | thought! Otherwise, why would they oppose?

It's my intention to put Vitamindful in Amazon, in Shop.com, and in many other outlets before November 2016 or within
6-months of its (favorable) resolution, pending my counsel's advise. You may add this to the response, if indicated.

Thx

Luciano



