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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

NAKED BRAND GROUP, INC. ) Opposition No.: 91224783
)
Opposer ) Application No.: 86063139
)
) Mark: NAKED UNDERNEATH
VS. )
) Published in the Official Gazette on
) July 7, 2015
BADIH KHAMIS )
) Cancellation No.:
Applicant )
) Registration No.: 3669650
)
) Mark: NAKED

ANSWER TO NOTICE OF OPPOSITION AND COUNTERCLAIM TO CANCEL
OPPOSER’S REGISTRATION NO. 3669650

Trademark Trail and Appeal Board
P.O. Box 1451
Alexandria, VA 22314

Commissioner:

In the matter of application Serial No. 86/063139 filed September 12 2013 by Badih
Khamis (“Applicant”), to register the mark NAKED UNDERNEATH for the goods described as
“Clothing, namely, Underwear, Bath Robes, Shirts, T-Shirts, Sweaters, Pants” in International

Class 025 (“Applicant’s Goods™), which was published in the Official Gazette on July 7, 2015.

Naked Brand Group Inc. (“Opposer”) of Carson City, Nevada believes it will be damaged by the
registration of NAKED UNDERNEATH mark and opposes same. The grounds for this defense,

counterclaim and denial of the allegations are as follows:

A
12-18-2013

.S, Patent & TMOTC/TM Mali Rept Dt #22



1. Answering paragraph 1 of the notice of opposition; Applicant admits allegations thereof.

2. Answering paragraph 2 of the notice of opposition; Applicant intends to use the mark
NAKED UNDERNEATH in the USA and Canada, given that, Applicant owns the
Canadian Trademark in Canada and owns a .ca domain named nakedunderneath.ca.

Exhibit A.

3. Answering paragraph 3 of the notice of opposition; Applicant admits, upon information
and belief that the Opposer is a Nevada Corporation but denies that the Opposer is the
owner of the word NAKED. Opposer is the owner of the company called NAKED
BRAND GROUP INC. and eleven trademarks that all contain the word NAKED, as per
paragraph 7 of notice of opposition. Applicant had no knowledge of the existence of the
Opposer, prior to the letter sent by Michael J. Leonard, dated October 9, 2015, and
Applicant applied for the Trademark NAKED UNDERNEATH in good faith without any
intent of direct competition nor conflict.

Exhibit B

4. Answering paragraph 4 of the notice of opposition; Applicant lacks knowledge and
information to admit or deny allegation. Applicant denies the right of the Opposer to be
granted the “NAKED” trademark since the word NAKED alone is a generic English
word commonly used and without any reference to particular product or corporation. But
Applicant admits that, Opposer is the owner of eleven Trademarks that all consist of two

words, one of which, include the English word NAKED.



5. Answering paragraph 5 of the notice of opposition; Applicant denies that the Opposer
can own the English word NAKED. NAKED is an adjective in the English language and
is a word by definition, meaning nude, bare, unclothed, undressed, etc. The Opposer’s
opposition is based on monopolizing the word NAKED, a situation that should not be
permitted. U.S. Registration No. 3,669,650 should be withdrawn from the United States
Patent and Trademark Office.

Exhibit C

6. Answering paragraph 6 of the notice of opposition; Applicant denies allegation on the
bases of population and purchaser’s class. Opposer advertises on their website, products
related to International class 025 at values that are not affordable to the majority of
consumers. Opposer’s target market is the upper class, employees that pertain a feasible
budget to purchase, for example; one pair of underwear at a cost of $32.00 in U.S funds.
The upper class consumer is approximately 10% of the population of the US.A. In
addition, Opposer targets the athletic and sportive markets, which reduces the percentage
of individuals targeted, creating a small “niche” of people who could purchase the
Opposer’ s products with the use of professional sport celebrities. Applicants target
market is extremely different than that of the Opposer. Applicant intends to target all
categories of the middle class and the lower classes that can afford the NAKED
UNDERNEATH brand. NAKED UNDERNEATH brand is more of a Joe Boxer
underwear, found at Costco to a Tommy Hilfiger underwear found at a Hilfiger outlet.

Opposer’s brands are more of a Lacoste level of clothing to a Versace class that is more



intended for very high income individuals. Applicant strongly believes that both brands
can co-exist in the diversified market, of the USA.
Exhibit D

Exhibit E

. Answering paragraph 7 of the notice of opposition; Applicant admits allegation of
Opposer’s 11 trademarks, all of which are two work trademarks with the English word
NAKED combined with a second word. United States Patents and Trademark offices
website search function lists 2124 trademarks that the English word NAKED is affiliated
to. Similar to the following brands, that are not owned by Opposer, yet all are in
International Class 025 and have the inclusion of the generic word NAKED in
conjunction with another word. In addition, the last 3 of the following Trademarks have
the word NAKED in conjunction with more than one word.

BUCK NAKED (Note: Website images in Exhibit F)

BUTT NAKED

NAKED NOMAD

NAKED WARDROBE

NAKED ANTLERS

VAPE NAKED

NAKED&RICH

SURF NAKED

SLEEP NAKED

NAKED TRUTH



FIT TO BE NAKED

GO HARD TO LOOK GOOD NAKED

FOR WHEN YOU ARE NAKED

TOTALLY BUCK NAKED

All trademarks with the word Naked as a part of their name and are under the
International Class 025 status. All listed trademarks co-exist in the USA market with the
Opposer’s Trademark.

Applicant also denies date of first use. Applicant first started business in Canada, within
the province of Quebec, when the Applicant first registered “surface style” company in
1990. In 1992-1993, Applicant began producing t-shirts with the mark NAKED
UNDERNEATH. As mentioned in email;

Exhibit F

Exhibit G

. Answering paragraph 8 of the notice of opposition; Applicant agrees with the allegations
of paragraph 8 based on information provided by the Opposet, all of which can also co-
exist with the Applicant’s one Trademark, NAKED UNDERNEATH in the same class.
Applicant, again denies the date of first use, as per reply in paragraph #7. Opposer has
over 19 Trademarks owned and/or in process, all of which are two words each and
contain the word NAKED. There ar¢ countless combinations of words that could be
affiliated with the commonly used, word NAKED and the Applicant believes that
limiting ownership of one word to one Trademark is not in the best interest of the USA

market. Limiting creativity, growth, ideas, advertising ideas, etc. would limit an



economy of its abilities to grow and diversify. Registration No. 3,669,650, should be

cancelled to avoid future conflicts and legal proceedings.

Answering paragraph 9 of the notice of opposition; Applicant considers that the
trademark on the work NAKED alone should not have been granted in the first place.
Applicant will rely on the United States Patent and Trademark Office to render a fair
judgment made in good faith, based on other situations and in the best interest of the U.S.
market.

A Trademark is an Intellectual property. An intellectual property for this particular case,
is a creative word, words, name or phrase. The word NAKED is not a creative word like;
Nike, Adidas, Kleenex, Coke, etc. NAKED is a common English word that is used by
the general public and should not be monopolized by one person or entity. NAKED
UNDERNEATH is a new and creative expression that may provide fun, laughter and
amusement to consumers of various types of clothing. Based on past experience;
consumers found the expression generally cute, amusing and self-expressive on a t-shirt.
It is conservative and proactive at the same time.

Exhibit H

Answering paragraph 10 of the notice of opposition; Applicant does not have sufficient
knowledge or information to form a belief as to the allegations contained therein.
Applicant denies that the Opposer has commenced the use of the word NAKED prior to
the Applicant since, Applicant started using the NAKED UN DERNEATH Brand in

Canada in 1992-1993.



11. Answering paragraph 11 of the notice of opposition; Applicant has limited information
on Opposers Advertising and promotional strategies. Countless corporations use
common words in their own Trademarks, which is also used by other companies that co-
exist in the market.

A famous Trademark co-existence example is “Pepsi Cola” and “Coca Cola”. Both have
creative names that incorporate the word “Cola” in the name of their individual brands.
Both are carbonated soft drinks that compete in the international market, with continuous
creativity in advertising, promotions and marketing. In addition; Presidents Choice also
has a “Cola” called “PC Cola” that is sold at more affordable costs to lower income
consumers. Opposer and Applicant can co-exist if the three mentioned giants, amongst
many more brands that use the word “Cola”. NAKED UNDERNEATH is very unlikely
to reach the levels of sales as Coke and Pepsi and will not affect market share with
Opposer. NAKED UNDERNEATH will not affect Opposers sales, advertising,
marketing, etc., as mentioned in Paragraph #6, due to the fact that other International
Class 025 Trademarks with the word NAKED are already in the marketplace and
Applicants target market is very different than that of the Opposer. NAKED
UNDERNEATH would be targeted to much lower income consumers, similar to “Fruit
of the Loom” sold in Walmart, and “Joe Boxer” sold in Costco and “Tommy Hilfiger” in
Hilfiger outlets. Furthermore, based on the website, the Opposer sells underwear and
sleepwear online. A consumet is free to buy online a product originating from any place

in the world and the Applicant has been granted the trademark for NAKED



12.

13.

14.

UNDERNEATH in Canada, and is therefore free to use that trademark in its online
dealings.

Exhibit I

Answering paragraph 12 of the notice of opposition; Applicant admits that it did not
request permission from Opposer since it does not need such a permission, being the

owner of the Canadian trademark NAKED UNDERNEATH.

GROUNDS OF OPPOSITION AND COUNTER CLAIM

(UNLIKELYHOOD OF CONFUSION AND POSSIBLE CO-EXISTANCE)

Answering paragraph 13 of the notice of opposition; Applicant re-alleges the counter

allegations of Applicant in paragraphs 1-12 of this notice of Opposition and

Counterclaim.

Answering paragraph 14 of the notice of opposition; Applicant denies the allegation.

Confusion, mistake or purchase deception, may presently exist with other brands with the

word NAKED, that do not belong to the Opposer and, to the Applicant’s knowledge, the

Opposer did not ask or was not able to have those supposedly similar trademarks
rejected. Applicants brand NAKED UNDERNEATH is not a threat to Opposer’s

market, since the targeted markets are not the same.



15.

16.

17.

Answering paragraph 15 of the notice of opposition; Applicant reaffirms all of its

previous allegations.

Answering paragraph 16 of the notice of opposition; Applicant denies allegations as
stipulated in Paragraph #2 through 12. Applicant and Opposer’s Channels of Trade are
very unlikely to conflict, other than on the internet, which is used by all and on which the
Applicant has the right to carry out business under its Canadian trademark. The word
NAKED cannot be monopolized alone. If there is no confusion with the “Naked” used
by other brands that already do not belong to Opposer, a co-existence with NAKED
UNDERNEATH is possible. Furthermore, the Opposer has 19 variations of the generic
word NAKED in conjunction with other words which leads the Applicant to believe that
the word NAKED was not sufficient alone to create a distinctive brand in the minds of

consumers.

Answering paragraph 17 of the notice of opposition; Applicant denies all stated
allegations. Applicant believes Opposer’s brands and NAKED UNDERNEATH do not
address the same class of purchasers and, that this difference in the consumer’s class will
avoid the possibility of confusion between the respective party’s goods. The Applicant
also believes that Opposer’s alleged reputation in terms of quality and prestige to their
higher level, upper class market will be sufficient to avoid confusion with the lower end
products commercialized under NAKED UNDERNEATH. The high quality of the
Opposer’s products and the use of the UNDERNEATH on the products of the Applicant

will avoid customers being mislead into thinking that NAKED UNDERNEATH is the



18.

19.

20.

21.

same as the products of the Opposer’s. Furthermore, if one follows the Opposer’s logic.
the alleged problem of confusion might arise with any product (clothing, tools, books,
movies, etc.) in which the word NAKED is used since a consumer might think this

product is related to the “NAKED” trademark.

Answering paragraph 18 of the notice of opposition; Applicant denies allegation, since
13 other similar brands not related to Opposer are already using a name that includes the
English word NAKED and the presence of NAKED UNDERNEATH should not change
the retail position of the Oppose. NAKED UNDERNEATH and these 13 brands are that
do not belong to the Opposer are clearly distinct between each other and cause no threat

to Opposer

Answering paragraph 19 of the notice of opposition; Applicant denies allegation. Other
existing brands are active in the USA, along with the Opposer’s brand and the presence
of a new player in a “niche” different than the one the Opposer occupies would not

violate or diminish the rights of the Opposer.

Answering paragraph 20 of the notice of opposition; Applicant re-alleges all responses
contained in Paragraph #1-19 of this answer to the Notice of Opposition and

Counterclaimm.

Answering paragraph 21 of the notice of opposition; Applicant denies that the generic

English word NAKED can be owned and/or monopolized by one company Or person.



22.

23.

25.

Answering paragraph 22 of the notice of opposition; Applicant denies allegations and
reaffirms that other trademarks with the word NAKED in it are already present in the
market, for the same kind of products and do not seem to create confusion. Opposer may
regret not thinking of the term NAKED UNDERNEATH before and would like to adopt
the new mark for his own. NAKED UNDERNEATH is the Applicant’s Intellectual

Property, created in 1992-1 993 and the Applicant should be entitled to use his brand.

Answering paragraph 23 of the notice of opposition; Applicant denies allegation, as per

Paragraphs 7 and 10.

. Answering paragraph 24 of the notice of opposition; Applicant denies allegations.

Goods may be related but of different quality, pricing and target market. The channels of
trade will be very different, except for the internet in which the Applicant has the right to

use his NAKED UNDERNEATH trademark by virtue of a valid Canadian trademark.

Answering paragraph 25 of the notice of opposition; Applicant denies allegation.
Opposer is making an assumption of the competence of the general public. When the
Applicant performed an internet Google search of NAKED UNDERNEATH, none of the
products of the Opposer showed in the results. The Applicant submits that this leads 1o
believe that the consumer will not be mislead in thinking that NAKED UNDERNEATH
brand is related to the Opposer’s Brand, since these brands do not even show up in the

Google search, therefore confusion is very unlikely.



Exhibit J

26. Answering paragraph 26 of the notice of opposition; Applicant denies allegations for

reasons already stated in this Answer To Notice Of Opposition and Counterclaim.

27. Answering paragraph 27 of the notice of opposition; Applicant denies and contests the
statement in paragraph #27. NAKED UNDERNEATH mark should be granted the
chance to be exploited in the USA market, as to any other NAKED marks that are not

owned by the Opposer and that already exist in the USA Market.

WHEREFORE. Applicant prays that the Opposer and its Opposition is overruled and the
Application Serial No.86/063139 for NAKED UNDERNEATH is granted, in good standing by

the Trademark Trial and Appeal Board.

Respectfully submitted.

Date: 18 December 2015

By:  Badih ( Bob ) Khamis
6395 Cote De Liesse
Monireal, Quebec
H4T 1ES

Owner & Creator of the NAKE UNDERNEATH Brand



[ hereby certify that a true and complete copy of the foregoing ANSWER TO NOTICE OF
OPPOSITION AND COUNTERCLAIM TO CANCEL OPPOSERS REGISTRATION NO.
3669650, has been served on December 18, 2015, to Michael J Leonard, Gerard P Norton,
Christopher D Olszyk Jr. of Fox Rothschild LLP, by mailing said copy on December 18, 2015,
via Fist Class Mail, postage prepaid, through Post Canada to: Michael J Leonard, Fox Rothschild

LLP, 997 Lenox Drive, Building #3, Lawrenceville, NJ 08648-23 11, United States.

P
Signature: Z- —

BAJ;A Khem: s
Date: DQCME»— [?*l‘, 2o )%
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Office de la proprieté
inteliectuelle
du Canada

Un organisme
d'Industrie Canada

50, rue Victoria
Place du Portage |
Gatineau (Québec) K14 0C9

Canadian
intellectual Property
Office

An Agericy of
Industry Canada

50 Victoria Street
Place du Portage 1
Gatineau, Quebec K1A 0C9

Badih Khamis
820 38th Avenue

Lachine
QUEBEC H8T 2C3

Requérant - Applicant:
Badih Khamis

Marque de commerce - Trade-mark

NAKED UNDERNEATH

AVIS D'APPROBATION

La présente est pour vous aviser que, conformément aux
dispositions de l'article 37 de la Loi sur les marques de
commerce, cette demande est prévue pour publication au
Journal des marques de commerce en temps opportun.

Une feuille de vérification contenant Pinformation qui paraitra
dans le Journal des marques de commerce conformément &
larticle 16 du Réglement sur les marques de commerce est
jointe a titre de révision. Si vous trouvez des erreurs ou
inconsistances, veuillez communiquer avec I'examinateur
identifié ci-dessous avant le 8 octobre 2014. Si aucune
correspondance n'est regue & la date mentionnée, les détails de
la demande, tels qu'ils apparaissent sur la feuille de
vérification ci-jointe, seront publiés dans le Journal des
marques de commerce.

ATTENTION : Si vous recevez une facture concernant la
présente demande en provenance d'une entité autre que 1'Office
de la Propriété Inteliectuelle du Canada, Industrie Canada, ou
votre agent de marques de commerce, veuillez contacter soir le
centre de services 4 la clientéle au 1-866-997-1636 (ou
819-934-0554 pour les appels internationaux) ou votre agent
de marques de commerce avant de répondre. Le Bureau est au
courant des sollicitations de la part des compagnies du secteur

rivé relativement a des demandes canadiennes
d'enregistrement de marques de commerce.

B¢l

Canada

www.opic.ic.gc.ca

www.cipo.ic.gc.ca

Date
10 sept/Sep 2014

Votre référence - Your reference

urméro de dossier - File number

1643268

e

APPROVAL NOTICE

This is to inform you that, pursuant to section 37 of the
Trade-marlks Act, this application is scheduled to be advertised
in the Trade-marks Journal in dug course.

A proof sheet containing the information that will appear in
the Trade-marks journal pursuant to Section 16 of the
Trade-marks Regulations is attached for your review. Should
you find errors or discrepancies, please inform the examiner
identified below before October 8, 2014. If no correspondence
is received by that date, the particulars of the application, as
shown in the attzched proof sheet, will be published in the
Trade-marks Journal.

PLEASE NOTE: If you receive an invoice concerning this
application fromanvone other than the Canadian Intellectual
Property Office. Lndastry Canada, or your trade-mark agert,

fease contact ekt the client service cenire at
1-866-997-1936( or 819-934-0554 for international callsy or
gour trade-mark azent prior to responding. The Oi'tice bas

cen made awar of several incidents of what appear (o e fee
solicitations from private sector companies with respect to
Canadian trade-merk applications.

: G VERREY
APSrINRE

CIPO



APPL'N No./No DEM. 1 643 268

SEARCHED/A FAIT L'OBJET D'UNE RECHERCHE
FILING DATE/DATE DE PRODUCTION: 12 sept/Sep 2013

APPLICANT/REQUERANT:
Badih Khamis

220 38th Avenue

Lachine

QUEBEC

H8T 2C3

TRADE-MARK/MARQUE DE COMMERCE:

NAKED UNDERNEATH

WARES/MARCHANDISES:

Textile products consisting of t-shirts, sweaters/sweatshirts, underwear, swimwear, bath robes, bedding, sheets, matiress
pads, pillows, towels and facecloths.

CLAIMS/REVENDICATIONS:
Used in CANADA since June 01, 1996 on wares.

Action Date BF  Comments/Commentaires
filed/produite 2013/09/12

created/créé 2013/09/13

formalized/formalisée 2013/09/16

translation requested/traduction demandée 2013/09/17 2013/11/16

translation received/traduction regue 2013/11/06

search recorded/recherche enregistree 2014/05/21

examiner's first report/premier rapport de I'examinateur 2014/05/21 201441721

approval notice sent/avis d'approbation envoyé 2014/09/10 2014/10/08

10 sept/Sep 2014 JF -93- 84 Page



14/28/2015 Canadian trade-mark dafa: 1643268 - Canadian trade-marks database - Inteliectual property and copyright - Canadian Intellectual Property office - Indu...

i Canadian Intellectual Dffice de la propriété o 1 by
= *‘l Froperty Cffice intelectuelie du Canada C‘dﬂﬂdd
An Agency of Un organisme
Industry Canada d'Industrie Canada

Canadian Intellectual Property Office

Canadian trade-mark data

Third-Party Information Liability Disclaimer

| Back o seareh |

The database was last updated on:2015-11-24

APPLICATION NUMBER: REGISTRATION NUMBER:
1643268 TMA900355

STATUS: REGISTERED
FILED: 2013-09-12
FORMALIZED: 2013-09-16
ADVERTISED: 2014-11-19
REGISTERED: 2015-04-07
REGISTRANT:

Badih Khamis

820 38th Avenue

Lachine

H8T 2C3

QUEBEC

TRADE-MARK ( Word):

NAKED UNDERNEATH

INDEX HEADINGS:
NAKED UNDERNEATH

(—1.)~'i'”é';<~’c'ile products consisting of t-shirts, sweaters/sweatshirts, underwear, swimwear, bath robes,
bedding, sheets, mattress pads, pillows, towels and facecloths.

CLASSIFICATION DATA:

The Classification data is provided for information and searching »>urposes only. CIPO does not
data has no legal value of any

warrant the accuracy of the classes assigned to the trademark. This
kind.

20 - Furniture, mirrors, articles not included in other classes

24 - Textiles and textile goods
25 - Clothing, footwear, headgear

Used in CANADA since June 01, 1996.

ek M aeumentindexOnPage=1 12



Action Information

ACTION
Filed
Created
Formalized

Search Recorded
Examiner's First

Report

Approval Notice

Sent
Approved

Extracted for
Advertisement

Advertised
Allowed

Allowance Notice

Sent
Registered

DATE

2013-09-12
2013-09-13
2013-09-16
2014-05-21
2014-05-21

2014-09-10

2014-10-30
2014-11-14

2014-11-19
2015-03-06
2015-03-06

2015-04-07

| Back to search || Back |

BF

2014-11-21

2014-10-08

2015-09-06

COMMENTS

APPROVED BY PROGRAM EX200M1
Vol.61 Issue 3134 2014/11/19

Vol.61 Issue 3134

Last updated: 2015-11-24

e e ey e antindexOnPage= 1

11/28/2015 Canadian trade-mark data: 1643268 - Canadian trade-marks database - Intellectual property and copyright - Canadian Intellectual property Office - Indu...
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Bob Khamis

Patrick Khamis [ceo@Iinendepotdirect.com]

From:

Sent: November-15-15 7:37 PM

To: khamis @marimac.com

Subject: Fwd: Patrick, your order confirmation is inside: plus & 25 % coupon code

Sent from my iPhone

Begin forwarded message:

From: "GoDaddy" <donotreply @ godaddy.com>
Date: November 135, 72015 at 7:36:08 PM GMT-5

To: ceo@linendepotdirect.com

Subject: Patrick, your order confirmation is inside: plus a 25 % coupon code
Reply-To: donotreply @ godaddy.com

24/7 Support: 866-938-1119

% GoDaddy’
[\ : - ~ ey
‘ Fr b b — Sugsiemer Mumber: 399207 ¢

Thank you.

Here's your confirmation for order number 901397674, Review your receipt and get started
using your products.

.CA Domain Registration 1 Domain 1 Year

 ACCESS ALL PRODUCTS
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Bob Khamis

From: Bob Khamis [khamis @marimac.com]

Sent: October-15-15 10:51 AM

To: 'mleonard @foxrothschild.com'

Ce: 'jschwinn @foxrothschiid.com'; ‘Jessica Corbin'

Subject: RE: U.S. Trademark Application for NAKED UNDERNEATH; Applicant: Khamis, Badih; Our

Ref.: 134564.00015

coad mmerning Mr Leginand,

Sk con for The discnssion vesterday  Your explanation ol the jssue sowell appreciated

v mantinned, | have used the name Naked Underneath since 1993, when | regisiered my first consany and used it
aaime oo 1shirts and underwear. As mentioned, | have neves Beard of the nane Maked and it's atfihated brands 4
ampany, until | receved your letter and had our discussion 1 did take some tirne to research the company and the

webh siie you provided, 1815 a very witeresting and aggressive company | thinkmy name s very different 1o that of v

et w many ways, but it would be up to the perception of others | hriefly explained my mtentions on the phone
ye andlng to discuss the matter further, at your client’s conveniende

Thankoyou,

Bt khamis

Sid 99 8833

From: bobkhamis@amail.com [mailto:bobkhamis@gmail.com]
Sent: October-09-15 11:53 AM

To: Bob Khamis
Subject: Fwd: U.S. Trademark Application for NAKED UNDERNEATH; Applicant: Khamis, Badih; Our Ref.: 134564.00015

Sent from my iPhone

Begin forwarded message:

From: "Schwinn, June" <jschwinn@foxrothschild.corm>

Date: October 9, 2015 at 10:49:16 AM GMT-4

To: "bkharmis@linendepotdirect.com" <bkhamis@linendepotdirect com>, "hobkharnis@gmail com'
<hobkhamis@gmail.com>

Cc: "Leonard, Michael J." <mleonard@foxrothschild.corm>

Subject: U.S. Trademark Application for NAKED URDERNEATH; Applizant: Khamis, Badih; Our Ref.:
134564.00015

Dear Mr. Khamis:

Please see the attached correspondence from Michael J. Leonard. The original will follow by first class
mail.



june A, Sohwinn

Legal Administrative Assistant to
Michael J. Leonard, Esq.
Christopher D. Olszyk, Jr., Esa.
Ryan N. Miller, Esq.

Fou Roihscrld 118
2000 Market Street
20th Floor

Philadelphia, PA 19103-3222
(215) 299-2075 - direct

(215) 299-2150 - fax
i@ LA SAILERARI

www foxrothschil d.com

This e-mail contains PRIVILEGED AND CONFIDENTIAL INFORMATION intended only for
the use of the [ndividual(s) named above. If you are not the intended recipient of this e-mail, or
the employee or agent responsible for delivering this to the intended recipient, you are hereby
notified that any dissemination or cOpyIng of this e-mail is strictly prohibited. If you have
received this e-mail in errof, please immediately notify us by telephone at (215)-299-2167 ot
notify us by e-mail at hetpdesk _@L(LXLQIMQQLQIQ Also, please mail a hardcopy of the e-mail
to Fox Rothschild LLP, 2000 Market Street, Philadelphia PA 19103-3222 via the U.S. Postal
Service. We will reimburse you for all expenses incurred. Thank you.
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12/6/2015 meaning of naked - Google Search

by q%@ meaning of naked

images Videos News Maps More Search tools

About 61,700,000 results (0.39 seconds)

na-ked
/' nakid/ -t

adjective
adjective: naked

1. [of a person or part of the body) without clothes.
"he'd never seen a naked woman before"
synonyms: nude, bare, in the nude, stark naked, having nothing on, stripped.
unclothed, undressed; Maore
antonyms: clothed, dressed

. (of an object) without the usual covering or protection.
“her room was lit by a single naked bulb"
synonyms: unprotected, uncoverad, exposed, unguardad
"a naked flame"
antonyms: covered
. (of atree, plant, or animal) without leaves, hairs, scales, sheli, etc.
“the twisted trunks and naked branches of the trees"
synonyms: bare, barren, denuded, stripped, uncoverad
"the naked branches of the trees”

exposed to ham; unprotected or vulnerable.

" John looked naked and defenseless without his glasses"

synonyms: vulnerable, helpless, weak, powerless, defenseless, exposed, oper
to attack
"] felt naked and exposed”

2. (of something such as feelings or behavior) undisguised; blatant.
“naked, unprovoked aggression”
synonyms: undisguised, plain, ninadorned, unwarnished, nnaualified, staie
More

| vakd;

Origin
GERRAMIC 3L O ENGILISH

yElee

CTCH

aakt naked

GHERMAN
rimchkt
Old English nacod, of Germanic origin; related to Dutch naakt and German nackt, from
an Indo-European root shared by Latin nudus and Sanskrit nagna .

Translate naked to  Ghoose language

e ovar time for naked

{0 [ R 1430 S

Show less

Naked - definition of naked by The Free Dictonary
o sdictianary cominaked 7

410
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Upper class

Further information: Ariaican upper olass

This term is applied to a wide array of elite groups existing in the United States of America. The
term commonly includes the so-called "blue bloods” (multi-generational wealth combined with
leadership of high society) such as the Astor or Roosevelt families. Twentieth century
sociologist W. Lloyd Warner divided the upper class into two sections: the "upper-upper class”
(or bourgeoisie) and "lower-upper class” (or "scoobs"). The former includes established upper-
class families while the latter includes those with great wealth. As there is no defined lower
threshold for the upper class it is difficult. if not outright impossible, to determine the exact
number or percentage of American households that could be identified as being members of

the upper-class(es).

income and wealth statistics may serve as a helpful guideline as they can be measured in a
more objective manner. in 2005, approximately one and a half percent (1.5%) of households in
the United States had incomes exceeding $250,000 with the top 5% having incomes exceeding
$157,000."%1 Furthermore, only 2.6% of households held assets (excluding home equity) of
more than one-million dollars. One could therefore fall under the assumption that less than five
percent of American society are members of rich households. The richest 1% of the American
population owns as much as the combined wealth of the bottom 90%,4"! or perhaps even

more./ !

Members of the upper class control and own significant portions of corporate America and may
exercise indirect power through the investment of capital. The high salaries and the potential for
amassing great wealth through stock options have greatly increased the power and visihility of
the "corporate elite". There is disagreement over whether the "nouveau riche" should be
included as members of the upper class or whether this term should exclusively be used for
astablished families. Many sociologists and commentators maks a distinction between the

N B :

made millionaires in presayious @«.:J,;upaticms.’“j
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heepl Reading

Cemiabe

American society is stratified into social classes based on wealth, income,
educational attainment, occupation, and social networks.

LEARMING OBJECTIVES [ adi ]

iscuss the concept of the "American Dream” in teruns of social class

o Understand America’s class struchuice

KEY POINTS [ oedit]

« There are competing models for thinking aboui social Elasses inrhe U.S. — most Americans
recognize a three-tier structure that includes the upper, middle, and lower classes, but variations
delineate an upper-middle class and a working class,

> High income earners likely are substantially ediented, have hizh-statugbecu ationg, and
4 \) ’ : p

maintain powerful social networlﬁ

> According to the "American Dream,” American society is meritocratiq and class is achievernent-
based. In other words, one's membership ina Earticulag sorial ¢iass is based on educational and

E‘ reer accomplishments.

TERMS | - ]

o Corgorate Elitg

A class of high-salaried stockholders, such as corporate CEOs, who dr not n ecessarily have inherited

privilege but have achieved high status through their careers.

» The American Dreany

The belief that with hard work, courage, and determination, anyomn: 220 prosper and achieve success.

EXAMPLES [ - |

s> An example of someone who achieves the American Dieam (1 gar be a persen who is born to poor

narenis bui is smart and hardworking and eveninally zoes o7 reezive geholarships for a ollege
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Educatiog and o become a suiccessin busiaesspeizon. Maodamn sociologists argue that in the vast
N R

majority of cases, paople do not achicve e Amocl o

parenis are likely to stay within fhe lwvar class, aiwd i

Drent — (usizad, people bown Lo poor

@ e

An example of someone who achlevs Qe Ameriean Dreso L & person who is bora to poor

parenis hut is siact and hardworking, w/ho eveifually

education 20d io become a suctessfil brisinessp:

majority of cases, people do not achizvo

parents are likely to stay within el

e s feadback on this conient.

FURL TESCT [ it ]

Wost social scientists in the U.S. agree that
society is stratified into social classes. Social
classes are hierarchical groupings of individuals
that are usually based on wealth, educational
attainmengy pccupation, income, or
membership in a Eubculture or social network.
Social class in the United States isa
controversial issue, having many competing
definitions, models, and even disagreements
over its very existence. Many Americans
recogaize a simple three-tier model that

includes the upper class, the middle class, and

gieson 1o receive scholarships for a cotlege

aon, tedion sociologists argue that in the vast

F5 OWER 54

l SANOFE DOH T8
i poralEe SHIE s

the lower or working class. Some social

scientists have proposed more comple
]

Meanwhile, some scholars deny the very existence of discreie 50C

Miodels of U.S. Social Classes

¢ ads and unloor S

« models that may include as mzny as a dozen class levels.

12l oisses in American society. In spite of

A team of sociologists recently posited that there are six social dlasses ir America. In this model, the upper

class (3% ol the Eopulatiog) is divided into upper-upper class (1% 0f i 2 {/.5. population, earning

hun

dreds of millions to billions per year) and the logrer-npper class (236 earning mitlions per year), The
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widele class (20%) is divided into upper-riddle class (14%, <orning § )0 ot wmore per year) and the

Io ne -iddie clags (26%, earning $46,000 to $75,000 per v2ai). The - lday class (30%) earns $19,000

a0 2arning $9000 to 18,000

i 345,000 per year. The lower class (27%) is divided into =iy p
per year) and EznderclaSS {14%, earning under $9000 per ik This o welbas sained traction s a tool
for ihinking abont social classes in America, but it does not Gl o “or variations in status basad on

NOH-er0 a0 mic factors, stich as education and pecupational pprestigel. 115 ~vitlipie s somewhat inirigated

by the fact that income is often closely aligned with other indiestors of 10 for example, those with high

inenines likely nave substantisl education, high staius geciipaiini, i Iy e fud social networks.

CEOs, politicians  $200,000
$100,000

Professionals $72.500 - Graduate Degree

Bachelor's

$50,000 degree

Professional
Support & Sales

$32,000

Some college

Clerical,
Service & $25.000

Blue collar $20,000
$15,000

$7,000 High School

Part time &
Sources: Thompson & Hickey, Society in Focus, 2005;
u nem ployed US Census Bureau Personal income & educatjon

of individuals 25+, 2005

Doasmtien e e >
ioial Classes

r
G
U
W
[¢7]
Cr
c

While social scientists offer competing models of class structure, most agree that societu is

stratified by occupation. income. and educational attainment.
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A commenly usad wmodel for thinking about social classes i Fhie 105, orisutes the following g general

tar: the upper class has vast aceuraulnge A oaaket it imfieand ‘E,ontrol over

:» corporate elite consisis

/iy 1nherit privilege but have

R vALTErTS

prrilege it reanally [ IREaRt

cory oraticns il poticieal En\tltutmns and their p

sidars, such as corporais CEOs, who Jid nni 07075

achizved high siams theough their careers, the upper-middls ~Luss fae 3 hishly educated salaried
: A salarec

@rofessional.j #h10se occnpations are held in high estecny, s a0 Ly s usiesers, and professors; the

mickdle olass (the mosit vagnely defined and largest: social elagal i gene iy honght to incluae pe ople in

id-leviel maangerial positinns ot velatively low status profassicarl po nend, such as high scheol teachers
el small buginess owners; the working class generally refers fo fhns: iinonl ~otlege degrees who do low

leval seivion work, such as working as a sales clerk of housskaaper, ai . Lariades inost peopie whose

ineomes fall helowhe poverty|ling. In the above ouiline of social elan. s cleatly depends not only on

incomne, but also occupational prestige and educational atiainmi.
Debates over the Existence and Significance of U.S. Social Classes

According to the "Arnerican Dream," American society is maritocraiic -1 olass i3 achievement-based. In
other words, membership in a particular social class is based on 2due: ional and career acco mplishments.
Many sociologists dispute the existence of suchclass mobility}» nd poir (0 the ways in which social class is
inherited. For example, a son or daughter of a wealthy individual may carry a higher status and different
culrural connotations than a member of the nouveau riche {"new meis; ). 1ikewise, being borainic 2
particular social class may co nfer advantages or disadvantages that in r 2ase the likelihood that an adult

will rernain in the social class into which they were born.

f”ociaﬂ. theorists who dispute the exisitence of social classes in the U.S.tend to argne that society is

.Jtrah ﬁcd along a continuous gradation, Idih&-‘l“ thaninto d2 lineated . zzevies. inother words, there is

’Eneguahtx in America, with some people atmmlng higher stams a nﬂ bighey standards of living than others.

Rt there i3 no clear place to drawa line separafing one staius group ‘woren the 2. Whether one aseribes

2r8ily Al aity

SOCels ULASTS HOr kOClc EIOUE 50 mfsﬁ that \Uﬂr fEatiire vonibboian ot

staternent regarding a given social class' fcalture should be seen as a by sad generalization.

(ive s faadhack on inis content.
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 Logout | Please logout when you are done to release system resources allocated for you.

gSt_a—rt_l List At: @R.gq‘.’v‘i"f‘:?vj to record: Record 1 out of 10

( Use the "Back"™ button of the Internet Browser to

return fo TESS)

BUCK NAKED

Word Mark BUCK NAKED

Goods and IC 003. US 001 004 006 050 051 052. G & S: Soaps for personal care; bar soap; liquid soap; lotion for

Services face and body care; bath soap; bath bormbs; bath oils; hair oils; bath lotion; lip butter and lip balm; bubble
bath; bath salt body scrubs; shampoo and conditioner; hair texturizer; body wash; body butter; body and
face scrubs; cosmetics; personal deodorant; dog shampoo; perfume; non-medicated body care products,
namely, body oils and salves; cosmetics and skin care products, namely, skin, face and body creams,
soaps, moisturizers, and lotions. FIRST USE: 20130814. FIRST USE IN COMMERCE: 20130915

Standard

Characters

Claimed

Mark

Drawing (4) STANDARD CHARACTER MARK
Code
Serial
Number
Filing Date  August 25, 2014

Gurrent
Basis
Original
Filing Basis
Published
for February 3, 2015
Opposition
Registration
Number

e I rmenmreb e mte sveas s f v feo s g i md A Admm O mbmbmem AOA Y i n s rrvrsves 40 A

86375786

1A

4723139



40% OFF MEN'S FLANNEL © 12 DAYS

OF DEALS

BESTSELLERS

Buck Naked Underwear

* hok ok k
HE REVIEWS ARE IN AND

THE PEOPLE HAVE SPOKEN

Buck Naked Underwear has amassed 12,000+
five-star reviews. Now that's comfort in numbers.

Fue Hose Workwear

Longtall T Shlrts

Free Swmgm Flannel

horeman ] Fleece

Ballroom Jeans

DuluthFIex Workwear

Free Range
Undenmear

EXPLORE BUCK NAKED NATION

Souped Up weats

askan Hardgear - BUCK NAKED UNDERWEAR 12 products

Wlld Boar Footwear " SorBy: MostPopular v ltems Per Page : 16

Page: 1

Everyday Wo»rkwear

No B.S. Busmess
Wear

FR Workwear

Made in ﬁhe USA
Big & TaI! Clothmg

Nevrr»l:\mvals o aok Quick Look Quick Look Look
Top Picks Men's Buck Naked Men's Buck Naked Mer's Buck Naked Men's Extra Long Buck
Performance Boxer Briefs Performance Boxers Performance Briefs Naked Boxer Briefs
s WHETT $22.50 $22.50 $1950 $24.50
DOWN YUUR R : (8674 reviews) (3985 reviews) (2573 roviews) (643 reviews)
« + Add to Compare i Add to Compare ¢t Addio Compare |1 Add fo Compare
Size —
Color SALE SALE
Price Range

Customer Rating

E A
A,
3
_.-’:_._/:
ook uick Look Quick Look v Quick Look
TH ERE’S M 0 RE Men's Buck Naked Date Men's Buck Naked Men's Buck Naked Men's Buck Naked Date
Night Boxer Briefs Performance Base Layer Perfarmance Base Layer ht Box g
TO TELE Shi Panis are Products
$24.50 hirt anis g’
(89 reviews) $84:60 $29.50 #3456 $29.50 (40 reviews)
S e . | Add to Compare {161 reviews) (58 reviews) © 1 Add to Compare
WATCH THE : . Add tc Compare . Aceic Compare

-m PRODUCT
VIDEO®

!
4 A
” {
b .
_ .. Quick Look s uick Look
Men's Buck Naked Men's Buck Naked Man Can Buck Naked Men's Buck Naked
Performance Crew performance V-Neck Underwear Gift Wrapper

Performance Tank
U Undershirt

e mLv_a

11ndorchirt
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“Logout | Please logout when you are done to release system resources allocated for you.

| Start | jst At oR| Jump lto record: Record 73 out of 2128

m m ( Use the "Back” button of the Internet Browser to return

to TESS)

BUTT NAKED

Word Mark BUTT NAKED
Goods and Services |G 025. US 022 039. G & S: Clothing, namely, tops, bottoms, T-Shirts, Sweatshirts, Hooded
sweatshirts, Yoga Pants, Jeans, Track Suits, Hats

Standard Characters

Claimed

Mark Drawing Code (4) STANDARD CHARACTER MARK

Serial Number 86816072

Filing Date November 11, 2015

Current Basis 1B

Original Filing Basis 1B

Owner (APPLICANT) Simpson, Tammy INDIVIDUAL UNITED STATES 101 W Kelly Lane Hazlehurst

GEORGIA 31539
Attorney of Record John Salcido
Type of Mark TRADEMARK
Register PRINCIPAL
Live/Dead Indicator LIVE

mmwmmmmm
T e [ e

[ESEA v sEarCH | SEUSHEFEDS | WELP | PR AL o

112
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, A,EQQ,?F‘E_N\' Please logout when you are done to release system resources allocated for you.

| Start ||t At or 3P |46 record: Record 64 out of 1754

( Use the "Back"” button of the Internet Browser to

return to TESS)

NAKED NOMAD

Word  NAKED NOMAD

Mark

Goods IC 025. US 022 039. G & S: Women's clothing, namely, shorts, pants, leggings, undergarments, swimwear,
and footwear, skirts, dresses, denims, jackets, coats, vest, sweaters, t-shirts, blouses, shirts, hats, socks, and
Services gloves. FIRST USE: 20140318. FIRST USE IN COMMERCE: 20140318

Standard

Characters

Claimed

Mark

Drawing (4) STANDARD CHARACTER MARK

Code

Serial

Number 86813129

Fiﬁﬂ‘mg November 8, 2015

Date

Current

Basis A

Original

Filing 1A

Basis

Qwner (APPLICANT) J&T Enterprise's LLC LIMITED LIABILITY COMPANY FLORIDA 10570 Front Beach Road
Panama City Beach FLORIDA 32407

Type of
Mark TRADEMARK
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STRUCTURED

| ,':999!“ Please logout when you are done to release system resources allocated for you.

| Start [ e o or | 9ump |16 record: Record 51 out of 1754

M ( Use the "Back" button of the Internet Browser to

return to TESS)

Naked Wardrobe

Word Mark NAKED WARDROBE

Goods and IC 025. US 022 039. G & S: Body suits for women; Bottoms for women; Coats; Denims; Dresses for

Services wornen; Footwear for women; Jackets; Rompers; Shorts for women; Sweaters for women; Sweatpants for
women; Tops for women; Women's clothing, namely, shirts, dresses, skirts, blouses. FIRST USE:
20120921. FIRST USE IN COMMERCE: 20120921

IC 035. US 100 101 102. G & S: OnAine retail store services featuring women's apparel, footwear,
accessories, and jewelry. FIRST USE: 20120921. FIRST USE IN COMMERCE: 20120921

Standard

Characters

Claimed

Mark

Drawing (4) STANDARD CHARACTER MARK
Code

Serial AREND

Number 86522964

Filing Date February 3, 2015
Current

Basis 1A

Original

Filing 1A

Basis

Published

for June 23, 2015
Opposition
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| Logout | Please logout when you are done to release system resources allocated for you.

| Start | it ae or | JUMP [ g record: Record 89 out of 1754

( Use the "Back” button of the Internet Browser to

return to TESS)

Word Mark NAKED ANTLERS

Goods and IC 025. US 022 039. G & S: Athletic apparel, namely, shirts, pants, jackets, footwear, hats and caps,
Services athletic uniforms. FIRST USE: 20141125. FIRST USE IN COMMERCE: 20141125

Mark
Drawing (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS
Code
Design
Search 03.13.03 - Horns (of animal) along (not part of heads), antlers
Code
Serial
Number 86193554
Filing Date February 13, 2014
Current
,i JA)
Basis A
Originai
Filing Basis
Published
for November 25, 2014
Opposition

Registration 4837479
Number

Registration o 20 2015
Date

Owner (REGISTRANT) Naked Antlers, inc. DBA Naked Antlers CORPORATION TEXAS CMR 467 Box 6374 NY

410
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| Logout l Please logout when you are done to release system resources allocated for you.

I

| Start | et At oR LU0 | t0 record: Record 77 out of 1754

m ( Use the "Back” button of the Internet Browser to

return to TESS)

VAPE NAKED

Word
Mark

Goods IC 025. US 022 039. G & S: Baseball caps and hats; Graphic T-shirts. FIRST USE: 20150515. FIRST USE
and IN COMMERCE: 20150515

VAPE NAKED

Services
IC 034. US 002 008 009 017. G & S: Chemical flavorings in liquid form used to refill electronic cigarette
cartridges; Electronic cigarette liquid (e-liquid) comprised of flavorings in liquid form used to refill electronic
cigarette cartridges; Liquid nicotine solutions for use in electronic dgarettes. FIRST USE: 20150515. FIRST
USE IN COMMERCE: 20150515

Standard

Characters

Claimed

Mark

Drawing  (4) STANDARD CHARACTER MARK

Codse

Serial

Mumber 86693699

Filing -

Date July 15, 2015

Current 1A

Basis

Original

Filing 1A

Basis

o~ et A NTY Vanar Carn | CORPORATION DELAWARE 3001 Griffin Road Ft. LLauderdale FLORIDA
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3

5] Newszn |sicnoeo e Fomv] arowseocr JSEARCH OG | oo | > Porey s Jcunnvist

Nexr Luor |Frmst Doc | Pz Do

Logout | Please logout when you are done to release system resources allocated for you.

Start | st At

OR Jump to record:

Record 9 out of 2113

( Use the "Back” button of the Internet Browser to

return to TESS)

Word Mark
Goods and Services

Standard Characters
Claimed

Mark Drawing Code
Serial Number
Filing Date

Current Basis
Original Filing Basis
Published for
Opposition

Owner

Attorney of Record
Type of Mark
Register

Live/Dead Indicator

NAKED&RICH

IC 025. US 022 039. G & S: Woman's clothing, namely, dresses, skirts, tops, pants, jackets

(4) STANDARD CHARACTER MARK

86597811
April 15, 2015
1B

1A

December 8, 2015

(APPLICANT) Brockway Management, Inc. CORPORATION CANADA 116 1331 Ellis Street

Kelowna CANADA V1Y1Z9

Vanessa DeDominicis
TRADEMARK
PRINCIPAL

LIVE

JCTURED

ﬁ
g
i
:
|2
ﬁ

Free Fome] st er|SEARGH 06 | tor | et L eney it Jcune e

rev Doc | Nexr Doc

htto:/itmsearch.uspto.gov/binvaate.exe7i=doc&state=4810:ghdhay.6.2

12
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“Logout | Please logout when you are done to release system resources allocated for you.

Prrrpcy LiST

| Start |} ;o4 a: or| UMD | 45 record: Record 96 out of 2117

m m ( Use the "Back” button of the Internet Browser to

return to TESS)

SURF NAKED

Word Mark SURF NAKED

Goods and IC 025. US 022 039. G & S: Hooded puliovers; Hooded sweatshirts; Hooded sweatshirts for men, women,

Services children; Shirts; Short-sleeved or long-sleeved t-shirts; Sweat shirts; T-shirts for men, women, children.
FIRST USE: 20030408. FIRST USE IN COMMERCE: 20031212

Standard
Characters
Claimed

Mark
Drawing (4) STANDARD CHARACTER MARK

Code

Serial

Number 86603191

Filing Date April 20, 2015

Current .

Basis 1A

Original

Filing 1A

Basis

Published

for September 15, 2015

Opposition

Owner (APPLICANT) Starodoj, Jessica DBA J Star Clothing INDIVIDUAL UNITED STATES 800 N. Las Palmas
#307 Los Angeles CALIFORNIA 90038

Disclaimer NO CLAIM 1S MADE TO THE EXCLUSIVE RIGHT TC USE "SURF" APART FROM THE MARK AS

o 12
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Next List

| Logout | Please logout when you are done to release system resources allocated for you.

| Start |; ie¢ At:

OR '_.‘_J.E'.TBNJ to record:

Record 200 out of 2117

m m ( Use the "Back” button of the Internet Browser to

return to TESS)

SLEEP NAKED

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Owner

Attorney of
Record

Type of Mark
Register

Live/Dead
indicator

SLEEP NAKED

IC 025. US 022 039. G & S: Clothing, namely, shirts, pants, headbands, headwear, wristbands,
footwear and socks. FIRST USE: 20110608. EIRST USE IN COMMERCE: 20110609

(4) STANDARD CHARACTER MARK

86670821
June 23, 2015
1A

1A

(APPLICANT) Bedgear LLC LIMITED LIABILITY COMPANY DE LAWARE 110 Bi-County Blvd, Suite
101 Farmingdale NEW YORK 11735

Leo G. Lenna

TRADEMARK
PRINCIPAL

LIVE
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“Logout | Please logout when you are done to release system resources allocated for you.

| Start |

- List Al:

oR! ‘QE.W.R.J fo record:

Record 21 out of 2117

M ( Use the "Back” button of the Internet Browser to

return to TESS)

NAKED TRUTH

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Owner

Assignment
Recorded

Attorney of
Record

NAKED TRUTH
IC 025. US 022 039. G & S: Clothing, namely, t-shirts, tank tops, sweatshirts, button down shirts,
long sleeve shirts, wrap scarves, sweatpants, leggings, and sharts

IC 035. US 100 101 102. G & S: Online retail store services featuring women's and men's apparel and
apparel accessories

(4) STANDARD CHARACTER MARK

86704328
July 24, 2015
8

18

December 1, 2015

(APPLICANT) THE NAKED TRUTH LIFESTYLE, LLC LIMITED LIABILITY COMPANY NEW
HAMPSHIRE 10700 WILSHIRE BLVD. #202 LLOS ANGELES CALIFORNIA 90024

ASSIGNMENT RECORDED

Matthew Saunders
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[ Logout | Please logout when you are done to release system resources allocated for you.

| Start |} ;64 At

Record 2 out of 2117

R
OR ' Jump |46 record:

W ( Use the "Back"” button of the Internet Browser to

return to TESS)

FIT TO BE NAKED

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Owner

Attorney of
Record

Type of Mark

ardictar

FIT TO BE NAKED
IC 018. US 001 002 003 022 041. G & S: Bags, namely, tole bags, gym bags, duffel bags, and hobo
bags

IC 025. US 022 039. G & S: Clothing, namely, t-shirts, pants, leggings, tank tops, hooded
sweatshirts, sweatshirts, socks, leg warrers, shorts, fleece jackets, jackets, sports bras

(4) STANDARD CHARACTER MARK

86637032
May 20, 2015
iB

1B

November 10, 2015

(APPLICANT) D.M. Kress, LLC LIMITED LIABILITY COMPANY NEW YORK PO Box 637
Ellicottville NEW YORK 14731

Tara Hart-Nova

TRADEMARK
PRINCIPAL
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Trademark Electronic Search System (TESS)

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Nov 11 03:20:58 EST 2015

] Loéo;'@] Please logout when you are done to release system resources allocated for you.

| Start |} it g

OR !Jlimg J to record:

Record 147 out of 2117

( Use the "Back” button of the Internet Browser to

return to TESS)

Go Hard To Look Good Naked

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Registration
Number

GO HARD TO LOOK GOOD NAKED

IC 025. US 022 039. G & S: Headwear; Hooded sweatshiris; Jackets; Socks; Sweat pants; T-shirts.
FIRST USE: 20130501. FIRST USE IN COMMERCE: 20130501

(4) STANDARD CHARACTER MARK

86495185
January 5, 2015
1A

1A,
June 2, 2015

4794382

Registration Date August 18, 2015

Owner

Type of Mark
Register
Live/Dead

(REGISTRANT) SUTTON, ROBERT INDIVIDUAL UNITED STATES 692 MELISSA DR
BOLINGBROOK ILLINOIS 60440

TRADEMARK
PRINCIPAL
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e I | | | _  . ,1 I  | o | i
tradleinarks > Trademark Electronic Seérch System (TESS)

TESS was last updated on Wed Dec 16 03:21:08 EST 2015

I:ggggg J Please logout when you are done to release system resources allocated for you.

!SEaI-tJI List At: OR i:{%}?l to record: Reco rd 56 Out Of 1 754

( Use the "Back" button of the Internet Browser {o

return to TESS)

FOR WHEN YOU ARE NAKED

Word Mark FOR WHEN YOU ARE NAKED

Goods and  IC 025. US 022 039. G & S: Belts; Blouses; Coats; Dresses; Hats; Jackets; Loungewear, Pants;

Services Scarves; Shirts; Shoes; Shorts; Skirts; Sleepwear; Socks; Suits; Sweaters; Sweatpants; Sweatshirts;
Swimwear; T-shirts

Standard

Characters

Claimed

2:":;'; Drawing ;) sTANDARD CHARACTER MARK

Serial
Number 86677182

Filing Date  June 29, 2015
Current Basis 1B

Original

Filing Basis

Published for \, omper 17, 2015

Opposition

Owner (APPLICANT) Cochran, Christina INDIVIDUAL UNITED STATES 8 Edge Hill Drive Allison Park
PENNSYLVANIA 15101

Attorney of

Record Kent E. Baldauf, Jr.

Type of Mark TRADEMARK
Register PRINCIPAL
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Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Thu Dec 17 03:21:06 EST 2015

"Logout | Please logout when you are done to release system resources allocated for you.

ES{?”]I List At: OR L‘{”"_’E_]l to record: ReCOrd 2 out of 10

( Use the "Back" button of the Internet Browser to

return to TESS)

Word Mark TOTALLY BUCK NAKED

g:::,?seind IC 025. US 022 039. G & S: T-shirts. FIRST USE: 20130817. FIRST USE IN COMMERCE: 20130817

Mark

Drawing (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

Code

gesiga 03.07.07 - Caribou; Deer, elk, reindeer, fawns, antelopes, moose, gazelles; Fawns; Gazelle; Impala
Ciz': 03.07.08 - Antelopes; Heads of deer, elk, reindeer, fawns, antelopes, moose, gazelles
Serial g

Number 86361787

Filing Date August 8, 2014

Current 1A

Basis

Qriginal

Filing Basis

Published

for January 13, 2015

Opposition

Registration 4711958

Number

Registration ;.o 31, 2015

Date '

Owner (REGISTRANT) Timeless Creations CORPORATION PENNSYLVANIA 29219 Guys Mills Rd Guys Mills
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{rad

Record List Display

smarks > Trademark Electronic Search System (TESS)

TESS was last updated on Fri Dec 11 03:20:45 EST 2015

NEW USER [ STRUCTURED Brecwsr DIy

HELP

| Logout [ Please logout when you are done to rele

[_Eiéﬁ |List
) t:

Refine Search naked

SEARCH OG | iy L

I Vo | 40
oR | Jump jte
record:

| Submit |

Current Search: S2: naked docs: 2124 occ: 9686

Next LisT || MAGT 18T m

ase system resources allocated for you.

2124 Records(s) found
(This page: 1 ~ 50)

y 1
i Nsuer:t?tler | Nsriier }l‘__ Word Marl: j grai‘;k jk.ivell‘)le;aid’
{[—Eglm_z_sz - T|[BIRTHWELL LOS ANGELES “tsbR _Juve |
I[2 |[s6738862 '{[__ ~|[NAKED GARDEN FOODS ] ~|[tsbr__ 1FVE ]
[3[ee7asass | ~ |[THE NAKED TRUTH — “rspr  Juve |
[4 [sesaozez_ | |[BARLEY NAKED _ bR uve |
& Jpoomws [ |[IVELY CARROT ——— R __[vE |
[6 86513081 | |INAKED GRANOLA ~ frsbR __ [Uve |
[7 |[s6764599 F |INAKED URBAN DECAY ULTIMATE BASlCS ~_|[Tsbr ;rVE ]
6 [se73es0s | ~|INO TATTOOS DIE NAKED NO TATTOOS DIE NAKED “rsor_uve |
[o |lesors1t | |[NAKED&RICH I B ~{|Tsbr [Lve |
[iofgetazast | | NAKEDKNOWLEDGE ... ~ [rsor__ uve |
[1[ser3s353 | |[THE NAKED MAGIC SHOW ~ frsbR___ JUVE |
[12]ee32ze081 | [NAKED KNOWLEDGE _ [TsbR __JUVE |
[13][86439856 [ ||COVERGIRL TRUNAKED - !FSDR ve |
M 56216241 “ l‘XWSSENA SooE DIAPER RASH OINTMENT VITAWINS 1‘TSDR \‘LWE ]
5leei10334 | INAKED cbbﬁﬁﬂﬁﬂ"_“-'_ ST TgpR VE
16 |86805419 (GET NAKED AND DO IT ALL THE TIME ITSDR LIVE |
N7gerasssr | NAKED NAILS o " fSDR |LIVE
[ fserzoes [ WAPPYNAKED ) [fsR_ Ve
[oeeoss77s [ [ONE MOVEMENT ~ [rsbR __ _Juve |
Rojgerzozsr | |MORENAKEDTHAWFLESH .. . frsor__ Jowe |
[21pooo0020 | [NAKEDCOWBOY _ ... [lsoR __ JLvE
[p2fsessotes | [NAKEDFLOCK __ frsor_ Juve |
[23[peserar_ | [DANCING NAKED . [fsoR___ JLIVE
I I T r T

12
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Intellectual property

From Wikipedia, the free encyclopedia

Intellectual property (IP) 1s a term referring to creations of the intellect for which a monopoly is assigned

to designated owners by law.['l Some common types of intellectual property rights (IPR) are copyright,
patents, and industrial design rights; and the rights that protect trademarks, trade dress, and 1n some
jurisdictions trade secrets: all these cover music, literature, and other artistic works; discoveries and
inventions; and words, phrases, symbols, and designs. Intellectual property rights are themselves a form of

property, called intangible property.

Although many of the legal principles governing IP and IPR have evolved over centuries, it was not until

ate 20th century that

the 19th century that the term intellectual property began to be used, and not until the late 20
it became commonplace in the majority of the world 2 The Statute of Monopolies (1624) and the British

Statute of Anne (1710) are now seen as the origins of patent law and copyright respectively,m firmly
establishing the concept of intellectual property.

Contents

s | History
2 Intellectual property rights
« 2.1 Patents
» 2.2 Copyright \
= 23 Industrial design rights
= 2.4 Plant varieties
s 2.5 Trademarks
» 2.6 Trade dress
s 2.7 Trade secrets
3 Objectives of intellectual property law
» 3.1 Financial incentive
» 32 Economic growth
» 3.3 Morality
4 Infringement, misappropriation, and enforcement
» 4.1 Patent infringement
= 4.2 Copyright infringement
o 43 Trademark nfringement
o 4 4 Trade secret misappropriation
a S Crineisms
a 51 The term "intellectual property”
s 5.1.1 Alternative terms
a 5.2 Objections to overbroad intellectual property laws
a 5.3 Expansion in nature and scope of intellectual property laws
6 See also
7 Notes
8 References
9 External links

114K
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.
Coca-Cola

From Wikipedia, the free encyclopedia

Coca-Cola is a carbonated soft drink.[1! It is produced by
The Coca-Cola Company of Atlanta, Georgia, and is
often referred to simply as Coke (a registered trademark
of The Coca-Cola Company in the United States since
March 27, 1944). Originally intended as a patent
medicine when it was invented in the late 19th century by
John Pemberton, Coca-Cola was bought out by
businessman Asa Griggs Candler, whose marketing
tactics led Coke to its dominance of the world soft-drink
market throughout the 20th century. The name refers to
two of its original ingredients: kola nuts, a source of
caffeine, and coca leaves. The current formula of Coca-
Cola remains a trade secret, although a variety of
reported recipes and experimental recreations have been
published.

The company produces concentrate, which is then sold to
licensed Coca-Cola bottlers throughout the world. The
bottlers, who hold territorially exclusive contracts with
the company, produce finished product in cans and
bottles from the concentrate in combination with filtered
water and sweeteners. The bottlers then sell, distribute
and merchandise Coca-Cola to retail stores, restaurants
and vending machines. The Coca-Cola Company also
sells concentrate for soda fountains to major restaurants
and food service distributors.

The Coca-Cola Company has, on occasion, introduced
other cola drinks under the Coke brand name. The most
common of these is Diet Coke, with others including
Caffeine-Free Coca-Cola, Diet Coke Caffeine-Free,
Coca-Cola Cherry, Coca-Cola Zero, Coca-Cola Vanilla,
and special versions with lemon, lime, or coffee. In 2013,
Coke products could be found in over 200 COUNLTies
worldwide, with consumers downing more thai 1.8

billion company beverage servings each day.m

Based on Interbrand's best global brand study of 2015,
Coca-Cola was the world's third most valuable brand.P!

Contents

~Color

Coca-Cola - Wikipedia, the free encyclopsdia

Coca-Cola

bttty

Type Cola

Manufacturer The Coca-Cola Company

Country of
origin

Introduced
Flavor Cola

Variants

Related
products

1886
Caramel E-150d

Pepst

United States

New Coke/"Coca-Cola II"
(Discontinued)

Diet Coke

Caffeine-Free Coca-Cola
Diet Coke Caffeine-Free
Coca-Cola Zero
Coca-Cola Cherry
Coca-Cola with Lemon

( Discontinued)
Coca-Cola Vanilla
Coca-Cola with Lime
Coca-Cola Raspberry
(Discontinued)
Coca-Cola Black Cherry
Vanilla (Discontinued)
Coca-Cola Blak
(Discontinued)
Coca-Cola Citra
Coca-Cola Orange
Coca-Cola Life

Irn-Bru

RC Cola
Afri-Cola

1/25
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S

L
Pepsi

From Wikipedia, the free encyclopedia

Pepsi (stylized in lowercase as pepsi, formerly stylized
in uppercase as PEPSI) is a carbonated soft drink that is
produced and manufactured by PepsiCo. Created and
developed in 1893 and introduced as Brad's Drink, it
was renamed as Pepsi-Cola on August 28, 1898, then to
Pepsi in 1961, and in select areas of North America,

"Pepsi-Cola Made with Real Sugar” as of 201411

Pepsi

Contents

1 History

2 Pepsi-Cola trademark

3 Rise Type

4 Niche marketing Manufacturer  PepsiCo

. Country of United States
5 Pepsi Perfect origin

Introduced 1893 (as Brad's Drink)

6 Marketing
1898 (as PEPSI-Cola)

6.1 Rivalry with Coca-Cola 1961 (as PEPSI)
] .
. 2008 (as pepsi)!
6.2 Pepsiman (as peps)
" Color Caramel B-150d
6.3 Car contest in Novosibirsk Related Coca-Cola
- roducts Irn Bru
7 Ingredients P '
. RC Cola
8 Slogans Afii-Cola
# Postobdn
8.1 American slogans Big Cola
]
. . e i
3.2 International slogans Website Official we§s1 e |
(http://pepsi.com)

8.3 Global slogans

9 Variants
=

9.1 Fictional drinks



Product availability may vary in store.

Reviews

See All Reviews
Why buy brand name when the alternatives are bette
We hardly drink any pop but when we have faqulv gaiherings. we only purchase PC producy - 57 the price and quality f31agt LI
PC Cola 1o Coke/Pepsi. In these hard economit tmes. we need 1o
Iy Aronymous - b 2 Jort i
Report Problem

Yeah
This cola product from presidents choice is 2004 , A very Inexpeas:ve o buy. 1 recommen . 1 everyone
by Anonymous Vi bt XE Do

Report Problem
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PC New Wave Cola

' 8 & P V7 77 Raita i3 {11 Reviews )

2L: 05038272893+ 12x385mL: i3} 3000 1x355mb: 25638372599
24 X 355 mL: 0603837392 Category 5+ i-3:°%3

fyau'te aian o PepsiCaly roraiz G s g besit s ina davaur aur
{asie panals fova — and th i e A Sy sy aosstist i challzng2 you io
compire!

NEW WAVE

Vs 1t ey Shoiead
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naked underneath - Google Search

naked underneath

Vol images Videos News More - Search tools

About 9,060,000 results (0.59 seconds)

i Makeup Ndkf”d Underneath - Faux Fur covered palette

WY T som/ /naked-undernaath-faux-fur-covere
Oct 8, "015 Gat senr il The FUR Paletts is herel {Faux Fur - 100%
animal friendivl) Makad Looks go to the rdecadent side with our induigent ...

Butt Naked - Underneath it All | NYX Cosmetics

‘“v TS »lDI\‘G\ ¥

LRI
035! oLt 07 ai
Naloaid - Wl

\aeds. ol shadas good! ... besi nyx paletis this yami ... Bl
It All Paleiie is rated 5.0 cut of 5by 3.

You're So Naked Underneath Those Clothes/ - YouTube

W youiuba comfwatcih 7v =pPN3ASw T8Xw

Feb 7, 2013 - Uploaded by danny noon

Music and Vidso by: Billy Bud Sims, Danny Noon The question
isi't wiro is going to lat me: it's who is going ...

MAKEUP REVOLUTION NEW Naked Underneath Palette ..
Riins (s youtuba comiwatch?v=UEBPF 79teyw

™ Mar 1, 2015 - Uploaded by DYNA

M Sc i GOT THE NAKED FUR! Actually it's called naiasdl
Wit erasaih but | just can't install that data in mah ..

stk i cond P
nalked Line Fiora / / 18 [ / Boston / / NYC / / Florence. home Ask Face subrr
instagram - 435 rotes | reblog - healher-wabb: Georgia O'Keefe by her ...

I'm wakmq up undemeath sheets, naked, still sweating .

il West Coast i yrics @

e e o
I'm waking up sl
to get hot and sweaty 50 he sleeps nalkzd to be colder. imprave the ...

I was naked underneath . - 9GAG

Dygay, gyt i s raked- ynderneath -

i was naikad underneath... - 8GAG has the best funny pics, GiFs, videos, memes,
cute, wif, geeky, cosplay phomb on the web. We are your best source of ..

NEW Makeup Qevoiuhon Ndk(—‘d Undermeath Palette - Thou
tygashzioanioos W Laae pepeeun revolniinn-naked-uindemeath oae v
Mar 1, 2015 Another week, another new releasp from Makeup Revolution :) This time
we have the | Heart Makeup Malkad Undarneath Eyeshadow Palette, ...

Nyx Cosmetics Butt Naked Undemeath 1t All Ulta.com

soite
N =
j : i

Naked Jﬂfernea‘th }()kea Rﬁddit

Hoies 2ty Piakasnion aetsl 2 pomaked anderaesiiy
Oct 8, 2014 - Malad wm 2rn@ath /\ young man moved intd a new apartrnent on his own
and went to the lobby to put his name on his mailbox. While there, an .

Bahes o adventure - Join 1S 0N QU orazy joimey
R S UL BT . ¢

Life is a pariy!

24, still sweating. Lyric Meaning. California tents

jsleld]
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naked underneath - Google Search

naked underneath

A

Mab Images Videos News More Search tools

Page 2 of abeut 9,040,000 resuits (0.75 seconds)

The Makeup Revoiutlon Naked Underneath Palette review .
i revolulion naked undeing ath

h Palritz mevizw and o

sy flutteraads
Apr 3, 2015 -1
don't be put off by the faus fur....! I've been seriously slacking on tha ..

NYX Butt Nakﬁd Undernedth It All for Holiday 2015 ..

I VA TE T LA I paked undemeath-dali oy bai -
Oct 16, 2015 - The N ¢ Buit Mated Yndsinead [t AN for Haliday 201515 324 55 a0
containg four blushes, three hlgh“ghl.efa and as per ils name 15 naked, .

I'm naked undemeath my clothes =] - Facebook

Atips : cosdpagasf/inonaked undeineath PG40 1228
I'm nalsz t'lﬂu.bh fsath my clothes =]. 318 likes. ncbody ever thmks about lhl“ fact ih.t
EVERYBODY around you is actuatly nakkedddd... UNDERNEATH THEIR...

I'm naked underneath my clothes. - Facebook
L asehank camipages naked -undemeath 1044033749752

RLERE

Im naltsd undej 2ath my clothes. 27 likes. i rlly am naked underneath my clothes.

Underneath Your Clothes: 5 Amazing Reasons Sleeping
v madicalrisay cuoundamaeath your Sipthes H.amasng-reasnns sl
Jul 8, 2014 Du(,n your pajamas, slip into your birthday suit, and sl2ep your w.
younger-looking skin and other health beneiits of being naked.

12 quotes we loved from The Time of the [)()( tor | Articles

e oy
iy
i

T LR LRSS T S IR K R ¥ A3 the ue 2 ing -
Dec 26, 2013 - “Evarybody's naked underneaih.” The Docton‘s alarmlngly accurais

philosophy on cloites, holographic or otherwis=. Plea‘;e note: Holographic ..

Naked Undameath on Spohfy

vi”;’l’,»’ T s ey TV Tral ‘.}' b ﬂu“\!w‘iﬁr Xl

Maled Unzlarnsaidy Play on Spohf/ Popular. #, Song. 1. As Far As | Go, 2. Morning (!
You Knew YWhat | Know). 3. Saturday Night. 4. Where To Stand. 5.

Speed skatet begna to strip before realizing she's naked ...
s o abaae s ol Tapaad 3iater Daging -0 stnp -hetare- raalizieg b

Feb 10, 2014 - Spee,d skater begins to strip before realizing she's naited uy ‘vd EINR RN

QMI Agency. First posted: Monday, February 10, 2014 08:41 AM EST ..

Naked Unde ~nedfh [)lsr()gmphy at Discogs

ERIERA 4 Maked Undermealh v
Compl«‘ e your kialad waar n:ltn record collection. Discover Mattset Bnderna i’ ful
sad Vinyl and CDs

I

can e

disorgranhy S00 ey gl

Cara Delevingne poses NAKED underneath a blazer for

e Wi

Never seen phutos

PRCEIE SHE
checlk out saxy photos of top celebrities

hot
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, naked underneath

Al Images Videos News More Search tools

About 5,670,000 results (0.22 seconds)

Butt Naked - Underneath It All | NYX Cosmetics

sy Dyxeasmealics com - Eyes » Paleltes «

13 people found this raview helpful. ... Butt (s 1 Tl -l APl i3 sl
5.0 out of 5 by 5. ... Rated 5 out of 5 by Asal Froi Baaniiicd Paitei vy ¢ Geeat britary
pigment and srnooth shades .

i Makeup Naked Underneath - Faux Fur covered palette

aww makenpievolubionsiore convnaked-unidgrpaath-taex fegi - gard 7
Oct 8, 2015 - Gei Mana Hnderassin! The FUR Poalaiiz is har! fiFeg F i - 100%
anirral friendiy!) Nakad Looks go to the decadent sid2 b o iodddaen

Nyx Cosmetics Butt Naked - Underneath It All Ulta.com
www uita cont s Makeup - Makeup Gifts

Rating: 3.6 - 17 reviews
NYX Cosmetics' Butt Maked - Uadarnesds It All s a coliscuon of 15 nsubial 2y
shadows, 4 blushes, and 3 highlighters. ... | havz ths origin ¥ "huii 5% "RV andd
bought this because of that reason as well as youiubar eqnitynoal83 glowing ravisw. .
just wouldn't really recomrnend this ...

naked underneath

wnnakedunderneati tumblr com/ =
e undaraeaih. Fiona / /18 // Boston [/ NYC 1/ Fiora:
insiagram - 636 rotes | reblog - Isyorg: Lara Stona by Walt

3. home Aslk Faca znbiti

MAKEUP REVOLUTION NEW Naked Underneath Palette
v g hilps liwww voutube sonaaich 7l 8pE Tty
o Mar 1, 2015 - Uploaded by DYNA
Bl So | GOT THE NAKED FURI! Aciually ii's calizd uifd
vndarnaath but | just can't install that daia in mai .

You're So Naked Underneath Those Clothes/ - YouTube
https-/www youlube tomiyalih?vs PPN3ASw T8 Xw
Feb 7, 2013 - Uploaded by danny noon

Music and Vidao by: Bitly Sud Sims, Danny Noon Tie ues Hon
isn't who is going to lst me, it's who is going .

Makeup Revolutlonll Heart Makeup Naked Underneath .

ftips. /Awww youtube comwatih 2y MiydDpzdvpt

Mar 5, 2015 - Uploaded by Laura Cairns

Makeup Revolution faux fur Nalezd Hndars T palatie review an:
swatches. Palette can be purchased here:

'm naked undemeath my clothes «] Faoebook

viton frapen, farabodo o vl oaniadd et

i was naked underneath... - 9GAG

Ggan momigagfatt hMZRS w As-pakedagicenis o

| was naked pndsrasath... - 3GAG has the bast fuany pics, GIFs, vidd2os, merias,
cute, wif, geeky, cosplay photos on the web. Wa are your best sourcs of ...

NEW Makeup Revolution Naked Undermeath Palette  Thou

e apahan undereain e

PR AN OO e T SE i@ "‘jku”.’ rayiilil
Mar 1, 2015 - Another week, another new releass frorn Malkeaup Revoiution 1} This iime
wa have the | Hearl Makeup Mrltad Made azaih Bysshadow Paleite,




