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IN THE
UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK TRIAL AND APPEAL BOARD

In the matter of

Trademark Application Serial No.: 86/040,120
Filed: August 16,2013

Published: September 9, 2014

Mark: Q

ER Marks, Inc. and QVC, Inc.,

Opposer,

)

)

)

)

V. ) Opposition No. 91220443

)

Quixey, Inc., )
)

)

Applicant.

CONSENTED MOTION TO AMEND APPLICATION

Applicant, through its attorneys, hereby moves the Trademark Trial and Appeal Board for
an order to approve an amendment to the recitation of goods in Application Serial No.

86/040,120 to add the following disclaimer:

; none of the aforesaid services in this class constituting retail services or being
provided through or in connection with direct response television shopping via
any means, including without limitation, via television, cable television, satellite,
digital terrestrial broadcasts, the internet and/or mobile devices or being produced
through or in connection with a television shopping channel.

With this amendment, the recitation of goods in Application Serial No. 86/040,120

should read as follows:

advertising and marketing services, namely, promoting the goods and services of
others; advertising and commercial information services, via the internet;



advertising and marketing consultancy; advertising and marketing services
provided by means of indirect methods of marketing communications, namely,
social media, search engine marketing, inquiry marketing, internet marketing,
mobile marketing, blogging and other forms of passive, sharable or viral
communications channels ; none of the aforesaid services in this class constituting
retail services or being provided through or in connection with direct response
television shopping via any means, including without limitation, via television,
cable television, satellite, digital terrestrial broadcasts, the internet and/or mobile
devices or being produced through or in connection with a television shopping
channel.

Amendment of the application is proper under 37 CFR § 2.133(a) as Opposer, through its
attorneys, consented to the requested amendment. In addition, the requested amendment to the

identification of goods does not broaden the scope of the present identification.

Respectfully submitted,

Dated: July 22,2015 ,/%w e
Connie LW
Mark A. Japzén
Attorneys for Applicant
Fenwick & West LLP
801 California Street
Mountain View, CA 94041
Tel: (650) 988-8500
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Attorney for Opp

Cowan, Liebowitz & Latman, P.C.
1133 Avenue of the Americas
New York, New York 10036

Email: jhe@cll.com
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