
Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number: ESTTA724772
Filing date: 02/03/2016

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Proceeding 91217273

Party Plaintiff
Monster Energy Company

Correspondence
Address

DIANE M REED
KNOBBE MARTENS OLSON & BEAR LLP
2040 MAIN STREE, 14TH FLOOR
IRVINE, CA 92614
UNITED STATES
efiling@knobbe.com, francie.leonguerrero@knobbe.com

Submission Motion for Summary Judgment

Filer's Name Jason A. Champion

Filer's e-mail efiliing@knobbe.com, francie.leonguerrero@knobbe.com,
doreen.buluran@knobbe.com

Signature /Jason A. Champion/

Date 02/03/2016

Attachments 2016-02-03 SACKS DECLARATION ISO OPPOSER'S MOTION FOR SUM-
MARY JUDGMENT-HANBEV.2514M.pdf(168657 bytes )
Sacks Exhibit 01 - Monster Marks.pdf(1555395 bytes )
Sacks Exhibit 02 - Ford Declaration and Report.pdf(1695481 bytes )
Sacks Exhibit 03 - Photos of MEC beverages next to beer .pdf(2426924 bytes )
Sacks Exhibit 04 - MEC POS materials.pdf(2386362 bytes )
Sacks Exhibit 05 - FILED UNDER SEAL.pdf(6404 bytes )
Sacks Exhibit 06 - FILED UNDER SEAL.pdf(6392 bytes )
Sacks Exhibit 07 - Hansen and Anheuser-Busch Agreement.pdf(710771 bytes )
Sacks Exhibit 08 - Fox Broadcasting Article.pdf(1015579 bytes )
Sacks Exhibit 09 - Forbes, etc. Articles_Part 1 of 2.pdf(3764096 bytes )
Sacks Exhibit 09 - Forbes, etc. Articles_Part 2 of 2.pdf(4704850 bytes )
Sacks Exhibit 10 - Time, etc. Articles.pdf(2435723 bytes )
Sacks Exhibit 11 - MEC Website.pdf(3688650 bytes )
Sacks Exhibit 12 - Facebook.pdf(1528218 bytes )
Sacks Exhibit 13 - CNBC Article.pdf(4894841 bytes )
Sacks Exhibit 14 - Socialbakers.pdf(894325 bytes )
Sacks Exhibit 15 - Facebakers.pdf(960609 bytes )
Sacks Exhibit 16 - Twitter.pdf(1286262 bytes )
Sacks Exhibit 17 - YouTube.pdf(920244 bytes )
Sacks Exhibit 18 - MEC00060563, MEC00060586 - Weinhards web-
site.pdf(1818650 bytes )
Sacks Exhibit 19 - MEC00062453, MEC00062459 - Abita website.pdf(1574593
bytes )
Sacks Exhibit 20 - MEC00062580, MEC00062587 - Appalachian web-
site.pdf(2407505 bytes )
Sacks Exhibit 21 - MEC00062594-634 - Four Loko, Sparks web-
sites.pdf(4418019 bytes )

http://estta.uspto.gov


- 1 - 
 

HANBEV.2514M TRADEMARK 
 

IN THE UNITED STATES PA TENT AND TRADEMARK OFFICE 
 

BEFORE THE TRADEMARK TR IAL AND APPEAL BOARD  
 

 
MONSTER ENERGY COMPANY, 

 
  Opposer, 
 
 v. 
 
THREE NOTCH’D BREWING COMPANY, LLC, 
 
  Applicant. 

)
)
)
)
)
)
)
)
)
)
)
) 

 
Opposition No.: 91217273 

 

Serial No.: 85/920112 

Mark:  

 

 
DECLARATION OF RODNEY SACKS IN SUPPORT OF 

OPPOSER’S MOTION FOR SUMMARY JUDGMENT 
 
 I, Rodney Sacks, declare as follows: 

1. I am the chairman and chief executive of Monster Energy Company1 (“MEC”).  I 

am over the age of eighteen (18) and competent to execute this Declaration.  The following 

statements are true and correct based on my personal knowledge or information transmitted to 

me from records made at or near the time of the transactions referenced therein by person(s) with 

personal knowledge thereof. 

2. Since 1990, I have acted as and continue to act as the Chairman and Chief 

Executive Officer of MEC.  In that capacity, I am responsible for, and am actively involved, on a 

full time basis (both directly and indirectly), in all aspects of the business including, but not 

limited to, product and business development, operations of the business, pricing, packaging, 

marketing, promoting, and distributing the company’s products.  I am intimately involved in all 
                                                      
1 For purposes of this Declaration MEC may include Monster Energy Company and Monster 
Beverage Company, a division of what is now known as Monster Energy Company unless 
otherwise specified.  
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business decisions relating to the development of new products, the launching and sale thereof, 

including marketing, as well as expansion plans and overall U.S. and international growth 

strategy for MEC. 

3. MEC began using its ® mark in 2002 when it launched its MONSTER 

ENERGY® line of drinks, and has continued to use the mark in connection with beverages and 

other products since that time.  

4. In addition to its line of MONSTER ENERGY® drinks, MEC also uses its ® 

mark on a wide range of other products such as, for example, t-shirts, sweatshirts, jackets, pants, 

bandanas, sweatbands, gloves, headgear, protective gear, stickers, helmets, sports bags, 

backpacks, jewelry, posters and calendars.   As a result, the ® mark has developed into a 

famous identifier of MEC’s high quality MONSTER ENERGY® line of beverages and other 

products.   

5. MEC is the owner of numerous trademark registrations which include the ® 

mark including, but not limited to, the following registrations: 

Mark Reg. 
Number

Goods/Services Date Filed Reg. Date

 

3134841
 

Beverages, namely, 
carbonated soft 
drinks, carbonated 
soft drinks enhanced 
with vitamins, 
minerals, nutrients, 
amino acids and/or 
herbs, carbonated 
and non-carbonated 
energy and sports 
drinks, fruit juice 
drinks having a juice 

5/7/2003 
 

8/29/2006 
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Mark Reg. 
Number

Goods/Services Date Filed Reg. Date

content of 50% or 
less by volume that 
are shelf stable, and 
aerated water, soda 
water and seltzer 
water, but excluding 
perishable beverage 
products that contain 
fruit juice or soy, 
whether such 
products are 
pasteurized or not 

 

2903214
 

Drinks, namely, 
carbonated soft 
drinks, carbonated 
drinks enhanced 
with vitamins, 
minerals, nutrients, 
amino acids and/or 
herbs, carbonated 
and non-carbonated 
energy or sports 
drinks, fruit juice 
drinks having a juice 
content of 50% or 
less by volume that 
are shelf stable, but 
excluding perishable 
beverage products 
that contain fruit 
juice or soy, whether 
such products are 
pasteurized or not. 

5/7/2003 
 

11/16/2004
 

 

3434821
 

Nutritional 
supplements 

9/7/2007 
 

5/27/2008 
 

 

3434822
 

Non-alcoholic 
beverages, namely, 
energy drinks, 
excluding perishable 
beverage products 

9/7/2007 
 

5/27/2008 
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Mark Reg. 
Number

Goods/Services Date Filed Reg. Date

that contain fruit 
juice or soy 

 

6. Since 2002, MEC has grown into an international brand, as its products are now 

sold in approximately 116 countries and territories worldwide. 

7. Since 2002, MEC has consistently used its ® mark to identify its beverage 

product line.  MEC’s product line includes or has included beverages such as: original Monster 

Energy® and Lo-Carb Monster Energy®; MonsterTM Assault®; Juice Monster® Khaos®; Juice 

Monster® RipperTM; Juice Monster® Pipeline PunchTM; Monster Energy® Import; Punch 

Monster® Baller’s BlendTM; Punch Monster® Mad Dog™; Monster Energy® Unleaded™; 

Monster Energy® Absolutely ZeroTM; Monster Energy® Zero UltraTM; Monster Energy® Ultra 

Blue®; Monster Energy® Ultra Red®; Monster Energy® Ultra Black®; Monster Energy® Ultra 

Citron®; Monster Energy® Ultra Sunrise®; Monster Cuba-Lima®; Ubermonster®, which is a bio-

activated non-alcoholic energy brew produced using brewing technology which converts sugar 

into organic acids; Monster Rehab®, which is a line of non-carbonated energy drinks, which 

includes Monster’s Monster Rehab® Tea + Orangeade + Energy, Monster Rehab® Tea + Pink 

Lemonade + Energy, Monster Rehab® Tea + Lemonade + Energy, Monster Rehab® Raspberry 

Tea + Energy, and Monster Rehab® Peach Tea + Lemonade; Java Monster®, which is a line of 

dairy based coffee plus energy drinks; Muscle Monster®, which is a line of energy shakes; 

Monster Energy Extra Strength Nitrous Technology®, which is a line of energy drinks with a 

blend of nitrous oxide and carbon dioxide to create a smoother energy drink; and ® Monster 

Energy® which is a five ounce super concentrated energy drink, among others (referred to 
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collectively as “MONSTER™ line of drinks”).  The ® mark prominently appears on the front 

of the containers of all of MEC’s beverage products.  Attached hereto as Exhibit 1 are images of 

a representative sample of MEC’s products bearing the ® mark.   

8. Since introducing the ® mark with its MONSTER ENERGY® drink in 2002, 

MEC has developed immense good will and brand recognition in its creative and distinctive 

trademark.   

9. Since 2002, MEC has spent well in excess of $3.5 billion in marketing and 

promoting its MONSTERTM brand, including the ® mark.   

10. As a result of MEC’s extensive marketing and promotion, MEC is a market leader 

and its ® mark is famous.  MEC’s energy drinks displaying the ® mark hold a  

 of the U.S. energy drink market, and MEC’s MONSTERTM line of drinks is the number 

one best-selling energy drink brand in the U.S. by unit volume.  Since 2002, MEC has sold more 

than 11 billion cans of its MONSTERTM line of drinks in the United States, which has generated 

over $22 billion in total retail sales.  In 2003, MEC’s sales for its MONSTER™ beverage 

products were nearly $35 million.  In 2008 alone, MEC sold 1 billion MONSTER™ beverage 

products.  MEC’s sales have increased every year since the initial launch of its MONSTER™ 

products.  

11. In 2011, MEC commissioned Dr. Gerald L. Ford to conduct a survey to address 

the issue of secondary meaning or acquired distinctiveness with respect to the ® mark for 

MEC’s energy drinks.  The results of the survey showed that approximately sixty-five (64.81%) 

of the relevant universe associated the ® mark with the named source, MEC, or a sole, yet 

anonymous source.  Attached hereto as Exhibit 2 is the Declaration and Rule 26 Report of Dr. 
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Gerald L. Ford and results of the Secondary Meaning Survey, which I understand was served in 

this case. 

12. MEC’s beverage products are sold throughout the U.S. in well over 300,000 retail 

stores, including convenience stores, gas stations, drug stores, grocery stores, and major retailers 

such as Costco, Wal-Mart (the largest retailer in the U.S.), Target and Kmart.  Most of these 

stores sell both beer and energy drinks.  In fact, beer and MEC’s non-alcoholic beverages often 

appear right next to each other in retail stores.  Attached hereto as Exhibit 3 are images of 

MEC’s beverages being sold next to beer in retail stores.   

13. MEC has distributed millions of point-of-sale promotional materials that 

prominently display the ® mark to more than 200,000 retail stores nationwide.  These point-

of-sale materials include posters, display headers, static-cling stickers, signs, tents, t-shirts, 

inflatables, display cards and stickers.  Attached hereto as Exhibit 4 are images of a 

representative sample of MEC’s point-of-sale materials bearing the ® mark.  Also attached 

hereto as Exhibit 5 are copies of MEC’s POS catalogs for 2012 and 2016.  

14. MEC’s beverage products which prominently display the ® mark have also 

long been sold, and continue to be sold, at establishments licensed to sell alcoholic beverages for 

consumption on the premises (“on-premise retailers”), such as nightclubs, bars and restaurants 

where beer is also frequently sold.  MEC provides its on-premise retailers with a variety of POS 

materials specific to bars and restaurants. These materials include bar mats, tip jars, mini-fridges, 

and bottle openers.   
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  MEC has entered into numerous on-premise partnership agreements for 

sales of its beverage products which prominently display the ® mark at on-premise locations. 

Attached hereto as Exhibit 6 is a representative sample of redacted on-premise partnership 

agreements for on-premise sales of MEC’s MONSTER™ beverages.   

15. In fact, in 2007, MEC entered into an agreement with Anheuser-Busch, one of the

largest beer distributors.  Through this agreement, Anheuser-Busch agreed to manage and 

coordinate the sales, distribution and merchandising of MEC’s MONSTER™ beverages through 

on-premise retailers including bars, nightclubs and restaurants in certain territories.  Attached 

hereto as Exhibit 7 is a true and correct copy of MEC’s On-Premise Distribution Coordination 

Agreement with Anheuser-Busch.   

16. MEC’s beverage products which prominently display the ® mark are often 

sold and promoted at events where beer is also sold such as baseball games, motocross and other 

sporting events.   

17. MEC’s beverage products which prominently display the ® mark typically 

retail in stores for about $2-$3 per can.   

18. MEC’s beverage products are sold in a variety of can sizes, including 8.3 oz. cans,

12 oz. cans, 16 oz. cans, 24 oz. cans, and 550 ml cans.   

19. MEC spends over  on athlete, event, and team sponsorships 

and the ® mark is prominently featured through these sponsorships.   
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20. MEC has sponsored over  athletes including athletes competing in the 

Summer and Winter X Games, MONSTER ENERGY® AMA Supercross Series and MotoGP 

Series.  Athletes sponsored by MEC at these live and televised events wear clothing and 

equipment that prominently display MEC’s ® mark and such clothing is seen by millions of 

viewers.  For example, more than 15 million viewers were estimated to have watched the 

television broadcasts of each of the 2006, 2007, 2008, 2009 Winter and Summer X Games.  

MEC also sponsors the Summer and Winter X Games.  In 2016, both MEC and Coors, an 

alcoholic beverage company, sponsored the Winter X Games in Aspen Colorado.   

21. MEC also sponsors entire athletic teams.  The MONSTER ENERGY®   

sponsored teams include the ProCircuit Kawaski Motocross/Supercross Team, the MONSTER 

ENERGY® Kawaski Factory Team, the Yamaha Factory MotoGP Team with its renowned 

racers Valentino Rossi (nine-time Grand Prix World Champion, with seven championships in the 

premier class) and Jorge Lorenzo (five-time Grand Prix World Champion, with two 

championships in the premier class), the MONSTER ENERGY® Yamaha Tech 3 MotoGP Team, 

the Yamaha MX1 Team, the Yamaha MX2 Team and the Mercedes AMG PETRONAS F1 

Racing Team (formerly named the Mercedes GP Petronas Formula One Team) that competes in 

the FIA Formula One World Championship Series with its current team drivers Lewis Hamilton 

and Nico Rosberg.  The worldwide popularity of Formula One auto racing and MotoGP 

motorcycle racing gives MEC exposure of its ® mark as the team and riders sponsored by 

MEC prominently promote the ® mark and products bearing the ® mark through their 

uniforms, gear and helmets both at events and through event broadcasts on television.  For 

example, the 2010 Formula One season had a global cumulative television audience of 1.92 

billion viewers, with over 13,000 hours of coverage telecast worldwide, with a cumulative 
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audience in the United States of more than 24 million viewers and more than 175 hours of 

coverage telecast in the United States.  As another example, the 2012 MotoGP season was 

broadcast in 207 countries, with more than 7,300 total broadcast hours of race coverage 

broadcast to 280 million homes via cable/satellite TV networks and a cumulative race day 

audience in the United States of more than 2.7 million viewers. 

22. MEC has sponsored and/or continues to sponsor several athletes and teams who 

compete in various classes of NASCAR racing.  For example, MEC has been a long-time 

sponsor of Ricky Carmichael who transitioned from one of the world’s greatest Supercross and 

Motocross racers to a NASCAR truck driver.  Carmichael prominently promoted the ® mark.  

In 2011, MEC began its sponsorship of NASCAR driver Kyle Busch, who holds several records 

in NASCAR racing and won the prestigious 2015 Sprint Cup Series, the top racing series of 

NASCAR.  In 2015 Kyle Busch earned his 75th Xfinity Series win at Kansas Speedway racing 

for Joe Gibbs Racing in the No. 54 Monster Energy Toyota Camry.  The ® mark was 

prominently displayed on the front of Busch’s racing helmet.  Kyle Busch is frequently shwon on 

television drinking a MONSTERTM product that includes the ® mark while standing on the 

winner’s podium, and wears a uniform and drives a car prominently displaying the ® mark at 

NASCAR races, which have millions of viewers.  In 2012 MEC added Kyle’s older brother, Kurt 

Busch, who is also a NASCAR driver and winner of the 2010 All-Star Race and the 2004 Sprint 

Cup.  Kurt Busch’s racing helmet as well as pre-race and post-race ball caps have the ® mark 

emblazoned on them. In addition to its sponsorship of individual NASCAR drivers, MEC has 

sponsored Joe Gibbs Racing, a NASCAR racing team of which Kyle Busch is a member.  

Through MEC’s sponsorship of Kyle Busch and the Joe Gibbs Racing team, MEC has 
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prominently promoted its ® mark and products through use on driver’s racesuits, helmets, 

cars and the crew’s gear both at events and event broadcasts on television.  For example, the Joe 

Gibbs Racing No. 54 Monster Energy Toyota Camry had the mark® prominently displayed 

on the hood and side panels of the race car.  MEC also has a sponsorship agreement with 

Stewart-Haas Racing of which Kurt Busch is a member.  Through MEC’s sponsorship of Kurt 

Busch and Stewart-Haas Racing the ® mark has and will appear prominently on the No. 41 

Chevrolet SS as well as on race suits, helmets and the crews gear during certain Sprint Cup races 

and in some races the ® mark will have premium placement on the hood, quarter panel and 

elsewhere on the car.  According to FOX Broadcasting Company, NASCAR was the highest 

rated and most-watched sport in 2013.  Attached hereto as Exhibit 8 is a true and correct copy of 

a printout of a Fox Broadcasting Article printed on January 13, 2014. 

23. MEC also sponsors professional rally car driver, Ken Block, whose videos have 

received approximately 350 million views on YouTube.  Ken Block’s car and uniform 

prominently display the ® mark. 

24. In addition, MEC also prominently displays its ® mark on the outfield of the 

Los Angeles Angels’ stadium, and thus the ® mark is seen by attendees as well as television 

viewers of about 80-90 games per year.   

25. MEC also has sponsored Victor Espinoza and American Pharoah, who won the 

American Triple Crown and the Breeder’s Cup Classic in 2015.  Approximately, 18.5 million 

viewers watched the 2015 Belmont Stakes, where the ® mark was prominently displayed on 

American Pharoah’s jockey’s racing boots. 
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26. MEC also sponsors Rob Gronkowski a professional football player who plays for 

the NFL’s New England Patriots.  In 2011, Gronkowski set NFL single-season records for 

touchdowns and receiving yards by a tight end and became the first tight end in NFL history to 

lead the conference in scoring. 

27. As of 2015, MEC sponsors the UFC as its official energy drink partner (excluding 

in Brazil).  The ® mark appears on the UFC’s Octagon center canvas and the fighter gate 

vertical bumpers for all live UFC events and on the Octagon Girls uniforms, excluding those 

which take place in Brazil.  In addition to sponsoring the UFC, MEC sponsors specific UFC 

fighters in their individual capacity, and this sponsorship creates further exposure for the 

MONSTER Marks and Claw Icon which appear on the fighters’ fight uniforms and water bottles. 

28. MEC also attends movie premiers, concerts, trade shows and other live events 

where it prominently displays its ® mark.  For example, MEC promotes its MONSTER™ 

brand through concert sponsorships, such as its sponsorship of the Warped Tour, which was seen 

by tens of thousands of attendees per concert, and approximately 45 concerts were held in 45 

cities throughout the U.S.  MEC promotes its MONSTER™ brand at various tradeshows, 

including, but not limited to, National Association of Convenience Stores (NACS), 7-Eleven 

Franchise Show, SP Richards Trade Show, Food Marketing Institute, Nightclub & Bar Show, 

and the Anheuser-Busch town meetings.   

29. Numerous well-known publications such as Forbes, Fortune, Newsweek, Business 

Wire, Adweek, Men’s Fitness, Time Magazine, The Wall Street Journal, USA Today, Beverage 

Forum, Beverage World and Business Week have publicized MEC’s famous ® mark by 

publishing stories about MEC and its MONSTERTM brand.  In 2004, MEC was named Beverage 

World’s “Company of the Year.” In 2005, MEC was number one on the Forbes small company 
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list.  MEC was named Fortune Magazine’s 100 fastest-growing companies in 2005, 2006, 2007, 

and 2008, and was number two on the list in 2006 and 2007.  In 2009, MEC was given the award 

of Beverage Company of the Year.  In 2012, Beverage World named MEC the “Liquid 

Refreshment Company of the Year.”  MEC was listed in Fortune Magazine’s “100 Fastest 

Growing Companies” in 2005-2008.  Attached hereto as Exhibit 9 are true and correct copies of 

some of these articles from Forbes, Fortune, Newsweek, Business Wire, Adweek, Beverage 

Forum, Beverage World and Business Week.    

30. MEC’s ® mark was prominently displayed on the Las Vegas monorail (the 

“MONSTER Train”).  In 2003, MEC engaged in a massive advertising campaign in connection 

with its sponsorship of the MONSTER Train which prominently featured its ® mark.  The 

MONSTER Train was featured in The Wall Street Journal, Time and USA Today in 2003, and 

these articles were read by an estimated 32 million people in the U.S.  Attached hereto as Exhibit 

10 are true and correct copies of the articles regarding the MONSTER Train in The Wall Street 

Journal, Time and USA Today.  In addition, television and internet reports that discussed the Las 

Vegas MONSTER Train reached another 70 million readers, and television and radio promotions 

were circulated to approximately 36 million people in the U.S. 

31. MEC also extensively promotes its ® mark on the Internet.  For example, 

MEC maintains a website at MonsterEnergy.com which prominently displays the ® mark.  

Since its launch in 2003, the website at MonsterEnergy.com has received tens of millions of 

worldwide page views.  Over the years, the site’s popularity has grown and it now hosts 

approximately 439,000 visitors per month, most of which are unique visitors.  In 2008 alone, 

MEC’s MONSTER ENERGY® website received 1.7 million unique visitors.  Attached hereto as 
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Exhibit 11 is a true and correct copy of a print out from MEC’s website 

www.monsterenergy.com.  

32. Through MEC’s sponsorships of events and teams, MEC’s ® mark also 

appears or has appeared, on numerous other sites such as:  rock.com, surfline.com, ozzfest.com, 

warpedtour.com, procircuit.com, projektrevoluation.com, kawaski.com, robbygordon.com, 

supercrossonline.com, kenblockracing.com, monsterarmy.com, linkinpark.com, 

transworldmotocross.com, factoryeffex.com, oneindustries.com, vitalmx.com, motogp.com and 

billabong.com, which collectively receive hundreds of thousands of visitors per month. 

33. This widespread exposure has made MEC one of the most well-known brands in 

the world.  For example, MEC’s Facebook page which prominently displays the ® mark, is 

among the most “liked” pages on Facebook with over 25 million “likes” as of 2015.  Attached 

hereto as Exhibits 12 and 13 are true and correct copies of a printout from MEC’s Facebook page 

at https://www.facebook.com/MonsterEnergy printed on January 21, 2015 and a CNBC article 

printed on June 24, 2013 stating that MEC’s Facebook page is among the top ten most “liked” 

pages.  In June 2010, there were more than 2.7 million post views in that one month.  A report by 

Socialbakers, an organization that tracks brand popularity on Facebook, ranked MEC as the 18th 

most popular global brand, which is higher than brands such as BMW and Nike and a 2010 

Facebakers report, a portal owned by Socialbakers, ranked MEC as the 14th most popular global 

brand.  Attached hereto as Exhibits 14 and 15 are true and correct copies of the Socialbaker’s 

report printed on May 19, 2015 from the Socialbaker’s website at 

http://www.socialbakers.com/facebook-pages/brands/ and the Facebaker’s report printed on 

November 29, 2010 from the Facebaker’s website at http://www.facebakers.com/facebook-

pages/brands/.  MEC’s Twitter account has over 2.8 million followers.  MEC’s Twitter account 
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prominently displays the ® mark.  Attached hereto as Exhibit 16 is a true and correct copy of 

a printout from MEC’s Twitter account homepage at https://twitter.com/MonsterEnergy printed 

on January 21, 2015.  MEC’s YouTube channel has over 878,139 subscribers and over 72 

million views.  MEC’s YouTube channel prominently displays the ® mark.   Attached hereto 

as Exhibit 17 is a true and correct copy of a printout from MEC’s YouTube channel homepage at 

http://www.youtube.com/user/monsterenergy/about printed on January 21, 2015.   

34. Based on my experience in the beverage industry I am aware of multiple 

companies that sell both alcoholic and non-alcoholic beverages under the same brand name.  

Specifically, I am aware of breweries that sell both beer and non-alcoholic beverages such as 

soda and root beer.  These breweries include Henry Weinhard’s, Abita Brewing Company, and 

Appalachian Brewing Company.  Attached hereto as Exhibit 18 are true and correct copies of 

printouts from Henry Weinhard’s website at 

http://www.henryweinhards.com/TheBeer/Default.aspx and Amazon.com at 

http://www.amazon.com/Henry-Weinhards-Root-Beer-dinirao/dp/B000WG851I showing use of 

the HENRY WEINHARD’S mark, printed on May 26, 2015.  Attached hereto as Exhibit 19 are 

true and correct copies of printouts from Abita’s website at http://abita.com/brews and 

http://abita.com/brews/our_brews/abita-root-beer printed on January 20, 2016.  Attached hereto 

as Exhibit 20 are true and correct copies of printouts from Appalachian Brewing Co. Inc.’s 

website at http://abcbrew.com/craft-beers-2/caraft-beers and http://abcbrew.com/craft-sodas 

printed on January 20, 2016.  

35. I am also aware of multiple companies that sell alcoholic beverages with 

packaging and marketing that resembles energy drinks.  For example, both Four Loko and 

Sparks sell fruit flavored malt liquor in brightly colored cans similar to energy drink cans.  



Attached hereto as Exhibit 21 are true and correct copies of printouts from the website and 

Facebook pages for Four Loko at http://fourloko.com/us/flavors/?age-verified=6acel07fda and 

https://facebook.com/fourloko/ and Spark's at http://www.sparks.com/ and 

https://www.facebook.com/Sparks/, printed on January 21, 2016. 

36. The target demographic for MEC's MONSTER™ line of drinks is young adults 

aged 18-34 years old, primarily males. However, the demographic of consumers has expanded 

over time and MEC's MONSTER™ line of drinks are increasingly being consumed and 

purchased by more females as well as older persons. 

3 7. MEC has been diligent in enforcing its rights in its trademarks. In addition to 

numerous cease and desist letters, MEC has filed in the U.S. at least 170 opposition proceedings 

and over 25 lawsuits against individuals or companies using marks confusingly similar to 

trademarks owned by MEC. 

I declare under penalty of perjury under the laws of the United States of America that the 

foregoing is true and correct. 

Executed on this __ day of February, 2016 at Corona, California. 

Rodney Sacks 
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CERTIFICATE OF SERVICE 
 
 I hereby certify that a true and complete copy of the foregoing DECLARATION OF 

RODNEY SACKS IN SUPPORT OF OPPOSER’S MOTION FOR SUMMARY 

JUDGMENT has been served on Robert C. Van Arnam by mailing said copy on February 3, 

2016 via First Class Mail, postage prepaid to: 

 
Robert C. Van Arnam 

WILLIAMS MULLEN 
301 Fayetteville Street, Suite 1700 

Raleigh, NC 27601 
rvanarnam@williamsmullen.com 

tbergert@williamsmullen.com 
mhayes@williamsmullen.com 

 
 
 
Signature:  

Name: Doreen P. Buluran  

Date:   February 3, 2016  

 
 
 
  
22446961/flg/011216 

Knobbe I Martens 
INTELLECTUAL PROPERTY LAW 

KNOBBE, MARTENS, OLSON & BEAR, LLP 

May 26, 2015 

Via Federal Express and E-mail 

Thomas F. Bergert 
WILLIAMS MULLEN 
321 E. Main Street, Suite 400 
Charlottesville, VA 22902-3200 

10100 Santa Monica Blvd., Ste. 1600, Los Angeles, CA 90067 
T (310) 551-3450 

tbergert@williamsmullen.com, ip@williamsmullen.com , prenie@williamsmullen.com , 
mhayes@williamsmullen.com 

Re: Monster Energy Company v. Three Notch'd Brewing Company, LLC 
Opposition No. 91217273 
Serial No. 85/920112 

=:... Three Noteh'd 
........... BR£WlNG COMPANY 

�M�a�r�k�:�~�.�%� 

Our Ref: HANBEV.2514M 

Dear Mr. Bergert: 

Please find enclosed one hard drive containing documents bearing production numbers MEC00000001 -
MEC00060699. These documents are produced on behalf of Opposer Monster Energy Company. Pursuant to 
the Trademark Trial and Appeal Board's Standard Protective Order, select documents have been designated as 
"Confidential" and ''Trade Secret/Commercially Sensitive" and should be treated as such. 

Enclosures 

cc: Diane M. Reed, Esq. 

20755668 

Matt Bellinger, Esq. 
Jason A. Champion, Esq. 
Jonathan A. Menkes, Esq. 

Orange County San Oiego Sen Francisco 

Sincerely, 

Doreen P. Buluran 
Paralegal 

Va!!ey Los Angeles Seattls Washington DC 
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
______________________________

) Opposition No.: 91217273
MONSTER ENERGY COMPANY, )

) Serial No.: 85/920,112
Opposer, )

)
v. )

) Mark: Three Notch•d mark
THREE NOTCH’D BREWING COMPANY,)
LLC, ) Declaration and Rule 26 Report

) of Dr. Gerald L. Ford
Applicant. )

______________________________)

DECLARATION OF DR. GERALD L. FORD

I, Gerald L. Ford, declare as follows:

INTRODUCTION

1. I am a partner in the marketing research and

consulting firm of Ford Bubala & Associates, located in

Huntington Beach, California, where I have been engaged in

commercial marketing research and consulting for the past forty

years. I am also an emeritus faculty member of the School of

Business Administration, California State University, Long Beach,

where I held a full-time teaching position for twenty-five years,

prior to my retirement in 1994. My professional experience is

further summarized below in paragraphs 27 through 37.

2. In 2011, at the request of Knobbe, Martens, Olson

& Bear, LLP, counsel for Hansen Beverage Company d/b/a Monster

Beverage Company ("Monster"), I designed and caused to be

conducted a survey to address the issue of secondary meaning or

acquired distinctiveness with respect to the "M" claw mark for

Monster Beverage Company’s Monster energy drink. Specifically,

the survey reported herein was designed to measure the level or

degree, if any, to which the "M" claw mark is associated with
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energy drinks emanating from the named source "Monster" or a

sole, yet anonymous, source.

3. The secondary meaning survey conducted in this

matter employed a standard shopping center intercept methodology.

Respondents in the survey were interviewed at shopping centers in

metropolitan markets in eight (8) states, two (2) shopping

centers located in each of the four (4) U.S. Census Regions.

4. The secondary meaning survey conducted in this

matter employed a scientific experimental survey design

consisting of two survey cells: (1) a test or experimental

survey cell designed to measure secondary meaning, if any, with

respect to the "M" claw mark; and, (2) a control survey cell

designed to measure the extent of mismeasurement error in the

test cell survey results.

5. In the test cell, survey respondents were asked

about their association of the "M" claw symbol for energy drinks,

and, in the control cell, survey respondents were asked about

their association of a control symbol for energy drinks. 1

6. The results of the secondary meaning or acquired

distinctiveness survey evidence, on a net basis after adjusting

the survey data for mismeasurement error based upon the control

cell, that approximately sixty-five percent (64.81%) of the

relevant universe associate the "M" claw with the named source,

Monster, or a sole, yet anonymous, source. In my opinion this is

a significantly high level of secondary meaning. I am also aware

that courts have opined that survey evidence indicating that

1 The control symbol was a stylized letter "O" with 5
claws emanating from the bottom of the "O."
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fifty percent (50%) or more of the relevant consuming public that

associates a mark with a sole, yet anonymous source, is

sufficient or more than sufficient to demonstrate secondary

meaning. 2 As Professor McCarthy notes "[g]enerally, figures

over 50% are regarded as clearly sufficient." 3

7. It is my opinion that the results of the survey

conducted in this matter clearly support a finding of secondary

meaning or acquired distinctiveness for Monster’s "M" claw mark

for energy drinks. The results of the survey evidence that a

substantial segment of the relevant universe associate the "M"

claw mark with the named source, Monster, or a sole, yet

anonymous, source.

SURVEY BACKGROUND

8. Attached hereto, as Exhibit A, are the results of

a survey which addressed the issue of secondary meaning or

acquired distinctiveness with respect to the "M" claw mark for

energy drinks. Exhibit A provides a synopsis of the survey

methodology, the survey screeners and questionnaires, response

frequencies, and a listing of respondents’ verbatim responses to

the survey. The Appendix to Exhibit A contains a sequential

2 Bay State Savings Bank v. Bay State Financial Services,
LLC, 484 F Supp. 2d 205, 217 (D. Mass. 2007) ("Courts typically
view survey evidence indicating that 50% or more of the consuming
public associate a mark with the company’s products as sufficient
to demonstrate secondary meaning."); In re Jockey Int’l, Inc. ,
192 U.S.P.Q. 579, 581 (T.T.A.B. 1976) (survey showing 51.6%
recognition found sufficient to establish acquired
distinctiveness for trade dress); McNeil-PPC, Inc. v. Merisant
Co. , 2004 U.S. Dist. LEXIS 27733, *32 (D.P.R. 2004) ("...the
survey shows a ’net’ level of recognition of the Splenda trade
dress of 58.5 percent. This percentage is more than sufficiant
to establish secondary meaning.").

3 J. Thomas McCarthy, McCarthy on Trademarks and Unfair
Competition , Vol. 6 §32:190 @ 32-495-496, Rel. #72, 12/2014.
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listing of all of the survey responses and copies of the

Supervisor and Interviewer Instructions, which provide additional

details of the survey protocols, and other survey-related

background materials.

9. The sample selection, questions, questionnaire

design, and interviewing procedures employed in this survey were

designed in accordance with the generally accepted standards and

procedures in the field of surveys and were designed to meet the

criteria for survey trustworthiness detailed in the Federal

Judicial Center’s Manual for Complex Litigation, Fourth . 4

10. I was responsible for the design of the survey,

the survey’s questionnaires, and the instructions given to the

survey’s supervisors and interviewers, as well as for the

procedures to be followed in conducting the interviews.

Interviewing, data gathering, and response recordation were

carried out, under the direction of Ford Bubala & Associates, by

professional interviewers employed by independent professional

interviewing organizations. Supervisors working on this survey

were personally trained by Ford Bubala & Associates with respect

to the design, procedures, and related protocols for the survey;

and daily shipments of completed interviews from each

4 For the proffered poll or survey, "...Relevant factors
include whether: the population was properly chosen and defined;
the sample chosen was representative of that population; the data
gathered were accurately reported; and the data were analyzed in
accordance with accepted statistical principles... In addition,
in assessing the validity of a survey, the judge should take into
account the following factors: whether the questions asked were
clear and not leading; whether the survey was conducted by
qualified persons following proper interview procedures; and
whether the process was conducted so as to ensure objectivity..."
See Federal Judicial Center, Manual for Complex Litigation,
Fourth , Section 11.493, @ 102-104 (2004).

- 4 -
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professional interviewing service were reviewed by Ford Bubala &

Associates to confirm that the questionnaires were being properly

executed. In addition, approximately sixty-seven percent

(66.90%) of the survey interviews were validated, in person, by

the survey supervisors personally meeting the survey respondents

and confirming their qualification and participation in the

survey. Ford Bubala & Associates conducted validations of

approximately twenty-one percent (21.30%) of the interviews by

recontacting, by telephone, survey respondents to confirm their

qualification and participation in the survey. Net nonduplicated

validations totaled approximately seventy-four percent (73.84%)

of all survey interviews. 5 None of the interviews failed to

validate.

11. The survey conducted in this matter was

administered under a double-blind protocol. Specifically, not

only were the respondents not informed of the purpose or sponsor

of the survey, but similarly, both the survey’s supervisors and

interviewers were not informed of the purpose or sponsor of the

survey.

SURVEY STRUCTURE

12. As noted above, the secondary meaning survey

conducted in this matter employed a scientific experimental

survey design consisting of two survey cells: (1) a test or

experimental survey cell designed to measure secondary meaning,

if any, with respect to the "M" claw mark for energy drinks; and,

5 This level of validation exceeds industry standards of
10% to 15%.
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(2) a control survey cell designed to measure the extent of

potential mismeasurement error in the test cell survey results.

13. In the test cell, survey respondents were asked

about their association of the "M" claw symbol for energy drinks,

and, in the control cell, survey respondents were asked about

their association of a control symbol for energy drinks.

Test Cell Symbol Control Cell Symbol

14. The test and control cells were separate cells in

the survey. In particular, although the questions and procedures

for the test cell and the control cell were identical with the

exception of the symbol respondents were asked about, any single

respondent participated in an interview in only one of the two

survey cells.

15. The control cell provides a measure of the extent

of mismeasurement error that may exist in the test cell survey

results that is not reflective of secondary meaning for the "M"

claw mark, but rather is reflective of some other reason.

Specifically, the control survey cell functions as a baseline and

provides a measure of the degree to which respondents are likely

- 6 -
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to report that they associate the "M" claw mark with energy

drinks from the named source Monster or from a single anonymous

source, not as a result of the secondary meaning or acquired

distinctiveness of the "M" claw mark for energy drinks but rather

because of other factors such as the survey questions, survey

procedures, the market share or brand popularity or some other

potential influence on the respondents’ answers.

16. In a fashion similar to the protocols employed in

a pharmaceutical drug test, the test or experimental cell

represents the drug or pill with the "active" ingredient and the

control cell represents the "placebo" that does not contain the

active ingredient being tested. 6

17. In total, four hundred thirty-two (432) interviews

were conducted in the survey: two hundred sixteen (216) in the

test cell and two hundred sixteen (216) in the control cell.

18. As noted earlier, the secondary meaning survey in

this matter employed a standard shopping center intercept

6 This methodology is consistent with the methodology
discussed by Professor Diamond in the Federal Judicial Center’s
Reference Manual on Scientific Evidence, Third ; "It is possible
to adjust many survey designs so that causal inferences about the
effect of a [stimulus]...become clear and unambiguous. By adding
one or more appropriate control groups, the survey expert can
test directly the influence of the stimulus.... Respondents in
both the experimental and control groups answer the same set of
questions.... The effect of the [stimulus]...is evaluated by
comparing the responses made by the experimental group members
with those of the control group members.... Both preexisting
beliefs and other background noise should have produced similar
response levels in the experimental and control groups. In
addition, if respondents who viewed the [test cell stimulus]
respond differently than respondents who viewed the control [cell
stimulus], the difference cannot be merely the result of a
leading question, because both groups answered the same
question..."
Shari Seidman Diamond "Reference Guide on Survey Research," in
the Federal Judicial Center’s Reference Manual on Scientific
Evidence, Third , pages 398-399.
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methodology. Respondents in the survey were interviewed by

interviewers employed by professional interviewing services at

shopping centers in metropolitan markets in eight (8) states

(i.e., Arizona, California, Illinois, Massachusetts, Minnesota,

New York, South Carolina, and Texas), with two (2) shopping

centers located in each of the four (4) U.S. Census Regions.

Interviewing occurred between February 23 and March 10, 2011.

19. The relevant universe, for both the test cell and

the control cell, was the same and was defined as males and

females, eighteen (18) years of age or older, who reported that

within the past three months they had purchased one or more

energy drinks, or within the next three months they are likely to

purchase one or more energy drinks. 7

20. The respondent selection procedure employed in the

survey is referred to as a quota sampling method. This method

provided a respondent base that is generally representative of

the age and gender distribution of purchasers of energy drinks

eighteen (18) years of age or older. The distribution of these

age and gender characteristics was based upon an Opinion Research

Corporation survey conducted February 11 through February 13,

2011, and February 18 through February 21, 2011, among a

7 Additionally, the survey universe was also restricted
as follows: (1) to respondents who did not, nor does anyone else
in their homes, work for an advertising agency or marketing
research firm; or a retail store or company that makes, sells, or
distributes any energy drinks; (2) to respondents who, during the
past three months, had not participated in any marketing research
surveys other than a political poll, including online surveys;
(3) to respondents who, during the past month, had not heard
anything about the subject of any of the interviews being
conducted at the mall; and (4) to respondents who, if the
respondent wore contact lenses or eyeglasses when reading would
be willing to wear them during the interview.

- 8 -
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nationally representative telephone sample of approximately two

thousand (2,000) respondents eighteen (18) years of age or older

across the continental United States.

SURVEY PROCEDURES AND QUESTIONS

21. Initially, a potential survey respondent was

stopped by an interviewer in the public area of a shopping mall

and screened (i.e., asked questions) to determine if the

potential respondent met the criteria to be included in the

survey universe (i.e., during the past three months had purchased

or within the next three months were likely to purchase one or

more energy drinks, etc.). See Exhibit A, pages 6-7 and 33-34.

22. If a potential respondent fulfilled the screening

criteria, also known as the survey universe definition, he/she

was then invited to return with the interviewer to the

professional interviewing service facility located within the

shopping mall to complete the interview. See Exhibit A, pages

8-9 and 35-36. The interviewer then escorted the survey

respondent into a private interviewing area. In the private

interviewing area, the respondent was told:

In a moment, I am going to show you a survey
exhibit; then I will ask you a couple of questions.

Please understand that we are only interested in
your opinions; and if you don’t have an opinion or
don’t know the answer to a question, that is an
acceptable answer.

The respondent was then handed a card that had, in black and

white, either the test cell symbol (i.e., the "M" claw mark) or

the control cell symbol (i.e., the "O" claw symbol). Respondents

were then told:

- 9 -
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Please look at the symbol on this card.

Please take as much time as you like and let me
know when you are ready to continue.

When a respondent indicated that he/she was ready to continue,

the respondent was then asked:

6.0 Now, thinking about energy drinks...
Do you associate the symbol on this card with
energy drinks from any particular company or
companies? 8

Respondents who reported that they associated the symbol with

energy drinks from any particular company or companies of were

asked:

6.1 What company or companies?

Respondents who reported an association in question 6.0 but could

not identify the company or companies by name were asked:

6.2 Again, thinking about energy drinks...
Do you associate the symbol on this card
with energy drinks from one company or
more than one company? 9

See Exhibit A, Appendix B and C, for additional details of the

survey protocols.

8 Respondents who said "no/don’t know" to question 6.0
were not asked questions 6.1 or 6.2.

9 To guard against any order bias, the first two
alternatives in this list were rotated (i.e., approximately one-
half of the respondents were read the list with the first
alternative being "one company" and approximately one-half of the
respondents were read the list with the first alternative being
"more than one company").

- 10 -
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SURVEY RESULTS

Test Cell Survey Results

23. In the test cell, approximately seventy-eight

percent (78.24%) of the survey respondents reported that they

associated the "M" claw mark with an energy drink emanating from

the named source Monster (73.61%) or a sole, yet anonymous,

source (4.63%). See Exhibit A, Table 1, page 10.

TABLE 110

TEST CELL
MONSTER ENERGY "M" CLAW

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks

from one company or more than one company?

Response Distribution
Response Categories Number Percent

(n=216)
Association - Monster Energy/One company

1. Monster Energy 159 73.61
2. Don’t know name - One company 10 4.63

___ _____
Subtotal 169 78.24

Association - Other
3. Monster Energy plus other 3 1.39
4. Other 7 3.24
5. Don’t know name -

More than one company 2 0.93
6. Don’t know name -

Don’t know/no opinion 4 1.85

No Association
7. No association 31 14.35

___ ______
Total 216 100.00

10 Table numbers in this declaration correspond to the
table numbers in Exhibit A and therefore may not be sequential.

- 11 -

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 2 Page 11 of 202 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



Control Cell Survey Results

24. In the control cell, approximately thirteen

percent (13.43%) of the survey respondents reported that they

associated the control symbol with an energy drink emanating from

the named source Monster (10.65%) or a sole, yet anonymouse,

source (2.78%). See Exhibit A, Table 5, page 37.

TABLE 5
CONTROL CELL

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks

from one company or more than one company?

Response Distribution
Response Categories Number Percent

(n=216)
Association - Monster Energy/One company

1. Monster Energy 23 10.65
2. Don’t know name - One company 6 2.78

___ _____
Subtotal 29 13.43

Association - Other
3. Monster Energy plus other 1 0.46
4. Other 6 2.78
5. Don’t know name -

More than one company 1 0.46
6. Don’t know name -

Don’t know/no opinion 4 1.85

No Association
7. No association 175 81.02

___ ______
Total 216 100.00

SUMMARY OF SURVEY RESULTS

25. The results of the secondary meaning or acquired

distinctiveness survey evidence, on a net basis after adjusting

the survey data for mismeasurement error based upon the control
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cell, that approximately sixty-five percent (64.81%) 11 of the

relevant universe associates the "M" claw mark with energy drinks

emanating from Monster or a sole, yet anonymous, source. See

Exhibit A, Table 9, page 50. In my opinion this is a

significantly high level of secondary meaning. I am also aware

that courts have opined that survey evidence indicating that

fifty percent (50%) or more of the relevant consuming public that

associates a mark with a sole, yet anonymous source, is

sufficient or more than sufficient to demonstrate secondary

meaning. 12 As Professor McCarthy notes "[g]enerally, figures

over 50% are regarded as clearly sufficient." 13

TABLE 9
TEST CELL AND CONTROL CELL

Composite Response Analysis

Response Distribution
Test Cell Control Cell

Response Categories Percent Percent
(n=216) (n=216)

1. Monster Energy 73.61 10.65
2. Don’t know name -

one company 4.63 2.78
_____ _____

Total 78.24 13.43

11 The adjustment for mismeasurement error in the survey
results is accomplished by reducing the percentage of Monster and
one company responses in the test cell by the percentage of
Monster and one company responses in the control cell. In this
case, 78.24% of the survey respondents in the test cell reported
that they associated the "M" claw symbol with Monster or energy
drinks from one company; and, 13.43% of the survey respondents in
the control cell reported that they associated the control symbol
with Monster or energy drinks from one company. Thus, the net
secondary meaning would be calculated as 78.24% - 13.43% =
64.81%.

12 Supra note 2.

13 Supra note 3.
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CONCLUSION

26. It is my considered opinion, based upon my

education, background, and professional experience, and my review

and analysis of the survey conducted with respect to the issue of

secondary meaning or acquired distinctiveness, that the results

of the survey conducted in this matter clearly support a finding

of secondary meaning or acquired distinctiveness for Monster’s

"M" claw mark for energy drinks. The results of the survey

evidence that a substantial segment of the relevant universe

associate the "M" claw mark with the named source, Monster, or a

sole, yet anonymous, source.

QUALIFICATIONS

27. I hold a Bachelor’s Degree in Advertising (B.A.)

from San Jose State University, a Master’s Degree in Business

Administration (M.B.A.) from the University of Southern

California, and a Doctoral Degree in Business Administration

(D.B.A.) from the University of Southern California.

28. During my twenty-five year academic appointment,

my teaching responsibilities included both graduate and

undergraduate level courses in a variety of subject areas. My

teaching responsibilities included courses in marketing (e.g.,

marketing, marketing management, advertising, promotion, consumer

behavior, and marketing research) and management (e.g.,

principles of management; business policy and strategy; business

policies, operations, and organizations; and integrated

analysis).

29. I am a member of the American Marketing

Association (AMA), the American Academy of Advertising (AAA), the
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American Association of Public Opinion Research (AAPOR), the

Council of American Survey Research Organizations (CASRO), and

the International Trademark Association (INTA).

30. As a partner with Ford Bubala & Associates, I have

been retained by a variety of firms engaged in the consumer

product, industrial product, and service sectors of the economy

to provide marketing consulting and research services.

Approximately one-half of Ford Bubala & Associates’ consultancies

in which I have participated have involved the design and

execution of marketing research surveys.

31. During the past forty years, I have been retained

in a number of litigation-related consultancies involving

intellectual property matters, including matters before federal

and state courts, the Trademark Trial and Appeal Board of the

U.S. Patent and Trademark Office, and the International Trade

Commission. I have designed and executed surveys relating to

intellectual property matters, including false advertising,

trademark, patent, and other related matters. I am familiar with

the accepted principles of survey research, as well as the tests

for trustworthiness of properly conducted surveys or polls. 14

32. During the past thirty-five years, I have

addressed a variety of groups on the subject of surveys or polls

and their use in the measurement of the state of mind of

consumers, with respect to Lanham Act matters. For example, I

have spoken at meetings of the American Bar Association, the

American Intellectual Property Law Association, the Intellectual

Property Owners Association, the American Marketing Association,

14 Supra note 4.
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the International Trademark Association, the Marketing Research

Association, the Intellectual Property Law Institute of Canada,

Marques, and the Practising Law Institute.

33. I have also written on the subject of the design

and execution of litigation-related surveys in Lanham Act

matters. Attached hereto as Exhibit B is a list of papers I have

written in the past ten (10) years.

34. Since 1998 I have served as a member of the

Editorial Board of The Trademark Reporter , the scholarly legal

journal on the subject of trademarks, published by the

International Trademark Association.

35. I have been qualified and accepted as an expert in

marketing and marketing research in more than sixty (60) trials

before federal and state courts and administrative government

agencies, including the Trademark Trial and Appeal Board.

36. Attached hereto as Exhibit C is a list of cases in

which I have provided trial and/or deposition testimony since

1992.

37. Attached hereto as Exhibit D is a copy of my

professional history, describing my qualifications and

professional background.

MATERIALS CONSIDERED

38. Notice of Opposition, Monster Energy Company v.

Three Notch’d Brewing Company, LLC; Three Notch’d Brewing

Company, LLC’s Answer to Notice of Opposition; and ORC

International’s CARAVAN omnibus survey.
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COMPENSATION

39. Ford Bubala & Associates’ fees for this engagement

consist of billable time and expenses. Standard time is billed

at the rate of $600.00 per hour for the services of a Partner and

$300.00 per hour for the services of a Research Associate.

Deposition and trial time are billed at the rate of $750.00 per

hour plus expenses.

I declare under penalty of perjury under the laws of

the United States of America that the foregoing is true and

correct. Executed this 12th day of February, 2015, in Huntington

Beach, California.

______________________________
Dr. Gerald L. Ford
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March 17, 2011

TO: Lynda J. Zadre-Symes, Esq.
Matthew S. Bellinger, Esq.
Knobbe, Martens, Olson & Bear, LLP
2040 Main Street, 14th Floor
Irvine, California 92614

FROM: Ford Bubala & Associates

RE: Secondary Meaning Survey
Monster Energy "M" Claw

Enclosed herein, please find the results of a survey
designed to address the issue of secondary meaning or
acquired distinctiveness with respect to the "M" claw mark
for Monster Beverage Company’s Monster energy drink.
Specifically, the survey reported herein was designed to
measure the level or degree, if any, to which the "M" claw
mark is associated with energy drinks emanating from the
named source "Monster" or a sole, yet anonymous, source.

Provided in this report is a synopsis of the survey
methodology, the survey screeners and questionnaires, and
response frequencies for the survey questions. The Appendix
of this report contains a sequential listing of the survey
responses, copies of the Supervisor and Interviewer
instructions, which provide additional details of the
survey’s protocols, and other survey-related background
materials.
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SECONDARY MEANING SURVEY
MONSTER ENERGY "M" CLAW

Ford Bubala & Associates
March, 2011
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SECONDARY MEANING SURVEY
MONSTER ENERGY "M" CLAW
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SURVEY SYNOPSIS

SURVEY BACKGROUND

The report, contained herein, provides the results of a
survey designed to address the issue of secondary meaning or
acquired distinctiveness with respect to the "M" claw mark
for Monster Beverage Company’s Monster energy drink.
Specifically, the survey reported herein was designed to
measure the level or degree, if any, to which the "M" claw
mark is associated with energy drinks emanating from the
named source "Monster" or a sole, yet anonymous, source.

The secondary meaning survey conducted in this matter
employed a scientific experimental survey design consisting
of two survey cells: (1) a test or experimental survey cell
designed to measure secondary meaning, if any, with respect
to the "M" claw mark; and, (2) a control survey cell
designed to measure the extent of mismeasurement error in
the test cell survey results.

The control cell provides a measure of the extent of
mismeasurement error that may exist in the test cell survey
results that is not reflective of secondary meaning for the
mark "M" claw, but rather is reflective of some other
reason. Specifically, the control survey cell functions as
a baseline and provides a measure of the degree to which
respondents are likely to report that they associate the "M"
claw mark with an energy drink from the named source Monster
or from a single anonymous source, not as a result of the
secondary meaning or acquired distinctiveness of the "M"
claw mark for energy drinks but rather because of other
factors such as the survey questions, survey procedures, the
market share or brand popularity or some other potential
influence on the respondents’ answers.

SAMPLING FRAME

This secondary meaning survey employed a standard
shopping center intercept methodology. Respondents in the
survey were interviewed at shopping centers in metropolitan
markets in eight (8) states (i.e., Arizona, California,
Illinois, Massachusetts, Minnesota, New York, South
Carolina, and Texas), with two (2) shopping centers located
in each of the four (4) U.S. Census Regions.

In total, four hundred thirty-two (432) interviews were
conducted in the secondary meaning survey: two hundred
sixteen (216) in the test cell and two hundred sixteen (216)
in the control cell.
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Although the survey in this matter consisted of two
cells (i.e., a test cell and a control cell), any single
respondent participated in only one of the two cells.

SURVEY UNIVERSE

Generally, respondents who qualified for the survey
were males and females eighteen (18) years of age and over
who met the following specific criteria:

• within the past three months had purchased one or
more energy drinks, or within the next three months
are likely to purchase one or more energy drinks;

• did not, nor does anyone else in their home, work
for an advertising agency or marketing research
firm; or a retail store or company that makes,
sells, or distributes any energy drinks;

• during the past three months, had not participated
in any marketing research surveys other than a
political poll, including online surveys;

• during the past month, had not heard anything about
the subject of any of the interviews being conducted
at the mall; and

• if the respondent wore contact lenses or eyeglasses
when reading would be willing to wear them during
the interview.

RESPONDENT SELECTION PROCEDURE

The respondent selection procedure employed in the
survey is referred to as a quota sampling method. This
method provided a respondent base that is generally
representative of the age and gender distribution of
purchasers of energy drinks eighteen (18) years of age or
older. The distribution of the age and gender
characteristics was based upon an Opinion Research
Corporation survey conducted February 11 through February
13, 2011 and February 18 through February 21, 2011, among a
nationally representative telephone sample of approximately
two thousand (2,000) respondents eighteen (18) years of age
or older across the continental United States.

SURVEY METHODOLOGICAL PROCEDURES

The survey sample selection, questions, questionnaire
design, and interviewing procedures employed in this survey
were designed in accordance with the generally accepted
standards and procedures in the field of surveys. The
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survey was also designed to meet the criteria for survey
trustworthiness detailed by the Federal Judicial Center in
the Manual for Complex Litigation, Fourth .

The survey conducted in this matter was administered
under a double-blind protocol. Specifically, not only were
the respondents not informed as to the purpose or sponsor of
the survey, but similarly, both the survey’s supervisors and
interviewers were not informed as to the purpose or sponsor
of the survey.

Interviewing, data gathering, and response recordation
were carried out, under the direction of Ford Bubala &
Associates, by interviewers employed by independent
professional interviewing organizations. Supervisors
working on this survey were personally trained by Ford
Bubala & Associates with respect to the design, procedures,
and related protocols for the survey; and daily shipments of
completed interviews from each professional interviewing
service were reviewed by Ford Bubala & Associates to confirm
that the questionnaires were being properly executed. In
addition, approximately sixty-seven percent (66.90%) of the
survey interviews were validated, in person, by the survey
supervisors personally meeting the survey respondents and
confirming their qualification and participation in the
survey. Ford Bubala & Associates conducted validations of
approximately twenty-one percent (21.30%) of the interviews
by recontacting, by telephone, survey respondents to confirm
their qualification and participation in the survey. Net
nonduplicated validations totaled approximately seventy-four
percent (73.84%) of all survey interviews. This level of
validation exceeds industry standards of 10% to 15%. None
of the interviews failed to validate.

The Appendix of this report contains a sequential
listing of the survey responses, copies of the Supervisor
and Interviewer Instructions which provide additional
details of the survey protocols, and other survey-related
background materials.

SURVEY RESEARCH DESIGN/TABULATION/ANALYSIS

Ford Bubala & Associates
16400 Pacific Coast Highway
Suite 211
Huntington Beach, California 92649

Dr. Gerald L. Ford

INTERVIEWING DATES

February 23 through March 10, 2011
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TEST CELL
MONSTER ENERGY "M" CLAW

EXHIBIT W AND SCREENER/QUESTIONNAIRE
ROTATION 1
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FB&A
2/11

#1558

SCREENER - W

Hello. My name is _____, and I am with _____. We are
conducting a very brief survey today and would like to include
your opinions.

1.0 RECORD GENDER:

_____1. male
CHECK QUOTA. CONTINUE.

_____2. female

1.1 So that we can get a mix of individuals in various age
categories, would you please tell me if you are...
READ LIST. RECORD RESPONSE WITH AN•X.•

_____1. under 18 TERMINATE. TALLY. ERASE & REUSE.

_____2. 18 to 34

_____3. 35 to 54 CHECK QUOTA. CONTINUE.

_____4. 55 or above

_____5. refused DO NOT READ. TERMINATE. TALLY.
ERASE & REUSE.

2.0 Within the past three months, have you purchased one or more
energy drinks?
RECORD RESPONSE WITH AN •X.•

_____1. yes

_____2. no CONTINUE.

_____3. don’t recall

2.1 Within the next three months, are you likely to purchase one
or more energy drinks?
RECORD RESPONSE WITH AN •X.•

_____1. yes

_____2. no

_____3. don’t know

IF •YES• TO EITHER Q2.0 OR Q2.1, CONTINUE.
OTHERWISE, TERMINATE. TALLY. ERASE & REUSE.

3.0 Do you, or does anyone else in your home, work for...
READ LIST. RECORD RESPONSES WITH AN •X.•

Yes No
- an advertising agency or

marketing research firm ? . . . . . _____1. _____2.

- a retail store or company that
makes, sells, or distributes
any energy drinks ? . . . . . . . . _____1. _____2.

IF •YES• TO EITHER, TERMINATE.
TALLY. ERASE & REUSE;

IF •NO• TO BOTH, CONTINUE.
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Screener - W, Page 2

4.0 Other than a political poll, during the past three months,
have you participated in any marketing research surveys,
including online surveys?
RECORD RESPONSE WITH AN •X.•

_____1. yes TERMINATE. TALLY. ERASE & REUSE.

_____2. no
CONTINUE.

_____3. don’t recall

4.1 During the past month, have you heard anything about the
subject of any of the interviews we are conducting here at
the mall?
RECORD RESPONSE WITH AN •X.•

_____1. yes TERMINATE. TALLY. ERASE & REUSE.

_____2. no
CONTINUE.

_____3. don’t recall

5.0 Do you usually wear contact lenses or eyeglasses when you
are reading?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no GO TO --> INVITATION TO INTERVIEW.

5.1 Do you have them with you at this time?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no TERMINATE. TALLY. ERASE & REUSE.

5.2 Will you please wear them during the rest of the interview?
RECORD RESPONSE WITH AN •X.•

_____1. yes, agreed CONTINUE.

_____2. no, refused TERMINATE. TALLY. ERASE & REUSE.

INVITATION TO INTERVIEW:

We would like to show you a survey exhibit and ask the
remainder of our questions in our interviewing facility here at
the mall. This will take only a few minutes of your time. Would
you come with me, please?

RECORD RESPONSE WITH AN •X.•

_____1. yes, agreed CONTINUE.

_____2. no, refused TERMINATE. TALLY. ERASE & REUSE.
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Rotation 1

QUESTIONNAIRE - W

DO NOTERASE ON THE QUESTIONNAIRE.

TAKE RESPONDENT INTO INTERVIEWING ROOM.

SEAT RESPONDENT AND SEAT YOURSELF ACROSS FROM THE RESPONDENT.

In a moment, I am going to show you a survey exhibit; then I
will ask you a couple of questions.

Please understand that we are only interested in your
opinions; and if you don’t have an opinion or don’t know the
answer to a question, that is an acceptable answer.

TAKE EXHIBIT W OUT OF FILE AND HAND TO RESPONDENT.

Please look at the symbol on this card.

Please take as much time as you like and let me know when
you are ready to continue.

PAUSE UNTIL RESPONDENT INDICATES HE/SHE IS READY TO CONTINUE.

6.0 Now, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from any particular company or companies?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no/don’t know GO TO --> Q7.0.

6.1 What company or companies?
RECORD RESPONSE VERBATIM.

____________________________________________________________

____________________________________________________________
IF •DON•T KNOW• COMPANY/COMPANIES• NAME(S), CONTINUE;

OTHERWISE, GO TO --> Q7.0.

6.2 ONLY ASK Q6.2 IF •DON•T KNOW• TO Q6.1.

Again, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from one company or more than one company?
RECORD RESPONSE WITH AN •X.•

_____1. one company

_____2. more than one company CONTINUE.

_____3. don’t know/no opinion

7.0 Would you please tell me what letter is on the back of this
card?

RECORD LETTER:__________ CONTINUE.

7.1 PUT EXHIBIT BACK IN FILE AND CONTINUE.
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Rotation 1
Questionnaire - W, Page 2

VERIFICATION:

Finally, may I please have your name and telephone number?
This information is so that my Supervisor can verify a portion of
my work. If you are contacted, it will only be to confirm that I
conducted this interview and for no other reason.

Respondent Name:_________________________________________________

Telephone Number:__(_____)_______________________________________

ASK: Is that a daytime or evening telephone number?
RECORD RESPONSE WITH AN •X.•

_____1. daytime telephone number

_____2. evening telephone number

THANK RESPONDENT FOR HIS/HER TIME AND PARTICIPATION.

-----------------------------------------------------------------

Interviewer Certification:

I hereby certify that the information contained on this
Questionnaire is a true and accurate record of this
respondent’s comments as they were given to me.

_________________________________________ ______________
Interviewer’s signature (no initials) Date

Supervisor Validation:

I hereby certify that I personally met this respondent
and validated his/her answers to questions Q1.0 through Q2.1.

________________________________________
Supervisor’s signature (no initials)
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TABLE 1

TEST CELL
MONSTER ENERGY "M" CLAW

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
[If ’don’t know’ company/companies name(s), respondents were
asked Q6.2]

Q6.2 Do you associate the symbol on this card with energy drinks
from one company or more than one company?

Response Distribution
Response Categories Number Percent

(n=216)

Association - Monster Energy/One company

1. Monster Energy 159 73.61

2. Don’t know name - One company 10 4.63
___ _____

Subtotal 169 78.24

Association - Other

3. Monster Energy plus other 3 1.39

4. Other 7 3.24

5. Don’t know name -
More than one company 2 0.93

6. Don’t know name -
Don’t know/no opinion 4 1.85

No Association

7. No association 31 14.35
___ ______

Total 216 100.00
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SURVEY RESPONSE CATEGORIES
Questions 6.0 through 6.2

Association - Monster Energy/One company

1. Monster Energy

2. Don’t know name - One company

Association - Other

3. Monster Energy plus other

4. Other

5. Don’t know name -
More than one company

6. Don’t know name -
Don’t know/no opinion
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SURVEY RESPONSES

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks

from one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY

RESPONDENT
NUMBER RESPONSE

1101 Q6.0 Yes.
Q6.1 Monster.

1102 Q6.0 Yes.
Q6.1 Monster.

1103 Q6.0 Yes.
Q6.1 Monster Energy drinks.

1104 Q6.0 Yes.
Q6.1 Monster.

1107 Q6.0 Yes.
Q6.1 Monster. That is what it looks like.

1108 Q6.0 Yes.
Q6.1 Monster.

1109 Q6.0 Yes.
Q6.1 Monster.

1110 Q6.0 Yes.
Q6.1 Monster.

1111 Q6.0 Yes.
Q6.1 Green Monster.

1113 Q6.0 Yes.
Q6.1 Monster.

1114 Q6.0 Yes.
Q6.1 Monster.

1115 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1116 Q6.0 Yes.
Q6.1 Monster.

1117 Q6.0 Yes.
Q6.1 Monster.

1118 Q6.0 Yes.
Q6.1 Monster.

1121 Q6.0 Yes.
Q6.1 Monster.

1123 Q6.0 Yes.
Q6.1 Monster.

1124 Q6.0 Yes.
Q6.1 Monster.

1125 Q6.0 Yes.
Q6.1 Monster.

1126 Q6.0 Yes.
Q6.1 Monster.

1201 Q6.0 Yes.
Q6.1 Monster.

1202 Q6.0 Yes.
Q6.1 Monster.

1203 Q6.0 Yes.
Q6.1 Monster.

1204 Q6.0 Yes.
Q6.1 Monster.

1205 Q6.0 Yes.
Q6.1 Monster.

1206 Q6.0 Yes.
Q6.1 Monster.

1208 Q6.0 Yes.
Q6.1 Monster.

1209 Q6.0 Yes.
Q6.1 Monster Energy.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1210 Q6.0 Yes.
Q6.1 Monster.

1211 Q6.0 Yes.
Q6.1 Monster.

1212 Q6.0 Yes.
Q6.1 Monster.

1213 Q6.0 Yes.
Q6.1 Monster.

1214 Q6.0 Yes.
Q6.1 Monster.

1215 Q6.0 Yes.
Q6.1 Monster.

1217 Q6.0 Yes.
Q6.1 Monster.

1218 Q6.0 Yes.
Q6.1 Monster.

1219 Q6.0 Yes.
Q6.1 Monster.

1221 Q6.0 Yes.
Q6.1 Monster.

1222 Q6.0 Yes.
Q6.1 Monster.

1223 Q6.0 Yes.
Q6.1 Monster.

1225 Q6.0 Yes.
Q6.1 Monster.

1226 Q6.0 Yes.
Q6.1 Monster.

1227 Q6.0 Yes.
Q6.1 Monster.

1302 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1305 Q6.0 Yes.
Q6.1 Monster.

1308 Q6.0 Yes.
Q6.1 Monster.

1310 Q6.0 Yes.
Q6.1 Monster products.

1311 Q6.0 Yes.
Q6.1 Monster.

1312 Q6.0 Yes.
Q6.1 Monster Energy.

1313 Q6.0 Yes.
Q6.1 Monster.

1314 Q6.0 Yes.
Q6.1 Monster.

1316 Q6.0 Yes.
Q6.1 Monster.

1317 Q6.0 Yes.
Q6.1 Monster Energy drink.

1319 Q6.0 Yes.
Q6.1 Monster.

1320 Q6.0 Yes.
Q6.1 Monster.

1321 Q6.0 Yes.
Q6.1 Monster.

1323 Q6.0 Yes.
Q6.1 Monster.

1324 Q6.0 Yes.
Q6.1 Monster.

1325 Q6.0 Yes.
Q6.1 Monster.

1326 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1327 Q6.0 Yes.
Q6.1 Monster.

1403 Q6.0 Yes.
Q6.1 Monster.

1406 Q6.0 Yes.
Q6.1 Monster.

1410 Q6.0 Yes.
Q6.1 Monster.

1413 Q6.0 Yes.
Q6.1 Monster.

1414 Q6.0 Yes.
Q6.1 Monster.

1415 Q6.0 Yes.
Q6.1 Monster.

1423 Q6.0 Yes.
Q6.1 Monster.

1425 Q6.0 Yes.
Q6.1 Monster.

1426 Q6.0 Yes.
Q6.1 Monster.

1427 Q6.0 Yes.
Q6.1 Monster.

1501 Q6.0 Yes.
Q6.1 Monster.

1502 Q6.0 Yes.
Q6.1 Monster.

1505 Q6.0 Yes.
Q6.1 Monster.

1506 Q6.0 Yes.
Q6.1 Monster.

1507 Q6.0 Yes.
Q6.1 The Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1509 Q6.0 Yes.
Q6.1 Monster.

1510 Q6.0 Yes.
Q6.1 Monster Energy drink.

1511 Q6.0 Yes.
Q6.1 Monster Energy drinks.

1512 Q6.0 Yes.
Q6.1 Monster.

1513 Q6.0 Yes.
Q6.1 Monster.

1514 Q6.0 Yes.
Q6.1 Monster.

1515 Q6.0 Yes.
Q6.1 Monster.

1516 Q6.0 Yes.
Q6.1 Monster.

1518 Q6.0 Yes.
Q6.1 Monster.

1519 Q6.0 Yes.
Q6.1 That looks like Monster.

1521 Q6.0 Yes.
Q6.1 Monster.

1522 Q6.0 Yes.
Q6.1 Monster.

1602 Q6.0 Yes.
Q6.1 Monster.

1603 Q6.0 Yes.
Q6.1 Monster.

1604 Q6.0 Yes.
Q6.1 Monster.

1605 Q6.0 Yes.
Q6.1 Monster drink.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1606 Q6.0 Yes.
Q6.1 Monster.

1607 Q6.0 Yes.
Q6.1 Monster.

1608 Q6.0 Yes.
Q6.1 Monster.

1609 Q6.0 Yes.
Q6.1 Monster.

1610 Q6.0 Yes.
Q6.1 Monster.

1611 Q6.0 Yes.
Q6.1 Monster.

1612 Q6.0 Yes.
Q6.1 Monster.

1614 Q6.0 Yes.
Q6.1 Monster.

1615 Q6.0 Yes.
Q6.1 Monster.

1616 Q6.0 Yes.
Q6.1 Monster.

1617 Q6.0 Yes.
Q6.1 Monster.

1618 Q6.0 Yes.
Q6.1 Monster.

1619 Q6.0 Yes.
Q6.1 Monster.

1620 Q6.0 Yes.
Q6.1 Monster.

1621 Q6.0 Yes.
Q6.1 Monster.

1622 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1624 Q6.0 Yes.
Q6.1 Monster.

1626 Q6.0 Yes.
Q6.1 Monster.

1627 Q6.0 Yes.
Q6.1 Monster.

1701 Q6.0 Yes.
Q6.1 Monster.

1702 Q6.0 Yes.
Q6.1 Monster.

1703 Q6.0 Yes.
Q6.1 Monster. Everyone’s had one.

1704 Q6.0 Yes.
Q6.1 Monster drink.

1705 Q6.0 Yes.
Q6.1 Oh, Monster.

1706 Q6.0 Yes.
Q6.1 Monster. Is that part of the Coca-Cola company?

1707 Q6.0 Yes.
Q6.1 Monster Energy drinks.

1708 Q6.0 Yes.
Q6.1 Is it Monster?

1710 Q6.0 Yes.
Q6.1 Um, Monster.

1711 Q6.0 Yes.
Q6.1 Monster.

1713 Q6.0 Yes.
Q6.1 Monster.

1714 Q6.0 Yes.
Q6.1 I think that’s Monster.

1715 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1717 Q6.0 Yes.
Q6.1 Monster.

1718 Q6.0 Yes.
Q6.1 Monster.

1719 Q6.0 Yes.
Q6.1 Monster Energy drink.

1720 Q6.0 Yes.
Q6.1 Monster.

1721 Q6.0 Yes.
Q6.1 Monster.

1722 Q6.0 Yes.
Q6.1 Monster.

1723 Q6.0 Yes.
Q6.1 Monster.

1724 Q6.0 Yes.
Q6.1 Yep. That’s Monster.

1725 Q6.0 Yes.
Q6.1 Monster. That’s all I drink.

1726 Q6.0 Yes.
Q6.1 Monster Energy drinks.

1727 Q6.0 Yes.
Q6.1 Monster.

1801 Q6.0 Yes.
Q6.1 Monster.

1802 Q6.0 Yes.
Q6.1 Monster.

1803 Q6.0 Yes.
Q6.1 Monster.

1804 Q6.0 Yes.
Q6.1 Monster.

1805 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1806 Q6.0 Yes.
Q6.1 Monster.

1807 Q6.0 Yes.
Q6.1 Monster.

1808 Q6.0 Yes.
Q6.1 Monster or whoever makes Monster.

1809 Q6.0 Yes.
Q6.1 Monster.

1810 Q6.0 Yes.
Q6.1 Monster.

1811 Q6.0 Yes.
Q6.1 The Monster company.

1812 Q6.0 Yes.
Q6.1 Monster.

1813 Q6.0 Yes.
Q6.1 Monster.

1814 Q6.0 Yes.
Q6.1 Monster.

1816 Q6.0 Yes.
Q6.1 Monster.

1817 Q6.0 Yes.
Q6.1 Monster.

1818 Q6.0 Yes.
Q6.1 Monster.

1819 Q6.0 Yes.
Q6.1 The Monster company.

1821 Q6.0 Yes.
Q6.1 Monster.

1822 Q6.0 Yes.
Q6.1 Monster.

1823 Q6.0 Yes.
Q6.1 Don’t know name of. Monster company.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

1824 Q6.0 Yes.
Q6.1 Monster.

1825 Q6.0 Yes.
Q6.1 Monster drink company.

1826 Q6.0 Yes.
Q6.1 It almost looks like a Monster logo.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 2: Association - Monster Energy/One company
DON’T KNOW NAME - ONE COMPANY

RESPONDENT
NUMBER RESPONSE

1112 Q6.0 Yes.
Q6.1 I don’t know the company, but I’ve seen this

somewhere.
Q6.2 One company.

1119 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

1207 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 One company.

1303 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

1307 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

1409 Q6.0 Yes.
Q6.1 I know the logo but can’t recall the name.
Q6.2 One company.

1520 Q6.0 Yes.
Q6.1 I don’t know which company.
Q6.2 One company.

1523 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

1613 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

1709 Q6.0 Yes.
Q6.1 I know that symbol. It’s on a green can. I don’t

know.
Q6.2 One company.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 3: Association - Other
MONSTER ENERGY PLUS OTHER

RESPONDENT
NUMBER RESPONSE

1421 Q6.0 Yes.
Q6.1 Monster. Pepsi.

1422 Q6.0 Yes.
Q6.1 Coca Cola and Monster.

1504 Q6.0 Yes.
Q6.1 Amp or Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 4: Association - Other
OTHER

RESPONDENT
NUMBER RESPONSE

1105 Q6.0 Yes.
Q6.1 Ripple.

1122 Q6.0 Yes.
Q6.1 Powerade.

1301 Q6.0 Yes.
Q6.1 Ripit.

1318 Q6.0 Yes.
Q6.1 Red Bull.

1408 Q6.0 Yes.
Q6.1 Pepsi.

1508 Q6.0 Yes.
Q6.1 Full Throttle, Red Bull. Seen more than one company

use this symbol. It’s different brands.

1827 Q6.0 Yes.
Q6.1 Coca-Cola.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 5: Association - Don’t know name
MORE THAN ONE COMPANY

RESPONDENT
NUMBER RESPONSE

1503 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 More than one company.

1526 Q6.0 Yes.
Q6.1 I don’t know remember.
Q6.2 More than one company.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 6: Association - Don’t know name
DON’T KNOW/NO OPINION

RESPONDENT
NUMBER RESPONSE

1106 Q6.0 Yes.
Q6.1 I’ve seen it before, but I don’t know which company

it is.
Q6.2 Don’t know/no opinion.

1120 Q6.0 Yes.
Q6.1 I don’t know the name.
Q6.2 Don’t know/no opinion.

1127 Q6.0 Yes.
Q6.1 I can’t remember the name of it.
Q6.2 Don’t know/no opinion.

1220 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 Don’t know/no opinion.
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TABLE 2

TEST CELL
MONSTER ENERGY "M" CLAW

Q2.0 Within the past three months, have you purchased one or
more energy drinks?

Q2.1 Within the next three months, are you likely to purchase
one or more energy drinks?

Response Distribution

Response Categories Number Percent
(n=216)

Q2.0 - Yes 183 84.72

Q2.1 - Yes 208 96.30
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TABLE 3

TEST CELL
MONSTER ENERGY "M" CLAW

GENDER DISTRIBUTION OF RESPONDENTS

Response Distribution

Response Categories Number Percent
(n=216)

1. Male 128 59.26

2. Female 88 40.74
___ ______

Total 216 100.00
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TABLE 4

TEST CELL
MONSTER ENERGY "M" CLAW

AGE DISTRIBUTION OF RESPONDENTS

Response Distribution

Response Categories Number Percent
(n=216)

1. 18 to 34 104 48.15

2. 35 to 54 80 37.04

3. 55 or above 32 14.81
___ ______

Total 216 100.00

- 30 - TEST CELL

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 2 Page 58 of 202 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



Tab C 

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 2 Page 59 of 202 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



CONTROL CELL
"O" CLAW

EXHIBIT X AND SCREENER/QUESTIONNAIRE
ROTATION 1
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FB&A
2/11

#1558

SCREENER - X

Hello. My name is _____, and I am with _____. We are
conducting a very brief survey today and would like to include
your opinions.

1.0 RECORD GENDER:

_____1. male
CHECK QUOTA. CONTINUE.

_____2. female

1.1 So that we can get a mix of individuals in various age
categories, would you please tell me if you are...
READ LIST. RECORD RESPONSE WITH AN •X.•

_____1. under 18 TERMINATE. TALLY. ERASE & REUSE.

_____2. 18 to 34

_____3. 35 to 54 CHECK QUOTA. CONTINUE.

_____4. 55 or above

_____5. refused DO NOT READ. TERMINATE. TALLY.
ERASE & REUSE.

2.0 Within the past three months, have you purchased one or more
energy drinks?
RECORD RESPONSE WITH AN •X.•

_____1. yes

_____2. no CONTINUE.

_____3. don’t recall

2.1 Within the next three months, are you likely to purchase one
or more energy drinks?
RECORD RESPONSE WITH AN •X.•

_____1. yes

_____2. no

_____3. don’t know

IF •YES• TO EITHER Q2.0 OR Q2.1, CONTINUE.
OTHERWISE, TERMINATE. TALLY. ERASE & REUSE.

3.0 Do you, or does anyone else in your home, work for...
READ LIST. RECORD RESPONSES WITH AN •X.•

Yes No
- an advertising agency or

marketing research firm ? . . . . . _____1. _____2.

- a retail store or company that
makes, sells, or distributes
any energy drinks ? . . . . . . . . _____1. _____2.

IF •YES• TO EITHER, TERMINATE.
TALLY. ERASE & REUSE;

IF •NO• TO BOTH, CONTINUE.
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Screener - X, Page 2

4.0 Other than a political poll, during the past three months,
have you participated in any marketing research surveys,
including online surveys?
RECORD RESPONSE WITH AN •X.•

_____1. yes TERMINATE. TALLY. ERASE & REUSE.

_____2. no
CONTINUE.

_____3. don’t recall

4.1 During the past month, have you heard anything about the
subject of any of the interviews we are conducting here at
the mall?
RECORD RESPONSE WITH AN •X.•

_____1. yes TERMINATE. TALLY. ERASE & REUSE.

_____2. no
CONTINUE.

_____3. don’t recall

5.0 Do you usually wear contact lenses or eyeglasses when you
are reading?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no GO TO --> INVITATION TO INTERVIEW.

5.1 Do you have them with you at this time?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no TERMINATE. TALLY. ERASE & REUSE.

5.2 Will you please wear them during the rest of the interview?
RECORD RESPONSE WITH AN •X.•

_____1. yes, agreed CONTINUE.

_____2. no, refused TERMINATE. TALLY. ERASE & REUSE.

INVITATION TO INTERVIEW:

We would like to show you a survey exhibit and ask the
remainder of our questions in our interviewing facility here at
the mall. This will take only a few minutes of your time. Would
you come with me, please?

RECORD RESPONSE WITH AN •X.•

_____1. yes, agreed CONTINUE.

_____2. no, refused TERMINATE. TALLY. ERASE & REUSE.
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Rotation 1

QUESTIONNAIRE - X

DO NOTERASE ON THE QUESTIONNAIRE.

TAKE RESPONDENT INTO INTERVIEWING ROOM.

SEAT RESPONDENT AND SEAT YOURSELF ACROSS FROM THE RESPONDENT.

In a moment, I am going to show you a survey exhibit; then I
will ask you a couple of questions.

Please understand that we are only interested in your
opinions; and if you don’t have an opinion or don’t know the
answer to a question, that is an acceptable answer.

TAKE EXHIBIT X OUT OF FILE AND HAND TO RESPONDENT.

Please look at the symbol on this card.

Please take as much time as you like and let me know when
you are ready to continue.

PAUSE UNTIL RESPONDENT INDICATES HE/SHE IS READY TO CONTINUE.

6.0 Now, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from any particular company or companies?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no/don’t know GO TO --> Q7.0.

6.1 What company or companies?
RECORD RESPONSE VERBATIM.

____________________________________________________________

____________________________________________________________
IF •DON•T KNOW• COMPANY/COMPANIES• NAME(S), CONTINUE;

OTHERWISE, GO TO --> Q7.0.

6.2 ONLY ASK Q6.2 IF •DON•T KNOW• TO Q6.1.

Again, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from one company or more than one company?
RECORD RESPONSE WITH AN •X.•

_____1. one company

_____2. more than one company CONTINUE.

_____3. don’t know/no opinion

7.0 Would you please tell me what letter is on the back of this
card?

RECORD LETTER:__________ CONTINUE.

7.1 PUT EXHIBIT BACK IN FILE AND CONTINUE.
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Rotation 1
Questionnaire - X, Page 2

VERIFICATION:

Finally, may I please have your name and telephone number?
This information is so that my Supervisor can verify a portion of
my work. If you are contacted, it will only be to confirm that I
conducted this interview and for no other reason.

Respondent Name:_________________________________________________

Telephone Number:__(_____)_______________________________________

ASK: Is that a daytime or evening telephone number?
RECORD RESPONSE WITH AN •X.•

_____1. daytime telephone number

_____2. evening telephone number

THANK RESPONDENT FOR HIS/HER TIME AND PARTICIPATION.

-----------------------------------------------------------------

Interviewer Certification:

I hereby certify that the information contained on this
Questionnaire is a true and accurate record of this
respondent’s comments as they were given to me.

_________________________________________ ______________
Interviewer’s signature (no initials) Date

Supervisor Validation:

I hereby certify that I personally met this respondent
and validated his/her answers to questions Q1.0 through Q2.1.

________________________________________
Supervisor’s signature (no initials)
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TABLE 5

CONTROL CELL
"O" CLAW

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
[If ’don’t know’ company/companies name(s), respondents were
asked Q6.2]

Q6.2 Do you associate the symbol on this card with energy drinks
from one company or more than one company?

Response Distribution
Response Categories Number Percent

(n=216)

Association - Monster Energy/One company

1. Monster Energy 23 10.65

2. Don’t know name - One company 6 2.78
___ _____

Subtotal 29 13.43

Association - Other

3. Monster Energy plus other 1 0.46

4. Other 6 2.78

5. Don’t know name -
More than one company 1 0.46

6. Don’t know name -
Don’t know/no opinion 4 1.85

No Association

7. No association 175 81.02
___ ______

Total 216 100.00
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SURVEY RESPONSE CATEGORIES
Questions 6.0 through 6.2

Association - Monster Energy/One company

1. Monster Energy

2. Don’t know name - One company

Association - Other

3. Monster Energy plus other

4. Other

5. Don’t know name -
More than one company

6. Don’t know name -
Don’t know/no opinion
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SURVEY RESPONSES

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks

from one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY

RESPONDENT
NUMBER RESPONSE

2124 Q6.0 Yes.
Q6.1 Monster.

2127 Q6.0 Yes.
Q6.1 Monster because it’s a bear claw.

2203 Q6.0 Yes.
Q6.1 Monster.

2206 Q6.0 Yes.
Q6.1 Monster.

2216 Q6.0 Yes.
Q6.1 I believe it’s called Monster.

2222 Q6.0 Yes.
Q6.1 Monster.

2226 Q6.0 Yes.
Q6.1 I guess Monster.

2301 Q6.0 Yes.
Q6.1 Monster.

2313 Q6.0 Yes.
Q6.1 Monster.

2321 Q6.0 Yes.
Q6.1 Monster.

2326 Q6.0 Yes.
Q6.1 Monster.

2402 Q6.0 Yes.
Q6.1 Monster.

2422 Q6.0 Yes.
Q6.1 Monster because of the claw.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 1: Association - Monster Energy/One company
MONSTER ENERGY continued

RESPONDENT
NUMBER RESPONSE

2424 Q6.0 Yes.
Q6.1 Monster.

2509 Q6.0 Yes.
Q6.1 Monster because of the claw marks.

2523 Q6.0 Yes.
Q6.1 Monster.

2601 Q6.0 Yes.
Q6.1 Monster.

2604 Q6.0 Yes.
Q6.1 Monster.

2609 Q6.0 Yes.
Q6.1 Monster.

2625 Q6.0 Yes.
Q6.1 Monster.

2709 Q6.0 Yes.
Q6.1 Monster.

2822 Q6.0 Yes.
Q6.1 Monster.

2825 Q6.0 Yes.
Q6.1 Monster.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 2: Association - Monster Energy/One company
DON’T KNOW NAME - ONE COMPANY

RESPONDENT
NUMBER RESPONSE

2110 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 One company.

2112 Q6.0 Yes.
Q6.1 It looks familiar, but I don’t remember a name.
Q6.2 One company.

2125 Q6.0 Yes.
Q6.1 I don’t remember the brand.
Q6.2 One company.

2715 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

2716 Q6.0 Yes.
Q6.1 I can’t recall at this time.
Q6.2 One company.

2804 Q6.0 Yes.
Q6.1 I don’t know the name. Maybe an Indian name.
Q6.2 One company.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 3: Association - Other
MONSTER ENERGY PLUS OTHER

RESPONDENT
NUMBER RESPONSE

2622 Q6.0 Yes.
Q6.1 Monster or Vault.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 4: Association - Other
OTHER

RESPONDENT
NUMBER RESPONSE

2117 Q6.0 Yes.
Q6.1 Amp.

2212 Q6.0 Yes.
Q6.1 Coca-Cola.

2312 Q6.0 Yes.
Q6.1 Red Bull.

2514 Q6.0 Yes.
Q6.1 Amp.

2610 Q6.0 Yes.
Q6.1 Tiger or No Fear.

2810 Q6.0 Yes.
Q6.1 Redlines.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 5: Association - Don’t know name
MORE THAN ONE COMPANY

RESPONDENT
NUMBER RESPONSE

2802 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 More than one company.
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Q6.0 Do you associate the symbol on this card with energy drinks from
any particular company or companies?

Q6.1 What company or companies?
Q6.2 Do you associate the symbol on this card with energy drinks from

one company or more than one company?

RESPONSE CATEGORY 6: Association - Don’t know name
DON’T KNOW/NO OPINION

RESPONDENT
NUMBER RESPONSE

2217 Q6.0 Yes.
Q6.1 I don’t remember the name of the company.
Q6.2 Don’t know/no opinion.

2511 Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 Don’t know/no opinion.

2713 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 Don’t know/no opinion.

2808 Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 Don’t know/no opinion.
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TABLE 6

CONTROL CELL
"O" CLAW

Q2.0 Within the past three months, have you purchased one or
more energy drinks?

Q2.1 Within the next three months, are you likely to purchase
one or more energy drinks?

Response Distribution

Response Categories Number Percent
(n=216)

Q2.0 - Yes 192 88.89

Q2.1 - Yes 205 94.91
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TABLE 7

CONTROL CELL
"O" CLAW

GENDER DISTRIBUTION OF RESPONDENTS

Response Distribution

Response Categories Number Percent
(n=216)

1. Male 128 59.26

2. Female 88 40.74
___ ______

Total 216 100.00
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TABLE 8

CONTROL CELL
"O" CLAW

AGE DISTRIBUTION OF RESPONDENTS

Response Distribution

Response Categories Number Percent
(n=216)

1. 18 to 34 104 48.15

2. 35 to 54 80 37.04

3. 55 or above 32 14.81
___ ______

Total 216 100.00
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TEST CELL AND CONTROL CELL

COMPOSITE RESPONSE ANALYSIS
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TABLE 9

TEST CELL AND CONTROL CELL

Composite Response Analysis

Response Distribution

Test Cell Control Cell
Response Categories Percent Percent

(n=216) (n=216)

1. Monster Energy 73.61 10.65

2. Don’t know name - One company 4.63 2.78
_____ _____

Total 78.24 13.43
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APPENDIX A

SEQUENTIAL LISTING OF SURVEY RESPONSES
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APPENDIX A

SEQUENTIAL LISTING OF SURVEY RESPONSES

SURVEY QUESTIONS

Q2.0 Within the past three months, have you purchased one or more
energy drinks?

Q2.1 Within the next three months, are you likely to purchase one
or more energy drinks?

Q6.0 Do you associate the symbol on this card with energy drinks
from any particular company or companies?

Q6.1 What company or companies?

Q6.2 Do you associate the symbol on this card with energy drinks
from one company or more than one company?
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APPENDIX A

SEQUENTIAL LISTING OF SURVEY RESPONSES

TEST CELL

QNUM 1101
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1102
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1103
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drinks.

QNUM 1104
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1105
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Ripple.

QNUM 1106
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I’ve seen it before, but I don’t know which company it is.
Q6.2 Don’t know/no opinion.

QNUM 1107
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster. That is what it looks like.

QNUM 1108
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1109
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1110
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1111
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Green Monster.

QNUM 1112
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know the company, but I’ve seen this somewhere.
Q6.2 One company.

QNUM 1113
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1114
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1115
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1116
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1117
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1118
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1119
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.
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QNUM 1120
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know the name.
Q6.2 Don’t know/no opinion.

QNUM 1121
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1122
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Powerade.

QNUM 1123
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1124
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1125
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1126
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1127
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I can’t remember the name of it.
Q6.2 Don’t know/no opinion.

QNUM 1201
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1202
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1203
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1204
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1205
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1206
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1207
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 One company.
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QNUM 1208
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1209
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy.

QNUM 1210
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1211
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1212
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1213
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1214
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1215
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1216
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1217
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1218
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1219
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1220
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 Don’t know/no opinion.

QNUM 1221
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1222
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1223
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1224
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1225
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1226
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1227
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1301
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Ripit.

QNUM 1302
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1303
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

QNUM 1304
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1305
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1306
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1307
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

QNUM 1308
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1309
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1310
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster products.
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QNUM 1311
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1312
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy.

QNUM 1313
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1314
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1315
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 1316
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1317
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drink.

QNUM 1318
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Red Bull.

QNUM 1319
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1320
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1321
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1322
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1323
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1324
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1325
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1326
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1327
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1401
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1402
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1403
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1404
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1405
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1406
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Don’t recall.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1407
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1408
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Pepsi.
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QNUM 1409
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I know the logo but can’t recall the name.
Q6.2 One company.

QNUM 1410
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1411
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1412
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1413
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1414
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1415
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1416
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1417
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1418
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.
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QNUM 1419
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1420
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1421
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster. Pepsi.

QNUM 1422
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Coca Cola and Monster.

QNUM 1423
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1424
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1425
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1426
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1427
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1501
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1502
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1503
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 More than one company.

QNUM 1504
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Amp or Monster.

QNUM 1505
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1506
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1507
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 The Monster.

QNUM 1508
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Full Throttle, Red Bull. Seen more than one company use this

symbol. It’s different brands.

QNUM 1509
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1510
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drink.

QNUM 1511
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drinks.
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QNUM 1512
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1513
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1514
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1515
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1516
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1517
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1518
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1519
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 That looks like Monster.

QNUM 1520
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know which company.
Q6.2 One company.

QNUM 1521
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1522
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1523
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

QNUM 1524
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1525
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1526
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know remember.
Q6.2 More than one company.
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QNUM 1527
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1601
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1602
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1603
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1604
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1605
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster drink.

QNUM 1606
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1607
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1608
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1609
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1610
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1611
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1612
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1613
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

QNUM 1614
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1615
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1616
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1617
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1618
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1619
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1620
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1621
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1622
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1623
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1624
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1625
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1626
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1627
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1701
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1702
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1703
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster. Everyone’s had one.

QNUM 1704
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster drink.

QNUM 1705
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Oh, Monster.

QNUM 1706
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster. Is that part of the Coca-Cola company?

QNUM 1707
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drinks.
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QNUM 1708
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Is it Monster?

QNUM 1709
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I know that symbol. It’s on a green can. I don’t know.
Q6.2 One company.

QNUM 1710
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Um, Monster.

QNUM 1711
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1712
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 No/don’t know.
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QNUM 1713
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1714
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I think that’s Monster.

QNUM 1715
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1716
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 1717
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1718
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1719
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drink.

QNUM 1720
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1721
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1722
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1723
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1724
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Yep. That’s Monster.

QNUM 1725
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster. That’s all I drink.

QNUM 1726
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster Energy drinks.

QNUM 1727
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1801
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1802
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1803
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1804
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1805
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1806
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1807
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1808
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster or whoever makes Monster.

QNUM 1809
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1810
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 1811
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 The Monster company.

QNUM 1812
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1813
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1814
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1815
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 1816
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1817
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1818
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1819
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 The Monster company.

QNUM 1820
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 1821
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1822
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1823
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know name of. Monster company.

QNUM 1824
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 1825
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 Yes.
Q6.1 Monster drink company.
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QNUM 1826
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 It almost looks like a Monster logo.

QNUM 1827
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Coca-Cola.
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CONTROL CELL

QNUM 2101
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2102
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2103
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2104
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2105
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2106
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2107
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2108
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2109
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2110
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 One company.
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QNUM 2111
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2112
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 It looks familiar, but I don’t remember a name.
Q6.2 One company.

QNUM 2113
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2114
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2115
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2116
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2117
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Amp.

QNUM 2118
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2119
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2120
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2121
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2122
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2123
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2124
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2125
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t remember the brand.
Q6.2 One company.
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QNUM 2126
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2127
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster because it’s a bear claw.

QNUM 2201
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2202
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2203
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2204
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2205
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2206
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Don’t recall.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2207
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2208
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2209
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2210
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2211
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2212
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Coca-Cola.

QNUM 2213
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2214
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 No/don’t know.

QNUM 2215
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2216
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I believe it’s called Monster.

QNUM 2217
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t remember the name of the company.
Q6.2 Don’t know/no opinion.

QNUM 2218
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2219
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2220
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2221
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2222
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2223
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2224
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2225
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2226
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I guess Monster.

QNUM 2227
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2301
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2302
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2303
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2304
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2305
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2306
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2307
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2308
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2309
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2310
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2311
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2312
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 Yes.
Q6.1 Red Bull.

QNUM 2313
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2314
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2315
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2316
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2317
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2318
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2319
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2320
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2321
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2322
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2323
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2324
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2325
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2326
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2327
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2401
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2402
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2403
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.

QNUM 2404
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2405
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2406
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2407
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2408
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2409
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2410
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2411
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2412
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2413
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2414
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2415
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2416
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2417
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2418
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2419
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2420
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2421
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2422
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster because of the claw.

QNUM 2423
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2424
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2425
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2426
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2427
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2501
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2502
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2503
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2504
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2505
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2506
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2507
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2508
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2509
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster because of the claw marks.

QNUM 2510
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2511
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 Don’t know/no opinion.

QNUM 2512
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2513
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2514
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Amp.

QNUM 2515
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2516
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2517
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

A-70 CONTROL CELL

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 2 Page 155 of 202 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



QNUM 2518
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2519
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2520
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2521
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2522
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2523
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2524
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2525
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2526
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2527
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2601
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2602
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2603
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2604
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2605
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2606
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2607
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2608
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2609
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2610
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 Yes.
Q6.1 Tiger or No Fear.
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QNUM 2611
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2612
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2613
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2614
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2615
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2616
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2617
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.

QNUM 2618
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2619
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2620
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2621
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2622
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster or Vault.

QNUM 2623
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2624
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.

QNUM 2625
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.
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QNUM 2626
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2627
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2701
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2702
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2703
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2704
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2705
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2706
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2707
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2708
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2709
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2710
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2711
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2712
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2713
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 Don’t know/no opinion.
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QNUM 2714
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2715
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know.
Q6.2 One company.

QNUM 2716
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I can’t recall at this time.
Q6.2 One company.

QNUM 2717
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2718
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2719
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2720
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.

QNUM 2721
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2722
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2723
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2724
Q1.0 Gender: Male
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2725
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2726
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2727
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2801
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.
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QNUM 2802
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 More than one company.

QNUM 2803
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2804
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 I don’t know the name. Maybe an Indian name.
Q6.2 One company.

QNUM 2805
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2806
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2807
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2808
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Don’t know.
Q6.2 Don’t know/no opinion.

QNUM 2809
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Don’t recall.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2810
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Redlines.

QNUM 2811
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2812
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2813
Q1.0 Gender: Female
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2814
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2815
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2816
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Don’t know.
Q6.0 No/don’t know.
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QNUM 2817
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2818
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2819
Q1.0 Gender: Male
Q1.1 Age: 35 to 54
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2820
Q1.0 Gender: Female
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2821
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 No.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2822
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2823
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 No.
Q6.0 No/don’t know.

QNUM 2824
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.

QNUM 2825
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 Yes.
Q6.1 Monster.

QNUM 2826
Q1.0 Gender: Female
Q1.1 Age: 55 or above
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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QNUM 2827
Q1.0 Gender: Male
Q1.1 Age: 18 to 34
Q2.0 [Within past three months, purchased one or more energy drinks]
Q2.0 Yes.
Q2.1 [Within next three months, likely to purchase...energy drinks]
Q2.1 Yes.
Q6.0 No/don’t know.
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Ford Bubala & Associates FB&A
16400 Pacific Coast Highway 2/11
Suite 211 Study #1558
Huntington Beach, California 92649
Telephone: 562/592-4581
Facsimile: 562/592-3867

SUPERVISOR INSTRUCTIONS

LIST OF MATERIALS

Survey W
Screeners/Questionnaires - W (Ivory)
Exhibit W and Exhibit Folder
Supervisor Master Quota Sheet - W
Terminate Tally Sheets - W (Ivory)

Survey X
Screeners/Questionnaires - X (Salmon)
Exhibit X and Exhibit Folder
Supervisor Master Quota Sheet - X
Terminate Tally Sheets - X (Salmon)

Supervisor Instructions
Interviewer Instructions

If any materials are missing, or any instructions are
unclear, please notify Dr. Gerald Ford immediately.

STUDY OVERVIEW

This is a study among males and females who meet the survey
screening criteria.

This study has two separate surveys or cells. Each survey
or cell has separate age and gender quotas.

INTERVIEWING SCHEDULE/INTERVIEWING LOCATIONS

Interviewing is to commence as scheduled and be continued
each day until your assigned quotas are completed. Interviewing
is to be conducted during daytime and evening mall hours on
weekdays and during the weekend.

Screening is not to be conducted at any locations where
there are visible any displays, posters, advertising, signage, or
other promotional materials for any energy drinks.

In this study, respondents are to be screened on the mall
and then taken to a private interviewing area to complete the
interview.

The Questionnaire portion of the interview is to be
conducted in the private interviewing area. The private
interviewing area should contain a table and two chairs. The
Interviewer and the respondent should be seated across the table
from each other during the Questionnaire portion of the
interview.

SCREENERS/QUESTIONNAIRES/EXHIBITS

In each study, there is one Screener and one Questionnaire
with 2 rotations. The Questionnaires are the same with the
exception of the rotation of the alternative responses in Q6.2.

Survey Exhibit W will be used in Survey W and Survey Exhibit
X will be used in Survey X.

Additional details involving the execution of the
Screeners/Questionnaires are outlined in the Interviewer
Instructions and on the Screeners/Questionnaires.

B-1
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Supervisor Instructions
Page 2

Please read and review the Interviewer Instructions and the
Screeners/Questionnaires prior to the briefing and distribution
of materials to the Interviewers.

CREW SIZE

A minimum of two Interviewers should be briefed and assigned
to work on this study. While an Interviewer is working on this
study, he/she should not recruit or interview on any other study.

CREW ROTATION

No Interviewer should complete more than one-half or
fourteen (14) of the twenty-seven (27) interviews with either of
the two color-coded Screeners/Questionnaires.

QUOTA

The desired quota for the surveys is 54 completed
interviews. The desired quota for completed interviews, for each
survey, by age and gender is as follows:

Quota Quota
Ivory Salmon

Survey W Survey X

Age: 18-34 13 13
35-54 10 10
55 or over 4 4

Gender: Male 16 16
Female 11 11

Total Quota 27 27

Any one respondent may participate in only one of the two
surveys.

MASTER QUOTA SHEET

You have been provided with separate Master Quota Sheets so
that you can track the number of completed interviews, for each
survey, by age and gender.

Please send, via facsimile, a copy of the Master Quota Sheet
at the end of each interviewing day.

TERMINATE TALLY SHEETS

For ineligible respondents, we require a tally of the number
screened who terminated at each question. We also require a
tally of qualified respondents who refused the invitation to
return to your facility to complete the interview.

You have been provided separate Terminate Tally Sheets for
Survey W (Ivory) and Survey X (Salmon).

Interviewers should use a new Terminate Tally Sheet for each
day of interviewing and should print their full name, the name of the
mall, and the date on each sheet.

B-2

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 2 Page 178 of 202 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



Supervisor Instructions
Page 3

QUALIFIED RESPONDENTS

Qualified respondents, generally, are males and females (in
the desired age and gender distributions):

• who are 18 years of age or over;

• who, within the past three months have purchased or
within the next three months are likely to purchase one
or more energy drinks;

• who do not, nor does anyone else in their home, work
for an advertising agency or marketing research firm,
or a retail store or company that makes, sells, or
distributes any energy drinks;

• who, during the past three months, other than a
political poll, have not participated in any marketing
research surveys, including online surveys;

• who, during the past month, have not heard anything
about the subject of any of the interviews being
conducted at the mall; and

• if the respondent usually wears contact lenses or
eyeglasses when reading, is willing to wear them during
the interview.

The Interviewer Instructions provide for the sequence to be
used in approaching a potential participant. (i.e., After a
completed interview, the Interviewer should return to his/her
assigned screening site and attempt to screen the first
individual approaching that site who appears to be 18 years of
age or over. If that individual does not qualify, or does not
meet any available age or gender quota categories, the
Interviewer should approach the next individual that passes, and
the next, until a qualified participant is located.)
Interviewers should use this sequence in approaching potential
participants regardless of race, dress, appearance or any other
consideration (with the exception of the desired age and gender
quotas).

SCREENERS/QUESTIONNAIRES BRIEFING

Although the Screeners/Questionnaires employed in this study
are short, it is important that the Screeners/Questionnaires are
handled properly and that the questions are read verbatim.

All Interviewers participating in this study are to be
briefed. During the briefing, go over the Interviewer
Instructions and the question-by-question instructions on each of
the Screeners/Questionnaires with the Interviewers. Stress the
need for reading the questions exactly as they are printed on the
Screeners/Questionnaires, and recording clearly and accurately
the responses of the interviewees.

During the briefing, please hold practice interviews with
each Interviewer. The practice interviews give the Interviewers
practice in the mechanics of the Screeners/Questionnaires.
Please do additional practice, as necessary, until you are
confident that the Interviewers know how to properly conduct the
interview and thoroughly understand the mechanics of the study.
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SURVEY MATERIALS

Interviewers are to be instructed to take care in not
misplacing any of the survey materials. No survey materials are
to be removed from the private interviewing area with the
exception of materials used in recruiting respondents. All
survey materials are confidential.

VALIDATION

Validation in this study requires that a Supervisor
personally meet 35% of each Interviewer’s respondents and confirm
his/her answers to Questions 1.0 through 2.1. A Supervisor is to
sign his/her name where indicated (see "Supervisor Validation"
signature area) on last page of the Questionnaire to affirm this
in-person validation.

Interviews with respondents who refuse name and/or telephone
number will not be accepted toward the quotas, unless they are
validated on site.

If a Supervisor conducts an interview, that Supervisor
should not validate his/her own interview. A Supervisor-
conducted interview should be validated by another Supervisor.

Our firm will also conduct additional telephone validations
of the completed Questionnaires.

REPORTING/SHIPMENT OF COMPLETED INTERVIEWS

Daily Fax Report

Please send, via facsimile, a copy of the Master Quota Sheet
at the end of each interviewing day.

Daily Shipments

You are to ship daily (Monday through Friday)

• all completed Screeners/Questionnaires,
• all Terminate Tally Sheets for each Interviewer.

(NOTE: All Screeners/Questionnaires should be reviewed prior to
shipment.)

In your first daily shipment, include the signature page for
all signed Supervisor and Interviewer instructions. In
subsequent daily shipments, include the signature page for any
additional signed Supervisor and Interviewer instructions for
Supervisors or Interviewers who began work on this project after
the initial survey briefing.

Final Shipment of Completed Screeners/Questionnaires

At the time of the final shipment of completed Screeners/
Questionnaires, you should retain possession of all other survey
materials until contacted by Ford Bubala & Associates.

Final Shipment of All Survey Materials

When you are contacted by Ford Bubala & Associates to make
your final shipment of remaining materials, you are to return all
survey materials.

Shipping costs for the return of any materials not shipped
in the final shipment, and/or charges for any materials that need
to be returned to you for signature, etc., will be at your
expense.
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SHIPPING INFORMATION

Please use UPS or Federal Express for your daily shipments
to us.

IF YOU USE UPS:

- please use UPS Next Day Legal Express Envelopes for your
daily shipments.

- UPS Account Number #75W369.

IF YOU USE FEDERAL EXPRESS:

- Please use FedEx Pak (Soft) envelopes for your daily
shipments.

- Federal Express #1108-3076-9 (Standard)

When filling out the Air Bill, please put our study number,
#1558, in the space marked Reference Number. Also, please
indicate the package weight in the appropriate space.

Ship materials to:
Dr. Gerald Ford
Ford Bubala & Associates
16400 Pacific Coast Highway, Suite 211
Huntington Beach, California 92649
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SUPERVISOR INSTRUCTIONS

SIGNATURE PAGE

Study #1558

Note: After reading and reviewing these instructions and
procedures, along with the Interviewer Instructions,
Screeners/Questionnaires, and Exhibits, please print
your name and then sign this set of instructions.

_______________________________________
Name (Please Print)

_______________________________________
Signature
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Ford Bubala & Associates FB&A
16400 Pacific Coast Highway 2/11
Suite 211 Study #1558
Huntington Beach, California 92649
Telephone: 562/592-4581
Facsimile: 562/592-3867

INTERVIEWER INSTRUCTIONS

STUDY OVERVIEW

This is a study among males and females who meet the survey
screening criteria.

This study has two separate surveys or cells. Each survey
or cell has separate age and gender quotas.

INTERVIEWING SCHEDULE/INTERVIEWING LOCATIONS

Interviewing is to commence as scheduled and be continued
each day until your assigned quotas are completed. Interviewing
is to be conducted during daytime and evening mall hours on
weekdays and during the weekend.

Screening is not to be conducted at any locations where
there are visible any displays, posters, advertising, signage, or
other promotional materials for any energy drinks.

In this study, respondents are to be screened on the mall
and then taken to a private interviewing area to complete the
interview.

The Questionnaire portion of the interview is to be
conducted in the private interviewing area. The private
interviewing area should contain a table and two chairs. The
Interviewer and the respondent should be seated across the table
from each other during the Questionnaire portion of the
interview.

SCREENERS/QUESTIONNAIRES/EXHIBITS

In each study, there is one Screener and one Questionnaire
with 2 rotations. The Questionnaires are the same with the
exception of the rotation of the alternative responses in Q6.2.

Survey Exhibit W will be used in Survey W and Survey Exhibit
X will be used in Survey X.

CREW SIZE

A minimum of two Interviewers should be briefed and assigned
to work on this study. While an Interviewer is working on this
study, he/she should not recruit or interview on any other study.

CREW ROTATION

No Interviewer should complete more than one-half or
fourteen (14) of the twenty-seven (27) interviews with either of
the two color-coded Screeners/Questionnaires.

QUOTA

The desired quota for the surveys is 54 completed
interviews, 27 with each of the two color-coded Screeners/
Questionnaires.

This study requires that completed interviews match desired
age and gender quotas for each of the two color-coded Screeners/
Questionnaires. Your Supervisor has been provided with a Master
Quota Sheet so that the results of your completed interviews will
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Page 2

provide the desired age and gender distributions for each of the
two color-coded Screeners/Questionnaires.

Any one respondent may participate in only one of the two
surveys.

TERMINATE TALLY SHEETS

For ineligible respondents, we require a tally of the number
screened who terminated at each question. We also require a
tally of qualified respondents who refused the invitation to
return to your facility to complete the interview.

You have been provided separate Terminate Tally Sheets for
Survey W (Ivory) and Survey X (Salmon).

Interviewers should use a new Terminate Tally Sheet for each
day of interviewing and should print their full name, the name of
the mall, and the date on each sheet.

QUALIFIED RESPONDENTS

Qualified respondents, generally, are males and females (in
the desired age and gender distributions):

• who are 18 years of age or over;

• who, within the past three months have purchased or
within the next three months are likely to purchase one
or more energy drinks;

• who do not, nor does anyone else in their home, work
for an advertising agency or marketing research firm,
or a retail store or company that makes, sells, or
distributes any energy drinks;

• who, during the past three months, other than a
political poll, have not participated in any marketing
research surveys, including online surveys;

• who, during the past month, have not heard anything
about the subject of any of the interviews being
conducted at the mall; and

• if the respondent usually wears contact lenses or
eyeglasses when reading, is willing to wear them during
the interview.

- After positioning yourself at your assigned screening site,
you should attempt to screen the first individual
approaching your site who appears to be 18 years of age or
over. If that individual does not qualify, or does not meet
any available age or gender quota categories, you should
approach the next individual, and the next, until you locate
a qualified participant. Proceed from attempt to
screen/qualify to attempt to screen/qualify utilizing the
selection method described, approaching each prospective
respondent, regardless of race, dress, appearance or any
other consideration (with the exception of the desired age
and gender quotas).

- After qualifying a respondent, you are to take that
individual to your facility to be interviewed in a private
interviewing area. Upon completion of the interview, you
are to return to the mall and position yourself at your
assigned screening site, and repeat the respondent selection
process previously described.
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General Reminders

- Do not interview anyone you know.

- Do not attempt to screen/qualify anyone who has, or might
have, overheard the screening of a previous respondent.

- During the screening portion of the interview, if you
approach a group of two or more, address your request to
only one of the individuals and request that the other
individual(s) not help or assist the participating
individual with his/her answers. If this occurs, terminate
the attempt to interview.

- Do not position yourself in a manner in which a respondent
can read any of the words or questions on the Screeners/
Questionnaires.

- During the Questionnaire portion of the interview, the
respondent should be alone, with the exception of a single
parent or adult with a young child.

SCREENERS/QUESTIONNAIRES PROCEDURES

- The Screeners/Questionnaires are short; however, it is
important (1) that the questions are read verbatim, (2) that
the responses are accurately recorded, and (3) that the
Exhibits are properly shown to the respondents at the time
appointed on the Questionnaires.

- Administer each Screener/Questionnaire in a completely
uniform manner, reading each question exactly as it is
written and allow the respondent as much time as he/she
needs to answer before proceeding to the next question. Do
not change the wording of any question, and ask only the
questions included on the Screener/Questionnaire. If a
respondent indicates he/she does not understand a question
or asks you to explain a question, simply repeat it exactly
as worded on the Screener/Questionnaire. If necessary,
repeat a question twice. Each time you repeat a question,
mark R/Q for "reasked question" where appropriate. If the
respondent still does not understand or asks that a question
be explained, terminate the interview.

- When returning to your interviewing facility with a
qualified respondent, you should not discuss any aspects of
the survey.

- The questions are to be read verbatim. You should not probe
or clarify on any question.

- If you are unsure about the spelling of any word in a
respondent’s answer(s), ask the respondent to spell the
word(s). If the respondent cannot spell the word(s), please
spell the word(s) phonetically.

- If a potential respondent is terminated on any of the
screening questions, tally, erase, and reuse the Screener.
If an interview is terminated during the Questionnaire
portion, mark terminate (TM) on the Questionnaire where this
occurred and note an explanation in the margin of the
Questionnaire. Do not erase or reuse the Questionnaire.
Return the terminated Questionnaire to your Supervisor.

- On screening questions and category response questions,
record response with an ’X’ on the appropriate line.

- You may only erase on the Screener. You are not to erase on
the Questionnaire. If you make an error in filling out the
Questionnaire, put a line through the error and put the
initials ’IE’ (Interviewer Error) next to the error. If the
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respondent makes an error, while you are executing the
Questionnaire, put a line through the error and put the
initials ’RE’ (Respondent Error) next to the error.

- Validation in this study requires that a Supervisor
personally meets 35% of each Interviewer’s respondents and
confirms his/her answers to Questions 1.0 through 2.1. A
Supervisor is to sign his/her name where indicated (see
"Supervisor Validation" signature area) on the last page of
the Questionnaire to affirm this in-person validation.

- If a respondent refuses either his/her name or telephone
number, the interview must be validated on site by your
Supervisor in order for the interview to be counted toward
the quotas.

- In addition to your Supervisor, our firm will also conduct
additional telephone validation of your completed
interviews. Therefore, you are to attempt to obtain each
respondent’s name and telephone number.

You are to take care in not misplacing any of the survey
materials. No survey materials are to be removed from your
facility with the exception of materials used in recruiting
respondents. All survey materials are confidential.

All instructions for execution of the Screeners/
Questionnaires are on the Screeners/Questionnaires. The
instructions for execution of the Screeners/Questionnaires are in
all BOLD CAPITAL LETTERS.
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INTERVIEWER INSTRUCTIONS

SIGNATURE PAGE

Study #1558

Note: After reading and reviewing these instructions and
procedures, please print your name and then sign this
set of instructions and return it to your Supervisor.

________________________________________
Name (Please Print)

________________________________________
Signature
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Rotation 2

QUESTIONNAIRE - W

DO NOTERASE ON THE QUESTIONNAIRE.

TAKE RESPONDENT INTO INTERVIEWING ROOM.

SEAT RESPONDENT AND SEAT YOURSELF ACROSS FROM THE RESPONDENT.

In a moment, I am going to show you a survey exhibit; then I
will ask you a couple of questions.

Please understand that we are only interested in your
opinions; and if you don’t have an opinion or don’t know the
answer to a question, that is an acceptable answer.

TAKE EXHIBIT W OUT OF FILE AND HAND TO RESPONDENT.

Please look at the symbol on this card.

Please take as much time as you like and let me know when
you are ready to continue.

PAUSE UNTIL RESPONDENT INDICATES HE/SHE IS READY TO CONTINUE.

6.0 Now, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from any particular company or companies?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no/don’t know GO TO --> Q7.0.

6.1 What company or companies?
RECORD RESPONSE VERBATIM.

____________________________________________________________

____________________________________________________________
IF •DON•T KNOW• COMPANY/COMPANIES• NAME(S), CONTINUE;

OTHERWISE, GO TO --> Q7.0.

6.2 ONLY ASK Q6.2 IF •DON•T KNOW• TO Q6.1.

Again, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from more than one company or one company?
RECORD RESPONSE WITH AN •X.•

_____1. more than one company

_____2. one company CONTINUE.

_____3. don’t know/no opinion

7.0 Would you please tell me what letter is on the back of this
card?

RECORD LETTER:__________ CONTINUE.

7.1 PUT EXHIBIT BACK IN FILE AND CONTINUE.
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Rotation 2
Questionnaire - W, Page 2

VERIFICATION:

Finally, may I please have your name and telephone number?
This information is so that my Supervisor can verify a portion of
my work. If you are contacted, it will only be to confirm that I
conducted this interview and for no other reason.

Respondent Name:_________________________________________________

Telephone Number:__(_____)_______________________________________

ASK: Is that a daytime or evening telephone number?
RECORD RESPONSE WITH AN •X.•

_____1. daytime telephone number

_____2. evening telephone number

THANK RESPONDENT FOR HIS/HER TIME AND PARTICIPATION.

-----------------------------------------------------------------

Interviewer Certification:

I hereby certify that the information contained on this
Questionnaire is a true and accurate record of this
respondent’s comments as they were given to me.

_________________________________________ ______________
Interviewer’s signature (no initials) Date

Supervisor Validation:

I hereby certify that I personally met this respondent
and validated his/her answers to questions Q1.0 through Q2.1.

________________________________________
Supervisor’s signature (no initials)
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Rotation 2

QUESTIONNAIRE - X

DO NOTERASE ON THE QUESTIONNAIRE.

TAKE RESPONDENT INTO INTERVIEWING ROOM.

SEAT RESPONDENT AND SEAT YOURSELF ACROSS FROM THE RESPONDENT.

In a moment, I am going to show you a survey exhibit; then I
will ask you a couple of questions.

Please understand that we are only interested in your
opinions; and if you don’t have an opinion or don’t know the
answer to a question, that is an acceptable answer.

TAKE EXHIBIT X OUT OF FILE AND HAND TO RESPONDENT.

Please look at the symbol on this card.

Please take as much time as you like and let me know when
you are ready to continue.

PAUSE UNTIL RESPONDENT INDICATES HE/SHE IS READY TO CONTINUE.

6.0 Now, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from any particular company or companies?
RECORD RESPONSE WITH AN •X.•

_____1. yes CONTINUE.

_____2. no/don’t know GO TO --> Q7.0.

6.1 What company or companies?
RECORD RESPONSE VERBATIM.

____________________________________________________________

____________________________________________________________
IF •DON•T KNOW• COMPANY/COMPANIES• NAME(S), CONTINUE;

OTHERWISE, GO TO --> Q7.0.

6.2 ONLY ASK Q6.2 IF •DON•T KNOW• TO Q6.1.

Again, thinking about energy drinks...

Do you associate the symbol on this card with energy drinks
from more than one company or one company?
RECORD RESPONSE WITH AN •X.•

_____1. more than one company

_____2. one company CONTINUE.

_____3. don’t know/no opinion

7.0 Would you please tell me what letter is on the back of this
card?

RECORD LETTER:__________ CONTINUE.

7.1 PUT EXHIBIT BACK IN FILE AND CONTINUE.
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Rotation 2
Questionnaire - X, Page 2

VERIFICATION:

Finally, may I please have your name and telephone number?
This information is so that my Supervisor can verify a portion of
my work. If you are contacted, it will only be to confirm that I
conducted this interview and for no other reason.

Respondent Name:_________________________________________________

Telephone Number:__(_____)_______________________________________

ASK: Is that a daytime or evening telephone number?
RECORD RESPONSE WITH AN •X.•

_____1. daytime telephone number

_____2. evening telephone number

THANK RESPONDENT FOR HIS/HER TIME AND PARTICIPATION.

-----------------------------------------------------------------

Interviewer Certification:

I hereby certify that the information contained on this
Questionnaire is a true and accurate record of this
respondent’s comments as they were given to me.

_________________________________________ ______________
Interviewer’s signature (no initials) Date

Supervisor Validation:

I hereby certify that I personally met this respondent
and validated his/her answers to questions Q1.0 through Q2.1.

________________________________________
Supervisor’s signature (no initials)
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APPENDIX E

QUESTIONNAIRE NUMBERING SYSTEM

INTERVIEWING LOCATIONS
CONTROL

CELL
CONTROL

CELL

Boston, MA 1101 2101

Hicksville, NY 1201 2201

Chicago Ridge, IL 1301 2301

Minnetonka, MN 1401 2401

Spartanburg, SC 1501 2501

Arlington, TX 1601 2601

Glendale, AZ 1701 2701

Montclair, CA 1801 2801
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APPENDIX F

PROFESSIONAL INTERVIEWING SERVICES AND LOCATIONS

Boston York Metropolitan Market
Performance Plus
Faneuil Hall Marketplace
#2 Faneuil Hall Marketplace
Boston, MA 02109

New York Metropolitan Market
Sight Line Research, Ltd.
Broadway Mall
884 Broadway Mall
Hicksville, NY 11801

Chicago Metropolitan Market
JRG Johnston Research Group
Chicago Ridge Mall
730 Chicago Ridge Mall
Chicago Ridge, IL 60415

Minneapolis Metropolitan Market
Ridgedale Mall
Carlene Data Collection
12745 Wayzata Blvd.
Minnetonka, MN 55305

Charlotte Metropolitan Market
C&C Market Research
Westgate Mall
205 W. Blackstock Road
Spartanburg, SC 29301

Dallas Metropolitan Market
Friedman Marketing Services
The Parks @ Arlington
3811 S. Cooper
Arlington, TX 76015

Phoenix Metropolitan Market
C & C Market Research
Arrowhead Towne Center
7700 W. Arrowhead Towne Center
Glendale, AZ 85308

Los Angeles Metropolitan Market
Carlene Data Collection
Montclair Plaza
5196 Montclair Plaza Lane
Montclair, CA 92763
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APPENDIX G

INCIDENCE TABLE

Number

Total Screened 2,569
_________________________________________________________________

Q1.1 Under 18, over quota, or refused age 499

Q2.0/2.1 Within past three months has not
purchased and within next three months
not likely to purchase one or more
energy drinks 1,318

Q3.0 Someone works for advertising agency/
marketing research firm; retail store/
company that makes/sells/distributes any
energy drinks 63

Q4.0 Past three months, has participated in
marketing research survey 76

Q4.1 Past month heard about subject of
interviews 21

Q5.1 Did not have contact lenses/eyeglasses 42
_____

Total number ineligible 2,019

_________________________________________________________________

Q5.2 Refused to wear contact lenses/eyeglasses 9

Refused invitation to return to facility to
complete interview 109

Terminated during interview --
_____

Total refused 118

Completed interviews 432
_____

Total number eligible 550
_________________________________________________________________

Interview completion rate 432/550 = 78.55%
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EX-10 5 e101.htm EXHIBIT 10.1
ON-PREMISE DISTRIBUTION COORDINATION AGREEMENT

 
This ON-PREMISE DISTRIBUTION COORDINATION AGREEMENT (this “Agreement”) is entered into as of February 8, 2007 (the

“Effective  Date”),  between  HANSEN  BEVERAGE  COMPANY,  a  Delaware  corporation  (“Hansen”),  and  ANHEUSER-BUSCH,
INCORPORATED, a Missouri Corporation (“AB”).

RECITALS

 1. The parties are both engaged in the manufacture and sale of beverages.

2.            AB has an extensive network of distributors for sales of beverages in the United States of America including the District of
Columbia (“U.S.”). Each such distributor that is a party to an Anheuser-Busch, Inc. Wholesaler Equity Agreement (as it may be amended, restated,
and/or replaced from time to time, in each case an “AB Equity Agreement”) is referred to herein as an “AB Distributor” and some or all of such
distributors are collectively referred to as the “AB Distributors.”

3.            AB has employees (the “AB Sales Force”) who are collectively dedicated to marketing, promoting, selling and merchandising
products to accounts which sell alcohol beverages for on-premise consumption pursuant to licenses granted by applicable governmental authority
(the “On-Premise Accounts”). It is the intention of AB and Hansen that in the event a customer or account is licensed or otherwise sells Products
(as defined below) for both on-premise and off-premise consumption at one location (e.g., a hotel with a nightclub and a convenience store), this
Agreement will apply only to the On-Premise Account/s at such location.

4.            Subject to the terms of this Agreement, Hansen desires to enter into distribution agreements for specific territories, substantially
in the form of attached Exhibit A (the “On-Premise Distribution Agreement/s”), with certain AB Distributors for the distribution and sale to On-
Premise Accounts only of the Products (as defined below) and AB is willing to assist with those efforts as specified in Sections 1 and 2 below. The
“Products” collectively mean each of the specific brands of non-alcoholic energy drinks, in ready to drink form, that are packaged in 8.3 ounce
cans and such other packages and sizes as may be listed on attached Exhibit B (as may be amended in writing by Hansen and AB from time to
time).

5.            Subject to the terms of this Agreement, Hansen desires to assign to AB, and AB desires to accept, primary responsibility for the
marketing, promotion, merchandising and sales of the Products to On-Premise Accounts only and managing and coordinating the promotional,
marketing, sales, merchandising and distribution activities and efforts of the AB/Hansen Distributors (as defined in Section 2.8 below) in respect of
the Products to On-Premise Accounts only, throughout the AB Territory (as defined in Section 2.8 below) through the use of the AB Sales Force
and the AB/Hansen Distributors (collectively, the “Management Activities”).

6.            In exchange for AB providing the benefits set forth in this Agreement, Hansen shall pay AB a fee based on the volume of
Products purchased by such AB/Hansen Distributors from Hansen, but calculated only with respect to those of the Products that are sold by such
AB/Hansen Distributors to On-Premise Accounts within the AB Territory.

Now, therefore, the parties agree as follows:

AGREEMENT

1.            Engagement. Hansen hereby engages AB, and AB accepts such engagement to generally facilitate and assist the on-going
relationship between Hansen and the AB Distributors contemplated by this Agreement. AB also agrees to (a) use its best efforts to facilitate and
assist Hansen in regard to its evaluation of Proposed Distributors (defined below) pursuant to the terms of Section 2.4 below, (b) use its best
efforts to recommend to, encourage, facilitate and assist all AB Distributors accepted by Hansen pursuant to the terms of Section 2.5 below to enter
into On-Premise Distribution Agreement/s with Hansen for the sale of Products to On-Premise Accounts only in such territories as may be
designated by Hansen and agreed to between Hansen and such AB Distributors in accordance with the procedures set forth in Section 2 below, (c)
assume primary responsibility for, execute and perform the Management Activities, (d) prepare, manage and implement the Annual Business Plans
and Annual Marketing Plans (each as defined below) for the Products for each calendar year, and (f) use its best efforts to cause each AB
Distributor  to  diligently  market,  promote,  merchandise  and  sell  the  Products  to  all  On-Premise  Accounts  serviced by  that  AB  Distributor
throughout its assigned territory, and such additional On-Premise Accounts within the assigned territory that are now or may in the future be
appropriate for the Products. Such efforts shall include, without limitation, AB revising the AB Wholesaler Exclusivity Incentive program by
adding the Products thereto so that AB Distributors may carry and distribute the Products and remain exclusive under the program for so as long as
this Agreement, and such program remain in effect, but such efforts shall not obligate AB to expend funds or extend other economic incentives to
convince AB Distributors to enter into On-Premise Distribution Agreement/s with Hansen.

2.            General Agreement and Procedures for Appointment of Distributors. Hansen will, subject to the other terms of this Section 2,
offer to all the AB Distributors the exclusive rights to distribute the Products to On-Premise Accounts only throughout the Available Territory (as
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defined in Section 2.1 below) in accordance with the On-Premise Distribution Agreement/s.

2.1.         Existing Hansen Distributors. As of the Effective Date Hansen distributes the Products to On-Premise Accounts in the
U.S. pursuant to distribution agreements with various distributors, many of which are not AB Distributors (in each case, a “Non-AB Distribution
Agreement”). A “No Fault Termination Agreement” means any Non-AB Distribution Agreement under the terms of which Hansen is expressly,
legally, contractually and unilaterally entitled to terminate the applicable Distributor’s right to distribute Products to On-Premise Accounts without
cause and without Hansen breaching such Non-AB Distribution Agreement or incurring any liability or obligation except to pay the applicable
distributor a pre-determined fixed amount previously agreed to by Hansen in writing under such Non-AB Distribution Agreement (e.g., average
gross profit per case per product line multiplied by the number of cases of products sold during the most recently completed twelve (12) month
period) solely related to sales of the Products to On-Premise Accounts only. Each portion of the U.S. that is either (a) not covered by a distribution
agreement for sale of Products to On-Premise Accounts, or (b) is covered by a No-Fault Termination Agreement is an “Available Territory” and
all such Available Territories are collectively referred to in this Agreement as the “Available Territory.”

2.2.         Designation Notice. During the first twelve (12) months after the Effective Date, Hansen will notify AB, in writing,
from time to time, of the specific territories within the Available Territory that Hansen is prepared to offer to one or more AB Distributors (in each
case, a “Designation Notice”). Hansen agrees that the territory collectively covered by the Designation Notices delivered during such twelve (12)
month period will be no less than the Available Territory.

2.3.         Identification of Distributors. Within sixty (60) days after receipt of a Designation Notice, AB will identify to Hansen,
in writing (“Identification Notice”), the specific AB Distributor/s (the “Proposed Distributors”) to be appointed to distribute the Products to On-
Premise Accounts only throughout the specific territory/ies identified in the Designation Notice. If AB fails to identify Proposed Distributors
throughout all of the specific territory/ies identified in the Designation Notice within the applicable sixty (60) day period, Hansen shall have the
right to appoint distributors in its sole discretion for the territories which were designated by Hansen in the Designation Notice but were not
identified by AB in the Identification Notice.

2.4         Rejection of Distributors. Within thirty (30) days after receipt of the Identification Notice (the “Rejection Period”),
Hansen and AB may mutually agree not to appoint a particular Proposed Distributor, or Hansen may unilaterally reject a particular Proposed
Distributor upon delivery of written notice (a ‘Rejection Notice”) to AB specifying one of the following reasons: (i) the Proposed Distributor has,
as of the date of the Designation Notice, refused to enter into the Allied Products Distribution Agreement (as defined below) offered to such
Proposed Distributor, (ii) Hansen and the Proposed Distributor are engaged in a dispute, (iii) the Proposed Distributor or Distribution Agreement is
prohibited or regulated by applicable laws or regulations such that entering into the Distribution Agreement is likely to have a material adverse
effect on Hansen or is likely to expose Hansen to any liability or penalty, as determined by Hansen in its reasonable discretion, or (iv) entering into
a Distribution Agreement with the Proposed Distributor is likely, in Hansen’s reasonable judgment, to have a material adverse effect on Hansen
(provided that, for purposes of this item (iv), a less advantageous financial arrangement or economic effect solely and in and of itself shall not be a
material adverse effect). Hansen’s Rejection Notice shall contain a good faith description, in reasonable detail, of the facts relevant to Hansen’s
decision to reject a Proposed Distributor. In no event, however, shall such Rejection Notice be deemed a final or complete statement or admission
by Hansen with respect to its rejection of a Proposed Distributor, and Hansen shall have the right to subsequently amend or supplement the
Rejection Notice as Hansen deems necessary including without limitation by inclusion of any facts acquired by Hansen before or after the date of
Hansen Rejection Notice. If Hansen and AB mutually agree not to appoint a particular Proposed Distributor, or if Hansen rejects a particular
Proposed Distributor for one of the reasons specified in this Section, AB shall have the right, subject to Hansen’s prior written approval, which
Hansen may withhold in its sole discretion, to appoint another Person (a “Substitute Distributor”) to distribute the Products to On-Premise
Accounts only in the applicable designated territory. If such Substitute Distributor is not approved by Hansen, Hansen may enter into a distribution
agreement with respect to the applicable designated territory with any other Person (other than the Substitute Distributor rejected by Hansen) who
shall not be an AB/Hansen Distributor (as defined below). The Proposed Distributors who are not rejected either by mutual agreement of Hansen
and AB or by Hansen for one of the specified reasons set forth above, and the Substitute Distributors approved by Hansen, shall be referred to
collectively as the “Designated Distributors.” For purposes of this Section 2.4, “Allied Products Distribution Agreement” means such distribution
agreement entered into pursuant to the Amended and Restated Allied Products

Distribution Coordination Agreement entered into between Hansen and AB effective as of May 8, 2006.

2.5.         Appointment of Distributors.  AB  will,  within  ten  (10)  days  of  the  end  of  the  Rejection  Period,  deliver  to  each
Designated Distributor an On-Premise Distribution Agreement/s, in substantially the form of Exhibit A, subject to modification as agreed upon by
Hansen and AB. AB will deliver the respective On-Premise Distribution Agreement/s to each Designated Distributor and use its best efforts to
recommend to, encourage, facilitate and assist each Designated Distributor to enter into the On-Premise Distribution Agreement/s with Hansen;
provided, that such efforts shall not obligate AB to expend funds or extend other economic incentives to any Designated Distributor to convince
them to enter into a On-Premise Distribution Agreement/s with Hansen. AB will promptly return to Hansen copies of the On-Premise Distribution
Agreement/s executed by the Designated Distributors who have agreed to enter into a On-Premise Distribution Agreement/s with Hansen. Within
seven (7) days of receipt of any On-Premise Distribution Agreement/s executed by a Designated Distributor, Hansen will deliver the On-Premise
Distribution Agreement/s executed by Hansen to such Designated Distributor with a copy to AB.
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2.6.         Rejection by Distributor. If any Designated Distributor declines to enter into an On-Premise Distribution Agreement/s
with Hansen, AB shall have the right, subject to Hansen’s prior written approval, which Hansen may withhold in Hansen’s sole discretion, to
appoint a Substitute Distributor to distribute the Products to On-Premise Accounts only in the applicable designated territory. If Hansen does not
approve such Substitute Distributor, Hansen may enter into a distribution agreement with respect to the applicable designated territory with any
other Person designated by Hansen who shall not be an AB/Hansen Distributor (as defined below).

2.7.         AB/Hansen Distributors; On-Premise Distribution Agreement/s; AB Territory. Each Designated Distributor with whom
Hansen enters into an On-Premise Distribution Agreement/s will hereinafter be referred to as an “AB/Hansen Distributor”. Except with respect to
those AB/Hansen Distributors with whom no Equity Agreement exists at the time the On-Premise Distribution Agreement was entered into, each
AB/Hansen Distributor shall only be AB/Hansen Distributors during the period in which an AB Equity Agreement is in effect between AB and
such AB/Hansen Distributor. Any On-Premise Distribution Agreement/s between Hansen and any AB Distributor granting such AB Distributor the
right to distribute Products to On-Premise Accounts shall fall under the terms of this Agreement and be treated as an On-Premise Distribution
Agreement/s under this Agreement for so long as such On-Premise Distribution Agreement/s and the AB Equity Agreement with such AB
Distributor remains in effect. Whenever an AB Equity Agreement with an AB/Hansen Distributor (other than those AB/Hansen Distributors with
whom no Equity Agreement exists at the time the On-Premise Distribution Agreement was entered into) is terminated by AB pursuant to either the
deficiency termination procedure or the right of immediate termination stated in such AB Equity Agreement, AB shall notify Hansen in writing
within sixty (60) days after such termination. The term “AB Territory” shall mean the territory collectively covered at any particular time by all
On-Premise Distribution Agreement/s in effect at that time with AB/Hansen Distributors.

3.            Marketing, Promotion, Merchandising and Sales of the Products to On-Premise Accounts. AB agrees to be primarily responsible
during the Term for the marketing, promotion, merchandising and sales of Products to On-Premise Accounts throughout the AB Territory through
the use of the AB Sales Force and the AB/Hansen Distributors. Without limiting the terms of the

preceding sentence and pursuant to the direction provided by each applicable Annual Business Plan (as defined in Section 4 below) and each
applicable Annual Marketing Plan (as defined in Section 6 below), during the Term (a) the AB Sales Force will be directly responsible for the
marketing and promotion of the Products to On-Premise Accounts in the AB Territory, and (b) the AB Sales Force shall encourage, assist, monitor
and coordinate the merchandising and sales of the Products to On-Premise Accounts in the AB Territory either directly or by and through the
AB/Hansen  Distributors.  Consistent  with  the  direction  provided  by  each  Annual  Plan  and  each  Annual  Marketing  Plan,  Hansen  agrees  to
reasonably cooperate with AB’s efforts to satisfy its obligations under this Section 3. AB shall monitor and manage compliance by AB/Hansen
Distributors with the terms and requirements of their respective On-Premise Distribution Agreement/s, including, without limitation, the provisions
of Sections 3 and 10 thereof.

4.            Annual Business Plan. Not less than sixty (60) days before the end of each calendar year, AB will, in consultation with Hansen,
prepare an annual business plan for the following calendar year which shall include annual management activities, specific On-Premise Account
placement performance objectives, merchandising, marketing and promotional goals, specific On-Premise Account and channel objectives for
specified distribution channels, and annual sales volume goals, which shall not become effective unless it is approved in writing by both Hansen
and AB (the “Annual Business Plan”). AB will implement and manage each Annual Business Plan in the following calendar year and, except as
otherwise expressly set forth in this Agreement, will pay all costs associated with the Annual Business Plan including the implementation thereof.
Within sixty (60) days of the Effective Date, AB will prepare an Annual Business Plan for the portion of calendar year 2007 commencing sixty
(60) days after the Effective Date.

5.            On-Premise Management Team. Within sixty (60) days after execution of this Agreement, AB and Hansen shall create an
account management team (the “On-Premise Management Team”) in accordance with the terms of Section 5.1 below and the On-Premise
Management Team shall have the responsibilities set forth in Sections 5.2-5.4 as well as the responsibilities expressly reserved for the On-Premise
Management Team in Section 6 below.

5.1.         The On-Premise Account Management Team shall be comprised of an equal number of Hansen employees (“Hansen
Team Members”), each chosen by Hansen, and AB employees (“AB Team Members”), each chosen by AB. Hansen may at any time replace any
Hansen Team Member and AB may at any time replace any AB Team Member. A majority of each of the Hansen Team Members and each of the
AB Team Members respectively must affirmatively agree before any action of the On-Premise Account Management Team is approved or deemed
approved.

5.2.         The  On-Premise  Management  Team  shall  have  responsibility  for  the  overall  operational  implementation  of  the
provisions of this Agreement.

5.3.         The On-Premise Management Team shall conduct regular telephone conferences, and participate in regular operations
meetings of each party pertaining to the implementation of the provisions of this Agreement. At least once each calendar quarter (“Quarter”), the
On-Premise Management Team shall meet at locations to be determined from time to time, to among other things (a) evaluate the parties activities
under this Agreement, (b) discuss opportunities and issues pertinent to this Agreement, (c) develop, implement and monitor future
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supply chain efficiencies and improvements, and (d) develop marketing, promotional, merchandising and sales plans as may be appropriate under
the circumstances.

 6. Marketing Program.

6.1.         Annual Marketing Plans.  Not  less  than  sixty  (60)  days  before  the  end  of  each  calendar  year  the  On-Premise
Management Team shall review the conditions of the marketplace, the efforts to achieve sales of the Products to On-Premise Accounts in the AB
Territory as well as actual results, including year over year performance, and shall prepare an annual marketing plan for the next calendar year (as
more specifically described below in this Section 6.1, in each case an “Annual Marketing Plan”). Such Annual Marketing Plan shall include
specific On-Premise Account placement performance objectives, merchandising goals, specific On-Premise Account and channel objectives for
specified distribution channels, distribution goals, a sales and marketing spending plan and a strategy for maximizing sales and growth of market
share. Additionally, if the AB Territory has an ethnic market or concentration, the Annual Marketing Plan shall address such specific ethnic
segments, including retail promotions, point-of-sale allocations and special events for ethnic segments. Within sixty (60) days of the Effective
Date, the On-Premise Management Team will prepare an Annual Marketing Plan for the portion of calendar year 2007 commencing sixty (60)
days after the Effective Date. No Annual Marketing Plan shall become effective unless it is approved by the On-Premise Management Team.

6.2.         Implementation of each Annual Marketing Plan. Subject to the terms of Section 6.3 below, AB will implement each
Annual Marketing Plan (as may be adjusted from time to time each calendar year in accordance with Sections 6.3 and 6.4 below), and, subject to
Hansen’s reimbursement obligation specified below, AB shall be responsible for paying all expenses incurred in implementing each Annual
Marketing Plan and any other costs incurred by AB in connection with the marketing and sales of the Products. All such costs and expenses
incurred by AB in connection with implementation of an Annual Marketing Plan are collectively referred to in this Agreement as “Annual
Marketing Plan Costs,” provided, however, that unless expressly agreed to in writing by Hansen, the Annual Marketing Plan Costs (a) may not
include any fixed, indirect or ancillary costs incurred by AB including, without limitation, costs of salaries, wages or other benefits of whatsoever
nature paid to any persons employed by AB and/or who form a portion of the AB Sales Force, but (b) may include, without limitation and without
limiting the terms of 6.2(a), each of the following costs incurred by AB from time to time to implement an Annual Marketing Plan: all advertising
and promotional agency fees and other payments for (i) radio, television, Internet, and other electronic media advertising, (ii) billboards and other
outdoor advertising, (iii) advertising in magazines, newspapers and other print media, (iv) sports, entertainment and event sponsorships and
promotional products, (iv) point of sale displays, materials, and sampling, (v) on-premise promotions, (vi) coupons and sweepstakes, (vii) third
party research and third party analyses of trade and consumer issues and trends, (viii) third party creative development and materials production
needed for any of the foregoing forms of advertising, promotion, and merchandising, and (ix) reimbursement of reasonable trade spending by the
AB Sales Force for the purchase of Products in On-Premise Accounts in relation to the promotion of Products. Within thirty (30) days of the end
of each Quarter, AB will deliver to Hansen an accounting of the Annual Marketing Plan Costs incurred by AB during such Quarter to implement
the applicable Annual Marketing Plan. Within forty-five (45) days of the end of each Quarter, Hansen will reimburse AB for fifty percent (50%) of
such Annual Marketing Plan Costs. Notwithstanding the foregoing, each party may undertake any marketing, advertising or promotional plans or
activities that they wish involving any of the

Products and one or more of the On-Premise Accounts at such party’s sole cost and expense; provided, however, that any such plans or activities
that may be undertaken by AB shall always be subject to the prior reasonable written approval of Hansen.

6.3.         Adjustment of an Annual Marketing Plan. The members of the On-Premise Management Team shall discuss on a
Quarterly basis (or more frequently if appropriate) the Annual Marketing Plan and strategies for the marketing and sales of the Products and within
thirty (30) days of the end of each Quarter implement any agreed upon changes to the Annual Marketing Plan then in effect. Not less than once
each Quarter the On-Premise Management Team shall review the sales during the prior Quarter and projected sales and mutually agree upon
appropriate adjustments to the Annual Marketing Plan, including reductions or increases in the amount that may be spent thereunder having regard
to (a) the level of sales of the Products during the prior Quarter, (b) projected sales of the Products for the next two Quarters, (c) changed market
conditions, and (d) the Annual Marketing Plan Costs budgeted or planned for the remainder of the calendar year, including, without limitation, any
Annual Marketing Plan Costs resolved in accordance with Section 6.4 below.

 6.4. Resolution of Disputes.

6.4.1.      If the parties are unable to reach agreement on an Annual Marketing Plan including the Annual Marketing
Plan Costs under any such plan for any calendar year, the parties shall attempt resolution of such dispute through good faith consultations between
the Vice President of AB with responsibility for the Products and the Chief Executive Officer of Hansen or his designee. If no settlement can be
reached through such consultations within thirty (30) days after either party has notified the other party in writing of the existence of such dispute,
then the dispute shall be referred to mediation and failing resolution to arbitration in accordance with Section 24 below. Notwithstanding anything
to the contrary, the arbitrators shall not have the authority or power to and shall not issue an award or order that (a) requires Hansen’s fifty percent
(50%) reimbursement of Annual Marketing Plan Costs for the 2007 calendar year to exceed fifty percent (50%) of the Grossed Up Fee (as defined
below), (b) requires Hansen’s fifty percent (50%) reimbursement of Annual Marketing Plan Costs for any calendar year after 2007 to exceed the
Fee (as defined in Section 9 below) relating to the Products sold by Hansen to AB/Hansen Distributors during the immediately preceding calendar
year, or (c) results in Hansen incurring any obligation or liability to reimburse AB for Annual Marketing Plan Costs in an amount exceeding the

MEC00061154

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 7 Page 4 of 19 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



http://www.sec.gov/Archives/edgar/data/865752/000086575207000011/e101.htm[5/27/2015 1:48:01 PM]

Fee during the then-current calendar year. The parties agree to adjust any award or order as soon as possible under the circumstances but in no
event less frequently than at the end of each Quarter thereafter to give effect to the foregoing. For purposes of this Section 6.4, the term “Grossed-
Up Fee” means an amount equal to the product of (a) the aggregate amount of the Fees incurred during the period between January 1, 2007, and the
date of the arbitration award (the “Assessment Period”) multiplied by (b) a fraction, the numerator of which is 365, and the denominator of which is
the total number of days in the Assessment Period.

6.4.2.      Each party will continue to perform its obligations under this Agreement pending final resolution of any such
dispute set forth in this Section 6.4. For any calendar year in which a new Annual Marketing Plan has not been agreed, AB shall continue to
market and sell the Products with Annual Marketing Plan Costs that do not exceed (a) during 2007, the Grossed Up Fee, and (b) during any
calendar year after 2007, total Annual Marketing Plan Costs for the prior calendar year, to be estimated on a per-case basis, until an award or order
is issued by the arbitrators.

 7. Access to AB Sales Meetings; Hansen Sales Meetings.

7.1.        At Hansen’s request, Hansen will be permitted to attend all national, regional and state sales meetings AB holds with
AB Distributors on a group basis. Hansen will be allocated a reasonable amount of time to address issues related to the Products and to promote
and maximize distribution and sale of the Products to On-Premise Accounts (a) at all such state meetings Hansen elects to attend, and (b) at one
regional meeting in each AB region each calendar year so long as a regional meeting is actually held in the applicable region. AB will provide
Hansen at least thirty (30) days prior written notice of all national sales meetings and as much advance notice as reasonably possible for all regional
and state sales meetings, as such meetings may be arranged on less than thirty (30) days notice.

7.2.        AB  will,  at  no  additional  expense  to  AB,  support  and  facilitate  additional  meetings  of  AB/Hansen  Distributors
reasonably requested by Hansen.

 8. Miscellaneous AB and Hansen Assistance.

8.1.        Hansen will require each AB/Hansen Distributor to assign an AB provided tracking number to each Product and
Product package (or such other actions as AB may reasonably request in the future) to allow for tracking of inventory and sales information by
BudNet or any replacement sales data collection system then in use generally by AB and the AB Distributors, and as required under Section 3.j of
the On-Premise Distribution Agreement/s. Based on such information, AB will regularly provide to Hansen for each AB/Hansen Distributor: (a)
sales reports regarding the Products, (b) inventory levels of the Products, (c) On-Premise Accounts and potential On-Premise Accounts coverage
related to the Products, and (d) demographic and other retail consumer attributes applicable to On-Premise Accounts and potential On-Premise
Accounts where the Products are sold. AB will provide such information and summaries thereof in formats as mutually agreed to from time to time
by AB and Hansen.

8.2.        AB and Hansen will review and analyze Hansen’s existing freight and delivery systems in order to improve the
efficiencies of such system. To the extent savings or other efficiencies are created, AB will make its wholesaler support centers and other
intermediate delivery locations (collectively, “WSCs”) utilized by AB for its malt beverage products available to Hansen for use in connection
with storage and delivery of the Products. To the extent Hansen decides to utilize the WSCs it agrees to reimburse AB for the actual, direct,
incremental costs incurred by AB for such use.

8.3.        At Hansen’s request, AB agrees, to the extent legally permissible, to advise Hansen on the negotiation of purchasing
arrangements for some or all of the raw materials and packaging components required to make and package the Products.

8.4.        AB’s respective obligations under this Section 8 do not require AB to incur any out-of-pocket expenses or other costs
other than the time reasonably spent by their personnel to comply with the terms of this Section 8.

 9. Fees.  

9.1.         Payable by Hansen. In exchange for AB’s performance of its obligations under this Agreement, Hansen will pay AB a
fee (the “Fee”) equal to the percentage set forth on

Exhibit C of the Gross Margin (defined below) of the Products sold by Hansen to AB/Hansen Distributors during the applicable period under the
terms of the applicable On-Premise Distribution Agreement/s with such AB/Hansen Distributors, but calculated only with respect to those of the
Products that are sold by such AB/Hansen Distributors to On-Premise Accounts within the AB Territory in accordance with the applicable On-
Premise Distribution Agreement/s. For purposes of determining this calculation, Hansen and AB shall initially utilize the reports provided by AB
or the AB/Hansen Distributors in accordance with Section 8.1 above; provided, however, in the event a report is subsequently shown to be
inaccurate, Hansen and AB shall utilize the actual figures, and Hansen and AB shall promptly adjust the Fee as appropriate. The Fee shall be
payable monthly in arrears within thirty (30) days of the end of each calendar month.
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“Gross Margin” shall mean for any applicable period the Wholesale Sales Amount (defined below) for such period less the Cost of Sales (defined
below) for such period, but calculated only with respect to those of the Products that are sold by such AB/Hansen Distributors to On-Premise
Accounts within the AB Territory in accordance with the applicable On-Premise Distribution Agreement/s. Exhibit D attached to this Agreement
specifies for illustrative purposes only how the Gross Margin for the 8.3 ounce Monster Energy 24-pack loose was calculated for the calendar
quarter ending September 30, 2006. The parties acknowledge and agree that the deductions reflected in Exhibit D are estimates only and have been
calculated with reference to non-on premise categories of business. In the event of any inconsistency or conflict between what is specified in
Exhibit D, on the one hand, and the terms in this Section 9.1 that specify how the Gross Margin and its various elements should be calculated, on
the other, the terms of this Section 9.1 shall prevail.

“Wholesale Sales Amount” shall mean for any applicable period the gross amount invoiced by Hansen to AB/Hansen Distributors for Products
sold to AB/Hansen Distributors during such period that are sold by such AB/Hansen Distributor/s to On-Premise Accounts within the AB Territory
in accordance with the applicable On-Premise Distribution Agreement/s, less deductions for (a) federal and state excise tax to the extent paid for
by Hansen, (b) customary discounts and sales allowances paid, accrued or credited, (c) Products returned during such period, and (d) permitted
allowances, discounts, free cases or allowance programs (other than to the extent allowances, discounts, free case or allowance programs are
agreed by the parties as part of the Annual Marketing Plan costs, as provided for in Section 6 above) and commissions to third parties paid or
incurred by Hansen (which for sake of clarity does not include the Fees or the AB Commissions) but calculated only with respect to those of the
Products that are sold by such AB/Hansen Distributors to On-Premise Accounts within the AB Territory in accordance with the applicable On-
Premise Distribution Agreement/s.

“Cost of Sales” shall mean for any applicable period Hansen’s cost of sales with respect to Products sold to AB/Hansen Distributors during such
period under the terms of the applicable On-Premise Distribution Agreement/s calculated on the same basis and in the same manner that cost of
sales is calculated by Hansen for the purposes of Hansen’s periodic financial statements from time to time prepared in accordance with generally
accepted accounting principals consistently applied, plus an amount equal to five percent (5%) of the Wholesale Sales Amount for such period as
an allowance for freight and delivery costs out plus a further amount equal to ten percent (10%) of the Wholesale Sales Amount for such period as
an allowance for indirect costs incurred by Hansen for, and in connection with, the production of the Products but calculated only with respect to
those of the Products that are sold by such AB/Hansen Distributors to On-Premise Accounts within the AB

Territory in accordance with the applicable On-Premise Distribution Agreement/s, provided that no portion of such allowances shall be included in
Cost of Sales.

9.2.         Commissions Payable by AB/Hansen Distributors. In exchange for AB’s performance of its obligations under this
Agreement, each AB/Hansen Distributor will pay a commission to AB equal to the percentage set forth on Exhibit C of the aggregate prices of
Products invoiced by Hansen to that AB/Hansen Distributor under the applicable On-Premise Distribution Agreement/s (the “AB Commission/s”),
but calculated only with respect to those of the Products that are sold by such AB/Hansen Distributors to On-Premise Accounts within the
Territory. Hansen will collect the AB Commission/s from the AB/Hansen Distributors on behalf of AB as provided in this Section. Except as set
forth in Section 9.3 below, Hansen agrees that it has no rights whatsoever in the AB Commission/s and may not (a) include any AB Commission/s
in its revenues or list of assets, (b) pledge, grant, or allow any lien or security interest whatsoever in any of the AB Commission/s, (c) retain any
such AB Commission/s as full or partial payment of any amount(s) allegedly owed to Hansen by AB under this Agreement or by a AB/Hansen
Distributor, or (d) take any action whatsoever inconsistent with AB’s ownership of the AB Commission/s. All of Hansen’s invoices to AB/Hansen
Distributors will include the AB Commission/s, which will be payable in accordance with the terms of the Hansen invoice. Hansen will receive the
AB Commission/s paid in accordance with such Hansen invoice and subject to Section 9.3 below, remit the percentage set forth in Exhibit C of the
AB Commission/s payments to AB monthly, within fifteen (15) days of the end of each calendar month. Hansen is in no way guaranteeing
payment of the AB Commission/s. Hansen will advise AB of any failure by an AB/Hansen Distributor to pay on a timely basis any AB
Commission/s for which it is liable within a reasonable time following such default, and cooperate with AB’s reasonable requests for assistance to
collect AB’s share of any defaulted AB Commission/s payments at no cost to Hansen. At AB’s request, Hansen will assign all its rights to collect
the defaulted AB Commission/s to AB. Hansen shall have no obligations beyond those set forth in this Section to assist in the collection of the AB
Commission/s.

9.3.         Application of AB Commission/s to Marketing Expenses. Hansen will be entitled to retain the percentage set forth on
Exhibit C of all AB Commission/s as a contribution towards its share of the approved Annual Marketing Plan costs it is required to pay to AB in
accordance with the provisions of Section 6.2 above.

9.4          On-Premise and Off-Premise Sales of Products at One Location. In the event a customer or account is licensed to sell
alcohol beverages for on-premise consumption, and/or otherwise sells Products for both on-premise and off-premise consumption at one location,
this Agreement will only apply to, and the Fee and the AB Commission will only be computed with respect to, the sales of Products for on-
premise consumption by the On-Premise Account. With respect to such customers or accounts, AB shall have the burden of providing or causing
the AB/Hansen Distributor/s to provide reliable and commercially reasonable evidence sufficient to enable AB and Hansen to determine the actual
amount of on-premise sales of Products by the On-Premise Account at each such location. If AB or the AB/Hansen Distributor/s provides such
evidence, AB and Hansen shall cooperate in good faith to establish an allocation of the sales of Products by such customers or accounts based on
such evidence. If AB and Hansen are unable to reach an agreement with respect to such allocation, the matter shall be resolved pursuant to the
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dispute resolution procedures set forth in Section 24, providing that AB shall, at all times, bear the burden of proof by a preponderance of the
evidence, based on reliable and commercially reasonable

evidence,  of  on-premise  sales  of  Products  by  such  On-Premise  Account.  Notwithstanding  the  foregoing,  because  the  applicable  laws  and
regulations of the State of Pennsylvania permit bars and taverns in Pennsylvania to sell cold alcohol beverages for off-premise consumption, AB
and Hansen agree that all sales of Products by such bars and taverns in Pennsylvania (that fall within the definition of On-Premise Accounts) will
be considered On-Premise Account sales whether or not such Products are actually consumed on-premise.

 10. Confidentiality.

10.1.       Definition. As used herein, “Confidential Information” means any information, observation, data, written material,
records, documents, computer programs, software, firmware, inventions, discoveries, improvements, developments, designs, promotional ideas,
customer lists, suppliers lists, financial statements, practices, processes, formulae, methods, techniques, trade secrets, products and/or research, in
each such case, of or related to a party’s products, organization, business and/or finances; provided, however, Confidential Information shall not
include any information which (a) is in the public domain except through any intentional or negligent act or omission of the non-disclosing party
(or any agent, employee, shareholder, director, officer, or independent contractor of or retained by such other party or any of its Affiliates (defined
in Section 16.1.1 below)), (b) can be shown by clear and convincing tangible evidence to have been in the possession of the non-disclosing party
prior to disclosure by the disclosing party, (c) is legally and properly provided to the non-disclosing party without restriction by an independent
third party that is under no obligation of confidentiality to the disclosing party and that did not obtain such information in any illegal or improper
manner or otherwise in violation of any agreement with the disclosing party, (d) is disclosed without any restrictions of any kind by the disclosing
party to third parties on a regular basis without any measures being taken, whether explicitly or implicitly, by the disclosing party to protect the
confidentiality of such information, or (e) is independently generated by any employee or independent contractor of or retained by the non-
disclosing party, and such employee or independent contractor has no knowledge of any of the Confidential Information.

10.2.       Non-Disclosure Obligations. It is contemplated that in the course of the performance of this Agreement each party may,
from time to time, disclose its Confidential Information to the other. Each party agrees that any such Confidential Information (a) will be used
solely as provided by the terms and conditions of this Agreement, and (b) is intended solely for the information and assistance of the other party in
the performance of such party’s obligations or exercise of such party’s rights under this Agreement and is not to be otherwise disclosed. Each party
will use its best efforts to protect the confidentiality of the other party’s Confidential Information, which efforts shall be at least as extensive as the
measures such party uses to protect its own most valued Confidential Information.

10.3.       Injunctive Relief. Each party acknowledges that the other party will suffer irreparable harm if such party breaches any
of the provisions regarding confidentiality set forth in this Section 10 and that monetary damages will be inadequate to compensate the other party
for such breach. Therefore, if a party (or any agent, employee, shareholder, director, officer, or independent contractor of or retained by such other
party or any of its Affiliates) breaches any of such provisions, then the other party shall be entitled to injunctive relief without bond (in addition to
any other remedies at law or equity) to enforce such provisions.

 11. Hansen’s Rights/Amendment/First Offer.

11.1.       Hansen’s Rights Regarding On-Premise Distribution Agreement/s. Nothing in this Agreement should be construed as
(a) granting AB Distributors exclusive distribution rights for the Products, or (b) except as provided in this Agreement, otherwise prohibiting
Hansen from entering or maintaining relationships with other distributors.

 11.2. Amendment of On-Premise Distribution Agreement/s.

11.2.1.       Section 6.b. and Exhibit E of the On-Premise Distribution Agreement/s sets forth, without limitation, the
terms under which the AB/Hansen Distributor pays the AB Commission to Hansen (the “AB Commission Terms”). Hansen covenants and agrees
not to amend, modify, or delete any of the AB Commission Terms in any of the On-Premise Distribution Agreement/s, without AB’s prior written
consent.

11.2.2.       Hansen covenants and agrees not to amend or modify the terms of Section 21 (Competing Products) of any
On-Premise Distribution Agreement/s with an AB/Hansen Distributor (the “Competing Products Terms”), without AB’s prior written consent.

11.2.3.       Hansen is entitled, without AB’s consent, to amend, modify, or delete any provision of any On-Premise
Distribution Agreement/s (other than the AB Commission Terms and the Competing Products Terms), provided, however, that any AB/Hansen
Distributor terminated by Hansen for cause shall be treated as a termination without cause for purposes of this Agreement if Hansen would not have
been entitled to terminate such AB/Hansen Distributor for cause had the terms of the On-Premise Distribution Agreement/s originally entered into
between Hansen and such AB/Hansen Distributor instead been in effect.
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11.3.       Right of First Offer for New Territories. If Hansen desires during the term of this Agreement to enter into a distribution
agreement with any Person for distribution of any of the Products to On-Premise Accounts in a territory in the U.S. and such territory is not
already serviced by an AB/Hansen Distributor under a On-Premise Distribution Agreement/s (in each case a “New Territory”), Hansen shall notify
AB in writing thereof (a “New Territory Notice”). AB shall, within ten (10) days of its receipt of a New Territory Notice, identify to Hansen the
specific AB Distributor/s (the “Proposed New Distributors”) to be appointed to distribute the Products to On-Premise Accounts only in the
respective New Territory/ies identified in the New Territory Notice. Within fourteen (14) days after the date AB identifies the Proposed New
Distributor/s, Hansen may notify AB in writing that Hansen has rejected the Proposed New Distributor/s for one of the reasons set forth in Section
2.4. Hansen shall not be obligated to give a New Territory Notice for any territory for which an AB Distributor/s has been rejected or has declined
to enter into a Distribution Agreement. If Hansen does not reject the Proposed New Distributor/s within such fourteen (14) day period, AB shall
promptly thereafter deliver to the Proposed New Distributors an On-Premise Distribution Agreement/s, in substantially the form of Exhibit A,
subject to modification as agreed upon by Hansen and AB. AB will deliver the respective On-Premise Distribution Agreement/s to each Proposed
New Distributor and use its best efforts to recommend to, encourage, facilitate and assist each Proposed New Distributor to enter into the On-
Premise Distribution Agreement/s with Hansen; provided, that such efforts shall not obligate AB to expend funds or extend other economic
incentives to any Proposed New Distributor to convince them to enter into On-Premise Distribution Agreement/s with Hansen. AB will promptly
return to Hansen copies of the On-Premise Distribution Agreement/s executed by the Proposed New Distributors who have agreed to enter into
On-Premise Distribution Agreement/s with Hansen. Within ten (10)

days of receipt of any On-Premise Distribution Agreement/s executed by a Proposed New Distributor, Hansen will deliver the On-Premise
Distribution Agreement/s executed by Hansen to such Proposed New Distributor with a copy to AB. If Hansen rejects a Proposed New Distributor,
or if a Proposed New Distributor declines to enter into an On-Premise Distribution Agreement/s with Hansen, AB shall have the right, subject to
Hansen’s prior written approval, which Hansen may withhold in its sole discretion, to appoint a Substitute Distributor to distribute the Products to
On-Premise Accounts only in the New Territory originally designated for such Proposed New Distributor. If AB does not appoint a Substitute
Distributor  within  fourteen  (14)  days  of  Hansen’s  rejection  of  a  Proposed  New  Distributor,  or  if  Hansen  does  not approve  the  Substitute
Distributor, Hansen shall have the right to appoint any Person (other than the Substitute Distributor rejected by Hansen) as its distributor of
Products to On-Premise Accounts in the New Territory originally designated for such Proposed New Distributor.

11.4.       Existing Other Products. Hansen shall promptly notify AB in writing (an “EOP Option Notice”) if, during the term of
this Agreement, Hansen elects, in its discretion, to distribute any other non-alcoholic energy drink brands which Hansen manufactures in ready to
drink form that are substantially similar to or competitive with the Products as of the date of this Agreement (other than Joker, Ace, Blue Sky or
Hansen’s ), including, without limitation, Unbound, Lost and Rumba (the “Existing Other Products”) to On-Premise Accounts in the AB Territory.
AB shall have an option, for a period of thirty (30) days from receipt of the EOP Option Notice, to elect to add the Existing Other Products listed
in the EOP Option Notice (the “Subject EOP”) to Exhibit B of this Agreement. If AB fails or refuses to exercise such option by delivering written
notice thereof to Hansen prior to the expiration of such thirty (30) day option period, then (i) AB’s option with respect to the Subject EOP shall be
deemed to have lapsed and shall be of no further force or effect only with respect to the Subject EOP, and (ii) Hansen may thereafter enter into one
or more agreements with any other Person/s with respect to the distribution of the Subject EOP. Notwithstanding the foregoing, Hansen and AB
agree that neither of Hansen’s existing energy drink products which are marketed and sold by or under the brand names “Joker”, “Ace”, “Blue
Sky” or “Hansen’s” shall be deemed to be Existing Other Products for purposes of this Section 11.4.

11.5        Future Other Products. If, during the term of this Agreement, Hansen elects, in its discretion, to distribute any non-
alcoholic energy drinks in ready to drink form that are developed or acquired by Hansen after the date of this Agreement and are substantially
similar to and competitive with the Products (the “Future Other Products”), to On-Premise Accounts in the AB Territory, Hansen may, in its
discretion, either:

11.5.1.  Provide to AB, by written notice thereof (a “FOP Option Notice”), an option to add one or more of the Future
Other Products to Exhibit B of this Agreement. AB shall have a period of thirty (30) days from receipt of the FOP Option Notice, to elect to add
the Future Other Products listed in the FOP Option Notice (the “Subject FOP”) to Exhibit B of this Agreement. If AB fails or refuses to exercise
such option by delivering written notice thereof to Hansen prior to the expiration of such thirty (30) day option period, then (i) AB’s option with
respect to the Subject FOP shall be deemed to have lapsed and shall be of no further force or effect only with respect to the Subject FOP, and (ii)
Hansen may thereafter enter into one or more agreements with any other Person/s with respect to the distribution of the Subject FOP; or

11.5.2.  Provide written notice to AB that Hansen has elected not to provide an option to AB pursuant to Section 11.5.1
with respect to the applicable FOP, in which case (i)

Hansen may enter into one or more agreements with any other Person/s with respect to the distribution of any applicable FOP and any other future
products, providing such agreement does not become effective until not less than ninety (90) days after the date of Hansen’s notice to AB, and (ii)

upon the 90th day after the date of Hansen’s notice to AB, the provisions of this Section 11.5 and Section 12.1(b) below shall automatically
terminate and shall thereafter be of no further force or effect.

Notwithstanding the foregoing, Hansen and AB agree that Future Other Products shall not include any other non-alcoholic energy drinks in ready
to drink form that are developed or acquired by Hansen after the date of this Agreement and that are not designed or marketed to significantly
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compete with the Products in On-Premise Accounts.

 12. Competitive Product/s.

 12.1. AB.

(a)         The following definitions apply solely to this Section 12.1 and Section 17.2 below.

(i)          Except  as  otherwise  provided  in  the  next  sentence,  a  “Competitive  Agreement”  means  any
agreement, understanding or relationship similar in nature, purpose or effect to this Agreement for the marketing or distribution of any Competitive
Product/s to On-Premise Accounts in any portion of the Competitive Territory. A Competitive Agreement does not include (1) any distribution
agreement between AB and an AB Affiliate under which AB acts as master distributor to On-Premise Accounts of products owned by such AB
Affiliate (a “Master Distributor Agreement”), or (2) any agreement pursuant to which AB authorizes, permits, or obligates an AB Distributor or
other distributor to distribute to On-Premise Accounts, Competitive Product/s that (A) were internally developed by AB or an Existing Affiliate, at
any time, (B) were acquired by AB or an AB Affiliate after the Effective Date, or (C) AB has the right to distribute pursuant to a Master
Distributor Agreement.

(ii)         “Competitive Product/s” means any shelf stable, non-alcoholic, energy drink, in ready to drink form
generally sold or merchandized in On-Premise Accounts.

(iii)        “Competitive Territory” shall mean the territory collectively covered by all On-Premise Distribution
Agreement/s with AB/Hansen Distributors that are in effect on the date any particular event specified in Section 12.1(b), Section 12.1(c), or Section
17.2  occurs;  provided,  however,  that  the  Competitive  Territory  shall  not  include  (a)  any  territory  covered  by  a  On-Premise  Distribution
Agreement/s in which Hansen has distributed to On-Premise Accounts through means other than an AB/Hansen Distributor more than one-third
(1/3) of the cases of Products sold to On-Premise Accounts in such territory during the shorter of (I) the 12-month period immediately preceding
the date of any such event, or (II) the period commencing on the Effective Date and ending on the date of any such event, or (b) any territory in
which AB is a party to a Competitive Agreement that is in effect on the date Hansen and one or more AB/Hansen Distributors enter into a On-
Premise Distribution Agreement/s for Products with respect to On-Premise Accounts in all or some of that territory.

(iv)         “Existing Affiliate” means any Person that is an Affiliate of AB on the Effective Date.

(b)         AB  agrees  not  to  enter  into  a  Competitive  Agreement  with  any  Person;  provided,  however,  that  such
restriction does not apply to any Competitive Agreement under which each Competitive Product covered by such Competitive Agreement was
internally developed before or after the Effective Date by AB or an Existing Affiliate.

(c)         Except for any Competitive Agreement not prohibited by the terms of Section 12.1(b), AB will not (a)
encourage or request that any AB Affiliate enter into a Competitive Agreement with another Person, (b) consent to any AB Affiliate entering into a
Competitive Agreement with another Person so long as AB has the contractual right to withhold its consent, or (c) facilitate or assist in the
negotiation or formation of any Competitive Agreement between an AB Affiliate and another Person.

 12.2. Hansen.

 (a) The following definitions apply solely to this Section 12.2.

(i)          “Competitive Agreement” means any agreement, understanding or relationship similar in nature,
purpose or effect to this Agreement for the distribution of the Products to On-Premise Accounts in any portion of the Competitive Territory.

(ii)         “Competitive Territory” shall mean the territory collectively covered by the On-Premise Distribution
Agreement/s with AB/Hansen Distributors that are in effect on the date the particular event specified in Section 12.2(b) occurs; provided, however,
that the Competitive Territory shall not include (a) any territory covered by a On-Premise Distribution Agreement/s in which Hansen has
distributed to On-Premise Accounts through means other than an AB/Hansen Distributor more than one-third (1/3) of the cases of Products sold in
such territory during the shorter of (I) the 12-month period immediately preceding the date of any such event, or (II) the period commencing on the
Effective Date and ending on date of any such event, or (b) any territory in which Hansen is a party to a Competitive Agreement that is in effect on
the date Hansen and one or more AB/Hansen Distributors enter into a On-Premise Distribution Agreement/s relating to On-Premise Accounts in all
or some of that territory.

(b)         Hansen agrees not to enter into a Competitive Agreement with any Person.

13.          Termination of On-Premise Distribution Agreement/s. In the event of any breach or default by an AB/Hansen Distributor under
its On-Premise Distribution Agreement/s with Hansen or any other occurrence that would give rise to Hansen’s right to terminate such On-Premise
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Distribution Agreement/s, Hansen will give AB written notice of such breach, default or occurrence at the same time as Hansen delivers notice of
such breach, default or occurrence to such AB/Hansen Distributor, and AB shall have the same opportunity to cure such breach, default, or
occurrence as is provided to the AB/Hansen Distributor under the On-Premise Distribution Agreement/s, if any. If the AB/Hansen Distributor and
AB fail to cure the breach, default, or occurrence within the applicable cure period, if any, Hansen may terminate such On-Premise Distribution
Agreement/s pursuant to its terms and seek any remedies available under the On-

Premise Distribution Agreement/s or applicable law, in its sole and absolute discretion. AB will not, and will not directly or indirectly participate in
or assist any Distributor to, challenge any right or remedy Hansen invokes under any On-Premise Distribution Agreement/s, except to the extent
that such challenge may relate to a breach by Hansen of its obligations under this Agreement or is reasonably necessary for AB to prevent a
material impairment of its rights under this Agreement. Hansen agrees that (a) AB is not obligated, directly or indirectly, in any way under any of
the  On-Premise  Distribution  Agreement/s,  (b)  AB  has  not  expressly  or  implicitly  agreed  to  guarantee  the  performance  of  any  AB/Hansen
Distributor under its respective On-Premise Distribution Agreement/s with Hansen, and (c) Hansen will not take any action against AB to enforce
an AB/Hansen Distributor’s obligation/s under its On-Premise Distribution Agreement/s with Hansen. Hansen agrees that without the prior written
consent of AB, Hansen will not enter into a new agreement or arrangement to distribute any of the Products with an AB/Hansen Distributor who
was terminated by Hansen without cause for a period of two (2) years from the effective date of such termination.

14.          Term. Unless terminated by either party pursuant to the terms of this Agreement, the initial term of this Agreement shall
commence on the Effective Date and shall end on May 8, 2026. After the Initial Term, this Agreement shall, subject to being terminated by either
party pursuant to the terms of this Agreement, continue and remain in effect for as long as any AB/Hansen Distributor continues to distribute some
or all of the Products pursuant to the terms of a On-Premise Distribution Agreement/s.

15.          Termination By Either Party. Without prejudice to its other rights and remedies under this Agreement and those rights and
remedies otherwise available in equity or at law, either party may terminate this Agreement on the occurrence of one or more of the following:

15.1.       Material Breach. The other party’s breach of a material provision of this Agreement and failure to cure such breach
within thirty (30) days after receiving written notice describing such material breach in reasonable detail from the non-breaching party; provided,
however, if such breach is of a nature that it cannot reasonably be cured within thirty (30) days, then the breaching party shall have an additional
sixty (60) day period to cure such breach, providing it immediately commences, in good faith, its best efforts to cure such breach.

15.2.       Insolvency. The other party: (a) makes any general arrangement or assignment for the benefit of creditors; (b) becomes
bankrupt, insolvent or a “debtor” as defined in 11 U.S.C. Section 101 or any successor statute (unless such petition is dismissed within sixty (60)
days after its original filing); (c) has appointed a trustee or receiver to take possession of substantially all of such party’s assets or interest in this
Agreement (unless possession is restored to such party within sixty (60) days after such taking); or (d) has substantially all of such party’s assets or
interest in this Agreement (unless such attachment, execution or judicial seizure is discharged within sixty (60) days after such attachment,
execution or judicial seizure) attached, executed, or judicially seized.

 15.3. Agreement. Mutual written agreement of the parties.

 16. Termination on Change of Control.

16.1.       Definitions. The following definitions apply to this Section 16 and wherever else they are used in this Agreement:

16.1.1. “Affiliate” of any specified Person means any other Person directly or indirectly Controlling or Controlled by, or
under common Control with, such specified Person; provided, however, that it is agreed that AB does not Control Grupo Modelo SA de CV
(“Modelo”) or Modelo’s Affiliates.

16.1.2. A “Change of Control” shall have occurred with respect to a corporation for purposes of this Agreement upon
completion or consummation of any of the following by or with respect to such corporation:

(a)          the shareholders or Board of Directors of such corporation approve a definitive agreement to:

(i)           merge or consolidate with any other Person or in which all the Voting Interests of such
corporation outstanding immediately prior thereto represent (either by remaining outstanding or being converted into Voting Interests of the
surviving corporation) less than 50% of the Voting Interests of such corporation or the surviving entity immediately after such merger or
consolidation; or

(ii)          the sale or disposition by such corporation (in one transaction or a series of transactions) of
all or substantially all of such corporation’s assets;

(b)         a  plan  of  liquidation  or  dissolution  of  such  corporation  is  submitted  to  and  approved  by  the
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shareholders of such corporation;

(c)           the sale or disposition by such corporation (in one transaction or a series of transactions) of, (i) in the
case of AB or its Parent, their alcohol malt beverage business, or (ii) in the case of Hansen or its Parent, their energy drink business;

(d)         any Person or group of Persons, other than (i) the Parent of such corporation as of the date of this
Agreement, or (ii) a trustee or other fiduciary holding securities under an employee benefit plan of such corporation, becomes the beneficial owner
directly or indirectly (within the meaning of Rule 13d-3 under the Act) of more than 50% of the Voting Interests of such corporation, as a result of
a tender offer or exchange offer, open market purchases, privately negotiated purchases or otherwise;

(e)          in any share exchange, extraordinary dividend, acquisition, disposition or recapitalization (or series
of related transactions of such nature) (other than a merger or consolidation), the holders of Voting Interests of such corporation immediately prior
thereto continue to own directly or indirectly (within the meaning of Rule 13d-3 under the Act) less than 50% of the Voting Interests of such
corporation (or successor entity) immediately thereafter; or

(f)           any group of Persons acting in concert in Control of such corporation changes such that a different
Person or group of Persons acting in concert Control such corporation.

In addition, a Change of Control of Hansen or Hansen’s Parent shall be deemed to have occurred if any Global Brewer, together with its Affiliates,
becomes the beneficial owner directly or indirectly (within the meaning of Rule 13d-3 under the Act) of more than 20% of the Voting Interests of
Hansen or Hansen’s Parent.

16.1.3. “Control” (including the correlative terms “Controlled by” and “Controlling”) when used with respect to any
specified Person, means the power to direct the management and policies of such Person, directly or indirectly, whether through the ownership of
Voting Interests, by contract or otherwise. Without limitation (a) any Person that, directly or indirectly, owns or controls, or has the right to own or
control (through the exercise of any outstanding option, warrant or right, through the conversion of a security or otherwise, whether or not then
exercisable or convertible) 25% or more of the outstanding Voting Interests of another Person or an aggregate of 25% or more of the outstanding
Voting Interests of a Person, its direct or indirect Parents or the direct or indirect Subsidiaries of such Person shall be deemed to control such
Person for purposes of this term; and (b) any Person, that through any combination of interests, holdings or arrangements, has, or upon the exercise
of any outstanding option, warrant or right, through the conversion of a security or otherwise, whether or not then exercisable or convertible, would
have, the ability to elect 25% or more of the members of the governing board of any other Person shall be deemed to control such Person for
purposes of this term.

16.1.4. “Global Brewer” means any Person that, together with its Affiliates, has produced and sold alcohol malt
beverage products exceeding 15,000,000 Barrels in the calendar year immediately preceding the date on which the provision of this Agreement
using this term is to be applied. A “Barrel” shall be equal to 31 U.S. gallons.

16.1.5. “Governmental Entity” means any (a) nation, state, county, city, town, village, district, or other jurisdiction of
any nature; (b) federal, state, local, municipal, foreign, or other government; (c) governmental or quasi-governmental authority of any nature
(including any governmental agency, branch, department, official, or entity and any court or other tribunal); or (d) body exercising, or entitled to
exercise, any administrative, executive, judicial, legislative, police, regulatory, or taxing authority or power of any nature.

16.1.6. “Parent” means (i) with respect to any corporation, limited liability company, association or similar organization
or entity, any Person (whether directly, through one or more of its direct or indirect Subsidiaries) owning more than 50% of the issued and
outstanding Voting Interests of such corporation, limited liability company, association or similar organization or entity and (ii) with respect to any
partnership, any Person (whether directly or through one of its direct or indirect Affiliates) owning more than 50% of the issued and outstanding
general and/or limited partnership interests.

16.1.7.  “Person/s”  means  any  individual,  sole  proprietorship,  partnership,  joint  venture,  trust,  unincorporated
organization, corporation, or other entity or any Governmental Entity.

16.1.8.  “Subsidiary”  means,  with  respect  to  any  Person,  any  corporation,  limited  liability  company, partnership,
association or other organization or entity of which more than 50% of the issued and outstanding Voting Interests or, in the case of a partnership,
more than 50% of the general partnership interests, is at the time owned by such Person (whether directly, through one or more of such Person’s
direct or indirect Subsidiaries). For the avoidance of doubt, neither Modelo nor any of its Subsidiaries is a Subsidiary of AB.

16.1.9. “Voting Interest” means equity interests in any entity of any class or classes (however designated) having
ordinary voting power for the election of members of the governing body of such entity.

16.2.     Notice of Change of Control. As soon as is reasonably practical after the occurrence of a Change of Control of a party to
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this Agreement or its Parent, but in no event later than sixty (60) days thereafter, the party subject to the Change of Control or whose Parent is
subject to a Change of Control (the “Subject Party”) shall deliver written notice to the other party (the “Other Party”) that (a) states that a Change
of Control has occurred with respect to itself or its Parent; (b) states the date that the Change of Control was consummated, if known; and (c)
identifies the Person/s who acquired Control (the “Change of Control Notice”).

16.3.     Termination on Change of Control. Within sixty (60) days of the Other Party’s receipt of a Change of Control Notice, (a)
the Other Party may terminate this Agreement upon written notice to the Subject Party, without paying, or incurring any liability or obligation to
pay, any termination fee, penalty, damages, or other compensation or (b) the Subject Party may terminate this Agreement upon written notice to the
Other Party.

 17. Termination by Hansen.

17.1.     Hansen may terminate this Agreement within sixty (60) days after written notice to AB, without paying or incurring any
liability or obligation to pay any termination fee, penalty, damages, or other compensation, if less than fifty percent (50%) of the AB Distributors
offered by Hansen pursuant to the terms of Section 2 and not rejected by Hansen pursuant to the terms of Section 2.6 have signed and delivered an
On-Premise Distribution Agreement/s to Hansen within fourteen (14) months after the Effective Date.

 17.2.

17.2.1. Subject to the terms of Section 17.2.2 below, upon written notice to AB, Hansen may terminate this Agreement
within sixty (60) days after Hansen has actual knowledge of either of the following occurrences: (a) AB distributes anywhere in the Competitive
Territory, through one or more AB Distributors, a Competitive Product that was acquired by AB or an AB Affiliate from another Person after the
Effective Date, or (b) AB distributes anywhere in the Competitive Territory, through one or more AB Distributors, a Competitive Product of an
AB Affiliate. Hansen’s right to terminate this Agreement under this Section 17.2 shall be independent of and in addition to any other rights or
remedies of Hansen under this Agreement, including, without limitation, Sections 12.1 and 15.1 above, and the construction and interpretation of
Section 12.1 shall not restrict, limit or otherwise affect the construction and interpretation of this Section 17.2.

17.2.2. Hansen shall not be entitled to terminate this Agreement pursuant to the terms of this Section 17.2 if the
Competitive Product being distributed by AB, through one or more AB Distributors, was internally developed before or after the Effective Date by
AB or an Existing Affiliate.

17.3.

17.3.1.  Without limiting any of its other rights under this Section 17, Hansen shall have the right at any time after the
Effective Date and prior to or on the third anniversary of the Effective Date, upon written notice to AB, to terminate this Agreement without cause
or for no reason; provided, however, that such termination is expressly conditioned on Hansen concurrently:

(i) terminating, without cause, the Amended and Restated Monster Beverages Off-Premise Distribution Coordination Agreement
effective as of May 8, 2006 (as amended from time to time, the “Monster Beverages Coordination Agreement”); and

(ii) sending written notice of termination without cause to, except as provided in the next sentence, each of the then existing
AB/Hansen Distributors pursuant to the terms of the applicable On-Premise Distribution Agreement/s and the Distribution Agreement/s (as defined
in, and attached as Exhibit A, to the Monster Beverages Distribution Coordination Agreement) between Hansen and each of those existing
AB/Hansen Distributors. In order to satisfy the foregoing condition, Hansen does not have to send written notices of termination without cause to
any AB/Hansen Distributors who at that time are in the process of being terminated by Hansen for cause pursuant to the terms of their applicable
On-Premise Distribution Agreement/s and/or the Distribution Agreement/s (as defined in, and attached as Exhibit A, to the Monster Beverages
Distribution Coordination Agreement) with Hansen.

17.3.2.  Without limiting any of its other rights under this Section 17, Hansen shall have the right at any time after the
third anniversary of the Effective Date, upon written notice to AB, to terminate this Agreement without cause or for no reason. Promptly after
delivery of such termination notice, Hansen shall either:

(a) Give written notice of termination without cause to, except as provided in the next sentence, each of the then
existing AB/Hansen Distributors pursuant to the terms of the applicable On-Premise Distribution Agreement/s between Hansen and each of those
existing AB/Hansen Distributors. Notwithstanding the preceding sentence, Hansen does not have to send written notices of termination without
cause to any AB/Hansen Distributors who at that time are in the process of being terminated by Hansen for cause pursuant to the terms of their
applicable On-Premise Distribution Agreement/s with Hansen; or

(b) To the extent Hansen does not give written notice of termination without cause to all then existing AB/Hansen
Distributor/s of the applicable On-Premise Distribution Agreement/s (other than those who at the time are in the process of being terminated for
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cause) then the Monster Beverages Coordination Agreement (if then subsisting between Hansen and AB) shall be deemed to include all sales of
Products by AB Distributors to On-Premise Accounts in the AB Territory under the respective On-Premise Distribution Agreement/s that remain
in effect, for the purpose only of computing Net Sales (as defined in Section 6.1 of the Monster Beverages Coordination Agreement) for the
limited purpose of computing the Commission defined in, and payable under, Section 6.1 of the Monster Beverages Coordination Agreement. By
way of example, such amendment will result in sales of Products by Hansen to the AB/Hansen Distributors that are sold by such AB/Hansen
Distributors to On-Premise Accounts being subject to the Commission and the AB Commission specified in the Monster Beverages Coordination
Agreement. Hansen shall notify each of then-existing AB/Hansen Distributors, in writing, promptly after such termination,

and Hansen shall use its best efforts to amend each of the applicable On-Premise Distribution Agreement/s to define the term “Coordination
Agreement” in the On-Premise Distribution Agreement/s as meaning the Monster Beverages Coordination Agreement; provided, that such efforts
shall not obligate Hansen to expend funds or extend other economic incentives to any AB/Hansen Distributor to convince them to so amend its On-
Premise Distribution Agreement/s.

18.          Termination by AB. AB shall have the right, at any time, upon written notice to Hansen, to terminate this Agreement without
cause or for no reason.

19.          Automatic Termination. If neither party has previously chosen to terminate this Agreement pursuant to its terms and all On-
Premise Distribution Agreement/s with the AB/Hansen Distributors have been terminated for any reason and/or expired pursuant to their terms,
either party may terminate this Agreement by notifying the other party, in writing, of such termination effective no earlier than ten (10) business
days after the date of such notice.

20.          Obligations on Termination. The expiration or termination of this Agreement will not terminate any On-Premise Distribution
Agreement/s that is effective at the time of such expiration or termination. During the period between a notice of termination and the effective date
of termination, each party shall continue to perform its obligations under this Agreement. Sections 10, 11.1, 21.1, 22, 23, 24, 25, 26 and 27 of this
Agreement shall survive the expiration or termination of this Agreement.

 21. Termination Fees.

21.1.       “Aggregate Termination Fee” means the aggregate of the Fees and the percentage set forth on Exhibit C with respect to
Section 9.3 of the AB Commissions due to AB for the 12-month period ending on the last day of the last calendar month preceding the effective
date of termination of this Agreement, for Products sold by Hansen under the On-Premise Distribution Agreement/s to AB/Hansen Distributors
who are AB/Hansen Distributors as of the effective date of such termination but calculated only with respect to those of the Products that are sold
by such AB/Hansen Distributors to On-Premise Accounts within the AB Territory. Each termination fee specified in this Section 21 will be due
and payable no later than thirty (30) days after the effective date of the applicable termination and such obligation shall survive the termination or
expiration of this Agreement.

21.2.     If Hansen terminates this Agreement pursuant to the terms of Section 15.1 above, AB shall, without prejudice to
Hansen’s rights and remedies available under this Agreement, equity and/or applicable law, pay Hansen an amount equal to the Aggregate
Termination Fee multiplied by two.

21.3.     If AB terminates this Agreement pursuant to the terms of Section 15.1 above, Hansen shall, without prejudice to AB’s
rights and remedies available under this Agreement, equity and/or applicable law, pay AB an amount equal to the Aggregate Termination Fee
multiplied by two.

21.4.     If Hansen terminates this Agreement pursuant to the terms of Section 17.2 above, AB shall pay Hansen the Aggregate
Termination Fee.

21.5.     If  AB  terminates  this  Agreement  pursuant  to  terms  of  Section  18  above,  AB  shall  pay  Hansen  the  Aggregate
Termination Fee multiplied by two.

21.6.     If  Hansen  terminates  this  Agreement  pursuant  to  the  terms  of  Section  16.3.(b)  above,  Hansen  shall  pay  AB  the
Aggregate Termination Fee.

21.7.     If Hansen terminates this Agreement pursuant to the terms of Section 17.3.above, Hansen shall pay AB the Aggregate
Termination Fee multiplied by two.

21.8.     If Hansen terminates a On-Premise Distribution Agreement/s with an AB/Hansen Distributor without cause, Hansen will
pay AB a termination fee (in each case, a “DA Termination Fee”) equal to the aggregate of the Fees and the percentage of the AB Commissions set
forth on Exhibit C with respect to Section 9.3 of this Agreement due AB in respect of the terminated On-Premise Distribution Agreement/s during
the 12-month period ending on the last day of the last calendar month preceding termination multiplied by two.

MEC00061163

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 7 Page 13 of 19 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



http://www.sec.gov/Archives/edgar/data/865752/000086575207000011/e101.htm[5/27/2015 1:48:01 PM]

21.9.     If AB terminates this Agreement pursuant to the terms of Section 16.3(b) above, AB shall pay Hansen the Aggregate
Termination Fee.

21.10.   If Hansen only terminates a portion of the territory specified in a particular On-Premise Distribution Agreement/s
between Hansen and an AB/Hansen Distributor, without cause, Hansen shall pay AB a partial termination fee (in each case, a “Partial DA
Termination Fee”) equal to the DA Termination Fee that would be owed if the applicable On-Premise Distribution Agreement/s were fully
terminated on the date the partial termination occurs, multiplied by a fraction, the numerator of which is the Wholesale Sales Amount for Products
sold by Hansen to such AB/Hansen Distributor under such On-Premise Distribution Agreement/s in the terminated portion of the applicable
territory during the twelve (12) months immediately preceding such termination, and the denominator of which is the Wholesale Sales Amount for
Products sold by Hansen to such AB/Hansen Distributor under such On-Premise Distribution Agreement/s in the entire applicable territory during
the twelve (12) months immediately preceding such termination but in both instances calculated only with respect to those of the Products that are
sold by such AB/Hansen Distributors to On-Premise Accounts within the portion of the applicable territory being terminated and the entire territory
specified in the applicable On-Premise Distribution Agreement/s, as the case may be.

22.          Limitation of Damages; Limitation of Liability. EXCEPT FOR DAMAGES RESULTING FROM INTENTIONAL TORTIOUS
MISCONDUCT, NEITHER PARTY SHALL BE LIABLE TO THE OTHER PARTY FOR ANY CONSEQUENTIAL, INCIDENTAL, SPECIAL,
OR EXEMPLARY DAMAGES (INCLUDING, WITHOUT LIMITATION, DAMAGES FOR LOSS OF PROFITS, LOSS OF GOODWILL,
BUSINESS  INTERRUPTION,  LOSS  OF  BUSINESS  OPPORTUNITY,  OR  ANY  OTHER  PECUNIARY  LOSS)  SUFFERED  BY SUCH
PARTY  RELATED  TO  OR  ARISING  OUT  OF  THIS  AGREEMENT,  ANY  OF  THE  TRANSACTIONS  CONTEMPLATED  BY  THIS
AGREEMENT, AND/OR THE USE OF OR INABILITY TO USE OR SELL THE PRODUCTS, AND/OR FROM ANY OTHER CAUSE
WHATSOEVER,  EVEN  IF  SUCH  PARTY  HAS  BEEN  ADVISED  OF  THE  POSSIBILITY  OF  SUCH  DAMAGES.  THE  PARTIES’
RESPECTIVE TOTAL LIABILITY FOR MONEY DAMAGES ARISING OUT OF OR RELATED TO THIS AGREEMENT WILL NOT
EXCEED THE APPLICABLE

TERMINATION FEE PAYABLE PURSUANT TO SECTION 21 ABOVE. THESE LIMITATIONS WILL APPLY REGARDLESS OF THE
LEGAL THEORY OF LIABILITY, WHETHER UNDER CONTRACT, TORT (INCLUDING NEGLIGENCE AND STRICT LIABILITY), OR
ANY OTHER THEORY WHATSOEVER.

EACH  AND  EVERY  PROVISION  OF  THIS  AGREEMENT  WHICH  PROVIDES  FOR  A  LIMITATION  OF  LIABILITY  OR
WARRANTIES, DISCLAIMER, OR EXCLUSION OF DAMAGES, IS EXPRESSLY INTENDED TO BE SEVERABLE AND INDEPENDENT
FROM  ANY  OTHER  PROVISION,  SINCE  THOSE  PROVISIONS  REPRESENT  SEPARATE  ELEMENTS  OF  RISK  ALLOCATION
BETWEEN THE PARTIES, AND SHALL BE SEPARATELY ENFORCED. NEITHER PARTY MAKES ANY REPRESENTATIONS OR
WARRANTIES,  EXPRESSED  OR  IMPLIED  (INCLUDING  THE  IMPLIED  WARRANTIES  OF  NON-INFRINGEMENT,
MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE) EXCEPT THOSE SET FORTH IN THIS AGREEMENT.

 23. Books and Records; Examinations.

23.1.       For a period of at least two years following the expiration or earlier termination of this Agreement, Hansen shall
maintain such books and records (collectively, “Hansen Records”) as are necessary to substantiate that no payments have been made, directly or
indirectly, by or on behalf of Hansen to or for the benefit of any AB employee or agent who may reasonably be expected to influence AB’s
decision to enter into this Agreement or the amount to be paid by AB pursuant hereto. (As used herein, “payments” shall include money, property,
services and all other forms of consideration.) All Hansen Records shall be maintained in accordance with generally accepted accounting principles
as consistently applied by Hansen. AB and/or its representative shall have the right at any time during normal business hours, upon seven (7) days
written notice, to examine the Hansen Records, but not more than once per year. The provisions of this paragraph shall survive the expiration or
earlier termination of this Agreement.

23.2.       For a period of at least two years following the expiration or earlier termination of this Agreement, AB shall maintain
such books and records (collectively, “AB Records”) as are necessary to substantiate that no payments have been made, directly or indirectly, by or
on behalf of AB to or for the benefit of any Hansen employee or agent who may reasonably be expected to influence Hansen’s decision to enter
into this Agreement or the amount to be paid by Hansen pursuant hereto. (As used herein, “payments” shall include money, property, services and
all other forms of consideration.) All AB Records shall be maintained in accordance with generally accepted accounting principles as consistently
applied by AB. Hansen and/or its representative shall have the right at any time during normal business hours, upon seven (7) days written notice,
to examine the AB Records, but not more than once per year. The provisions of this paragraph shall survive the expiration or earlier termination of
this Agreement.

23.3.       Hansen shall keep complete and true books and other records containing data in sufficient detail necessary to determine
the Fee, the AB Commission, the Gross Margin for each of the Products, the Cost of Sales for each of the Products, the Wholesale Sales Amount
for each of the Products, any Aggregate Termination Fee, any DA Termination Fee, and any Partial DA Termination Fee, as well as all components
of each of these items.
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23.4.       No more than once per calendar year, AB shall have the right, at its own expense, to have the books and records kept
by Hansen (and all related work papers and other information and documents) examined by a nationally recognized public accounting firm
appointed by AB (in each case, an “Accounting Firm”) to (a) verify the calculations of the Fee, the AB Commission, the Gross Margin for each of
the Products, the Cost of Sales for the Products, the Wholesale Sales Amount for the Products, any Aggregate Termination Fee, any DA
Termination Fee, any Partial DA Termination Fee, and/or any component of any of the foregoing, and (b) and to verify the resulting payments
required under this Agreement. Prior to conducting any such examination, the Accounting Firm shall have agreed to hold in confidence and not
disclose to anyone, other than the parties or unless required by applicable law, all information reviewed by or disclosed to the Accounting Firm
during such examination.

23.5.       AB shall keep complete and true books and other records containing data in sufficient detail necessary to determine the
Annual Marketing Plan Costs incurred by AB in connection with the implementation of the Annual Marketing Plan in accordance with Section 6.2
above.

23.6.       No more than once per calendar year, Hansen shall have the right, at its own expense, to have the books and records
kept by AB (and all related work papers and other information and documents) examined by an Accounting Firm (a) to verify the Annual
Marketing Plan Costs incurred by AB in accordance with Section 6.2 above and (b) to verify the resulting reimbursement due AB from Hansen
under this Agreement. Prior to conducting any such examination, the Accounting Firm shall have agreed to hold in confidence and not disclose to
anyone, other than the parties or unless required by applicable law, all information reviewed by or disclosed to the Accounting Firm during such
examination.

 24. Dispute Resolution.

24.1.       Subject to the terms of Section 6.4, any controversy, claim or dispute of whatever nature arising out of or in connection
with this Agreement or the breach, termination, performance or enforceability hereof or out of the relationship created by this Agreement (a
“Dispute”) shall be finally resolved by arbitration in accordance with the Commercial Arbitration Rules of the American Arbitration Association
(“AAA”) in effect on the date of this Agreement. The parties understand and agree that they each have the right to apply to a court of competent
jurisdiction for a temporary restraining order, a preliminary injunction or other equitable relief to preserve the status quo or prevent irreparable
harm. Unless otherwise agreed in writing by the parties hereto, the arbitral panel shall consist of three (3) arbitrators, each of whom shall be a
retired judge from a State other than California or Missouri and shall be appointed by the AAA in accordance with Section 24.2 below. The place
of arbitration shall be Dallas, Texas. Judgment upon the award may be entered, and application for judicial confirmation or enforcement of the
award may be made, in any competent court having jurisdiction thereof. Other than as required or permitted by an applicable governmental entity,
each party will continue to perform its obligations under this Agreement pending final resolution of any such Dispute. The parties knowingly and
voluntarily waive their rights to have any Dispute tried and adjudicated by a judge or a jury.

24.2.       Immediately after the filing of the submission or the answering statement or the expiration of the time within which the
answering statement is filed, the AAA shall send simultaneously to each party to the dispute an identical list of ten (10) (unless the AAA decides
that

a larger number is appropriate) names of retired judges from the National Roster from States other than California or Missouri. The parties shall
attempt to agree on the three arbitrators from the submitted list and advise the AAA of their agreement. If the parties are unable to agree upon the
three arbitrators, each party to the dispute shall have 15 days from the transmittal date in which to strike no more than three (3) names objected to,
number the remaining names in order of preference, and return the list to the AAA. If a party does not return the list within the time specified, all
persons named therein shall be deemed acceptable. From among the persons who have been approved on both lists, and in accordance with the
designated order of mutual preference, the AAA shall invite the acceptance of the three arbitrators to serve. If the parties fail to agree on any of the
persons named, or if acceptable arbitrators are unable to act, or if for any other reason the appointment cannot be made from the submitted lists, the
AAA shall have the power to make the appointment from among other retired judges on the National Roster from States other than California or
Missouri without the submission of additional lists.

24.3.       The arbitration shall be governed by the laws of the State of California, without regard to its conflicts-of-law rules, and
by the arbitration law of the Federal Arbitration Act (Title 9, U.S. Code). The arbitrators shall base the award on the applicable law and judicial
precedent that would apply, and the arbitrators shall have no authority to render an award that is inconsistent therewith. The award shall be in
writing and include the findings of fact and conclusions of law upon which is it based if so requested by either party. Except as may be awarded to
the prevailing party, each party shall bear the expense of its own attorneys, experts, and out of pocket costs as well as fifty percent (50%) of the
expense of administration and arbitrators’ fees.

24.4.       Except as otherwise required by law, the parties and the arbitrators shall keep confidential and not disclose to third
parties any information or documents obtained in connection with the arbitration process, including the resolution of the Dispute.

24.5.       Notwithstanding  anything  to  the  contrary  in  this  Agreement,  EACH  PARTY  WAIVES  THE  RIGHT  IN  ANY
ARBITRATION  OR  JUDICIAL  PROCEEDING  TO  RECEIVE  CONSEQUENTIAL,  PUNITIVE,  OR  EXEMPLARY  DAMAGES.  THE
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ARBITRATORS SHALL NOT HAVE THE POWER TO AWARD CONSEQUENTIAL, PUNITIVE, OR EXEMPLARY DAMAGES.

25.          Attorney’s Fees. In the event any litigation, arbitration, mediation, or other proceeding (“Proceeding”) is initiated by any party
against any other party to enforce, interpret or otherwise obtain judicial or quasi-judicial relief in connection with this Agreement, the prevailing
party in such Proceeding shall be entitled to recover from the unsuccessful party reasonable attorneys fees and costs directly related to (1) such
Proceeding (whether or not such Proceeding proceeds to judgment), and (2) any post-judgment or post-award proceeding including, without
limitation, one to enforce any judgment or award resulting from any such Proceeding.

 26. Hansen Marks.

26.1.       Hansen hereby grants to AB, upon the terms and conditions set forth in this Agreement, the non-exclusive, non-
transferable right during the term of this Agreement to use the Hansen Marks (as defined below) solely in connection with marketing, promotion,
merchandising and sales of Products to On-Premise Accounts only throughout the AB Territory, in accordance with this Agreement. “Hansen
Marks” means the trademarks, trade names, brand names, and logos

(whether or not registered), copyright material and other intellectual property owned by Hansen and used by it on the Products and/or in connection
with the production, labeling, packaging, marketing, sale, advertising, and promotion of the Products. AB acknowledges and agrees that all Hansen
Marks shall be and remain the exclusive property of Hansen. No right, title or interest of any kind in or to the Hansen Marks is transferred by this
Agreement to AB, except a non-exclusive license to use the Hansen Marks, subject to the terms and conditions of this Agreement. AB agrees that
it will not attempt to register the Hansen Marks, or any marks confusingly similar thereto, in any form or language anywhere in the world. AB
further agrees that during the term of this Agreement it will not contest the validity of the Hansen Marks or the ownership thereof by Hansen, or
take any action that would in any way impair or tend to impair any portion of the rights of Hansen in and to the Hansen Marks. AB’s use of the
Hansen Marks will inure for the benefit of Hansen.

 26.2. Infringement of Hansen’s Marks.

26.2.1.  If during the term of this Agreement a third party institutes against Hansen or AB any claim or proceeding that
alleges that the use of any Hansen Mark in connection with the marketing, promotion, merchandising and/or sales of the Products under this
Agreement infringes the intellectual property rights held by such third party (in each case, an “Infringement Claim”), then Hansen shall subject to
the terms of Section 26.2.2 below, in its sole discretion, and at its sole expense, contest, settle, and/or assume direction and control of the defense
or settlement of, such action, including all necessary appeals thereunder. AB shall use all reasonable efforts to assist and cooperate with Hansen in
such action, subject to Hansen reimbursing AB for any reasonable out-of-pocket expenses incurred by AB in connection with such assistance and
cooperation. If, as a result of any such action, a judgment is entered by a court of competent jurisdiction, or settlement is entered by Hansen, such
that any Hansen Mark cannot be used in connection with the marketing, promotion, merchandising and/or sales of the Products under this
Agreement without infringing upon the intellectual property rights of such third party, then Hansen and AB promptly shall cease using such
affected Hansen Mark in connection with the marketing, promotion, merchandising and/or sale of the Products under this Agreement. Neither party
shall incur any liability or obligation to the other party arising from any such cessation of the use of the affected Hansen Mark.

26.2.2. Hansen agrees to indemnify, protect and defend AB, AB’s Parent, and AB’s Affiliates, and its and their
respective directors, officers, employees and agents (the “AB Indemnified Parties”) from and against any and all injuries, claims, liabilities, losses,
expenses, damages, actions, and judgments of whatsoever type or nature, including, without limitation, reasonable third party attorneys' fees and
expenses, court costs, and other third party legal expenses (“Liabilities”) incurred by any AB Indemnified Party solely in connection with any
Infringement Claim; provided that Hansen’s indemnification obligations under this Section 26.2.2 shall not apply to any Liabilities incurred by any
AB Indemnified Party as a result of such AB Indemnified Party’s use of any Hansen Marks not approved or authorized by Hansen.

26.3.       Termination. Upon expiration or termination of this Agreement, AB shall cease and desist from any use of the Hansen
Marks and any names, marks, logos or symbols confusingly similar thereto.

 27. Miscellaneous Provisions.

27.1.       No Employment Relationship. Notwithstanding any language in this Agreement to the contrary, the parties intend that
their relationship will be only as set forth in this Agreement. Neither party nor any employee, agent, officer, or independent contractor of or
retained by either party shall be considered an agent or employee of the other party for any purpose or entitled to any of the benefits that the other
party provides for any of the other party’s employees. Furthermore, each party acknowledges that it shall be responsible for all federal, state and
local taxes for it and its employees and reports relative to fees under this Agreement and each party will indemnify and hold the other party
harmless from any failure to file necessary reports or pay such taxes.

27.2.       Integration. This Agreement constitutes the entire agreement between the parties with respect to the subject matter of
this Agreement and is intended by the parties to be a final expression of their understanding and a complete and exclusive statement of the terms
and conditions of the agreement. This Agreement supersedes any and all agreements, either oral or in writing, between the parties concerning the
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subject contained herein and contains all of the covenants, agreements, understandings, representations, conditions, and warranties mutually agreed
to between the parties. This Agreement may be modified or rescinded only by a writing signed by the parties hereto or their duly authorized agents.

27.3.       Choice of Law. This Agreement shall be exclusively governed by and construed in accordance with the laws of the
State of California, without giving effect to any conflict-of-law rules requiring the application of the substantive laws of any other jurisdiction.

27.4.       Assignment. This Agreement shall be binding upon and inure to the benefit of the parties and their respective heirs,
executors, administrators, legal administrators, legal representatives, successors and assigns. This Agreement shall not be assignable by either party
without the prior written consent of the other party; provided, however, that in the event of the Change of Control of a party to this Agreement (the
“Change of Control Party”) or its Parent in which the other party to this Agreement chooses not to exercise its termination rights under Section
16.3 above and this Agreement is assumed by the surviving entity or successor to the Change of Control Party, or by the acquirer of substantially all
of the Change of Control Party’s assets as a matter of law, the Change of Control Party shall be entitled to assign all of its rights and obligations
under this Agreement to such Person without the other party’s consent so long as such successor, surviving entity or acquirer agrees in writing to
unconditionally assume all of the Change of Control Party’s rights and obligations under this Agreement.

27.5.       Counterparts. This Agreement may be signed in one (1) or more counterparts, each of which shall constitute an original
but all of which together shall be one (1) and the same document. Signatures received by facsimile shall be deemed to be original signatures.

27.6.       Partial Invalidity. Each provision of this Agreement will be valid and enforceable to the fullest extent permitted by law.
If any provision of this Agreement or the application of the provision to any person or circumstance will, to any extent, be invalid or unenforceable,
the remainder of this Agreement, or the application of the provision to persons or circumstances other than those as to which it is held invalid or
unenforceable, will not be affected by

such invalidity or unenforceability, unless the provision or its application is essential to this Agreement.

27.7.       Titles and Subtitles. The titles and subtitles used in this Agreement are used for convenience only and are not to be
considered in construing or interpreting this Agreement.

27.8.       Drafting Ambiguities. Each party to this Agreement and their legal counsel have reviewed and revised this Agreement.
The rule of construction that any ambiguities are to be resolved against the drafting party shall not be employed in the interpretation of this
Agreement or any amendments or exhibits to this Agreement.

27.9.       Notices. All notices or other communications required or permitted to be given to a party to this Agreement shall be in
writing and shall be personally delivered, sent by certified mail, postage prepaid, return receipt requested, or sent by an overnight express courier
service that provides written confirmation of delivery, to such party at the following respective address:

If to Hansen:

Hansen Beverage Company
 1010 Railroad Street
 Corona, California 92882
 Attention: Chief Executive Officer
 Telecopy: (951) 739-6210

 with a copy to:

 Solomon Ward Seidenwurm & Smith LLP
 401 B Street, Suite 1200
 San Diego, California 92101
 Attention: Norman L. Smith, Esq.
 Telecopy: (619) 231-4755

 If to AB:

 Anheuser Busch, Incorporated
 One Busch Place
 St. Louis, Missouri 63118
 Attention: Vice President, Business and Wholesaler Development
 Telecopy: (314) 577-4846
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with a copy to:

 Anheuser-Busch Companies, Inc.
 One Busch Place 202-6
 St. Louis, MO 63118
 Attention: General Counsel
 Telecopy: (314) 577-0776

Each such notice or other communication shall be deemed given, delivered and received upon its actual receipt, except that if it is sent by mail in
accordance with this Section, then it shall be deemed given, delivered and received three (3) days after the date such notice or other communication
is deposited with the U.S. Postal Service in accordance with this Section. Any party to this Agreement may give a notice of a change of its address
to the other party to this Agreement.

27.10.       Third-Party Beneficiaries. Nothing in this Agreement, express or implied, is intended or shall be construed to give any
Person, other than the parties to this Agreement and their successors and permitted assigns, any legal or equitable right, remedy or claim under or in
respect of any agreement or any provision contained in this Agreement.

 28. Force Majeure.

28.1.     Neither party shall be liable for delays in delivery or failure to perform due directly or indirectly to causes beyond such
party’s reasonable control (each, individually, a “Force Majeure Event”) including, without limitation: (1) acts of God, act (including failure to act)
of any governmental authority (de jure or de facto), wars (declared or undeclared), governmental priorities, port congestion, riots, revolutions,
strikes or other labor disputes, fires, floods, sabotage, nuclear incidents, earthquakes, storms, epidemics; or (2) inability to timely obtain either
necessary  and  proper  labor,  materials,  ingredients,  components,  facilities,  production  facilities,  energy,  fuel,  transportation,  governmental
authorizations or instructions, material or information. The foregoing shall apply even though any Force Majeure Event occurs after such party’s
performance of its obligations is delayed for other causes.

28.2.       The party affected by a Force Majeure Event shall give written notice to the other party of the Force Majeure Event
within a reasonable time after the occurrence thereof, stating therein the nature of the suspension of performance and reasons therefore. Such party
shall use its commercially reasonable efforts to resume performance as soon as reasonably possible. Upon restoration of the affected party’s ability
to perform its obligations hereunder, the affected Party shall give written notice to the other party within a reasonable time.

 29. Insurance.
 

29.1.     Hansen records that as of September 30, 2006 it maintained the following types and amounts of insurance (“Current
Insurance”):
 

A.) Commercial General Liability insurance with Product Liability coverage for the sale of products in an amount of $1,000,000 each
occurrence and $2,000,000 in the aggregate.
 

B.) Umbrella Liability insurance which provides excess coverage to the insurance outlined in A above in an amount of $20,000,000 each
occurrence and $40,000,000 in the aggregate.
 

29.2.     Hansen agrees that during the term of this Agreement it will use reasonable commercial efforts to maintain in effect
policies of insurance with reasonably comparable terms and benefits to the Current Insurance provided, however, that Hansen is able to procure
and maintain such insurance at comparable cost and premiums, and on terms and with benefits that are comparable to the Current Insurance.
Notwithstanding the foregoing and in addition thereto, Hansen shall be entitled to alter the types and/or terms and/or reduce the benefits of the
insurance

to such levels as Hansen reasonably determines are commercially reasonable or appropriate in the circumstances and which may include, without
limitation, a drop in Hansen sales levels or a change in financial conditions but to no less Product Liability insurance coverage than $10,000,000
each occurrence and $20,000,000 in the aggregate (the “Reduced Minimum Insurance”), provided that the insurance premium/s payable by Hansen
for the Reduced Minimum Insurance at any time (including without limitation any additional premium/s that may be necessary to provide all
material terms and benefits, including without limitation the applicable deductible and excess requirements and coverage benefits that are provided
under the Current Insurance), do not exceed 50% of the premium/s payable with respect to the Current Insurance multiplied by a fraction of the
nominator of which is Hansen’s net income during the twelve (12) month period ended on the last day of the calendar month preceding the
proposed insurance policy/ies effective date and the denominator is Hansen’s net income for the 2006 calendar year.
 

29.3.     Hansen agrees to procure that the insurers of the policies of insurance maintained in accordance with this Section 29
shall issue to AB a certificate naming AB as an additional named insured thereunder, and Hansen shall, from time to time, provide AB with
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evidence of such insurance.
 

IN WITNESS WHEREOF, the parties have caused this Agreement to be executed by their respective duly authorized officers as of the
Effective Date.

 
HANSEN BEVERAGE COMPANY , ANHEUSER-BUSCH, INCORPORATED,
a Delaware corporation a Missouri Corporation
 
By:__/s/Rodney Sacks_____________ By:___/s/David A. Peacock_______
 Rodney Sacks David A. Peacock
 Chief Executive Officer Vice President
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Assault

At Monster we don’t get too hung up on
 politics. We’re not for “the War”, against
 “the War” or any war for that matter.

We put the “camo” pattern on our new
 Monster Assault can because we think it
 looks cool. Plus it helps fire us up to
 fight the big multi-national companies
 who dominate the beverage business.

We’ll leave politics to the politicians and
 just keep doing what we do best – make
 the meanest energy drinks on the
 planet!

Declare war on the ordinary! Grab a
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Khaos

Our Pro Athletes are always looking for
 an edge, so when they`ve got an idea
 we listen. After months in the lab we
 perfected the "Juice Monster."

We started with our original Monster
 flavor, mixed in a killer combo of fruit
 juices, then powered it up with the full
 load of our energy blend and stood
 back.

It’s Alive…

Khaos, an insane Juice-Monster hybrid
 bubbling with the great Monster taste
 and the big bad buzz you know and
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Strawberry

Monster athletes do not win by accident,
 it takes years of hard work and
 determination to be a champion.  Need
 a little motivation to meet your personal
 goals?  Meet your new "coach in a can,"
 Muscle Monster Energy Shake.

Specially formulated with our Monster
 Energy  Blend to help motivate you to
 train harder and longer, Muscle
 Monster also provides the fuel you need
 to power through your workouts.

Muscle Monster`s 25 grams of protein
 helps build lean body mass and aids in
 l   ft   t

®
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Pipeline Punch

Banzai Pipeline, the world’s most
 famous wave, on Oahu’s fabled North
 Shore comes alive for just a few brief
 months every winter. To pay tribute to
 this epic force of nature, we created
 Juice Monster Pipeline Punch.

The perfect blend of the best juice
 flavors Hawaii has to offer – Passion
 fruit, orange & guava. “Monsterized”
 with a full load of our famous energy
 blend.

And, just like the wave it was named for,
 it’s only around for a limited time, so
 d ’t i  t!
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Punch Monster - Ballers
 Blend

Punch Monster is a new take on a
 classic.  It’s sweet like the punch you
 mixed yourself as a kid, but with a little
 carbonation for a smooth finish.

Don’t let the familiar taste fool you.
 Baller’s Blend is high performance fuel
 that’s optimized for the true baller.
 Packed with a full load of our Monster
 energy blend, Baller’s Blend will keep
 you going strong through the last round.

Baller’s Blend is a customized Monster
 formula inspired by DUB, the kings of
 customization.
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Rehab - Raspberry
 Tea+Energy

Here at Monster we’re all about the work
 hard/play hard mentality and after going
 all out, we can all use a recharge. Now

 with Rehab - Raspberry
 Tea+Energy there’s no reason
 why bouncing back shouldn’t taste
 amazing.

Blending the classic taste of raspberry
 iced tea with the rejuvenating Rehab
 energy blend, Rehab Raspberry Energy
 Iced Tea packs a triple threat that
 quenches thirst, fires you up, and is the
 perfect choice after a hard day’s night. 
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Ripper

The magical smells in the air driving out
 to surf the North Shore of Oahu was our
 inspiration for Ripper.

We started with a killer combo of tropical
 juices, added in some original Monster
 flavor, then souped it up with a full load
 of our potent Monster Energy blend.

Banzai!

Ripper…another radical “Juice Monster”
 hybrid with exotic flavor and the big bad
 Monster buzz you know and love!
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Ultra Black

Just about 300 miles north of Chicago
 nestled on eastern shore of Lake
 Michigan is the "Cherry Capital of the
 World" Traverse City, MI. Long warm
 summer days and cool nights cause the
 black cherries to ripen right around the
 4th of July, but you gotta get `em while
 you can `cause all too soon they`re
 gone. 
 Now, like those famous black beauties,
 crisp, slightly sweet and for a limited
 time only; Monster Ultra Black,
 refreshingly light with zero calories, no
 sugar and packed with our Monster
 energy blend. 
 G t it hil  th  tti `  i  d
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Ultra Red

Change can be a good thing when you
 make the most of it…like those endless
 summers working mindless jobs. They
 pay just enough to survive (party), but
 somehow you save enough for that last
 road trip before starting “real life.”

In homage to coming of age in America
 and in keeping with our Monster family
 tradition, comes another change worth
 making.

White, Blue, and now Ultra Red: Light,
 crisp, refreshing with zero calories and
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Ultra Sunrise

Get up, get out, go for it!

Ultra Sunrise is dedicated to those who
 sacrifice sleep for passion: catching
 waves at dawn patrol, up on the bike
 when the morning dew gives the dirt
 more grip, or the first pass on that
 glassy lake kicking off an epic wake
 session

Ultra Sunrise  will get you started but it`s
 great anytime: light, crisp, and
 refreshing with a flavor all its own.
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Anti-Gravity
Nitrous

Don’t let the skinny can fool you,
 Monster Extra Strength packs our
 biggest punch! Call us crazy, but we
 supercharged our Monster Energy base
 then injected it with Nitrous Oxide for a
 unique texture, smooth drinkable flavor
 and buzz that’s bigger than ever. This is
 no “Whip-it” but it will whip you good…
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At Monster we don’t get too hung up on
 politics. We’re not for “the War”, against
 “the War”, or any war for that matter.
 We put the “camo” pattern on our new
 Monster Assault can because we think it
 looks cool. Plus it helps fire us up to
 fight the big multi-national companies
 who dominate the beverage
 business.We’ll leave politics to the
 politicians and just keep doing what we
 do best - make the meanest energy
 supplements on the planet! 
Declare war on the ordinary! Grab a
 Monster Assault and VIVA LA
 REVOLUTION!
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Our Pro Athletes are always looking for
 an edge, so when they’ve got an idea
 we listen. After months in the lab we
 perfected the “Juice Monster”.  We
 started with our original Monster flavor,
 mixed in a killer combo of natural juices,
 then powered it up with the full load of
 our energy blend and stood back.   It’s
 Alive…….Monster Khaos, an insane
 Juice-Monster hybrid bubbling with the
 great Monster taste and the big bad
 buzz you know and love.   50% Juice –
 100% Monster!
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The magical smells in the air driving to
 the Monster Energy ® Pipeline Pro Surf
 competition on the North Shore of Oahu
 was our inspiration for new Monster M-
80. We started with a killer combo of
 local tropical juices, added in some
 original Monster flavor, then souped it
 up with a full load of our potent Monster
 Energy ® blend. Banzai! Monster M-
80...another radical “Juice Monster”
 hybrid with explosive flavor and the big
 bad Monster buzz you know and love!
 80% Juice – 100% Monster!
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While chillin’ at the Vegas Rehab® pool
 party, contemplating a cure for cotton
 mouth, admiring the flesh parade, and
 pondering the wisdom of doubling down
 when the dealer shows a face card, it
 HIT ME!  We need a new drink. One
 that can do it all—a triple threat that
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 Re-hydrate, Re-store, or in other words,
 Re-habilitate with a killer mix of tea,
 lemonade, electrolytes, and our bad-ass
 Rehab® energy blend to fire you up.  
 Rehab the Beast!
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Originally developed for British sailors stationed in
India, IPAs were aggressively hopped to help prevent
spoilage on long ocean voyages. Now that spoilage
isn't as big a problem, we've eased up on the hoppiness
just a hair to let the caramel malts shine through. It's a
big beer with big flavor that really lets you appreciate
hops in all their glory.

Spicy foods

Nachos

Burgers with all the fixin's

An American Pale Lager, Henry Weinhard's Private

WOODLAND PASS IPA

PRIVATE RESERVE AWARDS

2000 World Beer Cup® Gold Award

FOOD PAIRINGS RECIPES

Henry Weinhard's | Cascaded-Hopped Beers from the PNW http://www.henryweinhards.com/TheBeer/Default.aspx
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©2015 Blitz-Weinhard Brewing Co., Golden, CO *. All rights reserved. Access to and use of this Web site are subject to the Privacy Policy and the Terms and Conditions.

Reserve blends Henry's German heritage with the
natural ingredients of the Pacific Northwest. If you want
to impress your friends, you can say it's brewed with
100% Cascade hops specially grown in Oregon. But all
you really need to know is that it's crisp, clean and one
helluva beer.

Basically everything (complements most dishes
without overpowering them)

Grilled Chicken

Seafood

Steak

The term "Pale Ale" was originally used to describe any
beer that was simply not dark. But today it's a unique
beer unto itself. When done right, Pale Ale is one of the
things that just makes everything seem right with the
world. And our Blue Boar is Pale Ale done very, very
right. Double-hopped for a light, citrusy flavor, it's
everything a Pale Ale should be.

Your favorite brat or sausage

Steamed shellfish

BLUE BOAR

American-Style Premium Lager

2002 World Beer Cup® Silver Award
American-Style Premium Lager

2004 World Beer Cup® Silver Award
American-Style Premium Lager

2006 World Beer Cup® Bronze Award
American-Style Premium Lager

1999 Great American Beer Festival® Bronze Medal
American-Style Premium Lager

2002 Great American Beer Festival® Bronze Medal
European-Style Pilsner

2008 Great American Beer Festival® Bronze Medal
American-Style Lager or Premium Lager

AWARDS

2008 Great American Beer Festival® Bronze Medal
American-Style Cream Ale or Lager

FOOD PAIRINGS RECIPES

FOOD PAIRINGS RECIPES

Henry Weinhard's | Cascaded-Hopped Beers from the PNW http://www.henryweinhards.com/TheBeer/Default.aspx

2 of 2 5/26/2015 2:48 PM
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Grocery & Gourmet Food Coffee, Tea & Beverages Soft Drinks

Share

Have one to sell?

+

Henry Weinhard's Root Beer
from Henry Weinhard's Root Beer Soda

14 customer reviews

Price: $69.94 ($0.97 / oz) + $8.49 shipping

In Stock.
Ships from and sold by detroit whut (5 STAR SELLER-

FASTEST SHIPPING).

Estimated Delivery Date: May 29 - June 5 when you choose

Expedited Shipping at checkout.

henry weinhar's root beer gourmet style

$3.50 Off San Pellegrino
Sparkling Fruit Beverages
For a limited time, save $3.50 on our

selection of San Pellegrino Sparkling Fruit

Beverages with instant coupon. Shop now.

Frequent ly Bought  Together

Price for both: $ 7 9 .9 3

These items are shipped from and sold by different sellers. Show details

› ›

Qty: 1

$69.94 + $8.49 shipping

In Stock. Sold by detroit whut (5

STAR SELLER- FASTEST

SHIPPING)

Turn on 1-Click ordering for this browser

Ship to:

CA 92530 

Click to open expanded view

This item: Henry Weinhard's Root Beer $69.94 ($0.97 /  oz)

Bananas, Yellow, 2 lb $9.99 ($5.00 /  lb)

Custom ers W ho Bought  This I tem  Also Bought

Kellogg's Frosted

Mini-Wheats Frosted

Mini-Wheats Bite Size

Cereal - 24 oz

1

$7.29

Bananas, Yellow, 2 lb

1

$9.99

Dawn D2 Original Soap, 14

oz

Tillamook Sliced Medium

Cheddar Cheese, 12 oz

$19.95

Barilla Spaghetti - 16 oz

1

$1.31

Izze Soda, Sparkling

Grocery & Gourmet Food Deals Candy Coffee Snacks Pasta Baby Food Specialty Diets Breakfast Prime Pantry Subscribe & Save

Shop by
Department

Hello. Sign in
Your Account

Try
Prime

Wish
List Cart

0
Your Amazon.com Today's Deals Gift Cards Sell Help

Try Prime
Grocery & Gourmet …

Amazon.com : Henry Weinhard's Root Beer : Soda Soft Drinks : Grocer... http://www.amazon.com/Henry-Weinhards-Root-Beer-dinirao/dp/B00...
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Sponsored Content

Custom ers view ing th is page m ay be interested in th ese sponsored links (What's this?)

Henry Weinhards Sodas ® Classic Sodas in Glass Bot t les. Low US Shipping +  Rewards!

www.beveragesdirect .com/

Beer brewing equipment Advanced design, excellent  quality. perfect  service, global supply!

www.zhongdebrew.com/

Weinhards Rootbeer Search for Weinhards Rootbeer  Look Up Quick Results Now!

www.wow.com/ W einhards + Rootbeer

Ad feedback

Specia l Offers and Product  Prom ot ions

Your cost  could be $ 3 9 .9 4  instead of $ 6 9 .9 4 !  Get  the Am azon.com  Rew ards Visa  card and you'll autom at ica lly get $ 3 0 .0 0  off instant ly

as a gift  card. Apply now.

Product Description
Henry Weinhard's gourmet Root Beer is hand finished with only the freshest and highest quality ingredients including sassafras, vanilla and honey. Enjoy this truly great

American Root Beer recipe, originally crafted by our master brewers during prohibition earlier this century. This outstanding elixir proved to be a popular alternative for our

beer-drinking loyalists both during and after the great "dry spell." Our tradition of providing only the finest quality beverages continues to this day in each bottle that bears our

founder's name, Brewmaster Henry Weinhard

Product  Deta ils
Product  Dim ensions: 7.9 x 5.2 x 8.9 inches ;  7.8 pounds

Shipping W eight :  7.8 pounds (View shipping rates and policies)

ASI N : B000WG851I

UPC:  034100668051 831374342591

I tem  m odel num ber :  dinirao

Average Custom er Review : (14 customer reviews)

Am azon Best  Sellers Rank:  # 110,388 in Grocery & Gourmet  Food (See Top 100 in Grocery & Gourm et  Food)

 Would you like to give feedback on im ages  or te ll us about  a  low er pr ice ?

I m por tant  I nform at ion

Legal Disclaimer

Actual product packaging and materials may contain more and different information than what is shown on our website. We recommend that you do not rely solely on

the information presented and that you always read labels, warnings, and directions before using or consuming a product. Please see our full disclaimer below.

Feedback

 I f you have a quest ion or problem, visit  our Help pages .

 I f you are a seller for this product  and want  to change product  data, click here  (you may have to sign in with your seller id) .

Product  Ads from  Externa l W ebsites (What 's this?)

Custom er Quest ions &  Answ ers
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See questions and answers

Most Helpful Customer Reviews

13 of 16 people found the following review helpful

A great root beer if you're looking for a smooth character

By J. Powers on April 8, 2010

EDIT 2013/12/19: I have not had this root beer since they changed the recipe to include High Fructose

Corn Syrup.

Henry Weinhard's Root Beer is quite easily my favorite, I must admit. There is a creaminess to it, a

body, that makes it a real pleasure to drink. However, there is a trade-off.

If you're looking for a root beer with a biting, unapologetically brash character, you best look elsewhere.

This rootbeer has subtle notes of vanilla mingled with it's sassafras, hinting at it's sweeter cousin, the

Weinhard's cream soda. In my opinion it's mildness makes it extremely drinkable. For this reason I

personally prefer to use other root beers that are thinner and less complex for root beer floats and enjoy

this by itself.

Before TSA rules prevented me from packing liquids in my carry-on baggage I would always bring a

six-pack back with me from West coast sojourns. It was always worth it.

Comment Was this review helpful to you? 

11 of 15 people found the following review helpful

The best

By Honest _rian on September 24, 2010

I love this root beer. I'm not a professional connoisseur or anything but i try every root beer I come

across and this is by far the best. I now go to the grocery store and by them by the case. Buy it you will

not be dissatisfied. It has a very creamy flavor with a good head. Yes, not many do. I hate when i buy a

root beer and there is no foam at the top. This you open it and sit it down and it rises. This is one of

those true root beers. Turns out they started making this drink during prohibition and tried to make it just

like a beer, needless to say it's one of the best on the market.

Comment Was this review helpful to you? 

2 of 2 people found the following review helpful

Incredibly smooth and sweet truly full headed styled root beer.

By E Guerra on December 20, 2014

 (14)

3.1 out of 5 stars

20% off coupon
on Kraft Cold Beverages with Subscribe and Save
Offer ends on or before Jun 1, 2015

Most Recent Customer Reviews

SO DISAPPOINTED IN THE

MISLEADING LABEL

SO DISAPPOINTED IN THE MISLEADING LABEL. IT

DOES NOT CONTAIN "THE HIGHEST QUALITY

INGREDIENTS". It contains: High fructose corn syrup

= gross poison. Read more

Published 6 months ago by Stefanie

A "has been" among root beers

When first introduced years ago, this used to be a

pretty good root beer. Now it's just weakly flavored

water sweetened with high fructose corn syrup. I've

stopped buying it.

Published 10 months ago by Kim Wallis

High Fructose Corn Syrup? Might As

Well Save Your Money

High fructose corn syrup is GARBAGE! It is what you

will find in bottom of the barrel generic sodas and then

the cheap name brands like A and W, Mug, and Barg's

for example. Read more

Published 20 months ago by Joe

Advertisers are better than the

brewers

Went looking at the store for a high quality root beer to

use in root beer floats. The 6 pack says "Only made

with the finest ingredients... including honey". Read

more

Published on February 10, 2013 by Avcu

Absolutely the best, but...

... high fructose corn syrup? Henry Weinhard's is my

favorite for root beer and cream soda. Amazing head,

5 star 5

4 star 1

3 star 2

2 star 3

1 star 3

See all 14 customer reviews

Share your thoughts with other customers

Ad feedback 

Amazon.com : Henry Weinhard's Root Beer : Soda Soft Drinks : Grocer... http://www.amazon.com/Henry-Weinhards-Root-Beer-dinirao/dp/B00...

3 of 5 5/26/2015 2:46 PM
MEC00060588

TTAB Opposition No. 91217273 
Monster Energy Company v. Three Notch’d Brewing Company, LLC

Exhibit 18 Page 5 of 7 Decl. of Rodney Sacks in Support of 
Opposer’s Motion for Summary Judgment



Easily the best smooth draught style root beer I've ever had.

There's a delicious aroma of vanilla, particularly if you pour the chilled beverage into a glass first and let

the magnificent heavy head do its thing. The flavor and texture is incredibly smooth and full, opposed to

sharper root beers like Barq's, and while the main taste is of vanilla and honey, there's a gentle hint of

sweet licorice.

Packaging is simple and distinct with handsome burnt amber colored bottles and amusing quotes on

each twist-off cap.

Comment Was this review helpful to you? 

2 of 2 people found the following review helpful

Very sweet, very yummy!

By Aimee on January 17, 2015

I love root beer! I tried this from a pizza place that sold bottled soda. I love how sweet it tastes. It's

perfect for a treat. It also foams up very well in a frosted mug. I live in the south, but I'm bugging my

local grocer to start selling this.

Comment Was this review helpful to you? 

7 of 10 people found the following review helpful

The best of the best!

By Ben Marine on May 31, 2012

Smooth, creamy, great head - this is the best root beer I have found. Not too much carbonation, but

does supply a subtle flavor of vanilla, sassafras and honey. Virgil's is more biting, Hank's is close, but

Henry Weinhard's is the best!

Comment Was this review helpful to you? 

1 of 1 people found the following review helpful

too bad it's been discontinued

By Alicia on February 27, 2015

One of my favorite root beers, too bad it's been discontinued

Comment Was this review helpful to you? 

3 of 7 people found the following review helpful

Returning last bottle to the store...

By EricMT on March 5, 2014

Have tried this several times before, more than a month ago, and it was fine. Now I'm sorry to say that I

just purchased 3 bottles of Original Recipe Henry Weinhard's Root Beer Gourmet Soda Draught Style

Head. Not sure why, maybe due to a disgruntled employee or just a sick joke, but my family and I tried

the first two bottles and my daughter (20) complained that it tasted like a used baby diaper. I, at the

same time, noticed the urine smell coming from my cup right before she even mentioned it. Stamped on

bottles are APR2114 G04050740 and APR2114 G04050739. Afraid to open the third bottle so will be

returning it to the local Town and Country Store here in Livingston, Montana.

Comment Was this review helpful to you? 

great, clean complex flavor. But seriously, HFCS? I'm

really disappointed.

Published on November 6, 2012 by buyer

High Fructose Corn Syrup

Bought some offline yesterday. Went to a local candy

store that sells many varieties of soda. That is where I

got my bottle of this root beer and the label says it

contains High... Read more

Published on October 5, 2012 by J. Comer

Not the best

for starters, if you can dont buy from amazon, i just

bought this 6 pack from haggens for 5 bucks.

as far as the root beer its self goes, it could be better. 

Read more

Published on October 18, 2011 by Kaleb Antonson

Search Customer Reviews

See all 14 customer reviews (newest first)

Custom ers W ho View ed This I tem  Also View ed

Henry Weinhards Root

Beer (6 Bottles)

$22.95

Virgil's Rootbeer - 4 per

pack (Pack of 3)

27

Thomas Kemper Root Beer

13

$84.99

IBC Root Beer - 24/12 oz.

bottles

20

(Gift Box) Root Beer

Sampler Pack (2 Each of 6

Kinds of Rootbeers - 12
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Your  Recent ly View ed I tem s and Featured Recom m endat ions

Want to discover more products? Check out this page to see more: keg beer store

Discla im er :  While w e w ork to  ensure that  product  inform at ion is correct , on occasion m anufacturers m ay alter their ingredient  list s. Actual product  packaging and m aterials m ay contain m ore
and/ or different  inform at ion than that  show n on our Web site. We recom m end that  you do not  so lely rely  on the info rm at ion presented and that  you alw ays read labels, w arnings, and direct ions

before using or consum ing a product . For addit ional inform at ion about  a product , please contact  the m anufacturer. Content  on this site is fo r reference purposes and is not  intended to  subst itute fo r
advice given by a physician, pharm acist , o r o ther licensed health- care professional. You should not  use this inform at ion as self- diagnosis or fo r t reat ing a health problem  or disease. Contact  your

health- care prov ider im m ediately if you suspect  that  you have a m edical problem . Inform at ion and statem ents regarding dietary  supplem ents have not  been evaluated by the Food and Drug
Adm inist rat ion and are not  intended to  diagnose, t reat , cure, o r prevent  any disease or health condit ion. Am azon.com  assum es no liabilit y  fo r inaccuracies o r m isstatem ents about  products.
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Abita.com

https://abita.com/brews[1/21/2016 11:02:07 AM]

Party Learn Brews Sign UpShopVisit

OUR BREWS

BEER FRESHNESS

BEER CLEAN

BREWMASTERS BLOG

TIPS & TRICKS

BEER ENCYCLOPEDIA

BEER CHARTS

FOOD PAIRINGS

BEER MIXES

BEER COCKTAILS

RECIPES

Brews
  

 

Let's Be

Our Brews
 Abita Produces Eight Flagship Brews

 These rich, wonderfully flavored brews are enjoyed year round in restaurants, bars, festivals

 and get-togethers throughout Louisiana and across the country.

 Abita Also Makes Five Seasonal Brews

 Abita Seasonal brews are available for a limited time and are brewed in limited quantities.

 Each brew is custom created to perfectly match the time of year when they are enjoyed. As

 the calendar changes you can look forward to the return of each of our seasonal favorites.

Amber Light Golden Jockamo IPA® Purple Haze®

Restoration
 Pale Ale®

Turbodog® Wrought Iron
 IPA
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Abita.com

https://abita.com/brews[1/21/2016 11:02:07 AM]

 Friends!

 Abita Harvest Brews

 Abita Harvest Series incorporates the finest Louisiana-grown ingredients. No artificial flavors,

 extracts or oils are used in Abita Harvest Series, only real fresh ingredients that are

 Louisiana-grown and Louisiana True.

 Abita Big Beers

Mardi Gras
 Bock

Spring IPA Seersucker®
 Summer Pils

Octoberfest Christmas Ale

Grapefruit Strawberry Lemon Wheat Pecan

Abbey Ale Andygator® S.O.S.® Strawgator Imperator
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 Abita Big Beers - Bourbon Street Series

 Bayou Bootlegger Hard Sodas

 Abita Flagship Sodas

Macchiato
 Espresso Milk

 Stout

Two Boots Bad Mother
 Shucker

 Oyster Stout

Imperial Stout Baltic Porter Maple Pecan

Bayou
 Bootlegger
 Hard Root

 Beer
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 Abita Seasonal Sodas

 Abita Cans

Abita Root Beer

King Cake
 Soda

Amber Strawberry Abita Root Beer Seersucker®
 Summer Pils

Jockamo IPA®
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 Abita Select

 Abita Select is an exclusive premium draft product line from Abita featuring a new style every

 few months. Styles include Pale Ale, Nut Brown Ale, Abbey Dubbel, Alt, Bohemian Pilsner,

 English Bitter, Kolsch, Kristall Weizen, Rauchbier and Wit Beer.

 Abita Firkin

 Handcrafted in small casks called firkins, these brews are unfiltered, lower in carbonation,

 and sometimes includes extra hops or spices. Learn more about how Abita brews and serves

 these unique cask conditioned "real" ales.

 Abita Party Pack

 The Party Pack contains six of our most popular brews. It's twelve great ways to sample our

 full flavored ales and lagers and enjoy a taste that's uniquely Louisiana True.

 

Purple Haze®

Select Series

Firkin

Abita Party
 Pack
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TV Spots

Party Pack

Downloads

Events

PARTY

Brewery Tour

How We Make Beer

Green Brewing

Giving Back

Glassware

Drink Responsibly

Pry Off Instructions

Town of Abita Springs

News

Awards

FAQ

About Us

LEARN

Beer Freshness

Beer Clean

Brewmasters Blog

Tips & Tricks

Beer Encyclopedia

Beer Charts

Food Pairings

Beer Mixes

Recipes

Our Brews

BREWS

Tours

Tap Room

Brewery Events

FAQ

Welcome

VISIT

What's New

Apparel

Cookbook

Bar Essentials

Glassware

Artwork

Outdoors

Get SOS Gear

SHOP

Privacy Policy

Terms of Use

Contact Info

Email Newsletter

LET'S BE
 FRIENDS!

SIGN UP
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Party Learn Brews Sign UpShopVisit

OUR BREWS

FLAGSHIP

Amber
Light

Golden
Jockamo IPA®

Purple Haze®

Restoration Pale Ale®

Turbodog®

Wrought Iron IPA

SEASONAL

Mardi Gras Bock
Spring IPA

Seersucker® Summer Pils
Octoberfest

Christmas Ale

HARVEST

Grapefruit
Strawberry

Lemon Wheat
Pecan

BIG BEERS

Abbey Ale
Andygator®

S.O.S.®
Strawgator
Imperator

Macchiato Espresso Milk Stout
Two Boots

Bad Mother Shucker Oyster Stout

ROOT BEER

Abita Root Beer

SELECT SERIES

Select Series

ABITA FIRKIN

Firkin

ABITA PARTY PACK

Abita Party Pack

BEER FRESHNESS

BEER CLEAN

BREWMASTERS BLOG

TIPS & TRICKS

BEER ENCYCLOPEDIA

BEER CHARTS

FOOD PAIRINGS

Brews

Packaging
 6 Pack Bottles

 12 Pack Case Cans

 

 

 

Abita Root Beer
 Abita Root Beer is made with a hot mix process using spring water, herbs, vanilla and yucca

 (which creates foam). Unlike most soft drink manufacturers, Abita sweetens its root beer with

 pure Louisiana cane sugar. The resulting taste is reminiscent of soft drinks made in the 1940s

 and 1950s, before bottlers turned to corn sugar and fructose. Some soft drink makers add

 caffeine to their product, but Abita is naturally caffeine-free.

 Add a scoop of vanilla ice cream for an old-fashioned root beer float. Abita Root Beer can

 also be used in cooking to create delicious glazes and sauces as well as cakes and other

 desserts, or you can keep it simple – just pour it into a frosty mug and slurp loudly through a

 straw.
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BEER MIXES

BEER COCKTAILS

RECIPES

TV Spots

Party Pack

Downloads

Events

PARTY

Brewery Tour

How We Make Beer

Green Brewing

Giving Back

Glassware

Drink Responsibly

Pry Off Instructions

About Us

LEARN

Beer Freshness

Beer Clean

Brewmasters Blog

Tips & Tricks

Beer Encyclopedia

Beer Charts

Food Pairings

Our Brews

BREWS

Tours

Tap Room

Brewery Events

FAQ

Welcome

VISIT

What's New

Apparel

Cookbook

Bar Essentials

Glassware

Artwork

Outdoors

Get SOS Gear

SHOP

Privacy Policy

Terms of Use

Contact Info

Email Newsletter

LET'S BE
 FRIENDS!

SIGN UP

 

Let's Be
 Friends!
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Town of Abita Springs

News

Awards

FAQ

Beer Mixes

Recipes
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Appalachian Brewing Company offers a variety of Flagship beers you can enjoy year-round on draft and in 12oz. bottles.

In addition, we release a new Seasonal Specialty beer on the first Friday of every month, as well as dozens of small-batch spec ialty beers brewed at our various brewpub locations

throughout the year.

Below is a complete list of Flagship brews! Please CLICK HERE for Seasonal Specialty Brews.

Flagship Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/craft-beers/?age-verified=2310f9806f

1 of 3 1/20/2016 5:40 PM
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OG: 15.8 | FG: 2.8 | ABV: 7% | IBUs: 25 Available in

Draft & Bottles – 24/12oz per case A German-style

bock beer with personality! Aero-Head Bock is

semi-sweet with bold upfront flavor and a light

OG: 15.9 | FG: 3.5 | ABV: 6.73% | IBUs: 30

Available in Draft & Bottles – 24/12oz per case An

American style brown ale with shades of natural

maple! Trail Blaze Maple Brown Ale gets its deep

OG: 13.5 | FG: 4.0 | ABV: 5.1% | IBUs: 19 Available

in Draft &amp; Bottles – 24/12oz per case

Chocolate Avenue Stout is the perfect blend  of dry

stout enhanced with sweet chocolate.  The

OG: 18 | FG: 3.2 | ABV: 8% | IBUs: 80 Available

year round on draft and in 12oz. bottles. Outta

Focus Double IPA is brewed in the true Pacific

Northwest style, featuring expansive amounts of

Flagship Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/craft-beers/?age-verified=2310f9806f

2 of 3 1/20/2016 5:40 PM
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Flagship Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/craft-beers/?age-verified=2310f9806f

3 of 3 1/20/2016 5:40 PM
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OG: 14.0 | ABV: 5.9 | IBUs: 19 Zoigl Star is a golden,

unfiltered lager. This particular style of beer was

originally brewed only in the region of Eastern

Bavaria between Franconia and the Czech Republic.

OG: 12.7 | ABV: 4.8 | IBUs: 25 Available in Draft This

buoyant red ale is brewed with sweet, toffee-like

malt. It finishes crisp and clean with medium

hoppiness like the great red ales of Dublin.

OG: 18.5 | ABV: 7.2 | IBUs: 20 Available in Draft This

malty lager features deep golden color and medium

body. The finish is sweet with subtle hop flavor and

aroma. We brew this beer each season to celebrate

OG: 12.5 | ABV: 5.5 | IBUs: 16 Available in Draft A

hint of coriander and orange peel in the nose

complements the typical white beer fruitiness. A dry

and slightly acidic finish adds balance to an elevated

Seasonal Specialty Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/monthly-specialty-brews/

1 of 3 1/20/2016 5:42 PM
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OG: 13.2 | ABV: 5.3 | IBUs: 19 .  Available in Draft

This light-bodied wheat ale uses special yeast

(called “hefe”) to produce clove and banana flavors

in fermentation. This unfiltered beer has an incredibly

OG: 16.5 | ABV: 7.2 | IBUs: 24 .  Available in Draft

Known as “The People’s Beer,” this brew is robust in

character and flavor. It combines the malty

component of a bock bier with the tangy spiciness of

OG: 13.5 | ABV: 5.2 | IBUs: 20 Available in draft This

Oktoberfest style Marzen is a favorite at the famous

Bavarian fall beer festivals. The distinct toasted malt

flavor of this amber lager finishes quite crisp due to

OG: 12.5 | ABV: 5 | IBUs: 21 .  Available in Draft We

harvest fresh PA grown hops straight from the vine

and use them in every stage of the brewing process

to achieve this beer’s grassy complexity in flavor and

Seasonal Specialty Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/monthly-specialty-brews/

2 of 3 1/20/2016 5:42 PM
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Seasonal Specialty Brews | Appalachian Brewing Company http://abcbrew.com/craft-beers-2/monthly-specialty-brews/

3 of 3 1/20/2016 5:42 PM
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Craft Soda | Appalachian Brewing Company http://abcbrew.com/craft-sodas/

1 of 5 1/20/2016 5:39 PM
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Available in Draft & Bottles – 24/12oz per case Our

original Root Beer is brewed with pure cane sugar, a

touch of vanilla and a delightful blend of honey. Truly

tastes like old fashioned, home made root beer

Available in Draft & Bottles – 24/12oz per case Our

handcrafted Diet Root Beer is brewed like our

regular root beer except with Stevia, an all natural

sweetener, and a touch of honey! Appalachian Diet

Available in Draft & Bottles – 24/12oz per case Our

tremendously flavorful, handcrafted Birch Beer is

brewed with pure cane sugar, a touch of honey and

essence of birch extracts giving this soda a smooth

Available in Draft & Bottles – 24/12oz per case Our

Jamaican style Ginger Beer is brewed with pure

Appalachian water, cane sugar and fresh ginger

extract. It has an unrivaled spicy tart complexity with

Craft Soda | Appalachian Brewing Company http://abcbrew.com/craft-sodas/

2 of 5 1/20/2016 5:39 PM
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Click to watch video!

Click to watch video!

Click to read article!

Click to watch video!

Click to read article!

Click to read article!

Craft Soda | Appalachian Brewing Company http://abcbrew.com/craft-sodas/

3 of 5 1/20/2016 5:39 PM
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Our Appalachian Craft Soda production facility

located in Mechanicsburg, Pennsylvania

No matter where you are, we’ll be happy to ship you our product via Ebay!

Craft Soda | Appalachian Brewing Company http://abcbrew.com/craft-sodas/

4 of 5 1/20/2016 5:39 PM
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Craft Soda | Appalachian Brewing Company http://abcbrew.com/craft-sodas/

5 of 5 1/20/2016 5:39 PM
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