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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

)
KIKO S.r.L. )
)
Opposer, )
) Opposition No. 91217033
V. )
)
DOOYEON CORP. )
)
Applicant. )
)

APPLICANT DOOYEON CORP.’S NOTICE OF RELIANCE

Applicant Dooyeon Corp. (“Applicant” or “Dooyeon) hereby gives notice that it will rely
upon the materials listed below, copies of which are attached hereto.

Exhibit 1. Opposer’s Answers to Applicant’s Interrogatories

Exhibit 2. Affidavit of Applicant’s Deputy Department Head, Charles Kim, dated
December 27, 2015, and Exhibits A — [ attached thereto, submitted per the
stipulation of the parties and the Board’s September 29, 2015 Order
permitting such testimony by affidavit per Trademark Rule 37 CFR §
2.123(b).

Exhibit 3. Internet publication from Sephora, available at
hitp://www.sephora.com/Korean-skin-care, last accessed on December 22,
2015 (relating to, among other things, commercial impression of marks,
dissimilarity of goods and the conditions under which and buyers to whom
sales are made).

Exhibit 4. Internet publication from Birchbox, availabie at

https://www birchbox.com/shop/from-korea-with-love-collection, last



accessed on December 22, 2015 (relating to, among other things,
commercial impression of marks, dissimilarity of goods and the conditions
under which and buyers to whom sales are made).

Exhibit 5. Internet publication from Amazon, available at
http:/fwww.amazon.com/b7node=11585018011, last accessed on
BPecember 22, 2015 (relating to, among other things, commercial
impression of marks, dissimilarity of goods and the conditions under
which and buyers to whom sales are made).

Exhibit 6. Certified copy of a decision entered by the Patent and Trademark Office in
South Korea, transmitted on April 7, 2014 in Application No. 40-2013-
0009027, Objection No. 40-2013-0001739 in opposition proceeding
initiated by Opposer against Applicant.

Exhibit 7. Wikipedia digraph entry for “ch,” (noting that “ck is most commonly
pronounced as [tf1, as in chalk, cherry, church, much, etc.”), available at

https://en.wikipedia.org/wiki/Ch_%28digraph%29, last accessed on
December 26, 2015.

Dated: December 27, 2015 Respectfully submitted,

Jopg Park

eter K. Hwang
The PL Law Group, PLLC
5875 Trinity Parkway, Suite 110
Centreville, Virginia 20120
(410) 772-2324
(410) 772-2328 (fax)

Attorneys for Applicant Doayeon Corp.



CERTIFICATE OF SERVICE

{ HEREBY CERTIFY that a copy of the foregoing was served via electronic mail and
first-class mail, postage prepaid, this 28th day of December 20135, on:

Michael J. Leonard

Christopher D. Olszyk, Jr.

Fox Rothschild LLP

997 Lenox Drive, Building 3
Lawrenceviile, New Jersey 08648

Counsel for Opposer Kiko S.r.L.

A

ong
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APPLICANT’S NOTICE OF RELIANCE

EXHIBIT 1
(Opposer’s Answers to Applicant’s
Interrogatories)




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KIKO S.r.L. : Opposition No. 91217033
Opposer,
V.
DOOYEON CORP.
Applicant.

OPPOSER'S OBJECTIONS AND RESPONSES TO APPLICANT’S
FIRST SET OF INTERROGATORIES

Opposer, Kiko S.r.L. (“Opposer™), pursuant to Section 2.120 of the Rules of Practice in
Tradernark Cases and Rule 33 of the Federal Rules of Civil Procedure, hereby objects to and/or
responds to Dooyeon Corp.’s (“Applicant”) First Set of Interrogatories.

PRELIMINARY STATEMENT

1. Opposer’s investigation and development of all facts and circumstances relating
to this action is ongoing. These responses and objections are made without prejudice to, and are
not a waiver of, Opposer’s right to rely on other facts or documents at trial.

2 By making the accompanying responses and these objections to Applicant’s
interrogatories, Opposer does not waive, and hereby expressly reserves, its right to assert any and
all objections as to the admissibility of such responses into evidence in this action, or in any
other proceedings, on any and all grounds including, but not limited to, competency, relevancy,
materiality, and privilege. Further, Opposer makes the responses and objections herein without in
any way implying that it considers the requests or responses thereto to be relevant or material to

the subject matter of this action.



3. Opposer expressly reserves the right to supplement, clarify, revise, or correct any
or all of the responses and objections herein, and to assert additional objections or privileges, in
one or more subsequent supplemental response(s).

GENERAL OBJECTIONS

Each of Opposer’s responses is subject to the following objections and conditions as if
such objection and conditions are fully set forth in said responses:

1. Opposer objects to the Interrogatories generally to the extent they call for
discovery of information protected by the attorney/client privilege, work product immunity,
and/or any other applicable privileges or immunities.

2. Opposer objects to the Interrogatories to the extent they call for or contemplate
providing discovery in any masnner not required by or inconsistent with the Federal Rules of
Civil Procedure.

3. Opposer objects to the Interrogatories to the extent they exceed, contradict, or
impose an obligation greater than the provisions of the Federal Rules of Civil Procedure or any
other applicable procedural rules, case law, and/or statutes governing the proper scope and extent
of discovery.

4. The production of any information, document or thing by Opposer in response to
the Interrogatories is made subject to all applicable objections and does not waive nor should be
construed as waiving any objection or right of objection that Opposer may have to these
Interrogatories or any demand for supplementation of a response to these Interrogatories.

S, The answers provided herein are in response to the Interrogatories as printed in
the original document served on Opposer. To the extent that there are any inconsistencies or

mistakes with the Interrogatories reprinted herein as compared to those of the originally served
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document, the answers are fo be read in view of the Interrogatories appearing in the originally
served document.

OBJECTIONS AND RESPONSES TO INTERROGATORIES

1. Identify all persons involved in the preparation of the responses to these
Interrogatories.

OBJECTION AND RESPONSE NO. 1

Subject to and without waiving the foregoing general objections, and subject to
supplementation and modification, Opposer identifies Tiziana Campigli, Legal Manager of
Intellectual Property of the Percassi group, of which Opposer is a member, as being involved in

the preparation of the responses to these Interrogatories.

2. Identify all persons involved in gathering, preparing and producing all documents
produced in response to Applicant’s Requests for Production of Documents.

OBJECTION AND RESPONSE NO. 2

Subject to and without waiving the foregoing general objections, and subject fo
supplementation and modification, Opposer identifies Tiziana Campigli, Legal Manager of
Intellectual Property of the Percassi group, of which Opposer is 2 member, as being involved
gatﬁedng, preparing and pfoducing all documents produced in rcsponse‘to Applicant's Requesis

for Production of Documents.

3. Identify all persons involved in the preparation of the responses to Applicant's

First Set of Requests for Admissions.



OBJECTION AND RESPONSE NO. 3

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer cannot identify anyone because Opposer was

never served with Applicant’s First Set of Requests for Admissions.

4, Identify all persons who have knowledge of the facts underlying the matters
alleged in the Opposition.
OBJECTION AND RESPONSE NO. 4

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as premature, seeking identity of witnesses prior to the time required by the Federal
Rules of Civil Procedure. Discovery 18 oyfgoing, and Opposer reserves the right to supplement
these responses based on its own ongoing investigation or based on information that may be
obtained through discovery from parties or third parties.

Opposer alse objects to this Interrogatory to the extent it seeks information protected
from disclosure by the attorney-client privilege, work produqt doctrine, or other applicable
privilege or immunity, including the protection of trial preparation materials afforded under
Federai' Rule of Civil Procedufe 26(b)(3), which infoﬁnation, if any, is excluded.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer identifies Tiziana Campigli, Legal Manager of
Intellectual Property of the Percassi group, of which Opposer is a member, as having knowledge

of the facts underlying the matters alleged in the Opposition.



5. For each person identified in response to Interrogatory No. 4, state and describe,
with particularity and specificity, the basis of their knowledge and the facts known.

OBJECTION AND RESPONSE NO. 5

Subject to and without waiver of the foregoing general objections, Opposer objects fo this
Interrogatory as premature, seeking identity of witnesses prior to the time required by the Federal
Rules of Civil Procedure. Discovery is ongoing, and Opposer reserves the right to supplement
these responses based on its own ongoing investigation or based on information that may be
obtained through discovery from parties or third parties.

Opposer also objects to this Interrogatory to the extent it seeks information protected
from disclosure by the attorney-client privilege, work product doctrine, or other applicable
privilege or immunity, including the protection of trial preparation materials afforded under
Federal Rule of Civil Procedure 26(b)(3), which information, if any, is éxciuded.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that the basis of Tiziana Campigli’s

knowledge is due to her position as Legal Manager of Intellectual Property of the Percassi group.

6. Identify all persons who had a role in conceiving and/or developing Opposer's
Mark, and, for each such person, state their name, address(es), phone number(s), employer, title,

and their role in conceiving and/or developing Opposer's Mark.



OBJECTION AND RESPONSE NO. 6

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as premature, seeking identity of witnesses prior to the time required by the Federal
Rules of Civil Procedure. Discovery is ongoing, and Opposer reserves the right to supplement
these responses based on its own ongoing investigation or based on information that may be
obtained through discovery from parties or third parties. Opposer also objects fo this
Interrogatory to the extent it seeks to limit the witnesses that Opposer may call to testify.
Opposer further objects to this Interrogatory on the grounds that the terms “conceiving” and
“developing” are vague and ambiguous.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer identifies Tiziana Campigli, Legal Manager of
Intellectual Property of the Percassi group, of which Opposer is a member, and Stefano Percassi,

managing director of Opposer, of having a role in conceiving andfor developing Opposer’s Mark.

7. Identify and describe, with particularity and specificity, all bases for your allegation in
Paragraph II of the Opposition that the Applicant's Mark is “confusingly similar™ to Opposer's
Mark.

OBJECTION AND RESPONSE NO. 7

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory on the grounds that it is overly broad and unduly burdensome in that it calls for the
identification of “all bases.” Opposer also objects to this Interrogatory to the extent that it is

vague and ambiguous as fo time. Opposer objects to this Interrogatory to the extent that it seeks



information that is in the possession, custody or control of Applicant and/or other entities not a
party to this proceeding. Opposer further objects to this Interrogatory to the extent that it seeks
information protected by the attorney-client communication and/or attorney work product
privileges.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that as the Description of Applicant’s Mark
states: “The mark consists of the word "KICHO" ...”, the foregoing, as well as the contents of
the Notice of Opposition, speak for itself as the term KICHO can be identical in its English
pronunciation to the term KIKO and is very similar in appearance and meaning to the term

KIKO.

8. Identify all countries and/or jurisdictions in which the Opposer's Mark is
recognized and/or registered.

OBJECTION AND RESPONSE NO. 8

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as vague and ambiguous as to the term “recognized” as that term is not otherwise
defined by Applicant in its Interrogatories. Opposer further objects to this Interrogatory on the
grounds that it seeks ‘infonnation that is néithcr relevant to this litigation nor rcasonébly
calculated to lead to the discovery of admissible evidence.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Qpposer identifies that the issue before the Trademark

Trial and Appeal Board solely pertains to Opposer’s rights in the United States, which are well



documented and set forth in its Notice of Opposition. As such, any further response to this
Interrogatory is not required as it would consist of information beyond the scope of the issues to

be addressed in the instant proceeding,.

9 Identify all instances when you have filed or otherwise asserted any opposition to

any application for, recognition of and/or registration of Applicant's Mark.

OBJECTION AND RESPONSE NQ. 9

Subiect to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer objects to this
Interrogatory to the extent that it seeks information that is in the possession, custody or control of
Applicant and/or other entities not a party to this proceeding.

Subject t.o énd without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that, to date, it has opposed registration of

Applicant’s Mark in South Korea and in the United States.

10.  For each instance identified in response to Interrogatory No. 9, state and describe,
with particularity and specificity: (a) the country and/or jurisdiction in which the opposition was
filed andfor asserted; (b) the court, office, agency and/or department in or to which the
opposition was filed and/or asserted; (¢) the case/proceeding/opposition number (and/or any
other number identifying the opposition); (d) the date on which the opposition was filed and/or

asserted; {e) the bases for the opposition; and (f) the disposition.



OBJECTION AND RESPONSE NO. 16

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer objects fo this
Interrogatory to the extent that it seeks information ?hat is in the possession, custody or control of
Applicant and/or other entities not a party to this proceeding.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and meodification, Opposer states that it need only identify the instant U.S.
Opposition proceeding as it is only pending proceeding containing issues relevant to the issues

 before the Trademark Trial and Appeal Board.

1. Identify each product that you have sold and/or are selling using the Opposer’s
Mark, including in your response (but not limiting your response to) when each such product was
sold. )
OBJECTION AND RESPONSE NO. 11

Subject to and without waiver of the foregoing general objections, Opposer objects fo this
Interrogatory to the extent that it is unduly burdensome as Opposer has sold and/or is selling
over 1200 different products using the Opposer’s Mark.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that it is literally selling hundreds of
products under the KIKO brand in the United States including, bu‘t not limited to Perfumes,

toilet soaps, cosmetics; deodorants for personal use; creams, lotions and oils for the face and

body; skin cleansing milks, creams and oils; make-up creams; beauty masks; make-up
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removers; eye shadows; lipsticks; mascara, rouge; crayons for the eyes and lips; face and body
powders; sun tanning and after sun exposure creams, oils and lotions; pre and afier shave
lotions; talcum powders, bath salts, bath foam, bath oil; hair shampoo, hair lotions; depilatory
preparations; nail enamels and polishes. Specific products being offered for sale bearing
Opposer’s Mark can also be found in the contents of Opposer’s Response fo Applicant’s

Regquest for Production of Documents and on the following websites:

e http://www.kikocosmetics.us/

s htp:/fwww kikocosmetics.com/

12.  For each product identified in response to Interrogatory No. 11, state the price(s)
charged and the total revenue earned by you.
OBJECTION AND RESPONSE NO. 12

Subject to and without waiver of the foregoing general objections, Opposer objects to

this Intérrogatory to the extent that it is unduly burdensome. Opposer further objects to this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer objects to this
Interrogatory to the f;xtent that if is vague énd ambiguous as to time. Opposer objects io this
Interrogatory to the extent that it is vague and ambiguous as to any geographical ii;zxitations_

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer cannot currently answer this Interrogatory as

currently posed.

10



13.  For each product identified in response to Interrogatory No. 11, state when and
how Opposer's Mark was first used in commerce.
OBJECTION AND RESPONSE NO. 13

Subject to and without waiver of the foregoing general objections, Opposer objects to
this Interrogatory to the extent that it is unduly burdensome. Opposer further objects fo this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer objects to this
Interrogatory to the extent that it is vague and ambiguous as to time. Opposer objects to this
Interrogatory to the extent that it is vague and ambiguous as to any geographical limitations.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that Opposer’s mark has been used on
KIKO-branded products offered in United States commerce via online platforms since at least as
early as 2010. Opposer’s first KIKO-branded store opened in the United States on 20 March
2014,

14.  For each product identified in response to Interrogatory No. 11, identify the trade
channels and the geographical areas in the United States in which the Opposer's Goods have
geen promoted and/or éoid. | | |

OBJECTION AND RESPONSE NO. 14

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to the extent to the extent that it requests information that is confidential or

privileged, such as information concerning Opposer’s trade secrets and other highly sensitive

1



information, as well as proprietary information and information covered by attorney-client
communications and attorney work product privileges.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that in the United States, Opposer’s Goods
are sold online and in KIKO-branded retail stores located in Connecticut, Florida, New Jersey,

and New York.

15.  For each product identified in response to Interrogatory No. 11, state and
describe, with particularity and specificity, what promotional efforts you have made, including in
your response (but not limiting your response to) when such promotional efforts were made.
OBJECTION AND RESPONSE NO. 15

Subject to and without waiver of the foregoing general objections, Opposer objects to this

Interrogatory to the extent that it is unduly burdensome as Opposer has sold and/or is selling
over 1200 different products using the Opposer’s Mark. Opposer objects to this Interrogatory as
vague and ambiguous as to the term “promotional efforts” as that term is not otherwise defined
by Applicant in its Interrogateries. Opposer further objects to this Interrogatory on the grounds
that it seeks information that is neither relevant to this litigation nor reasonably calculated to
fead to tﬁe discovery of admisséble evidence. |

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states thaf it uses, among other things, print

advertisements and websites.
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16.  For each product identified in response to Interrogatory No. 11, identify the
businesses that distribute and/or sell the product in the United States.

OBJECTION AND RESPONSE NO. 16

Subject to and without waiver of the foregoing general objections, Opposer objects 1o this
Interrogatory to the extent that it is overly broad and unduly burdensome. Opposer further
objects to this Interrogatory to the extent that it is vague and ambiguous as to time. Opposer
further objects to this Interrogatory to the extent that it seeks information that contains Opposer’s
confidential, trade secret/commercially sensitive, or proprietary information.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer responds as follows: Pursuant to TBMP 414(3)
(Selected Discovery Guidelines), while the classés of customers for a party’s involved goods or
services are discoverable, the names of customers constitute confidential information and

generally are not discoverable even under protective order.

17.  Identify all written, printed and/or electronic (internet websites) publications in
which you have promoted Opposer's Goods and/or Opposer's brand in commerce in connection
with Opposer’s Mark.

OBJECTION AND RESPONSE NO, 17

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to that it is overly broad and unduly burdensome. Opposer objects to this
Interrogatory as vague and ambiguous as to the term “Opposer’s brand” as that term is not

otherwise defined by Applicant in its Interrogatories.
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Subject to and without waiving the foregoing general and specific objections, and subject
to  supplementation and meodification, Opposer identifies www.kikocosmetics.us

www.kikocosmetics.com, www.facebook.com, www.instagram.com, www.iwitter.com, and

www.youtube.com as online platforms used in connection with the promotion of Opposer’s

Goods,

18.  For each written, printed andfor electronic (internet websites) publication
identified in response to Interrogatory No. 17, please state, with particularity and specificity so as
to sufficiently allow the Applicant to locate and/or obtain, when (the dates) and where (the page
aumbers) on which you have promoted Opposer's Goods and/or Opposer’s brand in commerce in
connection with the Opposer's Mark.

OBJECTION AND RESPONSE NO. 18

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to the extent that it is overly broad and unduly burdensome. Opposer objects to
this Interrogatory as vague and ambiguous as to the term “Opposer’s brand” as that term is not
otherwise defined by Applicant in its Interrogatories,

Subject to and without waiving the foregoing general and specific objections, and subject

to supplementation and modification, Opposer refers to the response to Interrogatory No. 17.

19.  Identify all non-print media {i.c. television stations, radio stations, etc...) in or
through which you have promoted Opposer's Goods and/or Opposer's brand in commerce in

connection with the Opposer's Mark.
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OBJECTION AND RESPONSE NO. 19

Subject to and without waiver of the foregoing general objections, dpposer objects to this
Interrogatory as vague and ambiguous as to the term “Opposer’s brand” as that term is not
otherwise defined by Applicant in its Interrogatories.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that Opposer has not promoted Opposer's
Goods and/or Opposer's brand in commerce in connection with the Opposer's Mark through

“non-print media” as defined in this Interrogatory.

20.  For each non-print medium identified in response to Interrogatory No. 19, please
state the dates on which you have promoted Opposer's Goods andfor Opposer's brand in
commerce in connection with the Opposer's Mark.

OBJECTION AND RESPONSE NO. 20

Subject to and without waiving the foregoing general objections, and subject to

supplementation and modification, Opposer refers to the response to Interrogatory No. 19.

2II. Describe, with particularity and specificity, all promotional efforts you have made
in connection with the Opposer's Mark that were not described or otherwise identified in
response to these interrogatories.

OBJECTION AND RESPONSE NO. 21

Subject to and without waiver of the foregoing general objections, Opposer objects to this

Interrogatory as vague and ambiguous as to the term “promotional efforts” as that term is not

otherwise defined by Applicant in its Interrogatories. Opposer further objects to this
15



Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer further objects to
this interrogatory on the grounds that it is overly broad and unduly burdensome.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer identifies no such additional efforts have been

undertaken.,

22,  Describe, with particularity and specificity, the content of each promotional item
identified in response to these interrogatories.

OBJECTION AND RESPONSE NO. 22

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as vague and ambiguous as to the term “promotional item” as that term is not
otherwise defined by Applicant in its Interrogatories. Opposer further objects to this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer further objects to
this interrogatory on the grounds that it is overly broad and unduly burdensome.

Subject to and without waiving the foregoing general and specific objecﬁons, and subject
to suppiementation and modiﬁcation, Opposer rcgponds that no promotional items have been

identified in response to these interrogatories.

23.  For each promotional item identified in response to these interrogatories, identify
all persons and entities who have participated in the creation or distribution of the promotional

item and how much you paid.
16



OBJECTION AND RESPONSE NO, 23

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as vague and ambiguous as to the term “promotional item” as that term is not
otherwise defined by Applicant in its Interrogatories. Opposer further objects to this
Interrogatory on the grounds that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer further objects to
this interrogatory on the grounds that it is overly broad and unduly burdensome.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer responds that no promotional items have been

identified in response to these interrogatories.

24,  Identify all trade shows and fairs in the United States in which you have promoted
Opposer's Goods and/or Opposer's brand in commerce in connection with the Opposer's Mark.

OBJECTION AND RESPONSE NO. 24

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory as vague and ambiguous as fo the term “trade shows and fairs” as that term is not
otherwise defined by Applicant in its Interrogatories. Opposer further objects to this
interrégatory on the grounds‘ that it seeks information that is neither relevant to this litigation nor
reasonably calculated to lead to the discovery of admissible evidence. Opposer further objects to
this interrogatory on the grounds that it is overly broad and unduly burdensome because, among

other reasons, it is unclear whether this is a request to identify or to describe.

17



Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that it has not yet participated in any trade

shows or fairs in the United States.

25.  For each trade show and/or fair identified in response to Interrogatory No. 24,
please describe, with particularity and specificity, all promotional items used.

OBJECTION AND RESPONSE NO. 25

Subject to and without waiver of the fo_regoing general objections, Opposer objects to this
Interrogatory as vague and ambiguous as to the terms “trade shows and fairs” and “promotional
items” as those term are not otherwise defined by Applicant in its Interrogatories. Opposer
further objects to this interrogatory on the grounds that it seeks information that is neither
relevant to this litigation nor reasonably calculated to lead to the discovery of admissible
cviden;::e: Opposcx; further objects to this interrogatory on the grounds that it is overly broad and
unduly burdensome because, among other reasons, it is unclear whether this is a request to
identify or to describe,

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that it has not yet participated in any trade

shows or fairs in the United States.

26.  Ildentify any market research (including surveys, studies, investigations and focus
group inquiries) conducted by or on behalf of the Opposer in the United States regarding

Applicant's Mark or Opposer's Mark.

18



OBJECTION AND RESPONSE NO. 26

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory 1o the extent that it is vague and ambiguous as to time. Opposer further objects to
this Interrogatory fo the extent that it seeks information protected by the attorney-client
communication and/or attorney work product privileges and information that requires the
disclosure of Opposer’s confidential, trade secret/commercially sensitive, or proprietary
information.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that no market research (including surveys,
studies, investigations and focus group inquiries) were conducted by or on behalf of the Opposer

in the United States regarding Applicant’s Mark or Opposer's Mark.

27.  Identify those persons having knowledge of any market research (including
surveys, studies, investigations and focus group inquiries) conducted by or on behalf of the
Opposer in the United States regarding Applicant’s Mark or Opposer's Mark.

OBJECTION AND RESPONSKE NO. 27

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to the extent it is vague and ambiguous as to time. Opposer further objects to this
Interrogatory to the extent that it secks information protected by the attorney-client
communication and/or attorney work product privileges and information that requires the
disclosure of Opposer’s confidential, trade secret/commercially sensitive, or proprietary

information.

19



Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer identifies no one as no market research {(inchuding
surveys, studies, investigations and focus group inquiries) were conducted by or on behalf of the

Opposer in the United States regarding Applicant's Mark or Opposer's Mark.

28. Identify each reported instance of actual confusion, mistake, or deception known
to you between Applicant's Goods promoted or sold in comnection with Applicant's Mark in the
United States and the Opposer's Goods promoted or sold in connection with the Opposer’s Mark

in the United States.

OBJECTION AND RESPONSE NO. 28

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that it is unaware at this time of any
instances of actual confusion between Applicant's Goods promoted or sold in connection with
Applicaﬁt's Mark in the United States and the Opposer's Goods promoted or sold in connection

with the Opposer's Mark in the United States.

29.  For each instance of actual confusion identified in response to Interrogatory No.
28, identify all persons with knowledge of each such instance.

OBJECTION AND RESPONSE NO. 29

Subject to and without waiver of the foregoing general objections, Opposer references the

response to Interrogatory No. 28,
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30.  Explain the intended meaning of the Opposer's Mark to your targeted customers
and potential customers.
OBJECTION AND RESPONSE NO, 30

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to the extent it is overly broad and as being unlikely to lead to the discovery of
evidence relevant to any issue in this proceeding.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that there is no intended meaning of the

Opposer’s Mark, as it is an arbitrary term created by the Opposer.

31, Identify all documents, video recordings, audio recordings and/or other things in
your possession that use or otherwise relate to the Applicant's Mark.

OBJECTION AND RESPONSE NO. 31

Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory to the extent it is unduly burdensome as being unlikely to lead to the discovery of
evidence relevant to any issue in this proceeding. Opposer further objects to this Interrogatory
on the grounds that the term “otherwise relate™ is vague and ambiguous.

Subject to and without waiving the foregoing general and specific objections, and subject

to supplementation and modification, Opposer identifies none.

32.  ldentify all offices/places of business maintained by you for the development,
promotion, and/or sale of the Opposer's Goods using the Opposer's Mark.

OBJECTION AND RESPONSE NO. 32
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Subject to and without waiver of the foregoing general objections, Opposer objects to this
Interrogatory on the grounds that the term “offices/places of business™ is vague and ambiguous.
Opposer further objects to this Interrogatory to the extent that it is vague and ambiguous as to
any geographical limitations. Opposer also objects to this Interrogatory to the extent it is unduly
burdensome as being unlikely to lead to the discovery of evidence relevant to any issue in this
proceeding.

Subject to and without waiving the foregoing general and specific objections, and subject
to supplementation and modification, Opposer states that it maintains its corﬁorate office in
Bergamo, ltaly, has over 600 KIKO-branded stores located throughout Europe, and is operating
KIKO-branded retail stores selling KIKO-branded products in the United States located in the

states of Connecticut, Florida, New Jersey, and New York.

33.  Identify all persons or entities that will testify in this proceeding, indicating the
subject matter of such person's testimony, and if you propose to call any of these persons as an
expert, state the subject matter on which each expert is expected to testify, the substance of the
findings and opinions to which the expert is expected to festify and give a summary for the
grounds of the expert, state the expert's terms of compensation, and attach to your answers any
available lisi of publications writtén by the expert and ény written report made by the expert
concerning the expert's findings and opinions.

OBJECTION AND RESPONSE NO. 33

Subject to and without waiver of the foregoing general objections, Opposer objects to this

Interrogatory to the extent it secks to Iimit the witnesses that Opposer may call to testify.
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Opposer further objects to this Interrogatory to the extent that it seeks information protected by
the attorney-client communication and/or attorney work product privileges and information that

contains Opposer’s confidential, trade secret/commercially sensitive, or proprietary information.
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Subject to the General and Specific Objeetions set forth above and incorporated herein,
and reserving the right to supplement this response foliowing further investigation, Opposer

responds that it has not designated any witnesses, including expert witnesses, at this time.

FOX ROTHSCHILD LLP

Dated: 13 April 2015 %

Michael ¥ Teonard
Christ_,@é:er D. Olszyk, Jr.

Fox Rothschiid LLP

2000 Market Street, 20th Floor
Philadelphia, PA 19103
{213)299-2000

Attoraeys for Opposer
Kiko Sr.L

VERIFICATION

1, Tiziana Campigli, state that [ am the Legal Manager of Inteliectual Property, that [ have
read the foregoing answers to Opposer's First Set of Interrogatories and that, under the penalty of
perjury under the laws of the United States, the answers are true and accurate to the best of my

own knowledge, information and belief,

By:

Tiziana Campighi

Dated:




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KIKO S.rl. : Opposition No. 91217033
Opposer,
V.
DOOYEON CORP.
Applicant.

CERTIFICATE QF SERVICE

On this 13" day of April, 2015, I, Michael J. Leonard, hereby certily that T have, this day,

served a true and cosrect copy of the foregoing Responses to Applicant’s First Set of

Interrogatories vir first-class mail and email upon:

Peter K. Hwang

The PL Law Group, PLLC
11710 Plaza America Drive
Suite 2000

Reston, Virginia 20190
phwang{@thepliawgroup.com

Michael J/ Leonard, Esquire
Attorney for Opposer
Kiko S.r.L.

[
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APPLICANT’S NOTICE OF RELIANCE

EXHIBIT 2
(Affidavit of Applicant’s Deputy Department
Head, Charles Kim, dated
December 27, 2015, and Exhibits A —1I)




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

)
KIKO S.r.L. )
)
Opposer, )
) Opposttion No. 91217033
v. )
)
DOOYEON CORP. )
)
Applicant. )
)

AFFIDAVIT OF CHARLES KIM

I, Charles Kim, am competent to testify, have personal knowledge of the matters asserted
herein and state as follows:

1. I am employed by Applicant Dooyeon Corp. {“Dooyeon™) and have held the
position of Deputy Department Head since November 2012,

2. As Deputy Department Head of Dooyeon, 1 am responsible for coordinating and
assisting with the company’s marketing, business development and product development efforts.

3. I otherwise have twelve years of experience in the cosmetics industry holding
various positions with concentrations in both product and sales in cosmetic companies.

4, As aresult, I have personal knowledge of the facts and matters asserted herein
and have extensive knowledge of and expertise in the cosmetics industry.

5. Dooyeon is a South Korean company that was founded in 2012, specializing in
the manufacturing and exportationy of a wide array of Korean cosmetic products. It currently is
headguartered in Seoul, South Korea.

6. In 2013, as it developed skin care products and other cosmetic products, Dooyeon

taunched the KICHO Cosmetics brand.



7. Although “KICHO,” spelled in Korean as “7} 2™ has no meaning in the Korean
or English language, 1t was derived as a play on the Korean word for “basic,” spelled 1n Korean
as “7| #.” The syllable “7]” in the Korean spelling of KICHO is pronounced like the first three
letters in the English word “keep,” and the syllable “7]> in the Korean word for “basic” is
pronounced like the first three letters in the English word “geese” ("kee™ v. “gee”). Both Kicho
and the Korean word for “basic” share the same second syllable, “2,” which is pronounced as
the “cho” 1s pronounced in the words “macho™ and “nacho.”

8. This play on the Korean word for “basic™ was intentional, as “basic” serves as the
first out of five core principles upon which the KICHO brand adheres. The five principles of the

KICHO brand, as reflected on a page on our website,' a true and accurate copy of which is

attached hereto as Exhibit A, are as follows:

Basic: We keep everything fundamental.
Harmony: We work in uni‘ty with your skin.
Needs: We respect your skin’s essentials.
Pure: We use natural ingredients to avoid skin damage

caused by harsh chemicals,

Honest: We deliver what we promise.

! This page is located at hitp//www.kichocosmetics.com/?module=Himi&action=SiteComp&sSubNo=3 and is
accessed by going to hifn//www kichocosmetics.com, elicking on the link for “ABOUT KICHO"” and clicking on
the link for “Principle.”




9. As reflected on a page on our website,” a true and accurate copy of which is
attached hereto as Exhibit B, the design portion of the proposed mark was designed to serve as
an infographic.

10. Pooyeon developed various products that adhered to its five core principles.
Examples of these products as retlected on our website are attached hereto as Exhibit C, which
are true and accurate copies of the website pages describing the products.” As noted in the
various pages, the KICHO-branded products are featured as products that provide benefits from
the use of various natural extracts.

11. It is this use of various natural extracts that helps produce the “look™ for which
Koreans are known in other Asian countries and in the United States. Indeed, the terms “Korean
Beauty” or “K-Beauty” are currently used by cosmetic refailers in the United States such as
Sephora (see http://www.sephora.com/korean-skin-care, true and accurate copy of which is
attached hereto as Exhibit D), Birchbox (see htips://www.birchbox.com/shop/from-korea-with-
love-collection, true and accurate copy of which is attached hereto as Exhibit E), and Amazon
(see http://www.amazon.com/b?node=11585018011, true and accurate copy of which is attached
hereto as Exhibit F).

12.  Asreflected in our product development and the development of the KICHO
brand as a derivation of the Korean word for “basic,” purchasers of KICHO-branded products
targely know about and seek out Korean beauty products. Such purchasers are sophisticated

customers who make deliberate decisions to seek out Korean beauty products and are willing to

2 ‘This page is located at hitp://www.kichocosmetics.com/?module=Html&action=SiteComp&sSubNo=1 and is
accessed by going to http/fwww . kichocosmetics.com, clicking on the link for “ABOUT KICHO™ and clicking on
the link for “Brand birth.”

* These pages can be accessed by going to htip//www kichocosmetics.com, clicking on the Hnk for “PRODUCTS”
and clicking on the links for the various types of products.




pay a premium for beauty products. As reflected in the product examples provided in Exhibit C,
the cost of KICHO-branded products is significantly higher than other brands of cosmetic
products.

i3 KICHO-branded products are currently sold at its flagship store in Seoul, South
Korea, in third-party stores in Singapore, Malaysia, Vietnam, China and Taiwan, and through its
website.

4. Dooyeon promotes and advertises its products and the KICHO brand through
various print advertisements, including in publications such as Allure (true and accurate copy of
the July 2014 edition attached as Exhibit G) and International bntWorld (true and accurate copy
of the February 2015 edition attached as Exhibit H), and websites, including Facebook

(https://www.facebook.com/kichoworldwide/) and Instagram

(https://www.instagram.com/kicho cosmetics/), all of which promote KICHO-branded products
in the context of the “Korean Beauty/K-Beauty” concept.
15. Dooyeon filed this instant application (Application Serial No. 86/053,930) on

September 3, 2013 for the registration of the following mark:

4 | < B S

“Dooyeon’s Mark.”
16. Dooyeon has not received any reports of, and is not aware of, any instances of

actual confusion between Dooyeon’s Mark and those that are the subject of the opposition by



Opposer Kiko S, (the "Opposer™). Indeed. all marks registered by the Opposer do not appear
similar to Dooyeon’s Mark. and there is a significant difference between how KICHO and Kiko
are pronounced, Dooy con’s Mark also dous not have the same commercial impression as those
registered by the Opposer. For these and the reasons previoushy stated in this Affidavit, there is
also no. and’or insufficient. likelihood of confusion between Dooyeon™s KICHO mark and the
Opposer’s Kiko mark.

17, Indeed. other foreign 3g;3nc§cs have recognized that there is no. andror
insufficient. likelihood of confusion between the KICHO and Kiko marks so as to preciude the
registration of the KICHO mark. Attached as Exhibit | is a true and accurate certified copy of o
decision endered by ti.u: Patent and Trademark Gffice in South Korea, ruling that Doascon's
RICHO mark and the Opposer’s Kiko mark are not similar in appearance or sound. among other
things. and dismissing the Opposer’s opposition. Additionatly, Dooyeon’s KICHO mark has
been registered-allowed in Hong Kong (Application/Registration No. 303138183). the
Philippines (Application No. 4:2015/00006225), and Russia (201473 [500:30; despite the
registration of the Opposer’s Kiko mark in those countries.

Fdeclare under penalty of perjury under the laws of the United States of America that the

foregoing is true and accurate.
," r

Charles Kim
Deputy Department Head, Dooyeon Corp.,

Dated: December =8, 2013

Ly
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S0P Rl B A, S Fesanved, Desaoned by Lnavenn,
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KICHO

WHAT'S KEW PROBLTTS BEST SEELER GFT BET SALE

THOP CATERDAY
WHATT MEW
v

2ALT

GF7 2EF

AT SELLER

BROE SOMELEITY
Hoabes

Usar v

TiE Ty

CHlA

Hartse » SHOP > K30 BHEES (L SREAM G5md { Lanoks & 8 Sarry |

ECEG SHEEP O CREAM 66ml { Lanolic £ 8
ooy | |

Daxrsgursier Proe -0

Hados Proa 3800480
Mizage 2 B0Uss)

- Wighl FEREHE]
Ciugnsy - i

Tobd Parchase Amapn 58 . OGU SD

TCUSTOMER CENTER {5 e B e e
2 Add to Shopping Cart .
VHRICI . TH54 5660 L
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neheEkichainsmetcs aam N
BGE Checkout
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i VIS !
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218 0425730
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Korean Skin Care | Sephora

sign it or register ACCOUNT

BEARCH n

MAKELP SKiN CARE

buying guides  skin care  k-beauty

BUYING GUIRES

Sephora Hot Now
tinkiday HO

MAKEIP

Bhush

Contouring

Eyabrows

Eyeliners

Foundaiions

Lip

Mascaras

Sephora PRO Artist Picks

SKIR CARE

Acrie

Antiaging

B8 Creams

Beauty Tools

CC Creams

Cleansers

Bark Spods & Brightening
Dark Circles

Drryness

Face Oils

Facial Peals

K-Beauty

Masks

Sunseresns

Top Masks, Peeis & Scruls
Visible Pores

FRAGRANCE
Guide to Fragrance
feanic Pedumes
Ly Perdumes
Miche Fragrances

HAIR
Curly Hair Care
Hair Looks
Second Day Hair

I of6

BEAUTY INSIDER

FRAGRANCE

N-BEAUTY S

http://www.sephora.com/korean-skin-care

3 FREE SAMPLES

SEPHSRA

BATH & BODY HARS HAIR

STORES

TOOLS & BRUSHES MEN GITS SALE

H#TRENDINGa{ SEPHORA

I_./ .

Get the iatest from Korea: the coveted dewy fook

ERBUOFIAN
Pate au Ginseng Back
Conceniratod Mask
$5E.00
& A e

BELIF
Hungarian Waler
Essence
£42.00

sxtlusive

BRANDS

& B DASKET

3-DAY S
FREE QOVER §50 ¥
ADVICE  HOWIO'S
Ty
<
K

AMOREPACHAC
Mgistura Sound
Hajuvensling Créme
$150.00

DR JART+
Dermaciear ™ Micro
Watar
$32.00

— DOUBLIE CLEANSING ——

Makeup melier - parinving foam

Dissolve cosmebics with an oii-based deanser foil attracts oil],
then deep clean with & woter-based purifying foam. Without
any tugging. this two-step technigue gets you ghowing gently,

Ot based

Waler basoeal

GIVE FEEDBACK NOW » i
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Korean Skin Care | Sephora

20f6

sign in or register

ACCOUNT

http://www.sephora.comvkorean-skin-care

BEAUTY MNBDER  IFREEC SAMPLES STORES

ERBORIAN
Solid Cleansing £
£39.00

— WATERY CRI

et tovumed moistrizers

Theze hybrids defver a burst of hydration-—
without heaviness. Apgly in addition o your moisturizter
{rememiber: pat, den't rubj orin place of it

v
BELIF
The Trus {resm Agua Bomb
£38.00

R

TOO COCL FOR SCHOOL

Eog Cream Sheat Mask
26.00

e BASKET

&
PO COOL FOR SCHOOL
Egg Mousse Soap Facisl
Cleanser
$20.60
&
BOSCIA
Szke Halm
348,00
<
DR HART+
Water Replenishment Cotlon
ket Mask
$7.50

GIVE FEEDBACK NOW »
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Korean Skin Care | Sephora http://www sephora.comykorean-skin-care

siga in or regisler ACCOUNT  BEAUTYINSIDER I FREE SAMPLES STORES  §F %‘ BASKET
AV vy
CACLIN TOMY MOLY
Premivm Hot & Cool Pore £qg Pore Blackhaad Steamn
Pack Buo Baim
$30.00 $18.60
e w
ERBORIAN DR, JART+
Bamboo Waterlock Mask Wanter Fuse Wirter-hax
$43.00 Steeping Mask
$48.00

GIVE FEEDBACK NOW »
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Korean Skin Care | Sephora httpe/Awww.sephora.comvkerean-skin-care

signin or register  ACCOUNT  BEAUTYINSIDER 3 FREE SAMPLES STORES &QF £ BASKEY
o AV
Ay COCF SHEEDO
Raw Sauce Euderenine Ravitalizing
£43.08 Essence
$56.00
V2 @
AMOREPACHIC bR JART+
Colgr Contral Gushion Ceramidin Diay Tint 3PF 15
Compact Broad Specirem $44.00
SPF 80+
£50.0G

GIVE FEEDBACK NOW »
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Korean Skin Care | Sephora

Sofé6

sign in er vegister

ACCOUNT

BEAUTYINSIDER I FREE SAMPLES

htipr//www.sephora.convkorean-skin-care

STORES  &F £ BASKEY

™ 4 & WV
CHOESGAH 22 CHOSMNGAH 22 TOO COCL FOR 3CHDCL TOOHCOOL FOR SOHOE,
Dang Gong Minn Jalio Cotor Dual Lip Tind & Gloss Oinoplatz Cushy Blusher Dinupiaty Lip Salm
Eyeshadow Paletts $18.00 $23.00 $15.460
$3%.00
Vi & o AV
TOO COCL FOR SCHOCL TOUCH 1M SO0 FOLICH B B0K, TONY MCLY
Dinoglalz Cinema City 00 Brow Getlin Get Eysbrow Strelchex Streteh Lash Efec] Tony Moely Bhao Bbo Lip Balm
Hinhatightar Styler Mascara §16.50
$29.80 $2E00 £22.00

“Enfer coe KEEAUTY it the promolion code ok &f clechou! to receio your elice of ane of the following four dofune gamples; Erborian P#e pu Ginseng Blash Conpentralog
Mazk dofuxe sample (17 08}, beil Mungarian Waler Evzence deluxa sampk {333 or), O Jar+ Demrackear™ Migre Wter delire sairple {007 orf, or AthorePacilic Malsfure

Eound Rejuvenating Créme delue sample (0 F ozl foe will sy siline merehmnds pachast of $25 USTH o move. Valit whvie stpyios Iasl: quantities are Endod Maf vabd on
K ity o giff catels. Offier ot vard in rela stores of &f Sephare insido JCPenmey. Cannnt be yzed in Confenciion with ofher

Baivey & paref, of Gt

promodion todkes. This offer i subject 1o change, alteration, or iatiert by Faphors af s sk discrel a any e,

Oh what wavs to gift!

s » Gift Cards p Gift Packaging Wish List w Store Services ¥ Gt Inspired »
SIGN UF FOR SEPHORA EMARS  ERMAL - STORE LOCATIONS & EVENTS  2ip Code or Cily, State -
Customar Service What's Mew

About Sephora

Ry Areount
I
| GIVE FEEDBACK NOW » |
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Korean Skin Care | Sephora http:/fwww.sephora.conykorean-skin-care

sigen in or register  ACGOUNT  BEAUTYINSIDER  3FREE SAMPLES sToRES & 4 saswer
Sephora Gives Back ioves Gif Card Trave
Sephora Globat Siles Shipping Affidiaes Waekly Speciais
Store Localions, Evenfs & Classes intemational Shipments Supply Chain Transparency Sale
Maks A Reservation Order Status Sitemap Product Recalls
Now Shopping: us Canada Learn More: internglional Shinping

Copyaght © 2015 Sephora USA, e, Altrights resened. Teoms of Use | Privacy Policy - REVISED
TEIT-SEPHORA (1877737 457

1
GIVE FEEDBACK NOW »
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Birchbox "From Korea, With Love"” Collection | Birchbox hitps://www birchbox.comyshop/from-korea-with-love-collection/

FREE SHIPPING ON ALL ORDERS 525+ GET 10% OFF  LOGIN
WOMEN»  MEN~ . HOLIDAY GIFTS »  SUBSCRIBE Janrch G

EASY AS 1-2-FREE: SNAG TWO FREE SAMPLES WITH YOUR 535+ PURCHASE LEARN MORE »

Wornen f Shog

EXCLUSIVE

Birchbox "From Korea, With
Love" Collection

dodrdrdrd 257 Revlaws [ W

$35.00

: 3 Ranvigw

Quantity: 1

& ADD TO LIST

This product is currently unavailable. Please take a look at our currenf bis!

seffers,

tke ¢ 0 Temer 5 bar this pags

BIRCHBOX BREAKDOWN
Over the past few years, South Korea has become the go-to for

EDITOR'S TIP innovative products that quickly turn into staples {ahem, BB creams).

For even more innovative--and adorablel—-beauty products, check And while Korean beauty runs the spectrum from high-tech to

out our brand new From Horea, With Love category. high-novelty, we love the way it combines function and fun-atter ali,

why shouldntyour eve brightener be packaged in a teeny, tiny
panda? But heed our warning: Once you've dabbled in K-Beauty,
thare’s no going back. A $7% value!

HOW TO USE
Each box contains:

CLIC Waterprool Pan Lmear Kil - Black

IPRE Twinkle Lins - Glow Pink

TOMYMOLY Magic Food Banana Haad Milk - 2 packettes

BEAUTY HAUL: KOREAN BEAUTY EBHTION . - o
TOMNYRGLY Panda's Dream Brightening Eve Base

Tag Coolfor Sohool Dingnlaty Dsoalator Mascara
ABOUT CAREERS RECEIVED AGIFT? Visit Our NYC Store Downicad Our Apps
BRANDS PRESS BLOG LEARN MORE fcls)
MOBILE APPS HELP & CONTACT
STORE LOCATIONS LET'S REEPIN TOUCH
| Getexchusive offers, sneak peeks, and insider ips delivered straight to
yourinbox,

Fminterastedin: & Beauty T Grooming
Like 1630.580 pecple Bie Mis.

Ernail Address BRING IT

Usa™ TERMS PRIVACY MADE IN NYC @ 2015 BIRCHBOX
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Birchbox "From Korea, With Love™ Coliection | Birchbox https:/Awww . birchbox.comyshop/from-korea-with-love-cotfection/

FREE SHIPPING ON ALL ORDERS §25+ GET 10% QFF  LOGIM

WOMEN~  MEN+ " HOLIDAY GIFTS v SUBSCRIBE o]

EASY AS 1-2-FREF: SNAG TWO FREE SAMPLES WITH YOUR 535+ PURCHASE LEARN MORE »

Product Reviews & Sampie Feedback

Stk & & 757 Revisws @,

4.9 ot of § stars FILTER REVEEWS ~w

WRITE A REVIEW

Mest Helpful Custorner Reviews

Trilian dr i My daughter stole my box} September 19, 2015 Purchased

My daughter foves all things Kawati and a5 soon as this box came | had to let it go. First thing she tore
Age 45-54

open was the hand cream. Sadly there was only one sample of this. The banana smelt was amazing. The
Beauty styte Adventurous, Trendy

Lipstick made her lips look pink as a dofl. The mascara was super lengthening and she said the Hiner
made perfect cat eyes. Her suggestion was {o get another box. The panda of course was cute as a button
and totally concealed her late night studying bags. | may have to break down and purchase one of my
own just for the mascara and liner. Please offer more boxes of this kind, maybe a different country every

fow months.
34 of 34 Tound this review helpful, Was this review helpftl o you? YES [ NO
Dana wi g ¥ Can we say Auucshbhhhmazzzingtil! September 16, 2015 Purchased

i cama across this randomly and am so stoked to get if. Birch box needs more from other countries!
Age 25-34

Australia, Belgium, France, ltaly.. Please make more!
Beauty style Adventurous, Trendy

60 ol 15 found this review helpful. Was thisreview helpful toyou? YES [ NOD

Read 3l 257 custamer reviews

Recently Viewed Products

47 Loading recently viewed products...
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Birchbox "From Korea, With Love” Collection | Birchbox https://www. birchbox.com/shop/from-korea-with-tove-collection/

FREE SHIPFING OM ALL ORDERS $25+ GEY 14% OFF  LOGIN
WOMEN v MEN ~ T HOLIDAY GIFTS »  SUBSCRIBE Q

EASY AS 1-2-FREE: SNAG TWO FREE SAMPLES WITH YOUR 535+ PURCHASE LEARN MORE »

* e rahn g S t £ rmmegy T s

. padanipivkbpgoFiaty, thelinascankis agmitertt oAb EE S nRllodmdsEs | N0
withcbbinymustitalvhé ped e proe o phot e bbefritpdpnihdFawribe bbamp shtmndatlegong
fadshundabmiomnipbiashesd ngladti oo i g bokedicd inbwigden fig sidsd paiflagiigidqutach
futchwoutdn't buy it again, | have betier eye brighteners.
5 of & [aund this review helpful, Was this review helpful loyou? YES I ND

FREATBAINS (e skelell to try goes on {me) a very bright pink. Twill us2 e BRI fakUBYES INO
would boy another though. T T

twas happy with the liquid eyeliner, very sasy to use and didn't smiudge. it doesn't dry up quickly
would buy this.

The miascars was prety basic, | used the wand on the different settings and {ruthfuily didn't see much of
a difference. Compared to my brand of mascara 1 found this to go on a bit spidery so tdoubt { would
swifch to this brand.

| ot 2 banana hand creams in my boxr! They smelf great and are very moisturizing. | would buy this lotion.

Just on a side note | also liked the box design and wish Birchbox would make ail their boxes like this it
has a fip top lid instead of being in 2 pleces.

4 of 4 found this review helplul, Was this review helplut toyou? YES | NO
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Amazon.com: Korean Beauty: Beauty http://www.amazon.com/b?node=11585018011

1of§

Korean Beauly

T Prime
Shop by Hallo. Sign in Try Your G
Department - Your Amazoncom  Today's Deals Gt Cards  Self  Heip Your Account »  Prime -~ Lists - Cart
AH Beauty  Luary Beauly © Makeup © Skin Care - Haie Care © Fragrance © Tools & Accessoriss © Men's Grooming - Best Sellers  New Arivals

KOREAN BEAUTY

Show resuits for

Beauly

Korean Beauty
Bath & Body Care (91}
Fragrance (16}
Hair Gare {15}
Makeup (115)
Skin Care {351) /
Tools & Accessaries (4} 4

Refine by

Attribate

) Hypoatlergenic {1}
MNatural {43

" Organic 3}

Amazoa Primie

e

Eligibie for Free Shipping
Free Shipping by Amamn

Featured Brands FEATURED BRANDS
TONYMOLY [(64)
Tha Face Shop {0}
Imnisfres (83)
Etude House (107)

" MHSSHA {25)
Chom (2}
Cosre (24)

+ See more

Avg, Custemer Raview -

%
& Up {335} P Y MY

¥
MISSHAY

Tnnis f ree
& Up {391}
& Uip {308}
& bp {398 .

dhiraar

o : 'S SKIN- NATURE REPUBLIC SU M
COoRDrNes

Intemational Shipping
AmazonGlobal Eligitle

Pricn

Under $25 {433}
26 to §50 {101}
$50 o B100 (11}

THEFACESHOP crlomse DUFT & DOFT N

e

oL s oW

SHOP BY CATEGORY

Discount

10% OF or More (228} SKIN CARE MAKEUP HAIR CARE BATH A BODY
25% O or bMove {179) |

50% OF or More {113}
TO% O or More {25

Seller
. Softbay {205}
7 Apoly (248)

12/22/2015 151 PM



Amazon.com: Korean Beauty: Beauty

20of8

YouRiShop (206)
EMUNAH {186}
Red Tat fne (164)
foos (156}
allkorga {154}
JOLSE (134}
Happylhan (132}
4 beauty (124}

+ See morg

Awvatiahifity
netude Out of Stock

1-48 of 543 resulls for Beauty : Korean Beauty

TONYMOLY Vmyreaf mask
sheet 11 kinds

ny TONYRADLY

$13.38

FREE Shipping on orders Gyar
535

Show anly TONYRIOLY dems

ER

hitp/fweww amazon.com/binode=11585018011

See Color Cptions

Tonymely I'm Raal Skin

Cara Faciat Mask Sheet
Package {ALL - 11
Sheets)

by TONYMOLY

§13.48

FREE Shipping on orders over
$35

Bhow galy TONYMOLY derms

See Scent Dptiohs

TONYMOLY Peach Anti
Aging Hard Cream

by TONYMOLY

$6.45 3560

FREE Shipping on orders over
$35 and 1 mora promaton

Shsw andy TONYMOLY sams
353

TONYRIOLY Pandas
Dream 8o Cool Eve StHek
by TONYRMOLY

$7.98

FREE Shipping on orders over
535

Shove only TONYRIGLY sems
273

The Face Shop Rige
Water Bright Cleansing
Light Cif

by The Face Shop

$7.02 51300

FREEL Shipping

Shoer oy The Face Shoo dems

337

The Face Shop Living
Mature Grind Mask Sheet
¥ Thpes

by The Face Shop

314,37

FREE Shipoing on orders Swer
35

Show cnly Tha Faes Sheg dems

153

innisfree No Sebum
Minerat Powadar Sy
by innisfrae

$6.10 $8.60

FREE Shipping

Shpw oniy Itnisirgs dems

160

Ftude House Collagen
Eye Patch (10 sheeis)
by TONYMOLY

$10.50

FREE Shipping on orders aver
335

Show gy TONYIAOLY dems

133

12/22/2085 11:531 PM



Amazon.con: Korean Beauty: Beauty

3of8

The Face Shop Rice
Water Bright Cleansing
Foam

by The Face Shop

$6.96 5160

FREE Shipping

Bhowr oniy The Faos Shap itsms

B

‘See Color Opbons

Ztude House Beatdy Shot
Face Blur SPH1HPAS

by Elude House

£12.37

FREE Shipping

Snow onty Eivte Mouse #ems

285

trrnisfrea it's Real Facial
tdask Sheet x 15 sheets
by hnisfres

$18.00 4200

FREE Shipping on crders over
$38

B oy nisfras dams

Tt

See Color Options

[TOMYMOLY] 7 Days
Tatoo Eyebrow §.8mi- 2
Color (#2 Dark Brown)
by TONYMOLY

$7.20 33559

FREE Shipping on arders over
£35

Snaw criy TONYMOLY dems

ami

hitp:/fwww.amazon.coryb?niode=11 585018011

&

i :
IS AT

P

n

See Color Oplions

Eiude House | Need You
task Sheet 20pcs sal
oy Etude House

$24.98

FREE Shipping on orders ovar
$35 and 1 mors gremslion

S aly Erud

icuse ilams

See Color Opfions

MISSHA M Perfact Cover
B85 Cream No. 23 Natural
Beige SPF4Z PATHT
{B0Oml

by MISSHA

$40.78 $2000
FREE Shipping

Shory oniy MISERA tams

Inpisiree Super Voloanic
Porg Clay Mask
by inntsfree

$40.82 $2460
FREE Shipping
Show oniy nnizfrae dams

5]

Bee Size Opions

Elude House Wonder
Pore Freshner 10-in-1
by Ehude House

$9.18 sRes0

FREE Shipping

Show oaly Bivde Hewse ffems

2845

12/2272015 1151 PM



Amazon.com: Korean Beauty: Beauty
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Erreeamn

hitp:/fwww.amazon.com/b?node=11585018011

TONYMOLY Shiny Foot
Super Paeling liguid

by TONYMOLY

$7.79

FREE Shipping on orders over
$35

Shiry ordy TONYROLY doms

L

Innisfree Jaju Voloanic
Pore Cleansing Foam
by Inmisfese

$0.50 324.5¢

FREE Shipping

Show only Rnishes tems

183

TONYMOLY Panda’s
Dream White Hand
Cream

by TONYMOLY

$8.80 1948

FREE Shipping an ordears over
$35 angd 1 mork grasohen

Show oy TONYROLY sams

MNature Republic Scothing
and Molsiure Alos Vers
82% Soothing Gel (Pack
of 33

by Cham

$15.78

FREE Shipping o0 arders gver
835

Snow onrly Chom dems

Etude House Dear Darking
Tint - #4 Vampire Red

ny Etude House

$4.50

FREE Shipping

Show aniy Stods House fams

1858

fisaha, Times Revolution
The Firsi Trealmant
Eesenne 150mi {skin
honsling, skin elasticity,
ristrizing, wrinkles. ..
by MISSHA

$26.30 $a800
FREE Shipping
Sho ordy MISSHA items

A
L]

See Color Optons

TOMYMOLY Cats Wink
Clear Pact - #1 Clsar Skin
by TONYMOLY

$7.48

FREE Shipping on ordars gver
335 and 1 more promation

Show ooy TONYMOLY tams

s

TONYRMOLY Panda’s
Dream Brightening Eve
Hase

by TONYMOLY

$7.98

FREE Shipping on orders over
35 and 1 Mo premotion

Snosw oniy TONYROLY tems
G

12/22/2015 11:51 PM



Amazon.com: Korean Beauty: Beauty
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TONYMOLY New Egg
Pore Shiny Skin Seap
by TONYMOLY

$8.40

FREE Shipping on orders over
$35

Show ety TONYROLY imse
73

J TR

TONYROLY KISS KISS
Lip Bcrub

by TONYMOLY

$6.04 54200

EREE Shipping

S ooy TONYMOLY fiams

e

Gosrx Bha Biackhead
Fower Liguid 100 M
by Cosn

$48.98

FREE Shipping on orders over
$35 and 1 more promation

S paly Tosre dems

http:/fwww.amazon.convbnode=1 1585018011

Missha M Magic Cushion
Mp.23
by MISSHA
$8.25
FREE Shipping
Show ondy MISEHA iteims
58

inpisfres if's Real
Sgueere Mask Sheetx 15
sheats

by Innisfree

$15.32 34843
FREE Shipping

See Color Options
The Face Shop Character
tdask {Pack of 5 Different
Characiers}
by The Face Shop
$12.5806

FREE Shipping on orders over
$35

Bhew oot The Face Shoo tams

LG Sum3¥ Miracke Rose
Cleansing Stick 80g
Cleanser in Stick Type

by Sum 37

22849

FREE Shipping on orders over
535

Show enty Sum 37 dtems

135

Etude House Moistiul
Caollagen Skeeping Pack
by Elude House

$11.78 3230

FREE Shipping on ordars over
$3s

Shoe anty Ehads House items

1202272015 11:51 PM



Amazon.com: Korean Beauty: Beauty
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bttpr/fwww.anazon.com/binode=11 383618011

Zee Color Opdons

MISEHA M Perfect Cover
B8 Cream SPF 42 PA
Plag # 21, Light Beiga

by RS SHA

$10.60 $33-00

FREE Shipping

Show griy MSSHA items

LT

Malure Rapubkc Super
Agua Max Combination
Walery Cream
oy Nature Republic

$10.96 s1860

FREE Shipping on orders over
335

Bhaoey aniy Nasire Repubiic doms

[l
)

Sea Scent Options

TONYROLY Mint Peach

Lip Balm ¥y

by TONYMOLY

$5.21 s2270

FREE Shipping

Shaw oriy TONYIADLY dems
8

trnisfrea Skinny
Microcara Mascara
by Innisfrea

$9.71 311.80

FREE Shipping on orders over
535

Ghow only rvsfraa dems

54

Innisfree Mo Sshum
Minzral Pact

y Innisfren

$8.74 3500

FREE Stipping

Show oaly Innisfirea fems

50

g

Sea Scent Opfions

TONYRIOLY Panda’s
Dream White Magic
Cream

oy TONYMOLY

$9.41 53720

FREE Shipping on orders over
$38 and T more promstion
Sk oty TOMYSIOLY sams

[Totat 2Pcs! The Face
Shop Rice Water Bright
Clgansing OiF + Foam SET
oy The Face Shop

$17.29

FREE Shipping on orders over
35

Shoew only The Face Shop tems
a5

Eude House Moistiul
Super Coilagen Eye
Concentrate

by Etade House

$17.98

FREE Shipping on oeders over
£33
Show ordy Stode House dams

=1

1272272015 11:51 PM
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TONYMOLY Purensss The Face Shop Smile Foot
100 Mask Sheeix 7 Peeling TORNYMOLY Hello Bunny
by TONYMOLY by The Face Shop Zerfume Bar - #2 Momn
$9.49 $6.28 Fruity
o o oy TONYMOLY
FREE Shipping on orders over FREE Shipping
535 Show enly The Facs Shop dems $10.79 $2570
Snow only TOMYMOLY 2ams 57 FREE Shipping on orders aver
25 L34 and 1 mom promaticn

Stiow ondy TONYMOLY dams

MISSHA M MAGIC
Sew Svent Dptions CSHIN

TONYRIOLY Magic Food

TONYROLY Patite Bunny
Gioss Bar 8pes Set

by TONYMOLY

$25.94

FREE Shipping

Show uely TOMYMOLY iems

a2

KOREAN COSMETICS.
tog cool for school, £gg
meusse Fack 1T00ml {soft
whipped massage,
warm-upn pack 00 1KR]

by {00 coul for school
$13.70 84484
FREE Shipping

Bhow only toe ool for sehool
Az

Banana Sizeping Pack SPF50+PA+++ N(L21
5y TONYMOLY TQNY;‘.«?(_}L\" Eggpore by MISSHA
Shiny Skin Soap
$8.22 by TOMYMOLY 310.88 3606
FREE Shipping on orders over $8.43 4500 FREE Shipping on orders over
335 and 1 mare prometion FREE Shinot y s
SRRENG 20 OIAETs Cver .
Show ooy TOMYMOLY fems 335 Snow only KIGEHA tems
< Show only TONYMOLY ttems 43
]
Previous Page 1 2 3 .12 Next Page

Search Feedback
Did wou find what you were fooking for?

Yas Mo

1f your need help or have a question for Customer Senvice, please vist the Help Section,

Search powsred by AL

12/22/2615 11:51 PM
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Get fo Know Us

Careers
About Amazon
trwvestor Relations

Arnazon Davices

bMake Money with Us

Selt on Amazon

Selt Your Sendces on Arnazon
Self on Amazon Busingss

Selt Your Apps on Amazon
Becoms an Affiate

Advartise Your Producis
Sel-Publish with Us

Become an Amazon Vendor

- See alt

Gpm AbeBooks ACK

Score deals Rafe Bogks Auptionenk Pubis hirg

oA Fastinn brands & Tatbooks Matie Easy
ArnarariSobal Horre Services Amazon Wab Sendces
Fhip Ceders Hamdpiched Pios Scatatde Clud

Trelar il Happs p Compli i
ComiXology CreaieSpace [Hapers.com
Thousands of e Print Pubisbing Everyibieg

Dyt Comics $&3te Egsy Bid The Haby

1D Jungiee.som Kincte Crrect Publishing
Mades, TV Shop Onling bty P Fublishing

& Celebriias = etia Made Easy

Tendtarks com WineMarket com Wag.com

Maih Activitles Evanyihing Evoryihisg

tar Kids & Sehoots o Lave Life Gattan Fat Your Fet

Conditions of Use  Privacy MNotice

Back to top

Amazan Payment Products

Amazon com Rewards Visa Card
Amazon.com Store Card
Amazoncom Corporate Credit Line
Shop with Poinds

Credif Card Marketplace

Arraron Currensy Converier

amazoncom

e

Australiz  Sradl Canada Ching  Froance  Germany

ndia  Haly JJapan Modco  Netherdands

btp://www.amazon.convb?node~1 158501801}

Let Us Help You

Your Atcount
Your Oirders
Shipping Fates & Policles

Amazen Prime

Retuins & Replacemants

RManage Your Contert and Devices

Help

Spain  Uinitee Kingdom

After Sehoot toat Adgs Arrzon Business AmazonFrash
Hids' Bports, Dutdoor i k Evarything For Groceries & Mote
& Dpnce Geald For the Web Your Business High o vour oot
Arirkiin Beautyfarcom Bonk Depostony Casa.com
Lenerdoad Preostige Besuly Apaks W Frae Hizten_ Storage
Aoty Books Drefivered Dinfivizry Wiakicheri & vihimy Haeme
OPReview East Dane Fatwic Gerxdreads
Digist Besiarer Kea’s Sewing, Owridieg Hook reviews
Fhatograpy Fashion & Hanitting & mesmmesdylngs
Look.com MYHABIT Shoghop Soap, o

Kads" Cinthing Privise Fashian Dzsigner Healk, Beay &

& Shoes Designer Sakos Fashior Brands Home Essaatinis
Warehouss Deals Wioatt ey eom Zappos
DiperBox DHssounls and A Happy Place Shees &
Discaunts Shenanigans Ta Bnop Far Toys Lhothing

nterest-Based Ads © 1855215, Amazon com, Tnt. or s affiiates
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APPLICANT’S NOTICE OF RELIANCE

EXHIBIT 3
(Internet publication from Sephora, available at
http://www.sephora.com/korean-skin-care, last
accessed on December 22, 2015)




{orean Skin Care | Sephora

sign in or register  AGCCUNY

SEARCH

MAXEUP SKIN CARE

buying guides  skincare  Kbeauly

BUYING GUIDES

Sephora Hot Now
Huolidiay HQ

MAKEIP

Biush

Conlowing

Eyetirows

Eyaiiions

Foundationg

Lip

Mascaras

Sephora PRO Astist Picks

SKIN CARE
Acna
Antizging
88 Creams
Baauly Toois
£C Creams
Cleanses
Bark Spols & Brightening
Prark Cirgles
Ehryness
Face Ois
Facia! Poels
K-Beauty
Masks
Sunscreens
Top Masks, Peels & Sonubs
Visiple Pores

FRAGRANCE
Guide to Fragrance
fconic Perfumes
{uury Perfuimes
Miche Fragrancas

HAR
Curly Hair Care
Hair Looks
Second Day Hair

iof6

BEAUTY INSIDER

FRAGRANCE

http:/fwww.sephora.comkorean-skin-care

JIFREE SAMPLES

SEPHSRA

NAILS

STORES  ©F @ BasKer

FREE QVER $50 0

BATH & BODY HAIR TOOLS & BRUSHES MEN GIFYS

SALE

BRANDS ADVICE  HOW-TOS

H#TRENDINGatSEPHORA

UTY SKI

Get the latest from Korea: the coveted dewy fook

 Bestscllers

]

1
[RR—— |

ARDHERNTA £

-

R

© AV >
AMOREPACHIC
Moisture Bound

Rejuverating Gréme
$150.00

ERBORIAN
Pate su Ginseny Black
Concentrated Mask
§61.80

#aclusive

2
BELIF TR JART+
Hungarian Water Dermaciear™ Micro
Esuence Water
2.00 3280

exehisive

—— DOUBLIE CLEANSING ——

Madieup meiter - puritving foam

Dissolee cosmetics with an oif-based cleanser [oif atbracts ail),
then deep clean with a water-based purifying foam. Without
any tegging, this two-step technique gets you glowing gently.

Ofl -hased Wader -basedd

GIVE FEERBACK NOW »

12/22/2G15 11:42 PM



{orean Skin Care | Sephora

sign in ar register  ACOGURT  DEAUTYINSIDER  JFREE SAMPLES

echofian

avdim Lk fulbie

"5 SOLD CLEARSUIG!
S CHIGNITWELES,
Y
ERBORIAN
Solid Cleansing (4
$30.60

———— WATERY CREA!

Gl lextured maisturizers

These hybrids deliver a burst of hydration—
without treaviness, Apply in addition to your moisturizer
[remgrsbes: pat, don't rub} or Bn place of it

BEHE rowe e ottitr
) bl
s

v
BELIF
The True Cream Aqua Bomb
£38,00

v

HOO SO0 FOR SCHOOE

Egg Cream Sheet Mask
$6.00

20f6

htip:/fwww.sephora.com/korean-skin-care

bV
OO SO0 FOR SCHOOL
Ego Mousse Soap Faci
Claanser
L2000
by
BOSTIA
Sake Balm
$46.00
o
3R, JART+
Waler Replenishrmert Caoltan
Sheet Mask
150

GIVE FEEDRACK NOW +

1272272015 11:42 PM



{orean Skin Care | Sephora httpofiwww.sephora.convkorean-skinwcare

signin or rogister  ACCOUNY  BEAUTYINSIDER  IFREE SANMPLES SYORES &F "-_;'-L-“ BASKET R R
v v
CACLICN TONY MOLY
Pramium Hot & Coof Pore Egn Pore Blsckhead Bleam
Pack Duo Baim
san.00 . $18.00
@ &
ERBORIAN DR JART+
Bamboo Waterlock Rask Whater Fusa Waler-Max
43460 Steeping Mask
$48.60

GIVE FELDBACK NOW »

3ofé 12/22/2015 11:42 PM



{orean Skin Care | Sephora http://www.sephora.com/korean-skin-care

sign in or register  ACCOUNT  BEAUTYINSIDER 3 FREE SAMPLES STORES &% ”‘«3«__—" BASKET IR
AV v
BRAY GO0 SHSEDC
Raw Sauce Ewderming Revitalizing
$43.00 Essence
£54,00
AV &
ANOREFACIFIC R, JART+
Color Contral Cushion Ceramidin Day Yint SPF 15
Curepact Broad Specinum £48.00
SPF 50+
$60.G0

GIVE FREDBACK NOW »

1 0f6 12/22/2015 11:42 PM
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Lorean Skin Care | Sephora

sign in or register  ACCOUNT  BEAUTYINSIDER  JFREE SAMPLES STORES &9 - BASKET 7 .i70 .

< @ 2 v

CHOSUMGAR 22 CHOGLRGAR 22 OO COCK FOR SCHOL TOO COOL FOR SCHOCK,
Drong Gong Minn Jelto Color Bual Lip Tind & Gloss Diroplatz Cushy Blusher iroplatz Lip Salm

Eyeshadow Palpite $19.00 $20.00 £15.00
£39.00
v VY Vi &
TOOCOOL FOR SCHOCL TOUCH N SO HOUCH BN BEX. TORY 1LY
Cinaptatz Cinema Gity GO Hrow Gellin Get Eyabrow Stretchex Strefch Lash Effect Toewy Moty Bbo B Lip Balm
Highdightar Styler Mascara $10.00
$28.00 $22.80 $22.00

Four chioion of oo of fie folowing four defme sampies; Eibodan Pafe au Ginsen Black Concendnied

"Enter cade KBEAUTY i e pr iy codk box 3t ch
Musk defuxe sattrple (017 orf, bedl Hungraran Waler Essence defere pamphe 17.33 oz}, O Jats Demaciear™ Micro Walor geduive zample (7 oz}, or AmsrePociic Moithure

Bound Refivenating Créme deluxe sampie {3 1 05), fve with any anding merchonddse parohase of 25 USD o more. Vaha wiife suppbes fash quandties am Ended Nol vabd on
o it :.wﬁs Ciffer nod vadicf fn el sloves o af Sephors ms.dc: QEBgruney, Sannod be aed b sovfuebon with oifer

W P o of oGt
promolion codas Thiz offeris sublect te changs, peraliae, or lermiotion By Sephtra of s sole dFscrobon at ahy Smo.

Vs to gift!

Ohwhatwa

Gilt Packaging » WishiList » Store Services » Getinspired »
SEORE {OCATIONS & EVENTS Z:p Gore or Cﬁy_ Siate

Gilt Cazds »

SIGN UP FOR SEFHORA EMAHS  EMAIL
Gustemer Service What's New

Gifts »

GIVE FEEDBATK NOW » ]

Abot Sephora Wy Account
1272272015 11:42 PM
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sign i or register ACCOUNT  HEAUTYINSIDER 3 FREE SAMPLES

Sephora Gives Back
Sephora Gioha! Siles
Store Locations, Events & Classes

Makg A Reservation

Now Shopping: us Canada

Loves Gifl Card

Shipping Affifimtes

Infernations Shipments Supply Chain Transparency
Ordder Ststus Sitemap

Learn More! International Shipping

Cupyright @ 2015 Sephora USA, e, Al dghis reserved. Terms of ise | Privacy Poday - REVISED
1-BFT-SEPHORS (1-B77-737-4672)

httpr/fwww.sephora.convkorean-skin-care

STORES &F F BASKEY  L-i70

Travat

\Weekily Specials
Gale

Proguct Recalls

GIVE FEEDBACK NOW »

1273212015 11-42 PM



APPLICANT’S NOTICE OF RELIANCE

EXHIBIT 4
(Internet publication from Birchbox, available at
https://www.birchbox.com/shop/from-korea-

with-love-collection, last accessed on December
22,2015)




irchbox "From Korea, With Love” Collection | Birchbox hitps:/fwww. birchbox.com/shop/from-korea-with-love-collection/

FREE SHIPPING ON ALL ORDERS §25+ GET 10% OFF  LOGIN

WOMEN > MEN -~ - HOLIDAY GIFTS ~  SUBSCRIBE Search Q

EASY AS 1-2-FREE: SNAG TWO FREE SAMPLES WITH YOUR 535+ PURCHASE LEARN MORE »

Women [ Shop

EXCLUSIVE

Birchbox "From Korea, With
Love"” Collection

wdrdr ook 257 Reviews / Wiite 2 Raview
$35.00
Quantity: 4

C ADD TO LIST

This product s corrently voavaiable Please take a fook at our corrent best
selfers,

Liks {0 Tueel Give suggestions for this page

w

BIRCHBOX BREAKDOWN
Over the past few years, South Korea has become the go-to for

EDITOR'S T1P innovative products that quickly turn into staples {ahem, B8 creams).

For even more innovative—and adorablel{—K-beauty products, check And white Korean beauty runs the spectrum fram high-tech to

out our brand new From Kores. With Lovs category. high-novelty, we love the way it combines function and fun—after all,
why shouldn’tyour aye brightener be packaged in a teeny, tiny
RELATED CONMTENT panda? But heed our warning: Once you've dabbled in K-Beauty,

there's no going back. A 579 valuet

HOW TO USE
Each box contains:

CLIC Waterprosf Pan Linar Kill - Black

IPKN Twinkie Lips - Glow Pink

TONYMOLY Magic Food Banana Hand Mill - 2 packeftes
TONYMOLY Panda’s Dream Brightening Eys Basa

Too Cool for School Sinoplatz Escalator Mascara

BEAUTY HAVL: KOREAN BEAUTY EDITION

AREOUT CAREERS RECEWVED AGIFT? ’ Visit Our NYC Store s Downioad Cur Apps
BRANDS PRESS BLOG LEARN MORE Te0
MOBILE APPS HELP & CONTACY
STOHE LOCATIONS LET'S KEEP IN TOUCH
| Getexclusive offers, sneak preks, and insider tips delivered straight to
your i,

fminterested i P Beauty ' Grooming
Llka 1.630.580 people fre this,

Emall Address BRING IT

USAT TERMS PRIVACY MADE N NYC © 2015 BIRCHBOX

1of3 12/22/2015 1119 PW



Jirchbox "From Korea, With Love* Collection | Birchbox https:/fwww.birchbox.com/shop/from-korea-with-love-collection/

FREE SHIFPING ON ALL DRDERS 325+ GET #0% QFF LOGIN

WOMEN > MEN o HOLIDAY GIFTS > SUBSCRIBE Q

EASY A5 1-2-FREE: SHAG TWO FREE SAMPLES WITH YOUR 535+ PURCHASE LEARN MORE »

Product Reviews & Sampie Feedback

YR A& 257 Reviews @,
4.9 gut of 5 stars FILTER REVIEWS w

WRITE A REVIEW

Most Helpful Customer Reviews

Trilian “*¥rdrdrd My daughter stole my boxt September 13, 2015 Purchased

My daughter foves ali things Kawall and as soon as this box came { had to let it go. First thing she lore
Age 45-54

2 f H i ing.
Reauty style Adventuraus, Trendy open was the hand cream. Sadily there was only one sample of this. The banana smell was amazing. The

Lipstick made her #ps ook pink as a dolt. The mascara was super lengthening and she said the liner
made perfect cat eyes. Her suggestion was to get another box. The panda of course was cute as a bufton
and totally concealed her late night studying bags. { may have to break down and purchase one of my
own just for the mascara and liner. Please offer more boxes of this kind, maybe a different country every

few months.
34 of 34 found this review helplul. Was thisreview helpful Loy ? YES [ NO
Dana ¥ &% Can we soy Auusuhhhhhmazzzing!il! September 16, 2015 Purchased

fcame across this randomiy and am so stoked te get it. Birch box nieeds more from other countries!
Age 25-34

i ia, Belgium, France, italy.. Please make more!
Beauty style Adventureus, Trendy Australia, Belg ¥

&0 of 75 found this review helpful, Was thiz review helpfuf toyou? YES | NO

Bzad all 257 customer reviews

Recently Viewed Products

2°- Loading recently viewed products...

2of3 12/22/2015 1219 PM



3irchbox "From Korea, With Love” Collection | Birchbox hteps://iwww.birchbox.conyshop/from-korea-with-love-collection/

FREE SHIPPING ON ALL ORDERS 525+ GEY 1§% OFF  10GIN
WOMEN~  MEN~ - HOLIDAY GIFTS v SUBSCRIBE Q

EASY AS 1-2-FREE: SNAG TWO FREE SAMPLES WiTH YOUR $35+ PURCHASE LEARN MORE »

¥ L2 miat bt - L o 4 L
Kaissipia it iaainiililla pgb i Fitjaty, eelmesmakis et AR IR
withck by thé e Joglngaras bismipbo ik thefititpalhg dpwoidte bbampdbibndikegong
Fibdumdpiimgitatipbleshesdinglantid ididalimes bokndindinhaghtons sk pailagtie quinch
tnrtrouidn’t buy it again, | have better eye brighteners.

5ol § found this review helplul. Was this review helpfil loyeu? YES [NO
fabuip o eyt wieabeirl o try goes on (me} a very bright pink. | will usé¥ HERERIRARIE fRlIBYES [NO

would buy another though.

{was happy with the liquid eyeliner, very easy to use and dida't smudge. i it doesn’t dry up quickiy !
would buey this,

The mascara was pretty basic, | used the wand on the different settings and trzthfuily didn't see much of
a difference, Compared to my brand of mascara i found this to go on a bit spidery so 1 doubt iwould
switch {o this brand,

| got 2 kanana hand creams in my box! They smelf great and are very moistusizing. § would buy this lotion.

Just on a side note | also liked the box design and wish Birchbox would make alt their boxes ke this, #
has a flip top lid instead of being in 2 pleces,

4 of 4 found this review helpful. Was this review helpfultoyou? YES NG

3of3 12/22/2015 111G PN



APPLICANT’S NOTICE OF RELIANCE

EXHIBIT 5
(Internet publication from Amazon, available at
http://www.amazon.com/b?node=11585018011,
last accessed on December 22, 2015)




Amazon.cont Korean Beauty: Beauty

iry Prime

Shop by
Deparfment -

A Beauty Lusury Beauty ©

Show resulls for

Beauly
Korean Boauly
#ath & Body Care {31}
Fragrance {15}
Hair Care {16)
Makeup (115}
Skin Care {351}
Tewls & Avtassories {4)

Refing by

Attribute

" Hypoatergenic (1)
Natural (4)

" Organic {3)

Amazen Prme

v T

Etigitsie for Free Shipping
Frea Shipping by Amazon

Featured Brancds
TONYMOLY {54)

" The Face Shop (70

"lnnisfres {533

. Btude House {107)
" MHSSHA {25)

. Chom {2)

" Cosex {24)
* Sea more

Avg. Customer Review
& Up (335}
& Up (301}
& Up {398}
& tip (398} .

International Shippeeg
AmazonGlobal Eligibie

Prica

Under $25 (433}
325 to $50 (101}
£50 to 3100 £31)
FT00 to 5200 (5)

% Clos

Diszount

10% Of o More £238)
25% OF o Mora (179}
S0% Off o More (113}
T0% OF or More (38}

Seifler
7 Sohbay {205)

Aepoly {2463

Fof8

Makeup *

Korean Beauly

Your Artazoncom Today's Deals  Giff Cards

Skin{iate = Hair Care -

http:/fwww.amazon.convbInode=1 1583018011

Laat Bay Lo Ceder for Christnnas
wiih One-Day Shipping

Hello. Signin Try Yooar 2
Sell  Help Yous Account -~ Prime «  Lists - Cart
Fragrance * Tonls & Actessorniss © Men's Grooming - Best Sellars Mew Arivals

KOREAN BEAUTY

oy

4“\/_

The next innovalion in makeup

»Sheo now

{3 TOoNY LY

SELFOMY

colorfieer

THEFACESHOP

MAKEUP

SHEQN

T e ST
S . » TN
i : AR R

FEATURED BRANDS

’_.z S
< ETUDE HOUSE » fnnisfree MISSHAS
TES SKIEN- NATURE REPUBLIC Si:Ms

@9&}% DUFT & DOFT N

SHOP BY CATEGORY

HAIR CARE

BATH&BODY

VRIIBONIS 11-51 PM



\mazon.com: Korean Beauty: Beauty

YouRiShop (206}
EMUNAH (188}
Rext Tab Ine {164}
‘Bros (156}
alikoraa {154)
JOLSE (134)

" HoppyChan {132}
3 beayty (124)

* Gee more

1-48 of 343 resulls for Beauty © Korean Beauty

Availabitity
fnetude Out of Stock

T b
¥

T,

e

TONYMOLY I'm real mask $iea Calor Options -
sheet 11 kinds ) . See Scent Opbions
by TONYMOLY Tonymoly _I m Real Skin
Care Facial Mask Sheet TONYMOLY Peach Antl
$13.38 Packages (ALL - 11 Aging Hand Cream
FREE Shipping on ordars over Sheels) by TONYMOLY
335 by TONYMOLY
56.45 d8.80
Show anly TONYMOLY itams $43.45
- N FREE Shipping on arders over
35 FREE Shipping on orders pver $35 and 1 rmora promotion
335 : Show only TONYMOLY tems
St only TONYMOLY itams 03

The Face Shop Rice
Water Bright Cleansing

The Face Shop Living

Nature Grind Mask Shee!  nnisfres No Sebum

. Light O ¥ 15pcs Minerat Poviader 5g
by The Face Shop by The Face Shap by hinfsfree
$7.02 33306 $14.37 $6.10 880
FREE Shipping FREE Shipping on orders over FREE Shipping
Shoew oody The Face Shop dlems 835 Show only innisfres ilems
£y Show only The Face Sheg Hems 160

133

1of 8

 fnnisfree N

hetp:/fwww.amazon comb?node=1 158501801

Sort by Featured

TONYMOLY Pandas
Dream So Cool Eve Sfick
by TONYMOLY

$7.88

FREE Shipping on arders over
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EXHIBIT 7
(Wikipedia digraph entry for “ch,” (noting that
“ch 1s most commonly pronounced as [t/], as in
chalk, cherry, church, much, etc.”), available at
https://en.wikipedia.org/wiki/Ch %28digraph%
29, last accessed on December 26, 2015)
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Ch (digraph)

From Wikipedia, the free encyclopedia

Ch is a digraph in the Latin script. [{ is treated as a letter of 1ts own
in Chamorro, Old Spanish, Czech, Slovak, Igbo, Uzbek, Quechua,
Guarani, Welsh, Cornish, Breton and Belarusian Lacinka alphabets.
In Vietnamese and Modern Spanish, it also used to be censidered a
letter for collation purposes but this is no longer common.

Contents

1 History
2 Voiceless velar fricative
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w 4.1 Braille
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30 Vietnamese
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32 Alternate representations
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History

The digraph was first used in Latin since the 2nd century B.C. to transliterate the sound of the Greek letter
chi in words borrowed from that language. In classical times, Greeks pronounced this as an aspirated
voiceless velar plosive {k"]. In post-classical Greek (Koine and Modern) this sound developed into a
fricative {x}. Since neither sound was found in native Latin words (with some exceptions like pulcher
‘beautiful’, where the original sound [k] was influenced by {1] or [r]), in Late Latin the pronunciation [k]
occurred.

In Old French, a language that had no [k"] or [x] and represented {k] by ¢, & or qu, ch began to be used to
represent the voiceless palatal plosive [c], which came from [k] in some positions and later became {tf] and
then {{]. Now the digraph ¢4 is used for all the aforementioned sounds, as shown below. The Old French
usage of ¢/ was also a model of several other digraphs for palatals or postalveolars: th (digraph), nh
{digraph), sh {(digraph).

Voiceless velar fricative

In the Goidelic languages, several Germanic languages, many Slavic languages that use the Latin alphabet
instead of the Cyrillic aiphabet, and others, ¢/ represents the voiceless velar fricative [x]. Additionally,
"ch” is frequently used in transliterating into many European languages from Greek, Hebrew, Yiddish and
various others.

Breton has evolved a modified form of this digraph, ¢’s for representing [x], as opposed to ch, which stands
for [f]. In Manx, "ch" stands for [x], while [t]] is represented by ¢h.

In Rheinische Dokumenta, ch represents [x], as opposed to ¢k, which stands for [¢].

Voiceless uvular fricative

In Welsh, it represents the voiceless uvular fricative {yl.
English

In Enghsh, ¢/ is most commonly pronounced as [tf], as in chalk, cherry, church, much, eic.

Ch can also be pronounced as {kl, as in ache, choir, and stomach. Most words with this pronunciation of
ch find their origin in Greek words with the letter chi, like mechanics, chemistry and chiral.
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In English words of French origin, "ch” represents {{], as in charade, machine, and nonchalant. This
pronunciation occurs in just a few loan words from other sources, like machete (from Spanish) and
pistachio (from Italian).

in British English ¢/ is often pronounced {d3] in two words: sandwich and spinach, and also in place
names, such as Greenwich and Norwich.

In words of Scots origin it may be pronounced as [x] {or [k]), as in loch and clachan. In words of Hebrew
or Yiddish origin it may be pronounced as {y] (or {x]), as in challah.

The digraph can also be silent, as in Crichfon, currach, drachm, yacht and traditionally in schism.
Braille

In English Braille, the "ch" digraph, when pronounced as [t[], is represented by a single cell;

Breton

In Breton ch represents the [f].

This digraph should not be confused with ¢'2 {x].
Chamorro

Ch is the fourth letter of the Chamorro language and its sound is {ts].

Chinese

In Mandarin Chinese ch is used in Pinyin to represent an aspirated voiceless retroflex affricate !'i§hf .

Czech

Structare

The letter ¢/ is a digraph consisting of the sequence of Latin alphabet graphemes C and H, however it isa
single phoneme (pronounced as a voiceless velar fricative [x]) and represents a single entity in Czech
coilation order, inserted between H and /. In capitalized form, Ch is used at the beginning of a sentence
(Chechtal se. "He giggled.”), while CH or Ch can be used for standalone letter in lists etc. and only fully
capitalized CH is used when the letter is a part of an abbreviation (e.g. CHKO Beskydy) and in
all-uppercase texts.

Usage
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The letter Ch is equal to other letiers of the Czech alphabet. It comes between H and /. Thus, the word
chemie "chemistry” comes after fyzika "physics” in an alphabetical list. Names beginning with Ch are listed
in the same way in a phonebook. In a crossword it takes only one square. Only few Czech words treat CH
as two separate letters, e.g., puchoblik, from pucovat (German putzen "clean™) and hoblik "plane”.

History

In the 15th century, the Czech language used to contain many digraphs like modern Polish does but most of
them were replaced by single letters with diacritic marks by the reform of Jan Hus. Besides ch, there is only
one digraph used in the Czech language - 42, representing voiced postalveolar affricate. However, ¢/ is the
only Czech digraph which is treated as a single letter while ¢ is used in translating a foreign word into
Czech (to approximate a foreign phonetic sound that has no Czech counterpart e.g. jam in Czech is dfem).

Dutch

Dutch ch was originally voiceless, while g was voiced. In the northern Netherlands, both ¢/ and g are
voiceless, while in the southern Netherlands and Flanders the voiceless/voiced distinction is upheld. The
volceless fricative is pronounced [x] or [y} in the north and {¢] in the south, while the voiced fricative is
pronounced {Y] in the north (i.e. the northern parts of the area that still has this distinction) and []] in the
south. This difference of pronunciation is calied *hard and soft g'.

French

In native French words, ch represents {1 as in chanson (song).

In words of Greek origin, it represents {k] as in archéologie.

German

In German, ch represents two allophones: the voiceless velar fricative [x] when following back vowels or
fa] (the so-called "Ach-Laut"} and the voiceless palatal fricative [¢] in all other positions (the so-called
"Ich-Laut"). A similar allophonic variation is assumed to have existed in Old English.

In German, it represents [k] before -s, as in Fuchs (fox). An initial Ch (which only appears in loanwords)
may also be pronounced [k] in southern varieties, and is always pronounced {k] when a consonant follows
the nitial Ch as in Christus or Chlor {chlorine).

The Rheinische Dokumenta writing system uses ¢, for the voiceless palatal fricative {¢], while ch
represents [x].

Hungarian

The digraph ch is not properly speaking part of the Hungarian alphabet, but it has historically been used for
{tf], as in English and Spanish (as with Szechenyi family name), and is found in a few words of Greek or
other foreign origin, such as fechnik, where it 1s pronounced the same as A, somewhat as in Polish.
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Interlingua
In Interiingua, ch before e and 7 represents the sound [k].
Irish

In Irish, ¢/ stands for /x/ when broad and /¢/ (or /h/ between vowels) when slender. Examples: broad in
chara ! 'xar¥a/ "friend" (lenited), loch /tox/ "lake, lough”, boichte /b¥3xta/ "poorer"; slender in Chéadaoin
/¢e1d¥imnl/ "Wednesday” (lenited), deich /dec/ "ten”.

Italian

In Italan, ¢/ represents the voiceless velar plosive {k] before -e and -i.

Latin

The Romans used ch to transhiterate the sound of the Greek letter chi in words borrowed from that
language. In classical times, Greeks pronounced this as an aspirated voiceless velar plosive [k"]. In
post-classical Greek (Koine and Modern) this sound developed into a fricative.

Lithuanian

Ch has been used in the Lithuanian language to represent the “soft h" /x/, in word choras | xoreg] "choir”.
This digraph is not considered a single letter in the Lithuanian alphabet. This digraph is used only in
loanwords.

Nguni languages
In Xhosa and Zulu, ch represents the voiceless aspirated velar dental click [ki"}.

Occitan

In Occitan, ch represents [tf], but in some dialects it is {ts].

Ossetic

In the Ossetic Latin alphabet, ck was used to write the sound [ts"].

Palauan

In Palauvan, ck represents a glottal stop {?].
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Polish

Ch has been used in the Polish language to represent the "soft h" /x/ as it is pronounced in the Polish word
chieb "bread", and the 4 to represent "hard h", /i/ where it is distinet, as it is pronounced in the Polish word
hak "hook". Between World War I and World War 11, the Polish intelligentsia used to exaggerate the
"hardness" of the hard Polish h to aid themselves in proper spelling. In most present-day Polish dialects,
however, ch and 4 are uniformly collapsed as /x/.

Portuguese

In Portuguese, ch represents {[1.

Spanish

ch is pronounced as a voiceless postalveolar affricate [tf] in both Castillian and Latin American, or a
voiceless postalveolar fricative [f] in Andalusian and Northwestern Mexico.

Separate letter

ch has its own name (che) and used to be treated as a distinct letter of the alphabet. While Ch is used at the
beginning of a sentence, either Ch or CH may be used for a standalone letter in lists, etc. In a normal
Spanish crossword, 'CH' takes up two squares, although in some old crosswords it occupied only one
square.

Collation

Until 1994 c¢h was also treated as a single fetter in Spanish collation order, inserted between C and D; in this
way, mancha was after manco and before manda. There was similar special treatment for /I, However, an
April 1994 vote in the 10th Congress of the Association of Spanish Language Academies adopted the
standard international collation rules, so ¢k is now considered a sequence of two distinct characters, and

dictionaries now place words starting with ch- between those starting with cg- and ci-.[}! Similarly, mancha
now precedes marnco in alphabetical order.

Slovak

In Slovak, ch represents /x/, and more specifically [Y] in voiced position. At the beginning of a sentence it
is used in two different variants: CH or Ch. It can be followed by a consonant {chrbfica "spine™), a vowel
{chémia "chemistry") or diphthong (chigzmus "chiasmus").

Only few Slovak words treat CH as two separate letters, e.g., viachlasny (e.g. "multivocal" performance),
from viae ("multi") and hlas ("voice").

In the Slovak alphabet, it comes between H and 1.

Swedish
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In Swedish, ¢/ represents /f/ and /s/ in loanwords such as choklad and check. These sounds come from
former {f] and [t{], respectively. In the conjunction och (and), ch is pronounced {k] or silent.

Upper Sorbian

“Ch" represents [k"] in Upper Sorbian.

Uyghur

Ch represents [tf| in Uyghur Latin script.

Uzbek

Ch represents [tf] in the Uzbek alphabet. It is considered a separate letter, and is the 28th letter of the
alphabet.

Vietnamese

In Vietnamese, ch represents the voiceless palatal plosive {c] in the initial position. In the final position, the
pronunciation is identical to the final -k: [kl

Welsh

In Welsh c/ represents the voiceless uvular fricative [y]. The digraph counts as a separate letter in the
Welsh alphabet, positioned after ¢ and before d; so, for example, chwilen ‘beetle' comes after cymryd 'take'
in Welsh dictionaries; similarly, Tachwedd November' comes afler faclus ‘tidy’.

Alternate representations

International Morse code provides a unitary code for Ch used in several non-English languages, namely

In the Czech extension to Braille the letter Ch is represented as the dot pattern . English literary bratlle
also has a single cell dedicated to fchl (dots 1-6), which stands for "child” in isolation, but this is
considered a single-cell contraction rather than a separate letter.

In computing, Ch is represented as a sequence of C and H, not as a single character; only the historical
KOI-8 CS2 encoding contained Ch as a single character.

Pop culture

All principal characters created by Roberto Gémez Bolafios for his TV shows have names starting with Ch,
including Choémpiras, Dr. Chapatin, and perhaps most famously El Chavo and El Chapulin Colorado, a
superhero whose costume has a "CH" mscribed by a heart (analogous to the way Superman's costume has
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an S inscribed on a diamond). Bolafios' artistic name was Chespirito, also with a Ch (Chespir would be a
Spanish substandard pronunciation of Shakespeare; suffix -ito means "Httle™).

See also

» Czech language
= Spanish language
» Two letter combinations

References

1. Association of Spanish Language Academies {(http://www.asale.org/la-asociacion/actividad-institucional
/x-congreso-madrid-1994), official website

Retrieved from "https://en.wikipedia.org/w/index.php2title=Ch_(digraph)}&oldid=696043269"
Categories: Latin-script digraphs
= This page was last modified on 20 December 2015, at 15:01.
» Text is available under the Creative Commons Atiribution-ShareAlike License; additional terms may

apply. By using this site, you agree to the Terms of Use and Privacy Policy. Wikipedia® isa
registered trademark of the Wikimedia Foundation, Inc., a non-profit organization.

12/26/20615 3:20 PM



	Notice of Reliance 1.pdf
	Notice of Reliance 2
	Notice of Reliance 3

