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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name

PRL USA Holdings, Inc.

Granted to Date
of previous ex-
tension

06/18/2014

Address

625 Madison Avenue
New York, NY 10022
UNITED STATES

Attorney informa-
tion

Daniel I. Schloss

Greenberg Traurig, LLP

200 Park Avenue, 34th Floor

New York, NY 10166

UNITED STATES

schlossd@gtlaw.com, bergerm@gtlaw.com, nytmdkt@gtlaw.com,
nairm@agtlaw.com, biancoc@gtlaw.com Phone:212-801-2256

Applicant Information

Application No

86040733 Publication date 02/18/2014

Opposition Filing
Date

06/13/2014 Opposition Peri- 06/18/2014

od Ends

Applicant

GIDON ANABI BLANGA

Marcos Carrillo No 310 Col Viaducto Pied
Iztacalco, 08200

MEXICO

Goods/Services Affected by Opposition

Class 025. First Use: 0 First Use In Commerce: 0

All goods and services in the class are opposed, namely: Belts; Blouses; Boxer shorts; Coats; Dress
pants; Dress shirts; Dresses; Hats; Jackets; Jeans; Leggings; Pants; Sandals; Scarfs; Shirts; Shoes;
Shorts; Skirts;Sleepwear; Socks; Sports caps and hats;Sports shoes; Suits; Sweaters; Swimwear; T-
shirts; Tee shirts; Ties; Underwear

Grounds for Opposition

False suggestion of a connection

Trademark Act section 2(a)

Priority and likelihood of confusion

Trademark Act section 2(d)

Dilution

Trademark Act section 43(c)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration
No.

130595 Application Date 07/18/1919



http://estta.uspto.gov

Registration Date | 04/27/1920 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

POLO

Description of
Mark

NONE

Goods/Services

Class 024. First use: First Use: 1910/01/10 First Use In Commerce: 1910/01/10
WOOLEN GOODS IN THE PIECE

U.S. Registration | 276855 Application Date 05/31/1930

No.

Registration Date | 10/28/1930 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

POLO

Description of
Mark

NONE

Goods/Services

Class 025. First use: First Use:
COLLARS

1913/04/16 First Use In Commerce: 1913/04/16

U.S. Registration | 978166 Application Date 10/26/1971

No.

Registration Date | 02/05/1974 Foreign Priority NONE
Date

Word Mark

POLO BY RALPH LAUREN

Design Mark

by RALPH LAUREN

Description of
Mark

NONE




Goods/Services

Class 025. First use: First Use: 1967/05/00 First Use In Commerce: 1967/05/00

MEN'S SUITS, SLACKS, TIES, SWEATERS, SHOES, SHIRTS, HATS, BELTS,
SOCKS; AND LADIES' BLOUSES, SKIRTS, SUITS AND DRESSES

U.S. Registration | 1363459 Application Date 10/19/1981

No.

Registration Date | 10/01/1985 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

Description of NONE

Mark

Goods/Services

Class 025. First use: First Use: 1967/05/00 First Use In Commerce: 1967/05/00

Clothing-Namely, Suits, Slacks, Trousers, Shorts, Wind Resistant Jackets, Jack-
ets, Blazers, Dress Shirts, Sweatshirts, Sweaters, Hats, Belts, Socks, Blouses,

Skirts, Coats, and Dresses

U.S. Registration | 1446173 Application Date 11/14/1986

No.

Registration Date | 07/07/1987 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

Description of NONE

Mark

Goods/Services

Class 009. First use: First Use: 1972/09/00 First Use In Commerce: 1972/09/00
FRAMES FOR PRESCRIPTION AND NON-PRESCRIPTION LENSES AND

COMPLETE SUNGLASSES

U.S. Registration | 1468420 Application Date 04/13/1987

No.

Registration Date | 12/08/1987 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

Description of NONE

Mark

Goods/Services

Class 025. First use: First Use: 1971/00/00 First Use In Commerce: 1971/00/00
MEN'S, WOMEN'S, CHILDREN'S AND ATHLETICSHOES

U.S. Registration | 1508314 Application Date 02/12/1988

No.

Registration Date | 10/11/1988 Foreign Priority NONE
Date

Word Mark

POLO BY RALPH LAUREN




Design Mark

T P -
g P R P

Description of
Mark

NONE

Goods/Services

Class 025. First use: First Use: 1967/05/00 First Use In Commerce: 1967/05/00

MEN'S SUITS, SLACKS, TIES, SWEATERS, JACKETS, COATS, SHOES,
SHIRTS, HATS [, BELTS AND SOCKS AND LADIES' BLOUSES, SKIRTS,
SUITS AND DRESSES ]

U.S. Registration | 1532557 Application Date 03/14/1988

No.

Registration Date | 04/04/1989 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

Description of NONE

Mark

Goods/Services

Class 003. First use: First Use: 1974/07/19 First Use In Commerce: 1974/07/19

[ NON-MEDICATED TOILET PREPARATIONS, NAMELY, [ BATH SALTS, |
TALCUM POWDER, [ FACE POWDER, ] FACE CREAM, [ SCALP STIMULAT-
ING PREPARATIONS, ] AND ] LOTIONS FOR USE AFTER SHAVING; [ COS-
METIC PREPARATIONS, NAMELY, LIPSTICK; BRILLIANTINE, HAIRLOTION,
SHAMPOOS, DENTIFRICES, ] [ SOAPS, ] PERFUMES [, AND ESSENTIAL
OILS ]

U.S. Registration | 1622635 Application Date 10/10/1989
No.
Registration Date | 11/13/1990 Foreign Priority NONE
Date
Word Mark POLO PRLC
Design Mark
pOLy

Description of
Mark

THE MARK CONSISTS IN PART OF THE STYLIZED LETTERS "PRLC".




Goods/Services

Class 025. First use: First Use: 1988/04/00 First Use In Commerce: 1988/04/00

MEN'S, WOMEN'S AND CHILDREN'S CLOTHING,NAMELY PANTS,
SCARVES, SHIRTS, BLOUSES,JACKETS, SWEATERS, SKIRTS, SHOES,

SLEEPWEAR AND SOCKS

U.S. Registration | 1951601 Application Date 04/12/1995

No.

Registration Date | 01/23/1996 Foreign Priority NONE
Date

Word Mark POLO SPORT

Design Mark

Description of NONE

Mark

Goods/Services

Class 025. First use: First Use: 1993/09/01 First Use In Commerce: 1993/09/01

wearing apparel, namely pants, shorts, jackets, T-shirts, sport shirts, knit shirts,
sweatshirts, hats, socks and footwear

U.S. Registration | 2083276 Application Date 02/20/1996

No.

Registration Date | 07/29/1997 Foreign Priority NONE
Date

Word Mark POLO

Design Mark

Description of NONE

Mark

Goods/Services

Class 042. First use: First Use: 1995/11/01 First Use In Commerce: 1995/11/01

providing information in the field of fashion, fragrance, lifestyle and other topics
of general interest by means of a global computer network

U.S. Registration | 2686291 Application Date 04/29/2002

No.

Registration Date | 02/11/2003 Foreign Priority NONE
Date

Word Mark POLO GOLF

Design Mark

Description of NONE

Mark

Goods/Services

Class 025. First use: First Use: 1990/10/00 First Use In Commerce: 1990/10/00
WEARING APPAREL, NAMELY, SHIRTS, SWEATERS, PANTS, [ SWEAT-

SHIRTS AND T-SHIRT ]

U.S. Registration
No.

3066068

Application Date

06/28/2005




Registration Date | 03/07/2006 Foreign Priority NONE
Date

Word Mark POLO TENNIS

Design Mark

Description of NONE

Mark

Goods/Services

Class 025. First use: First Use: 1996/12/31 First Use In Commerce: 1996/12/31

Wearing apparel, namely, tennis weatr, [tennis shoes, ] shorts, pants, shirts, t-
shirts, tank tops,[ jerseys, body suits, ] socks, [ gloves, skirts, ] jackets,[ coats,
ponchos, swimwear, ] sweaters,fleece pullovers, [ sweat suits, jogging suits, rain
suits, hats, ] caps, [ head bands, wrist bands, ] slacks, jeans,[ belts, suspenders,
ties, undergarments, scarves, shawls, robes, sleepwear, loungewear and foot-
wear |

U.S. Registration | 3306101 Application Date 01/25/2007

No.

Registration Date | 10/09/2007 Foreign Priority NONE
Date

Word Mark POLO RALPH LAUREN

Design Mark

Poro i{RALPH LAUREN

Description of
Mark

NONE

Goods/Services

Class 025. First use: First Use: 1967/12/00 First Use In Commerce: 1967/12/00

Clothing, namely, knit shirts, polo shirts, sweaters, shirts, t-shirts, hats, swim-
wear, pants, jackets, belts, ties, footwear, socks; outerwear, namely, coats,sport
coats, raincoats

U.S. Registration | 3684457 Application Date 12/07/2004

No.

Registration Date | 09/15/2009 Foreign Priority NONE
Date

Word Mark POLO




Design Mark

POLO

Description of
Mark

NONE

Goods/Services

Class 026. First use: First Use: 1989/07/00 First Use In Commerce: 1989/07/00
Metal belt buckles not of precious metal

U.S. Registration | 3733341 Application Date 11/04/2008

No.

Registration Date | 01/05/2010 Foreign Priority NONE
Date

Word Mark POLO RALPH LAUREN

Design Mark

POLO RALPH LAUREN

Description of
Mark

NONE

Goods/Services

Class 025. First use: First Use: 1967/12/00 First Use In Commerce: 1967/12/00

Sweaters, shirts, sweatshirts, pants, shorts, jackets, coats, vests, hats, scarves,
gloves, belts, ties, underwear, socks, shoes, sneakers, boots. sleepwear, robes,
men's suits

U.S. Registration | 3810821 Application Date 12/01/2009

No.

Registration Date | 06/29/2010 Foreign Priority NONE
Date

Word Mark

POLO RALPH LAUREN




Design Mark

POolo

Ralph Lauren

Description of The mark consists of a polo player riding a horse and the words "POLO RALPH
Mark LAUREN".

Goods/Services Class 003. First use: First Use: 1993/00/00 First Use In Commerce: 1993/00/00
eau de toilette and after shave
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Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /MELISSA BERGER/
Name Melissa Berger
Date 06/13/2014




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In re: U.S. Application Serial No. 86/040,733
Mark: HPC POLO
Filed: August 16, 2013
Published: February 18,2014
X

PRL USA HOLDINGS, INC.,

Opposer,
-against- Opposition No.
GIDON ANABI BLANGA,

Applicant.

X
NOTICE OF OPPOSITION

PRL USA Holdings, Inc., believing that it will be damaged by the registration of the
above-identified trademark, and having previously been granted an extension of time to oppose

the same, hereby opposes the registration thereof and alleges as follows:

FACTS
Applicant
1. Upon information and belief, Applicant Gidon Anabi Blanga (“Applicant”) is an

individual of Mexican citizenship, with a current address of Marcos Carrillo No. 310 Col

Viaducto Pied, Iztacalco 08200, Mexico.
2. Upon information and belief, on or about August 16, 2013, Applicant filed

Application Serial No. 86/040,733 (the “Application”) with the United States Patent and
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Trademark Office (the “USPTO”), pursuant to Section 1(b) of the Lanham Act, 15 U.S.C. §1051,
seeking to register HPC POLO (“Applicant’s Mark™) for use on or in connection with the
following goods in International Class 25: “Belts; Blouses; Boxer shorts; Coats; Dress pants;
Dress shirts; Dresses; Hats; Jackets; Jeans; Leggings; Pants; Sandals; Scarfs; Shirts; Shoes;
Shorts; Skirts; Sleepwear; Socks; Sports caps and hats; Sports shoes; Suits; Sweaters; Swimwear;
T-shirts; Tee shirts; Ties; Underwear.”

3. Upon information and belief, on or about February 18, 2014, Applicant’s Mark
was published for opposition in the Official Trademark Gazette.

4. Upon information and belief, Applicant has not yet commenced use of
Applicant’s Mark in United States commerce.

3. Upon information and belief, Applicant is the owner of the website located at
<hpcpolo.com>.

6. Upon information and belief, and based upon a review of Applicant’s website,
Applicant has built an entire business in Mexico based on slavishly copying Opposer’s clothing
styles and famous trademarks.

7. Upon information and belief, and based upon a review of Applicant’s website,

Applicant almost always uses Applicant’s Mark in conjunction with the image of a polo player

on horseback, I!’ , as pictured in their logo on their website, as well as on most of the goods

offered for sale on Applicant’s website, some of which are pictured below:

Poi O. -
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8. Upon information and belief, as of June 5, 2014, Applicant was using Applicant’s
Mark, and the aforementioned polo player image, on its website in connection with assorted
apparel goods, including collared t-shirts, collared long-sleeve shirts, sweatshirts, jackets, socks,

and hats, in some of the following ways, among others:

Opposer

9 PRL USA Holdings, Inc., (which, together with its corporate parent, Ralph
Lauren Corporation, and its predecessors-in-interest, collectively are “PRL” or “Opposer”), is a
corporation organized and existing under the laws of the State of Delaware, having a place of
business at 550 Seventh Avenue, New York, New York 10018.

10.  PRL is engaged in the manufacture, promotion, and distribution of premium
lifestyle products and services, including apparel, accessories, household items, restaurants,
media, retail stores, and other goods and services worldwide.

11. For more than forty (40) years, PRL’s reputation and distinctive image have been
consistently developed across an expanding number of products and international markets.

12. As a result, PRL has become one of the top ten largest and most successful

apparel companies in the United States.
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13. PRL has extensively used the trademark POLO, as well as its iconic logo

featuring the image of a polo player on horseback, , to identify and distinguish its goods
and services in the marketplace (together, the “POLO Marks” or “Opposer’s POLO Marks™).

14.  The POLO Marks have become synonymous with PRL in the marketplace.

15.  PRL first began using the POLO Marks as early as 1967, in connection with
apparel goods. Today, the POLO Marks are being used on, or in connection with, a wide variety
goods, including, but not limited to, apparel, footwear, cosmetics, jewelry, and home furnishings.

16.  PRL is the owner of at least eight (8) valid and subsisting trademark registrations
on the Principal Register with the USPTO for the POLO Marks. At least seven (7) of the
registrations for the POLO Marks are incontestable. A chart including these eight (8)
registrations for the POLO Marks is attached hereto as Exhibit A.

17. Status and title copies of these registrations for the POLO Marks are attached
hereto as part of Exhibit B.

18. In addition to the aforementioned registrations, PRL also owns numerous other
valid and subsisting registrations on the Principal Register with the USPTO that fully incorporate
the POLO Marks, in addition to including various other terms, letters, and/or design elements,
such as POLO RALPH LAUREN, POLO BY RALPH LAUREN, POLO SPORT, POLO GOLF,
and POLO TENNIS. Many of these registrations are also incontestable. Some of these
registrations are included in the chart of registrations attached hereto as Exhibit A.

19. Status and title copies for some of these additional registrations for POLO

formative marks are attached hereto as part of Exhibit B.
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20. PRL, itself and through its licensees, markets and sells goods bearing the POLO
Marks, throughout the world and in the United States, from approximately 200 PRL retail stores,
as well as in most major department and fine retail stores, including, but not limited to,
Bloomingdale’s, Saks, Nordstrom’s, Bergdorf Goodman, Macy’s, Lord & Taylor, Belk,
Dillard’s, and Neiman Marcus.

21.  PRL, itself and through its licensees, also sells its goods bearing the POLO Marks
on its website, located at <www.ralphlauren.com>, and through other online retailers, including,
but not limited to, Nordstrom.com, Macys.com, and Bloomingdales.com.

22. In the course of becoming one of the most recognized brands in the United States,
PRL has expended significant resources to protect the strength, goodwill, and value of the POLO
Marks.

23. PRL has also expended significant time, effort, and money in advertising and
promoting the goods and services sold under the POLO Marks in trade publications, magazines
of general circulation, television ads, billboards, and on the internet, as well as through sports
event sponsorships and authorized retailers.

24. PRL’s goods and services, marketed under the POLO Marks, have enjoyed
widespread and unsolicited media coverage in print, on television, and on the internet. PRL and
its founder, Ralph Lauren, have received consistent recognition for the exceptional quality and
design of the goods that bear the POLO Marks, which has heightened consumer awareness of
PRL’s goods and their quality.

25.  As a result, the POLO Marks are famous and well-recognized as denoting the
source of high-quality goods.

26. PRL’s use of the POLO Marks predates Applicant’s use of Applicant’s Mark and

Applicant’s polo player image in commerce.
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COUNT
LIKELIHOOD OF CONFUSION

Pl Opposer repeats and realleges the allegations set forth in the preceding
paragraphs.

28. The POLO Marks are famous in the United States and throughout the world.

29.  PRL commenced use of the POLO Marks well before Applicant filed the
Application and/or commenced use of Applicant’s Mark and/or its polo player image in
commerce.

30.  Applicant’s Mark is similar to the POLO Marks in sight, sound, connotation, and
overall commercial impression.

3. Applicant’s Mark incorporates the POLO Marks.

32.  Applicant’s specific choice of font and stylization for its uses of Applicant’s

Mark, as well as Applicant’s use of Applicant’s Mark in conjunction with the image of a polo

)

x, Folo

player on horsebac , 1s very similar in sight, sound, connotation, and overall
commercial impression to the manner in which PRL has long been using its POLO Marks.

33, Since PRL owns numerous registrations for marks that incorporate the POLO
Marks, as well as additional terms, letters, and/or design elements, the mere addition of the
letters “HPC” by Applicant to Opposer’s POLO Marks does not sufficiently distinguish
Applicant’s Mark from the POLO Marks.

34.  The goods identified in the Application are similar or related to the goods with
which PRL is using the POLO Marks.

35. The goods identified in the Application are similar or related to the goods with

which the POLO Marks are registered.
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36. The goods identified in the Application travel in identical, similar, or related
channels of trade as the goods with which PRL is using the POLO Marks.

37.  Furthermore, the variety of stylizations and color schemes that are, or have been,
used by Applicant, as well as Applicant’s uses of the polo player image, are so similar to the
stylizations and color schemes used by PRL for its POLO Marks, as demonstrated in the various
charts below, that Applicant’s Mark and Applicant’s use thereof is not only likely to cause
confusion among consumers, but demonstrates Applicant’s intention to cause confusion.

38.  Applicant has, in its use of the word Polo, explicitly chosen to replicate the font

and color scheme used and registered by PRL in connection with its POLO Marks, as

demonstrated below:

Applicant’s Uses

39. Furthermore, although Applicant has not yet applied for an application covering a

polo player image, Applicant almost always uses Applicant’s Mark in conjunction with the

image of a polo player on horseback, % , as pictured in their logo on their website, as well as
on most of the goods sold on their website. As demonstrated below, the polo player image used
by Applicant is designed to be almost identical to the one used and registered by PRL in
connection with the POLO Marks, with the minor difference being the direction in which the

polo sticks are facing.

NY 243761789v10



PRL’s Uses Applicant’s Uses

Polo Polo.

Ralph Lauren

40.  Applicant also mimics PRL’s placement of the POLO Marks on its clothing, as
well as many of the contrasting color schemes that PRL is known for using for those same
clothing items. In addition to using a single-colored polo player on a contrasting colored shirt,
Applicant has also mimicked PRL’s use of the polo player from its POLO Marks in lifelike color

schemes, some examples of which are pictured below:

PRL’s Uses Applicant’s Uses

w

.lu" ‘
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41.  Applicant has also copied and used PRL’s registration and use of the polo player

image in the color pink, as demonstrated below:

PRL'’s Uses Applicant’s Uses
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42.  Applicant has further adopted a use of a larger version of their polo player image,

to further mimic other of PRL’s well-known uses:

PRL’s Uses Applicant’s Uses

43. Applicant has also created various other logos, crests, and emblems that are
intended to be confusingly similar to logos, crests, and emblems that are registered and/or
frequently used by PRL, and are intended to invoke a connection to PRL’s products in the minds

of Applicant’s consumers, as pictured below:

PRL’s Uses Applicant’s Uses
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44.  Applicant has also intentionally designed and placed its price tags in a fashion

that is meant to mimic PRL’s price tags and label usage:

PRL’s Uses Applicant’s Uses
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45. In fact, Applicant appears to have designed its entire website and every aspect of
its business with the intention of invoking the look and feel of PRL’s products and website, or of
a PRL catalogue or photo shoot.

46.  Registration and/or use of Applicant’s Mark is therefore likely to cause confusion,
mistake, or deception as to the source of Applicant’s goods and is likely to falsely suggest a
common association, sponsorship, or origin of said goods between Applicant and PRL.
Accordingly, Applicant’s Mark is not entitled to registration, pursuant to Section 2(d) of the
Lanham Act, 15 U.S.C. § 1052(d).

COUNT II
DILUTION

47. Opposer repeats and realleges the allegations set forth in the preceding
paragraphs.

48. Through PRL’s extensive advertisement, promotion, and substantial sales, the
POLO Marks have become famous.

49.  Any use by Applicant of Applicant’s Mark and/or Applicant’s polo player image

has occurred after the POLO Marks had already become famous.
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50.  Relevant consumers are likely to make an association between Applicant’s Mark,
as well as Applicant’s use of a polo player image, and the POLO Marks.

51. Applicant’s Mark is likely to tarnish the positive associations of the POLO Marks.

52.  Applicant’s Mark is likely to dilute and impair the distinctiveness of the POLO
Marks.

53. Thus, if Applicant is permitted to register and/or use Applicant’s Mark, it is likely
to cause dilution of the distinctive quality of the POLO Marks, and is therefore not entitled to
registration, pursuant to Section 43(c) of the Lanham Act, 15 U.S.C. § 1125(c).

COUNT 111
FALSE SUGGESTION OF CONNECTION

54. Opposer re-alleges and incorporates by reference the allegations set forth in the
preceding paragraphs of this Notice of Opposition.

55. PRL is a famous apparel company in the United States and throughout the world.

56. Opposer’s POLO Marks are famous in the United States and throughout the
world.

57. Opposer’s POLO Marks are synonymous with Opposer’s identity in the
marketplace.

58.  Applicant’s Mark, HPC POLO, incorporates Opposer’s POLO Marks.

59.  Applicant’s Mark.creates the same or similar commercial impression or is a close
approximation of the Opposer’s POLO Marks and/or Opposer’s identity.

60.  Applicant’s various uses of Applicant’s Mark and the image of a polo player on
horseback, as demonstrated in the charts above, further create the same or similar commercial

impression or are a close approximation of the Opposer’s uses of its POLO Marks and/or
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Opposer’s identity, such that Applicant’s uses demonstrate an intention by Applicant to cause
confusion.

61. Every aspect of Applicant’s business, including its website, its products, its labels,
and its price tags, create the same or similar commercial impression or are a close approximation
of the Opposer’s use of its POLO Marks, and/or Opposer’s identity, such that Applicant’s uses
demonstrate an intention by Applicant to cause consumer confusion.

62. Opposer’s POLO Marks are recognized as pointing uniquely and unmistakably to
Opposer.

63. Opposer is not connected with the goods of Applicant and has not authorized
Applicant to use the POLO Marks or its polo player image in any way.

64. Due to the fame of Opposer and Opposer’s POLO Marks, if and/or when
Applicant’s Mark is used in commerce, a connection with Opposer will be presumed by the
consuming public.

65. Thus, Applicant’s registration and/or use of Applicant’s Mark is likely to create a
false sense of connection to Opposer and Opposer’s POLO Marks, and accordingly, Applicant’s
Mark is not entitled to registration, pursuant to Section 2(a) of the Lanham Act, 15 U.S.C. §

1052(a).

WHEREF OR E Opposer will be damaged by the registration sought by Applicant
within the meaning of 15 U.S.C. §1063 because such registration would support and assist
Applicant in the confusing, misleading, and deceptive use of Applicant’s Mark, and would give
color of exclusive statutory rights to Applicant in violation and derogation of the prior and
superior rights of Opposer, Opposer prays that the Board sustain the Opposition and refuse the

registration of Applicant’s Mark.

1T
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Dated: New York, New York
June 13, 2014 Respectfully Submitted,

GREENBERG TRAURIG, LLP

By: 7 ‘ gW///
Daniq( I. Schloss, Esq.ﬂ 0
Melissa B. Berger, Esq.

200 Park Avenue

New York, New York 10166
(212) 801-9200

(212) 801-6400
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CERTIFICATE OF SERVICE

I hereby certify that on this _ day of June, 2014, the foregoing NOTICE OF

OPPOSITION was served upon Applicant by delivering same to the following Attorney of

Record for Applicant via First Class Mail:

NY 243761789v10

DANA B. ROBINSON
PO BOX 1416
LA JOLLA, CALIFORNIA 92038-1416

4/ LB s

Melissa B. f,Berger
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EXHIBIT A
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