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Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name PINTEREST, INC.
Granted to Date 11/03/2013

of previous

extension

Address 808 Brannan Street

San Francisco, CA 94103
UNITED STATES

Attorney Lisa W. Rosaya

information Baker & McKenzie LLP

452 Fifth Avenue

New York, NY 10018

UNITED STATES

lisa.rosaya@bakermckenzie.com, nyctrademarks@bakermckenzie.com

Applicant Information

Application No 85793784 Publication date 05/07/2013
Opposition Filing 11/01/2013 Opposition 11/03/2013
Date Period Ends

Applicant Pintrips

2151 Via Escalera
Los Altos, CA 94024
CANADA

Goods/Services Affected by Opposition

Class 035. First Use: 2011/06/01 First Use In Commerce: 2011/06/01

All goods and services in the class are opposed, namely: Advertising services, namely, promotingand
marketing the goods and services ofothers in the field of travel via printand electronic media; On-line
price monitoring and adjusting for customers of travel related purchases; Providing travel
management services

Class 039. First Use: 2011/06/01 First Use In Commerce: 2011/06/01

All goods and services in the class are opposed, namely: Arranging and coordinating travel
arrangements for individuals and groups, namely, destinations stays, honeymoons, family vacations,
and destination weddings; Coordinating travel arrangements for individuals and for groups; Making
travel and excursion arrangements for bands and orchestras; Organisation of travel; Organizing
travel for others; Providing an on-line searchable computer database featuring information on travel,
Providing information, news and commentary in the field of travel; Providing links to web sites of
others featuring travel; Providing travel information to travelers regarding fares, timetables and public
transport; Travel and tour information service; Travel guide and travel information services; Travel
route planning

Grounds for Opposition



False suggestion of a connection

Trademark Act section 2(a)

Priority and likelihood of confusion

Trademark Act section 2(d)

Dilution Trademark Act section 43(c)
Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 4145087 Application Date 03/01/2011

No.

Registration Date | 05/22/2012 Foreign Priority NONE

Date
Word Mark PINTEREST
Design Mark

Pinterest

Description of
Mark

NONE

Goods/Services

Class 042. First use: First Use: 2010/03/01 First Use In Commerce: 2010/03/01

Providing a web site featuring technology that enables internet users to create,
bookmark, annotate, and publicly sharedata

Class 045. First use: First Use: 2010/03/10 First Use In Commerce: 2010/03/10
Internet-based social networking services

U.S. Application 85694131 Application Date 08/02/2012

No.

Registration Date | NONE Foreign Priority NONE
Date

Word Mark PINTEREST

Design Mark

Pinterest

Description of
Mark

The mark consists of the stylized word "PINTEREST".

Goods/Services

Class 009. First use: First Use: 0 First Use In Commerce: 0

computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows
users to discover, access and share information about, and media content
concerning, goods, services, and experiences; computer software and software
applicationsthat enable electronic communications network users to create,
upload, bookmark, view, annotate, and share data, information and media
content; software, downloadable or prerecorded, in the nature ofa mobile
application that enables electronic communications network users to create,
upload, bookmark, view, annotate, share and discover data, information




andmedia content; software downloadable via electronic communications
networks andwireless devices that enables electronic communications network
users to create, upload, bookmark, view, annotate, share and discover data,
information and media content; software to facilitate business promotion,
connecting social networkusers with businesses; downloadable electronic
publications in the nature of blogs, photographs, and graphic art in thefield of
general human interest; computer e-commerce software to allow users
toperform electronic business transactions via a global computer network

Class 035. First use: First Use: 0 First Use In Commerce: 0

advertising and promotional services; advertising and marketing services,
namely, promoting the products and services of others; business data analysis;
business monitoring and consulting services, namely, data and behavior
analysis to provide strategy, insight, and marketing guidance, and for analyzing,
understandingand predicting behavior and motivations, and market trends;
promoting the goodsand services of others by means of operating an online
platform with hyperlinksto the resources of others; providing an online
searchable database featuring awide variety of consumer, business,
andindustrial goods of others; electronic commerce services, namely, providing
information about products via telecommunication networks for advertising and
salespurposes

Class 038. First use: First Use: 0 First Use In Commerce: 0
electronic bulletin board services
Class 042. First use: First Use: 0 First Use In Commerce: 0

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content; computer services, namely, creating an online community
for registered users to participate in discussions, get feedback from their peers,
formvirtual communities, and engage in social networking services in the field of
general interest; providing a website featuring non-downloadable software that
enables electronic communications network users to create, upload, bookmark,
view,annotate, share and discover data, information and media content;
providing a platform featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discoverdata, information and media content; hosting an
interactive platform and onlinenon-downloadable software for uploading,
posting, showing, displaying, tagging,sharing and transmitting messages,
comments, multimedia content, photos, pictures, images, text, information, and
otheruser-generated content; developing and hosting a server on a global
computer network for the purpose of facilitating e-commerce via such a server;
platform andfacility for mobile device communication, namely, providing non-
downloadable software that facilitates sharing and discovering information and
media content via mobile devices; platform and facility for networked
communications, namely, providing non-downloadable software that facilitates
sharing and discovering information and media content via local and global
computer, mobile, cellular, electronic, wireless, and data communications
networks

Class 045. First use: First Use: 0 First Use In Commerce: 0

providing online social networking services for purposes of commentary,
comparison, collaboration, consultation, evaluation, advice, discussion,
research, notification, reporting, identification, information sharing, indexing,
information location, entertainment, pleasure, or general interest

U.S. Application 85698998 Application Date 08/08/2012

No.

Registration Date | NONE Foreign Priority 02/10/2012
Date




Word Mark PIN
Design Mark
Description of NONE

Mark

Goods/Services

Class 009. First use: First Use: 0 First Use In Commerce: 0

computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows
users to discover, access and share information about, and media content
concerning, goods, services, and experiences; computer software and software
applicationsthat enable electronic communications network users to create,
upload, bookmark, view, annotate, and share data, information and media
content; software, downloadable or prerecorded, in the nature ofa mobile
application that enables electronic communications network users to create,
upload, bookmark, view, annotate, share and discover data, information
andmedia content; software downloadable via electronic communications
networks andwireless devices that enables electronic communications network
users to create, upload, bookmark, view, annotate, share and discover data,
information and media content; software to facilitate business promotion,
connecting social networkusers with businesses; downloadable electronic
publications in the nature of blogs, photographs, and graphic art in thefield of
general human interest; computer e-commerce software to allow users
toperform electronic business transactions via a global computer network

Class 038. First use: First Use: 0 First Use In Commerce: O
electronic bulletin board services
Class 042. First use: First Use: 0 First Use In Commerce: 0

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content; computer services, namely, creating an online community
for registered users to participate in discussions, get feedback from their peers,
formvirtual communities, and engage in social networking services in the field of
general interest; providing a website featuring non-downloadable software that
enables electronic communications network users to create, upload, bookmark,
view,annotate, share and discover data, information and media content;
providing a platform featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discoverdata, information and media content; hosting an
interactive platform and onlinenon-downloadable software for uploading,
posting, showing, displaying, tagging,sharing and transmitting messages,
comments, multimedia content, photos, pictures, images, text, information, and
otheruser-generated content; developing and hosting a server on a global
computer network for the purpose of facilitating e-commerce via such a server;
platform andfacility for mobile device communication, namely, providing non-
downloadable software that facilitates sharing and discovering information and
media content via mobile devices; platform and facility for networked
communications, namely, providing non-downloadable software that facilitates
sharing and discovering information and media content via local and global




computer, mobile, cellular, electronic, wireless, and data communications
networks

Class 045. First use: First Use: 0 First Use In Commerce: O

providing online social networking services for purposes of commentary,
comparison, collaboration, consultation, evaluation, advice, discussion,
research, notification, reporting, identification, information sharing, indexing,
information location, entertainment, pleasure, or general interest

U.S. Application 85695361 Application Date 08/03/2012

No.

Registration Date | NONE Foreign Priority 02/07/2012
Date

Word Mark PINTEREST

Design Mark

Description of NONE

Mark

Goods/Services

Class 009. First use: First Use: 0 First Use In Commerce: O

computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows
users to discover, access and share information about, and media content
concerning, goods, services, and experiences; computer software and software
applicationsthat enable electronic communications network users to create,
upload, bookmark, view, annotate, and share data, information and media
content; software, downloadable or prerecorded, in the nature ofa mobile
application that enables electronic communications network users to create,
upload, bookmark, view, annotate, share and discover data, information
andmedia content; software downloadable via electronic communications
networks andwireless devices that enables electronic communications network
users to create, upload, bookmark, view, annotate, share and discover data,
information and media content; software to facilitate business promotion,
connecting social networkusers with businesses; downloadable electronic
publications in the nature of blogs, photographs, and graphic art in thefield of
general human interest; computer e-commerce software to allow users
toperform electronic business transactions via a global computer network

Class 035. First use: First Use: 0 First Use In Commerce: 0

advertising and promotional services; advertising and marketing services,
namely, promoting the products and services of others; business data analysis;
business monitoring and consulting services, namely, data and behavior
analysis to provide strategy, insight, and marketing guidance, and for analyzing,
understandingand predicting behavior and motivations, and market trends;
promoting the goodsand services of others by means of operating an online
platform with hyperlinksto the resources of others; providing an online
searchable database featuring awide variety of consumer, business,
andindustrial goods of others; electronic commerce services, namely, providing
information about products via telecommunication networks for advertising and




salespurposes

Class 038. First use: First Use: 0 First Use In Commerce: 0
electronic bulletin board services

Class 042. First use: First Use: 0 First Use In Commerce: 0

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content; computer services, namely, creating an online community
for registered users to participate in discussions, get feedback from their peers,
formvirtual communities, and engage in social networking services in the field of
general interest; providing a website featuring non-downloadable software that
enables electronic communications network users to create, upload, bookmark,
view,annotate, share and discover data, information and media content;
providing a platform featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discoverdata, information and media content; hosting an
interactive platform and onlinenon-downloadable software for uploading,
posting, showing, displaying, tagging,sharing and transmitting messages,
comments, multimedia content, photos, pictures, images, text, information, and
otheruser-generated content; developing and hosting a server on a global
computer network for the purpose of facilitating e-commerce via such a server;
platform andfacility for mobile device communication, namely, providing non-
downloadable software that facilitates sharing and discovering information and
media content via mobile devices; platform and facility for networked
communications, namely, providing non-downloadable software that facilitates
sharing and discovering information and media content via local and global
computer, mobile, cellular, electronic, wireless, and data communications
networks

Class 045. First use: First Use: 0 First Use In Commerce: O

providing online social networking services for purposes of commentary,
comparison, collaboration, consultation, evaluation, advice, discussion,
research, notification, reporting, identification, information sharing, indexing,
information location, entertainment, pleasure, or general interest

Related Pinterest, Inc. v. Pintrips, Inc., case number 3:13-cv-04608, in the United States
Proceedings District Court for the Northern District of California
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE BEFORE THE
TRADEMARK TRIAL AND APPEAL BOARD

PINTEREST, INC., ) Opposition No.:
Opposer, 3 App. Serial No.: 85793784
v. 3 Mark: PINTRIPS
PINTRIPS, 3
Applicant. ;
NOTICE OF OPPOSITION

Pinterest, Inc. ("Pinterest"), opposes Application Serial No. 85793784 (the "Application").

Pinterest pioneered the use of PINTEREST, PIN and PIN-formative marks detailed in
Paragraph 3 in the online social media space. It has used those marks to create a highly
distinctive brand for an online service that is used by millions of people to share information and
content related to a wide variety of subject matter, including travel and travel-planning.
Applicant is attempting to register its purported PINTRIPS mark for services that it describes as
a "personal travel planning dashboard." Applicant’s registration and use of the PINTRIPS mark
would damage Pinterest by jeopardizing Pinterest’s goodwill in its PINTEREST mark as well as
its PIN Family of Marks (defined below) as a result of creating a likelihood of confusion,
mistake, or deception as to source, sponsorship, or affiliation with respect to Pinterest’s and the
Applicant's Services, services, and commercial activities. Applicant’s registration and use of
PINTRIPS would also damage Pinterest by impairing the distinctiveness of, and harming the
reputation of, Pinterest’s trademarks. If the Board permits the Application to register, the

registration would be prima facie evidence of Applicant’s exclusive ownership and rights to the
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PINTRIPS mark. It could also interfere with Pinterest’s ability to register additional marks in its

PIN Family of Marks.

As specific grounds for opposition, Pinterest alleges as follows:

Pinterest and Pinterest’s Marks

1. Pinterest is a well-known provider of online services through its website
pinterest.com and through applications designed for Apple and Android mobile devices, which
are offered under the PINTEREST mark. Pinterest lets users gather images and other content,
as shown below, for example, and curate that content into themed boards. Pinterest users
typically build their boards using images from their own collections or other websites. Pinterest
allows its users to post content to their boards, browse other users’ boards, and share content that
interests or inspires them. In doing so, Pinterest provides a way for people to express

themselves, discover new things, and engage with the people who create them.

£ M-

L
[
it 3
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2. The PINTEREST mark is an invented word and derives from a combination of

"pin" and "interest." The service offered at the www.pinterest.com and via mobile

applications has always been branded PINTEREST and known as such since it was

launched in March 2010.

3. A PIN is the foundational element of Pinterest. Each piece of content posted on
Pinterest is known as a PIN. Users are known as PINNERS. They post content to Pinterest from
their own collections or other websites by PINNING it to a themed collection called a
"PINBOARD." Followers of other users' PINBOARDS are able to RE-PIN the content that

interests or inspires them.

Vinit entravelar.com -

Room With a View

¥ Conoé Nast Traesber

Read this on Cond & Nast Traveler 3
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4. Pinterest's PIN IT button has become especially prominent and distinctive. It
appears on hundreds of thousands of unique domains across the Internet, including those
belonging to travel service providers, and invites PINNERS to place PINS on their
PINBOARDS directly from the websites on which the button appears. Pinterest pioneered the
use of these terms in the context of social media and bookmarking. The public associates these
terms with Pinterest and they have become famous in relation to Pinterest's goods and services.
Accordingly Pinterest has common-law trademark rights in the marks PIN, PIN IT and

PINBOARD, and in the PIN prefix, as applied to social media services.

5. Pinterest owns the following United States trademark registrations and

applications:

a. Registration No. 4145087 for PINTEREST for "/p/roviding a web site featuring
technology that enables internet users to create, bookmark, annotate, and publicly share
data" in International Class 42; and "[1]nternet-based social networking services" in
International Class 45. This application was filed on March 1, 2011 based upon
Pinterest's use of the mark in interstate commerce since at least as early as March 10,
2010. Both the filing date of this registration and Pinterest's first use in commerce of the
PINTEREST mark are prior to the June 1, 2011 date of first use claimed in the
Applicant's application. Pinterest’s registration for the PINTEREST mark is valid and
subsisting and is conclusive evidence of Pinterest’s exclusive right to use the mark in
commerce in connection with the claimed services. A copy of this registration is attached

as Exhibit A.

b. Application Serial No. 85694131 for (I)mtere.& (the "PINTEREST Logo")
for:

1256960-v3\NYCDMS



computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows users
to discover, access and share information about, and media content concerning,
goods, services, and experiences, computer software and software applications that
enable electronic communications network users to create, upload, bookmark, view,
annotate, and share data, information and media content; software, downloadable or
prerecorded, in the nature of a mobile application that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content; software downloadable via
electronic communications networks and wireless devices that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content, software to facilitate business
promotion, connecting social network users with businesses, downloadable electronic
publications in the nature of blogs, photographs, and graphic art in the field of
general human interest; computer e-commerce software to allow users to perform
electronic business transactions via a global computer network in International Class
9;

advertising and promotional services, advertising and marketing services, namely,
promoting the products and services of others, business data analysis, business
monitoring and consulting services, namely, data and behavior analysis to provide
strategy, insight, and marketing guidance, and for analyzing, understanding and
predicting behavior and motivations, and market trends; promoting the goods and
services of others by means of operating an online platform with hyperlinks to the
resources of others; providing an online searchable database featuring a wide variety
of consumer, business, and industrial goods of others, electronic commerce services,
namely, providing information about products via telecommunication networks for
advertising and sales purposes in International Class 35;

electronic bulletin board services in International Class 38;

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content; computer services, namely, creating an online community for
registered users to participate in discussions, get feedback from their peers, form
virtual communities, and engage in social networking services in the field of general
interest; providing a website featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discover data, information and media content, providing a
platform featuring non-downloadable software that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content; hosting an interactive platform
and online non-downloadable software for uploading, posting, showing, displaying,
tagging, sharing and transmitting messages, comments, multimedia content, photos,
pictures, images, text, information, and other user-generated content, developing and

1256960-v3\NYCDMS



hosting a server on a global computer network for the purpose of facilitating e-
commerce via such a server, platform and facility for mobile device communication,
namely, providing non-downloadable software that facilitates sharing and
discovering information and media content via mobile devices; platform and facility
for networked communications, namely, providing non-downloadable software that
facilitates sharing and discovering information and media content via local and
global computer, mobile, cellular, electronic, wireless, and data communications
networks in International Class 42; and

providing online social networking services for purposes of commentary, comparison,
collaboration, consultation, evaluation, advice, discussion, research, notification,
reporting, identification, information sharing, indexing, information location,
entertainment, pleasure, or general interest in International Class 45.

This application was filed on August 2, 2012. A Notice of Allowance was issued for
this application on September 17, 2013. Pinterest has used its PINTEREST Logo mark
in interstate commerce in connection with many, if not all, of the goods and services
noted above since at least as early as May, 2011 and therefore, based upon common law
rights as a result of such use, Pinterest has senior rights to Applicant with respect to such
goods and services.

c. Application Serial No. 85698998 for PIN for:

computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows users
to discover, access and share information about, and media content concerning,
goods, services, and experiences, computer software and software applications that
enable electronic communications network users to create, upload, bookmark, view,
annotate, and share data, information and media content; software, downloadable or
prerecorded, in the nature of a mobile application that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content, software downloadable via
electronic communications networks and wireless devices that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content, software to facilitate business
promotion, connecting social network users with businesses, downloadable electronic
publications in the nature of blogs, photographs, and graphic art in the field of
general human interest;, computer e-commerce software to allow users to perform

electronic business transactions via a global computer network in International Class
9;
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electronic bulletin board services in International Class 38;

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content;, computer services, namely, creating an online community for
registered users to participate in discussions, get feedback from their peers, form
virtual communities, and engage in social networking services in the field of general
interest,; providing a website featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discover data, information and media content; providing a
platform featuring non-downloadable software that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content, hosting an interactive platform
and online non-downloadable software for uploading, posting, showing, displaying,
tagging, sharing and transmitting messages, comments, multimedia content, photos,
pictures, images, text, information, and other user-generated content, developing and
hosting a server on a global computer network for the purpose of facilitating e-
commerce via such a server; platform and facility for mobile device communication,
namely, providing non-downloadable software that facilitates sharing and
discovering information and media content via mobile devices, platform and facility
for networked communications, namely, providing non-downloadable software that
facilitates sharing and discovering information and media content via local and
global computer, mobile, cellular, electronic, wireless, and data communications
networks in International Class 42; and

providing online social networking services for purposes of commentary, comparison,

collaboration, consultation, evaluation, advice, discussion, research, notification,

reporting, identification, information sharing, indexing, information location,

entertainment, pleasure, or general interest in International Class 45.

This application was filed based upon a claim of priority with respect to Pinterest's
European Community Trademark Application No. 010634004, which was filed on
February 10, 2012. This application was published for opposition purposes on August 6,
2013. Pinterest has used its PIN mark in interstate commerce in connection with many of
the goods and services noted above since at least as early as March 2010 and therefore,

based upon common law rights as a result of such use, Pinterest has senior rights to

Applicant with respect to such goods and services.

d. Application Serial No. 85695361 for PINTEREST for:
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computer software, namely, software that allows users to interact online with
information and media content that other users share, and software that allows users
to discover, access and share information about, and media content concerning,
goods, services, and experiences, computer software and software applications that
enable electronic communications network users to create, upload, bookmark, view,
annotate, and share data, information and media content,; software, downloadable or
prerecorded, in the nature of a mobile application that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content,; software downloadable via
electronic communications networks and wireless devices that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content; software to facilitate business
promotion, connecting social network users with businesses, downloadable electronic
publications in the nature of blogs, photographs, and graphic art in the field of
general human interest;, computer e-commerce software to allow users to perform
electronic business transactions via a global computer network in International Class
9 (priority date of February 7, 2012);

advertising and promotional services, advertising and marketing services, namely,
promoting the products and services of others, business data analysis, business
monitoring and consulting services, namely, data and behavior analysis to provide
strategy, insight, and marketing guidance, and for analyzing, understanding and
predicting behavior and motivations, and market trends, promoting the goods and
services of others by means of operating an online platform with hyperlinks to the
resources of others, providing an online searchable database featuring a wide variety
of consumer, business, and industrial goods of others; electronic commerce services,
namely, providing information about products via telecommunication networks for
advertising and sales purposes in International Class 35 (priority date of February 7,
2012);

electronic bulletin board services in International Class 38 (priority date of February
10, 2012);

providing a platform featuring technology that enables internet users to create,
upload, bookmark, view, annotate, share and discover data, information and
multimedia content; computer services, namely, creating an online community for
registered users to participate in discussions, get feedback from their peers, form
virtual communities, and engage in social networking services in the field of general
interest,; providing a website featuring non-downloadable software that enables
electronic communications network users to create, upload, bookmark, view,
annotate, share and discover data, information and media content; providing a
platform featuring non-downloadable software that enables electronic
communications network users to create, upload, bookmark, view, annotate, share
and discover data, information and media content, hosting an interactive platform
and online non-downloadable software for uploading, posting, showing, displaying,
tagging, sharing and transmitting messages, comments, multimedia content, photos,
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pictures, images, text, information, and other user-generated content, developing and

hosting a server on a global computer network for the purpose of facilitating e-

commerce via such a server; platform and facility for mobile device communication,

namely, providing non-downloadable software that facilitates sharing and
discovering information and media content via mobile devices; platform and facility
for networked communications, namely, providing non-downloadable software that
facilitates sharing and discovering information and media content via local and
global computer, mobile, cellular, electronic, wireless, and data communications
networks in International Class 42 (intent-to-use basis); and

providing online social networking services for purposes of commentary, comparison,

collaboration, consultation, evaluation, advice, discussion, research, notification,

reporting, identification, information sharing, indexing, information location,
entertainment, pleasure, or general interest in International Class 45 (intent-to-use
basis).

This application was filed on August 3, 2012; however, priority claims based upon
two of Pinterest's non-U.S. filings afford Pinterest effective filing dates of February 7,
2012 and February 10, 2012 with respect to the goods in International Class 9 and the
services in International Classes 35 and 38. Pinterest has used its PINTEREST mark in
interstate commerce in connection with many, if not all, of the goods and services noted
above since at least as early as March 10, 2010 and therefore, based upon common law

rights as a result of such use, Pinterest has senior rights to Applicant with respect to such

goods and services.

Pinterest’s PINTEREST mark and its entire family of PIN-formative marks described in

Paragraphs 2 through 4 above are collectively referred to as "Pinterest’s PIN Family of Marks."

6. Launched in March 2010, Pinterest has millions of active users. It is one of the 20
most popular web sites in the United States and the third most popular social networking site,
behind only Facebook and Twitter. Time magazine named Pinterest one of the 50 best websites
of 2011. In early 2012, Pinterest became the fastest website in history to attract more than 10-

million-visitors-a-month. Pinterest has continued to grow ever since. Along the way, it has
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received favorable coverage in hundreds of publications worldwide, including The New York
Times, The Wall Street Journal, The Los Angeles Times, The Daily Mail, The Australian, The
Times of India, and The New Zealand Herald, which described it as the “web’s hottest social

property.”

7. Pinterest’s popularity has established it as a major force in social media.
Photographers, designers, artists and other professionals use Pinterest to promote their work and
to expose new audiences to it. Companies like The Gap, Macy's, Nordstrom, Neiman Marcus,
and Saks Fifth Avenue promote their products and their brands on Pinterest. Publications like
The New Yorker, Conde Nast Traveler, and Time Magazine maintain PINBOARDS to share
images, reach new audiences and draw people to their websites. Even The White House
maintains a presence on Pinterest, where it has nine boards, on topics such as “The First Lady”

and “The People’s Pins.”

8. An important element in Pinterest’s success has been the popularity of its PIN IT
button, which appears on hundreds of thousands of domains across the Internet, including some
of the biggest names in on-line retailing, from Amazon to Zappos. The PIN IT button sits
alongside content on a website. When a visitor clicks on the PIN IT button, he or she can easily

add that content to Pinterest.

9. Pinterest has made a particularly big splash when it comes to travel. Pinterest
users have posted more than 660 million PINS in Pinterest's “Travel” category to date. Many
people use Pinterest as a travel-planning tool — for example, to collect inspiration for upcoming

trips, such as shown below.
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10. Given the popularity of Pinterest in the area of travel, many airlines promote
themselves on Pinterest, including American Airlines, Southwest Airlines, Virgin America,
Virgin Atlantic, Air France, Air New Zealand, and Cathay Pacific. Many hotel and resort
companies also promote themselves on Pinterest, including Four Seasons Hotels and Resorts,
Hilton Hotels and Resorts, Omni Hotels and Resorts, The Ritz Carlton and Airbnb. Travel
planning companies and travel media outlets likewise promote themselves on Pinterest, including

Travel + Leisure, Conde Nast Traveler, BBC Travel, Travel Channel and Lonely Planet.

11. Pinterest's overwhelming success since it launched has been widely reported in the
media. Below are excerpted press mentions in the U.S. and elsewhere around the world. (Print-

outs of these articles are attached as Exhibit B.)

Date Article

7 May 2011 Article in The International Herald Tribune - "In a New York loft,

young workers find common ground; Studiomates collective is at

1"
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Date

Article

forefront of new way of doing business"; states that a speaking series
at Studiomates "has included the founders of media and design

companies like Kickstarter, Pinterest and Svpply".

26 July 2011

Article in Independent Extra - "Hobbies for the hipsters; Internet
Tumblr has changed the art of collecting by offering its users an easy
way to curate their interests"; states that Pinterest is a gallery similar
to Tumblr and includes the quote "An unexpected benefit of Pinterest
is watching what gets reblogged - it's like market research without

having to do anything".

27 August 2011

Interview in The Daily Mail online — quote by artist and textiles
designer: “Pinterest is like a visual Twitter: you can create mood
boards and follow others — it’s a great way to see what people are

into.”

22 October 2011

Article in The Liverpool Daily Post & Echo Ltd - "Browsing
Around"; references "Pinterest, online pinboard -

http://pinterest.com" in connection with "Alternative social

networks".

30 October 2011

Article in The Telegraph online — “The 20 Best Interior Blogs” of

which Pinterest is listed as one and described as a “sudden craze”.

13 November 2011

Article in The Independent online - "The Insider: Keeping your
bookmarks up to date"; recommends various design blogs and states
in relation to Pinterest: "Pin it down. The blog at Pinterest
(blog.pinterest.com), the addictive socially networked visual
pinboard, is a good intro to the site. Try the pinterest slot, where you

can swot emerging fashions and style it out like a pro".

21 November 2011

Article in The Huffington Post online — “The Most Creative,

Inspirational Apps and Gadgets”, in which the author explains that

1256960-v3\NYCDMS
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Date

Article

Instagram photos can be shared on Pinterest.

1 December 2011

Article in The Telegraph online - Revealed: what people look at on
your Facebook page"; states "Mashable reported that "the study used
the webcams of 30 participants to record their eye movements as they
were shown profile pages from Facebook, Google+, LinkedlIn, Flickr,
YouTube, Klout, Reddit, Digg, tumblr, Twitter, StumbleUpon and
Pinterest at 10-second intervals. What participants looked at on

each page and in what order" was then recorded".

2 December 2011

Connect iCrossing Blog — ‘Pinterest: The Latest Social Media Hype’
discusses the workings and merits of Pinterest and includes the quote

“...unarguably, the greatest benefit is brand awareness”.

15 December 2011

Article in The Daily Mail online — “Revealed: Most Popular Google
Searches of 2011...”, in which Pinterest is listed as the fourth most

“fast-rising search”.

15 December 2011

Article in The International Herald Tribune - "Dear Santa, here's the
link to my wish list"; includes Pinterest as a website that can be used
to create lists which can then be emailed to family and friends and
states "Pinterest. As the name suggests, this service acts as a virtual
pin board, on which people can save items that catch their eye
online. The site is designed with the understanding that in their daily
zigzag around the Web, people stumble across cute trinkets,
interesting books, iPad cases and pieces of furniture that they might
wish to consult later. Pinterest allows them to save the interesting
items, and even organise them into sets, including holiday wish lists.
In addition, Pinterest users can follow one another's wish lists to

keep an eye out for gift ideas".

15 December 2011

Article on The Web Marketing Group website — “How to use

1256960-v3\NYCDMS
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Date

Article

Pinterest as a Link Building Resource”, which contains the quote:
“...a great new platform and community which groups great websites

in specific niches”.

20 December 2011

News Reach Blog — “Pinterest is of interest to online marketers”,
which contains the quote “there’s a new social network quietly

making big waves...and brand marketers are starting to take notice”.

9 January 2012

Article in The Telegraph online - "What's ahead for tech start-ups in
2012"; under the heading "Deeper social networks", states "Pinterest,
a social bookmarking service popular with female design fans,

already has over 3m active users if figures are to be believed”.

9 January 2012

Article in Guardian Unlimited - "Apps Rush"; includes Pinterest and
states "Pinspiration. Pinterest is the buzzy new social service of the
moment, and now Windows Phone users have an unofficial app to
access it. Pinspiration lets you browse and post to Pinterest from the

"

device.

18 January 2012

Content and Motion Blog — pits Facebook against Pinterest and states
“With only the likes of Facebook, YouTube and Twitter above them, it
looks like we could have an entity, deservedly dubbed ‘the next big

thing’ in social media”.

24 January 2012 Article on PC Advisor online — “How to Prepare your Business for
Pinterest”. Cites its “booming popularity” and states that “Pinterest
is a site your business should have on its radar”.

26 January 2012 Article in The Telegraph online — reviews the Pinterest app for

iPhone and comments that it “complements the service nicely”.

28 January 2012

Article in The Guardian - "Weekend: Starters: What you like" -

includes the quote "Pinterest is a vast photosharing website, a

1256960-v3\NYCDMS
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Date

Article

playground of visual feasts, both fun and inspirational”.

30 January 2012 Article in The Financial Times online — lists Pinterest as the “next big
thing”.

9 February 2012 Article in The Huffington Post online — “Top Eight Pinterest Tips™.

16 February 2012 Article in The Huffington Post online — “Pinning Down Creative
Social Media: Pinterest Reaches 11 Million Users”, states “with just
two years of development under its belt, small company Pinterest is
making wave after wave on the entrepreneurial world wide web.”

20 February 2012 Article in The BBC online — “Pinterest — Hot New Network or
Another Quora?”, states “it has suddenly become the hottest property
on the web”.

20 February 2012 Article in The Independent online — “Board of the Internet? Try
Pinterest”.

22 February 2012 Article in The Guardian online — “Why Pinterest Isn’t Just For Girls”,
labels Pinterest “the latest social media hot thing”.

27 February 2012 Article in The Metro online — “Pinterest By Numbers” describes
Pinterest as “the latest website generating a buzz”.

28 February 2012 Article in The Telegraph online — “Pinterest: The New Hit Social
Network Explained”, states that “Pinterest has been the most talked
about social network of recent weeks”.

7 March 2012 Article in Financial Times online — “Pinterest Gets Interesting”.

9 April 2012 Article in The Daily Mail online — “Pinterest Now The Third Most
Popular Social Media Network Beating LinkedIn and Tumblr”

17 May 2012 Article in The BBC online — “Pinterest To Get $100m Boost from
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Date Article

Rakuten”.

17 May 2012 Article in The Daily Mail online — “When Will the Bubble Pop? Now
Pinterest is Valued at $1.5 billion After Just a Year”.

9 August 2012 Article on BBC online — “Pinterest Opens Site To All, Stops Invite-
Only Policy”.
12. Pinterest has won several industry awards. These include being awarded the "Best

New Startup of 2011" by the internet and technology website TechCrunch. In the 2012 Webby
Awards, Pinterest won in the Best Social Media App category and also received the People's
Voice Award for best functioning visual design. The Webby Awards are presented annually by
the International Academy of Digital Arts and Sciences for excellence on the internet, and
represent one of most prestigious awards a website can win. The 2012 awards attracted some

10,000 entrants from over 60 countries.

13. On May 22, 2013, Pinterest held an invitation-only partner event in New York,
USA. Representatives from various international brands and marketing agencies were invited to
this event, including the General Manager of Information Technology for travel advisors Lonely
Planet, based in Footscray, Victoria. There were approximately 300 attendees at the event, at
which speakers addressed the creation of Pinterest, analysed users' interests based on their use of
the Pinterest website, and looked at new enhancements, partner tools and partner case studies.
An article written by Tom Edwards, a digital marketing executive, who attended the event, can

be found at http://blogs.imediaconnection.com/blog/2013/05/23/1st-pinterest-partner-event-

recap/.
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14. In February 2013, the Wall Street Journal reported that Pinterest attracted more
than 48 million visitors worldwide in December 2012 alone.' In a July 2013 study, the French
social media firm Semiocast estimated that Pinterest had 70 million users worldwide, and was

continuing to add millions of users each month.’

15. A recent study of social networking sites based on numbers from social login

provider Gigya reveals that Pinterest is the leader in e-commerce sharing. Of posts containing

content originating on a retail website, forty-one percent (41%) appear on Pinterest, as opposed

to Facebook (37%), Twitter (17%), or Google+ (2%).?

16. By virtue of Pinterest's extensive use and promotion of Pinterest's PIN Family of

Marks, Pinterest has established valuable goodwill in these marks, and the public has come to
associate Pinterest's PIN Family Marks with Pinterest. As such, the public has come to
recognize the PIN-prefix as an indication of goods and services that originate from or are

affiliated with Pinterest.

' See http://online.wsj.com/article/SB10001424127887324900204578286274194291126.html.

2 See Semiocast study at:
http://semiocast.com/en/publications/2013_07_10_Pinterest _has_70_million_users.

*See ReadWrite, July 18, 2013 at: http://readwrite.com/2013/07/18/watch-out-facebook-why-
google-and-pinterest-are-gaining-as-social-rivals#fawesm=~ocx6BdoaWtELG].

1256960-v3\NYCDMS
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Applicant and Applicant's Application

17. Applicant filed the Application on December 4, 2012 based upon its alleged use of
the purported PINTRIPS mark in interstate commerce. Applicant claims to have first used the

PINTRIPS mark in commerce on June 1, 2011.

18. Applicant offers its services through its website at http://pintrips.com/. Pintrips

describes itself as a "personal travel planning dashboard" where users collect, compare and share
information about flights. The service emphasizes collaboration with others, and encourages
users to "invite friends, family or co-workers to add, discuss, and coordinate flights." If Pinterest
is a social media bookmarking service for all types of media, including information about travel
and flights, Pintrips is a social media bookmarking service for information about travel and

flights exclusively.

19. Founded in August 2011 — around the same time that Time Magazine named
Pinterest one of the 50 best websites of 2011 — Applicant needed a way to distinguish itself from
other travel planning services. Rather than adopting its own unique name, however, it instead
adopted PINTRIPS, which is confusingly similar in appearance, sound, and commercial
impression to PINTEREST. Additionally, Applicant's mark incorporates Pinterest’s PIN mark
and mimics Pinterest’s PIN Family of Marks. As such, PINTRIPS appears to be one of
Pinterest’s PIN Family of Marks as it shares the PIN prefix and, as detailed below, is used in
connection with services that are identical or closely related to the goods and services of

Pinterest.

20. Applicant's application covers the following services: "Advertising services,

namely, promoting and marketing the goods and services of others in the field of travel via print
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and electronic media,; On-line price monitoring and adjusting for customers of travel related
purchases,; Providing travel management services" in International Class 35 and "Arranging and
coordinating travel arrangements for individuals and groups, namely, destinations stays,
honeymoons, family vacations, and destination weddings, Coordinating travel arrangements for
individuals and for groups; Making travel and excursion arrangements for bands and
orchestras,; Organisation of travel; Organizing travel for others, Providing an on-line
searchable computer database featuring information on travel; Providing information, news and
commentary in the field of travel; Providing links to web sites of others featuring travel,
Providing travel information to travelers regarding fares, timetables and public transport;
Travel and tour information service, Travel guide and travel information services, Travel route
planning" in International Class 39 ("Applicant's Services"). Applicant's Services are identical
or highly related to the goods and services offered under Pinterest’s PIN Family of Marks which
Pinterest has registered, applied for registration of or in which Pinterest possesses common law
rights, or, at a minimum, are within its natural zone of expansion. In light of this, it is clear that
Applicant adopted its purported mark in order to trade off of the goodwill of, or at least create an

association with, Pinterest's PIN Family of Marks in the minds of the relevant consumers.

21. Applicant's intention to appropriate the goodwill of Pinterest's PIN Family of
Marks is further evidenced by its use of a “Pin” button that allows users to add content from
third party websites directly to users' dashboards, which is confusingly similar to Pinterest's own

PIN IT button. The parties' respective buttons are shown below.

@fnft * Pin

Pinterest’s PIN IT button Pintrips’s PIN button
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22. Further, the Pinterest's and Applicant's respective marks have appeared in close
proximity, which only heightens the likelihood of confusion. For instance, use of the Pintrips
service in conjunction with the Pinterest bookmarklet has caused Defendant’s PINTRIPS banner
to appear immediately above Plaintiff’s PIN IT button, as shown below in an example from the

Delta Airlines website.

prntrips # won | AN

23. As discussed above, Pinterest’s PIN Family of Marks have acquired a reputation
as uniquely identifying Pinterest’s goods and services in the social networking field. Further,
due to the presence of travel service providers who have Pinterest pages through which they
advertise their services and provide information relating to travel and flights, and the large
amount of content posted from travel and travel-planning sites, consumers are used to seeing
Pinterest’s PIN Family of Marks used in connection with travel and travel-planning services.
Accordingly, Applicant’s claims to " Providing information, news and commentary in the field of
travel; Providing links to web sites of others featuring travel " (International Class 39) are
identical or highly related to Pinterest's goods or services covered under Pinterest's PIN Family

of Marks or, at a minimum, are within its natural zone of expansion.

24. As aresult of Pinterest's widespread and significant popularity, Pinterest's PIN
Family of Marks are famous and well known to consumers, and were famous and well known

before June 1, 2011, the date of first use in commerce claimed in the Application.
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Grounds for Opposition

25. Applicant's application was filed on December 4, 2012 and is based upon use of
the purported PINTRIPS mark in commerce. Applicant claims to have first used the mark in

commerce on June 1, 2011.

26. Pinterest's effective filing dates and/or first use of Pinterest's PIN Family of
Marks, including but not limited to PINTEREST, predate both Applicant's June 1, 2011 first use
date as well as Applicant's December 4, 2012 filing date, and thus Pinterest's rights are senior to

those of Applicant.

27. Applicant’s purported PINTRIPS mark, which is the subject of Applicant's
application, is confusingly similar in appearance, sound, and commercial impression to

Pinterest's PINTEREST Mark.

28. Applicant’s purported PINTRIPS mark, which is the subject of Applicant's

application, is confusingly similar to Pinterest's PIN Family of Marks.

29. Applicant's Services are identical or are highly related to the goods and services

listed in Pinterest’s registration and applications identified in this Notice of Opposition.

30. Upon information and belief, Pinterest's goods and services offered under
Pinterest's PIN Family of Marks are likely to be offered, promoted or sold in the same channels

of trade as Applicant's Services.

31. Applicant’s registration of the purported PINTRIPS mark in connection with
Applicant's Services is likely to cause confusion or mistake or to deceive, and will deceive and
mislead the trade and the purchasing public into believing that Pinterest is the source of

Applicant's Services, that Pinterest sponsors, approves or endorses Applicant's Services, that
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Applicant is authorized, licensed or controlled by Pinterest, or that Applicant is a division or

subsidiary of, or is in some way related to Pinterest - which is not the case.

32. Applicant's purported mark, "so resembles a mark registered in the Patent and
Trademark Office, or a mark . . . previously used in the United States and not abandoned, as to
be likely, when applied to the goods of the applicant, to cause confusion, or to cause mistake, or

to deceive” 15 U.S.C. § 1052(d).

33. Pinterest's PIN Family of Marks are famous and are therefore entitled to a high

degree and wide zone of protection.

34, Pinterest's PIN Family of Marks became famous prior to June 1, 2011, the date on

which Applicant claims to have first used the purported PINTRIPS mark in commerce.

35. If Applicant's PINTRIPS mark is allowed to register, it will cause a likelihood of
dilution by blurring and tarnishment of the distinctive quality of Pinterest’s PIN Family of

Marks.

36. The similarity of Applicant's purported PINTRIPS mark and Pinterest’s PIN
Family of Marks creates an association with Pinterest's PIN Family of Marks that "impairs the

distinctiveness of [Pinterest’s] famous [PIN-Family of Marks]." 15 U.S.C. § 1125(c)(2)(B).

37. The similarity of Applicant's purported mark and Pinterest’s PIN Family of Marks
creates an association arising from the similarity between Applicant’s alleged mark and
Pinterest's PIN Family of Marks that "harms the reputation of [Pinterest's] famous mark." 15

U.S.C. §1125(c)(2)(C).
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38. If Applicant is permitted to register its purported PINTRIPS mark in connection
with Applicant's Services, consumer confusion and dilution of the distinctive quality of
Pinterest’s PIN Family of Marks resulting in damage and injury to Pinterest would be caused
and would result by reason of the confusingly similar nature of Applicant’s purported mark and
Pinterest’s PIN Family of Marks. Furthermore, any misrepresentation, objection or fault found
with Applicant's Services promoted or sold under its purported mark would necessarily reflect on
and seriously injure the reputation that Pinterest has established through its long and continuous

use of Pinterest’s PIN Family of Marks.

39. If Applicant is granted registration of its PINTRIPS mark, it would thereby obtain
at least a prima facie exclusive right to use its purported mark. This would be a source of further

damage and injury to Pinterest.
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For these reasons, Pinterest respectfully requests that this Opposition be sustained and that

registration of Application Serial No. 85793784 be refused.

Respectfully submitted,

By: }; W i e—

Lisa W. Rosaya

Michael J. Bales

Baker & McKenzie LLP

452 Fifth Avenue

New York, NY 10018

Tel: (212) 626-4557
Date: November 1 ,2013 Fax: (212) 310-1659

Attorneys for Opposer
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CERTIFICATE OF SERVICE

The undersigned hereby certifies that a copy of the foregoing NOTICE OF OPPOSITION
was served via First Class Mail on attorney for Applicant, Julia Spoor Gard, at Barnes & Thormburg

LLP, 11 S. Meridian Street, Indianapolis, Indiana 46204-3535, on this 1st day of November, 2013.

PeeFe___

7 Michael J. Bales
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Exhibit A



9/4/13 Trademark Electronic Search System (TESS)

Trademarks > Trademark Electronic Search System (TESS)

TESS was last updated on Wed Sep 4 03:20:26 EDT 2013

| Newser_ | srucrusen | SEREE HELP

Please logout when you are done to release system resources allocated for you.

Record 1 out of 1

( Use the "Back” button of the Internet Browser to

return to TESS)

Pinterest

Word Mark PINTEREST

Goods and IC 042. US 100 101. G & S: Providing a web site featuring technology that enables internet users to
Services create, bookmark, annotate, and publicly share data. FIRST USE: 20100301. FIRST USE IN
COMMERCE: 20100301

IC 045. US 100 101. G & S: Internet-based social networking senices. FIRST USE: 20100310.
FIRST USE IN COMMERCE: 20100310

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number 85255217
Filing Date March 1, 2011
Current Basis 1A

(4) STANDARD CHARACTER MARK

Original Filing 1A

Basis

Published for 1 6 2012

Opposition

Change In CHANGE IN REGISTRATION HAS OCCURRED
Registration

Registration 4145087

Number

International
Registration 1140599

tess2.uspto.govibin/g ate.exe?f=doc&state=4802:qy5t9n.2.1 12



9/4/13 Trademark Electronic Search System (TESS)

Number

Registration

Date May 22, 2012

Owner (REGISTRANT) PINTEREST, INC. CORPORATION DELAWARE 808 Brannan Street San Francisco
CALIFORNIA 94103

Assignment o, s\MENT RECORDED

Recorded

Attorney of Karen A. Webb

Record

Type of Mark SERVICE MARK

Register PRINCIPAL

L|v_e/Dead LIVE

Indicator

ress Howe| New user | staucrured JFree Formferowss oer JSEARCH 0G | Tor | HeLP |

| . HOME | SITE INDEX| SEARCH | eBUSINESS | HELP | PRIVACY POLICY

tess2.uspto.govibin/g ate.exe?f=doc&state=4802:qy5t9n.2.1
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23 of 24 DOCUMENTS

Copytight 201 1 International Herald Tribune
All Rights Rescrved
The International Herald Tribune

May 7, 2011 Saturday
SECTYON: FINANCE, Pg. 14
LENGTH: 1403 words

HEADLINE: In a New York loft, young workers find cornmon ground;
Studiomates collective is at forefront of new way of doing business

BYLINE: BY DAVID HOCHMAN

BODY:

ABSTRACT

The Studiomates collective is at the forefront of an innovative new model for doing business ax its members
interact offline.

FULL TEXT
©On a rainy Tuesday last month, in an all-white office space in New York City, 2 blogger known as Swissmiss

traded productivity tips with some visiting creative strategists. "Our own mini-TED,” she seid, haif-joking, referring to
the high-profile technology conference.

Across the room, a pradigious young eulture curator, whose Brain Pickings blog has managed to atiract fans as
disparate as Pec-wee Herman and professors from the Massachuselts Institute of Technology, was posting about
" nust-read books on the art and seience of happiness.” Two Weh developers from a company called Fictive Kin joked
about Russian sparmimners. & ZZ Top song was playing. The office puppy was napping. A clipboard was going around
for lunch orders.

As & group, the writcrs, Web designers, illustrators and social media figures who share the Studiomates collective
in New York have about a half-million followers on Twitler and many more on their blogs, Foursquare accounts and’
Facehook pages.

Vet it is the offline interaction - the group lunches, the whiteboard brainstoning sessions, the Friday beer partics -
that puts Studiomates at the forefront of an inuovative new model for doing business.
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It turns out that 140 characters in 3 Twitter post cannot compele with 26 characters in a loft

Five years ago, & group like Studiomates probably would not have been a group at all but rather two dozen
strangets in search of a Wi-Fi signal at Starbucks.

The 26 members, who each pay 3500 a month for a desk, are mostly cugaged in independent projects in uarelated
fields and have no practical reason to work together. But as the new-media punidit Clay Shirky said at the South by
Southwest confercnce in March, "we systematically overestimate the value of access to information and underestimate
the value of access to cach other."

"Sure, we could all be home doing what we do, but why would we?” Tina Roth Eisenberg (aka Swissmiss) satd as
the others clacked away at their MacBooks. "1 just like being around nerdy creative people all day long. 1t helps make
sense of all the mformation coming at us.”

Studiomates is an especially information-oriented bunch and an influcniial one, too. In addition to her Swissmiss
blog end Twitter following of 200,000, Ms. Eisenberg is the founder of Creative Mormings, 2 popular monthly speaking
serics that has young destgners in four cities talking.

Jason Santa Maria, 32, a graphic designer and the kind of free-thinking creative type who makes magazines for
people who make Web sites, has more than 175,000 Twitter fotlowers.

The three graphic designers from Workshop, all based at Studiomates, create much of the printed muatenal for the
TED Conferences and the New York Phithannonic.

Maria Popova (@Brainpicker to her 60,000 Twitrer followers) delivers a steady siream of wonders and
high-minded divertissement, like deep-space photography and Lego an, and receatly began blogging for The Atlantic.
Her impact score on Twitalyzer, on independent research group that wracks Twitter influence, puts her in the 99.9th
percentile; she ranks higher than Anderson Cooper, Sarah Palin and Justin Timbertake,

Even the two Studiomates dégs. Pinky and the sleepy Mr. Toast, are on Twitter (albeit with fewer follawers than
Ashton Kutcher).

"he move {o co-working is 8 move from a culture of me to a cuiture of we," said Rachel Botsman, the author of
"What's Mine Is Yours; The Rise of Collaborative Consumption.”

"Peaple axe looking to express iheir individualism but want to do it in a more social way," she sald. "They've
experienced how to do that virtually on Twitter, Facebook and clsewhere. Now they're looking for that face-to-face
interaction.”

The number of co-working spaces like Studiomates has roughly doubled worldwide over the last year, said Joel
Dullroy, as editor at Deskmag, an online co-working magazine. In North America, the number increased to 342,
representing a growth of 16 pereent between October 2010 and February 201}, Mr. Dullroy said.

New Yotk City zlone has dozens of co-working spaces, like Pizza Island, the all-feinale collective of cartoonists in
the Greenpoint section of the borough of Brooklyn, and New Work City, an exposed-brick den of freelancers in the
Little Ttaly neighborhood, open to anyone who can obey the simple house rules outlined by Tony Bacigalupa, 4 founder
ofthe space: 1. Show up; 2. Bring some work to do; 3. Don't be a jerk.

Not surprisingly, the sarliost adoprers of co~working came out of Silicon Valley. In 2003, Brad Neuberg wag a
freclance soRware programmer in San Francisco when he created the first co-working space in the Mission District
there.

The San Francisco Co-Working Space, which has since closed, had a group-friendly atinosphere {clustered desks,
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hangout areas, lois of coffee) common today at places Jike Independents Hall in Philadelphia and Degpateb, which
provides desk space to aspiring chtrepreneurs in Combridge, Massachuseits; New York; and San Francisco.

"The giggle factor was high in the beginning beeause people always sssumed you either worked for yourseif or you
worked in @ office,” Mr. Neuberg said.

Today, even those who dabble in co-working have options. A "ielly" s the term for a free meet-up that brings
freelancers together at a cafe or other public site on days when a housecat's campany is simply not enough. Web sites
like Deskwanted, Loosecubes and Desktime connsct independent workers with shared spaces by the day, week or
month for a fee.

At lunch at Studiomates ane day last month, most of the members gathered over takeout cartons at a communal
table with a group of smart-looking visitors from M_ss_ng P_eces, 2 creative agency in New Yark City. The guests
were invited as part of a speaking series that has inctuded the founders of media and destgn companies like Kicksterter,
Pinterest and Svppiy.

Tt was hard to get s word in. The group’s conversation moved from pegative coniments posted on YouTube to
wriracle berries” that tarm the taste of sour foods to sweet to why Ms. Popova was walking around barefoot (she was
raising awareness for Toms's One Day Without Shocs campaipn, she said). Nohody was checking ¢-mail,

“Tlis is the first time Pye had community at work,” said Ms, Popova, who also bas a full-time job a5 Ingight
Patternist at TBWA Worldwide. She sptits her time between Studiomates and the TBWA office, as the advertising
agency "sces the vatue of my being in an enviromment where I can keep a finger oni the pulse of creative culture and
tech,” she said.

Much of the content for her blog and Twitler feed comes {romt the casual conversations at Studiomates. "The
duy-to-day distraction tevel may be slighty higher," Ms. Popova said. "But in terms of the influx of the building biocks
of productivity - idens, story tips, the interesting people who come in - an environment like this is priceless.”

If the emphasis is on ideas at Studiomates, the focus at General Assembly, another co-working space in the city, is
money. The 20,000-square-foot, or 1,853-square-meter, vcarapus,” which opened three months ago and is afready
booked to its 100-seat capacity, has presentation rooms sponsored by Skype, sleek communal worktables and a list of
free agent members including Chris Maguire, 2 founder of Etsy; Amanda Hesser, the former New York Times food
writer and a founder of the Faod52 cookbook project; and Chris Hughes, a founder of Facebook and coordinator of
online organizing for Barack Obama's 2008 presidential campaign.

One night recently, atiractive young entyepreneurs in custom sneakers and cxpensive eyewear fyped at wotk
stations as a lecture Toom fifled for a talk abont online advertising by Teff Tarvis, the blogger and professor, In addition
to its shared office spaces, General Assembly has dozens of classes and lectures each week, many open to the public,

“It makes me Feet like I'm back in vollege,” said Carter Cleveland, 24, who graduated from Princeton University in
New Jersey in 2009, He runs a startup art gallery Web site called An.sy, whase investors include Eric Schmidt, the
Google excousive chairman, snd Jack Dorsey, a creator of Twitter,

The draw, he said, was being around "smart, conneeled, excited peeple who al} want to change the world with the
next big thing, It's completely inspiring.”

LOAD-DATE; May 6, 2011
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internet Tumbly has changed the art of collccting by offering its users an gagy way to curate their interests - whether

snow plobes or dogs in hats. By Anna Leach
BYLINE: Anna Leach

BODY:

The human urge to amass rubber bands, garden gromes and povelty snow globes has filled many a bottom drawer,
mantelpiece and garage, Collections can be minor afflictions or ifo-conswming; hobbies that Tead to nothing bnt
arguments with loved ones.

But where reason and divorce threats often fail to move these litde pile-ups of knick-knacks, something else has
already started shifting all this swuff - the intemet. In the past three or four years, the contents of our scrapbooks and
gardea sheds have made their way online.

As well as putting our musie, documents and holiddy snaps up on the net, we're now sticking up alf the weird stuff
that we like to colleet too. And yes, that includes snow globes - see Tumble blog Ooh! Snowglobes.

Ten years ago you nesded fairly deceat computer skills to get 2 blog off the ground. Even five years ago, to
customisc a blog provided by sites like Wordpress or Blogspot, some knowledge of how 1o use HTML and other
programs was requited.

But since easy-blogging site Tumblr started in 2008, o wealth of bizacre but brilliant image blogs have sprung up
cataloguing everything from beer labels to Lady Gaga's outfits. Introducing the notion that a single picture could count
as a blog post, Tumblr has ushered in a whole new genre of websites - Tumblrs - that focus on collections of pictures,
videos and sound fles. There arc 23 million and counting.

Gems such as DogsInTopHats, BagsInTrees, HipsterPuppies, and ThislsWhy You'reFat have brought painstakingly
curated photos of dogs in top hats, plastic bags in trees and doughnut and fried chicken sandwiches o the web,
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"he visual natute of Tamblr makes it tipe for creative expression,” says Katherine Barma who handles
copmunications for Tumblr, “and there's the ability to easily connect with other users over shared interests.”

Because you're interested in it, ir's likely someone else will be too. And with Tnmblr's comment, and reblog
featurcs - that other person can comment on your pictures, send you wiore of them and spread your stuff all over the

internet,

What people collect online is a lot more ambitious and random than what they can callect in the real world. You
don't need to buy it and and you don't nced o negotiate with your significant other about putting it in the garage. 50
online collections go way beyond starnps.

Jjames Entoe has a blog where he collects pictures of characters in movies wearing wristwatches, a screengrab of
Clint Bastwood's Rolex being a typical entry. Enloe notes that Bastwood's GMT Master "Root Beer” Rolex has made a
camea in (af lenst) Firefox, Tightrope and In The Line of Fire. It's a collection that couldn't exist without the intemnet. Or
at least without the watch community as empowecred by the internet.

"The watch comnmumity, that's the jnice behind the blog,” James says of W atchesinMovics.info "I receive about a
half a dozen submissions a week from viewers who sec a watch in a movie and ke the time fo grab a screenshot and
send it iy way."

The blogging platform may be receat but nerdy obsessions with stuff are as timeless as ever. Where Tames loves
wristwatches, Jon Chonko gets excited by sandwiches, His Tumblr blog about them has just been made into a book. He

explains:

“I ¢rink I've always been interested in sandwiches. At least as long as Tve been noticing food. There's so many
mermories in sandwiches and they'te an strong emotional trigger.”

The urigue angle of his blog - Scanwiches - is to slice the sandwiches in half and scan a cross-seetion of them on
the office scanner, Great news for sandwich fans. Bad news for the guy from I'T.

"] started doing as many us three to five sandwiches a day - scanning my co-werkers' and my owin. Now [ rverage
about one or two a week. 1 think the biggest factor for me has been the response. People wha follow the blog really love
seeing the sandwiches being shown off. 1 get requests and stories from fans, tales about sandwiches they've fallen in
fove with as children,.. Those are the things that really motivate me {0 keep itup. I also eat a lot of sandwiches."

Tessica Steeber's photo collection of light fitings is partly dene for pleasure. But it's also a professional tool that
helps her as an interior designer and moagazine cditor. She does it on Pinterest - 4 gallery site similar to Tumblr:

"[ have always had an interest in lights” she explains "and ['ve foosely considered ercating a Yne of my own. So this
for me was & way to start cataloguing what T'm attracted to, what's available, and what othes people arc attracted to. An
unexpected benefit of Pintercst is watching what gets reblogged - it's like market rescarch without having to do
anything."

Collections can be more than just a pastime for geeks - sometiracs they make important points about the soicty
they come from.

Surah Wood, the curator of the V&A Museum of Childhood mentions an exampte from the world of museums -
how the changing accesseries of Action Man over the course of the decades spuak of more than just oy design: "In
19605 America, anti-war sentiment about the corflicts in Vietnam and Korea moved some parenis away from giving
children toys of violence, and an anti-war toy movenicnt developed. Some war-related toys such a3 Action Man weee
subsequently demilitarised, to become more general adveniure figures.
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“Many toy designs branched out into sci-3 and fantasy, with wars in space: (such as Star Wars) becoming morc
acceptably disassociated with violent conflicts on carth.”

The average Tumblr blog might nat depict tectonic caltural shifts like that, but societal commentary can be sccit.
Edith Zimmerman's photo blog- Women Laughing Alone with Salad (at TheHairpin.com) says something the mature of
the relationship between women and food - particularly in advertising images.

Mecanwhile, Stuff Hipsters Hate deconstrucis modem youth culture and AwkwardStockPhotos has much to say
about the stories the media vy to tell and the ridiculous pictures they require to illusirate them, i.¢. at what point does a
naked man racing a chimpanzee along a beach tielp tell a story?

And msybe even Ool! Snowglobes bas a story to tell too: the recent boom in ontine collections could have been

fuelted by the recession as much as new \echnology. Paul Martin, author of Popular Collccting And The Everyday Self
believes that peaple arc more drawn to collecting cphermera in times of financial insecurity.

Martin says there was a burgeoning of persona) collecting during the last slump in the 1980s - "a period of bling’,
gvarice and showy materizl ostentatiousness”. He thinks that the desire to collest ordinary stuff was a reaction from
those who got the tough cnd of the 1580s, people who lost out in Thatcher's Britain.

"The collecting of the ordinary and cveryday was a defence or coping mechanism which people used to navigate
uncertainty and anxiety in a rapidly changing world. Qur sense of self and identity is vested in the material culture of
the everyday because it validates what we have been at a time when we are toldl to forget the past and adapt to 8

chapging future,

"What might scen to be the material flotsam and jetsam of everyday life, for some people is cmblematic of the
process of change. Tt is collected as an outward reassurance to oneself and a testimony 10 the world that they have

existed,”

By letting us piece together the flotsam of the internct, Tumblr helps remember who we are, And alsa that
sandwiches are great,

Five of the finest Tumblr collections

Things Organized Neatly:

thingsorganizedncatly tumblr.com

What is it? TON is a collection of items photographed, as the name would have it, neatly, Be it watch parts 1aid out
into a eascading formation or a set of nails, screws and joints. The site is overseen by Indianapolis designer Austin
Radcliffe, of whom The New Yark Times said he: "Saens less intent on colleeting objects than on coflecting images of

collections.”
Deuad TVs:
www . deadtys.com

What is it? A visual collection of that common urban sight - the battered old television set left out on the street in
the hope that someons will come and deal with it, It appears to be run anonymously, but closer inspection reveals it 10
be affiliated with pop culture webzine Chimpornatic. Though silly, the site highlights both our conspicuous
consumption of consumer goods and their short sholf life. What use is a broken old television?

Pretty Colors:
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prettycolots.cumblr.com

What is it? Here various users submit their favourite internet colour codes which are reproduced as a large black of
solid colour. Run by a Tumblr staff member, it's oddly beautiful and works not just as an intemet meme but ag a a handy
resource and source af inspiration for anyone working with colours, from graphic designers to painter/decorators.

W¢ Have Lasers:

www, laserportraits.net

What is it? Speaking of silly intemet memes, this callection is of questionable use, but is very fuuny. ¢ relates to a
generic laser background that American schoolkids could append to their schowl portraits. The user-submitied pictures
from the Eighties and Nineties are ¢endearingly uerdy. The site has recenily featured in Newsweck and on Late Night
with Jimmy Fallon where Chuis Evans showed off his own suap.

It's All About the Bacon:

bacoubaconbacon.nimblr.com

What is it? The web's premier collection of bacon-related ephemera from jpictures of "bacon roges” to pop culture
reformatted in a bacon contaxt, 500 Days of Bacon, anyone?

LOAD-DATE: July 25,2011
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With her thoroughly modern mix of fresh textiles, designer Fi Douglas
proves that floral prints needn’t mean chintz

Click on an image for prices and stockist details

oo RSt - %3

Fi in the sitting room with a chair covered in fabric from her first collection - Meadow (£80
) a metre)

Artist and textiles designer Fi Douglas has been developing ber extraordinarily preity but entirely modern
floral intericrs coliection for the past four years, having graduated from Glasgow Schoot of Arl six years ago.
The 30-year-oid lives with her hiusband Phillip and their two cats in the West End area of Glasgow, in a '

. home that reflects every aspect of Fi's design approach - that of creating limited-edition printed textiles with
a fresh, lively sense of paiiterly panache. Here, YOU takes a closer look... '

 Fi Douglas, tel: 07713 744542, bluebeligray.co.uk
How would yauv best dea;ribe é/om‘ wm_rk?

It's uplifting, young and sophisticated. | wanted fo create something new by using my own paintings as the
hasis for textile prints.

Y our desigin ethos?

~ http ://wwvw.daﬂymail.co‘uk/home/you/amclee029l 26/Interiors- The-new-covers-girl.... 19/11 12012
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Pm a big believer in the idea that design is tife~changing. What surrounds you makes a big difference, and {
am therefore definitely about feel-goad design.

What arz your influspees?

| have always been aware of my environment — | grew up in the Scottish Highlands in Fort William with these
incredible lochs and mourntains, and astonishing views. | now five in a city and try to bring that wild Scottish
aspect into where | live now.

Your key dosign fasson?

To treat the sofa, chair or cushion like a piece of art. Print and colour ¢an Jook modern or piain, but will
always add a punchy ‘greatness’, and can be used in abundance or in moderation depending on your
preference.

Are you g notlectsr?

| can't help myself. tf | go somewhere — anywhere ~ particularly on holiday, | will always come back with 8
memento, such as hammam towels from Turkey or ¢eramic pots from Morocco.

What could you naver be withaut?

My kettle — | drink far too much tea.

What are you curectly reading?

The Guernsey Literary and Potato Peel Pie Society by Mary Ann Shaffer — a great story about
correspondence between a writer and people living on Guernsey during the Second Warld War.

. hhp;/é’www.dailyinaﬂ.co.1ddhbme/yo_11/article¥2029 126/} ntcriors-'l‘hé—new-co#ers-girl,-,.. 19/11/2012
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What tan you soe from your wWindows?

From my bedroom window at the front | can see a htﬁle garden with @ cherry tree that looks amazmg in the
sprmg when it's in.blossom, and the street .

Wirat wouid you ch«:n\;e‘?

| would swap the kitchen cupboards for more open she!vmg - | have so many gorgeous pots and jugs-and
. want !o have them out on display. ; v

Your ch;!i-out music?

Ray LaMdntagne ahd anything slightly folky and soft — falso like Mumford & Sons and Paole Nutini.

What do you do when you get homa?

Have a cup of tea and, if | have time, tread a magazme or book Then ! cook dinner.
What s your idea af Su:—(ury?v , _ » ' , , :
Time: | never have enough to spend with my husband. | would also paint more, but just for me and for fun.

 And your motto?

{ have to say that it is as. Wuham Morris saod ‘Have nothing in your house that you do not know jis!
be useful, or believe to be peautiful.” .

http:?/www.dailymail.ca.uldhomc/you/article-Q 0291 26/Interiors.-"fhé-new*co\)érs- girl.... 19/11/2012




Interiors: The new covers girl | Mail Online Page 4 of 10

Words - Sarah Stewar Smith

| take a real painting and translate it directly to fabric — the digital
printing technigque allows e to use an unlimited number of

http://ww.dailymai‘l.co.uk’home/y_ou/article-EOQQ 1 Zﬁﬂntefibrs-'The-new&ovérs« girl.',.;: 191172012
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colours, and this is one of the reasons why the fabric retains its
painterly quality’

0729126/ Interiors-The-new-covers-girl.... 19/11/2012
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FPs FAVES
FASHION
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Anything by Mulberry — | love their Britishness and use of print. DRESS (right), £595, Mulberry, tel: G20 7481 3900,
mulberry.com,

FRAGRANCE

| am a fan of candles, especially Jo Malone's. They fill the room with a fabulously subtle scent - { don'i like home
fragrance to be overpowering. Her new scant is so me! Wild Bluebell, 45-hour burn time, £38, tek 0870 034 2411,

jomalone,com;

COLOURE

it's a personal thing — the right combination can be uplifing, My all-time favourite mix is blue and turquoise with a touch
of white, With: paint, | always go for Farrow & Ball: Estate Emulsion in Pitch Blue (1, fight) and Blue Ground (2), each
£26.50 for 2.5 litres, tel: 01202 876141, farrow-ball.com.

MY NEXT BIC-TICKET ITEM

A rug. | am hoping iy budget wili stretch.to The Rug Company. Liberty rug (right) by Marni, £3,334 for 274cm x
183em, teh 020 72289 5148, from therugcompany.info.

TLOGS

Designsponge.com and pintarest.com are my regulars. | love Dasignsponge for ils before-and-after makeovers of old
pieces, such as fireplaces. Pinterest is fike a visual Twitter: you can create mood boards and follow others —it's @ great

way to see what people are into. I'm going to start 2 blog of my own scon.

STYLE BOOKS

Romantic Style by Selina Lake and Sara Norrman
collector and her style is not all matchy-matchy (both Ryland Peters & Small, £19.99). To order a copy for £17.99 each,

wilh free p&p, call the YQU Bookshop on.0843 382 1111 or visit you-bookshtip.co.uk

(teft), and Modern Vintage Style by Emily Chalmers —she fs a

http:/ferww.dailymail.co.uk/ h_onw/yow;uﬁcle~2()29 126/Interiors-The-new-covers-girl.... 19/11/2012
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Alternative social networks? Flixster, for movie buffs - flixster.com 7 Plurk, for sharing with friends - plurk.com ?
Jaiku, quite like Twitter - jaiku.com ? Pinterest, ontine pinboard - http:/ipinterest.com 7 Instagrarn, for photo lovers -
http://instagr.am ? Quora, questions and answers ~ quoza.com
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The 20 best interiors blogs

Some of the best interiors inspiration is now to be found online. Gareth Wyn Davies
rounds up our favourite blogs.

Interiors blogs that inspire Photo: EMILY ROBERTSON

By Gareth Wyn Davies
7:00AM GMT 30 Oct 2011

Abigail Ahern

Ahern’s white-text-on-black-background blog looks as dramatic as the zeitgeisty interiors
that she creates. Like them it is also intimate, with chatty tips (iltustrated with lots of
arresting pictures) on everything from hanging art to 'zoning’ space, as well as trends and

tricks of the trade. abigailahem.wordpress.com
Apartment Therapy

No top 20 would be complete without that behemoth of blog;é/fonuns, Apartment Therapy.
Despite its size and reach - and it really is huge, with dizzyingly frequent updates, and posts
from around the world - it retains a sense of community. It’s primarily pictorial, with the
main feature being House Tours of hipsters’ homes, though it mixes these with practical tips.

apartmenttherapy.com
The Beat that My Heart Skipped

'A blog dedicated to daily design inspirations’ reads the sub head. Which roughly translates
as 'nirvana for rubberneckers’. The aesthetic is pretly catholic: one day it might be an
austerely simple Georgian country house, the next something mid-century modern in the

south London suburbs. thebeatthatmy heartskipped.co.uk

Ben Pentreath

Tt’s not just Ben Pentreath’s interiors shop in Bloomsbury, London, that we’ve fallen in love
with; we’te huge fans of his charming blog and even more charming parsonage in Dorset,
to0. Gratifyingly for nosy types, the parsonage and Its enchanting cottage-style garden often
crop up in said blog. He's a cultured so-and-so, is Penireath, and cven his most chatty posts

have an crudite but self-deprecating edge. benpentreath.com/inspiration

http://www,telcgraph.cn.uk/propcrty/ interiorsandshopping/884594 1/The-20-best-inter... 19/11/2012
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Bodie and Fou

Karine Candice is a French expat living in Iondon who shares her inspirations, life and all-
round creative ingenuity with the world via this blog. Go to the My Home section and sigh at
the beauty of her residences (note the ptural there). Then click on other links to check out the
waonders she’s worked in different rooms - the naff old kitchen cupboards that she has
transformed with black paint and a stainless-steel worktop, the charcoal-grey daughter’s
nursery, the old paliet turned into a chic (no, really) coffee table. bodieandfou.blogspot.com

Decor8

Decor8 is the name on virtually every other intcriors blogger’s blogroll, and with good
reason. In six years it’s become such a popular design resource that its American founder,
Holly Becker, now has a bestselling spin-off book to her name and is a regular on the lecture

circuit, decor8blog.com
Emma’s Designblogg

This Stockholm-based blogger is nothing if not prolific. You could lose yourself for hours in
all her archived pages. There aren’t too many words (and those that there arc, are English
rather than Swedish), just photograph after photograph of beautiful interiots best described as
Seandi-rustic. A must for anyone sceking design inspiration or simply to get out of chores.

ernmas.blogg.se

Famille Summerbelle

If you didn’t know that Julie, the Frenchwoman who blogs (in English) under the name
Famiile Summerbelle, was a designer of prints, textiles and interiors accessories, you™d guess
pretty sharpish. The way that photographs are artfully grouped according to their subjects’
form, patiern or colour is a bit of a giveaway. Fans of the artist Rob Ryan would do well to
follow the link on the blog to a shop selling her work. famillesummerbelle.ty pepad.com

Habitually Chic

‘Glamorous Lives & Stylish Places’ is the tagline to this utierly compelling blog from a New
Y ork interior designer, a woman of unashamedly uptown tasic, both modern, slightly Mad
Men uptown and the more traditional. She’ll post photos of everything from the late Jackie
O’s swag-tastic Fifth Avenue apartment to her own well-stocked dressing-room. Yes, it’s

that fabulous. habituallychic.blogspot.com

http:/’/wmv.telegraph.co.uk;’property/imeriorsandshopping/S 845941/The-20-best-inter... 19/11/2012
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Jonathan Adler’s Musings

Slightly bonkers musings (or what he calls 'deep and not-so-deep thoughts from the brain of
jonathan Adler’) that take in all manner of subjects, from the importance of the cotour
orange to, erm, his obsession with pill-shaped homeware. It’s gloriously madcap and just a
bit camp, as you might expect from the king of modern-kitsch interiors.

jonathanadler.com/blog
Katy Elliott

A must for anyone who has ever dreamt of restoring an old home, or is in the throes of doing
so. It's written by an interiors journalist who is slowly but lovingly bringing a 260-year-old
place in New England back to life. Expect regular updates about historically correct shutlers
and fireplaces, along with photographs of freshly Farrow & Balled rooms, and other home-
related stuff besides. katyelliott.com/blog

Lonny

OK, not strictly speaking a blog, but this bi-monthly online magazine carns its place in our
list for onc very good reason: its visual appeal makes it just as addictive as all the rest of
them. From some of the people behind the late, tamented American inteciors magazine
Domino, it showcases the natticst homes Stateside - bright, quirky, and often bearing distinet
shades of the 1960s and 1970s. Beware one great, though quite possibly dangerous, tool:
hover your mouse over something that catches your eye in a featured interior and it will tell

you where you can buy the very same or similar. lonnymag.com
Miss Moss

No, not that Miss Moss, but a South African champion blogger called Diana who says simply
that she 'likes sharing rad things that are nice to look at’. The living section, featuring often

breathtakingly beautiful houses, is pure joy. missmoss.co.za

My Friend’s House

A joint venture between two friends/interiors writers from south London. They’ve an
unerring eye for the tastefully offbeat and cover everything from foreign fleamarkets visited
to the rights and wrongs of black wall paint. They’re not shy of posting photographs of their
own homes every now and then, generally when pondering some decorating dilemma. Wil
one of the friends go with the fabulous Cole & Son Palm Leaves wallpaper in her hall? Will

h‘ttp://www.te]egra‘ph.co.uk/properLy/intedorsaﬁdshopping/S 845941/The-20-best-inter...  19/11/201 2
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the other ever find the perfect grey paint for her sitting-room?
my fricndshouse.wordpress.com

The New Victorian Ruralist

James Snowden is an interior decorator, shopkeeper and, as he styles himself, 'blog curator’
based in Kentucky. This last might sound a teeny bit precious, but don’t let it put you off.
He’s a blogger of few words but many beautiful pictures of things that have caugit his eye -
(urniture and curios that are gently distressed, and interiors of an almost ethereal stillness. It
is all seductively soulful and makes you want to hop on a plane to visit his shop with a fistful

of dollars. finderskeepersmarketine.blogspot.com
Obsessilicious

Griffo, the graphic designer behind this largely pictorial blog, is a typography nut and ardent
fan of modernism - the mid-century Scandi sort not the cold, clinical kind. Cue lots of
photographs of warmly textured interiors, especially at the end of the week when he uploads
his 'Friday Feast” of the houses and rooms he’s currently drooling over. Watch out, too, for
the odd guest appearauce by his Swansea flat whencver he and his boyfricnd take delivery of
an Eames classic to add to their not inconsiderable collection. obsessilicious.blogspot.com

Pinterest

How best to sum up the sudden craze that is Pinterest? Lem, weird but also kind of addictive?
More forum than blog in the truest sense, it describes itself as an online pinboard, which sort
of says it really. It’s like Facebook for people who are really into their moodboards and are
narcissistic enough to think that the rest of us care what they’re digging at the moment.
Which we do, of course! Keep posting, people, and we’ll keep mutiering to ourselves, "What
was she thinking when she decided to “pin” those awful glass-decanter light shades?’

pinterest.com
Print & Pattern

One woman’s obsession with surface pattern in blog form. It doesn’t matter whether it’s
wallpaper, fabric, tableware, illusirations or stationery - if it bears a cool print, the cuter the
better, you can guarantee she’ll be on to it printpattern.blogspot.com

The Selby

http://vnvw.telegraph.co,uk/propcrty/’imcriorsandshopping/ 8845941/ The-20-best-inter... 19/11/2012
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Toddy Selby captures creative types from around the world at home or in their studios, and
his phenomenally successful blog (we're talking 55,000-plus-hits-a-day successful) has
spawned a whole genre of similar studiedly unstudied interiors photography. His shoots are

still far and away the best, in our opinion. theselby.com
SF Girl by Bay

Slightly cryptic name for what is a brilliant blog. Victoria Smith, the San Francisco girl in
question, deseribes herself as 'a photographer, stylist, desigr junkie and fleamarket queen’.

Think airy interiors with a modern-bohemian bent. sfgirlbybay.com

© Copyright of Telegraph Media Group Limited 2012
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HEADLINE: The Insider: Keeping your bookmarks up to date;

BYLINE; Kate Burt

BODY:

Tf you like to scour interiors magazines for ideas - or just for house pora - it's worth updating your oaline library,
1090, as the design blogs keep getting better. Maybe you alveady know names such Decor8, Design®Sponge, Retro to Go
or BrightBazaar (if not, do). But here are some more ! recommend bookmarking...

Nose around

Etsy, the hand-made/ vintage markstplace, also has a top blog, etsy.com/log/en, Love its weekly Get the Look sfot
(scllers show off their creative pads and, at a click, let you buy their style). New York Magazinc's Design Hunter
(nymag.com/homedesign), almost a blog, is also ace for nosing.

Rubbish collection

Part personal scrapbook (covering shed-pimping, junk-coflecting and hand-made weddings), part practical eraft and
upeycling tips, Asternis Russell's junkaholique,com is perfect for makers and flea~market fans.

Reality show

Ever find intericrs writing po-faced? Yearn for mote tell-it-Jike-it-is? Myfriendshouse. wordpress. com is your
answer, Beside beautifully edited style picks, it chuckles at gruesomely smug graphic art and (its own) messy bedsoom
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floor. 1 also love catalogliving.net: you'll never look.at a styled photeshoot in the same way.

Pin it down

The blog at Pinterest (blog.pinterest.com), the addictive socially networked visual pinboard, is a good intro to the
site. Try the pinterest trend slot, where you can swot emerging fashions and style it out ke a pro.

[deas in store

Discover colourful new designers at howkapow.biogspot.com; the couple behind the shop of the same name
speciatise o showeasing new falent. For French-tinged chic, bodieand fou.blogspot.com (also a store) is gouod, while
hisforhomeblog.com (by the owners of vintage shop, H is for Horne) champions retro chic.

Find Katc's blog on affordable interiors at yourhomeisiovely.com

LOADDATE: November 14, 2011
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The winter months are now very much upon us, the halls are being decked and minc

it is now the season where we will be stuck inside, potentially with relatives, and one
Fortunately, there's an app for that. In fact, there are many, many apps for getting cre

We've found five we look forward to whiling away the chillsome hours with:

The Liaw Gam-Tablet and Inkling by Wacom are both gadgets that will draw out 'y

into your Wi, Xbox 360 and Playstation3 and allows you to colour in, "paint” your owr

| children entertained while you scoff mince pies, and a great way 1o develop your art
cut-and-past kit is retired.

»m is a professional device that would alsc be welcomed by the

Inkling by W

drawn illustrations as you draw them, during your drawing surface into a kind of digite

_ on the iPhone is i
there are people who want to see your worst Christmas present or your awesome g
most jaundice post-Christmas mug look eerily beautiful. ’

Sharing is built into everything we do onling now, and [nst-

Once you've loaded your Instagram photos, you can also share them on Pir
your life. Or, more positively, destroy the tedious pockets of boredom that linger aro

pinboard of beautiful images, or add your own Instagram snaps.

httpy//www . huffingtonpost.co.uk/2011/1 1/21/the-most-cteative-inspirational-apps n_... 19/1 1/2012
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At the end of a meal, once the kids are fiddling with their gadgets, sit down with a v
Matteo Pericoli. This one's for London lovers, people who adore the Thames-side |
shows what you could achieve on the Inkling if only you ate fewer mince pies, and su

uDraw GameTablet™ s

& A

Watch srtist David Kassan shows off his skills using the uDraw GameTablet™.

Gadgeté That Keep You
Heaithy

Shufflr wabr video
Viewing spp Demo

http:;‘/Ww.hufﬁngidnpost.co.‘ uk/2011/11/72 I./th,eQmoSt-creativewirispirationai-_apps_n__., . 19/11/2012
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Dear visitor, our site uses cookies io inprove your experience whilst browsing, By using the site you are congenting o this. To find out more
abont the cookias we nse click More info.
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Pinterest: The Latest Social Media Hvpe

Fri, Dec 2, 2011 | Posted by Madustos Siotos in Digital Markuting, Natral Search, Social ivcdia

1 tllo there! Hyau are now here. you might want 1o subyeribe ¥o the RS feed For updares ot this wopic ¥
" i

1t was tess than a.month ago when my colleague and fellow marketeer. Dani Fernandey pinged mye an wnail with the awkward title
“Pinterest” , which at finst suemed like a misspeli rather than something that actusily pinned my interest! The contont of the amail was just a
fink poirting 10 Wil Reynnlds’ blog , where this post was discussing the potential SEO value of Pinterest - a sucial pinboard where people

could share and {ug content in 5 visually avsthetic way,

As expeoted from most professionals within the digital media industry, “new”, “revolutionary” and “inmovauyve™ social medid services CINCIEE
oy 15 weekly basis, so separating tie wheidt from the chaff is neceessary, alihough quite difficult, The mainreason for that difficulty is that
repardtess of whit in individual’s ‘opinion is with regards W anew online service, what really matters is the reaction ol the onting community,
whith very ofen is contravy Lo many experts’ opinions. o
Newietheless, during the next fow vecoks the teons *Pinterest” and ' pin 1 were standing vt more than anything ulse meaning that the
relatively new §érvice i gaimng momentum quite rapidly. An obvicus yuestion would be whuther there i any real need for pnother social
ruedia service, given that with Facebook, and Twater have fedy been established and Clovgle continuensly wrying s increase iis Goolet
marke share-by slowhe and steadily incorporating it into the scarch giant’s.organic Hstings .

What Is Pinterést? ]

It iy 2 pinboard sile Lhat allows nsers to discover new zhiu_gs' which have hcon sherry-picked (or pmned) by others and grougied toguther into
eollsetions (bourds). In-othor words, nsers can browse othier users' colfections and get inspiration and ideas. In plawm web jargon it can by said
thirt it is wnvther bookmarking service with ssme very distingt charaoteristivs thut make it nmigue. .

People wre guing 1o Pintérest o get ingpirition for the most importunt life projects, which correluie It the must important
purchasing events in iheir fife, . :

» vhttp.://c’onnec.t.icrbssing.c_o.\ik)’pimcrest-latest-'soaial—medi:a-hypcj%‘) o 19/11/2012
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Christmas Cuotares . Ga Green Cepaaes Paries!

¢ albywy

Hipesig Orepsing Cifcobes

§ it gsthipwe,

According to Bep Silberman, co-founder of Pinterest:
“Peaple are planning their vacatian, they are secdecoraing their home, they are planning their wardrobe ... They are going ro Pinterest io get
" inspiration Jor the most importoni life projecis, swhich corvelite 1o the most important prrchasing evems iniheir tife.”

According to Donglas MacMillan from Hloomberg Busipessweek, Piriterest, has become the faverite website of moms, do-it-yoursclfers,
home gaoks, brides-to-be and others: with an estimated 0%, of its users being wornen.

How Does Pintrest Work?

Pinning web pages is relatively casy and a pinned entry (or pin) consists of an jmage and a description. The intage can he chosen fFom any
site on the web and-the description needs o be added by the user who pins the content. Pins can be added into vanous thematic soflections
(boards), which cats b shared not just with friends but with everyone using the Pinterest neiwork. Appealing entries can then be re-pinned by
pther users, which will increase their visibility. Ping can ¢ven be shared on Facebook and T witter. )

B AR I LT
R

Ben
Silbermann

1399742 e pen 1A Cmnw

#itovr fadan

At AN Hiry we Un £ often T Bneier

T v? Fauke s

What Makes Pinterest DilTerent?
‘Ihere are quite a few things that make Pinterest stand out such as:

Yickr and Google+ in a raier” raturat and seff-explanatory way. 1t allaws for

+ It combiges corwuon features from Twitter, Facebook, F i
users — like ou Twitler, in order 1o receive real-time

comments, likes and repiny, which are similar 1o retweets. Itds possible o follow
updates of what the people yout follow are doing.” B :
» 1t is not just another platform to chit chat with friends, workmate
gged/bookmarked/pinned content is publicly available.
v Allows for peeple with similax interests fo exchange information, ide
MEISAES, : i
+ Its unique visual de

<, schoalmates ete. Ifs real power i§ thiat it s 0 fqrmation driven, as ity
as and advice o even get (v know vach-other by sending privaie

sign gives more emphasis on pictures over.text, which makes il appealing since the very first visit,

hﬂp:/fconhect.icrbssing‘c.o.uk/pinte‘rest*latest-sbcial -mcdia—hype__?’469 ' 19/11/20 12
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« 1t can work in conjunction with Twitter and Facebook allowing users o log in using a Twiwer or Facebook secount and shure pins
divectly on these social medin chiunmels. Pins and boards can bie gross-promvled on Facebook and Twitter. Pages can be shared on
Facebook as the like tutton has been integrated inta the sife.

-l offors a greatl user expericnce because it is straightforward and ¢asy to use.

- B Fugg : CORAEAY BHEAERE e 8

Surow i rEsey

iy e ATEG CURRYT

g o sanaem

Pinterest Growth

Despite still being an invitation-only service, Pinterest has already over 3.1 users signing in using their [acebuok logins. Fven though the
service doesn’t make public its traftic mumbers, Comscore g imaies that the site grew from 418,000 users in May 2013 w0 3.3 millions in
October 2011, But what is even more impressive is that according o Techriuglh Pinterest generated 421 million pageviaws in the U.S. i
October 204 1-11-30 which is up by 2,000% since June 2011, whea it was at an estimated 20 million. That means that currcatly, the average
visitor hrowses 128 pages a monih!

*Dinicrest doesn 't refease raffic numbers, bur ComScore estimates the sie grew to 3.3 million users in Cctoder, Srom just
418600 in Mav.”

Also, Pinterest monthty growih has reeently reached an enornous 43%; monthly growth for Facebook duriag its early days was juost 15%.
The lollowing graph demonstrates seurchers’ nterest for Pinterest as oppused to other existing and more establ ished social media services

during 2011,

w1 td . 295 7 47 P M LD-26, 2001

? '
Jat 32 PR

Opportunities For Brands And Businesses
Atihe inoment not many brands seem 1o be ot ively involved with Pinterest but this is very likelv 1o change in the forthcoming. maonths as the
hed brand or an emerging SME business without aity

network keeps growing. [Lis another way 1o increase visibility whether an establis
vigibility in Google's SERPs. Theretore, there is tratfic and conversion potential for uny business, provided that specific services or products:
get tradtion. .

“People gre going o Pinterest.to get inspiration for the most important life projects, which correlate to the most important
purchasing events in their ife.” :
But unariuably, the greatest henefitis beand awareness, vspecially it brandwspecilic bourds get pianed over and over again. [ncreasing brand -
awareness i o costless and patural way s quite rare in today’s digital landscape. In addilion, vach lirne ping got répined, the number of
backlinks pointing buck (o the main site increases, which is an_additiunul henelit. In order to find bow many pins appear for a partiendar
website (o brand} just vistl hitp/puieest comfsgurcesyoursitename com; aml replace yoursiienane.com. For instance; (o view:the pins for
Fvanseyeles.com the URL would be btp:ipititerest comjsouggieviusevéles comd : :

htp://connect. ic-rossing,c_ouk/pinterejst’-1a'rést-social-media—hypevﬂ_7469 19/11/2012
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Pinterest Opporfunities for Rerail/K-commerce Sites

For refail sites, adding 2. Lin it buston on each produel page is.a no-hrainer. Adding onliné catalogs {or colicetions) o popular, new and best
gelling products will be very Hkely to receive raction, In facy, product pages could get picked up, re-pinned and included into uther people’s
boards. Lach thne thas happens, not only particular progucts could become- viral but they would also gain backlinks thut

will strengihert enormously the product pages and rankings for long tail keywords. New products could be added frequenty {e.g monthiy}
into a separale board which will increase awarenc: Nevertheless, sevetal small businesses with limited visibil ity in Google™s vrganic
results, have already joined tie new neiwork, with son sitgy reporting substantial wraitic inercase sirbuted (o creative Pinterest campaigns.
On the gther hand, for business with less visually engaging content tike this oug, Pinterest did not seermn 1o be as successiul,

How To Get A Pinterest Invite

One way is {0 request an invite on tie sile’s homepage. [nvite r2quests al the momeat take about 2 weeks ta get approved. However, if you
sk someont who aiready has an account ou the Pinturest netwark for an invite, there is less waiting. In case yuu need en invite please
contact me on my Twiller aceount macmodi.

SHaR

Pinterest, sogial, Social Media

.’1 et 27 ke 15
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LENGTH: 265 words

HEADLINE: Revcaled: what people look at an your Facebook page;
The profile picture is the most viewed part of any page on a social network, from Facebook to Google+, researchers say.

BYLINE: By Matri Warman Consumer Technology Editor

BODY:

EycTrackShop, a startup business that runs eyc-tracking studies for advertisers, helped website
Mashable to find out what users look at across social networks by applying its technology to ¢ range of pages.

The website produced heat maps' that show which areas of a page get the most atention, and drew four main
conclusions.

Ft found that profile pictures wore the most viewed feature on Facebook, as well as Klout and SturnbleUpon, but
that on business nerwork LinkedIn job. title attracted more attention than the photo.

<image version="c" align="left" refid="2072061"></image>
<sup>How users view a Twitter profile page</sup>

Mashable also said that "Who you know gets noticed. Even if for nio better reason than their placement on the page,
people do look at those litde thurnbnails of friends that appear on many social profites. You can see this in the data from
the Facebook, Google+, Twitter and Klout profifes.”

The site also confirmed the accepted wisdom that, across all social networks, content further down a page gels
significantly less sttention. This effect was less marked on Twitter than on Facebook, howsver,

<image version="¢" align="felt" vefid="2072062"></image=

<gup>LinkedIn pages attracted more attention to job titles</sup>
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Revealed: what people look at on your Facebook page; The profile picture is the most viewed part of any page on 8
social network, from Facebook to Google+, researchers say. telegraph.co.uk December 1,

Mashable reported that "the study used the webearns of 30 participants to record their eyc movemnents as they were
shgwn profile pages from Facebook, Google+, LinkedIn, Flickr, YouTube, Klout, Reddit, Digg, Turnbir, Twitter,
StumbleUpon and Pinterest at 10-second intervals. What participants looked at on each page and in what order” was
then recorded.

LOAD-DATE: December 29, 2011
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HFADLINE: Dear Santa, here's the link to oy wish list;
Basics

BYLINE: JENNA WORTHAM

BODY:

ABSTRACT

A handful of Web sites help create lists that can then be c-mailed to family, friends and distant rclatives for their
holiday shopping.

FULL TEXT

Although 'tis betier to give than receive, as the hotiday saying gocs, there may be few things more diseppointing
than ripping off colorfi] wrapping paper to reveal a tube of gym socks, the oh-so-obviously re-gifted set of scented
candles or a CD box set of any kind.

Of course, there have long been tools to guickly cobble together a list of lusted-after items online. Amazon has long
been the go-to site to compile a Jist of caveted books and DVDs that can be sharcd with friends and family. But while
the e-commerce giant is great for those who already know what they want. it falls short when it cofics to suggesting
nnique and interesting items.

A handful of sleek services have emerged to do just that, helping people create wish lists that can then casily be
e-mailed to family, (riends and distant relatives to help thern with their holiday shopping.

Each of these sites is ideal for making last-minute hotiday lists, but they can comc in handy year-round for amy
number of gift-giving occasions, including birthdays, weddings, graduations or baby showers.

SvpplyWhat if you are interested in a mew winter wardrobie, but are not quite sure which pair of boots or coat to add
to your list? After signing up for this service, users can find their friends - 45 well as their favorite shops and boutiques -
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10 see what products and items they have "liked™ on the site. Users can type in gencric terms like "gloves" and "wool
scarf" and hiowse through the items that those in their nefwork-have saved to their fists, and Svpply will also make
recornmendations based on the tastes of the people that you follow. Once you spot the perfocs camel coat or pair of
white leather gloves, you can add itto a holiday gift list. The sitc also has a rotation of gift guides acrass a wide range
of budgets and categories, like "tech," "hooze" and "women's accessorics.” Svpply also lets shoppers keep track of
products and items they come across on other Web sites, and bookmark them to their Syppiy aecount for later perusal.

PintercstAs the name suggests, this service acts a5 4 virtual pin board, on which people can suve items that catch
their eye online. The site is designed with the understanding that in their daily zigzag around the Web, people stumble
acrogs cute trinkets, interesting books, 1Pad cases and pieces of furniture that they might wish to consult later. Pinterest
allows them to save the interesting items, and even organize them into scts, including holiday wish lists, In addition,
Pinterest users can follow onc another's wish lists to keep-an cye out for gift ideas.

HavotoHave Like its brethren, HavetoHave lets people clip and save products found around the Web and assemble
them into handy shopping lists, The site lets members find and follow their friends and browse through the items they
have saved, either 8s suggestions to add to their own Tists or as a way to get gift-giving ideas, As an added bonus, the
service afso has a built-in special alert that tells (members when sn itein they have flagged has goue on sale.

WantfulThis is like a virtnal personal shopper who finds a selection of items for people on your holiday shopping
list. After signing up, shoppers answer 8 serics of questions whout the person they are shopping for, describing the
relationship to the recipient, their gender and questions about their tastes and preferonces, like whether the person
enjoys cooking. The site then suggests 16 items in a specified price range, prints 8 physical book hsting the items and
either mails or e-mails it to the gift recipient. The recipient then chooses a gift from the list, and the gift-giver is chargad
the amount. In total, the site offers several hundred gift idcas, with priccs starving at $30 and going up to around $500.
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latl Online

Revealed: Most popular Google searches of 2011 (with Rebecca
Black and Apple topping the list)
. Rebecca Black, Hurricane Irena and Google+ topped fastest rising searches

. Justin Bieber was the top celebrity searched
' . Steve Jobs, iPhone 5 and iPad 2 were also In the top ten fastest rising

By Badh Slenner
UPDATED: 23:02 15 Decamber 2011

It's the digital litmus test of what Americans talked about, thought about, and searched in the past twelve months.
ople, places, culture, and most-gearched terms that shaped 2041,

Google revealed Thursday its 14th annual Zeitgeist ~ the pe

in the W.5., Rebecca Biack- lhe teenager whose catchy hit Friday garnered mitlions of hits, 1atg night talk sl
record deal - was the most popular search of 2011.

How appearances, and gver 2

Scroil down for video commemuorating this year's {op searches

Panying, partylog: Rebeccs Black, who ross 1o fame with her Youfuba Fusie video
. . Friday, was tho fastestrishig search 'n. 201 .

Surprisingly, Kim Kardashian didn't rarik in the top tar searches inthe UG, though the reslity TV star whose marriage to Kris Humphries -
tasted a brisf 72 days. . o . .

However, she placéd secdnd in the top celebkity seareh.ranking.

The remainder of the top ten searches reflected a mix of current events, technology,
behemoth Facetook Google+ came.in second. . o

. Apple was big in he top ten fastest rising searches, with not

dnd entertainment — Bocgie's answer to $acial networking -

ane but three searches. includirig Phone 3, Steve Jobs, and iPad2,

hLip://WWW.daiI'ymail.co.,u]-:f_’news/.arﬁcle—'2074699/Ci00gle-7,citgcist—20 t1-Justin-Bieb... 1971142012
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Joyaus otcusion: The wedding of Princs Wiltism-ang! Kaba Middieton was pne of the
biggess searchios on Google this year

Hiitricane rens — one of the most destructive’ and deatlfiest huriicanes to il the U.S. since 1980 ~ ranked third. The storm killed atteast 23

people on its destructive ruu(e along the eastern seaboard

Yeagr of Apple. Stave Johs, (Phone § and iPad 2topped the tint of (Goggie 3 saarche<

troyed rcadways and homes of !huusands

More man 5. 8mnlhon peaple \os( elec?nmty whille ﬂoodmg des!
yaamld daughter Caylee was the

Casey Anthony, the 25~year—otd Florida woman charged ~ and fater acquhted of murdenng her two
seventh most popular.

Searches for ‘Casey Anthony’ and related searches like 'Gasey Anthony Case grew
of Prince William and Kate Middlelon was ane of the mmiost popular waddmg searches of the year, s was

2,680 per cen! from 2010 to 2011, acemdmg to Google.

On a lighter note, the Roys Wedding
the Kardashian wedding. .
. Aacording o Zengelsl uapan was 5 trending topm; in near(y every country
struck in-March,
The Goagle zeitgeisl iist - meaning spirit of the imes
identiﬁed

Its Hecome an-annual event for the compdny and has quickly been.
ghare thelrown Tap Ter' mast shared-around Christmas every year.

-~ no doubt because of the cnpphng earthquake and tmmarm that
- is compited from the searches thropgh Google sach \/ear induv«dual searohers arg’not
mirrored by socla) sites such a5 FacebooK and Twitter, both of which

Google hosts a yeararound Zeligeist page that lets users manitor search terms' popularity over time.

PEOPLE

http:/fwww.dailymail.couk/ news/art‘iclé~2074699/Google~20itge:ist~20I 1-Justin-Bicb... 19/11/2012
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1. Justin Bieber, right
2, Kim Kardashian

3. L.ady Gaga.

4, Wicki Minaj.

5. Casey Anthony
8. Selena Gomez
7. Charlie Sheen
8. Steve Jobs

9. Amy Winehouse
10. Ryan Dunn

FASTEST-RISING SEARCHES

: bt
1, Rebenca Black, right
2. Google+ ‘
3. Hurricane hrene
4. Pinterést
5. Ryan buhn
a. iPhona & -
: 7. Casay Anthony
8. Adele
¢. Osamj bin Laden

10. Steve Jobs

" NEWS TOP TEN

3. Hurricane fené
2. Ogcupy i
3. Japan Eértnquahe )
4. iPhone § '
5. iPad2.
g, Libya

7, Ogsma bin Laden

8. Egypt

9. Casey Anthony, above
16, Ron Paul

TOP SEARGHES (FASTEST FALLING)

http.:,’fwww.dailyfnail.co._ukfnews/article-iz0’1_'4699/Google—2,eitge:ist~'201 1-Justin-Bich;.. 19/11/2012
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1. 2070 Galendar
2. Myspace.com, right
3 M’eebo

4. Mapquest Directions |
5. Fifa '
5. Limewire

7

. Inception

8. Sears.com
8. ATET Wireless
10, Lost

PEOPLE (FASTEST-RISING) .

1. Ryan Dunn, rught
2, A&ele

3. Rebecca Black
4. Ed Sheeran

5. Amy thehuuse
VG. Charlie Sheen’
7.
8.
g,

Steve Jobs

Kate Middleton
Micki Minaj
10. Darten Criss

TV SHOWS {FASTEST-RISING)

o

1. Big Brother 13

. Amerigan Idot, right
. Dexter Sgason 8

. % Factor USA

. Beavis and Butthead

. Pretty Little Liars

2
3
4
8
8. Tarchwood
5
8. Celebrty Apprentice
g

. Al My, Children
10, Rleal Housewives |

CELEBRITY DEATHS

' http://www.dailymail.co.uk!news/art‘icie~2074699/600gle~Zeitge:ist~2011-Justin-f3icb,..' 19/11/2012
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1. Amy, Viingtiouse
2. Ryan Dunn
v 3. Nate Dogg
4. Steve Johs
5 Heavy D
6. Randy Savage
7. Wike Starr
8. Jani Lape
9. Joe Erazier .

" 10. Jeff Conway

SPORTS

1, Maywsather vs Orilz
. NCAA Bracket 2011
. Dan Whsidon
. Madden 12

. Kentucky Derby 2011
. NFi-Lockout

2

3

4

5, Kris Humphties - -
=]

7

8. Randy Savage’

g

. NFL Drafl 2011
10, Girk Wowilzki 7

WHAT IS,..  {TOP SEARCGHES)

- 1. Love _
2. Planking, above
3. Twiﬁer
4. Gluters

s s
6. Dubstep:

7. Autism
8. Lupus
8. Gout
10: Googla*+

vhttp:/!www.dailymail.co.'uk/news/_artic]6—2074699/ Googlé-Zcitgegist«ZUl 1-Justin-Bieb... 19/11/2012
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TRAVEL {TOP DESTINATIONS)

. L.as Vegas, above
. New York v

. Disneyland Paris:

1

2

3

4. Jamaica
5. Odando
8. Barbados
7. Hawa%bi

8. Canbbean
9. Florida
10. Cubs

© BOOKS {FASTEST RISING}

. Harry Patter, right -
2. Pretty Litde Liars
. Breaking Dawn

,Vampire Diaries .

. Gossip Gil .

1
2
3
. 4. Romeo and Juliet
5
B
7

7. Alice In Wonderiand
6 B. Water For Elephants

9. Jane Eyre
i
; 10, Atlas Shrugged

PETS

-

- Puppies

Cats .

Pitbult
Germaanhepherd; .
- Pomeranian

‘Shih Tzy -

. French Bulldog

© ® N O MR RN

. Shiha:Iny

http://www,dailymail.co.ukfneWs,/axticle-E()?4699/600;4lc:-Zt:itge:isb?.Oi 1-Justin-Bieb... 19/11/2012
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10, Sugar Glider

WHERE 00 SEARGHERS GO NEXT? THE ANSWER ISN'T FAR AWAY....

Google revealed toaday WHAT web users ara searching for - bul where do they go next? The seventh fastest rising news source inthe U.S. is
the Daily Mail - and ' third inthe UK. ‘

In fact. Mail Online is ranked in the top seven “dogtinatlion’ sites for news. TV and celebrities - all judged by where people go afler Godgle
searches, according to data from search experts Hitwise. ' .

Qthar British natignal newspapers failad to make the top ten - except for TV, where tha Dally Mirror was placad terith, data from Hitwise shows,
No ather online news outlats of TV channel sites made the top thres In any of these gategories. o

MOST READ NEWS

« Provious
e

IS vinqef Haa its d | e Agent

Y gty ands accund A thiont g ke Uslpg..,

yrman found auity ol staying honeymaon pore Ao Dewrdri, .

+Pyinge CRaten AGmes oavoul 1o putier 'yg‘ ;m' a3 bullied A

http://vww.dailyméil.co.uk/news/artic‘lé—2074699/Google—Zeitge:isl—'.ZOl |-Justin-Bieb... 19/11/2012
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What's ahead for tech start-ups in 2012

‘I1ere’s never hoen a more vibrant time far younz techoology companies in Europe, and 2012 is shaping up to be a big
year for startups, writes Tom Leathes.

Technotogy in the UK: what's going to happen for tech star-ups in 20127

Ry Tom Leathes
VE:ALAM GMT 09 Jan 2012

As the arts, media and technology converge 8t a staggering ruts, here are some of the biggust technology trends and companics to

watch in the year ahcad:

And the band played on

The music industry bas been changed beyond recognition in the last decade. But anyone thinking the invasion of technology into
music is over will need to think again. Last year sow Swedish music streaming service Spotify launch in the US, partnering with
Facebook and gaining millions of new userss in the process; while other streaming scrvices like Réio and Greoveshark won fans
arpund the world, These companies have illustrated the potential to engage passionate: music fans with great technology products,
Bertin based SonndCloud, a service for sharing sound c¢lips, have just announced a $350m investroent round, and London-based
Shazam now boasts more than a hundred million users around the world. With cven imore oxciting new services on the horizon,

expect your options for experiencing music to get bigger, better and more social in 2012,

What's oa thie box?

On-demand TV has already improved anr viewing habits. But so far there™s been very Hule integration of TV programmes with
social networks ~ despite a massive amount of activity and debate (just check out the Tweels nexi time Jastlinders is on). This year,
new services will emerge io leverage social networking to help you discover and share more televant, interesting programmes. A few
companies are already maling waves - Zeebux, Boxfist and GoYo arekey cxamples. What's more, Apple’s sure-to-be-soon~
aunounced TV set will likely offer a powertul app platform, enabling developers to build social viewing cxperiences we haven't

¢ven thought possible.

Mining opinions

Despite alt the amazing data on the web, it can siill be a clunky experience to find relevant recommendations for the best ocw book,
film or restaurant. Meanwhile, millions of opinions are being shared on and off the web, but are quickly lost. Fnter & now breed of
startups focused on solving this very problem. Topl0, of which 1 am CRO, curates opinions into casy-to-digest top 10 lists of various
topies. whilc mobile apps from Digg Fouoder Kevin Rose {Qink), and a team of ex-Giooglers (Stamped) were ulso recently refeased

1o collegt opinions on the go.

Deeper social networks

Vacehook and Twitter have ruled social networking for the past few years. Whilc thety won't be losing ground any time soon, 8 new
breed of services are gaining osers by facusing on the arces the gianls bave {efi behind, Google+ is un intuitively designed service
with the most powerful backer you can have on the web — and shouldn™t be discounted, it's still growing fast. Path, 2 mobile social
network, is gaining users at a raie of knots by focusing on smaller, more carciully selected friend networks, and Pinterest, a social
boekmarking service popular with female design fans, already has over 3m active users i figures are to be believed. Similar services
in fashion and other niches are growing too. In 12 months time. you'lt find your liking. fricnding and following happening way
beyend just Facebeok and Twitter —and you'll find it nvuch easier to segment your activity into ditferent aspeets of your life.

Celcbrity investors

http://ww.tclegraph.co.1ﬂ{/technology/technology-companies/‘)(}o 1997/Whats-ahead-... 19/11/2012
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2011 was the year thal tech was cemented as the new rock *n’ roll, The Social Network netied several Osears, and Ashton Kutcher,
Lady Gaga, Justin Timberlake (above left) and even Kanye West started investing in techrology startups. You can expect this trend
10 continue in 2012, as the worlds of technology and enterainment coatinue to collide. Don’t be surprised 1o see superstar figures
from rusic. film and the media sitting on the board of hot new web startups. [Yavid Beckharn investing in social sports app? It might

fust happen.

wooand i¢°s not all about Silicon Valley

For the last 20 years the web industry has been driven by the Silicon Valley giants, But viable new technology centres are emerging
that will help to build a more diverse and global scene. New York, London (with its burgeoning “Silican Roundaboyt”, above) and
Berlin, are now honie 10 hundreds of tech startups with very real polential. With little good news on the horizon for the global
cconomy, that's some good news for cveryone to shout about in the year ahead,

- Tom feathes is the CEQ and co-founder of Topl0 - aventure-backed siuri-up helping users share the siyff they love. Follow Tom

on Twitter ai @jtomleatkes.

© Copyngbt uf Telegraph Media Group Limited 2012

hrtp://www,tclegraph.co.uk/icchnology./tcchnology—companies/9t001 997/Whats-shead-... 19/11/2012
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HEADLINE: What's ahcad for tech start-ups in 2012;
There's never heen a more vibrant ime for young technology companies in Europe, and 2012 s shaping up to be a big
year far startups, writes Tom Leathes.

BYLINE: By Tom Leathes

BODY:

As the aris, media and technology converge at a staggering rate, here are some of the biggest technology trends and
companigs 10 wateh in the year ahead:

And the band played on

The music industry has been changed beyond recognition in the last decade. But anyone thinking the invasion af
technology into music is over will need to think again. Last year saw Swedish music streaming service Spotify laurich in
the US, partering with Facebook and gaining millions of new users in the process; while other streaming services like
Rdio and Grooveshark won fans around the world. These companies have illustrated the potential to engage passionats
music fang with great technology produets. Berlin based SoundCloud, a service for sharing sound clips, have just
announced a $50m investrent round, and London-based Shazam now boasts more than a hundred million users around
the world. With even more exciting new services on the horizon, expest yaur options for experiencing music to get
bigger, better and more social in 2012

What's on the box?

On-demand TV has alveady improved our viewing habits. But so far there's boen very little integration of TV
programunes with social networks - despite a massive amount of ectiviry and debate (just cheek out the tweets next time
CastEnders is on). This year, new services will emerge to leverage social networking to help you discover and share
more relevant, intercsting programmes, A few companies are already making waves - Zeebox, Boxfish and GoYo are
key examples. What's more, Apple's sure-to-be-soon-annotnced TV set will likely offer a powerful app platform,
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enabling developers to build social viewing experiences we haven't even thought possibie.
Mining opinions

Despitc all the amazing data on the web, it can still be a clunky expericnce to find relevant recommendations for
the best new book, film or restanrant. Meanwhile, millions of opimions are being shared on and off the web, but are
quickly fost. Enter a sicw breed of startups focused on solving this very problem. Top10, of which I am CEQ, curaies
opinions into casy-to-digest top L0 {ists of varions topics, while mobile apps from Digg Founder Kevin Rose { Oink J,
and.a team of ex-Googlers ( Stamped ) were also recently released to collect opintans on the go.

Deeper social networks

Facebook and Twikter have rufed social netwarking for the past few ycers.
While they won't be losing ground any time soon, 2 new breed of services are gaining users by focusiug on the areas the
giants have feft behind. Googlet is an intujtively designed service with the most powerful backer you can have on the
web - and shouldn't be discounted, it's still growing fast. Path, a mabile sacial network, is gaining users at a rate of
knots by focusing on smaller, ntore carefully selected friend networks, and Pinterest, a social bookmarking service
popular with feinale design fans, already has over 3 active users if figures are to be believed. Similar services in
fashion and other niches are growing t00. In 12 months time, you'll find your liking, friending and following happening
way beyond just Facebook and Twitter - and you'll find it iuch easier o segment your activity into different aspects of

your life.
Celebrity investors

2011 was the year that tech was cemented as the new rock "o’ rotl, The Social Network netted several Oscars, and
Ashton Kutcher, Lady Gaga, Justin Timberlake (above lefty and even Kanye West started investing in technology
startups. You can expect this trend to continue in 2012, as the worlds of technology aud entertainment continue to
collide. Dan't be surprised to sec supcrstar figures from rmusic, film and the media sitting on the board of hotnew web
startups. David Beckham tnvesting in social sports app? It might just happen.

....and it's not all about Silican Valley

For the last 20 years the web mndustry has been driven by the Silicon Valley giants. But viable new techrotogy
centres are emerging that will help to build a more diverse and global scene. New York, London (with its burgconing "
Silicon Roundabout ¥, above) and Betlin, are now home to hundreds of tech startups with very real potential. With little
good news on the horizon for the global economy, that's some good news for everyone to shout about in the year ahead.

. Tom Leathes is the CEO and co-founder of ToplG -2 venture-backed start-up helping users share the stuff they
love. Follow Tom on Twitter at @ tomleathes .
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ABSTRACT -

Stuart Dredge: What's new on the app stores on Monday 9 Jenuary 2012
FULL TEXT

A selection of 18 apps for you today:

Metflix

. Netilix's app isn't new, but it's new to the UK. The streaming finyTV service has just launched with'a £5.99
menthly subscription, and a one-month frec trial as long as you don't mind signing in via Facebook.Andreid / Phone /
ikad . » ' ' '

Snapdragon Game Command

" Chip-maker Qualoomm wants to help Android users discover more great games. Hence Game Command, which
foeuses on games that'll show off its Snapdragon processors. uwill include sorne exclusives, while pulling in games
naws from websites too.Android .

SpatON Radio
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$potON Radio is a nice idea: it uscs Spotify’s mobile AP to provide Pandora-like personal radin. You can create
. streaming stations based on artists, marking songs as liked or disltked to fine-tune the preferences. Spotify provides the
music - so you'll need a preminm snbscription - while The Echo Nest provides the recommendations.iPhone '

Vuboo

Football app Vuboo styles itselfas "a virtual stadium for football fans”, providing live scores and the ability to
check in to games and chat with other fans - friends and strangers alike, It pushes comments out 10 Facebook and
Twitter too. A Zeehox for foatball, sort af Android

Stuff Live

Gadget magagine Stuff has launched a new iPad app that doesn’t offer full issues. Tnstead, it's all about the Tatest
product photography, with new galleries uploaded regutarly. Renault js on board as a sponsor.iPad

Combat Arms: Zombies

This survival first-person shooter is based on a mode in Nexon's online game Combat Arms, complete with a bonus
code to be used in the oniginal in some parts of the werld {alas, not Europe). The game is also notable for its use of the
Unreal Engined.iPhone/ iPad

Minicraft

Minicraft started life 2s a hack made by Mineerafl creator Markus Persson for a public competition, Now it's
actually been released for Android. Essentially it's like Minecraft if that game had been made in the days of the
Commodore 64.Android ' -

- Life Is Came

Location-based mafia game Life Is Crime made its debut on Android last year, but has now blasted its way onto
iPhone. You have to build a mob empire in your real-world hometown, inviting friends to join your gang, For more on
the developer behind it, Red Robot Labs, read our interview.iPhone

Fruit Ninja: Puss in Boots

Fruit Ninja's branded spin-off for the Puss In Boots film makes its way from iOS to Android, Truit-slieing action is
still the focus, but with bonus jtems and characters from the movie added into the mix.Androfd

Pinspiration

Finterest ts the buzzy new social service of the morneat, and now Windows Phone users have an unofficial app ta
access it. Pinspiration lets you browse and post to Pinterest from the device. Windows Phone

Monsters & Mntants

British publishér Amber Books' latest iPad app foguses on mythological beastics theotighout history, from Cyclops -
and the Minotaur to King Kong and the Jersey Devil.iPad

Profnsights for BlackBerry PlayBook

Business users of RIM's BlackBerry PlayBook tablet will want to grab Profusights, which aims to help dig into
your LinkedIn profile, transforming his data o "extremely informative infographics”. BlackBerry PlayBook

Soulcraft THD
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Souleraft is a new action-RPG that's just launched in open beta for Android - or at feast Android devices with

- Nvidia's Tegra processor ingide. The demonic action is set in the real wotld: cities including Venice, Rome and

Hamburg.Android

TiVo

This'Ti be more use For US readers, but set-top box rmaker TiVo has released its official Android app, turning their
smartphone or tablet into a fernote control for the box.Aundroid

QVIVO Player

Cloud entertainment service QVIVO has launched its official iPhone app. The service aims to help people port their
filrns, music and TV shows into its cloud, to access them from multiple devices.iPhone

Khoya - An Interctive Fantasy Adventure

~ The fatest iPad book-app with grand ambitions is Khoya, which was shown off at conferences held by Wired
magazine and TED last year. It's a fantasy adventure with interactivity and carnera usage.iPad

The Next Gen SUV Augmented Reality

AR firm Total Imruersion has made an iPhone app bosed on the new Nissan Pathfinder car, which was recently
vnveiled at the Detroit motos show. The app shaws a 3D model of the car when pointed at 2 target.iPhone

Backbreaker 2 Vengeance -

‘PlayBook owners who aren't scrutinising their LinkeIn data (see above) may prefer to batter a few tinebackers out
of the way, Backbreaker 2 is the popular American football game ou other platforms that focuses on skipping down the

ficld evading opponents - or turning tackler yourself. BlackBerry PlayBook

LOAD-DATE: January 9, 2012
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Photo to Pinterest app for Android: Alternative

FURICRIBL TN pH

Under: Ancreg 08 Anes, Aper
Date: January 13th, 2012

Everyone is asking the same quastian, Is there going to tie a Pinterest Android app, if so Recommend on Gaogle
when.wilt it be released, we can tell you fght now 1hat if will not be anytime soon. But we do
have an alternative for you that works very well indeed.
Sl ] Feed
i
Say hello to the new: Photo to Pinterast
app for Androld, this runs lovely and
those that are using it will vouch for i,
This Android app allows users to
upload photos direct to Pinterest.com,
you must remember this is nat an
- official app. but alternativas are good
4 rjgm? LTS BY R0
. el 1P
All you need to do s visit the Anstraid Marieet and install “Pholo to Pinterest”; ontethis is
dans it will allow you to take a photo via your Android device from within the apg, which then
gives you the opiion to upload to Pinterest..Ok there are many apps on the markel that can
do this, but this one has good reviews, so why nol give it 3 go, its free as well Jn—
What.you might like most of all, is that this app does not have any ads. Many Android zi:;a
customers are very disappointed that there is no official app; the iPhone has itso itis atbout Nz
timme the Google lotgot it. - : : - —
. . Phitips
Please refnember, (his application was not creatad by Pinterast.com Eauflfm
Kamsung
Sharg
Siermwriis
Sony
caazd :
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i
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Foflow FPhones Review on [
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Pinterest vs Facebook: A Social PR Strategy Smackdown

Despite Taunching in March 2016, Pinterest has had only started making waves recently. Big waves, though:-
Hitwise reckons traffic to Pinterest has boomed 4,000% in the last six months, thrusting it into.the top 10 most

* visited socigl networks, with close to 40 million visits @ month. With only the likes of Pacebook, YonTubeand
Twitter above them, it Tools like we could have an entity, deservedly dubbed ‘the next big thing' in soeial media.

'What is Pirn:{érest?i )

Pinterest is a visually stunning social platform that allows people to share theme-based images via virtual-pin-boards. Users
can create an unlinited number of pin hoards, each designed to storc a category of image that they've found particularly
interesting or inspiring. There are 32 handy themes with which to categorise each image ranging from Humour and Pets to
"Art and Technology, 2 number that [ suspect will grow and diversify as the site does the satng.

i

HHYE R B e RERAY

" Y e (htrpy/ fwww.contentandmotion {co.uk./wp-coment/upiqac’ls;,’zma/o;./ Home-
sereen-shot-,png)

Ttnages, photographs and videos can then be sourced from anywhere across the web., With-the simple installation of & 'Pin It bookm - .
.5 ynur toolbar, you can easily pin anything you see ‘ofiline to one of your pre-defined pin boards. Pinterest allows you to ‘re-pin’ con
from other pesple’s pin hoards to vour gwa, notifying them if you da so. Yon can alse ‘Like’ and comment upon anything you see.

Pinterest is as simple as it {s beautifyl; and has huge potential to be incorporated inito a social media strategy, ‘becansc it offers some
powerful that other soclal platforms siroply cannot {yet). . o

What can Pinterest offer that Facebook and Twitter can’t?
1ess chatter 2 ' ' ' I

~ They say'a picture paints a thuusand words, and Pinterest epitomises this. Both Twitter and Facebook are heavi’}yv 1ext-based glaﬁ’or
that generally vequire » person to read lots of things. Pinterest, on the olher hand, makes people visualise content which is conduciv-
Jess clutter, a cleanier user experience and arguably produces a more accurate refleetion of what makes that person tick. Perfect for
marketers. o . )

L nd

(hiip: //www.cuntentandmotionj.cn.u.k/wp—'ccntem,fuplcads/iz012/01,’Icss~chaﬁgr_.pn

http:/,i‘wWw.contentandmotion.co.'uk/,blog,}'pinte‘rcsbvs—faceboo’k-ra-sdcial-p.pstralegy»'&.'., 19/11/20 12
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An opportunity to (innocently) discover people’s innermost thoughts

Facebook is a great platform for finding ot what people like ~ if vou're Facebook. The'social behemath has been involved in countle
data collection igsues and privacy Viola tions since its inception making it feela bit insidious, For marketers wilhouta significant
advertising budget or hours of time, it becomes very tricky to get insightful information about Targe groups of people in realistic titm

With Twitter you'd need to create endless colunins and Yists and traw] throngh vast amounts of archived tweets to get sivailar details
is time-consuming and irppractical,

Pinterest offers a refreshing, at-a-glance snapshot (guite literally) of a person’s life, conveniently categorised hy the persan. No
surreptitious slouthing or sly tricks are needed to gain valuable insights into a parson or eommunity - they are all right in front of y¢
cyes. And yet despite this, the person doesn’t feel breached.

14
P
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L 33
(http: ;‘,’“ww,contentandmazicm.cn.uk/wp—com.ent/uplouds/zo12/01/An«c>pportunity.]

More anonymity {if you want it)

Twitter, and Facebook especially, ave all about the person. Where da we live? Where do we work? When's our birthday? Are weina
velationship?

1f not forced, we are fervently encouraged (and sometimes rewarded) for disclosing data about ourseives to nearly 1 billion strangers
we probably‘w’ouldn‘t discloge to 2 persanon the street.

Part of the appeal of Pintercst is its decision to voeiferously make this process an optional extra. Pinterest does not require your real
name, for is it compulsory to fill in the ‘About, ‘location” or “wehsite' section in order fo be an active member, simply just an email
address with which to verify your account: Pinterest even gives the option to to remove your account from search engine results.
Interestingly, the majority of people do choose to disclose a fair amount of personal information, preswinably in an attempt to perso
their profile, making Pinterest a great platform for marketers but equally a safe haven to creatively express onesell anonymously if
desired.

(http:/ /st',contgmtandmotion.cu‘.uk,"rvp~content'/uploads/2012/01/An0nymity.pn

Better competition functionality - pin it to win it

Facobaok and Twitter are great platforms for competitions, Whether you're interested in running them or entering them, there are |
ways vou can do it, However there are none quite \ike Pinterest. For a start, Facebook forbids ranning competitions and giveaways ¢
your Facebook page wall (you need a custom lab tado it legitimately). Twitter is realistically and often logistically restricted 1o ‘retw
-win' corpetitions which ean becorne repetitive and spammy and usually garner unengaged audiences. Other concepts are often
unmanageable or ineffective.

Pinterest allows a user to set up collaborative pinboards that can be added to by anyane, and so the concept uf 'pin if to win it is bor
a brand, why not offer a fantastic prize to the person that submits the best image of vour preduct being used or to-the person thatbu
the pinboand that reflects your brand in the most visually stunning way? The scope for having users create content lor you and
disserminate it is limitless, especially if you include an elernent whereby users must be ‘Liked’ or ‘te-pinned’ a certain number of m
qualify.

All the funetionality is taken care of by Pinterest, especially if nsers have the bookmarkiet installed, It's possilie on Facebook but cot
money and isn't as visually appealing.

htp/, /ww‘vv.comemandmotion.co.uk/blog/pi‘nterestuvs—fhcebook-:a—sociai-pr~strategy-s. . 191172012
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No advertising

Pinterest is still in open-beta mode which makes iis estimaled 200 million value very credible, What's cven maore impressive is the &
that it has achieved this without earning any revenne from advertising streams. :

&'récent article in The Huffingtlon Post (http:// www.huffinglonpost.com/2012/01/31/facebonk-ta rgeted-advertising-gay-
leen_n_1200404.html) enaphasised the dangers of targeted Facebook adverbising, with a man being ostragised and made homncless
following his parents discovery of homosexual advertising on his profile page. Homaphobie parents aside, advertising-on social
petworking sites is generally congidered to be annoying - an unwanted addition to an otherwise pure platform. Pinterest is currenth
1 use because s lacks this kind of third party intrusion; the user interface is completely unadulterated, which in ftself is a.unique
experience amongst social networking platforms.

Tywitter, while not as bfatant as Facebook. is laced with adverts, from sponsored tweets and treads to featnred tweeters.

it would be naive to asswme that Pinterest will stay this way, not least because the concept of the site lends itself perfectly to an
advertising model. Facebook pulls in over $2bn in advertising each year and, quite frankly, Pinterest would be foolish to ignore such

riches.

Better synergy between third party deviees such as tablets and mobile devices

If you're an avid user of Facebook or Twitter, the chances.are that you use devices other than a Macora PC 1w access them. This ring
true for both marketers and the audience they target. These days, it svems 2 marketing professional’s arsenal isn't camplete-without
likes of-a tablet or smart phone swinging froim 2 belt, and it's a similar story for thelr audience, These are platforms that have notorit
struggled Lo integrate the likes of Facebook and Twitter {ntuitively into a user-friendly experience, Tt feels, understandably, like an

afterthought. Phuterest feels as if it was designed with a myriad of different platforms in mind from the start. I looks and feels supet
is arguably casier to use with tablets and smart phones, owing to their photographic capabilities. With the pamber of sovial network
hits sourced from mabile and tahlet devices on a relentless rise, Pinlerest could find 2 market share easier to come by as a result of i

transfervable design.

2 (hiip:/ /w\»\fw.comcntandmotion.co.uk/wp»coutent/up.londs/zo12,’01/Syner@;.pngj

The integration of ‘prices’ into images

While | think Pve made clear my propensity for a lack ef acivertising, Pinterest carries a quirky litle feature that allows samcthing
sirnilar. It is, however, a mutually beneficial mathod of advertising, one that adds an exciting and mare importantly, urique element
social networking experience. Again, WUs very simple: we are given the oplion to price’ any of our pins, By adding a ‘£ followed by a
number of your choice, your image can be brandcd with this figare: This apens up 8 wealth of creative opportanities to both market
and the general public. Companics can complement their shop- window-style pinhoards with prices so conswmers can see how much
cost, Memmbers of the public can effectively set up their own husiness in a'matter of minutes or perhaps just let everyone else know b
nuch they baid for something. Bither way, the ‘pricing’ concept jsn't obtrusive — users can chaose to follow or unfollow whoever the
If sormeone starts to get o bit over-zealous with their pricing, you're one click away from a blocking all (or some) of their content,

http://w»vw,contentandmoti’on.co.uk/blog/pintcrcst-vs«face’book~a-social—pr~strategy-s. . 1971172012
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A welcome release

In a recent hlog post by Arik Hanson (hitp:/fwww,arikhanson.com/20t1/12 /13 /whats-behind-the-pinterest-craze-15-super-users-¢
their-thoughts/), many people have cited Pinterest as place they go to get away from the saturated soctal sphere. People are sick of
constant Facebook notifications infecting their days and tweet strearas racing By at an vnreadable rate. They Jjust want somewhere w
they can easually browse through things that interest them at their own pace. FPinterest is their Take A Break magazine, except it's v
publication that just panders to morons, it's a social network that's tutlored 10 the needs of all who might read it.

Pinterest, it appears, is a fur less frenzied platform, one where people go to relax, unwind and genérally chill ouk. The benefits 1o the
average user are obvious, those to the marketer: Jess so. Consider though, that if Pinterest is a breeding ground for those seeking an
escape from the norm, those with their guards down and their interests aroused, that marketers just might have an enormous, hight
irnpressionable audience at their disposal.

Brands and agencies are already experimenting with Pinterestas a platfarm for engagernent with their customers. Only 1his week K:
Spade New York launched its awn Pinterest profile [link), and certainly the fashion industry seems like a natural home for such a vis
service. We'll be watehing with interest to see what else pops up as the platform opens up beyond Beta mode, and will be looking for
oppoitunities to infegrate it into our awn creative slrategies in future.

Have you tried to integrate Finterest into your social media strategy? I'd luve to hear any idcas 1 might have missed o other ways ic
maximise its-potential, Please leave 2 corament with any thoughts.

W jedoe b Pahge Baege TR an Jan 8 a0

Facebook Comments

‘Facebook comments

5 comraents / Add Yores

Hay Toby,

1 certainly agree that Pinterest has metit because of it’s minimal reliance on: text
and more of an emphasis on images and video. To be completely honest, 1 think
this social platform (like most) will have advertising at some point in it’s growth
‘to keep up with the expenses needed to keep up with such an expanding website
that is completely free to users. Lastly, 1 complefely agree that from the start
Pinterest has had amazing apps available for mobile phones and tablets that
have helped greatly improve it's reach to o wider audience.

Thanks for the great article, i'm looking forward to mere of your insights!

Raply

"Thanks for you comment, Brian. [ agree with you and think Pinterest will
inevitably succurmb to the advertising overlords. But with a strong enough
audience in place and some ways of introducing adverts that aren’t abtrusive.and

fittp:// www.contentandmotion.co. Uk/blog/pinterest-vs-facebook-a-social-pr-sirategy -8:.. - 19/11/2012
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don't detract from the overall experience I think they can find a happy medium
that keeps the puntors happy and brings in the millions for Pinterest.
Poply

3

Great article! I never knew social platforms made so much money from
adverlising. Tt makes Pintersst all the more special for not having it.
Ruply

Thanks for your comment. [t's mind-blowing isn't 112! Let’s see how long they can
hold off..2
Replv

141 Toby, thanks for pointing me towards your post. Great comprehensive review
of Pinterest and what sets it apart from other platforms — 1 especially liked your
points about less chatter and anonymity. Thanks again!

Chaers,

Zoe Geddes-Soltess

Community Engagement, Radiané

(@rodot:twitter

Reply

Trackbacks/Pingbacks
Pintorst Tralfe dnereases 4,060% i 6 wmonths daterne Professionals Blog thitp:/ /internetpon
(ra fie-ineresses-1000-in-6-monthss)

tovalblogcon ' z012/04/ D

Add your cornment

+ a4 (0) 207 170 7626 2012 CEMY is an Online TR and Social
getintouchid@enmentandmation.cam

CEMT Is evorvwhere

Member of the DMA Social Media O

Sew our officz on a map
Privacy Poliey (inelodi Al informalion) Site by Paal

http://www.contentandmotion.co.uk/blo g/pinterest-vs-facebook-a-social-pr-strategy-s... 19/11/2012
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How to Prepare Your Business for Pinterest

Pinterest lets users share content they like. Here's how to
optimize your site to be Pinterest-friendly.
By Angetz West | FC Worlit| 24 January 12

Pinterest is a site your busingss should have on its radar it's like a virtual bulletin board,

sllowing users to curate a coliection of things they like from around the Intemet into various
jayouts, or boards. And its popularity is booming, with 11 miltion reported page visits during
one busy week last Decemiber--a 40-fold traffic increase over six months, ' {3‘“’”‘;

TOP EMOSTF

Fifty-four percent of Pinterast users are female, according to
RELATED ARTICLES Compete com. Most users are aged 18-34, the majority

making over $30,000. Apple iPa
Facebook Targets Nexus 7 t
Google+ Users With There are similar services, such as Snip.it, Tomblr, and review
Business Friendly Page instapaper. Yet, Pinterest's secrat sauce lies in its
Google Buzz attracting minimalistic board layout and the simplicity of fetting ucers pin
- spammers already a product from another user's board or from a websile. The 26 be
- Adding a pin to.your boards s as easy as hitting the Share games ev
One in six internet users  bution in Facebook. If you optimize your site for Pinterest,
responds to spam there's the added bonus that it will become more attractive to s
users of these other services.
Google races o create . : L .
business version of X . _ . eapirog
. With Pinterest. you can create your own categories for each
Google+

hoard, allowing you to organize your. collection easily into
categories like Tech, Home, and so on. Irt orger to'be
“pinnabte”, the product or article in question must have a

http://www. pcadvisor.co.u,k/how-to/photo—video/'3332425./h0w~prepare—your«busincss. .o ier112012
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picture. Pegople tan add pins to their board through the

Keep Track of Your
Employees with an Pinterast iPhons app of by installing the Fin it buttor =r their
Onfine InfCut Board hrowsers, ’

You must reduest an invitation to join (which arrived in my
inbox quickly), or request an invitation from a friend. Unfortunately, you can’t create a board
specifically for your business, as it's against the Pinterest Terms of Servics.

Optimize Your Site for Pinterest: Photos

Since Pinterest is image-hased, it's essential that you have excetient prodisct photography.
Have a look at Georgian Jewelry for examples of gorgeous product shots that draw in the
consumer. Yet, pictures dor't have to be huge. While Pinterest doesn't give a hard limit, 've
been able to pin images with a width as small as 116 pixels.

You can add a Pin 1t button to sach of your product of article pages, which makes it much
easier for a Pinterest user to pin your sfuff. Pinterest recommends adding a description to
each pin ta rmake it easier for their users ta add it to their own hoards. To create the hutton,
scroll towsrds the end of Pinterest's Goodies page and fill out the form you!'ll see for making

your own button.
Reevaluate Your Website Based on Pinterest

{t's worth joining Pinterest and test-driving it just.to pin cantent from your company's site. If
there are snafus, you can twealk your site. Fer example, 2 big retall website like Nelman
Marcus should be accommoadating Pinterest users. But when | tried to pin gontent from its site,
1 got pictures that have nothing to da with the product | meant io pin.

Is it warth it to overhaut your website based on Pinterest? if you're Neimar: Marcus,
absolutely. If you‘fe selfing building materials or something else that fsnt visually atiractive,
however, it shouldr't be high on the priority fist. Iif you sell any consumer products, especially
online, optimizing for Pinterest should be at the top of your list. It's one of the oniy remaining
sitos that doesr’t rely on ad spending to help get a proguct noticed; aft you need is a gond
picture and an attractive product. If your product getls discovered on Pinterest, it could lead to

a lot of "re-ping" and increased sales.

Angela West dreans of opening a Fallout-themed pub featuring wait staff with Pip-Boys. She's
written for big insurance companies, srall wildlife control businesses. gourrngt food chains,
and mare. Follow heron Twitter at @angelawes! and Facebook,

Share this article

YOU MIGHT LIKE:

http://www.pcadvisor.co.uk/how-
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Revealing the demographics behind Pinterest's users

Posted 26 January 2012 11:54am by Vikki Cliowney with 2 comhments

Social medfa agency lgnite has taken a closer look at Pinterest’s demographic data and compiled 3 profile of
those who pin'.

comSrore says that the blossoming social curation site las over 4 registered ysers and 1s growing rapidly, white
.. Google Ad Planner shows that nearly 1.5m people visit Pinlerest avery day ~ spending 14 minutes on the sile en

w7 average:
"ot aatuiire 1¥auis Vrmapen Vidome fopieidesa
Vw2
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it's & tar smarter approach o lopk at the types of people these users are ~ and

But rather than sugges! ways for brands to use Pinterest tacticatly,
whether Pinterest is an sppropriata community in which to mingle.

Google Ad planner shows thot users ara:

 Largely women (8 80% 10 20% ratio}. So there's some truth to Matt Buchapau's post on Glzmoda yesteday that proclatms Pinterest as “a Tuimble
for fadies”.

- Aged mainly between 25 and 44 (accounting for 55% of the group, 30% are 25.34, 25% ard 35 - 44)

» Just 25% of users have a bachelors degree or higher

+ The majority ive oft @' househofd income of $25-75k

Exparian Hitwige stats from Decernber 2011 show that in the S ot least, alongside he ¢emographics, Pinterest sers fall into three of its Mosaic lifestyle
segients:

« Boomers and Beomeranus ~ lhe baby baomer adults and the teenagersivoung adulls wha tive with them. This accounts for more than 10% of
Pinterest visits, in which they might pin fravel plans and imagary related to their online habits. They 2150 live in older houses so might be lempled by
QY dnd home impravement sontert.

Bubigs and Bliss - the parents of large families (with five or more in their houses), and in their 30s and 40s. Mothers in this group ‘end to work full
fime ang pride themselves on belng compuier literate. This group are ‘power shoppers with Upseale tastes' and value deals on high-quality
products. They lend to pin things related to convenience, and so ralate 1o brands ihat proviges good online experiences, discounts and maks lives

easier.
Families Matter Most ~ this group includes young middle-class families with active Yestylas who are interasted in things that allow them tojuggte

work and parenting eitectively. This group is not interesied in-window-shopping hawever, like ths Babies & Bilss group, it's more fikely 1o pin useful,

practical things like egsy recipas, child ftigndly activities and healthy living.

Though stets such as these ara not absolute, there's a definite pallern that shows users tend to be drawn fowards family life. homs, toad and activities —
fom three di!reremvuie\tipaims. -

!tﬁ's‘n"ot enlireﬂ} surprising, as Pinterest's curation togls are baséd o0 the concept of pianning and organising your thaughts into different boards ang
categories, art hose Nesting’ fx lhe (el wond ers likety to miror this oniine. .

Vikki is head of conumunity at TMW. You can follow her on Twifter or Googler.

hitp: ’/’euc‘msultancy.co’mfus/blog/S796-rcveajing-thc~dcmogfaphi«:s-behind—pinterest-s-. . 197112012
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Reader comments (2):

Francgis Guay

1:0878 on 2%h Jenuary 201E

Interesting sludy and probably very accurate. | have no doubl in ty mind that Pintersst will be 2 huge success specifically in the markets you
fention,

What fascinates me is.where the visual aspect of a site like Pinterest will evoive new social rmedia applications, Qn the horizon | now se@ visual
cocmmunities of inferast, linked by relationships and vouthed for by peopie in thels networks or recommendation apps. Kinda of
Pinlerest+Linkedin+Esty+iiout.

touls Edwards ‘

T:35P1 on 7ih Septamber 2012

Very interesting dernographics hehind Pinterest users! Gloviousty it would be wise to take these into consideration when determining website
marketing etrategies for success. Who wolitd have thought that usars were so overwhalmingly wornen? And that they are mainly spending
womep wilh fair disposabla income? On top of 3li this, they are commputer fitarate. Got enything ta attract their interests?

Join FREE as a Bronze member to get:

Careers guides, jobs goards and alers

it takes 30 ssronds to join us

Join for free

hup://econsul‘tanéy_co’m/us/ blog/S796~re?ealihg-'theudemographiawbchi nd-pinterest-s-..  19/11 12012
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Pinterest for iPhone review
C'reate virtual pinboards quickly and easily using Pinterest for iPhone.
Pinterast will w sell anything?

By Shane Richmond, ead of Technology (Editorial)
HiF8AM GMT 26 Jap 2012

Pinterest for iPhone
Cold Brew Labs
Free

Pinterest is an image-based website that allows users to create their own vistual pinboards based around specific interests, such as

tootball or music, or even discrete projects. such as decoruting a house,

You can 'pin’ images 1o your Pinterest page and add  short note to remind yourself why you saved it. You can follow other users.
which might help you to tind inspiration. and they can follow you and 'like’ the items that you pin.

The site is in beta at the moment so you will have 1o request an invite before you can try it out but you should receive onc within a

day of two,

The Pinterest app is free so if you are an iPhone owner and you use the site then it is definitely worth having. Ir lets you browsc
activity from thosc you follow and view the sitc as a whole. It also Tets you teke a picture from within the app. So if you are using
Pinterest for a decorating project then it's easy to snap a few pictures at the hardware store and upload them ta your profile.

It's a clean and simple app that doesn't do anything spectacular but also doesn't do anything wrong. Colours arc kept to a minimum
and buttors and menus are a muted grey, which keeps the emphasi on the images. A splash ol red - for the Pinterest loge and for the

active burton in the hottom menu - provides a touch of style.

i's 2 shame that there isn't a dedicated iPad version. Obviousty Pinterest is priovitising the ability to add to Pinterest from a mabile
device. sometbing that you are mote likely to do with an iPhone beeause it's quick 1o lake it out of your pocket and snap a quick
photo. Even so, the: iPad is ideal for photo browsing and a swipe-Iriendly version for Applc's tblet would be welvome,

Pintercst is an interesting idea. Whether it can carve out a niche in a world dominuted by the likes of Facebook and Twitler remains

{0 be seen but the app complements the service nicely,

@ Copyright of Telegraph Media Group Limited 2032

htp://waww.tele graph.co.uk/technology/mobile-app-reviews/9()40999x’?intcrest-f'or—iP. . 19/11/2012
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LENGTH: 190 words

HEADLINE: Weekend: Starters: What you like

BODV:

After 20 years of raising ry four children, I'm now rediscovering my other self - the printmaker. Linocut Boy's
blog is so inspiring, informative and amusing. As far as 'ro concemed, he definitely has supcr powers.

linocutboy.blogspot.comy/
Kerry-Jane Warner St Helier, Jersey

Loveabel] is a gredt Sussex-based bespoke camping service that will come and set up its beautiful bell tents with
fantastic interiors white you relax and open the wine. They cater for large groups to 2 small family of campers. Just

brilliant.
loveabetl.couk
David Quintan By cmail

Pinterest 13 a vast photosharing website, a playground of visual feasts, both fun and inspirational. it's very
American at the moment. Let's ¢fbow our way in?

pintesest.com
Vanessa Lampent Wallingford, Oxon

I Jove my budgie necklace from Lush And Green, which sells a fab collection of animal necklaces as well as an
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array of beautiful, pre-loved items sourced from all over the world. Almost everything is up-cycled or made from
sustainable materials, so I'm helping the environment, too.

lushandgreen.co.uk
Melissa Bartleit London SW8

Tell us what you like - email what.i like@guardian.co.uk

LOAD-DATE: January 28, 2012
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Trendfear: Do you ever feel you're being left behind?

By Tom de Castiella
BBC Mews Magazine

January is a cormucopia of technological tipping and frantic futurology, but do you ever get a nagging fear that
trends are passing you by?

What is Pinterest? And is it important what it is?
And will Summly have a big year in 20127 And does that matter?
There are plenty of people who would answer these guestions with 2 stock "l don't care”.

These people might refuse to even look at social media, and choose to eschew the smartphone and the tablet. But there
are plenty of jobs where you might have to take notice.

There are areas of adverlising, marketing, public reiations, journalism, academia, design, and finance where workers
might find themselves locking a bit silly if they reveal they have no idea of the technaological lie of the land.

And the narrowly defined technology sector itself is ever-more important.

But imagine the job of a policeman. A detective in 2005 would, more than tikely, not have heard of Facebook. A
detective in 2012 wauld know that & murder victim's social media activity would have to be investigated as a matter of
course.

If you're & schoo} headteacher and you don't understand the implications of the rise of location-based websites and apps
like Foursquare, you might one day regret it.

Malcolm Gladwell wrote more than a decade ago aboul the “tipping point", the moment when a pacticutar phenomenon
suddenly became "big".

There is a poini when, arguably, you should know about something. There's @ point when not knowing is a bit {ike a
judge asking who Bruce Springsteen is. And the garlier yau know, the better.

The nagging anxiety at the back of the mind that you are missing out might be called "trendfear”.

In an interview about the internat with the Sunday Times in 1998, Douglas Adams memorably satirised a common
altitude towards new technology and trends.

Everything that's already in the world when you're born is just normal, suggested Adams. Anything created between
birth and the age of a0 is incredibly exciting and creative and with any iuck you can make a career out of it.

http://www.bbc.co.uk/news/magazine-16789155 19/11/2012
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But whatever is invented after you've turned 30 is against the natural arder of things and the beginning of the end of
civilisation as we knaw it - until it's been around for about 10 years, when it gradually turns out to be all right really.

Just the language of the predictions can leave many people stumped.

Food writer Marina O'Loughlin recently predicted: "Even more exciting is the rock'nroll-isation of eating: follow food
swarm artists such as London's @Tweat_up (tagline: "So far no deaths or arrests’).”

You migh!t also have found yourself baffled by the rise of “dual screening” - watching television and posting instant
reactions on Twitter.

At the ather end of the technolagical spectrum is playwright Tom Stoppard, who recently revealed he had no computer
or "twitter maching”.

Much is made by the government about those people, often elderly or poor, who miss out on things because they have
no interet access.

People who aren't successful playwrights will struggle to get a job without at least knowing how to use email, Google,
Word, Excel or Powerpoint, says Dr John McGurk, learning adviser at the Charteved Institute for Persannel and

Development.
And thars are plenty of jobs where more than this is required.

Unlversities are ringing in social networked learning, and same academics are struggling to cope, McGurk believes.
“They're being encouraged to engage with students on social media. But some are terrified as they don't know where it

will end.”

Of course, those feeling anxious that they are missing new trends that could affect them professionally are also aware
that trends can fail to live up to the hype.

If you anly keep up with new gizmos and gadgets out of duly, you don't want to waste your time on the technological
dead ends and the cultural cul-de-sacs.

With hindsight, did anyhody really need 1o follow the rise of flashmobbing?

And there is just so much 1o follow. The explosion of websites, apps and social networking, all apparently feeding off
each other in "real time", has made keeping up harder than ever.

It's unnerving because we are no longer all equal in the information stakes, says digital strategist Nic Newman. "In the
era of mass media everyone found sverything out at the same time.

“The difference now is that with all these different information channels some people know things almost as soon as
they happen. Bul people ouiside those networks are not hearing it.”

As one Twitter user puts it, "you feel almost behind whan you read a story in the news rather than watching it unfold
through digital media™,

Once upon a time, a major innovation would be recorded in the Times. Now the word could come from anywhere.

In the 17th Century, the philosopher Gottried Leibniz felt there were already too many books 1o keep track of. But today
the scale of the overload is of a different magnitude.

The coming together of GP'S and mobile phones has allowed a raft of location-based apps to take hold.

Discount websites like Groupsn can now target people shopping in a certain shopping centre with specific offers. And
the Waze app interrogates drivers’ sat-navs to share traffic information and cut defays.

hitp://www bbe.co.uk/news/magazine-16789155 19/11/2612
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Many new wabsites and apps are there 1o tackle the fear of information averload. Zite an app for the iPhone, identifies
what information a user is interested in, and teaches the device to download relevant articles.

What increases the elusiveness of the trends is that a lot of new sites have "stealth Jjaunches". Google+ took things a
stage further by sending out invitations only to those its algorithms had calculated were people of influence. This created
a sense of "social cachet for those invited, and a feeling of anxiety for those left out,” Newman says.

"Sharing” rises and rises, Pinterest, already in the top 10 sacial networks in the US, is an online noticeboard (pinboard)
featuring photographs of enlicing desserts, hairstyles and random signs and sayings, among other curiosities.

Fliphoard creates a magazine out of someone’s social networking content, while Zeebox allows people to combine
watching television and commenting on it with their online friends.

"Erictionless sharing takes things further still, letting friends on Facebook see everything you're reading on newspaper
websites for exampla,” Newman.

Evening Standard columnist Sam Leith, describes social networks 85 a "fantaslic nourisher of trend envy”.

O'Loughlin agrees. "t had a moment of crippling anxiety when Google+ arfived and all the people I'd carefully curated on
Twiiter buggered off. [t's that moment - 'Oh my God, I'm not relevant any more'.”

Or Barnie Hogan, research fellow at the Oxford Internat Institute, says social media can reinfarce the sense that one is
missing out on the latest trends. "people are very selective of what they put online. But it's easy to forget about this
selectivity and just think there's always a party somewhere and you're missing out on it

Its hard to escape it all, says James Gleick, author of Tha Information: a History, a Theory, a Flood. Mankind is not
passing through the information age, i's here to stay. “There's no cure for it. The sense of nagging anxisly about trends
will always be there.”

But if all else fails, why not switch off all your devices and open that book from 1850 you've always been meaning to
start,

Trend spotting

World wide web .

LaunchedEarly mention Commuonplace
Nov 1893, Guardian:

Aprll 2000, Independent:
Relsased to IMmagme a system that links all the text, data, digital sounds, graphics and
whlic 1091 Video on all the warld's computers into a singlé interinked hypermadia \ . .

public 1981 8 o e e o, Interner-based World Wide Wen (Wi “YORLD WDE 1WEE: 0 BEST SITES OF THE WEEK- aneof mary
or W3 projest which stems from CERN, the Centre Europesna pour la weekly columns on web surfing - terrts such a3 "site” ad langer eXpain
Recherche Nucleaire.

Google
LaunchedEarly mention Commuonplace
Sept 1999, New York Times

Oct 2002, Daily Telegraph:

19097 "Sooghe.com ~ IY's nat officially out, but this is simply a gresat search
angin. 1's quick. Jt's fun to use. | want o check on & movie, fead about  Google is one of the maat fraquently vislted websttas or the intemet: in
an actor, find aul wha directed a perticular film, this is where | look. itis  the UK itis the fourth most visited.
very tlever - Diana van Furstanberg

Fagebook

LaunchedEarly mention Commonplace
Jupe 2008, BEG News Magazine

Cret 2008, Observer:

What are the three most important things in the s of studeats in the
2004 Uniled States? Beer, iPods and Facebook. ‘Tean natwarking sites such as Facebaok ara a potential honeypot for
advertisers. but no-ane is prepared to pay deerly for an audience that

That's the finding of @ iifestyle-tracking survay in US colieges this month. could quickly evaporate.

Bt what's that third ene again?

Twitter
LaunchedEarly mention Commonpiace
2008 Spril 2007, The Times Apvil 2008, Daily Telegraph:

http://www.bbc.co.uk/news/magazinecI 6789135 19/11/2012
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Trend spotting
World wide web
LaunchedEarly mention Commonplace
"Twittering” began last yzar. when Jack Dorsey launched twiller.com, a  |a Twitler this year's Facebook? In ihe last coupla of waeks, the

website hat allows its users ) let sach other know what they are doing, ‘microblogaing' site is starting to appear on the radar of some rather
through text massagas or the intarnet, Users are ssked: "Whal are you  important people. Barack Obama, Hiltary Clinten &nd Jehn Me(ain are
doing?" The answer, or "tweat”, is sent to other users, "tweating” eway in the US presidaential elections,

Below is a selection of your commants

I haven't watched TV since December 1999; as I'm severely visually impaired | dom’t read newspapers or magazines,
and I've only recently added BBC News ag an IE tab, 1o remind me to check ut the rast of the world now and then. |
don't have an j-anything - | have a desktop PC with a very large screen, a mobile phone that makes calls and texts, and
that's about it. 'm so out of touch with the rest of the world and | don't care; I'm happy in my ignorance of what’s “in".
And | have a footer on my emails: "I'm not on Facebook or Twitter. Follow me and F'll have you arrested”,

Fran, London

I am comforted by these comments. We don't have cable television, (the news programming is awful here and I can
YouTube SNL anytime [ like-the only programming worthy of watching), my & year old is the only kid in her class that
uses a manual dictionary fo look up definitions for her weekly spelling assignments; all her friends use the computer, as
a result, | have noticad she is calmer and far more patient than most of her peers. The way | see it, we can still pick and
choose techinology that best fits our {ifestyle; | am grateful for the options but am fuilly convinced that this world still
thrives best through relationships which can only manifest through personal investment, and honestly, tweeting or fo'ing
feels more like bar hopping: a gathering place for the flash-in-the-pans types whio only want results, not process.

Maureen, US

Whilst | have no time for iPods, iPhones and iPads, since they are nothing mare than the latest fashion and fail
miserably to use the same standards that the rest of the computer industry is using. My entire music coliection (about
4000 CDs) is now on one disk, my mobile phone has access to a massive collection of apps that seem to aliow me to do
much anything, including replacing the car's SatNav, watching BBC News for the latest headlines, and wondering what
time sunset is today. No, | have no ‘trendfear’, because ! wait for the technology to come to me, for what | want it fo do.
Untif it does that, I'm not interested.

Steve, UK

m 49, have used facebook since 2007 and Twitler since 2009, | have owned an iPheone since '08 and would love an
iPad. I'm the opposite of Fran, 25, as | feel that the contact | gain through modern lechonclogies, and the Information |
have access (o is of great benefit to me.

Anne,

('m 25 so should really be up-to-date with modern technology, especially social media aspects of the internst and
gadgets, But I'm not au fait with it at all, 'm not on Twitter and | don't have an ipad. It doesn't bother me, because | will
teach myself these things if and when the time comes, and rely on rmy braln, intelligence and common sense to bring me
up o speed. | also take some comfort in the fact that quite frankly, there are rnore imporlant and constructive things in

lif2, such as finally teaching myself how to use my sewing machine...

Annie W, Falmauth

In the early nineties "ram-raiding” was a much-discussed trend; every night news reporls showed more CGTV footage of
Sierras smashing into Dixons branches, sending toasters flying. It seemed the British High Street was at threat of
decimation from fouls in stolen Range Rovers; there was even a terrible Sean Bean film called "Shopping” about a
dystopian future Britain with 2 wholly ramraiding-based economy.Then councils installed more hollards and it all
stopped. It seems quaint now we do all our shopping on the internet.

Spesh, London
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Totally agree - reading this articte reassured me that | am not the only one who is struggling to keep up! 1 am over 30
and | manage an onlina travel guide which does require me to interact with all popular social media, this aclually takes
up more time than doing the ‘real’ job. | admit that | sometimes wish wa could go back In time to when life was less
complicated.

Elaine Aldous, York

As with most things in life, technology needs to be used in moderation and not to excess. The people described and
guoied in this arlicle appear to be the technological equivalents of abese people or drug addicts; those who are unable
to exarcise restraint or self-contraf to keep their behaviour within healthy and reasonable norms. We need to be
selective in our adoption of new trends: use what is beneficial and avoid that which is fruitless or potentially harmifi,
Time wilt show that those with the character, independence and willpower ta control their use of technology will be those
who lead rather than follaw.

Martin, Twickenham
Pinterest - ['ve known that for years as an interest in beer...

Mike Wilson, London

t clicked on the links to Pinterest and Summly which | have never heard of before. | personally do not think | have
missed much. | have explored the use of Facebook and Twitter and would not touch them with a bargepole. | have
friends who have for one reason or another been unable to use their "smari * devices and haven't known what to do with
their hands. | confess | am in my sixties but have heen invalved with computers since 1967. This new technology will not
rule my life. { do not have hundreds of "so called friends” but a small number of "real friends” who | regularly meet up
with. I'm s0 glad to have got this off my chest. The yant is over. | shall now go back to reading a book. A real one...

William Warren, London

Comments: As a traditionalist graphic designer, | started using compuiers in 1995 or so since everything in design
seemed to be going digital. Since then I've learned all sorts of tricks an & PC. However, in the past 2 years or so, I've
rapidly felt fixe ¥m drowning in a sea of ever-expanding technology. I don't own a Blackberry, and iPad, a 3D TV, or any
of the nexi-gen canscles, We domt even have Sky! I try my best to find out wihat's out there, but trying to keep up to date

would surely bankrupt me.

Bob, Oxford

| feel | didn't wholly take in the importance of this article. As soon as ) read it, | was searching for the +1 button to share
with my friends.

Camille Taylor, Newcastle

[ quess since | thought "Pinterest” must refer to Harold of that ilk, | must be on the same side of the digital divide as Tom
Stoppard (having ironically enough made my pile from software). And what a wonderful place fo be... one has to pity all
those Zite users who, bugs aside, will never have their attention caught by a serendipitous book or article about
something they never thought could be interesting. Will the future be an information-gverload-proof place where by the
age of 16 you will already know everything you are ever going to know?

tan Kemmish, Biggleswade

Having taken up Facebook at 17 and deleted my account at 20, | can't say | miss it. Life's tos short to be constantly
rifting thvough 400 pictures of parties. Digital media make it all ioa easy to archive endless nonsense edited by no-one. |
just went on "Pinterest” and thought it frantically dull. Do | care that 199 peaple 'like’ a parlicular hairstyle? Not Ought 17

Nol

Jash, UK
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[ was using the web for genetic mapping modelling in 1895. You had to finish by about 2pm (3am US time) as the
Americans logged on & the web slowed to telegraph speed (and that was using a decent university server}, My current
stydents don't believe me when | tell them this,

Peter, Notls

This ‘wheel' thing... i don't get it.

Guy Evans, Derby

BEE

Bt © 2042 The BBC 13 not responsible for the content
of mxiemat sites. Read more.
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The gathering storm

By Chriz NutfaII

1 have looked at clouds from hoth sides now, as Joni Mitchell once sang, and learned not to believe that those nebulaus,
occluding, depressing things might bring structure, clarity and happiness to my digital life.

Putting our data into the cloud is meant to be the answer to the problem of crealing information on multiple devices and having
10 remember where you saved it. If you take a picture on a phene and upload it to the server “clond™ in some remote data cenire
of a particular photo storage service, you can then see the same photo on any other intcrnet-connected device ... ot so the theory
gues.

But what if there is more than one phato doud? T use a scud of cloud services and that photo I took
on my phone could have ended up on Facehook, Picplx, Instagram, Flickr, Picasa or Apple's
iCloud, in my case.

The same goes for music. | have bought music on iTunes, Amazon and Google Musiv, and while 7 know my tracks are safely
stored with cach of them, T could not tell you which service holds what.

‘The problem can be multiplied by the number of members of your family consuming of producing mediyg on different devices,
Who took the photos of the birthday party and on which tamera or phone, using what meinary card and logged fn on which
account is the kind of wusolvabie mystery often facing my family when wying to gather pictures together.

in theory; Apple has nailed it with iCloud. Take a photo or change a document on your iPad and the same photo and revisions
will appear on your iPhone and Mac computer, without you havingto do a thing.

I love watching the Photo Stream of images uploaded tomy Windows PC or recorded on my iPhone on a big screen, courtesy of
wry Apple TV being able to access iCloud. But, iCloud works best with Apple devices and you may not wishi to switch over to
Apple entirely, I also cannot handle video and the company does not have a proper solution yet for merging multiple accounts,

Iu addition, iCloud costs money beyond the first five gigabyle of storage ~ adding another 20GB is $40 a ycar ~ but, to be fair,
this is standard practice for software as a scrvice.

1 prediet consumers will soon becomne accustomed to subseribing to ever more services.

L am already beginning to suffer from creeping cloud costs myself. Flickr was 1ny first compitinent ~ to an unlimited-storage Pro
aceount for photos and videos. Then 1 exceeded my Gmail email limit and added 20GB more - if only for $5 a year. Any serviee
could be upgraded next, and this could soon be costing me more than a physical back-up drive or home server for storage.

I do like Eye-Fi as a marshalling yard for media, The Silicon Valley company sells SO memory cards for digital cameras that have
Wi-Fi embedded in them. The cards can automatically upload auything taken 1o my home PC as soou as they arvein range of my
noimne Wi-Fi network, and they upload to the cloud as well.

Eye-Fi keeps my photos and videos on its servers for seven days while 1 decide what to do with thern, or it can give me unlimited
time and storage for $50 a year. )

The best feature, though, is the ability to choose 1o farward files automatically to more than 25 different services, from Faccbook -
1o Flickr, or even to a digital phioto frame in my parcnts’ home across the Atlantic. : :

Of dourse, I need to buy several more Eye-Fi cards to equip the whole famlly’s cameras and this solution does not work with
iCloud or photos I take on mobile phones.. :

For documents and geneml—purp(xsé cloud storage, 1 use several services and, although they have averlapping capabilities, I usc
‘each for a specific pnrpase in arder not to compound my confusion abiout where to find things;

Google Docs s wherd [ create and share documents, save email attachments and convert individual emails to docurnents.
Microsott now has an online version of Office - Office 365 ~ but it is too late for me Lo switch now.

Evernote is where | keep clips of web pages, photos of recelpts and notes on subjects 1 am interested in. It has comprehensive
tools to make saving simple, and fluding is easy as well — throngh tags, text search and gven the optical character recognition it

autormatically carries out on photos and scans.

http://www.ft.com/cm5/3/2/06b0304e-4569— 11e1-a719-00144feabdc0.html 19/11/2012



The gathering storm - FT.com Page 2 of 2

Drophox is where [ keep ﬁfes - docurnents, POYs, phqtos and even music - 1 receive on different devices, Saving any of these to
a Dropbox folder means they are reproduced and made accessible in Dropbox folders on differsnt PCs, Macs, my iPhone, iPad
and Android devices. This turns itinto a quasi-cloud servics, asing the power of the cloud to sync files stared locally.

Box.net is similar to Dropbox, but 1 Hke to use its browser-based interface to upload and share gadget phiotos with the picture
desk in London, Tt isa good interface, aceepls large file sizes and gives previews of u ploaded pictures. :

Of qther types of services, [ like Tungle.me for shering my diary and Wunderlist, one of many “to-do" task managers that syncs
itsel[ across various devices.

T could go on - thelist of cloud services is long enough to need its.own pack-up capacity in the clond.

T amn currently trying Bitcasa, a service promising infinite storage - just right click on a local folder, select “cloudify” und
everything is encrypted and transported to the cumulus.

1 would recormmend settling on just 2 hundful of the above — the job of sampling all Lbe different services has brought me
disorder and complexity on occasion. ‘

Cloud scevices shonld make onr lives simpler and easicr, “but still somehow”, as Joni sings, “p'y clond Musions [ recall 1 really
dor't know clouds at all.” .

An app a day keeps disorder at bay: organise and synchronise data with these services

Pinterest

Pinterest has “next big thing™ pinned to it. The app and web service is a virtual pinboard that allows you Lo save and organise
pictures easily. 1t can be photes from your phone's camera or ones gut oul from weh pages using a browser lool. Boards organise
your pips according to the designated theme - a recipe cotlection, planning a wedding; recording a holiday or a lifetime ~ and
others can contribute to your board oryou o theirs:

Sugarsync

Drapbox, Bex and SugarSync are equally adept at keeping your files syachionised on different devices via the cloud, Tlike the
new Android and 108 versions of SugarSync, which have improved syncing of video and plhotos on muohile devices, They can be
transferced automatically to linked PCs as you recoid or uke them, Music ean be strearded from remote computers to your
phone and documents saved for offline viewing on your tablet.

ZevoPC

ZuroPC is one answer (o-having oo many doud services — it urganises and pulls them all together. Add your different.aceounts -
Facebook, Flickr; Dropbox, Bvernote, Google - and it collates files from each one, allowing you to view documents, photos,
rusic and videos in a single interface. A browser version gives you a P@-like desktop in the cloud, where fles can be backed up
and duepgged from oneservice 1o auother. . '
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Top Eight Pinterest Tips
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Top Eight Pinterest Tips

Dintérrest
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Huffington Post UK. fick o
First Posted: 9/02/2012 14:568 pdated: 9]02{2012-'15:04

Have ydu start pinning yet? Do you Krow ybur dipdied Franeh braid from your rad valvet whoopie pies? Once you join P
will. Then, like 7y ¢ inted Pinterest USRTT, you'll soon be pinning in your aleep™.

L ausched in May 2011 vih 418.000 fufmbers, Pirtarael (f you've sscaped he hyperbole) is the so
million unigue US monthly visitors this January. ) ) ) ‘ )

cial petworking site wh

Binning pictures of your faveurite thing on Pintgrest is 50 addictve, the site smashed thy 10 _million. wiers mark faster tha
independent American site, avcording to Comsoore. - : :

est users spend 98 minutes on the site eath manth. Utter nonsense that
dium and spend al least 98 minuies on the site every day - squeezing in a |

ComScore also said that on average, Pinter
Pintorest users who are obsessed with the me
between meetirigs and tast thing at night.

Pinterest is one of the best possible ways 10 waste fime online, so if you've heard of it and want to get involved, we've put to

of top tips to make you a class A'pinner.

Already on Pintarest? You can joliow HyFTAgiUKTe

“true story. tve done this. And Joudly.

‘ v Top ten Pinterest tips:

Pinwhatyoulove o

Young-Tag

& Tuhas

PETPATPOREE

htip://www.huffingtonposi.co uk/201 2/02/_09/tdp-ten~pintcrest.—tixas,_‘n_1 265033 . himi 19/11/2012
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L yan dove bueep? Then pin kutp. The best Pinfersst pases exprasg the member's vafyue sense
of sivle. If you' e worried that \d’mlﬁ su't hot cnough, dnn’t. There's only one wiy ta find ot
Pin what yoa lave, and with abandon. I you don't guener any folfowers, thenat least you g2t »
fitfle happinass looking gt yur beatititvl eatiection of inutges.
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‘Is Pinterest the Facebook for women? Fast- growmg social site

could be 97% female
8y Rob Waugh :
UPDATED: 14:07, 13 February 2012

Picture-sharing social network Pinlerest has become one of the tastest-growing socns} sites, increasing its markel share by 6 per centin
January i In the UK.

The site has hit-12 million unique visitors in the U.5 - the fastest social network aver 1o hit the figure.
Techcrunch says that 97 per cent of Pintarest's one miltion Facebook likes are from women.,
Earlier data from Experian Hitwise put the igure at 58 per cent female in Decomber, driven by the phota-gharing site’s focus on arts and crafis.

Rorhwers

?hw aite ia buut argund visual ‘Pinbaards w’\en users share pm!ures and Hinks they have found :ml ne. You find prople to follow izy "telling’ the site your intwrests

Pintarest launched t March 2010,

it's stilf invilafion-only, but the site gives out invitations within a few days of sighing up, according to users
Tha site hit 1.3 million visits in the UK in January - nearly daubling the figure from Octo}be_r.

The sr(e is a ‘pinboard’ where {sars share images and Jinks about (helr interssts.

it's been Hescribed as.a.visual version of Twitter. Like Twitter, you gan ‘follow’ users who share your tnlerests ‘and quick, brief picture posts
make up the bulk of posts on the sile. o

: Unhke Faceboaok and Twiller, posts appear as a plnboard of images buill according to user inlerests.

raate 4 pin hoard and share it with athers to view, add and comment. Captiring the imagination of users seems to -

Sraaet Company says, "You ¢
reas Facebook and Google+ rely on text«based updates and sharing, Finterest is like

be Pinterests appligation of visuals to commurnicate; whe
swapping football cards of hohday piciures.'

% u«“mm a¥ m».w w0 1% 20 €% wwﬁw

R ]

L gt i e

Exparian's chart of Pl ‘s igArs rising thraughout 2014, golng froim dround 80,000 I Margh to 44 mifiton (n Oceemboer

: Experlan Hitwise, who published the laeest figuras, said, ‘Pmleres( content has something for evc:ryone tut the site is dominated by nmages
featuring home décor, crafts, fashion, and food.'

‘Not surpfisingly, visitars to the sile skewed famale (58%) and between the ages of 25 and 44.{53%)"
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The site works a5 3 'timaling app’ within Facabook, al!owing Facebaok users (o use ane log-in acroes both ang share ‘ping’ - Pinterast's tem
for posts - via 3 Facebook page.

'Lots of peaple use Pintarest to get inspiration for lha most lmpoﬂam projects in their fite. People use Pinleres.l to plan their vacations,
fedecorate their Hiames, and create menus for holiday dinners, says the site.

You can now share all of these pins on your Facebook Timetine and look back at all of ybur projects and unspirauons across the yearl To add
pins to.your Facebook Timeline. click.the buttor.on the top of your screen,'
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Pinning Down Créat_iv’e Social. Media: Pinterest Reaches 11
Million Users

Posied: 1R/022012 8000 -

Elegant, addictive and creative - Pinterest is a fresti social ngtwarking platform that brings the simplicity of Twilter to the wt
of design-and photograpby. : .

Just when you thought the -survival of the online fittest had whi’ltlecf down the' reigning sccial media chan.'apions to‘ M
Zyckerberg and Evan Williams, & new kid on the onfirie block has been busy building users and earning glowing reviews. V
fust two years of development under its belt, small campany Pinizrest s making wave after wave on the entreprengurial we
wide web.: . R o . ) » )

“The internet is bursting with ifages, there are probably just as many photos as there are words - Pinterest lets you gral
passing picture and pin it to a viduai board, to shara with others, or simply to inspire- Build up as riany pid boards as you
and peruse the creative collections of other users - if you enjoy visual feasts, then be prepared to gorge yourself with i
relatively young online infiovation - c

It may ali sound like @ twee passing fad, another bubble in the onlirie’ ocean, but this media dompany has just renckad 1
Silions.mentt iy UGS UsErs, Passing the 10 million mark faster than any other standalone site in history. Since stepping |
the social media ring 2010; Pinterest is already faking on the heavyweight players. S

st o o g Using the handy 'Fip It buttan, you can
sy S an orfine imdge to your board, v
I Ces » autormatic link backs to the source.-On 1

Huffington - Post - UK Picture  De
thousands of pictures pass our eyes ev
day as we bring you the best images fr
around the world - Pinterest brings
walcome reassurance that aif our blo
sweat, tears and creative energy lives
* after an article is old and buried - o
and composites continug o thrive
virtigal pin boards.. . . .

Huge sign-up- stalistics aside, Pinteres
ingre - than & new frerd  in so
networking; if reflects the changing curr
of media, as users move even further fr
print fo digital. Despite rapid developme
in the ease of e-book readers and
wmmrg  Niuitive fluidity of the iPad, the ¢
between the :printed page -and :
o o o s T S - fiickering screen 18 still ever-presant. W
you-admire-your favourile arbwork first hand, like Escher's ‘Hal en Bol' (balow), there is a visual experience that cari be only
. : attained when up close and personal, when you can see the scale of the canvas and the pencil strokes Escher used to cre .
his unique mathematical optical illusion, s . i :

e ) ﬁ%ﬁé&%@%

Yeas, High Definition scregns have true-to-life colours and milior upon millions. of pixels, but it doesn't lat you uncuti a fourst

high poster and fix it to your bedreormn-wall. But Pinterest does go some way in addressing the gap - itis a quiet corner of

intermet where you can decorate your virtual board with colours, photos, posters and drawings, expressing yourself ihrot

imagery. rather than wilty twests, S i ) 7 L

From-a user experience, Pinterest is not parfect not all imagés are pinhable, including Facabook ores (a clever biock from

onling giant?). Also, for those not inclined to expressing themselves visually, all the Cleverness.may feal a little redundant -
e Daily Mail cynically mused: I Pintaoz st the F aot ForWomen? - .

For-new users, Pintarest is notirtuitive, | suspess many will lose patience as they try to get their head around the vast numb
of pin boards available. The slightly bizarre-requirement that you "raquest an invitation” to Pinterest befora joining does mi
you feel special when you ‘mally get acceds, but there seems no prasticat reason for the system. o PR

A majof target audience for Pinterest is those wha work in thé creative iridusiries; one of my first contacis an the site was 3
designer who was building a virtual mood board 1o gather inspiration for a new theatre production.. But with record braak
numbers of users signing up, it locks like Pinterest has well and truly moved outside of any perceived creative clique and !

. officially gone mainstream,

http.‘,/‘/www,hufﬁngtbnpost.cb.uk!matthéw—mckef/pinterest’miilion»uscrs»pinning—dow, - 1971172012
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If you're interested in fcnlowmg my . pi
head n~ars Plus, HuffPost UK Tech
pinning away here.

The guestion is, with 50 much succass,
Facebook be tempted 1o develop their ¢
strikingly similar picture-pinning miathe
Time will tell, It's said imitalion 8

highest form of flattery. but it's :not suc
welcome complement in’ the hard-not
world of online business. )

For top Pintarest tips, take a look belaw

Pin what you love - e

- AR I SLNE

Bl Flug

o voul inw ..m.p' l\u 10 pﬂ" tsup. The hcs't Pluterest puges e(prf«s :he raember's Illllqil!’bcﬂél

ot stvle. If you're worried that yours isn't ot ‘.mmvn don't. ﬂme & only one wiy v find vat.
Pin what yon love, snd with sbanden. If you don't marner oy to)lum';:.. then at least you get 9
tittle happiress looking at vour beagtiful eollevtion of frnsaes, -

Aatt Tugcksr

Follow Matthew Tucker:on Twitter: vwow,

http:,//www.hufﬁngtonpost.cé.uk/matthew-t_uckef/pin.teréhmill_ion-usei:s—pinnindeow.v.v. 1971172012
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BENEWS
TECHNOLOGY

|20 February 2012 Last updated 310819 .

- Rory Gellan~Jones
Technology correspondent
Mare from Rory | Follow Rory on Twitter

Pinterest - hot new"nemcrk or anothef Qwor’a’?

| COMMENTS [88) ' o S o . ' ' '
. After a decade of struggle, the social networking battlefield has guietened down. Facebook is the undisputed

champion, while Twitter serves for instarit news and comment. Google+ tries hard but, as onie wag put it, it's
‘tiké the gym - we ajl joln’'but nobody uses it. But could there be another chatlenger - a visualnetwork wheve
people share images on a virtual pinboard? : - .

Pinterest has Yeen around for a couple of years, a place with a largely female and Ameﬁcah audie_ncé, where peobié
" share ideas on design, fashion, travel, books - or anything eise yau can think of - by "pinning"_photos(o their various
‘boards.- - - - ' ' o

Qver the past few weeks, it has suddenly become the hottest property on the web. In its rmonthly repbrt on web aclivity, -
the ratings firm Comscore revealed that Pinterest was the third fastest growing site in the United States, with its
audience fising from 7.5 million unigue visitors in December to 11.7 million in January. ' )

Those figures, coupled with a few articles in the tech blogs, have created a tremendous amount of buzz around the
network. Over the past week |'ve noticed that a lat of my friends have joined, and that everywhers | go online the name
Pinterest seems to crop up- So-no doubt next month's Comscore figures will show even more rapid growth in the site's
-users. s ' ' ' :

it is alf reminiscent of the hype a while back about ancther network, Quora. This site whéré you could ask and answer
-guestions; often abouttechnology - was very fashionable amongst the digerati at the end of 2010, with heady talk of it
avertaking Twitter. | even wrote a piece asking whether it was going to be the next big thing in 2011, o

Welt that did not happen, and-r(}uoravremain.s a useful but niche forum with few signs of catching the attention.of 2
mainstream-audience. ' ’ . T

So will the same thing happen to-Pinterest, with a biaze of exciternent followed by a return ta obscurity? Perhaps not.
\What is different about this network is that the eary adopters appear to have hean women with mainstream inferests -
dasign, fashion, travel.- rather than the geeky guys who peopled Quora, and inay have proved intimidating to latar
arrivals. o : : .

When newecomers arrive, they will find the site both attractive 1o look at and easy to use. Whether they will stick with it is
" snother mafter - but if they do, you can alsc see 3 business mriodel amerging rather more rapidly than on some other_
" nebtworks. : C : T : : )

- Much of the content on Pinterest is about products - furniture, clothes, bogks - and in many ways itig rmore like browsing
“through a very aitractive catalogus than having a social experience. It is not hard to see how this could be altractive to
advertisers, and already some pinboards are beginning to contain K_inks to retallers such as Amazon. o

hitp://wwwww bbe.co.uk/ews/techmology-17094591 | EER 1971172012
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‘There are plenty of questions about Pinterest. Will it face a backiash from media ownérs overa 56mewhat hazy aftitude
to copyright? Will there be privacy congerns-over the way the network seems lo force you to follow your Facebook '
friends the minute you link the two netwarks? And do enough peaple really have time 10 spend on yet another social
network? :

Like any.social network, Pinterest will only be useful if the people wha come to it bring interesting content. But | have a
sneaking suspicion that this one will not be & flash in the pan, perhaps because, along with the countiess piciures of
cats, cakes and curtains, Pve found some boards which appeal to me. ) :

There is this coliection of pictures of old newsreoms, for instance; arother deveted to "“fun, aeeky things™.

And then there’s ihis board about the most notablé compapies of the ma nth, compiled by someone calling himself
Mark Zuckerberg. '

[t itreally is the founder of Facebook, it appears heis keeping & close eye on a new neighbour. Tiny Pinterest is run
from Palo Allo, a-few miles from the sprawling new headquarters of the biggest social network \he world has aver seen,
its unfikaly that the upstart will have any impact on the growth of Mr Zuckerberg's business - but, as they say in Silicon
Valley, only the paranoid survive. C ' : : :

Your comments {66} .

Rory Cellan-Jones

s Technelogy correspondent
f ‘ More trgm Rpre  Foliow Rory on Twitter

@BBGRQQCJ viz Twitter
My former fearsome boss Chris Cramer calls for .
support for BBG : “there but for the grace of god..”

| ¥nx12 httpuit.co/fpADPAIL

Lomments

Sign'in 'of Register to ¢o - and rate carnments

Alf posls afe reactively-madérdted and must obey the house roles.
Al Comments (651
Qrder y:  Otdest First . Highest Rated  Lowest Rated

- LRab Smith
20FH FEBRUARY 2012 - 9:61 - : .
Pinterest 15 very simple and sa has that on it's side: The female efement
_ shquld ailso not be underestimated when you look at the likes of LookBook
and Polyvore 3 well. It will scoupy a goad niche space. Mot stre. it wil
| évar hreaten tie likes of Facebinok or Twitter though.

i

2.0y VolceinYrHead

20TH FEBRUARY 2012 . 1000 :

| canverad to Pinterast last week and if the number of active Facebook
users is nearer 10 350m fhan the B00M FB believe, then | may oot be the )
only e, : - .

[

Pirterest has 2 advantages, 1) 1 already makes money & 2) 1t deeentram.
adverts down your throat. . .

e obvious that Pintsrest is stlitin develapment from the bugs in Kethe
iPhone app died for a day last weak but it witl be fixed. ’

3K :
20TH PEBRUARY 2012 - 10:60 , S v
Fin sure there's move o it than it seams on e surface, but Plnterest on
 theoutset looks Wke Turnbir for wonen and, just aa Tumbir fits 2 niche
" which Facebook daasn't, so daes Pintersst :

hittp://www bbe. co.uk/newsftechnology- 17094591 R . 191172012



BBC News - Pinterest - hot new network or another Quora? Page 3 of 3

If there's any compariscn to be made, it's haw fong Tumblr will fare i
Pinterest takes off.

4.John_from_Hendon

207TH FEBRUARY 2012 - 10:59

These (mainly) female users are sending [n other people’s copynght
materiatl

The only photos you can (agally subrmit (i.e. publish) ara those that you
have laken with models who have signed mode! release forms thatl have
bean photographed from or on public land or with writen permission.
Photos of cloths or nbjects also require peraission oi the owner!

A clear class aclion for thei!

5.Miss ingoff
207H FEBRUARY 22+ 11:06
4 John_from_Hendon

+6

\t's @ bit of & digression but you dan't need a odel release formin the UK,
In the abgence of any overriding contract, copyright resta with the
phatographer by default,

Comments & of 68 Show More

This eniry fs now closed for comntents

BBC @ 2012 The BAC is nol respansibhe for he content
of external sites. Read more.
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BERENEWS
TECHNOLOGY

21 February 2012 Last updated at 16:46

Pinterest moves to address copyright fears with opt-out

Soclal networking service Pinterest has responded to concerns over copyrightad material by allowing websites
to opt-out of being featured on the site,

The site, which bills itself as a "virtual pinboard”, allows users to post pictures and other content onto a personalised
profile. .

However, some have raised concerns that the format encourages unauthorised sharing.
Concerned sites can now block their content by adding a line of web code.

Any Pinterest user attempting to share images ot other material from a site with the "nepin” instruction will be told: "This
site doesn't allow pinning to Pinterest, Pleasa contact the owrier with any questions. Thanks for visiting!”

In a bleg post, co-founder Ben Sitbermann said Pinterest cared about “respecting the rights of copyright holders™.

He added: "We understand and respect that sometimes sile owners do not want any of their material pinned. For these
folks, we provide a snippet of code that can be added to any website.”

Int addition to the cade, copyright halders can - like most sites foeaturing user uploaded content - reﬁuest that material be
taken down via an onling form. .

Freg spaech .

Pinterest has grown rapidly, with reports from ratings firm Gomscare suggesting the site had 7.5 million unique visitors in
Necember, rising to 11.7 million in January.

However, concerns over copytight violations have caused some users 1o back away fram using the service,

Niri Shan, a media law expert from Taylor Wessing, said he believed the move o enhance measurss for rights holders
would probably work in. Pinterest's favour, should rights holders begin make Jegal claims. .

" think they [the courts] would look favourably,"he said,

"Overall the court will have to look at the plitilic interest. Blocking sites has implications for free speech - it's not
something the court will do every day of the wgek." : :

Mr Shan added that Pinterest's key approach would be to prove that while copyrighted material might be u ploaded o the
site, it was not the service's primary function - at accusation made about other sites, stich as MagaUpload and

Newzhin, in recent court cases.

More Technoloqy stories

at’Dc&ngC release recordings aniTunes

http://www.bbc.co.ub’news/technolo gy-17111041 19/11/2012
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[inews/technol oqy-20392390)

Rack band AG/DC have released their back catalogue on iTunes, ending & long-tarm rafusal 1o work with the digist music retailer
Fugitive MiAdee hlogs on the run '

[lugwsitechnolnay:
Charitable mobilg operstor launch
Unewsitechnology-20394691]

BEL @ 2012 The BBS is not responsivle for the content
of extersal sites. Read more.
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Pinterest combines Flickr and Delicious to
create the tidy-web
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Why Pinterest isni't just for girls | Technology | guardian,coiuk
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f o guardian

Why Pinterest isn't just for girls

Thars's g lot of talk about the rew site where you can essentially
~1ake big liste of things and pictures that you like. But what does it
took like from the inside?

Eate Bovan
guardian <ok, Wedneaday 22 February 2012 09.32 GMT

28

Dl it Just B2 gt pond'd G ot Fladenst Phot oepd: Sob

When [ suggested I should write about Pinteresl, the technology editor chortled in
return: "Everyone says'[; 1s For Girls, You arc a Girl. Therefore you are Perfect to do it.”

. And that's pretty much the perception of Pinteres, the latest social media bot thing The

company was foundes in 2008, and the sile launched two years agd, but although it's
been steadily gaining a foothold in the US, It has only just takers off in the UK:

The convept is clever and straightforward: users.create "pinboards” of stuff they find
avonnd the weh, drranged around themes. Think of an interior designer's twoodboard,
and you ve got the general 1dea. For now, it's invite-only, though vou can request an

trivite via-ils login page ifyou don't have a friend alrcady using Piaterest.

" Sowhat's it like to use? Well clunky. And slightly annoying: it m‘;mts that you contect’

torit via either Facehouk or Twitter, which means that if you don’t want to share your
“pins” (bits of content that you add to yourboards) with your friends and followers then
vou'll have to turn off all the notifications after you've signed up. The sign-up process |
also insists on assigning a bunch of vandom people for you to follow, which mears you i
have ta vufoliow them later if their boards don't appeal :

~ Follower mbdcl

| Its following and interacting model is « cross between Facebocok and Twitter. Like

Facebook, there's 4 syrmmetrical aspent: to interact with someone cise's boards or pios,
they have to follow you, dnd vice-versa: uniike Twitter, you can't interact with someone

hitp://sarww, guaﬁdian.co.u]c’technology/zo12/feb/22/pintcrest-not—just—fm-gir!s

Page 1 of 8
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you don't follow. However, like Twiller, it's open and asyrumetrical — you don't have to
follow back, and it’s totally open; there is no option to hide your profile.or any of your '
boards. ) )

Adding cdntcnt

You add stuff to boards either by uploading the link of by using the bookmarklet
available on the Pirterest site. 1t then offers you a series of the images front the page and
a boxinte whieh you.can add your comments. ' '

There are a couple of irritations here: first, more often than I'd like, the site will
shnounce that jt can't i‘md any images ot videos and therefore it can't cregte your pin,
even though the page you're looking at is brimsning with images. Your choice then is
either to abandon the pin, or do it the clunky way, which is to get a screengrab of the.
page, upload thie resulting fmiage and rake sare you put the URL of the page in yourself.

Second, there's no text formatting, o any comment you add to your pin is a long stream
of texi: it would Be nice to be able to add paragraph breaks, if nothing eise.

You also can't pin ar\ﬁhmg from Faoebcok, which on balancel think is a good thing,

even though you can of course screengrab and add the image that way. It should at least

give users pause (o think abott the privacy of the friend whose content they are Lrying to
_ pin. i :

Sharing

A-sereenshot taken at

" random on Pinterest's landing page .
Ah, yes, sharing content. Copyright is the big grey area on Pintcreat: ping automsmcaﬂy
grab an‘asseciated irnage that you may well not have any rights to mpmduce

Yes, the pin links back to.the page you grabbed the content from, but that in itself could

* be infringing copyright. Therc's a copyrighi decl dlaration on the site, but it doesn’t make
any feint towards'saying it wilt police content {tself (meanwhile, Google runs algcmthms
1. mdke sura-anything you st' to You I‘ube doesn't infringe copyng,ht)

I has taken steps to allow website owners {o n‘s;rjgj_p_;__, ing but as Pmtercst grom., the
prospect of responding to what ¢ ould in thcory be thousanda of takcdt)wn requesta a da}

Lould become oV erwhclmmg

Once Togged in, your landmg, page | is a \nsual Jumble of yourpins and those of people you
follow. kt is a little overwhelming, and can be hard to find stuff you want to look at, -

- especially if samething is going viral: seeing the same image reprodneed soveral times

_ on a page is offputting. On the left is your detivity feed, where you can see who's :
fallowed your baards, who's liked a pin, who mxght have nepmned your pm {the same
ldca as Twnble's rebioggmg,) o

1 tmnk this misses & tnck 1f you chck ona nonﬁcatmn that sormeone has repinned one

of your pins, it takes you to yonr original-pin ratherthan the repin; to go on, you have to
click twice toget to the rcpm, which in effectis a dead end — it doesn't ehcourage

http://www.guardian.co.uk/tec}m,ologylzo 12/feb/22/pinterest-not-just-for-girls 19/11/2012
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conversation and interactivity as well as it might.

For me, that epitemises the clunkiness of Pinterest: it's just not easy enough to do the
social bit of it. And the (potential) viral ecosystem therefore isn't quite working: when ]
post that I've started new boards on Twilter or Facebook, that seem to drive more traffic
to me than organic discovery of my stuff by other Pinterest users,

- Love story

What I love about it, though, is howits Timits are as wide as your imagination. Sure,

" there are a ot of mood boards and callections of images of expehsive chairs. But For |
one g eollecting different kinds of stuff: I've got a board-collecting ggampis tes of right-
wmg,;,mmgz, s from the US, for example; and a b_x_uﬁ_q]_bpghg Oh, and a board abopul

. eats, of course.

Brands; inovitably, love it, and: Pinterest i is a very 5 ong driver of refervals, which gives a
clue as to how it plans to monetise - always a tricky issue for social media services that
aren’t Facebook or Googlet. Until recently, Pinterest was guigtly using Skirlinks to

* gengrate income from links posted by users ta products, A bit of a fuss ensited, and
Pinterest dropped Skimlinks, saying: "Right now, we are focused on growing Pinterest
and making it more valuable, To fund these efforts, we have taken outside investment

" ‘from entrepréneurs and venture capitalists. In the past, we've tested a few different
approaches to making money such as affiiate links. We might also try addmg

© advertisements, but we haven't done this yet." 7

Conclusion

| A8 o useT; Ihke it a lat, though [ have some reservations about the smoothness of its

| " interactivity. And like many new web services that suddenly. take off, the infrastructure
oftén efeaks: | hape Pinterest will be ramping up its server capacity soon. What 1 like

| i ~ shout it is its visual appealand how the only limits to what you collect are those

| . Imposed by your vision. :

1t milght be a bit giclie to look at, c..':ptua]ly when you arrive ata random page full of
interior design or fashion boards, but it's definitely vot Just For Girls. :

o Ads by Golee
| - B Understand Socml Media CampalgtLTractxon w/ Svsomos Technology

! m,s}aﬂm 3$L0M
‘BarMitovahip Isrdel

Experience History and rehgmn as lhey come ahve in front of ynu!
" bar-and:-bat-mitaah-in-istaelcom -
" Korean Air Ag80 on Flight '

Larger, Spacious Seats. AgBa It's Different, Korean A1rA380

AW LQ}!:;!L!A}!&QH!
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| Otdest = flrat

Cormments on this page are now closed,

S ap Febrpgry 2018 117

It say it is invitation only o make you think it is invitation only
but anyone can join. The whole thing to me is an example of how
obtuse code wrilers ean be with words, The copyright clause is
basically label your geods or anyone can steal them and resell
them. It should be Lhe other way around, opt in if you want your
images pinned.

Tl s Frbruary 2012 10:23AM
This comment vas rzmovend by g moderator beeavse it didy’t
abide te wor comunity standacdy. Replics may also be deleted.
For mwe detail see Qur FAGS.

. Compactlaw
22 Febrogary 2o1z 1:384M

1t doés make me laugh when people complain about a website
trying to make money incidentally via affiliate Bnks. The service
is free {like a.lot of others). But do thev suppose that evéryone
wha works there is unpaid and that servers are now available for
nothing?" -

If theirinfrastructere creaks a bit;-allow thern to make money to
inprove it.

The internet seems to be the only industry where everything is
expected to be given for free. The truth is that a lot/most that
provide a frer service make money by seliing your data to third
parties, particularly in the US - which has litile in the way of data
protection legislation.

Would it not be better to agree to ads or affiliate links and keep
your data private?

A.much better trade-off.

(This is not intended to be a rany, just want to point out the
reality of what goes o}

jumesgresmith

¢ 29 Hphruary 2012 TROSAM

1 persotally tove Pinterest, and have written an article about job
hunting with the gite HERE

hope'you like it!

pu Februars 2012 11s0AM

hitp://www. guardian‘co.uk/technology/?.{)12_/fcb/ZZ/pintcrest-novjust—for~girks-
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Is interesting, it's like Turnblr combined with aspects of Twiiter
and Facebook.

Only signed up a few days ago, bul it's prefty nice.

One to watch, certainly. Good potential.

Report
Shars

hrwaldram '

Febriary 2012 12 28AM

£
Have been on Piriterest for a long while now (kate you just
started following me! )} - and gol to say when [ go an it (about
once a day) I can spend a good 45 minutes browsing, getting
mspired and feeling generally quite creative.

As someone who never really got into fashion, food, or crafts -
you'd think Pintcrest- wouldn't be fur e,

But on Pinterest I've found some great likeminds looking at
schepomorphism (new technology that looks tike eld analog),
those who like foxes (and owlets) and ballet fans AND loads of
people who love things made of maps,

1 don't think I'm going to be following the same people 't
frionds with and follow on Twittér - {t'd feels miore like Finlerest
is-what itsays on the 1iu - a place to explure sotme of your
interests which friends or colleagues might nat care about,

For now, it's all very Pintferesting,

o himvaldram
. 2 Februacy 2012 102088
i il

%]

Oh and we should also mention that we have our very own
Guardian Pintersst account here, Follow for behind the scenes,
frontpages sud mare! (and please do make any suggestions
bere...) :

LugianOfSamosata

: February 2o 2Py

Loads of PinInterest articles all over the media for the last few
days. '

Ubviouslii they're on a Markeling Push ahead of some IPO or
otherand the hacks ave lapping it all up.

Fehprudry 2ot 2:500M

Response to LucianOfSamosats, 22 Febriary 2012 2:09PM
Canspiracy alent, conspiracy alert! Sound the alarms, something
new and potentially popular is being mentioned in the media!
Mugt be corrupt!

Roaz

au Hehrpars 201z 205 PO

Recommend (4}

Responses (1)
Report
Share

Recommend (0)

Responses (0)

Recommend (16)
Résponses (2)
Share

Recommend (2}
Responses (0)
Boport

Recommend (2)
Responses (1)
Report

Share

http:/fAwww.guardian.co.uk/technology/201 2/feb/22/pinterest-not-just-for-girls

Page Sof8

19/11/2012



Why Pinterest isn't just for girls | Technology | guardian.co.uk

it must be hard to actuelly invent or launch something now,
beeause as soon as it gets mentioned in the news everyone just
cries "Advert! Conspiracy! Cortuption!”

motherwifeme
22 Febrnanc 20w 3010PM

.

Resounee 10 hrivaldram, 22 February 2012 1L28AM

I've been on Pinterest for a month or so and am loving it. 1 first
went on a3 I started seeing the Pinterest badge on fellow blogger
sites, so thought it would be a good way 1o add to the online
profile of my blog.

Butoncelgotintoit, realised if was a whole different playing
field - I should really have found a girlier way of putting that - 1
arn connecting and being inspired by a wholé new bunch of
people online and I don't care if théy'ever comi and visit my
blog, it is all about the Pinterest! Did [ jusktype that, ona
national newspaper site, doh! '

Anway, I agres with you fotally, I don't necessarily follow the

same people I'm friends with on Twitter - there is of course some

crossaver - Pinterest is its own little world at the moment and
t'm loviug foraging out new finds to fuel and inspire my
crentivity.

o . «

2 Pobropare 2oi JE5PM

@Ro42

will be tteresting over the next while to click on some of the
exuberantly positive contributors and see exactly how long
they've been registered before airing their appreciation.

@ Felirnary 212 5:38PM

It may also have been warth merdioning that Pinterest gives you
ahisolittely no control at all over your Pins - the terms and
conditions make that quite clear, So users aploading their own
wark are utterly unable to stap other usets from taking it.

This is what stopped me from creating an account!

© L an Febrpnw 2012 112 10M

[ have read several articles-about Pinterest and 1 still don't
understand what the point of #t is.

Why wonld yon want to "pin” stufl? Why wotld yon want 1o see
what other people are “pinning"? WHY?

It rerstinds e of people who are eontantly changing their
"peronsal message” on msn oblivious to the fact that nobody
actually cares.

2 EpBpTapy 2012 RPN

http:/fwww. guardian.co.ludtechno]0gy_f2012/feb/22/'pimarest—not~j ust-for-gitls-
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Well one quick pernsal of the frunt page shows a collage of
cupcakes, hair, makeup and wedding related nousense. I'm
failing to see what this offers a virile, red-blooded male like
myself?

Qeaonasss
y Fehroar 2010 25840

Food, fabrics, fashion, flowers, fluffy animals and babies without
amusing captions.

Db not want.

& 27 Febanary 201y 1:21 PN

Why does every shiny new social website have at its heart selling
staff?:

~ 93 February 2012 1156PH

Tfollowed a load of random people this morning before work,
wone of us liked the bus mach.

| a3 February 212 vatP k'

Not Pottermore for Pinter fans then? How disappointing.

" LondonManc

4 oy Feheary 2012 2024 PN

Himspe e 10 LucianOfSamisata, 22 February 2012 2:06PM
héhehehe... Actually not toe much of a leap of imagination, that,
But susely you didn't expect the Guardian NOT tospend 2n
inordinate amonnt of fime talking about how it knew about it
before it was cool??

HateMale

25 Pebrigry 202 f24PM

Why would vo wunt Lo "pin” stuf?

T¥'s what 1 do. The other Cenobites stand around looking
menaeing, 1 do the cool stuff with the chains. That's how we roll.

Why would 1o want g see what nihay penple are

"pinping?
1t 1 catch anyone else pinning: I will tear their souls apart.

And then reporl them for copyright infringement and possibly
defamation of character, if they were deing it wrong.

WIHY?

Pinning lists is an angelic pursuit to some, & daemanic waste of
effort to others. Pleasure/pain indivisible.

http://ww.nuardian.co.uk/technology./zm2/feb/22/pinterest~not-just-for-girls
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Uiy sianed wp 2 fow shavs ago, but W's pretty aice.
Oneio witeh, ceraindy. Coud potential,

Faro
Oh, such sincerity.

2y Felwnary 2018 9:54A0]

Buengnse to Ro42, 22 Febmary 2012 2:51PM
Try reading the advertising by motherwifeme in ihe comment
below yours.

* denimagol

#9 Ay Vebriary 2012 A PN

1 was introduced 1o Pintrest by, my wife when we were renovating
our house, we found it really useful to build up a ‘Bathroom’
board with all the sinks and showers etc that we were finding on
siles and then pinoing them with the prices. we could then sea an
overview of our design choices, it rnade the whole processof
comparing pl‘oduct much easter, ,

now the bathrooms finished P've carried on using it for work
purposcs ko build up design inspiration from arcund the net for
various projects.

Sa its not just for girls and Ruffy cals:

S ore
24 Fobruary 2012 $450M

Has anyone checked to find a Facebook coanection here? Sounds
like the same gufl.

Cominents on this page are now closed.

@ mos2 Guardian Newa and Madis Limited or 1t 4ifilioted companier. Al rights resérved!
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. guardian

Pinterest piqued in UK for 'creative,
pretty and completist’ social network

Onlineg home for cataloguing imagss &f everything from
ampersands to Pinter tributes proves popular with woman

A Hanneh Waldeam
f', “The Guuriian, Fridny $4 February 2012 15.45 & foi Yao

Begrca agh P ity
? g &
i i
Piaires ¢ pusitls of Tk Weldraw sad Rali taghes. Piptoeioh: Plabnesy

After rapid growth in the US, the hottest new soclal network on the Internet is starling
to take off in the UK - with an vnusually high propoertion of wamen users.

If you've ever cut out something from a magazine, collected stickers il the playground,
or made a photowall of your favourite postmrds, chances are you'll understand the
attraction of Pinlerest..

Dubbed the “Cunbic for mums”, Pinterest allows people to create anline displays of
their likes and interests - from hone decor to rail art - by “pinning” images and videos

on to virtual boards.

It has mxmﬁuﬂihﬁmmﬂ.&tm driven largely by tech blogs and word of
month. Reliable figures on the site's 12m monthly upique users are haid to come by, as
the 10-strong teammn in Palo Alto, California, went quiet after Pintetest's popularity
surged, but its reported “pinners” in the US are somewhere between 57% and 97%
female. Harly fignres suggest the gender balance of the UK's 200,000 users is more
aven,

The year-old site started as an idea for a online catalogue where frieuds could share
tastes. Farly adopters include crafters, foodiesand creatives who jumped on the 2asy
way to store sourves of inspiration and share ideas in an online moodboard. Those who
are self-confessed "pinddicts” talk of a need Lo organise and campartmentalise iv a
digitally seatty world:
The most popular boards are on weddings, planning and food, making the grid-like
hormepage look like Good Housekeeping from the 1980s, Pin etiguelse advises users to
"avoid self-promotion" and to "be nice”, which makes the site feel like a safe haven away
from trolls and online haters ~ one of the posgible reasons it has been a hit AMONg ew
MUms.
Guardian weekend coltmnist 8all Highes uses Pinterest to nurture a fashion ebscssion
- and says it satiatés curtain-twitching nosiness and the curipus feeling of walking
through someone else’s home.

http:/fwww, guardian.co.uk,/media/z() 12/feb/24/creative-pretty-completist-pinterest S 19/11/2012
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"It quite obsessive about products ~ clothes, home details, flowers 2nd all those things.
Pinterest is the only social network which caters for that. And it's also bloady useful -
sometimes you bookmark something and you can't remember why, but Pinteresi is a
visual reminder.

“T think the reason womer joined is it's compulsive shering. It's creative and pretty and
it's also camnpletist ~ it's a yreat feeling when you finish a lovely board. It also makes you
crystallise what it is you love.”

Companies are quickly cottoning on Lo Pinterest potential — creating boards that reflect
brand lifestyles, like Wholefood's strength board, or behind-the-gcenes boards like the
S Today's anchor gotics (and the Guardian is on Pinterest too). One of people’s
favourite boards is called Things L think womnen like, as a man {a satire), while one of
cofounder Ben Silberman's favourites is on hoysehold weapons, and there are boards en
everything from Pantone colour palettes to Harold Pinter tributes.

Anecdotally, male users say they “don’t get” Pinterest, aren'’t interested in creating visual
aides for real-life decision making, or don't see the need to have an image-based
bookmarking site. The site also doesn't lend itself to boards around technology,

although high-profile piriner and Facebook founder Mark Zuckerberg co-crealed a

pinboard of iPhong home screens.

One of Technology blog Mashable's top boards is on infographics, and Mashable's
community manager, Meghan Peters, thinks Pinterest is here to stay: "The site has
quickly struck a chord with a mainstream audience - a difficult feat for a new soial
network. Its novel design allows users to experience the web in a way that makes them
feel productive and inspired. In addition, there's plenty of monetisation apportunitics
with brands (retailers in particular) jumnping on the bandwagon.”

Pinterest is pegged on to the idea of sharing ~ which this week raised gquestions of
copyright about pinning original content fron photographers and publishers — but it's
sormnething avid pinners fiercely defend.

Cardiff photugeapher Plppa Beunet says it suits ber wark perfectly: "It gets my
photography recognised and seen without me having to shove it down gnyene's throat, |
can also interact with potential clients in a totally novel way. If they like what they see of
my photos or they see nther things ['ve pinned, they can go leok at my other boards and
see what, beyond my own photographs, 1 enjoy."

Ads by Gaogle
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by acdelition, there's plondy of inoneti<ation
Lunities

[gns

Gatitin one.

ﬂ - glairigl
A

24 Febragy 2012 5:51PM

1love Pinterest! Early stats for UK snggest there are more men

using it than women though. Sea this infographic on Mashable

for the US / UK breakdown:

hittp:/ fmashable.com/2012/02/14/ pinterest-mmericacengland-
infographic/

Look at what's heing pinned though and you.defo get a sense of
who is really using the site {rather than just lodking around for

mionetisation oppst)

H

|2 1 Fhrgary 2002 514 PM

Sorry, bat as a man, Ijust don't get it.
Conld you try and explain i1 1o me again please?

-

24 Brhequrme o 5130PM

I'm definitely.on the Love side of this! Pinterest has really, reaily
helped me plau my wedding. Having such & simple way to both
catalogue and visaalise all my ideas without having to prin them
out and ghue them intoa scrap book has been so useful!

1 also have boards for fashion and style, recipe ideas, interior
design and crafting inspirations.
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Keaor
+ 20t Februdny 2012 3:40M

5‘?3‘“” o

"From nail art to horme decor” Ah, yes, wornen's interests all
covered there.

* 1love Pinterest: I've got one board for books read i 2052,
anather for films. Um going to make boards for favaurite places. 1
make boards for the books [ write. If's not ‘tumblr for mums’. 1t's
 useful way of collecting stuff together and sharing with others.

dficiagg
24 Fabruary 212 &0 PM

S
Waldrani:

Anecdetally, male o shes "don't get” Pinteresi,

arer’t interpsted 6 creating visnal aides for real-tife

decision makitig, or don't see the reed to havean
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Ab, these would be the men who dont work in any visual or
eraphic-based industry or who aren’t interested in, say,
photography,design or the visual arts? Yeah, ‘cos there's hardly
any men around tike that.

Recommend (7)

ey Responses (0]
e srveneo 1 Kezgr. 24 February 2012 5:41BM Reporl
i was ready to dismiss pinterest but your comment madc me “Share
think twice, catalogning books, films and music is a great idea!
tharks 1}
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. Application or Services; you hereby grant to Cold Brew Labsa Share
werldwide, irrevocable, perpetual, non-exclusive, fransferable;
royalty-free license, with the right to sublicensc, to use, COpY,
adapt, mudif)_(, distribute, license, sell, transfer, publicly display,
- publiely pevform, transmit, stream, broadcast, access, view, and
otherwise exploit such Mumber Content only on, through or by
means of the Site, Application or Services.
oo © Zhaph k Recommend (9)

L 24 Pl 2052 559PM Responses (0}

Yep, monetication by using the license you've given them to sell Report
yony content ;) Share
http://www.ibtimes.com/articles/ 301714/ 20120220/ pinterest-
copyright-terms-service-tos hti
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Uves pat pie beurd o books reyd 10 2012, ardether or Share
iy T aoing to wiske boards for favesurite places. 1
make horrdsdor the honks Twrite, IS net pymble for
imung’, 15 5 useful way of colingding stuff rizetier
and sharing with others,

i'm no luddite. . bul why? why do you want an online list of the

books you've read... why do you want to share this list with other

peaple?t WHY?! don't people rely on/ have memaoties anyroore? -

mustEVER Ything be 'shared'?

k hrwaldram : Recommend (5)

4 Erhenary 2o1s 7 PM

Responses (1)

R o ke
Response tv dficiaue, 24 2012 6:03PM - - gharg

" Hidfielggg

I actually did speak to some product designers who said they
were on pipterest but reluctant 1o ereste boards which gave away” -
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their sonrees of inspiration. They told me they fell they already
gave enough away on their website, Facebook and twitter feed 50
didn't need another more visual channel. Thanks for your
cotmumnent.

euonymng
2 Febriamit 2oz mee PM

Resparce io redflag, 24 February 2012 7:03PM

T don't understand the need to share everything either but I
guess it perhaps helps people to feel important and attended to
in some way, My guessing is in no way judgemental... . it's just an
abservation.

T hrwaldram
V 5 Fehruay 2012 TP

v

Response to yanillalatie, 24 Pebruary 2012 S:30PM

[ 4]
Hi Jen! Think a lot of people have felt its great for planning real
life everris. See you on there (hannahra)i X

b4 i 1]

ey Pebruawy 2oz maibPM

For the past 9 1nonths ['ve had weekly visit to the crafizine blog,
make, instructables, all looking for idcas i can use as a Librarian
- eraft ideas, displays, etc... Pinterest allows me [o crealc a
"holding pen” for the weblinks, instead of endlessly printing out
instruction (my library is under orders to limit printing, esp. in
color).

By typing a comment, «ll of a sudden T'm being foltowed by other
Libraries (thanks - and you're happy to use my brainstorms,
brain squalls, realiy).

Might not be for everyong, but I actually use Pinterest, aand
hope it stays around.

| EIDavid

T 20 Febpruary 2otz BB

I'm trying to get off social networks, and new ones keep papping
up.

Pintcrest would probably actually appeal to me, being in the
Design field. But I just don't have the desire Lo join another

network.

aiv 2012 GHGPM

Serious warning: I'd give theip terms of nse, speciﬁcally
those relating to copyright, a very thorough read before
posting any-oviginal content on Pinterest. My o
understanding is that you refiquish all rights to vour material

" when posting there, and that they explicitly reserve the right to
make commercial use of anything posted theve. '

http://Wv.guaz&im.co.u,k/xh'éd i/2012/feb/24/creati ve~prefty-completist-pi nterest

Pinterest piqued in UK for ‘creative, pretty and completist’ social network | Media | Th... Page 5 of 9

Recormmenid (é)
Responses (0}
Repart

Recommend (2)

Responses (o)
Report

Recornmend (2}
Responses {0)
Report

Share

Recammend )]

Responses (0}

Recomimend (5)

Responses (i]
Bepont
Sharg

1971172012



Pinterest piqued in UK for ‘creative, pretty and corpletist’ social network | Media | Th... Page Gof9

: Danamo
T ag Februar ot 9u1sTM

its reported "phoners” in the US me snmewhere

berwsen 5% and 47% fumsle
So it's popular with defected Eastern European shot-putters?

7 Ranamo

© 4w Fehruy 2012 9:27PM
Resputse 10 Hrwaldram, 24 Febroary 2012 7.21PM
1 can see how it's popular, but don't quite understand why
anyone would want to shave the information publicly? Especially
as interests are drip fed to friends on-Facebook or similar. Every
day I could see one new thing irrelevant thing that my friend'’s
partner has flagged as interesting, like Jack Vettriano or Party
Rings. Unsubseribe from Claire

- : NpRoomInTheDoghouse

a4 Felpuar 2ol aaglPhl

Respae e 1o pattvbulnpo, 24 February 2012 5:14PM

Sowr |, bt as 2 man, Tiust don't get il

Canld you trv and explaby it to i sain please?

Sorry, but as a wornan, I just don't get it cither,

i barfillerz

4 Bebroanezore iazP M

o which makes the site feel like a safe baven away from trolls
and online haters..” Arrrgh! Another writer who doesn’t know
that a haven 15 a safe place by definition.

Oeoonasse

Pebruaiy o012 10162 PM

Response to mofahe, 24 February 2012 9:338M

Sesiong varhing Ud sl thelr tovins of use,

specifically these refating Lo copyright, a veny

harogeh read bofree pagting srv origlngl contenion

Pintetes!
Yeah that's good advice that's notably lacking from the rash of
articles that The Guardian have prodnced on Pinterest. By
posting original content there you give your rights to them and
they can do with your work whatever they please. One presumes
that includes selling it on to content hnangry places like The
Guardian dirt cheap.

vommph
" 2q Mebruam 2049 1001500

“matkes the site fesd like a safe haven-away from trolls and online
hatevs — one of the possible reasons it has been a hit among new
mutns.”
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Responses (o)
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Share

Recomunend (2}
Responses (0)
Beport

Share

Recommend (5)
Responses (o)
Report

Share

Recommend (3)
Responses (0}
Repord

Share

Recommend (4)
Responses (0}
Report

Share

Recorrunend (73
Responses (1)
Report

Share
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Right becanse ‘new mums” are never trolls or on-line haters, are
thew?

Have you never seen same of the stufl on mumsnet? Or indeed
on any practically site at the stightest suggestion that the world
might not revolve entirely around their little Johnny or Jocasta?

2y Fohruapy 2012 1111 PM

I'd rather read The Guardian!

¢ fecalgameron
hBevary 2012 in7AM

o
25 r¥

What? Why? What a load of childish navel gazing rubbish,
another facility to help self obsessed western consumer drones
practice in the church of ‘me’...... "pies of things own!”, "pics of
things I want! "pics of cool things!".'As least there’s the amusing
sting in the tail that the naive users will have their data and
original conlent exploited to make money for the wehgite....
suckers!

| ghasix

25 Fohrmry 2012 y:22AR

What do you think will be Facebook feaction to Pinterest? will
they add Pin it button or any stronger integration? I'd like to
share a small application that T've buili that converts Facebook
Wall to Pinterest Pinboard:
https://apps.facebook.com/pinvolve/ theguardian

1t works with any Facebaok page (Just replace the id). IU's called
Pinvolve. What do you think?

hrswaldram
g m5 Fehruary 5012 20706AM

]

Responsiz 1o stasix, 25 February 2012 9:224M

VWhardo teas think witl be Favebook reaction o

Pintoveat? Will they add Pin i butlen oran strongsy

integrstion? P like to share ¢ amalf applicotion that

Tre bl that eomerts Facebook Wall jo Fingersst

Pinlaords

hitps/ fapps Jacgbook.eon /pin votve/ thegnardian
Hatia - vour Finvolve app is great! Brilliant to see what it would
be like to view Facebook in a Pinterest-style grid. But 1 don't
think it works so much with articles which perhaps don't have
phatographs which are self-contained (grasp the story in cue go)
- the reasoft Pinterest works so well is the images don't need to
be explained - this makes it more akin to Tumblr where the best
Tumblr hlogs are those where the image & caption are all you
need to understand the concept.
still - T wouldn't atind vsing the Pinvolve app Lo sce my-friends
photos displayed in this way - or maybe {t could beused for only

Recommend (o)
Responses (G}
£7E

Share

Recommend {2)
Responses (0}
Revort

Share

Reecommend (0)
Responses (2)
Report

Share

Recommend (1)
Responses (0}
Report

Share

http://www.guardian.co.uk/media/2012/ feb/24/creative-pretty-completist-pinterest

19/1172012



when friends talk about products... it is brilliant though thanks
for sharing!

; & a7 Pebruary 2012 GRiDAN
i
Resp e 1 goounph. 24 Pebruary 2012 1005PM

Right hecause "new raw=" ave never tredls o on-line

hators, ave they 7

Wasn't necessarily saying this - you've made the jump, The point
was about the fact with faw characters to comment on pins
there's little room for negative reaction - you're encouraged
mainly te ‘like’ and *share’ which means those whae avoid
comment boards far any reason may be more attracted o
Pinterest.

Thanks for all yvour comments!

lirmaniive

Febtuary 2002 1PN

Waorth checking ont this presentation T put up recently on
Slideshare. It's had over 30,000 views in 3 week, A pretty
exhaustive run down of stats, facts, demographics and insights.
Hope you find useful.

bttp:/ fwww slideshare.net/litmanlive/the-ultimate-guide-to-
pinterest-11613788

fecalcameron
35 Febheuary 2012 2usPM

Response to stasix, 25 February 2012 9:224M

They're all the same, fiow is it really any different to pecple
posting pics on all the other social networking sites and liking,
linking themn ete. It’s amazing how remaming things and adding a
few very basic features creates an amazing new gimmick.
Faceboak was just myspace with the emphasis put more
collecting puerile, vacuous cornments and pics of people beiug
‘cod] oni a 'wall' (err... comprier screen) as opposed to being to
located on severa} different pages (which in noway ave anything
like a wall) - amazing thal the emperors new dothes still sell so
well affer-all these years. By the way what is the point of the
stupid pic at the top of this article? Looks like a ¢ollage made by
a 5 year old on their first day at school...

. fecalgameron

“ehriry gota 2P

Respanse to hrwaldram, 25 February 20121001040
hrwaldram

25 February 2012 10;10AM

‘Response to nommph, 24 Pebruary 2012 10:15PM

vou've encoireed matnly to ke’ asd share’

hetp:/fwww.guardian.co.uk/media/201 2/feb/24/creative-pretty-completist-pinterest
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Share
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Share
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Share

Recommend (1)
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Report
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Wow that's nothing at all like facebook or all the other social
networking sites...

Comments on this page are now closed.

1 2012 Guardian News and Media Limited e its afiliated companies. Al rights reserved
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Is photo-sharing website Pinterest the next Facebook or Twitter?

Not a week goes by without a new website being proclaimed as "the new Facebook' or
'the next Twitter', but photo-sharing network Pinterest could bave genuine staying
power - as long as some copyright concerns don't scupper its popularity. Metro wades
through tonnes of images of knitwear and cupcakes to find out what it's all about.

Related Tags:

Andreyy Murray
Londos School of Leunonics

Pinterest by numbets

like," It may sound like the mantsa of ioday’s social networking generation but it's

“What really maiters i what you like, not what you are
really & quots from a navel written in the dark ages... 1995,

Nick tHpraby's High Fidelity has proved highly prophetic when it comes to interrct habits, both s our Jove of making ontine lists and our

desire 1o tel] the warld what we like.

These two trénds are encapsulated 1 the latest website generating u buzz — Pinterest,

eir favourits photes and share them with

st com i3 ad onling and social pinboard that allows users to grab th ‘
and. like Lhe song, "whiskers on kittens’ and

As its name suggasts, Pintere:
it wonld be My Favourite Things from The Sound Ot Music -

followers, If the site was a song,
-crisp apple surudel” feature heavily.

if there's one thing you can he sure of on Pinterest, it is pictures of cats and dessdns.

cir page. This can be doue by ndding 2 ‘pin it’ bulton o your

Pinterest is quite simple. Users “pin' a picture of something they like w th
¢ on the site, you must b jovited by either 2 friend or sending o

favourites bar, These ping are then grouped iuto themed boaxds. To tegiste
request directly to Pinterest, ’

Usets must also link their Facebook or. Twitter account to Pinterest.

http:/fwww.metro.co.uk/tech/891 469-is—pintcrest-the;-next-facebook-ar-twitter 19/11/2012
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Dot e men W

, R % Agschg Bl bmans
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o T i aEg e e LA

, 'l Metro's own Andy Blacknore shares a bowl with Jack the dog on it
with his pals
The first cneounter with Pinterest can be quite daunting, s constantly evolving omepage bombards you with images of shoeg, interior
desipn and Ryan Gosling.

It is no surpriss to learn, then, that most of its usors are American women. 1n Britain, howewer, that trend is not replicated, with mora than half’
of Pinterest users hére mern,

Kutherine Hannaford, editor of tech webhsite Gizinode UK, said *In under & yuar, Pinterest has dmassed around 12million ugers. most of
which appear ta be cash-rich and click-hungry wemen.’

Brands love iL, too. Mecea [brahim, head of sociat media at Great British Chefs, said Pinterest bas heen a healthy source of new teaftic for the
coiapany. ’

I works very offectivaly for us as people not only love looking at atractive photographs of {ood but are also keert to find out how to make
therm, 50 they will click on the pictures and nat just share them,’ she said.

The site was sared o years ago by Yale University graduates Hen Silbermann and Paul Sciarra and their fiend, desigaer Fvon Sharp. It is
also hased in California’s Palo Alto — the hub of web activity. An aceount int the pame of Mir Sithermana's mother, Jane Wang, is the site’s
most popular, with 2. 5million followers.

There is even an aceount in the name of Mark Zuckerberg, which may indicate the Facehook founder is keeping a close cyc on the
competition.

Like Facebook, however, Pinterest hus auracted concem over the question of ownership.

“ard D wipar hr g ot

o

_ : Pinterest allows users 1o share preturcs of the things they love with
others (Picture: Pintrest)

Bloggers have been expressed fears that i a user owns a picture, they are cilectively handing it over to Pinterest if they pin it on the site.
On top of that, there is concern that many Pintercst users could e breaking copyright law by sharing imuges they don’t osvn.

Pinterest hes aflowed websites to block their pictiré content by adding a line of code and it slso has a notification sysizinlo sllow copyright’
holders to request the removal of content.

But Andrew Murray, profossor o laty at the Léadon Schoot of Econnmics, worrics that the differences butween British and: American
copyright law (Pinterest references the laitter) could result i users herc heing sued for pinning an image without the copytight holder's
penmission. *Pinterest i5 acting at the margins of copyright legatity,” be said.

“They have carcfully crafied their copynight policy and terms und conditions ty protect themselves from copyright infringement cluims.

*Legally, Pinternst seems 0 comply with US copyright taw — and also UK taw, incidentally - by operating a notice and wkedown approach.

http://www.metro.co.uk/tech/891 469-is-pinterest-the-next-facebook-or-twitter 16/11/2012
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“But, morafly, it is a lot greyer. sspecintly when they place. all Yiability for infringement elaims on the members” shoulders though their
indemnity,

‘[t seerus 1o 1ne (hat Pinieres; encourages members to post material without thinking of the capyright implications, roopetises this content, and
then takes little to-no respoasibitity should copyright holders ake action.”

Pinterest has remained fuirly tght-lipped about copyright ~ even refusing te comment for this article ~ but Mr Silbermann recently insisted
she company is not indifferent (o the issue.

David Emumn, senior seeurity researcher at Kaspersky Lah, said: * The obvious issue is who owns the content? s essential before you sant
posting any data {n any social aetwork that you read the small print and find eut whst the providermight do with any content you share.”

Pinterest has also been criticised for generating income hy modifying links 10 products on vommercial websies.
At the moment, it's tough sceing how Pinterest is making money or ever intends on making money in the fuwre,’ Ms Haanatord continyed.

“Pinterest provides 4 novel way ta pass the honrs — though long-time Tumblr-using people may arguc they have g betler platform for that se
it”s unlikely we're looking at the next Facebonk or even the next big thing.”

A vival sirz, Fancy, ladt seek staried allowing users o post piotuses of their favourite items before buying them directly through the siie. With
250,000 registered users, Fancy. is not as papular as Pinterest but it has a head start on monetising its potential

The big guestion is, hivw will Pinterest follow soit?

Metro view: Blpeger Richurd Moynibun gives Pis verdieron Zinierest

Metrg on Pinteresic pinterestcourmenrouk
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s commentDDishike this comment :

We find thar peaple e it for DIY we have many people use ous image which they have found on Pinterest for a blog feature e.g 'make
your own snap heart' tutorial. If images are repined back and for the they often cnd up with brokes liaks and don't take you buck to the
source- The the originator or owner of the image is untraceable. We are very dubious about it

Pogted: 266 days ago

Ruply

Report abwseShare
* S1as

Reader

Like this commentOLslike this comment

shanid Facebook integrate Pinterest? Here's a nice application that creates Pinlerest Pinboard from Facchook Page:
htips:ifapps. lacebook com/pinvolve/Metrol I (works with any page).

Posted: 266 days ago

Reply

Report abuseSlare

Top storie§

Aifverse zoes live as Wit 17 faunehes ip Amgrica

I'ver wonted your owa 30 mintme doll? Mow vou sean

il explores identifying device users by brearh and Hear(heat!

Nvepace owrers confident new site Jnuach, van Tevive ugeing

vegraphy; The snalome yiyal oot rehiellion ageiast the dindad e

ple stab us gl indhe back?

i = s did Apple gerlbg poce so wrong?
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Pinterest: the new hit social network explained
Pinterest has been the most talked about social network of recent weeks but what is it for and who is using it?

Pintarest: will it 20 anything?

Ry Shane Rickmond, Head of Teehnology (Fdiworial)

3:35PM GMT 28 Feb 2012

What is it?

Pinterest provides virtual pinboards onto which members an ‘pin' collections of images. Thesw can be picrures they have taken
themselves or imagss collected from around the web. There is no limil to how many boards you can have and users are collectiog all
Linds of things, from clothes (hey want to buy to possible paint colours for a decoraling project.

Once something has been pinned, others can re-pin it, making it possible for an image to spread throughout the social network.,
Though the buzz around Pinterest has only just begun, the site launched in ‘closed beta’ almost two years ago.

Who is using it?

The stereotype has it that the sitc is being used uverwhelmingly by women, whether to collect images of craft projects or this season's
fashions. In the US. the stereotype seems to be broadly truz: 83 per cent of Pinterest's LIS users arc femalce. In Britain. socording w
figures from Compete, Pinterest's membership is 56 per cent male.

The average US user is aged 35-44, while the average British user is 10 years younger. Pinterest's user basc is overwhemingly
American though, with around 12 million members, comparcd {o 200,008 in the Britain,

Wikl it be the next Twitter or Facebook?

Al this point it is difficult to predict whether Pinterest wilt continue to grow at a phenomenal rale or whether this current wave of’
interest wil) subside. At the beginning of last year there was enormous interest in Quora. a question-and-answer based social netwerk
that many people thought would be the new Twitter, Though Quory continues to be popular. its appeal has not been browd enough for
it 1o challenge the social media giants, What happens to Pinterest will be determined by its ability to meet a need that is not met by
the existing players and to keep users coming back day afier day.

How will it make money?

One way that Pinterest already makes money is by converting pins into affiliate Jinks with cocommerce siles, That means that if you
post a picture of a sola that you are thinking of buying, Pinterest could add an alfiliaic Jink o a partner retailer 5o thar the site gels a
cut ol any subsequent purchase. The site's Q&A says "We might alse try adding adverlisemants, but we haven't done this yet." Other
ways that the site could make money include selling additional teols and features for brands or high-end users or charging for
‘sponsored pins'.

How can l use it?

Membership is invite-only at the morment so you will have o know someone who is 2 member or request an invite from Pinterest and

then wait a day or two,

€ Copylight of Tetegraph Media Group Limited 2012

http://www telegraph.co.uk/technology/social-media/21 11 278/Pinterest-the-new-hit-s... 19/11/2012
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Pinterest: Just what exactly is on it?

By Lauren Everitt
BRG News Magarine

Hype is growing about the social medis website Pinterest, with much fanfare after it passed 10 million users in
record tirne. But what is actually on this online pinboard?

There's stiil a healthily high percentage of people who have heard nothing about Pinterest, but its meteoric rise Is
exciling social media experts and marketing analysts. Nearly 12 million users from the US and UK flocked to the virtual
bulletin board in January to pin up pictures of their favourite things.

Pinterest allows users to curate collections of images from across the web under different "boards” or categories. If a
photo strikes a user's fancy, they can repin it - Pinterest lingo for posting it - to their own board with a few clicks.

The site has already been satirised as being largety dominated by pictures of cute kittens and elaborately conceived
cupcakes.

Pinterest does not respond to media inquiries, but it's possitle to use Google's DoubleClick Ad Planner to examing both
the user demographics and their main Interests. It has already been noted that the site is overwhelmingly fermale. More
male-oriented pinboard sites - like Manteresting and Gentlemnint are already springing up.

According to Google Ad Planner, in January 2012 Pinterest's US audience was primarily interested in fashion, aris and
crafts, recipes, seasonal eveots and halidays, and interior design.

These topics reflect the most poputar pins and Pinterest's demographic. Females account for 668% of the site's visitors
worldwide and a whopping 85% of the activily, according to Andrew Lipsman, ComScore’s vice president of industry

analysis.

In the UK, the demographic picture is different with a mostly male audiepce, apparently interested in a very different
agenda - including wab stats/analysis and blogging services. But it's been suggested that "early adopters” are
dominating in the UK and that that will shift over time.

Fashion
People scouring the web for fashion are nearly 11 times more likely fo gravitate toward Pinterest than the average web

surfer, according to Google Ad Planner. One glance over Pinterast's “Popular” page will quickly atiest to the topic's
prominence among the Pinterati.

Take, for instanice, a pink and white, one-shoulder dress pinned on Meghan McCabe's "Get In My Closet Right Now"
board. The photo was repinned more than 4,000 times.

Pinterest's photo-rich platform contributes to the popularity of fashion pins. Users “follow™ their friends’ fashion finds,
chemypicking their favourite items and repinning them to their own pirboards. -

hitp://www.bbc.co,uk/news/magazine-1 7204313 19/11/2012
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Pinterest provides users with a place to curate their image, according to Josh Constine. a technology journalist for
TechCrunch.

"Pinterest has struck a chord with people's desire to porlray their identity in & more stable fashion thap contert streams
like Facebook and Twitter,” he says.

Arts and crafts
From tin-can fanterns to scented rice heating pads and melted Crayon artwork, Pinterest is a cornucopia of crafts

executed or appreciated by people with time on their hands. Some users are {ooking to crochet a steering wheel cover
or transform an oid pillowcase into a scandalousty short sundress.

Pins range from the mundane fo the zany, but the most popular tend to be those people haven't heard of before.

Unique and strange things on the site tend to go viral quickly, according to Rob MeNair, a social media strategist with
mycleveragency. "it's a discovery ool and the products that get shared are the most unique products,” he says.

The site inspired him to purchase a Star Wars R2-D2 rubbish bin for his office:. "l would have never thought for a second
to Google that," he says.

Recipes
Images of melting snowman cookies and a stack of brown butter, bacon and chocolate chip cookies generated more

than 15,000 repins each. Both recipes landed on the "10 Most Repinned ltems" list, according to PinFaves.com, &
Pinterest fan site.

From gooey brownies to perfectly pan-seared steaks, food imagery pins ahound, One reason for the popularily of edible
iterns is their photo appeal.

Pictures beat words on Pinterest. "Pinterest is primanily visual so abstract concepts don't cany as much weight, anything
that you have to explain is less likely to becoms popular,” says Constine,

Whereas "things that can be represented with a single image” tend to do well, he says. “A picture of the dress is the
dress; a picture of a gorgeous cupcake is the cupcake.”

Special occasions
Events and holidays are another big topic for pinners.

From weddings gowns styles o Easter table sellings, pictures of special events crowd Pinterest’s "Poputar” page.
Finners create boards dedicated to weddings, the arrival of 2 new baby, vacations and seasonal holidays.
The site’s format is particularly popular among women planning such events, says Lipsman.

“when you're planning @ wedding there's a jot of cutting out dresses, decorations and flowers and putting those In
folders and scrapbooks $o you can have your dream wedding.

" think that Pinterest enables you to do something like that very simply,” he says.

Interior design

The "Epic Closet” landed on PinFaves.com's "10 Most Repinned fterms" list with 28,857 shares. The closet has carefully
partitioned shoe shelves, racks of designer clothing and separate handbag comparimants.

A slew of home design pins capture users' romanticised realities.

Linder an image ofva lakefront patio with beige and white furniture, Javier Ibanez Gonzalez writes: "l only want a house
{lke this... is it toa much ta ask?” The same image inspires Yvetie Ramo: “ don't need this. § want it! ln my dreams.”

vhttp:/}’www.bbc.co.dc/neWs/nlagazin&I7‘204313 o S : o 19/1172012
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Boards fike "Living the Dream (House)","Casa Perfecta” and "Why doesn't my houss look like this?" offer a pinboard
window into their curators' model worlds.

"Rinterest isn't about the things that you have, it's about the idealised life you'd like to five," Constine says.

Unlike other social media sites, such as Facebook and Twilter, Pinterest doesn't emphasise what users did or are doing.
Instead, it focuses on a person’s long-term aspirations and interests - such as their dream home.

“Pinterest models the way we decorate our homes in that we don't display the latest photographs that we've taken in the
picture frames around our houses, we show our favourite photographs of all {ime," Constine says.

BIRIC

RBEG ® 2012 The BAG is nol respongible for tha content
of external sites, Read more.
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Lo guardian T

Pinterest: you'll never be bored with a
board

Pinterest, the tatast social networking craze, alfows you to
showcasa your passion far pictures and objects in a fun and
colourful way

Hannah Waldran
The Obsarver, Sunday 4 March 2012

S

Pintere piediaede - suck as s bers =Jet- vy shove things yut'te fourndang armanized thout it subjerts,

What's all the buzz around Pinterest? The new social hetwork bag been making waves in
the UK with a reported 200,000 unigie monthly users {already 12m in the US). Thesite
allows you to “pin” any image {rom the webontoa virtnal pinboard ~ curating online
moodboards arouad themes and interests — with early-adopters setting the trend in the
home decor, fashion, food, weddings and eraft categories. So far it's been pretty popular
with women (the site hag the fecl of Good Housekeeping from the 80s) and the eleverest
pinners' boards inspire dnd aspire to perfection.

| Also visit plonerstofollow.com for o complete guide

CRAFT Etsy

For all your crafly goodness -~ boards from this marketplace range from DIY projects to
gift ideas, and there’s one for stationery addicts to follow. Prolific pinner Ni er
showeases yamhumbing_ and Seottish erocheter Bmma Lamb has some greal colour
‘paletics.

FOOD Whole Foods Market

Quiék-.ﬁx dinner inspifation, cheesehoards, and home-cooking gadget porn ~ retailer
YWhote Foods Market is creatively exploring tie saciat metwirk with anthaateriog pins

for all foodies.
WEDDINGS Style Me Pretty

Hair designs, lingerie, shoes and food ~ blog founder Abby Larson's boards are the
number one place to help you get organised and make those difficult decisions in. the
lead up to the big day. Preferable to wedding magazines,

hittp ://www.guardian.co.uk/tcchnology/?() 12/marf04/pinté:rest—share-interest-picmre-b... 19/11/2012
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TIéCI“I Mashable

Digital culture news site Mashable is pushing the boat out with pinboards on
technology, Follow the infographics board to keep up to date on social media trends and
figures. And you can follow BuzgFeed for all your LOLZ,

FASHION eat. sleep. wear.

Kimberly Pesch has quickly risen to be a top style blogeer to follow nn Pinterest, but
with fashion houses Michael Kors and Nina Gargia signing up to showcase catwalk
trends more witl soon follow.

HOME DECOR Apartment therapy

Guardian columnist 8ali Hughes described Pinterest as like having a nose around
someone's home, For all the curtain-twitchers out there, this one from the well-
established homes blog Apartment Therapy is for you.
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Recently 1 have seen so many articles in the guardian, here, here, Rapodt
here and here and now the observer on pinterest, i got the Share
impression that everybedy in the editorial team have been tip off

a hit late around the fse of pinterest in USA is very popular since

spring 2011, and now suddenly everybody in guardian is trending

about, and by now averdoing it!!

—— - dofordo Recommend (o)

Y Marel 5010 O 1PN ‘ ‘
o Warch 3612 9rgPM Respotises (0)
@JeanMichael Seems like everyone is on Pinterest.... it's 2 new Report

hit! lel There's.going to be even more coverage with tools like Share

Pinerly - www.pinerly.com hitting up the storm to ease the
4bility to inarket content on Pinterest.

http:/fwww, guardian.co.uk/technology/201 2/mar/04/pinterest-share-mterest-picture-b... 1 9172012
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Pinterest Terms and Conditions seem to be very scary!!! Report
hitp//ddkportraits.com/zo12/g2/why-iztearfully-deleted-my- Share
pintergst-inspiration-boards/
http:/ fveww knoed.com/thewindowseat/pinterest-change-your-
lerms-or-were-leaving/

hitpi//edudemic.com/2012/02/pinterest-delete/
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Facebook price jumps despite sharerelease

‘14 Nov 2012

Social tetwork stock rises by 10% even though lifting of sale restrictions leaves oom
more shares available '

11 Nov 2012

One Twitter eliek - and i's so easy to destroy someone's world

8 Nov 2012

Maker Faire Africa gives platform to Nigeria's inhovators

5 Nov 2012

Ched Evans rape case: nine fined over naming of footballer's victin

GCH
310ct 201%
Civil Hbeitles feats as eavesdropping agency recruits maths, physies and computing
experts to analyse social networks. By Ryan Gallagher

¥ 2033 Guandion News and Media Limited or its affiliated companies. Al vights reserved.
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Pinterest gets interesting

By Aprif Dermnbosky
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o bout de suite.

Geaat.news pinners, the Pirtrost 2on RriPod 1

Ben Silbermann, one of Pinterest's founders, told the Naw Yark Times that the app is In developmant, but he did not say when it would
be ready.

The two-year-cid site has caught aur collective attention iately, but doas not reached out into Andreig phone or tabiet 8pps.
Pinterest currently has an iPhone app which can be used on iPad, albeit in a stretched and sub-par format.

The new app could deliver the same broadscrean Pintarest experience sasn.on the Pinterest website. That expertence is curantly
missing from tha small screen iPhone version.

Pinterest biings out the scrapbaoker i everyans who uses it, But it's not all red veivet cupcakes. rainbow hair bralds and clever ways
witlr an pld jar and a strip of vintage walipaper.

There's been some grumbling amongst tha recipes and wedding tips. When users found out the Pimaras! wes. pianning o tsem go it
Slumiinky 0 take @ cut of sales when users clicked through to buy a prodect pinned there, users were cuiraged. The plan was
subisequently dropped.

Currently, thera’s some backlash over Pirterest's terms and how it can sell ths images-you pin.

As teporied by Technorat, £ y

Here ar2 the contentious {Brms:

By maldng availabls any Member Cantent through the Site, Application or Senvres, you hereby grani to Cold Brew Labs & worltiwide,
irevocable, perpetual, non-exclusive, transfarable, rayaity-treg ficense, with the dgnt to subficense, to use. copy, sdapl, modiy,
distibute, licanse, sell, transier, publicly display, publicly perform, transmit, stream, broadcast, a0cess, view, and otherwise axploit such
Marmber Conlant only on, through or by meens of the Site, Application or Services.

The Pinterast protest hasn't stopped the site’s ingredible growth, it shot up ko 10 milllon maonthly visitors faster than Facebook, Twitter or
any othar sita tracked by comScore,

FHow us o0

Related Videos . LR

http://www.huff‘mgtonpast.co.uk/2012/03/ 13/pinterest-ipad-app-due-so_n_1341018.ht... 19/11/2012
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Is Pinterest going to make any money?

The image-browsing «ite Finterest is the new social-media darling - bt people won't actiially buy anything through i,
avgues Julian Green.

Riprerest will it sell any*hirg?

By Julian Green

L:A7TPM BST G4 Apr 2012

Tor those who haven't been madly pinning, Pinterest is a wildly successful image browsing website. Before the internet, we used 1o
browse beautiful things for free by roaming the isles of shops, or cutting pictures oul of old magazines und sticking them to (he wall,
Now we have Pinterest and a range of social curation sites that enable us to search for and pin gorgeous images to virtual boards, and
then share them. Eventually Pinterest will have to make money. but it will have to be from browsers. not buyers, because Pinterest

won't drive significant purchasing.

But hold on, you say, Haven't we been hearing how Pinterest is the fastest-growing website ever, with over 17 million users visiting
every month (Comscore)? Aren’t people “liking” produets in their millions and adding them to their “Products 1 love™ boards? [sn’t
social commerce the next big (hing, and US sites like Fab.com, Birchbox, Rent the Runway, Threadless, Etsy and the like all the

rage? Yes, but there is a differenee between social curation and social commerce.

There have been bookmarking and clipping sites before — Deficious and Tumbir, lor cxample. But Pinterest is so successful not only
hecause they simpliticd the pinning experience, but also because users curate collections. By adding pins lo named boards you give
them structure, and add a layer of taste, Discovering other boards and people with taste you like, is part of the fan. For Pinterest to be
suceessful in cneouraging buying, they would need to conncet the eollcction of images to the catalogue of products, This is hard to
do. eBay started out with an unstructured collsction of product listings, goi big, and then had to go back and structure ail its data, so
thal you can choose bekween a red X3, T-shirt and a bluc M T-shist. Pinterest doesn’t have enough data on the images people are

pinning, and won't be able to siructure it.

The sites that are successful in social commeree, and will be suceessful in social curation, arc focused on particular areas. When you
focus on just onc area like shoes, T-shicts, clothes, or craft products, you can merge the catalogue ol praducts and the social curation
activity to the point where customers can help choose the products - like at Modeloth. Social curation sites that have had suceess
focusing on onc arca and developing organised catalogues include Polyvore, Houzz, Yummly, Foudspotting, And some areas arc
mere suitabie than others for social commerce. Just as In the Freeman calalogue, some sections are thurnbed through more than

others. and soma are hought from more than others.

IT you fook at the categories of ping oa Pirterest, you see that Home, Fashion and Food are the mosr popular, These are categories
with trends where tastemakers arc very important, and where: the picture tells much of the story. Consumers want to see what experis
and celebrities are choosing 1o vat, wear and sit on. Products and travel are the least popular categorics on Pinterest, and these are
categories where consumets Lend Lo rely more on recommendations from friends for commerce, and where a picture is just the slart
of the information consumers need, Some users have bought specific Bisy cruft produets from Pinterest. but that earty behaviour {3

being deowned out by the new inners:

The balanee hetween curation and commerce is something that T have leamned in starting two social curation companiss — FHouzz and
Jetpac. Hougz is for home design inspiration. Homegwners want 1o see what tastemakers like, and get information that can help them
choose designers, archirects and products. We started ofT with a structured catalogue of images from top designers and lagged all the
products in the photos. Jetpac is for travel inspiration, where {riends” recommendations are erifical. so it is inherently social —you
can see where your friends have been, and browse their best trave) photos. Those experiences work for those cutcgories. What

Pinterest will not be ahle to do s to tum Logkers into Dookers, as they say in ravel,

They will be more successful if they don’t get in the way of whal users are enjoying doing alrcady. and just help brands advertise in a
way that adds to the experience. A whole group of analytics compunies arc already vying to provide brands with stats on their
Pinterest presence. How long before Unilever gets the chanee.to ask ifyou Love il or Hate i, next to TheMarmitcMan's boards on
Pinterest? People won’t buy from Pinterest, but they may Jook at advertisements.

http://www telegraph.co.uk/technology/internet/91 85845/1s-Pinterest-going-to-make-a... 19/11/2012
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Julian Green is the Founder of Jetpac, He previously founded Hourz and has been starting and running technology
businesses in Silicon Valley since 1998, including six years as a senior executive at eBay.

© Gopysight of Telegraph Media Group Limited 2012
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Pinterest now the THIRD most popular social media network
beating LinkedIn and Tumblr

By Moghan Keneally
PUBLISHED: 0078, @ April 2012 } UPDATED: 00:49, 3 Aprl 2012

Wnilel Friendin'? and Twesting may still be the most common actions smong the social media savvy, Pinning is becoming rmore and more
popular a5 well,

Pintgrast, the picture-sharing program thai allows users to essentially create 'vision boards' of thelr favorite things. Is now the third most
popular social network based on visits from American users.

in place after Facetiook and Twilter, Pinterest had 104,415,903 unique visits fast manth alone.
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Prosidontial Pintercsl: Mr Obama'y campaign made an accoumt tor him
That massive number shows a rapid jJumnp sinca the company launched in March 2018, and it has been picking up increasingly in recent
monihs.
According 1o web analytics company Experian, there was a 50 per cent boast in leaffic from January o February of this year.

The dsta stiows that Pintarest now has more visltors than established soGial media glants tice Linkedin, Tumbir, and the continually-fiailing
Gaogla+.

Unfiks many other sites, Pinterast fias 3 rhuch clearér damographic make up, with female users sccounting for 80 per cent of users.
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By the numbers: Plnterest came it third with over 104 miltien visits

That percentage has dropped down as the number of users increasad overall: in early Feburary, Techcrunch said that 87 per cent of the one
million Facebook ‘kes' that Pinterest had recsived cams from women.

Another interasting tidbit discavered by the Experian réport, litled The 2012 Digital Marketer: Benchmark and Trend Report, was that Pinterest
actually beat out Facebook and Twitler.in Alabarna, Oklahoma, Kensas, Utah and Missourl. showling a geographic skewing towards tha middie
of the country.

The Pinterast husiness mode! shows that exclusivity. still works 1o some degree.

ht'Lp://www,daiIyrhail.co.uk/news/article-2 127078/Pinterest-popular-social-media-net.... 19/11/2012
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Demographics: Reeearch shows that about 40 per ccol of Pinterast users are women and tend to ba lacated mars in the middis of the country

The site valls for users to requést invitations, or be invitad by friends, and while it does still exiend thase invitations to whomever wanis one,
the company does make the desperate wail 10 Jog on for two or three days before they can start highlighting their favorite things.

Paliticiaris, always fooking for ways to connect with the people, have picked up ort the trend as well, President Barack Obama's campaign has
set up a Pinterest account for the commandes-in-chief, and Republican frontrunner Mitt Romney's wife Ann has a very popular page.
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Putting a needle in the Pinterest bubble? As investors eye
picture nextwork as next $billion-plus start-up, users start to
desert

. Site ‘could be worth up to 57.7 biflion' - Forbes
+ Last month has seen drop in users via Facebook app
. Downward streak after year of solid gains

By Reb Wagh
PUBLISHED: 15:50, 23 April 2012 | UPDATED: 15:51, 23 April 2012

After Facebook's purchase of photo-sharing site Instagram for $1billion, various firms have gized up photo-board network Pinterest as'rips for

purchase.

Business magazine F orbes sald the network could have a valug of up to $7.7 billion - and others have made more modest estimares around
tha $1 bithion mark.

But as invasiors cirgle, the most important obseérvers of all seem 1o be losing Interest - user numbers have stumpad In the past month,
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Pinterest's Sumbers have slumped In the past month: tis epeculated that tht people who slgnen up to the site simply to lry-oul the favest fad have now dealdud tat it 1 not
for tham

http://www.dailymail.co,uk/sciencetecWanicie»Z 133972/Putting-needle-Pinterest-bub...  19/11/20 12




Putting a needle in the Pinterest bubble? As investors eye picture nextwork as next $1... DPage 2 of 6

Fitatwr 4T P

Dying £eRge: New figures reveal that the number of peaple jolning Platerest through Faceibook have serieusly deciined this menth
The majarity of Pinterest users sign up through Faceboak ard the number of people doing this has significantly dropped it the past few
manths, according to data collected by the Busingss Ingider,

The site works as a timeline app’ within Facebook, allowing Facsbook users to use ane log-in across.both and share ‘ping’ - Pintergsl's term
for posts - via a Facebook page. .

AppData, which monitors how often users of third-party apps and other web sites interact with Facabook, has shown the site’s decline.
The site’s growth slowad fast month and it is now revealed that users are turning away fram the netwaik, which was launched in March 2010.

Monthly active users are down from 11.16 mitlion on April 1 to 8.3 million teday.
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Raplt growth: Since ity tauneh in March 2010 the site guickly grew in popularity, as this graph shows, bUt now new {igures reveal Pinterest s foging users this month

With endorsements from President Barack Obama ard Mark Zuckerburg the picture-sharing program that allows users to esgentially craate
'ision baards' of their favorite things, was quickly labelied the social media craze of 2012,

it is speculated that the people whe signed up to the site simply to try cut the {atest fag have now decided that it is not for them.

The 12-million-strong social site works with-a Facebook fogin, and alfows users to sreate 'bo arms’ of ping’ - pictures and links from the intemet.

The site, which is still invitation-enly, has hit 12 miliion unique visitors in the U5 - the fastest social neiwork ever io hil the figure.

Mashabie says, While it's too early to say Pinterast poses athreal to Facabook in any way, lhe simple content sharing site can easily be catied
the hottest startup of 2012
Pinterest says i 'does not currently disclose figures'; but analyst estimates have said that much of its traffic is driven by female interest.

December data for Experian Hitwise put the figure at 58 per cant female, driven-by the phata-sharing site’s focus on arts and eoalls.

| hitp://www.dailymail.co.uk/sciencetech/article-21 33972/Putting-needle-Pinterest-bub...  19/11/2012
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The gite Is bullf around visual “Plshivards’ whero users share pictures and Hnks they have found onfing, Y find prople lo foflow by *tatling' the site your Interasts

Pinterest launched i March 2010,

IV's been dascibed as a visual version of Twitter, Like Twitter, you can ‘follow' users who share your interests, and quick, brief picture. pasis
make up the bulk of posts on the site. :

Unifike Facebook and Twitter, posts appear as a ‘pinboard’ of images built acoording lo user interests,

Smart Company says; You treate a pin toard and share it with others to view, add gnd comiment. Gapturing the imagination of users seems lo
be Pinterest's application of visuals to communicate; whereas Facebook and Google+ rety on text-based updates and sharing, Pinterest Is jike

swapping footbalt cards or holiday pictures
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Happpier times? Experiza’s chant of Pintarest's users rising throughout 2011, golng from areund 50,000 i March to 11 mifllan in December

The site works a5.a ‘timeling app’ within Facebaok, allowing Facehook users to use one fog-in acroas hoth and share 'ping’ - Pinterest's term
for posts - vie 2 Facebook page.

"Lots of people use Pinterest to geat inspiration for the most important projects in their life. Peaple use Pinterest to plan their vacations,
radecorato their homes. and craate menus for holiday dinners,' says the site.

“our can now share all of these pins on your Facsbook Timeline and look back at all of your ;Srojeds and inspirationa across the year! To add
~ plrs to your Fagebook Timeline, click the’ huttory on the top of your screen.’
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Barously? Row can you place 2 valus of $7.7 bilion - or oven « mors modest astimate of arsund the 8% billin mak on an ¢oling company that basically setls nothing but
advenising exposure. Lessons learnead by the finandial and investment indusiry = 0. Facebook, Instagram, and Pmterest ara disasters waiting to happen and thair shares
are nol even wunh the valuz of the papse tey ace printed on.

- Bezrel | Squitel.., 247472012 03:53
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Because ity prelty boring.
- Alite_, Warwickshirs, 23/4/2012 2008
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@uake .. Forgel pinlerest, it's not what you'rs louking for. Take g iook inte Clipix. ['ve chacked out mast of Ing: olher blg neme hookmarking sitek. . they'ra good..... but )
liker Whis tha Best. i's got a simple, easy to use layout, and il keeps me organized. .which is why | signed up for it the Ticst place! 1 can “dip” juat about anything (docs,
artiuies, websilas, ale}, and they have a "prics drop alart” if you olip producie. Throw muliple boards into ahe {aka multiboards) and share cammunai boands betwaen
whamavar you want . privatly or publically (aka synchoarts). nesded something lo keep nty shul reaty organized and not be pverwhelmingly soclal. Citplx was the bast
thing | found end i really like it. ’

- Doan Moser , LA, California, 23/4:2012 19:25
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From # guy's perspective, Pinteres! i waayyy loo gity and | don't sae tha poinl. | love the cancepl of bogkmarking wites 1 think it's great Bnd very much needeg—but | don't
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Revealed: Inside supar-soaraway Pinterest’s virtual data centre
How to manage a cloud with 410TB of cupcake pictures

By Timothy Prickett Morgan
Posted in Cloud, 30th April 2012 10:13 GMT

Free whitepaper — Taming Your Data Mountain
it's every startup’s dream: to be growing fastér than Fagebook withaut having to build & Facebook-sized server farm.

Pirterest is an anline picture pinboard for organising your favourite snaps and sharing them. It was foundad by Ben
Sitbermann, Paul Scigrea, and Evan Sharpin March 2010, and it's grewing like crazy with just 12 employees. It raised
$74.5m in three rounds of funding in the past year, yet the only thing that Pinterest isn doing is buyitig warehouses of
servers,

Speaking at the-AWS Summit in New York eartier this month, Ryan Park, operations and infrastructure leader at
Pinterest, gave a sneak peak into the Pintarest data centre, which runs on the AWS cloud.

According to ComSeore data cited by Park in-his presentation, Pinteresthad 17 .8.milion monthly unique visitors as
February came to a close: According to ComScare, it took the Tumbir blog-hosting service 30 montns to break through 17
millign uniques; Twitter took 22 months; Facebook took 16 months; YouTube {now part of Google) took 12 months; batst
Pinterest only took nine months after opening up its seivice in May 2011, And that I$ with an invite-only beta programme.

Among other things; the Pinterest pinboard uses Amazon's $3 object storage to keep the pholes and videos that its
miltions of users have uploaded. Between August last year and Febiruary this year, Pinterest has grown its capacity on §3-
by a factor of 10, and server capacity on the EC2 compute cloud is up by nearly a factor of three, according to Park, from
about 75,000 instance-hours to around 220,000

8]

S5 capacity geowth At 'Pmmr@é; August 2611 through Fehwuary 2012 (cHick 1o entargs)

“Imagine if we were running out own data centre, and we had to go thiough a proceys of qapacity planning, and ordering
hardware, and racking that hargware, and so on," sald Park in his keyrote at AWS Summit.

“It just wouild hot have been possible scale fast snough — especially with such a small tean. Unfil about a month ago, |
was the only operations engineer at the whale carmpany.”

Park walked through the basic architacture of the Pinterast application end the virtualised iran undernaath.it, and then
explained how the company's use of autoscaling and different kinds of compute instances on AWS have evolved over

time.

Tha Pinterast applicatian stack has ﬁve basic pisces:
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Tha architpcture of the Pinterest virlua) dats centra on AWS Leilck to entarga}

There are 150 high-core EC2 instances that run the Python web application servers that power Pinterast, which has
deployed the Django framework for its web app. Traffic is balanced acrass these 150 instances using Amazon's Elastic
Load Balancer service. Park says that the ELB service has a "great API" thal alfows Pintergst to programmatically add
capacity to the Python-Django cluster and also take virtual machines cfiine that way if they are not behaving or need to
be tweaked.

The Pinterest data centre.on the AWS cloud slso has 35 other ECZ instances running various other web services that are
part of the pinboard site, and it also has another 80 high-memory EC2 instances that are used for memeached and Redis
key-vahie stores for hot data, thereby fightening the load onthe backend datsbase.

There asre another 60 EC2 instances running various Pinterest suxiliary services, including logging, data analysis,
operational toots, application development, search; and other tasks. For data analysis, Pinterest is using the Elastic
MapRaduce Hadoop cluster service from Amazan, This costs & few hundred doffars a month, which is cheaper than
having two enginoers babysit a real Hadoop cluster, explained Park.

vAnd belier than that, we are slso able to-experiment with new services like this, very easily and with very low risk. There's

no big sales process or big up-front costs when we are trying something out. Arid so we can Iy experiments and see what
works and what doasnt.”

The genius of the‘ sétup is that you find what doesn't work and move an, and whan you find something that does work,
you can scale up capacity fo supportit quickly.

The Pinterast setup has a MySQL database cluster that runs on 70 master nodes on 70 standard EC2 instances plus
another 7C slave databass instances in different AWS availability zones for redundancy. :

This database is shared inlo thousands of pieces, with each shard having users’ account information and pins and boards
within it. Each shard has thousands of users, and the site never runs queries that will:span shards. When the shard
architecture for the MySQL backend was launched last November, Pinterest had gight master-siave pairs. it has spiit
three times. sinde then, with 64 pairs right now and another 6 running other datebases relating to the site bt not to the
pinhoard and users -accounts.

The 83 file storage currently has B billion objects in it, whigh-weigh in at 410T6.

When Park made the presentation he showsd at the AWS Summit, presumably @ month or 50 ahead of the show, the
company had only 80-web application servers, 8o the fallowing data is based on those machines, not the 150t had as of
the end of April.

Initially, fike any other data centre managst, Pinterest went aut and provisioned its web server farm fo be able to meet
peak capacity and then have 25 per cant of $o head room on top of that for crazy spikes:

h‘ttp://Www.ther};gister.co.uk/ZDI 2/04/30/inside _pintercst;vinual_data__center_/prim.ht‘mvl 19/11/2012
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Initiat Pintevest AWS web sarvar capaclty (<lick toenl irge)

Pinterest is still largely an American Midwest phenomenon (that's changing, of course), and 50 at night, the pravisioned
EC2 images supporting those Python application servers were just spinning their clocks, doing nothing useful except
giving Amazon mongy. 50 Pinterast turned on the autoscaling feature of EC2. allowing AWS to automatically dial up and

down instances with some headroom built in:

Pintarest wob servers with autoscaling turned on {click 1o pniarge)

toscaling was 40 per cent over the course of @ single day, and
per cent for the web server farm,

The average reduction in web server instances using au
begause CPU-time is maney on AWS, it saves about 40

Here's how the costs break down over the course of a day:
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Pinterest AWS web server costs with autoscailryg on {ciick to enlarge)

Atthe peak; Pinterest is spending $52 per hour to support its web farm, and late at night when no one is using the site too
much, they are spending around §15 ah hour for the web farm, said Park.

To push the costs down even further, Pinterest has figured out how to-use a mix of reserved, on demand, and spot EC2
capacity for the web farm:

Piterdat AWE wab sarver Spot, rossrye, snd on dermand costs {ctick to ertarge)

Basically, that baseline capacity needed to support users who are hitling the site in the wee hours of ihe American
timezones ate reserved up front, which has a lower per-unit capacity cost. Theri the expected capaciy for the day
workload (s acquired with the normal on-demand instances, which you pay for Ly the hour. Peaks are paid for through
spot EC2 instances, which generally cost less than the on-demand instances.

Pinterest has creatad 7 watchdog service to work with Elastic Load Bafancer to make sure it is never. more than a few
EC2 instances shy of safe capacity for reserved and on-demand instances. The upshot is that its peak web server costs
are under $35 per hour, down from $52 per Rour, and costs drop alt along the curves that plot out the day.

Makes you want to get a casa of beer and sit around with your buddies and foren a startup, dont it? ®
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Pinterest to get $100m boost from Rakuten

Social networking service Pinterest is to receive $100m (£63m) in funding from Japanese internet retailing giant
Rakutert and existing investors.

Rakuten said the money would be used to improve Pinterest's service and expand its user base.
Analysts subsequently put a value on the two-year-old company af $1-1.5bn,

The investment comes as Facebook prepares to list on the Nasdag stock exchange in a share sala that cauld value the
company at more than $100bn.

Facebook recently agreed a deal to buy picture sharing website Instagram.

Pinterest also allows users to share pictures, by offering what it calls a "virtuat pinboard”, allowing users to post pictures
and other content onto a personalised profile.

Pinterest has grown rapidly and with 12 million users is now one of the most wisited sites in the US.

More Business stories

IComet to cut hundieds mare Jobs
[npwsibusiness-20384546]
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Pinterest valued at more than $1bn after
raising $100m funding

Fopular social network valued at between $1bn and $7.8bn
fotlowing a $100m rcund of funding

Charjes Arthur
auardion co.ul Thuwsday 17 May 2012 12.37 BST

e damsharine prowork Pintasest has bevome the Tatest erampayy to be cuditeel AL ggene Vhan

Lo § plin
s Photums i Suliag, Sienteaschmie, L

Move gver, Facebook. Pinterest, the social site that lets péoplc "pin" pictures and
comtent to create collections of interest, has become the latest company to be.valned at
more than §1bn (E630m), following a $100m round of funding,

X While estimates of the effective valuation implicd by the investment vaty between $1bn
and $1.5bn, they highlight the fact that Pinterest has already discovered a business
raodel in which it collects an "affiliate” payment on purchases people make via the site.

The new valuation is at least a fivefold leap in value slnce October 2011, when a previons
financing vound put it at $200m.

The company has shot to stardora in the past few months to become the 16th most-
visited site in the US, according to measnrement company Alexa. In April it hiad more
than 20 million users, up froen 1 million in July 2033, aceording to ComSeore, another
ranking company.

[ts traffic soared after August 2011 when il was namned one of the 50 best wehsites of
201t by Time magazine, and by Decernber it was getting 1um visitors worldwide a1 week,
accortling to Hitwise,

Now it has received a fresh round of funding led by the Japanese online retailing giant
Rakuten, and with particiapants including its existitg investors Andreessen Horowitz,
Bessemer Venture Partners, and FirstMark Capital, and a-number of angel investars,

I October gon it recelved a $27m funding.round that valaed it at $zo0m. The site only
opened for business in March 2010,

$ Although the corapany has not disclosed its:revenues, they are probably less than $xom
| 2 . ] v oy Il i

;‘ acconding to modetling carded out in Mareh by Rags Srinivagan, a strategle marketing
|

expert. Bui with user numbers still growing fast, that could be advancing rapidly.
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A growing number of brands are using Pinierest to advertise their wares effectively for
free, with the aimn of driving sales via the displays. That could offer & future means for
Pinterest to charge, either for position or visibility.

Hawever, legal experts have queried the site's liability for copyright lawsuits because it
effectively allows the copying of images that are often vopyrighted. While some lirands
may hot mind if it drives sales, photographers and commercial organisations could be

less pleased.

Rakuten has invested in 2 number of online retailing companies around the world,
including the British retailer Play.com.

"While some may see e-commerce as a straightforward vending machine-like
experience, we believe it is a living process where both retailers and consnmers ¢an
eommunicate, discover, and curate 1o make the experience more enlertaining,” said
Rakuten ¢hief executive Hiroshi Mikitani,

“We see tremendons synergies between Pinterest's vision and Rakuten's model for e-
commmerce,”

In an interview with the ET, Mikitani revesled that he had also becomean e-commerce
advisor to Lhe site, and gald: "Having a good grasp of images is becoming more
important for e-commerce. [t's more straightforward and appealing to the instinet of
human beings than text. That {s the strength of Pinterest, 1 think.”

t1e added that Rakuten had wanted to fund the entire round, but Pinterest's board
already had agreements with existing investors.

He was enthusiastic about the prospects because, he said, traffie going to shopping sites
from Pinteresl would have high canversion rates (to sales] becanse people would have
high interest in products,

Of the copyright rigks, he said: "I think, on the whole, they will overceme those isaues.
Their intention is not to damage any brand.”

Milkitani added that Rakuten-owned sites would in future nse the Pinterest “Pin bt
badge to add content.

“Pinterest is the future ~ we know we are going to have a more tight infegration [or all
the e-cormimeree sites we have.”
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Valued? 1 don't get it any more, what resl worth has any of this

crap any more? T must be losing the plot hig time.
Fungolosz

17 May 2oz 3:010M

Miiani added thal Ralkuten-owned sites wauld in
firtoee use the Pinterest "Pin 1t badge to add content.

YBinterest is the fubnre.,,

At least if/when houses fall in value you still have a home to live
in, $1.5bu indeed.

17 May 2019 3:12PM

Respunse (o JANaness. 17 May 2012 3:00FM
Don't worry lamanegg, it's not you it’s thosewho value tech
companies wha have lost the plat.
1f it praves nothing else the $1bn valuation of Pinterest shows
that, despite the hard times, there's no shortage of class A drugs
in investment banking.
silverkey

17 May 2012 3114 PM

This is gelting silly.

v jfagnyoy
T May 2012 3700 TN

1 billion for pinterest, a billiun for instagram, 100 billion for
faceboolc.. ...

Anyone please explain haw this is not a taught, fat bubble, ready
te blow at the tintest prick.

UntitledFruitCo

17 May 2012 3225 M

I'd never even heard of Pintevest unti! I read this article.

i 17 My 2012 3i54PM

1 heard that Pinterest was already on the wane?!?!
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hittp:/fen.wikipedia,org/wiki/Dot-com_bubble

o Kymismos

7 May 2012 140

Pinterest seems ta be a bit trendy at the moment, but - as near as
1 can fathom it - people are signing up because they've recently
heard of if, and it seems like a neat idea. But they seem to be
figuring out quite quickly that they don't really have much use
for it

(Personally, | don't quite get it. But that's not unusuat in and of
itself, and therefore no gauge whatsoever.)

1f my suspicions - arrived at from &n admittedly small sample
grotp - are ¢orrect, however, then the valuation is wildly
inaccurate.

Qroonassa

1y May 2048 $ra M

b 4

Howaver, lezal vguerts have quoriad the site's abiliy
for cop righi Tawsnits becanse It effectively allows the

eoping of intages that are often eoprrighted. White

suire braimds may not mind if it deives syles,
photrgraphe m and comumercisl organisatinns eanid
b Joss pleased.
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frpe. pravisderable, subliconsable swworlibwide

Heense to uge, display, reprodace, re-pln,
ot {eug., ve-format), re-arrbnge, wusd
dinbribute vour User Content va Piterest Tor
the purposes of operating and providing the
Seyvice{a) 1o vou and 1o our other Users.
Nothing in these Termg shall vestrict
Pinterests rights under separale Heenses to
1lagr Content. Please remanbey that the
Bihfrerest Seevice s o publicplatform, and
tlot ather Users may search for. see. use,
and/for re-pin any Ueer Content that you make
publicly ainilable throuzh the Beymvide....
Plriterest values and respects the righis of
thive pacty vrestorsand enntent owners. aad
experts vou to do the seme. You therefore
agree that any User Content that vou past Lo
the Service does pot and will not vielate any
b or Hifringe the vights of any third party,
spretusding without Bmitation ary InteBectunl
Prapests Rights (defined heloyw), publieity

righes or rights of privacy.
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Share
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If getting your own content grabbed for them to makea
commercial profit out of it however they see fit wasa't enough to
put you off, they can sell on third party content you post, claim
they thoughl it was yours, and you take the fall if they get caught.
Avoid.

% =y nl.;‘: Miny 2082 gI3RPM

1 went and looked at Pinterestand found what could be the
biggest dot.com bubble of recent times. Nothing but endless lists
of "baby showers” {whatever they are”) "rustic weddings" (Tess
of the Durbevilles?) fluffy animals; eating cakes; not eating cakes,
the list Is endless. 1 think I saw one comment by a bloke, but I
may have been mistaken. Whoever thinks this site isn't just for
girls (I'm pointing at you Kate Bevan) is deluded. No straight
man in his ¥ight mird is going to plough through all that interior
design and ente kids for the occasional item which might be
interesting, Not worth the money invested and nof worth u
valudtion of $1bn.

A8 nomster says “I7 it proves nothing else the $1br valuation.of
Pinterest shows that, despite the hard times, there's no shortage
of class A drugs in fnvesiment banking.”

May 20k $o3PRM

Bubble2.0

Y Halosze

C vz May 2012 47100

Just lock at the Facebook article warning that the bubble will
burst on Friday once afl the Big Boys unload thelr stock on
listing.

That is all this sector fs about, hyping up the stock, getting the
mugs in with the money burning the hole intheir pocket, get
them ta sign up and then walk away with their cash leaving ther
with nothiag,

Has been workiug since 2000 on these and the dawn of time on
other scams and always will.

By the time the bagdwagon reachés the average man the *smart’
money has moved on leaving the hustlers tomap np.

And shit lilse this gets them every time.

-Anyway the level of Facebook mugging will beapparent
tomorrow I believe,

7 billion people on the planet, only a fraction of them have to be
duped to make someone vich.

YA e Aday moan il

huhble bubbie toil and trouble

http://www.guardian.co.uk/technology/2012/may/1 7/pinterest-vatued-at-more-than-1bn  19/11/2012
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¢ Drigrsega
Sy Moy 2042 4160M

seems overvalued.

For mpore d-123 see gur FAQS.

Share

Recommend (3)

Reésponses {0)

= 17 May 2012 43500

$1bn for Pinsterest isn't as bad as $1bn for Instagram, but it still Repog
Share

Does Pinterest even have any revenue? Surely there hasto bea

limil to the number of free-to-use social networks that can be

supported by advertising, Apparently GM have pulled their ads

off Facebaok because it turns out they don't work. Maybe thisig

an advertising bubble rather than a tech bubble.

17 May 2o s P
gomment was removed by a moderator because it didn'l

4bide by 77 community standards. Replies may aiso be deleted.
Recornrend {4)
Kesponses (0}

The invite to Pintetest is still in my inbox...unread, Report
3 b-;] e

57 My Qo 5oty

oo

BUBBLEALERT

17 ay 201w 5rrefM

1 must sign into Friendster...

Fram the sublime 1o the ridiculous,

Recommend (2)
Responsss (0)
Report

Share

Recomnmend (2]
Responses {0}
Report

Share

17 May 2012 5:104P0

Response (o pomster, 12 May 2012 3:312PM

ininvestioent

Ahere's o shoriage of class Ardrug
banking
YVou mean 'private equity’, in this case likely 'venture capital’, not
'{nvestment banking',

717 May 2012 HaaPM
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This i what happens when there i F*k alf worth investing in. Report
share
" kelliopkk Recommend (3)

‘, L 17 May 3012 snePM Respornses £0)
One billion? F have never even heard of it. And ! spend most of Report

my days on-line (save the last three months when I retumed Share

home met family and friends and pretty rauch only checked

ernail} and am usually very aware of the latest fads, even if 1 am

mastly nninterested in them. Can we expect another oo

bubble? (See? I know the jargon}.

dipravek Recommend (3)

F i o Wy 2012 5135PN

Respornses (0]

Abusiness that (as far as 'm aware] isn't making a profit or has Report
a genuine plan for making money is valued st Sibn proves that Share
we have many rich idiots in this world. While Facebook and

Instagram are pretty bonkers valustions at least their entire

business isn't built on users sharing content they don't own.

callandris’ Recommenct {9)

7 May 2012 GaatM

Responses (1)

{ adore Pinterest, which someone described as porn for women. Report
It aliows you to bookmark visually anything you want. Some Sharce
people, it is true, collect pictures of clothes, stuff they wani to
buy, but for most it is a dynamic scrapbook of nics things on the

" imternet, divided into groups, It's a simple jdea, but it works, and
it appeals to the collector in me as well as the artist.

I cancelled my first account duetoa wamning article which said
that people could be sued for pinning items... but having asked
permission to pin the things in my second account, [ have yetio
come across someone who objects.

If it isn't your thing, that's fine... T hate watching sport on tv, hat
1 don't ubject to that simply because it jsnt my thing, 1 just don’t
do it myself.

The big and so {ar antapped use of Ploterest is in advertising, but
the PR companies and advertizing gurus are calching on fast,
The nice thing about it is that it is truly driven by the ordinary
individudls whe pin the thing they tike... ltean bea lot easier to-
remember a website or tulorial if you have pinned it, than if you
sirmply bookmark it in your browser. For gathiering together
visual inspirations, or collecting ideas and visual notes on a
profect, it's invaluable. There again, ybu either get it or you dan't
get it, it's-as simple as that.

[ ghotldn't writeitoffas a bubble though - think it could bea
very pawerful tool for linking people with similar interests. I love
i1, and having been scarcd into deleting that first account, I am
gradually reassernbling my pins, Itis ceftainly one of my -
favourite actvities online:

v w  Found ThePlot Recomnmend (4)

pra U7 May 202 Sa4PM

http://www.guardian.co.uk/technology/ZOl2/may/ | 7/pinterest-valucd-at-more-than-1ba 19/11/2012
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‘There's more technology in a feckin flint axe - give me strength. Responses (0}
Repord
Share
;% trinderi9 Recommend (5)
}w vy Muy 2012 0:34 P Responses (0)
1 have no “kinterest in investing in Pinterest. Report
Share

PermanentSubstinde Recommend (0)

17 May 22 §53PM

Hesponses (1)

Noone realty has any idea how much any of these social Report
networking sites are worth do they? Just pick a nurber andgo - Shame

with it. Who are these people that get 10 ‘valug' these things
anyway? $1Bilion for Pinterest and Instagram, they wouldnt
know value if it came up and bit them on the arse

S FineMessYouGatMeintg Recommend (2)
T g7 May 2042 5:52PM ) .
: 17 May 2042 &:5 1 Responses (1)
Response to jfaznypy, 17 May 2012 336PM Repant
Sharg

900,000,000 People use face book. That's an awful lot of
“oustomers”. I you can get one pound out of each of them every
month for playing games lke ParmVille that's g900,000'000 2
month tuenover. nine hundred milfion pounds a menth. That's
nearly a billion pounds a raonth.

That is an awful fot of money. California has just got 8 whole lot
richer based on tax receipts from FB,

1t's 2 bubble if 800,005,000 suddenly delete there FB accounts.
Qtherwise it's probably got some legs.

b Recommenid (o)

| ¥
| Iy Moy 2012 6:54PM Responses (0)
Respr ¢ Lo PermanentSubstitute, 17 May 2012 6:52PM Beport
‘ What would vou value Pinterest at PermanentSubstitute? Share
| . BEMStEr Recomirnend (1)
| U7 May 2o 67PN A
Y Bay 2012 6:570M Responses (0)
Rasphusc to Vanillacide 17 May 2012 5:3PM Repont
ta - maybe 50 ~ [ was using investment banking as a cover-all for ~ Shure
those looking to lnvest ’
OK - lets putit-this way; 2 large percentage of those who have
cash to bum - whether in financial institutions / private
investors or venture capitalists - seem to be of a mindsel not
unadjacent W those who regalarly get off their collactive face an
| crack cocaine.
| Alittle Jong-winded, but I think that just about covers it.)
Peippane ibhstitute Recammend (1)

17 May 2012 7:030M

http://www.guardian.co.uk/technology/?,()12/may/ 17/pinterest-valued-at-more-than-1bn 1 9/11/2012
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Good question. Its tough to know bow ymuch it should be valued
atand Im no expert. But a relatively new business that has
carned less that $10m (apparently) being valued at over-$1billion
strikes ime imimediately as pdd.

There are still issues around copyright and revenue so the
valuation looks very premature, Maybe it will be worth that
much, or as many posters have already said its 2 second internet
bubble
& SunnyAshawan

T vy May 2otz waiPhl

Wandcringthrongh Pinterest, I felt so awed by the sheer
quantity of women.on it. I dont know how these companies like
Facebook and Pinterest monetise their business enaugh to justify
these huge valuations. s amusing to see the small investor rush
to get Facebook shares. The sheer propaganda will gel the share
prices going up for a couple of yvears before someone recognizes

_ thiat they are not getling any dividend. But there will be lots of
dough for traders.

Vertman
17 Mo 2032 v:20PM

1 had'never ever heard of it Hll today.. and i live on the internet...
its worthless... ad revenue is drying up on faccbook alveady , and
thiats the only valie stream they have.. stupid beyond belief. itis
WORTHLESS.

Anything you can turn off al the flickof 2 switch has to be
HongKongBlue

i Mav otz 780 PN

New clothes for the emperor anyone?

Responses (0}

Recornmend (1)
Respouses (1}
Repart

Recommeﬁd (5}

Responses (o)
Report
Share

Recommend (1)
Responses (0)
Report

4 ineverdid
L vy Bay 2012 7:44PM

Response o FineMessYouGoetMeinta, 17 May 2012 6;52PM:
2O1.000,000 Peaple use Face book. That's an awii!
Tat of "ensteerers™, 1hvou can vt one panod out of
cach of them every fuonth for plaving games like
Farin¥ilfe that's 9o0,000"000 A onth reraover
nine husdred million pounds a nouth. That's wearly
a billion, poueds a month.
“That 3 an awinl 1ot of money, Calitomia has just gota
swhole Lot vicher baged on {ax receipts from HE

1’z a Iathhie if Roo,000,000 suddenty delele there TT

acoounts. Dilierwise 10 prabiudi Y Rgs.

et

Deluded thinking. FB is the biggest bubbie of all Hme. Good but
lirnited revenue - what 4bn? - that somehow translates intoa

Recommend o
Responses (0)
Report
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company worth $100bn. Thats more than the combined value of
GM anad Ford motor companies. Its half the value of GE; Hali?
For what? A glorified advertising agency that has shown limited

technical innovation in a fadish and hugely competitive industry.

Aot of people are going to get burned so hard by some very
eynical people who have inflaled the price out of all sane
proportions. [t would be funny i it wasa't such a massive
ameunt of money. Tts not Hke the world needs yet another crash,

Pinterest - another $1bn pissed up the wall. Will be a memory in
a year,

‘;L,.e 3

Sy May 2012 7450M

T though instagram was vastly overated for an app with a bunch
or retro filters, now Lhis which while popular is hardly ground
breaking - I've visited a few tines and the idea of ‘hey look what
've found interesting could have broad appeal  jist felt 1'd gate
trashed a girls get together. :

Tl stevengy4as7
S vy May 2oz 8:0ul\

i asked for an invite months ago ; i never heard anything from
them??!!

chiekletta
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Recomsraend (2)

Responses (0)
Report
Share

Recoimme'nd (1)
Responses (0]
Report

Share

Recommend (1)
17 May ore SazpPil Responses (0)
1ts definite, we are in a bubble. Reporf
Share
ZEEGDEII, Recommentd (1)
8 7 May 2012 8:21PM Raspanses (o)
" no one in their right mind should fall for any of these flotations Reponr
involving Facebook et al... Sha

7 Moy zote S125PM

Resprozelo SunnyAshawan; 17 May 2012 7:23PM
the rmain trader bringing FB to market is.....Goldman
Sachs!...run!

N clok
7 May 2t S:26PM

“ n

How fortunate the banking sector and national finanees are in
snch gaod shape - or we'd really be up shit creak when the soejal
netwark bibble bursts

nacoman

RS AT TR He s 3|

Whhoooovoo?

l
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Responses (0)
Rencrt
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Recommend (1)
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Report

Share
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Share
. ifazoyny Recommendd (1)
Lorr May 2012 9145PN .
_ ¥ 2012 9145 PH Responses {0)
Onee this newest and silliest bubble pops, will the taxpayer Report
(again) be required to bail out the greaedy investors who piled Shaie
roney behind a bnich of trivial initiatives?
SalmonRusty Reconmumiend (2)

17 May 2012 10:02PM Responses (0)

The wotrying trand here is that with all these billion dollar Renort

inLernci/softwam/épp companies is that theve entire future Share
relies on advertisers. Which means the user is going to be

bombarded with advertising shit from here to cternity. As if

there wasnl enough scumbag companies shoving there

overpriced shit inte cur everyday lives.

1 would rather have to pay for an app and it be ad free than

endure that kind of shit...

And. 1 mean. 10om dollars! {2t

err.. got 4 bit ranty there for some reason... hmmm.. better go lie
down.
Ly DismantleTrident Recornmend (o)

T vz May 2012 1005FN ;
¥ lay 2otz 11:05FM Responses {0)

facebook sucks... it decides to display shit to all and sundry of its Bepord
own accord so i don't access anything thru it now. watch those Share
shares drop off a clff within a couple of months 1ot

. nomster Recomimnentd (1)

3 May 200 tngaal . ‘
. " 193 q% Aol i4aAM Responses (0}
lesponse to saliandris, 17 May 2032 £:22PM Report
That is genuinely interesting and I'm sure that Pinterest has Share

some value both to users and even as an fnvestment - but to
value iLat $1bn when it has no proven way of making money is
maore than speculative - more like fantastical.

As you say, the PR and marketing types who see potentialin
Pinterest are yet to get involved. The problem is that basing a
valuation on a company before the monetisation phase gets
under way underestimates, massively, how much less an
enjoyable experience it will be when the PRand macketing types
are ail overit.

© Apart from that it doesn’t even seem to be a difficult thing to
replicate,
‘Maybe all us nay-sayers are wrong but there’s a history in things
like MySpace and Friends Reunited that shows earlier growth
isr't wecessarily retained - especially after they try monetising
Anyway, 'm a bloke, so maybe I just don’t get it.

? RatrenM Recommend (3)

Mav 2012 811130
18 May 2012 §:11AM Responses (0)
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Pinterest is like Napster for images. W hy pay for or liceused Repor,
copyrighted images for your blogs or websites when you can just
stea) them, pin them on Pinterest, and use their ernbed codes to
display the images for free?

It's all well and good for the cornpanies using Pinterest to self-
promote their QWN product images (even though self-
promotion is against Pinterests' code of ethics).

But Pinterest actually works by encouraging its users to upload ~
that is, make full-sized copies -- of images they've found all over
the net.

That's extremely valuable! That's thousands of visitors.being
diverted to Pinterest who used to find photographers and artists’
work on their own websites! That's also thousands of stack
photos and celebrity photos and all kinds of valuable art and
images being hosted on Pinterest without ihe knowledge or
permission of the eopyright holders.

Napster could've been considered pretty valuable, too, when it
held millions of copies of various musicians’ 500gs.

QOTINE Recommend (3)
18 May o017 101 AM

Responses {0)

1 have drswn 2 picture whith 1 value at ob T don't know £20 Report
million. 1 shall be accepting all reasonable offers. Share

Comments on Uhis page are now closed.
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Facehoolprice jumps despite shave cejease

14 Nov 2012 '

Saeial netwark stock rises by 10% even though Hfting of sale restrictions leaves Boom
more shaves available

13 Nav 2012

Facebook stock price faces new pressure ag.8oom shares €0 on sale

1rNov 2012

One Twitter glick - andits so.casy t destroy semeone’s world

& Nov 2012 ' '

The week ] stopped foree-fecding myséelf news

™ 7 ADE CAse: i over naming of foothaller's victim
5 Nov 2012 :

hitp :/’[www.guardian.co.uk/technolcgy/.’l() 12/may/1 7/_pintcrest,-vaiuc’d—at-mor&than—1 b 19/11/2012



Pinterest valued at more than $1bn after raising $100m funding | Technology | guar... Page 130f13

Woman's name was circulated on social networking sites including Twitter and

Facebook

& 9032 Gardian News and Media Limited orite affiliated compantes. All righty reserved.
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ailOnline

When will the bubble pop? Now Pinterest is valued at
$1.5billion after just a year

By Eddie Wrem
PUBLISHED: 17.25, 17 tMay 2012 UPDATED: 08:35, 18 May 2012

Socigl networking site Pinterest has already ratsed $100million from a group of investors in & deal that reportedly values the three-year-gld
U.S. company at $1.5 billion.

The investors, headed by Japanese online retailing giant Rakuten inc, means the value of the company has shot up 2t a staggering rate,
following a valuation at the end of last year which pegged the company at $200m.

Pinterest is an online scrapbook where users can 'pin' images and follow images by othet people.
it had less than one milion users in May 2011 - but that jumped to about 20million by this Apil, according to comScore,
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i noaw belng valued at £1.50n, dnspw?

The b page of Pinterest The ¥
being now fo the market

Pinterest is the 18th most-visited site in the United States. according to Web information company Algxa, .

Howaver the staggaring value sstimate - on he back of Facsbook's own §100billion estimate - may fgad to fears that the techrology sector is
going through anothar bubble, similar to the Dot Com that hit Siticon Vailey in-1998. .

That bubbié led to the dowafalt of many eary intermet pionsers, such as boo.com and pets.com, and hitling companies like GeoCities and
LastMinute.con. ‘

Rakiten said it was jdined In the capital-raising by existing shavahdlders Andraassan Horowitz; Bessemer Venture Panners, FirgtMark Capital
and & number of angel investors. )

The new. round.of fipancing values Pintarest “one of Silicon Valley's fastest growing stanups - at $1.% bilion, up sharply from $200 million late
fag! year, Wall Street Journal said. .

Valuations for tech s!an:ups have been 1ising geamaticatly, as illustrated by Facebook's §1billion purchase of phito-sharihg application
instagram last month.

Facebook's valuation itself is pelieved to be $100millian, and tomorrow.wil b a.big g2y when it launches itg IPQ.
The Palg Alto, Califomia-based company, which was faunched in the tall of 2009, is led by co-founder Ben Silbarrhan.
The funding will help Pinterast-expand Inlo Japan and Rakuter's 17 other markets, Rakuten said.

http;/f’ww.dailymail.co‘uk/sciencetech/articl‘e—'214591 6/Pinterest-valued- L -Sbn-just-y... 19/11/2012
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"Wa see remendous synergies betwaen Pinterest's vision and Rakuten's model for e-commsree,” Rakuten Chief Executive Hiroshi Mikitani

said in a slatament.
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ion save bis foniy. bate.

Muhihuy deeals that mean you 29y

Comiments (18}

View all

Pinterast is boring. | wed & couple of recipes and they wers not very good, 1ts Just 8 butieh of shoes, slothas and food piclures.
- Vigtons , Seuthwest USA, 18/5/2012 14:59

Ciick to rate __ Rating {0}

Bungu abuas

Finterost it fabiious for anyane like me who loves caoking and handicrafs, | can ses how others could find it biring after @ few weeks though as ail the ofter stufl is malnly
iashian and beguty tins, books slc.

. Digne . chester uk, T0/5£2012 1422

Click to rale __Raling 3
Repan gbuse

J think you wilf find that Fagebook is valued el $100 filfion and nol $100 Willion 26 stated i the article.

- Pastairavan , Beifast, 181572012 13:02

Ok to rate _, Rating 2

Rencn abuse

Thus is seriously disturbing. The enermous worth of hese cnmpanias are based on people wasting their time omting and nat with their families. (Like I'm doirig here o DM}
- TexasGid , USA, 1052012 11:32

Cick to rate | Rating 14

Fasginating. But why hasm't the DM phunsd Marald Pinter's widow for s quote, s they did a coupie of rionths sgo? >>Lady Antonia Pinter, DBE. says she likas fhe
Pinterosteom webeite, named sfter her [ate husband, ptaywright Harald Pinter: | cheer it an—~ | encourage anything called Pinter.” Oh, that wold be hecause Pinterest has
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Pinterest investment catapults site to $1.5bn valuation

1t has just 30 staff and has been runring for little more than twa years. but scrapbooking website Pinterest hias vecurcd
$100m (£62m) of funding, catapulting it to a valuation of $1.5bn.

Pinterest has soared trom haviag 1 users fast July o 20min Aprit, acearding to intemat data comps ny ComSanra. Photo: PINTERZSY

By Katherine Rushton, Media, whecoms and echnology editer

:50PM BST 17 May 2012

The rapidly-growing social network, which alows users to collect pictures, articles and other snippets on a virtual pinbonrd which
they can then share with {riends, was valued at $200m just seven month ago when it last raised lovesiment.

Its extraordinary trajectory comes amid cxpectations that Facebook™s $100bn initial public offering will cast a halo effect on the rest
of the technelogy industry, fuelling investment in other social networks,

Pinterest"s latest Junding rouod was led by Rakuten, a Japanese e-commerce site, which invested around $330m in the site. Venture
capital firms Andreessen | lorowitz, Bessemer Veotwre Partners and FirstMark Capital also made investments.

The weshite was founded hy Ben Silbermann in December 2009 and launched to a restricted circle of users io spring 2010

1t only really took off atter Mr Silbermann hired former Facebook designer Fvan Shap and the pair developed an app for Apple’s

iPhone.

Pinterest has soared from having 1m users fast July to 20m in April, according 1o internet data company ConScore, setting a new

record for any website to attract an audienee of more than 10m,

1t has also heen singled out by analysts as one of just three strategic investments Facehook should make to fend ofl potential
competition. The others were photosharing nctworks Tumblr and Instagram. Facebook is already buying the latier for $lbn.

Pinterest’s primary function is as a social network between friends, but many retailers use the site as a virtual shop window and claim

that it has more than doubled customers” average spend.
Rakuten’s chiel execntive, 1liroshi Mikitani, said there were “enormous syncrgies” between the two compafies,

“While some may ses e-commerce as a vending machine-like experience, we believe...retailers and consumers can conym unicate,

discover. and curate to make the cxpericnce more entertaining,” he said.

@ Copyright of Tetegraph Media Group Limited 2012

http://www.1elegraph.co.uk/finance/newsbysector/mediatechnologyandtelecoms/digita... 19/11/2012
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BIERE NEWS
TECHNOLOGY

9 August 2012 Last updated at 18:00

Pinterest opens site to all, stops invite-only policy

Image-based social networking service Pintersst has relaxed its sign-up policy, opening the site fo all.
Previously, people needed invites to become members and "pin” online image:s onto its virtual "boards".
Launched in 2010, Pinterest became the fastest-growing site ever, passing 10 million users in ning months.
Although it has tried different money-raising techniques, the campany has not yet disclosed a commarcial plan.

*They're one of the main sites that serve the so-called social collectors, peaple wha like fo curate information across the
web," said Forrester Research analyst Darika Ahrens.

mahat remains to be seen is what happens if they stast to commercialise - how they're going to do that and if they doitin
a way that's not going to alienate their users.

"Sp far, they have tried a number of different methods such as using monetising links that bring in a revenue share, but
they stopped that,”

Capyright issues
One social media analyst told the BBC that having invites had been part of Pinterest's marketing strategy.

“This tactic of adding exclusivity upon launch of a social network is not a new thing,” said Reb McNair from
mycleveragency.com.

"Google+ adopted [if]... creating a people-referral engine and as a resuli built pent-up demand from the avaryday user
that wanted to give it a try."

Fashion and recipes have quickly become top topics on Pinterest, and women ouinumbet men on the site.

its number of users grew hugely over the past year, according to a digital media analytics company Comscore.
it said that fast June, there were 1.2 million unique visitors globally - but a year later there were 31.2 miliion.

In February, the company had to address concemns abaut users "pinning” copyrighted material.

it row allows websites to apt out of being featured on Pinterest. To do so, sites can block their content by adding a line
of web code.

If a Pinterest user attempls to share images or other material from a site with the "nopin” instruction, @ message is
displayed: "This site doesn't allow pinning to Pinterest. Please contact the owner with any questions. Thanks for

visiting?"

hitp://www.bbe.co.uk/news/technology-191 97531 19/11/2012
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Pinterest tackles eating disorders

Pinterest, a new popular social network which lets prople ‘pir’ photos of their favourite items to a virtual pinboard, has
taken steps to stop users being able to search for content relating to eating disorders.

Pirterest an the mobite,

By Emmu Barner, Digital Media Liditor
1{:32AM BST 03 Aug 2012

Farlicr this year the network took steps to iy and ban “uscr content that. ..creates risk of harm. loss, physical or rental injury”™ under

its updated ‘acceprable use policy’.

Singe then, Lhe site has becorme even more populer with those suffering with cating disorders to share photos ol their favourite items,

stich an uncaten piate of foad or very thin people.

As  proactive step to stop people from being able to search for such images, Finteresl has blacklisted a sct of words pertaining to
eating disorders, such as ‘thinspo” [a term relaled 0 *thinspiration’ whick glorifies unhualthy body images]. When people scarch the
network using those words they will receive zero results and instead be issued with the following warning: "Eating dizorders are not
lifestyle choices, they are mental disorders that if left untrcated can cause serious health problems or could even be {ifc-threarening.

“For treatment refirrals, informatinn, and support, you can always contact the National Eating Disorders Association Helpline ar }-
80093 (-2237 or www nationaleatingdisorders.org.”

‘The average Pinterest US user is aged 35-44, while the average British member is 10 years younger. Pinterest's user base is
overwhehmingly American though, with around 12 million members, compared 1o 206,000 in the Britain.

One way that Pinterest already makes money is by converting pins into affiliate links with ecommerce sites. That means that i you
post a picture of a sofa thal you are thinking of buying, Pinterest could add an affiliate link 1o a partner retailer so that the site gots a
cut of any subsequent purchase. The site’s Q&A says “WWe might also try adding advertiscments, but we haveret dune this yet.” Other
ways that the sile could make money in the future include selling additional tools and features for brands or high-end users or

charging for 'sponsored pins’.
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