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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

HYBRID ATHLETICS, LLC,

Opposer, Opposition No. 91213057
v. :
HYLETE LLC,

Applicant.

DECLARATION OF ROBERT ORLANDO
IN SUPPORT OF OPPOSER’S MOTION FOR SUMMARY JUDGMENT

I, Robert Orlando, declare:

1 I am the Owner of Hybrid Athletics. As the Owner of Hybrid Athletics, I am
responsible for all aspects of the business, including advertising, sales and finances. 1 make this
declaration based upon my personal knowledge and the business records of Hybrid Athletics as
set forth herein.

2. Hybrid Athletics is a fitness company that is dedicated to the sport and training
methods of CrossFit and strongman movements.

3. Since opening in 2008, Hybrid Athletics has seen CrossFit become “one of the
fastest growing sports in America,” according to Forbes, with hundreds of thousands of
followers, participants and teams worldwide. Hybrid Athletics believes in both strongman and
CrossFit training methods, which is a principal strength and conditioning program that reaches a
diversified group of people from police academies, tactical operation teams, and elite athletes to
children and the elderly. The methods of this training are designed to have universal scalability
which has lead to its vastly growing and dedicated user base, along with large corporate

sponsors, like Reebok, which have invested millions into the sport.



A
4. The !ﬁl trademark was designed on or around June of 2008. (Exhibit 1.)

P1ATY
X The first publically made use of the \_YL‘ , trademark was at least as early as

August 2008 through signage on the Hybrid Athletics CrossFit gym.

AT
6. Since 2008 the m trademark has been used extensively and continuously in
ongoing nationwide promotion of Hybrid Athletics, the CrossFit Strongman Trainer Courses,

apparel and fitness equipment, axles, farmer’s handles, yokes, logs, and atlas stone molds.

AT
7. Since 2008 the m trademark has been used extensively and continuously in

conjunction with the sale of physical fitness services and apparel in the fitness industry.

AT
8. The sales and promotion of apparel and physical fitness services bearing the m

trademark have occurred at that Hybrid Athletics gym, via the websites, hybridathletics.net and

hybridathleticsapparel.com, social media, at CrossFit Strongman training courses, at CrossFit

Strongman competitions throughout the U.S., and/or through vendors such as Rogue Fitness and Jaco

Athletics.

TS
9. The m trademark has been used in Hybrid Athletics’ advertising, marketing,
promotion and sales of goods and services, including:

Signage
Date: At least as early as August 2008.

Website and Online Marketing
Date: At least as early as July 2009.

Apparel
Date: At least as early as December 2008

Equipment
Date: At least as early as October 2010

Periodicals
Date: At least as early as August 2010




10.  As the owner of the Hybrid Athletics’ CrossFit gym and a competitive CrossFit

Athlete, I placed top three in the CrossFit Northeast Regional Qualifier in 2009, 2010 and 2011,
including winning the Northeast Regional in 2010.

11.  Icompeted in the CrossFit Games in 2009, 2010 and 2011. I placed 22" and 15"
overall in 2009 and 2010.

12.  Leading up to the CrossFit Games in 2010 and 2011, CrossFit featured me as a

top ten athlete for which I was promoted in numerous videos leading up the CrossFit Games and

A
included the m trademark.

13.  For instance, I was featured in a Hi-Temp Weight Equipment commercial that

aired as the 2010 CrossFit Games in which I wore apparel featuring the m trademark. (Exhibit

2; http://youtu.be/c3GuDCxts94)

14.  Throughout the 2009, 2010 and 2011 CrossFit Regionals and Games competitions
PAY
I competed under the Lﬂ_/t , trademark. (Exhibit 3; Exhibit 4.)

A
15. In 2009 and 2010 I also competed under the Lﬂ” trademark and won the

Vikingfest Strongman Competition (Exhibit 5; http:/youtu.be/425JSV803vQ?t=3m56)

16.  From 2009 to present Hybrid Athletics has sold its apparel and equipment under

AT
the ml trademark as a vendor at both the North East Regionals and the CrossFit Games.

17. During the 2010 and 2011 seasons, I sold approximately 6,000 to 7,000 t-shirts
1 Ye
bearing the m trademark to individuals in the fitness community.

AT
18.  Attached are examples of the equipment and apparel sold under the !Tll

trademark in 2011. (Exhibit 6) The apparel includes shirts and sweatshirts each of which has the



AT
\‘ﬂl trademark displayed prominently on the front and/or back. The apparel also includes
PAN
training shorts which has the \‘ﬂl trademark displayed prominently on the leg. The equipment

1A
includes eight sizes of Hybrid Athletics” Stone Molds each of which has the m trademark
displayed prominently. Today, Hybrid Athletics now offers 13 sizes of Hybrid Athletics” Stone

Molds.
19.  Following the 2009 CrossFit Games, I was sponsored in 2010 by Rogue Fitness,

Jaco Athletics and Progenex. Rogue Fitness and Jaco offered for sale apparel and/or equipment

A
with the \‘.ﬁl trademark.
20. Inmy opinion, Rogue Fitness is one of the world’s top suppliers of CrossFit
apparel and equipment. Rogue fitness has also been the sole equipment supplier of the CrossFit

Games since 2009. (http://blog.roguefitness.com/2009/06/rogue-is-the-official-supplier-for-the-

crossfit-games/)

21. Since 2010, Rogue Fitness has sold the Hybrid Athletics” Stone Molds, which are
P1ATY
branded with the m trademark. (Exhibit 7.) Since 2010, Rogue Fitness has also sold a Rob

A
Orlando T—Shirt featuring the m trademark in an atlas stone.

(http://www.roguefitness.com/rob-orlando-t-shirt)

22.  As of January 31, 2014, Rogue Fitness had shipped Hybrid Athletics’ Stone
Molds to 1,455 zip codes throughout the United States and 108 zip codes in Canada. (Exhibit 8.)

23.  After the 2011 CrossFit Games, I stopped competing competitively and in
September of 2011 became a CrossFit subject matter expert and personally run CrossFit’s

Strongman Trainer Courses.




24.  The m trademark is used in conjunction with every CrossFit Strongman

Trainer Course conducted. As of October 2014, there have been over 3,800 attendees.

25.  Prior to Hylete’s alleged April 9, 2012 date of first use of the Q mark, in the
first six (6) months of conducting CrossFit Strongman Trainer Courses alone, I conducted 13
courses and had a total of 488 attendees. In the United States I conducted courses in Arizona,
Connecticut, California, Colorado, Maryland, New Jersey, New York and Texas for 355
attendees. In Europe, I conducted courses in Belgium, Germany, the Netherlands and the United

Kingdom for the remaining 133 attendees.

P1ATY
26. The m trademark is also used in promoting my CrossFit gym and CrossFit
Strongman Trainer Courses through the following media outlets: www.hybridathletics.net,

Facebook, Instagram, and YouTube.

AT
27. The !Wl trademark is also regularly mentioned in the following media outlets:

Magazines, Industry Partners’ websites, Facebook pages, and YouTube channels.

Y
28. The !Wl trademark was featured in the July 2011 issue of Muscle & Fitness in an
article spanning six pages giving a detailed history of Hybrid Athletics, how it got started, and

what makes Hybrid Athletics unique. The article includes two full page photographs and eight

smaller photographs of me performing exercises while wearing clothing exhibiting the ﬁl
trademark. (Exhibit 9.)

29.  Asevidenced by the 2011 Annual Report issued by American Media, Inc., for
2011, “Muscle & Fitness has a total average monthly circulation of approximately 377,000
copies, including monthly subscriptions of 280,000 and newsstand copies of 97,000, and an

estimated total monthly readership of 6.6 million.” (Exhibit 10.)



30. Rogue Fitness advertises the Hybrid Athletics’ Stone Molds on its website stating:
“These are the stone molds made famous by the July 2011 issue of Muscle & Fitness featuring
Rob Orlando.” (Exhibit 7.)

31.  Since September 2011, I write a regular column for Muscle & Fitness Magazine

entitled EDGE CROSSFIT CORNER, which has been featured in twenty-seven (27) issues of
=7 T
the Magazine. The ‘Wl trademark is regularly displayed in photographs as part of my column.

PA
32.  Priorto April 2012 alone, the m trademark was also used in at least the
September 2011 and March 2012 issues of Muscle & Fitness Magazine. Each of the EDGE

CROSSFIT CORNER’s for those issues shows me performing exercises while wearing clothing

AT

with the m trademark. (Exhibit 11; Exhibit 12.)

33.  Inthe CrossFit community, it is my opinion that one of the most important tools
for advertising to current and potential customers is a strong social media presence on websites
such as Facebook and YouTube.

34.  Hybrid Athletics’ Facebook page has been maintained since December 9, 2011.

CA™Y
The \‘ﬂl trademark is regularly used on the page and athletes are consistently shown wearing
gear with the Mark in the videos and photos posted to the page. The page has accumulated 8,420

likes as of October 29, 2014. (www.facebook.com/Hybridathleticsfans)

1A
35. My Facebook fan page has been maintained since November 9, 2011. The m
trademark is regularly used on the page and athletes are consistently shown wearing gear with
the Mark in the videos and photos posted to the page. The page has accumulated 30,628 likes as

of October 29, 2014. (www.facebook.com/crossfitrobo)




36. I have maintained the HybridStonemolds YouTube channel since October 26,

2010. Athletes are consistently shown wearing and using gear with the m trademark in the
videos posted to the channel. The channel has accumulated 3,296 subscribers with a combined
374,835 views of my videos on the channel as of October 29, 2014.

(www.youtube.com/user/hybridstonemolds/about)

37.  Ihave also maintained the HybridAthletics100 Youtube channel since

7 T
December 3, 2011. Athletes are consistently shown wearing and using gear with the !ﬁ!
trademark in the videos posted to the channel. The channel has accumulated 638 subscribers
with a combined 39,603 views on the videos on the channel as of October 29, 2014.

(www.youtube.com/user/Hybrid Athletics100/about)

Py Y
38. The m trademark has also been featured in numerous third-party YouTube

videos. For instance, CrossFit’s YouTube channel features approximately 36 videos with the

1AYS PATS
!Wl trademark having over 2 million views at the end of 2014. For example, the \‘ﬂ_’

trademark is featured in the following videos on CrossFit’s YouTube Channel:

... | Bates Date Views
Exhibit | panoe Video Title Posted (12.28.14) | Link
HYBRID Rob Orlando
13 000638-640 | 300x3 7/29/2010 62,559 | htip://youtu.be/iWxSuazburY
HiTemp
HYBRID Commercial -
2 000631-633 | Rob Orlando 10/6/2010 49,169 | http://youtu.be/c3GuDCxts94
CrossFit -
HYBRID Questions for
14 000594-596 | Rob Orlando 3/24/2011 32,403 | http://youtu.be/et30i-yt6zA
Rob Orlando's
HYBRID Bear Complex at
15 000652-654 | 200 Ibs. 9/14/2011 121,558 | http://youtu.be/8IQftORixgk
HYBRID Rob Orlando at
000641-644 | the Vikingfest 9/15/2011 257,372 | http://youtu.be/425JSV803vQ

7




Strongman

5 Competition
CrossFit - Back
Squat Insights
with David
Millar, Rob
HYBRID Orlando, and
16 000567-569 | Dave Lipson 9/21/2011 92,315 | http://youtu.be/ ImpUTcUTmM
CrossFit - One
HYBRID Arm "Fran" by
17 000587-589 | Rob Orlando 9/30/2011 201,554 | http://youtu.be/glySeflaMdl
CrossFit -
HYBRID California Road
18 000570-572 | Trip: Part 1 11/28/2011 126,536 | http://youtu.be/wlChB_DS5hTU
CrossFit -
"Heavy Bench,
Heavy Lunge
HYBRID Workout" with
19 000580-582 | Rob Orlando 12/21/2011 128,051 | http://youtu.be/yRTvbalXJeA
CrossFit - 300
HYBRID pound "Grace"
20 000564-566 | by Rob Orlando 3/30/2012 172,632 | http://youtu.be/ZF72GL5eBd0

PTATY
The !ﬁl trademark is recognized in the trade and by consumers as Hybrid

Athletics’ trademark, and as indicating Hybrid Athletics’ products and services.

Through my sponsorship with Jaco, starting in 2010, I worked regularly with Matt

PTATY
Paulson to brand clothing using the \‘ﬂl trademark.

In around early 2012, Matt Paulson left Jaco to start a clothing brand named

Hylete brand using the 9 mark.

In April of 2012, Matt Paulson contacted me via text and emails regarding an

opportunity to promote the Hylete brand.

On April 23,2012 and April 27, 2012, Matt Paulson emailed me sets of “Mock-

1, Y
ups” of apparel using Hybrid Athletics’ m trademark next to Hylete’s . (Exhibit 21;




Exhibit 22.) Matt Paulson’s email indicated that Hylete was seeking to strongly promote its

AT
goods in the same fitness field that Hybrid Athletics’ and the !Wl trademark are used.
44.  Hylete’s use of the 9 on the identical goods in the same market concerned me

3/ 7
since the Hylete was strikingly similar to Hybrid’s !\7! trademark.
45. I immediately informed Matt Paulson that the marks were confusingly similar.

(Exhibit 23.) However, despite my concern Hylete continued forward and began selling

merchandise bearing the 9 mark.

46. Soon after Hylete began promoting its products, individuals began expressing

PN
confusion between Hybrid’s m trademark and the Hylete 9

47. I sent Matt Paulson a comment I received on my Facebook where an individual
from Lenexa, KS wrote that “you should investigate HYLETE...unless they r a branch of Hybrid
they chicken hawked your logo...heads up.” (Exhibit 24; Exhibit 25.)

48. Matt Paulson responded that “with any new logo, people associate that logo with
something they have already seen . . .” and that “we had a few people say it looks like your
logo.” (Exhibit 25.)

49.  The instances of confusion have not stopped and I am continuously forced to
inform people I am not affiliated with Hylete. For instance, in addition to the repeated questions
in person, I have received the following messages:

a. July 28,2013 — “At the games, I see a lot of people wearing Hylete clothing and
posting on Facebook. Does it have anything to do with Hybrid Athletics? The logo
looks a lot like Hybrid and the name is very similar so was just wondering.”

(Exhibit 26.)
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2009 CrossFit Games

CROSSFIT.COM

sy -2,
3 4,90

START HER

i

REGIONALS

i i
COMPETITORS
THE GAMES
AFFILIATE CUP

THE WEEKEND

SPONSORS

JOURNAL AFFILIATES

LIVE 5C0¢ COMPETITOR i
Affiliate Cup Men's
Women's

e

5 CROSSFIT GAMES

Pikggarmed

Athlete Profile: Rob Orlando

June 4, 2009 10:41 AM

Rob Orlando

Height: 5' 8"
Weight: 196

Date of Birth: 4/28/1975
Place of Birth: New York
Started doing CrossFit: About a year ago

Affiliate: Owner, Hybrid Athletics

Cindy: never done it
FGB: never done it
Fran: 2:23

Grace: 1:35 with 1351lbs and no squat cleans...2:40 @ 155lbs and squat cleans

Helen: 7:54 @ 70lbs KB

Nangy: never done it

Freddy's Revenge at 2001bs from the ground....4:54
Deadlift/Thruster...5,4,3,2,1 @ 500/250 in 11:47

Deadlift: 1 RM 600 or 500 X 10
Back Squat: 475

Press: 254

Clean: 300+

Favorite WOD: King Kongx 2

Least Favorite: Murph

Favorite Lift: Doesn't matter

Least Favorite Lift: Also doesn't matter
2009 Northeast Regional Finish: 5th

4 comments on this entry.

1. lance uppercut wrote...

alright! i cant wait to see this guy at the games hes been my hero ever since the
thruster/deadlift video

2. kathryn wrote...

Kick ass Rob!!!

4. kathryn wrote...

Kick ass Rob!!!

http://games2009.crossfit.com/competitors/athlete-profile-rob-orlando-ct. html[10/16/2013 11:43:15 AM]

EVENTS KIDS MESSAGE BOARD

PARKING N

2009 SPONSORS

Posted in Competitors »
4 Comments » on thisentry

June 4, 2009 1:03 PM

Reply to this comment

Permalink

June 24, 2009 6:46 PM

Reply to this comment

Permalink

June 24, 2009 6:57 PM
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Permalink

4. Greg wrote... July 8, 2009 5:17 AM

Bring it home to Hybrid, Rob. Reply to this comment

Permalink
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4. CTOSSHt Inoe
5. CrossFit Milford
§. CrossFit USA

They have all secured the opportunity to vie for the titie at the CrossFit Games. After the fantastic display they
put on this weekend. you can expect them make  valiant effort when we See them in Los Angeles.

As for the Masters, they still have to wait to see how they stack up against the rest of
nation.

e competitors around the

A big thank you goes out to all the volunteers and judges that contributed so much this weekend. the even
would not have been the same with out you. Your hard work and cooperation made this a wonderful experience
for all the athietes and spectators. Your time and dedication has shown how amazing ths CrossFit community is
and we deepiy appreciate all you put in to these Qualifiers. That's ail from the Northeast Regionals, good luck to

the athietes in your next congquest, the 2010 CrossFit Games!

| $§8.58 Be the first of your friends to ke this.

25 comments on this entry

1. Dan Rx'd wrota . Permalink
Some photos from this waekend are postad hers
7 com/photos/crossfitnea’

2 Jason Ackerman wrote
Thanks 2gain to everyons for coming! We couldn't have done it without all of the
3 jusd aral part of this event and the CrossFit

community as a whole. Thank youl

3. k Malz~FitMom wrote... Permalink
UH-MAZING WEEKEND! 24 M3y 2010 /858 am,

Thark you Albany CrossFit, judges volunteers, athletes, and spectators for making it
so successhull

BEST WISHES to our 6 athlstes and § Affiliste Teams going to the Games in July!
Best.

Kim Malz

4. Je wrote.

Avsoc riomes ism b mridl Thaabe fo i inia sades Ralnd o thiss

HYBRID000483




the swesome people ye
group of peopleil!
jen

5. sevan wrote.._
ORELANDO! You ars resson
surnmer. BAD ASS!

6. D wrote..

To Gregg from Guarrills Ftriess.

off great event this weekend to all who programm
complained sbout the programming at the Sectionals saying 7
and evarything was longer time domains. | think its clear d ¥
ous advantage. Sor the maost part the top guys from the
05 Suys at this weekends evenits {ak

Tong g

ional programiming wasn't go

rs through wers totally wrong

t job to 3il the organifers o

going to LA

issailion wrote.

Jascn. Great event

o Jason A Dave O
r this sxtraordinacy event

11, Candice Ruiz wrote.
Congratulstions to 2l athletes who are advancing

uren Blumsy who made an impression

ohme g

wrote...

You re a mach

16. Malcolm Spittier wrote.

lore photos up 3
flickr.comiphotos,

‘4

17 Tom wrote...

Great Job Jessica! | saw your 145 S and thought you would

do well at the Regional Games. Good Luck

18. BK wrote

Jsyt

Aweszome ev run super smoothly . well done mate.

Rob, that 300 lift was the moment of the games, spinechilling o watch five

The final minute of the ladies Triplet was off the chain with Heather and Jessica going
toe to toe and Lozza Plumey crushing the final WOD was 3 few of 50 many inssne
moments over 3 memeorable weekend




19. Jason Ackerman wrote Parmsbnh

Thanks again everyone for the compliments, but realiy [ was just o5 the mic. 2 Sliam
pecpls behind the zcenes. Liks | s3id earlier, behind any good man 53 team

Crossitrers!

24 May

Maybe Ll run for Goverror!

20.Lauren Plumey wrote..

Tharks to Jay aod his team of voluntéers and judges this weekend for s FLAWIESS
event. After judging 3t the Sectionals. | have 3 new found respsct for all of the judges
of this events | found this job mora difficult than competng. Thanks to all who
judged me. You wers more than judges__you were coaches, chesrdeaders. 2tc. And
congrats to all the teams and athletes going to Cali esp. o my sxtendss CrossFt
family st Performance. in Milford, and Heatrer, James. and Rob,

21 Owen Satteriey wrote .
To Jay and all the volunteers:

What 31 swesome weekend - the event seems to run fike clockwork! Grest job!

To the athletes:

Supedtuman t 5 was shown by il with special menton 1o Reb Cforgong te
town sl weskerid and to Lauren for crushing The Crippter . What an absurdly
determined perfarmancel G rork guys! | only wish | was it encugh 1o have taken
part!

Se= you next ye

o

22_judie Migliaccio/Crossfit performance wrote. .

Aryone who saw Rob Oriando CRUSH the workouts knows what an incradible sthlete
he is but more impressive is what 2 humble and awesome guy he is to

everyorie Abways encouraging, to others, always supportive and for somecna wha
could have an huge ego doesn't. He just quistly annthilates sry task put in frontiof
tem Wa loved watching him compete and Win. you are a great friend Rob. We Love
yal

23_Denise Thomas wrote..
A big thank you to Jason. Gregg. all the judges ang volurteers that mada the

Mortheast sectionals snd recionsls happen. Great events that defiritely tested us n all
<! Ta the six sthistes nowg West_good luck st

present and have a

, i you work on that C&J you may have = gocd shot st winging this thing 1) Finish
what you startedii

24 Aaron wrote..
AWESOMENESS Rob! JUST AWESOME!
mhan was nothing short

fdon't know you quite obviously, butth:
i Rip & upii LA

25 nick wrote.
Hey Owen

what Happened to you - wers you ipjured?

1 was following your progress and figured you d give things 2 good shake

The 2010 CrossFit Games . PROGENEX H R ‘rﬁ M’_‘? € X concept R @ @Mm'
hemn ARvoUR  ROGUSRTNESS | Rumen wigedes T

Official Sponsors
Nine
sgpmmin eanenes | O 3% (E3) GYWEQST mav?
14 - — - G CREFECECAT

Il “OurEE Asex BS<INS. PUIEFETED SELAT RAGE () sroowiotwredtie
PN zeree ROCKTAPE & DeFeet  Aquatyarizs9

hitp:figames2010.crossft 2010 gi L 5147 Sun Dec 23 2014 14:40:37 GAM5-0500 (Essterm Standssd Tire)
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FORUMS

Regional Results leas  Event Schedule

July 16-18, 2010 « Carson,

The Hame Depot Center Spores

The ultimate proving grounds
of the world’s fittest athletes.

Northeast Region

hives and relive the event at live.crossfit.com.

HORTHEAST L Froid Ceadit’ B

Event Fiecap: Northeast
Regional

Final resul

What 2 wiid finish that unfolded here at the
Northeast Regional Gualfiers. After a fantastic
conclusion in the Affiliate Competition, the
indivicuats stepped up to their iast obstacie of the
weekend. and what a test it was.

After making cuts following the 3rd workcut. the
top-18 men and women it a monster chipper: 10
power cleans {185/115), unioad outside weight
ang carry one piate 30 meters and lbad itonto a
sted {45/25). ski for 20 calones, sprint back 30
meters. 30 power snatches (36/65), carry the
other weight (45/25} 30 meters and toad i onto the sied, 40 burpess. push loaded sled {90/50} 30 meters on
high bars, 50 kettiebel! swings (55/35}, push lcaded sled back 30 meters. 60 double-unders, and then one final
sprint back 30 meters to the finish ine. I that doesrt sound exhausting to you, you are probably not human.

These phenomenat athletes did not disappoint. Lauren Plumey put on a show for the Women s finale. blazing
through the workout as she pulied away from the pack. finishing in 12:49, over a minute ahead of the naxt
closest ime. The Men's finale proved just as electnifying, as Austin Malleoio and Rob Criando gave the fans their
maoney's worth, battling for tops in the heat until the er end, before Rob secured his third ist place event of
the weekend with a time of 11:51  The "Albany Crippier w ot soon be forgotten.

i 2010 OrossPit
The Northeast Gualifiers proved nothing short of spectacular, as the greatest athistes of the region came out m m LT naiggl;’iu'ung Open

full force to produce epic performances that those in attendance will chenish for a ife-time. Wnen all was said
ang done and the results were tabulated, 3 men. 3 women, and § affiliate teams proved they were the hest of the The
Northeast and will move on

Qualifying Men
L Rob Orlando

2. James Hobart
3. Austin Malleolo

Qualifying Women
1 Heather Bergeron
2. Jessica Pamanian
3. Lauren Plumey

Qualifying Affiliates
1.C it New England
2 55Fit Performance
3 e

unity to vie for the title at the CrossFit Games. After the fantastic
we see them i Los Angsl

They have all secured the oppor!
put on this weekend, you can expect them make a valiant effort

As for the Master s, they stil have to wait to see how they stack up against the rest of the competitors around the

nation

A big thank you goes out to all the volunteess and judges that contributed so much this weekend, the event
would not haye been the same with out you Your hard work and cooperation made this a wonderful experi
for all the atr ctators. Your tirne and dedication nas shown how amazing this CrossFit community s
and we deeply appreciate all you put in to these Qualifiers. That's ali from the Northeast Regionais, goed luck to
the athletes in your next conguest, the 2010 CrossFit Games!

| FEEH Be the first of your friends to Eke this.

25 comments on this entry

1. Dan Rx'd wrote...
Some photas from this
http / fwww Fickr comiph

& are posted here
tos/erossfitnag/

2 Jason Ackerman wrote..
Tharks again to éveryons for coming! We couldn't have done it without all of the

velunteers and judges. you were such an integral part of this avent and the CrossFit
commurity as a whole. Thar

3. k Malz-FitMom wrote..
UH-MAZING WEEKEND!

Thank you Albany CrossFit, judges, volunteers, athlstes, 3nd spactators for making
so suecessfull

BEST WISHES to our 8 athletes anc 6 Affilists Teams going to the Games in July!

Best.

Kim Malz

4.2 wrote. Permalink
(e RO KT St VSR R P U S I NS S S e Ao ais mASA 4 ermn L
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the swesome peo p\E ye\hng and ‘*'eenrg orn the sAd»Lfve: W
group of peoph
=

5.sevan wrote...
ROB ORLANDO! You ate reason enough for me o go io the Home Depot Center this
summer. BAD A

6 D wrote
To Gregg from Guemils Fitness

__First off great event thix weekend to all who pregrammed, but back to Gregg People
complained about the programming 3t the Sectionals saying it wasn't heavy enough
and everything was ionger time domains. | think its clear that in this weekends events
being strong was a serious advantage. For the most part the top guys from the
Sectionat were the top guys at this weekends events {ska strong guys).

So afl the psople who complainad that the Ssctional nening Wasnt going to be
heavy enough to put the best/strongest crossfitters through were tatally wrong, Aka
grest job pr:g'amrv ng at sectionals and great job to all the organizers this weekend
{t was a3 great event Good to the sthlstes going to LA

7. Mike Bissailion wrote..

Jazon, Greatevent, great programming snd an
voluntesrs who worked th
hard work. Thanks agsin

off to sll the
thout your

n battar time. My b
i butts off. we couldnt have had all thatfun v

8. Scottlewis wrote. .

@ Peter fsky. Rob O did dominate this svent. with his humble demaeanor as well as his
strength and conditioring. but. | ket 3 lot of the sthietes that campsted this weekend
veill take issue with your statement. | know a lot of the compstitors personally. and
everyone who competed this weekend deserved to be at this event because they
were in shape’

Jason Arkerman. awesome aventt You and your crew really put together s great
weekend and the programming was on pomt”

Congratulations to all the athlstes. superbuman sfforts by sl

3. Scott Lewis wrote...
BB, understood. He is/was quite the mythical anomaly this weekend

10. gregg arsenuk wrote...

Farst, hats off fo Jason A Dave O, ang whosvar slse was part of the tear that put
tagether this extrscrdinary evert. The WODs were crestive snd exactly what should
be expected at the regional level. Congratulations to all competitors for great
performances ail sround.

To "D Thank you for the mention.

11. Candice Ruiz wrote..

Congratulations o all athistes who are d. but ss¢ ily <
Lauren Plumey whe made an impression on me personally. {have never mat you and

| didn € witniess any of this past weekend other than scores, but fo come from 8th and
absolutely crush the finsl wod ‘e earn your spot in the top 3, _amazing Waytoputso

miich heartinto %, You deserve &, Mad respect.

12. Cool Video from Weekend wrote.
hittp:/ fvrver flicks comiphotos/37790978@N0B/4634336406/

rob orlando 300 3

13. johin wopat wrote._

ft's difficult t5 =xpress to “civiians” what Crossfit is or how spacisi and unique an event
ftke thus kend s regional compsetitior was G i don't compets against each
other, they compets FOR each other. The grea? athletes we're sending to the Games
owe part of their estrsordinary parformances to those other men and wiomen who
were a second slower, or who tifted a pound or two less So were all gong to LA

And by the way. Jason Ackerman should run for Govenor! Great job everyone!

14 Pat Sherwood wrote..
Congrats to sveryons who competed. Special shout out to Heather! Way fo train
smart duning those couple wezks before the event Your patisnce paid off

15 jefak wrote...
You're a machine. Mr Ordando. Well done!

16. Malcolm Spittler wrote .
Mors photos up at
http/fveww flickr com/photos/48324345@N04/5et2/72157624130176200/

17 Tom wrote...
GreatJob Jessical | saw your 145 Serious 7 at th= NE qualifier and thought you would
do well at the Regional Games. Good Luck in Calit

18. BKywrote -

Jayt

Awesoma event run super moothly . well done mate.

Rob, that 300 lift was the moment of the games, spinechilling to watch live.

The final minute of the ladies Triplet was off the chain with Heather and Jessica going
toe to tos and Lozza Plumey arushing the final WOD was a few of so many insane
momenis over a memorable weekend

Permalak
17

24 May

Permalnk

24 May 2050 /

Parmatink

24 ey

&05p.m
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19. Jason Ackerman wrote ..

Tharks again everyone for the compliments, out really | was just on the mic. t's all e
people behind the scenes. Like | said sarkier, behind any good man is 3 team of badazs
CrossFiters!

Maybe [l run for Goverry

20. Lauren Plumey wrote...

Thanks to Jay and his team of volurmeers and judges this weehand for s s
nt. After judging st the Sectionsls, | hava 3 new foundg respect for all of the judges
iz events. | found this job mors difficult than compating. Tharks to all wha
judged ma You were more than judgss. you were cosches, cheerisaders, etc., And
congrats to all th i athietes going to Cali esp. to my extended CrossFit
family at Performance. in Milford, and Heather, James, and Rob.

35

21. Owen Satierley wrote...
T Jay and alf the volunieer

0 awesorne weekend - the svent ssems to run like clockwork! Great job

To the athletes

wrote

outs knows what an
and awesoms guy he
stways sup: 4

iz but more impressive is
one. Always encouragin
culd have an huge sgodoesn's.

. We loved wi

the judges and volunteers that made the

gg. a
icnals bappen, Gre efinitely test
going West _ good luck, guys! Represent and

ks on that C&l you may have a good sk

win thig thing ;i Fi

24 Aaron wrote...

O Rob! JUST AWESOME! idont

now you quite obwviously, but that my
hort of inspirstional. Rip it up in LA

g

25 itk wrote..

Hey Ow

what

thirigs a good shake

The 2010 CrossFit Games PR . H s MIR yeormmrmme. @ taetingere”
Official Sponsors GENEX fr—— R rﬁ ¢ —————re @
wppmmmls earasene O g0 (E3) Gymeoss mav?

Mgl Sursasnx GS<nNsS. GUIEFETED SEALAT BAGE [ srororfosiehediiier
wrenase ROCKTAPE & DeFeet Amatyaisnd

rassFit Games on yo

ur website. 7

310.crossft.convbiog/Z010/05 ‘northeastregionatwap-. 514/ Sun Dec 28 2074 14:40 BMT-0500 (Eastern Standard Tume;
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Hybrid Stone Molds

iwidanbs ARcuivi hﬁpfm.mgxéﬂness.conw&ybrid-sfme»mkk,php

FITNESS

#+ ! Hybrid Stone Maolds

! Piease speciy the product{s) quantity

Hybrid Stone Molds

Hybrid Sto

These are the ne molds made famous by the July

11 issue of Muscle & Fitness featluning Rob Orlando
Easy to use, Hybrid's stone molds are the best in the
industry For more strongman eguipment, check our
selection

Mzke your own big freaking stones!

e 5 = L Made in USA  Yes
COMPARE PRODUCTS

»

Free Shipping No

You have no items o compare. Be the first to review this prod

3 Ships Free  Yes
SEARCH GEAR REGISTRY

LastName ©

First Name

0

73LE Hybiid Stone Moid

53LE Hybrid Stone Meld

i Stone

a. 173LE Hybrid S

207LE Hybrid ¢

LB Hybrid Stone

https:/Aweb.archive.orgiwehy20111206181515/hitp: iwww. roguefitness.com/hybrid-stone- molds. php
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12/28/2014 Hybrid Stone Molds
Mold

Women's Hybrid Mold Set
One Each: 10-12-13 + Free Shipping
Men's Hybrid Mold Set

One Each: 13-14-15 + Free Shipping

Mammoth Hybrid Mold Set 5650.00 [N

One of Each Mold: 10-12-13-14-15-16-17-18 +
Free Shipping

https:/Aveb.archive.orghweb/20111206181515Mttp./Avww.roguefitness.com/ybrid-stone-maolds.php
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INTERNET ASCHivE

FITNESS

GIFT CERTIFICATES NEW ROGUE CEAR

'Hybrid Stone Molds

Hyhrid Stone M olds

CLOSEOUT ITEMS

DO

=) quantiby

Hybrid Stone Molds

Be the first to review this nroduct

COMPARE PRODUCTS

Availability: In stock

You have no items to compare.

Product Name

SEARCH GEAR REGISTRY 10" dia

First Mame 13" dia

14" dia.

Iaid

15" dia.

Mold

16" dia.

Maold

17" dia.

Iaid

18" dia

Maid

42LE Hybnd Stone Mold

73LE Hybrid Stone

S3LE Hyhrid

116LB Hybnid

14218 Hyhrid

Stone

173LE Hybrid Stone

207LE Hyhrid Stone

24BLE Hyhrid Stone

Viomen's Hybrid M aold Set

i

Cne Each: 10-12-13 + Free Shipping

https:fiwveb archive orghwehi20111208181515/http ey roguefitness.comybrid- stone-molds php

MADE [N THE USA

(=0

FREE SHIPRING

BUY I SHIPS FREE

2011 issue of Muscle & Fitness featuring
a5y to use, Hybrid's stone molds are the best in the

industry, For more strongman equipment, check our

selection

Make your own big freaking stones!

SHIPS FREE
ITEM

Madeln USA Yes
Free Shipping No

3 Ships Free

HES

2of1 Orlando.
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12/268/2014 Hyhbrid Stone Molds

hen's

One
id Mol Set

i 10-1

hitps:fweb.archive orghw ev201112061 8151 Shitp:www roguefiness.com hytric- stone-maol ds . php

HYBRID000999
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From: Rob

To: Kosma, Michael J.
Subject: Fwd: [#MBC-137-15735]: Mold sales over time
Date: Friday, January 31, 2014 6:09:28 PM

Attachments: RobOQrlandoStoneMold.xlsx
ATT00001.htm

Mike--

Here you go.

Please confirm.

Rob O

Sent from my iPhone

Begin forwarded message:

From: Rogue Fitness <team@roguefitness.com>
Date: January 31, 2014 at 5:31:46 PM EST

To: conanrules| (@gmail.com

Cec: matt@roguefitness.com, bill@roguefitness.com
Subject: [#MBC-137-15735]: Mold sales over time

Reply-To: team(@roguefitness.com

Rob,

The first date of sale for a Hybrid Stone Mold in our system is 11/18/2010.

[ have attached a breakdown of the Hybrid mold sales by SKU over that time
as well as a list of 1,562 ZIP codes (US and CA) that we have shipped Hybrid
Stone Molds to over that time.

Let us know if there is anything else we can do for you.

Thanks,
Blake

Confidentiality & disclaimer notice: This email, together with any
attachments, contains information that is private and confidential and should

TRADE SECRET - COMMERCIALLY SENSITIVE HYBRID001009



be read only by persons to whom it is addressed. If you are not the intended
recipient, please destroy this message and notify the sender immediately.
You should not retain, copy or use this email for any purpose, nor disclose any
of its contents to any other person. Although Rogue Fitness operates anti-
virus programs, Rogue Fitness does not accept responsibility for any damage
that is caused by viruses being passed. Any views or opinions presented are
solely those of the author and do not necessarily represent those of Rogue
Fitness. Rogue Fitness, 1080 Steelwood Rd., Columbus, OH 43212

www.roguefitness.com

TRADE SECRET - COMMERCIALLY SENSITIVE HYBRID001010
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B PACKON POUNDS OF MASS

I WORKOUTS FOR BICEPS, DELTS, PECS, AND BACK ( ﬁ

- B - ' TRUE
- FEEE BLOOD

JOE MANGANIELLO:
SUPERNATURALLY
SHREDDED 148

THETRAINING ¢/
SYSTEMTHAT !
WON EIGHT
MR.OLYMPIA
TITLES r100

b TOTAL

OUTDOOR
TRAINING
GUIDE »118

» THE PERFECT
PROGRAM:
MORE MASS,
LESS WORK »g0

EATFATTO - I
BURN FAT! »165 g

| ADD 3 INCHES
TOYOUR ARMS

‘THE ULTIMATE TRICEPS PROGRAM 7134 R
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: ob Orlando weighed less

; than 150 pounds when he
graduated from high school.
He played some football and

worked himself to the bone in

the gym, but recruiters aren’t
lining up for scrawny 5'8”
kids from Connecticut, regardless of
sow hard they compete or how much
ihey love the game. For Orlando, it just
vasn't happening. A lifelong love affair
with training, however, was already
ell underway.
What college scouts never saw was
what Orlando forged on the stone
asonry and concrete crews where
abored throughout junior high and
school: his work ethic, tenacity,
willingniess to take risks, both pro-
gssionally and with massive weights
wer his head.
I worked with this 80-year-old Ital-
in stone mason who said cement mix-
s made you lazy)” he says. “So every
iay, I was mixing cement in a wheel-
ow with a hoe as fast as he could
8y brick, and I was loading it up and
own scaffolding. I think that made me
little different from most teenagers”

{EEP PRESSING

{ The gym was a constant through high
thool and his college years at the Uni-
fersity of Connecticut—where Orlando
ajored in exercise science—but there
85 always a plan, or so it seemed. An
flernate track. An intention—one un-
gfined for more than a decade—to do
nething more with what he loved, as
hposed to simply remaining on some
redetermined road to something he
idn't want to do.
He kept getting stronger, adding

t at the rate of ten pounds a year.
fie kept working his ass off, never
hissing a workout, putting heavier and
cavier weights over his head, to the
bint where he’d become a special-

it in the field. He didn’t know what

b hell he wanted to do with his life,
Ut he trained throughout college and
fie years that followed—including a
ort-lived suit-and-tie stint in medical

ing if he didn’t.

ie personal trainer route came
t, and Orlando quickly realized it
n't what he'd envisioned. “I had an

§ dogs that wouldn’t stop barking, their
§ kids. You can never train anyone the

as though he wouldn’t amount to i

& take on a client who was younger than

#9 vas earning and who could afford my
£ rate, and I didn’t like that. I was a slave

in-home training company in Stamford,
where I was traveling from house to
house training people,” he says. “I did
that for five years, and I had the realiza-
tion that at some point, I was going to

me, somebody who'd eclipsed what I

to these people—their babysitters, their

way you want to.”

INTERNET LEGEND

If you quit mixing cement in your
wheelbarrow, you don’t get paid. Quit
carrying the yoke in a strongman com-
petition, and maybe you won’t pass out,
fall flat on your face, and get scraped
off the field like Orlando did in 2006.
Take the easy way out, however, and
you don’t end up on YouTube cranking
out reps of overhead presses with the
fabled Inch Dumbbell—a thick-handled
monstrosity most guys can’t even budge
off the ground, much less press over-
head with a broken nose and fractured
eye socket.

The Inch Dumbbell went up, and so
did everything else Orlando wrapped
his hands around: 365-pound axle
cleans, massive log presses. North
American weight class strongman
records fell left and right whenever
he competed. With all of it, every size-
and logic-defying feat of strength was
catalogued for posterity on YouTube,
the videos taking on a life of their own
on myriad fitness message boards and
forums across the Internet.

“I was going back to the soccer moms
I was training” Orlando says, “and
what I was doing in these contests had
absolutely no relevance to them. I was
training with Derek Poundstone and
working out under the same axle for
the same sets, and I didn’t have anyone
to share it with, so YouTube became my
outlet. That was the only place I had
any acceptance or notice”

HYBRID DREAMS

The problem with notice was that
Orlando didn’t know he’d been noticed
by anyone, until a fortuitous breakfast
with a client who didn’t feel like train-
ing one particular morning. Frustrated

HYBRIDO00056
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the hm:eatiens it represented to his still

he vented to chent, a wealthy invest-
ment specialist.
“The guy says to me, You complain
about every gym you've ever trained in.
If you think you can do it better, what's
stopping you?'I told him fifty grand was
what was stopping me, so t_h guy writes
me a check for fifty grand, and my jaw

hits the floor. It was time to go find some

space and make it happen”
Hybrid Athletics, his combx];x’aﬁon
CrossFit/strongman gymina demdedly

un-Connecticut section of Stamford, is

Orlando’s dream come into focus. It's
where he trained to finish a surpris-
ing 22nd in his first CrossFit Games in
- 2009, despite being stereotyped as a

1 78 wuscizarmiess - omn

unformed—yet still pervasive—life plan,

. ever done,” he says. “I know peaple love

S0 open to trying new stuff. They’re the

 this huge group of people. 1t's a commu-
_ nity that can influence and change the
~ landscape of the fitness culture”

one-dimensional strength specialist who
eschewed endurance events. It’s where
he transformed himself into a favorite
for the 2011 Games and where he trains
everyone from stockbrokers to grand-
mothers. Most important, it’s where he
says he’s going to change the way the
world works out.

“We affiliated with CrossFit back at the
end of 2008, and it’s the best thing T've

to knock CrossFit, but CrossFitters are

polar apposite of what so many other
fitness communities are like in that
sense. I'm trying to introdiice a new way
of training—strongman movements—to

HYBRID0O00057



* Revolutionary Diet Aid Unlike Anything Else on

FASTIN, . @

FASTIN=

] OVER 100 MILLION DOSAGES
SOLD! TRY FASTIN® TODAY-

» Novel Fat Burner That is Taking the Industry By Storm!
* Elevates Mood, Promotes Extreme Energy and Curbs the Appetite!

* Quickly Becoming Millions of Americans' "Fat Burner of Choice"!

—
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the Market!
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EXTREME LOSE WEIGHT, FEEL GREAT!:

Available at:

Whlpreons CVS/pharmacy IS
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: ELL] ve
[weis JiC 7Y meijer SER
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ts have not been evaluated by the Food and Drug Administration. This product is not intended fo
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£ .

treat, cure, diagnase, or prevent any disease. This product should not be used in place of or as a substitute for
¥ yout healthcare professional. No clinical study has been performed on Fastin®. These statements are besed uponthe aclive ingredients: Phenylsthylamine, Theabromine, 1,3 Trimethyixanthine, Yohimbine,
ethylsynephrine, 1.3 Dimethylamine HCI, and N-methyi-B-phenylethylamine. WARNING: this product can raise blood pressure and interferewith other drugs youmay be taking.

Talkto your doctor about this product.
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STRONGMAN

STARTERKIT

At Hybrid Athietics, Rob Orlando’s
irning on moderately
ﬁtAvera@ Joes to the benefits of

i serious strongman training. (fyoucan

bench and squat your body weight for
reps and deadlift 275 pounds, try this
simple strongman medley Orlando
uses with his beginner clients.
Complete four rounds of this circuit as
fast as you can.

EXERCISE REPS
400-pound tire flip 4
125-pound (per hand)

farmer's carry 75 reET
140-pound Atlas stone

to the shoulder 4

If you're ready for one of Orlando’s

legendary CrossFit workouts, see if you
can beat the 18:09 mark he set with the
program below.

EXERCISE REPS
800 meterrun 1
- 315-pound back squat - 40
800 meter run 1
225-pound front squat 10
800 meter run 1

~ 135-pound overhead squat 10

180 m§mss—o7.n

==

u(mi

=

 MOVEMENTS FOR THE MASSES

Orlando says strongman training is
for everyone, and he means everyone.
The key is scalability. Having a point
of entry so everyone can be included

in a greater community setting, with

nobady shut out. “People want to use
stones and logs and all the other great
strongman stuff, but they can’t because
all the other conventional equipment
out there is too heavy for them to start
using, even without any weight on it”
After seeing this limiting factor time
and time again with clients, Orlando
partriered with a metal fabricator,
designing his own Hybrid Athletics
equipment line that features “strong-
man products for the masses”

“We've got a 61-year-old woman who
comes in here” he says, “and I started
her off with a 30-pound stone on her
shoulder, just to break down her fear.
Five minutes later, she was uptoa

- 60-pound stone. Is that not strongman?

We're opening up a toy chest to people
who would otherwise be denied”
It's a movement within a movement.

Love it or hate it, CrossFit boasts a mas-
sive international community, so when
you make waves within its ever-ex-
panding world—and Orlando certainly
does—you’re influencing the industry
as a whole. That's his destiny, the one
he knew he was headed for, yet couldn’t
quite put his finger on, all those years
ago with his wheelbarrow, his hoe,

and his 97-pound bags of cement. For
Orlando, weights keep going up, only
this time, he’s shouldering the burden
of changing the way we train. His new
tattoo showing the word Balance across
his rib cage—only three weeks old at
the time of the photo shoot for this
article—is telling.

“For me, everything is about balance,
I'm trying to find it on so many different
levels—as a father; a husband, a business
owner, an athlete, an entrepreneur, an
engineer, and a creative guy, U'm trying
to strike a balance with all the differ-
ent things P'm doing, and share what
love—teaching strongman and getting
everyone involved—is exactly where I've
always wanted to be” EE3 ;
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ANNUAL REPORT
For the Fiscal Year Ended March 31, 2011

American Media, Inc.

Delaware 65-0203383
(State or other jurisdiction of (IRS Employer
incorporation or organization) Identification No.)
1000 American Media Way, Boca Raton, Florida 33464
(Address of principal executive offices) (Zip Code)

Telephone number, including area code:
(561) 997-7733

As of May 31, 2011, 10,000,000 shares of common stock were outstanding.
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wholesalers properly deliver our publications and third-party publications to the correct rack locations at each retailer. DSI’s
sales and marketing services relate to various point of purchase services performed by DSI to increase our publications’ and
third-party publications’ newsstand sales at retail locations.

In addition to the services DSI provides for our publications, DSI acts as a "category manager/front-end advisor" for
approximately 47% (based on our estimates) of all new front-end racking programs. This represents approximately 51%
(based on our estimates) of all the racks placed annually in the United States and Canada by supermarkets, drugstores, mass
market chains and other high volume retailers for our category. DSI continues to leverage its network of field representatives,
which are regularly in retail outlets performing its services, by expanding its services to provide merchandising,
advertisement placements, resetting of rack programs and point of purchase information gathering services to consumer
product companies outside the publishing industry. We continue to expand the distribution of our publications into specialty
and niche retail accounts utilizing DSI's extensive retail relationships.

Approximately every three years, supermarkets and other retailers typically redesign their front-end racks, generally as part
of store renovations or new store openings. As a "category manager/front-end advisor" DSI is selected by retailers to assist in
coordinating the selection and positioning of magazines and overall front-end space on the retailers’ racks. Publishers,
including the Company, which are allocated space on a rack, enter into agreements directly with the retailer for the payment
of fees (rack costs) or other charges with respect to that space. DSI uses its role as “category manager/front-end advisor” of
new front-end rack programs initiated by retailers in the United States to achieve better placement of our publications and of
the publications of DSI's third-party publishing clients.

Competition

DSI primarily competes with Time Warner Retail Services, Inc. and Comag Marketing Group, LLC (a joint venture between
The Hearst Corporation and Condé Nast Publications, Inc.) in providing marketing and distribution services to magazine
publishers.

CORPORATE/OTHER SEGMENT

Our Corporate/Other segment aggregates Muscle & Fitness and several other publications, publishing services, ancillary sales
and corporate overhead.

While most of the publications aggregated in the Corporate/Other segment have certain similar products and services,
production processes, type or class of customers and method of distribution as some of the other publications which are
aggregated in the other reporting segments (Celebrity Publications, Tabloid Publications and Women’s Health and Fitness
Publications), their economic characteristics are dissimilar with such other publications. Accordingly, we have aggregated
those publications in the Corporate/Other reporting segment.

Our publications in the Corporate/Other segment include the following titles, which have leading market positions in the
categories they serve.

« Muscle & Fitness is the preeminent monthly fitness training magazine, appealing to exercise enthusiasts and athletes of
all ages, especially those focused on resistance training, body fat control and sports nutrition. Muscle & Fitness has 71
years of brand equity and has served as a successful brand extension foundation for new titles. Muscle & Fitness has a
total average monthly circulation of approximately 377,000 copies, including monthly subscriptions of 280,000 and
newsstand copies of 97,000, and an estimated total monthly readership of 6.6 million.

» Men's Fitness is a leading health and fitness magazine published 10 times a year, for men 18-34 years old with active
lifestyles. The magazine promotes a multi-training approach towards exercise and nutrition, while also offering
information and advice in the areas of career, relationships, fashion and sports. Men’s Fitness has a total average
circulation per issue of approximately 593,000 copies, including subscriptions per issue of 499,000 and newsstand
copies of 94,000, and an estimated total readership per issue of 8.4 million.

» Muscle & Fitness Hers is a bi-monthly magazine that delivers a competitive edge for expert training, nutrition, health,
beauty and fashion tips for today’s woman. Muscle & Fitness Hers has a total average bi-monthly circulation of
approximately 91,000 copies per issue including monthly subscriptions of 27,000 and newsstand copies of 64,000 and
an estimated total bi-monthly readership of 455,000.

* Flex, which was spun off from Muscle & Fitness in 1983, is a monthly magazine devoted to professional bodybuilding.

14
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