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I. INTRODUCTION 

Applicant VENM, LLC ("Applicant") seeks registration of the 

mark "VENM" in standard characters for use on dance costumes (Appln. 

Ser. No. 85/848,528). Presently, products using this mark are available 

only through Applicant's website, which can be found at the URL's 

www.venm.com, www.venmdancewear.com, and 

www.venmecowear.com. Opposer sells a variety of clothing for use in 

the sport of mixed martial arts under its composite mark "VENUM AND 

DESIGN." This composite mark uses a snake head for its design element 

and a fanciful font for its word element, "VENUM" in which the "N" has 

its legs extending down to connote the fangs of a snake. Despite the vast 

differences in the markets served by Applicant and Opposer, and the 

significant differences between the two marks, Opposer filed an 

Opposition seeking to prevent the registration of the mark "VENM" for 

dance costumes. Over the past two years of this proceeding, Opposer has 

made several disingenuous attempts to settle the opposition and 

counterclaim which were found to be inapplicable and offensive. 

Applicant' s settlement requests were equally denied. 

Opposer has relied upon, for the basis of its Opposition, three 

Registrations and one pending application. Having itself faced the 

challenge of defending its "VENUM AND DESIGN" mark against 

likelihood of confusion to secure these Registrations, using the same 
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defenses as Applicant herein, Opposer should be well aware that it is 

paradoxical to argue that its mark is distinctive as it is restricted to martial 

arts goods and equipment, and then extend the same mark to oppose what 

it claims is a similar mark directed to dance costumes. The arguments 

Opposer makes within the current Motion are in direct contravention of 

the arguments they made to secure their own registrations. Given the vast 

differences in the markets served by Applicant and Opposer, and the 

significant differences between the two marks, Opposer's Motion seeking 

Summary Judgment is without merit. Accordingly, Summary Judgment 

should be made in favor of Applicant on Applicant' s Application Serial 

No. 85/848,528. 

II. STATEMENT OF FACTS 

Oppposer is a French company doing business in the United States. 

It has relied upon, for the basis of its Opposition, three Registrations 

(Reg. Nos. 3,896,673, 3,927,787, 4,017,907) and one pending application 

(U.S. Trademark Appln. Ser. No. 79/124,129) On February 2, 2016 

Opposer voluntarily surrendered Reg. Nos. 3,896,673 as it was never 

used in commerce in the United States in association with the goods for 

which they are registered. All of the asserted registrations and application 

are directed to the same composite mark; namely, the stylized word 

"VENUM" underneath an associated design of a snake's head. VENUM 

is written in a stylized font so that the 'N' depicts a set of fangs to the 

2 



viewer. An example of Opposer' s mark 1s set forth below next to 

Applicant's mark. 

VENM 

The mark "VENOM," and its derivatives (such as "VENUM" and 

"VENM") are widely used in a variety of industries, including uses of 

"VENOM" on apparel, and uses of "VENUM" in areas such as shoes, ski 

wear, spinal braces, and dance performances. Accordingly, during 

prosecution, Opposer' s attorney was forced to distinguish Opposer' s 

mark "VENUM AND DESIGN" from other similar marks. In particular, 

during the prosecution of Reg. No. 3927787, which matured from App. 

Ser. No. 79063381 , Opposer' s VENUM mark was originally denied 

registration in class 25 in view of Reg. No. 3,676,523, which was already 

registered in class 25 for "ski and snowboard wear." In contesting this 

rejection, Opposer' s representative argued that Opposer' s use of the 

"VENUM" mark on martial arts and boxing clothes would not cause 

confusion with the use of one of many registered "VENOM" marks. 

In particular, Opposer' s Representative argued the following: 

Applicant respectfully submits that Applicant' s VENUM 
(plus design) mark is not likely to cause confusion with the 
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cited registration for VENOM (Reg No. 3,676,523) because 
both marks are specifically and narrowly directed to clothing 
used in connection with the entirely unrelated sports of skiing 
and martial arts respectively, especially when cited mark 
coexists with a number of registered VENOM- formative 
marks for other sporting goods. Trademark Ser. No. 
79063381, Request for Reconsideration after Final Action, at 
2, attached to First Amended Answer as Exh. A (hereinafter 
Exh. A). 

As amended, Applicant's goods are limited to clothing used in 
connection with a particular sport, namely martial arts. Exh. A 
at 2 

These arguments were made by Opposer's Representative to convince the 

Examining Attorney to overcome a refusal to register VENUM AND 

DESIGN on October 22, 2010. All of the other registrations and the 

application asserted by Opposer are directed to exactly the same mark, 

and all were either registered after the above arguments were made, or are 

still pending. See Ser. Nos. 79063381 , 79090846, 79124129, and 

79975084. 

Applicant VENM is a small Kansas, LLC that sells dance costumes 

under its "VENM" mark by way of its website, www.venm.com. All of 

Applicant's products are eco-friendly and directed to eco-conscious 

consumers interested in various styles of dance. Applicant filed to register 

its mark on February 13, 2013, and it was approved for publication in the 

principal register on May 31, 2013. The notice of publication was mailed 
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on July 10, 2013, and the mark was published for opposition on July 30, 

2013. 

III. ARGUMENT 

A. The Summary Judgment Standard 

Summary judgment is only appropriate where there are no genuine 

issues of material fact in dispute, thus leaving the case to be resolved as a 

matter of law. See Fed. R. Civ. P. 56(c). The Board does not resolve 

issues of fact on summary judgment; it only determines whether a 

genuine issue exists. Meyers v. Brooks Shoe Inc., 912 F.2d 1459, 1461 , 

16 U.S.P.Q.2d 1055, 1056 (Fed. Cir. 1990), overruled on other grounds 

by A.C. Aukerman Co. v. R.L. Chaides Constr. Co., 960 F.2d 1020, 1038-

39, 22 U.S.P.Q.2d 1321 , 1333 (Fed. Cir. 1992). 

Opposer, as the party moving for summary judgment, has the 

burden of demonstrating the absence of any genuine issue of material 

fact. See Celotex Corp. v. Catrett, 477 U.S. 317, 322-37 (1986). To 

prevail on its motion, Opposer must establish that there is no genuine 

issue of fact regarding the issues at hand by clear and convincing 

evidence. See H Marvin Ginn Corp. v. Int'/ Ass'n of Fire Chiefs, Inc. , 

782 F.2d 987, 989-90, 228 U.S.P.Q. 528, 530 (Fed. Cir. 1986). 

For its part, in order to have the opportunity to submit proofs at 

trial, Applicant need only show that, on the evidence of record, a 

reasonable fact finder could resolve the matter in its favor. See Opryland 
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USA Inc. v. Great Am. Music Show Inc. , 970 F.2d 847, 850, 23 

U.S.P.Q.2d 1471 , 1472-73 (Fed. Cir. 1992); Olde Tyme Foods Inc. v. 

Roundy 's Inc. , 961 F.2d 200, 202, 22 U.S.P.Q.2d 1542, 1544 (Fed. Cir. 

1992); see also Visa Int ' l Serv. Ass 'n v. Life-Code Sys., Inc., 220 

U.S.P.Q. 740, 742 (T.T.A.B. 1983) (on a summary judgment motion, 

"nonmoving party is not required to adduce evidence sufficient to prove 

its case . . . "; it need only show "that there is a genuine issue as to a 

material fact and that, therefore, there is a need for a trial"). 

B. Summary Judgment Should Be Granted in Favor of 
Applicant and Registration for Applicant's Trademark 
Application Serial Number 85/848,528 Issued to Applicant 

There are genuine issues of material fact in dispute regarding 

likelihood of confusion between Applicant and Opposer's Marks, and 

uncontroverted evidence is not on record to entitle Summary Judgment. 

In pursuing summary judgment, movants must rely on uncontroverted 

evidence in the record to prevail. Hoganas AB v. Konica Minolta Printing 

Solutions USA, Inc. Opposition No. 91168421 , 2006 WL 3825182 

(TTAB December 18, 2006). 

1. Opposer is not Entitled to Summary Judgment on the 
Issue of Priority 

Opposer argues priority in the VENUM AND DESIGN Mark 

based on Registration No. 3,927,787 in International Class 25. To prevail 

Opposer must establish "that [its] term is distinctive of [its] goods, 

whether inherently or through the acquisition of secondary meaning or 
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through 'whatever other type of use may have developed a trade 

identity."' Towers v. Advent Software Inc., 913 F.2d 942, 16 USPQ2d 

1039, 1041 (Fed. Cir. 1990), citing, Otto Roth & Co. v. Universal Food 

Corp., 209 USPQ at 43. For example, "coined" marks, such as XEROX 

or KODAK are considered the strongest marks and are accorded the 

highest degree of trademark protection. Landers, Frary and Clark v. 

Universal Cooler Corp., 85 F.2d 46 (2d Cir.1936). EXXON is another 

example of a strong trademark. Exxon Corp. v. Texas Motor Exchange of 

Houston, Inc., 628 F.2d 500 (C.A.5 (Tex.), 1980). The term "VENUM" 

as derived from "VENOM" is not distinctive as to any particular good or 

service as it is widely used in reference to an extensive variety of goods 

and services. See Exh. A, collecting registered and unregistered uses of 

VENOM. 

Common use of the term "VENUM" and its derivatives by third 

parties in the sporting industry is probative that the mark is conceptually 

weak. See Moose Creek, Inc. v. Abercrombie & Fitch Co., 331 F.Supp. 

2d 1214, 73 U.S.P.Q.2d 1287 (C.D. Cal. 2004), aff'd, 114 Fed. Appx. 

921 (9th Cir. 2004). This is sometimes referred to as the crowded field 

doctrine. See In re Unidos Financial Services, Inc. Serial No. 77126814 

[not precedential], where it was held that 25 third-party registrations for 

trademarks having the term "united" as an element for financial services 

was conclusive evidence the element is a weak formative. 
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The Opposer' s mark cannot be accorded the deference due a 

strong, inherently distinctive and/or arbitrary mark, because it is not 

strong, inherently distinctive or arbitrary. The mark "VENUM" is not 

distinctive as numerous others make use of confusingly similar marks (at 

least as Opposer has asserted its mark). For example, the mark 

"VENUM" is used by Optee USA on spinal braces for medical use. See 

Se. No. 85535608. Reg. No. 4314403. Similarily, the mark "VENUM" is 

used by Jamie Burgos to denote dance performances. See Ser. No. 

78927571. Reg. No. 3295728. In addition, there are numerous uses of the 

similar term "VENOM," such as by UnderArmor on shoes, by Venom-

wear on clothing, and again on clothing by a clothing store in Memphis, 

Tennessee. There are also VENOM baseball bats (Reg. No. 2,969,824), 

VENOM billiard cues (Reg. No. 3,577,338), and VENOM rifle scopes 

(Reg. No. 3,858,110). See Exh. A. 

2. Opposer is not Entitled to Summary Judgment on the 
Issue Likelihood of Confusion 

There are genuine issues of material fact m dispute regarding 

likelihood of confusion between Applicant and Opposer' s Marks. Issues 

of material fact exist in regard to the three "duPont factors" brought forth 

by the Opposer which are specifically (i) the similarity or dissimilarity of 

the marks in their entirety as to appearance, sound, connotation, and 

commercial impression; (ii) the similarity or dissimilarity and nature of 
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the goods offered under the relevant marks; and (iii) the similarity or 

dissimilarity of trade channels. Summary Judgment based off these 

factors is not entitled. 

a. The Marks are Sufficiently Distinct to A void 
Confusion in the Marketplace 

Opposer argues that similarity between Applicant' s Mark and · 

Opposer's MARK AND DESIGN, in appearance, sound, connotation, 

and commercial impression is a "predominant inquiry," and that the 

literal portion of their mark is dominant. While it is often true that the 

words in a composite word and design mark are considered to be 

dominant, that is not always the case. In Viterra, the Federal Circuit 

acknowledged this general rule while affirming a Board decision that 

found the dominant portion of the registered mark L was the 

literal portion (XSEED) rather than the stylized letter "X" alone, see 101 

USPQ2d at 1911; but it also found no inconsistency between the Board' s 

Viterra decision and its earlier decision in In re White Rock Distilleries, 

Inc. , 92 USPQ2d 1282, 1284 (TTAB 2009), wherein the Board found no 

likelihood of confusion between applicant' s standard character mark 

VOLTA for caffeine-infused vodka and the cited mark (shown below) for 

wines, due to the prominent design in the registered mark: 
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TERZA 
VOLIA 

See also Ferro Corp. v. Ronco Labs., Inc. , 356 F.2d 122, 124, 148 USPQ 

497, 498-99 (CCPA 1966) (confusion was unlikely between applicant's 

mark and several marks owned by opposer consisting of 

or containing FERRO, due to the dominance of the design elements of 

applicant' s mark and the relatively small typeface in which FERRO 

appeared); accord Parfums de Coeur Ltd. v. Lazarus, 83 USPQ2d 1012 

(TTAB 2007) (prominently displayed design considered to be dominant 

element of the mark BODYMAN because it catches the eye and engages 

the viewer before the viewer looks at the word "Bodyman"); Steve 's Ice 

Cream v. Steve 's Famous Hot Dogs, 3 USPQ2d 1477, 1478-79 (TTAB 

1987) (no likelihood of confusion between 

~-~ 
: for restaurant 

services and STEVE' S for ice cream; "Even with the word ' STEVE' S' 
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appearing above the hot dog figures, applicant's mark is distinguishable 

from the registered mark of opposer, which is simply the word 

'STEVE'S ' in block letter form."). 

For the reasons discussed above, it is clear that the overall 

commercial impression of Opposer's MARK AND DESIGN is heavily 

dominated by its design features, particularly the featured snake head, 

and that this weighs heavily against a conclusion that confusion is likely. 

In addition, the literal portion of Opposer' s MARK AND DESIGN 

is inseparable to the snake head design portion because they are both 

consistently visible on their respective International Class 25 items, and 

when viewed together, make a strong commercial impression. The literal 

term "VENUM" which, "consists of a fanciful spelling of the term 

'venom' by replacing the letter 'o' with the letter 'u'," Motion, p.10, is 

written in a stylized font underneath the snake head so that the 'N' 

depicts a set of fangs to the viewer. When the Opposer's MARK AND 

DESIGN is viewed in its entirety, a strong conclusion is made that 

"VENUM" refers to the venom of a snake specifically, opposed to any 

other animal. [IJ 

1 "Venom" is defined as "The poisonous matter which certain animals, 
such as serpents, scorpions, bees, etc., secrete and communicate by biting 
or stinging." Webster's Collegiate Dictionary (5th ed. 1946). The Board 
may take judicial notice of dictionary definitions. University of Notre 
Dame du Lac v. JC. Gourmet Food Imports Co. , Inc. , 213 USPQ 594 
(TTAB 1982), affd, 703 F.2d 1372, 217 USPQ 505 (Fed. Cir. 1983). 
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Opposer uses their MARK AND DESIGN to "connote the 

concepts of danger, deadliness, or power; concepts that are favorable for 

creating a brand image that is tough, extreme, edgy, or hardcore," and 

defends these concepts as the core of their branding efforts and 

commercial impression. Motion, p.10. The commercial impression of 

Applicant's Mark differs vastly in that it is in block letter form and has no 

visual or implied association with the venom of a snake, nor connotes 

deadliness or danger. Applicant seeks registration for the mark "VENM" 

which plays off the widely used environmental acronym VENM or 

Virgin Excavated Natural Material. The Protection of the Environment 

Operations Act 1997 (POEO Act) defines VENM as "natural material 

(such as clay, gravel, sand, soil or rock fines): (a) that has been excavated 

or quarried from areas that are not contaminated with manufactured 

chemicals, or with process residues, as a result of industrial, commercial, 

mining or agricultural activities, and (b) that does not contain any 

sulfidic ores or soils or any other waste." See Exh. B, excerpted from the 

POEO Act. As an Environmental Scientist by profession, Applicant has 

managed environmental projects in the United States and Australia, and 

specifically selected the VENM Mark based on its environmental 

elements. VENM connotes a brand that is clean, pure, and eco-friendly, 

and uses dance fabric made from recycled plastic and other sustainable 

finishings and packaging. 
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Applicant's Mark and Opposer's MARK AND DESIGN are vastly 

different in appearance, sound, connotation, and commercial impression 

such that persons who encounter the marks would be very unlikely to 

assume a connection between the parties. The ultimate conclusion rests 

on consideration of the marks in their entireties, In re Nat'/ Data Corp. , 

753 F.2d 1056, 1058, 224 USPQ 749, 750-51 (Fed. Cir. 1985), and 

analysis cannot be predicated on dissection of the involved marks. Stone 

Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 110 

USPQ2d 1157, 1161 (Fed. Cir. 2014); Franklin Mint Corp. v. Master 

Mfg. Co., 667 F.2d 1005, 212 USPQ 233, 234 (CCPA 1981) ("It is 

axiomatic that a mark should not be dissected and considered piecemeal; 

rather, it must be considered as a whole in determining likelihood of 

confusion.") 

b. The Goods are Sufficiently Distinct to Avoid 
Confusion in the Marketplace 

Opposer argues that a "viable relationship" exists between Applicant's 

goods and Opposer's goods by stretching the use of its mark "VENUM," 

restricted exclusively to martial arts related products, to cover 

Applicant's mark "VENM," which seeks registration in International 

Class 25 for "dance costumes." Opposer offers no evidence of expanded 

recognition of its mark on goods used other than for the sole purpose of 

martial arts, rather, the hypothetical possibility that the Applicant may 
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mimic and sell side by side a highly traditional "capoeira" specific 

uniform, described to incorporate elements of dance and acrobatics. 

Although the niche martial art form of capoeira may incorporate elements 

of dance and acrobatics, the uniform is exclusively used in a martial arts 

setting where the essential characteristics remain that of combat and self-

defenseYl Without sufficient evidence that Applicant's goods in the cited 

registration are related, it is well established that the board must not be 

concerned with mere "theoretical possibilities" of likelihood of 

confusion. In re Shell Oil Co. , 992 F.2d 1204, 26 USPQ2d 1687, 1692 

(Fed. Cir. 1993); Edwards Lifesciences Corp. v. VigiLanz Corp., 94 

USPQ2d 1399 (T.T.A.B. 2010). Evaluation must be based on the goods 

as they are identified in the cited registration and application, regardless 

of what the record may reveal as to the particular nature of the 

Applicant' s goods. See Stone Lion Capital Partners, LP v. Lion Capital 

LLP, 746 F.3d 1317, 110 USPQ2d 1157, 1161 (Fed. Cir. 2014); Hewlett-

Packard Co. v. Packard Press Inc., 281 F.3d 1261 , 62 USPQ2d 1001 

(Fed. Cir. 2002); Octocom Systems, Inc. v. Houston Computers Services 

Inc., 918 F.2d 937, 16 USPQ2d 1783, 1787 (Fed. Cir. 1990). 

2 The term "Dance" is defined as "a series of movements that match the 
speed and rhythm of a piece of music." The term "Martial Arts" is 
defined as "various sports or skills, mainly of Japanese origin, that 
originated as forms of self-defense or attack, such as judo, karate, and 
kendo." The New Oxford American Dictionary (2nd ed. 2005). 
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Applicant's goods are limited to clothing used in connection with a 

particular sport, namely dance. Likewise, Opposer' s goods are narrowly 

constrained to clothing used in connection with the entirely different 

sport of martial arts. Therefore, the possibility of confusion as to the 

source of a child's ballet costume or karate kimono, an example 

concerning Opposer, is highly unlikely. Average consumers do not 

ordinarily associate these sports with one another, and indeed would not 

expect that a company offering a line of dance clothing, including ballet, 

would also be selling martial arts kimonos or vice versa. 

Furthermore, products which perform different functions, even if 

used next to each other or together, are not necessarily in competition 

such that confusion is likely. Life Technologies. Inc. v. Gibbco Scientific. 

Inc., 826 F.2d 775. 776 (81h Cir. 1987) (No confusion between GIBCO for 

micro-biological and tissue culture products and GIBBCO for blood 

chemistry analyzers). The differences between the sports of dance and 

martial arts translate into significant differences in the purpose and 

function of the actual goods in question. Dance is a form of self­

expression in which rhythmic movement is determined by a specific style 

of music.Pl The purpose of dance clothing is to showcase the wearer's 

artistic nature through unique patterns and prints, while functioning to 

adhere and accentuate the body' s shape and form. See Exh. C. In contrast, 

martial arts is a form of fighting and self-defense in which movements 
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are combative and undetermined by musical factors. [21 The purpose and 

function of martial arts clothing is to protect the wearer from their 

opponent, and survive the wear and tear inherent of the sport. Given these 

different purposes and functions , there is no risk that a consumer would 

accidently select Applicant's goods believing them appropriate for judo 

match, or select Opposer' s goods believing them appropriate for a 

Jazzercise class. 

Moreover, the sports of dance and martial arts appeal to entirely 

different sets of interests, and thus the markets and audiences for the 

goods associated therewith are entirely distinct. The market for dance for 

example, are individuals interested in self-expression, creativity, art, and 

conveying emotion through rhythm and music. None of those interests, 

however, overlap with the interests served by the martial arts, which as 

described directly by the Opposer, "speak to an enjoyment of physical 

confrontation, and mastering the techniques of defeating an opponent in 

hand-to-hand combat." Exh. D, at 3. 

Because of the different interests served by the dance and martial 

arts industries, average consumers do not associate these sports with one 

another, and thus would not expect a common source of origin even were 

they to encounter a similar trademark. l3J Moreover, the line of cases cited 

by Opposer, specifically Cambridge Rubber Co. v. Cluett, Peabody & 

Co., 286 F.2d 623, 128 U.S.P.Q. 549 (C.C.P.A.1961); Cook United, Inc., 
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185 U.SP.Q. 444 (T.T.A.B. 1975); Esquire Sportswear Mfg. Co. v. 

Genesco Inc., 114 U.S.P.Q. 400 (T.T.A.B. 1964); and Leisure Craft 

Indus. , Inc. , Ser. No. 85384900, 2014 WL 1246730 (T.T.A.B. Mar. 12, 

2014) are not applicable, as none of these cases involve specialty clothing 

intended for use with a particular sport. Each of these cases involve 

general, everyday clothing items such as shoes, shirts, pants, and 

underwear, which are found related regardless of whether they are 

marketed to men, women, or children. This holding makes sense in the 

context of everyday clothing items, where the general industry practice is 

for one company to offer lines of clothing for men, women, and children. 

The same logic, however, cannot be extended to specialty clothing, where 

there is no common industry practice to serve both the dance and martial 

arts markets. Indeed extending this line of cases to cover dance and 

martial arts clothing is tantamount to holding that every good in 

International Class 25 is related to every other good in the class, which 

would stretch the reasoning of the cases well past its breaking point. 

3 Opposer argues evidence that a number of third-party marks are 
registered for use in connection with the same or similar goods as those 
of Applicant and Opposer in this case and show that kimonos and sport 
shoes, as identified in Opposer's VENUM registrations, and Applicant' s 
dance costumes are of a type that may emanate from a single source. 
Most all of the third-party registrations submitted by Opposer are for 
marks which cover an endless variety of goods, including a range of 
sports e.g., Registration No. 4272359 for DEAD DEADLABEL for 
goods ranging from ski and snowboard wear to golf wear to party hats, to 
football bibs to wetsuits. Also, Registration No. 4155014 for DARE TO 
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DEFY for goods ranging from ski and snowboard shoes to miniskirts to 
trench coats to eyeshades to maternity bands. These registrations have 
little value in demonstrating that consumers would regard all the goods 
listed therein as being related. Moreover, third-party registrations are not 
evidence that the marks shown therein are in commercial use, or that the 
public is familiar with them. Further evidence must be presented to 
demonstrate this fact. For example, testimony or declarations showing 
that through telephone contact it was verified that a number of the marks 
in the registrations or in the website evidence are in fact in use for the 
goods or services indicated. See Anthony's Pizza & Pasta Int '! Inc. v. 
Anthony's Pizza Holding Co:., 95 1271 USPQ2d (TTAB 2009), affd 415 
Fed. Appx. 222 (Fed. Circ. 2010). 

During prosecution of Reg. No. 3927787, Opposer sought 

registration of the mark "VENUM" in International Class 25. The 

registration was initially rejected by an Office Action dated April 22, 

2010 as likely causing confusion with Reg. No. 3,676,523, which is 

directed to the mark "VENOM" for the use in connection with "Ski and 

snowboard wear, namely jackets, sweaters, fleece pants, shirts, t-shirts, 

gloves, hats, caps, hoods, mittens, sweatshirts, waterproof and water 

repellant jackets and pants" in International Class 25. 

In Opposer's response, filed on October 22, 2010, attached hereto 

as Exh. D, Opposer argued that "both marks are specifically and narrowly 

directed to clothing used in connection with the entirely unrelated sports 

of skiing and martial arts respectively [ ... ]" Opposer then went on to 

admit that "cited mark coexists with a number of registered VENOM-

formative marks for other sporting goods [ ... ]." Exh. D, at 3, and that 

"the VENOM mark itself is widely used in the sporting goods industry, 
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and is registered by different parties in connection with the sports of 

baseball, cycling, billiards, and sport shooting." Exh. D, at 3. 

Opposer goes on to admit that marital arts goods are not likely to 

be confused with any other type of sporting goods by consumers in the 

marketplace. In particular, Opposer argues that "[ s ]port is a very broad 

category that encompasses many different types of activities that speak to 

widely varied interests [ ... ]." Exh. D, at 4, and that the traditional 

likelihood of confusion analysis simply does not apply to different types 

of specialty markets. Exh. D, at 5. 

Based on these admissions and the discussion above, it is clear that 

the Applicant's goods and the Opposer's goods are sufficiently distinct to 

avoid confusion in the marketplace. 

c. The Differing Channels of Trade Also Make 
Confusion Unlikely 

In addition to the differences between the goods themselves, 

Applicant's goods do not generally travel through the same channels of 

trade as martial arts clothing, thus making confusion even more unlikely. 

In a statement made to secure the registration of its mark, Opposer argues 

that martial arts goods are most commonly sold through specialty 

retailers. For example, Opposer argued that "[martial arts] goods are most 

commonly sold through specialized stores which cater exclusively to the 

fight sports and marital arts markets" Exh. D, at 5 (emphasis added). 
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These stores do not offer dance clothing and are not likely to be 

encountered by consumers seeking out dance clothing. Thus, most 

consumers who encounter the Opposer' s mark will do so at these 

specialty stores where confusion is highly unlikely. Opposer now 

attempts to assert its mark to cover dance costumes, in a direct 

contravention of the argument made to secure registration of its mark, by 

staking claim to nearly every conceivable channel of trade. Opposer 

should not be allowed to argue that its mark is distinctive as it is 

restricted to an exclusive channel of trade for fight sports and martial arts 

markets, and then use the same mark to oppose what it claims is a similar 

channel of trade directed to dance costumes. 

Moreover, in the theoretical event that Applicant and Opposer's 

goods may both be available at the department store-like sporting goods 

stores, such as Sports Authority or Dicks Sporting Goods, they will be in 

different departments, and thus are unlikely to be encountered by the 

same consumers. See Recot Inc. v. MC. Becton, 214 F .3d 1322, 1330 

(Fed. Cir. 2000) ("the law is that products should not be deemed related 

simply because they are sold in the same kind of establishments" such as 

a supermarket or department store). Also, consumers at these stores are 

readily able to distinguish between VENOM marks in different 

departments, as they will very likely also encounter VENOM baseball 

bats (Reg. No. 2,969,824), VENOM billiard cues (Reg. No. 3,577,338), 
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and VENOM rifle scopes (Reg. No. 3,858,110), amongst other VENOM 

formative goods. See Ex. A 

IV. CONCLUSION 

Given the vast differences m the markets served by Applicant and 

Opposer, and the significant differences between the two marks, 

Opposer' s Motion seeking Summary Judgment is without merit. 

Accordingly, Summary Judgment should be made in favor of Applicant 

on Applicant' s Application Serial No. 85/848,528. The evidence should 

be viewed in a light most favorable to Applicant as the non-movant, and 

all justifiable inferences should be drawn in Applicant's favor. See 

Lloyd's Food Prods. Inc. v. Eli's Inc. , 987 F.2d 766, 767, 25 U.S.P.Q.2d 

2027, 2029 (Fed. Cir. 1993); Opryland USA Inc. v. Great Am. Music 

Show Inc. , 970 F.2d 850, 23 U.S.P.Q.2d 1471 , 1472 (Fed. Cir. 1992) 

"No mechanical rule determines likelihood of confusion, and each 

case requires weighing of the facts and circumstances of the particular 

mark," Mighty Leaf, 94 U.S.P.Q. 2d 1259 (Fed.Cir.2010), and any single 

"duPont" factor may outweigh the other factors in favor of the non­

movant. Kellogg Co. v. Pack'em Enterprises Inc. , 951 F.2d 330, 21 

USPQ2d 1142, 1145 (Fed. Cir. 1991) ("We know of no reason why, in a 

particular case, a single du Pont factor may not be dispositive"). 
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Respectfully Submitted, 

VENM,LLC 

By: Holly Moore 

Isl Holly Moore 
Roger Moore 
15916 King Street 
Overland Park, KS 66221 
United States 
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Phone: 630-352-9719 

Dated: March 11 , 2016 
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Dlaclalmer 

Type of Mark 
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Live/Dead 
Indicator 

Traden'll"k 8ectroric Search ~tern (TESS) 

NO CLAIM IS MADE TO lHE EXCLUSIVE RIGHT TO USE "ENTERTAINMENT' APART FROM 
lHE MARK AS SHOWN 

SERVICE MARK 

PRINCIPAL 
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VENUM 
Word Mark VEN UM 

Goods and Services IC 010. US 026 039 044. G & S: spinal braces for medical use. FIRST USE: 20121008. FIRST 
USE IN COMMERCE: 20121008 

Standard Characters 
Claimed 
Mark Drawing Code (4) STANDARD CHARAC"TER MARK 

Serial Number 85535608 

Filing Date February 7, 2012 

Current Baas 1A 

Original Fiiing Basis 18 

Publilhed for 
Oppoeltlon 

Registration Number 

Registration Date 

owner 

Attorney of Record 

Type of Mark 

Register 

Live/Dead Indicator 

July 17, 2012 

4314403 

April 2, 2013 

(REGISTRANT) OPTEC USA, INC. CORPORATION GEORGIA 975 Progress Circle 
Lawrence~lle GEORGIA 30043 

Arthur A. Gardner 

TRADEMARK 

PRINCIPAL 

LIVE 
~ ___ , ____________________________________ ----------------- --
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HYPERVENO~ 

Word Mark HYPERVENOM 

Goods and IC 018. US 001002003 022 041 _ G & S: Bags, namely, all purpose sports bags, tote bags, duflle bags, 
Services messenger bags, backpacks, purses, umbrellas, luggage, wallets, key fobs, portfolios, cosmetic and 

toiletry cases 

Mark 

IC 025. US 022 039. G & S: Clothing, footwear and headwear 

IC 028. US 022 023 038 050. G & S: Sports equipment, namely soccer balls, shin guards, protective 
padding for playing soccer; bags specially adapted for carrying sports equipment and sports balls 

Drawing (5) WORDS, LETTERS, AND/OR NUMBERS IN SlYLIZED FORM 
Code 

Serial 85904927 
Number 

Filing Date April 15, 2013 

Current 
Balis 
Original 
Filing 
Balis 
Owner 

1B 

18 

(APPLICANl) Nike, Inc. CORPORA TlON OREGON One Bowerman Drive DF-4 Beaverton OREGON 

97005 

Attorney of 
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Record Jaime M. Lemons 

Traden'wk8ectroric Sewch ~tern (TESS) 

~=.ri~tion Color is not claimed as a feature of the mark. The mark consists of HYPERVENOM in a stylized format. 

Type of 
Mark 

lRADEMARK 

Register PRINCIPAL 

Live/Dead LIVE 
Indicator 
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MUSCLE VENOM 

Word Mark 

Goods and 
Services 

Standard 
Characters 
Claimed 

Mark Drawing 
Code 

Serial Number 

Filing Date 

Current Basis 

Original Filing 
Basis 

Owner 

Attorney of Record 

Dlsclalmer 

Type of Mark 

Register 

MUSCLE VENOM 

IC 005. US 006 018 044 046 051 052. G & S: Dietary supplements 

IC 025. US 022 039. G & S: Athletic apparel, namely, shirts, pants, jackets, footwear, hats and 
caps, athletic uniforms 

(4) STANDARD CHARACTER MARK 

85742835 

October 1, 2012 

18 

1A;1B 

(APPLICANT) Promera Health, LLC LIMITED LIABILllY COMPANY MASSACHUSETTS 61 
Accord Park Driw Norwell MASSACHUSETTS 02061 

Scott D. Woldow 

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "MUSCLE" APART FROM THE 
MARK AS SHOWN 

TRADEMARK 

PRINCIPAL 

tess2.us~o.g<Jllbir.'shcl'Nield?r-doc&state-4806:ei2nm .6.6 112 



10013 TradenvkElectronc Search ~tern (TESS) 

Live/Dead Indicator LIVE -----i'dl'M ___ _ 
--14411QQ#f1Aipye 

t .HOME I SITE INDEX! SEJRCH I tBUSINESS I HELP I PRIV.ICYPOLICY 

tess2.us~.g o'lbi rYsh!Mfield?r= doc&state=4806:ei21mT .6.6 212 



1016113 Tradenwk Electronic Search S)etem (TESS) 

United States Patent and Trademark Office 

Hom e I Site Index I Sea rch I FAQ I Glossary I Guides I Contacts I eBusiness l eBiz alerts I News I Help 

Trademarks> Trademark Electronic Search System (TESS) 

TESS KEIS last updated on Sun Oct 6 03:10:41EDT2013 

[fl~ J Please logout when you are done to release system resources allocated for you. 

L~J List At: .......................................... OR l ·~WDRi!I to record: ! ________ ,, ........ J Record 35 out of 88 

TSDR ASSIGtl Status Tl AH St <1t11s (Use the "Back" button of the Internet Browser to 
return to TESS) 

SPYDER VENOM 

Word Mark SPYDER VENOM 

Goods and 
Services 

Standard 
Characters 
Claimed 

Mark 
Drawing 
Code 

Serial 
Number 

IC 025. US 022 039. G & S: Ski and snowboard wear, jackets, pants, insulated jackets, insulated pants, 
one piece insulated suits, fleece tops, fleece jackets, sweaters, fleece pants, shirts, t-shirts, gloves, 
hats, caps, hoods, mittens, sweatshirts, waterproof and water repellent jackets and pants. FIRST USE: 
20060500. FIRST USE IN COMMERCE: 20060701 

(4) STANDARD CHARACTER MARK 

78934934 

Fiiing Date July 21, 2006 

Current 
Baais 

1A 

Original 1A 
Filing Baals 

Published 
for February 6, 2007 
Oppoaition 

Registration 

tess2.uspto.golibil'YshcN41eld?f=doc&state=4806:el2rmr.6.35 1/2 
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Number 3233490 

Trademark8ectra1c Sea-ch system (TESS) 

Registration A ·1 24 2007 
Date pn ' 

Owner 

Attorney of 
Record 

Type of 
Mark 
Register 

Live/Dead 
Indicator 

(REGISlRANl) Spyder Actiw Sports, Inc. CORPORATION COLORADO 4725 Walnut Street Boulder 
COLORADO 80301 

Terri DiPaolo 

lRADEMARK 

PRINCIPAL 

LIVE 

I .HOME I SITE INDEXI SE.IRCH I IBUSINESS I HELP I PRIVJICY POLICY 

tesa2.us~o.g cNbirVshcMl!eld?f= doc&stat"°4800:ei2rmr .6.35 212 



1()'6(13 Trademl"k Bectroric Sea-ch &,stem (TESS) 

United States Patent and Trade m ark Office 

Horne I Site Ind ex I Search I FAQ I Glossary I Guides I Contacts I eBusiness l eBiz a lerts I Newsl Help 

Trademarks> Trademark Electronic Search System (TESS) 

TESS ...as last updated on Sun Oct 6 03:10:41EDT2013 

- t J Please logout when you are done to release system resources allocated for you. 

I §t@f!J List At: l_ ___ =~] OR L~l to record: [ ___ mm _ _ _ J Record 23 out of 88 

ASSl(,tl Status l I AH St,1tus (Use the "Back" button of the Internet Browser to 
return to TESS) 

·SUPER VENOM 

Word Mark 

Goods and 
Services 

Standard 
Characters 
Claimed 

Mark Drawing 
Code 

Serial Number 

Fiiing Date 

Current Basis 

Ortglnal Filing 
Balls 
Publlahed for 

· Opposition 

Owner 

Attorney of 
Record 

SUPER VENOM 

IC 025. US 022 039. G & S: Clothing, namely, caps; Dress shirts; Golf shirts; Jackets; Long­
slee~ shirts; Polo shirts; Shirts; Sweat shirts, T-shirts, Tops 

(4) STANDARD CHARAClER MARK 

85581072 

March 27, 2012 

18 

18 

March 26, 2013 

(APPLICANT) HPE Design, LLC LIMllED LIA81LllY COMPANY lEXAS 9281 SW 110 Frontage 
Rd Sealy lEXAS 77474 

Benjamin Ashurov 

Prior Registrations 3998585;3998587;3998588 

Type of Mark TRADEMARK 

teas2.us~o.g Ollbil'Vsh<Mfield?f=doc&state=4800:ei 2mTr .6.23 1/2 
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Register 

Live/Dead 
Indicator 

PRINCIPAL 

LIVE 

Trademlrk8ectronlc Search S)stem (TESS) 

I.HOE I SITE INDEX! SEMCH I eBUSINESS I HELP I PRIVACY POLICY 

tess2.us~o.gOllbll'VshcMfield?fadoc&statem'4806:ei2rmT.6.23 212 



10013 Trademark Sectronic Secl"ch S)stem (TESS) 

United States Patent and Trademark Office 

Home f Site Index f Searc:h l FAQ f Glossary f Guides I Contacts I eBusiness l eBiz alerts I News I Help 

Trademarks> Trademark Electronic Search System (TESS) 

TESS was last updated on Sun Oct 6 03:10:41 EDT 2013 

!0~] Please logout when you are done to release system resources allocated for you. 

Ls• ] Lilt At. ···----·········· ............... .............. , OR 1~~~P2l to record: [ _ _____ ] Record 36 out of 88 

I Sf)I{ , ASSIGU Stdtus I IAl:I Stdlt1s (Use the "Back" button of the Internet Browser to 
return to TESS) 

VENOM 
Word Mark VENOM 

Goods and 
Services 

Standard 
Characters 
Claimed 

Mark 

IC 025. US 022 039. G & S: Ski and snowboard wear, namely, jackets, pants, insulated jackets, 
insulated pants, one piece insulated suits, fteece tops, fleece jackets, sweaters, fleece pants, shirts, t­
shirts, glows, hats, caps, hoods, mittens, sweatshirts, waterproof and water repellent jackets and pants. 
FIRST USE: 19990600. FIRST USE IN COMMERCE: 19990800 

Drawing (4) STANDARD CHARACTER MARK 
Code 

Serial 
Number 

78934908 

Flllng Date July 21, 2006 

Current 
Basis 

1A 

Original 1A 
Filing Basis 

· Published 
for June 16, 2009 
Opposition 

Registration 

tess2.uspto.gOllbilYsllott4ield?f=doc&stateo=4806:ei2rmr.6.36 1/'2 
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Number 3676523 

Traderrerk8ectronic Sea'ch ~tern (TESS) 

~:~stratlon September 1, 2009 

Owner 

Attorney of 
Record 

Type of 
Mark 

Regllter 

Live/Dead 
Indicator 

(REGISTRANT) Spyder Actiw Sports, Inc. CORPORA TlON COLORADO 4725 Walnut Street Boulder 
COLORADO 80301 

Terri DiPaolo 

TRADEMARK 

PRINCIPAL 

LIVE 

I .HOME I SITE INDEX! SEMCH I eBUSINESS I HELP I PRIVM:Y POLICY 

tess2.ua~o.g ollbirYshcM.leld?f"'doc&state=4800ei2mrr .6.36 212 



1016113 Venom-MerJVis 

Create Blog Sign In 

Venorn is located in Memphis TN VEnOPl 4465 F'oplor 1\venue Suit<i 106 (Cak Court M.:iif1 Me:npiiis TN 3311 7 Venom is <1 s\<eeiwe;ir :;ho[) ti,ot carries 1 O 
OeE· p.Aiife .The Hu! tdre(1s,Crook::,& C,:;srles.Supra .Claf~. Gourrnet .M~~,f;ka Undt~featr:·d.Rocksmitl l Tokyo.Kit1 f<cbn t Akompl!ce , L F~C .BJr.-c L.ab!:!.Creativf; 
Recr(:aton, Pwnn , <.:":·tG. 

Stay up on NEW Goods & S1!1es . 
Sign Uf> fo r our ne wsle tte r 

Venom Ncwslette r & Mailing Lis t 

[p·1ai l· 

Visit this group 

Face book Badge 

Venom 
Memphis , TN. U•1<ted 
States 

Venom is a 2 store 
()perntion strateg:c<i ily placed 'n 
Mernpris to make sure thdt you "''" 
v.iithin 15 minutes of G:; no rnatter 
1'.+1ere you !P<JY be 1n 1J1e city.\!" ' 'Y!l 

~.p1Jwned in Nov.~rnber of 20iF in 
M.;.mpr> is. TN \~here a "True'' 
stre€\wear shop was 
nonexistent Vt:nnrn made and 
contirh•es to maKe a huge irnp;1c: by 
M ing tlw first to carry th:: n~cn; 
"underri rou nd" br<mtJs \Nl\h str0nq 
rool> and i rrf! ue1'<::e~ frorn oil aw 0:•r;t5 
of t1ip hop .ska t.~~. ;ir11.1stre(?l1:.1.11r.,1r".N!lt 
only can you c·x;.wd the rnore f;) .><..;h~sive 

brnnc1 " th;;;t will :Kt you apart frorl' th ,, 

www.\enOll'tornerTlllls.blogsi:a.com 

Saturday, June 19, 2010 

Huge Sale going on at Venom 

The t·1untir;eU~ ;;n3;:l:e::;ks s·~B :t r=J l-?t $ ~o 

r\r ·.; New Era y :)U 'N: .. mt :s 30;':;; ()r.:F 

Vae! Pro1ect Slmvs c,n SALE fo( s.:9 
Cl RC/' .. ShrJ~;;$ $49 

;\!l c/ The i-·h.; Pdr~)d:.i ;~, ~~f'' ,r~ OFF 
r,u. 1 o Detp is 30·'.<) (~;~ ;:: 

/,LL. Ob~'.y i~ 25(;t:.: OFF 
;.'\LI.. Sur;:-as Cfe :;o:/:,()F F: 

Ail Stu~t-}' it :-:.o:!~t OFF 

r~H DC sl1oes are an ~~/\ LEW 

Otiai 

Pc;sted by Venom at 1:29 PM 0 comments ~ 

L~b"~!s Sales, Venom . Venom Clothing Store. Venom-Memphis 

Friday. June 18, 2010 

Diamond Supply Co. and Deadline 
collaboration available at Venom 

Labels 

10 Deep 

Android Homme 

Benny Gold 

BIKE 

Bio 

Black Scale 

BRM{)S 

C1RCA 

Coming Soon 

Crooks and 
Casdes 

Crooks and 
castles bike 

DC 

DC LIFE 

Diamond Supply 

Dissizlt 

Funny Videos 

G-Shock 

HoHday 2009 

HUF 

11.Jndreds 
Clothes 

Hundreds 
Clothing 

Kid robot 

King Stampede 

Lil wayne 

LRG 

1/14 



1Cll6/13 

cookie cuiter cl1<:~r;1ng crowd Iha , 
infi 11rate:; ti;e &treets, blH also lh;i t we 
\Ifi ll neve1 settle ;; ~ we ;:ire alw.~y$ doing 
our hon'€\'KJrY on tr;e different hi•·,() ~ 
a1·d ><.:mmng hi!Jh and low for Hw up 
a11t1 corning bra mfa.8ein(l innnv«lw<: 
and '.11W(IYS listening to •WI' CU:\·IOfl'r')'$ 
is wh ii t \'A;J ~1bid~J tiv and wnat ke<·,p5 
our customers co rnino tJaGk 

View my co1111lete profile 

Hou rs & Locatiom> 

v("norr1 
44 65 r'ool<:ir· .<\wnue Suite# I OG 
Memr;ri's. TN ::;a 1 11 
!l0 1 ·· l'li ~l :1883 
Mon-Sa t 1 D-':! 
Sunday 12¥6 
WN#.1ienon1-memphi$. lllog~p,)l.cor,· 

w..v..v.facebc1)~.comivanor.imempi 1is 

'NVIN.tv • .,tter .c<.;rrlfvenornn1cn11~h=~ 
1Wm .rnyspace. 1;orrJtir r-ssvcnotn 

Ven<;rn 
12BO Soutr;lanr. Mali 
Me!:~lhir, , TN 331 16 
301 '396 -9226 
Mori.Sat 10.9 
S11nday 12-G 

Twitte r 

Brands 

10 Deep 

Acapulco Gold 

Akomplice 

Alife 

Android 1-bmme 

Artful Dodger 

Benny Gold 

Black Scale 

C1RCA 

Capital 

Chubby Boob 

Circle of Success 

Clae 

Creative Recreation 

Crooks & Castles 

DC 

DC Life 

Diamond Supply Co. 

www.wnonHnerlllhis.~ogspotcom 

Tht- h!ghty s0 J<;ht an~r fYarnon•i S1..ippiy Co and Desdlill!.~ c0H~tnrat10n f~.F$; 

are now ~~ii:; t.:e ~1t Ver:om Tnty are Vf:flf ~!f'"'=~!i.:v1 ~nrl t11ev w;U go t3st. 1~ is ~~ 

renlir1der c/ i;;e r:om.Jption. \.J!O i ':,-lC(~ . a~id rit:e:::';~ t~l\1l d!a.rr.:..)rl{iS ngt:th.11iy 
··<~ ~,~arn1:~J bkx;,i d!&m(:;nd:; , tri ·lq to this 'Nedd. 

Posl!lc1 Of v .. marn et 2:39 PM o comments ~ 
lar;ds Deadline, Diamond Supply, Venom, Venom Clothing Store. Venom­
Memphis 

Wednesday, June 16, 2010 

Chubby Boob now available at Venom 

Magazine 

Memphis 

Mishka 

Oak Court Mall 

OBEY 

Play Cloths 

Puff Daddy 

Puma 

Ra1111a9e 

Rocksmth 
Tokyo 

Rudolf Dassler 

Sales 

SE RACING 

Sneaker 
Freaker 
Magazine 

Southland Mall 

stussy 

Supra 

Supra NS 

Terry Kennedy 

The Daily 
Helsman 

The I-kindreds 

The I-kindreds 
bike 

TKSoclety 

twitter 

lFC 

Undefeated 

University of 
Memphis 

Venom 

Venom Clothing 
Store 

Venom-Memphis 

watches 

2/14 
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Dissizit 

G Shock 

Gourmet 

Gravis 

HUF 

Kid Robot 

King Stampede 

Krew 

Levis Footwear 

Lira 

LRG 

Mlshka 

Obey 

Play Cloths 

Puma (Alexander Mcqueen) 

Puma (Rudolf Dasster) 

REBEL 8 

Rocksmith Tokyo 

Rogue Status 

Sneaker Freaker 

Stussy 

Supra 

The 1-lmdreds 

I.XI defeated 

Us Vs Them 

Vael Project 

Venom Advocates 

Joiu tllis site 

Membera(13) 

111111111111 
1111111111" 
ii 

Blog Arch ive 

June (7) 

May (8) 

April(9) 

March (17) 

Venan-Merrfhjs 

MaK;ng a fasi nan1€ fer : lSE!t Chubb\.' EkDb i la~; ccwne t~) i)B K:1~Jw11 as 

exclusi\el/ a r.lni.i1:ng i:>rand HGwe\€r cloth'«:.) is m<!re!y enly on,; of the!r 
,~:~ati~ od!r:: \~ Ci1uh.by f.~Ot"; b actually fi ~t started out as an art erfHy t::\S ~?s~ 

at artists f;rl}· <~nd foremost Thr;;y •1zr-A"~ ti:"m ~cots groundt.~d in not w:!y streH'. 

a·t but 1r1c fin<.) f)lt~ a~ weli ClnJbb·1 Boob :ntt;·nti(i to g101r: 3nd ex ~;<·,~ a both ilS 

~Yi art b;;.$ed Mestytt; ~Jrand c:m wel as an art en~:t-y Go"ne check r1 out at 
VenDm 

Pc-st<oo uy Ve1orn at 5:08 PM O comments ~ 
L;:1t>els ' Chubby Boob, Venom, Venom Clothing Store, Venom-Memphis 

New Collection of Diamond Supply now 
available at Venom 

3114 
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February (8) 

January (9) 

December (20) 

llklverrber (18) 

October (9) 

September (9) 

August (9) 

June (1) 

May (6) 

April (3) 

March (2) 

WNN.l8lOl'l'l-mertllhiS.~ OQ SpOCcom 

ow.ot40 ......... c:o. Slt#rlC .,. 
anu~ ~IMDtTtt -.r 

"-

H a~:d$ down . the Be~'.'!~ ~iJd t 1n~~ bf~.)d Venon1 caru::s f);wnr.md Suppl}·, ~g ;)t 

\'encm TI1e Spring D!:'li\.t'~r;' 2 cr.>! leGt!(m i~ n::.>w a·~i:;.::b:e ar Venmn 

Posr.an b\i Venrnn at 2:31 PM O comments ~ 

Labels · Diamond Supply , Venom. Venom Clothing Store Venom-Memphis 

Monday, June 7, 2010 

Sales going on at Venom 

Tav.e ~fl\.~!')tC-i9& crthe srl let, ~1ni r:9 1.->n at V~n0An All Rogi.!'3 S t-~lui.-, Half 01f. 
'Ti1e Huri~recit ·~ ;}~:.~ Or.' AU i-"iiShK~ Half Gft f.:~ !:.CCA Shri?.~~ ~ tt.lri.itlg ai 53g, 

Al1 f~ Si"H .. 1~S ~!?.:1.i:'\g ~i $49 :::\r"!f} rr;:~ nr .. 1th?r:; S!i}~1 b\ Venein1 iii Ori!< cx)~fft. 

PaT 

'1114 
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www.1ofJ10nHnl!nltis.blogspot.can 

Venom-Merqtis 

P;:)s!.~d hV vl.~norn r.~r. 12:10 PM o comments Q 
l.<•riels Alife. C1RCA. Mishka, Rogue Status Sales, The Hundreds 

Friday, June 4, 2010 

Play Cloths Summer 2010 shipment has 
arrived 

5114 
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www.1a100HnerJ1ll'is.blog~com 

Venom-M erJ1ll'is 

f'os:ea c.y Venom at 10:51 AM O comments ~ 

Labels: Play Cloths . Venom Clothing Store. Venom-Memphis 

Wednesday, June 2, 2010 

Akomplice Summer 2010 Collection now 
available at Venom 

6114 
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www.1B1Cm-rnenl)hls .blogs~com 

Venom-Men1)his 

Ak G: ~·.ptk:e Surnrnf::r 20 1 (! <';cll!:~CL(;r ~,..;.;:; avf' iiahie at Vcnl.'H1L Un1~ted 

qu~wt!l\C$; ~.(; cornt"~· t.t·;· .t.~re Hk:y gl). 

p~_~T 

Posted h)' Venon• at 1:09 PM 0 comments ~ 
Ut·l:'ls Akomplice. Akomptice Summer 2010. Venom Clothing Store, Venom­

Memphis 

Friday, May 28, 2010 

New Delivery of G-S hocks available at 
Venom 

7/14 
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WNN.1810ffiomen1)his.~ogspot.can 

Venom-Merllltis 

/'; rnce asso!trnent of ;.;~St:rx;ks e<Rnt ·!1!0 Vern.:1=n !o·d<:l:{ , ir:t~n ... H:!ed m !i"e rnut..-:i·= 
::,c;ugr:t :ift.er B!ac~ and Gc~ld D\h/--690(; Hre new G i 00 C.:J...Sr o~k onJ c:~~· afray cf 

c:t'lc,·:; th~ 5GGO's . S00G's ?90trs. 

Oda1 

Posted by Vrcnorn 1;t 8:10 PM O comments ~ 

Labels. G-Shock 

Thursday, May 20, 2010 

ALIFE Summer 201 0 now available at Venom 

New to mnve at Ven:.:;m is the SWYifnf}r Collection ot i\t ~t~ /, t;oq".>l~ cl diff~,ent 

:i.i•N :op ~;anva$ kiGK~ d~ v.:f1H i:lS a !1csh as:;. :;r;d ~io~ rn id. \Ne h<1\t.': tv . .' 1\i~H'!Y 

c.iilforenl tnps from Stl;SSY !t':f:- Hontiretis <·i:~d dh~:n~ tt1:-;t \.Viii ccrnpiu-r1 f~r:t th~ 

sho~;s Corne cr1~:;.;,k 1: cut . 

Po5l!'d i;y Ve'l<',m at 1:42 PM 0 comments ~ 

9114 



1(}16113 Venom-Meflllhs 

L«tieis · Alife Venom Clothing Store Venom-Memphis 

Wednesday, May 12, 2010 

Venom Goody Bag 

VENOM CLOTHING 

Ther~ corn-es a time th0t c;(:esn't cz:;r,~;:;:; CJtien 1..· .. ;here WE:. clf€r a c;a.zy ass r>~<3 l 

that shcuic.i!l't be P'1SS~d uµ Ths is :;~=~jut tr:os e t1n1es.i present !o you thH 

Ven~;n1 x ·rhe Hi.mdreJs GoO'Jy Be~;. in thi$ f:JDi.xly b:H.1 <·nd for a µrice (~f s·! qn_ 
':'Oll ·«i:di ~wt the 1olic:·~vino· A Hundreds T~Shirt. 1-li..mdr,.:;J* s 11u;;:,s;_ Hundft?cis 

J~an::>. and a Hundre-Js Sni:iPt:<.1:1' ~iS \•.;e:;il as s~;me stick~;-s . Cra2y righr.? VVe 
IHttJ-.:.;; i Aii )1ou t1m.~:., tu rio 1s !ijH iJS. yo> !)!?8 arn..i V-JE will ~=lit :: !i:i::prl13r !>\.'lo·~ 

us a ca:! ;f ~:·.:~1 ri .. :~ ... ~~ <-·•:>y qvr;'.stions. ·.1U1~818<~38~-

Poster.1 bv V '" '''"' ;,t 5:07 PM O comments ~ 
L~bels . Sales. The Hundreds, Venom-Memphis 

Monday, May 10, 2010 

Huge Sale at Venom in Southland Mall 

lrn gonna ~J:ep il sr;{yt but sv"·t:<:et. EVERYTHING in v~mcm :n Scwth!and fk:ili 
;s dALF OFFlllP Oui ~).cutt1bnd Motl !Gcation wdl be f ek;u·slt!~ g in 1 rno·1th and 

tt1t:~ last 'i~~y is th!s F nt~ll.i. So itvrn nv-N !tnhl then, H!\LF CF F on an/thing, 
things are g(:·ing fr.~=~t (irH.i sizes ar': g()!fi;J to bv tc.~ug r1 to firni if y:'..lu \A; ~; , t t!tl l~s t 

rninvt(:~. 

1tv14 
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1016113 Venom-Men-pis 

P,1st;,r.1 by Ve.n·'.1!YI & 1:18 PM 0 comments ~ 

L<ir;el> Sales . Venom Clothing Store Venom-Memphis 

Friday, May 7, 2010 

Diamond Supply available at Venom 

H ~:.;0k qt.At~ c.: wL b !.~; f1n<-:!ll:i :.; t:! 5.;;rne ~~e~::i.: !::: ' '\ t::ut nunetl'if;ie55. Venom is 

GF HG!f\~ .. LY ·your qo tc: ~~pN !n Me:;irq:;hfs TN for Dii·irnoni:l ~.) upply Co qo<>=:is 
re::es. h::ns. (.'H iti b{dts in SU rn r;riy st.\:lt:;~~ :tT qi\.t: yeu ;:i!1(i!;;ty b e :;d\!::\(:'.: Yt.:!U \~-< ()::t 

~ ':C'=N which on+: ~/J no 1-i iih (:;.c t~h! L~i\ty t;u·.; as me::~nv iJ:;~ yvt~ ·::...<::in ;. T'n;.:-il'::> a!! 

F;;s:ed r.iy V~n0rn at 4:57 PM O comments ii:il 
l..atJds. Diamond Supply . Venom Oothing Store, Venom-Memphis 

Wednesday, May 5, 20 10 

Stussy Summer 201 O Collection available at 
Venom 

Sk:1r: t;y V~;nu1 ri ii~ Oak CO\.irf!-/ail ~:<.~ cii '~Ck out th~~ Sh il::-~S.:i Sun~; ·:::::·;~ ?010 

con~~·CtlOil. E~trwnciy j;,)pe ':;.llH !n a!i :~~~ri0US :'k/~/:., J~t' nats 1,.1..~liit./ l H~Cllhi(: 

Snr.'pback New Er~~s :~nc1 s.=.:i p<w c~i hat~~ or;;: t'l::-:· !-.;E'~:t I\\·~ ::.~~;(:fl ve .. A.nj to 
l''.'i;;{k~~ ~tan the :r.(1!f~ ~\~;cei.f;f' dfi~i r'1{.ir\'l,h0l' sek~ctit)"] !) f Sl :.S::? \:' ~ 1:~e~, ~L i\ i . ~ -

'.•, lf".'S Sfussy is '"' '1~:' ,~r trh"iS~: lfar:~t~ that 90,~'S pre tty qtdd\ <·~::j ?Yl(;St pc::,f)f:~ 

;;~·;;_ 11tJ:.;tr"aieli wr1:-m tr1ey st1ow up a vw;r;k ait;;:~· 1 p ~/.·~t on our t)f(;;J li'ia\ it c:-m1 1:~ 

~n. So R~r y~)U ~:el'..1ple ~~et in b!;f;.;r.:';· lh;'Y g,-; 

f',1s•x;(i bv \f"'"im <.\\ 4:32 PM 0 comments ~ 

L<ll1els stussy Venom Clothing Store. Venom-Memphis 

Tuesday. May 4, 2010 

Acapulco Gold ava!!able at Venom 

11/14 
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• 
Ndh:(;'.:.i more flttin\:J tf,~n r,capul<:c Gdd's V ;;;ncrn t~e~ ;£i11d ~:.:-w.p backs f':.:r iJ:t' 

:..H1disputsti stn:.~~twei:i= Ghop m Telifit!~Sf...~, Ver;orn. Cw \it: cht::ck c.)vt the 
coffecti\.=n :Ztt Ve11orn 

PQ$teJ t)y Venom at 5: 11 PM O comments ~ 

l.atx:ls. Acapulco Gold Venom, Venom-Memphis 

Venom x The Hundreds Snap back Sale 

HUGE SALE ON The Hundreds Snap backs. Now is the time lo 

get as many as you can f rom Venom. Over 1 OD Snapbacks from 

The Hundrecfa and a big SALE price. They range from $15-$23. 

No e'l1CUSes, f irst come first serve, 

Par 

Pns!t"d by Ven<,,rn at 4:46 PM 0 comments ~ 

L)l~el s: Sales, The Hundreds, Venom Clothing Store, Venom-Memphis 

Monday, Aprtl26, 2010 

T he Hundreds Summer 2010 Footwear 
available at Venom 

12/14 
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,.\iways o;;L· ~o bring tire -..v:Jt evr.::.fY c,olh:;cfo.1n t!=~:y pu! mrt , fnt~ Hvrdtt:.\:1s Woe<· 
ii BgJin with their Summer 20~0 shctls that a cf; a\failal~~" at Venom. 1w1 

;mpressed .;.'! H~ v-.r r1a~ !hr:y ha'>.'; bt:.':t·;r1 m1Hmg out y._;: 1r1 th~~i1 5j!i rc·!a tiv~ly ~11.;:~· • .:: 

f<.v)t;'1ear µrogrcn1. Corne c ri~·;r;k ~h€r~i o,j1 at Vr:mom. 

Posted by Vf,'norn !Jl 1:10 PM o comments ~ 

Lahfl.s Hundreds Summer 201 O. Shoes The Hundreds. Venom Clothing 

Store, Venom-Memphis 

13114 



I 

1G'S/13 Vencm-M allJl'is 

Home 

Sutscnb<~ 10 Posts (Atom) 

Older Posts 
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1CY6'13 Venom Clotting 

Venom Clothing And Friends Konrad 

Venom Clothing 
3, 865 ~ • 4 talmlg about this 

Clot'*'O 
website (shop): http://vencxMear.bigcarte.l.c:onY 
Twitter: https:f/tv.itter.convvenontNear 

About - SUggest an Edit 

Post Photo { Video 

• 

lleMm Clothing shared a .,k. 
Julv 20 

Photos 

Hello People I have a new website selling mlnecraft: Games 
http://minecrat'taccount4sale.blgcartel .com/ 

M"-••ft Account Sale - Home 

3,865 

lJlces Store 

Hlgtjghts 

' lnde Your Friends to Lice This Page 

'. Type a friend's narre ... 

- Sllrinll steurseth 

II Ako T•latl• To 

II Jeff Chrtatilln 

-

Twitter 

' 1 . __ i 

SeeAI 

.-.·~·. : I Invite I 

mnecraftaccooot4sale. blgca.~ct::.:..com=---------'-· see Al 

We are selr19 Cheap rwiea<L.' ~-Cha_t_c_a> __ ......,.---=,..,.,.--' Others on Venom Clothiig -•t 
aa:ount for sale. Save Over 90% ol your wa..-w Execution ~a;'." com 

~ nvestlng n a secondhand . Mat! gangou :) Mau blcil beanles~l 20-= 
aa:ount Payrrent vii paypal 100% SAFE July 3 at 12:44am -

II Dedan Mo9oy 

Do yoo have an H4al address> 
Aprl 8 at 5: Olpm r $1 ........... , ~ • Conrrent • Share 

......,, •• ..... ter 

• 

Venom Clothing changed their cover photo. 
Aprt8 II RojenRal 

Hott shit! Venom dotting! :0 
J · January 24 at 11:34am 

.., ...... ~ 
and movatlon. 

Lice • Conmmt · Share 

More Posts 

• 

Venom Clothing 
Aprt8 

Snapback Restock 2013 Aprl (10 photos) 

I Recant 

m 2013 

~ Foirded 

Sponsored 

PR~Trial 
searth2.quldcboolcsor*1 
e.com 
r-······----

• ~! ------ -

Manage your filarns 
"'*'e. Try t FREE! 

Tlte MIWONIURE 
MJIC>SET 
~lreMnd 
lntensNe 

• 
' 

. 
. 

. 
. 

. 

LNmtheSecm 
Psychology d Wealth at 
this FREE 3-0lly Sen'iiar 
"Sdlaurrixrgl 

Lice • ') ''· .; 

'i i.·' ''· ,. 

1/5 
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Aprl8 

• 

Venom Clothing 

Snapback and beanie restock: Venom Oothing 

lJ<c · Comll!nt · Shllre 

• 

Venom Clothing shared a Ink. 
Mardi 17 

http://www. 'lenomwear .co. uk/product/ obey-propaganda­
snapback 

Venom - Obey Pro1M1111ncbl S...pbuk 
www.venonwear.co.uk 

Obey Propaganda Snapback One size 20% wool and 80 Aaylc OSFA 
OBEY 

Lier • Cornrent · Share 

March 15 

• 

"-Clothing 

Dope SNpbaclcS (5 photos) 

IJ<e · ConlTl!flt · Share 

• 

Venom Clothing 
Mardi 12 

Obey Leopard design £9. 99 

1"1ps:/1-.facebookcar/VtnmNl!JBI 

2 

lJ<e • Cornrent • Share 

• 

Venom Clothing shared a Ink. 
March 12 

leopard YMCMB SnapBack Black £9.99 Buy Now 
http://'lenomwear.bigcartel.com/product,lleopard-ymcmb­
snapback-black 

Venom - Leopard YMCMB SMpllack Black 
venorMear.bigcartel.com 

Leopard YMC"'3 SnilpBack Black Brand New without tag 

Ul<e • Cornll!nt · Share 

• 

Venom Clothing shared a link. 
Mardi 12 

4 

Heather Grey T-Shlrt £6.99 Sale 
http://venomwear.blgcartel.com/product,lheather-grey-t-shirt 

Venom - Heather Grey T ·Shirt 
venGllWllCllr.bigcartet.com 

A un~sex, Heather ~ T-Shit, with the Venom logo prot~ly 
pmted on the chest. Size Snal I Medium I Large 

Ul<e • Conment · Share 

. March 11 
! • Venom Clothing 

215 
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LJ<e • Corn-rrnt · Share 

• 

Venom Oothlng 
March 11 

7 

Venom Clotting 

lJ<e · Comrent · Share 

• 

Venom Clothing 
March 11 

lJ<e • Com-rm! · Share 

• 

Venom Clotf*'9 changed thei' cover photo. 
Milrdl 11 

lJ<e • c~ . Share 

3 

315 
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Lill! · Comrent · Share 

Mirth 11 

• 

Venom Clothing 

Snapblcks (16 photos) 
Obey • Dope • !iuprell1! • YMCMB 

Li<e • Comrent • Share 

• 

Venom Oothlng shared a Ink. 
Febuary 13 

http://venomwear.bigcartel.com/product/burgundy-hoodie 

9 

Venom CloltirJil 

• 

Venom Clothing 
Miln:h 11 

Snow Leopard Snapback only £9.99 

l.Jio! • Comrent · Share 

• 

Venom Clothing shared a link. 
Miln:h 11 

LPTO 
50% off all our dothes check them out: www.venomwear.co.uk 
1-tlodles for £9. 99 
Sweater £9.89 
Tees £6.99 

Venom-Home 
www.venom.vear.co.IJ< 

lJC Clotl*1g brand 5UP1l1Ving Urbln Street wear at 
affordable price. We sel high qualty hoodles, sweaters 
and tsl*t 

Lill! • Cornnent • Share 

• 

Venom Clothing shared a •nk. 
Mirth 11 

http://venomwear.bigcartel.com/product/charcoal·hoodie 

Venom - Chllrcoel Hooclle 
venomNear .blgcartelcom 

A uni-sex, Charcoal Grey Hoodie, with the white llenom logo 
profeSSlonaly pmted on the chest. Size (Inches) Smtl 38 

Li<e • Contrent · Share 

2 
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Check out our burgundy hoodie 

YeMm - .... undy Hoodle 
venornivear .blgcartel oom 

I , i 

A lllHex, IUglnly Hoodie, with the \l\tite Venom logo professicnat( 
prirted on the ch.st. Size (Inches) Srral 38 

Urie • Corm-ent · ~ 

Venom Clottirg 

5 

About Create Ad Create PilQC Developers Careers Privacy Cookies Tem" He~ 

Faczbook IC) 2013 • Englsh (US) 

515 
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tl FREESHPPINGONALLORDERS $49+. 
FREE TVYO-OAY SHIPPING ON $150+. 

MEN WOMEN 

HOME I SEARCH 

RERNE YOUR SEARCH 

GENDER 

Al 

Men 

Women 

8o)1S 

Girts 

COLOR 

SlZF. 

PRICE 

OS0-$50 

D sso-s100 

D s100-s150 

GEA.RUNE 

D HeatGear® 

COLLECTIONS 

D Power In Pink 

OTllCtical 

SPORT 

D Hunting 

0 Running 

KIDS FOOTWEAR 

venom 

Showing 8 Re•lts 

D 
Men's UA Val•tz Venom Low 
Tactical Boots 
$109.99 

Ii) 

0 Add to Compare 

D
····~~·~ 

......... ~L ....... J 

Boyl' UA Splnet11 Venom Grade 
School Running Shoes 

$52.99 ..... 

0 Add to Compare 

Sea"ch Under Armolr I US 

SEARCH 

ACCESSORIES 

D 
Men's UA V•l•lz Venom Mid 
Tactical Boots 
$119.99 

D Add to Compare 

0 , J 
Boys' UA Spine"" Venom Pnt­
School Shoes 

$44.99 ...... 

:;; 

0 Add to Compare 

OUTLET LI A STORIES 

D 
Women's UA PIP Micro G® Spine 
Venom 

$88.99 ..... 

0 Add to Compare 

D 
Glrl1' Grade School Spine Venom 
Running Shoes 

$52.99 ..... 

0 Add to Compare 

0 

112 
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Showing 8 Re111ha 

SIGN UP FOR EMAIL YOUR EM AIL ADDRE5S 

CUSTOMER SERVICE UASTORY 

1.888.727 .6687 

l..1\1\l. Ch:·:.t 

Relurr1s &. E;.c11anueh 

~~~ h i pf)i ng lnfo ima:ion 

!\ie.n's Fit Guide' 

GET INVOLVED 

[ml.i.. 'j S\-:f;n:·l ~ilm!t :·1 1.1t!~ and 2,499,361 others ike 
this . 

Sea-ch Under tvrro.r I US 

SIGN UP 

BUSlNESS !NFO 

Copyright Cl2013 l.klder Armou!C. All Righi• Re•ived. No Imagery or logos contained within thlsite may be ued without tho""""''" 
permilllion or Under ArmourCI. C 2013 NFL Propor1ies LLC. All NFL.related trademart. are lllldemart. or the NFL. 

WNN.~amn.r.ccm'shop(Us/en'search?q=\81CITI 

Our miss;on 1;; clear. MAKE ALL 
A TI-ILETES BE TIER. If you're not 100% 
satisfied with your gear. return •l for a tull 

rehJnd. Anytime. Any Reason . 
Guaranteed. 

212 
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10013 Men's UAValselz Venom LOYtTactical Boas I 1236890 I Under Arm:u US 

~ ~ StlPPINGON AU. ORm:RS S<tll+. 
FREE TW:>-OAY SHIPPING ON $150+. SEARCH 

MEN WOMEN KIDS FOOTWEAR ACCESSORIES OUTLET LIA STORIES 

COHTlNUE SHOPPING 

.. 

l i 
. 

i i 

----' 

CUSTOMERS i6J...SO BOUGHT: 

Mon's UA TAC Mid GTX 
Boots 

$169.99 

Men's UA OPS TllCtlcol 

Men's UA V•etz Venom 
Mid Tactlcol Boots 

$119.99 

Men's Chetco H Trail 

a.JCK IMAGE 10 ZOOM 

Men's UA Volsetz T' TKtlcol 
Boot• 

$109.99 

"'''"·' 

Men's WWP UA Charge RC 2 

www.1.r1denmn.r .cormhop(UslerVmens-ua-lalselz-\efl(JT}-ION-tactlcal-bools/pid1236890-001 

MEN'S UA VALSETZVENOM 
LOW TACTICAL BOOTS 

(1) Q&A (7) STYLE# 1236890 

$109.99 
Bl.AO< (001) 

D 
9.5 10 10.5 

13 14 

SIZEOiART 

/\DD TO C~\RT 

WHAT'S IT DO? 
OUrpolice and military customers had a problem . They 

needed a boot that was durable and rugged enough to put 

up with all terrains. but light enough for speed and 

manEllM!l'llbility. UA took up the chaUenge, designing a 

runnin~hoe-tactical-boot hybrid. What you get is a boot 
we're proud to get positi..e feedback about ... from the 

streets of Chicago to the hills of Afghanistan. 

THE FUNDAMENTALS 
• Aggressi1.e UA Spine chassis forms a lightweight 

structure around the sole, delnering incredible support 
without sacrificing ftexibility 

• Water-resistant, high-abrasion ripstop nylon upper is 
tough, but breathable, for superior comfort 

• Synthetic 01.erlays add support , not weight. and won't 

absorb moisture 
• Durable EVA midsole delilefS cushioning and shock 

absorption, protecting your foot in any terrain 

• Lightweight PU footbed. gi\ing you a comfortable fit 
• Push through protection plllte to keep hazards !It bey 

• Textured. high-abrasion rubber toe rand protects your 

foot 

• Imported 

0 

113 



1G'6113 Men's UA Valsetz Veron loNTactical Beds I 1236890 I Under Arrrcu US 
Tr.ining Shoes 

$129.99 

PRODUCT REVIEWS (1) 

fl.Inning Shoes 
$79.99 

AVERAGE RATING: ***** sots 

SIZE 
Runa Sm•ll Runs L•'ll'I 
-~ .. ~'"•t':;:J..;.;:.llill!tm~· • 

WIDTH 

COMFORT 

PIH'ORMANCE 

Runs N8rrow 
-~iiiliif.iti.« 

Min. 

Min. 

WRITE A REVIEW 

***** (5) 

SIZE 

WIDTH 

Min. 
COMFORT 

Min. 
~ANCE 

HCK TO TOP 

PRODUCT Q & A (7) 

SUBMIT A QUESTION 

Runs Wide 
~~...:ii 

Mix. 

Mix. 

Mox. 

Max. 

I would llke to know the weight? 

fl.Inning Shoea 
$119.99 

RATING BREAKDOWN: 

0 

0 

0 

0 

Great for all day wear 
AugU$l 12, 2013 Posted by M!k1P1p1 O.nder: Man Athlete type: Avid Age: 25 to 29 

Haight: 5'4"·5'6" Size Purchased: 9.6 

These shoes("'boots") are byfarthe most comfortable shoes I haw had in a long time. Theyftt 

perfect. I wore these shoes from 7am till 2am the next morning. I work retail in the morning then 

in the afternoon I wore these shoes for a 12 Hr bike patrol duties . 

3 people found this review helpful. 

Was this re\iew helpful for )Ou? Yes 3 No O BeDOrt inaopropdal!! roment 

Share this reliew: II a 

Most helpful answers 

1 anawer 

What makes this shoe better than the mirage tactical running shoe? 

Are these polishable 

Can you special order in a size 15? 1 answer 

Do also make women's sizes? 1 anawer 

._.irmcnncu.com'shop'l.ll/erV!rens-ua-181setz-1oe11Cm-l<7N-tactical-boas/pid123611ID-001 213 



1016113 Men's UA Valselz Venom Low Tactical ~I 1236890 I Under Arrros US 

Is this a lace up shoe, your website doesnt let me have access to a top view? 

Are they ansl aor astm rated? 

8.M:KTOTOP 

SIGN UP FOR EMAIL YOUR EMAIL ACDRESS 

CUSTOMER SERVICE UASTORY 

1.888.727.6587 

F.CHtur ns :~ Exct1~m~jHS 

Sh: pp ;;-, ~~ in f<.:irrnat •:;r: 

f\vle n· ~i Fil Guide 

VVumen ~; F11 Gulde 

Ct1~1nge Re91M • 

GET INVOLVED 

~ SrAt:nr..;. Str..;~;r ~i,·:;.' ·, and 2,499,373 others like 
this . 

1af1 

SIGN UP 

BUSINESS iN FO 

l .. egal 

f:('~cail lnf<:rma~i or. 

Copyright C2013 Under Annoure. All Rights Re•rved. No imagary or logos contained within this site may be u1ed 'Mthout the exp~ss 
pelTTlillion or Under AnnourC. C2013 NFL Properties LLC. All NFL-!91ated trademarks are trademarks or the NFL 

www.U"iderlllllOll'.com'shopius/erVrre'l-ua-\81selz-181(Jll-lrJN-tactlcal-bools/pid1236890-001 

o answens 

Our mission is clear· MAKE ALL. 
A!liLETES BEITER It you're not 100·>,'., 
satisfied '~ith your (Jear. retvrn 1t for o fu ll 

rafund. Anytime. Any Reason. 
Guara nteed. 



CHERRYVENOM CLOTHING I 

• EAQ 
• ORDER FORM 
• CONTACTUS 
• UNIOUEORN 

About us 

The name "Cherry Venom" might bring to mind a strange mix of daring and sweetness. but that's not all it is. For starters, the ladies behind this 
brand, Michelle Romero, and Nicole Suarez, would gladly ask you to "pick your poison." And why should you? 

Designed for the free-spirited woman, Cherry Venom's style combines the sexy and the sweet. the pretty lady and the party animal. This 
approach produced a signature style that's eclectic yet elegant, quirky yet classy-a Cherry Venom vixen is someone who always puts together 
an ensemble that packs a punch. From prints to solid colors, loose fits and tailored pieces, Cherry Venom's mix-and-match attitude brings out 
the fabulous and the practical with pieces that can go from day to night and from seriously stylish to simply spectacular. Check out Cherry 
Venom's collections to see for yourself, if you dare. 

Get bold. Get bitten. Get hooked on Cherry Venom. 

,~, 

~.,,New Collection 

cherry.eriomclolhi ng .com 



1G'5113 CHERRYVENOM CLOTHING I 

I • 

PALTROW x BLACK 
JUMPSUIT Available in 
small & medium sizes . 
Php2, 190 

MARIANNE x White Cape NICOLE 2PC. ENSEMBLE UNDER THE SEA x Aqua 
Dress. Php 1800 x Red Orange Cropped Blue Maxi Skirt Php1990 

Top and Pencil Cut Skirt . 

QUEEN x Salmon 
Uneven Hem Top . Php 
1350 

view our Entire New Col!ectjon 

view our Entjre Old Col!ectjon 

10.P 

Available in small & 
med ium sizes. Php 2, 190 

. HEATWAVE x Kaftan 
STRIPE ME DOWN x Maxi Striped Cover Up Free CHIEF x Kaftan Ind ian . 
Skirt with Black . . II d' Print Cover Up Free size . 

size . Fits sma , me 1um . . 
Leatherette Belt. Php d 

1 
f Ph Fits small , medium and 

1 990 an arge rames . p large frames . Php 1780 
' 1780 

~· 4~Product and Price List 

New Collection 
Old Collection 

MARIANNE x White Cape Dress - Php1,800PALTROW x BLACK JU MPSUIT Available in small & medium sizes - Php2, 190 

DRAMA QUEEN x Salmon Uneven Hem Top - Php1 ,350 

cheny.erurdolhng .can 2/4 



10013 CHERRYVENOM CLOTHING I 
NICOLE 2PC. ENSEMBLE x Red Orange Cropped Top and Penci l Cut Skirt. Available in small & medium sizes - Php2,190 

STRIPE ME DOWN x Maxi Skirt with Black Leatherette Belt - Php1,990 

UNDER THE SEA x Aqua Blue Maxi Skirt - Php1,990 

HEATWAVE x Kaftan Striped Cover Up Free size. Fits small. med ium and large frames - Php1,780 

CHIEF x Kaftan Indian Print Cover Up Free size. Fits small. medium and large frames - Php1,780 

CAT WOMAN x LEATHER LEGGINGS Php1,000 *Comes in METALLIC SILVER 

LILIAN x WHITE SHEER UNEVEN HEM TOP Free size Php550 

KATELYN x BLACK SHEER UNEVEN HEM TOP Free size PhpSSO 

LOUISE x EMERALD GREEN ASYMMETRICAL HEM TOP Php1,200 Free size. Fits small & medium frames. 

KENDALL x WHITE SLEEVELESS PEPLUM *Comes in Yellow and Coral Pink Free size. Php 780 

KYLIE x YELLOW SLEEVELESS PEPLUM *Comes in White and Coral Pink Free size Php780 

KIMBERLY x CORAL PINK SLEEVELESS PEPLUM *Comes in White and Yellow Free size Php780 

MEGAN DEE x BLACK PAISLEY PRINTED COVER UP Php1,300 

KATHA DEE x RED PRINTED COVER UP Php1,300 

NIGHT CRAWLER x PRINTED UNEVEN HEM TOP May be used as a top or cover up. Php1250 

JADA x PRINTED SHIFT DRESS Free size in stretch cotton . Recommended for small to medium frames. Php1,0SO 

GEORGE x BLUE PRINTED SHIFT DRESS. Free size Php1050 

GRETCH x BLACK PRINTED SHIFT DRESS. Free size Php1050. 

AALIYAH x YELLOW SHEER THREE FOURTHS with gold spikes Free size Php780 

DANIELLE x WHITE SHEER THREE FOURTHS with gold spikes Free size Php780 

JACQUELINE x BLACK SHEER THREE FOURTHS with gold spikes Free size Php780 

Red Mesh Skirt *Comes in Black Leatherette, Red, Gray and Plain Black Php620 

Gray Mesh Skirt Comes in Black Leatherette, Red, Gray and Plain Black. Php620 

Black Mesh Skirt *Comes in Black Leatherette, Red, Gray and Plain Black Php620 

BUCKTHORN x Green Printed Harem Pants. Free size. Php800 

ARMSTRONG x SILVER SPACE LEGGINGS Php1 ,000 *Comes in BLACK LEATHER 

CYPRESS x PAISLEY PRINTED LEGGINGS Free Size Php890 

UNION JACK x UK PRINT LEGGINGS Free Size - Fits Small to Medium Frames. Php890 

LEOPARD x Assymetrical Top. Php990 

THELMA x Black Assymetrical Hem Top. Free size. Php1 ,200 

cheny.enomclolhlrg .com 314 
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i Ftncl u• o" Fueboolc 

•• 
@cherryvenom_ 

https://twitter .com/CherryVenorn_ 

Lan d i ine: +632.622 .9771 
Mobile· ·•·f.3 .91 6. 7.TJ7078 
Ern c•il. <. i'H'1 · ryxve n o rn~'grn a il l OPi 

Re ce nt 1 '.1~t·, 

• Sample Post 3 
• Sample Post 2 
• S.ample Post 1 

CHERRYVENOM CLOTHING I 

'~ Copyright - CH ERP'NENOM CUT I ilHG - Websjte Created and Desj~ned by Mark Some 



Exhibit B 

Proceeding Number 91212231 
Dragon Bleu (SARL) and 
VTEC Limited 

v 

VENM, LLC 
Offered by VENM, LLC 



Protection of the Environment 
Operations Act 1997 
As at 1December2015 

Does not include amendments by: 
Biosecurity Act 2015 No 24 (not commenced) 

Mining and Petroleum Legislation Amendment (Harmonisation) Act 2015 No 40 (not 
commenced) 

Reprint history: 
Reprint No 1 

8 February 2000 

Reprint No 2 

18 July 2000 

Reprint No 3 

3 September 2002 

Reprint No 4 

2 May 2006 

Reprint No 5 

4 August 2009 

Long Title 
An Act to protect the environment; to replace other environment protection legislation; 
and for other purposes. 



Part 3 - Definitions 

Division 1 - Waste classifications 
49 Definitions of waste classifications 

(I) In this Schedule:"general solid waste (non-putrescible)" means waste (other 
than special waste, hazardous waste, restricted solid waste, general solid waste 
(putrescible) or liquid waste) that includes any of the following: 

(a) glass, plastic, rubber, plasterboard, ceramics, bricks, concrete or metal, 
(b) paper or cardboard, 
(c) household waste from municipal clean-up that does not contain food 
waste, 
( d) waste collected by or on behalf of local councils from street sweeping, 
(e) grit, sediment, litter and gross pollutants collected in, and removed 
from, stormwater treatment devices or stormwater management systems, 
that has been dewatered so that it does not contain free liquids, 
(f) grit and screenings from potable water and water reticulation plants that 
has been dewatered so that it does not contain free liquids, 
(g) garden waste, 
(h) wood waste, 
(i) waste contaminated with lead (including lead paint waste) from 
residential premises or educational or child care institutions, 
G) containers, having previously contained dangerous goods, from which 
residues have been removed by washing or vacuuming, 
(k) drained oil filters (mechanically crushed), rags and oil absorbent 
materials that only contain non-volatile petroleum hydrocarbons and do 
not contain free liquids, 
(I) drained motor oil containers that do not contain free liquids, 
(m) non-putrescible vegetative waste from agriculture, silviculture or 
horticulture, 
(n) building cavity dust waste removed from residential premises, or 
educational or child care institutions, being waste that is packaged 
securely to prevent dust emissions and direct contact, 
(o) synthetic fibre waste (from materials such as fibreglass, polyesters and 
other plastics) being waste that is packaged securely to prevent dust 
emissions, but excluding asbestos waste, 
(p) virgin excavated natural material, 
(q) building and demolition waste, 
(r) asphalt waste (including asphalt resulting from road construction and 
waterproofing works), 
(s) biosolids categorised as unrestricted use, or as restricted use I , 2 or 3, 
in accordance with the criteria set out in the Biosolids Guidelines, 
(t) cured concrete waste from a batch plant, 
(u) fully cured and set thermosetting polymers and fibre reinforcing resins, 
(v) fully cured and dried residues of resins, glues, paints, coatings and 
inks, 
(w) anything that is classified as general solid waste (non-putrescible) 
pursuant to an EPA Gazettal notice, 
(x) anything that is classified as general solid waste (non-putrescible) 
pursuant to the Waste Classification Guidelines, 
(y) any mixture of anything referred to in paragraphs (a)-(x). 



"general solid waste (putrescible)" means waste (other than special waste, 
hazardous waste, restricted solid waste or liquid waste) that includes any of the 
following: 

(a) household waste containing putrescible organics, 
(b) waste from litter bins collected by or on behalf of local councils, 
(c) manure and nightsoil, 
(d) disposable nappies, incontinence pads or sanitary napkins, 
( e) food waste, 
(f) animal waste, 
(g) grit or screenings from sewage treatment systems that have been 
dewatered so that the grit or screenings do not contain free liquids, 
(h) anything that is classified as general solid waste (putrescible) pursuant 
to an EPA Gazettal notice, 
(i) anything that is classified as general solid waste (putrescible) pursuant 
to the Waste Classification Guidelines, 
U) a mixture of anything referred to in paragraphs (a)-(i). 

"hazardous waste" means waste (other than special waste or liquid waste) that 
includes any of the following: 

(a) anything that is classified as: 
(i) a substance of Class I, 2, 5 or 8 within the meaning of the 
Transport of Dangerous Goods Code, or 
(ii) a substance to which Division 4.1, 4.2, 4.3 or 6.1 of the 
Transport of Dangerous Goods Code applies, 

(b) containers, having previously contained: 
(i) a substance of Class 1, 3, 4, 5 or 8 within the meaning of the 
Transport of Dangerous Goods Code, or 
(ii) a substance to which Division 6.1 of the Transport of 
Dangerous Goods Code applies, 

from which residues have not been removed by washing or vacuuming, 
( c) coal tar or coal tar pitch waste (being the tarry residue from the 
heating, processing or burning of coal or coke) comprising more than 1 % 
(by weight) of coal tar or coal tar pitch waste, 
(d) lead-acid or nickel-cadmium batteries (being waste generated or 
separately collected by activities carried out for business, commercial or 
community services purposes), 
(e) lead paint waste arising otherwise than from residential premises or 
educational or child care institutions, 
(f) anything that is classified as hazardous waste pursuant to an EPA 
Gazettal notice, 
(g) anything that is classified as hazardous waste pursuant to the Waste 
Classification Guidelines, 
(h) a mixture of anything referred to in paragraphs (a)-(g) . 

"liquid waste" means any waste (other than special waste) that includes any of 
the following: 

(a) anything that: 
(i) has an angle of repose of less than 5 degrees above horizontal, 
or 
(ii) becomes free-flowing at or below 60A °C or when it is 
transported, or 
(iii) is generally not capable of being picked up by a spade or 



shovel, 
(b) anything that is classified as liquid waste pursuant to an EPA Gazettal 
notice. 

"restricted solid waste" means any waste (other than special waste, hazardous 
waste or liquid waste) that includes any of the following: 

(a) anything that is classified as restricted solid waste pursuant to the 
Waste Classification Guidelines, 
(b) anything that is classified as restricted solid waste pursuant to an EPA 
Gazettal notice. 

"special waste" means any of the following: 
(a) clinical and related waste, 
(b) asbestos waste, 
( c) waste tyres, 
( d) anything that is classified as special waste pursuant to an EPA Gazettal 
notice. 

(2) Despite subclause (1), in this Schedule, any waste that is classified as one of 
the following classes of waste, in accordance with an immobilised contaminants 
approval granted under Part 10 of the Protection of the Environment Operations 
(Waste) Regulation 2014, is taken to be waste of that class: 

(a) general solid waste (non-putrescible), 
(b) general solid waste (putrescible), 
( c) hazardous waste, 
(d) restricted solid waste, 
( e) special waste. 

Division 2 - Other definitions 
50 Other definitions 

(1) In this Schedule:"animal waste" includes dead animals and animal parts and 
any mixture of dead animals and animal parts. "asbestos" means the fibrous form 
of those mineral silicates that belong to the serpentine or amphibole groups of 
rock-forming minerals, including actinolite, amosite (brown asbestos), 
anthophyllite, chrysotile (white asbestos), crocidolite (blue asbestos) and 
tremolite. "asbestos waste" means any waste that contains asbestos. "Australian 
Explosives Code" means the document entitled Australian Code for the 
Transport of Explosives by Road and Rail, published by the Commonwealth 
Department of Infrastructure, Transport, Regional Development and Local 
Government and as in force from time to time. "biosolids" means the organic 
product that results from sewage treatment processes (sometimes referred to as 
sewage sludge). "Biosolids Guidelines" means the document entitled 
Environmental Guidelines: Use and Disposal of Biosolids Products, published by 
the EPA and as in force from time to time, copies of which are held in the offices 
of the EPA. A copy of the guidelines is available on the EPA's website 
(www.epa.nsw.gov.au)."building and demolition waste" means unsegregated 
material (other than material containing asbestos waste or liquid waste) that 
results from: 

(a) the demolition, erection, construction, refurbishment or alteration of 
buildings other than: 

(i) chemical works, or 
(ii) mineral processing works, or 
(iii) container reconditioning works, or 
(iv) waste treatment facilities, or 



(b) the construction, replacement, repair or alteration of infrastructure 
development such as roads, tunnels, sewage, water, electricity, 
telecommunications and airports, 

and includes materials such as: 
( c) bricks, concrete, paper, plastics, glass and metal, and 
(d) timber, including unsegregated timber, that may contain timber treated 
with chemicals such as copper chrome arsenate (CCA), high temperature 
creosote (HTC), pigmented emulsified creosote (PEC) and light organic 
solvent preservative (LOSP), 

but does not include excavated soil (for example, soil excavated to level off a site 
prior to construction or to enable foundations to be laid or infrastructure to be 
constructed). "clinical and related waste" means: 

(a) clinical waste, or 
(b) cytotoxic waste, or 
( c) pharmaceutical, drug or medicine waste, or 
( d) sharps waste. 

"clinical waste" means any waste resulting from medical, nursing, dental, 
pharmaceutical, skin penetration or other related clinical activity, being waste that 
has the potential to cause injury, infection or offence, and includes waste 
containing any of the following: 

(a) human tissue (other than hair, teeth and nails), 
(b) bulk body fluids or blood, 
(c) visibly blood-stained body fluids, materials or equipment, 
( d) laboratory specimens or cultures, 
(e) animal tissue, carcasses or other waste from animals used for medical 
research, 

but does not include any such waste that has been treated by a method approved in 
writing by the Director-General of the Department of Health." coal" includes any 
other carbonaceous material. "coal seam gas" means petroleum that: 

(a) consists of naturally occurring hydrocarbons, or a naturally occurring 
mixture of hydrocarbons and non-hydrocarbons, the principal constituent 
of which is methane, and 
(b) is in a gaseous state at standard temperature and pressure, and 
( c) is extracted from coal beds. 

"contaminated soil" means soil that contains a substance at a concentration 
above the concentration at which the substance is normally present in soil from 
the same locality, being a presence that presents a risk of harm to human health or 
any other aspect of the environment, where "harm to the environment" includes 
any direct or indirect alteration of the environment that has the effect of degrading 
the environment. "cytotoxic waste" means any substance contaminated with any 
residues or preparations that contain materials that are toxic to cells principally 
through their action on cell reproduction. "dangerous goods" has the same 
meaning as it has in the Transport of Dangerous Goods Code . "effluent" means: 

(a) waste water from sewage collection or treatment plants, or 
(b) waste water from collection or treatment systems that are ancillary to 
processing industries involving livestock, agriculture, wood, paper or 
food, being waste water that is conveyed from the place of generation by 
means of a pipe, canal or conventional method used in irrigation (but not 
by means of a tanker or truck), or 
(c) waste water from collection or treatment systems that are ancillary to 



intensive livestock, aquaculture or mariculture, being waste water that is 
released by means of a pipe, canal or other conventional method used in 
irrigation as part of day to day farming operations. 

"electricity plant" includes all associated water storage, ash recovery and waste 
management facilities. "EPA Gazettal notice" means a notice that has been 
published in the Gazette by the EPA, copies of which are held in the offices of the 
EPA. A copy of each EPA Gazettal notice is available on the EPA's website 
(www.epa.nsw.gov.au). "excluded material" means contaminated soil, grease trap 
waste, waste stored prior to its lawful discharge to a sewer or waters, septic tank 
waste, stormwater or recoverable oil or oil and water mixture. "explosives" has 
the same meaning as it has in the Australian Explosives Code. "food waste" 
means waste from the manufacture, preparation, sale or consumption of food but 
does not include grease trap waste. "garden waste" means waste that consists of 
branches, grass, leaves, plants, toppings, tree trunks, tree stumps and similar 
materials, and includes any mixture of those materials. "grease trap waste" 
means any grease, oil, solids, water or other matter: 

(a) that results from the preparation or manufacturing of food, and 
(b) that is collected in a grease trap in the usual course of the operation of 
the grease trap. 

"manure" includes any mixture of manure and biodegradable animal bedding 
(such as straw). "metropolitan area" means the area of Sydney, Newcastle, 
Central Coast and Wollongong bounded by and including the local government 
areas of Newcastle, Lake Macquarie, Wyong, Gosford, Hawkesbury, Blue 
Mountains, Penrith, Liverpool, Camden, Campbelltown, Wollongong and 
Shellharbour. "mobile plant" means any equipment or machinery that: 

(a) is capable of carrying on any one or more of the activities referred to in 
Part 1 of this Schedule, and 
(b) is capable of moving under its own motive power or being transported, 
and 
(c) is operated at a particular site on a temporary basis only (that is, for a 
total period of not more than 6 months in any 12-month period), 

but does not include rolling stock. "natural organic fibrous materials" means 
bagasse, peat, seed hulls and husks, straw and the like, and includes any mixture 
of those materials."on site" --see subclause (2)."organics" means natural organic 
fibrous materials of waste and non-waste origin, including: 

(a) putrescible organics (such as meat, fish, poultry, fruit, vegetable and 
their cooked or processed products, biosolids and animal materials), and 
(b) non-putrescible organics (such as timber, garden trimmings, 
agricultural, forestry and crop materials, and natural fibrous organic and 
vegetative materials), 

but does not include: 
(c) human-made organic chemicals (such as solvents, industrial, 
agricultural, mining, household chemical cleaning agents and personal 
care products), or 
(d) naturally occurring organic chemicals that have been refined and 
concentrated by human activity (such as oil, petrol, diesel and coal tar). 

"pharmaceutical, drug or medicine waste" means waste: 
(a) that has been generated by activities carried out for business or 
commercial purposes, and 
(b) that consists of pharmaceutical or other chemical substances specified 



in the Poisons List made under section 8 of the Poisons and Therapeutic 
Goods Act I 966. 

"regulated area" means the area comprising the local government areas of 
Ashfield, City of Auburn, Ballina, Bankstown City, Bellingen, Blacktown City, 
Blue Mountains City, Botany Bay City, Burwood, Byron, Camden, 
Campbelltown City, Canada Bay, Canterbury City, Cessnock City, Clarence 
Valley, Coffs Harbour City, Dungog, Fairfield City, Gloucester, Gosford City, 
Great Lakes, Greater Taree City, Hawkesbury City, Holroyd City, Hornsby, 
Hunter's Hill, Hurstville City, Kempsey, Kiama, City of Kogarah, Ku-ring-gai, 
Kyogle, Lake Macquarie City, Lane Cove, Leichhardt, Lismore City, Liverpool 
City, Maitland City, Manly, Marrickville, Mosman, Muswellbrook, Nambucca, 
Newcastle City, North Sydney, Parramatta City, Penrith City, Pittwater, Port 
Macquarie-Hastings, Port Stephens, Randwick City, Richmond Valley, Rockdale 
City, Ryde City, Shellharbour City, Shoalhaven City, Singleton, Strathfield, 
Sutherland Shire, City of Sydney, The Hills Shire, Tweed, Upper Hunter Shire, 
Warringah, Waverley, Willoughby City, Wingecarribee, Wollondilly, 
Wollongong City, Woollahra and Wyong. "rolling stock" means: 

(a) railway vehicles used or intended to be used to transport passengers or 
freight for reward, or 
(b) railway vehicles used or intended to be used to maintain railway track 
and equipment (whether or not for reward), 

but does not include railway vehicles that are used solely for heritage 
purposes. "sharps" means those things: 

(a) that have sharp points or edges capable of cutting, piercing or 
penetrating the skin (such as needles, syringes with needles or surgical 
instruments), and 
(b) that are designed for the purpose of cutting, piercing or penetrating the 
skin, and 
(c) that have the potential to cause injury or infection. 

"sharps waste" means any waste collected from designated sharps waste 
containers used in the course of business, commercial or community service 
activities, being waste resulting from the use of sharps for any of the following 
purposes: 

(a) human health care by health professionals and other health care 
providers, 
(b) medical research or work on cadavers, 
( c) veterinary care or veterinary research, 
( d) skin penetration or the injection of drugs or other substances for 
medical or non-medical reasons, 

but does not include waste that has been treated on the site where it was generated 
(and to a standard specified in an EPA Gazettal notice) or waste that has been 
treated by a method approved in writing by the Secretary of the Ministry of 
Health. "thermal treatment" means the processing of wastes by burning, 
incineration, thermal oxidation, gasification, pyrolysis, plasma or other thermal 
treatment processes. "toxic substance" has the same meaning as it has in the 
Transport of Dangerous Goods Code. "Transport of Dangerous Goods Code" 
means the document called the Australian Code for the Transport of Dangerous 
Goods by Road and Rail (7th edition) approved by the Ministerial Council for 
Road Transport and published by the Commonwealth Government from time to 
time."virgin excavated natural material" means natural material (such as clay, 



gravel, sand, soil or rock fines): 
(a) that has been excavated or quarried from areas that are not 
contaminated with manufactured chemicals, or with process residues, as a 
result of industrial, commercial, mining or agricultural activities, and 
(b) that does not contain any sulfidic ores or soils or any other waste, 

and includes excavated natural material that meets such criteria for virgin 
excavated natural material as may be approved for the time being pursuant to an 
EPA Gazettal notice. "Waste Classification Guidelines" means the document 
entitled Waste Classification Guidelines, published by the EPA and as in force 
from time to time, copies of which are held in the offices of the EPA. A copy of the 

guidelines is available on the EPA's website (www.epa.nsw.gov.au). "waste tyres" means 
used, rejected or unwanted tyres, including casings, seconds, shredded tyres or 
tyre pieces. "wood waste" means sawdust, timber offcuts, wooden crates, wooden 
packaging, wooden pallets, wood shavings and similar materials, and includes any 
mixture of those materials, but does not include wood treated with chemicals such 
as copper chrome arsenate (CCA), high temperature creosote (HTC), pigmented 
emulsified creosote (PEC) and light organic solvent preservative (LOSP). 
(2) A reference to something being done in relation to waste "on site" is a 
reference to that thing being done only on the premises on which the waste was 
generated. 
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Input I· il'ld l.1111.·tTd i 
- - -- -- --- - --- -·----- --- -- -----------·-- ---·---· ---------------·----------- ----

I SERIAL NUMBER 

LAW OFFICE 
ASSIGNED 

179063381 

-1 I 

I LA w OFFICE 105 i r:·-- . .. .... . . . -······"·_..!_ ________ _ -----------------·------·---! 
I MARK SECTION (no change) 

I ARGUMENT(S) 

RESPONSE TO OFFICE ACTION DATED APRIL 22, 2010 

In an Office Action dated April 22, 2010, the Examining Attorney preliminarily refused 

registration under Trademark Act Section 2(d), 15 U.S.C. Section 1052(d), citing Reg. No. 3,676,523 

for the mark VENOM for use in connection with "Ski and snowboard wear, namely, jackets, pants, 

insulated jackets, insulated pants, one piece insulated suits, fleece tops, fleece jackets, sweaters, fleece 

pants, shirts, t-shirts, gloves, hats, caps, hoods, mittens, sweatshirts, waterproof and water repellent 

jackets and pants" in International Class 25. 

The Examining Attorney also refused registration based on the a11eged indefinite nature of the 

description of services. Based on the following analysis, Applicant respectfully requests the Examining 

Attorney withdraw his refusal and pass Applicant's mark to publication. 

AMENDMENTS 

Applicant amends the identification of goods in International Class 25 to read as follows: 

"Martial arts and boxing clothes, namely, martial arts uniforms, shorts, kimonos; Sport shoes, 

especially for the practice of martial arts" 

REMARKS 

I. Identification of Goods in Class 25 

The Examining attorney rejected the identification of goods and services in International Class 25 as 

indefinite. The applicant has thus amended the goods and services as follows: 

Cl6thmg Martial arts and boxing clothes, namely, H~tspe!'ts Mt6 hexing elethes, Hftfflely, t shirts, 

I 



H:ghtsperts, martial arts unifonns, shorts, kimonos; h:ellegeflf, ftlllBely, hilts, ellps; shim; eelts llS 

el~; gleves es eletfting; Sport shoes, especially for the practice of figlHsperts martial arts 

The revised description adopts the language proposed by the Examining Attorney, and further narrows 

the scope of the identified goods. Accordingly, it is respectfully submitted that the identification of 

goods and services in Class 25 should be accepted as amended. 

II. THERE IS NO LIKELIHOOD Of' CONFUSION WITH REGISTRATION 
NO. 3,676,523 

Applicant respectfully submits that Applicant's VENUM (plus design) mark is not likely to cause 

confusion with the cited registration for VENOM because both marks are specifically and narrowly 

directed to clothing used in connection with the entirely unrelated sports of skiing and martial arts 

respectively, especially when cited mark coexists with a number ofregistered VENOM-formative marks 

for other sporting goods. Given the different natures of the goods, the different sets of interests that 

I these sports appeal too, and the different channels of trade, the marks are sufficiently distinct to make 

confusion unlikely. 

In determining whether a likelihood of confusion exists, each case must be decided on the basis of all 

relevant factors, including the goods and services in question and the marketing environment in which 

, consumers normally encounter them. In re Bigelow, Inc., 199 USPQ 38, 40 (TTAB 1978). Even where 
! 
similar marks are applied to goods used in a common industry, the Trademark Trial and Appeal Board 

has not hesitated to find an absence of likelihood of confusion where goods differ or where there is no 

evidence that the respective goods would be encountered by the same consumers. In re Fesco, Inc., 219 

USPQ 437 (TT AB 1983) (FESCO for farm equipment distributorships not likely to be confused with 

FESCO for fertilizer and processing equipment). Furthermore, products which perform different 

functions, even if used next to each other or together, are not necessarily in competition such that 

confusion is likely. Life Technologies, Inc. v. Gibbco Scientific, Inc., 826 F.2d 775, 776 (8th Cir. 1987) 

(No confusion between GIBCO for micro-biological and tissue culture products and GIBBCO for blood 

chemistry analyzers). 
A. The Goods Are Sufficiently Distinct to Avoid Confusion in the Marketplace 

As amended, Applicant's goods are limited to clothing used in connection with a particular sport, 
I l namely martial arts. Likewise, registrant's goods are narrowly constrained to clothing used in 

I connection with the entirely different sport of skiing. Average consumers do not ordinarily associate 



these sports with one another, and indeed would not expect that a company offering a line of skiwear 

would also be selling martial arts kimonos, or vice versa. 

The differences between the sports of skiing and martial arts translate into significant differences in the 

nature and function of the actual goods in question. Skiing is an outdoor winter sport where the purpose 

and function of the clothing is to protect the wearer from the cold and other weather conditions. In 

contrast, martial arts is an indoor sport not associated with any particular season, where the objective of 

Applicant's goods is to survive the wear and tear inherent in the sport while keeping the wearer cool. 

Given these different purposes and functions, there is no risk that a consumer would accidently select 

Applicant's goods believing them appropriate for the ski slopes, or select the registered mark' s goods 

believing them appropriate for the octagon. 

Moreover, the sports of skiing and martial arts appeal to entirely different sets of interests, and thus the 

markets and audiences for the goods associated therewith are entirely distinct. Sport is a very broad 

category that encompasses many different types of activities that speak to widely varied interests. 

Because of this, even identical marks are allowed to coexist for sporting goods associated with different 

sports. Indeed, the VENOM mark itself is widely used in the sporting goods industry, and is registered 

by different parties in connection with the sports of baseball, cycling, billiards, and sport shooting. See 

Ex. A (collecting registrations for VENOM for use in connection with baseball bats, bicycles, billiard 

cues, and rifle scopes). 

The market for skiing, for example, is individuals who are interested winter sports, the outdoors, and the 

rush of going downhill fast, among others. None of those interests, however, overlap with the interests 

served by the martial arts, which speak to an enjoyment of physical confrontation, and mastering the 

techniques of defeating an opponent in hand-to-hand combat. Indeed, the interests served by skiing are 

far more similar to cycling - in which the cited mark coexists with Reg. No. 3,000,634 covering 

VENOM for bicycles - than it does with the martial arts. See Ex. A. With such vastly different 

interests served by these sports, the skiing and martial arts industries are not related in any meaningful 

manner, and thus, given the different markets for Applicant's and Registrant's goods, confusion is 

unlikely. 

In addition, because of the different interests served by the skiing and martial arts industries, average 

consumers do not associate these sports with one another, and thus would not expect a common source 



I of origin even were they to encounter a similar trademark. [ 1] Moreover, the Cambridge Rubber Co. v. 

Cluett, Peabody & Co., 286 F.2d 623 (C.C.P.A. 1961) line of cases are not applicable, as none of these 

cases involve specialty clothing intended for use with a particular sport. Each of the cases cited by the 

examiner involve general, everyday clothing items such as shoes, shirts, pants, and underwear, which 

are found related regardless of whether they are marketed to men, women, or children. This holding 

l makes sense in the context of everyday clothing items, where the general industry practice is for one 

company to offer lines of clothing for men, women, and children. The same logic, however, cannot be I 
extended to specialty clothing, where there is no common industry practice to serve both the martial arts 1 

and skiwear markets. Indeed, extending this line of cases to cover skiwear and martial arts clothing is 

tantamount to holding that every good in International Class 25 is related to every other good in the 

class, which would stretch the reasoning of these cases well past its breaking point. 

1 

B. The Differing Channels of Trade Also Make Confusion Unlikely 

I In addition to the differences between the goods themselves, Applicant's goods do not generally travel 

through the same channels of trade as skiwear, thus making confusion even more unlikely. 

1 

Applicant's goods are most commonly sold through specialized stores which cater exclusively to the 

1 fight sports and martial arts markets. See Ex. B. These stores do not offer skiwear and are not likely to 

be encountered by consumers seeking out skiwear. See e.g., Ex. C, www.fightrack.com. Thus, most 

consumers who encounter Applicant's mark will do so at these specialty stores, where confusion is 

highly unlikely. 

Moreover, to the extent that Applicant's goods may be available at the department store-like sporting 

j goods stores, such as Sports Authority or Dicks Sporting Goods, they will be in different departments, 

I and thus are unlikely to be encountered by the same consumers. See Recot Inc. v. MC. Becton, 214 
I 

j F.3d 1322, 1330 (Fed. Cir. 2000) ("the law is that products should not be deemed related simply 
! 
j because they are sold in the same kind of establishments" such as a supermarket or department store). 

I Also, consumers at these stores are readily able to distinguish between VENOM marks in different 
I 

departments, as they will very likely also encounter VENOM baseball bats (Reg. No. 2,969,824), 

VENOM bicycles (Reg. No. 3,000,634), VENOM billiard cues (Reg. No. 3,577,338), and VENOM rifle 

scopes (Reg. No. 3,858,110). See Ex. A. 
C. Given the Different Goods, the Marks Are Sufficiently Distinct to Render 
Confusion Unlikely 



I As discussed above, the goods claimed by Applicant are significantly different from those in the cited 

registration. Given these differences and the number of VENOM-formative marks associated with 

sporting goods, the marks in question are sufficiently different to make confusion unlikely in the 

marketplace. 

Visually, the marks are readily distinguishable by the prominent design element and novel spelling of 

Applicant's VENUM mark. Ordinary consumers, who (as discussed above) are unlikely to associate 

J skiwear with martial arts clothing in the first place, will readily pick up on these differences to 

distinguish Applicant's goods from the pack of other VENUM formative sporting goods marks. Thus, 

the clear differences in the marks will avoid any possibility of confusion in the crowded marketplace. 

Moreover, because of the limited goods claimed in connection with both marks, and the number of other 

VENOM-formative marks, consumers who encounter the marks aurally will likely do so in a context 

that makes the goods and their origin plain. For example, if they hear a radio advertisement for a 

VENUM kimono, there will be no confusion as to whose products are being advertised. Thus, the 

marks are distinct enough to avoid confusion when used in connection with the widely different goods 

claimed in connection with these marks. 

I. CONCLUSION I 
The cited VENOM mark for skiwear coexists in the marketplace with a number of VENOM branded I 

I sporting goods, and thus there is no reason to suspect that the use of Applicant's VENUM (plus design) I 
mark for the totally unrelated sports of martial arts and boxing will cause confusion if registered. This is 1 

1 especially true, given that the clothing items in question are significantly different and the sports 

themselves appeal to an entirely different audiences with greatly different interests. Thus, Applicant 

respectfully requests that the pending office action be withdrawn and that its application be allowed to 

proceed to publication. 

- --------·-"¥ ----

[ 11 Applicant notes that the third party registrations cited by the examiner do not prove that the alleged 
overlap between skiwear and martial arts clothing is so pervasive that ordinary consumers will presume 
both emanate from a common source. First and foremost, Registration No. 3,223,416 for DJ DERTY 
JERSEY is suspect given the fact that it is owned by an individual and claims a laundry list of goods 
including everything from hockey pants to baby bibs, and yet whose products do not appear to be 
available for sale via any online retailer. 

I 
For the remaining registrations, the fact they only include "ski gloves" and do not include the other 
skiwear goods one would expect, such as ski pants, parkas, and the like, tends to suggest that the 
I registrant doesn't really deal in skiwear. In any event, three registrations that mention gloves in 



I ' I 

passing is hardly sufficient evidence from which to conclude that consumers ordinarily presume skiwear f 

and martial arts clothing emanate from a common source, especially where there is no evidence of · 
record of any company actually selling both a line of skiwear and martial arts clothing. 

I EVIDENCE SECTION --· 

I EVIDENCE FILE NAME(S) 

ORIGINAL PDF FILE I evi 64140207110-120216982 . exhibit a final.pdf 
; 

CONVERTED PDF , i 
FILE(S) i \\TICRS\EXPORTl 1\IMAGEOUTl1\790\633\ 79063381 \xml2\RFR0002.JPG i 

i--_<_13_P_•_n_> ____ i_. ~--- I 
! \\TICRS\EXPORTl l\IMAGEOUTl l\790\633\79063381\xml2\RFR0003.JPG I 
; i 

-~~---·---l-~~ICRS\EXPORT~~~-~~~~~~90\633\79063381~~~~~~0004.JPG _i 
r I \\TICRS\EXPORTl 1\IMAGEOUTl1 \790\633\79063381 \xml2\RFR0005.JPG I 
;---------~:---~ i 

! \\TICRS\EXPORTl 1\IMAGEOUTl l\790\633\79063381\xml2\RFR0006.JPG I 
; i 
I \\TICRS\EXPORTl l\IMAGEOUTl 1\790\633\79063381\xml2\RFR0007.JPG I 

J \\TICRS\EXPORTl 1\IMAGEOUTl l\790\633\79063381\xml2\RFR0008.JPGI 

i \\TICRS\EXPORTl-l\IMAGEOUTl l\790\633\79063381\xml2\RFR0009.JPG I F.·-
---·······--.. ·- ~-- · --·-··--··--···------··--·······--· ······-·--=-----------·-----·· ·····-··-·-············-·-···••><•• ............... . ...... --· ···---···· -·-····-··-···-·········-···-··-·····-·-··-·-.. --······ ·············----·-···--·····--·····-- ·-··--·-···· .. ····l 

I L~!_1c_~S\EXPORT1 l\IMAGEou:11\790\633\79063381\xml2\RFROOIO.JPG \ r-- __ [_\~TICRS\EXPORTl l\IMAGEOUTI l\790\633\79063381\xml2\RFR001 l.JPG I 

I \\TICRS\EXPORTl l\IMAGEOUTl l\790\633\79063381\xml2\RFR0012.JPG J 

i 1 

I \\TlCRS\EXPORTl l\IMAGEOUTl l\790\633\79063381\xml2\RFR0013.JPG l 
I \ 

i \\TICRS\EXPORTl l\IMAGEOUTI l\790\633\79063381\xml2\RFROOl4.JPG ! 
t - j 

ORIGINAL PDF FILE I evi 64140207110-120216982 . exhibit b final.pdf I 
f---------'---------·~-~·--~~-· -·----·--- _j 

l ! 
i i 
; \\TICRS\EXPORTl l\IMAGEOUTl l\790\633\79063381\xml2\RFR0015.JPG i 
! i 

CONVERTED PDF 
FILE(S) 

(7 pages) 
;----------·-·-.! -----··-----·-·-----

i \\TICRS\EXPORTI l\IMAGEOUTI l\790\633\79063381\xml2\RFR0016.JPG t 

·-------·-~- .. ,---·--~---~--~---···-·-··-·-·-·-···--· ·---··········------·---···----------···------·--------------! 

F i \\TICRS\EXPORTl 1\IMAGEOUTl l\790\633\79063381\xml2\RFROOI 7.JPG I 

j \\TICRS\EXPORTl 1~~:>-~~-11\790\~~~-~~\xml2\RFROO I_~_:~~~_\ 
;---------rl-\\T_ l_C-RS\EXPQRTl l\IMAGEQUTI l\790\633\7906338J\xml2\RFR0019.JPG I 

; I 
\\TICRS\EXPORTl l\IMAGEOUTl l\790\633\79063381\xml2\RFR0020.JPG / 

:--~~-.~~--r-----------------------~i 
\\TICRS\EXPORTl 1\IMAGEOUTI l\790\633\79063381\xml2\RFR002l.JPG ! 

ORIGINAL PDF FILE evi 64140207110-120216982 . exhibit c final.pdf 
··--···-·-------------- --··-····--·-------------

CONVERTED PDF 

! 
I 

! 



if;'1'"""""'' .i, .~ 

I 
FILE(S) \\TICRS\EXPORTI l\IMAGEOUTI 1\790\633\79063381\xml2\RFR0022.JPG I 

,___O_ p_ag_R_) ____ _ ,_ ___ _ ______________________ j 

\\TICRS\EXPORTl l\IMAGEOUTI l\790\633\79063381\xml2\RFR0023.JPG I 
~-·--------~--~--------! 

\\TICRS\EXPORTI l\IMAGEOUTI l\790\633\79063381\xml2\RFR0024.JPG I 

\\TICRS\EXPORTI l\IMAGEOUTI l\790\633\79063381\xml2\RFR0025.JPG I 
---------~- - .. -- ·-i 

\\TICRS\EXPORTI 1\IMAGEOUTI l\790\633\79063381\xml2\RFR0026.JPG I 
-~---·-·-----·--·----- ·- ·------·----·! 
I \\TICRS\EXPORTI 1\IMAGEOUTl l\790\633\79063381\xml2\RFR0027.JPG i 
i ; 
I ' 

r----------•!-''_TI_~-~-S-\EX. PORTI 1\IMAGEOU~l l\~90\633\7906338.l~ml2\RFR0028.JPG I 
DESCRIPTION OF i Exhibit A - USPTO trademark registration records. Exhibit B - Screenshot of ! 
EVIDENCE FILE ! applicant's website. Exhibit C - Screenshot of website. I 

! ! 

I GOODS AND/OR SERVICES SECTION (current) ! 

I INTERNATIONAL io25 
CLASS I 

I DESCRIPTION 

Clothing, namely, fightsports and boxing clothes, namely, t-shirts, fightsports, shorts, kimonos; 
headgear, namely, hats, caps; shirts; belts as clothing; gloves as clothing; sport shoes, especially for the 
practice of fightsports 

I GOODS AND/OR SERVICES SECTION (proposed) ----·----------··----- - ···--···----·--·-··----! . -··-r----------·-····· I 

INTERNATIONAL I 025 
CLASS I 

! 

I TRACKED TEXT DESCRIPTION 

Clething, ne:mely, fightsperts Md eexing elethes, nemely, t shirts, fightsperts, sherts, kimenes; Martial 
arts and boxing clothes, namely, martial arts uniforms, shorts, kimonos: he1tdgear, nftfftely, hats, eeps; 
Sport shoes, especially for the practice of martial arts; shtffs.; eelts ft3 elething; gle .. ·es ftS elething; sp6ff 

shees, espeei1tlly fer the pl'ftetiee ef fightsperts 

FINAL DESCRIPTION 

Martial arts and boxing clothes, namely, martial arts uniforms, shorts, kimonos; Sport shoes, especially 
for the practice of martial arts 

I SIGNATURE SECTION 
~---------

1 RESPONSE SIGNATURE I /asilverstein/ 

I SIGNATORY'S NAME \ Aaron Silverstein 
I""" 

SIGNATORY'S 
POSITION 

! 

i Attorney of record, Massachusetts bar member 

I DATE SIGNED 110/22/2010 
;---------~:--
AUTHORIZED i YES 
SIGNATORY i 

- --

·---------·----



I 

I 
CONCURRENT APPEAL NO 
NOTICE FILED 

--'-~-~~~-~--~-~~-~~-------~-----
FILING INFORMATION SECTION 

SUBMIT DATE 

TEAS STAMP 

I 
I Fri Oct 22 12:52:42 EDT 2010 
i 

! USPTO/RFR-64.140.207.110-
i 20101022125242357077-7906 
l 3381-470c4742aec2e8cee7bb 
j2d04bc7ed45a-N/A-N/A-2010 
i 1022120216982121 

--- - -------------·- ------

Request for Reconsideration after Final Action 
To the Commissioner for Trademarks: 

Application serial no. 79063381 has been amended as follows: 

ARGUMENT(S) 
In response to the substantive refusal(s), please note the following: 

RESPONSE TO OFFICE ACTION DATED APRIL 22, 2010 

In an Office Action dated April 22, 2010, the Examining Attorney preliminarily refused 

registration under Trademark Act Section 2(d), 15 U.S.C. Section 1052(d), citing Reg. No. 3,676,523 for 

the mark VENOM for use in connection with "Ski and snowboard wear, namely, jackets, pants, insulated 

jackets, insulated pants, one piece insulated suits, fleece tops, fleece jackets, sweaters, fleece pants, shirts, 

t-shirts, gloves, hats, caps, hoods, mittens, sweatshirts, waterproof and water repellent jackets and pants" 

in International Class 25. 

The Examining Attorney also refused registration based on the alleged indefinite nature of the description 

of services. Based on the following analysis, Applicant respectfully requests the Examining Attorney 

withdraw his refusal and pass Applicant's mark to publication. 

AMENDMENTS 

Applicant amends the identification of goods in International Class 25 to read as follows: 

"Martial arts and boxing clothes, namely, martial arts uniforms, shorts, kimonos; Sport shoes, 

especially for the practice of martial arts" 

REMARKS 



I. Identification of Goods in Class 25 

The Examining attorney rejected the identification of goods and services in International Class 25 as 

indefinite. The applicant has thus amended the goods and services as follows: 

Cledttng Martial arts and boxing clothes, namely, fightspel'ts tm6 beJt:in:g elethes, n:ftmel), t shirts, 
fightspeft:s, martial arts uniforms, shorts, kimonos; ltee6gear, nmnely, fiats, eaps; shirts; belts 81' 

elettting; ghnes as elething; Sport shoes, especially for the practice of h:glttspel'tS martial arts 

The revised description adopts the language proposed by the Examining Attorney, and further narrows the 

scope of the identified goods. Accordingly, it is respectfully submitted that the identification of goods and 

services in Class 25 should be accepted as amended. 

II. THERE IS NO LIKELIHOOD OF CONFUSION WITH REGISTRATION 
NO. 3,676,523 

Applicant respectfully submits that Applicant's VENUM (plus design) mark is not likely to cause 

confusion with the cited registration for VENOM because both marks are specifically and narrowly 

directed to clothing used in connection with the entirely unrelated sports of skiing and martial arts 

respectively, especially when cited mark coexists with a number of registered VENOM-formative marks 

for other sporting goods. Given the different natures of the goods, the different sets of interests that these 

sports appeal too, and the different channels of trade, the marks are sufficiently distinct to make confusion 

unlikely. 

In determining whether a likelihood of confusion exists, each case must be decided on the basis of all 

relevant factors, including the goods and services in question and the marketing environment in which 

consumers normally encounter them. In re Bigelow, Inc., 199 USPQ 38, 40 (TIAB 1978). Even where 

similar marks are applied to goods used in a common industry, the Trademark Trial and Appeal Board has 

not hesitated to find an absence of likelihood of confusion where goods differ or where there is no 

evidence that the respective goods would be encountered by the same consumers. In re Fesco, Inc., 219 

USPQ 437 (TI AB 1983) (FESCO for farm equipment distributorships not likely to be confused with 

FESCO for fertilizer and processing equipment). Furthermore, products which perform different 

functions, even if used next to each other or together, are not necessarily in competition such that 

confusion is likely. Life Technologies, Inc. v. Gibbco Scientific, Inc., 826 F.2d 775, 776 (8th Cir. 1987) 

(No confusion between GIBCO for micro-biological and tissue culture products and GIBBCO for blood 



chemistry analyzers). 
A. The Goods Are Sufficiently Distinct to A void Confusion in the Marketplace 

As amended. Applicant's goods are limited to clothing used in connection with a particular sport, namely 

martial arts. Likewise, registrant's goods are narrowly constrained to clothing used in connection with 

the entirely different sport of skiing. Average consumers do not ordinarily associate these sports with one 

another, and indeed would not expect that a company offering a line of skiwear would also be selling 

martial arts kimonos, or vice versa. 

The differences between the sports of skiing and martial arts translate into significant differences in the 

nature and function of the actual goods in question. Skiing is an outdoor winter sport where the purpose 

and function of the clothing is to protect the wearer from the cold and other weather conditions. In 

contrast, martial arts is an indoor sport not associated with any particular season, where the objective of 

Applicant's goods is to survive the wear and tear inherent in the sport while keeping the wearer cool. 

Given these different purposes and functions, there is no risk that a consumer would accidently select 

Applicant's goods believing them appropriate for the ski slopes, or select the registered mark's goods 

believing them appropriate for the octagon. 

Moreover, the sports of skiing and martial arts appeal to entirely different sets of interests, and thus the 

markets and audiences for the goods associated therewith are entirely distinct. Sport is a very broad 

category that encompasses many different types of activities that speak to widely varied interests. 

Because of this, even identical marks are allowed to coexist for sporting goods associated with different 

sports. Indeed, the VENOM mark itself is widely used in the sporting goods industry, and is registered by 

different parties in connection with the sports of baseball, cycling, billiards, and sport shooting. See Ex. A 

(collecting registrations for VENOM for use in connection with baseball bats, bicycles, billiard cues, and 

rifle scopes). 

The market for skiing, for example, is individuals who are interested winter sports, the outdoors, and the 

rush of going downhill fast, among others. None of those interests, however, overlap with the interests 

served by the martial arts, which speak to an enjoyment of physical confrontation, and mastering the 

techniques of defeating an opponent in hand-to-hand combat. Indeed, the interests served by skiing are far 

more similar to cycling - in which the cited mark coexists with Reg. No. 3,000,634 covering VENOM 

for bicycles - than it does with the martial arts. See Ex. A. With such vastly different interests served 



by these sports, the skiing and martial arts industries are not related in any meaningful manner, and thus, 

given the different markets for Applicant's and Registrant's goods, confusion is unlikely. 

In addition, because of the different interests served by the skiing and martial arts industries, average 

consumers do not associate these sports with one another, and thus would not expect a common source of 

origin even were they to encounter a similar trademark.Pl Moreover, the Cambridge Rubber Co. v. 

Cluett, Peabody & Co., 286 F.2d 623 (C.C.P.A. 1961) line of cases are not applicable, as none of these 

cases involve specialty clothing intended for use with a particular sport. Each of the cases cited by the 

examiner involve general, everyday clothing items such as shoes, shirts, pants, and underwear, which are 

found related regardless of whether they are marketed to men, women, or children. This holding makes 

sense in the context of everyday clothing items, where the general industry practice is for one company to 

offer lines of clothing for men, women, and children. The same logic, however, cannot be extended to 

specialty clothing, where there is no common industry practice to serve both the martial arts and skiwear 

markets. Indeed, extending this line of cases to cover skiwear and martial arts clothing is tantamount to 

holding that every good in International Class 25 is related to every other good in the class, which would 

stretch the reasoning of these cases well past its breaking point. 
B. The Differing Channels of Trade Also Make Confusion Unlikely 

In addition to the differences between the goods themselves, Applicant's goods do not generally travel 

through the same channels of trade as skiwear, thus making confusion even more unlikely. 

Applicant's goods are most commonly sold through specialized stores which cater exclusively to the fight 

sports and martial arts markets. See Ex. B. These stores do not offer skiwear and are not likely to be 

encountered by consumers seeking out skiwear. See e.g., Ex. C, www.fightrack.com. Thus, most 

consumers who encounter Applicant's mark will do so at these specialty stores, where confusion is highly 

unlikely. 

Moreover, to the extent that Applicant's goods may be available at the department store-like sporting 

goods stores, such as Sports Authority or Dicks Sporting Goods, they will be in different departments, and 

thus are unlikely to be encountered by the same consumers. See Recot Inc. v. MC. Becton, 214 F.3d 

1322, 1330 (Fed. Cir. 2000) ("the law is that products should not be deemed related simply because they 

are sold in the same kind of establishments" such as a supermarket or department store). Also, consumers 

at these stores are readily able to distinguish between VENOM marks in different departments, as they 

will very likely also encounter VENOM baseball bats (Reg. No. 2,969,824), VENOM bicycles (Reg. No. 



3,000,634), VENOM billiard cues (Reg. No. 3,577,338), and VENOM rifle scopes (Reg. No. 3,858,110). 

See Ex. A. 
C. Given the Different Goods, the Marks Are Sufficiently Distinct to Render 
Confusion Unlikely 

As discussed above, the goods claimed by Applicant are significantly different from those in the cited 

registration. Given these differences and the number of VENOM-formative marks associated with 

sporting goods, the marks in question are sufficiently different to make confusion unlikely in the 

marketplace. 

Visually, the marks are readily distinguishable by the prominent design element and novel spelling of 

Applicant's VENUM mark. Ordinary consumers, who (as discussed above) are unlikely to associate 

skiwear with martial arts clothing in the first place, will readily pick up on these differences to distinguish 

Applicant's goods from the pack of other VENUM formative sporting goods marks. Thus, the clear 

differences in the marks will avoid any possibility of confusion in the crowded marketplace. 

Moreover, because of the limited goods claimed in connection with both marks, and the number of other 

VENOM-formative marks, consumers who encounter the marks aurally will likely do so in a context that 

makes the goods and their origin plain. For example, if they hear a radio advertisement for a VENUM 

kimono, there will be no confusion as to whose products are being advertised. Thus, the marks are distinct 

enough to avoid confusion when used in connection with the widely different goods claimed in connection 

with these marks. 

I. CONCLUSION 

The cited VENOM mark for skiwear coexists in the marketplace with a number of VENOM branded 

sporting goods, and thus there is no reason to suspect that the use of Applicant's VENUM (plus design) 

mark for the totally unrelated sports of martial arts and boxing will cause confusion if registered. This is 

especially true, given that the clothing items in question are significantly different and the sports 

themselves appeal to an entirely different audiences with greatly different interests. Thus, Applicant 

respectfully requests that the pending office action be withdrawn and that its application be allowed to 

proceed to publication. 

[l] Applicant notes that the third party registrations cited by the examiner do not prove that the alleged 
overlap between skiwear and martial arts clothing is so pervasive that ordinary consumers will presume 



I· I · 

both emanate from a common source. First and foremost, Registration No. 3,223,416 for DJ DERTY 
JERSEY is suspect given the fact that it is owned by an individual and claims a laundry list of goods 
including everything from hockey pants to baby bibs, and yet whose products do not appear to be 
available for sale via any online retailer. 
For the remaining registrations, the fact they only include "ski gloves" and do not include the other 
skiwear goods one would expect, such as ski pants, parkas, and the like, tends to suggest that the registrant 
doesn't really deal in skiwear. In any event, three registrations that mention gloves in passing is hardly 
sufficient evidence from which to conclude that consumers ordinarily presume skiwear and martial arts 
clothing emanate from a common source, especially where there is no evidence of record of any company 
actually selling both a line of skiwear and martial arts clothing. 

EVIDENCE 
Evidence in the nature of Exhibit A - USPTO trademark registration records. Exhibit B - Screenshot of 
applicant's website. Exhibit C - Screenshot of website. has been attached. 
Original PDF file: 
evi 641402071I0-120216982 . exhibit a final.pdf 
Converted PDF ftle(s) (13 pages) 
Evidence-I 
Evidence-2 
Evidence-3 
Evidence-4 
Evidence-5 
Evidence-6 
Evidence-7 
Evidence-8 
Evidence-9 
Evidence-IO 
Evidence-I I 
Evidence-12 
Evidence-13 
Original PDF file: 
evi 64I40207110-120216982 . exhibit b final.pdf 
Converted PDF file(s) (7 pages) 
Evidence-I 
Evidence-2 
Evidence-3 
Evidence-4 
Evidence-5 
Evidence-6 
Evidence-7 
Original PDF file: 
evi 64140207110-120216982 . exhibit c final.pdf 
Converted PDF file(s) (7 pages) 
Evidence-I 
Evidence-2 
Evidence-3 
Evidence-4 



Evidence-5 
Evidence-6 
Evidence-7 

CLASSIFICATION AND LISTING OF GOODS/SERVICES 
Applicant proposes to amend the following class of goods/services in the application: 
Current: Class 025 for Clothing, namely, fightsports and boxing clothes, namely, t-shirts, fightsports, 
shorts, kimonos; headgear, namely, hats, caps; shirts; belts as clothing; gloves as clothing; sport shoes, 
especially for the practice of fightsports 
Original Filing Basis: 
Filing Basis Section 66(a), Request for Extension of Protection to the United States. Section 66(a) of the 
Trademark Act, 15 U.S.C. §1141f. 

Proposed: 
Tracked Text Description: Cletfl:ing, namely, fightsperts ttnd ee~ing elethes, flamely, t shirts, 
fightsperts, sherts, ltitflenes; Martial arts and boxing clothes, namely, martial arts unifonns, shorts, 
kimonos; hettdgeM, ftflfflely, hftts, ettps; Sport shoes, especially for the practice of martial arts; shifts.; belts­
tts elething; gle·. es tts elething; spert shees, espeeittlly fer tfl:e prttetiee ef fi~tsperts 

Class 025 for Martial arts and boxing clothes, namely, martial arts uniforms, shorts, kimonos; Sport shoes, 
especially for the practice of martial arts 

Filing Basis Section 66(a), Request for Extension of Protection to the United States. Section 66(a) of the 
Trademark Act, 15 U.S.C. §114lf. 

SIGNATURE(S) 
Request for Reconsideration Signature 
Signature: /asilverstein/ Date: 10/22/2010 
Signatory's Name: Aaron Silverstein 
Signatory's Position: Attorney of record, Massachusetts bar member 

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the 
highest court of a U.S. state, which includes the District of Columbia, Puerto Rico, and other federal 
territories and possessions; and he/she is currently the applicant's attorney or an associate thereof; and to 
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian 
attorney/agent not currently associated with his/her company/finn previously represented the applicant in 
this matter: (1) the applicant has filed or is concurrently filing a signed revocation of or substitute power 
ofattorney with the USPTO; (2) the USPTO has granted the request of the prior representative to 
withdraw; (3) the applicant has filed a power of attorney appointing him/her in this matter; or (4) the 
applicant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing 
him/her as an associate attorney in this matter. 

The applicant is not filing a Notice of Appeal in conjunction with this Request for Reconsideration. 

Serial Number: 79063381 
Internet Transmission Date: Fri Oct 22 12:52:42 EDT 2010 
TEAS Stamp: USPTO/RFR-64.140.207.110-201010221252423 
57077-79063381-470c4742aec2e8cee7bb2d04b 



c7ed45a-N/A-N/A-20101022120216982121 
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EXHIBIT A 



Latest Status Info Pagel of3 

Thank you for your request. Here are the latest results from the TARR web se1'Ver. 

This page was generated by the TARR system oo 2010-10-21 16:48:09 ET 

Serial Number: 78241340 Assignment Infonnation Trademark Document Retrieval 

Registration Number: 2969824 

Mark (words only): VENOM 

Standard Character claim: No 

Current Status: Registered. 

Date of Status: 2005-07-19 

Filing Date: 2003-04-23 

Transformed into a National Application: No 

Registration Date: 2005-07 -19 

Register: Principal 

Law Office Assigned: LAW OFFICE 114 

H you are the applicant or applicant's attorney and have questions abont this file, please 
contact the Trademark Assistance Center at TrademarkAssistanceCentei·(ti)uspto.go\' 

Current Location: 650 -Publication And Issue S~tion 

Date Io Location: 2005-07-19 

LAST APPLICANT(S)/OWNER(S) OF RECORD 

I . Nike, Inc. 

Address: 
Nike, Inc. 
One Bowem1an Drive 
Beaverton, OR 970056453 
United States 
Legal Entity Type: Coqx>ration 
St11te or Country of Incorporation: Oregon 
Phone Number: 503-671-6453 
Fax Number: 503-671-5777 

GOODS AND/OR SERVICES 

http://tarr.uspto.gov/si:r.v let/tarr?regser=serial&entry=7 8241340 10/21 /2010 



Latest Status Info 

International Class: 028 
Class Status: Active 
Sports equipment, namely baseball and softball bats 
Basis: l(a) 
First Use Date: 2002-01-09 
First Use in Commerce Date: 2002-01-09 

ADDITIONAL INFORMATION 

(NOT AVAILABLE) 

MADRID PROTOCOL INFORMATION 

(NOT AVAILABLE) 

PROSECUTION IDSTORY 

Page 2 of3 

NOTE: To view any document referenced below, click on the link to "Trademark Document 
Retrieval" shown near the top of this page. 

2010-10-15 • Attorney Revoked And/Or Appointed 

2010-10-15 - TEAS Revoke/Appoint Attorney Received 

2009-06-23 - Attorney Revoked And/Or Appointed 

2009-06-23 - TEAS Revoke/ Appoint Attorney Received 

2008-09-26 - TEAS Change Of Correspondence Received 

2008-08-27 - Attorney Revoked And/Or Appointed 

2008-08-27 - TEAS Revoke/ Appoint Attorney Received 

2005-07-19 - Registered - Principal Register 

2005-04-26 - Published for opposition 

2005-04-06 - Notice of publication 

2005-02-08 - Law Otllce Publication Review Completed 

2005-01-28 - Assigned To LIE 

2005-01-27 - Approved for Pub - Prim.-ipal Register (Initial exam) 

2004-08-18 - Report Completed Suspen5ion Check Case Still Suspended 

2004-03-04 - Letter of suspension mailed 

2004-01-30 - Communication received from applicant 

http://tarr.uspto.gov/seJVlet/tarr?regser-=serial&entry=7 8241340 I0/21 /2010 



I-

Latest Status Info 

2004-01-30 - TEAS Response to Oftice Action Received 

2003-10-03 - Non-final action mailed 

2003-09-30 - Assigned To Examiner 

2003-05-27 - Communication received from applicant 

2003-06-12 - Case File In TICRS 

2003-05-27 - TEAS Voluntary Amendment Received 

A TIORNEY/CORRESPONDENT INFORMATION 

Attorney of Record 
Jaime M. Lemons, Stephanie J. Vardavas 

CorrHpondent 
Jaime M. Lemons, Stephanie J. V ardavas 
Nike, Inc. 
One Bowerman Drive. DF-4 
Beaverton OR 97005 
Phone Number: 503-671-6453 
Fax Number: 503-646-6926 

http://tarr.uspto.gov/servlelftarr?regser=serial&entry=7824 l 340 

Page 3 of3 

10/21/2010 



Latest Status Info Pagel of3 

Thank you for your request. Here are the latest results from the TARR web server. 

This page was generated by the TARR system on 2010-10-21 16:48:37 ET 

Serial Number: 78228636 Assignment h1fom1.ation Trademark Document Retrieval 

Registration Number: 3000634 

Mark (words only): VENOM 

Standard Character claim: No 

Current Status: Registered. 

Date of Status: 2005-09-27 

Filing Date: 2003-03-21 

Transformed into a National Application: No 

Registration Date: 2005-09-27 

Register: Principal 

Law Office Assigned: LAW OFFICE 110 

If you are the applicant or applicant's attorney and have questions about this file, please 
contact the Trademark Assistance Center at TrademarkAssistanceCenter(a)uspto.gov 

Current Location: 650 -Publication And Issue Section 

Date In Location: 2005-09-27 

LAST APPLICANT(S)/OWNER(S) OF RECORD 

l . Raleigh America, Inc. 

Address: 
Raleigh Amerii.:a. Inc. 
22710 - 72n<l Avenue South 
Kent. WA 98032 
United States 
Legal Entity Type: Cmporation 
State or Country of Incorporation: Delaware 

International Class: 012 
Class Status: Active 
Bicycles 

GOODS AND/OR SERVICES 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=78228636 10/21 /2010 



Latest Status Info Page 2 of3 

Basis: l(a) 
First Use Date: 1996-06-0l 
First Use in Commerce Date: 1996-06-01 

ADDITIONAL INFORMATION 

(NOT AVAILABLE) 

MADRID PROTOCOL INFORMATION 

(NOT AVAILABLE) 

PROSECUTION IDSTORY 

NOTE: To \iew any document referenced below, click on the link to "Trademark Document 
Retrieval" shown near the top of this page. 

2005-09-27 - Registered - Principal Register 

2005-07-05 - Published for opposition 

2005-06-15 - Notice of publication 

2005-03-28 - Law Office Publication Review Completed 

2005-03-25 - Assigned To LIE 

2005-03-19 - Approved for Pub - Principal Register (Initial exam) 

2005-03-17 - Teas/Email Correspondence Entered 

2005-03- l l - Communication received from applicant 

2005-03-11 - TEAS Response to Office Action Received 

2005-01-04 - Final refosal e-mailed 

2005-0 l-04 - Final Refusal Written 

2004-11-23 - Petition To Revive-Granted 

2004-07-14 - Petition To Revive-Received 

2004-07-09 - PAPER RECEIVED 

2004-05- l l - Abandonment - Failure To Respond Or Late Response 

2003-09-l l - Non-final action e-mailed 

2003-09-11 - Assigned To Examiner 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=78228636 10/21/2010 



Latest Status Info 

Correspondent 
Bruce I . Goto 

A ITORNEYICORRESPONDENT INFORMATION 

RIDDELL WILLIAMS P 
1001 4TII AVE STE 4500 
SEAITLE WA 98154-1192 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=78228636 
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Thank you for your request. Here are the latest results from the TARR web server. 

This page was generated by the TARR system on 2010-10-21 16:48:59 ET 

Serial Number·: 77289738 Assignment Infonuation Trademark DocumL·nt Retrieval 

Registration Number: 3577338 

Mark 

VENOM 
(words only): VENOM 

Standard Character claim: Yes 

Current Status: Registered. 

Date of Status: 2009-02-17 

Filing Date: 2007-09-26 

Filed as TEAS Plus Application: Yes 

Currently TEAS Plus Application: Yes 

Transformed into a National Application: No 

Registration Datt>: 2009-02-17 

Register: Principal 

Law Office Assigned: LAW OFFICE I 02 

If you are the applicant or applicant's attorney and have questions about this ftle, please 
contact the Trademark Assistance Center at TrademarkAssistann-Centt>r(a)uspto.gov 

Current Location: 650 -Publication And Issue Section 

Date In Location: 2009-01-14 

LAST APPLICANT(S)/OWNER(S) OF RECORD 

l . CLAWSON CUSTOM CUES, INC 

Address: 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=77289738 10/21 /2010 



Latest Status Info 

CLAWSON CUSTOM CUES, INC 
5055-5 ST AUGUSTINE RD 
JACKSONVILLE, FL 32207 
United States 
Legal Entity Type: Corporation 
State or Country of Incorporation: Florida 
Phone Number: 904-448-8748 
Fax Number: 904-448-9151 

International Class: 028 
Class Status: Active 
Billiard cues 
Basis: l(a) 
First Use Date: 2007-10-24 

GOODS AND/OR SERVICES 

First Use in Commerce Date: 2007-10-24 

ADDITIONAL INFOm.tA TION 

(NOT AVAILABLE) 

MADRID PROTOCOL INFORMATION 

(NOT AVAILABLE) 

PROSECUTION IDSTORY 

Page 2 of3 

NOTE: To view any document referenced below, click on the link to "Trademark Document 
Retrieval" shown near the top of this page. 

2009-02-17 - Registered - Principal Register 

2009-01-14 - Law Office Registration Review Completed 

2009-01- I 2 - Allowed for Registration - Principal Register (SOU accepted) 

2008-12-12 - Statement Of Use Processing Complete 

2008-12-02 - Use Amendment Filed 

2008-12-10 - Case Assigned To Intent To Use Paralegal 

2008-12-02 - TEAS Statement of Use Received 

2008-12-01 - TEAS Change Of Correspondence Received 

2008-06-03 - NOA Mailed - SOU Required From Applicant 

2008-03-11 - Published for opposition 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=77289738 10/21 /2010 



Latest Status Info 

2008-02-20 - Notice of publication 

2008-02-04 - Law Office Publication Review Completed 

2008-02-04 - Assigned To LIE 

2007-12-26 -Approved For Pub - Principal Register 

2007-12-26 - Assigned To Examiner 

2007-10-01 - New Application Entered In Tram 

ATTORNEY/CORRESPONDENT INFORMATION 

Correspondent 
CLAWSON CUSTOM CUES INC. 
11764 Marco Beach Drive 
Jacksonville FL 32224-7684 
Phone Number: 904-448-8748 
Fax Number: 904-448-9151 

·--· ·--·----

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=77289738 
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Thank you for your request. Here are the latest results from the TARR web sen-er. 

This page was generated by the TARR system on 2010-10-21 16:49: 13 ET 

Serial Number: 77839565 Assignment Infom1ation Trademark Document Retrieval 

Registration Number: 3858110 

Mark 

VENOM 
(words only): VENOM 

Standard Character claim: Yes 

Currt'Dt Status: Registered. 

Date of Status: 2010-10-05 

Filing Date: 2009-10-01 

Filed as TEAS Plus Application: Yes 

Currently TEAS Plus Application: Yes 

Transformed into a National Application: No 

Registration Date: 2010-10-05 

Register: Principal 

Law Office Assigned: LAW OFFICE l 09 

If you are the applicant or applicant's attorney and have questions about this file, please 
contact the Trademark Assistance Center at TndemarkAssistanc.eCenter@uspto.gov 

Current Location: 650 -Publication And Issue Section 

Date In Location: 20 I 0-08-30 

LAST APPLICANT(S)/OWNER(S) OF RECORD 

1. Sheltered Wings, Inc. 

Address: 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=77839565 I0/2l!2010 



Latest Status Info 

Sheltered Wings, Inc. 
2120 West Greenview Drive, Suite Four 
Middletown, WI 53562 
United States 
Legal Entity Type: Cotporation 
State or Country of Incorporation: Wisconsin 

International Class: 009 
Class Status: Active 
Rit1escopes 
Basis: l(a) 
First Use Date: 2010-05-00 

GOODS AND/OR SERVICES 

First Use in Commerce Date: 20 I 0-05-00 

ADDITIONAL INFORMATION 

(NOT AVAILABLE) 

MADRID PROTOCOL INFORMATION 

(NOT AVAILABLE) 

PROSECl!TION IDSTORY 

Page 2 of3 

NOTE: To view any document referenced below, click on the link to "Trademark Document 
Retrieval" shown near the top of this page. 

2010-10-05 - Registered - Principal Register 

20 l 0-08-31 - Notice Of Acceptance Of Statement Of Use E-Mailed 

2010-08-30 - Law Office Registration Review Completed 

20 I 0-08-30 - Assigned To LIE 

20 I 0-08-16 - Allowed for Registration - Principal Register (SOU accepted) 

2010-07-19 - Statement Of Use Processing Complete 

2010-06-22 - Use Amendment Filed 

2010-07-19 - Case Assigned To Intent To Use Paralegal 

2010-06-22 - TEAS Statement of Use Received 

2010-05-04 - NOA Mailed - SOU Required From Applicant 

2010-02-09 - Notice Of Publication E-Mailed 

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=77839565 10/21 /2010 



Latest Status Info 

2010-02-09 - Published for opposition 

2010-01-07 - Law Office Publication Review Completed 

2010-01-07 - Assigned To LIE 

2009-12-16 -Approved For Pub - Principal Register 

2009-12-16 -Assigned To Examiner 

2009-10-08 - New Application Otlice Supplied Data Entered In Tram 

2009-10-05 - New Application Entered In Tram 

Attorney of Record 
Angela V. Langlotz 

Correspondent 

ATTORNEY/CORRESPONDENT INFORMATION 

ANGELA V. LANGLOTZ 
LANGLOTZ PATENT & TRADEMARK WORKS, INC. 
PO BOX 96503#37585 
WASHINGTON, DC 20090 
Phone Number: 866-280-5242 
Fax Number: 866-280-5242 

http://tJJrr.uspto.gov/servlet/tarr?regser=serial&entry=77839565 
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VcnumFight Page I of I 

httpJ/www.vcnwnfight.com/ 10i21/2010 



Vc:num Fight Page I of I 

http://www.vcnumtight.com/ 10/2\/2010 
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FightRaclc.com - MMA Clothing, Apparel & Gear - UFC Clothing 

P\lniahrMnl Athletics 

Ven um UFC 

htlp:/lwww.fighir.ck.com/ 

Wlllriorlntl. 

Combat Spor1B Intl. 
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FightRaclc.com - MMA Clothing, Apparel & Gear - UFC Clothing 

Ml!Jl•s CLOTHING 

WONM"• CLOTHIN• 

YOUTH ClOTlltN8 

NMA - • llQUD'lllNT 

MMA Ml!llOIAllDISI! 

SALi ITDtS 

IHO~ 8T Piila 

IHD~ 8T SUI 

CHUTa 8CIXI 

CJVll. SPOllT 

CUNOtGUll 

CONUT -ltTS INTL 

c-
DlATH O.UTCH 

PUU. CDNTACI' l'JllHTllt 

llDIS OF THE CME 

OU&JIO 

~UllllHMIPIT ATMLlTICI 

IPllAWL 

TAl'OUT 

TfAM QUHT 

UPC 

http://www.fightraclc.com/ 
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FightRack.com - MMA Clolhing, Apparel & Gear - UFC Clothing 

'RNUM 

mm&.IAll mJ.L.lf:Q&I. wmpt MM mMMT 1'91D 111n Si&am£ PCADI QYIQI M,L gmgq ntltlD' QNG or ug C.AGC m&6fUl !ll.laJ.ll:lt!& 
Ailll.lm:I l!IQIO. .D!aUJ DM!.DllllI ~ D!UDJ. WAlllQR nm. 

1.1.1111 lllmJ!lll PUY4I POLICY IDilllae 

COP"fU8HT ~ lOOl·2010 flGHTRACK JNC. ALL IUGMTS lltUlllYID. 

http:i/www.fightrack.com/ 
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About Us Page I of3 

IJ i:I At-hMJt • 

B Email to a Friend I Bookmark this ,,_ 

About Us 

Flgh!RKk.com is the onllne retaU store of FlghtRack, Inc. and le run by Bob & Erin Maloney of 
S.nJoM, Ca. 

FlghtRack.com - desillned to fill the need t:A •one-atop shop for val!A1'riced MMA and 
MMA...iated App.rel and Accea«in with fut, .rficient and r.liable shipping provided at a 
low coat to you. 

We hope our products and your love of the sport of Mixed Martial Arts wil help upand the 
growth of this gl'HI sport. 

We Ill FightRaclc hope you find lllUCh value with your purchue and hope you come back and 
UH Flgh!Raclc.com - ... addntulng your MMA Apparel or Accessory ...... 

http://www.fightrack.com!aboutus.html 

---
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About Us 

NEJl"S CLOTHING 

WOMDrS CLOTHDl8 

VDUTH CLOTHlllC 

NMA - • IQUD'Man' 

MMA Ml:ltCMANDIU 

SALll ITI!MS 

SHOP •Y l'aJCI 

8tt0P' •Y Sim 

~il/.~n•M 

CHUTI! llOXE 

CIVIL Sl'ORT 

CUNCl1 CIAR 

COMllAT SPORTS INTL 

CllOCOI' 

Dl!ATH CWTCH 

l'UU COWl'ACT PJCHTllt 

KIN8 OP THE CAGE 

OU ANO 

ll'IMUHMIUIT ATHLUJCS 

IPllAWL 

TAJIOUT 

THMQUUT 

UK 

http://www.fightrack.com/aboullL,.html 
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About Us 

WARRIOR INTL 

mm&..WI '1YJil..l!l2.IL P'"P' MM qwyr ¥QID rm ~ MATH CLlfIQf P\&L cp!ll'6CJ nsm1 UIN1i or THI Cl&' WR !Walt:ll!llil 
&IllLIJKI - liSlll llllUlllJH Yrs; 'lllllll! •lll!Rm• l!ITL 

.Llml 8:ll!!Jllli. P"UC' !JQLA llilll6l 
COP'YIUOHT Cl 2096-2010 natT'RACX INC. ALL RIGHTS RUDVID. 

httpJ/...,ww.fightn1Ck.oom/aboutu.•.html 
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