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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KISS MY FACE, LLC,

Opposer,
V.

Opposition No. 91209825
PYR LESS GROUP, LLC,

Applicant.

OPPOSERS REQUEST TO CORRECT THE RECORD

It has come to Kiss My Face, LLC’s (“Opposer”) attention that page 19 ¢éstimony
documents filed by it at Docket Entry No. 23 inadvertently included confidential, deatet
information, which should have been redacted. Attached is Opptsstrmony with the
confidential, trade secret information redacted. Opposer requestsethestimony that was
originally filed as Docket No. 23 be replaced with #teachededacted version.

Opposer has concurrently filed the pdgat was redacted as Supplemental Confidential

Testimony For Plaintiff.
Dated: April30, 2015

Respectfully submitted,
[s/ Carrie A. Johnson
Carrie A. Johnson
FRASER CLEMENS MARTIN & MILLER LLC
28366 Kensington Lane
Perrysburg, Ohio 43551
Email: johnson@frasap.com, firm@fraseip.com
Date:April 30, 2015
Attorney for Opposer




CERTIFICATE OF SERVICE

| certify that on April30, 2015, the foregoin@pposer’s Request to Correct the Record
was served on counsel for the Applicant via U.S. Mail addressed as follows:

Burdett, Morgan, Williamson & Boykin, LLP
Attention: Christian D. Stewart, Esq.

3423 Soncy Road, Suite 300

Amarillo, Texas 79119

A courtesy copy was also sent via email to Mr. Stewart.

/s/ Carrie A. Johnson

Carrie A. Johnson
FRASER CLEMENS MARTIN & MILLER LLC

28366 Kensington Lane
Perrysburg, Ohio 43551
Attorney for the Opposer
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APPEARANCES:

FRASER, CLEMENS, MARTIN & MILLER
Attorneys for the Opposer

28366 Kensington Lane
Perrysburg, Ohio 43551

BY: CARRIE A. JOHNSON, ESQ.

APPEARING VIA TELECONFERENCE:

BURDETT, MORGAN, WILLIAMSCON & BOYEKIN, LLP
Attorneys for the Applicant

3423 Soncy Road, Suite 300

Amarillo, Texas 75119

BY: CHRIS STEWART, ESQ.

ALSO PRESENT:

Naomi Aubain, Kiss My Face
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BY MS., JORBNSON: I have some

documents to be marked.

(DOCUMENTS RECEIVED AND MARKED AS OPPOSER'S

EXBIBITS 1 THROUGH 6 FOR IDENTIFICATICN)

JEAN FUFIDIO, a Witness produced on behalf of
the Opposer herein, having been first
duly sworn by a Notary Public within and
for the State of New York, was examined

and testified as follows:

* kK kk

DIRECT EXAMINATION BY
MS. JOHMNSON:

C. My name is Carrie Johnsen. I'm
here with Fraser, Clemens, Martin & Miller on
behalf of the Opposer, Kiss My Face, LLC,
This is the deposgition ¢f Jean Fufidio. The
parties have stipulated that counsel for the
Applicant may appear by telephone. Jean,
please state your full name and complete

title.
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4, Jean Fufidio, Chief Marketing
Officer of Kiss My Face, 144 Main Street,

Gardiner, New York 12525,

Q. Have you given a deposition
before?

A. No.

Q. The court reporter needs you to

answer verbally, so try not to nod or say
uh-huh, okay?

A, Okay.

Q. How long have you been the Chief
Marketing Officer for Kiss My Face?

A, Since March, 2013.

Q. What are your job
responsibilities in this position?

A, I'm responsible for brand
strategy and maintenance, and under that
would be developing innovation, developing
marketing communications, and managing our
trademarks.

Q. With respect to managing
trademarks, can you tell us more aspecifically
what types of activities you oversee?

A, We actually have one or two
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people here that oversee the trademark -- I
don't know the right word you'd call it --
but as things come through the system, we
manage and oversee it and work verxry closely
with counsel in helping to make sure that
people are not violating or infringing upen
our trademark.

Q S0 you oversee enforcement
efforts?

A.  Yes.

Q. Do you also oversee selection of

trademarks?

A, Yes. Actually, when we design
what name -- something we might want to
call -- we actually oversee going out and

coming up with the new trademark names.
Q. Did vou review some documents to

prepare yourself for this deposition?

A, Yes,
Q. What types of dccuments?
A. Some of our current trademarks,

some of our market share and sales reports,
some past research studies, advertising,

promotion.
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Q. Based upon your position as
Chief Marketing Officer and yvour review of
these documents, are you knowledgeable about
the sales and marketing of Kiss My Face
branded gaods?

A, Yes,

Q. Are you alsoc knowledgeable about

the company's use of the mark Kiss My Face?

A, Yes.

Q. Let's discuss this first
exhibit. This is an exhibit I've enterxed
into the record as Exhibit 1. It is an

assignment, It's dated in 2010. I'm handing
you what's been marked Exhibit 1. Have you

reviewed this document before?

A, Yes.
Q. Can you tell us what it is?
A, Sure. This is a trademark

assignment based on Kiss My Face Corporation
changing its operating company to Kiss My
Face, LLC back in November of 2010. And it's
just an assignment of trademark from
Corporation to the LLC.

Q. That document also indicates
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that the marks have been in use, I believe,
since the 1970s. 1Is that date correct?

A, I think it's 1981, but I could
be wrong about that.

Q. In either case, have the marks
been in use since at least as early as 19812

A, Yes.

Q. What products are currently
offered under the mark Klss My Face?

A, All of our products. Do you

want me to list the types?

Q. Sure.
A, We have moisturizers; we have
lip balms; we have bar socaps -- it all

started with our bar socaps, by the way; we
have moisture shaves; we have facial
molsturizers; we have sun care; kids
products; men's products. 1It's a whole
litany of personal care aids.

0. Are all of those goods branded
with the Kiss My Face mark on the front, the
forward facing label?

A. Yes. As well as in the back, we

also have our company name, but yes, it's on
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the front,

Q. Can you tell us about the Potent
& Pure line?

A, Sure. It's a great line. 1It's
a line of facial care, moisturizers -- it's
actually a whole system. So we have a
cleanserx, We have a toner, we have a masque,
We have serums and we have molsturizers,
depending upon your skin type. I don't know
how long it's been with the business, but
it's been a long time. We have a very loyal,
true following as well.

Q. Are those goods also all marked
with the Kiss My Face trademark?

A, Yes, they are,

Q. And the sub-brand, can you tell

s the sub-brand on those products?

A. Potent & Pure?
Q. Yes.
A. A lot of our products have

sub-brands, because we want tc make sure when
our consumers go and look for the product,
it's a Kiss My Face product that they're

looking for, and then they can identify with
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the sub-brand. This happens to be called
Potent & Pure. We have some brands called
Bare Naked. We have a sunscreen line. It's
a way for consumers to iook for what they
want.

Q. Is the Kiss My Face the largest
trademark on the package?

A. Yes.

Q. Let's talk about brick and
mortar retail establishments where Kiss My
Face products are offered. Can you talk to
us about those?

A, Sure., We have distribution and
placement 1in stores that are food, drug, and
mass merchant discount stores. And I would
explain those as like a Stop & SBhop, a
Kroger, a Walgreens drug store, Target, as an
example. We also have distribution in what
we call natural stores, which would be
Sprouts, Whole Foods Market is one of our big
retailers., So we have a national presence in
brick and mortar stores.

Q. Are goods offered in —-- you

mentioned I think Walgreens, is that correct?
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A, Yes.

Q. I wanted to cover that. It
we're in Kroger or Target, where would I find
Kiss My Face goods?

A. 1t depends on the store. In
some cases, they have a natural section.
fou‘d find Kiss My Face in the natural
section of that store. In some cases, it's
intertwined with the regular health and
beauty aids department. It depends upon the
store. Most stores, the natural section is

right next to the conventional HBC section.

Q. And HBC stands for?
A. Health and beauty aid or health
and beauty -~ I forget what the "C" is.

Cosmetlics maybe?

Q. Tell me about on-line retail
environments that sell Kiss My Face products,

A. We sell our products at
KissMyFace.com which is our own website. We
also set at Amazon and DPrugStore.com, Amazon
being a very, very big customer for us.

Q. Are these products offered just

in the United States?

10
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A, No. 90 percent of our business
is in the US, 10 percent is between Canada
and other export countries,.

Q. I want to move on and talk about
sales.

BY MS. JOHNSON: Can we go off

the record for a minute?
{OF}F THE RECORD DISCUSSION)

Q. I want te talk about the
document that has been entered as Exhibit 2
to this deposition. This document and this
portion of the transcript are tr;de
secret/commercially sensitive pursuant to the
protective order. Have you seen this
document before?

A, Yes.

0. Can you tell me what Exhibit 2
is, what this document is?

A, These are our sales, total sales
for Kiss My Face over the past five years,
inclusive of outside the US.

Q. Who created this document?

11
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A, Alessandra LoBiondo, who is our
financial and coperations analyst here at Kiss
My Face.

Q. hat do these sales represent,
what kind of gcods?

A. These are our total sales for

all of our products that shlp out of Kiss My

Face warehouse. 8o these are what I would
call factory sales. This is not the retail
gales. This is what we send out to our

customers.

Q. Is it fair to call it wholesale?
A. No. T would call it gross
sales. We have a different name for

wholesale, which means it's different
pricing. This would be sales at our list
price.

0. Does this include only sales of
Kiss My Face branded goods?

A. Yes,

Q. And doeg this include sales
outside of the US?

A. Yes.

0. What portion of the sales on
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this sheet are US?
A. About 90 percent,
Q. For each year listed?
A. I'd have to go back to

doublecheck. For 2014 and 2013, it's 80.

Q. Is 2014 an estimation, or is
this a year-to-date number?

A. I don't know the answer to that.

Q. Is there a way to calculate,
bpased upon these numbers, retail sales?

A, Yes. This usually represents
less the markup. Usually retailers will mark
this up by 45 or 50 percent above this
number. 8o what you would expect to pay at a
store or supermarket would be 40 percent or
so more than this,

Q. I'd like to move onto Exhibit 3.

BY MS. JOHNSON: Can we go off.

the record for a moment?

(OFF THE RECORD DISCUSSION)

Q. I'd 1like to talk about the

document that's been identified as HExhibit 3

13
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to this deposition. This document starts
with a summary that's titled, "Natural Health
and Beauty Aids Attitudes & Usage Study,
Executive Summary -=- October 2011." That
document is 12 pages long. Then there is the
actual "Natural Product Attitudes & Usage
Study" behind that executive summary. Jean,
can you tell me, what is the study that was
done in 20117

A. -Sure. It was a study done...

Q. Actually, could I stop you for
one moment? I wanted Tto make sure this
portion of the transcript is still marked
trade secret/commercially sensitive. Exhibit
2 also needs to be similarly designated as
trade secret/commexcially sensitive. Sorry
to interrupt you, Go back to telling us what
this study covered,

A. This study was done in ordexr to
identify what we call attitudes and usage of
consumers, And what ﬁhis Wwas was across
1,300 or so consumers across the country was
a survey -- I think it was a 20-minute

interview survey done -- asking women about

14
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their attitudes and usage of natural
products. &and so, for Kiss My Face, the
reason why this was done was, at the time, it
was just kind of under new ownership and
wanting to develop, you know, going forward
with plans and strategies and how we come out
with innovation or anything we do with the
business. And 1t was a way of understanding
consumers' attitudes about not only the
category, which is the natural personal care
category, but also attitudes and awareness of
the brand and its competitors, as well as
what people thought about the brand Kiss My
Face. When you say Kiss My Face, what does
that mean to you? How many people know abkout
Kiss My Face? It was kind of done to figure
out how deeply rooted Kiss My Face was in the
industry.

Q. Was this a study that was
commissioned by the company?

A, It was commissioned by Kiss My
Face and it was a third-party independent
company called CDC. I don't remember what

the CDC acronym is for, but CDC does a lot of

15
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consumer research, and they're well-known in
the industry.

Q. I'd like to take a look at
specifically a page within the actual natural
product attitudes and usage study, which is
separately paginated. I'd 1ike to look at
page 52 of the study and a couple pages after
that. 1It's entitled, "KMF Awareness/Usage &
Brand Ratings."” So we're going to look at 52
and 53, We'll just start with those pages.
Looking at 53, Jean, can you tell me what
study results are indicated on page 537

A. Sure, This is what we c¢all
brand aided awareness, and it's a guestion
that's asked of the 1,297 total sample. And
you see the total sample number in the
left—~hand column, and underneath that you see
percentages, And next to that, you see
natural products usade and heavy, moderate,
and light users. What this says is that 57
percent of people asked in this study are
aware of the Kiss My Face brand name. BAnd
that is considered to be a very strong

awareness score, meaning they've heard of

16
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Kiss My Face and they're aware of the brand,
And you think about that cémpared to, vou
know, Tom's of Maine at 67 percent. We're in
really good company with people who really
know the brand. And this was done back in
2011 -- 2010, 2011 -- so0 before we evan
started with some of ocur public relations and
advertising,. So you can see how high it
scores in terms of some smaller brands that
have very, very low awareness. So basically
this says to us that people really know about
the business, they know the brand name.
BY MR, STEWART: Carrie, T just
got a copy of the report.
BY MS, JOHNSON;: Do you want to
take a few minutes to look at page 53
of the report?
BY MR, STEWART: Yeah. But
first, tell me again where this goes
into Exhibit 37
BY MS. JOHNSON: Take your
current Exhibit 3 and place it on top
of this document, so we have the

executive summary first., Let's go off
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the record.

{OFF THE RECORDP DISCUSSION)

BY MS. JOHNSON: Back on the
record. Jean just discussed page 53 of
the study.

BY MR, STEWART: Got it. I'm
ready. You may proceed,

BY MS, JOHNSON:

Q. I'd 1ike to look at page 59 of
the study. Jean, c¢an you tell me what this
data represents?

A, Yes, This represents the way
people would describe the Kiss My Face brand.
It's the words that they would use, it's what
we call brand assocliation. When you think of
the name, the brand name Kiss My Face,
describe some of the attributes of Kiss My
Face. 8o basilcally, you see that people
think of Kiss My Face as having ¢good guality,
with 68 percent of the people saying that:
all natural, good-smelling products, earth

friendly. And basically these are the words

18
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that people have used té describe the brand,
that we're reliable and honest and eaxth
friendly and all natural.

Q. Let's discuss advertising. Can
you tell me what Kiss My Face's approximate
annual advertiging budget is?

A, we spend about "GN to
support the brand, and that's both in store
and out of store.

Q. I want to go ahead and talk
about the document that’'s been entered as an
exhibit to this deposition, Exhibit 4. This
goes along with advertising. Can you tell us
what Exhibit 4 is, Jean?

A, Yeah. This is our public
relations and social media coverage. Should
I explain the next page?

Q. Before you do, this exhibit is
also going to be marked trade
secret/commercially sensitive. Okay, go
ahead and tell us what the next page is,
Jean.

A. The next page i1s what we would

use as a summary to show the type of coverage

19
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that we've gotten through -- I think this is
year-to-date through October, And what this
shows is that, on the left-hand side, it's
all of -- it's a snapshot of some of our
public relations efforts. The caption of
over 55 million in advertising equivalency,
vup 93 percent with over 500 million
impressiong, represents that, with all of our
public relations coverage that we get -- we
get coverage in some of these major
magazines, you know, nationally, both on-line
and hard books -- that it represents over

$5 million worth of advertising equivalency.
We work with a public relations company
called LaForce and Stevens, and LaForce works
with all of the editors, both on-line and
hard magazine editors, for coverage and
support for the brand. And it's their number
that equivalises the coverage that you get
into what the advertising dollars would be
worth., So what this says is that, from
January through October, the end of October,
we got not only $5 million in equivalency,

but 500 million impressions, meaning

20
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500 million eyeballs actually saw the brand
mentioned in magazines. That's the left-hand
side of the page, The right~hand side of the
page shows the social media support that we
have on the brand. We're up 30 percent
versus a year ago. We have nearly 100,000
Facebook fans. That just shows the growth --
and one million impressions. And that's
supported by our promotions that we had this
year. And then at_the bottom of the page is
representation of some of the couponing that
we do at point of sale, and also some beach
sampling efforts that we did this year.

Q. Who prepared this document?

A, The marketing department
prepared the document, and this is what we
used for our sales organization to sell the
brand as they go in and talk to the
retailers. But the information that's
populated on here was provided to the
marketing group here by agencies.

Q, You said that this data
represents what time frame?

A, January through October.

21
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Q. 20147
A. Yes.,
Q. I'd like to note for the record

that we ne longer need this portlon of the
transcript to be trade secret/commercially
gsensitive. I want to take a look at the
document that's been entered as Exhibit 5 to
this deposition transcript. I just want to
flip thxrough some pages with you, showing
some advertisements. Looking at the first
page of Exhibit 5, which is KMF28, can you
tell us about this, Jean?

A. Well, thls is a good example of
the efforts of our PR agency getting us
coverage. This was Teen Vogue magazine, and
in this instance, Teen Vogue rated Potent &
Pure one of their top five natural acne spot
treatments. That's what's featured on the
middle of the page there.

Q. Has Kiss My Face been written up
or mentioned in Teen Vogue or Vogue other
times other than this?

A. Yes, we have.

Q. And then we're moving onto the

22
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document that is labeled KMF29, This is
Women's Running. Can you tell us about this?

A, Yes, sure. Very similar. You
can see Kiss My Face bar scap there, and you
can see 1ln the editorial in the middle of the
page how some consumers are saying that this
1s their favorite olive oil bar soap. Again,
this is the result of our PR efforts.

Q. Then pages KMF30 and KMF31, it
looks like that feature goes for a couple
pages, for three pages, from KMF30 to KMF32.

A, This 18 another example of,
again, LaForce and Stevens getting our
messaging out on our behalf. And this was
supporting some of our gift baskets during --
I think this was Mother's Day, "Make Her Up."
And you can see how the little girl is
kissing her mom gently on her face. This is
all about the brand, you know, kissably soft
skin, and this is what we promote. And this
is our Mother's Day insertion, again, for
Kiss My Face on behalf of our agency.

Q. Let's skip forward to the

document that is marked KMF35 in the botiom

23
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corner. It says Women's Health at the top.
A, S5¢ agaln, our bar soaps were

featured, our olive oil bar soaps were
featured in this Women's Health magazine,
Again, 1t's all about whatever the editors
want to talk about, In this case, they
wanted té talk about Kisa My Face 1in terms of
a soap smackdown. It was very timely for
them. They called it their "loyal bar-ista,"
their little twist on a story.

Q. Flip forward. Go ahead and tell
us about KMF36,.

A, Again, this is some on-line
coverage that we got. &And you can see that
Kiss My Face pure olive o0il soap gets a lot
of coverage, and this 1s another example of
it. fThis is, again, something that POPSUGAR
wanted to feature, They featured our ¢live
0oil soap, you know, the fact that it leaves
your skin moisturized and supple, not dry and
not lrxritated. This s how the company
started, with this olive oil soap back in
1981, and a lot of our editors xreally like

talking about this product,

24
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Q. There's KMF37.
A, Again, same. Very similar
coverage.
Q. Let's talk about the document

that says KMF399 on the bottom.

A, So this is Oprah's magazine, and
again, same coveradge, We point our agency in
the direction of what we want them to focus
on in our brand. This happened to be
sunmmertime and we were focusing on our face
product. We have a lot of business with
facial products. Again, you ¢an see our sun
care Face Factor is a popular item foxr us,
and it was Oprah magazine that picked up on
that, along with some other conventional
brands, but there you see our Face Factor.

Q. Has Kiss My Face been mentioned
in Oprah's magazine more than this exanmple?

A, Yes.

Q. Do you know the cilrculation
numbers for the Oprah magazine?

A, I believe it's over two million
circulation, not counting the pass along rate

after that, just the actual subscriber.
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Q. Turn to the next page, which is
Prevention. It has the number KMF403 in the
bottom corner, Tell us about that.

A. Yes. Agailn, this Prevention
editor wanted to talk about which sunscreen
was rilght for you. And they selected Kiss My
Face as one of the top 10 best sunscreens for
your skins. We were one of nine others,
Again, PR efforts at work.

Q. Has Kiss My Face been mentioned
in Prevention magazine?

A, - Yes.

Q. Do you know the circulation of
Prevention magazine?

A. I think it's also over

0. Let's go back to EKMF399, This
appears to be the on-line version of
0 Magazine. Has Kiss My Face been in Lthe
actual 0 Magazine as well?

A, Yes, we have,

Q. Just wanted to clarify. Let's
move onto the page marked KMF404, which is

the last page in this exhibit, and it says
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Raedbook at the top. Can you tell me about
this page?

A, Again, it was rated from
Redbook's editors as the best all matural
sunscreen. It's our Kiss My Face natural
mineral sunscreen, which again was featured
in their story. You can see they have the
best of -- that's the moisturizer, best body
wash -—- and we were rated as the best natural
sunscreen for Redbook. I believe that was
either last year or this year.

Q. Has Kiss My Face been in the
actual Redbook magazine?

A, Yes.

Q. And do you know the circulation

of Redbook magazine?

A, Again, I think it's over 2
million,
Q. Can you think of any other major

magazines that have menticoned Kiss My Face
products in a similar manner?

A, Sure. Cosmopolitan magazine;
Self magazine, we've gotten some awards at

Self; Glamour; InStyle. There's a long list




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

FUFIDIO

of magazines, but these are the most poplarx
ones. Then of course on-line as well.
Q. Does Kiss My Face market its

goods via social media?

A, Yes.
Q. Tell me about that.
A. We have near 100,000 -- I

believe the number 1s either %4~ or 95,000,
give or take, becauso 1t changes by the

week —-- Facebook fans on our Facebook page,.

I think it's up 26 percent versus a year ago.
We have about 95,000 e-mail subscribers where
we send them two or three times a month
e-mails and letters on Kiss My Face, about
where they can buy the product, about the
product. We educate them on the benefits of
the product, the ingredients. We are really
a company that believes in our values, so
anything that we can talk about to tell our
consumers about our products, how good they
are for you and how they're great for your
skin is the important part, we always want to
make sure we communicate that to our fans and

our e-mail subscribers. So from a social
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media standpoint, we primarily spend the
majority of our efforts on Facebook, very,
very little on Twitter, but mostly Facebook,
and a little Instagram,

Q. Can you tell us what the
approximate suggested retail price is for
Kiss My PFace goods?

B, It depends on the category. If
it's sunsereen, it's between 6.99 and 19.99.
If it's a moisturizer for your skin, it's
between 6.99 and 11.99%, 1If it's for your
face, our Potent & Pure line averages between
15.99 and 21.89. Moisture shade is about
7.99. Dbeocdorant is about 5.99, It depends
on the category.

Q. How would you describe the
customers, and I'm talking about the end

users of the products?

A. Our consumers?
Q. Consumers.
A, gur target market is women 24 to

39 years old, who we consider them to be =--
who they consider themselves to be natural

thinking consumers, They're women who like
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natural products, understand the benefits of
the product, and want products that are gcod
and healthy for your akin., They usually have
a higher income because natural products are
a little bit more expensive, so that's who
we're talking to.

Q, I'd like to take a look at and
discuss the document labeled as Exhibit 6 and
is a part of this deposition. In connection
with these documents, what is Kiss My Face's
overall- approach to advertising?

A. Well, our positioning in the
market 1is, we are the brand that is naturally
effective and leaves your skin kissably soft
from head to toe and a few stops in between.
That's how we like to talk about our
products. 8o what's really important 1s
always showing what I like to call skin on
skin, because Kiss My Face is that brand that
makes you feel kissably soft. What we try to
do is we try to communicate to our readers or
our consumers how vour skin is going to feel
or look once you use Kiss My Face products.

So in our advertising efforts, years ago, wWe
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used to talk about it as naturally effective
and passionately -- naturally and
passionately effective and kissably soft
skin. Now we talk about kissably soft skin.
And you'll see of late, "One kiss is all it
takes" 1s sort of our new tag line.

Q. Take a moment to page through
Exhibit 6., 1Is this representative of Kiss My
Face advertising?

A, Yes, absolutely. So the first
thing you see here is how we talk about our
facial care system where it gives you -- you
know, it's a very mnaturally effective system
for all youf skin types, five easy steps.
And this was really our support behind the
brand. And this was the Potent & Pure line,
if you will, a couple years back.

BY MR, STEWART: Carrie, I'm
sorry to interrupt. You lost me in
your last transition. What document
are you on?

BY MS. JOHNSQOW: Neo problem,
We're looking at Exhibit 6, and she's

locking at page 1 of Exhibit 6, which
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is actually marked at the bottom as

KMIr7.

BY MR. STEWART: I'm soxry I
interrupted.
BY M8, JOHNSON:

Q. Jean, just page through the
documents that are included in Exhibit 6 and
tell us if they're consistent with Kiss My
Face's advertlslng apprcach,

A. So Kiss My Face's advertising
approach is all about showing -~ it's hard to
show you products in use, 80 we show you the
benefit of the product, and that is our
approach, And the benefit of the product is
what we like to call kissably soft skin.
Again, we like to feature skin on skin, be as
naked as possible, but not always. 5o we're
being fun and cheeky. So you see on the
first page, you see somecne kissing someone
on their neck and face. The next one shows
two people in the shower, you see toes on top
of toes. And again, it's the moisturizing
and the feel that you get whenever you touch

someone else's skin. The next one shows a

32




1o

11

12

13

14

i5

16

17

18

19

20

21

22

23

24

25

FOFIDIC

little girl kissing her mom, and again, the

touchable skin that we like to talk about.

The one after that...

Q. Let me clarify for ithe record,

we're now looking at the page that says
KME38,

A, So KMF38 is the sawme as EKMF7,
it's just another example of the same
execution in a little bit of a brochure,
it's not just advertising, but it's also i
our brochures. And KMF40, it's one of our
brochures that would go to our sales force
and they go sell our products to their
retailers. Again, it's "From head to toe
everywhere in between,” with couples kissi
and again, to show the benefits of the
product. What happens to be in the middle
KMF40 is a plcture of -- it says a message
from Bob and Steve. That's just the
founders, On EKMF42, the same thing, "From
head to toe and a few stops in between,"
now you see in the middle of the page a
picture of our founders a little bit older

than they were on the page before that.

So

n

and

ng,

of

And
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KMF56, "After we KMF we look as good as we
feel." KMF was one of our slogans: We love
to KMPF in the shower, we love to KMF at the
beach., It was our way of having a little fun
with the brand name. But we want to make
sure that you saw, again, people using the
product, and again, skin on skin. "Get out
and stay out" was KMF64, and that is again
our sun care brochure. Again, you can see
the pattern here is always showing the
touchablé, kissahle skin. "gplash in the
surf.” You go through these, 172, 395.
"Head out for a hike."™ Again, two couples,
you see the toes, toes on toes again. "We
love to KMF at the in-laws, just don't get
caught."™ Again, it's all about that
emotional connection that women have with
their significant other, or men have with
their significant other when they use the
brand. It's that emotional connection with
the brand and how it makes your skin feel.

Q. We're close to wrapping up here,
I just wanted to ask as one final question

before we turn 1t over to Chris, what kind of
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impact do you think it would have if Touch Ny
Face personal care products were offered on
the market?
| A, I think it woﬁld bae very
confusing for consumers. There are some
brands out there, I'll give a good example,
there is a brand called Yes To. It's called
Yes To Carrots, Yes To Cucumbexs, Yas To
Blueberries, so 1lt's a brand that uses a
different word to describe their brand. But
the consumers know that it's their Yes To
brand. 8¢ if there's a brand called Touch My
Face, I think consumers mighl be thinking
that it's Kiss My Face because, again, 1it's
very similar to it. In the same aisle of the
store, they can buy a Yes To something else.
So I think there's -- I think consumers would
be very confused by that, especially given
the fact that the Kiss My Face stands for
this really kissably soft, touchably soft
skin,
BY MS. JOHNSON: Chris, that's
all I have for the direct exam. Do you

want to take a few minutes to review
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the brand documents that we produced
today before cross?

BY MR, STEWART: Yes, that would
be great, I'd appreciate that. We can

go off the record.

{BREAK TAKEN)

CROSS EXAMINATION

BY MR. STEWART:

Q. Good morning, Jean.

A. Good morning.

Q. My name 1is Chris Stewart, and I
represent -- I'm the attorney for the PYR
Less Group out herxe that Amarillo, Texas. I

appreciate your time today. You talked quite
a bit about the emotional connection that you
want consumers to make with your brand.
Would you agree with me that the point of a
trademark and advertising is to create and
solidify consumer association with your
brand?

A, Yes,

Q. And you feel like your company
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does that successfully?

A, Yes.

Q. One of the assoéiations you want
consumers to draw with your brand is that

your product creates kissably soft skin?

A, Yes.

0. and you feel your products do
that?

A, Yes.

Q. Po you feel like your

advertising reinforces this notion of
kissably soft skin?

A. We have a few messages that we
put ount there. Naturally effective is one
strong message we want to make sure that we
communicate, and the way we try to do that is
through words and pictures., And then we also
try to incorporate the soft, sensual skin
whehever we can.

Q. And one of those messages then
is that the skin is going to be kissably
soft?

A, It may not be exactly those

words because we have the name Kiss My Face
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in the brand, but as long as we're showing
skin and skin being held, skin on skin, the
words don't have to say kissably soft in the
message. We just want to make sure we
communicate that as much as possible whenever
it makes sense.

Q. is kissably soft skin an
emotional connection you hope consumers make
with your brand?

A, Yes.

0. Is that emotional connection
often symbolized in your advertising by a
picture of people kissing?

A, Not necessarily, no. It could
be touching. 8o the toes, you don't
necessarily see people kissing, but you can
sort of see what might be peeked above the
covers if you will, A lot of it is =-- like,
we want to try to create an image in their
mind, or awareness. And really, at the end
of the day, it's making sure tha£ their skin
feels great.

Q. In your advertlaing, do you ever

try to capture this brand connection with a
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picture of people kissing?
A, Yes, we do.
Q. It's a very conslsgtent theme in

your marketing and advertising,

A. Wo, not just kissing. It's also
touching.
Q. You've shown us several ads

today that show people kissing, corxrrect?

A, As well as touching.

Q. Would you agree with me that you
have several ads that show people kilssing?

A, Yes.

Q. and that's -- the notion of
kissably soft skin is a marketing concept
that you want to impress upon your consumers?

A, Not just kissably soft skin, but
skin that feels great.

Q. I don't mean to put words in
your mouth., Did you -- I just want to make
sure that one emotional connection that you
hope consumers draw with your brand is this
notion of kigsably soft skin?

A. That's one connection, There's

also the connection of having your skin feel
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good from head to toe and a few stops in
between, #go it's not just kissing.

Q. You're responsible for brand
management for the company?

A, Yes.,

Q. As far as the rights that your
company claims in this term kiss, how far do

those rights extend as far as you're

concerned?
Al De you mean by class of goods?
0. " Yes.
A, We have class 3.
Q. And do you have problems or

issues with anyone who's registering a mark

in class 3 that has the term kiss?

A, Jugt the word kiss? No.
Q. Help me understand where the
line drawing occurs. Is it marks that have

the words "kiss my"?

A, Yes. YKiss my" or something "my
face."

Q. And you understand that my
¢client's trademark does not have the word

kiss dn it?
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A, I understand that.
Q. So let's talk about the word
face.
A, "My face."
Q. Yeah, let's talk about the words
"my face." Your company alsoc then has issues

with anyone trying to register anything
that's got "my face" in 1t in class 3?2

A, I would, yes.

Q. Does the word kiss have an
ordinary meaning to you?

A. Does it have an ordinary

meaning? <Can you elaborate?

0. You know what the word kiss
means?

A, Embrace, touch, putting lips on
something.

Q. Would you agree with me that

kiss is something you do with your lips?

A, Not always. You can do it with
your eyelashes, butterfly kisses; you can do
it with air, an air kiss; you can do it with
your fingertips, a light -- I forget what

it's called; you can do it with your tongue,
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a tongue kiss,

0. Do you have advertising that
highlights the fact that you can kiss with
your eyelashes?

A, We don't have aaveftising that I
¢an recall that shows kissing with your
eyelashes, but we also have advertising that
doesn't show kissing at all but just
touching. Toes on toes is a good example of
that. We also have products that we talk
about where we actually have a rich kiss and

an alr kilss.

Q. Is that reflected in
advertising?
A. Alr kiss would be reflected in

social media,

Q. Have you submitted any documents

related to that?

A, No.
Q. Are you aware of any?
A, We have some on our Facebook

page that talks about our air kissed
moisturlzers.

Q. Iin your opinion, does the word
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touch have a broader connotation than kiss,
or no?
A. I don't know. T would think
it's probably similar in terms of its range.
Q. I think of a kiss as almost like
a sub-category of a touch. Would you agree

with that?

A, Not necessarily.

Q. Okay, explain,

A. RBecause you could touch, you
could kiss -~ well, I actually don't know.

Q. You c¢an touch somebody without

kissing them?

BY MS. JOHNSON: I'm going to
object to the form of the gquestion. Is
that a question, Chris?

BY MR, STEWART: It is.

Q. Can you touch someone without
kissing then?

A, Yos, you can. Emotionally, vou
can touch somecne without kissing them,

0, Sure. Do you believe most
consumers would appreciate the difference

between a kiss and a touch?
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A. Would they appreciate a kiss
versus a touch?
Q. Yes.
A. I don't know,. Depends on the
person,
Q. Are you thinking in the eye of

most consumers, a kiss and a touch are the
same thing?

A, I think some people love to be
hugged and some people love to be kissed. I
know some people who don't like to be kissed.
I know some people who don't like to be
touched. I think it depends on the person.

Q. And I understand that. My
gquestion is, do you think consumers
appreciate that there's a difference between

a touch and a kiss?

A, I don't think so.

Q. You think they're one and the
same?

A. I think they would think that.

Q. Do yvou think Kiss My Face and

Touch My Face have the same meaning?

A. I think they do,.
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Q. Why do you think that?
a. Because in the world that we

live in, when you see our photos, you're not
necessarlly seeing a kiss, In some cases,
you're seeing a touch. So we've created this
image around the brand where it's just not
apbout kissing.

Q. You'd agree a significant piece
of your marketing, though, centers around
kissing?

A, I would say that it's also
around touching, Our whole campaign of 2013,
there wasn't a whole lot of kissing. There
was a whole lot touching, We love to KMF at
the beach, in the shower. It's not an
exhibit here, we can probably send it your
way, but there’s a couple at the beach that
you don't even see thelr faces. You just see
toes in the sand touching.

Q. What do you ¢all people who buy
your products?

A, Women, 24 to 39.

Q. Do you ever call them kissers?

A, Yup.
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Why do you call them kissers?

On Facebook, we call them

Why?

Because it is one of the first
brand.

It reinforces the brand, doesn't

It reinforces the brand, yes, it

You sometimes refer to your

founders as your chief kissers?

A,

Q.

A,

.
touchers, do

A,

Q.
on Facebook,

A,

Yes, we do.

It reinforces the brand?

Yes.

You don't call them chief

you?

No.

Do yvou call your brand followers
do you ever c¢all them touchers?

We've called them a few things.

In some of our catedories, in toothpaste, we

may call them something different, I think we

call them chief tasters. We kind of change

46




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

FOFIDIO

what we call them sometimes depending upon
our category.
Q. My question is do you ever call

them touchers?

A. No. I'm sorry, I didn't
understand your guestion. ¥No, we don't.

Q. Do you ever call your consumerd
facers?

A, No.

Q. Do you ever call your founders

chief facers?

a, Nope.

Q. I have a hard time perscnally
seeing how Touch My Face is a threat to your
brand, And that editorializing aside, that's
not a quesgstion. But I have difficulty seeing
the issue with Touch My Face when we've got a
registered trademark for Love My Face by a
much blgger player in the industry. And my
gquestion is, are you familiar with this Love
My Face brand?

A, No, I'm not,

Q. Are you familiar with something

called Revlon?
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A. I am.

Q. But you're not familiar with
their federal trademark?

B, I'm not familiar with Love My
Face.

Q. Are you aware of any linstances
where your brand has been confused with Love
My Face?

A, T'm not aware, but I would still

say that kiss and touch are closerx.

Q. Than love?
A, Yes.
Q. And are you aware that the

trademark offices requlred Kiss My Face to
disclaim rights on the term face in
associlation with some of its trademark
registrations?

A, I'm not aware.

Q. Are you aware of a brand
trademark £f£or the term kiss by a company
called Kiss Nail Products?

A, Yes, I am.

Q. Do you run into this company on

a frequent basis in your marketlng?
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A. No, we do not,
Q. I've been provided with some

interrogatories with answers that reference
varicus third-party websites in which your
product is promoted. And would it surprise
you -- are you aware of the fact that when
you type the word kiss into, for example,
Walgreens' search engines, you find multiple
other products that have the term kiss? |

A, that doesn't surprise me,

Q. Tt's a fairly common term in the
health and beauty industry, would you agree
with that?

A. I would.

Q. Would you agree that touch is a

common term in the health and beauty

industry?
A. I don't know..
Q. Do you have any reason to

believe that my client adopted this Touch My
Face name because 1t was attempting in some
sort of bad faith to trade off the goodwill
of your company?

A. I would have no way of knowing
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that.

Q. You don't have any documents
that indicate that, do you?

A, Not to my knowledge.

Q. Do you believe that the goods
bearing your Kiss My Face mark, do you
believe they travel in the same channels of
distribution as my client's Touch My Face
mark?

A, I think that they do since
they're both sold on-line, and there's no
wall between a store when you're on-line.

Q. 8¢ the fact that my client sells
his product on his own website, you believe
there's the same channel of distribution?

A, I believe it's on-line and
there's no wall. When you're sitting in
front of your computer, you can shop from one
place to another wvery easily.

Q. Is it your opinion, then, that
any business that advertises on-line is in
the same channel of distribution as any other
business that advertises on-line?

A, I know that it's very easy for
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on—line shoppers to navigate between websltes
with the c¢lick of a button, 8o that's the
only response I would have to that.

Q. Are you aware of any instances
of that actually happening in this case?

A, Meaning that consumers, that
on-line shoppers, can click from one website
to another? I have no idea. I'm not sitting
in thelr home orxr at their computer when they
are shoppling or purchasing.

0, So no, you're not aware of any
such instances?

A, I'm not aware one way or the
other.

Q. A;e you aware of any instances
where a person has been actually confused
between Klss My Face and Touch My Face?

A. No.

Q. Are you aware of any instances

of misdirected mail?

A, No.

Q. E-mails?

A, Mot to my knowledge.

Q. Have people made any inguiries
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as to whether there's a connection between
Kiss My Face and Touch My Face?

Al I'm not aware,.

Q. Have you received any phone
calls that were intended for Touch My Face?

A, Not aware.

Q. Are you aware of whether any

consumers have ingquired as to whether there's

a connection between Touch My Face and Kiss
My Face?

A, Not aware.

BY MR. STEWART: Carrie, did you

get those documents?
BY MS. JOHNSON: You know, I

just did. Off the record.

(OFF THE RECORD DISCUSSION)

BY MR. STEWARYT: Carrie, can you

pull your Exhibit 4 that we went over
earlier? We'll start there.
BY MS. JOHNSON: We've got 1t,.
BY MR. STEWART: Thank you.

Q. Jdean, do you have Exhibit 4 in
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front of you?
A, I do.
Q. I'd like to ask you some

gquestions about that. The first page I'd
like to talk to you about is the third page

of that exhibit, EKMF381.

A, Okay.

Q. Do you have that page?

A, I do.

Q. Let's talk about Kiss Across

America, it's there 1n the right-hand column.

Do you see that?

A. I do.

Q. Tell me about Kiss Across
America. What was it?

A, It was a summer promotion that
tied into -- it was a May through August,

one-time summer promotion that tled into our
Swim Across America partnership, which was a
non-profit organization. And it was a
contest for our consumers to enter to win
various prilzes on our website. You know,
we're very proud of the fact that it tied in

with & non-profit organization, and Kiss
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Across America was the name of our campaign,

Q. Was it a successful campaign?
A, It was moderately successful.
Q. What makes a campaign

successful?

A, Well, this was meant to help
build the brand's fan acquisition on Facebook
as well as create strong consumer engagement
with the brand.

Q. What kind of photos would folks
submit as part of this photo contest?

A, They would submit wvideos or
photos of those close-up and personal moments
with their friends, significant others. We
asked them to send in photos with them with
their friends where they're either kissing or
hugging their friends, their family. So we
put together a video that connected across
America that had them sort of kissing each
other on the cheek, if you will, or hugging,
depending on who sent it in. Some people
sent in pictures of hugging, some people sent
in pictures of kissing. Some people sent in

plctures of them with their kitten, you know.
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Q. Did you name this campaign?
A, Yes, we did,
Q. How did you come up with the

name Kiss Across America?

A, - It was a éombination of Kiss My
Face and Swim Across America.

Q. To reinforce the brand?

A, To reinforce the kissing and
summer campaign, yes.

Q. Those pictures that arxe
submitted as part of the Xiss Across America,
are those still available to be viewed
on~-line?

A, I believe they are on our
Pacebook page,

Q. The name of the pfogram, Kiss
Across BAmerica, reinforced the brand, didn't
it?

A. Yes. The brand's campaign.

0. Did you consider calling it
Touch Across America?

A, No.

Q. Face Across America?

A, We might have, actually.
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Q. Do you know that you did?

A, We might have,

Q. You don't remember one way or
the other?

A, We had a couple of ideas that we
kicked around,

Q. But you felt that Kiss Across

America best represented the brand of the
choices you congidered?

A, We felt 1t best represented the
idea for the campaign.

Q. Do you sometimes see third-party
advertisers use plays on the word kiss in
their own sStories, articles, and features on

your products?

A, I would imagine yes. I'm not
sure,

C. Let's look at AMF3O0.

B. I don't know where you are now,

I'm sorry.

Q. I'm sorry, sorry Jean. I'm on
Exhibit 5.
A, Okay; I'm there. "Make Her Up"?

Q. Yes, very good. That one. Is
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this something that -- is this third-party
stuff, or is this your -- and by "your," T
mean Kiss My Face ~- ad copy?

A, This would be an editor taking
whatever they were provided and creating this
page. So it would be a third-party creatilon,.

0. Let me put a finer point on it.
If you look at the top of that, this kind of
looks like it may be a blog. I'm not sure,

But on this web page, there’'s a title, "Give

Mom a Kiss This Mother's Day." Do you see
that?

A, I do see that.

Q. Is that Kiss My Face ad copy or

is that third-party ad copy?
A. I'm not sure actually. I'm not

sure 1f they took our headline and created it

on what looks like to be a consumer blog.

I'm not totally cexrtain.

Q. Whether this came from the third
party or you, would you agree with me this is
an instance in which the term kiss is kind of
used in a play on the word kiss in your brand

to promeote your product?
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A, I don't know if it's promoting
just our products. 1I'd have to look at the
exhibit to see. It looks like they're
promoting just our product on this.

Q. Sc by using that as a title,
it's a reference that you would approve of to
your brand?

A. Yeah, one of many I would
approve, but yes.

Q. " Sure. Same with this, under the
picture of presumably a mom and daughter
kissing, it says, "May 12th will be herxe

before you know it and what better gift to

give mom than a kiss!" Do you see that?
A, I do see that.
Q. Once again, a reference to the

brand and bthe prominence of the word kiss in
the brand?

A, Yes, But also, on the second
picture, you'll see where we talk about mom
nourishing her skin. So there's many things
we talk about.

Q. And that ties into this idea of

kissable skin that you told us about
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previously, right?

A, No, it ties into having skin
that's nourished and feels good, too,

Q. Bult kissable skin, those were
your words, weren't they? |

A, That's one of the ways we talk
about the brand. |

Q. And kissable from head to toe is
another way you talk about the brand, right?

A, Except that you wouldn't see the
words kissable from head to toe. I think it
says, "Makes you feel good from head to toe
and a few stops in between.” So I don't
think you'd see kissable skin in many places.
That's just the way we think about it here,
But you'll see, the way that we talk about it
in some of these examples, "It makes you feel
good from head to toe and a few stops in
between”™ was what you'd see more often.

Q. Let's look at -- I think I'm in
the same exhibit, Jean. It would be page 36.

A. Okay, 36 with the olive soap?

Q. Do yvou have that, POFPSUGAR

Beaauty?
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A. Yes,
0. I think you referenced this in
your earlier testimony. Am I right?
A Yes.
Q. Do you consider this to be one

of your flagship products?

A. I do.

0. Is this your ad bopy or is this
something that would have been written by
somebody from this POPSUGAR Beauty?

A, They would have written this.

Q. In that last sentence of that
paragraph, do you see where it says, "Kiss
that irritated skin goodbye™?

A, I do.

Q. Is that a use of phrase that you

would approve?

A. I would approve that, yes.

Q. Because it reinforces the brand?
A, Yes.

o, It impresses upon the consumer

the Kiss My Face brand?
A, Yes.

Q. Jean, I'm on Exhibit 6 now.
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A. I'm there.
Q. We'rs going to jump around a

1ittle bit in this exhibit if you'll forgive
me .

BY MS. JOHNSON: Chris, may I
interrupt for a moment? I Jjust
realized we had some testimony about a
tréde secret/business sensitive
document and did not designate that
portion of the transcript as trade
secrat/commercially sensitive. You had
asked Jean to take a look at Exhibit 4
and provide testimony. I just wanted
to note for the record that Exhibit 4
and testimony about it are to be
considered trade secret/commercially
sensitive. I apologlze for
interrupting.

BY MR. STEWART: No problem,

Q. I'm on Exhibit 6. Jean, could I
get you to take a look at KMF40?

A, Okay.

Q. What is KMF40? At first, I

thought it was a product label, and then --
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well, I didn't know what it was. Can you
tell me what KMF40 1is?

A. That's a brochure. It looks to
me like page 40 is one of our saies brochures
that we use to sell the brand when our sales
force goes and talks to their retailers, It
you were to fold it, do you see where the
perforated lines are?

Q. Yes, ma'am,

A, It looks like a three-sided
brochure, and it looks like there might be
something printed on the other side that's
not shown here. This would have been like
the jacket of the brochure,

Q. Who would these have been
distributed to?

A, Our sales organizatlon and our
brokers, to sell, when they talk about our
product lineup,

Q. Thank you. That helps me, I
want to draw your attention, I'm on KMF40,
and there's a picture to the far right with
some text. Do you see that?

A. Yes,
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Q. Can you describe what is in that
picture there for the record, please?

A, This says, "From head to toe and
in everywhere in between." It's a couple
that are very intimate with one another, I
would say.

Q. Would you agree that she's
kissing him on the nose?

A, I would say that she has her arm
around him and she is maybe about to kiss him
on the nose. I don't see that they're
toughing on this picture, the nose to —-- I

don't see the connection here yet,

Q. Are you on page 407
AL Yup.
0. A female 1s, from the

perspective here, upside down?

A. Yea. So you said she's kissing
him on the nose. I say that it looks like
she's about to.

Q. T guesgs I don't see a picture of
her arm. Am I missing 1t?

A, Yeah, I guess it's sort of

around the side there. You don't necessarily
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sae it.
0. Would you agree with me she's

about to kiss him on the face, it appears

that way?

A. Yes.

Q. Then 1t says, "From head to
toe," Is it fadr to say that this is a

reference to a kiss from head to toe?

A, No, it does not say that,

Q. I understand it doesn't say
that. What's the head to toe in reference
to?

A, Head to toe and everywhere in
bhetween, which is the end of the sentence
there, refers to the ~-- it's sort of like a
1ittle bit of a double entendre, that our
products make you feel gocd from head to toe
and everywhere in between. It makes your
skin feel good from head to toe and
everywhere in between, and lets your
imagination run away with you.

Q. 80 from head to toe, that'’s not
necessarily limited to the face, correct?

A, Correct.
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Q. It includes the face, but all
the way down to the toes, Do I have that
right?

A, Correct,

Q. Let's then take a look at a
couple pages later, 427

A, Okavy.

Q. Are we going to debate whether
these people are kissing?

A. No.

Q. All right. We can agree that
they're kissing.

A, We can. We can agree that she's
touching his head, too.

Q. We can agree that she's kissing
his face, right?

A, Yes.

. And we have the same reference
here, "From head to toe and a few stops in
between"?

A, Yes.

Q. Are you again saying that that
is not a reference of kissing from head to

toe?
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A, It's a double entendre, which is
what we do,
Q. What's the double meaning?
A, Meaning that you can also use

our products from head to toe and a few stops
in between, that our products make you feel
good, make your skin feel good from head to
toe and a few stops in between.

Q. Soe you're saying this is not a

reference to kissing someone from head to

toe?

A. It is not necessarily meant to
do that,

Q. To use your words, you said

there was a double entendre here?

A, The other one is your
imagination of what you can do from head to
toe and a few stops in between, not just
kissing. It's suggestive.

Q. All right. 8o then let's get --
we're golng to flip foxrward a couple pages
and let's talk about EKMF7,

A, In this Exhibit 6, RKMET?

Q. Yes.
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A, Oh, the first one, ockay, sorry.
I'm there.

Q. The two people in this photo,
are they kissing?

a, He's kissing her,

0. And he's not kissing her on the
face,

A, Well, his nose is on her chin

and his lips are close to her neck.
Q. Is this one consistent with the
other advertising where you can be kissed

from head to toe?

AL I didn't say kilssed from head to
toe. I said it's suggestive of what's from
head to tce, If you can see at the bottom,

you're cut 6ff here, so you don't know what's
down below, Just like some of our other ads,
it's cut off at the top where you just see
toes touching, so it's suggestive of other
things you might be doing from head to toe.
Our products are used from head to toe.
That's important. We want to make sure we
communicate to our consumers that we have

products for their entire body, and that's
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really what is meant for products from head
to toe. That's why it was in our sales
brochure, "From head to toe and a few stops
in between," to communicate to our retailers
that we have products for the entire
category. We like to use "From head to toe
and a few stops in between," especially when
we're talking to our retailers to show that
we have a wide range of products.

Q. And because those products are
to be used or can be used from head to toe,
their use is not necessarily limited to the
face?

A, Correct. But we do have
products for face.

Q. Your company has a vanity phone
number, doesn't 1t?

A, I don't know what that means.

Q. Your phone numbexr, you have a
corporate phone number that incorporates the
term kiss?

A, I gusss we do.

0. A 1-800 number that incorporates

the word kiss, are you aware of it?
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A, I might not have been.

Q. I'm looking at the exhibit, page
38,

A, I see it.

Q. Do you see that vanity number
therea?

A. I do see it. I don't know

whether or not we're still using that number,

but we might be.

Q. Any reason to believe it wasn't
used at one time or another?

A, No.

Q. And it reinforces the brand,
doesn't it?

A. It has four numbers that fit

within a phone exchange.

Q. It doean't have the word face,
does 1it?

A, Correaect.

Q. But you chose to use the word
kiss?

A. Correct.

Q. There's a lot of references in

your advertising to KMF. That stands for
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Kiss My Face, right?

A. Yes.

Q. And your advertising plays upon
that phrase, KMP, on a pretty regular basis,

would you agree with that?

A Not of late.

Q. It did at one time?

A, Yes.

Q. And you're moving away from KMF?

A, Yes.

Q. How come?

A, Because we don't think consumers
know what KMF is. We don't have -- we're not

like Kentucky Fried Chicken where they know
what KFC 1s. I didn't think consumers knew
what KMF meant,

Q. Is that because they more
closely relate the brand to the word kiss?

A. No. I just don't think the
brand has had enough time or dollars to tell
them what KMF meant. I don't know what KMF
means.

Q. . Let's look at page 64, EKMF64.

A, Are we still in Exhibit 6°?
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Q. Yes.
A, Okay.
Q. Is this guy kissing this girl?
A, Yes,
Q. Is that reinforcing the brand?
A. Yes,
Q. Let's take a look at KMF172.
A, Okay.
Q. That should be the next page.

Do you have that in front of you?

A, I do.

Q. This looks like a screen shot
from the Facebook page.

A, Yes, it does.

Q. Does Kiss My Face control the
content of the posts on this page?

A, Of the post.

Q. I want to direct your attention

to the post on October 8th. Do you see that?

A, Yes.

Q. There's a reference to, in all

caps, KISSERS. Do you see that?
A, Yes.

Q. Is that a reference to your
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consumers, what you call your consumers?

A. No., Ii's what we call our
Facebook fans.

Q. Who came up with that idea, was
that your idea?

A. No, it was not, but it was
someone 1n the organization,

Q. Have you continued to call your
Facebook fans kissers?

A. Yes, we do.

Q. KMF397 1s a couple of pages

later., Do you see that page?

A, I do.

Q. Is she kissing this guy?

A, Yes, she is.

Q. Does this picture reinforce the
brand?

A, Yes, 1t does.

Q. KMF401 is a couple pages after

that. Do you have that page?

A. I do.

Q. Now, thét couple in this
picture, they appear to be kissing, is that

correct?
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A, Yes.
Q. Does that picture reinforce your
brand?
A. Yes.
Q. It's got some flags in the upper

left- and right-hand corner that say "Goodbye

kigsea." Do you see those?
A. I do.
Q. This is a play on the term kiss

that's part of your brand?

Al Yes.
Q. What is KMF4017?
A, That was a post that we put up

on Veteran's Day this year,
Q. On your Facebook page?
A, Yes.
BY MR, STEWART: Carrie?
BY MS. JOHNSON: Yes.
BY MR, STEWART: I'm getting
ready to transition over to the stack
of exhibits. Let's go off the record a

minute.

(OFF "THE RECORD DISCUSSION)
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BY MR. STEWART: Let's mark

these exhibits.

{DOCUMENTS RECEIVED AND MARKED AS APPLICANT'S

EXHIBITS A THROUGH F FOR IDENTIFICATION)

Q. Let's start with Exhibit A. Do

you have that in front you?

A. Yes.
Q. It's got the tag line in the
upper left-hand side corner, Can you read

that for me, please?

Al "Kiss & Makeup."

Q. And here's a reference =-- you
agree with me that this is a reference that
reinforces the brand, Kiss My Face?

A. Yes.

Q. And then alse in the narrative,
do vou see where it says, "Get a kiss of
natural color," and then the sentence goes
on, do you see that?

A, Yes.

Q. Is this also a kiss reference

that reinforces the brand?
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A, Yes.

Q. And the consumexr association
with having a kissable face?

A, A kiass of natural colocr, yes,

Q. I want to show you now what I've
marked as Applicant's B, Exhibit B. Do you

have that in front of you?

A, Yes.

Q. What is this document?

A. I don't know what this is.

Q. You've never seen it before?

A, I can't say I know what this is,

I see the content that I've seen before or
read before, but I don't know exactly what

this document is,

Q. Where have vou seen the content
before?

A. 1 may have seen 1t 1in some
collateral sales material, I'm not exactly
sure what this 1s. The corporate mission,

I'm thinking that we might have similar words
on our website, but this is very old so I
don't know what this is,

Q. Do you see the reference thers
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to the Kiss story?
A. . Yes.
0. Have you seen this story before?
A, Yes.
Q. Here, is it fair to say that
this is a -~ by saying the Kiss story, is

that a reference to the brand, Kiss My Face?

A, Yes.

Q. Do you often call the story, if
you will, the Kiss story, in marketing
materials?

A, | We actually call 1t the Kiss My
Face story. That's why this seems to be old.

Q. Sc do you have some examples of

the Kiss My Face story?

A, I belleve we do.
Q. Have those been procduced to us?
A, I dont't know,.

BY MR. STEWART: Can we go off

the record for a second?

(OFF THE RECORD DISCUSSION)

Q. S0 Jean, now you refer to it
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whenever you present the story, is it

referred to, then, as the Kiss My Face story?

A. I think on our website, it's
referred to as "about us." I'm not sure
exactly.

Q. Let's look at Exhibit C. This

is KMF21. Do you have that in front of you?
A, I do.
Q. This is a product called Big
Kiss, right?
a. Yes, it is=s.
Q. And is this a new product line,

old product line?

A. No, this is old.

Q. Do you still sell this product?
A. No, we do not.

Q. In the advertisihg -—- let me

back up. Do you have other products that
have kisgs in the name, other than 1ln the
phrase Kiss My Face? Like this is Big Kiss,
thils would be an example of that. Do you
have other products that have kiss in the
name but it's not Kiss My Face?

A, Let me think a minute.
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Q. What about this, what about Face
Color, is that yours?

A, You mean the first Exhibit A?

Q. No. I'm just asking you if
that's a product you guys sell.

A. What Face Color? Irace Color, we
don't sell Face Color, no,

Q. 80 back to my -- I'm sorry, I
started asking you about another one. But
are you aware of any products that you sell
that have kiss in the name, other than the
name Kiss My Face?

A. We have a light moisturizer that

references Air Kiss.

Q. Air Kiss -is the product?
A. It's not a product. It's a
reference on the package, It's a two-in-one

light moisturizer ig the product, and we have
on the package itself "Air Kiss," but it's
not the sub-brand.

Q. Is that product available on
your website?

A, Yes.

Q. Does the name Air ¥iss for that
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product reinforce the Kiss My Face brand?

A, Yes.

Q. Because both share the term
kiss?

A, Yes.,

Q. Let's look at the Facebook page

that I've marked as Exhibit b, Do you have
that in front of you?

A. Yes.

Q. I'm going to start on page
KMF167. It has a picture of presumably the
founders up there. Is that a picture of Bob

and Steve?

A, Yes.
Q. And they're the chief kissers?
A, Yes.
Q, And on the Facebook post that's

marked 14 hours ago, do you sce that?

A, Ia it on that page?

Q. Yes, It!s on page 167. There's
a post on the left-hand side. It says "Kiss
My Face."

A, I see it, yes, I see it.

Q. You see a couple references
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there to kissers?
A, Yas. That's our PFacebook fans,
0. And then on the right-hand aside

column, you see #GetKissed? It's right next
to the number of Facebook likes.

A. Yes,

Q. Was that some sort of a contest

or something? What was #GetKissed?

A, That was a contest for free lip
balm.

Q. How did you enter the contesté

A, I am not sure.

Q. Did the #GetKissed reinforce

your brand?
A. Yes.
Q. Exhibit B, this looks to me to
be a picture of your homepage, is that right?
A, Let me think about this a
moment. Yes, it looks like it would bhe a
picture of our homepage at one point.

Q. Is this a picture of the current
homepage?

A, No.

Q. There's some text to the
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right -- well, it’'’s a blank space, then next
to it, it says, "Do you love kisses?" Then
it says, "So0 does our CEO." Do you see that?

A, T deo.

Q. Is that text that reinforces
your brand?

A, Yes,

Q. Blong the bar there, there's a
tag, it says "Extra Kisses." It looks to me

like it would be a link?

A. Yes,
Q. What's Extra Kisses?
A, That would be, I believe that's

our gift sets.

0. Does that title reinforce the
brand?

a. Yes.

Q. And then at the wvery top,

there's another link, what looks to me to be

a link bar, and it sayé "Give a Kiss"?

A, Yes.
Q. What's Give a Kiss mean?
A, T have tc -=- I don't remember

actually.
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Q. Is that a program whereby you
could order product and have it sent to
someone else?

A, Possibly,

Q. Is that a phrase that reinforces
the brand?

A, Yes, it does. We also have
something called Lip Service on our current
website where you can go and click on to see
people talking about the brand, like public
relations.

Q. And Lip Service reinforces the

bhrand too, right?

A. Yes.
Q. Because you kiss with your lips?
A, Yes. But a kiss 1s also lips

touching your skin,
Q. Extra Kisses and Give a Kiss,

are they still programs you have in place?

A. I don't know about Give a Kiss,
I believe s8o0. Extra Kisses, I believe so,
Q. And are those promoted on your

website?

A, Yes, I believe so0. I'm not sure
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if Extra Kisses is still exactly there. 1I'd
need to doublecheck that,

Q. How much traffic do you get omn
your website in a year?

A, We have —-~- I'm not suxe of the
exact number, I know we have over 95,000
e-mail subscribers.

Q. I want to show you what I've
marked as Exhibit F.

BY MR. STEWART: Do you have
that extra page, Carrie?

BY MS. JOHNSON: Yes, we do.

BY MR. STEWART: And the order
that I have them in, that page 99 is
the third page of the exhibit. Do you
have that put together?

BY MS. JOHNSON: Yes, we do.

BY MR. STEWART: It's a total of
four pages.

BY MS. JOHNSOM: Yes.

BY MR. STEWART:
Q. Jdean, why don't you take a look
at Exhibit F. And these are pictures of my

client's product, old and new labels. Take
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whatever time that you need to look at those,
My gquestion is this, I understand that you've
got issues with the name of our product.
That's a given, I understand that. I'm not
asking about that. My dquestion is, is there
anything else about the way this product iz
packaged that you think makes this look like
a Kiss My Face product? An example could be
I think the color scheme is going to trick
people or people might be confused because of
this. Again, you don't need to point out the
name, but if there's anything else about our
packaging, I just want to make sure that I'm
not going to hear later that you think our
packaging is misleading or there's something
we've said or done on ouvr packaging that's
close or similar to what Kiss My Face does
with 1ts packaging.

BY MS. JOHNSON: I'll object to
it being irrelevant, but she can
answer.

BY THE WITNESS:

A. I'm not sure I know the

gquestion.
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BY MR, STEWART:

Q. " Is there anything about the
label here, other than the name, that you
think is going to confuse people and make
people think this product came from Kiss My
Face?

A. I think the issue is it's the
name, When I think of -- especially look at
Touch My Face socap, it's a bar scap. We make
a bar soap. We have a bar soap called Kiss
My Face soap. You can see Kiss My Face on
our soap today. It's not always in the
square logo, it's sometimes not in a logo,
and right now, I see Touch My Face soap and
Kiss My Face soap, and I think that's very,
very confusing.

BY MR. STEWART: That's all that

I have.

REDIRRCT EXAMINATION
BY MS. JOHNSON:

Q. T have a few guestlons on
redirect. Jean, does Kiss My Face offer
facial serums and masgues?

A, Yes.
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. Are they marketed under anything
other than the mark Kiss My Face?

A. No.

Q. Are they marketed just as the
word kiss?

A. No.

Q. Are they branded as just the
word kiss?

A, No.

Q. Does Kiss My Face also offer
foot scrub products branded with the mark
Kiss My Face?

A, Yes.

Q. Are those products intended to

enhance the consumer's kissing experience?

A, Yes.

Q. Foot scrubs?

A, Yes.

Q. .How is that?

A, Because you're touching skin.

It's all about the touchy-feely toes and
ankles. Head to toe and a few stops in

between,.

G. Does Kiss My Face have a company
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policy with respect to marketing, regquiring
that kilssing be featured?

A, No.

Q. Does Kiss My Tace have a company
policy with respect to marketing, having to
show lips?

A. No.

Q. Are Lthe Kisas My Face goods all

branded with the mark Kiss My Face in 1its

entirety?
A, Yes.
BY MS. JCHNSON: That's all I
have.
BY MR. STEWART: I have nothing
else.

BY M3. JOHNSON: We wanted to
have the record reflect that the
parties have stipulated that all
documents produced during discovery by
the Opposer and by the Applicant are
authentic and record evidence in this
proceeding. Chris, do you agree on
behalf of the Applicant?

BY MR. STEWART: Absoclutely.
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BY MS. JOHNSON: We're concluded

then.

(WHEREUPON, THE DEPOSITION OF
JEAN FUFIDIO WAS COMPLETED

AT 12:27 P.M.)

T TEAN (FUFIDIO

X ?Jﬁm Mw,

aubgcribed and sworn to before me

20 jul .

GEORQE E, FUFIDIC JB,
Motasy Pulﬂlc.éﬁime gat New York
Gualifled In Wastehester Goun

Gommission Expires August 81, .-% ¥
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STATE OF NEW YORK )

COUNTY OF ORANGE )

i, LAURA RVANS, a Court Reporter
and Notary Public within and for the State of

New York, do hereby certify:

That JEAN FUFIDIO, the witness
whose deposition 1a hereinbefore set forth,
was duly sworn by me and that such deposition
is a true record of the testimony given by

the witness.

I further certify that I am not
related to any of the parties to this action
by blood or marriage and I am in no way

interested in the outcome of thls matter.

IN WITNESS WHEREOF, I have hereunto

set my hand this 27th day of November, 2014,

e\

LAURA EVANS
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-

TRADEMARK ASSIGNMENT |
Eleotionle Verslon V1,1
Stylesheet Verslonvi.1
|| suesmssron vee: || new asoransenT l
l NATURE OF QONVEYANOE: ” ASSIGNS THE ENTIRE INTEREST AND THE GO0PWILL
CONVEYING PARTY DATA
Naihe Formetly Exgoulloy) Data Erflily. Type
{lss My, Face Qurporallon 1110612010 CORPORATION: NEW YORK
REOEIVING PARTV DATA ' '
F\_xame: Jliiss My Pave, LLG
Sireal Addregs: 14766 Wilshire Bowlevard
[lintermat Address;  [{sutts 860 )
(ot |l Avigetes
[lstatelcountry: [loALIFORNIA
[[Postal Codes [lob2s-gher
(Entity Tyge: JILIMITED. LIABILITY COMPANY: DELAWARE
PROPERTY NUMBERS$' Totalt, 71
Bropbity Type Nurither o Yottt Mark 5
Reglstratlan Numbir: 4300460 3WAYGOLOR '
Reglatrallon Number: 3168508  * [|AGTIVE ATHLETIC 5
Reglslialon Numbier:  |9248016 || ALMOS] BUVTER 2
Reglsfralion Numiber:  ||2760003  IBARE NAKED
Reglstralion Number:  [l2680428  |[BlaBOBY .
Reglstratign Number:  |[2807490 BIG KISg '
Reglstraflon Number; 8464852 BREAK OUT 3
Reglstralion Number:  ||3418350 OTHE CHANGE
Regittration Number: 12605014 [|0's THE DAY
Reglstrallon Number:  [[208208 GELL MATE
Roglsirallo Number:  [|2064460 OLEAN EOR A DAY
Sorlal Numbsi: 76393122 ||ODLD &FLU BATH
Reglsiration Number: 3214897 DO WHAT OOMES NATURALLY
TRADEMARK

500177612

REE}: 004412 FRANIE; 0418



Reglsirallon Namber: (13500094 DO WHAT QOMES NATURALLY
Reglstrallon Number: 2300910 EARLY TO BED

Regilsltallbn Number: 2300914 EARLY TO RISE

[3ertal Numiere 77003305 ||EQONOMIGALLY FRIENDLY
Regleftalion Number: 3006002 FAGE FAOTOR

Reglsirallon Number:  [|3033527 FILTHY RIOH

Reglslcallont Nufmher:  ||2241807 || GERMSASIDE

Reglstratlon Number: 2704426 HoT shots

Ragistrilon Number: 2317024 HoLD UP}

Regldfralign Number} allsvas? HONEY PQT

Reglalrallon Nymber: (4816920 IN THE BINK

Registtallon Nunber:  ||18%a207  [[kids v FAOE

Reglafigiion Nuinbei 2301324 KISS MY FACE

Rejpistraflon Nomher;  ||2708387 KISE'MY FAGE

Réglstealion Niimber; || 1081868 KISS MY-FAGE

Rejlstealion Nuriber:  [|3590613 KISS MY FACE MOISTURE §0AP
Sartal Number; 86023142 Kig8 MY FAGE PEAGE
Reglelratioh Nambgi:  ||3120768 KISS-MY FAOE TRIPLE AGTION
Reglstiallon Numbsr: 13120799 Kiss MY FAOE WAKE up
Reglstralioh Nutibor: | 3120764 KISE MY FAOE WHITENING
Reglstrllon Numbsr:  [|3120791 KIS MY FACE WOMEN'S
Reglsation Number: 11902308 Kis$ AND G0l

Reglslrallon Nyibej;  |2605081 KIss KIDS

Relsiration Numher:  ||2422046 Kigs DRGANIGS

Reglsiralion Numbet: | 3334674 KISSES ON TRIAL
SodlNumber: -~ |[77306741  ||LIOK MY FAGE

Reglstealion Nymber: 8547012 LIP AQTICN

Reglstiatlan Nurmber: 2680430 MISS TREATED

Reglotiallon Number:  [|28006470 MISTURIZER

Reglstration Nuwber; 3100012 WOWTURE SBHAVE.
Reglstiation Nuiber:  ||o746882 OBSESSIVELY ORGANIS
Reglstration Nuimber:  |[8204016 OBSESSIVELY EYEWITNESS ORGANIO
Reglslratlon Number: 18367186 OBSE48IVELY NATURAL
gorlal Number; 77028071 ||ORSESSIVELY NATURAL KIDS
Regislralion Number:  [|3420948 ]| OLIVE & ALOE

TRADEVARK
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Reglslrallon Number: || 8547674 QLIVE MY BODY
Replstralion Nutber; || 830524 PART OF THE EQUIPMENT
Reglstrallon Number:  [|2306794 PEAGEFUL PATOHOULI
Roglstration Number: || 3476148 PEAGHES & OREME
Raglsiralion Nurher: 3473047 ROUBH SEAR
Reglstratlon Number; {1 2564700 ROUGH THYME
Rélslialion Numbst: 2861406 SALAD BAR
Registralfon Nomber: 3634408 QOENTSLESS
Reglstratlon Number  |[9161008 SHEA 80Y
Reglsfration Number:  [9743021 SHEER QRGANIG SHIMMER
Reglsiratlon Number: 8778020 SHEER ORGANIC SHINE
Reylstraton Nember: 4 2634677 ||8D REFINER

Reglstiglin Nuibet: 13370450 SPORTS COMPLEX
Registratlon fumber 5200837 START UP

Reglétralori Number:  |3476010  [|sUpz

Reglstration Number: 2270436 BUN SWAT

Reglstration Number:  {|2314k14 SWYFLOTTER

Reglstraliori Numbér; 2060203 TIGHTEN UP '

Reglstrallon Number: 3097480 TREATMINT

Replsfration Numbey; (2084675 UNDERAGE

’ Roglstalidn Numbar:  [|2574612 UPPER MANAGEMENT
Replalrajlon Number; 2560429 WHENEVER

Replstralion Nutber: (12300442 AROMATHERAPEUTIO

CORRESPONDENCE DATA
1 FaxNuniber; (817)051-8746
Corespondansa will he sant via 18 Mall when the fax aftempt is unsuegesstl
Phong: 617-961-6144
Ernull llean.suifivan@bingham.oefn
Gotraspondent Name: Ellsen 8ullivan
Address Llne 4: Bingham MaCulghen LLP
Addrass Lirls 2; Qne Fedofal Strast
Address Lins 4 Boston, MASSAGHUSETTS 02410
" ATTORNEY DOGKET NUMBER: §300456
" NAME OF SUBMITTER: Rashelio Pubaw
" limatute: Irachalle dubow/
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Dalé: ” 14/18/2010

Tola) Attachiments: 11

spuise=Trademark Asslgnmentifpage{tif
sovreesTradamark Anslgnmenl¥page2 il
soure=Trademark Asslgnmen(tfpage3i
sourcetTrademark Assignmentifpaged it
sourcexTrddemark Asslgninent¥payeb.if
sauree~Trademark Asslgninehtlipage6lif
go\rearTrademaik Assighinentlfpage?.iif
solirdemTrademark Alsfgninenlfpage8 if
solrge=Tradeinark Asslgniientffpage lf
squirca=Tradshigrk Agsipimentiiafe10.0f
squrdesTradsrnark-Asslgnmentifpagat il
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TRADBMARK ASSIGNMENT

THIS TRADBMARK, ASSIGNMENT is made and eptered into as of the Bth day
of Novembier, 2010, by and befween Kiss My Face Corpoiation, a New Yorle corporation,
with its punetpal place of busiiess looated af 144 Maln Stieet, Gardiner; New Youk
12525-5226 (“Agstpnor™), and Kiss My Fade, LLC, a Délawarg limited lability
compny, with Its pilnglpal place of busijiess locatedl at 11766 Wilshire Boulevard, Suite
850, Los Angdies, Ciltfornin 90025-6567 (“Asslgiee”),

WHERBAS, Assignor and Assigtice ate paities to that cettadn Contilbution and
Restrnchuing Agtesment dited Novembeir 8, 2010 (the “Purchaye Agreemeiit™);

WHEREAS, Assigioy has adopted, is vising and is the awner of all 1lght, title,
inferestand goodwill in and to thie tigdéingtks, service niniles, tade hmries dfitd ofher
indidia of orlgin appeating on SCHEDULE A heréto,dncluding any mieegistered ox
opnumon Taw ights assoclated thevewith (feteinafter he “Tiademniks™);

‘WHEREAS, pursnant.to the Piwchase Agreement, Assignor has agreed to assign
to Agsignes the Assignor®s 1ights 1n such Trademarks} ad

WHEREAS, Asslgties desives to nbtain ownership of the Trademarks In
acdordance with the tetms-and gondltlons set-forth in this Asslgnment and fle Parchase

" Agreement,

NOW, THEREFORE, foi' good and valiible candldersition, fhe tecelpt and
‘sufficle)isy of which is hiereby acknowledged, Asslgnor, infending to he'legally bound
hiereby, ponveys, assigns, 5ells, Geadsférs, and sots ovér to Agsiglee, Assighior’s éqtire
Hght, tftlo(and interest In and to the Trademarks, together with the goodwill of the
“buisiess syinbblized by the Teademaiks, the full sight to bue for past, piesentox future
Infilngement of any of the Tradsmarks, any registrations thexefor; and all bensfits of the
Trndemarks, these 1iglits to baheld aud exjoyed by Assignes, its successors and assigus,
o fully s the sarhe wonld iave been held und enjoyed by Agsigitor hid this assigniment
notbéen made, Adsignot hereby nuthoilzes and vequests the Unilted Stotes Patent and
Trndemdrk Office, ad wny foreign tradermark offices, to issue all veglstratlons related to
the Tindemarks to Assjgiids, itg suceessots, lgal vepresentaflves and agsigns, In
sceordatge Syl the texms of this fustiiument,

#id for the consideration aforesald, Assigior agrecs flat it will, ujon xequest,
execufe ndditional lawful papers at no cost to Assignes, and genstally to all other lawful
nets reasongble ahd fecensary to give éffact to and to record this Assigtiment,

[ remdidnder af page intentionally lefr blank 1
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N WIENESS WHERELE, Asshener | as cansal 1l Tustiament e sipted In g
v b arpance vt ellecive g of i date ot ndlegral atim

IS MY LA E CORPORNTION,
SN0 A ) papeitieon

W nad

N Rppdayr WehESD L.
he Porenorary . . .

———

SUALC U pdse NMear -
COPAIY O Mg ey
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TN WITNEES WHBRBOF, Asslgiieo hag sapged this instrumppt (6 bo slguéd by o
duly ethorizad officer ffectlvs as of the date firat indloated-above,

KIES MY FACE, LLC,
# Delaware Thmited liabllily aompany

STATE OF
COUNTY OF

On'this duyofNovambm, 2010, bofore e, notary public,

' the unddysigaet offlcer, personally appeared
knowri to me (or satisfaolorily proven) to be the person those name {s gubsoxjbed to' 1he

forggoing inglrument and noknowledges that hie/she excouted the sanie for ﬂw purposes -
theraln contatned,

Tn witness whetobf, X horeunto, set my hand and offiolal senl,

~Notaty Fubllo

TRADEMARK
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Statd of Callfémia '
Gauily of_LET ANESED £

on (}/OZ 21T vetare e, £ INA ;ﬁm’ nmo&mm .1
—JEFEREY kNl .

}% personélly appearad ;

by

‘ Hmo(sj of 8Ranls]

s

Who proved to mo aon the basls of sallsfactory
éyidence to he ths person(s) whose hathe(s) Ie/are
gubsvribed to the within Instiument end acknopledgad
{0 mo that hofehelthey éxectited the shfra In
hisMerthelr atithoriZed bapaolty(fe‘s}. and that by
his/harthelr slgnajurg(s) on the Inatrument the
peraon(s), or the enllly upon hefiall of whioh the
-, parsohi(s)-dotad, érecutéd the Inafrument,

I corlify under PENALTY OF PERJURY tnder the
laws of the Slate of Gallforila That the foragolng
piaragrapi1s ltue and correot,

WITNESS my hand ani! ofidfal sal,

g c - X . ' - P N
Slgnature&%_
Plase 1obiy Bord Moo . Shymaio of Nolasy Pu

Ho Informbition bl a ol ,?dlZT;IOIIVAL bl i dh
Though the Informbtion bislo 12 ol sequly lavy, It may gegve vahiable laparsois talylng on (he-daounont
’ -am; aou‘ldprsvanl'l(audulan?lanmvé; anémnu{qg:gqnt, ol this imnpla anamur{!g'guhw%.

Dosorpllofi of Attached Doouimont.

‘Tille of Type of Doauimbnts . .
Dodument Date! ., . Number of Pegyés;

Bldnerfs) Olher-Than Narud Above! . -
Capualty{lgs) Clalmed by Signei(s)
Slgner'sName! e
3 Corporate Olffaer — Thl(s)¢
O lidividual )

T Pafingr— 0 Lmitet (1Ggheral

Slgnor’s Name:
. E1Corporate Offlcor — Tillo{s}:
Clindividial

O Rarinet — 3 Limlted 2 Benera)

TGHTAUULBPIYIE THGHTTHUMDPHE
ORSIGNET. s UFSIBHER

Top olthwmy here

Yop of thumb hare

3 Aftornay In Fact O &tlomsy In Faot

O Tustes O 'Trustes

O Guaydian or Gonsorvalar 3 Guardiai or Consémvatar

¥ Other: ! Jomei :

—t

lgner Is Raprosentingt_______

.

Slgnor Is-Ropresenting:,

AN AN AL L AR A W’ AR R SR Nl AU Al e
000y um;ﬁ Holary Assocation -'uwmmowmo-:-mﬁgmmm-ooo- 70-609) ’ el lem k5507
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SCHEDULE A

Ligt of Tyadexnarks
United States Trademarks;
Tnfemark Name Regtggﬁg{" 3 # Ql" Dgggﬁf&;’” Comments
$Way Golox ‘ 3300456 [ 10907
Alven; 3&4 2650458 1428/03 Reglsicatlon
Concelled
‘Active Allletio 3158568 10/17/06
Almost Rutter 3248615 5129007
Aromdthérapsutle 4 2388442 990 | Notrenewed
At-Horn-Therpy 2526765 gz | Reglsuttion
Bare Naked 2780894 12/3/03
‘Blig Body _ 2530428 6/11/02
Big Kiss : 2807490 120104
Break Out 3464832 118108
€ the Change 3418350 4129008
C'S The Dny 2805914 1/13/04
Cell Mite 2082001 §/2/05 ‘
Chea Kissos 2633391 10/8/02 Rgﬁ{iﬁﬁz‘g"
Cloan For & Day 2984160 ‘08{9105
Glone o Ale 218443 oopapa | Reglotialion
Cold & Xl Bath . 73393122 5107106
Conditioned Response 2374611 06/28102 _ R:f;ig;{t ég_n
Dg'What Comes Naturally - iy 1402 ' . '
O i 314597 36107
Do'What Contes Natupally - it
Genexal goods ?'5009 94 9116108
By to Bed 2309910 1718100
Barly lo Rise 2300911 1/18/00
Economically Rilendly 77683395 (3/4/09)
Al |
Amas2292
TRADEMARK
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Trademak Name R"B'gtéf;é"## or D{ggf:i};fgdgr Conunents
Fage Factor - 3005002 " 10/04/05

Fifthy Rich . 2833327 04713104

Ferms Adlde J241307 (14120199

Tt §pots 2794325  127]6/03
[ oldupl 0171924 01/12/99

Honey Pat 3087582 . S2I06

™ The Bink 3319326 102507

Kiss My Erice-Cliiss 3 1513207 11722/88

Kiss My Pace-Clnss 3 9301324 12/21/09

Kilss My Tace-(lass 25 2706187 04148/08

Kiss My Pace-Clags 42 1901868 08/06/96

JeMiE Molsture Saap 3500613 3/17/09

Kiss My T'gge Peace 85023142 (4/26/10)

Kiss My Faos Tilpla Actlon 3120755 . 07125106

Kiss My Face Wake Up 3120790 07/25/06

Klss My Facée Whitening 3120784 725006

Klss My Face Womet's 3120791 7125106

Kisy And Got 1502308 07/4/95

Kiss Kids: Classes 3 & 24 2695981 03/11/03

Kiss Klds Bubblewnsh 2516090 ity [ eglsitlon
Kilss Qugantos 2422646 01/28/01

Kisses Ot Tedol 3834874 11713007

Liek My Face 77395711 (2/13/08)

Light Welght 9876768 ooioqoz | Reshislon
Lip. Action 3547612 12116108

WHss Tiented 2580480 06/11/02

Mistulzer 2366470 711/00 Not tensyed
Molstors Shave 3199912 0116107 '
Molsture Sosp 27198143 @sory | Appoatlon
Olssssively Qrgaiito 2748862 08/05/03

A2
An354i229.2
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Tyadeinark Nawe Reg!;t;;z‘}gl{);;#ox' D{};ﬁt{f%‘fé}ﬁ” Gomiments
gzixgzi\i:nty Byewlinegs Organle 2904015 9118107
Obsesslyély Natural 4357185 12/18/07
Obsesslvely Natueal Iids 71828071 (9/16/69)
Olive & Alos ' 3420048 4(20/08
Oltve My Body ' 4547974 12/16/08
Organle Sudz Company 2803621 01/06/04 R:éii‘gﬁgzn
Pagt Of 'Uhe, Bguipniont 338524 2/19/08
Penceliil Patohouli . 2368704 07/18/00
Penclips & Creihie MW75145 7(29/08
Rough Sens 3473947 7122/08
Rough Thyme 2559790 118/26/02
Salgd Bay 2861406 Q7/06/04 |
Scentslews - body oll R# 2217922 iy | Reslstation
Scentsless ~ kids produets 3694808 6/9/09
Shen Spy 3161008 10/17/06
Sheor Organlo Shimner 3713021 11719709
Sheer Orggnjo Shine 9713020 A9
So Refined _ 2884677 04/20/04
Sports Bat 2799409 12/23/03 “c“‘ﬁﬁg‘}gg“
Sports Complox 4370438 | 208
Start Up 290347 | bawgr
SUDZ & DESIGY -old 2628664 ooryop | Regitatlon
SUDZ & DESIGN -mew 8179010 12/05/06
Sun Bignt 2078436 Bo/14/99
Swyllatter 2314514 | ozov03
Tighteir Up 2068203 07/12/05
“Treaimint 4091150 05/00/06
Under Age, 2834675 D4120/04
Uppor Managomont 2574612 0528102
| Whenever ' 2580429 06/11/02
A-3
AIf3S92
TRADEMARK

e REEL: 004412 FRANE:; 0428



International Trademarks:

. . {Dato iled)
Counbey/TM Name REG# Datelssued/ | Comments

Rengved
Argsntina/K[S§ MY FACE 1592993 31/96 Not ronewd
Argentiun/KIS8 MY BACE 2157638 Si1p7
Ausicalia/KISS MY FACE A392643 12117192
Biubados/KISS NIY RACE B1/91163 11117/05
Beiblux/KISS MY FACE $00863 05/13/96
Bl 818619481 (06434195) ﬁgg{gg&";‘
Bulgnn/KISS MY FACR 81350 (60264) T
Cinado/BURNT OUT 1160492 (12/3/02) 'ﬁgf",ﬁfg]‘f;’;‘
Canada/DOWNTIME TMAT09854 318708
Canade/BCONOMICALLY » oM
FRIENDLY 1448110001 (8/13/09)
CangdnKISS MY FACHE TMA 298,808 1/4/83
Canada/KISS MY FACE 140794000 (8/20/08)
Caitat/KISS MY FACB
PEACH (10/2640)
Canada/KISS KIDS TMA. 574 850 1731/03
Canada/KISS KIDS 140703900 (820/08)
gg’;{‘g“”m"MOISTURE ABL 1425700 | apptied 1/27/0D
Crupdw/LICK MY FACE 139594100 (5116/08)
Canada/LIP ACLION 137545100 (A2/11407)
Cannita/MOISTURE SHAVE TMA 761301 3/10/10
Cmacla. OBSESSIVELY :
NATORAL TMA 728491 11/17/08
Ceanade/OBSESSIVELY 4 ’
NATURALKIDS ARL, 1474172 916710
Crnoda/OLYVE MY BODY APL, 1904724 5308
Cafndt/WOODIBS. - 434,958 Tor2g/o4 R:g;ﬁggg"
Cenada/SUDZ (8 Deslgn) (56896 01/18/06
Chllo/KISS MY FACE 717506 _ 05125006

A4
AIT3S2290.2.
TRADEMARK

REEL: 004412 FRAIVE; 0426




REEL: 004412 FRAME: 0430

, , (Datemle("lj}] .
Ciuntiy/TV Nattte REG # Dite Yssita Gomitents
. Roneweld
ﬁ;l{ngxmﬁﬂmﬂ goods Hst/RISS 1080901 8023097 lssued |
ﬁghgxégmpl\'d goods'lls/KISS 1160216 91108 1ssued
Chhi/KISS MY FACE 5649844 10709
Colombla/KISS MY FACE 6034938 60T
Coslo Rlon/KISS MY PACE 159718 6/12106
Crooh Ropiblls thoomh 830/00 lﬁggﬁf:fm
Donmnik/KISS MY VACK VIR 1994 07238 10/28/04
?nglum Republie/KISS MY 135683, Q6115703
(/30107 Applications
‘ 2156298 2/08/06- abandoned
Dubal, UAB/ KISS MY FACR 3002885 12/14/14 (ean'txbglster,
4/26/05 - would ylolate
S31114) public.morals)
Bl Salvidor/KiSS MY FACE 193/81 3/8/07
Burdpedn Comnwinlty - KMF 4342085 3116108
| Buépean Copumiinity - SUDZ 3002855 3/12/03
Hutopeén Comtu/KISS KIDS 1881759 08/30700 Not rexigyved
ﬁxggf{‘o%’g’“’f’ms MY 1832724 08740700
Epypt/KIS§ MY FACE il #235040 8/18/09
Hlnland/KISS MY FACE 143640 Q¥f22/96
France/KISS MY BACR 931461838 3/29703
Gexmany[KISS MY TACE 2,059 081 1203192
Ghang/KME LOGO 31523 11/15/00 | Not senewed
Gregod/KISS MY FACR 124441 121797
Gugtemnld/KISS MY FACE Si5601-2001 flled §/2/01
Hong Kong(KISS MY FACE 08/07346" 07/08/95
Irong Kong/SUDZ &1.0G0 300321606 05/27/04
Toeland/KISS MY FACH 10892004 9/6/04
gxlgx li(l?angnk»‘e) [KISS MY 1863740 09/06/04 -
A3
Ar13541220,2
TRADEMARK




. (Date Filed)
Connpry/TM Name REG # DateXssued/ | Comments
Renewed

Titlonosla/KISS MY RACE 0002007 038081 11/19/y7
Tara0)/KISS MY FACE 97380 813195

@ , 1046486 (678620 o
Japan/KISS MY FACE 4726564 " 11/4H03
Japnn SUBY & LOGO 52099/2004 618/04
Kenyo/KI88 MY FACE 51403 Flled 6/12/07
Koren: Class 9/KISS MY FACE | 704001-266 06/12/07
Koren: Class J2IK155 MY 340, 981 /§/of03
oo Clota [A/KISS BIE 353, 691 03130001
Korens SUDZ & LOGO #40-2004-0008977 ainios | Applartion
IL;;\;::{;HSS MY¥ FACE (and MASOH 112002
Labanon/KISS MY FACE 82125 12/29199
Mixieo/KISS MY HACH 636228 5130100
m‘gﬁb eétpnudcd goodleISS 194764 [8/077]
New Zealand/KISS MY FACB 238957 12/29/99
IISQVI%?IV:‘X(; é;mlre‘d pratlucts/KISS 172721 52196
Nonwvay - costietics/ip .
bolmKISS MY PACH 189653 5130198
Norway/KIS8 MY HACE 243788 01432108
Prpmo/KISS MY FACE 144945 513106
Pero/KI$S MY FAGE 20408 04/30198
Phitlpplues/KISS MY FACE 4:1995-103279 1115002
Polaid/KISS MY PACR 103597 1020105
Russla KMF & LOGO 2000729006 11/15/00
Studl Aubi/KISS MY FACR 29972, 09/06/05 .
Shinghl & Beling om ay/tspy | Sepliontion
Singepore/KISS MY FACE TOfNGEG1T BI8/04

. A-G
AN35412292
TRADEMARK

REEL! 004472 FRAME: 0431




(Dt Filed)
Gountry/TM Nande REG f# Dgtelssued/ | Coniinelts
. Reitewsd
To706166G 5/28/01
_ 06212427, 10711106
Bouth Allei/KISS MY PACH 2007/11935 712107
-Spait/KISS MY PACE 1966441 715196
Siveden/KISS MY EACE 0303306 TN4195
Sweden/RISS MY FACE - By ds Reglstvitton
cosmellos/lip balm p7-04533; R330243 51397 eangelled
Sweden/KISS MY FACE -BU CT™M
Comnipilly g 004342085 311605 soglslration -
Siveden/KISS MY FACGE logo o CIM
EU Cofhint 001832724 8/30/00 xoplsteaion
Tatwan ON BODY 96021161 518107
Talwan KISS MY FACE 93028809 623004
Thelland SUDZ &1.0GO 594302, Gl/04
Thatland/KISS MY FACB 5759333 12/15/04
Tukey/KIS§ MY FACE 160580 5/595
Unilted Kingdom/KISS MY 10{27/92.¢ Reglsteation
FACE 1516967 10127109 sbandoned
Unlted Kingdon/KISS MY 411192/ Reglsfration
HACH 1518557 41109 | ebandoned
Venezuels,
olass 3, 1st
-mark #2003-
. " 0QD171; 9nd
Venezuela/KISS MY FACH 0602-002-6340VENS 1211003 nugﬁ{gg(‘)z-
opposlt'lon.
agalnst 1sts
holdingup
2nil,
A-17
ATAS12202
TRADEMARK

REGORDED: 11/16/2010

REEL: 004412 FRAME: 0435




looking under "Additional Tafosmatton,"

Thank you,

The TEAS suppoit tpam

Thu Sep 05 12:02:28 BDT 2013

STAMP: USPTO/SO8N15-172:16.0,109-20180005120228423065-3290847-
500accdeea79b7b72418d893e451b8b685b6a146614d5dBébAd4eTed4coa0ad28-CC 13558~

20130905114649007242



EXHIBIT 2



TTAB Opposition No. 91209825
Exhibit 2 to the Deposition of Ms. Jean Fufidio

This exhibit has been redacted in its entirety. It contains information Kiss My Face, LLC has
. designated as “TRADE SECRET/COMMERCIALLY SENSITIVE PURSUANT TO THE
PROTECTIVE ORDER?”,

A copy of this Exhibit without redaction has been filed as “Confidential.”

Both parties have a copy of this Exhibit without redaction,
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TTAB Opposition No, 91209825
Exhibit 3 to the Deposition of Ms. Jean Fufidio

This exhibit has been redacted in its entirety. It contains information Kiss My Face, LLC has
designated as “TRADE SECRET/COMMERCIALLY SENSITIVE PURSUANT TO THE
PROTECTIVE ORDER?”.

A copy of this Exhibit without redaction has been filed as “Confidential.”

Both parties have a copy of this Exhibit without redaction.
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TTAB Opposition No, 91209825
Exhibit 4 to the Deposition of Ms. Jean Fufidio

This exhibit has been redacted in its entirety. It contains information Kiss My Face, LLC has
designated as “TRADE SECRET/COMMERCIALLY SENSITIVE PURSUANT TO THE
PROTECTIVE ORDER”,

A copy of this Exhibit without redaction has been filed as “Confidential.”

Both parties have a copy of this Exhibit without redaction.
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P fYt i
The Top Five Natural Acne Spot Treatments

Our new favorite blemish fighters are gentle yet effective.

by Eden Urniiver
e
%&'Sz‘
Wetie !
Binal B
FACE g}"rf,_.
pritured & pros “,?53;'
: heed
Depss D! ;’i,,ﬂ;.. i
‘ W:
Eotanical ) ’w :
Acna Cet A
. GelCantre .3:‘;5?" i
LAgme b Bado Peshies il
o Fantas t' f,,d'jﬂ
S L
bty il s el . 4
| Ebisge v et 1rank (3,
o i e 2, [35“_‘” :
| Apfawd | |[&f4]] 35
. 'u:...... Ll AchgGa)
ol e
bt L I TP TR
ey 5
" "‘J[JHJM"h
i
viaw all humbnails 5/6

Teo Irae oll mixes with mint In this gel fo produce o cooling sensation that Instantly calms aingry skin while
helping fo elimincts hecteria. All of the ingrecients are vegan and the packaging is 100% biedegradable,

Kiss My Face Patent and Purs Breakeut Botanical Gel, $13. Druasiors.cam

KMF28




One Mile Road Champlon-
sh)‘ps this year, Grace, a Yale.

Rlo fn 2014,

Pimriu&mp_

"Dr. Broriner's Pire Castile

; Soap In lavender smells

i great and is made with all

I the good stuff, But truth-

« fully, the reason | am forever
foyal Is 1t helps prevent yeast °
! Infectlons. Not a fun toplc,
buta reallty for anyone who -
! Js often In sweaty clothes”

; Fhmdtem Wasl,.

“I have comb!natlun skin and
GIyMecI Plus Mega-Burifylng
Cloanser Is the first face
wash I've found that cleans

: ihile adding molsture with-
out the gunky residue.”

56, ulla .com \

ﬁwﬂw Exfolipnt..,

*ladd a dullup of St. Ives
Fresh Skin Apricot Serub to
my cleanser after rins and -
at night, It keeps things con-
“stantly buffed and brighter"
Lm ulta.com

 $17 for 32 oz, drbronner.com |

Flrst place finisher at the USA |

alumna, has her slghts seton

i

j. y !g rc?lls’l
{7 9:‘;, wash.a bill lﬁ ay—

a[‘ 10 9.'- ] i
i-i) gﬁw a$ i

“‘ﬂp Ieok s, ub“ tga i
na U ]

NIVEA
body

Origlnal
Molsture

B3lig tatlen

LYVL0] {
Th]smlddfe lsfance rudnerand
U/tiple:time national champ runs
ace.with a flower In her

l’twﬂhﬂup—.

"My husband and | have tr ed so
ysoaps and our. favar tels
Klss My Face Olive ol BarSaap. I
 llke bars because they last longer

and the lave

) e%er.'

ﬂ;éﬂtlh g_ﬁuu,
Ti]r 5 i

EU
100+ EL |
e il

|
&
|
A

| (store them away_[roh‘,tlla shower
|+ head Llsso |

Brenda M-artinez
Call girl Martinez clocked the
fastest 1,500-meter time in
the world In April at the 55th
Annual Mt, SAC Relays,

Favorite Soap..,

“l use my husband's Old
Splce Pure Sport. | love that
strong, manly smell on him
and | love it on me, too."
$5, drugstore.com

Favorite Face Wash...

"My cleanser of choice Is
St. Ives Fresh Skin Apricot
Scrub because It's really
good on sensitive skin and
| feel that the micro-beads
do a good job of keeping
my face clean. | wash after
any run or workout.”

$6, ulta.com

Favorite Clarifien.,
"Once | clean my face, |
use Clinlque’s Clarifying

_ Lotion 1to keep my skin

clean and clear without dry-
Ing It out. It's an amazing
product,”

$13, sephora.com

Y2013 | woMENSRUNNINGCOM 41 KME29




homs | abavtus | advertisng | sites tovisit . FAQ | contact

Make Her Up

Subritt e Revtely 1 Contests | Celabyity Makeup | Sidinil o Piedhunt @ @

Mol fad B=] Bee] Bul fel Hel Qo)

Give Mom A Kiss This Mother's Dayl
By Erin - Wednesday, May 1st, 2013 at 8:00am :

Hay 12th vl be hiede bsfore you knaiv it 2nd whal baiter gift Lo ghve mom than a Kisé! Kiss My Face
has crealed giit baskels thal bundle all natoral skin lova o pamper mam this May. In'addiion lo
these gift backels, Kiss My Face imvites you lo raise the bsr and let mom indulge in the new
cellection of all nalutal bar soaps. The traditionally drying properties thal ence supplied a bar soap
have been reformulated inte lush, hand made, Iiple millzd ofiaings that are fust perlsct for mom.

Chgck oul some gieat gift ideas fiem Kids My Face...

All Olive Collection (§29)
Nourish mom's skin vith Ihe unique benefits of ofive ofl with this five plece collaction of sozps,
mofsturizers, shaves and balm,

= Pure Olive Oil Bat Soap

» Olive & Alos Moisturizer

v GreenTea & Bamboo Maislure Shave
* Ofive & Aloa Liquld Moisture Seap

LRGN UG - bma |

Kiss My Faco Olive Ol Bar Soops (52,99 for 4 oz and $3.99 for 8 0z)

Ot O nourishes skin and fights #ging

No foamers, 2ntifictal colors, or addithes

Suttable for all skintypes

Available in Olve, Ofive & Alog, Green Tew, Honty, and Lavinder

All Kss by Face producls are avallable o KissMyFace com.

KMF30




Give Mom A Kiss This Mother's Day! | Make Her Up Page 1 of 8

T MK

enter your pic for a charice to win

maXXin’Sta a$1000 shopping spree m

Mo purlissd necoasey. Goa officd nuibs s et oo

| home | about us | advertising | sites tovisie | FAQ | contace l

. , . (7| G
Submil o Review | Coutests | Celehrity Makeap | Submit @ Protuet L‘E‘]

ow | [Loe] (Srm] Wrome| [l e ] gnae | [ e

Give Mom A Kiss This Mother’s Day!

By Erin - Wednesday, May 1st, 2013 at 8:08am [ Uke|[Z]] P
| Pina

| ke | 2psople like this. Be the first of your fiends.

B

May 12 will be here before you know it and wha better gift to give mom than a kiss! Kiss My Face has created gift baslkets that bundle all natural
skin love to pamper mom this May. In addition to these gift baskets, Kiss My Face invites you fo raise the bar and let mom indulge in the new
collection of all natural bar soaps. The {raditionally drying properties that once supplied a bar soap have been reformulated into lush, hand made, triple

milled offerings that are just perfect for mom,

Check out some great gift ideas from Kiss My Face...

hitp://www.makeherup.com/2013/05/01/give-mom-a-kiss-this-mothers-day/ 10/22/2013 VP!




Give Mom A Kiss This Mother's Day! | Make Her Up Page2 of 8

All Olive Collection (529)
Nourish mom’s skin with the unique benefits of olive oil with this five piece collection of soaps, moisturizers, shaves and balm.

* Pure Olive Oil Bar Soap

* Olive & Alog Moisturizer

* Green Tea & Bamboo Moisture Shave
* Olive & Aloe Liquid Moisture Soap

* Olive My Body Soothing Body Balm

The Spa Collection ($99) )
Bring the spa honie for mom with this eight piece spa collection of premiiim body éare products,

¢ C the Change Ester C Serum

* Pore Shrink Deep Pore Cleansing Mask
¢ Start Up Exfoliating Face Wash

* Eye Witness Eye Repair Créme

¢ Clean For A Day Creamy Face Cleanser
* Balancing Act Facial Toner

* Brightening Day Créme

* Lavender Candle

http://www.makeherup.com/2013/05/01/give-mom-a-kiss-this-mothers-day/ 10/22/2013KMF32




Give Mom A Kiss This Mother's Day! | Make Her Up Page 3 of 8

RS QTN LT ot SR |

Kiss My Face Olive Oil Bar Soaps ($2.99 for 4 oz and $3.99 for § 0z)

Olive Oil nourishes skin and fights aging
No foamers, artificial colors, or additives

Suitable for all skin types
Available in Olive, Olive & Aloe, Green Tea, Honey, and Lavender

All Kiss My Face products are available at KissMyFace.com.
i lee} 2 people like this. Be the first of your fiiends.
| Pinit

Permalink | | 1 Comment
See More $0 - $25.00, Kiss My Face

Comments

Comments:

1. May 2nd. 2013 at 3:20 am
Get RVTL Anti Aging

Hmm is anyone else experiencing problems with the pictures on this
blog loading? I’m frying to find out ififs a problem on my end orif'it’s the
blog. Any suggestions would be greatly appreciated.

Leave a Comment:
'Nnrm:
Mail (hidden)

Website

CAPTCHA Code*

[ Submit Comment ”

 http://www.makeherup.com/2013/05/01/give-mom-a-kiss-this-mothers-day/ 10/22/2013 MF33
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Talking Pretty ™
The fatest beardy news, treds, amd insider secrets,
szarch this blcg E’ sa= sll blegs i

REAUTY FOR REAL LIPGLOZES
QU-THECO

FOREVER 24 LAUNCHES NEW TALEING PEETTIHOME |
EQCEAL VLATFD R 25T STREET

=

Go All-Natural with Bar Soaps from Kiss My Face

6/15/4812 wo:0n 7N BY EATIZE AMEY

T fueiia o] IR

Clwt B ALk
p Tasr
g

5, SeyST N

We think bar soaps are making 8 cemebad(. And for those [adies whe prefer an
sll-natural cleanser, we've got a must-try product for you, We all knew that olive oil is
g great way to nourish the sxin and Kiss My Facs has hemsssed the ingredient’s purs

benefits for their Kiss My Face Clive Qil Bar Sosps.

Avallable in several flavers, including Olive & Aloe and Clive & Honey, you can
guarantee that there’s 3 bar soap for every taste. The lush soaps are available at
Whole Foods natienwide and online at kissmyface.com.

Will you try these all-natural seaps?
KMF34
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Beauty Buzz

Soap Smackdown

Everywoman has her type once her glothes come off—but
whether you're strictly a body-wash girl or a loyal bar-ista, new
advances in both may make you cofsider cheating. 5y Kuring Gigiio

Exfoliation |  Moisture

ragrance.

E

Newer formulations do two jobs, says Rolanda Johnson-
Wilkerson, Ph.D.,, a senior scientist at Procter & Gamble:
After whisking away dirt, they deposit rich molsturizers
like petrolatum and shea butter that actually stick to
your bod, Try Olay Ultra Molsture Body Wash ($4, at
drugstores). Aslong as your skinfsn't super-lizardy, these
washes will soften it well enough to skip post-shower
lotion. For sensitive skin, choose allquid with electrolyte-
rich coconut water, which gently hydrates and doesn't
leave a filmy residue, Try Dlal Coconut Water Body Wash,
shown at left (35, at drugstores).

"Bar soaps are more drying than liquids because the
chemical sodium hydroxide isrequired ta create the
cleansing systern," says cosmetic chemist Ni'Kita Wilson.
Theupsld§ Is that most of today’s bars contaln synthetic
detergents (they're easier to manipulate than natural
ones, which can be unpredictable), making them more
skin-softening than they used to be, Lodk for formulas
that contaln hydrating oils such as sunflower seed

oil and olive oil. Try Kiss My Face Olive Oil Bar Soaps
($3each, at drugstores), :

You'll need a washcloth or a loofah sponge to get the
same skin stimulation you'd get from an exfoliating
bar, even when using a sudser that contains microbeads
or other sloughing particles. Where liquids
beat bars In the exfoliating wars?
Long-term brightening. A wash with
a chemical exfoliant such as glycolic
or salicylic acld will rejuvenate
skin without any gritty feel,
Try Murad Acne Body Wash
($39.50, murad.com).

Those with exfoliating beads—such as Dove Gentle
Exfollating Bar ($3.59 for two bars, at drugstores)—
provide the most intense scrub. The types that have bullt-
in nubs slough more lightly but help increase circulation...
not to mention they make you feel as If someone is
kneading your muscles, Try Bliss Lemon + Sage
Body Bar, shown at right ($15, blissworld.com).

Watch out for "fragrance-free”
washes: "It doesn'talways mean
no fragrance,” says Wilson. Even

Some soaps scented with essential
olls—like Lush Cosmelics’

jasmine-y Lustsoap (28 for i i
0.251h, lushusa.com)—have so g when masking agents are added,
muchstaying power, you can | Al the product “canstill clalm to be
skip perfume. ("Fragrances ! . X fragrance-free becalse no
are like oils, so water doesn't 4 R “additional, prominent ragrance was
washthemoff explains =+ gt '3 . Niggrr added.” When you do want scent,
Wilson,) That sald, if your sl d A i ' ) bofly washes offer more luxe options:
skinls sensitive, look for' T o y ' Bectise of their neutral pH, they're
easy:to-find fragrance- i% ] - easler to formulate with fragrance than
free bars, The chémical T S high-pHjbats are.
base of soapisn'tas 8
smelly asthat of bedy
wash-meaning ’tl].e,'re's'
no need to coverifup*”. e .
withscents. " “ON EBAR,

k> TWO PEOPLE?

No wotrles: Sharing
your B_ar with your shower
i partnerls safe; the

ngredients make soap
“Hostile environment”
Fany bacterial growth,
says Wilson.

KMF35
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Local Editions | Entertainment Calendar | Travel

Local News Ragic‘rnal Mational & World Style  Health Religion PBusiness Technology  Ohkituaries
Your Face, Timeless Beauty, Fab
Beauty Brands You Gotta Have!

Repurt By Lela Christing |« » 0 comments

News

Sports ' Opinion

Let's face it (pardon the pun) Wher it comes to our
complexlon, most people are in a constant state of
davar-analysis. There are a plethora of beauty products
far your face, yaur eyas, your lips, your lashes, ad
infinitum, Wormen in particular can never get enough of
what hot In the industry and what brand may remove a
blip, blemish or aging dark spot. The key Is to connect
with the right beauty brands that are right or yau,

As a little girl, | learned a lot from my two

grandmathers, Both wers Into skin and body care
essentlals that each held in guarded seeret on thair
private bathraom counters, As a result, my good skin is
indeed a blegsing, And what I've gained on how to take
care of my skin comas from yéars of obseving whatto
put on my skin and what to avaid.

| Olive &, ;
=

IR T

{‘ ) =\"II '-" “ig

One key pointto always remember: Less (s best,
Strive to place natural praduct brands an yaur face as
fuch 8s possible, Listed below are some of my *Fab
Five Favarites™ | use daily that actually worlk to keep my
face flawlass and ageless,

Kiss My Face Fure Olive Oil Soap

| have used this natural soap brand for more tharn 16
years. Kiss My Face I8 made with dlive all and Is
crafted traditionally into this superbly malsturizing
goap that Is perfect for all skin fypes. Cleanse and
moisturize naturally with this 86 percent pure olive oil
goap. Harvested from sun-drenched orchards, the
alive ol In this traditionally crafted soap is superbly

malsturizing and loaded with antioxidants.
KMF37
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BESTBODYMOISTURIZER g
Vaseline Spray & Go Molsturizer; 5799 Spa owner

creamy spray-on lotiori a real game-changer: “1 have
zero lime in the morning, and this took mé two
seconds to mist oit and it absorbed almost instantly:”

BESTSUNSCREENFORBODY
Neutrogena Beach Defense Sunscreen
Spray, 5950 [t goes on clear and dries
quickly, plus the aerosol works when
you hold it upside down,” said
dermatologist Doris Day of this oil-free,
broad-spectrum sunscreen,

* Carol'sDaughter Lavander &
Vanlila Body Cleansing
Serub, $28 “This scrub left
me leeling baby-soft,” said
Chol. Elle was gratelul for
the huge tube, adding,

Cindy Barsliop, mom o 3-year-oll twins, called this

: "“CemVeTherapeuﬂcHand Cream, $10.99
=z “My clients couldn't stop talking about

A . ! " :

S .
€=m I\Duve GoFresh Cool Molsture’
DOV@, Botiy WasH vilth Nutylum
= Molslu;c-. $4.48 Thanks to
- - powerhouse skin
. AN | conditioners, this body
.+ | washcutastepoutof

I myskinsosoft that
I skipped lotion, and 1 Jiked
the cucumber smell.”

BESTALL-NATURAL

SUNSCREEN
Kiss My Face Natural Mineral I
Sunscreen SPF 40, 316, 2

*It has great antioxidants,”
dermatologist Maritza
Perez noled. REDBOOK
execullve editor Meredilh
Rollins, who slathered it on
her kids, liked that “it didn't
turn into that weird, milky
il once they got wet.”

FuneFabulouseAffordable

) Alnert's routine, “It left

- how soothing this is,” said Elle, wlio

loved that It's aleoliol and fragrance-free,

For halr colunst Sharon Dorram, whose

«r, hands are In rubber gloves all day, “jt was a
« - godsend: [t kept my skin nounshed for hous.”

-ragrance

BEST SCENTFOR NIGHT

“the scent is so calming,”

BESTSCENTFOR DAY

Deslre by Bolce & Gabbana eau de patfum, 593 Stella McCartiney LILY.
for1.7 oz “It's beautiful, sultry, ahd my eau de parfum, $80 for.
husband foved it;” said Thiessen of this blend 1762, Our judges
of mandarin, luberose, and sandalwood. swooried over the

dahcatehmt of-floral

scent: a mix of lily of

™ the valley, pink pepper,

AN 2 black lrufﬂl::s.and
42" A" "4 white musk. *I love how

% '4‘ "'t‘"""!‘ A le'resh and clean this

“"(";:'/‘ "’l“" .smelis. raved Marimur.
4
[ FAs
] /LQ_/ I L
i

* REDBOOK reader Judge
*'Louise Lilt said,
DOICE- OABBﬁNA

€4 1v's slightly Rirty, but
. "A in a grown-up way—a
“nice balance!”

50 REDBOOKMAG.COM

JINSOON CHOI
Manicurist and owner
ol JINsoon Hand &
Fool Spas in NYC.

iy DERMATOLOGISTS:

MACRENE ALEXIADES-
ARMENAKAS
Direclor of Dermalology
& Laser Surgery
Cenler in NYC.

DORIS DAY
Clinical assoclate
prolessor of dermalology
al NYU Medical Center.

JEANINE DOWNIE
Director of Image
Dernmalology
In Monlclalr, NJ.

ELLEN MARMUR
Dermalologist and
director of Marmur

Medical In NYC.

MARITZA PEREZ
Direclor of cosmelic
dermalology at 5t,
Luke's-Roosevell
Hospital Center In NYC.

MORE JUDGES !
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2 easy steps,
11 great products,
all in 1 effective display!

nbsessivelyofganicm Naow available .
through distributors!

Qi Fase bl S spalin gives yoilr cuskmiues
et pihing ey necd for lealthy beautiful sldo,
Eavele sbefi ls ebiaely define] for e slen Lypu,
eetirlelenyg fL effeethu el easy toese fope svotyotie
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. X
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Moke Her Up

Suhtt o Revtels | Confests | Oaleladty Mabeap | Stk o Prbshet
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Give Mom A Kiss This Mother's Dayl
By Fiim -Wednesday. May 1<t, 2013 alﬂ:ﬂEar'n

flay 12thwdll be here before you kndi it dnd what baifer gift 16 ghe miof than & kisst Kiss My Face
has created git baskets Ihat bundle all natural skin [ove to pampzr mom (his May. In addaicnta
these gt baskels, Kiss My Face imiles you lo ralse the bar and let mom indidge fn the new
callecilen of all natural bar seaps, The' Iradiionally drying ploperiies thal ence supplied 4 bar sozp
hava been reformulated inlo tush, hand made, liple miled oFerings thet afe fuet parfact fof mom.

Check oul soma great git ideas fiomi Kigs Wy Facs...

All Glfye Cblledféf;gzsj . g
Hotrish mem's <kin vith the Unique benefis of offvz gif with 1his fve plece collaclion of soaps,
molsturizers, shaves and l:naln_r= )

® Pura Offve OF Bar Soap

 Olfe & Alop Molslurizer

» Green Tea & Bamboo Mafslurs Shave
» Offe & Alos Liquid Moisture Soap

Klss ty Face Olive Ol Bar Soaps (52.99 for 4 oz and $3,99 far 8 pz)

Ot Of nourishas skin and fights aging

o fosmers, arttficial colors, oraddiies

Sulsble for all skintypss

Rovaliatfe In Olive, Ove & Alo#, Green Tes, Horiey, snd Levendse

Al Kiss Wy Fate producls are arallzble of KisshyFace com.

[ suee |

KMF30




JOJOBA & MINT FACIALSCRUR

EXFOLIANT POUR LE VISAGE JOJOBA ET MENTHE

Exfoliate and cleansa with this gentla Jojoba bead scrub In a creamy, non-oify
base of molsturizers, Organfe Peppermint, Tea Trae, and Evcalyptus penetrate
deep for a radiaat, haalthy complexion,

Exfoliez ex nettoyazaves ca netroyant dous et granulaux au jojoba dans une basa
tﬂu’draunu :mnwx. nan gnk«ux_ La menthe poivrée arganique, le mélaleuca

EXTHA TREATMENT
TRAITEMENT DE RENFOAT

ALLSKINTYPES
TOUSLES TYPESDEFEAU -

el dé ecrendent b peausale

5
e Laal

PACIAL CARE SHELFUNIT

PRESENTOIR DE TABLETTE DE 50INS DU YISAGE

Increase your salessix fold viith tha Obsessively Organic* Facl Care
shelf unit. This unfcholds the full product fine, Including testers, whife sull

trexdmizing shell space afficlency.

Hlulsiphar vos ventes par sic
Olsesly

@ auPrésentor da ublatia da Solns duviage
Otgmk“ Capr éﬂdrpemmnm&hpmml mn\ﬁhﬁd’epmd‘du.

arradigise.

y compris ks éch laapdé da

Face Care System
Systeme de sains
du visage

Feed your skin the way NATURE Intended...

lels our pleasure to present you with the basc Ingredients
nature has to offer your skin. Organics ara the future, and
Kiss My Face has innovatad grzen and organic products since
the early 1980's, Drawlng from our yedrs of experlence, ve
liava perfected cthe arcof packsging nature.

Our organlc producc line was created |hmug§| tha fuslan
of cuiting-ndge sclentific research and benefichal botanteals,
vicamins, olls and minerals, We uze un[y de moit pomnuml

P

5

i STEP 51EYES 3

i

\ ’

EXTRA TREATHENT
TRAITEMENT DERENFORT

SIUNT'{FE]'I"\’FEDEPEHU
senslilva normalce ally llnl‘n;ﬂllnlfl?'
censihila normalehgrasse  nermalad sdchs
T[EPI\ELU\NSF. - i
SheaSoy~ Start Up: Clean fora Day’
s'rtnﬁrm‘*s 2 o | A
ETAPE2| TOHIFIER, g Act lancing Act Act!
7 FIEPJ HOURISH ’
CiliaClangs”  CiheChange'  Cithe Changa®
STEP4I HOISTURIZE s 3 o
ETAPE4: HYDNATCR Cell Hata IS Cell Hata I_S Under Aga

Dresk Oui (Acne Gel] Gel Cantre L'Acnt)

Pare Shelnlé® )]
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Nourrlssez votra épidanma comme I'n prévu In NATURE...

Il nous falc gr plalslr de vous pré les melifeurs Ingrddiencs
que |x nacure ad offelr & votre éplderme, Lavenlr rapose sur [es produles
organlques et Kiss My Face lanove dans le domaine des produics écalogiquas

et organfques d:puls To début des nandes BO, C'ast en se basanc sur toutes
nos années d'expérience qua nous sommes pirvanus A perfecdonner arc de
mattre [a nacure en bouteille.

Nérra gymime da prodults arganiques a écd fondés grice au fusionnemenc
da recharchas sclantlfiques de palnta ot d'extralts de planta slutalrer, da
ines, d'hulles ec ds mingraux, Nous ne nous servons que des huiles les

pure olls and organlc or wild:
concentradons. Each product ks noncomedogenle, frae of
preservatives, synchetics, chemlcals and ardficis] fragcances.

Thesa are tha cleanast products on tha marker, and weare
proud to presenc them to you,

‘Why use chemicals on your skin when you can
look so good NATURALLY?T

plus pures e los plus puissantes alnsl que d'axcrales de plance ur;an?quzs
‘olt sauvagas en hauce Ton. Chaque produlc esc

dépourva dagenc da conservadion, da produles synchétiques, chimiques ec
da fragrances ardificlelles.

Ce gonc Jes produits les plus salns sur la marché at cescavec une granda
fiered, qua nous vous las présencons,

Pourquol utiliser des produits chimlques sur votre peausl

vous pouvez rasplendir de heauté NATURELLEMENT? KMF38
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Get the smogthest, dleanest shave Mother Nature
Tas to offer] Kiss My Face Moisture Shaves are
infused " with natwrdl ingredlents Mke fresh
hotanicals and aloe vera, Just one dab of our
formula is enough to keap your skin kssable hours
after you finish shaving, And, with scents like
Pomegranate Grapefinit and Cool Rint,
you'll leave your bathroom feeling like you just
finished a session at the spat

DEAR KIMF,

ear XMF,

T've got asuubien on myback that is seviously
Lilling my sunmer, bt I dowtwant o giveup
iy weekends o fhe teach, Flow do T protect
my skin without shutting myself indooys?

-Heather L,

Save yourself d season ef watching reruns on fhe couch with a fow of our
sumer prodiscts] Fivst off, if thal sunbura is stll cramplug youre style,
tyy aur Matuwal Moisturizers. Olive ail, alos vara, and other nalulal
ingredients will give yourskin a sigh ofralief asit stays soft and hydrated
Alld day. Kest time you g0 fe the shore, 2 healthy laver of Oat Protein
2L SPE an will proteet yor from another nazh' sunbnrh,
ith Lydrasia and befa gincans, it stick to vour body,
whether you'se on the sand or in the water. itk Kiss My Faca sun-
screens, the only reminders you'll have of your day at the beach ave sand
{1t your shoe and a sunny sniile,

oo,
Your Friends at I{iss My Face

TOP FIVE

Lry lips are a hummer, sa roplace these flakes with something mare fun!
I'ry one of our top five begksellers...
i

L Sport Lip Balm S1'0F 30
2. Cranherry Orange Lip Balm §PV 15
. Strasvberry Lip Balm §P1 15

0,
3

e 'freal Mint Lip Balm S1'Fig

5 Sliced Peach Lip Balm SPF5 H

KMF56
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Kiss My Face | Facebook Page 6 of 7

FACE October 11

Those steamy island getaways would't be the same without one
of our favarite flavors: coconut! Take 25% off all oir coconut
products this week for a mini-troplcal vacation,
www.lissmyface.com

TAKE 757, OFF
ALL COCONUT PRODUCTS!

b
Lika = Comment * Share i
Tricka Sauer, Edges Salon and Spa, VEGAN Québec  Top Commenls
and 42 others like this,
| Sara Powell Ive been using thie plain olive ol soap for about 20
) years; no dye, no perfumes. Don't ever change it, pleasé,
1 * Oclober 13 at 12:26pm
51 “Fricla Sauer My mom got me hooked on the olive oll soap and
facial molsturizer when she lived in Malne, She has moved, and I

haven't found it in Baton Rouge, La yet. I'm thrilled to find the
website so I can order more--my-skin s missing feeling so good!l!

1 * Oclober 190t 9:02pm

Kiss My Faca
KISS Pt

FACE

Do what you can to help conserve water! Our advice,..
% -lmﬂ,‘

{ o= mabtre s e

{L¥
P

whees

Like -~ Comment - Share

Veronica Anglero Rudy, LaTecla Wood, Marina Ogneva and 13 others like
this,

K
KISS omteiiae
FACE

It's Tuesdays with KMF! Let's Play: WHERE IN THE WORLD ARE
BOB & STEVE????!{111l Our Founders are traveling the
Globe...Yes...they do go to Greece for our Olive Oil Soap but not
today KISSERS...oh no! Name the Country they are in, where
Cav,.. Seé More

Like * Comment * Share

Kiss My Face, Irené Koomans, Dalibor Zlata Trobradovic and 34 athers
like this.

KiSS Feme
FACE

Did you get your hair care coupén yet? We'ré giving you $5 off
any two Kiss My Face hair care products, now wfm argan oil!
Hurry, deal ends October 10th! hitp://on.fb.me/1cRIiSX

Kiss My Face

Kiss My Face all-natural body care company Is no
newcomer ta the recent explasion of green product
marketers, The brainchild of two long-time vegetarians
searching for healthy bady care products, Klss My

KMF172

https://www.facebook.com/pages/Kiss-My-Face/38548723445 10/30/2013
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KKISS MY FACE, an all-natural body cate company, is no newcomer to the recent

explosion of green products. The brainchild of two longtime vegetarians searching
for healthy body care products, IKISS MY FACE was founded on a 200 acre organic

farm in New York’s beautiful Hudson River Valley and has been operating out of a converted
barn and feed store ever since. From moisturizers to liquid soaps, shave cremes to facial care, KISS MY FACE

has something for you,
KKISS MY FACE utilizes the latest scientific research, combining it with the most effective ingredients

nature offers, which leaves no room in onr bottles for artificial colors, animal testing, animal ingredients,
or unnecessary chemical additives. Vitamins, minerals and botanicals are utilized to the max proving that
glamour does not have to be sacrificed for healthy, cruelty-fiee skin care! Everybody wins: your beautiful

body, the farmers and the planet.

KISS MY FACE products are the most effective you'll encounter any-

where.. just ask anyone who uses them! Want to lmow more?

Seene 1: It’s the dawn of the 1980%. A couple of (very) young vegetarians arc blithely living on an organic farm
in an ancient house, once used as a hospital during the revolutionary war.

Scene 2 Oue night, In front of a cracking fire, a “light” goes on and they modestly decide to revolutionize
the cosmetic industty. Lofty plans, loads of creativity, plenty of style, an abundance of knowledge, but
absolutely no money. The stage is now set for a business disastor,

Scene 3; They load up the aging VW with organic squash from the
garden, some big ugly green bars of soap from Greece and head to

New York City with grand hopes and a strange name-“KISS MY
FACE"-all the way hoping the proverbial door won’t be slammed in

their idealistic faces.

KMF13




‘Scene 4; It isn't! Retailers offer overwhelming support, think the soaps are beautiful, buy
the squash and even occasionally buy them lunch. The boys are smiling.

Scene 5: The company launches KISS ORGANICS, the planet’s first facial care made
with wild crafted & organic ingredients and no avtificial ANYTHING!

Scene 6: “The Big Barbecue.” Disaster strikes on the windy night of May 11, 1997: the
warehouse/distribution center burns to the ground. The entire KISS MY FACE team pulls
together, bustin® their ashes to be up and running in no time, Better than ever.

Scene 7: Fast forward to 2001, It’s a new Millennium and KISS MY FACE introduces toothpaste,
a “wild” néw line of organic hair care and, if that isn't enough, Soy Wax candles. The products are
available in 19 countries and the company is a respected leader in the natural foods industry.

s

The VW was traded in; and the boys are A LOT older. To be continued...

The Corporate Mission

Just about anybody with a few simple ingredients can make a bar of soap. Any

well-stocked natural foods stote can provide the ingredients required to make most
of our other products, So who needs KISS MY FACE? Fortunately, a lot of people.
Every single day, we’ve got at least a dozen new products brewing, Most never see the

; ; : ) < J
light of day; the most effective and innovative do. Our growing number of followers. \_‘\*ﬂ-f' B
count on it, We really do try to guide the company in the manner we aspire to yun our Y ‘ ¢
lives—with honesty, humor and style, Naturally, at the end of the day we'd like a profit, \\ \

but never at the expense of our products, planet, employees or values, While we take our
products seriously, we try to keep it fun, A Retailer once said, “KISS MY FACE puts a
smile in the aisle.” We™re proud of the compliment,

The Product Line

KISS MY FACE products cover you fiom head to toe, with a few stops in between!
Bars of olive oil soap that serve all skin types; liquid pump soaps primed to save your
skin; facial care; scrubs; masques; moisturizers for everyone; shaves that offer no dull
maments; deodorants; a sun care line that’s the best in the solar system. Baths for the
blahs; the most natural and extvaordinarily effective facial care, and by the time you
rcad this, we'll have a fow new creations,

A-100514100

KMF14
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|IlRNY Big Kiss Organic Bar Soaps £ n]i7
MY. “Get Ready for the Biggest KISS Ever”

fwtl e
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4 10 oz. Certified Organic Palm 0il Bar Soaps
¢ 85% Organic

¢ Naturally Aromatherapeutic® . L B R 11

bt | Vi)
e

/

¢ Available in four sensuous scents:
sk Eucalyptus + Grapefruit
% Peppermint, Rosemary + Wintergreen

:k Lavender + Tangerine il (@

sk Sweet Orange + Lime ‘ "8 s
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Big & Beautiful but ; L 50| it |
don’t drop it on your toes! | ' } ol ((O -
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2 EXHIB
Kiss My Face | Facebook § {‘\‘W“ %JI Page 1 of 7
B
Emaill or Phone Password
I | | | [togmn|
I-J ¥| Keep me logged In Forgot your password?

. o o h ‘, Kiss My Face

is on Facehool,
To connect with Kiss My Face, slgn up for Facebook today,

-

Kiss My Face

72,811 likes * 315 talking about this

Health/Beauly ks helbe i . #Getitissed! Free
At Kiss My Face, we believe that nature creates the best ' " balms (with Sun €
Ingredlents, We believe that it's our job to combine these Kiss My Face is travé ﬁz,B'I 1 ﬁ_—]
nalural and organic Ingredients In body care formulations i . the natlon as the O
About Photos Kiss My Face Videos  Notes 14 Likes
i . Hféhllghls ]
Kl Kiss My Face Recent Posts by Others on Kiss My Face Sea All
MY 14 hours ago =
FACE o] W Barbara Mayes
( ) J 1 recelved a wonderful package full of goodies from you tod...

It's Tuesdays with KMFI ok Kissers our KMF Pumpkin (is'nt he 3 * Oclaber 28t 4:49pm

something?l Courtesy Carving by our CEO's daughter!) Has a 1 DB Jolinson
BOO BOO! awwwww! What Ingredient does he need to fix itl? ;“ What a nlce surprisel I picked up my mall on Saturday a...

Kissers 10, 50, 60 and 80 name his first ald! 1st like this post 2nd 1 * October 28 at 8:21am

e;nalf us at fa::ahaok@k:‘stsmyrace.c?n; Include address and va witontioiiesbcher

L e L - Just discovered these products, Really happy with them a..,
1 * October 27 at 6:14pm

! Jesslca Lea
i 1 golng off the oll of olay SPF 30 and gonna try Kiss My Face...
1 2 * October 27 at 5:10pm

More Posts

Likes See All

,,3, Electra Bicycle Company
Company

Tops Friendly Markets

y7as Faod/Beverages

E;”_"‘" AKA Mom Magazlne
1 4% Magazine

a2

KMF167

hitps://www.facebook.com/pages/Kiss-My-Face/38548723445 : 10/30/2013




Kiss My Face | Facebook

Like * Comment ' Share 1
Yael Yerucham, John Dreke, Dyan Gaunt Damron and 25 others like this.

Al Danny Welnstein E-mall sent!
AN 1 l4hoursago

KISS potetig
FACE

Looking for ways to reduce your effect on the planet? A bigger
package really Is better! Try our 32 oz, Shampoo or Conditioner
today! hitp://bit.ly/17jPecS

BTG, paclhce

Like * Comment * Share 1
Maria Gvedashvili, Chris Marvel, Sabrina Jones and Top Commenls
22 others like this.

WIIE] Heather Brown Reynolds Haven't tried your shampoo yell
!' {H Good to know you have famlly size for my family of 711!

2 * Oclober 27 at 11:58am via mobile
&J Jessica Shaw Wish you wouldn't have changed the formula.
Ny

1 * October 27 at 10:35am

View 2 more comments

KISS Kiss My Face

MY October 25

FACE

It's FUN FACT FRIDAY at KMFI Did you know??? Halloween is
right around the carner? YES!,..Eating Candy Is not good for your
Smile? YES! ...DId you know KISSERS, that you can STOP plaque-
formation and strengthen teeth by adding olive oll to

sd... See More

https://www.facebook.com/pages/Kiss-My-Face/38548723445

Page 2 of 7

| Mohonk Mountaln House
Resort - Spa * Landmark

!/ commonKindness
} Company

KISS psubiy
FACE

All of our moisture shaves help keep skin soft, but did you know
patchouli Is a natural aphrodisiac? Well, I guess that explains
why...

Like * Comment * Share 1

Maria Gvedashvili, Becky Kelr, Marrietta Naranjo and 25 others like thls.

L,aﬂ Lyn Kells Love KMF patchoull

1 * October 28 at 4:12pm via moblle

N ocober 26
FACE

Today Is Make a Difference Dayl Our partners at Seeds of Peace
make a difference through thelr work with teens In areas of
conflict,

Learn more about thelr most recent project, Seas of Peace,
where Israeli, Palestinlan, and American teens got together to
[eam how to sall, http://cnn.it/ 1cglRMu

Like * Comment
Jalmile Samuel, True Colors, Dacla Dale and 4 others like this.

Kiss My Face
K L%S October 24

FACE

KMF168
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Kiss My Face | Facebook Page 3 of 7

Thousands of pound of clothes end up In landfills every year, Our
solution...

Like * Comment * Share 3
Yolonda Tapp, Jalmie Samuel, Kiss My Face and 13 others like this,

AL % Shelly Thacker-vandyne viow sounds wonderful
'r" ) 1 * October 25 at 8:55am

Kiss My Face :
K L? S Qctober 23 Like * Comment * Share 3
FACE Abby Nonnemacher, Yolonda Tepp, Angela Mccray and 47 others like
this,
We know all about; the Importance of getting rest, but sometimes, % Cathy Goodman Love shopplng vintage!
you just have to do an early morning after a late night. Our Early M 2 - October 24 at 2:19pm via mobile

to Rise Shower Gel will help you feel refreshed and rejuvenated.

KISS Pl
FACE

It's Tuesdays with KMF! OK KISSERSI It's one week away,
Confectlons abound, the use of this Paste & not a Sweet sight be
found! Kissers 20-40 1st: LIKE this post! 2nd:name the Kiss Paste
with all the action, 3rd: the 3 things It does & win some In time
for Trick or Treat....wouldn't It be handy after eating all that
candy?ll! emall facebook@klssmyface.com, Include your address
NO Posting herel Muahl X0

[}

)
Elarl),) omise!
Witd ininy 8 gltriLiat

1
'Lwhlrr;u,‘f,u,‘ &9 oupr Gl

V0 t‘-r'iv batlte sy e |
!

‘|l ‘?”gf" foufn

LT L j

WE LOVE 70, KE THE MORNING AFTER!

Like * Comment * Share 1

Abby Nonnemacher, Yolonda Tapp, Sabrina Jones Top Comments
and 44 others like this,

Hl Hopeful Cely Definitely need to try thisl)

1 * October 23 at4:08pm via mobile

oAl
,W Maddy Stelnhart Have tp check his out,
Octaber 27 at 10:29m

Klss Kiss My Face

KMF169
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Kiss My Face | Facebook Page 4 of 7

Qctaber 20
A Like * Comment * Share 2
Stop rushing! Driving at a slower speed actually helps reduce Marwan Chamakh, Judy O'Nelll, Melissa K Sparks and - Top Comments
41 others like this,
pollution.
Ashlelgh Mayfield If love {o try your product... Do you have any

e coupons avallable?
! : b Qctober 22 at 4:38pm via mabile

D Melissa K Sparks emall sent  TY
1}l Octaber 22 at 10:09pm

Kiss My Face
K !?s Qclober 19

FACE

Unplugging your devices helps conserve energy. Unplugging
yaurself helps you recharge. Post this to your wall for a 24-hour

escapel

s, ¥
Like * Comment * Share 1

Kiss My Face, Edges Salon and Spa, Marina Ogneva and 28 others like
this.

Kiss My Faca
K !4%5 Qclober 17

FACE

Qur Peace Soaps are 100% Natural, Try the Lavender Mandarin
Castile Soap for a relaxing cleanse! http://bit.ly/1gNZI7R

Uke * Comment * Share 1
Belh Lambert, Megan Youngblood, Kat Hell and 14 olhers like this,

MR Oconer 15
FACE

It's Tuesday with KMF Kissers & It's all about creating
partmerships with people In a positiva placel KMF loves to Pose
and Play in recycled Poly, with Horny Toad, sustalnable
clothing...Wear More...Wash less...Compliments of Bob & Steve's
Farm... See More

"Keep cAM Ao [

Maria Gvedashvili, Sandra Radler Phillips, Lynn Cochran and 20 others
like this,

KMF170
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Kiss My Face | Facebook

Kiss My Face
K [és October 14

FACE

When Columbus got lost, he discovered a whole new continent.
Share with someone you want to explore withl

Like * Comment * Share
Veronica Anglero Rudy, Tonl Hood-Flaten, Julle Top Comments
Plutowski and 48 others like this,

[ 7] Keely Erin Shaw And then he enslaved and decimated the
I _JJ_;] population already therel Let's celebratel
- 4+ October 14 at 9:00am via moblle

B Jen Equality Hilllard Columbus was evil,
2 ' October 14 at 9:00am via mobile

View 2 more comments

KISS sty
FACE

Back when we were just getting started out, Bob & Steve used to
sell squash and these blg, green bars of ollve oll soap out of thelr
van,

https://www.facebook.com/pages/Kiss-My-Face/38548723445

Like * Comment * Share

¥
k' ety 1 Oclobar 15at 2:17pm

Page 5 of 7

me a4

Kiss My Face, Brandi LeAnn Sparks, John Dreke and  Top Comments
52 others like thls.

Diana Devlin Sentl You nead to post the answers ta your weekly
‘#fl lrivia contests so we can see what the final answer was, even If
~ we didn't get plcked to winl
October 15 at 1:20pm

[Kiss My Face YOU are Rightill We will do DI XO
2 " Qctober 15 al 1:25pm

" Krls Bell Sentl Thanks for the chance!

View 9 more comments

KISS Rty
FACE

The falling leaves drift by the window

The autumn leaves of red and gold

1 see your lips, the summer kisses

The sun-burned hands I used to hold...Autumn Leaves, 3. Mercer,
Happy Sunday Kissers! It's the kind of Fall day for a trip down
Memory... See More

Like * Comment * Share

Tricla Sauer, Bincoy Puno-Rombaua, Jen Karvan and 23 others like this.

W kiss B

KMF171
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Kiss My Face | Facebook Page 6 of 7

EACE October 11

Those steamy Island getaways wouldn't be the same without one
of our favorlte flavors: coconut! Take 25% off all our coconut
products this week far a mini-troplcal vacation.
www.kissmyface.com

S
Like * Comment * Share

Tricla Sauer, Edges Salon and Spa, VEGAN Québec ~ Top Comments
and 42 others like this.

i | sara Powell I'va been using the plaln olive oll soap for about 20 TAKE 25% OFF
WA vears: no dye, no perfumes. Don't ever change It; please. i -
B s T RROSK M L ALL COCONUT FRODUCTS!

81 Tricia Sauer My mom got me liooked on the olive oll soap and
faclal molsturlzer when she lived In Maine, She has moved, and I
haven't found It In Baton Rouge, La yet, I'm thrilled to find the
webslle so I can order more--my skin Is miissing feeling so good!ll

1 * Oclober 19 at 9:02pm

KISS e
FACE

Do what you can to help conserve water] Our advice...

etalh

e, pal,
fOT PR e

e

Like * Comment * Share

Veronlca Anglero Rudy, LaTecla Wood, Marina Ogneva and 13 others ke
this,

[ 5 Kiss My Face
MY October 8

FACE

It's Tuesdays with KMF! Let's Play: WHERE IN THE WORLD ARE
BOB & STEVE?P??21111! Our Founders are traveling the
Globe,..Yes...they do go to Greece far our Olive Qil Seap but not
today KISSERS...oh no! Name the Country they are In, where
Cav... See More

Like * Comment * Share 11

Kiss My Face, Irene Koomans, Dalibor Ziata Trobradovic and 34 others
like this,

KISS B
FACE

Did you get your halr care coupon yet? We're giving you $5 off
any two Kiss My Face halr care products, now with argan oill
Hurry, deal ends October 10th! http://on.fb.me/1cR1ISX

Kiss My Face

Kiss My Face all-natural body care company Is no
newcomer ta the recent explosion of green product
marketers, The brainchild of two long-time vegelarlans
searching lor heallhy body care products, Kiss My

KMF172
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Kiss My Facce | Facebook

Face was founded on a 200-acre organic farm In New
Yoik's beautiful Hudson River Valley. From mo...
Health/Beauly; 72,811 like this

Like * Comment * Share

Alessandra Maria LoBiondo, Laura Stavro, Mary Cottage and 7 others like
this,

Mary Cottage Should I be abla to print a coupon by clicking on
€775 the link above? I liked the KMF page and clicked on the link but
' the page Just reloads. No slgn of a coupon.
1 ' October 7 at 8:43pm

bile  Find Friends  Badges Peapla Pagas Places Apps

out  Create Ad Creale Page  Developers  Careers  Privacy  Cookles

zebook © 2013 * English (US)

Like * Comment * Share

Jolean Marl, Kiss My Face, Jenny Baldwin and 33
others like this.

21| Debble Binder MUAH!
1 * October 8 at 1:05pm
fiKiss My Faca' MUAH Back at yalll
1 * Oclober 8 at 1:10pm
1 Darlene Holley love your productsil!l 1 )
Oclober B at £2:4dpm

Kiss My Face We Love you Backll xo
1 * October B at 12:52pin

View 2 more comments

Games  Music

Help

https://www.facebook.com/pages/Kiss-My-Face/38548723445

Page 7 of 7

Top Commenls

KMF173
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Welcome to KissMyFace.com

Choosing Natural | OurIngredients | Olive Oll | QurStory | Glve aKiss | Store Locator |

Oral Care

Body Soaps & Gels

Get Naked with our Bar Soaps

You don'l wear anylhing In lhe shower, 5o why
should we? Our Naked Bar Soaps are slipped
of all arlificlal Ingredienls—even the wrapper Is

biodegradable]
Try one todayl
MY ACCOUNT COMPANY INFO
Shopping Cart SITEMAP
Login Misslon & Values
Wholesale Login Shipping and Relumns
Conlact Us

Privacy Policy

hitp:/fwww.kissmyface.com/

Face

Hair

Suncare

Search

Lips Kids

Do you love kisses? So does our
CEO! Thals why he's glving you
25% off all Kiss My Face producls
online with the code CEO2E: so you
can get all the kisses you need lora

lite less.

Shop nowl

AT
Byt St
O gall

SUPPORT

Phone: 845-360-2060

Emall:

Seads of Peace

Seeds of Peace s an
organlzallon thal unlles teens
from areas of conflict logether
to discuss politics and
leadership, We donale 10% of
lhe prolils from our Peace
Soaps fo thelr organizallon.

Learn more!

SIGNUP

Slgn up for our emall
newsleller and recelve
coupons, speclal offers,

cuslomerservice@kissmyface.com and new product

Hours: M-T 9.5, F 9-3 EST
Live Chal Is not avallable

updales,

Slgn Up

Extra Kisses

Page 1 of 1

0
Shopplng Basket

f conneot

Sale

SHOWER GELS

ICeap Your Shower
All-Natural

Try Wl

MOISTURIZERS

For Soft
and Smoolth Skinl

Get Somel

HAND S0APS

Molsture Soap
for Soll Handsl

Snag Yoursl

Free Shipping on
orders over $50,

Here's somelhing to make
you smlle, Gel all the Klss
My Face Goodness shipped
free when you order $50 or
more.

Entercode
FREESHIP$50
at checkout,

CONNECT
Llkes
Like us on Facebook

Followers
Follow Founder Boh
on Twiller

copydght © 2012 kissmyface.com

KMF174
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U, FITT

Mitc hell M. D

Pouch My Face Serum
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* TOUCH MY FACE -
' Facial Masque ~ §
id by Dr. Roby Mitchell, MDUE

0your face and rub in after washing you !
; Wit should cover about a quarter ﬂfy"m.m
Aenight. Wash off using a mild soap. 0%
" ﬁﬂcfmut oil or extra virgin olive"ﬂ' {
i by desired results. For “ﬁ“k[.ss’“'!‘
: For even better results pretreat |
2 oz, (60gm)

> !.ugyd:‘PRﬂw_Oramnr(':mm Resoncinal, Boving I ,
: I:!}][l, 3|m|1mn;:_ Caleinn Panthenotate, \anthat. B

Ty Onl, Resy il 2 Oade, Folie Actd

W

Y -
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IR, FITT

foby Milchaell, M D

Touch My Face

Soap

www drfitt com
www facebook. com/drfint
Amarillo, TX 79110

Hauns Watsy, (Olive (51 Coououl
Ohl, Argan O3l Vitamin K aml
Fragramy ml

PYR0000106



