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* VDR SOFTWAREORDERING

HOW INDEPENDENT OPERATORS ORDERS AND DOWNLOADS SOFTWARE TO THE
VEHICLE USING VIDA ALL-IN-ONE



VIDA SOFTWARE ORDERING

HOW TO ORDER AND DOWNLOAD SOFTWARE TO THE
VEHICLE USING VIDA

This describes how independent operators order software in VIDA All-in-one.

When performing a software download as well as electronic diagnostics, activations
and quick tests within VIDA, it is imperative that the vehicle's system voltage is main-
tained between approx. 13.0 V and 14.0 V. Volvo requires the use of the Midtronics
PSC 550 when performing SWDLs and during fault tracing. The Midtronics PSC 550
is a constant voltage power supply capable of 55 Amperes max while regulating the
voltage to 13.6. The use of this power supply will prevent over voltages during SWDLs
and fault tracing. Refer to TNN 30-04 for further information.

1.
2

3

4.

Connect a DIiCE or other J2534 device to the vehicle.

the Communication tool drop-down list.

LT a RS ks P R e a8z
e i

Select the communication tool in

3

3 Trone - [y 0wt bt - Y bom s s Yok«

ats LisT

“Year e artner Gro,
A0 G EURTIT. pwcept wabia ane Chno 9]
ngine Steermn gody style Special vebictes

: .
. AT AT i ]

> CLEAR VEMICLE PROFILE o8

Hodel Year vin Lieme plate Cammouication toel

Fig. 1 Communication fool drop-down

Fully profile the vehicle by clicking on READ VEHICLE.

-> Fully profiling a vehicle includes; Model, Year, Engine, Transmission,
Steering, and Body Style.

Click O
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VIDA SOFTWARE ORDERING

5.  Before downloading software you must read, fully fault trace and clear all
Diagnostic Trouble Codes.

23 630, 2009, 031517, MIXT5, S TRKTSr297 179048, 133008 VDA 0T Y sy 69 Mietosof It Enpiarees

TN — ) S

Qoo 0 o @D Seee Drrees £ 50 R0 H
Fimpifcatonivdanoendo i i ) v e o de

vscmucn TalankiE
3 REPORT T Anaa Andersson, EUR > L0G ouT
vewicie Sevhis

START YCHICLE PROFILE INFORMATION PARYS LIGT | IAGH TS SEARCH

S azev
T post

4 SHOW AL

Iritisl State ~ Gicicntnd LEC Dafivery

| Fomserare conor, W does ot ok, o
E2 1nformation and verification, temperature control
* %24 CCM-0004 Passenger compartment temperature sensor Signal too high/Signal missing
Checking Seat heating module (SHM)

3 VIEW INFORMATION #2001l

Fig. 2 This page shows a view of the vehicle modules and the Diagnostic
Trouble Codes.

To clear Diagnostic Trouble Codes go to the Delivery tab.
Click on the SOFTWARE tab.

Enter Order Reference information (Order Reference number is mandatory.
We suggest using last 6 of VIN or RO number). This will allow you to match
your download with the vehicle you are working on.

8. Underneath Software product click on the shaded box with (3) ... to display
software available for the vehicle that you have profiled. Highlight the software
WhICh you would hke to download Cl|ck on ADD

Part dovcristion

S 7 SEAREH 7 SHOW ALL 3 pRINE
7 REPORT ERRORS n
1 VEHICLE DETAILS T oo TN 1T T ot i S P AT Tt
e o Dt L R P _,}
33662697 01N - user defined aso 005 b
g VT S AR
3 waorade
8573466 :
3

S ADVANCED  (<its.
YIN | Chassis Padel ;
WiCTess68145520)) fxcao
i
{DICE-200117
581940 (-04) REPROGRANMER  + QuER  B566¢7S !
(8633786) -2004 560 V70 B )

velacle (3624348) -2004 S50 V70

m OGWIROAD MISTORY ezeirs
9489034
85734

£XC BUFUEL -2002. STAUEL

)
(ca), ws)
-

L ADD t CANCEL

Fig. 3 Software available
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VIDA SOFTWARE ORDERING

9.  Click the PURCHASE button to purchase the software for download.

-> This will bring up a pop-up redirecting you to Volvotechinfo.com to
complete the purchase process.

1% NOTE

If the PURCHASE button does not highlight you will need to
return to the VEHICLE PROFILE tab and do the following:

1. Click CLEAR VEHICLE PROFILE, found on the bottom
of the page.

2. Click READ VEHICLE (do not select vehicle from the Last
Identified Vehicles).

3. Complete vehicle profile.

4. Go back to the SOFTWARE tab. The PURCHASE button
should be now be highlighted. Continue with the purchase.

-> ?r*w-wm%ﬂ*nm*et“;@ 7517811, 20 L) Bkrint R S ’Cﬁm*mmﬂ;ﬂ
s D e e €8 220500 B

¥ ADYANCED | PRINT

PRy

+ 3/¥40 (-04) REPROGRANS

DowHi OATA
e
Vehicly i <
L 455201 (xc001 Zoce
2 PURCHASE 1ot + nerave

Ordee detaits

+ canceL

Fig. 4 Submit Purchase to Volvo Techinfo

11. Enter your Volvotechlnfo Username and Password

REPORT ERRORS
£ VEHICLE DETAILS.
7 HELP

© ADVANCED 7 PRINT

yin i ¢ |
mmssm w5703 [xcvn
:...m.. onteal

foice

+ 81940 (-94) REFROGRANSNE

0OWRLOAD)

Vehicte
v asizor pewl zoue

) PURCHASE - tiies » mEmave

Order devats

5 cancrL

Fig. 5 Login window
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VIDA SOFTWARE ORDERING

12.  Verify your download purchase read disclaimer and chck | agree (checkout).
- EEEEmEn X hoaeizh) Moo brnci Ipoes f’*mwmﬁﬂ

Jimwe vmeete €6 0L T R

(1o LR AICTRNE 4

- Q(. '..".-:

73 AiF L 3 ADVANCED > PRINT
P Modet Year webicle Type Downlasds | price
253 e 5 s arae

Sub ok §2343
Masdiing:  fe.0q
Shupping:  HiAG

rotak 1234y

m ANy uch eoovent may b Srpiaved nd naved vele g for

o . drsoncce.
yobice B achar S R S T L U e e W aﬂ—u\nwﬂ&lv«m
- esszer e o~
20627013 Lagres {chackeut)
Order details

¥ eancet

Fig. 6 Logged in
13. Enter your Shipping Information. Click Next.

‘Sottrbars Downlosdy

Chassis vin_ L t
456261 TV1CTES5651455201 2003 275 . 30677013

Sub Total:  $2348
Mandling:  49.90
Shipping:  $3.00

Total: $23.48

Shipping Wlermation | LT T
*Required Fietds

t * First Name: °
* Last Name:
i Company
* Addross 1 -
§ Streel:**
H Address 2 -
i Suite/Apartment:

* City:
“ State:
* Pastal Code: R
"% Country: [United States ]
Phone | T i
* Emall:

Customer P.O.
Reference No.

|
|
Wl

**Sorry we do not ship to PU boues

Fig. 7 Shipping Information
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VIDA SOFTWARE ORDERING

14. Enter your Billing Information. Click process order.

NOTE

Effective June 1, 2009: we will be implementing Address
Verification Service.

Address Verification Service (AVS) verifies the address
provided by a customer at the time of the credit card trans-
action.

Having a credit card from a Bank or Institution which support
Address Verification Service will be a requirement for
making any credit card purchase transactions. AVS is
supported by most US banks and some international banks.

If your credit card provider does not support AVS your
purchase transaction request will be declined.

- RS s
Criensis vau K [Ty
494151 YV18U527752494151 2005 285 9494717
9494719

Sub Total: $60.00

Handling: $0.00
Shipping: $0.00

Total: $50.00

Billing Information

Frst Name: |

Last Name.
Company
Address 1
Address 2:
City:
Country:
Phone:

Email Email (again): |

‘ State:
Postal Code;

521 Ameican Express
Name that is on car
Credit Card Humber: |
Explres: (01 January ¥.72005 v

process orger !

Fig. 8 Billing Information

15.  You will receive your order confirmation stating Checkout Complete. You will
have to close this window to be able to complete the download through VIDA.
9 N Pyrchae : R PR TR R T S i RS A 3 o

iAuemiu»! i
{Your software order is completel Please close this window ta retumn to VIDA

e e T

Checkout Complete!
*An order detail email has been sent to your billing email address for your records

Shipping Information Billing lufarmation

Flest Name: Indenpendent George First Name:
Last Name: Last Name:
Company: volvo Company:
Address 1 - Sweet: 7 volvo drive Address 1 - Sueet:
Avlfiuvsz 2- Address 2 -
Suite/Apattment: Suite:Apartment:
City: Rockleigh ~ State: N Ciry: State: N
Postal
Continy: e Code:  'OPBAT Country: us Fastal
County: bergen County:
Phone: Email: Phona: Emall:
Sofrware Nownloads
Chassis MIN Modal Year Vehicle Typa Dovminads Price
494151 YVISU527752434151 2005 285 9494717 $60.00
9494719
$60.00
$0.00
$0.00
$60.00

Fig. 9 Software order is complete
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VIDA SOFTWARE ORDERING

16. Once back in VIDA go to the SOFTWAIRE tab and select QUERY ORDER.

- A dialog will appear.

17. Click YES.
- A window opens containing a list of placed orders.

B SR B ot el g o e
-

A e S

e et

LG ouT

Ao Andersson, AME

i+ reporT erroRs
> VEHICLE DETAILS
e

stancr
VIN | Ehascic _-—
3 o ADVANCED - PRINT

»SCARCH 5 SHow ALL

VIN | Chassis

PModel
EEIRERT e P

Comerini ian toot el I = e Sl
fpeemoti ) T T iy T et Forirrsise
waCTeSSGeSSOT 9651292 -OiMrelend  Ordered

T $/¥40 (-64) REPROGRARNER ) QUERT Of

m OOWNLOD HISTEA T
| wenn T A s A

vehithe
i 455200 DESOI 2008
9691292 - DTN catcad

information
> REHOVE

3 PURCHASE
S ADDTOLIST  CANCEL

Order details

Fig. 10 List of placed orders
Highlight the part number to be downloaded and click ADD TO LIST.
The software part number is added to the SOFTWARE LIST.

18.

Ele €&t yow Fgvotes Jooks b
; N s e G 3000 Ty LS
e 2. e . ——

Anna Andarsson, EUR < L0G ouT

[ recunicat JournaLs
i REPORT TO TIE

LR
[} vk B e

D1AGHOSTICS

INFRRNATION PARTS LIST

~ ADYANCED % PRINT

VIN | Chassis Model Year Order reference Software praduct
iCToSs61esE0T) [xcas 3} fzooe .

£ addte:

> READ YEMIELE & SEARCH

Lsamunicitiontes),,
ez E

7 $/¥408 (-04) REFROGRAMMER . > QUERY DROER

Order t0 Grder date © Order status.

vehicle 3 2
7003$54170865547 __ 4/21/2010 10:25:18 AN Available
B5OAELILYG €555 x

. 135068 (€301 2009
B 419201 (izval CRoce

A LR SEAIEII0T Fh X A

bl T Y ALYORE T BREE R sk Ui e
Order details Information
ViN: YWICTBS5681475201
Order reference: acarisaZ
USB memory needed Ko
Control medules 1o be loaded DIM, CEM-tt
Size: %48
Estmated total bene is ep0ar. 3 minutes
» CoNTINUE
oo T O Traedien

Fig. 11 SOFTWARE LIST

NOTE
You can remove software from your list by highlighting the
part number and clicking REMOVE.
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VIDA SOFTWARE ORDERING

19. To activate the download click on RETRIEVE. This will allow the computer to

read the car and speak with our servers to build the software package to be
downloaded.

NOTE

Once you have clicked RETRIEVE you can click REVOKE
to cancel the software from becoming downloadable. If this
is done you will need to file a help request for credit for
revoked software.

20. After the software has been retrieved the CONTINUE button will become
highlighted. Click on CONTINUE.

-> A unige vehicle download tab for the corresponding vehicle will be created.

- TECHNICAL JoURNALS
i7 reront

£ oETAILS

5 ADYANCED  Grive
VIN ] Chassis Ordor refarsace Softmore product

hodel veur .
RSR[50 31 froos 3] Co 1] e
Communication ool

- +] Scftwses T addta: <]

#$/¥40(-04) REPROCRANMER > QUERY DROER

SOMTWARE UTT DOWHAOAD HITTOR

Intormation
. Verification .+ powatead T . T cantiem

The first step in the download brocess is to verify that the vehicle match the configuration of the softwars paskage

13av
vcia will b deintad cally. o
code (DTC) read outs, the diagnostie trouble codes (DTCs) must be read out before the downlosding

1gaion on.

Important! The battery must be able to manags the power supply whis downioading s in progress.

. Itis recommendad that an external ower source is connected to the vehicle to quarantee the power supply and voRege level thraughout the entire download sequence. rELOGE

Cautiant Keep the communication tool connzcted unti VIDA gives information that downloading of the scftware 1s frished. > START

=

o . T . SR T e e o o e e e

Fig. 12 Unique vehicle download tab for corresponding vehicle
21. Click START to begine the download.
NOTE

The following must be fulfilled before the START button is
enabled:

e The communication tool connected to the vehicle.
e The voltage in the vehicle is above 11 V.
e Bluetooth strength is sufficient (DiCE only).

NOTE

In order to prevent VIDA from closing down during a soft-
ware download, the LOG QUT button will become desabled
until the download has been completed.

© Volvo Car Corporation 2010 T11ENG4 8



VIDA SOFTWARE ORDERING

22. As soon as a software download has been initiated for a vehicle, another soft-
ware download can be started from the tab Software list, if there is a software
package available.

=lal

3 i

L U p E TR [k
b w0, 200m, e, trausc awo, wicrsssasne | | Lpre + 30 o + L Tooh

TECHNICAL JOURNALS 5

REPORDIGOIE anns andersson. EU3 e
VEWICLE DETAILS.
HELP.

VIN | Chassis Model Year Order reference Software product
e | — e B — o e

Commontcation oot

r: AT o1 Softwen T Addre: s

> $/¥40 (-04) REPRGGRAMMER  + QUERY ORDER  » READ VEHICLE J SEARCH

SOFTWASE LIST  DO@HLOAD HISTORY - 139068 [C30] 2005 (63%) ) LSRRI S AT T

informetion
stion * 7 Downiead " 3 Confiem s

Veriying software =0 124y

The software package received must be vertisd against the vehicle. N

Please wait, o
s
am

= i =0 Tinated e [RR 7

Fig. 13 The vehicle download tabs shows the total progress as a precentage
for each vehicle

NOTE

Up to three parallel software download sessions can be
initiated.

23. If as part of the software download, a diagnostic script needs to be executed
(e.g. calibration of the Climate Control Module) in a vehicle download tab that
is not active, VIDA will highlight, in yellow, the vehicle download tab in ques-
tion.

T TECHNICAL JouRNALS Bl
 REGORT 10 TIE

* VEMICLE DETAILS
* HELP

£106 06T

SEARCH

5 ADVANCED  Pitfiet

VIN | Chassis Hodel Year Order reference Software product
[ fo ] S wons I s i T
=

ERTRIE Sotimare ™ addter =

3 $/¥40 (-04) REPROGRAMMER > QUERY ORDER 3 READ VEHICLE » SEARCH

SOFTWARE ST DOWMLQAD nisTORY 139068 [C30) 2009 (73%) FEESTREEAIEIECON

Information

" Confirm

| The sofeware 15 baing downioaded =9 Bsv
Please watt.. o

Zsal 0 9 B6  [Emesmasnt (oo veon. |
Fig. 14 Vehicle download tab highlighted in yellow

When a highlighted (yellow) vehicle download tab is selected, the diagnostic
script will be shown in a "pop-up" so the user can follow the instructions.

© Volvo Car Corporation 2010 111ENO4 g



VIDA SOFTWARE ORDERING

24. When the software download sequence has been completed the vehicle

download tab will indicate 100%. Vehicle download tabs which are inactive
will be highlighted in green.

ke, 208, s, s awo, vacrosseanr.. | |

¢ TECHNICAL JOURNALS
< REPORT T0 11
* VEWICLE DETAILS

srast VeneLe FRoF IS

VIN | Chassts Hadet

Year Qrder reference Software praduct
Ta55681455201] [xC90 =] feoos =t - e
Communication tosl
SEENSID 1 Software T add e — =
3 $/V40 (-04) REPROGRAMMER > QUERY ORDER > READ VENICLE > SEARCH
SOFTWARE LIST GOWHLOAD MISTORY 139066 [C0] 2009 (100%) EFCOSHnTm Al yeiiiy
tuterrastion
The software has been downloaded into the vehicls. T a2av
Corry out  pre-defivery check before returming the car to the customer. °
Note! During certain downloac nees, the clock in the car will stop. Check and adjust as needed.

Select OK to finish the download sequence and to close this tab.

o

Fig. 15 Vehicle download tab highlighted in green
25 The OK button will close the vehicle download tab. The association between

the vehicle and the DIiCE will be released so that the DICE can be used on
another vehicle.
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telematics - Telematics : VOLVO IT Page 1 of 1

VOLVO IT

£ 1 OUR OFFERING | NEWS AND MEDIA | EVENT | CAREER | ABOUT US

YOLVOIT » Telematics

Product development

Sales and market

After marké( h

Manufacturing

Business ééministratio.n
v IT inﬁ"astruc.tufe
‘»FTelermtics ‘

Commute Greener

L

Telematics solutions

WirelessCar, which is a part of the Volvo IT Group, offers marketleading telematics solutions for the
automotive industry.

The WirelessCar offer includes remote diagnostics, vehicle tracking, fleet management and emergency
assistance.

Go to WirelessCar >>

http://www.volvoit.com/volvoit/global/en-gb/solutions/telematics/pages/telematics.aspx 10/29/2014



EXHIBIT 61



> Volvo The Game (Free PC Game) - Gameplay video - YouTube Page 1 of 2

Yﬂu Tﬂh& : ) ) Q Upload

wit

The Train (Free PC Horror Game):
FreePCGamers Game Watch

_ Tricky Truck - Free PC Game

Be The Slenderman (Free PC
Adventure Game): FreePCGamers

'

gé-;ﬁ Sugganad by Feepamen

=A% lomomonmum:mmmm:wur.

ke Minotaur Maze Co-Op Gameplay |
Lolman and Heather

Playseat Evolution & Virtual Racing
Chassis - FOV Tips - Volvo the
i o

Volvo The Game (Free PC Game) - Gameplay video

@. freepcgamers o
rzzeonugss |f I Subsciibe’ frgens i

: ’ 13 G TDU BMW E36 M3 3.2 HD
‘f_ Add ¢ «5 Share  exs More Eé 153 9. a7 i 2,

Uploaded on Jun 6, 2009
Free Download Volvo The Game:
http:/Awww.freepcgamers.com/2009/06/v. ..

23 Free Full PC Games (13 Online
Multiplayer) To Download
" 5

ALL COMMENTS (133)

Top 10 Best Graphics in Video
Games 2013 [1080p HD]

Top comments v

CommendatoreAndoling Sr. Vo wss
The way he turns the wheel looks like he's kneeling in front of the driver's seat lol

Ry

10 pc games you must have

honnolog ¢
beats NFS lol.

Raply

Cobra 11 - Crash Time 4 Das
& Syndikat Mercedes E Klasse SEK
argenis trinidad via Google+ 1y

] B |

hitp ifwaw thecargames. org/super-ratiy -
Raply
& TOP 10 PC GAMES OF 2015
. [ LATEST OFFICIAL LIST]
cnbaxxter e —

for a free game it's good . only for FREE ..

«

. MXGP: The Official Motocross Video
MichaelKMcCallum o “* Game PC Gameplay FullHD 1440p

| think | saw an option for that.

thomasoerskov v ans wreply o Idoh
you can i am playing it with a steering wheel

3
b

\\1”

Racer Mercedes-Benz 190D

&

ShaunRogersRox & ;o
why does everytime i try 1o play it it says video device error application is shumng down? im running
40GB with a hp pavillion mx70 monitor

TOP 10 RACING PC GAMES 2008-
2011

ok |
T

roger smith 2y
man this guy has a hurting pc

http://'www.youtube.com/watch?v=AnbqO2SIno8 10/29/2014



» Volvo The Game (Free PC Game) - Gameplay video - YouTube Page 2 of 2

Yﬁu 2 Q. Upload

Gameplay

[ 16:07 B

UK Truck Simulator - Trailer

Impressive PC Games of E3 - E3
2014

You I“b‘s E_Q Language: English ¥ Country: Worldwide ~ Safety: Off ¥ 0 Help

About Press & Blogs Copyright Creators & Partners Advertising Developers +YouTube
Terms Privacy Policy & Safety Send feedhack Try something new!

http://www.youtube.com/watch?v=AnbqO2SIno8 10/29/2014
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A GLOBAL GROUP 2010 »»

CONTINUED CEO COMMENT »

ing that we have been able to provision SEK 350
M for profit sharing to our employees, since
return on shareholders' equity for 2010 amounted
to 16%. The past two years have required quick
adaptations that we would never have managed
without the extraordinary efforts undertaken by
employees throughout the Group.

Based on the much improved profitability and
the significantly reduced debt level, the Board
proposes to resume dividends with a pay-out of
SEK 2.50 per share for the financial year of 2010.

Improvements within all business areas
The improved demand was clearly visible in our
truck operations, with order intake rising by 75%
while deliveries increased by 41%. Order intake
gradually increased from low levels in Europe and
North America. In many emerging markets such
as Brazil and India, demand remained strong. On
the other hand, the Japanese market weakened
during the second half of the year. Net sales in
the truck operations increased 20% to SEK 167
billion and the operating margin improved to
6.0%. The positive trend in order intake led to a
gradual increase in the pace of manufacturing
and delivery in most of our truck plants.

The growth and profitability development of
Construction Equipment was strong throughout
the year with a gradual improvement in Europe and
North America, and with a very good contribution
from emerging markets, particularly China. Sales
rose 51% to SEK 54 billion and the business area
recorded an operating income of slightly more
than SEK 6 billion. The full year operating margin
was 11.5% with a strong finish to the year. We have

~increased our market share in the important Chi=

nese market and now rank as its third largest

“manufacturer. We are r‘nE)vi‘né'our position forward
further with the launch of SDLG branded excava-
tors from Lingong and a large number of Volvo
products.

Buses' sales increased by 11% and the operat-
ing margin rose to 3.8%. The business area had
a positive trend in profitability throughout the
year despite relatively low volumes in the impor-

tant markets of Europe and North America. The

improved profitability is partly a result of increased
sales, but primarily the fruit of considerable
efforts to raise internal efficiency and lower
costs.

Volvo Penta turned around with a profit of SEK
578 M and a margin of 6.6% despite continued
weak demand for marine engines. With one of the
industry's broadest product ranges and a global
network of service and distributors, Volvo Penta
is strategically well-positioned to be an innovative
partner to important boat builders. The industrial
engine business had a good development and
the aim is to further increase sales of industrial
engines by breaking into new segments of the
market.

Volvo Aero's operating income rose to SEK
286 M despite a loss of SEK 538 M related to the
divestment of the U.S-based service business.
Core operations developed strongly due to
increased volumes, resulting in improved capacity
utilization, improved productivity and lower costs.
Volvo Aero remains well-established with partici-
pation in many interesting engine programs that
will be entering production in coming years.

In our Customer Finance Operations profitabil-
ity gradually improved as our customers’ business
activity increased, which in turn led to a more sta-
ble financial situation for them. As a consequence
of the Volvo Group's increased sales of new prod-
ucts, we also see that our credit portfolio is grow-

ing again.

Intensive year of news
We take a long-term view of our business and

what needs to be done to create value for our

“customers and fo create sustainable profitability,

Accordingly, we maintained our relatively high
investments in product development during both
2009 and 2010. We also continued to invest in
our plants and sales channels. Combined, this
means that we now stand well-prepared in terms
of both products and capacity.

As one of the world’s largest manufacturers of
commercial vehicles, we have a responsibility to
reduce the impact on the environment caused by

our production as well as the usage of our prod-

ucts - it is a responsibility that we take most
seriously. Engines that use less fuel lower our
customers' operating costs and strengthen their
competitiveness while reducing environmental
impact. At the beginning of the year, we intro-
duced on a broad front in the USA, the new
engines that meet the latest, extremely stringent
requirements on emission levels that are in fact
practically zero for nitrogen oxides and particu-
lates. Trucks fitted with the new engines have
been well received by both old and new custom-
ers and we are capturing market share in North
America as a consequence. But the truck news
doesn't end there. In Europe, Volvo Trucks
launched the new construction truck Volvo FMX
that strengthens the offering within this impor-
tant segment of the market. In Japan, UD Trucks,
in conjunction with the introduction of new emis-
sion regulations, launched a new heavy Quon
truck equipped with Group engines.

Through Eicher, we have a very strong position
in medium-duty trucks in India and a well-per-
forming sales network. We are now further devel-
oping Eicher to keep pace with the strong growth
in the country and for export to other countries.
We are developing a new generation of heavy-
duty trucks and investing in new assembly cap-
acity. We are also building a new engine plant that
will be the global base for the medium-duty
engine platform to be launched in increasing
numbers of the Group's products in the coming
years.

Volvo CE launched a number of new Volvo
products during the year. Manufacturing was also
begun in China of the new series of excavators

under the SDLG brand. in addition, Volvo CE's

engines received certification in accordance with

" the new environmental rules that are beginning to

be introduced in Europe and North America in
2011. During the year, Volvo Buses began mass
production of hybrid buses at its plant in Poland.
This is but a small selection of news for a year
when the pace of renewal remained high for all

business areas.



~ Leif Johansson

Positive development in the short

and long term

Thanks to hard work and the resolute execution
of cost-cutting measures, the Volvo Group: has
taken itself through the collapsetéf the global.
financial system and emerged as a éﬁg_nger cqm} :
pany at a time when the economic trend is once
again pointing in the right direction. | can t’:Bjri—
clude that both our distributors and our suppliers
are doing a great job, and that together we stand
prepared to meet the expected continuation of
the rise in volumes that we saw during 2010. We
are continuously working to trim the ind&ﬁfiai

system in order to improve productivity and c
tal efficiency. We are also intensifying our activ
ties within product development in preparat? n
for several important product launches in the
coming years. '

Against the background of the Volvo Group’s .
improved profitability, good cash flow, reduced
debt and the improved market outlook, as well as
the investments we have made and continue to.
make in our plants and in product development, |
look upon the development of the Group with
confidence, both in the short- and the long-term
perspective,

Finally, | would like to say that it has been a
pleasure to work for the Volvo Group for these
past 14 years and that | wish my successor every
success in leading the Volvo Group into the
future.

Presriuc_!gnf and CE
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PRESENCE ON ALL CONTINENTS

The volvo Group has an established and

position i Eyrope North America and

America. Through the jcquisitions of UD

and | ihgong a@nd the cooperation within

and buses with India-based Eicher

position Nas been strengthened

in Asia. Through us acquisitions the Volvo

strong

South

Trucks

trucks

Motors the

in many markets

Group

has also established a giobal industrial  structure

distribu=ion

channels 0N an continents.

Production tac:

Volvo

Renault Trucks

UD Trucks

Mack T rucks

Eicher

Buses

Construction  Equipment

Vvolvo Penta
Volvo Aero

Volve  powetrain

st-ructureand

. channels

North America

New miver | a0y us

twactnaie US

st craire st Eustache CA Mexico iy MX eratsburgn US
shippensburg  US

Lexington US
Newington US

Hagerstown US

South aAmerica

curiiba BR

Las rejesias VE

curitba BR

Pederneiras BR

curitba BR



Epe.
Goiteborgumea SE Gent BE kaluga RU
timoges FR kawga RU

Blainville  Bourg-en-Bresse

SE wroclaw PL

Arvika Brads Eskiistuna . SE . onz-k nen Hamein DE

seley FR wroctaw PL

Goteborg Vara SE

Boras Safe uddevana

r-ollhattan Linkoping SE Kongsberg NO

Kdping skovde SE venissieux FR

It : ori
. Yfs . * FiZcgc
rYsy. o YYY5y_.ro - _fsy2 cr S v v AYY
v.ry KyCyeyy-1 -f. - y2_ e " VY
eyey YYY. -~ yrt= Y Ny vy I ys-
Share of Groups net sates
Trucks 63%
Buses 8%
Construction  gquipment  20%
Volvo penta 3%
voivo Aero 3%
Customer
Finance 30%
Share of Groups net sales by geography
Europe 39%
Nolte america. + 8%
South America * 10
Asia 25%
Rest o the \youq 7%
Asi
sia deaf of world

Bangalore |IN

Ageo JP Hangzhou CN

Pithampur  IN
Bangalore IN Shanghai Xian Cyl

Changwon KR Shanghai Ltnyi CN
Bangalore IN

Shanghai CN

Ageo Koi nose Hanyu uUpP

purban ZA srisbane AU

Brisbane AU

Durban ZA

Ownership z 50%
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THE VOLVO GROUPS PRODUCT OFFERING

Trucks
Al brands in the Volvo Groups truck operations have a unique and distinct The trucks are sold and marketed under the brands wvolvo Renault UD
brand-specific character that auaracts customers in their market segments. Mack and gicher which an offer customers a broad range ©f products and
services for efficient and economic transports.
Long-haul Regional distribution City distribution Construction

U777~ o

and
total

|
B S
Vo B prod rai by
interetty and h has

addition to buses includes a giobal service network efficient

pany offering

]
nd. repair cont finar | s es traffic
that in 1oNn systems.

spare parts

city buses Intercity buses Coaches Chassis
RtYyx
W wk r
v
Marine and industrial applications
Volvo Penta manufactures ngines aNd drive ( giems for marine applica- Marine ¢ngines irial engines
tions for both leisure and commercial craft with an of 10 to

engine range
900 |, and has a giopal service network of approximately 4000 dealers.
Volvo Penta also supplies industrial engines ranging from 75 KW to 640 kW
for

) ) "
irrigation pumps generator units and other industrial Looicatons. 0000



C h I nau“c Wheelem e ulers “

e products are  leaders ery @8nd awide gnge of compact equipment.
many world markets and include  a comprehensive range ©f wheel |pcaders
Compact construction
equipment ruction »
quip Heavy construction equipment ROX acruary
ov7ay v

S raster excaiors - graders

Backhoe loaders Wheeled excavators Wheel loaders
Compaction  equipment

ra-Crawler

excavators _
Crawler excavators from  Lingong Lingong Wheel loaders Pavers

r ™ B
Skidsteer loaders Asphalt ., machines

try
d 1
s an nufacture vau compon for aircrafe ish Fol ol <. Ivo A als! as an gaftergaarket
et ith oM Sight M focus. More thai of an ness that epair and maintenance of select aircraft engines as
New jarge commercial aicran are equipped With gngine components from well as stationary gas turbines.
Vv - phe Ny giangsC reflonsibl th
—
components Engine overh: Space
Financial services
Financial o jces such as customer and dealer financing and other sor. Customer and dealer financing

such as
vices insurance contribute o create customer value. pyoyiding

attractive  financing Solutions = essential to existing customers

retaining

and Liracting NEW ones.
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MOVING THE WORLD
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Mack is one of the leading producers ©f heavy-duty trucks in North America

Ever since the stare Mack Trucks has focused on power and eiiabitiy WhIiCh has contributed  to
making the company ©One of the _. ., ... heavy-duty truck brands i the North American

v f
n the U.S. Mack = the jeading producer ©f trucks in the construction economic haul and ‘ e u Se

segments. ' total Mack has sales and service w More than 45 countries
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Every day Mack trucks collect tons of refuse all over the u.s. The
demands imposed On these trucks are rigorous. They have to ger through

break down. Should the garbage

. in cyery Situation and they Must not
collection it wouldntm longfor the cities and suburban areas to

stop

py wa

refuse trucks coll million tons of garbage

nara (.., T, .. .

tran every week in the y.s. =
ble 1o build 3 COlUMN Gffinea garbage cans that reaches all t y to the

moon.

<\

Mack has been |eading the u.s. market for refuse collection for more
than 30 (o, The companys operations are most extensive  on the east
coast With huge cities like New vork Boston and philadelphia. n all
Mack has aimost 50% of the refuse vehicle market in the u.s. and ..
success is continuing.

Customers range from private family-owned companies With o, one
refuse truck to local authorities aNd oo cities such as NeW vork city

a operating around 2500 Mack refuse trucks that haul more tham 11000
. . tons of trash ooy day.

Mack collaborates ciosely With customers 1o Customise trucks that
match their specific requirements. N NEW vork for example a humber of
refuse trucks are also able to help With snow clearance using a specially

4 designed plow.

All Mack trucks gre built at the plant in Macungie Pennsylvania. The

Mack TerraPro M{ is primarily a refuse truck.

the trucks gare alsq

— - '
-and- natural-gas-dr

4 . A aitrerent parts of thS

to match mer requirg
alternative
vehicles-arel

are interested imextending theirfleets to include

more energy efficient-and environmentally Sound vehicles
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S S By creating value for our customers We create Value for our shareholders.

- We use our expertise *© creak transport reltatea hard and sift products '

superior quality safety @d environmental care for demanding customers in selected  segments.

We work with energy passion @Nd respect for the individual.

The Volvo Group views its corporate culture as a unique asset

) ~
since « is aifficurn  for competitors ' copy. By @pplying and rJy—

strengthening 'he expertise and culture we have Bt ypover the

years We can achieve our vision

Quality safety and environmental care are the values that form the

Vvolvo Groups common base and are-important components ©f ©Yr

corporate Sulture. The values have a jong tradition aNd permeate our

organization our products and our way of working. OUr goal = t©

maintain a leading position " these areas.

Quality = an expression ©f our goal to Safety pertains '© how our products are We believe that « is self-evident that our

offer retiable products and services. In used in society. W have had a leading products aNd our operations snan have

al aspects Of our operations oM prof- position ' ISSUeS regarding safety for a the lowest possible 29dVerse impact "
uct development. and production defiv- long time our g = to maintain this the environment. We are working ©
ery @nd customer support the focus position. A focus 0N safety S:an intearal further improve energy efficiency 2Nd te
shan be on customers needs and expec- part of our product development Work: reduce emissions in all-aspects °' our
lotions. OUr g4 = to Meet or exceed Our employees ar€ highly aware of business With partcular fOCUS on the
their expectations. With @ customer safety issues and the knowledge gained use of our products. OUr goal for the
focus based on everyones commitment from our internai ©ash  investigations is Volvo Group te be ranked as aleader
and participation our aim = to be _applic " product development. Our environmental care Within our industry.
Nnynber one in customer Sgkisfaction. L goal i to reduce the riskof accidents To-achieve this-goal We strivefora holes
T i n culture I ﬁnd emc vie] c

are responsive revof acci ha ay ®ccur s cal velop
what must be accomplished t be the improve the personal safety and the utilization

best business partner. work environment or the drivers of our
vehicles ad  ¢quipment. QU long-term

vision = zero accidents.

10
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The Volvo Groups @M = to continue t© grow with
increased focus on profitability.  1NE goal = t© grow by

10% ayear over a business cycle With @ higher pace ™
new markets. Part of the growth May over time come
from acquisitions @Nd then mainly ™ growth markets

and in strategic product Segments.

eompéti-tion ,

where custo#her satisfaction

as ® 1 a foundation for future sales and future
ays
based
profitability. The Volvo Groups strategy is
on customers requirements and is focused on

3
profitable  9rowth product fenewal and internat a

efficiency.

The ,hgoing fenewal or the Groups product range and
Customer requirements q i
creation of Nnew and better products aNd services .. a
The Volvo Groups products and services offer
challenge but @& matter of survival. Intense competition
high performance characteristics quality safety )
new environmental standards and safety 279 auality y
flexibiliy ~ a@nd a favorable total economy. Custom-

n . demands on the entire
. requirements put Significant
ers are Offered solutions adapted to their gpers

invol product development  process. The Group utitizes corn-
ations regardless ©f whether they "VOIV€ a single

chi and shared h Ao _Create
product o a complete Soluton. gvr‘j il é f‘ ‘ es
d costst

Products services and complete solutions are

developed " ¢lose cooperation with customers

with the goal Of contributing te improving e
Ui and i and thus
customers productivity profitability Nk
Volvo  striv t
creating Value for the customer. rives to
increase the penetration and proportion of sales
" with an The Volvo Group strives to optimize costefff iciency 214
i i and soft ducts
coming from services produ
. productivity N an parts ©f S operations by reducing
offer consisting ©f financing insurance Vvarious
and administrative costs
d manufacturing €osts and sales
forms of service contracts an spare parts
P - and . speeding up product development and other
superstructures and attachments.
Volvo & has processes. The work also comprises COmpetence
in the few years the roup
past v
and organizational development.
intensified S rglationships with ey CUStomers. development g9
-_Th advantages--are many-The Group €an sup.

port CUustomers  gevelopment " an even better

way than-previously and mtensited relafionstps

I; ”r@ a V tht
Nd the service range. I1he e er

creates advantages for both the Volvo Group and

its customers.

11
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STRATEGY

rr

investrt en.s in
Profitability = €sSsen- lac tc ensure

tre of ret products and services

development

and a favorable rein. s to the Sta ehdtders The

ois

and

Groups brands shan

cost  efft-

envirorteirtai

through €c ma tions. Tire acouisi

ben carried out & order to €s-tauiso the Group

in markets 5nd in new prduck segmerii%osas

new
well as to aU eve ecor caries or scale thr. ago
size The average oprerating rrarg duorig the
)
perioa has been 3.9%
Net sales
e °

<

v3

Vo1

4tx

h hi
Through its growth. the Group has ac ieved

size in mature Mmarkets with atisfartory

sufficient

n-rarkel shares. The size facilitates good crone-

arias cf Scale in most prod4 cy sec menu.

n construction eguipmen

o

rnartifaciai refs

One of pae vet dS largest

heavy-duty 9di€sel errgirres

also in the other business

Strong Ptsitiof S
areas

Good market presence gtooally

Future direction

the
Within the strategic area Profitable Grervamn

futurre direction

Continued organic 9rowth in mature roarkets

Focuion increased sales of services and after

Realizing Trem  acquir

" toe
Increased cooperatic with  business pa

The Volvo Groups acq a
ES divestments buses
39 3w €4 ., iNn -renr.ure c.yFL.4. el aTove  rtd fern.in trucks and -
ax AC uisitir « ©f tgersen Rands road development ivision
O rscii Panda read development division
v iese NO U Turks.-con oteed it 2007
Acgupsatier ©'  apariese Nissan €S ur-ks
Sale of the service company ¢/€an si  por

e

isEs

v Said of axle-manufactu
S1.43f- Acquisition of the truck
Y sy Acquisiflon

Sale of Volvo Cars te

Acquisition

ainmg = % of o e Canadian

of the truck rnanOdactur

or the excavator

bas Manufacturer FPiost.

teri ,

ring oOperations te Arvin

vawa cohstruction edquipment yachfo- f¥OM C..

rs hack and Re vault

Ford.

operations of Samsung Heavy 'maustries
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STRATEGY
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elopmel = a ey part of VPSS

Great effort s paced ON developing employees in

new future .o pnological competencies.

Substantial cost savings

in 2009 as wen as 2010 substantial measures

were implemented to lower the Groups costs on

a permanent basis. Short-term they have been

focused ON quickly changing ©ver the Group to a

new lower cost base while at the same time

securing the Groups long-term competitiveness.

Al barts of the Group have been subject t© cost

savings in a Number or areas. The measures have

Improved profital Yy through COSt control

Endustriat_Operations.

. . mom-a .

4 1-

. c
eytayk vy,
1F

;Y Ty v Kiy i
56.vY 5 g s 2 oy .
> it N M Y.
v Vg LRGZY.y T s e 2 L e ) Yoo
sy yamyy iz Y- 2 maven WA g
CIA

i and Subs[an!y lowered the
Osts for es and adrnin-

among others ation well-performing suppliers and take

i Qe wel
atig r roh gaNdamme oo rth nt g sin. es.
= arfllivs agiin aflimpor- Re inilitratio| bilkuly i
at =

tance costs increase a slower oo hess units.

through Ncreased icioncy and productivity and Increase productivity " product development

thus assist in raising profiability . INncrease gexibility 1O be able to rapialy adapt the

cost structure 10 changes in demand.
Future direction Increase  competency and  aweraiy Wit siong
Within the strategic area of Operational Excel- employee commitment.

fence the future direction ;o

Lowering the product cost.

utilizing the global production capacity With

regional support.
Productivity increase in the industrial gysiem t©
strengthen competitiveness.

— - — any
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STRATEGY

yLy.-Si.b.Kfya o & r
mod - . r -t " . R
VY- 99w ey - v Yo oveavEsy JY o Wl g :

vy ey ytdd

4 v d_.ca . , f td
R Y Sy ivgy Ty L. by 0

petitive gduct

short al

The pace
example ™ j Entation
©°f New emissions regulations " Europe North erations  of , ,qucts and services that create
NewW ‘technical preakthroughs that wi contribute America and Japan. The Group 2ls0 started seria value for customers.
to reduced  environmental jmpact and meet future production ©f hybrid buses and lau a large

new construction mag uding

xcavatol Volv

argest

The v

nufact

ementing comprehensive product captive Group-wide engine platform for medium- mercial yse. Group has production and
renewal in reCent yogrs the Volvo Group decided duty diesel-engines. The first models of the new research and development facilities  for drivelines
e maintain reiatively high investments in research. medium-duty engines started '© be launched in on three continents. The products are sold to
and development guring 2009 and 2010. This was 2010. customers in SOMe 180 markets worldwide.

A large number of product launches

v

4 eAyy , I o \ ¢ yh

. The i ngines 'sed on

and a syrong  service errain in i e i
strong e auarries orksites. With the engine piatform that compiy with New neeredto  work __ o with MACK
for il
offering the construction  industry aig © W.ic motors inte- emission regulations introduced  in MP series ines and
engines elivering
the has . )
company strengthened = posi- grated " the wheel hubs the truck can Japan '" addition to environmental improved fuel efficiency o bil and
; riveability
tion i thissegment. puring *'© year automatically D€ driven i all-wheel performance the latest QUON jineup " A natural gas-powered version of
ineu safety. A natu . versior
volve Trucks  alse focused on the devel- drive In addiion Renault Trucks siarted has been geyeloped '© meet growing the yersatie MACK TerraPro Cabover
opment of trucks and o N
P! hybrid truc engines for delivery ©f @n all-electric  yersion ©f demand for pigh levels of poth fuel model was prought to market for refuse
alternative ruels
Renault  naxity economy and griving performance and construction customers.

14



xterSve product renewal
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Continued focus on product development

Research and gevelopment costs SEK bition

Y To SN

at,

S Ub4-taty

Yy = v s p=reref
The drivelines are designed so they can be cance in an  product development. Alternative Future direction
adapted to @ large NUMber of e tions i MoOSt arivelines and fuels and the lower ruei consump- Within the (i ategic area of Product Renewal the
°f the Groups products. The diesel engines are don When . i.g waditional drivelines provide for future direction is
used in yucks buses and construction equip- twice the benefit - less ;,,ipact ON the environ- Meet future emission standards with competitive
ment as well as in poats aNd industial gppiica- ment and lower costs ror customers. The voivo products ” capitalize ©N converging  technologies.
Lions such as generator units. Group is a driving force in the areas of environ- Start production i India of e dium-duty engine
The strongest driver or the develogggent  ©f mental ggaptation  and  gnergy mriciency. The platform mmbveloped by the  Group.
aNgE L refer- an
it ri S uels s gm to
ith o a i
avorable roup " continuously  strengthens  the boxes.
economy and high environmental parameters development of aftermarket . qicts and Sser- Commercialize the Groups shared technology or
help boost customers proauctiviey A ey vices Wwith the aim of  ,oeting customer needs diesel-electric | o, o
The  cnvironmenta aspect is of great sigr through the entire product life . Focus  on COMMON architecture  and
24 fully utilizing
shared

technology.

<

.
Volvo Buses Penta
i zmd-CI nedifon-| o the N
J Volvo  pe boatlliv cal ngi

at encompasses  engines quickly choose between g number of the emissions. Volvo

Hybrid buses reduce fuel ;ongumption hydraulic Systems gperator behavior and features for gxample cruise control. Aeros  |ightweighttechnologies are
and emissions of g, by as much as hybrid technology. The company = ram- powertrim assistant and tow mode. The therefore i increasing demand from (e
35%. The ;ompany has redeived orders ping Up = investments iN new technol- electronies  development makes . possi- large international engine manufacturers
ror some 200 nybria buses i Europe ogy t0 maintain = |eadership i fuel ble for Volvo Penta to offer w= custom- while the o hnologies also get new

and has carried out positive tests at efficiency and thereby environmental ers soft products ©f this kinga. Also applications " the gerospace industry
operators ~ Brazil and Mexico. protection. among these is the appreciated joystick

which makes maneuvering a boat easier

and safer.

s
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STRENGTH FACTORS

rda

U, Larit

Based on
Groups ambition

S profitability.

Strong brands A customer osffering

its strategies and by utilizing

Lit %1

1 U

its the Volvo

strength factors

= to further increase ws competitiveness and jmprove

e forefront manufacturers of heavy-duty trucks and one or

B with bran t The efg S largest manufg bus: and
\ trate ere us- ient North ﬂa ruc ment
to! m e ets bt olvo  Group est

well as growth markets. efficiency aNd high environmental performance turer of articulated haulers as well as one of the

The volvo brand which has been buit 5 over are combined  with services such as fpancing worlds |4 gest manufacturers of wheel oaders
d des is one of the worlds pest known and insurance various service contracts accessories excajiitors equipment and  road  yoyeiopment
r am, trug struc, nd e parts t ﬂ ¢t ore ro a esj " th i was
ti eq e S 1 OIVOﬂu increasingl broad il - nei thjill world| \1a producers ©

Tation | . o ese services aftermarket ooqc Juty  diesel engines.

Mack is one of the most well-known truck intended to provide fer improved competitiveness.

brands in North America while Renault Trucks Strengthened presence in A and

arket. resources in

st sells coaches verall

i
arge pOpuIIOnS

Joint-venture companies trucks most markets the dealers

buses under the Eicher brand mainly in India and revenues  from the

B tthe hp

building 2

important

h me
!as inve: d " rec year; he olvo u

ened s position in important _growth May

have a stable base of cial  vehicles Eicher

aftermarket  with brand in india. ,rjng 2010 19% of the inaustrial

buses under the Sunwin and siiver brands in servi nd reJilir Opflations net sales were ted in the BRIC
China O — COUNRtrie: Bra [
market positions gether the markets outside Western
The vVolvo Group has leading positions giobally in North America accounted for 48% of net sales in
each ¢ its business areas. The Volvo Group is the Industrial Operations during 2010.
Europes largest and one of the worlds jargest
Successful inroads into pew markets
Share of ina Operations  net sales
1998 -
r1i growth
o o .
fr Y Western  Europe  52% Western  gurope  34% Strong brand and distribution i Eastern  urope
Nerh America 31% - T Nenn America 18% Product  portfolio expansion  aNd distribution
Eastern  Europe 3% Eastern Europe 5% South America and Asia
v South America 6% 6 South  America 11% Development  ©f acquired businesses
; Asia 5% 17of Asin 25390 tVQQ
o Acquisitions and JVs
Other markets 3% Other markets 7%
2 7 —\7 Lingong China
i v-y gong

16
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FINANCIAL GOALS
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Financial ggogls for usti- Operations

average growt © annually.

from 2000 to 2010.

9
Net sales growth % Operating margin %0

DUs...

ess cycle

December the Volvo

31 2010

Groups Industrial oo ations had a net financial
debt ﬁ Eg f géspo,l;ui,g o |’57.4I/o or r

equity.

)y

Net financial

10
5 Target above 7%
Target above 1o % -
O rget below 4ooio
—_— o
20
Y 40
30 1 10 m
z
09 io 00 of v o to
7 10 6 28 21 79 7.8 5.2 7.8 6.0 29.2 5.7 30.7 700 a7.a
- -
sf1Tt o tyy - rat Return-an sharehotders.equity%.
) T ¢ 12-15%
The (arget for Customer Finance . a return on shareholders iy of 12-15% and an equity rato 15 arge
above 8.0%. At o, end the g ratio Was 9.0%. The average annual  return on shareholders equity 10
for 2006-2010 amounted wo 7.2% .
o
10
/ Jv
13.2 15.9 12.6 6.2 0.4
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WORLD-CLASS SERVICES

Setgthens customer

When

customers choose gupplier of vehicles or of these gervices and aftermarket
m = of ever:
i
the B oupsllompetit
Accordingly the Volvo Group offers such serv- Growing aftermarket

ices as financing and

service

insurance various forms of

The Vvolvo Groups offering includes various types

insurance

preventive

ducts SO nance service

agreements assistance services

asin, mp V! T rangc QR 'd by  ©f the
. ering eal tha e sol ns n be

ized for each customer.

business Since

rental services requested

mainte-

products SO called soft products

Extended product offering

agreements accessories  and g5 ©f financing Solutions
parts. The VolVo  Groups  increasingly broad ,ange used vehicles spare parts
Services and aftermarket
Aftermarket products
Extended
Spare Service product
parts Software Accessories Products
offering
Vehicle Service Used
New  paris Accessories
software litterature vehicles
Used and Trailers
Non-Volvo Service/dealer
remanufac- and
accessories tools super-

rumen pares
Extended

parts

structures

Merchandise

Parts Attachments
products Services and options
Special
vehicles

Uptime FleetvTransport
services Services
Service Transport
planning management

Maintance and Driver time

repair management
Updates and Vehicle

upgrades management

Service
Security safety

contracts environment

Extended Driver info

coverageand _.picar

as

they contribute to

large part of

parts and services in the

the accessories spare

aftermarket business

long &S products are peing used

balancing the fluctuations

_11v7

Services offering

Support

Services

Competence

development

Financial

Services

Dealer

financing

Fleet and asset Customer

management

Call centre

services

Consultancy

ski vicys

Information

services-

financing

Rental

— Insurance

Card and

—Y  —-payMme

solutions



Soft product Share of inausirial Operations  net sales 2010

Sales of hard

products 65%

Sales of services and
aftermarket products

f soft products 35%

the business cycle forthe VONO goun By strength

ening e aftermarket offering profitab:

€NUe  J_stainability ©aN  improve for

throughout 1€ business cycle

The strategy to increase sales of services and
aftermarket 5 g4qucts = an important element in
the Volvo Groups effort to achieve

targets fol

and growth both in mature market

and » the Groups new markets. puring 2010 the
services and aftermarket products business
resented 5 oximately 3D%0 of net sales in the

Industrial Operations  ©f Which o, gniy hair was

awributable (o spare parts and yorkshop Services.

Develop and increase interface with
customers
The L ajority of Volvo Groups customers  are
companies within the 4, ohortation ©r construe-
ten inaustries. The 4., and oioquctivity  of
the products are important and many cases
crucial  to the CUSIOMErS success and prortapinty.
The goal ‘= that Volvo Group companies shan
be regarded as number one in customer satisfac-
tion in terms of both .,y ,cts @nd services. The
Volvo  Group shan also be number one when the
dealers customers assess customer satisfaction
A competent and professional dealer and service
network . of vital joortanc  to the Volvo Group
and  contributes to strengthening

the  Groups

various brands.

The riree V'V

For 20 | the arvers ac N gen AR rgavediven another prand

trucks

of

trucks  so the gecision '© change supplier @nd Make gn invest
ent of this size ,cquires serious consideration..

OUr procurement processes are yery thorough. Suppliers are
compared N great aetan. VOIVO came outwell and won  this contract.
Of voivo wm = Nave 1o work card for several ___ o come.

The service (gamtiz ion was decisive
Price was notthe Ma in-reason the pager Group made w- choice
would
gay the decisive factor V5 VONOS senvice  organization

havelistenedto

we nave been eryweli received they what vie had

to say and W€ feel well gekeo =aner. These things @re important for
Me as purchasing Manager When- aking such large gecisions and
far our employees tat lease the velstelesat the workshop

Pager AB has choser s$a invest i Volvos Gold service Con-
tract far the rroy trucks

When . arver hand w a truck for service Whatever work has
ueen ordered must be col .plete ir the appointed time. i we
1o5e . We miss delveres and arassec3 peiery = a OSt saic

lust NOS to world

Fits P gens erVirc Mme ., roil

folvorucks environmental guaities arshighly valued . Pagen
Ne strive to m-nirhize our environmental impact throughout our

chair err in-vest to pfetnium €MV ., nmental techrsolorgy ono the-

transports are No exception.

plly

PAgenAB
Pagen '= Swedens |argest bread proaucer. Net
sales amounted t© SEK 2.7 o

Freshiy baked bread s distributed across
Sweden from bakeries in Mauro and Gothenburg
seven days a Week anyear long.

Of the approximately 1400 employees 430
Work as sales staff and drive pread trucks around
their OWn district of giores. !N total PAgens sales
staft viee 5000 stores oyeryaay.

The oe er. o.l.rucks.of the Volvo FLmodel
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