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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Application No.: 85/315,331
Of the Mark: PARK & BOND
Applicant: Gilt Groupe, Inc.

Laurice El Badry Rahme Ltd. dba
Laurice & Co.,

Opposition No.:
Opposer,
V.

Gilt Groupe, Inc.,

Applicant.

NOTICE OF OPPOSITION

Laurice El Badry Rahme Ltd., dba Laurice & Co. (hereinafter “Opposer”), through
its attorneys, believing it is and will continue to be damaged by the registration of the
mark PARK & BOND (“Applicant’s Mark”) of Application Serial No. 85/315,331, filed by
Gilt Groupe, Inc. (hereinafter “Applicant”) on an intent-to-use basis, alleges on
knowledge as to Opposer and otherwise on information and belief, as follows:

1. Opposer is a New York corporation with a principal place of business at 9 Bond
Street, New York, New York 10012.

2. Applicant is a corporation organized under the laws of Delaware and is located
and doing business at 2 Park Avenue, 4" Floor, New York, New York 10016.

3. In 2002, Opposer, a well-known fragrance house, launched a line of perfumes
that pays homage to the great City of New York. As such, the scents are named after

notable neighborhoods and geographic neighborhoods in and around Manhattan. The



line of scents and related cosmetic and beauty products are the creation of French
perfume connoisseur Laurice Rahme; the products are marketed and sold under the
house mark and brand BOND NO. 9.

4. Each fragrance in Opposer’s collection represents a specific uptown, downtown,
midtown or ‘out of town’ New York City locale. Opposer’s fragrance collection has a dual
mission: to restore artistry to perfumery and to mark major New York neighborhoods
with a scent of their own.

5. Opposer is the owner of trademark Registration No. 2,742,675 for the mark
BOND NO. 9 for fragrances, namely, perfumes, colognes [and room fragrances] (date
of first use: 10/28/2002); Registration No. 3,235,717 for the mark BOND NO. 9 NEW
YORK (stylized) for retail store services featuring perfumes (date of first use: 10/7/2002)
and Registration No. 2,977,197 for the mark PARK AVENUE for fragrances, namely
perfumes, colognes (date of first use: 2/2003). See copies of the above registration
certificates attached hereto as Exhibit A.

6. Opposer ofteﬁ combines its BOND NO. 9 house mark with the name of a New
York City neighborhood, for instance, BOND NO. 9°S ASTOR PLACE and BOND NO.
9’S CONEY ISLAND. A schedule of aforementioned marks, and other marks all owned
by Opposer, is attached hereto as Exhibit B.

7. Furthermore, Opposer’s fragrance bottles and packaging always display the
mark BOND NO. 9 directly above, or in close relationship to, the name of the selected
neighborhood or geographic area, for instance PARK AVENUE. See an image of the
BOND NO. 9 PARK AVENUE bottle attached hereto as Exhibit C. Thus, consumers

have come to learn and accept that the BOND NO. 9 mark is virtually always associated



with a New York neighborhood or geographic place.

8. In view of the above circumstances, consumers see the BOND and PARK
AVENUE marks as integrated on Opposer's product.

9. Opposer's products are marketed via its retail boutiques, the internet at
<www.bondno9.com>, department stores such as Saks Fifth Avenue and Nordstom,
and through specialty retailers, in this country and internationally. With respect to its
online presence, Opposer’'s website is heavily trafficked and yields over a million dollars
in revenue per year. Opposer’s Bond No. 9 fragrance is also the number one selling
perfume on Saks’ website <saksfifthavenue.com>.

10. Opposer also extensively advertises its products and services in well-known
nationwide publications such as the New York Times and Vogue.

11. Bond No. 9’s fragrances have received a great deal of positive publicity. Copies
of various articies and features discussing Opposer's New York-inspired trademarks for
fragrances, including the above marks, are attached as Exhibit D. These include articles
from the following sources:

s The Wall Street Journal (January 2012) ("Spice and Everything Nice”) “in New
York Amber, Bond No. 8 turns a veritable cornucopia of notes — bergamot,
saffron, nutmeg, white peppercorn, rose, jasmine, sandalwood, myrrh and amber
to name just some — info a highly feminine and spirited spicy cocktail.”

+ Newsday (June 2010) (Shop Talk, Montauk Gets its Own New Perfume”) “The
latest fragrance entry from Bond No. 9, the edgy downtown perfumery, has a
distinctly Long Island focus — it's inspired by Montauk.”

¢ The Moodie Report (September 2008) (“Bond No 9 Brings Scent of New York to
Cannes”) “The reperioire includes Nouveau Bowery, Great Jones, Nuits de
Noho, Chelsea Flowers, Fashion Avenue, Park Avenue and Riverside Drive.”

s Vanity Fair (June 2008) ("Warhol Bond”) *Fragrance plus jewelry plus art equals

Bond. No. 9's new Andy Warhol Union Square, eau de parfum, the second in
what will be a series of 12 Bond. No. 9 Warhol scents.”



o New York Times (February 2006) (“Perfumer Draws Fire Over a Scent Called
‘Peace™) “Ms. Rahme, the hard-charging impresario behind Bond No. 9, a
collection of Manhattan-centric fragrances with names like Park Avenue, New
Haarlem, Chelsea Flowers and Chinatown, seems to have spiked each of them
with a generous dram of her own personality.”

o Los Angeles Times (July 2004) (“For an Inspired Perfumer, the City is Ripe with
Possibility”) “The company logo is taken from an old subway token, and the
headquarters is at 9 Bond St., downtown, in an enchanting shop filled with
shapely mannequins and large decanters of perfumes. They are poured like wine
and sold either by the ounce or in 3.4-ounce bottles. They have names like Eau
de Noho, Park Avenue, Chelsea Flowers, New York Fling, Broadway Nite and
Madison Soiree.”

12. Opposer’s products are frequently reviewed and discussed on fragrance blogs,

including Basenotes, Now Smell This, Scents of Self and Perfume Posse.

13. Opposer has been the recipient of two highly coveted FIFI awards, given out
each year by The Fragrance Foundation to honor the fragrance industry's creative
achievements. In 2010, Opposer won Fragrance of the Year in both the Men’s and
Women’s Nouveau Niche category for Bond No. 9 Brooklyn and Bond No. 9 Astor
Place, respectively. See the list of 2010 FIFI award winners attached hereto as Exhibit
E.

14. As a result of Opposer’s continuous and highly publicized use of the BOND NO.
9, BOND NO. 9 NEW YORK and PARK AVENUE marks in connection with Opposer's
goods and services, the public has come to associate the above trademarks with
Opposer and Opposer’s goods and services.

15. Opposer has expended considerable amounts of time, effort and money in
promoting its BOND NO. 9, BOND NO. 9 NEW YORK and PARK AVENUE marks; thus

they have become assets of substantial value, and symbolize the goods and services

offered under the marks.



16. Applicant is the record owner of the following trademark application on the

Principal Register of the United States Patent and Trademark Office (‘USPTQO"):

MARK

GOODS

APPLN. NO.

FILING DATE

PARK & BOND

Mobile retail store services featuring
apparel, footwear, accessories,
stationery, lighters, sports
equipment, wine and spirits, art, and
home furnishings; Operating an on-
line shopping site in the field of
apparel, footwear, accessories,
stationery, lighters, sports
equipment, wine and spirits, art, and
home furnishings

85/315,331

May 9, 2011

A copy of the USPTO trademark database record showing the particulars of said

application is annexed as Exhibit F and made a part hereof.

17. Applicant’s effective date of use, based upon its application, is May 9, 2011.

18. Applicant did not use its PARK & BOND mark prior to May 9, 2011.

19. Applicant owns a shopping website that sells clothing, accessories, home

decor, travel and activities at discounted prices.

20. In 2011, Applicant expanded its web portfolio and founded Park & Bond

<www.parkandbond.com>, a full-priced menswear site that also provides editorial

content.

21. Applicant’s website advises that its name, Park & Bond, “references two of New

York’s most stylish streets—Park Avenue and Bond Street—which together embody the

mix of classic and contemporary that defines men’s style right now.”

22. Applicant sells a variety of goods on its Park & Bond website, including cologne

and eau de toilette.




28. Opposer sells the same types of goods on its Bond No. 9 website.

24. Applicant was aware of Opposer’s house mark and brand before it launched its
Park & Bond business, as a Gilt Groupe representative emailed Opposer in July 2010
and inquired whether Bond No. 9 wanted to sell its products on Gilt Groupe’s website.
The two corresponded over the course of several weeks, and Applicant’s representative
went so far as to email Opposer the company’s Vendor Order Template and
Agreement; Opposer ultimately declined to participate in Applicant’s business.

25. Applicant held its Park & Bond launch party at Il Buco, located at 47 Bond
Street, down the street from Opposer’s offices and retail showroom at 9 Bond Street.

26. Applicant’s Mark is nearly identical to Opposer’s valuable BOND NO. 9, BOND
NO. 9 NEW YORK and PARK AVENUE trademarks.

27. Applicant regularly ships its products, including cologne, in a box prominently
marked with the words PARK & BOND; the box also contains an interior envelope and
letter marked with the words PARK & BOND several times (for instance, “Visit your Park
& Bond account at www.parkandbond.com/account to check your order’s retun;n policy”).
See pictures of attached markings attached hereto as Exhibit G.

28. As a result, customers will associate products shipped from Applicant with
products offered by Opposer. This is especially true for Applicant’s fragrance products.

29. Bond Street is a small cobblestone-lined street in the NoHo (North of Houston)
area of lower Manhattan,; it is only 0.2 miles long. Opposer’s offices and main showroom
are located at 9 Bond Street. The street is often referred to as “Bond.”

30. Park Avenue is major boulevard that carries north and southbound traffic in

Manhattan. It is home to some of the most expensive real estate in the United States,



and many Fortune 500 companies. The avenue is often referred to as “Park.”

31. Applicant’s Mark does no more than combine two trademarks of Opposer —
‘PARK,” a shortened form of “PARK AVENUE,” and “BOND,” the name by which
consumers and industry professionals alike refer to Opposer's company, and the street
on which Opposer is located.

32. Applicant and Opposer attend many of the same fragrance and cosmetic trade
shows, which indicates that they are in the same general industry.

33. Applicant and Opposer sell to the same customer base - upscale or luxury
purchasers.

34. Applicant’'s Mark, PARK & BOND, is confusingly similar to Opposer’s valuable
BOND NO. 9, BOND NO. 9 NEW YORK and PARK AVENUE marks, and Opposer’s
marketing and promotional reputation, as to be likely, when used on or in connection
with the goods and services of the respective parties, to cause confusion or mistake and
deceive the industry and public at large. A mark cannot be registered if so resembles a
mark registered in the Patent and Trademark Office as to bé likely, when used on or in
connection with the goods of the Applicant, to cause confusion, or to cause mistake, or
to deceive. 15 U.S.C. § 1052.

35. The industry and public are likely to confuse Applicant’s services with the goods
and services of Opposer. The industry and public are likely to believe that Applicant or
its services are associated, sponsored or endorsed by Opposer, when in fact this is not
the case.

36. For the above reasons, Opposer would be damaged if registration of Applicant’s

Mark were granted.



WHEREFORE, Opposer requests that registration of Application Serial No.

85/315,331 for PARK & BOND be refused and that this opposition be sustained.
Dated: New York, New York

February 13, 2012

Respectfully submitted,

GOTTLIEB, RACKMAN & REISM

By: Ziuy 1 g

,,‘George Gottliebﬂ Esq.
/ Rachel M. Weiss, Esq.
" Attorneys for Applicant

270 Madison Avenue
New York, NY 10016
(212) 684-3900




CERTIFICATE OF MAILING

| hereby certify that this Notice of Opposition is being electronically transmitted to
the Trademark Trial and Appeal Board through the Electronic System for Trademark
Trial and Appeals (ESTTA) this 13" day of February 2012.

Dated: February 13, 2012 W@/m W

Rachel M. Weiss




CERTIFICATE OF SERVICE

| hereby certify that this Notice of Opposition has been served, via first class mail,
postage prepaid, on Applicant’s attorney, Allison Lucas, Esq., 2 Park Avenue, Floor 4,
New York, NY 10016, this 13" day of February 2012.

Dated: February 13, 2012 JRoched M. D2

Rachel M. Weiss




EXHIBIT A



Int. Cls.: 3 and 25
Prior U.S. Cls.: 1, 4, 6, 22, 39, 50, 51, and 52
Reg. No. 2,742,675

United States Patent and Trademark Office  Registered July 29, 2003

TRADEMARK
PRINCIPAL REGISTER
BOND NO. 9
LAURICE & CO. (NEW YORK CORPORATION) FOR: CLOTHING, NAMELY, DRESSES, SKIRTS,
9 BOND STREET PANTS, BLAZERS, SCARVES AND NECKTIES, IN
NEW YORK, NY 10012 CLASS 25 (U.S. CLS. 22 AND 39).

FOR: FRAGRANCES, NAMELY, PERFUMES, CO- FIRST USE 12-31-2002; IN COMMERCE 12-31-2002,
LOGNES AND ROOM FRAGRANCES, IN CLASS 3
(US. CLS. 1, 4, 6, 50, 51 AND 52). SN 75-981.311, FILED 2-28-2001.

FIRST USE 10-28-2002; IN COMMERCE 10-28-2002, PAUL F, GAST, EXAMINING ATTORNEY



Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

Reg. No. 3,235,717

United States Patent and Trademark Office  Registered May 1, 2007

SERVICE MARK
PRINCIPAL REGISTER

NEW YORK

gc@%fgh 9

LAURICE EL BADRY RAHME LTD. (NEW
YORK CORPORATION), DBA LAURICE & CO.

9 BOND STREET

NEW YORK, NY 10012

FOR: RETAIL STORE SERVICES FEATURING
PERFUMES, IN CLASS 35 (U.S. CLS. 100, 101 AND
102).

FIRST USE 10-7-2002; IN COMMERCE 10-7-2002.

OWNER OF U.S. REG. NO. 2,742,675,

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE NEW YORK, APART FROM THE
MARK AS SHOWN.

SER. NO. 76-978,537, FILED 3-3-2004.

ROBERT LORENZO, EXAMINING ATTORNEY



Int. Cl.: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51, and 52

o ° o Reg. No. 2,977,197
United States Patent and Trademark Office  Registered July 26, 2005

TRADEMARK
PRINCIPAL REGISTER

PARK AVENUE

LAURICE EL BADRY RAHME LTD. (NEW FIRST USE 2-0-2003; TN COMMERCE 2-0-2003.
YORK CORPORATION), DBA LAURICE &
co.,

9 BOND STREET

NEW YORK NY 10012 SN 76-488,134, FILED 2-7-2003.

FOR: FRAGRANCES, NAMELY PERFUMES, CO-
LOGNES, IN CLASS 3 (U.S. CLS. 1,4, 6,50, 51 AND52). LINDA MICKLEBURGH, EXAMINING ATTORNEY



EXHIBIT B



MARK

| SERIAL No.

REG.No.

ICHELSEA NIGHTS

85/446,196

CENTRAL PARK WEST [85/441,173
IBOND NO. 9'S LOW LINE |85/518,582 ‘1
|BOND NO. 9'S MADISON SQUARE PARK  85/976,097 |

[BOND NO. 9'S MADISON SQUARE PARK

_[85/167,030

[FDR DRIVE

|85/1486,377

-IBOND NO. 9'S LIBERTY ISLAND

185/455,212

BOND NO. 9'S JONES BEACH

185/209,717

IBRONX

[85/147,034

BOND NO. 'S SAG HARBOR

1851114168

INEW YORK WATER

185/448,393

IGEORGE WASHINGTON BRIDGE

185/446,194

[SUTTON PLACE

_[85/446,189

[BOND NO. 9'S QUEENS

185/266,051

|BOND NO. 9 AMERICA

185/372,290

I[COOPER SQUARE

1/85/018,088

4,003,487

[BOND NO. 9 HUDSON YARDS

185/330,218

'BOND NO. 9 MANHATTAN

WASHINGTON SQUARE

185/369,559
1185/007,321

IBOND NO.9'S HAMPTONS

_[78/642,066

[BOND NO. 9'S CONEY ISLAND

|781952,216

WEST SIDE

|78/926,382

~ [3,671,078

BOND NO. 9 BROOKLYN

|78/829,683

113,641,285

[BRYANT PARK

|78/816,729

3,607,673

IBOND NO. 9 FIRE ISLAND

|78/727,808

13,336,547

]THE SCENT OF PEACE

178/652,021

13,245,475

IMAKING SCENTS OF NEW YORK  [78/638,761 (3,299,134
|WASHINGTON HEIGHTS 1771963,068 I

[EL BARRIO 77/645,469 b |
ILITTLE INDIA [rris62631 [

[GOVERNOR'S ISLAND

_|771963,052

’BOND NO. 9'S DUBAI

771517,867

IUNION SQUARE

|77/567,037

]

(3,794,034




MARK

SERIAL No.

REG. No.

IBOND NO. 1 NEW YORK

_[771143,555

IBOND NO. 9 HIGH LINE

|77/339,709

i

3,883,256

ILITTLE ITALY

|77/283,561

3,614,485

|CENTRAL PARK

177/283,442

13,621,454

THE SCENT OF PEACE _

_ |17/283,367

|

3,621,453

[BOND NO. 9'S ASTOR PLACE __

[77/039,565

3,598,977

[EAU DE NEW YORK

|76/496,232

1(3,025,035

|RIVERSIDE DRIVE [76/489,104 2,977,209
NUITS DE NOHO 76/488,176 12,981,447

'WEST BROADWAY

76/488,135

12,977,198

IPARK AVENUE

|76/488,134

2,977,197

SO NEW YORK

_|76/488,128

12,977,192

INEW e

76/488,132

12,977,195

IMADISON SOIREE

761488,130

2,977,193

ILITTLE ITALY

176/562,999

3,004,811

ICENTRAL PARK

_|[76/564,049

i
1

12,998,759

IH.O.T. ALWAYS

176/488,131

2,977,194




EXHIBIT C
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2/8/12 Winter Perfumes: Spice and Everything Nice - WSJ.com

Daow Jones Reprints: This copy & Tor your personal, non-commercia! use only . To order presentation-ready copies for distribution to your colleagues, clients or
customers, uge the Order Reprints too! at the bottom of any article or visit www.djreprints.com

See a sample reprint in PDF farmat, Order a reprint of this article now

‘Whlcom

OUTER BEAUTY | JANUARY 14, 2012
Spice and Everything Nice

Scents with notes of cinnamon, nutmeg, ginger and cardamom are a cozy idea for ladies and gents

Who, at the first sign of frost, doesn't want to be enveloped in
an oversized cashmere throw while sitting by the fire drinking
something spiked and spiced? Enter the perfume equivalent to
this tableau vivant. Think of the sensory warming powers of
ginger, cinnamon, nutmeg and cardamom. They not only
conjure heat—they seem to emit it, stirring the senses and
banishing the cold. Some say ginger binds to serotonin
receptors to reduce anxiety, and it's been used for centuries by

TR B L B O AR, EaRd i homeopaths to stimulate circulation. In scent form, it triggers

and nutmeg are the perfect scent for warming up the a warming sensation that is at once calming and energizing.

senses. Alexa Brazilian has details on The News Hub.  Cinnamon's seductive powers date back to at least Biblical

times, appearing as the scent of the beloved in the Song of

Solomon. Nutmeg is rather more elusive—simultaneously sweet and woodsy. In folk medicine, it is said to
induce a soft, hazy happiness. Considered the queen of spices in India, cardamom has been used for centuries
as an aphrodisiac and more popularly as a stimulant. In chai teas, it gives a heady lift and in Arabic coffee, a
sensual finish. Consider these seven unisex fragrances as a secret layer this winter—sexier than long underwear
and far more likely to land you somewhere very warm indeed.

—Aleksandra Crapanzano

1 Musc
Ravageur,
created for
Frederic Malle
by Maurice
Roucel, is
heady and
intimate. At
first spray
comes a burst
of bergamot,
tangerine and
cinnamon, but
what lingers is
the quieter
seduction of
vanilla, musk
and amber.
$225,
...wsj.com/.../SB1000142405297020351360457714467 ... 13



2/8M12 Winter Perfumes: Spice and Everything Nice - WSJ.com

F. Mariin Ramin for The Wall Street Joumal, Styling by Anne Cardanas
The sensory warming pow ers of ginger, cinnamon, nutmeg and cardamom conjure heat.

fredericmalle.com

2 In Sanskrit, there is a word for the glow of dawn: Aranima. The California company Strange Invisible
Perfumes riffs on this name to create a scent that is anything but airy. Frankincense, lavender from Kashmir
and Madagascan vanilla are given an energetic lift from cardamom and ginger and a refreshing tang from Key
lime. The result is a fiery, sexy brew. $135, siperfumes.com

3 Acqua di Parma's fragrances are consistently both surprising and delicate, and their Colonia Assoluta is no
exception. It goes on with a burst of citrus and verbena. Jasmine and rose tread lightly; amber and white musk
intoxicate and cardamom and pink pepper lift your spirits. This is a spice for those who want a modern but
timeless scent. $118, neimanmarcus.com

4 InNew York Amber, Bond No. 9 turns a veritable cornucopia of notes—bergamot, saffron, nutmeg, white
peppercorn, rose, jasmine, sandalwood, myrrh and amber to name just some—into a highly feminine and
spirited spicy cocktail. $330, bondnog.com

5 La Fumée by Miller Harris is an aptly named smoky perfume that transports you east with a dramatic blaze
of incense. Cedar keeps it burning. Cardamom seduces and a splash of citrus gives it a lively rush. $160,
minnewyork.com

6 Nutmeg and Ginger was Jo Malone's first fragrance—created originally as a gift for the perfumer's most
loyal clients. It is warming and fresh at the same time, an unexpectedly seductive balancing act between woods
(sandalwood and cedar) and the heat of spice. A hot soak with her bath oil of the same scent will warm you up

on a frosty day. $110, jomalone.com

7 Baume du Doge, by Eau D'Ttalie, is meant to evoke Venice at the height of its glory, when it was the
gateway between the East and the Mediterranean. Here, Italian oranges are flavored with cinnamon and
cardamom. Frankincense, saffron and myrrh bring an exotic note, while vanilla draws you in. $140, lafco.com

Copyright 2012 Dow Jones & Conpany, Inc. All Rights Reserved
This copy is for your personal, non-commercial use only. Distribution and use of this material are governed by our Subscriber Agreement and

...wsj.com/.../SB1000142405297020351360457714467 ...



2/8/12

Newsday.com

hitp:/Mlong-island.newsday.com/shopping/shop-talk-1.811831/montauk-gets-its-own-new-perfume-
1.1976694

Shop Talk

Thursday June 3, 2010 11:09 AM By Anne Bratskeir

The latest fragrance entry from Bond No. 9, the edgy downtown perfumery, has a distinctly
Long Island focus — it's inspired by Montauk.

In a lyrical press release, the scent, called Bond No. 9 Andy Warhol Montauk
(this the fifth in a series of Warhol collectible eaux de parfum) is described
as the “world’s first summer sunset perfume inspired by Andy Warhol's
Montauk where a quirkily quaint little fishing village greets the Studio 54
crowd.” It's true that back in the day, Warhol used Montauk as his getaway
retreat from downtown New York.

" The fragrance is an androgynous male-female summer perfume and is
touted as being a riff on the duality of country and city capturing the scent of
disco-mania on an unassuming fishing village and nearby woodlands.

Okayyyy, so what does that smell like? Top notes include wild Bergamot, white laurel and
blueberry. There's hyacinth, lily of the valley and honeysuckle, with base notes of amber,
driftwood, silver maple and red cak. We thought it smelled great.

The packaging is drop-dead gorgeous featuring Warhol's iconic “Sunsets” from 1972, a year
after he discovered Montauk. There are four different variations displayed in pairs on the
front and back of the bottles, so you have a choice — which do you like betier?

The product sells for $220 for 100ml, and $145 for 50ml at Saks Fifth Avenue and Bond No.
9 boutiques. A percentage of proceeds from the sale of the product go to the Andy Warhol
Foundation to support the arts.

Will wearing it amp up your Montauk experience? We're not sure, but it's worth a try.

< back to article

newsday.comy/.../montauk-gets-its-own-new-perfume-1.19...
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Bond No 9 brings scent of New York to Cannes - 15/09/08
Source: @The Moodle Raport
By Rabacca Mann
o US. Bond No. 8 New York will reinforce its commitment to the travel retail channal with a high-profile presence at this year's TFWA
‘: E World Exhibition in Cannes (Green Village, Stand L37).
L-Yyerze kL

HEW YORA Company Feunder and CEQ Laurice Rahme will personally atiend the show, A key focus will be Andy Warhol Lexingion Awenue. the
third af the Warhal Collectible Eauxde Parfum, created in collaboration with The Andy Warhol Foundation for the Visual Arts,

With Andy Warhol Lexington Avenus, Bond No. 8 retums to Andy Warhol's origins and calebrates the mutual sensuality of shoes and eau de parfum.

The retro-chic chypre scent takes its inspiration from Warhol's reots as a commercial illustrator in the 1950s, a period when Warhol won many commendations
and awards to bacome one of the mostfamous and sought-after commercial illustrators in New York City.

“With fanciful shoas the mes1 diracional fashion story in recent years, we found our theme when we discovered the

rich lode of phantasmagerical shoes Warhol created on paper 50 years ahead of their time,” explained Rahme.

“The overall effectis wittyand sophisticated...If Andy Warhol was a mimor of his time, he alsa reflected the witality
and creativity of his adopted city— exactlywhat Bond No. 9 is aboutl.”

The full Bond No. 8 fragrance collection (named after the address of its headquarters boutique a1 9 Bond Street, in
Noho), was created as an olfactory hamage to New York City.

The 34 women's, men's, and unisexeauxde parfum have a dual mission: lo restore aristryto perfumery, and fo
mark every Naw York neighbourhood with a scent of its own.

Each fragrance represents a specific downtown, midtown, or uptown locale, or a city-wide sensibility, thereby
scenting the entire island of Manhattan, according to the company.

The repertoire includes Nouveau Bowery, Greal Jones, Nuits de Noho, Chelsea Flowars, Fashion Avenue, Park
Avenue, and Riverside Drive. There are alsa scents that celebrate New York's sweet tooth for chocolats, its passion
for Champagne, and its search for tite-a-thte seclusion.

Andy Warhol Lexinglon Avenue fealures a Warhol-

Bond No. 9 claims to have restored the grand art of perfume blending, using only high, 18-22% concentrations of it b @ point heels and
pura eauxde parfums. Each fragrance has been blended in New York, by hand-picked French perfumers. O O e

For more information visit www.bondnoS.com
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MORE STORIES ON BOND NO. 9
Bond No. 9 steps out o celebrate Andy Warhol's 80th birthday with shoe-themed fragrance — 31/07/08
Bond No. 9 sparkies with Swarovski for Mother's Day—21/04/08

Making scents of New York; Bond No. 8 unweils latasl Andy Warhel fragratice — 26/02/08































































