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Pursuant fo the parties” Stipulation to Participate in Accelerated Case Resolution
under C.F.R. § 2.128, Respondent GRAND CANYON RANCH, LLC (“Respondent™ or
*GCR”) hereby submits its Brief in Support of its Answer to Petition to Cancel U.S.
Trademark No. 3,927,500 and in Support of its Answer to Amended Notice of Opposition
to U.S. Trademark Serial No. 77/905,088 (hereafter “Respondent’s Brief”) in the now
consolidated cancellation and opposition proceedings initiated by Petitioner CR
LICENSE, LLC (hereafter “Petitioner™ or “CR License”).

1. INTRODUCTION

Respondent GRAND CANYON RANCH hereby submits its opening brief in the
consolidated cancellation and opposition proceedings relating to Respondent’s mark for
“GRAND CANYON RANCH and Design”, U.S. Trademark Registration No. 3,927,500
and Respondent’s mark “GRAND CANYON RANCH AT SPIRIT MOUNTAIN and
Design™, U.S. Serial No. 77/905,088 (“GRAND CANYON RANCH and Design” and
“GRAND CANYON RANCH AT SPIRIT MOUNTAIN and Design” hereafter jointly
“GCR Marks” or “Respondent’s Marks™). Respondent contends that the GCR Marks both
feature a very distinctive design which is the heart of the mark due to the fact that
Respondent had to disclaim the phrases “GRAND CANYON” and “SPIRIT
MOUNTAIN"; Respondent’s services offered under Respondent’s Marks are different
from Petitioner’s services; and the customer base of Respondent also differs from
Petitioner’s customer base. On this basis Respondent contends that there is no likelihood
of confusion between Respondent’s Marks and Petitioner’s “CANYON RANCH” mark
(hereafter “Petitioner’s Mark™). Furthermore, Respondent contends that the GCR Marks
and Petitioner’s mark can peacefully coexist in the marketplace, and the continued
registration of Respondent’s Marks would not dilute Petitioner’s “CANYON RANCH”
marks by blurring or tarnishment.

Accordingly, Respondent respectfully submits that Petitioner’s cancellation and
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opposition should be dismissed on all grounds, Respondent’s registration should be
sustained and Respondent’s application should be allowed to proceed to registration.

I1. DESCRIPTION OF THE RECORD

On January 5, 2010, Respondent applied for a federal registration of its “GRAND
CANYON RANCH and Design”, in International Class 039 for “excursion arrangements
for tourists™, International Class 041 for “recreational and entertainment services in the
nature of horse-drawn wagon rides, horse-back riding and helicopter tours, ATV (all -
terrain vehicle) tours, hiking, and mountain biking” and International Class 043 for
“providing temporary accommodations in the nature of a guest ranch, dude ranch, cabin
and resort lodging accommeodations, and authentic tipi accommodations; restaurants and
bars”. The application matured into U.S. Trademark Registration No. 3,927,500, which
issued on March &, 2011,

On May 23, 2011, Petitioner filed its Petition for Cancellation requesting that
Respondent’s U.S. Trademark Registration No. 3,927,500 be cancelled. As basis for its
petition, Petitioner cited its family of registrations for the “CANYON RANCH” marks,
including U.S. Trademark Registration No. 3,202,993; Section 2(d) of the Lanham Act
(likelthood of confusion, 15 U.S.C. § 1052(d)) and Section 43 (c) of the Lanham Act
(likelihood of dilation, 15 U.S.C. § 1125(c)). Respondent filed its Answer to the Petition
to Cancel on June 29, 2011 and raised eight affirmative defenses.

On January §, 2010, Respondent filed its application for the stylized mark
“GRAND CANYON RANCH AT SPIRIT MOUNTAIN” (Serial No.77/905,088) seeking
registration in International Class 039 for “excursion arrangements for tourists™ and
International Class 041 for “recreational and entertainment services in the nature of horse-
drawn wagon rides, horse-back riding and helicopter tours, ATV (all -terrain vehicle)
tours, hiking, and mountain biking”. The application was published for opposition on Jul.

20, 2011, and Petitioner filed its opposition on November 23, 2011 after an extension of
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time. Petitioner filed an Amended Opposition on November 28, 2011, In its Opposition,
Petitioner contended that Respondent’s application was likely to cause confusion with
Petitioner’s Mark, and Respondent’s application dilutes the distinctiveness of Petitioner’s
Mark. Respondent submitted its Answer to Notice of Opposition on December 29, 2011
and raised eight affirmative defenses to Petitioner’s opposition.

The parties agreed to participate in the Accelerated Case Resolution procedure.
Therefore, the parties provided to each other their final supplemental production by
January 10, 2014, after which they submitted affidavits to each other in lieu of taking
depositions. Petitioner served the Affidavit of Jerrold 1. Cohen on January 31, 2014 at
which time Petitioner’s testimony period closed. On February 28, 2014 Respondent
served the Affidavit of Nigel Turner, and Respondent’s testimony period closed.

In accordance with the stipulated briefing schedule approved by the Board,
Petitioner filed Petitioner’s ACR Trial Brief on April 18, 2014.

Respondent is timely filing Respondent’s Brief on May 19, 2014, in accordance
with the stipulated ACR schedule. Attached hereto as Exhibit A is a true and correct
copy of the Affidavit of Nigel Turner, together with Exhibits 1-9 (hereafter “Turner
Affidavit™). Nigel Turner is Managing Member of Grand Canyon Ranch, LLC, a Nevada
limited liability company (hereafter “Respondent™), which owns the GRAND CANYON
RANCH® mark, Reg. No. 3,927,500 and is the applicant for the mark GRAND
CANYON RANCH AT SPIRIT MOUNTAIN, App. No. 77/905,088. He is also the
Managing Member of Grand Canyon Ranch, LLC, an Arizona limited liability company,
which operates the ranch and facilities of Grand Canyon Ranch, where various services
are provided under the above-referenced two marks. Nigel Turner is further the present
owner of Grand Canyon Ranch, and he is the President of Heli USA Airways, Inc.
{Turner Affidavit, §1).
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I. STATEMENT OF THE ISSUES

1. Whether Respondent’s registration should be upheld because there is no
likelihood of confusion between Respondent’s stylized “GRAND CANYON RANCH”
mark and Petitioner’s “CANYON RANCH" mark for the services listed in Respondent’s
registration?

2. Whether Respondent’s application should be allowed to proceed to
registration because there is no likelihood of confusion between Respondent’s stylized
“GRAND CANYON RANCH AT SPIRIT MOUNTAIN” mark and Petitioner’s
“CANYON RANCH” mark for the goods listed in Respondent’s application?

3. Whether Petitioner’s “CANYON RANCH” mark is “famous”, and
whether Respondent’s “GRAND CANYON RANCH” and “GRAND CANYON
RANCH AT SPIRIT MOUNTAIN" marks are likely to cause dilution by blurring and/or
tarnishing Petitioner’s mark?

IV. RECITATION OF FACTS

A. The Grand Canyon Ranch and Respondent’s Marks

The Grand Canyon Ranch is a fully operating ranch located in the west end of the
Grand Canyon, near Spirit Mountain (Turner Affidavit, J1). The present owner of the
facilities and ranch, Nigel Turner, purchased the ranch and facility in or about 2002, and
ever since have been operating it as a cattle ranch that gives guests the opportunity to see
an operating cattle ranch up close and also allows them to experience the vast outdoors
and old-fashioned Western hospitality (Turner Affidavit, §2). Today the Grand Canyon
Ranch is the only privately owned property that 1s bordering the Grand Canyon. It is
located on the western rim of the Grand Canyon, and is a fully operational cattle ranch.
The ranch was formerly known as “Diamond Bar Ranch”, but upon acquiring it, Mr.
Tumer renamed it “Grand Canyon West Ranch”™ and advertising materials from the early

vears of its operation reflect this name (Turner Affidavit §3). The name of the ranch was
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eventually changed to “Grand Canyon Ranch” after a dispute over the name with the
Hualapai Indians (Turner Affidavit §4). Respondent has been advertising and referring to
the ranch, its facilities, and the various services provided at the ranch under the “Grand
Canyon Ranch” name since at least as early as May 2003.

The Grand Canyon Ranch is located immediately adjacent to Spirit Mountain,
which is an integral part of the visual landscape of the Grand Canyon Ranch. (Turner
Affidavit 95). Therefore, Respondent has been advertising and referring 1o the ranch, its
facilities, and the various services provided at the ranch under the “Grand Canyon Ranch.
at Spirit Mountain” name since at least as early as May 2003, The image of Spirit
Mountain is recognized by visitors and clients of the ranch as an emblem of the Grand
Canyon Ranch.

The Design component of both of Respondent’s Marks incorporate the brand of
the Grand Canyon Ranch and an image of Spirit Mountain. Nigel Turner created the
brand of the Grand Canyon Ranch that they use to identify the cattle of the ranch by
combining the old symbol of the Diamond Bar Ranch with the silhouette of a helicopter.
The image of the Brand of Grand Canyon Ranch is recognized as an emblem of the Grand
Canyon Ranch (Tumer Affidavit, §13).

B. Services Provided At Grand Canyon Ranch

Heli USA Airways, Inc. (hereafter “Heli USA™) has been closely collaborating
with Respondent in promoting the Grand Canyon Ranch, and the wide array of services
the Grand Canyon Ranch offers (Turner Affidavit 96, Exhibit 2, 3). Many guests of the
Grand Canyon Ranch take a helicopter flight to the Grand Canyon from Las Vegas, which
service has been offered since 2000.

The facilities of the Grand Canyon Ranch offer a very special outdoors
experience, as evidenced by the following services that have been offered in connection

with the Grand Canyon Ranch: restaurant and bar services, since about 2003; hay rides,
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since about 2004; rodeos, since about 2009; buffalo visits, since about 2004; wagon rides,
since about 2002; horseback riding since about 2000; overnight stay in cabins and/or
tents, since about 2003. The experience includes a stay in a pine log cabin or tipi, guided
horseback rides, evening entertainment of cowboy musicians playing traditional Western
music by the campfire, and visitors have the opportunity to see our live buffalo herd at the
ranch. The main goal is to provide the visitors with an experience of the “old west”,
complete with a stay at an operating ranch and being able to experience the untouched
outdoors (Turner Affidavit, §7, 8, 9, Exhibit 4, 5).

C. Customer Base of Grand Canyon Ranch

The guests of the Grand Canyon Ranch are people who are looking for a rustic yet
romantic getaway, spiritual retreat or wanting to have a “dude ranch” experience, vet still
receive high quality services (Turner Affidavit, 410, Exhibit 6, 7).

D. Peaceful Coexistence of Respondent’s Marks with Petitioner’s Mark

Respondent has been using Respondent’s Marks in commerce since at least as
early as May, 2003. Over a period of more than a decade, spanning from 2002, when
Respondent took over the operation of Grand Canyon Ranch, to the present day,
Respondent has not experienced any actual instances of confusion between the Grand
Canyon Ranch and Petitioner’s Mark, or Respondent’s Marks and Petitioner’s Mark, and
none of the customers, clients, visitors or guests of the Grand Canyon Ranch believed that
the ranch was affiliated with or sponsored by Petitioner (Turner Affidavit 16).
Respondent first became aware of Petitioner and Petitioner’s Mark when it was served
with Petitioner’s petition and opposition paperwork in 2011 (Turner Affidavit 915).

V. ARGUMENT

A. RESPONDENT’S OBJECTION TO EVIDENCE SUBMITTED WITH

PETITIONER’S ACR TRIAL BRIEF

L. Objection to the Supplemental Affidavit of Jerrod I. Cohen
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Attached to Petitioner’s ACR Trial Brief as Exhibit 2 is a Supplemental Affidavit
of Jerrod I. Cohen (hereafter Supplemental Affidavit). Respondent objects to the
testimony set forth in the Supplemental Affidavit and the documents attached to the
Supplemental Affidavit on the basis that the Supplemental Affidavit was untimely, as it
was filed after the conclusion of Petitioner’s testimony period on January 31, 2014,
Therefore, the Supplemental Affidavit and the documents attached to it as exhibits should
be stricken from the record and should not be considered by the Board.

2. Objection to Documents Bates Nos. CR003745-CR003821

Petitioner also attached to Petitioner’s ACR Trial Brief as Exhibit 3 the Affidavit
of Sean Garrison (hereafter Garrison Affidavit). Respondent objects to the documents
Bates Nos. CR003745-CR003821 attached to the Garrison Affidavit as Exhibit A,
because Petitioner failed to produce these documents during discovery, prior to January
10, 2014, the deadline for supplemental production, and produced them for the first time
only on April 18, 2014, attached to the Garrison Affidavit. Therefore, the documents
attached to the Garrison Affidavit as Exhibit A should be stricken from the record and
should not be considered by the Board.

3. Objection to Exhibit B to the Garrison Affidavit as Exhibit B

Respondent further objects to the documents attached to the Garrison Affidavit as
Exhibit B. The documents included in Exhibit B are offered by Petitioner as evidence of
the purported poor quality of Respondent’s services, and therefore Respondent objects to
these documents on the basis that they constitute inadmissibie hearsay under Fed. R.
Evid. §801. Petitioner is offering the above-referenced documents to prove what various
third party declarants stated regarding Respondent’s services, without any actual
testimony from the third party declarants providing foundation for the purported
declarations. Therefore, the documents attached to the Garrison Affidavit as Exhibit B

should be stricken from the record and should not be considered by the Board.
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B. THERE IS NO LIKELIHOOD OF CONFUSION BETWEEN RESPONDENT’S
MARK AND PETITIONER’S MARK THEREFORE
THE PETITION TO CANCEL MUST BE REJECTED AND RESPONDENT’S
MARK SHOULD BE ALLOWED REGISTRATION
Likelihood of confusion is determined on a case-specific basis, applying the

factors set out in In re E.I. DuPont DeNemours & Co., 476 F.2d 1357, 1361, 177

U.S.P.Q. (BNA) 563, 567 (CCPA 1973) which are:

(1) the similarity or dissimilarity of the marks in their entireties as to appearance,
sound, connotation and commercial impression;

(2) the similarity or dissimilarity and nature of the goods or services as described
in an application or registration or in connection with which a prior mark is in use;

(3) the similarity or dissimilarity of established, likely-to-continue trade channels;

(4) the conditions under which and buyers to whom sales are made, i.e., "impulse"
vs. careful, sophisticated purchasing;

(5) the fame of the prior mark (sales, advertising, length of use);

{6) the number and nature of similar marks in use on similar goods;

(7) the nature and extent of any actual confusion;

(8) the length of time during and conditions under which there has been
concurrent use without evidence of actual confusion;

(9) the variety of goods on which a mark is or is not used (house mark, "family"
mark, product mark);

(10) the market interface between Respondent and the owner of a prior mark;

(11} the extent to which Respondent has a right to exclude others from use of its
mark on its goods;

(12) the extent of potential confusion, i.e., whether de minimis or substantial; and

(13} any other established fact probative of the effect of use.
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An assessment of the record in light of these factors in the present consolidated
proceeding shows that there is no likelihood of confusion between Respondent’s Marks
and Petitioner’s Mark, especially in light of the fact that the overall commercial
impressions of Respondent’s Marks are very distinct, while Respondent disclaimed most
of the word portion of its marks, Respondent provides dissimilar services, and the
customer base of Respondent is also different from that of Petitioner. As will be shown
in this brief, the target audience of the Respondent is totally different than the target
audience of the Petitioner. The nature of the services provided by the Respondent are
totally different from the nature of the services provided by the Petitioner. The cost of the
Petitioner’s high end vacation spas is far greater than the lower cost services provided by
the Respondent. The Respondent provides stays in pine cabins and tipis; whereas the
Petitioner by its own statements in its brief shows that they are providing very high end
spas which are luxury hotels and resorts which clearly are far more expensive. Further,
Petitioner has not provided any survey and has not provided one piece of evidence that
there is any confusion between the Respondent’s use of its mark “GRAND CANYON
RANCH?” embedded in the logo as set forth and the Petitioner’s mark “CANYON
RANCH” for numerous services. Further, the Petitioner’s mark is used in many places
around the world and specifically is not used at the Grand Canyon while the Respondent’s
mark is used at the Grand Canyon on which it focuses so anyone seeking a Grand Canyon
vacation and who is willing to “rough it” will definitely prefer the Respondent’s facilities;
whereas anyone seeking a high-end facility will prefer the Petition’s facilities. There is
no possibility of one being confused with the other.

1. There Is No Similarity of Marks When Considered In Their
Entirety And Respondent’s Mark Provides A Different

Commercial Impression
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A mark has been found not to have a likelihood of confusion, even where the

goods or services are similar, where the marks in their entireties convey significantly

different commercial impreésions. see In Re Lvtle Engineering & Mfe. Co., 125 USPQ
308 (TTAB 1960) (LYTLE is applied to the container for Respondent’s goods in a style
of lettering distinctly different from the other portion of the trade name and is of such
nature and prominence that it creates a separate and independent impression.) In Re
Univar Corp., 20 USPQ2d 1865 (TTAB 1991) (The Mark “UNIVAR” independently
projects a separate commercial impression, due to its presentation in a distinctively
bolder, larger and different type of lettering and, in some instances, its additional use in a
contrasting color and thus does more than merely convey information about a corporate

relationship); Book Craft, Inc. v. BookCrafters USA. Inc., 222 USPQ 724 (TTAB 1984)

(...the service mark’s use is apparent from the fact that, not only do the words
BookCrafters, Inc. Appear in larger letters and a different style of print than the address,
but they are accompanied by a design feature). Here, Respondent’s mark is a highly
stylized, fanciful design, both the preceding image and then the typesetting of the words
“GRAND CANYON RANCH” that gives a distinct and recognizable commercial
impression that is independent of the included word “GRAND CANYON RANCH”.
Therefore, the factor relating to the similarity of marks should be weighed in
Respondent’s favor since there is a very distinct commercial impression in the design of
the mark that is separate from the word itself. The Petitioner will undoubtedly argue that
words dominate over graphics in trademark law. While in general this is certainly true,
no one would confuse a very stylized wording of GRAND CANYON RANCH with just
the words CANYON RANCH. Further, while it is true that words dominate over
graphics, graphics cannot be ignored and should not be ignored. It is abundantly clear
that the graphics which accompany the words in the Respondent’s Marks are very stylized

and anyone seeing this logo in association with a mark could not possibly assume that the
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two enterprises are related. While words are important, it is the totality of the entire mark
that needs to be considered. The totality of the Respondent’s entire mark is the stylized
lettering of GRAND CANYON RANCH. An examination of the logo clearly shows that
the stylized lettering GRAND CANYON RANCH is embedded into the logo and cannot
be considered apart from the logo. The mark used by the Respondent is clearly
associated with the Grand Canyon and is not associated with any high end spas.
Therefore, it is abundantly clear that there would be definitely no likelihood of confusion
between the Petition’s Mark and the Respondent’s Marks because they are presented in a
totally different format giving a totally different impression to anyone seeing the marks.
2. The Primary And Dominant Feature of Respondent’s Mark Is The
Stylized Design, And It Should Be Compared On the Basis of
Visual Similarity
The rules for design marks provide that the similarity of a design mark should be

decided primarily on the basis of visual similarity. See Red Carpet Corp. v. Johnstown

Am. Ent. Inc., 7 USPQ2d 1404 (TTAB 1988) (stylized house design for service of
management of real estate properties for others held not likely to be confused with
stylized house design for real estate brokerage services). While it is not proper to dissect a
mark, it has been found that where one feature of a mark is more significant than another
feature, greater weight may be given to the dominant feature for purposes of determining

{ikelthood of confusion. See Giant Food. Inc. v, Nation’s Foodservice, Inc., 710 F.2d

1565 (Fed Cir. 1983); Spice Islands, Inc. v. The Frank Tea&Spice Co.. 505 F.2d 1293

{CCPA 1974) (SPICE TREE and tree design held not confusingly similar to SPICE
ISLANDS and tree design, both for spices}. Here, the stylized design of Respondent’s
mark is the dominant feature of the mark and that should be compared with Petitioner’s
word mark. It is clear that Respondent’s mark with the design is distinct visually and

there is no similarity with Petitioner’s mark other than the shared words.
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While words usually dominate over design, here Respondent’s Mark is comprised
of the phrases “Grand Canyon”, and “Ranch”. The Grand Canyon is a reference to the
geographical location where Respondent provides its services, and the facilities where the
services are provided is an operating ranch, making “Ranch” descriptive. Respondent
disclaimed the term “GRAND CANYON?” in connection with both of its applications,
and furthermore disclaimed the term “SPIRIT MOUNTAIN" because it also describes the
geographical location of Respondent’s facilities where the services are provided.
Therefore, the dominant portions of Respondent’s Marks are the image of the Grand
Canyon Ranch brand and the image of Spirit Mountain.

Although Respondent’s Marks and Petitioner’s Mark contain common terms,
“canyon” and “ranch”, this is not sutficient to make the marks confusingly similar in the
overall impression because as shown above, Petitioner’s use of “CANYON RANCH” and
Applicant’s GRAND CANYON RANCH and the very distinct design have very different

images in the minds of the relevant consumers. Champagne Louis Roederer S.A, v,

Delicato Vineyards, 148 F.3d 1373, 1375, 47 U.S.P.Q.24, 1459, 1460 (Fed. Cir, 1998).

As Professor McCarthy notes “[I}f two conflicting marks each have an aura of suggestion,
but each suggests something different to the buyer, this tends to indicate a lack of
likelihood of confusion. Similarly, marks may be phonetically similar, but confusion is
prevented by the different suggestive connotations of the marks. 3 McCarthy On
Trademarks § 23:28. As a result, marks may be found to be dissimilar “[als a result of
their different meanings when applied to the goods of the applicant and registrant.” In re

Sears, Roebuck Co.,, 2 US.P.Q.2d 1312, 1314 (T.T.A.B. 1987).

In Sears, the Trademark Trial and Appeal Board found that CROSS-OVER for
bras was not confusingly similar to CROSSOVER for tops, shorts and pants even though
the two marks were “legally identical in sound and appearance” because CROSS-OVER

was suggestive of the constructive of the bras, while CROSSOVER “convey|ed] no such
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meaning.” Sears at 1314, In Champagne Louis Roederer, the Federal Circuit affirmed

the Board's finding that CRYSTAL CREEK for wine was not confusingly similar to
CRISTAL and CRISTAL CHAMPAGNE for champagne even though the goods,
channels of trade and customers were legally identical, and the opposer's marks were very
strong, because CRISTAL “suggested the clarity of the opposer's wine within the bottle or
the glass of which the bottle itself was made,” while CRYSTAL CREEK “suggested a
very clear (and thus probably remote from civilization) creek or stream.” Champagne

148 F.3d at 1375, 47 U.S.P.Q.2d at 1460. Respondent’s Marks and the cited “CANYON
RANCH” mark here are more dissimilar in meaning than were the marks in Sears and
Champagne Louis Roederer, and the differences in meaning are more than sufficient to
overcome any similarities in sight and sound. Words that may have the same or similar

meaning have been held not to be confusingly similar. In Dawn Donut Co. v. Day, 450

F.2d 332, (10" cir. 1971), the court held that while DAWN and DAYLIGHT are
interchangeable with “early morning hours,” the distinction between the words causes the
words to not be confusingly similar. “‘Dawn’ connotes the first appearance of light at
morning. ‘Daylight’ includes all of the period when the sun is shining on a particular area
of the earth. Although ‘Dawn’ may suggest freshness, ‘Daylight’ does not.” Id. at 333.

Based on the foregoing, this factor should also weigh in Respondent’s favor and
there should be no finding of likelihood of confusion.

3. The Services Of Respondent Are Not Similar In Nature To

Petitioner’s Services

An examination of the Petitioner’s Mark listed on Page 2 of the Petitioner’s brief
shows that the Petitioner is offering exercise and physical fitness, conducting classes in
physical fitness, various health and exercise services and most importantly, health resort
services, namely, providing food and lodging that specialize in promoting patrons general

health and well-being; result lodging services; providing temporary housing
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accommodations; providing a database in the field of recipes and cooking information,
and restaurant services in Registration No. 3,202,993, The remainder of the Petitioner’s
registrations as set forth on Pages 3 through 6 deal with food and exercise services. As
set forth in Registration No. 3,166,548, Petitioner also deals with beauty, salon services,
manicure and pedicure services, health and spa services, namely, cosmetic and body care
services, massage health spa services, and essentially services that are for individuals who
typically want to enjoy a luxurious spa experience where they will be pampered,

On Page 7, Paragraph A, of the Petitioner’s brief, the Petitioners states that “in
1979, the original flagship CANYON RANCH destination spa resort was founded in
Tucson, Arizona by Mel Zuckerman, a real estate developer with a dream of creating a
community focused on healthy living, and his wife Enid Zuckerman. The Tucson resort
has been continuously operating under the CANYON RANCH mark since 1979". It is
extremely important to note the following stated by the Petitioner:

“Over the next 35 years, Mel and Enid grew Canyon Ranch into a world-

renowned family of companies offering healthy lifestyle products and services.

The CANYON RANCH mark is not only used with resort, restaurant and fitness

services, but also with such diverse products and services as cookbooks, real

estate development, clothing, skin care products, medical services, counseling
services and outdoor excursions.”

Petitioner operates three US destination resorts with accommodations for short or
long term visits. Guests have access to a spa, spa services, enrichment classes, exercise
classes, cosmetic services, healthy dining and various resort facilities. The original
facility is located in a gate guarded site in Tucson, AZ approximately 400 miles from the
Grand Canyon of Arizona. There is no mention of the Grand Canyon of Arizona as a
local attraction or event that would in any way confuse travelers. The second location is

in Lenox, MA approximately 2, 600 miles from the Grand Canyon of Arizona and there is
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no mention of the Grand Canyon as a local attraction or event that would in any way
confuse travelers. The third location is in Miami Beach, Florida, approximately 2,500
miles from the Grand Canyon of Arizona and there is no mention of the Grand Canyon as
a local attraction or event that would in any way confuse travelers.

On Page 11 the Petitioner states “In 1999, Canyon Ranch further expanded its
operations by moving into the day spa concept with CANYON RANCH SPA CLUB at
The Venetian®. The construction of The Palazzo® in 2007 linked CANYON RANCH®
SPA CLUB® to a second luxury hotel and casino resort”. Petitioner does not directly
provide lodging services at these facilities, rather partners with the hotels and cruise ships
to offer “packages” for the guests. Petitioner only provides the very high end spa services
as part of the package. The facilities in Las Vegas offer several packages for use of the
facilities from a day pass to hotel guest packages at special prices including the hotel
room and spa usage, which is only incidental to the guest’s stay in Las Vegas. While the
facilities in Las Vegas are only 2 hours from the Grand Canyon of Arizona, there is no
mention of the Grand Canyon as a destination for guests of the Spas.

In complete contrast, the Respondent’s Marks offer excursion arrangements for
tourists, recreational and entertainment services in the nature of horse-drawn wagon rides,
horse-back riding and helicopter tours, ATV (all-terrain vehicle) tours, hiking, and
mountain biking. The Respondent’s services are focused on appealing to individuals and
families who enjoy being outdoors and engaging in physical activities and who would
enjoy staying in a genuine pine cabin or authentic tipi and attending a fireside cookout.
This would not be considered to be a luxury to the high-end users of the Petitioner’s
facilities who prefer to stay in a high end hotel.

4. Respondent’s Tareet Groups of Customers Are Different

It is respectfully submitted that the Petitioner’s own brief clearly demonstrates

that the target customers for the Petitioner’s marks are so totally different from the target

TRIAL BRIEF OF RESPONDENT GRAND CANYON RANCH, LLC
-15-



customers for the Respondent’s marks that there could not possibly be any instances of
confusion because clearly the customers of the Petitioner are looking for a totally
different experience from the customers of the Respondent. It is abundantly clear that the
target audience for the Petitioner is a high end, wealthy individual who is looking for a
relaxing vacation in a high end spa primarily to be pampered with massages, body wraps
and other health activities,

The target audience for Respondent is so fotally different as to in no way be
confused with the target audience for the Petitioner. Specifically, as set forth in the
registrations themselves in the Petitioner’s brief on Page 1, the services offered for the
Respondent’s Marks are excursion arrangements for tourists, recreational and
entertainment services in the nature of horse-drawn wagon rides, horse-back riding and
helicopter tours, ATV (all-terrain vehicle) tours, hiking, and mountain biking and
providing temporary accommodations in the nature of a guest ranch, a dude ranch, cabin
and resort lodging accommodations and anthentic tipi accommodations. The primary
functions of the Respondent’s facility are to recreate an authentic old west experience as
part of a working ranch and to access the Grand Canyon of Arizona. The ranch is one of
the few privately owned properties located near the rim of the Grand Canyon and the
ranch took its name from being located adjacent to the Grand Canyon and for no other
reason. Petitioner has not provided any evidence that the Grand Canyon is in any way
related to their business,

5. Petitioner Failed To Submit Credible Evidence of Actual

Confusion
As set forth above, Petitioner offers no deposition teétimony showing that there
ever were any instances of actual confusion between Respondent, Respondent’s Marks
and Petitioner or Petitioner’s Mark. Furthermore, Respondent’s Marks and Petitioner’s

Mark have been in concurrent use since at least as early as 2003 in the same geographic
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market of at least Arizona and Nevada, which “presented a reasonable opportunity for
confusion to have occurred” but neither party is aware of any actual confusion between

the parties’ marks. Citigroup Inc. v. Capital City Bank Grp., Inc. 94 USPQ2nd 1645,

1661 (TTAB 2010). Therefore, this factor should not weigh in the favor of Petitioner. In
addition, it is abundantly clear that in even in this one particular instance where both
parties are in the same state, they are geographically far apart. The location in Tucson,
Arizona 18 approximately 400 miles from the location in the Grand Canyon. Sometimes
visitors may visit the Grand Canyon but more frequently they stay in cities such as
Flagstaff or Kingman which are much closer. Further, the individuals seeking the rustic
experience at the Respondent’s facilities clearly are focusing on a totally different
experience than the individuals seeking the relaxing, high end spa experience at the
Tucson and Las Vegas facilities. Therefore, since the two locations are fairly far apart
and are focusing on totally different services for totally different target customers, it is not
surprising that there has not been one single instance of confusion. An individual seeking
an experience at the Petitioner’s spa would not be interested in sleeping in a tipi and an
individual seeking the rugged experience would not be inclined to stay in a high end spa.
There is an enormous price difference between what the Petitioner charges for their very
high-end spa facilities and what the Respondent charges for its much lower end tipi and
pine cabin facilities.
C. RESPONDENT’S USE OF RESPONDENT’S MARK DOES NOT
DILUTE PETITIONER’S MARK THEREFORE
THE PETITION TO CANCEL MUST BE REJECTED AND
RESPONDENT’S MARK SHOULD BE ALLOWED REGISTRATION
1. Petitioner’s Failure to Submit Sufficient Evidence of Fame
It is Respondent’s position that Petitioner’s mark has not acquired distinctiveness

in relation to the services listed in Respondent’s subject registration and application. The
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fame of a mark, that is, if the mark has “extensive public recognition and renown™ Bose

Corp. v, QSC Audio Prod.’s Inc., 293 ¥.3d 1367, 1371 (Fed. Cir. 2002) is not only

afforded a dominant role in the likelihood of confusion analysis, but it is also the basis of
a dilution claim. Fame “may be measured indirectly, among other things, by the volume
of sales and advertising expenditures of the goods fraveling under the mark, and by the
iength of time those indicia of commercial awareness have been evident.” Bose at 1371.
In the present case, Petitioner relies on printed publications supported by the
- testimony of Petitioner’s principal, but there 1s no corroborating testimony from any third
party. Printed publications made of record are admissible and probative only for what
they show on their face, not for the truth of the matters contained therein, unless a

competent witness has testified to the truth of such matters. Syngenta Crop Protection Inc,

V..Bio-Chek LLC, 90 USPQ2nd 1112, 1117 n.7 (TTAB 2009).

Further, Petitioner claims that it has spent millions of dollars on advertising and
promoting its products and services, but a closer look at the submitted documents shows
that Petitioner provided no spreadsheets or other evidence substantiating these claims. In
addition, Petitioner presented no survey. The record therefore cannot support a claim that
commercial awareness somehow developed with relation to Petitioner. Activities such as
hayrides, dude ranch experiences, horseback riding, rugged trail hiking, camp fires with
singing cowboys around the camp fire, sleeping in a tipi and essentially experiencing a
rugged outdoor experience are totally remote from the activities sought by individuals
seeking the services of the Petitioner.

2. There Is No Dilution By Blurring
The criteria for dilution by blurring has three general areas and then sub-areas.

The most relevant case on point is Coach Services. Inc. v, Triumph Learning LLC, 96

USPQ2d, (TTAB 2001). The major criteria for dilution by blurring are as follows: (1)

whether opposer’s mark is famous; (2) whether opposer’s mark has become famous prior
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to the applicant’s use of its mark and (3) whether applicant’s mark is likely to cause
dilution by blurring the distinctiveness of the opposer’s mark or by tarnishment of the
reputation of the opposer’s mark. As part of the requirement to support dilution, the party
alleging that must provide evidence of {1) recognition by the other party, (2) intense
media attention and (3) surveys.

The Petitioner has not provided any surveys and has not provided any evidence of
any intense media attention where any media outlet has associated the Respondent with
the Petitioner. It is respectfully submitted that the Respondent’s marks have not acquired
sufficient fame to meet the standards for blurring. The standard for fame and
distinctiveness required to obtain anti-dilution protection is more rigorous than is required
to seek an infringement protection. Fame for dilution requires a more stringent showing

Palm Bay Imports Inc. v. Veuve Clicquot, 73 USPQ2 at 1694 (Fed. Cir. 2005); Toro

Co.v, ToroHead Inc., 61 USPQ2 1164, 1170 (TTAB 2001). Likelihood of confusion fame

“varies along a spectrum from very strong to very weak” while dilution fame is an
either/or proposition - it either exists or it does not exist. Id.; see also Carefirst of
Maryland Inc. v. FirstRealth of the Carolinas Inc., 77 USPQ2d 1492, 1507 (TTAB 2005)
(likelihood of confusion "[flame is relative . . not absolute™). A mark, therefore, may
have acquired sufficient public recognition and renown to be famous for purposes of
likelihood of confusion without meeting the more stringent requirement for dilution fame.

Toro Co. v. Toragead Inc., 61 USPQ2d at 1170, citing 1.P. Lund Trading ApS v. Kohler

Co., 163 F.3d 27,47 USPQ2d 1225, 1239 (1* Cir. 1998) ("[Tlhe standard for fame and
distinctiveness required to obtain antidilution protection is more rigorous than that
required to seek infringement protection")

“But in order to prevail on the ground of dilution the owner of a mark alleged to

be famous must show a change has occurred in the public's perception of the term
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such that it is now primarily associated with the owner of the mark even when it is
considered outside of the context of the owner's goods or services.”

Toro Co. v. Torohead Inc., 61 USPQ2d at 1180-1181. In other words, "the transformation

of a term into a truly famous mark” means that "the mark must be a household name.”

Thane International, Inc. v. Trek Bicycle Corp., 305 F.3d 894, 64 USPQ2d 1564, 1575

(9™ Cir. 2002). Petitioner has not met this standard.

It 1s respectfully submatted that the Petitioner has not provided a single instance of
any confusion whatsoever between the Petitioner’s Mark and the Respondent’s Marks.
Further, there is no dilution of the Petitioner’s Mark because the Petitioner’s Mark and
the Respondent’s Marks are used to target totally different audiences for totally different
purposes. Further, as already provided by substantial evidence, the Respondent’s Marks
have been in use for nearly fifteen years without one single instance of confusion or one
single problem. Therefore, there is no dilution whatsoever of the Petitioner’s Mark.

Petitioner has not provided any evidence of its expenditures for advertising.
While their services are certainly advertised, it is not a famous universally recognizable
name and therefore, Petitioner’s Mark does not meet the standard required for dilution.
Therefore, the nature of the use is so totally different that there is no way that the
Petitioner could argue that the use by the Respondent of the Respondent’s Marks has
diluted the Petitioner’s Mark.

There are no allegations of counterfeiting or any other improper use that would
serve to support the claim by the Petitioner.

All of the above evidence clearly shows that there is no dilution by the
Respondent. There is no dilution by tarnishment. It is abundantly clear that the marks are
totally dissimilar as already set forth above because of the distinctive lettering and the
incorporation of the words into the distinctive logo. The services provided by the

Respondent are totally different than the services provided by the Petitioner and are
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directed to totally different consumers. The Petitioner has provided absolutely no
evidence that it has lost any business because clearly, the customers seeking the type of
services provided by the Petitioner are not the same customers seeking the services
provided by the Respondent. |

Further, there is no evidence that the Respondent sought to trade off the
Petitioner’s marks. The Respondent purchased the ranch called the Diamond Bar Ranch
and simply renamed it the Grand Canyon Ranch because that was exactly what it was,
namely an operating ranch near the rim of the Grand Canyon. Therefore, there was no
trading off of the Petitioner’s name. Therefore, if is respectfully submitted that the
Petitioner has not proven its case for dilution by blurring.

3. There Is No Dilution By Tarnishment

The Petitioner has produced unsupported evidence concerning criticism of the
Respondent’s facilities but these are total hearsay and have been objected to. Petitioner -
never produced any evidence of any survey or any other concrete evidence to show that
the Petitioner’s marks were in any way tarnished. The Respondent’s Marks are clearly
totally different from the Petitioner’s Mark and are used in conjunction with totally
different services for totally different target audiences. Thérefore, there is absolutely and
totally no dilution of the Petitioner’s marks.

There is no evidenée to suggest that Petitioner’s Mark will suffer any negative
association by use of the Respondent’s Marks. In view of the foregoing Pétitioner has
filed to prove its claim of dilution by tarnishment.

i
1
i/
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V. CONCLUSION

In summary, the Trademark Trial and Appeal Board shouid rule in favor of the
Respondent for the following key reasons:

1. The marks themselves are clearly not confusingly similar. “GRAND
CANYON RANCH?” in the stylized design set against the backdrop of a stylized
helicopter including a portion having the Diamond Bar logo within the tail of the
helicopter and the Spirit Mountain image in the portion which is the front part of the
helicopter is totally different from the words “CANYON RANCH”.

2. The services provided in conjunction with the Petitioner’s Mark and the
Respondent’s Marks are absolutely and totally unrelated. The Petitioner deals with
customers who are willing to spend a lot of money on high-end spas such as the
Venetian® and other major hotels, in elegant settings such as the facility owned by the
Petitioner in Tucson, Arizona and in other high-end resort locations. The services offered
by the Respondent are targeting customers who are seeking a rugged outdoor adventure
and are willing to either sleep in a pine cabin or a tipi. It is abundantly clear that a person
seeking to be pampered in a high-end luxury spa is not the same person who is willing to
sleep in a pine cabin or tipi.

3. The marks have peacefully coexisted for over a decade and there has not
been one single instance of confusion that the Respondent is aware of. This is because
the target customers of the two companies are totally different and the Petitioner and
Respondent are focusing on totally different types of vacation experiences.

4. The Respondent is primarily focusing on vacations adjacent the Grand
Canyon and the Petitioner is focusing on vacations that never once mention the Grand
Canyon and deal with locations that are in no way associated with the Grand Canyon.

/!
1/
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The above simply summarize the key points raised in the Respondent’s brief to
show that there was not, is not and will not be any confusion between the Petitioner’s
Mark and the Respondent’s Marks.

Therefore, it is respectfully submitted that the Opposition to United States
Trademark Serial No. 77/905,088 should be dismissed with prejudice and Respondent’s
application for GRAND CANYON RANCH AT SPIRIT MOUNTAIN and Design be
permitied to the Notice of Allowance stage and issuance of a registration thereafter.

It is further respectfully submitted that the Petition to Cancel should be denied
with prejudice and Respondent’s Registration No. 3,927,500 for “GRAND CANYON
RANCH” should be upheld.

ROZSA LAW GROUP LC

Dated: Mav 19, 20i4 s/ Thomas ]. Rozsa

Thomas I. Rozsa
18757 Burbank Boulevard, Suite 220
Tarzana, California 921356-3346
Telephone (818) 783-0990

* Facsimile (818) 783-0992

Attorney for Respondent

GRAND CANYON RANCH
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CERTIFICATE OF SERVICE

I hereby certify that a copy of the document entitled TRIAL BRIEF OF
RESPONDENT GRAND CANYON RANCH, LLC was sent on May 19, 2014 by

Federal Express to the attorneys for the Petitioner at the following address:

Sean D. Garrison, Esq.

Jennifer A. Van Kirk, Esq.

Cindy A. Villanueva, Esq.

LEWIS ROCA ROTHGERBER LLP

201 East Washington Street, Suite 1200
Phoenix, Arizona 85004-2595

Dated: May 19, 2014

__s/ Thomas I. Rozsa
Thomas L. Rozsa
Attorney for Respondent
GRAND CANYON RANCH, LLC
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EXHIBIT A



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

a Nevada limited liability company;
Reg. No. 3,927,500
App. No. 77/905,088

Respondent.

CR License, LLC )
an Arizona limited liability company; ) In the matter of
) Opposition No. 91202705 (parent)
Petitioner, )  Cancellation No. 92054034
)
VS. )  Marks: GRAND CANYON RANCH
) GRAND CANYON RANCH
Grand Canyon Ranch, LLC ) AT SPIRIT MOUNTAIN
)
)
)
)
)

AFFIDAVIT OF NIGEL TURNER

I, Nigel Turner, declare and state as follows:

1. Iam the Managing Member of Grand Canyon Ranch, LLC, a Nevada
limited liability company (hereafter “Respondent™), which owns the GRAND
CANYON RANCH® mark, Reg. No. 3,927,500 and is the applicant for the mark
GRAND CANYON RANCH AT SPIRIT MOUNTAIN, App. No. 77/905,088. 1
am also the Managing Member of Grand Canyon Ranch, LLC, an Arizona limited
liability company, which operates the facilities of Grand Canyon Ranch, a fully
operating ranch located in the west end of the Grand Canyon, near Spirit

Mountain, where various services are provided under the above-referenced two
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marks. (Grand Canyon Ranch, L.LC, a Nevada limited liability company and
Grand Canyon Ranch, LLC, an Arizona limited liability company are hereafter
collectively referred to as “GCR™). I am further the President of Heli USA
Airways, Inc. I am the present owner of the ranch and facilities presently known as
Grand Canyon Ranch. The matters set forth in this affidavit are based upon my
personal knowledge as the owner of Grand Canyon Ranch and are further based
upon the business records of GCR that I have access to as Managing Member of
both companies, and the business records of Heli USA Airways, Inc. that T had
access to as its President,

2. My fascination with the wild west dates back many decades, but
became a reality when I purchased the ranch. Via a company I also own, Heli USA
Airways, I provided helicopter tours over the Grand Canyon and the ranch -then
known as Diamond Bar Ranch- for years, and when the opportunity came, I made
a bid to acquire the ranch. I purchased the ranch and facility in or about 2002, and
ever since have been operating it as a cattle ranch that gives guests the opportunity
to see an operating cattle ranch up close and also allows them to experience the
vast outdoors and old-fashioned Western hospitality.

3. To the best of my knowledge, today my ranch is the only privately

owned property that is bordering the Grand Canyon. It is located on the western
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rim of the Grand Canyon, and is a fully operational cattle ranch. Therefore, upon
acquiring it I renamed it “Grand Canyon West Ranch” and advertising materials
from the early years of our operation reflect this name.

4.  An objection was raised by the Hualapai Indians to the “Grand
Canyon West Ranch” name, based on the fact that they operate a facility that they
call “Grand Canyon West - Hualapai Ranch. Attached hereto as Exhibit 1 is a true
and correct copy of a webpage printout showing the Grand Canyon West lodging
operated by the Hualapai Indians. In order to resolve the dispute amicably, I
agreed to change the name of my ranch and facilities to “Grand Canyon Ranch”,
and it has been referred to by that name ever since.

5. The Grand Canyon Ranch is located immediately adjacent to Spirit
Mountain, an emblematic desert rock formation. Spirit Mountain towers over the
Grand Canyon Ranch, and is an integral part of the visual landscape of the Grand
Canyon Ranch. Photographs taken of the Grand Canyon Ranch or at the Grand
Canyon Ranch will inevitably include the Spirit Mountain. Therefore, GCR have
also been using “Grand Canyon Ranch at Spirit Mountain” to refer to the ranch
and facilities.

6.  GCR have worked in close cooperation with Heli USA Airways, Inc.

(hereafter “Heli USA”) promoting the Grand Canyon Ranch, and the wide array of
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services the Grand Canyon Ranch offers. True and correct copies of the pages of
Heli USA’s 2008/2009 Tariff and catalog is attached hereto as Exhibit 2. True and
correct copies of the pages of Heli USA’s 2009/2010 Tariff and catalog is attached
hereto as Exhibit 3.
7. The Grand Canyon Ranch has been a favored destination for many of
our guests who took a helicopter tour of the Grand Canyon. In particular, Pages 4-
7 of the Heli USA 2008/2009 Tariff and Pages 5-6 of the Heli USA 2009/2010
Tariff set forth examples of news clips and guest testimonials raving about the
special outdoors experience the Grand Canyon Ranch offers. The two catalogs
also depict the “GRAND CANYON WEST RANCH AT SPIRIT MOUNTAIN”
mark, the forerunner of the “GRAND CANYON RANCH” and “GRAND
CANYON RANCH AT SPIRIT MOUNTAIN” marks.
8.  GCR - in collaboration with Heli USA - has been offering the
following services in connection with the Grand Canyon Ranch:
- helicopter flights to the Grand Canyon Ranch from Las Vegas, since
2000;
- restaurant and bar services, since about 2003;
- hay rides, since about 2004,

- rodeos, since about 2009;



- buffalo visits, since about 2004;

- wagon rides, since about 2002;

- horseback riding since about 2000;

- overnight stay in cabins and/or tents, since about 2003.

9.  The experience at the 165 sqare mile Grand Canyon Ranch is one of
old fashioned Western hospitality. It includes a stay in a pine log cabin or tipi,
guided horseback rides, evening entertainment of cowboy musicians playing
traditional Western music by the campfire, and visitors have the opportunity to see
our live buffalo herd at the ranch. Our main goal is to provide our visitors with an
experience of the “old west”, complete with a stay at an operating ranch and being
able to experience the untouched outdoors. We combine the visit to the Grand
Canyon with the spirit of the American West. Among its other program offerings,
Grand Canyon Ranch features a herd of wild bison. Attached hereto as Exhibits 4
and 5 are flyers and brochures advertising the programs and services offered by
the Grand Canyon Ranch in collaboration with Heli USA.

10.  Our visitors come from throughout the United States and from
numerous foreign countries. We welcome people looking for a rustic yet romantic
getaway, spiritual retreat or wanting to have a “dude ranch” experience. We offer

not only lodging, but overnight campouts, yet can also accommodate tailor-made
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weddings in the shadow of Spirit Mountain. The Grand Canyon Ranch is
renowned for the special experience it offers to its visitors. While the Grand
Canyon Ranch aims at offering a rustic, outdoors experience, our services are high
quality, and to the satisfaction of all of our guests and clients. True and correct
copies of the pages of an advertising brochure of GCR are attached hereto as
Exhibit 6 and true and correct copies of the pages of an advertising catalog of
GCR are attached hereto as Exhibit 7. In particular, Page 24 of the advertising
catalog of GCR sets forth selected news clips showing the acclaim and worldwide
media coverage the Grand Canyon Ranch has received.

11. GCR also advertise the services of the Grand Canyon Ranch through
the website of the Grand Canyon Ranch, www.grandcanyonranch.com. True and
correct copies of select pages of the website showing the history of the Grand
Canyon Ranch, and the various services available are attached hereto as Exhibit 8.

12.  As stated above, Spirit Mountain is a recognized geographic
formation that towers over the Grand Canyon Ranch. Throughout their advertising
materials GCR use the image of the Spirit Mountain. The image of Spirit
Mountain is recognized by our visitors and clients as an emblem of the Grand

Canyon Ranch, and therefore it was inevitable that we make it part of the



“GRAND CANYON RANCH” and “GRAND CANYON RANCH AT SPIRIT
MOUNTAIN” marks.

13. I created the brand of the Grand Canyon Ranch that we use to identify
our cattle by combining the old symbol of the Diamond Bar Ranch with the
silhouette of a helicopter. Throughout their advertising materials GCR use the
image of the Spirit Mountain. The image of the Brand of Grand Canyon Ranch is
recognized by our visitors and clients as an emblem of the Grand Canyon Ranch,
and therefore it was inevitable that we make it also part of the “GRAND
CANYON RANCH” and “GRAND CANYON RANCH AT SPIRIT
MOUNTAIN” marks.

14. In or about August 2012, I conducted a Google search for the name
“Grand Canyon Ranch”, a true and correct copy of which is attached hereto as
Exhibit 9. To the best of my knowledge, the only hits received were our ranch and
facility the Grand Canyon Ranch located at the western rim of the Grand Canyon;
the facility of Grand Canyon West that is operated by the Hualapai Indians; Bar 10
Ranch at the north rim of the Grand Canyon; and Phantom Ranch Lodging &

Dining.



15.  Prior to being served with the Opposition in this matter opposing the
“GRAND CANYON RANCH AT SPIRIT MOUNTAIN” mark, I was not aware
of the marks of Opposer CR License, Inc. (hereafter Canyon Ranch).

16. To the best of my knowledge, there were no actual instances of
confusion between the Grand Canyon Ranch and Opposer/Petitioner Canyon
Ranch, and none of our customers, clients, visitors or guests believed that we are

affiliated with or sponsored by Opposer/Petitioner Canyon Ranch.

I declare under penalty of perjury pursuant to the laws of the United States

of America that the foregoing is true and correct.

4.40 pm. California

7] o

Nigel Turner

Executed on this 28™ day of February, 2014 at




CERTIFICATE OF SERVICE

I hereby certify that a copy of the foregoing, AFFIDAVIT OF NIGEL TURNER was

served by e-mail, hard copy by Federal Express upon the following:

Jennifer A. Van Kirk, Esq. [JVanKirk@LRRLaw.com]
Sean Garrison, Esq. [SGarrison@LRRLaw.com]
Cindy Villanueva, Esq. [Cvillanueva@LRRLaw.com]

Lewis Roca Rothgerber LLP
40 North Central Avenue, Suite 1900
Phoenix, Arizona 85004-4429

Counsel for Opposer/Petitioner CR License, LLC

Dated: February 28, 2014

Thomas L Rozsa

Attorney for Applicant/Registrant
Grand Canyon Ranch, LLC



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

a Nevada limited liability company;
Reg. No. 3,927,500
App. No. 77/905,088

Respondent.

CR License, LLC )
an Arizona limited liability company; ) In the matter of
) Opposition No. 91202705 (parent)
Petitioner, )  Cancellation No. 92054034
)
VS. )  Marks: GRAND CANYON RANCH
) GRAND CANYON RANCH
Grand Canyon Ranch, LLC ) AT SPIRIT MOUNTAIN
)
)
)
)
)

AFFIDAVIT OF NIGEL TURNER

I, Nigel Turner, declare and state as follows:

1. Iam the Managing Member of Grand Canyon Ranch, LLC, a Nevada
limited liability company (hereafter “Respondent™), which owns the GRAND
CANYON RANCH® mark, Reg. No. 3,927,500 and is the applicant for the mark
GRAND CANYON RANCH AT SPIRIT MOUNTAIN, App. No. 77/905,088. 1
am also the Managing Member of Grand Canyon Ranch, LLC, an Arizona limited
liability company, which operates the facilities of Grand Canyon Ranch, a fully
operating ranch located in the west end of the Grand Canyon, near Spirit

Mountain, where various services are provided under the above-referenced two
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marks. (Grand Canyon Ranch, L.LC, a Nevada limited liability company and
Grand Canyon Ranch, LLC, an Arizona limited liability company are hereafter
collectively referred to as “GCR™). I am further the President of Heli USA
Airways, Inc. I am the present owner of the ranch and facilities presently known as
Grand Canyon Ranch. The matters set forth in this affidavit are based upon my
personal knowledge as the owner of Grand Canyon Ranch and are further based
upon the business records of GCR that I have access to as Managing Member of
both companies, and the business records of Heli USA Airways, Inc. that T had
access to as its President,

2. My fascination with the wild west dates back many decades, but
became a reality when I purchased the ranch. Via a company I also own, Heli USA
Airways, I provided helicopter tours over the Grand Canyon and the ranch -then
known as Diamond Bar Ranch- for years, and when the opportunity came, I made
a bid to acquire the ranch. I purchased the ranch and facility in or about 2002, and
ever since have been operating it as a cattle ranch that gives guests the opportunity
to see an operating cattle ranch up close and also allows them to experience the
vast outdoors and old-fashioned Western hospitality.

3. To the best of my knowledge, today my ranch is the only privately

owned property that is bordering the Grand Canyon. It is located on the western
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rim of the Grand Canyon, and is a fully operational cattle ranch. Therefore, upon
acquiring it I renamed it “Grand Canyon West Ranch” and advertising materials
from the early years of our operation reflect this name.

4.  An objection was raised by the Hualapai Indians to the “Grand
Canyon West Ranch” name, based on the fact that they operate a facility that they
call “Grand Canyon West - Hualapai Ranch. Attached hereto as Exhibit 1 is a true
and correct copy of a webpage printout showing the Grand Canyon West lodging
operated by the Hualapai Indians. In order to resolve the dispute amicably, I
agreed to change the name of my ranch and facilities to “Grand Canyon Ranch”,
and it has been referred to by that name ever since.

5. The Grand Canyon Ranch is located immediately adjacent to Spirit
Mountain, an emblematic desert rock formation. Spirit Mountain towers over the
Grand Canyon Ranch, and is an integral part of the visual landscape of the Grand
Canyon Ranch. Photographs taken of the Grand Canyon Ranch or at the Grand
Canyon Ranch will inevitably include the Spirit Mountain. Therefore, GCR have
also been using “Grand Canyon Ranch at Spirit Mountain” to refer to the ranch
and facilities.

6.  GCR have worked in close cooperation with Heli USA Airways, Inc.

(hereafter “Heli USA”) promoting the Grand Canyon Ranch, and the wide array of
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services the Grand Canyon Ranch offers. True and correct copies of the pages of
Heli USA’s 2008/2009 Tariff and catalog is attached hereto as Exhibit 2. True and
correct copies of the pages of Heli USA’s 2009/2010 Tariff and catalog is attached
hereto as Exhibit 3.
7. The Grand Canyon Ranch has been a favored destination for many of
our guests who took a helicopter tour of the Grand Canyon. In particular, Pages 4-
7 of the Heli USA 2008/2009 Tariff and Pages 5-6 of the Heli USA 2009/2010
Tariff set forth examples of news clips and guest testimonials raving about the
special outdoors experience the Grand Canyon Ranch offers. The two catalogs
also depict the “GRAND CANYON WEST RANCH AT SPIRIT MOUNTAIN”
mark, the forerunner of the “GRAND CANYON RANCH” and “GRAND
CANYON RANCH AT SPIRIT MOUNTAIN” marks.
8.  GCR - in collaboration with Heli USA - has been offering the
following services in connection with the Grand Canyon Ranch:
- helicopter flights to the Grand Canyon Ranch from Las Vegas, since
2000;
- restaurant and bar services, since about 2003;
- hay rides, since about 2004,

- rodeos, since about 2009;



- buffalo visits, since about 2004;

- wagon rides, since about 2002;

- horseback riding since about 2000;

- overnight stay in cabins and/or tents, since about 2003.

9.  The experience at the 165 sqare mile Grand Canyon Ranch is one of
old fashioned Western hospitality. It includes a stay in a pine log cabin or tipi,
guided horseback rides, evening entertainment of cowboy musicians playing
traditional Western music by the campfire, and visitors have the opportunity to see
our live buffalo herd at the ranch. Our main goal is to provide our visitors with an
experience of the “old west”, complete with a stay at an operating ranch and being
able to experience the untouched outdoors. We combine the visit to the Grand
Canyon with the spirit of the American West. Among its other program offerings,
Grand Canyon Ranch features a herd of wild bison. Attached hereto as Exhibits 4
and 5 are flyers and brochures advertising the programs and services offered by
the Grand Canyon Ranch in collaboration with Heli USA.

10.  Our visitors come from throughout the United States and from
numerous foreign countries. We welcome people looking for a rustic yet romantic
getaway, spiritual retreat or wanting to have a “dude ranch” experience. We offer

not only lodging, but overnight campouts, yet can also accommodate tailor-made
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weddings in the shadow of Spirit Mountain. The Grand Canyon Ranch is
renowned for the special experience it offers to its visitors. While the Grand
Canyon Ranch aims at offering a rustic, outdoors experience, our services are high
quality, and to the satisfaction of all of our guests and clients. True and correct
copies of the pages of an advertising brochure of GCR are attached hereto as
Exhibit 6 and true and correct copies of the pages of an advertising catalog of
GCR are attached hereto as Exhibit 7. In particular, Page 24 of the advertising
catalog of GCR sets forth selected news clips showing the acclaim and worldwide
media coverage the Grand Canyon Ranch has received.

11. GCR also advertise the services of the Grand Canyon Ranch through
the website of the Grand Canyon Ranch, www.grandcanyonranch.com. True and
correct copies of select pages of the website showing the history of the Grand
Canyon Ranch, and the various services available are attached hereto as Exhibit 8.

12.  As stated above, Spirit Mountain is a recognized geographic
formation that towers over the Grand Canyon Ranch. Throughout their advertising
materials GCR use the image of the Spirit Mountain. The image of Spirit
Mountain is recognized by our visitors and clients as an emblem of the Grand

Canyon Ranch, and therefore it was inevitable that we make it part of the



“GRAND CANYON RANCH” and “GRAND CANYON RANCH AT SPIRIT
MOUNTAIN” marks.

13. I created the brand of the Grand Canyon Ranch that we use to identify
our cattle by combining the old symbol of the Diamond Bar Ranch with the
silhouette of a helicopter. Throughout their advertising materials GCR use the
image of the Spirit Mountain. The image of the Brand of Grand Canyon Ranch is
recognized by our visitors and clients as an emblem of the Grand Canyon Ranch,
and therefore it was inevitable that we make it also part of the “GRAND
CANYON RANCH” and “GRAND CANYON RANCH AT SPIRIT
MOUNTAIN” marks.

14. In or about August 2012, I conducted a Google search for the name
“Grand Canyon Ranch”, a true and correct copy of which is attached hereto as
Exhibit 9. To the best of my knowledge, the only hits received were our ranch and
facility the Grand Canyon Ranch located at the western rim of the Grand Canyon;
the facility of Grand Canyon West that is operated by the Hualapai Indians; Bar 10
Ranch at the north rim of the Grand Canyon; and Phantom Ranch Lodging &

Dining.



15.  Prior to being served with the Opposition in this matter opposing the
“GRAND CANYON RANCH AT SPIRIT MOUNTAIN” mark, I was not aware
of the marks of Opposer CR License, Inc. (hereafter Canyon Ranch).

16. To the best of my knowledge, there were no actual instances of
confusion between the Grand Canyon Ranch and Opposer/Petitioner Canyon
Ranch, and none of our customers, clients, visitors or guests believed that we are

affiliated with or sponsored by Opposer/Petitioner Canyon Ranch.

I declare under penalty of perjury pursuant to the laws of the United States

of America that the foregoing is true and correct.

4.40 pm. California

7] o

Nigel Turner

Executed on this 28™ day of February, 2014 at




CERTIFICATE OF SERVICE

I hereby certify that a copy of the foregoing, AFFIDAVIT OF NIGEL TURNER was

served by e-mail, hard copy by Federal Express upon the following:

Jennifer A. Van Kirk, Esq. [JVanKirk@LRRLaw.com]
Sean Garrison, Esq. [SGarrison@LRRLaw.com]
Cindy Villanueva, Esq. [Cvillanueva@LRRLaw.com]

Lewis Roca Rothgerber LLP
40 North Central Avenue, Suite 1900
Phoenix, Arizona 85004-4429

Counsel for Opposer/Petitioner CR License, LLC

Dated: February 28, 2014

Thomas L Rozsa

Attorney for Applicant/Registrant
Grand Canyon Ranch, LLC
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Grand Canyon West - Hualapai Ranch http:/iwww.grandcanyonwest.com/ranch.php

» Tickets and Information » Hualapai Ranch

Overnight At Grand Canyon West

Grand Canyon West is privately owned and operated by the Hualapai Tribe and reguires the
purchase of a permit and Legacy tour package for entry.

Tranquility

Overnight Package at Grand Canyon West
$129.95" per person plus tax, $8 impact fee & $4 fuel surcharge
based on double occupancy.

Tranquility Package includes:
@ One night in western cabins facing the canyon rim. Join the cowboys making 5'mores and
telling stories around an open fire.
* Legacy Silver package which includes:
Meal at Hualapai Ranch
Continental breakfast
$5 voucher towards any $25 gift shop purchase
Hualapai Legacy Package
Hualapai Visitation Certificate
Photo opportunities with Hualapai Members

Horse Back Rides at Hualapai

Ranch
Hop-On-Hop-0ff Shuttle to all viewpaints
choose between a 30-minute trail ride that
Hualapai Ranch takiTs y:u t:) ther::anyan rimimr 90-minute
Enjoy western hospitality, cowboy entertainment, wagon rides and more. trail rice-along the.canyon rim.
Learn how to rope, quick draw, and tomahawk toss the cowboy way. Arena ride - §10°
Traditienal 30-minute ride - $35*
Eagle Point Extended 90-minuteride - $§75°

Native American Village: 2 walking tour of authentic Native American dwellings

GCR000001
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Grand Canyon West - Hualapai Ranch http://www.grandcanyonwest.com/ranch.php

depicting multiple tribes. (the minimum age for horseback riding is 8
Amphitheater: live Native American performances from multiple tribes demonstrated years old)
continuously all day.

Creations by Native Hands: features handmade, authentic Native American jewelry
and crafts,

Guano Point
"Highpoint Hike": offers breathtaking panoramic canyon views of the Grand Canyon
and Colorado River.

Visit the remnants of a historic tram that stretched 8,800 feet across the canyon to a
guano mine discovered in the 1930%.

Hualapai Market: interact with Tribal members offering Native American jewelry and
crafts.

*All tours and products are subject to tribal tax and fees. Weather may affect availability of
tours. Grand Canyon West is owned and operated by the Hualapai Tribe and reserves the
right to deny entry. Tours and prices subject to change without notice. Cancellation policies
apply. No private vehicles allowed at Grand Canyon West beyond the designated parking
area.

=

HOME | HUALAPAI NATION | VIEW OR PURCHASE PACKAGES | WHITE WATER RAFTING | VIRTUAL TOURS | VIEWPOINTS | SKYWALK | HOURS OF OPERATION

AND FAQS
Stay Connected Contact Information
G — f (BB8) B6B.9378(WEST)
(928) 769.2636

Email for Customer Service
Keep track of Grand Canyon West on all Email for Groups Information
your favorite social networks,

Copyright © 2010 - i - All rights reserved.
GCR000002
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Grand Camyon West http://www.grandcanvonwest.conv

Welcome lo Hualapai Tourism Planning Tools

Greng Canyen Wesl, Hualepa: River Runners snd oky,Jbve tpecili
Logge Diectem 12 Grand Canyon West
o €00 TR Connect mith ATt ¢ whi > profectng the Huslapal nalion thes e and Direcsion b the Huskipet Lucge

VAl WRICh are drepty engiaed In the the Canyon walls and prcudiy dhplayed for the
werld fe vew! Eaplore (int-hond the bowly of the Grand Canyon from 15p 15 bittam Saak i
ratir €y beduty 31 yolr own pace Come and Explore Grand Catyan West Houn of Operation

Grand Canyon West She Mag.

Featurvd Experisncas
Best of Hualapa: Reservation

. )
i e

10,51 00d Saoyon Shoywalk

B Tl Ry Sy r—

Grand Canyon Skywalk at Grand

C n West voted the "Best

N " by Travel + Leisure
ne

GRAND CANYOM WEST (February 1, 2092} One
ofthe mort recogitabie and poputar wasel
imagazimes, Travel + La‘ture, has Crowned the
Grand Canyon Soyvalh 11 the et pew
bridge.” Locrad 4k Grand Compos West s Eagle
Polat, the Sorweis s the only place whese
Wikor can slep st anko 8 glary. walkway
ety 4000 feet above The floor of the Grand
Canyon. The Shywelk wos by & Lrpe mirgs in
the United Seaten and beat ot o sther daring
Bridges sround the wetid.

FOUE 1 HUALAPA NATIGN | YICW OR PURCHASE ACKAGES | WHITE WATER RAFTING | YIRTUSL TGURS | VIEWPCINTS | SKYWALK | HOURS OF CPERATICN
AND FaAQS

Stay Connectad Contact mformaton
{9E) 848 AU ST
e B f o o  Weath
Emall for Curtomes Service ( _‘nn-e
Krep track of Grand Canyon West on sl Emai for Grougn Information G n cal erat

your faecr R social nerworss

Grand Canyon West

Comyright § 90 ik e

1ofl GCR000003 9/6/2012 11-01 AM



Grand Canyon West | Hualapai Indian Reservation | SkyWalk http://www.arizona-leisure.com/west-rim-grand-canyon. htm

Europe
Getaway
Event

he trird and fourth gu

stateroom sail free’

Celebrnity Cruises

STEAK & CHOPS WITH PASSION

Arizona Leisure Vacation, Tourist and Travel Guide
Arizona Vacations. Hotels and Resorts. Atiractions. Tours and Adventure.

: . Find uson
Facebook
| About Us | Site Map | Terms of Use | Advertise With Us | Webmaster | Contact Us | Link To Us |
©2000-2012 Arizona Leisure

GCR000004



Grand Canyon West | Hualapai Indian Reservation | SkyWalk http://www.arizona-leisure conywest-rim-grand-canyon html

Grand Canyon West Hotels in Arizona >

Resorts in Arizona >

Unlike the South and North Rim, Bed & Breakfasts >
The Grand Canyon . Grand Canyon West is not part Aeteare ity
3 of the Grand Canyon National

Park. It is located on the | Spon isored Advarlising
Hualapai Indian Reservation
at the western Grand Canyon
corridor about 120 miles east of
Las Vegas and about 72 miles
northwest of Kingman, Arizona.
Because the West Rim is located
much closer to Las Vegas than
the South Rim, a great many
tourists and tours originate from
Las Vegas. However, since the
opening of SkyWalk at Grand
Canyon West, tourist visits have dramatically increased from
many directions.

G Y
{ SIVER SPUR |
TOURS

Canyon South Rim

Tours that include group transportation are
usually most convenient since the area is in a

South Rim Lodging remote wilderness region. There are no gas
stations, convenience markets or fast food
services at Grand Canyon West. There is also about a 14 mile
stretch of unpaved road leading into the Hualapai Reservation at
the the West Rim. It is an anticipated that the road will be paved
in the near future. If you elect to drive your own vehicle, make
sure it is in good working order.

There is also a "Park & Ride" from Dolan Springs, Az which is
Canyon North Rim about a one hour drive from Las Vegas. Just park you vehicle and
a shuttle will take you the rest of the way to the West Rim.

Grand Canyon West Attractions.

Grand Canyon West is a travel
destination that promotes the
cultural experience of visiting the
Hualapai Reservation and the
striking views at the western rim of
the Grand Canyon. Its most known
attraction is the recently built
SkyWalk which is a glass bridge that juts out into open space
from the canyon edge. With nothing but glass under your two

Desert View Rim

Canyon West Rim

lof3 GCR000005 9/6/2012 11:02 AM



Grand Canyon West | Hualapai Indian Reservation | SkyWalk

Grand Canyon Tours

Grand Canyon Articles

Canyon Photo Galleries

Havasu Waterfalls

feet, it's almost like walking out into "air" suspended 4,000 feet
above the canyon floor and the Colorado River. It is an amazing
sensation with 360 degree, incredible views.

TN other attractions include

The Indian Village with
authentic dwellings. It also
features The Hualapai
Ranch, a western theme
town with horseback and
wagon rides. Grand Canyon
e .1 West is the place within the
Grand Canyon where visitors can access the Colorado River at the
bottom of the canyon on a helicopter.

Tours and River Rafting.

The Hualapai operates the only one-day rafting trip through the
western portion of the Grand Canyon. Hummer tours are
available along the canyon rim and through private reservation
areas that are not accessible to the public. There are also over 30
tour and transportation services that feature guided tours and/or
group transportation from Las Vegas, Phoenix and Sedona
including airplane, helicopter, bus coach, SUV and Hummer
convenience.

Accommodations & Lodging.

The Hualapai has a lodge on Historic Route 66. Call
1-877-716-9378 for inquiries and reservations. Kingman hotels
and motels are the nearest accommodations about 72 miles from
Grand Canyon West.

Directions To Grand Canyon West.

From Flagstaff Az. About 225 miles. Take 1-40 West to Kingman
and then North on Stockton Hill Road to Pierce Ferry Road. Take
Pearce Ferry North to Diamond Bar Road. Go East on Diamond
Bar which will end at the Grand Canyon West Airport where you
can take the Park & Ride Shuttle to the West Rim and the
SkyWalk.

From Las Vegas. About 120 miles. Take US 93 Southeast across
Hoover Dam. Continue to Pierce Ferry Rd, between mile markers
41 & 42, and turn left. Take Pierce Ferry Rd 29 miles to Diamond
Bar Road. Turn right (east) on Diamond Bar which will end at the
Grand Canyon West Airport where you can take the Park & Ride
Shuttle to the West Rim and the Skywalk.

For More Information.

More About SkyWalk
Hualapai Grand Canyon West

Grand Canyon West SkyWalk

GCR000006
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South Point
Hotel Casino
Sale - Las Vegas
Deluxe Hotel
Rooms From $49
Sun-Thurs. $79 Fri.
& Sat.

Zion Park
Cabins

Escape The
Crowds, Enjoy
your own Private
Cabin, Zion
Mountain Ranch

Free Maps &
Directions
Search Maps, Get
Driving Directions
Instantly From
Your Browser
Free!

Great Grand

Canyon Tours
Qur many satisfied
customers can't be
wrong. Book
online & save!

www,lasVepasGrandCa,

Ads by Google

Grand Canyon
Sedona Hotels
Hntale Nin

/RIN017 11-00 AM
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Our Company - Our Mission
From CEO and President — Nigel Turner

Dear Travel Colleague:

elcome to our 2008/2009 tariff.
WThis year we look forward to

introducing our new VIP tours in
Las Vegas, Hawaii and our privately owned,
Grand Canyon West Ranch.

At Grand Canyon West Ranch, we have
received an overwhelming response from
our guests who appreciate a true western
ranch experience unlike anywhere else. The
great ranches of the Old West are like time
capsules of the American frontier. Here,
guests can hear tales of infamous
gunfighters, enjoy a western barbeque,
take a peaceful horseback ride overlooking
a Joshua Tree valley, or watch a live rodeq.
On our ViP Cvernight Getaway, guests can
enjoy a champagne toast, an optional
sunset horseback ride and an intimate
candlelit dinner followed by a cowboy
serenade under the stars, all before retiring
to their comfortable pine cabin. Whether
it'’s for an evening or a fun day trip,
Grand Canyon West Ranch offers an
unforgettable western experience in an
intimate and peaceful setting.

To get to Grand Canyon West Ranch,
guests can either fly direct from our
convenient Heli USA terminal in Las Vegas,
self-drive or be driven in comfortable tour
coaches or 4X4 vehicles. Either way, your
customers will have the opportunity to
experience the grandeur of the Grand
Canyon, without waiting in long lines or
being subjected to other unnecessary
frustrations, all at a fair and reasonable
price.

itis my personal commitment to always
provide a higher standard in service, value
and safety for all of our esteemed guests.
On March 30, 2007, Heli USA Airways
successfully completed a two-week
extensive audit with the Western Pacific
Regional Office of the Federai Aviation

Hel: USTs

Airways Sae

www,HeliUSA.com

Nigel Turner, President and CEQ

Administration at Heli USA's bases in Las
Vegas and Hawaii. In a recent letter, the
FAA stated that Heli USA's company
procedures and manuals were to a “higher
standard than often seen” and that Heli
USA's best practices were “above and
beyond procedures required for their
certification”. In addition to the FAA
audit, Heli USA will continue to have
extensive company evaluations through
independent auditors each year.

On behalf of Heli-USA Airways and
Grand Canyon West Ranch, | would fike to
thank you for your continued support and
look forward to a successful year together.

Sincerely,
—_

A/ T

Nigel Turner
FPresident/CEQ

www.GrapdCanyonRanch.com

Heli LsA Afrways TARIFF 2008/2009 + www.HeliUSA.com

ALL PHOTOS COPYRIGHT ¢ HEL( USA AIRWAYS, INC ALL RIGHTS RESERVED
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Pegasus Grand Canyon Helicopter
& Western Ranch Adventure

World Exclusive Tour featured on BBC, TLC, Travel Channel,
FOX Ambush Makeover, GMTV, Channel 4 and ITV

BROCHURE COPY

onveniently departing from

the Heli-USA terminal only
minutes from the Las Vegas Strip,
your helicopter will explore the
grandeur of the Grand Canyon,
one of the seven natural wonders
of the world. Onboard a
"Pegasus” luxury jet helicopter,
you will fly.1,500 feet below the
rim, soaring past towering, stone
buttresses and columns bathed in
an ever-changing kaleidoscope of
colors. As you descend, you'll pass
through millions of years of
geological time. The colorful
canyon walls have preserved
a remarkable record of the
Paleozoic Era, dating back from
250 to 550 million years and
beyond. The sheer size and
majesty of the Grand Canyon,
along with its brilliant palette of
colors and rugged beauty, will
remain stamped in your memory
for a fifetime. Shortly after your
magnificent helicopter tour of the
Grand Canyon, you will land at
our historic Grand Canyon West
Ranch, where real outlaws from
the Old West once hid out. Upon
amiving at our ranch house in

horse drawn wagon, a western-
style meal awaits as you
are greeted by real cowboy
entertainers, who will share their
fegends and songs. You will have
the once in a fifetime optional
experience of riding a real
western horse for a relaxing
narated ride through the Joshua
Tree Forest (payable locally). You
can also watch a recreation of a
gun-fight at the OK Corral
(available seasonally), learn about
the history of the westem cowboy,
or simply enjoy the spectacular
scenery at our "Diamond Bar”
while sipping a cold beer, wine or
other tasty beverages. Your flight
to and from the Ranch also
includes spectacular views of
Hoover Dam, Lake Mead, and an
exciting “cruise” down the world
famous Las Vegas Strip. The
Pegasus Grand Canyon Helicopter
& Western Ranch Adventure
promises to be the highlight of
your visit to the Western USA.

Note: Optional horseback ride,
alcoholic beverages and soft drinks
are not included, payable locally.

TOUR INCLUDES

% Executive Helicopter return
flight from McCarran
Intemational Airport te the
Grand Canyon. Spectacular
helicopter flight below the
Rim of the Grand Canyon,

% Pancramic views of Hoover
Dam, Lake Mead, Iceberg
Canyon, Silver Mines and the
Las Vegas “Strip.”

* Approximately a 1 hr. 45 min.
stop at Historic Grand Canyon
West Ranch located on the
Grand Canyon Plateau where
you will be met by an authentic
horse-drawn wagon.

* Western-style meal.

¥ Ranch activities including
opportunities for horseback
riding (additions! charge),
roping and demonstrations
{depending on season),

& Retum fiight by helicopter
concluding with a flight down
the Las Vegas “Strip.”

¥ Las Vegas hote! transfers.

TOUR CCDE: .G-09 adult / G-0% child

RETAIL: $359 per adult/ $299 per child
+ $35 fees per person

MIN. PER BOOKING: .............. 1 person

Dptional guuded horseb withenthe horse-drawn wagon rido

on the Histarne Old Mo mean Trasd
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Grand Canyon Chariot
of Fire Helicopter Flight

‘BROCHURE COPY

ur Chariot of Fire helicopter

flight flies further and
deeper into the Grand Canyon
than anyone else... far and way
the most dramatic helicopter tour
below the Rim of the Grand
Canyon. Imagine how a golden
eagle must feel as you descend
into the depths of the Grand
Canyon and soar over the
Colorado River. As you descend
below the rim, you'll pass through
millions of years of geological
time. The colorful canyon walls
have preserved a remarkable
record of the Paleozoic Era, dating

Exclusive Tour of the Grand Canyon

back frorn 250 to 550 million years
and beyond. The sheer size and
majesty of the Grand Canyon,
along with its brilliant palette of
colors and rugged beauty, will
remain stamped in your memory
for a lifetime. After leaving the
Grand Canyon, other natural
wonders unfold including
panoramic views of Hoaver Dam,
Lake Mead, Iceberg Canyon, the
Valley of Fire and the Bowl of Fire.
Your flight concludes with a
“cruise” down the dazzling Las
Viagas Strip.

LUHATION fllow appies 1

Grand Canyon Voyage
& Helicopter Flight

BROCHURE COPY

ombine a Grand Canyon

Chariot of Fire helicopter
flight taking you Below the Rim
of the Grand Canyon with a raft
trip along the majestic Colorado
River through the Black Canyon
itself. You will raft through the
spectacular Black Canyon its Sheer
cliffs of multicolored rocks rise up
around you and sandy beaches

CLIRATIFMN: Allrim agqaros B

Phin tomir. midry e leee il gy B B sy e

Extensive Grand Canyon Helicopter Flight
and Colorado River Rafting Combination Tour

and secluded coves are a
delightful sight seen by few. You'll
even be treated to a unique view
of mighty Hoover Dam! As you
float down the Colorado you will
hear amazing stories about the
wildlife and history of the Canyon,
a specialty of our guides. Inciuded
is a stop at a quiet cove for a
picnic and refreshments.

SCHEDVGELEAND PESENUATIONS
g I

e A

(Rt O T =

TOUR INCLUDES

% Narrated executive helicopter
return flight from Las Vegas to
below the rim of the Grand
Canyon.

% Panoramic views of the Valley
of Fire, Hoover Dam, Lake
Mead, Bowl of Fire, Iceberg
Canyon, old Silver Mines, and
the Las Vegas "Strip.”

¥ Las Vegas hotel transfers.

Mhirmvin Pt tp
Houndedp Night-aapras. 1 e 10 mon
(ELILE AND AESLHYATIDN - TS Towr may b

TOUR CODE:

RETAIL: ........ccocrraners $319 per person
+ $35 fees per person
{no children’s discount)

MIN. PER BOOKING: .............. T person
MAX, PASSENGERS:

TOUR OPERATES: ...conmemmsenssomnurnenens Dy

TOUR INCLUDES

% Narrated executive helicopter
return flight from Las Vegas
to below Grand Canyon rim.

% Panoramic views of the Valley
of Fire, Hoover Dam, Lake
Mead, Bowl of Fire, Iceberg
Canyon, old Silver Mines, and
the Las Vegas “Strip.”

* Black Canyon float trip,
% Picnic lunch and refreshments.
* Las Vegas hotel transfers.

SO0S

TOUR CODE: .......ccocmsmvursnscenincanss G-06

RETAIL: ......cccree. 5429 per person
+ $35 fees per person
{no children's discount}

MIN. PER BOOKING: ...cccoeron 1 person
MAX, PASSENGERS
TOUR OPERATES: ....oc...
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Grand Canyon Ranch

TOUR INCLUDES

% Namated SUV Tour across the
incredible Hoover Dam,
including Photo Stop.

% Dirt-road drive through 900
year-old Joshua Tree Forest.

Adventure by SUV - 4 for 1

* Western-style meal.

* Ranch acthvities including
opportunities for horseback
riding (additional charge),
roping and demonstrations
{depending on season).

. I.' UHE Four Great Experiences For One Great Price!
”Ut : E Includes SLIY Tour Ower Haoues Dam, through Jashua Trep
N i ‘a Farest, 1o Grand Canyon West Rafch. and 3 Spentacular

Grand Canyan " Pegasds’ Helicopter | heht
5 ]

BROCHURE COPY

T his astonishing 4x4 and
helicopter adventure includes
a stop and presentation at Hoover
Dam, and a trip through an
ancient Joshua Tree Forest, where
you might spot some wild
mustang horses. Our driver/guides
know the watering and feeding
routes of the herds, so keep your
eyes peeled! At the historic Grand

Canyon West Ranch you'll enjoy a
Western-style lunch at the Ranch
House, a horse-drawn wagon
ride, cowboy entertainment, a
photo shoot at our Western Town,
and a spectacular helicopter
flight “above and below” the rim
of the Grand Canyon. Choose
from an optional horseback ride

(payable locally).

* Helicopter flight from Grand
Canyon West Ranch below the
Rim of Grand Canyon.

0002, &

TFOUR CODE: .oonnrerrrcemsromnesarsrnane G023

. $289 per person
$25 faes per person
{no children’s discount)

MIN. PER BOOKING: ............ 2 persons
MAX, PASSENGERS:
TOUR OPERATES: ........

36 per day
S— |




Fiy Beloiy the Biml of the Grand Ca WO

Airways

* DEPARTING LAS VEGAS

DUAATIOMN Miow appisy # fe
A0 i STHEDULE AMD NESKRERTIONS

Grand Canyon Helicopter

& Sunset Ranch Adventure

Grand Canyon Sightseeing with a Western
Evening of Hospitality & Entertainment!

BROCHURE COPY.

ombine a Grand Canyon
C"Pegasus" helicopter flight
with an evening of Western
hospitality and entertainment!
Your flight to the Grand Canyon
includes views of Hoover Dam, an
engineering marvel, and Lake
Mead; and you will be one of the
few to actually descend below the
rim of the Grand Canyon! At the
historic Grand Canyon West Ranch,
you'll relax in our Ranch House,

Rutef e netal GThagbd fyne appoos. 45 aun
LLai e LIRS T ]

and enjoy a delicious westem-style
dinner and entertainment by our
talented cowboys. {our bar in the
ranch house serves beer and wine,
payable locally). After dinner,
under a blanket of stars, you'll
hear more cowboy songs by a
campfire before your return by
van to Las Vegas via the floodlit
Hoover Dam. Optional Sunset
Horseback Riding available
{pavabie locally).

ol et apeos

v e trees olg L o b g

SR er s per Yooy, AR #fres

% Spectacuiar Helicopter flight
into the depths of the Grand
Canyon.

* Panoramic views of Hoover
Dam and Lake Mead.

* Horse-drawn wagon ride
through tha Jashua Tree
Forest to the Ranch House.

* Candlelit three course dinner
with starter, main course
and dessert.

% Cowboy Entertainment and
Campfire,

* Transpartation by van back
te Las Vegas via floodlit
Hoover Dam.

FOUR CODE: ... G-05 adult / G-04 child

REFAIL: $299 per adult/ $229 per child
+ $35 fees per person

MIN. PER BOOKING: ............. 1 parson
MAX. PASSENGERS:
TOUR OPERATES: .......cconnne
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Grand Canyon West Ranch Tailor-Made Weddings
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: English Cowbaoy, Nigel Turner, Weds
A Lesley Erin Gargan at The Historic
Grand Canyon West Ranch, Arizona

Ineh Turner, Rresident and CEO of (Hel LS8 Ainways in Las Veans, the Grang Sanven and
Aed cemrmerei b ioroelicey, Leagling Bagt) Gargan, A0 & peeale oofen) @y at bz 150
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GRAND CANYON WEST AANCH TAMILOR MADE WEDDINGS
QFEFER THE FOLLOWING AVAILASLD OPTIONS

Helitopter Teonsportation From Las Vs
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Grand Canyon Helicopter &
Ranch Wedding Ceremony

CURATION: Regulal Grana Canyinn Marekh Weading. (
OPERATHING Y departures ooy, Heguesied ey oo

L5 MR
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BROCHURE COPY

xperience this romantic
E exclusive Grand Canyon
Wedding adventure with Heli-
USA! Just 45 minutes from Las
Vegas, the magnificent Grand
Canyon awaits your arrival in a
luxurious A-Star Jet Helicopter.
Enjoy an eagle eye's view of the
Canyon as you become one of the
few to actually descend below the
rim. Afterwards, you'll land
at our Historic Grand Canyon
West Ranch, where you'll be
transported by horse-drawn

o MlakEup Stwlint, Elkorzl e

viden graphy seowec o104

rfrrm=a with bodt s ingg o]t b

wagon over the old Mormon
Trail, lined by Joshua trees, to the
Ranch House for your wedding
ceremony. To complete this once
in a lifetime experience, you will
be invited to sip champagne
and cut your wedding cake. On
your return flight, enjoy yet
another breathtaking view -
the Las Vegas Strip! Choose from
an optional horseback ride
(payable locally), or ask about
our Overnight Honeymoon Cabin
or Tipi stays.

risreir vy, oLl %oy BeHed | 1o Rt i)

Grand Canyon West Ranch
Overnight Honeymoon Package

A Romantic and Memarahle

Add-on Cabin Stay For

TOUR CODE:; .

1t i
MAL TAILCA| RS ATH «

el U

Airways
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o
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PACKAGE INCLUDES

+* Private helicopter Wedding
party up to 5 persons, plus
your minister (included).

* §" wedding cake and
champagne.

% A 12" rose cascade bougquet
for the bride.

* Rose boutonniere for the groom.

% Minister's donation and
driver's gratuity.
+* Limousine transfers.

e0068S ;00

TOUR CODE: ........

Grand Canyon Wedding Packages
Start at $2,950 inclusive private
wedding party up to 5 plus minister

ADDY. GUESTS: ......... $369 per person
(CODE W-032)..... + 535 fees per person
{ro children’s discount}

MAX. NUMBER iN PARTY: 24
TOUR OPERATES: .........cooccorverev. DAY

s A

ADD-ON INCLUDES

% Cvernight Pine Cabin stay for
Bride & Groom at Grand Canyon

The Above Grand Canyon
Ranch Wedding Package

o

Romantic Pine Cahin Honeymoon

weseens $549 Inclusiva 2
ersons (bride & groom)

ADDL. GUESTS: ......... $269 per person
(CODE W-07) {no children‘s discount}

MAX, NUMBER IN PARTY: ..........c...... 90
TOUR OPERATES: .......cccomnen

SCHELLE AR

West Ranch.
* Upgraded Candlelit three course
Western-style steak dinner.

#% Bottle of Champagne or Wine,

% Cowboy Entertainment and
Campfire.

* Return helicopter flight to Las
Vegas the following morning.

OPO0e
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* DEPARTING LAS VEGAS

Las Vegas Apollo Night
“Strip” Helicopter Flight

The Ultimate Las Vegas "Strip” Tour!

OURATION, Allgw Appros

AR

BROCHURE COPY

his is the ultimate Las Vegas

Strip tour, where the
excitement begins with a glass of
champagne before you board
your luxuricus A-Star jet
helicopter. As you rise above the
City of Lights, you will see
spectacular views of the dazzling
Las Vegas Strip from the comfort
of your jet copter! Cruise past

RESCHCATITNS: Ty bavan vy

prebl Lo (e il LIS A Biteawaalibin

famous landmarks such as New
York ~New York, Bellagio, Paris,
The Venetian, Caesars Palace,
Wynn Las Vegas, Treasure Island,
the massive Stratosphere Tower
rising 1,149 feet into the air,
Fremont Street, and historic
Downtown Vegas. On your return
you will pass the space beam of
the Luxor Pyramid!

I haue lptel to hotsd Tkl iPstdiue [rgine. A

Cupid’s Night Flight
Wedding Ceremony

A Romantic Wedding Ceremony Over Dazzling Las Vegas
by Luxury Helicopter, with transfers by limousine to Heli
USA’s Executive Air Terminal.

BROCHURE COPY

E njoy a champagne toast
celebrating your special day.
As you rise above the “City of
Lights” in your private (and very
luxurious!) A-Star jetcopter, your
clergyman will marnry you on board
over the dazzling Las Vegas Strip.
Cruise past New York — New York,

DIUSETEIN: AL

Hagim 4§

Bellagio, Paris, The Venetian,
Caesars Palace, Wynn Las Vegas,
Treasure Island, Stratosphere
Tower, Fremont Street, and
Downtown Vegas. On your return
you will pass the space beam of
the Luxor Pyramid!

Heli USTH .

Airways

TOUR [NCLUDES:

¥ Night flight over the Las
Vegas “Strip” and Downtown,

% Champagne toast.
% Las Vegas hotel transfers.

S8d
TOUR CODE: ........ccoremmrecrriencnnn: N=02

RETAIL: ......... — $89 per person
+ $11 fees per person
{no children’s discount)

MIN. PER BOOKING: .......ccorrs 1 person
MAX. PASSENGERS: ....... 500 per night
TOUR OPERATES: ........correnns.. Nightly

PACKAGE INCLUDES

% Private helicopter Wedding
. party up to 5 persons, plus
your minister (included),

* 6" wedding cake and
champagne.

* A 12" rose cascade bouquet
for the bride.

* Rose boutonniere for the groom.

% Minister's donation and
driver's gratuity.
* Limousine transfers.

susmsnnnee $749 inclusive
private wedding party
up to 5 plus minister

ADDL, GUESTS: .......... $89 per person
(CODE N-02) -+ $11 fees per person
tno children’s discount)

MAX, NUMBER IN PARTY: .......cccoommns 30
TOUR OPERAFES! .....corssaereonenrs Nigihitly




GRAND CANYON WEST RANCH

rand Canyon West Rancly has an e¥citing and
coflaorful "lluz'::r',,-' Fhe'originaliranch
headgquarters s (ocatod next 16 Dlamond Bar
springs. knownjto Native Americens: for the] a5t
3600 vears (The'aldestiinhabitantsat thelsprings
were the © china indians Whose roasting I‘]il5 Hawe
boen carbon dated back torcircal 16U0/BIG The
Irdians called the springsiTanyika'Spring s Around
186l aftor the Hualapat Indian War ' goldfmingrs
bt -a Stanip Bl taicrushiore for the Kireg Tut
Gl Mine Fromthe 1820 onwards, the Marmorns
wsel [ the springs’as alrestinglard watuorina; place
far.thoi wagono trains: Inl May TBE9. the Hiralapai
Indian Tribess) bBestiGhost Dante mntualwas theldlat
the Springs. In 1804 the! fimous

= =
ﬂ_ gunfighter .and cattle ranclisr,

dfapiiDuncan;purchasedithe

1 ranchita escape fram bid provious

‘profession:t He became oneof

\ the mort i widesly rdaspected
(1 i

liopcer, cattlemen' Fromi1215
I

onwards, can unknown cawboy called Brlco
Kissksdonoswmrkad lorTap Hewrote aoout the ranch
and in doing sostarted Cowbioy Poetry 2 The
famous Wecternauthor Leuls LAmour: alsolwarked
tarTap) andifater'claimed this exrguntighter tadeght
mimieverything helknewliahout ranching and
buckargom,:

L

Preserving The Grand Canyon

Hanching and nature working together] 'Strang
emviranmaontalists, the awner and stalf of Grand
Camyon Wiest Ranch only rajse Comisnte cattie which
are rec to roimiover, 106 000 acres (165 =1, mi.)
of mauntunous teream s Tho hardy Corrien fe can be
traced back to i first cattle brog ght to the:naw
world by the Spanishias 2arly a4 14935 Dur poliey is
Lo proteciand presecve the wild animals and plants
Qe that -:l‘r-. l;"lil.gl"lﬂ.'l.l.:, rn.-t.llih
St = beautiful southwest redion of the
United States. Monitaring water

rEsaurces and Fll.l._l!uthll__r this

wnigue and fragile dosert habitat

drepmpartant (o as and wework

clesely  with ‘thé  Atizona

Bopartment of Game and Figsh and the Bureau cf

Land Manaogement




*« GRAND CANYON WEST RANCH

The Historic Grand Canyon
West Ranch’

World Exclusive Destination Featured on EBC, TLC,

Travel Channel, FOX, GMTV. Channel 4 and TV * Historic Guest and Working

Cattle Ranch.

BROCHURE COPY

apture the spirit of the

American West in a genuine
Pine Cabin or authentic Indian Tipi.
Experience the centuries old
traditions of the American
Cowboy as you step back in time
on a Guided Horseback Ride.
Board an authentic horse drawn
wagon for a journey down the
historic Joshua Tree-lined Mormon
Trail. Each evening is a time to
relax in romantic privacy, or join
our cowboys in some rousing
campfire songs under a canopy of

stars so close you'd swear you
can touch them. Only here can
you experience a spectacular
Helicopter Flight taking you below
the rim and into the depths of the
Grand Canyon itself... an
adventure not to be missed! Savor
authentic Western Cuisine while
surrounded by the glow of an
open fire and candlelit tables in
our historic Ranch House; then
relax in our “Diamond Bar,” and
enjoy some true, old-fashioned
western hospitality.

o

* Pine Cabins and Authentic
Tipis on 106,000 acre {165
5q. mi.) Historic Cattle Ranch.

% Only 45 minutes by exclusive
helicopter from Las Vegas.

% QOnly 2% hours from Las Vegas
by car.

* Romantic overnight getaway
packages are available.

* Optional Guided Horse Riding.
% Diamond Bar (serving beer & wine).

% Live Cowboy Entertainment
and Old-fashioned Hospitality.

# Authentic Wagon Rides.
% Grand Canyon Helicopter Tours.

"Grand Canya;z National Park

= Diamond Bar Rd.
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* GRAND CANYON WEST RANCH - Tevtnana

Grand Canyon
West Ranch Overnight
Accommodations

Your Choice of Pine Cabins or Authentic Indian Tipis
At Historic Grand Canyon West Ranch”

BROCHURE COPY

E njoy solitude and privacy in
one of our genuine Pine
Cabins or authentic Indian Tipis.
Your cabin features a double bed,
single bed in the loft area,
bathroom with a big Cowboy
bathtub & shower, and a fireplace
or heater. Larger cabins include
two single beds in the loft area.

Step into a Cowboy bathtub and
rejuvenate yourself in pure
mineral water originating from
deep under the Grand Canyon
Plateau. Each authentic Indian Tipi
comes with a double bed and a
personal walking lantern. An
additional rollaway bed may be
added to a larger Tipi.

% Overnight accommodations
in a genuine Pine Cabin or
Authentic Indian Tipi.

* Three Western-style meals
per day.

* Campfire accompanied with
live Cowboy Entertainment.

% Grand Canyon Helicopter Tour
{additional charge).

+* Ranch activities including
opportunities for horseback
Hding (additional charge),
roping and demonstrations
(depending on season).

00 ;S00
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« GRAND CANYON WEST RANCH

Lirge Caling Sizap Upto
1 Fersans and Fealure a Loft

DURATION: Theckom 300 pm ghetyimu) 1704 noen

SCHEDHULE AND RESERVATIONS: Overpighl sulaee 0 bl (43 aro
iuidect To'avallabilite mdderiian femath e stay & skl Gabin aned
Tipt Stay . Omly aremciyrme ol the daily.meal pachage mideding
bBeadditast lurch and dinace st in the canch Beadeuarib.
MOTES: Srantlaio cabrmd feausd une e hind wmagles Bed Td el
arad. Batiormmn) v b= cowboog gt deb gl shawer anid replacs o
[STREEAT L] '.m']- AtMAY | TEiTre A qie=n 2o Bed, Bl sing + s i
lottarsa, BAtlirea i oIS o Caliny Bathtill and =onfer & igghieaan
bohteafare Tig s, (mCliie s quesivine bl pertonal walistg (nnbeer
Trlpk= share tign 2 comer waibh & quasn mes bol adpoios

bt ahd walking lantzin, 1ipl steps see gy addilabils

thracgh 1510 Nobemtbee Appropreie oil=na s od faotwear Sadaiod
Chitdree s or anpe B (LAE At A b e arcormnaried by
CHILG AATT. Chilthren 3 2 pemes and wolon SES 00 FCaben) SST 00 Tl
per; BRIl pet nignt)  Letebeal tn ot (3] child par (el oo el
EHILDTODECC] (Catua] :FC1 (Tipe! MG ©OMTY TAX The Babira
retal| prces mre per porson ey nlght and recliade e appirghie

Muoyave Crtinty Baw (5 TEW wliloh ia d0bpct 1o thakge s sayabl

PEF DEISON. it FLEE

Code Per Person Cabin

CH1 Single (std. cabin) ...........
CH2 Twin share {(std. cabin}
CH3 Triple share (ig. cabin) .
CH4 Quad share (ig. cabln) ....

Code Per Person Tip}

TH1 Single (std. tpl) ...oooeecrerennan
TH2 %win share (std, tiph)

TH3 Triple share (Ig. tip]) ocrevcen.

wrn rand Cargonfan

e Cabins
doub E-:Ib' :




= GHAND CANYON WEST RANCH

Dining, Optional Activities
& Live Entertainment

BROCHURE COPY

njoy the centuries old

traditions of the American
cowboy as you step back in
time on a Guided Horseback
Ride. Board an Authentic
Horse-drawn Wagon for a
journey on the Historic Joshua
Tree-lined Mormon Trail. Enjoy
Western-style meals in our
historic Ranch House, and join
our Cowboys singing campfire
songs under the stars. From
Horseback Riding On The Old
Mormon Trail, To Authentic
Wagon Rides, and Live
Cowboy Entertainment...
Grand Canyon West Ranch
has it ali!

% Guided Horseback Riding
(30 min or Sunset Champagne
Trail Ride, payable focally).

+ Authentic Horse-drawn
Wagon Rides.

% Roping demonstrations and
Cattle Branding (depending
on the time of the year).

% Horseshoe Tossing.

* Live Western Cowboy
Entertainment and Campfire.

% Diamond Bar serving beer and
wine (payable locally).

COO00

Wedtern Raping Demomstrations

Cowliay Entertaiiment and . Campfirc
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+ GRAND CANYON WEST RANCH - D=pamin

To The Edge & Beyond
Grand Canyon by Helicopter

Executive Grand Canyan Helicopter Flight Below the
Canyon Rim Departing Grand Canyon West Ranch!

nly here can you experience

this spectacular Flight. You
will descend over 1,500 ft. passing
through millions of years of
geological time and viewing some
of the oldest rock formations in
the worid. Pass by towering
cathedral-like buttresses and stone

columns bathed in ever-changing
colors, sights that were ance only
shared by eagles! You will have
the opportunity for an optional
Western horseback ride, watch
the different ranching activities,
or even enjoy a refreshment in
our “Diamond Bar.”

v Thnve tme 1o Grond
[ NESERURTI LS T

pas sl iy gl

% Executive helicopter flight from
the exclusive Grand
Canyon West Ranch
below the Rim of @
Grand Canyon.

TOUR CODE: G-18

RETAIL: ......ccoscmuienn. 5149 per person
+ $10 fees per person
(no children’s discount)

MIN. PER BOOKING: .............. | person
MAX, PASSENGERS: .......... 180 per day
TOUR OPERATES ...oc.vtuememranreresesss Dally




+ GRAND CANYON WEST RANCH

OVERNIGHT GETAWAYS
To The Historic
Grand Canyon West Ranch
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Grand Canyon VIP Overnight
Getaway by Helicopter

SWorld Exclusive Getaways Featured on BBC, TLC,
Travel Channel, FOX, GMTV, Channel 4 and ITV

TOUR INCLUDES

* Executive Helicopter return
flight from McCarran
International Airport to the

Your luxurious "Pegasus” jet
copter will take you from the
dazzle of Las Vegas to the peace
and tranquility of historic Grand
Canyon West Ranch. Your flight
includes spectacular views of
Hoover Dam, Lake Mead and the
Grand Canyon. You will be one of
the few to actually descend by
helicopter over 1,500 ft. below the
rim of the Grand Canyon itself.
Afterwards, you will land at our
historic Grand Canyon West Ranch
where you will be met by an
authentic Horse drawn Wagon for
a ride through the Joshua Tree
forest. Choose from an optional
horseback ride (payable locally).
Check in to your Cabin or Tipi,

Authontic
Indian Tinl
Accommicddations

watch an amazing sunset, then
enjoy a champagne celebration
welcome drink before enjoying a
romantic candlelight dinner in the
ranch house. After dinner, warm
yourself by the campfire as a
thousand stars twinkle overhead,
and listen to some of the prettiest
{(and original) western songs sung
by our cowboy balladeer. Our
ranch house Western bar serves
beer and wine (payable locally).
Next morning, & hearty ranch
breakfast awaits you before
boarding your luxurious helicopter
to Las Vegas, concluding with
a flight down the famous Las
Vegas Strip.

GPnume
FineCabin
Accommuodatlons

Grand Canyon, Spectacular
helicopter flight below the
Rim of the Grand Canyon.

* Panoramic views of Hoover
Dam, Lake Mead, iceberg
Canyon, Silver Mines and the
Las Vegas “Strip.”

¥ Overnight accommodations
in a genuine Pine Cabin or
Authentic Indian Tipi.

* Two Western-style Meals
including dinner and breakfast,

* Ranch activities including
opportunities for horseback
rding (additional charge).

% Champagne celebration
welcome drink in ranch house,

% Campfire with Live Cowboy
Entertainment.

20068]00

PINE CABIN STAY:
TOUR CODE: ... G-52 adult / G-53 child

REFAIL: $499 per adult / $393 per child
+ $35 fees per person

Min. per booking: ......c.ccocm.. 1 person
MaX, PasSengers: ... 24 per night
Tour operates: .........cesereanes Daily

AUTHENTIC ¥IPI STAV:
TOUR CODE: ... G-42 adult / G-43 child

Retail: $449 per adult / $369 per child
+ 435 fees per person

MIN. PER BOOKING: .............. T parson
MAX. PASSENGERS: ....... .. 12 per night
TOUR OPERATES:




Grand Canyon Overnight
Escape & Sunrise Helicopter

Overnight Stay with a Sunrise Helicopter Flight

our Grand Canyon journey

by ground and helicopter
begins as you are driven across
Hoover Dam and through the
Joshua Tree forest to historic
Grand Canyon West Ranch.
Check into your Pine Cabin or
authentic Indian Tipi. Choose
from an optional horse-back ride.
Enjoy a candlelight dinner and
live entertainment, followed by
campfire songs under the stars.
After breakfast board your
luxurious A-Star jet helicopter for
a spectacular, and exclusive, flight
below the rim of the Grand
Canyon. Your flight concludes
with a “cruise” down the center
of the Las Vegas Strip.

PINE CABIN STAY:
TOUR CODRE: .. G-07 aduit / G-08 child

RETAIL: $393 per adult / $299 per child
+ $35 fees per person

Min. per booking: ............... ¥ person
Max. passengers: ............. 24 per night
LU .11 - S— [

AUTHENTIC TIPI STAY:
TOUR COQDE: ... G-77 adult / G-8T child

Retail: $349 per adult / $279 ger ¢hild
+ $35 fees per person

MIN. PER BOOKING: ............... 1 person
MAN. PASSENGERS; .......... 12 per night
TOUR OPERATES: ..ccovmsseivirsorrrarne Daily

CURATIBN Adlow

SCHEDUEE AN

* Las Vegas hotel transfers,
and ground transportation
to Historic Grand Canyon
West Ranch across the
Hoover Dam through
Joshua Tree Forest.

* Overnight accommodations
in a genulne Pine Cabin or
Authentic Indian Tipi.

* Two Western-style Meals
{dinner and breskfast).

% Campfire with Live Cowboy
Entertainment.

* Helicopter Flight into the
Grand Canyon.

200688;00
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" GRAND CANYON WEST RANCH

+ GRAND CANYON WEST RANCH

Grand Canyon
West Ranch Overnight TOUR CODE 047 i/ 8.48 i

RETAIL: $299 per adult / $219 per chiid
Escape by Car b, T 0

3 - Max. passengers: 24 per night
Self-Drive Overnight Adventure by Car TOUr OPRFates: .....c.vcosscermereBoneenss DallY

AUTHENTIC TIPI STAY:
P, : ; TOUR CODE: ,G-44 adult / G-45 child
BROCHURE COPY TOUR IHE LUDES Retall: $259 per adult / $199 per child
+ $10 fees per person
f you prefer an adventure on % Overnight accommodations MIN. PER BOOKING: ........... 1 parson
the open road, then take In a genuine Fine Cabin or MAX. PASSENGERS: . per night
advantage of driving o our Authentic Indlan Tipl. TOUR OPERATES: .ocorveemssonrese Dally
Historic Ranch only 2% hours * Three Western-style Meals
from Las Vegasl Includes (breakfast, lunch and dinner).
overnight Pine Cabin or Tipi * Campfire with Live Cowboy
stay, three meals, the "To Entertainment.
The Edge & Beyond” Grand * Helicopter Flight into the
Canyon helicopter flight, and Grand Canyon.
a campfire with live Western

inment. N i ,
chaose om optional acivs 008100




Discover The Tropical Beau 1‘)‘“
Of Oahu'By*Day OF Take Romance

To The Skies Over WaikikisBy, Night
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Honolulu City Lights Helicop

The Ultimate Romantic Evening On Oahu

 BROCHURE COPY.

his fun, romantic night flight is

the ultimate evening — Waikiki
style! Rise into the air, as if on a
magic carpet, immersed in lush
Hawaiian-themed music. You will
cruise past famous hotels such as the
Royal Hawaiian, Renaissance llikai,
Surf Rider and more. White sand
beaches, swaying palm trees, the
blue sea and surf ...all contrast
sharply with Honolulu‘s icon -
Diamond Head crater. On your
return flight you will pass over
historic Pearl Harbor and sparkling
Downtown Honolulu,

DURATION. Al Sppins 1 feioss Sered 10 bdle] 8 aghn dittan apprme 55 & Fliaht time

WPRTE 130 mim: SERETHILY AWND BETENVATIONE This *sui mdse b e shie w [fa B patsemners e

Eost AN Frew w0l Bopkdngs must Be fenoeteet 1o H el DS Bopereations or o anll and reonet Bosie. WONE

FRIjrt temis @ aoprasemdls ded inelik iy B irdcacing

City Lights Flight &
Sunset Dinner Cruise

Spectacular Night Flight Over Waikiki and
A Romantic Sunset Catamaran Dinner Cruiser

ROCHURE COPY

pectacwlar Night Flight

over Waikiki and a romantic
Sunset Catamaran Dinner Cruise!
Enjoy a 2-hour buffet dinner
cruise and live contemporary
Hawaiian entertainment
featuring local talent and
dancers. As your A-Star jet
helicopter rises gracefully,
you’ll begin to cruise along
Waikiki Beach, past famous
hotels, white sand beaches and
Diamond Head. On your return
flight you will see Pearl Harbor
and the Arizona Memorial, plus
downtown Honolulu’'s famed
city lights.

;er Flight

TOUR INCLUBES

% Spectaculsr earratogt 3%
night fligiv dver Waikike
Beach. Biamona read watn
views of Punthbowt Natonal
and Arzona Memorial and
Pearl Harom

% Waikiki area hotel transfers.

TOUR CODE: ....ooenrrerrenmrrroensrnseres H-04

- 599 per person
+ $5 fees per person
{no children’s discount)

MIN. PER BOOKING: .............. 1 person

MAX, PASSENGERS: 48 per hour/
184 per night

TOUR OPERATES! ....vuuscnsssssenners Nightiy

TOUR INCLUDES

* 2-hour buffet dinner cruise.

* Live contemporary Hawaiian
entertainment features focal
talent and a cast of dancers.

% Spectacular narrated 35 km
night flight over Walkiki
Beach, Diamond Head with
views of Punchbowl National
and Arizona Memorial and
Pearl Harbor.

% Waikiki area hotel transfers.

- 1)

TOUR CODE: .....cooomsrrsecrsemrmrenseranesr H05

RETAIL: ..........c.ceeo. $179 per person
+ $5 fees per person
tno children’s discount)

MIN. PER BOCKING: .............. 1 person

MAX. PASSENGERS: ........ 48 per hour/
184 per night

TOUR OPERATES: ........




¥ Spectacular extended narrated
helicopter tour throughout Oahu.

* Waikiki area hotel transfers.

=
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INCENTIVE MOVES:

ENDLESS POSSIBILITIES:




RESERVATIONS

FOURS DEPARTING KAUAI & OAHU, HAWAIR:

INFORMATION REQUIRED TO SECURE FLIGHTS & TOURS

iHT RE-CONFIRMATION

FREE SFIL

PAYMENT TERMS

NET RAT

PRICING FOR TOURS, FLIGHTS, CABIN AND TIP! STAY:

INTERNATIONAL WIRES [Pavment in U.5, Dollars only):

IPOR EANT:

PAYMENT BY CHECK

HELI i15A AL LCRINTS ISEPT 7 BILLING QUESTIONS:

PAYMENT APPLICAZLE TAXES & PEES:

CANCELLATION POLICY

COMFORT & SAFETY HELICOPTER TOURS:

BROCHURE DESCRIPTION, PHOTOS, TOUR DESCRIPTIONS
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LAS VEGAS

HAWAI

GRAND CANYON WEST RANCH

tiwls USA Airways TARIFF 2009/2010 www, HeliUSA com



W ? NEW - IN DEVELOPMENT:

Nigel Turner, President and CEO
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“THE WEDDING OF MY DREAMS"

“OH MY GODIIE"

“A MEMORY | WILL ALWAYS CHERISH"

“"ROCK BAND
06

B e sy Y [
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“WHAT A BLAST!”

Heli USA Airways TARIFF 20092010 www, HeliUSA. com

ALL PHOTNS COPYRIGHT o MELI USA AIRWAYS INC ALL RIGHTS RISERYED



dﬂ'r);‘aérs

[T

P AR

Il
- K G
-
wr
g - 2
LI ) ot i " an
o
—— [ S =
- .

07



ey Eanyon Melicopier Tours

Tt |

wispemnge

(e



[

A

1

g

-
E'Y

.
B,

S0P6o

W

at

,q._.w.._r.
.ﬁ..

4

R




.

lﬁ.";..:.

-]

i

ne




i

¥

W

el USly

LFnE

-
Ty -
o
1
A
- 1
"5”4
e
R )
i)
o F
-
]
.

,,y:»
:
b
5
e
1
LY
.t TR
.
[l
L
. o 1
roa ]
_—




’?"II &E}I

o

W”W JM‘}-















VI
f=pf Py

!;-4;‘__-.



e gagyiadddadidd IR
|
!

wiE

w..,ﬂ -

mi




* fal

e
aud et

R

21 [EETRTITH




p——

*,
i R
o i
O

& i

_q,,
.

|
Lo









aad

llllll

ose o






rdl

b

-

e

. F—

:§
-
5
. -
. P

‘n

]

LIS
Py



200208 €0



Eal

Y e ] T e W“‘}

=
’I..ﬁwb-.%. :

|3

i















H

j ENDLESS POSSIBILITIES:

PRESIDENTS AWARDS GOLF
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FLIGHT RE-CONFIRMATION:

FREE SELL:

Al

DOMESTIC WIRES:

IMPORTANT:

PAYMENT BY CHECK:

HELI USA ACCOUNTS DEPT / BILLING QUESTIONS:




CANCELLATION POLICY:

COMFORT & SAFETY HELICOPTER TOURS:

San b PR P SN A

CA 1






EXHIBIT 4



When Booking Heli USA Airways World Famous

T

*Savings for two.
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Photo courtesy of Richie Sambora,
lead guitarist of Bon Jovi
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Check In Date: Sept 17 2012 Adus: - 1:Children: 0

§05 OPTIONS / LANGUAGES » |ATA TRAVEL AGENTS »

e r

2012 grandsanyonranch.com

1of1 GCR000062 9/10/2012 10:16 AM
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Click here for more information.

Page 2 of 4
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Activities Page 3 of 4

Click here for more information.

8/30/2012



Activities Page 4 of 4

Click here for more information.

+ Guest Testimonials
* |n the News
* Contact Us

© 2012 grandcanyonranch.com

8/30/2012
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About Grand Canyon Ranch Page 1 of 1

Check In Date: 1§Ep_1E] &

« Guest Testhmonials
= |n the News
+ Conlact Us

© 2012 grandcanyonranch.com
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+ Inthe News
+ Contact Us

8/30/2012



Page 2 of 5

om

8/30/2012



Grand Canyon Ranch Resort Page 3 of 5
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Grand Canyon Ranch Resort Page 4 of §
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Activities Page 1 of 4

Check In Date:

Click here for more information.
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+You Documents Calandar  Moare -

Gos 3[8 Sign in
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